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TWO     DOULARS 


MEETS  THE  DEMAND! 


6Yci5. 


Pathe's  Hollywood  laboratories  have 
doubled  their  35mm  Pathecolor  processing 
facilities.  The  greatly  increased  demand  for 
Pathecolor  has  been  met  with  a  $250,000 
installation  that  spells  good  news  for  the 
West  Coast  producer. . . 

And  16mm  processing  also  gets  a  boost 
from  new  high  speed  developing  and  print- 
ing equipment.  Naturally,  Pathe"s  utmost 
quality  and  service  have  kept  pace  with  the 
new  facilities. 


LOOKING  FOR  QUALITY?.. .LOOK  TO  PATHECOLOR! 


S'^lik 


e  color  in  every  scene 


CALL  OR  WRITE 


Laboratories,  Inc. 


HOllYWOOD   6823   Santa  Monica   Blvd.     •     Hollywood  9-3961     •     NEW  YORK   105   East   I06th  Street    •    TRafalgar  6-1120 


GREAT  MOTION   PICTURES  ARE  PROCESSED  BY  ^^^2 
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Laboratories,  Inc.  is  a  subsidior 


SAPEAKE  INDUSTRIES,  INC. 
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TO   ADVERTISING    EXECUTIVES 


:  TV  SPOTS 
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Many  of  America's  most  successful  agencies  are 
using  Caravel  to  produce  quality  TV  spot  com- 
mercials. Reasons  for  their  choice,  they  tell  us, 
are:  follow- through  service;  on-time  deliveries; 
and  personal  responsibility  of  the  specialists 
in  Caravel's  TV  Department. 

The  roster  of  products  for  which  Caravel  has 
recently  produced  TV  commercials  includes: 


•  American  Standard  •  Goodyear 


•  Nash 


•  Bufferin 

•  Dash 

•  Ehler's  Coffee 

•  Geritol 

•  Gillette 


•  Instant  Postum    •  Sani-Plush 

•  Johns  Manville    •  Socony  Mobil 

•  Kelvinator 

•  Mistol-Mist 

•  Nabisco 


•  U.  S.  Steel 

•  U.  S.  Treasury 

•  Westinghouse 


With  our  clients'  permission,  we  are  glad  to  show 
our  TV  work  to  executives  of  interested  agencies. 

Write  or  telephone  today  for  our  bulletin 
on  TV  spots,  "For  Advertising  Agency  Executives." 


CARAVEL  FILMS,  INC. 

730  Fifth  Ave.,  New  York  19,  N.  Y. 
Telephone:  Circle  7-6110 


of  the  twenty  current  motion 
pictures  for  business,  represent- 
ative of  Sutherland  professional 
quality  and  craftsmanship. 
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Each  of  these  films  portrays  a  different  segment 
of  American  business  .  .  .  Each  is  a  major  film 
communications  assignment  of  a  leading  industrial 
organization . . .  Each  is  marked  with  the  Sutherland 
concept  of  creative  balance:  the  professional  pres- 
entation of  business  philosophy,  policy  and  infor- 
mation through  adherence  to  the  rigid  criteria  of 
top-quality  professional  motion  picture  production. 

Today,  enlightened  executive  management  knows 
it  is  a  fact  that  when  people  are  exposed  to  any 
motion  picture,  unless  they  are  interested  and  enter- 
tained by  it,  it  is  unlikely  they  will  become  informed, 
and  almost  certain  they  will  not  be  persuaded. 

The  business  film  which  does  not  have  creative  bal- 
ance, does  not  have  the  Sutherland  touch. 
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BANANAS?  SI.  SENOR  .  .  .  Vnited  Fruit  Co. 

The  Company's  integrated  operation  of  pro- 
duction, sliipping  and  marketing  is  portrayed 
in  this  14'2-minute  full-color  film,  designed 
primarily  for  dealer  information,  sales  pro- 
motion and  for  distribution  to  educational 
institutions  as  a  tangible  demonstration  of 
American  industry  in  action.  LIVE-ACTION 
&  ANIMATION 


THE  CONSERVATION  STORY 

.  .  .  Richfield  Oil  Covporation 

Thomas  Mitchell  tells  the  story  of  the  vital 
importance  of  conservation  of  America's 
natural  resources,  with  special  emphasis  on 
the  irreplaceable  resource— oil.  Original  mu- 
sic for  this  26-minute  Technicolor  motion 
picture  was  composed  by  Les  Baxter.  LIVE- 
ACTION  &  DIAGRAMMATIC  ANIMATION 


THE  DRAGON  SLAVER 

.  .  .  E.  /.  duPont  Company 

Designed  for  presentation  to  employees  and 
their  families,  this  19-minute  Eastman-color 
graphically  and  concisely  shows  what  the 
DuPont  Industrial  Relations  Plans  are,  how 
they  work,  and  their  benefits  to  the  Com- 
pany's personnel.  Nine  different  programs 
are  presented  in  continuity  with  an  enter- 
taining story.  ANIMATION 

THE  LIVING  CIRCLE 

.  . .  I'niterf  Friii(  Company 

Stressing  the  importance  of  economic  inter- 
dependence between  countries  of  the  West- 
ern Hemisphere  through  trade,  communica- 
tions and  understanding,  this  14'2-minute 
motion  picture  graphically  demonstrates 
that  "peaceful  trade  and  communications 
between  nations  is  the  law  of  survival." 
LIVE-ACTION  &  ANIMATION  SEQUENCES 


BEHIND  YOUR  TELEPHONE  BILL 

.  .  .  American  Telephone  &  Telegraph  Co. 

This  17-minute  full-color  film  was  designed 
to  help  AT&T  solve  a  vital  public  relations 
problem  and,  at  the  same  time,  clearly  ex- 
plain the  purpose,  function  and  operating 
method  of  a  new  electronic  development.  An 
excellent  example  of  the  clarity  with  which 
an  intricate  process  can  be  portrayed.  ANI- 
MATION &  LIVE-ACTION 


16mm  prints  of  these  films  are  available  on 
request  through  our  New  York  office,  for 
executive  screenings. 


Jolin  Sutlierland  Productions,  Inc. 


201  North  Occidental  Boulevard 
Los  Angeles  26.  California 
Telephone:  Dunkirk  8-5121 


33  East  48th  Street 

New  York  17.  New  York 

Telephone:  Plaza  ;)-18~5 
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The  Bell  i-  lluu-ell  Fd: 
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nlel  of  the  16mm  sound  projector  most  widely  tised  in  the  audio-visual  programs  of  business  and  industry. 


GREAT  NEW  SELLING  TOOL 

for  Employee  Communications,  Sales  Promotion  and  Public  Relations 


Filmosound  385 


Now  10  ways  NEW,  for  even  finer  performance! 

NEW  15-watt  amplifier  .  .  .  double  power  under  normal 
conditions,  jour  times  stronger  at  low  voltage 

NEW  8-ineh  speaker  for  superior  sound  quality 

NEW  tone  control  compensates  for  variations  in  film 

NEW  mike-phono  input  takes  low  output  microphones 

NEW  streamlined  case  with  sound-insulated  doors 

NEW  positive  type  tilt  control 

NEW  shuttle  cam  for  gentle,  secure  film  engagement 

NEW  long  pressure  plate  holds  newest  film 

NEW  two-tone,  scuflf-proof  finish 

NEW  phono-type  plugs  for  speaker  connections 


The  new  Filmosound  385  advances 
the  art  of  communications  another 
step  forward!  With  an  eye  for  the 
special  needs  of  business.  Bell  & 
Howell  has  again  improved  the 
famous  Filmosound  projector. 

More  Filmosounds  are  in  use  to- 
day than  all  other  makes  of  sound 
projectors  combined.  Innovations  in 
the  new  Filmosound  385  lengthen 


the  list  of  Bell  &  Howell  features 
that  established  this  preference  .  .  . 
exclusive  all-gear  drive,  straight 
line  optics,  flickerless  projection, 
simple  operating  controls,  still  pic- 
ture clutch  and  reverse. 

Ask  your  Bell  &  Howell  dealer 
all  about  the  new  Filmosound  385 
or  write  for  details.  Bell  &  Howell, 
7108  McCormick  Rd.,  Chicago  45. 


HONORARY  ACADEMY  AWARD  1954 
For  Pioneering  Contributions 
to  the  Motion  Picture  Industry. 
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IN  THE   SHOP 


IN  HOTEL  ROOM 


IN  CONFERENCE  ROOM 


SHOW 
MOVIES 


IN  THE  LABORATORY 


IN  THE  AUDITORIUM 


profector 
•  ••the  TSI-Duolite 


Wj7/i  built-in  screen 


Yes,  we  mean  anywhere  .  .  .  even  in  lighted  rooms. 
With  the  Duolite  you  can  show  16  mm  movies  in  many 
places  that  were  never  before  practical.  The  Duolite 
has  a  large  built-in  TV  size  screen  that  gives  you 
beautiful  picture  reproduction  without  the  fuss  and 
bother  of  setting-up  a  screen  or  darkening  the  room. 
Yet,  when  you  want  to  use  a  standard  external  screen, 
the  same  projector  can  be  used.  Just  a  flip  of  the 
lever  and  you're  ready  to  go. 

The  built-in  screen  allows  movies  to  be  shown  anyplace 
you  can  set  the  projector  down  and  plug  it  in.  Think 
of  that!  Think  what  that  could  mean  in  terms  of  your 
doubling  or  even  tripling  the  use  of  your  Films.  Salesmen 
love  the  Duolite.  It's  so  easy  to  set-up  and  operate. 
They  don't  have  to  lug  around  a  separate  screen  and 
other  equipment.  Sales  films  can  be  shown  right  on 
the  prospects  desk  without  any  disturbance  at  all. 
Any  room  big  enough  for  a  desk  is  big  enough  for 
a  Duolite  show. 

Write  today  for  free  literature  and  complete  specifi- 
cations on  the  Duolite.  If  you  wish,  a  demonstration 
can  be  arranged  at  no  obligation. 


TECHNICAL  SERVICE,   INC. 

30S65    FIVE    MILE    ROAD    ■    DEPT.    C    '    LIVONIA,    MICH. 

V/eif  Cooil  Office.- 4357   Melroje   Ave.   •    Hollywood   29,   Calif.    •    Phone    Normondie    5-6621 

Conodion  Dislr.:  S.  W.  Coldwell,  Ltd.  •  4i7  Jorvii  Si.  •  Toronto  5,  Onl. 

foreign  Diilf.:  Weilrex  Corp.  (formerly  Weilern  Eleclric  Export)  •  11  1   Eighth  Ave.,  N.Y.  1  1,  N.Y. 


With  standard  screen 


(combined   with   See   &   Hear  Magazine) 
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by  every  measure 


byron  color-correct*  prints..* 


You'll  also 

get  the  highest  standard 

of  16  mm.  production  when  you 

use  these  byron  facilities: 

script 

art 

titling 

animation 

editing 

sound  effects 

recording 

location  photography 

music  library 

sound  stage 

complete  black  and  uhite 

laboratory  facilities 

Reeves  magna-stripe* 


industry's  highest  standard 
of  color  duplication 

Oiilv  byron  can  make  "Color-Correct*"  prints,  for 
"Color-Correct'"  is  byron's  exclusive  patented  process 
that  assures  top  quality  color  duplicates  every  time. 

"Color-Correct*"  has  often  been  used  incorrectly  — 
to  mean  mere  balancing  of  color  from  scene  to  scene  .  .  . 
but  byron  "Color-Correct*"  goes  far  beyond  that.    From 
every  standpoint,  "Color-Correct*"  is  the  highest  standard 
for  color  duplication:  yet.  surprisingly  enough,  byron 
prices  are  among  the  lowest  in  the  industry.    Next  time  you 
order  color  duplicates,  specify  byron  "Color-Correct*"  prints. 


byron 


*Rcg.  U.S.  Pat.  Office 


Studios  and  Laboratory 

1226  Wisconsin  Ave.,  N.W.,  Washington  7,  D.C. 

DUpont  7-1800 


PRACTICALLY   EVERY   16   MM   FILM   PRODUCER  IN  THE   WESTERN  HEMISPHERE  IS   A   CLIENT   OF  BYRON 
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Wliat's  Nrw  ill  liusiiiiiss  Pichinis 


For  sheer  versatility  and  inexhaustible  utility,  you  can't 
beat  the  ease,  economy,  efficiency  and  proven  personal 
sales  impact  of  putting  your  spoken  message  on  RCA 
Victor  Custom  Records. 

Wherever  you  send  your  records— whether  as  self-con- 
tained messages  or  in  conjunction  with  slidefilms  — it's 
smart  to  insist  on  the  clear,  clean,  unmatched  quality  of 
RCA  Victor  sound. 

Technically  and  servicewise,  RCA  Victor  leads  the  field 
in  all  phases  of  recording,  processing  and  pressing.  You 
also  get  the  benefit  of  RCA  Victor's  extensive  music  lib- 
rary—over 500  selections  specially  recorded  for  slide- 
film  use  ...  its  years  of  experience  in  making  records  for 
sound-slidefilms.  .  .  and  its  careful  handling  and  prompt 
delivery  ...  all  at  a  competitive  price! 

For  complete  information  without  obligation,  write,  wire 
or  call  Dept.  BS-1 . 

New  York  lO;  155  East  24th  St.,  MUrray  Hill  9-7200 
Chicago11;445  N.  Lake  Shore  Drive,  WHitehall  4-3215 
Hollywood  38:1016N.  Sycamore  Ave.,  OLdfield  4-1660 
Nashville   3;  1525  McSavock    Street,   ALpine   5-6691 

RCA^iCTOR 
custom  record  sales 

RADIO    CORPORATION    OF  AMERICA 

RCA  VICTOR  RECORD   DIVISION 


TMKS. 


KISHASItllVOICt" 


Management  Job  Stabilizing 
Record  Told  in  New  NAM  Film 

*  lii<lii~lrial  niariaficiiii'iit  s  liirif;  n-i- 
.iicl  (if  .-laliilizinf;  c'iii|iliiyni('iil  is  the 
subject  of  Sicwiy  Work.Sleaily  Pay. 
a  new  soiiiid  nintinn  picture  released 
by  the  National  Associaticin  of 
Manufacturers  for  television  and 
adult  community  group  showings. 
A  discussion  guide  for  comnumity 
group  programs  has  been  prepared. 
Efforts  of  individual  manage- 
ments to  avoid  lay-offs  of  workers 
have  contributed  to  the  high  level 
and  stability  of  the  nation's  employ- 
ment record,  the  film  states.  It  notes 
a  number  of  techniques  manage- 
ments have  used  successfully  over  a 
period  of  many  years  to  counter 
factors  which  formerly  caused  peaks 
and  vallevs  in  labor  demand. 
TV  Studio  Is  the  Setting 
\  television  studio  in  which  a 
nation-wide  news-feature  round-up 
is  centered  is  the  film's  topical  set- 
ting. Ed  Fleming,  the  tv  news  com- 
mentator, calls  on  outlying  stations 
in  various  sections,  for  reports 
which  point  up  the  film's  theme. 

Dr.  Robert  E.  Wilson,  chairman 
of  the  board.  Standard  Oil  Com- 
pany llnd.  I  and  NAM  honorary 
vice-president,  is  interviewed  in  the 
film.  He  reviews  the  history  of  in- 
dustrial progress  in  this  aspect  and 
offers  an  inside  view  of  management 
thinking  on  the  subject. 

Individual  stories  of  how  com- 
panies have  been  able  to  keep  work- 
men more  steadily  employed  illus- 
trate how  widely  problems  and  their 
solutions  vary  from  industry  to 
industry. 

Beating  the  Seasonal  Slump 
As  far  back  as  liJod.  a  manufac- 
turer of  handseeders  turned  to  mak- 
ing children's  sleds  to  balance  his 
summer  product  with  a  winter  one. 
In  l'X)7.  another  farm  machinery 
manufacturer  added  a  line  of  wash- 
ing machines  to  extend  his  employ- 
ment season.  A  shipbuilder  whose 
yards  faced  long  periods  of  idleness 
added  a  dozen  new  lines  of  products 
requiring  skills  his  employees  al- 
ready possessed.  The  food  industry 
has  found  ways  to  process  food  well 
beyond  the  peak  harvest  season  by 
freezing  raw  material  and  by  air 
coTiditioning  its  plants.  Thus  speaks 
the  lilm. 

Prints  of  this  motion  picture  are 
being  released  for  showings  on  tv 
and  to  adult  discussion  groups 
through  the  regional  offices  of  the 
National  Association  of  Manufac- 
turers.  These   are:    Detroit  —  2227 


National  Hank  Building:  Pittsburgh 
"i.'.d  W  illiani  Perm  Building:  Ard- 
morc.  Pcmi.  '.'>\  Hiltcnhousc  Place; 
Boston  -80  Boylston  Street;  New 
York  —  2  East  48th  Street;  Chicago 

—  201  North  Wells  Street:  St.  Louis 

—  2h  South  Bemiston  Ave.;  At- 
lanta—1261  Spring  Street.  N.W.; 
Houston  —  1304  Prudential  Build- 
ing; Los  Angeles  —  .3440  Wilshirc 
Blvd. :  Palo  Alto.  Calif.— 532  Emer- 
son   .Street;    Portland,    Ore.  —  831 

Pacific  BIdg. 

*        •        * 

"Virgin  Island  Vacation"  Lure 
for  Air  Travel,  Tourist  Trade 

♦  Virgin  Islands  I  aculion.  14  min- 
utes, sound  and  of  course  color,  has 
been  sponsored  by  the  Caribbean 
Atlantic  Airlines  and  the  Chambers 
of  Connnerce  of  St.  Croix  and  St. 
Thomas  for  free  distribution  to  tele- 
\'ision  stations. 

Dream  stuff  pleasantly  designed 
to  make  the  viewer  think  warmly 
about  checking  flight  schedules.  I'  ir- 
gi«  Islands  t  acalion  visually  treats 
of  the  fairyland  islands  of  the  Carib- 
bean. In  keeping  with  the  nature  of 
the  islands,  the  film's  easy-going 
narration  gives  a  casual  but  clear 
insight  into  the  curious  history  of 
the  islands. 

Virgin  Islands  I  acalion  takes  its 
audience  on  an  eye-flight  of  sunny 
beaches,  green  mountains  and  long, 
curving  beaches — for  which  many 
chambers  of  commerce  might  pine. 
It  is  a  film  fashioned  to  give  t-view- 
ers  a  sample  vacation  from  weather 
troubles  at  home,  the  clatter  of  too 
manv  commercials,  and  from  the 
sight  of  too  many  small  stage-sets. 

The  film  was  arranged  through 
Nigaglioni-Highley  Advertising 
Agency  of  San  Juan.  Puerto  Rico. 
It  is  being  distributed  through  The 
Princeton  Film  Center.  Inc..  Prince- 
ton. New  Jersey. 

Tampa  Films  Pirate  Festival 

♦  The  Citv  of  Tampa  has  recently 
produced  a  28^i;-minute  color  film 
entitled  Buccaneer  Conquest,  and 
picturing  Tampa's  famous  Gaspa- 
rilla  Pirate  Festival. 

The  annual  Gasparilla  Buccaneer 
Invasion  of  Tampa  aboard  the 
pirate  ship.  Jose  Gasparilla.  the  only 
existing  pirate  ship  in  the  world, 
makes  for  an  interesting  film.  Musi- 
cal background  is  largely  from  Gil 
bert  and  Sullivan's  "Pinafore. 

Sterling  Television  Co.  is  under- 
taking distribution  of  b  'w  prints 
over  TV  stations  in  the  Northeastern 
quadrant  of  the  L.  S.  Color  prints 
are  a\ailal>le  from  Ye  Mvstic  Krewe 
of  Gasparilla.  P.  O.  Box  1.514, 
Tampa.  Florida. 
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"PRODUCTION  SnS-ONE  OF  THE  MOST  UNUSUAL 
PICTURES   OF  THIS  AND  ANY  OTHER  YEAR." 


Business  Screen 


CHAMPION 

PAPER  AND  FIBRE  COMPANY 

WILDING 


What  is  the  secret  of  mutual  understanding 
and  cooperation?  The  answer  is  impressively  illustrated  in  the  Eastman  Color  motion  picture 
"Production  5118"  written  and  produced  by  Wilding  and  sponsored  as  a  public  service  by 
The  Champion  Paper  and  Fibre  Company.  While  the  picture  offers  no  easy  cure-all  for  the 
many  ills  to  which  human  relations  are  subject,  it  does  make  a  constructive  contribution  to 
better  understanding— between  industry  and  public,  between  Management  and  Labor,  and 
between  individuals.  The  story  presents  a  modern,  progressive  industrialist  and  some  of  the 
critical  problems  he  innocently  creates  through  failure  to  understand  and  be  understood  by 
his  associates  and  employees.  But,  as  the  audience  is  advised  from  the  screen:  "You've  got  to 
realize  that  this  picture  is  not  only  about  Mr.  Baxter  and  his  corporation;  it  is  about  every 
person  and  every  corporate  entity,  including  you  — no  matter  who  you  are  or  what  you  are." 


^  I  L  D  I  N  G 
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DETROIT 


CLEVELAND  PITTSBURGH  HOLLYWOOD 


EVERYTHING   FOR 
EASTERN    PRODUCTION 


LIGHTING 
EQUIPMENT 


GRIP 
EQUIPMENT 


Incandescent 
Equipment 

H.  I.  Arc  Equipment 

Choke  Coils 

Dimmer  Equipment 

Cables 

Boxes  and  Boards 

DifFusers 

Bulbs 

Generator  Sets 

TV  Scoops 


Reflectors 
Ladders  and  Steps 
Parallels 
Dollies 

Microphone  Booms 
Scrim  Flags 
Block  Flags 
Dots 
Stands 

PROPS 

Catalogs  upon  request 


INC. 


333  West  52nd  Street  •  New  York  19,  N.Y. 
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Pimpli!  Maki!  ]\uws 

Name  Dunn,  Racusin  to  New 
Posts  at  RCA  Custom  Records 

♦  Twii  niajcii  a(liiiini>lr;iliM-  i  liariges 
ill  the  KCA  Viclor  Kecortl  Division 
have  been  aiinouiircd. 

Emmett  Dunn.  Conlroller  for  the 
record  company  since  1951,  has 
been  nained  Manager.  Custom  Re- 
cords Administration,  a  newly  cre- 
ated post.  James  P.  Davis  will  con- 
tinue as  manager.  Custom  Record 
Division.  Norman  Racusin.  formerly 
Manager.  Financial  Operations,  has 
been  appointed  (^(jntroller  to  succeed 
Mr.  Dunn. 

Mr.  Dunn,  a  graduate  of  Temple 
University  and  a  Certified  Public 
Accountant,  joined  RCA  Victor  in 
1941  as  an  accountant.  Mr.  Racusin 
was  graduated  from  Penn  .State  in 
1941  and  later  attended  the  Harvard 
Graduate  School  of  Business.  He 
came  to  RCA  Victor  in  19.S0  as  a 
budget  analyst. 

Eastman  Kodak's  Henry  Hood 
Honored  by  Standards  Assn. 

♦  Hem  V  J.  Hood.  Eastman  Kodak 
Company,  Rochester.  N.  Y..  was 
honored  by  the  American  Standards 
Association  recently  in  recognition 
of  his  accomplishments  in  the  devel- 
opment of  American  Standards. 

He  represents  the  Society  of  Mo- 
tion Picture  and  Television  Engi- 
neers on  the  Standards  Council,  re- 
sponsible for  the  technical  program 
of  the  ASA.  The  Council  works  to 
assure  that  all  standards  projects 
are  national  in  scope  and  representa- 
tive of  all  groups  concerned. 

Hood  is  one  of  some  80  repre- 
sentatives of  national  technical  so- 
cieties, trade  associations  and  con- 
sumer groups  holding  membership 
on  the  council.   His   citation   read: 

"The  American  Standards  Associ- 
ation presents  this  certificate  in  rec- 
ognition of  contributions  to  the  es- 
tablishment of  voluntary  standards 
and  in  appreciation  of  sound  advice 
and  devotion  of  energy  to  the  fur- 
therance of  the  standards  movement 
as  a  means  of  advancing  the  nation- 
al economy." 

f^  *  :<- 

Buckeye  A-V  Dealers  Elect 
Officers  at  Columbus  Meet 

♦Mablo,,  Marliii  ..f  tlic  M.  H.  Mar- 
tin Company,  Massillon.  Ohio,  was 
elected  president  of  the  Buckeye 
Audio-Visual  Dealers  Association  at 
its  meeting  in  ('ohnnbus,  Ohio, 
January  7.  the  National  Audio- 
Visual  Association  has  aimounced. 
Other  officers  elected  by  the  Buck- 
eye group  include  Vernon  Birdsell, 
Birdsell  .'\udio-Visual  Co..  Cincin- 
nati, vice-president ;  and  Vera  Smith 
of  Vere  .Smith's  Audio- Visual  Serv- 
ice, Athens,  secretary. 


Some  18  a-v  dealers  from  the 
State  of  Ohio  have  membership  in 
the  Buckeye  Audio-Visual  Dealers 
Association,  which  meets  regularly 
every  other  month.  Activities  of  the 
two-year-old  group  include  joint  ad- 
vertising, audio-visual  service  stand- 
ards and  cooperation  with  the  state 
audio-visual  program. 
♦        tt        • 

Chrysler  Appoints  Howard  Back 
Supervisor  of  Television  News 

♦  Appointment  of  Howard  K.  Back 
as  Supervisor  of  Television  News 
for  the  Public  Relations  Department 
of  Chrysler  Corporation  was  an- 
nounced recently  by  James  Cope. 
Vice-President  in  charge  of  Public 
Relations. 

Mr.  Back,  former  news  editor  of 
Telenews  in  New  York,  will  have  the 
responsibility  of  serving  the  needs 
of  television  network  news  programs 
and  theatre  newsreels.  He  will  work 
under  the  direction  of  Thomas  P. 
Marker,  manager  of  the  corpora- 
tions  Motion  Picture  Section. 

In  his  Telenews  post,  Mr.  Back 
for  four  years  had  charge  of  plan- 


Howard  K.  Back 

ning  national  newsfilm  coverage  by 
300  staff  and  free-lance  cameramen. 
Previously,  he  held  reporting,  edit- 
ing and  broadcasting  positions  with 
WERC,  Erie,  Pa.;  WOHI,  East  Liv- 
erpool, Ohio;  WBNS-TV,  Columbus. 
Ohio,  and  the  Erie.  Pa.,  Dispatch. 
A  native  of  Orange,  New  Jersey. 
Mr.  Back  was  born  December  21. 
1927.  He  is  a  graduate  of  Pennsyl 
vania  State  University  and  received 
a  master's  degree  in  journalism 
from  Ohio  State  University.  He  is  a 
member  of  the  Radio-Newsreel-Telc- 
vision  Working  Press  Association  of 
New  York;  Sigma  Delta  Chi.  na 
tional  journalism  fraternity,  and  thi 
National  Press  Photographer's  As- 
sociation. 

»        •        « 

Extra  Copies  of  Production 
Review  Now  Available 

♦  Additional  copies  of  the  6th  An 
nual  Production  Review  may  be  ob- 
tained, while  the  supply  lasts,  al 
$2.00  each,  postpaid.  Order  from 
BusiMiss  ScRKEN,  7064  Sheridan 
Road,  Chicago  26,  Illinois. 
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.  .  .  begins  new  career  of  service 

Conger  Reynolds  Made  Chief/ 
U.S.  Office,  Private  Cooperation 

■♦<  CoiiL'i-r  Ki'xniilcls.  vi'teran  nil  in- 
dustry puhlic  relations  executive. 
has  begun  a  new  career  as  Chief  of 
the  United  States  Information 
Agency's  Office  of  Private  Cooper- 
ation. His  appointment  was  an- 
nounced bv  Theodore  C.  Streibert, 
Agency  director. 

Reynolds,  director  of  public  rela- 
tions for  Standard  Oil  Company 
(Indiana  I  for  26  years,  moved  to 
his  new  post  on  February  1.  He  re- 
tired from  Standard  Oil  a  few- 
months  ahead  of  schedule  to  begin 
his  new  career  of  public  service, 
Dr.  Robert  E.  Wilson.  Standard's 
chairman,  disclosed. 

Reynolds   succeeded   Herbert    A. 


Dingwall.  New  York  publishing 
executive,  who  held  the  lnforniatio]i 
Agency  post  for  over  a  year  and 
who  resigned  to  return  to  private 
business. 

The  Agency's  Office  of  Private 
Cooperation,  which  Reynolds  heads, 
encourages  private  American  groups, 
business  firms,  labor  organizations, 
communities,  civic  associations,  non- 
profit groups  and  individuals  in  ac- 
ti\ities  that  further  international 
understanding  and  goodwill.  These 
projects  include  letterwriting.  over- 
seas advertising,  mail  inserts,  ex- 
hibits, town  affiliations,  tourist  ori- 
entation, and  the  collection  of  books 
and  magazines  for  overseas  distri- 
bution. 

In  announcing  the  new  appoint- 
ment. Streibert  said:  "We  are  more 
than  gratified  that  the  Information 
Agency  is  to  have  the  services  of  a 
man  with  such  long  experience  and 
broad  contacts  in  the  business  field. 
His  background  and  standing  will. 
1  am  sure,  prove  most  valuable  in 
stimulating  increased  cooperation 
between  private  organizations  and 
the  government  in  support  of  the 
United  States  overseas  informa- 
tional program.  ' 

Reynolds  is  a  founder  of  the 
journalism  department  of  the  Uni- 


versifv  of  Iowa  and  began  his  career 
as  a  newspaperman  in  Des  Moines. 
He  served  as  a  press  officer  with  the 
AEF  in  W  orld  War  I.  was  managing 
editor  of  the  Paris  Edition  of  The 
Chicago  Tribune  in  1921).  and  later 
worked  on  New  ^  ork  newspapers. 
From  1922  to  1929.  he  was  a  career 
U.S.  Foreign  .Service  officer  at  Hali- 
fax. Nova  Scotia,  and  Stuttgart. 
Germany.  He  joined  Standard  Oil 
in  1929. 

In  1948,  Reynolds  received  the 
national  award  of  the  predecessor 
organization  of  the  Public  Relations 
Societv  of  .America,  of  which  he  is 
a  director  in  the  Chicago  chapter. 
He  was  chairman  of  the  national  Oil 
Industrv  Information  Connnittee  in 
1949.  and  received  the  degree  of 
doctor  of  laws  and  letters  from 
Carthage  College  in  19.52.  & 

«        *        » 

Ford  Slidefilm  Wins  Award 
from  Suggestion  Systems  Assn. 

♦  Ford  Motor  Company  and  E.  1. 
du  Pont  de  Nemours  Corporation 
each  earned  a  top  award  from  the 
National  Association  of  Suggestion 
Systems  at  the  recent  NASS  Con- 
vention in  Cincinnati. 

The  awards  were  made  in  recog- 
nition of  the  excellence  of  the  Ford 


■•25TH    YEAR   OF    SERVICE   TO   THE    USER    OF    MOTION    PICTURES' 
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and  du  Pont  suggesliuii  s\slciii  pm- 
motional  canipaigns. 

The  Assislant  Siifn'ri  i.sitr.  it 
sound  slidefilm  |iri)iluii(!  In  tin- 
Ford  Suggestion  Programs  Section 
and  the  trainitig  diparlment  of  the 
Industrial  Hi'lalions  slalT.  vmhi  iIh- 
award  for  Ford. 

The  award-winning  slidefilm  i~ 
in  use  throughout  the  Ford  Com- 
pany as  super\isorv  training  mater- 
ial. ■ 

Modern  Moves  Midw^estern 
Film  Booking  and  TV  Offices 

♦The  Midwesl  ngiiMiul  >alis  oliici 
of  Modern  Talking  Picture  Service. 
Inc.,  national  distributors  of  busi- 
ness-sponsored and  television  films, 
has  moved  to  Chicago's  new  Pru- 
dential Building. 

Client  contact  and  ser\  ice  will  lie 
handled  out  of  the  new  office  by 
Richard  M.  Hough  and  Arthur  R. 
Bach.  The  Midwest  regional  office 
address  is:  Prudential  Plaza.  Chi- 
cago 1.  Illinois.  The  telephone  num- 
ber is:  DElaware  7-32.52. 

rhe  Chicago  Division  also  has 
announced  that  Modern  s  regional 
(Chicago I  16mm  film  library  has 
moved  to  216  East  Superior  Street. 
Chicago  11.  Illinois.  The  telephone 
number  is:  SUperior  7-0588. 

Modern's  Television  Division 
branch  remains  at  420  North  Mich- 
igan Avenue,  Chicago  11.  Illinois. 
The  telephone  number  is:  DElaware 
7-3761. 

The  regional  film  library  dis- 
tributes sponsored  films  to  schooL- 
and  16mm  audiences  of  all  types. 
The  television  branch  is  Modern's 
Midwest  hub  for  tv  films,  trafficking 
contact  and  service  to  advertising 
agencies. 

Theodore  H.  Markovic  Named 
Manager  of  NBC  Film  Exchange 

-><  Theodore  H.  Markii\ii  has  been 
named  manager  of  the  NBC  Film 
Exchange  Services.  Frank  C.  Lepore. 
NBC  Film  Division's  manager  of 
film  and  kinescope  operations  an- 
iiiiunced  recently. 

Markovic  will  manage  the  newly 
(iimpleled  NBC  Film  Exchange,  in 
Englewood  (Cliffs.  New  Jersey,  em- 
bracing distribution,  storage  and 
inspection  of  t\  film  and  kinescope 
prints.  The  normal  traffic  at  the 
NB("  Film  Exchange  now  is  upwards 
of  1.2110  prints  a  week — including 
NBC  Film  Division  syndicated  pro- 
grams, kinescopes  of  live  NBC  tele- 
vision network  film  shows. 

\  former  film  editor  for  Fox 
Movietone  News  and  film  manager 
for  WPI.X.  Markoxic  joined  NBC  in 
1953.  I  nder  his  supervision,  the 
NBC  Film  Library  was  developed 
111  its  present  stature  as  the  "largest 
l\  film  lihrarx  in  the  industrv,  " 
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THIS     IS     AUTOMATION 


m  an 


To  American  industry,  the  subject  of  automation  is  of  prime  interest  today. 
A  relatively  new  word,  the  principle  was  first  applied  175  years  ago.  Since 
then,  the  idea  of  continuous  automatic  production  has  de\'eloped  until  such 
di\-erse  products  as  pretzels  and  engine  blocks  are  made  entirely  by  this  method. 
In  presenting  the  story  of  automation  to  American  businessmen,  to  show  how 
it  can  be  employed  by  small  as  well  as  large  factories,  in  whole  or  in  part, 
General  Electric  has  sponsored  the  motion  pictin-e,  "This  is  .Automation," 
in  which  a  continuous  flow  of  ideas  produces  a  new  concept  of  this  subject's 
importance. 


STiinirx;    iwr  *J\y 


STUDIOS,    INC 


HOLIVWOOD 


NEW       YORK 


DETROIT 


"This  is  Automution"  is  the  10th  Annivcrsanj  picture  in 
the  General  Electric  scries,  "More  Poivcr  to  America." 
We  arc  as  proud  to  have  produced  it  as  we  were  the 
first  picture  in  the  series  in  J946 
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Jamison  Handy  Forecasts 
Record  '56  at  Awards  Meeting 

■¥  Addressing  thi'  iiicinlxTS  of  his 
organiziitiiiii  at  llicir  annual  service 
awarils  inorting  in  Dclniil.  Jamison 
HaniK.  i)resiilpnl  nf  Tlie  jam  Handy 
()rganizatif)n.  looked  fi>r\\ar(i  lo  a 
record-breaking  1950. 

American  business  invested  ap- 
proximately S7()  million  in  1955  in 
motion  pictures  and  other  audio- 
visual tools  to  support  sales  presen- 
tations and  training  activities,  and 
may  exceed  this  record  during  the 
present  year,  he  said.  He  asserted 
that  S90  million  would  be  a  conser- 
vative estimate  for  1956. 

Mr.  Handy  said  that  his  organ- 
izations  44th  year  of  operation 
finds  business  generally  recognizing 
that  the  transmission  of  information 
and  ideas  accurately  and  quicklv 
by  means  of  motion  pictures.  b\' 
dramatizing  products  and  programs, 
and  bv  other  visual  means,  may  be 
one  of  the  deciding  factors  in  a 
company's  success. 

"The  greatest  economic  loss  in  the 
United  States."  he  said,  "'is  in  the 
evaporation  of  experience,  the  in- 
efficiency in  the  transmission  of  ui- 
structions  and  ideas.  In  our  time 
there  need  not  be  a  drop  in  voltage 
between  the  central  office  and  the 
periphery  of  an  organization,  whe- 
ther it  be  a  distributive  or  a  pro- 
duction operation." 

Six  members  of  the  organization 
joined  the  "Jam  Handy  25-year 
Club"  at  the  meeting  and  received 
awards  for  25  years  of  consecutive 
service  with  the  organization.  They 
are:  Allan  (ledelman.  treasurer: 
\\  illiam  Thulin.  in  charge  of  motion 
picture  and  slidefilm  inspettion; 
Richard  Purnell.  art  director  in 
charge  of  printed  materials:  Carl 
Gustafson.  slide  and  slidefilm  pro- 
duction layout:  Magdeline  Ward. 
assistant  to  the  head  of  the  slidefilm 
department,  and  George  Mackness. 
slidcfilni  i-ameraman. 


12th  Annual  Public  Relations 
Conference  Set  for  April  4-6 

♦  The  .American  Public  Relations 
.Association  will  hold  its  Twelfth 
Annual  National  (A>nference  (and 
.Seventh  International  Public  Rela- 
tions Institute  I  April  4,  5.,  and  6. 
at  the  Statli-r  Hotel.  Washington. 
D.  C. 

This  is  an  oji|jortunity  for  motion 
picture  producers  to  tell  public  re- 
lations men  in  industry  about  ser- 
vices, developments  and  economies 
in  the  sponsored  film  field,  and  to 
learn  new  public  relations  tech- 
niques for  use  by  the  fihn  industry. 

The  American  Public  Relations 
Association  offices  are  at  1010  Ver- 
mont Avenue.  Northwest  Washing- 
ton 5.  D.  C. 

*        «        * 
Nearly     16    Million    See    U.  S. 
Steel   Motion   Pictures   in    1955 

♦  During  19.55,  almost  16  million 
persons  saw  motion  pictures  spon- 
sored by  United  States  Steel  Cor- 
poration— establishing  an  all-time 
high  for  the  distribution  of  films  b\ 
the  Corporation,  a  pioneer  in  the 
field  of  industrial  films  since  1910. 

I  he  record  number  of  viewers 
largely  is  attributed  to  seven  films 
now  available  for  television.  The 
greatest  share  of  the  non-television 
showings  were  recorded  in  the  states 
of  Pennsylvania.  Ohio,  New  York. 
California  and  Illinois,  in  that 
order. 

The  18  film  subjects,  loaned  free 
to  organizations  and  educational 
groups,  were  shown  21,505  times  to 
reach  an  audience  of  15,977,565. 
The  Corporation  notes  tliat  this 
may  be  broken  down  to  slightl) 
more  than  10  different  groups  seeing 
a  I .  S.  Steel  film  every  work-da\ 
hour.  Two  new  motion  pictures. 
The  ff  ailing  Harvest,  showing  I'.  S. 
Steel's  participation  in  the  field  of 
coal  chemicals,  and  The  Suspension 
Bridge,  a  story  of  steel  bridges, 
were  released  late  in  the  vear. 


Addressing  members  of  The  Jam  Handy  Organization  at  that  company's 
annual  service  awards  meeting  held  recently  in  Detroit  is  Jamison  Handy, 
president  (standing  ot  right).  On  stage  are  members  of  the  Jam  Handy 
"25-Year-Club,"  including  new  members  seated  in  front  row. 


MOVIELAB  FILM  LABORATORIES,  INC. 

619  West  54th  Street,  New  York  19,  N.  Y.   JUdson  6-0360 
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WHY   7   OUT   OF   THE   10 


'Based  on  recent  ARB  Audi- 
ence Composition  Studies  of 
Network  Situation  Comedies. 

1 .  I  Love  Lucy 44.8 

2.  Honeymooners .  .  .  .34.2 

3.  December  BricJe.  .  .32.7 

4.  Our  Miss  Brooks.  .  .29.3 

5.  Burns  &  Allen 28.5 

6.  Life  of  Riley 26.2 

7.  Make  Room 

For  Daddy 21.9 

8.  Bob  Cummings.  .  .  .  20.9 

9.  Meet  Millie 20.6 

10.  Father  Knows  Best.  19.6 


TOP-RANKING*  TV   SHOWS 


IN   AMERICA   USE 


PRODUCTION    EQUIPMENT 


REASON:  Only  J.  G.  McAlister 
equipment  embodies  all  that  is 
new  today  in  the  lighting  field.  In 
spot  equipment,  for  example,  only 
McAlister  combines  these  three 
important  advantages:  (1)  Perma- 
Lock  Mirror  for  positive  mirror 
alignment;  (2)  Lifetime  Beam  Pilots 
to  guarantee  flare-free,  spill-proof 
lighting;  (3)  Convenient,  Easy- 
Action  focus  controls  both  front 
and  rear. 


'%! 


REASON:  The  new  J.  G.  McAlister  Dual  Steer- 
ing Crab  Dolly  is  the  one  and  only  completely 
moneuveroble  camera  dolly  today.  Just  intro- 
duced, it  already  ranks  among  the  five  most 
valuable  technical  contributions  to  modern  film 
production.  It  reduces  set-up  time,  enables  a 
director  to  introduce  a  wider  variety  of  cine- 
matic effects  and,  at  the  same  time,  cut  his 
allotted  shooting  schedule.  For  complete  details, 
write  for  free  booklet. 


The  newest,  most  advanced  lighting 
and  production  equipment  is  made  by 


NEW!  Colorful,  catalog-brochure,  "New  Dimensions 

in  Controlled  Studio  Lighting'.' 
NEW!  16  page  booklet  describes  Crab  Dolly  operation 

in  detail.  For  free  copies,  write  today. 


J.   <3-.   IKi:c=.A.Xis5-fcezf 

(sales  &  rentals) 

1117  North  McCadden  Place 
Hollywood  38,  California 


NEW  E-X-P-A-N-D-E-D  FACILITIES 


rentals 


I    All  the  finest  and  Latest  Cameras 
MITCHELL     16,  NC,  BNC 
ARRIFLEX      16  &  35,  Blimp 
AURICON      100,  200,  400,   1200 
EYEMO,    CINE    SPECIAL,    FILMO  -  MOVIOLAS  -  SYNCHRONIZERS 
HOT   SPLICERS -SOUND    READERS  -  DOLLIES  -  PEARLESS  -  MIKE 
BOOMS -LIGHTING  EQUIPMENT  -  ZOOM  LENSES -GRIP  EQUIP- 
MENT-PROJECTORS-SYNC    PROJECTORS -RECORDERS -SYNC 
RECORDERS 

WRITE    FOR    COMPIETE    RENTAL    PR/CE    LIST 


H  I  New  and  Used 

^«^l^^  ARRIFLEX- 16  &  35mm  Cameras 

^^■i»*^  AURICON -Cinevoice,  Super  1200,  400  &  600 

^^^^      ^^^^        '      foot  Conversions 

BELL  &  HOWELL -Eyemos-Filmo- Projectors 
BALTAR,    ANIMAR,    NOMINAR,    EKTAR,    ZOOM    LENSES 
MOVIOLAS   -   HFC    SYNCHRONIZERS   -    BARDWELL-McALISTER 
LIGHTING   EQUIPMENT -EDITING   EQUIPMENT  &  SUPPLIES 
WR;TE   FOR   COMPIETE  CATALOG 


service 


Our  Newly  equipped  MACHINE  SHOP 
for  all  Camera  Mainienace  and  Re- 
pair offers  tfiese  exclusive  f&B  SERV- 
ICES: 

Custom  building  &  designing  of  equip- 
ment 
Lens  mounting  —  Calibrating 
Experienced  Technical  personnel  who   understand  your  problems 


convenience 


curb.   Drive  up  and   load   up. 


NEW  STREET  LEVEL 
LOCATION  in  the  heart 
of  the  TIMES  SQUARE 
area.  Rental  equipment 
delivered  to  you  at  the 
Near   all   Trains,    Hotels,   Theatres,    Etc. 


credit 


charge  Accounts  Invited. 

New   Extended   Time   Payment   Facilities   for 

Purchases. 

From  90  Days  to  3  Years  to  Pay. 


products 


fxc/usive  f&B  PRODUCTS 

PRO-CINE    TRIPOD -The    MOST 

IMPROVED    tripod    in    the    medium 

weight  class. 

NOMINAR  1"  fO.95  LENS  -  The 
fastest  cine  lens  in  the  world.  1 6mm  SPLIT  REELS  —  Now  rewind,  edit, 
project.  Etc.,  with  the  film  on  CORES.  600  FOOT  CINEVOICE  CON- 
VERSION -  The  first  flutter-free  Cinevoice  Conversion.  LEG-LOK 
TRIANGLES  —  Lock  your  tripod  legs  firmly  and  securely.  GATOR-GRIP 
LITES  -  A  perfect  light  for  locations  .  .  .  With  BARNDOORS.  CAMERA 
SLATES  with  CLAPSTICKS  -  Easily  erased  -  durable  fmish.  KELLY 
CINE  CALCULATOR  -  A  sliderule  colculator  for  cameromen.  QUAD- 
LITES,  BAR  LITES,  INKY-DINKIES,  NEWSLITES,  CONELIGHTS, 
FLANGES,    REELS,    CANS,    FIBRE    CASES,    CLIPBOARDS    GLOVES. 


USED  EQUIPMENT  URGENTLY  NEEDED 
HIGHEST    CASH    PRICES    PAID 


R&i 


FLORMAN  &  BABB 

68  West  45th  Street,  New  York  19,  N.  Y. 

Phone:  Murray  Hill  2-2928 

Cable  Address -FLORBABB,  N.Y. 


Canadian  Producers  Association 
Elects  Eraser  President  for  1956 

M  Graeme  Fraser  of  Crawley  Films 
Limited.  Ottawa,  has  been  elected 
I'J.Sf)  president  of  the  Association  of 
Motion  Picture  Producers  and  Lab- 
oratories of  Canada.  ,\rlhur  Chet- 
wynd  of  Chetwynd  Films  Limited. 
Toronto,  was  elected  vice-president 
and  D.  M.  McClymont  of  Ottawa 
is  the  new  secretary-treasurer. 

Elected  to  the  board  of  directors 
during  the  ■\ssocialion's  annual 
meeting  in  Toronto.  January  27. 
were:  Spencer  Caldwell.  .S.  W.  Cald- 
well Limited.  Toronto;  Ralph  Fos- 
ter. Batten  Films.  Toronto;  J.  J. 
Chisholm.  Associated  Screen  News 
Limited.  Tortjiito  and  Wallace  Ham- 
ilton. Trans-Canada  Films  Limited. 
Vancouver. 

The  meeting  approved  a  proposal 
to  retain  Gruneau  Research,  an  in- 
dependent Toronto  firm,  to  conduct 
a  survey  of  advertisers  and  agencies 
across  Canada,  to  learn  from  them 
how  film  producers  can  best  serve 
their  needs.  The  survey  is  expected 
to  be  completed  in  two  months.  The 
Association  expressed  belief  that 
personal,  confidential  contact  with 
a  representativ  e  group  of  clients  will 
provide  the  industry  with  many  sug- 
gestions and  constructive  criticism. 

A  new  Public  &  Industry  Rela- 
tions Committee  will  deal  ^vith  the 
results  of  the  opinion  survey  and 
recommend  a  course  of  action.  A 
committee  was  appointed  to  study 
the  growing  number  of  requests  by 
charitable  organizations  for  work 
by  the  fihu  industry  on  a  gratis 
basis,  and  to  recommend  Associa- 
tion policy  in  this  regard. 

Acceptance  of  two  new  companies 
brought  the  Association's  member- 
ship to  a  total  of  32.  This  represents 
over  SfKf  of  the  Canadian  motion 
picture  industry.  Association  policy 
is  to  accept  as  a  member  any  firm, 
partnership  or  corporation  engaged 
in  Canada  as  a  motion  picture  pro- 
ducer or  laboratory. 

President  Fraser  emphasized  the 
position  of  the  motion  picture  in- 
dustry today  and  the  recognition  of 
the  Association  by  sister  organiza- 
tions, the  government  and  other 
agencies.  He  cited  as  noteworthv 
that  many  people  making  up  llic 
bighU  competitive  Canadian  film 
industr\  can  meet  on  a  conmiori 
ground  to  resolve  important  con- 
siderations affecting  their  industry. 

Members  and  guests  also  listened 
to  A.  Davidson  Uunton.  chairman 
of  the  Canafiian  Broadcasting  (cor- 
poration board  of  gevernors.  speak 
on  ""Films  for  TV  in  Canada."  He 
called  for  closer  cooperation  be- 
tween the  CBC  and  private  film  pro- 
ducers. S' 


.  .  .  vice-president  of  Crawley 
Films,  Graeme  Fraser  heads 
Canadian  producers  assn. 


Campbell  Named  PR  Director 
of  Standard  Oil,  Indiana 

M  Don  Campliell  has  been  appointed 
director  of  public  relations  of  Stand- 
ard Oil  Company  (Indiana),  fol- 
lowing the  retirement  of  Conger 
Reynolds,  now"  with  the  United 
States  Information  Agency.  (Rey- 
nolds" new  appointment  is  told  else- 
where in  this  issue.  I 

Three  other  executive  changes  in 
the  Standard  Oil  public  relations 
department  also  were  announced. 
James  M.  Patterson,  an  assistant  di- 
rector, was  designated  director  of 
field  services;  John  Canning,  an 
assistant  director,  was  appointed  di- 
rector of  information  services  and 
Robert  Siebert.  copy  chief,  was 
named  editorial  director. 

Prior  to  his  promotion,  Campbell 
had  been  serving  as  an  assistant 
public  relations  director.  He  joined 
Standard  Oil  in  1949  after  public 
relations  work  in  New  York.  He 
also  had  been  a  news  editor  of  De- 
troit and  Miami  (Florida)  news- 
papers. 

Patterson  joined  Standard  in 
1946.  Previously,  he  was  an  execu- 
tive of  the  Boy  Scouts  of  America 
in  New  Vork  City  and  Atlanta. 
Georgia.  Canning  has  been  a  de- 
partment member  for  20  years. 
Earlier,  he  served  the  Associated 
Press  and  Iowa  newspapers  and 
radio  stations.  Siebert  came  to  Stand- 
ard in  1947  after  newspaper  work 
in  Tulsa.  Oklahoma. 

«        •        # 

Academy   Award    Nominee 
Roizman  to  Robert  Lawrence 

♦  Morrie  Roizman  has  joined  Rob- 
ert Lawrence  Productions.  Inc.. 
New  York,  as  supervising  fibn  ed- 
itor. He  formerly  was  chief  editor 
of  The  March  of  Time.  Last  year, 
his  production,  Rembrandt — A  Self 
Portrait,  won  an  Academy  .4ward 
nomination  for  the  best  documen- 
tary short.  Roizman  is  the  president 
of  Motion  Picture  Film  Editors. 
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VITALITY 


vitality  is  always  an  essential  quality  of  a  successful 
film.  This  is  especially  so  today  on  television  where 
your  story  must  present  itself  in  immediate  competi- 
tion for  audience  interest  and  retention. 


Soiuid  Masters'  wide  experience  in  creating  films 
that  are  favorably  remembered  is  your  assurance  that, 
whatever  voiu  profkict  or  purpose,  we  ^vill  produce 
for  you  a  film  that  ^vill  do  its  joli. 


SOUND  MASTERS 


r 


ESTABLISHED  1937 


SOUND  MASTERS,  INC. 

165  WEST  46TH  STREET,  NEW  YORK  36,  N.Y. 


MOTION  PICTURES 

SLIDE  FILMS 

TV  SHORTS 

COMMERCIALS 


PLAZA  7-66CO 


The  Slan 


DuKane 


Sound 
Slidefilm 
Projector 


MODEL 
1 4 A290 


MINUTES 

of  uninterrupted 
program  in  a 
single  small  case 

YOUR  STORY  COMPELS  ATTENTION 

Automatic  Sound  Slidefilm 
is  a  highly  effective,  eco- 
nomical means  for  sales 
and  service  communication 
to  your  dealers,  your  cus- 
tomers, or  your  own  or- 
ganization. The  DuKane 
Micromatic  Projector  will 
give  your  story  the  ultimate 
in  presentation.  Investigate 
it  today. 


OuKame 


ST.  CHARLES  BOX   BS-26 


CORPORATION 

ILLINOIS 


AlDiiy  tiiK  Film  PrnilucHDn  Lines 


News  of  Business-Sponsored  Motion  Pictures  and  Slidefilms 


Timber  Engineering  Company 
Pix  Explains  Rise  in  Wood  Use 

+  lm])i)rtaiit  results  of  researih  in 
the  ii.se  of  wood  in  the  building  of 
homes,  schools,  churches  and  many 
new  kinds  of  conimerrial  structures 
are  featured  promotional!)'  in  Com- 
ing Out  oj  llie  W  oods.  a  21 -minute 
film  sponsored  hy  the  Timber  Engi- 
neering Company,  research  affiliate 
of  the  National  Lumber  Manufac- 
turers Association. 

Produced  in  color  and  black  / 
white  editions.  Cuming  Out  of  the 
Woods  shows  what  research  b)  the 
Timber  Engineering  Company  labo- 
ratories has  accomplished  in  the 
more  extensive  and  practical  utiliza- 
tion of  wood,  and  in  the  develop- 
ment of  new  glues  for  lamination. 

Ouality  control  in  marine  lami- 
nation of  the  Navy's  wood  mine- 
sweepers is  illustrated  as  is  the  Teco 
ring  which  is  said  to  insure  practical 
and  economical  construction  of 
wooden  frame  buildings.  Outdoor 
storage  of  bulk-piled  lumber  and 
the  new  all  wood  truck  bodies  are 
depicted  in  this  production  by  Bray 
Studios,  Inc..  of  New  York. 

Coming  Out  of  the  Woods  is 
available  on  free  loan  as  a  public 
service  to  television  stations  in  the 
United  States  only.  It  is  being  of- 
fered to  industrial  and  civic  organi- 
zations, government  departments, 
schools.  The  only  cost  involved  is 
return  transportation. 

Requests  for  black/white  prints 
for  tv  and  color  prints  for  general 
distribution  are  to  be  sent  directly 
to  the  producer:  Bray  Studios,  Inc.. 
729  -  7th  Ave..  New  York  19,  N.Y. 
The  studio  advises  film  users  to  give 
alternate  booking  dates,  allowing 
for  as  much  leeway  as  possible. 
Films  must  be  used  and  returned 
promptly  after  showing,  as  book- 
ings are  closely  scheduled. 
e        «        » 

Yeomans  Vertical  Pump 
Explained  in  Sound  Slidepix 

♦  Applications  and  construction  fea- 
tures of  vertical  wet  pit  pumps  are 
explained  in  The  Choice  is  Yours, 
a  1.5-minute  sound  slidefilm  spon- 
sored by  Yeomans  Brothers  Com- 
pany, Melro.se  Park,  Illinois,  man- 
ufacturer of  pumps  and  sewage 
treatment  equipment. 

In  case-history  style,  the  slidefilm 
pictures  and  discu.sses  such  special 
features  of  Yeomans  Vertical  Wet 
Pit  Pumps  as:  "diving  belP  con- 
struction which  protects  motors, 
controls  and  thrust  bearings  from 
Hooding:    the    "Lubri-Vac''    system 


ubich  "increases  pump  life  10  to  12 
limes:"  jacketed  stuffing  boxes  for 
<(ioling,  healing  or  pressurizing  on 
special  applications  and  a  "stay 
primed"  design. 

riii>  little  session  of  instructive 
closeups  and  comment  is  designed 
to  prove  the  superiority  of  the  spon- 
.sor's  vertical  submerged  pump  over 
other  pump  types,  prove  that  the  fea- 
tures displayed  mean  easy  adjust- 
ment and  maintenance.  The  slide- 
film  was  produced  for  Yeomans 
Brothers  Company  by  Atlas  Film 
Corporation.  Oak  Park.  111. 

Meant  for  engineers,  architects, 
company  training  groups,  profes- 
sional associations,  schools  and  col- 
leges. The  Choice  is  Yours  may  be 
booked  by  contacting  local  Yeomans 
representatives  or  the  Company  at 
N.  Ruby  Street,  Melrose  Park, 
Illinois. 

Allen  Mfg.  Company  Picture 
Shows  Threaded  Fastener  Use 

♦  The  Allen  Story,  a25-minutecolor 
motion  picture,  is  being  used  as 
promotion  by  the  Allen  Manufac- 
turing Company  of  Hartford,  Con- 
necticut. The  film  shows  the  develop- 
ment and  application  of  threaded 
fastenings  from  their  earliest  use  in 
Greek  and  Roman  times  to  the  pres- 
ent. Early  manufacturing  methods, 
and  how  they  have  been  refined  into 
today's  high  precision  threading  are 
depicted. 

The  film  is  aimed  at  designers, 
engineers,  production  people  and 
manufacturers  whose  products  re- 
quire fasteners.  A  large  portion  of 
the  film  is  devoted  to  specific  appli- 
cations of  socket  screws  to  a  w  ide 
variety  of  products,  running  from 
large  machine  tools  to  miniature 
precision  devices.  Applications  are 
shown  in  full  detail  and  the  film  has 
many  practical  suggestions  which 
the  \iewer  can  apply  to  his  own 
products. 

Focusing  on  hex-socket  set  screws, 
cap  screws  and  other  hex-socket 
fasteners,  the  film  tours  the  manu- 
facturing processes  in  an  up-to-date, 
complete  hex-socket  screw  shop. 
The  modern,  cold-drawing  process 
is  featured,  showing  how  this  form- 
ing method  preserves  the  fibers  of 
steel  uncut  throughout  the  screw. 

The  Allen  Story  is  available  on 
free  loan  from:  Advertising  Depart- 
ment, The  Allen  Manufacturing 
Company.  Hartford  2,  Conn. 

BUYERS  READ  BUSINESS  SCREEN 
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A   new  educational  -  entertainment   motion   picture      Let  s  Koll 
with   the    CHAMPIONS      features    the   championship       Budweisers 
and    veteran    sportscaster    Bill    Stern.      It*s    an    Atlas    Film 
Corporation    production    sponsored   by   Anheuser-Busch,    Inc. 


ATLAS 

FILM    CORPORATION 

fraduters  ol  Quality  Motion  Pictures,  Sound  SItdefilms,  Theatrical  Shorts,  TV  Commercials 

ESTABLISHED    1913 
1111     South    Boulevarti,  Oak    Pork,  111.,  Chicago    Phone    AUslin    7-8620 
OFFICES    IN    CHICAGO,    WASHINGTON,    D.    C.    AND    HOLLYWOOD 


the  weattb  of  mature  film  sense, 
skUl,  and  judgment  actiieved 
anfy  through  many  years  of 
actual  production  experience. 


It 


miraculously.,  .blown  up  to 

wide   screen  size"(froni  16mm 


Hollywocd  Reporter 
Wed..  Oct.  26.  IMS 


Apparatus  Division  Formed, 
Kodak    Sales   Dept.    Revamped 

M  Formation  of  an  .Apparatus  ami 
Optical  Division  and  a  reali^nniiiil 
of  the  sales  department  has  briii 
announced  by  Eastman  Kodak  Com- 
pany. 

Located  in  Rochester,  the  Appara- 
tus and  Optical  Division  includes 
t«o  of  the  company  s  manufactur- 
ing jilants  in  that  city — the  Camera 
Works  and  Hawk-Eye  Works.  These 
plant.'i  manufacture  cameras,  optical 
instruments   and   photo   accessories. 

Sales  functions  relating  to  the 
apparatus  ser\  ice.  military  and  spec- 
ial products,  still  cameras,  Cine- 
Kodaks,  professional  apparatus  pho- 
to-accessories and  special  products 
ha\e  been  transferred  to  the  new 
division.  The  division  will  have  its 
i>wn  financial,  accounting  and  re- 
lated departments. 

.Newton  B.  Green  has  been  named 
general  manager  of  the  new  div- 
ision. Theodore  F.  Peaver  is  direc- 
tor of  sales  administration  and 
Joseph  R.  .Allendorf  is  director  of 
dealer  distribution,  both  newly  es- 
tablished posts. 

Pea\er  is  responsible  for  profes- 
sional goods  sales,  medical  and 
cellulose  products  sales,  government- 
photographic  sales,  photographic 
chemical,  photofinisher  and  amateur 
sales  and  wholesale  distribution.  He 
has  charge  of  sales  service,  sales 
office  procedures  and  general  policy 
and  activities  of  the  wholesale 
branches. 

.\llendorf  is  handling  sales  pro- 
motional activities,  operational  func- 
tions of  wholesale  branches,  and 
the  company's  sales  training  center 
in  Rochester.  He  will  coordinate  the 
activities  of  Kodak  salesmen  in  the 
distribution  of  photographic  pro- 
ducts through  wholesale  branches. 
•        »        * 

WGN-TV's  Film  Treated,  Put 
in  Time  Capsule  for  Year  2000 

♦Labeled  "Do  Not  Open  Til  the 
Year  2000."  a  specially-treated 
16nun  sound  motion  picture,  has 
been  placed  in  a  time  capsule  and 
buried  in  Chicago's  new  Prudential 
Insurance  Building  during  recent 
cornerstone  ceremonies. 

The  film,  a  \^  GN-T\'  newsreel. 
was  included  with  other  items  of 
historical  and  commercial  interest 
that  were  placed  in  the  time  capsule 
which  is  encased  in  concrete.  The 
film  has  been  doubly  preser\'ed  — 
lia\  ing  been  treated  by  an  exclusive 
Rapi<l  Film  Technique  process. 

."^peciali.sts  in  rejuvenation  and 
|Miscrvalion  of  film.  Rapid  sent  the 
future-bound  print  through  its 
Rapidtreat  process  —  a  protective 
coating  that  guards  the  film  against 
damage. 
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American  Telephone  &  Telegraph  Co. 

American  Gas  &  Electric  Co. 

American  Plant  Food  Institute 

American  Cancer  Society 

Babcock  &  Wilcox  Company 

Cast  Iron  Pipe  Research  Assn. 

Ciirtiss-  Wright  Corporation 

E.  I.  diiPont  de  Nemours  &  Co. 

Thomas  A.  Edison,  Inc. 

Elgin  National  Watch  Co. 

Ethyl  Corporation 

Ford  Motor  Company 

General  Motors  Corporation 

Johnson  &  Johnson 

McGratt -Hill  Book  Company 

Merck  &  Co.,  Inc. 

National  Assn.  of  Manufacturers 

National  Board  of  Fire  Underwriters 

Parke,  D.tvis  &  Company 

Pennsylvania  Railroad 

Sharp  &  Dohme 

S perry  Gyroscope  Company 

Standard  Brands 

The  Texas  Company 

United  States  Navy 

Western  Electric  Company 

Westinghouse  Electric  Corp. 

and  many  others 


Send  for: 
'A  FEW 
FACTS 
ABOLT 
AtDIO" 


JLh  rough   these  pages  pass  the  most   astute   buyers  of 
commercial  motion  pictures  in  the  world. 

We  ha\'e  been  pri\'ileged  to  ser\e  a  great  many  of  these 
buyers  during  the  years  since  1933;  and  resultant  "repeat 
business"  has  been  a  large  factor  in  our  continuing,  suc- 
cessful operation  for  2  3  years. 

We  ask  for  the  opportunity  to  present  our  facilities,  ex- 
perience and  qualifications  as  your  producer. 


ALDIO      PRODUCTIONS,      INC. 

Film   Center   Building 
630   NINTH    AVENUE  NEW  YORK   36,   N.   Y. 


Frank  K.  Speidell,  President  •  Herman  Roessle,  Vice  President  ■  P.  J.  Mooney,  Secretary  ■  L.  W.  Fox,  Treasurer 
Producers-Directors:    L.   S.   Bennetts  Louis  A.    Hanousek  H.   E.  Mondell 

Alexander  Gansell  Harold   R.   Lipman  Earl   Peirce 

Sales   Manager:  Sheldon   Nemeyer  Erwin   Scharf 


NUMBER      1 


VOLUME      17 


1956 
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in  16mm  color  prints... 

FIRST  IMPRESSIONS 
ARE  IMPORTANT! 


YOUR  ASSURANCE  OF 
BETTER  16mm  PRINTS 


The  cost  of  your  16mm  color  film  produc- 
tion warrants  highest  quality  16mm  Color 
Release  Prints.  Color  Reproduction  Com- 
pany's 17  years  of  specializing  exclu- 
sively in  16mm  color  printing  has  earned 
it  a  reputation  for  guaranteed  film  quality 
which  is  the  Standard  of  the  16mm  Motion 
Picture  Industry.  This  year  let  Color  Re- 
production Company  make  your  16mm 
Color  Prints! 


'lg£i>iiODUCTION  COMPANY 

7936  Sanfa  Monica  Blvd,,  Hollywood  46,  California 

Telephone:  Hollywood  4-8225 


Ansco  Names  Three  Executives 
to  Management  Assignments 

•♦k  I  lin-r  iirw  iiiiiiiit^t'riiil  ap[H>jiiI 
ments  lia\i-  iit'cii  announced  b) 
Ansco.  phntojiraphic  di\ision  of 
(ii-neral  Aniline  i  Film  ("orpora- 
lion:  l^olicri  M.  Dunn  as  acting  gen- 
eral sales  manager.  Herbert  A. 
Mai  IJonough  as  manager  of  profes- 
sional sales,  and  Harold  C.  Harsli 
as  manager  of  operations-  — a  ne\vl\ 
i-reated  p<jsilion. 

Dunn  has  been  with  Ansco  since 
1931  and  has  been  the  company's 
assistant  general  sales  manager  since 
1948.  He  replaces  William  Balrli 
who  has  resigned  to  become  presi- 
dent and  general  manager  of  the 
David  White  Company  in  Milwau- 
kee. Wis.  Dunn  is  widely  known  in 
the  photographic  industry.  He  has 
been  acti\e  in  the  National  Associ- 
ation of  Photographic  Manufactur- 
ers and  other  trade  and  professional 
jihotographie   organizations. 


Herbert  A.  MacDonough 

MacDonciugh  joined  Ansco  ill 
1938  and  has  held  numerous  execu 
ti\e  positions  in  the  company's  tech- 
nical and  sales  departments.  In  hi> 
new"  position,  he  will  direct  sales  ot 
the  company's  films,  cameras,  papers 
and  chemicals  to  industrial,  pre.ss. 
commercial  and  portrait  photogra- 
phers in  the  I  nited  States  and 
Canada. 

Harsh  moves  to  his  new  position 
after  serving  as  production  man- 
ager. As  manager  of  iiperaliijns.  h*' 
will  direct  and  coordinate  the  ac- 
ti\ities  of  Ansco's  camera  jtlaril. 
paper  plant,  film  plant,  warehousing: 
and  industrial  engineering  depart- 
ments. 

From  1946  to  1949  Harsh  was 
manager  of  the  chemical  develop- 
ment department.  .After  W  orld  \\  ar 
II.  he  was  sent  to  (iernianv  at  the 
retjuest  of  the  Department  of  Com- 
merce to  investigate  progress  in 
coK)r  pholi>graph\  there.  Harsh  is  a 
Fellow  of  the  Society  of  .Motion  Pic- 
ture and  Television  Fngineers  and 
a  Fellow  of  the  Photographic  So- 
ciety of  America  and  a  member  of 
several  scientific  groups.  5J 
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The  tradition  of  the  New  England  Yankee 

is  to  give,  and  receive,  a  quality  dollar 

value  for  a  dollar.  We  have  never  seen  fit 

to  depart  from  this  principle  in  the  film 

business.  Perhaps  this  is  why  a  list  of 

our  distinguished  clients  looks  like  this: 

American  Brass  Company 

American  Optical  Company 

Consolidated  Cigar  Corporation 

Dewey  &  Almy  Chemical  Company 

The  Fuller  Brush  Company 

General  Electric  Company 

Gilbert  &  Barker  Manufacturing  Company 

(Sub.  of  Standard  Oil  of  New  Jersey! 

International  Silver  Company 

Jones  &  Lamson  Machine  Company 

Massachusetts  Dept.  of  Commerce 

Monsanto  Chemical  Company 

New  Departure,  Div.  General  Motors  Corp. 

New  England  Confectionery  Company 

New  England  Mutual  Insurance  Company 

Pratt  &  Whitney  Company,  Inc. 

Raybestos-Manhattan,  Inc. 

Rhode  Island  School  of  Design 

Simplex  Time  Recorder  Co. 

Vermont  State  Development  Commission 

United  Church  of  Canada 

Congregational  Christian  Churches 

Jordan  Marsh  Co. 


Leadership  is  fashioned  from  experience.  Men  and  machines 
make  motion  pictures  but  talent  and  technique  build  a  business. 
Our  permanent  staff,  incidentally  one  of  the  largest  in  the  East, 
is  thoroughly  prepared  to  offer  complete  creative  and  technical 
services.  You'll  find  a  business  like  attitude  towards  your  budget 
and   quality  standards. 


JV.^-1 


.fl^ 


STvniosl 


^2at^^ii«:  <£^' 


BAY  STATE  FILM  PRODUCTIONS,  INC. 

BOSTON     •     SPRINGFIELD     •     MASS. 
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cartoonists,  inc 

1(10  East  Ohio  Street    •    SUperior  7-2755 
Cliimijd,  Illinois 


Sight  and  Suund 


NEWS   OF   GENERAL   INTEREST 

Quality  Promotion  Theme  in 
Henry   Strauss  Announcement 

*KffreshiM^  pruclucci-iiroriioliim  is 
contained  in  a  siiiarl-louking  mail 
announcement  of  a  "new  home"  for 
Henry  Strauss  &  Company,  Inc. — 
now  at  31  West  53rd  Street,  New 
York  19. 

Announcement  of  new  quarters 
ordinarily  relates  new  physical  re- 
quirements to  business  expansion 
with  emphasis  on  sales  increase  and 
heightened  activity.  Such  growth 
is  newsworthy  and  justiafiable. 

The  Henry  Strauss  announcement 
makes  use  of  the  physical  growth 
fact  but  describes  it  as  a  result  of  its 
own  internal  growth  in  fidelity  to  a 
permanent  producer  concept — that 
these  producers  are  communicators 
of  ideas  and  that  their  unchanging 
yardstick  is  the  "growth  of  the  in- 
dividual. 

In  quiet  but  effective  art.  the  com- 
])any  card  emphasizes  that  "we  ve 
changed  the  tvhere  .  .  .  but  not  the 
what  or  how!''  The  where  is  a  com- 
pletely converted  five-story  brown- 
stone  building  which  will  "allow 
us  to  put  at  the  service  of  our  clients 
the  advantages  of  more  space  .  .  . 
more  efficiently  laid  out  for  the  co- 
ordination of  creative  and  produc- 
tive facilities  .  .  .  without  increased 
overhead. ' 

This  way.  the  studio  leads  into  a 
timeh  restatement  of  its  services 
and  abilities — verified  by  a  list  of 
continuing  sponsors.  Simply,  the 
announcement  indicates  that  the 
company  has  increased  in  size  and 
scope  because  it  has  remained  faith- 
ful to  its  basic  philosophy  and  qual- 
ity of  method.  As  nmch  could  be 
said  for  a  number  of  companies. 
Henry  Strauss  ii  Company  made  a 

point  of  saying  it. 

'   ij        »        » 
Sam  Browning,  Vice-President 
of  The  Camera  Mart,  Dies  Jan.  4 

♦  The  sudden  death  of  Sam  Brown- 
ing on  January  4  was  announced  by 
the  Camera  Mart.  Inc..  New  \  ork, 
the  corporation  of  which  Mr.  Brown- 
ing was  vice-president. 

In  addition  to  his  jiosition  at 
Camera  Mart.  Mr.  Browning  was  a 
member  of  Local  644.  lATSE, 
cameraman  union.  Originally  a  mo- 
tion picture  photographer,  he  later 
changed  to  a  still  cameraman  and 
worked  on  many  major  film  produc- 
tions in  the  east.  He  was  well-known 
to  production  companies  and  to 
many  cameramen  in  this  country 
and  in  Canada. 

Management  of  the  corporation  is 
being  continued  by  his  brother,  Irv- 
ing Browning,  president,  and  Samuel 
Hyman.  general  manager. 


The  contract  officially  joining 
Sterling-Movies,  U.S.A.  was 
signed  above  by  Sophie  Hohne, 
as  its  new  head  Charles  F. 
Dolan  (left)  and  Saul  Turell, 
president   of   Sterling,   look   on. 


Movies,   U.S.A.   Consolidates 
With  Sterling's  Film  Division 

♦  Ibe  consolidation  of  the  Indus- 
trial Film  Division  of  Sterling  Tele- 
vision Co..  Inc..  with  Movies,  U.S.A. 
was  announced  last  month.  The  new 
division  will  be  called  Sterling- 
Movies,  L.S.A.  and  will  be  headed 
by  Charles  Dolan. 

Coming  to  Sterling-Movies.  U.S.A. 
at  the  same  time  is  Sophie  Hohne. 
the  founder  and  director  of  Movies. 
L  .S..-\.  Miss  Hohne  started  the  com- 
pany in  19.50  and  has  built  it  to  its 
present  position  as  distributor  for 
a  good  many  of  the  leading  indus- 
trial, commercial  and  travel  organi- 
zations. 

Miss  Hfjhne  has  an  extensive 
background  in  the  distribution  of 
films  including  a  seven  year  period 
with  the  March  of  Time.  During  the 
last  four  years  she  was  head  of  its 
16mm  Forum  Edition.  Miss  Hohne 
» ill  direct  the  activities  of  both  the 
nun-theatrical  and  television  distri- 
bution of  the  new  firm. 

The  Industrial  Film  Division, 
founded  by  Saul  J.  Turell.  president 
of  Sterling  Television  Co.  and  Mr. 
Dolan  just  two  years  ago,  is  recog- 
nized as  one  of  the  leaders  in  the 
syndication  of  public  service  films 
to  television.  Similarly.  Movies. 
I  .S.A.  has  been  one  of  the  distribu- 
tors in  the  non-theatrical  field. 

ConcurrentK  the  appointment  of 
Frank  G.  O'Halloran  as  ."^ales  Mana- 
ger for  the  division  was  announced. 

Mr.  O  Halloran  joins  Sterling 
after  three  years  with  the  Becton- 
Dickenson  ('o.  where  he  concen- 
trated on  sales  and  marketing.       9' 

Church  Pix  Field  Booms 

♦  Ibe  ( luinh  films  field.  «hich  now 
totals  75.000  nutlets,  will  increase  to 
approximately  125.000  within  five 
years,  according  to  Paul  F.  Heard, 
feature  film  producer  for  the  Broad- 
casting and  Film  Commission  of 
the   National   Council    of   Churche-. 
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for 

•  an  imaginative  script 

•  outstanding   photography 

•  sound  of  the  highest  quality 

and  here's  what  top  management 
thinks  of  "Pianorama"  — 


Papaoan 


/I 

PiCtUPES 


EVANSTON.       ILLINOIS 


c/, 


KC. 


DAvis     8-5900     •     CHICAGO     LINE:      BRiARGATE     4-3711 


The  Rudolph  Wurlitzer  Company 

Dekalb.  ILLINOIS 


W.CE   P»CS<OC>*T 


February  1,  1956 


Mr.  Robert,  Laughlin,  President 
Paragon  Pictures,  Inc. 
254O  Eastwood  Avenue 
Evanston,  Illinois 

Dear  Bob; 

Ever  since  we  introduced  "Pianorama'*  it  has 
been  received  with  tremendous  enthusiasm. 
Each  day  brings  new  showings  from  Maine  to 
California,  many  on  TV. 

Here's  what  one  of  our  District  Sales  Managers 
in  the  Southwest  wrote  us  after  showing  the 
film,  at  the  San  Antonio  Music  Teachers  Associ- 
ation: 

"I  have  never  attended  a  movie  in  which  there 
was  more  rapt  attention.  When  it  was  over, 
the  applause  was  extremely  heavy.   V/e  were 
well  pleased  with  the  teachers'  reaction  to 
the  program,  many  of  whom  said  that  it  was. 
undoubtedly  one  of  the  best  in  years." 

I  can  only  say  that  we  are  continually  more 
happy  with  the  job  Paragon  did  in  presenting 
the  Wurlitzer  story  in  "Pianorama." 

Yours  very  truly, 

HE  RUDOLPH  WURLITZER  COMPANY 


J.E.Rolfing 


100     YEARS     OF     MUSICAL     ACHIEVCMEN 


WURLU    SCEIVE 

R.  H.  Kulka,  Victor  Export  Exec 
Goodwill  Ambassador  of  Films 

-♦l  One  of  several  Anu'riiaiis  navi- 
gating the  heniisplieres  in  the  world- 
wide expansion  of  the  rducalionai 
tihn  niediiun  is  R.  H.  Kullva.  a  viee- 
president  of  the  Victor  Aniniato- 
graph  Corporation.  Davenport.  Iowa 
and  its  export  manager. 

Kulka  is  a  fihn  pioneer  ami  world- 
explorer:  a  pioneer  in  motion  pic- 
ture use  for  education,  religion,  in- 
dustry and  entertainment  overseas; 
an  explorer  of  the  sales  possibilities 
for  American-made  film  and  equip- 
ment to  implement  these  programs. 

His  15th  Year  of  Service 

The  Victor  veep  has  represented 
his  company  for  over  15  years  in 
export  markets.  During  these  years, 
he  has  been  just  about  everywhere 
in  the  free  world  to  initiate  film 
programs.  Recently  he  toured  Cen- 
tral and  South  America  and  now  he 
returns  from  a  five-month  research 
trip  to  the  Continent,  Mediterranean 
Area  and  North  Africa. 

Part  of  his  time  is  spent  lecturing 
authorities    of    education,    religion 


and  industry  on  iilm  use.  lie  con- 
centrates on  reachi[ig  the  Interior 
where  the  photo-educational  aid  is 
most  in  need.  Kulka  speaks  five 
languages  and  is  able  lo  pick  up  the 
local  dialect  —  smoothing  his  path 
of  a-v  communications. 

Finds  Warm  Reception  Abroad 

Kulka  has  found  warm  response 
to  his  ideas  and  sa\s  that  Ameri- 
cans are  well  received  in  the 
countries  he  has  visited.  He  says 
thai  the  excellent  work  done  by  the 
I  riited  States  Information  Service 
and  Point  4  Education  Program  has 
diine  immeasurable  good  for  the 
Inited  States  and  that  these  agencies 
have  fostered  demand  and  accept- 
ance of  audio-visuals  in  depressed 
areas. 

Kulkas  role  also  is  that  of  an 
ambassador.  He  reports  that  he  and 
his  wife,  who  accompanies  him, 
never  have  difficulty  seeing  the 
highest  government  officials,  no- 
bility, industrialists  and  religious 
leaders.  He  relates  that  these  leaders 
are  conscientious  about  educating 
the  masses  and  welcome  any  sug- 
gestions for  improvement  of  their 
programs. 

Usually  Kulkas  first  stop  in  any 


Business  Screen  salutes  R.  H.  Kulko, 
audio-visuals'  goodwill  emissary. 

(■ountr\  is  the  I  nitcd  States  Em- 
bassy and  then  to  the  local  Victor 
distributor.  During  his  most  recent 
trip,  he  developed  many  new  agen- 
cies for  the  company  and  these  ef- 
forts already  are  bearing  fruit.  Much 
through  Kulkas  endeavors,  Victor 
now  has  agencies  with  service  cen- 
ters in  over  6.5  countries  around  the 

globe.  9 

«        »        « 
♦  For    other   news    of   international 
interest,  see  page  28  of  this  Produc- 
tion Review  issue. 


25   Slidefilms   Prepared   for 
Work   Education   in   Sudan 

♦  TwriitN -fi\r  >lid('filrn^  have  lii-i-n 
prepared  for  use  by  the  govcrnmeni 
I'nndamcntal  Education  Officers  in 
llic  Sudan.  They  were  developed  In 
Alexander  Shaw.  UNESCO  expert. 
Shaw  has  advised  the  Ministry  of 
Education  on  the  establishment  of 
an  audio-visual  aids  division.  Local 
personnel  ha\e  been  trained  tn 
hanillr  all  jilia^i'S  of  filmstrip  pro- 
cliK  liojl. 

I  o  dati'.  slidefilms  produced  in- 
I  hide  /)  liy  lie  Literate?  and  a  Ways 
of  Living  series,  illustrating  days  in 
the  lives  of  people  doing  different 
kinds  of  work.  Films  on  government 
and  agriculture  also  have  been 
producerl. 

Though  the  adult  audiences  ot 
Sudan  were  more  amused  by  film? 
in  cartoon  form,  they  preferred 
those  based  on  photographs  as 
being  more  realistic,  Shaw  reported. 
»        »        * 

Danish  Studio  Has  1200  Credits 

♦  Including  several  films  on  (Jreen- 
land.  Minerva-Film,  Copenhagen. 
Denmark,  has  produced  over  1.200 
documentary  films  since  its  found- 
ing in  1936.  The  company  is  headed 
bv  Torben  Madsen. 
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A  Message  of  interest  to: 

Motion  Picture  Producers, 
Distributors,  Advertising  Agencies, 
Sponsors,  Film  Libraries, 
TV  Film  Producers  and  Distributors  .  . 


Peerless 


Services 
include: 


Peerless  Protective  and 

Preservative  Film 

Treatments 

Releose  Prints,  Trailers, 

Television  Shows  on  Film, 

Kinescopes,  TV  Comnnerciols, 

Theotre  Screen  Advertising, 

Prints  for  Continuous  Projection 

Negotives,  Mosters,  Originals, 

Filmstrips,  Transparency  Slides, 

Microfilm 

Film  Reconditioning 

Shrinkage  Reduction 

Scratch  Removal 

Rehumldificotion 

Cleaning  and  Repairs 

Film  Library  Servicing 

Shipments,  Inspection, 

Cleaning,  Repairs,  Inventory 

ond  Booking  Records.  Storage 

Servicing   TV  Shows  en   Film 

Insertion  of  Commercials,  Shipments 

to  Stations,  Booking  Records, 

Follow-up,  Inspection  on  Return, 

Cleaning,  Repairs,   Replacements. 

Storage,  Substitution  of 

Commerclols,  Reshlpments 

Film  Distribution  Servicing 

Storage  pending  orders, 

Inventory  Records, 

Shipments  to  Purchosers 

Filmstrip  Paclcaging 

Breakdown  of  rolls  Info  strips. 

Packaging  In  cons.  Labeling, 

Boxing  of  Sets,  Storage 

pending  orders.  Shipments 


PEERLESS  TREATMENT 

is  a  boon  to  all  film.  Without  such 

proteaion,  your  film  is  much  more 

susceptible  to  damage  .  .  .  and  damaged 

prints  can  distract  audiences.  "Peerless  Treatment" 

is  a  good  specification  to  include  in  all  your  purchase 

orders  for  new  prints. 

And,  if  some  of  your  prints  have  had  hard  use,  call  on 
PEERLESS  RECONDITIONING  to  salvage  them.  Our 
skilled  staff  and  special  equipment  can  do  wonders  to 
restore  them  to  good  condition  . . .  not  only  your  prints, 
but  also  your  negatives  and  originals. 

Inspection  •   Cleaning  •   Scratches  removed 

Perforations  repaired  •  Splices  remade  •  Curl  or  Brittleness  remedied 
Shrunken  originals  restored  to  printing  tolerance 


EERLESS 


P 

I  FILM  PROCESSING  CORPORATION 

I     165  WEST  46th  STREET,  NEW  YORK  36,  N.  Y. 
I     959  SEWARD  STREET,  HOLLYWOOD  38,  CALIF. 

22  YEARS  EXPERIENCE  IN  SAFEGUARDING  AND  RECONDITIONING  FILM 


PEERLESS  TREATMENT  available  olso  through  Official  licensees  in 

CHICAGO  •  DALLAS  •  DAYTON  •  DETROIT  •  HOLLYWOOD  •  KANSAS  CITY 
NEW  YORK   •  PORTLAND   •   SAN  FRANCISCO   •   ST.  PAUL   •  WASHINGTON 

Berne  •  Brussels  •  london  ond  Denham  •  Mexico  City  •  Sydney  •  The  Hague  •  Toronto 
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hand  rewind 


negative  rewind  set 


differential  rewind 


power  rewind 


HO  2  3284 

956  NO.  SEWARD  ST. 

HOLLYWOOD   38 

CALIFORNIA 


precision  Film  edifing  equipment 


HOLLYWOOD  FILM  COMPANY 


synchronizer 


split  reels 


film  r.ick-s 


editing  table 


vault  cans 


swivel  base  tightwind  film  storage  cabinet 

at  better  dealers  everywhere 


Postal  Operations  Advises 
Special  Handling  for  Films 

•¥■  .\  ?])iinsi)n'(l  film  prujirani  rna\ 
be  jci)|)ardizi-<l  by  lalo  driivcrio  uf 
the  films  to  priispcclivc  audienies. 
Hi-ciril  discussion  in  thr  I  .S.  Hureaii 
<if  I'osI  Office  Operations  have 
turned  up  some  concrete  suf;f:esti()ns 
wliicli  should  help  the  film  sponsor 
anil  dislriliutor  to  reach  audiences 
on  timi'. 

U  lierever  jiossibte.  il  is  recom- 
memleil  tlial  films  he  shipped  SI'E(:I.\I. 
HA.M)L1.N(;.  tilieii  parcel  post  is  used. 
AU  such  film  shipments  are  placed 
in  first  class  mail  sacks  which  al- 
ivays  receive  earlier  attention. 

Label  design  is  important  to  avoid 
confusion  in  the  post  office.  It  is  also 
helpful  if  you  color  code  your  film 
shipping  cases  by  choosing  a  par- 
ticular color.  Choose  a  color  and 
paint  the  edges  oj  the  case. 

Try  to  have  your  film  delivered 
lo  the  post  office  early  in  the  day 
rather  than  five  or  six  o'clock  in  the 
evening. 

The  Post  Office  Department  lias  a 
new  setup  which  divides  the  Lnited 
States  into  1.5  regions  each  of  which 
has  a  regional  director.  Local  post- 
masters no  longer  contact  \\  ashing- 
lon  with  mail  problems  but  take  the 
problems  up  with  the  director  of 
their  region.  Regional  directors  are 
located  in:  Atlanta.  Ga.:  Boston. 
Mass.:  Chicago.  111.:  Cincinnati. 
Ohio:  Dallas.  Texas;  Denver.  Colo. ; 
Memphis,  Tenn.;  Minneapolis. 
Minn.:  New  York,  N.Y.;  Philadel- 
phia.  Pa.:  Portland,  Ore.:  St.  Louis. 
Mo.:  San  Francisco,  Cal.;  Washing- 
ton. D.C. 

In  addition  to  the  15  regional 
directors,  there  are  approximately 
80  to  90  district  managers  located 
in  smaller  cities  throughout  the 
United  States.  By  contacting  the 
postmaster,  the  sender  can  learn  the 
name  of  the  district  manager  and 
it  is  suggested  that  the  sender  meet 
the  postmaster  for  discussion  of  the 
local  mailing  problem.  Bring  the 
postmaster's  attention  to  concise  ex- 
amples rather  than  generalities. 
Study  the  problem  over  a  period  of 
time  so  that  areas  giving  the  worst 
service  can  be  pin-pointed. 

Often,  "late  delivery"  problems 
are  not  the  fault  of  the  postal  serv- 
ice. The  film  user  may  not  be  re- 
turning films  on  time.  Unless  re- 
turns are  metered  and  insured  mail 
parcel  post,  such  shipments  are  not 
dated  and  there  is  no  way  to  check 
on  user  laxitv.  U 

Retains  Public  Relations  Firm 

♦  Color  Illustrations.  Inc..  producer- 
of  visual  color  presentations  for 
business,  service  and  industrial 
organizations,  has  retained  I  he 
John  Morrissey  Gray  Co.  as  public 
relations  counsel. 
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fOR  FIIMS  THAT  BRIHQ  RESUITS... 


FORDEL  FILMS 

I NCORPORATED 


MOTION  PICTURE 

PRODUCTIONS 
FOR  OVER  15  YEARS 


1187  UNIVERSITY  AVENUE 
.  NEW  YORK  52,  N.  Y.  ^ 

LUdlow  85100 


...A  OmNOABLE,  EXPERIEHCEP 
0R6ANIZATI0N.. .  FUUY  EQUIPPEO 
ANI>  STAFFEO  TO  PRODUCE  BOTH  LIVE 
AND  ANIMATED  FILMS. 


PUBLIC  RELATIONS  •  SALES  PROMOTION  •  TRAINING  •  TELEVISION  SHORTS  AND  COMMERCIALS 


BROCHURE  AND  SAMPLE   FILMS  ON   REQUEST 


Cine  Equipment  Firms  of  Six 
Countries  Discuss  Inti  Group 

+  Representatives  of  professional 
organizations  in  the  16min-8mm 
motion  picture  field  in  six  nianufac- 
luring  counrties  met  in  Brussels. 
Belgium.  January  21.  to  consider 
establishment  of  an  internalional 
association  of  "substandard  cinema- 
tographic industries." 

Representatives  included  men 
from  professional  organizations  and 
motion  picture  equipment  and  ac- 
cessory manufacturers  in  France. 
Germany,  Switzerland.  England, 
Italy  and  the  United  .States.  Speak- 
ing for  U.  S.  interests  were  Adolph 
Wertheinier.  executive  vice-president 
of  Radiant  Manufacturing  Corp. 
and  Ernest  L.  Schimmel.  vice-pres- 
ident of  the  International  Division 
of  Bell  &  Howell  Company,  both 
of  Chicago. 

Brussels'  Chamber  Is  Host 

The  group  met  at  the  Brussels 
Chamber  of  Commerce  with  Pierre 
Posso,  president  of  the  French 
National  Syndicate  of  the  Substan- 
dard Cinematographic  Industries, 
acting  as  chairman.  This  meeting 
resulted  from  invitation  by  the 
French  National  Syndicate. 

Projected  aims  of  the  internation- 
al association  proposed  by  the 
French  Syndicate  were  stated  as: 
(1)  Regular  exchange  of  informa- 
tion between  manufacturers:  (2) 
Creation  of  independent  Syndicates 
of  the  amateur  cinema  in  manufac- 
turing countries;  (3l  Complete  and 
universal  standardization  of  all  sub- 
standard cinematographic  material: 

(4)  Joint  publicity  and  all  actions 
which  will  help  to  develop  the  sub- 
standard cinematographic  industry; 

(5)  Standardization  of  sales  condi- 
tions and  exchange. 

French  Group  to  Direct 
.\fter  an  exchange  of  views,  the 
representatives  recognized  the  nec- 
essity and  usefulness  of  a  union 
which  would  form  a  liaison  between 
all  the  manufacturers  in  realizing 
the  outlined  objectives.  The  group 
unanimously  voted  for  the  motion 
of  Bell  &  Howell's  Schimmel:  "The 
direction  of  the  movement,  started 
by  the  French  Syndicate  will  remain 
in  the  hands  of  France." 

The  National  Syndicate  of  the 
Substandard  Cinema  now  is  pre- 
paring for  the  next  meeting  which 
will  take  place  in  September,  at 
Cologne. 

The  French  National  Syndicate 
has  advised  each  delegate  to  con- 
sider himself  as  a  representative 
of  the  official  organization  to  which 
his  company  belongs.  The  represen- 
tative must  brief  the  organization 
or  equipment  manufacturers  of  his 
country  on  the  meeting  already  held 
and  get  a  delegation  or  single  repre- 


DISCUSS   WORLD   CmE   STANDARDS 


Attending  the  recent  internotional  meeting  of  Cine  equipment  makers  at 
Brussels  were  (clockwise,  left  to  right  around  table):  A.  Wertheimer  (Radiant, 
U.S.A.);  P.  Walbaum,  P.  Posso  (Posso,  France);  G.  Nizoldi  (Nizoldi  &  Kramer, 
Germany);  K,  Mommsen  (Agfa,  Germany);  H.  Grossman  (Photo  King,  Ger- 
many); G.  Smagghe  (Cinerie,  France);  W.  Stehle  (Poillard,  Switzerland);  H. 
DeJonge   (British    Precision,    England);   E.    Schimmel    (Bell    &   Howell,    U.S.A.). 


sentative  nominated  for  the  next 
meeting.  He  must  inform  the  secre- 
tary of  the  new  union   of  his  pro- 


gress in  this  regard  as  soon  as  possi- 
ble, it  was  learned. 

The  secretarv  will  issue  a  list  of 


in 
Color.  . • 


*      35mm  color  release   prints 

»     Kodochrome   printing 

9    35mm  filmstrips 

9     16mm  Kodochrome  enlarged  to 
35mm   color 


Let  our  Tri  Art  Color  Specialists 
show  you  how  to  make  prints  that 
will  do  a  better  job. 


CORPORATION 


245  West  55th  Street,  N.  Y.  19,  N.  Y.  •  Plaza  7-4580 


names  and  addresses  of  all  official 
delegates  so  they  may  contact  each 
other  before  the  next  meeting. 

•       •       • 

Booking  of  Equipment  Abroad 
Offered  by  Cinequipment  Int'l. 

♦  American  film  producers  plannin;; 
production  anywhere  in  Europe. 
North  Africa  or  the  Middle  East 
will  be  able  to  book  all  neccssar\ 
lighting  and  production  equipment 
in  advance  in  Hollywood  through  a 
new  international  business  arrange- 
ment. Similar  jirovisions  are  forth- 
coming for  producers  shooting  in 
South    America   and   the   Far   East. 

Advance  bookings  will  be  mad'- 
here  by  Cinetpiipment  International, 
a  ne\\l\-formed  American  corpora- 
tion headed  by  Walter  A.  Klinger. 
who  has  allied  with  Dr.  Ing  Vaillant 
of  Munich.  Germany.  Vaillant'sRivu 
labs,  sound  studios  and  stages  an- 
rated  among  the  finest  in  Conti- 
nental Europe,  the  new  organization 
reports. 

Cinequipment  International  will 
offer  a  complete  equipment-package 
which  includes  the  famous  J.  G.  Mc- 
Alister  Dual  Steering  Crab  Dolly, 
lighting  and  accessory  equipment, 
Mitchell  cameras.  Natural's  Pack- 
aged Lighting,  and  the  latest  cutting 
equipment  for  16-.3.5  magnetic-opti- 
cal sound  from  16mm  to  Cinema- 
Scope-size. 

Interested  producers  are  advised 
to  phone  Hollywood  .5-4205. 
«         *         » 

Greece  OK's  Film  Free  Entry 

♦  Greece  has  ratified  the  inter- 
national agreement  sponsored  by 
UNESCO  abolishing  duties  on  edu- 
cational media.  Newsreels.  educa- 
tional films,  sound  recordings  as 
well  as  informational  literature  are 
exempt  from  duty  if  consigned  to 
approved  institutions.  Greece  is  the 
20th  country  to  ratify  the  agreement. 

»        *        • 
Crawley  to  Bogota,  Columbia 
for  Aluminum  Housing  Film 

♦  F.  R.  Craw  ley.  president  of  Craw  ■ 
lev  Films  Limited  of  Ottawa,  Can- 
ada, left  recently  for  Bogota.  Coloni 
bia.  to  produce  a  motion  picture  mi 
a  huge  aluminum  housing  develop- 
ment for  .Aluminum  Ltd.  The  fibii 
will  be  used  by  the  sponsor  in  trop 
ical  and  semi-tropical  countrii-^ 
around  the  world. 

Crawley  also  will  spend  sonu 
time  in  Jamaica  and  Haiti  in  con- 
nection with  other  sponsored  fihn>. 
Crawlev  s  have  made  films  in  Jamai- 
ca, Trinidad  and  British  Guiaiui 
for  Aluminum:  in  Jamaica  for  thi- 
Banana  Growers  .Association  and 
in  Brazil  for  Brazilian  Traction 
Light  and  Power. 

Thcv  expect  to  be  doing  a  great 
deal  more  production  throughout 
the  Carribean  and  South  .\merica. 
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"Auricon  Pro-600" 

with  Single-Lens  "C"  Mount, 

Tele-Finder  Objective,  plus 

Standard  Auricon  Finder. 


Preferred  by 

PRorissioms. 


"Auricon  Pro-600" 

with  Critical  Ground-Glass  Focussing, 

available  on  3-Lens  Turret  Model. 


THE  ALL  NEW 


"AURICON   PR0-600 


f  9       for  IGrnm  optical 

sound -on-ffilm 


•^    Sell-blimped  for  completely  quiet  studio  operation.  The  whisper-quiet  film  flow 

of  The  "Auricon  Pro-600"  is  silent  proof  of  precision  design.  Your  sound-recording 
microphone  never  picks  up  "Pro-600"  Camera  noise! 


•^    600  ft.  film  Magazines  with  Auricon-Electromatic  Take-up, 
for  16  minutes  of  continuous  "Talking-Picture"  filming. 

•^   Synchronous  Motor  Drive  for  "Single-System"  or 
"Double-System"  Recording. 

-K  $1,497.00  list.  .  .for  Auricon  Pro-600  "Double-System" 
professional  picture-camera  with  built-in  features. 
Also  available  at  added  cost  is  "Single-System" 
equipment  for  Optical  Sound-Track-On-Film,  "C-mount" 
Lenses,  View-Finders,  Film  Magazines,  3-Lens  Turret, 
Critical  Ground-Glass  Focusing,  Lens  Sun-Shades, 
Tele-Finders,  etc. . . 

■^   Sold  vrith  30  day  money-back  guarantee,  you  must 
be  satisfied! 

Write  loT  free  illustrated  "Auricon  Pro-600" literature 
and  price  schedule. 


D««isD 


"Auricon  Pro-600" 

features  Push-Button  "On-Off,' 

with  safety-interlocked 

film-flow  mechanism. 


<z> 


Auricon 


A      PRODUCT      OF 


BERNDT-BACH,  INC. 

6910  Romaine  Street,  Hollywood  38,  California 


MANUFACTURERS  OF  SOUND-ON-FILM 
RECORDING    EQUIPMENT    SINCE    1931 


O 


"Auricon  Pro-600" 
Turret  Model  with 
"Zoom"  type  Lens 
and  Finder  in  use. 


Here's 
REEL  News! 

Your  projector  .  .  .  your  film  .  .  . 
converted  in  a  matter  of  minutes 
into  on  automatic  projector  per- 
mitting  continuous  showing. 

Yes,  your  standard  16mm  pro- 
jector with  the  use  of  CineSales- 
Reel  will  tell  your  sales  story 
effortlessly  and  automatically 
without  intermission  or  rewinding 
after  each  showing.  Film  is  re- 
wound while  in  operation. 


For  the  REEL  Story  .  .  . 
Write: 


"wdJ 


It's  Dependable!  Engineered, 
Designed  and  Styled  for  depend- 
able performance  and  maximum 
safety  for  your  film. 

It's  Portable!  Compact,  light- 
weight, the  CineSalesReel  may 
be  carried  attached  to  your  pro- 
jector, or  OS  a  separate  unit 
easily   attached    within    seconds. 

It's  Proven!  Operating  effi- 
ciently with  400  feet  or  less  of 
either  color  or  black  and  white 
film,  hundreds  of  CineSalesReel 
are  now  selling  for  scores  of 
notional  concerns,  at  Exhibits, 
Trade  Shows,  Training  &  Sales 
Presentations,  and  Point  of  Sale 
Displays. 

Models  ovoilable  for  Bell  &  Howell 
see  illustration)  RCA,  Ampro,  &  Victor. 

BUSCH   FILM   & 

EQUIPMENT    CO. 
212  S.  Hamilton 
Saginaw,  Michigan 


TELEVISIDIV  NEWS 

Ike,  GOP  Team  Appear  at  SO 
Fund  Rallies  Via  Closed  TV 

■¥■  Politiial  rallio  Pfailiiil  new  high? 
in  visual  inutivation  at  the  start  of 
the  Republiran  Party's  1956  elec- 
tion fund  campaign  as  the  January 
20  "Salute  to  Eisenhower"  dinners, 
sponsored  by  the  Repuhlican  Na- 
tional Committee  in  more  than  .50 
cities,  were  linked  by  closed-circuit 
television  utilizing  special  projec- 
tion systems. 

President  Eisenhower  and  other 
party  leaders  appeared  on  large 
screens  I  .SO-foot  screens  in  soine 
places  I  to  coast-to-coast  audiences 
joined  bv  the  long  "closed"  network. 
One  of  the  liiggest  gatherings  was 
held  at  Madison  Square  Garden 
in  New  \ork  City  where  four  thea- 
tre projectors  simultaneously  threw 
pictures  on  a  "square"  of  screens  in 
the  center  of  the  huge  arena.  This 
unique  arrangement  permitted  the 
capacity  crowd  to  view  the  program 
from  every   angle. 

The  tv  rallies  were  handled  by 
Theatre  Network  Television  Incor- 
porated. The  special  television  pro- 
jection systems  were  designed  and 
produced  by  General  Precision  Lab- 
oratory Incorporated.  Pleasantville. 
New  York.  A  total  of  59  GPL  sets 
were  used  to  present  the  GOP  big 
guns  to  partv  members. 

c  «  » 

Dage  Television  to  Distribute 
Singer  Industrial  Projectors 

♦  Singer  \\  .Manufacturing  Co.,  Los 
-'Vngeles.  has  named  the  Dage  Tele- 
vision Division  of  Thompson  Prod- 
ucts. Inc..  Michigan  City.  !nd.,  as 
Lnited  States  distributor  in  the  in- 
dustrial field  of  projection  tv  equip- 
ment. The  Singer  large-screen  tv 
projectors  have  been  added  to  the 
Dage  line  of  tv  cameras,  monitors, 
receivers  and  remote  control  equip- 
ment. 


Color  TV  Progress 
More  Rapid  in  1956 

♦  Still  hampered  by 
large  service  fees  and 
the  costly  tube  problem, 
makers  of  color  televi- 
sion receivers  predict 
that  100.000  or  more 
sets  will  be  moved  dur- 
ing the  first  three  quar- 
ters of  '56  as  increased 
color  programming 
takes  effect. 

In  Chicago,  for  exam- 
ple, the  key  NBC  outlet. 
W'NBQ.  will  go  into  all- 
color  programs  by  .-Xpril. 
Several  evening  shows 
are  already  in  color. 
Other  network  plans  also 
call  for  color  programs. 


NBC-TV  Plans  News  in  Color 
Using  16mm  Anscochrome  Film 

■¥■  Kxtensi\e  use  of  a  new  motion 
picture  color  film  for  television 
"spot  news"'  coverage  is  being  plan- 
ned for  NBC's  ".News  Caravan" 
I  NBC-TV.  Mondays  through  Fri- 
days. 7:4.5  p.m..  EST.  I  The  film 
which  makes  this  tele-journalism  im- 
provement possible  is  the  new  high 
speed  16mni  Anscochrome  motion 
picture  film,  released  three  months 
ago. 

According  to  NBC  executives, 
availability  of  this  fast  and  sensitive 
color  film  made  it  feasible  to  start 
tests  and  plan  production  for  "to- 
day's color  news  film  today"  — 
color  coverage  of  news  events  for 
network  use  on  the  same  day.  "News 
Caravan"  producers  are  planning  to 
televise  selected  spot  news  items 
weekly  in  color. 

Aside  from  improving  tv  news 
coverage  via  compatible  color  news 
shows,  the  NBC  decision  is  expected 
to  hasten  full-time  color  television. 

"News  Caravan''  tested  Ansco- 
chrome daylight  type  16mni  film  as 
well  as  a  limited  sample  footage  of 
.\nscochronie  tungsten  film  (which 
will  not  be  available  generally  for 
some  time  I  and  showed  the  results 
at  a  recent  conference  of  radio  and 
tv  news  editors  in  Denver. 

The  point  made  with  these  show- 
ings was  this:  I'ntil  now,  general 
spot  news  coverage  in  color  was  not 
practical  because  the  films  available 
were  not  fast  enough  for  conditions 
other  than  good  daylight,  and  proc- 
essing ordinarily  took  days,  instead 
of  hours,  as  needed  for  same-day 
coverage.  News  films  shot  in  color, 
until  now.  were  limited  to  feature 
material  and  background  stories, 
shot  and  edited  days  in  advance. 

The  new  high-speed  .Anscochrome 
film  enables  .NBC  newscameramen 
to  shoot  events  of  a  nature  never 
before  attempted  with  slower  color 


Motion  Picture 

Unit   Director 

.\n  unusual  opportunity  for  man  to 
organize  and  direct  a  motion  picture 
unit.  He  must  have  experience  in 
animation,  slide  films  and  motion 
pictures.  He  must  be  familiar  with  all 
types  of  m.p.  equipment  and  sources: 
and  be  able  to  guide  others  in  the 
development  and  execution  of  indus- 
trial training  films.  Vi  rite,  giving  full 
history,  with  photo  of  yourself.  State 
salarv  required.  Location:  St.  Louis, 
.Missouri. 

^  rite  Box  36-2B 

Business  Screen  Magazine 

71164  Shkridw  Chu  *go  26 
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lilms.  network  officials  say.  NBC 
'recorded  rescue  operations  at  Stam- 
ilord,  Connecticut,  during  one  of  the 
illarkest  days  of  the  New  England 
1  floods. 

Indoor  tests  made  with  Ansco- 
i|;hronie  tungsten  film,  with  available 
:j|ight  (no  supplementary  lighting 
jjvas  used  I  pictured  a  session  inside 
ill  chamber  of  the  United  Nations, 
ilind  a  hockey  game  at  a  large  in- 
5  loor  sports  arena,  dramatizing  the 

jersatility  of  the  film.  S 

Chicago  Art  Directors'  TV 
.Ward  to  Animation,  Inc.  Spot 

►The  Chiccif;..    \rl    Directors'   Club 
dr.lal  Award   for  outstanding  tele- 

i-iiiTi  commercials  has  been  won  by 
\riiiiiation,  Inc. 
\\  inning    spot    in    the    animated 

arloon  division,  the  film  was  made 
i\  producer  Earl  Klein  for  the  W.  B. 

'miht  Agency  of  Detroit. 


G.E.  Scanner  System  Designed 
to  Expedite  TV  Colorcasting 

■♦f  Commercial  production  of  a  new 
film  and  slidefilm  system  for  tele- 
\  ision  stations  now  is  underway  at 
General  Electric  Company.  Designed 
primarily  for  color  film  and  slide 
programming,  the  new  system  mav 
be  installed  initially  to  handle  mono- 
chrome film  and  slides.  .Additional 
components  can  be  added  at  a  later 
date  for  progranuning  color  film 
and  slides. 

Originally  announced  in  May, 
1954.  the  new  G.E.  film  and  slide 
equipment  has  been  undergoing  re- 
finement at  Electronics  Park.  Syra- 
cuse, N.Y.,  and  field  tests  at  tele- 
vision station  KING-T\'.  Seattle, 
Washington. 

The  new  equipment  uses  a  16mni 
continuous  motion  picture  projec- 
tor, developed  by  Eastman  Kodak 


Company  to  function  with  the  sys- 
tem's electronic  fl\ing  spot  which  is 
its  light  source  and  film  scanner. 
Outstanding  features  claimed  for 
the  system  are  its  freedom  from 
registration  problems,  high  light 
level  and  automatic,  mechanical  and 
optical,  shrinkage  control  —  said  to 
allow  broadcasters  programming  of 
a  wider  variety  of  color  film. 

According  to  G.E.  engineers,  the 
combination  of  the  flying  spot  scan- 
ner system,  highlv  efficient  mirrors 
and  a  special  f  1.6  lens  is  sufficient 
to  provide  ample  light  for  a  clean, 
bright  and  crisp  picture  from  even 
the  most  dense  and  difficult  color 
film. 

All  of  the  parts  of  the  system  are 
designed  in  building  block  form. 
The  blocks  include  a  film  scanner, 
a  slide  scanner  and  a  scanner  chan- 
nel. This  design  allows  a  tv  station 
to    build    its   local   color   film   pro- 


gramming facilities  one  step  at  a 
time.  The  scanner  channel  is  com- 
mon to  both  the  color  fibn  and  slide 
equipment.  A  broadcaster  can  in- 
stall the  scanner  channel  and  color 
slide  system  for  local  color  adver- 
tising. Later,  color  film  originating 
equipment  can  be  added. 

The  motion  picture  projector  on 
which  the  new  system  is  based 
makes  possible  lap-dissolves  from 
one  frame  to  the  next  by  means  of 
a  rotating  mirror  system.  These 
mirrors  reflect  more  than  95  percent 
of  the  source  light.  They  are  used 
to  cause  the  films  to  appear  sta- 
tionary, allowing  the  system  to  be 
started  or  stopped  on  any  frame 
without  synchronizing  the  move- 
ment of  the  film  with  the  field  rate 
before  the  picture  is  telecast. 

The  equipment  has  no  difficult 
color  adjustment.  Framing  is  ac- 
(CONTINUED     ON     P.\CE     32) 
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OPENING 


FACILITIES: 

Completely  equipped  Sound 
Stage  with  separate  Record- 
ing Room  —  Mitchell,  Bell  & 
Howell,  Cinespecial  and  Arri- 
flex  Cameras  for  16MM  and 
3 5 MM  —  Animation  Depart- 
ment—  Peerless  Boom  &  Dolly 
for  Location  Work  —  Com- 
plete Editing  Room  —  Projec- 
tion  Room  —  Dressing    Room. 


M.P.I.  ^7^ 

MIAMI   PRODUCTIONS  INC. 
320  W.  Flogler  St.,  Miami  36,  Fla. 
Phone  82-6171 


miami     productions     inc. 


SERVICES: 

,  Complete  production  of 
16MM  and  35MM  Live 
and  or  Animated  Televi- 
sion Commercials  —  Pub- 
lic Information  Films  — 
Sales  Promotion  —  Fea- 
turettes  —  Sub- Contract- 
ing for  location  shots  in 
Florida,  Caribbean,  or 
South    American    area. 


NEW  YORK   OFFICE 

MR.  BERT   BURNS 

1 5  W.  44th  St.  (Directly  off  5th  Ave.) 

Phone  OX  7-5289 


,^%^ 


FILM  CABINETS 


PROTECTS 

YOUR 

FILM! 


MM-n9 

A  pract ico I 
storoge  cobi- 
net  for  the 
voried  film  IJ- 
brory.  Holds 
400,800,1200, 
1600  ft.  reels; 
100  filmstrip 
cans  plus  util- 
ity drawer  in 
base.  Overall 
size:  30"  wide, 
70"  high,  16" 
deep. 

OVER 
SO   MODELS 


FILM  RACKS 

ALL  SIZES-ALL  TYPES 
RK-250  (shown)  Ideal 
for  Film  Libraries. 
Seven  tiers  of  Sepor- 
otor  Racks  hold  250- 
400   foot    16mm    reels. 


MANY   MODELS   TO 
CHOOSE    FROM 


SEND    FOR    CATALOG 


PRODUCTS     CORPORATION 

250  Wcsl  57lh  Street     New  York   19,  N.  Y. 


G.E.   COLOR  SCANNER: 

l<l)NTIMKI>     FliOM     I'AGK     ii  1   I 

ciimplishpd  by  ("Ipc-tronically  moving 
ihe  raster  on  the  scanning  tube 
rather  than  by  manual  framing  at 
the  picture  gate.  Fine  framing  is 
performed  at  the  projector  control 
panel.  Coarse  framing  is  set  at  the 
factory  and  needs  no  adjustment  in 
the  field.  Each  film  and  slide  scan- 
ning channel  has  its  own  flying  spot 
scanner  as  a  light  source  to  assure 
broadcasters  that  the  entire  system 
will  not  be  out  of  operation  if  one 
light  source  fails. 

*        #        « 

General  Precision  Lab  Set 
for  Industrial  TV  Expansion 

♦  A  number  of  organizational 
changes  in  the  Engineering  Products 
Division  of  General  Precision  Labo- 
ratory. Pleasantv  ille.  New  \  ork. 
have  been  announced  by  Blair 
Foulds.  vice-president. 

Nat  Marshall  has  been  assigned 
to  direct  sales  of  television  equip- 
ment to  the  industrial  and  institu- 
tional markets  in  addition  to  his 
present  broadcast  sales  responsibili- 
ties. 

Joseph  W.  Belcher  has  been 
named  manager  of  a  newly-created 
.Application  Engineering  Depart- 
ment, which  will  be  concerned  with 
the  invention,  creation  and  develop- 
ment of  advanced  uses  of  television 
equipment. 

.Stewart  T.  Pardee  has  been  added 
to  the  staff  as  publicity  manager. 
He  will  coordinate  the  Company's 
publicity  and  public  relations  pro- 
grams in  the  motion  picture,  tele- 
vision and  military  fields  in  which 
GPL  has  an  active  role. 

"These  appointments  and  others 
to  be  announced  shortly."  Foulds 
said,  "'emphasize  our  expanded  ef- 
forts and  belief  in  the  tremendous 
growth  of  the  industrial  and  institu- 
tional television  markets. 

"They  provide  us  with  increased 
sales  and  engineering  applications 
capacities  to  meet  the  demands  of 
1956."  he  added,  "when  we  expect 
industrv-wide  sales  of  industrial  and 
institutional  tele\ision  equipment  to 
exceed  .s.5,000.()()()." 

Sarra.   Inc.  Completes  Five 
Series  of  TV  Commercials 

♦  Kccently  completed  filmed  com- 
mercials for  television  at  the  Sarra. 
Inc.,  Chicago  studios  include  these 
series : 

K  series  of  10  advertisements  fea- 
turing the  beverage.  Seven-Up, 
tlirough  the  J.  Waller  Thompson 
Gompain . 

C'onnnercials  starring  two  yVunt 
Jamima  products  —  Buckwheat  Mix 
and  Wafile  Mix  —  also  through  J. 
\\  alter  1  hompson. 


Technicolor  Earmarks  Million 
for  1956  Research  Program 

♦Funds  totaling  $1,200,000  hav 
been  appropriated  for  the  increasin; 
amount  of  research  which  Techni 
(olor  Motion  Picture  Corporatior 
and  Technicolor.  Inc.  will  condur 
during  1956  to  improve  the  qualit 
and  service  of  its  products  for  th 
motion  picture  industry. 

This  announcement  recentlv  \\a 
made  by  Dr.  Herbert  T.  Kalmus 
Technici^lor  president  and  genera 
manager,  in  connection  with  an  an 
nouncement  that  3.5nmi  Kodachrfun 
processing  by  Technicolor  is  f\ 
pected  to  be  made  available  to  llv 
amateur  photographer  in  May  o 
this  \ear. 

Plant  facilities  of  the  Aniati-u 
('olor  Processing  Division  are  cojii 
])lctcl\  apart  from  the  present  plan 
facilities  and  in  no  way  affect  Tech 
nieolor  s  capacity  to  serve  the  mo 
tion  picture  industry,  except  as  the; 
indirectly  may  be  of  help.  Dr.  Kal 
mus  said.  The  new  plant  will  rejjre 
sent  an  investment  of  approximalel; 
$650,000,  not  including  new  equip 
ment  or  other  pre-operating  charges 

Dr.  Kalmus  reported  the  promo 
tion  of  Dr.  LeRoy  M.  De^ring  to  thi 
post  of  technical  director  of  the  nev 
division.  Dr.  Dearing  previously 
served  as  director  of  research  a 
Technicolor.  Before  joining  Tech 
nieolor  in  1916.  he  was  technica 
supervisor  of  amateur  processing 
Eastman  Kodak  Co..  and  head  o 
photographic  research  for  the  I  ni 
ted  States  Navy  Department. 

Crawford,  Immig  &  Landis,  Inc 
AAove  to  Larger  N.  Y,  Quarter: 

^(]ra\\ford.  Inimig  i;  Landis.  lii' 
have  started  their  10th  year  as  an 
dio-visual  dealers  in  New  York 
City  in  brand  new   quarters. 

.Announcing  their  move  to  2iil 
Fourth  .\venue.  New  \  ork  City  3 
the  C(»mpan\'  reports  that  the  new 
tjuarters.  overlooking  Union  Squart 
Park,  include  enlarged  service  anc 
repair  departments,  larger  stock 
rooms  and  the  latest  in  projection 


SPLICES  STICK  WITH 


available  in  1-oz.,  8-oz.,16-oz.bottl 
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16mni 
SERVICES 


Safi^ty  Film  Juilyinq 
HaisHS  FIrIiI  Stiinilanls 

How  s.\KK  is  sale.^  How  do  you  teach  safetx  '.•' 
.'\re  accidents  ever  fuiiiiv?  Will  p('n|ili- 
lisliii  if  \ou  always  cry  "Wolf!""?  Does  a  lUini- 
iiij;  house  emphasize  fire  precaution?  Will 
audiences  identif\  uilli  the  characters  in  this  mo- 
tion   picture? 

These  and  dozens  t>f  other  (|uestioiis  of  fa<'t. 
theor\.  degree,  motive,  technique  and  efTect  con- 
front the  judges  of  the  annual  competition 
conducted  1)\  the  National  Committee  on  Films 
for  SafetN.  sponsored  hy  the  Xational  Safety 
Council. 

Judges  Selected  for  Special  Knowledge 
In  a  general  sense,  the  questions  the  safety 
competition  judges  must  ask  themselves  are  sim- 
ilar to  the  questions  which  face  judges  of  any 
species  of  informational  film.  Because  safety 
literally  is  a  matter  of  life  and  death,  it  is  for- 
tunate that  the  National  Committee  on  Safety 
strives  to  select  judges  who  are  particularly 
fitted  to  make  decisions  in  the  presentation  of 
safety  themes,  judges  who  are  acutely  aware  of 
the  necessitv  of  making  valid  communications 
selections  in  the  science  of  protecting  human  life. 
W  illiam  Englander.  secretary  of  the  National 
Safety  Council,  has  made  the  point  that  "there 
is  no  cut-and-dried  method  of  evaluating  films 
on  any  one  subject."'  Having  checked  into  the 
subject  of  judging  with  people  in  the  film  in- 
dustry, the  committee  recognizes  that  manv  fac- 


tni>   and    factor-cotnhinations   affect   a   film's   ap- 
parent  and   real  xahic 

These  Are  High  Points  Used  in  Ratings 
Though  rating  criteria  cannot  lie  stereot\ped. 
Englander  notes  that  there  is  a  basic  outline  of 
permanent  points  from  which  variable  rating 
questions  deri\c.  These  points  are:  technical  ac- 
curacy audience  appeal,  effectiveness  f)f  intended 
message.  (]ualit\  of  phot^igraphv  and  sound,  pro- 
duction techni(|ues  and  the  extent  of  a  films 
aid  to  accident  pre\ention  \vithin  its  field. 

The  necessity  of  safety  is  a  i)art  of  all  of  life 
and  therefore,  from  a  specialist  standpoint,  it 
has  innumerable  possibilities  <jf  division.  For 
manageability,  the  Safety  Committee  currently 
groups  the  many  kinds  of  safety  films  into  four 
main  categories — occupational,  traffic  and  trans- 
portation, home,  general.  There  are  such  addi- 
tional competition  breakdowns  as  "theatrical." 
"slidefilms. "  "theatrical  trailers  and  tv  shorts. 

22  National  Groups  Are  Represented 
The  National  C<»nnnittee  on  Films  for  .^afetv 
membership  represents  22  national  organizations 
in  the  diversified  field  of  safety.  These  include 
insurance  companies,  national  health  organiza- 
tions, highway  safety  groups,  manufacturing 
associations,  militarv  departments  and  other  civic 
and    commercial    organizations. 

Judges  of  the  19.5.5  contest  indicate  the  range 
of  organizational  background  from  which  the 
Connnittee  draws  its  specialist  opinion.  These 
judges  were:  L.  C.  Richardson,  .\merican  Asso- 
ciation of  Motor  Vehicle  Administrators:  Major 
G.  G.  Morgan.  Jr..  I  .  S.  Air  Force:  E.  H.  Breon. 
American  National  Red  Cross:  Captain  H.  W. 
(  C  O  N  T  I  .\  L  E  D     O  .N     PACE     T  H  I  R  T  Y  -  S  I  X  i 


outstanding 
achievement . 


The  achievement  of  outstanding 
motion  pictures  is  determined, 
for  the  most  part,  by  two  items; 
personnel  and  facilities.  At  Screencraft, 
you'll  find  the  best  of  both  . . . 
completely  at  your  service ! 

Whatever  the  film  requirement 
may  be  ...  a  series  of  39  television 
films  for  McCann-Erickson,  Inc.; 
a  documentary  status  report 
to  the  United  States  Air  Force 
for  the  Douglas  Aircraft  Co.;  or  TV 
commercial  spots  for  J.  Walter 
Thompson,  Inc.;  the  Blow  Co.; 
Dancer-Fitzgerald-Sample,  Inc.; 
and  the  Kudner  Agency,  Screencraft 
is  proud  of  its  record  of  achievement 
in  serving  and  satisfying  the  nation's 
most  discriminating  advertising 
agencies  and  industrial  sponsors. 


cteencraft  SHtcrpriscs,  he. 


8470  MELROSE  AVE. 
LOS  ANGELES  46,  CALIE 
OLivE  3-4460 
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Rex  Marshall  prepares  to  ffive  filmed  TV  commercial. 
Du  Pont  "Superior"  2.  with  delicate  tonal  register  and 
wide  latitude,  will  present  the  sponsor's  product  at  its  best. 


Production  Chief  Jim  Rose  (left)  and  George  J.  Stoetzel.  A.S.C.  Director  of  Photog- 
raphy, go  over  details  of  shooting  schedule.  Mr.  Stoetzel.  with  over  27  years'  experience 
in  photography  here  and  in  Europe,  says.  "I've  used  all  types  of  film  and  feel  Du  Pont 
is  far  superior." 


Discussing  technical  ospects  of  Du  Pont  Motion  Picture 
Film  are  Jim  Rose.  Joe  Dougherty,  Du  Pont  Technical 
Representative.  George  Stoetzel  and  Assistant  Camera- 
man George  Kamsler. 


"For  TV  film  with  that  live,  3 -dimensional  look 
we  use  Du  Pont 'Superior' 2!" 

says  JIM  ROSE,    Production  Chief,  Vidicam  Pictures  Corporation,  New  York  City 


"Thousands  of  dollars  are  involved  in 
making  a  one-minute  TV  commercial,  and 
we  have  to  be  sure  the  motion  picture  film 
we  use  will  do  the  best  job.  That's  why 
Du  Pont  'Superior'  2  is  our  choice  for  all 
black  and  white  footage  here  at  Vidicam." 
says  Production  Chief  Jim  Rose. 

"After  viewing  some  rush  jobs  we  com- 
pleted recently,  I  was  convinced  that 
'Superior'  2  provides  the  finest  quality, 
depth  and  roundness  I  have  ever  seen  in 
television  reproduction! 

"Our  work  is  mainly  TV  commercials, 
although  we  shoot  sales  and  industrial 
films."  continues  Mr.  Rose.  "We  do  a  great 
deal  of  appliance  photography,  in  which 
most  items  are  dead  white.  Flesh  tones  of 
a  model  would  go  dark  if  the  film  didn't 


register  middle  tones  accurately  .  .  .  an- 
other instance  where  Du  Pont  'Superior'  2 
turns  out  an  exceptional  job." 

George  Stoetzel.  A.S.C,  veteran  Direc- 
tor of  Photography,  adds,  "I  know  I  can 
always  count  on  'Superior'  2  to  capture 
those  vital  middle  tones  that  I  need  in 
every  commercial."  Mr.  Stoetzel  contin- 
ues, "  'Superior'  2  provides  excellent  gra- 
dation together  with  good  speed.  This  lets 
us  use  a  variety  of  lighting  arrangements 
without  danger  of  overexposure." 

Take  advantage  of  the  many  fine  qual- 
ities of  Du  Pont  Type  926  "Superior"  2 
Motion  Picture  Film  in  your  own  work! 
It's  an  all-purpose  film  for  both  exterior 
and  interior  shooting,  combining  good 
speed,  wide  latitude  and  fine  grain. 


FOR  MORE  INFORMATION,  write  or  call  the 
nearest  Du  Pont  District  Office  (listed  be- 
low) or  the  Du  Pont  Company.  Photo 
Products  Department.  Wilmington  98, 
Delaware.  In  Canada:  Du  Pont  Company 
of  Canada  Limited,  Toronto. 

DISTRICT  OFFICES 

ATLANTA  5,  GA 805  Peachtree  Bldg. 

BOSTON  10.  MASS 140  Federal  Street 

CHICAGO  30.  ILL 4560  Touhy  Ave.,  Lincolnwood 

CLEVELAND  14,  0 1033  Union  Commerce  Bldg. 

DALLAS  7.  TEXAS 1628  Oak  Lawn  Ave. 

LOS  ANGELES  38.  CALIF 7051  Santa  Monica  Blvd. 

NEW  YORK  11.  N.  Y 248  West  18tli  Street 

PHILADELPHIA  2,  PA 225  South  15th  Street 


BETTER  THINGS   FOR   BETTER  LIVING 

.  .  .  THROUGH  CHEMlSTRf 


DUPONT  MOTION  PICTURE  FILM 
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A  Column  of  Production  Notes 
&  Viewpoints  for  the  Sponsor 
The  most  imusual  SPOl  S  before  youi  eyes 
soon  to  be  viewed  are  a  series  featuring. 
"Robby.  tfie  Robot."  the  fabulous  Mechanical 
Man  appearing  with  WALTER  PIDGEON  in 
M-G-M's  forthcoming  science-fiction  Cinema- 
scope motion  picture.  FORBIDDEN  PLAN- 
ET." Filmed  at  our  Hollywood  studios  for  a 
Quaker  Oats  Company  promotion. 
We  are  pleased  to  lia\e  been  selected  by 
Wherry,  Baker  1-  Tildcn  .\gency  to  produce 
these  TV  commercials. 

These  unusual  TV-SPOTS  (90  sec.  1  niin->/2 
min)  announce  a  promotional  theatrical  ticket 
tieup  between  Quaker  and  Metro-Goldwyn- 
Maver. 

+  ♦  + 
We  are  extending  our  CLIENT  SERVICES  to 
include  a  NEW  IDEA  ADVANCEMENT  .  .  . 
INTEGR.VI  ED  LI\'E  &  FILMED  Presenta- 
tions for  CLOSED  CIRCUIT  TV  or  Hot  Kine 
repeat  projection.  Through  advancing  VIS- 
U.\L  IDEAS  using  modern  electronic  develop 
ments  of  our  craft,  we  are  better  able  to  ADD 
another  PLUS-Factor  to  your  Conventions  or 
Meetings. 

+  ♦  + 
In  preparation  for  production  is  our  newest 
TV  dramatic  .■\CTION-SHOW  "Riders  of  the 
Pony  Express."  .Soon  to  be  ready  for  sponsor 
inquiry.  And,  of  course,  current  pro- 

duction on  the  weekly  TV 
Show  "SERGEANT  PRES- 
TON of  the  YUKON"  for 
Quaker  Oats,  continues  on 
schedide.  The  clients  are 
pleased  with  sales  resulting 
Irom  the  high  rating  of  this 
family  show.  We  feel  now 
that  as  we  are  presenting  our  Spectacular 
Winter  Episodes  filmed  on  natural  outdoor 
locations,  this  rating  will  climb  even  higher. 
This  is  another  accomplishment  of  a  produc- 
ing ORGANIZ.\TION  set  up  to  do  a  thor- 
ough creative  job  to  CLIENT  REQUIRE- 
MENTS in  the  BUSINESS  FILM-VISUAL 
PRESENTATION-TELEVISION  &:  THEA- 
TRICAL FIELDS. 
-—.  INQUIRY   INVITED 

U  ne 

j^ro  auctions 


Here   are   members  of   the   National   Committee   on    Films   for   Safety   as   they 
gathered  in  screening  room  during  judging  of  the   1955  entries. 


In  N«w  Ysric: 


In   Hollywood: 
Hollywood    1-6JSS 


Safety  Film  Awards: 

ICONTINIED  FROM  PACE  T  H  I  RT  V  -  FO  I  R  I 
Risteen.  \}.  S.  Navy:  F.  Deeg.  National  Associa- 
tion of  Automotive  Mutual  Insurance  Compa- 
nies; E.  R.  Granniss.  American  Society  of  Safety 
Engineers:  A.  Kneerini.  American  Public  Health 
Association:  C.  A.  Goodwin.  National  Associa- 
tion of  Automotive  Mutual  Insurance  Compa- 
nies: F.  E.  Perkins.  U.  S.  Bureau  of  Public 
Roads:  W.  Englander.  National  Safety  Council: 
W.  L.  Robinson.  American  Automobile  Associa- 
tion; J.  H.  Magill.  .\utomotive  Safety  Founda- 
tion; J.  B.  McCuUough.  Motion  Picture  Assn.  of 
America;  D.  S.  Wechsler.  U.  S.  Army;  T.  A. 
Seals.  Association  of  Casualty  &  Surety  Com- 
panies; T.  Taylor.  Inter-Industry  Highway  Safety 
Committee:  M.  Cusack.  I .  S.  Chamber  of  Com- 
merce. 

How  1955  Entries  Were  Handled  by  Jury 
Tv|)i<al  of  the  care  with  which  the  Safety  Com- 
mittee conducts  its  competition  is  the  prescreen- 
ing  and  final  judging  procedure  followed  b\ 
these  judges  during  the  12th  annual  contest  in 
195.5.  A  total  of  65  entries  were  accepted.  The 
entire  judging  procedure  consisted  of  three 
screenings  —  five  Committee  representatives 
spent  an  average  of  four  days  each  in  the  first 
screening  in  Chicago:  17  representatives  spent 
one  and  one-half  days  on  the  second  screening 
and  final  judging  in  \X  ashington.  D.C. 

In  this  process,  the  judges  culled  nine  top 
winner  films  and  presented  16  sponsors  with 
Award  of  Merit  certificates  for  films  which  mer- 
ited various  special  considerati<)ns. 

Specialists,  Experience  Aid  Selections 
Ordinarily,  the  subconuuittee  which  conducts 
the  preliminary  screening  are  persons  who  have 
served  many  times  as  judges  of  contest  safety 
films.  Specialists  in  the  various  areas  of  safety 
assist  them  in  making  their  selections.  The  pre- 
screening  group  writes  reviews  of  all  entries  to 
guide  the  final  judging  committee. 

Meeting  as  judges.  Committee  representatives 
come  to  their  "bench"  qualified  by  experience  in 
audio-visual  education  and  or  fundamental  in- 
terest in  safety.  Englander  has  reported.  Most  of 
the  judges  have  been  on  the  Committee  for  more 
than  five  \ears. 

Allowing  for  basic  filni-l\pe  difierences  within 
a  classification,  the  judges  may  select  as  win- 
ners   films    outstanding    either    as    instructional 


tools  or  inspirational  motiyators.  If  the  judges 
decide  that  none  of  the  entries  in  a  particular 
category  are  of  plaque-calibre,  no  plaque  is 
awarded. 

Under  a  continuity  of  Committee  direction  dat- 
ing in  its  present  form  back  to  1945.  the  safety 
films  clear,  as  it  were,  through  a  district  and 
supreme  court.  Those  declared  winners  have  the 
judicious  stamp  of  vindication  by  men  versed 
in  the  theory  and  law  of  safety  discipline,  in  the 
standards  of  good  audio-visual  treatment.  §}' 

r.-  <•  * 

Crusade  for  Freedom  Motion  Picture 
Gives  Clue  to  Soviet  Balloon  Tale 

•¥■  Besides  exposing  some  Soviet  film-bunkum 
via  film,  the  new  Crusade  for  Freedom  picture. 
Radio  Free  Europe,  reported  elsewhere  in  thi> 
issue,  would  appear  to  throw  light  on  the  receiU 
exchanges  between  Moscow  and  U  ashington 
regarding  balloons. 

Russia  charged  the  United  States  with  respon- 
sibility for  propagaiida-leaflet-carrying  balloons 
which  have  been  floating  into  the  Communist 
sphere.  The  L  nited  Stales  Government  disclaimed 
responsibility.  The  I  .  S.  did  own  to  a  Russian 
charge  of  launching  itealher  balloons  from  Ger- 
many and  Turkey  and  promised  that  the  I .  S. 
will  "seek  to  avoid"  launching  additional  bal- 
loons in  the  disputed  border  area.  Jf 


"I  was  ftithitsed  and  deeply  impressed 
tvith  yttur  music  score  for  tntr  film : 
n  IISOS  TO  41  STRIA'  for  Pan  American 
U  i>rld  Airtcays.  .  .  It  is  a  pleasure  to  meet 
someitne  ir/n»  is  inspired  in  his  otcn  tC4irk, 

Dick  Durrance  Films 
Aspen.  Colorado 


corelli- Jacobs 

FDLM  MUSIC  Inc. 

1400     BROADWAY 

NEW     YORK     19.     N.Y. 

JUdson  6-M73 


FILM  MllSIt'  lac. 
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V.  s. 


COST 


Any  work  of  Art  —  or  ingenious  job  of  craftsmanship  —  in\ohes  four  undeniable 
factors  -  PURPOSE  -  SKILL  -  TIME  -  COST. 

Frequently  new  clients  ask  us  "How  much  would  it  cost  to  make  a  motion  picture?" 

Well,  obviously,  the  answer  to  that  question  is  another  (piestion  "What  is  the 
PURPOSE  of  your  picture?" 

Upon  learninf^  this,  we,  as  Producers,  determine  how  much  SKILL  and  TIME 
it  will  retjuire  to  make  your  specific  story  and  the  COST  then  will  be  fixed  fairly, 
based  on  predetermined  estimates  and  knowti  factors. 

But  there  are  pitfalls  for  the  unwary  client.  For  example,  instead  of  going  to 
an  accredited  ORGANIZATION  in  the  business  film  field,  a  sponsor  might  be 
attracted  to  an  "ofHce-in-the-hat"  operator  whose  only  skill  is  in  his  con\'ersation 
and  whose  only  overhead  is  the  rental  of  desk  space.  The  price  quoted  will  be 
absurdly  low  and  the  promises  high. 

However  empty  promises  don't  work  miracles  in  film  production,  nor  in  any  other 
medium.  COST  must  always  be  commensurate  with  QUALITY.  These  two  factors 
have  always  been,  are  now  and  will  continue  to  be  in  good  balance  when  vou  deal 
with  a  proven  ORGANIZATION. 

Such  an  ORGANIZATION  is  Uhe    ( <harles    O.    >J!y/iinnef    f^roauctions 

comprised  of  experienced  specialists  who  can  work  within  budgeted  TIME  to 
produce  filins  of  resultful  QUALITY  —  at  fair  COST. 


♦  ♦  ♦      These  consideintions  are  ji/nt  of    THE  +  FACTOR 

which  (listniirni.slies   The  Skinuer  Orgnnizatiou     ♦  ♦  ♦ 


L/Az  Ckanh,^  S.  <^kinnvi  iPxodiiah 


Lon± 


General  Offices  and  Studios 

6226  Yucca  (at  Argyle) 

Hollywood 28,  Calif.  -HO.  2-6555 


Rental  Studio  Facilities 

New  York  •  Detroit 

Miami 


1600  Broadway 

Suite  312,  New  York,  N.  Y. 

Circle  6-6915-6 


+    +    +    +    +    +    +    +    +    +    +    +    +    + 


+    +    +    +    + 


+    +    +    +    + 


+    +    +    +    +    +    +    +    +    +    +    + 


As  an  adjunct  to  our  complete  Production  Facilities,  Nation-Wide,  we  operate  our  own  PRODUCTION 
STUDIO,  SCRIPT  AND  EDITORIAL  DEPARTMENTS  IN  HOLLYWOOD,  CALIFORNIA . . . 


Diversified  Visual  Productions 

•  TV    DRAMATIC    PROGRAMS  •  TV    COMMERCIALS    AND    SPOTS 

•  THEATRICAL  SUBJECTS       •  BUSINESS,   INDUSTRIAL  AND  COMMERCIAL   FILMS 

THE  +  FACTOR 

T.  M.  Reg. 


An  executive  screening  print 
of  recent  Skinner  produc- 
tions is  available  on  request 
—see  what  zee  mean  on  your 
screen. 
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OUR  LATEST  "FIRST"   IN   THE   INDUSTRY 

it's  yours  for  the  asking! 


A  MOTION   PICTURE  &  TV 

SPECIAL  EFFECTS  CATALOG 

16  &  35  MM,  COLOR  OR  BW,  OPTICALS, 
MATTEWORK,  BLOWUPS,  REDUCTIONS,  CORRECTIONS 

Here's  an  aid  to  busy  production  executives  for 
planning  and  budgeting  special  effects  and  related 
services.  Here's  useful  information  and  latest  prices 
at  the  flick  of  a  tabbed  page,  and  plostic  bound  with 
a  tool  included  for  inserting  new,  up-to-the-minute 
pages. 


NEW  SERVICES  TOO! 
TECHNICAL     ANIMATION 

by  experts  in  military,  scientific  and  promotional  pre- 
sentations .  .  .  unlimited  by  usual  camera  techniques, 
from  your  script  or  storyboard. 

TITLES 

Hand  lettering  or  hot  press  compositions  photo- 
graphed rock-steady  over  live  action,  art  or  plain 
background,   crisp  and   color  perfect. 


COMPLETE  SERVICE,  COMPLETE  SATISFACTION! 

CINEMA  RESEARCH 

CORPORATION 

7000  ROMAINE,  HOLLYWOOD  38,  CALIFORNIA 
PHONE  OLdfield  4-4117 


Film  Shows  Citizen  How 
to  Fight  Slum  Growth 

♦  Slums  ami  their  eradiialioM  i^ 
such  an  uvi-rpoMi-riiif;  pnililcrii  thai 
ihr  average  citizen  does  not  cMii 
bdther  to  ask  himself.  "What  can  I 
do  about  it';*"  The  physical,  sik  ial. 
ecdniimic  and  political  forces  \\hicii 
j>rt)(luce  and  increase  slums  are  so 
endurinji  as  to  make  slums  seem 
ine\itahle  and  the  iMdiNidual's  pro- 
test a  «aste  of  breath. 

Man  of  Aiiion.  a  new  aniriialed 
color  motion  picture  sponsored  1)\ 
the  American  (Council  To  hnpniM- 
Our  Neighborhoods  I  ACTION  i. 
tells  the  citizen  how  he  can  effec- 
livel\  fight  slums,  a  serious  decay 
(»f  the  national  body. 

The  American  Council  To  Im- 
prove Our  Neighborhoods  is  a  na- 
tional organization  sponsored  In 
liusiness-  govenunent.  educational, 
civic,  public  service,  financial,  labor 
and  religious  leaders  drawn  from 
many  organizations  and  points  of 
\  iew  but  all  of  whom  are  interested 
in  improving  the  nation's  housing. 
ACTIONs  official  program  began 
last  November  1.5  when  President 
Eisenhower  addressed  the  nation 
on  the  organization "s  purposes  and 
plans. 

Produced  by  Transfilm  Incorpo- 
rated. Man  of  Action  is  a  1.5-minute 
cartoon  drama  which  spotlights  the 
human  challenge  involved  as  a  resi- 
dential area  degenerates  into  a 
noisy,  over-crowded  slum.  Two  op- 
posing characters,  the  '"Devils 
Emissary"  and  "John  Q.  Citizen." 
l\  pify  the  debate  that  confronts  an\ 
would-be  man  of  action:  The  DeviTs 
Emissary  cuiically  .says  that  noth- 
ing will  be  done  to  improve  neigh- 
borhoods because  the  people  really 
don't  care. 

Crime,  juvenile  deliiujuencv.  a 
higher  accident  rate  and  disease  are 
shown  to  be  the  fruit  of  slum  con- 
ditions about  which  nothing  will  be 
done.  Mr.  Citizen  discovers  that 
much  can  be  done  to  better  housing 
conditions  and  halt  the  spread  of 
slum  areas  by  concerted  conmiunily 
action.  The  man  of  actions  part  in 
community  action  is  underscored  as 
conditions  of  slum  growth  are  noted 
— failure  to  keep  business  and  per- 
sonal property  in  repair,  inadequate 
roads  and  streets,  overcrowded 
schools,  shifting  population  trends, 
lowering  of  zoning  standards  and 
the  mo\ement  to  the  suburbs. 

Man  of  Action  was  released  to 
clubs,  churches  and  other  conunu- 
nity  organizations  on  free  loan 
through  Association  Films"  libraries 
on  November  l.j.  Special  black  and 
white  prints  of  the  film  will  be  avail- 
able to  tele\ision  .stations.  After  Jan- 
uary 1.  I9.S6.  the  picture  was 
released  to  schools.  |^' 


"Camera-ACTION!"   as   Atlas 
Shoots  Studebaker  Short 

♦  Sjtcrd    v\;i>   till-   pinduitinii    pace   a^ 

Director  Al  liradish  anrl  his  Atla^ 
Film  (Corporation  crew  hastened  tn 
the  South  Hcnd.  Indiana.  Studc- 
baker-Packard  (Corporation  proving 
ground  to  turn  out  a  motion  picture 
with  a  Januar\   6  deadline. 

That  was  the  date  of  the  Chicagi> 
19.'S6  Auto  Show  press  preview  and 
il  was  a  must  that  the  footage  be 
read\    then   for  projection. 

I  nder  trjing  conditions.  Bradisli 
brought  in  the  featured  film  short 
in  one  da\  of  sho<)ting.  Oscar 
Ahbe  hanilled  the  camera.  The  film 
demonstrates  how  Studebaker  engi- 
neers have  equiped  their  cars  to 
defy  the  deepest  snow  and  iciest 
conditions. 

Gordon   Enterprises   Expands 
Engineering    Data    Department 

♦  A|ipoinlmcnl  of  1{,,n  L,,u.  Jr..  to 
head  the  expanded  engineering  data 
department  at  Gordon  Enterprises 
has  been  announced  by  .Alan  Gor- 
don, president  of  the  North  Hollv- 
wood.  California  camera  manufac- 
turing firm. 

Low,  a  former  .Air  Force  officer, 
assumes  charge  of  the  engineering 
data  department  following  more 
than  three  years  of  service  in  the 
Gordon  Enterprises  engineering 
department. 

A  prime  manufacturer  for  the 
I  nited  States  Air  Force,  the  firm 
maintains  one  of  the  largest  pho- 
t(igraphic  technical  and  engineer- 
ing data  files  in  the  I  nited  .States, 
including  comprehensive  --\rmed  ser- 
\  ices  Technical  Information  -'\genc\ 
reports  on  research  and  de\elop- 
ment  in  aerial  photographv.  aircraft 
instrumentation    and   related    fields. 

Norman  Schauwecker.  formerly 
in  the  engineering  department  at 
North  American  Aviation.  Colum- 
bus. Ohio,  has  been  named  assistant 
in  charge  of  the  engineering  data 
department. 

Film   Among    10   Top    Items 
Flown  by  United  Air  Lines 

♦  Film  was  among  the  tt>p  cargo 
commodities  carried  by  L  nited  Air 
Lines  in  19.S.5.  acording  to  R.  L. 
Mangold,  manager  of  cargo  sales. 
Kanked  by  total  weight  flown,  the 
nine  other  leading  freight  items 
shipped  during  the  year  ranged 
from  machines  and  machine  parts 
tn  ad\  ertising  matter. 
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FILMS  NOW  IN  PRODUCTION 

films  of  twenty  to  thirty  minutes  in  length 


MPO  PRODUCTIONS,  INC 

15  East  53rd  St.,  N.Y.  22,  N.Y. 
Murray  Hill  8-7830 


The  VICTOR  16mm  PROJECTOR 
helps  MAKE  your  product 
and  SELL  it. 


Shop  foremen,  sales  trainers  .  .  .  anyone  can  easily  operate  the  new 
Victor  16mm  Sound  Projector.  Just  3  spots  to  thread  film  .  .  .  over 
sound  drum,  through  film  gate,  on  to  single  drive  sprocket.  The  Victor 
operates  simply  with  finger-tip  control  panel,  softly  illuminated.  No  chance 
of  film  damage,  even  with  inexperienced  operators,  .'i-spot  Safely  Film 
Trips  slop  projector  instantly   to  eliminate   film  damage. 

Films  are  understood  more  easily,  remembered  longer  when  sho\vn  on 
the  new  Victor  because  superb  sound  plus  outstanding  picture  clarity  put 
sharper  focus  on  your  story.  Salesmen  see  graphic  illustrations  of  the 
product,  learn  to  know  their  product  better,  learn  methods  for  making 
bigger  and  better  sales.  Plant  workmen  better  understand  their  jobs, 
reduce  costly  errors  and  increase  efficiency.  And  with  a  \  iclor.  you  can 
best  show  the  thousands  of  films  available  from  manufacturers  and  trade 
associations. 

And,  you  can  add  magnetic  sound  as  your  budget  permits  .  .  .  with  Mixer 
Magncsound.  Allows  you  to  change  sound  track  as  often  as  desired,  or 
add  sound  to  silent  films. 

SEND  FOR  FREE    FOLDER    TODAY 


VICTOIk, 


?uma7ciJla, 


oUiM>/t  Cvipctauvn 


Dept.  L-26    Davenport,   Iowa.   U.  S,  A. 
New   York  —  Chicago 

Qualify  Motion  Picture  Equipment  Since   1910 


Crusade  for  Freedom  Film 
Exposes  Red  Film  Propaganda 

■¥  An  American-sponsored  nintimt 
pi<-ture  is  j>iving  the  lie  to  a  Kus- 
sian-sponsored  motion  picture  in 
the  propaganila  war.  Through  the 
cooperation  <»f  the  United  Stales 
Department  of  Defense,  a  new  film 
sponsored  b\  the  Crusade  for  Free- 
dom contains  several  hundred  feet 
of  anti-American  propaganda  ffjot- 
age  currentlv  being  shown  in  thea- 
tres behind  the  Iron  Curtain.  This 
is  the  first  time  the  Red  footage  has 
been  shown  publicK  in  the  I  nited 
.Stales, 

Scenes   from   a   Russian   Film 

Man)  of  the  scenes  are  taken 
from  a  Russian  film  entitled  Peace 
Will  Win  Againsl  War.  A  direct 
translation  of  the  original  Russian 
commentary  includes  such  state- 
ments as:  "This  is  the  true  American 
way  of  life — today,  starvation  and 
poverty;  tomorrow^  chaos." 

The  14-minute  film  on  Radio  Free 
Europe  tells  the  story  of  anti-com- 
munist operations  of  Radio  Free 
Europe  and  the  Free  Europe  Press, 
both  supported  by  the  Crusade  for 
Freedom.  It  shows  pictures  of  Radio 
Free  Europe's  29  broadcasting  and 
relay  stations  in  West  Germany  and 
Portugal  as  well  as  the  launching 
of  free  Europe  Press  balloons  which 
carry  miniature  newspapers  into  the 
countries  behind  the  Iron  Curtain. 

First  to  Show  Films  Publicly 
"We  are  proud  to  be  the  first 
independent  American  organization 
to  show  these  films  publicly,"  said 
William  A.  Greene,  Crusade  for 
Freedom  president,  "so  that  the 
American  public  can  see  for  them- 
selves what  the  people  behind  the 
Iron  Curtain  are  being  told  about 
life  in  the  free  world. 

"We  are  also  grateful  to  our 
commentators,  John  Daly  and  \^  est- 
brook  Van  Voorhees,"  Greene 
added,  "for  donating  their  time  to 
help  us  with  the  film." 

The  new  film,  produced  by  On 
Film,  Inc.  now  is  available  for 
showing  throughout  the  nation.  Con- 
tact: Ousade  for  Freedon,  345  East 
46th  Street,  New  York  17,  .New 
York.  S' 

SOUND  RECORDING 

at  a  reasonable  cost 

High    fidelity     16    or    35.     Quality 

guaranteed.    Complete  studio   and 

laboratory  services-    Color  printing 

and  lacquer  coating. 

ESCAR 

MOTION  PICTURE  SERVICE. 

7315  Carnegie  Ave., 
Cleveland  3,  Ohio 
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CONFUSE 


j...$UT  ""'"^'J!!'i  pn,. 


^^^l^tSTEO/" 


•w^r^  n, 


^e'sioo 


You  can   change  those  confused  reports   youre  getting   every   day   into 

SALES. 

You  can   make  your  salesmen   realize   you   are   concerned   and   anxious 

to  help  them  by  using 

THE  "AGGRESSIVE  SELLING"  PROGRAM 

It  will  help  you  obtain  the  kind  of  results  you  want,  and  what  your 
salesmen  want  .  .  .  SALES. 

The  "AGGRESSIVE  SELLING"  sales  development  program  is  a  complete 
and  permanent  program.  It  is  designed  so  that  anyone  within  your 
organization  can  conduct  effective  sales  meetings  with  a  minimum 
preparation   and  with  maximum  results. 

It  will  put  your  NEW  salesmen  into  the  competiti\e  field  faster  and 
better  equipped  to  produce  immediate  sales.  It  will  refresh  and  strengthen 
your  ESTABLISHED  salespeople  by  increasing  their  overall  sales 
effectiveness. 

This  program  is  ideal  to  use  for  sales  training,  sales  meetings,  sales 
conventions,  distributor  meetings,  dealer  meetings.  It  will  awaken  all 
salesmen  to  todays  attitudes  and  techniques  of  selling  in  a  competitive 
market. 

The  "AGGRESSIVE  SELLING"'  program  consists  of: 
SALES    MEETING    TEXT:  So   all-inclusive,  the  meeting  chairman 
simply  follows  it.  step  by  step,  through  each  of  the  eight  meetings. 


THESE    EIGHT   SOUND    SLIDEFILMS: 

"Creative  Selling'"  "Are  Prospects   Different?" 

"Attitude  That  Gels   Business"  "Pride   in   Price  " 

"What   Do  You   Sell?""  "Close   Isn't  Closed"" 

"By-Passing  Sales  Resistance"'  "Human   Relations   in   Selling" 

Each  film  covers  a  specific  phase  of  selling  and  presents  definite 
solutions  to  the  everyday  problems  encountered  in  selling  PEOPLE 
....  the  common  denominator  in  all  selling  situations.  The 
problems  and  answers,  visually  and  dramatically  presented,  are 
drawn  from  the  experiences  of  thousands  of  salesmen  in  all  fields 
of  selling.  They  apply  equally  to  any  product,  service  or  idea  .  .  . 
no  matter  what  the  price  range  or  the  type  of  prospect  to  whom 
you  are  appealing. 

FOLLOW-UP    MATERIAL:  Personalized  material  to  be  sent,  after 
each  meeting,  to  the  salesman's  home. 

You  can  give  your  men  all  the  advantages  of  this  $50,000.00  program 
for  only  S.326.00  f.o.b.  Los  Angeles.  Single  subjecU  $50.00  each. 
(Multiple  purchases  in  excess  of  ten.  subject  to  discounts.) 

Y'ou  want  your  men  to  act  NOW.  so.  now  is  the  time  for  action  on 
your  part.  Send  your  order  immediately.  If.  after  five  days,  you  are 
not  completely  satisfied,  you  may  return  the  material  with  no  obligation. 


6108  SANTA  MONICA  BOULEVARD  •  HOLLYWOOD  38,  CALIF  •  HOLLYWOOD  7-7131 
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Jack  J.  Funk.  Projectionist,  in  the  JT'ilding  screening  room 


IMflLDING     SCREENS    IMflTH     AMPRO 

Film  producers  require  all  the  elements  of  perfect  projection...  smooth  threading, 
brilliant  illumination  and  high  sound  fidelity.  It  is  important  that  a  producer's 
prints  are  not  exposed  to  even  the  slightest  hazards  of  scratching  or  damage 
Ampro's  feather-soft  aperture  pressure  and  light  sprocket  shoe  tension  assure 
maximum  film  protection.  Easy  operation  and  outstanding  performance  are  the 
two  big  reasons  why  producers . .  the  people  who  railly  know,  use  Arapro  16mm 
Sound  Projectors.  Select  from  the  great  Ampro  line  for  your  motion  picture 
requirements.  Call  your  Ampro  audio-visual  dealer  to  arrange  for  a  demonstration 


AMPRO    CORPORATION 

1345      DIVERSEY      PARKWAY      •      CHICAGO 


ILLINOIS 


if  rile  for 

"Screen  Adventures" 

ft  16-page  source-guide 

for  325  I6mm  sound 

motion  pictures. 

Lists  titles,  running  lime 

find  subject  synopsis. 

The  booklet  is  free  of  cost. 


A   GUBBIDIAKr   OF   aCNCNAL 
PRECISION    KOUIPMKNT 


Decals  for   Film   Cans   Provide    i 
"Intergrated"  Identification 

■^  I  )ri\il>  arr  lii-irii!  ;Miiif<l  at  cnm- 
riMTcial  liliii  liliiario  fur  usr  as  la- 
lids  <in  ninlinti  picliirt*  film  CDiitain- 
crs. 

Till'  \li\(i(  iiicl  Co..  Chica^ii  has 
aiiiKiuiK'i'il  the  a\allaliilil)  uf  (jccals 
lo  he  used  ftir  the  ideiitifieation  i>f 
the  lending;  lihrarv.  Ueeals  alsii  an- 
(h'si^ned  with  iipeu  areas  for  sleneil- 
iii^.  slainpln^  or  typin<;  the  fihn 
title  and  nunierieal  information. 
They  may  he  niimhered  serially  in 
manufacture  if  the  eustomer  desires. 

The  company  says  the  decals"  su- 
periority to  paper  lahels.  which  nia\ 
peel  off.  is  that  the  decals  hecunie 
an  integral  part  of  the  container 
surface,  whethci  it  is  painted  or 
hare  metal. 

The  companv  tested  the  decal-film 
can  identificatioM  idea  in  the  Los 
.Angeles  Count)  School  System. 
which  employs  an  extensive  visual- 
aid  teaching  program.  Approval 
there  has  heen  repeated  in  other 
school  systems,  according  to  the 
manufacturer. 

.'Samples  and  additional  informa- 
tion are  available  from  The  Meyer- 
cord  Co..  .S323  \X  est  Lake  Street, 
Chicago  A4.  111. 

V-  «  » 

Laud  TerLouw  Presentation  on 
"Technical  Facts  of  Projection" 

+  .Vdrian  IVrLonu's  visual  preseri- 
tation.  ""The  Technical  Facts  of  Pro- 
jection." presented  at  the  recent 
NAVA  Biloxi  meeting  and  the 
NAVA  Eastern  Dinner  at  the  Am 
bassador  Hotel.  Atlantic  City.  Feb 
ruary  18,  rang  the  enthusiasm  bell 
among  NAVA  newcomers  and  veter 
ans. 

TerLouw's  talk  was  visualized 
with  more  than  KHt  color  slides.  He 
covered  technical  points  pertinent 
to  everyday  audio-visual  business: 
room  layouts  for  best  seating,  lu- 
mens, foot-landierts.  legibility  sizes, 
room  illumination,  "daylight  pro- 
jection." 

The   compliments   payed   Ter 
Louvv's    presentation    indicates   that 
what     audio-visualists     welcome 
practical    a-v    preaching    that    prac- 
tices— with  visual  examples. 

KNIGHT  TITLES... 

ttddlatiie  piokeaiMd 

HOT-PIIESS  TITLE  PRINTERS  SINCE   1938 


KNIGHT  TITLE  SERVICE 

Phone  H.AIkiiiH  4-6688 
115  West  2:trd  Street       New  York  11.  N.^  . 
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Conversion   of  100  ft. 

AURICON    CINE   VOICE 

to   1200  ft.  capacity. 

ludes  torque  motor  for  magazine  takeup.  This  precision  con- 
^sion  permits  attachment  of  400  ft.  magazine  (1  1  min.  running 
lie)  or  1200  ft.  magazine  (33  min.  running  time).  Also  provides  for 
i^tollation  of  Veeder  footage  counter.  We  can  convert  your  present 
lie  Voice  or  supply  you  with  unit  already  converted  for  use  with 
aternal  magazines.  Conversion-less  magazines  $450.00 

'isitive  turret-type  Viewflnder  with  parallax  adjustment  installed  for 
ail  additional  charge. 


CAMERA  EQUIPMENT- 

Where  the  Pros  go  for 
the  World's  Finest  TV  and 
Motion  Picture  Equipment 


3-whee!  portable 

DLLAPSIBLE   DOLLY 

Jfrated  with  BALANCED  TV  Head.    Also 

ks  Professional  Junior  and  most  stand- 

■>  tripods.     You    can't   beat  it  for  lighf- 

ajht  convenience.  $300.00 


New   SPECTRA 

3-color   METER 


Only  accurate  meter  tha 
measures  all  light  sources 
including  dayligbf.  Measure: 
the  proportionate  amount 
of  all  3  primary  colors  in  th< 
light  source,  and  indicate: 
the  filters  needed  for  positive 
color  correction.  Product  o 
Photo  Research  Corporation 

With  case  and  strap  $305.0{ 
With    Kelvin    scale    $325.0( 


SERVICE 


750-2000-5000  Waft 

CONE   LIGHTS 

Most  versatile  shadowless 
floodlight  you  can  buy.    Used 
extensively  by  film  studios. 
750W-$75.      2000W-$110. 
5000W-$1 75.00.  Less  stand. 


RENTALS 


*9.5mm  Lenses  in  16mm  C  mount.  18.5mm  {extreme  wide  angle-flat  field) 
Lenses    available    in    mounts    for    all   35    mm    Motion    Picture    Cameras. 

*PHOTO  RESEARCH  Color  Temperature  Meters.     'Electric  Footage  Timers 

*Neumade     and     Hollywood     Film     Company    cutting     room     equipment. 

*Griswold  &  B.&H.  Hot  Splicers.  *  DOLLIES — Bardwell-McAlister,  Mole 
Richardson,  Century  and  Colortran  Lighting  Equipment. 

Comnlf^tfk  linA  nf  16inm  and  35mm  Cameras 


Adjustable  Collapsible 

ALUMINUM  TRIANGLE 

Insures    rigid    positioning    of    tripod    legs. 

Prevents  slipping  and  damage  to  floors. 
Model  C  (illustrated)  $32.50 
Model  BCIess  clamps)  $26.50 


FRANK     C.    ZUCKER 


Dept.   S-2-23,         1600  BROADWAY,  NEW  YORK  CITY 
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CAESAR-SALTZMAN 

Special   Effects  Optical   Printers 
and  Animation  Equipment 


ANIMATION 

TITLES 

STILLS 

CARTOONS 

TRICK  PHOTOGRAPHY  I 


INDUSTRIAL  MOTION  PICTURES 
EDUCATIONAL  MOTION  PICTURES 
TV  MOTION  PICTURES 
ENTERTAINMENT  MOTION  PICTURES 


ANIMATION     AND     SPECIAL 

EFFECTS     CAMERA     STAND 

Model  Ne. 

An  intelligent  approach  to  today's 
problems  of  T\'  commercials.  It  is 
made  to  serve  the  multiple  tasks  of 
the  animation  field  to  take  an^Ie 
shots  and  zooms,  matchinp  zooms, 
spinning,  as  well  as  countless  other 
photographic  requirements.  We  man- 
ufacture a  complete  ranpe  of  styles 
and  sizes. 


OPTICAL  PRINTER  FOR 
SPECIAL  EFFECTS  WORK 


Will  print  4  times  reduction  to 
4  times  enlargement  in  one 
continuous  zoom. Complete  au- 
tomatic focus.  Many  combina- 
tions of  movement  and  optical 
effects  available. 


WRITE  FOR  COMPLETE  LITERATURE 


(S^i 


G.  SALTZMAN,  INC. 


AlES  DISTRIBUTORS  for  CAESAII  MANUFACTURING,   INC, 
480  lexinjion  Avenue,  New  York  17,  N.  Y. 


Shell  Fiim  Depicts  Heat 
Engine  Development,  Use 

■¥■  Men  and  rialiiin>  |ini>|)tr  as  ihey 
are  able  to  dii  more  work,  produce 
more  poods,  distrihute  more  goods. 
I  he  belter  inoii  are  at  picking  things 
up.  Ia\ing  them  down  —  moving 
them,  the  more  prosperous  men  are. 
This  is  the  point  made  in  a  new  20- 
minute  motion  picture  ])roduced  by 
Shell  Oil  Company. 

An  Inlroiluction  lo  llu-  Heal 
Engine  shows  how  oil  fed  engines 
provide  inexpensive,  efficient,  de- 
pendable power  for  moving,  build- 
ing, manufacturing. 

Converting  Heat  to  Energy 
The  film  explains  that  the  princi- 
ple of  the  heat  engine  is  the  con- 
version of  heat  energy  to  energy  of 
movement.  The  engine  does  this  by 
taking  in  a  lot  of  heat  at  high 
temperature,  converting  some  of  the 
heat  energy  to  energy  of  movement 
(by  moving  a  piston  or  turning  a 
turbine  wheel  i  and  releasing  the 
rest  to  the  atmosphere  at  a  lower 
temperature.  The  heat  must  always 
go  from  high  temperature  to  low 
temperature:  otherwise,  none  can 
go  into  movement  energy  and  no 
work  can  be  done. 

Primitive  engines,  such  as  those 
invented  by  the  early  Greeks,  and 
crude,  inefficient  steam  engines  of 
the  17th  and  loth  centuries  are  con- 
trasted with  modern  locomotives, 
diesels  and  turbines. 

Where  to  Get  This  Picture 
111  black  and  white.  An  Introduc- 
tion to  the  Heal  Engine  is  accom- 
panied by  a  narrative  keyed  to 
general  audiences  and  science  and 
engineering  groups.  It  is  the  most 
recent  addition  to  .Shell's  motion 
picture  library.  .All  films  in  the  col- 
lection may  be  borrowed  free.  An 
illustrated  catalog  describing  the 
films  and  telling  how  to  get  them 
can  be  obtained  from  Shell  Oil  Co., 
.50  West  .50th  Street.  New  York  20, 
.New  York. 


Davis  Chairman  of 
'56  NAVA  Meeting 

♦  Aiiislie  R.  Davis,  pres- 
ident of  Davis  Audio- 
\  isual  Company.  Den- 
ver. Colorado,  has  been 
appointed  general  chair- 
man of  the  19.56  Na- 
tional Audio-Visual  As- 
sociation Convention,  set 
for  July  22-2.5  at  the 
Hotel  Sherman.  Chica- 
go. Sale  of  exhibit  space 
begins  early  in  April. 
Contact  NAVA  offices  at 
Evanston,  Illinois. 


This  simple  heat  demonstration  is  shown  in 
Shell's   new   "Heot   Engine." 

Chicago  Industrial  Advertisers 
Sponsor  Films  on  Media  Use 

♦  Encompassing  all  phases  of  in- 
dustrial advertising,  three  motion 
pictures  soon  will  be  instructing 
marketing  and  advertising  execu- 
tives in  methods  of  making  the 
most  of  their  commercial  opportu- 
nities. 

Sponsored  by  the  Chicago  Indus- 
trial Advertisers  Association,  the 
first  of  these  three  films.  Planning 
.  .  .  The  Start  oj  an  Effective  Ad- 
vertising Campaign,  was  premiered 
in  Chicago  in  mid-September.  Plan- 
ning ...  is  a  20-minute  sound/ 
color  film  showing  how  specific 
market  problems  were  attacked  with 
planned  advertising  campaigns  by 
three  Chicago  area  companies. 

In  its  capacity  as  a  media  man's 
medium,  the  film  says  three  things 
must  be  determined  before  an  ad 
campaign  is  planned:  marketing 
facts,  marketing  objectives,  proper 
media.  Lse  of  such  factors  in  vari- 
ous market  situations  are  enacted 
by  advertising  men  associated  with 
the  Shakeproof  Division  of  Illinois 
Tool  Works,  American  Phenolic 
Corp..  and  Signode  Steel  Strapping 
Co. 

Dramatized  are  Shakeproof's 
planning  of  a  campaign  to  introduce 
a  new  product.  American  Phenolic  s 
preparation  to  sell  an  established 
product  in  a  new  market,  Signode  s 
strategy  in  improving  its  position 
in  a  competitive  market. 


A  SUPERB  COLLECTION  OF 
MOOD  AND  BRIDGE  MUSIC 

For  Details  Write: 

AUDIO-MASTER  Corp. 

17  Easl  45lh  St.  •  New  York  17,  N.  Y. 
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What  we  do.,. 


Help  our  clients  meet  today's  growing 
challenges  by  stimulating  the  growth  of  the  individual 
in  new  attitudes  and  skills. 


How  we  do  it,,. 


By  communicating  ideas  through  the 
filmed,  recorded  and  printed  programs  and  tools  we 
develop  and  produce. 


Who  we  do  it  for  ,  ,  . 


The  American  Telephone  &  Telegraph  Company 

Esso  Standard  Oil 

The  Ethyl  Corporation 

The  General  Electric  Company 

The  Gulf  Oil  Corporation 

Johnson  &  Johnson 

The  Mutual  Benefit  Life  Insurance  Company 

The  New  York  Telephone  Company 

Pan  American  World  Airways 

Squibb  International  Division  of  the  Olin  Mathieson 
Chemical  Corporation 

The  United  States  Army 

The  United  States  Army  Reserve 


COMMUNICATORS 


31     WEST    53RD    STREET    •    NEW    YORK     19.    N.    Y. 
PLAZA   7-0651 


for  these  whe  want 


'films 
of  distlnctien 

SAM  ORLEANS  PRODUCTIONS 

— IXKIIENCE   UNCI*' 1*14— 


■•w  y»rk  it,  m.  y.     /' 

/  ail  w.  cumbarloiid 


knexvilla,   I 


success... 


What  Makes 
a  Film 
Distinctive  ? 


in  comprehending  the  client's  real  need 

land  knowing  how  to  meet  that  need) 

in  accomplishing  its  purpose 

(with  effective  script  and  skillful  production  techniques) 

in  proving  useful  for  many  years 

(as  evidenced  by  continued  re-order  of  prints  five  and  more 
years  after  production) 


February  3,  1956 


Mr.   Sam  P,   Orleans 
Sam  P.   Orleans   •/  Associates,    Inc. 
?11  West  Cumberland  Avenue 
Knoxville  15,    Tennessee 


Dear  I'!r.   Orleans: 


It  has  now  been  several  years  since  you  cOTipleted  our 
technical  mcwie   "Making   Uie  Host  of   the   Spray  Painting  Hethod" 
-  ample  time  I'm  sure,    to   fully  test   its  effectiveness  and   popular- 
ity as  an  educational  and  promotional  medium.      Results  have  been 
gratifying  to  say  the  least. 

Having  been  somewhat  apprehensive  in  the  beginning   of 
this  project  because  of  the  highly  technical  and  canplex  nature   of 
our  problem,    it  is  no  small  wonder  that  we  are  hi^ly  pleased  with 
the  way  the  film  has  been   so  enthusiastically  accepted.      This  very 
favorable   reaction  by  audience  after  audience  is  fitting  tribute 
to  your   staff  of  writers,  directors  ani   technicians.      TIm   continued 
demand  both  in  the    states  and   abroad  where  copies  are  now  in  use 
with  sound   in  foreign  languages  is  evidence  that  the   problem  has 
been  siirmounted  and   our  goal  attained  in  spite   of   obstacles  a  very 
technical  product  like   ours  presents. 

Please  convey  our  sincere  appreciation  to  your  entire 
staff  fcr  the   fine  job  they  produced  for  us. 

Yours  very  truly, 

TriJi  DeVUBISS  CO 


HALange:AS 


ManAger   of  Advertitslng 
and    Sales  Prcniotion 


SAM  ORLEANS  HAS  PRODiCED  DisTixrrnE  films  for  .  .  . 

<;arrier  Corporation  .  .  .  Atmriii-  Etii-rgy  Commission  .  .  .  Consolidated 
I  (lison  .  .  .  U.S.  Air  Force  .  .  .  Miihigan  State  I  niversitv  .  .  .  State  of 
Oklahoma  .  .  .  National  Health  Council  .  .  .  Tennessee  Valley  Authority  .  .  . 
<.arbide  and  Carbon  Chemicals  Corporations  .  .  .  United  States  Rubber 
<.ompany  .  .  .  The  DeVilbiss  Company  .  .  .  State  of  Tennessee  .  .  .  and 
many  others. 
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Misener  Joins  Capital  Film 
Laboratories  as  Lab  Director 

■♦<  (.arlarid  C.  Miscncr  has  liccii  a|i- 
pointed  as  director  of  laboratory 
operations  of  Capital  Film  Labora- 
tories, Inc.,  Washington,  D.C. 

Misener  is  supervising  all  labora- 
tory operations  and  the  planning 
and  execution  of  an  extensive  ex- 
pansion program.  This  expansion 
includes  a  considerable  increase  in 
printer  capa<it>  and  the  addition  of 
negative-positive  color  processing 
facilities. 

Russell  N.  Jenkins,  who  has  been 
serving  as  laboratory  manager,  be- 
came chief  technical  deputv  for 
Misener.  James  A.  Barker,  president 
of  Capital,  stated  that  no  other 
changes  in  the  organization  are  con- 
templated. \^'illiam  N.  Brooks  con- 
tinues as  general  manager. 

Misener  is  a  leading  technical 
executive  in  commercial  film  work, 
having  come  to  Capital  from  the 
Ansco  Division  of  General  Aniline 
&  Film  Company  of  Binghamton. 
N.Y.,  where  he  had  served,  since 
1949.  as  manager  of  professional 
motion  picture  services. 

Prior  to  his  recent  position  with 
Ansco  in  Binghamton.  Misener  was 
for  four  years  on  Ansco"s  Holly- 
wood staff.  While  in  Hollywood,  he 
assisted  in  the  introduction  of  Ansco 
Color  and  v\on  an  Academy  of  Mo- 
tion Picture  Arts  and  Sciences 
Award  for  his  contribution  to  the 
design  of  the  color  print  scene- 
tester,  now  widely  used  in  the 
motion  picture  industry. 

Earlier.  Misener  was  a  sound 
engineer  with  Warner  Brothers  and 
for  five  years  was  a  physicist  with 
Eastman  Kodak  Research  Labora- 
tories. He  is  a  Fellow  and  Governor 
of  the  Society  of  Motion  Picture 
and  Television  Engineers  and  a 
member  of  the  Optical  Society  of 
America,  the  Photographic  Society 
of  America,  the  Academy  of  Tele- 
vision Arts  and  Sciences,  the  Ameri- 
can .Society  of  Cineniatographers, 
the  Armed  Forces  Connnunications 
Association.  ■■ 


Capitol  Labs'  operations  chief 
is  Garland  Misener. 


Guelpa  Heads  United  World 
Government   Films   Division 

♦  Appointment  of  Leo.  B.  (Juelpa. 
Jr.  as  manager  of  the  Educational 
and  Government  Films  Division  ha- 
been  announced  by  John  D.  Dc- 
mond.  general  sales  manager  of 
United  World  Films.  Inc. 

Guelpa  replaces  E.  S.  Rilev  who 
recently  was  appointed  United"s 
director  of  Procurement  and  Per- 
sonnel. Guelpa.  who  has  held  other 
important  posts  with  United  World 
for  the  past  eight  years,  is  the  au- 
thor of  "The  Physical  Universe." 
a  new-type  college  science  textbook 
into  which  many  sound  films  ami 
visual  aids  are  integrated. 

Jess  Named  Account  Executive 

♦  Everett  M.  Jess  has  joined  Trans- 
film  Incorporated  as  account  execu- 
tive in  the  firm's  slidefilm  division. 
Mr.  Jess  was  formerly  associated 
with  the  Philip  Boyer  Organization. 
1  he  major  portion  of  his  business 
career  has  been  in  advertising,  sab's 
promotion  and  public  relations. 

Lynn  to  Cellomotic,  New  York 

♦  George  L)nn  has  joined  the  Cello- 
matic  Corporation  as  an  account 
executive.  He  formerly  was  with  the 
New  York  Port  Authority  promotitiri 
department.  Cellomatic  is  a  live  ani- 
mation technique  used  in  television 
and  sales  presentations. 


Technicolor  Raises 
Print  Prices 

♦  Citing  increased  labor 
costs  as  the  cause.  1  ech- 
nicolor  Motion  Picture 
Corp.  has  announced 
price  increases  f()r  Kunni 
and  3.Smni  d\e  transfer 
release  j)rints  of  '4  cent 
per  foot.  Reduction  in 
the  jirice  of  S.Snnn  (Kc 
transfer  ans^ver  print> 
from  97  cents  to  05  cents 
per  foot  were  announced. 
Changes  became  efTective 
October  26. 


BULL'S    EYE    EVERY   TIME! 


van  praag  productions 

1600  Broodwoy,   New  York    19,   N     Y     .    Ptozo  7-J687 
PRODUCERS  OF  THEATRICAl,  INDUSTRIAl  AND  TEIEVISION  FItMS 
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Motion  picture  scripts  for  producers 

of  institutional,  educational  and 

public  service  sponsored  films 


Studio: 

1416  N.  WeUs  Street 
Chicago  10,  Illinois 
MOhawk  4-0939 


Summer  Workshop: 

Lac  Court  Oreilles 
Stone  Lake  2,  Wisconsin 
Stone  Lake  2552 


NUMBER     1 


VOLUME     17 


195  6 
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Radio  Corporation  of  America 

Dept.  B-25,  Building  15-1,  Camden,  New  Jersey 

Pleose  send  me  the  facts  on  RCA  400  Senior  and  Junior  Sound  Film  Projectors. 


TITIE 

riTv 

70NF                 5T*TF 

A  perfect  performance  helps 
put  across  a  new^  process 

Only  an  RCA  I6mm  Projector 
assures  you  the  perfect  performance  of 
world-famed,  dependable  RCA  quality 

Operate  it  with  confidence  on  any  occasion  for  any  audience.  Your 
picture  shows  sharp  and  bright,  steady  as  a  rock.  Your  sound  holds  smooth 
and  clear.  Happens  time  after  time,  year  after  year  when  you're  behind  an 
RCA  400  16mm  Sound  Film  Projector  ...  the  dual-case  Senior 
or  the  single-case  Junior. 

RCA  400  mechanism  is  simplicity  itself.  .  .  engineered  by  RCA 
for  "professional"  operation  even  by  an  amateur.  In  fact,  a  few  simple 
instructions  in  Quick-Easy  threading  and  the  inexperienced  operator  gets 
the  show  on  the  screen  in  minutes. 

The  RCA  Audio-Visual  Dealer  will  be  glad  to  arrange  for  a  no-obligation 

demonstration  of  this  star  performer.  Write  us  for  the  name 

of  the  nearest  Dealer — or  for  complete  details  in  brochure  form, 

fill  in  and  mail  the  convenient  coupon  above. 

AUDIO-VISUAL  PRODUCTS 

RADIO    CORPORATION   of    AMERICA 

CAMDEN,  N.J. 


Government  Film  Distribution 
Contract  to  United  World 

■♦f  The  I  .S.  Giivcrnim'iit  has  again 
seletlcd  I  niled  W  orlil  Fihn.*.  Inc.. 
as  the  successful  bidder  for  distribu- 
tion rights  through  l'J.S6-57  of  all 
governniPiit  motion  pictures  and 
filinstrips  produced  specifically  for 
sales  to  the  public.  The  corporation 
has  distribule<l  government  films  for 
several  years. 

.lames  M.  Franev.  president  of 
I  nited  World,  a  subsidiary  of  Lni- 
versal  Pictures  (Company.  Inc..  re- 
ports that  his  company  and  its  pre- 
decessor has  built  up  a  constantly 
growing  deinand  for  government- 
sponsored  educational  sound  motion 
pictures  and  filmstrips. 

Overseas  Market  Is  Growing 
According  to  Frane\ .  the  overseas 
iTiarket  has  become  almost  as  im- 
portant as  the  domestic.  Foreigners 
are  especiallv  interested  in  films 
showing  American  manufacturing 
and  agricultural  ntethods.  and  now 
that  many  government  films  can  be 
magnetically  sound-striped  in  any 
language  without  interfering  with 
the  English-language  track  —  thus 
eliminating  the  language  barrier  — 
the  usefulness  of  these  films  has  in- 
creased. 

Here  in  the  I  nited  States.  L  nited 
World  places  these  films  in  voca- 
tional and  other  schools  and  in 
many  industrial  organizations  which 
have  becoiTie  aware  of  the  motion 
picture's  value  in  speeding  up  the 
teaching  of  basic  skills  and  in  many 
other  areas  of  personnel  training. 
GSA  Approves  Print  Prices 
The  General  Services  Administra- 
tion of  the  Federal  Supply  Service 
approves  the  fees  that  may  be 
charged  for  each  film,  these  charges 
being  based  on  a  formula  designed 
to  assure  the  widest  possible  use  of 
the  films.  The  current  catalogue  of 
government  films  issued  by  United 
World  lists  and  describes  some  .'i.OCHI 
sound  motion  pictures  and  film- 
strips,  all  produced  under  the  super- 
vision of  educators  who  have  special- 
ized in  the  use  of  visual  aids. 

The  catalogue  may  be  obtained 
from  United  World  Films.  Inc..  1  t4.T 
Park  Ave..  New  York  29.  g 
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HIGHWAY  BY  THE  SEA,  Scholastic  Teacher's  Magazine  1 954  . .  .  HIGHWAY  BY  THE  SEA,  The  Film  Council  of  Greater  Columbus 
1955  .  .  .  HIGHWAY  BY  THE  SEA,  American  Film  Assembly  1954  .  .  .  THE  PURPLE  COW,  American  Film  Assembly  1955  .  .  . 
THE  PURPLE  COW,  The  Film  Council  of  Greater  Columbus  1 955  . . .  THE  FANTASTIC  500,  American  Film  Assembly  1 955  . . .  THE 
FANTASTIC  500,  Stamford  Film  Council  1955  .  .  .  THE  FANTASTIC  500,  XI  Concorso  Internaziondle  di  Cinematografla 
Sportiva  1955...  FUNCTIONAL  TEACHING  OF  BASIC  ELECTRICITY  AND  ELECTRONICS,  American  Film  Assembly  1 954  .  .  . 
LEATHER  IN  YOUR  LIFE,  Stamford  Film  Council  1954  .  .  .LEATHER  IN  YOUR  LIFE,  The  Film  Council  of  Greater  Columbus  1955 

FOUR  CORNERED  HIGHWAY,  XI  Concorso  Internazionale  di  Cinematografla  Sportiva  1955  .  .  .  HIGH  TOWER,  Film  Council 
of  Greater  Boston  1 953  .  .  .  FALLEN  EAGLE,  Venice  Film  Festival  1 952  . . .  FALLEN  EAGLE,  Scholastic  Teacher  Film  Av/ard  1 952 
.  .  .  SEMINOLES  OF  THE  EVERGLADES,  Scholastic  Teacher  Film  Award  1951  ...  GIANT  OF  THE  NORTH,  Scholastic  Teacher 
Film  Av/ard  1 952  .  .  .  GIANT  OF  THE  NORTH,  Kentuckiana  Film  Festival  1 953  . . .  SONG  OF  THE  FEATHERED  SERPENT,  Scholas- 
tic Teacher  Film  Av/ard  1 954  .  .  .  SONG  OF  THE  FEATHERED  SERPENT,  Kentuckiana  Film  Festival  1954  .  .  .  SONG  OF  THE 
FEATHERED  SERPENT,  Film  Council  of  Greater  Boston  1954  .  .  .  SPIRIT  IN  THE  EARTH,  Film  Council  of  Greater  Columbus  1955 

MIRACLE  OF  THE  MESA,  Cleveland  Film  Festival  1951  ...  IN  FERTILE  SOIL,  Edinburgh  Film  Festival  1953  ...  IN  FERTILE 
SOIL,  Film  Council  of  Greater  Boston  1953  ...  IN  FERTILE  SOIL,  Golden  Reel  Film  Festival  1953  .  .  .  FOR  THE  WHOLE  CHILD, 
Film  Council  of  Greater  Columbus  1954  ..  .  THE  RIVERS  STILL  FLOW,  Film  Council  of  Greater  Boston  1952  ..  .  WINDOW  ON 


dynamic  films,  inc. 


Council  of  Greater  Boston  1952  ..  .  VILLAGE  OF 


UN,  Film  Council  of  Greater  Boston  1952  .  .  .  LIFE 


ON  WHEELS,  Golden  Reel  Film  Festival  1955  ..  .  HOPE  OF  THE  EAST,  Film  Council  of  Greater  Boston  1955  ..  .  SUSHILA'S  PIL- 
GRIMAGE, Film  Council  of  Greater  Boston  1954  ..  .  THE  AMERICAN  FLAMINGO,  Film  Council  of  Greater  Columbus  1955  ..  . 


1951  ...  STRENGTH  OF  THE  HILLS, 


F  I  LMS  .    INC. 

a    division     of    dynamic    films,      incorporafed 


...  THE  AMERICAN  FLAMINGO,  Edinburgh  Film  Festival  1955  ..  .  THE  AMERICAN  FLAMINGO,  Venice  Film  Festival  1  955  .  .  . 
THE  AMERICAN  FLAMINGO,  Film  Council  of  Greater  Boston  1955  ..  .  THE  AMERICAN  FLAMINGO,  Golden  Reel  Film  Festival 
1955  .  .  .  THE  BIG  VACATION,  Cleveland  Film  Festival  1954  .  .  .  HIGH  TOWER,  Jewish  Audio  Visual  Committee  1953  .  .  . 


Offices  and  Studios  at    112   West  89th  St.,  N.  Y. 


What  does  the  Script  say? 

One  of  our  clients  just  ordered  his  131st  motion 
pictui-e  from  us.  If  you  asked  him  why  he  puts 
this  trust  in  us,  he  would  say,  "Because  they 
know  how  to  write." 

Imaginative  photography,  skillful  direction, 
creative  editing... all  are  important  to  a  picture. 
But  to  make  the  picture  important,  there  must 
be  an  exceptional  script  as  the  base. 

Good  scripts  make  good  pictui-es,  and  good 
pictm-es  make  good  clients.  We  are  proud  of  our 
record  on  every  count. 


For  screening  samples,  write  or  wire ; 
Gene  K.  Walker  Productions 

465  California  Street 
San  Francisco  4 


GENE  K.  WALKER  PRODUCTIONS 


ESTABLISHED     1938 


Harry  W.  Lange 


Ca 
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EXECUTIVE  ^DTES 

Kling  Film  Enterprises  Names 
Lange  Executive  Vice-President 

*  \|i|juinlrni-nl  uf  llai]>  W  .  I.an^i- 
as  expcutive  vite-prcsideiil  and  f-cti- 
pral  manager  of  the  Chirafic  studio 
ofieratiims  of  kliiij;  Film  Knd-i- 
prises  was  aiiiniuriced  in  January 
h\    Rohert  Eirinberg.  president. 

A  veteran  in  pniduttion  and 
quality  control  in  film-making. 
Lange  joins  Kling  studios  after  2.S 
>ears  with  Sarra.  Inc..  Chicago.  At 
4 1  he  has  produced  motion  pictures 
and  slidefilnis  in  each  of  the  4o 
states. 

Lange"s  appointment  fits  into  tlie 
recenl  streamlining  of  Kling"s  ex- 
tensive operations  which  include 
three  Chicago  sound  stages  as  well 
as  the  former  Charlie  Chaplin  lot. 
comprising  26  huildings.  in  Holly- 
wood. 

In  his  new  post.  Lange  is  working 
at    the   company's    Chicago    film 
studios,    10,58   West    Washington 
Blvd..    with    a    ke\    stafi   alignment 
composed  of  Jack  Fenimore.  execu- 
j    tive  producer.  Hillard  Rose,  creative 
department.  Manny  Paull.  art  direc- 
tor.    Lawrence    Slein.    comptroller. 
j     Dick  Hertel.  supervising  editor,  and 
I    Joe  Bishop,  studio  floor  manager. 
I         Films   produced    by    Lange   have 
I     won    top    awards    of    the    Chicago 
Federated  Advertising  Club  and  the 
National   Committee   on    Films   for 
Safety.  His  Chicago  experience  be- 
gan   in    1924   when    he   joined    the 
photographic  studios  of  Fulton  and 
Law  son.  Subsequently,  he  was  with 
Vocapix.  one  of  the   pioneer   firms 
in  business  film  production. 

Lange  s  long  career  at  Sarra. 
Inc..  was  marked  b\  his  promotion 
to  production  manager  in  1939  and 
his  appointment  as  general  manager 
of  Sarra "s  Chicago  studio  operations 
in   1952. 

Recently.  Lange  has  served  as  a 
director  in  the  Central  Section  of 
the  Society  of  Motion  Picture  and 
Television  Engineers.  He  is  a  mem- 
ber of  the  American  Society  of 
Safely  Engineers  and  the  Wood 
Product  Section  of  the  National 
Safety  Council.  \J- 

Ernest  Reid  Retained  by 
Associated  Screen  News  Ltd. 

♦  Krni-sl  Kcid.  »cll-krio»n  Canadian 
film  director  and  writer,  has  been 
retained  by  Associated  .Screen  News 
Ltd.  for  further  film  assignments  — 
as  an  integral  part  of  this  studio's 
expansion  program. 

ReceniL    Reid  has  been  occupied        FRANK    HOLMES    LABORATORlEi 
with   special   assignments   for  Asso- 

,\,i^A      <  V  1  •    1       ■  70'9   SUNSET    BOULEVARD 

elated    >creen    .News,    which    have 

taken    him    across    Canada    and       "-O^  anceles  46  California 

Europe,   directing  a   television   film  write  for  PRICE  LISTS  D.F.4: 
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(lian 


series    produced    for    the 
Army. 

Reid  has  been  associated  with 
Canada's  National  Film  Board, 
specializing  on  the  Canada  Carries 
On  series,  as  well  as  lop  agricultural 
films.  He  has  been  associated  with 
the  United  States  State  Department 
as  a  special  film  writer  on  various 
I  .S.  Government  projects  carried 
out  in  the  Near  East. 
■"        ■"■        * 

Kent  to  National  Screen  Service 

♦  Vi  illiam  S.  Kent  has  joined  .Nation- 
al Screen  Service  Corp.  in  a  sales 
and  production  capacity. 

Mr.  Kent,  formerly  vice-president 
of  Calhoun  Studios,  has  had  twelve 
years  of  administrative  and  produc- 
tion background  in  advertising  and 
television  film.  He  will  expand  the 
activities  of  National  Screen  in  the 
area  of  business  films  and  television 
commercials. 


DUPLICATING 


ANNOUNCING 


WE  BELIEVE  the  consolidation  of  STERLING 
TELEVISION  and  MOVIES  U.S.A.  is  an  event  of 
significance  and  promise  to  all  producers  and  sponsors. 
Only  through  STERLING-MOVIES  U.S.A.  may  spon- 
sors benefit  from  the  concept  that  sponsored  films  must 
be  "sold"  to  their  potential  users,  not  merely  "made 
available".  In  STERLING-MOVIES  U.S.A.,  for  the 
first  time,  sponsors  have  the  only  combination  capable 
of  putting  this  concept  into  practice  —  a  national  sales 


staff  "on-the-road"  talking  to  television  stations,  and  a 
coast-to-coast  system  of  E.xchanges  skilled  in  reaching 
selected  non-lelevision  audiences. 

We  hope  that  you  will  invite  us  in  for  an  early  talk  so 
that  we  may  review  what  STERLING-MOVIES  U.S.A. 
means  to  you  in  terms  of  your  particular  audience  ob- 
jectives. 


N(»A^ 


V. 


Sterling-Movies  US,A. 

.^Specialized   Syndication  of  Public  Service  Films 

a  division  of  Sterling  Television  Co.,  Inc  •  Executive  Office:  205  East  43d  St.,  New  York  17,  N.  Y. 
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a  complete 

27-lb.  sound    system! 


&^ 


Magnasync  X-iOO  Recorder 


Producer  Net  Price   $895.00 
F.O.B.  North  Hollywood,  Calif. 


FEATURING... 

•  High  gain  "long-shot"  microphone  channel. 

•  Dialog  equalization  for  "speech-music"  selection. 

•  Self-contained  playbock  system  for  "film-direct"  monitor. 

•  Famous  Magnosync  "Synkinetic"  precision  film  tronsport. 

•  High  speed  rewind,  sync  speed  reverse  and  fast  forward. 

•  Convenient  arrangement  for  "sync  marking." 

•  Footage  counter,  extended  capacity  arms,  "quick-detach"  mount  for 
special  motors,  projector  cable  interlocks  anci  many  other  compatible 
accessories  to  help  increase  production  efficiency. 

•  Unconditionally  guaranteed  specifications. 

send  for  cmnplrte  specificnfiois  and  dellrrnj  schedule. 
INTERNATIONAL  LEADERS  IN  THE  DESIGN  AND  MANUFACTURE  OF  QUALITY  MAGNETIC  FILM  RECORDING  DEVICES 


-  jm^-;' 


MAGNASYNC   MANUFACTURING   CO.,   Ltd.,  P.O.  Box  707,  North  Hollywood,  Calif. 


ST  7-5493 


DEALERS 


NEW  YORK  — Camera  Equipment  Co.,  1600  Broadway. 
New  York  19.  JUdson  61420.  Cable  Address  CINEQUIP, 
CHICAGO-Zenith  Cinema  Service.  Inc..  3252  Foster 
Ave..  Chicago  25,  III.  IRving  8  2104. 


SAN  FRANCISCO  — Brooks  Camera  Co.  45  Kearney  St., 
San  Francisco.  Calif.  EXbrook  2-7348, 
CANADA -Alex  L.  Clark.  Ltd.,  3745  Bloor  St,  Toronto 
18,  Ontario.  BEImont  1-3303. 


Memories  in  Sound  Taping  a 
Continuous  History  at  Ford 

-♦t  W  itiipss  voices  rccallinf;  the  .i- 
year  past  of  Ford  Motor  Coinpain 
are  being  recorded  on  tape  to  fori 
a  vibrant  history.  Based  on  him 
dreds  of  recorded  personal  iiili-i- 
views.  the  historx  is  being  conijjiii 
under  the  direction  of  0»en  \\ . 
Bombard  of  the  Ford  .Archives  Oral 
History  Section. 

The  recorded  \oices  are  those  of 
men  and  uomen  who  have  jjlavcd  a 
part  in  the  development  of  the  auto 
motive  empire.  More  than  .JOO  per- 
sons have  been  interviewed  since 
the  project  began  41-;  years  ago. 
Repeating  their  memories  of  bygone 
eras,  the  voices  of  past  experience 
progressiv  ely  echo  the  growth  of  the 
Ford  Company  front  a  noisy  barn 
in  turn-of-the-century  Detroit  to  the 
great  industrial  plants  of  today. 

To  date,  the  reminiscences  total 
27.8.5.5  manuscript  pages,  about 
8.400.000  words,  according  to  Henrv 
Edmunds,  archivist.  Continuous,  the 
project  will  record  Ford  history  as 
it  unfolds.  The  recorded  interviews 
are  made  at  Fair  Lane,  the  late 
Henry  Ford's  home  in  Dearborn. 
Michigan. 

To  obtain  this  chronicle  in  sound, 
each  possible  contributor  is  given  a 
preliminarv  interview  from  which  is 
developed  a  brief  outline  of  his  life. 
This  outline,  affording  a  picture  i 
the  person's  relation  to  Ford  hi: 
tory,  is  a  guide  for  succeeding  inter- 
views during  which  leading  ques- 
tions are  asked  and  the  answers 
recorded.  The  questions  are  edited 
out  of  the  tape  to  give  the  effect  of 
a  soliloquy  by   the  interviewee. 

Ford  historians  make  a  manu- 
script from  the  recording  so  thai  the 
contributor  can  correct  or  add  to  it 
if  necessary.  The  finished  product 
is  bound  into  two  volumes,  one  for 
the  interviewee,  one  for  the  archives 
Tvpical  of  the  interviews  are: 
James  i..  Bossardet.  present  pay- 
master of  the  Rouge  plant,  telling 
of  the  early  days  of  the  tractor  plant 
and  pavroll  activities  since  1919. 

The  late  John  W  andersee.  who 
became  associated  with  Henry  Ford 
in  1002.  remembering  the  Com- 
pany s  first  home.  de.scribing  the 
evolution  of  the  Model  T.  and  other 
occurrences  up  to  the  lime  of  his 
rptirement  in  ]')46. 

Frnest  (irimshaw.  Rouge  plant 
hourly  worker,  reciting  his  nearly 
SO  years  with  Ford.  g- 


VIDEO  FILM  LABORATORIES 

Complete  Laboratory  16MM  Seivice  for 

Producers  Using  Reversal  Process 

Al»o  16MM  Negative  and  Positive  Developing 
Wr,l,  lor  Prict  Lilt 

Video  Film  Labs  are  now  located  at 

350  W,  50th  St  ,  New  York  19       RJdaon  6-7196 
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U.S.  AIR    FORCE 

Pr«sentB 


'^  IT  ALL 


|f;e;iCOUNTS 


< 


W.S.  CORPS    OF   tNCINSERS 

AIRFIELD  PLEXIBL€ 


MICEMINT 


A  "Human  Relations"  film  produced 
for  the  United  States  Air  Force. 


A  "Tourist  Attraction"  film  produced 
for  the  South  Carolina  State  Develop- 
ment Board. 


A  Series  of  Technical  Training  Films, 
produced  for  the  Corps  of  Engineers, 
U.   S.    Army. 


COLOHIAL   STORIS 


Presents 


MODERN  NIITAIS 


Marioft+he 


L^- 


THE  COCA-COLA  COMPANY 

Bfs-  presents 


MAN 

THK 

HOUR 


ox*  THK 


A  Series  of  Television  Films  produced 
for  Colonial  Stores. 


A  sales  promotion  slide  filn;  produced 
for  Modern  Metals 


A  Sales  Demonstration  film  produced 
for  The  Coca-Cola  Company. 


COGCINSGRANITI  COMMNY.v 
pTcsetxts 


Alabama  Cancer  Society 

,the 

[SEARCH] 


oonnv  Tine  cojvipa 


Presents  i 

for 


An  Institutional  film  produced  for  the 
Coggins  Granite  Compajiy. 


A  Public  Relations  film  produced  for 
the    Alabama    Division,     American 
Cancer  Societv. 


A  Sales  Presentation  film  produced 
for  the  Gordy  Tire  Company. 


BEELAND-KING    FILM    PRODUCTIONS 

752  Spring  Street,  N.W.,  Atlanta,  Georgia 


Top  Quality 

TV  Commercials 
Educational 
Sales  Training 
and  Industrial 
Films 

ihirfy  years  of  professional 
experience  together  with  com- 
pletely integrated  studio  and 
laboratory  facilities  plus 
top-flight  personnel 

Our  service  and  quality  assure  your 
year-after-year  complete  satisfaction. 


Chicago  Film  Studios 

OF  CHICAGO  FILM  LABORATORY,  INC. 

56  East  Superior  St.,  Chicago  11 
Phone:  WHitehall  4-6971 


PICTURE  PARADE 

Four  General  Interest  Films 
Join  the  Santa  Fe  Film  Library 

■¥  Few  iiipchanical  suhjecls  have  the 
inagnetisin  for  "young  and  old" 
that  railroad  trains  provide.  This 
altrattion  makes  for  likely  film  fare 
for  emploNee.  cluh  and  school  film 
programs. 

Four  new  16mm  sound-color  films 
sponsored  by  Santa  Fe  Railway 
have  the  advantage  of  this  locomo- 
tive call  while  delivering  various 
operational  and  commercial  trans- 
portation themes.  The  new  titles  in- 
clude: 

Assembling  a  Freight  Train.  10 
minutes,  designed  for  elementarv 
school  children.  In  simple  language 
and  at  moderate  pace,  it  tells  how 
a  freight  train  collects,  assembles, 
moves  and  delivers  goods  all  over 
the  countrv. 

Challenge  for  Tomurroii.  27  min- 
utes, was  produced  for  college  level 
students  and  adults.  It  is  a  behind- 
the-scenes  look  at  the  railroad  w  orld. 
Stressing  safety,  the  film  depicts  the 
progress  in  rail  operation  as  it  meets 
current  and  future  requirements  of 
the  nation's  travelers  and  shippers. 
Fresh  jor  Health,  25  minutes,  is 
aimed  at  general  audiences.  This 
film  shows  how  perishable  produce 
is  carried  from  the  farms  and  vine- 
yards of  the  west  and  southwest  to 
the  consumers  in  the  midwest  and 
east,  how  the  products  are  cooled  in 
summer  and  warmed  in  winter.  Seen 
is  the  swift  handling  given  train- 
loads  from  origin  to  destination. 

if  heat  —  Its  Growth,  Transporta- 
tion, and  Marketing,  28  minutes,  is 
another  general  audience  feature. 
This  documentary  covers  the  grow- 
ing, harvesting  and  selling  of  wheat 
and  the  elaborate  transportation  re- 
quirements and  storage  tasks  in 
bringing  wheat  to  market.  W  heat . . . 
features  the  time-lapse  techniques 
of  John  Ott. 

These  films  are  available  on  a 
free  loan  basis  from  the  Santa  Fe 
Fihn  Bureau,  80  East  Jackson  Blvd.. 
Chicago  4,  111.  or  any  Santa  Fe 
agent.  ^ 

•       #       « 

U.S.  Steel  Corporation  Offers 
16  Films  in  1956  Catalogue 

■•f  Four  new  additions  to  the  I  nited 
States  Steel  Corporations  film  li- 
brary are  included  in  the  new  edi- 
tion of  the  corporation's  motion 
picture  catalogue. 

.\  total  of  16  films  are  described 
in  the  catalogue.  All  of  these  films 
are  available  on  free  loan  and  are 
suitable  for  general  audiences. 
Se\en  are  available  for  television. 
Subjects  range  in  length  from  12 
to  '.is  minutes,  all  are  in  sound,  the 


Miajoritv    iti  lolor.  All  arc  available 
in  16nnn.  a  few  in  S.Smni. 

The  new  I'.S.  Steel  subjects  listed 
are: 

Barns  for  /letter  Dairying.  28 
minutes.  Kodachrome;  .\  documen- 
tary of  the  operation  and  research 
on  two  systems  of  dairy  herd  man- 
agement— from  the  time  the  barns 
are  opened  for  winter  housing 
through  every  phase  of  the  stanch- 
ion and  loose-housing  operation. 
How  several  improvements  were  de- 
termined through  the  research  is 
shown,  the  economy  of  steel  for 
farm  structures   is  depicted. 

Sineiis  of  the  South,  34  minutes, 
color:  A  portrayal  of  a  steel  pro- 
ducing company  at  work;  scenes 
of  ore  and  coal  mines,  quarries, 
conditioning  plants,  blast  furnaces, 
open  hearth  furnaces  and  operations 
in  various  finishing  mills.  Illus- 
trated are  the  human  and  material 
resources  required  to  produce  a  ton 
of  pig  iron,  the  investment  neces- 
sary to  produce  many  steel  prod- 
ucts. This  film  is  available  onlv  in 
Alabama.  Arkansas.  Florida,  Geor- 
gia. Louisiana,  Mississippi.  North 
Carolina.  Oklahoma.  South  Can. 
lina.   Tennessee   and   Texas. 

The  Suspension  Bridge.  26  min- 
utes. Kodachrome:  An  authentic 
account  of  suspension  bridge  con- 
struction; two  types  of  bridge 
are  shown  in  construction  and  the 
fibi  dwells  on  the  skill  of  daring 
bridge  workers,  the  precision  witli 
which  component  parts  of  a  bridge 
are  set,  the  speed  of  this  kind  of 
steel  construction. 

The  Waiting  Harvest.  23  minutes, 
color:  How  the  chemists  of  steel  re- 
cover vital  chemicals  from  coal: 
how  the  "'miracle""  fibres  and  plas- 
tics were  de\  eloped;  a  view  of 
coal's  great  chemical  potential. 

Information  on  booking.  han<l- 
ling  of  prints,  conditions  undci 
which  films  are  loaned,  a  short  his- 
tory of  L.S.  Steel's  film  sponsor- 
ship and  advice  on  how  to  get  the 
best  results  from  motion  picture 
showings  are  provided  in  the  cata- 
logue. 

L  nited  States  Steel's  libraries  are 
located  in  Fairfield.  Ala.;  Chicago. 
111.;  Cleveland.  Ohio;  New  York 
City,  N.Y.;  Pittsburgh,  Pa.;  San 
Francisco,  Cal.  The  United  States 
Steel  Corporation  Motion  Picture  ii 
V  isual  Aids  Section  is  located  at 
.S2.5  William  Penn  Place,  Pittsburgh 
30,  Pa. 

»        *        • 

Cole  to  Mel  Gold  Productions 

♦  Sl.u.  \I.  (.,,le  has  joined  .Mel  Gold 
Productions.  Inc.  as  executive  direc- 
tor of  the  Industrial  Films  Di\  ision. 
according  to  Meh  in  L.  Gold,  presi- 
dent. CiAe  formerly  was  president 
of  the  Cole  Organization. 
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"Now  We  Are  Ten" 


guaranteed 
acceptability 


In  l'J46.  two  people,  convinced  of  the  need  for  an  independent  source 
of  quality  motion  picture  and  slide  film  scripts, 
started  a  business  to  fill  that  need. 

Today,  ten  years  and  more  than  500  scripts  later,  we  have  grown 

to  ten  people  . . .  and  weVe  still  growing. 

Last  year  we  added  the  following  to  our  list  of  sponsors: 

American  Association  of  Motor  Vehicle  Administrators. 

American  Society  of  Anesthesiologists,  seven  more  Divisions  of 

General  Motors,  The  Dow  Chemical  Company.  National  Agricultural 

Chemical  Association,  National  Gallery  of  .^rt. 

Southern  Pine  Association.  Virginia  State  Ports  Authority, 

and  the  York  Corporation. 

To  accommodate  our  growth,  we've  recently  moved  to  new  and 

more  spacious  quarters.  We'd  like  you  to  drop  by 

for  a  cup  of  coffee  with  us  the  next  time  you're  in  Washington. 


SCRIPTS 


THE  COMPLETe'fFLM   PLANNING  SERVICE 
3408  Wisconsin  Avenue,  Northwest  •  W;(Shincton  16,  D.  C.  •  Emerson  2-4769 
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POLARIS 


means 

^    DEPENDABILITY 


■^     POLARIS  PICTURES 
are  consistently  . . . 


^  WITHIN  THE  BUDGET 


^  ON  SCHEDULE 
■U     ^  PRODUCING  RESULTS 

"^      Navigators  have  always 
relied  upon  POLARIS  .  .  . 
the  NORTH  STAR  .  .  . 
for  dependable  guidance. 


i5r 


•a      You  too  can  rely  on  POLARIS 
for  films  of  unfailing  excellence 


and  for  guidance  to  your 
every  film  objective. 


POLARIS 


■a. 

•if 
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5859  West  Third  Street,  Los  Angeles  36 
WEBSTER   8-2181 


520  Fifth  Avenue,  New   York  City 
MUrkayiiill  2-5844 

2826  West  64th  Street,  Seattle,  Wash. 
SU  ssET  6039 


Tit 

«■ 
«- 


The  Film  Is  a  Thread . . . 

lis,  visual  images  can  bring  knowledge  and  understanding  to  the  peoples  of  the  world. 


SINCERE  AND  CHARITABLE  men  Still  differ  on 
the  methods  by  which  the  peoples  of  the 
world  can  be  secured  in  honest  unity  and 
peace.  These  differences  may  deepen,  with  wis- 
dom arguing  for  opposiiif;  sides,  especially  as 
the  differences  affect  established  concepts  of 
sovereignty.  But  no  man  of  good  will  denies  that 
all  nations  must  continue  to  seek  ways  to  live  in 
accord  with  their  neighbors. 

\^Tiatever  the  arguments  on  method,  and  pres- 
ent arguments  seem  less  on  method  than  degree, 
it  should  bv  now  in  history  be  obvious  that  no 
single  man-made  strand  of  legal  paper  or  military 
steel  will  bind  the  world  together. 

The  cords  which  tie  nations  together  must  be 
spiritual  and  physical  and  therefore  educational, 
psychological,  political  and  commercial.  The  first 
vital  threads  leading  the  sinews  which  will  agree- 
ably fasten  mankind  must  be  arteries  of  interest 
and  communication,  veins  of  understanding.  Rich 
with  idea,  image  and  example,  the  truthful  film 
can  serve  to  link  the  faith  and  fortune  of  peoples 
wherever  it  tra\el5. 

Worldwide  Production  Facilities  Are  Noted 
The   film    and   the  composite   industry    which 
creates  and  circulates  it  can  flourish  in  the  very 
social  and  economic  prosperity  this  medium  helps 
to  engender. 

In  this  6th  Annual  Production  Review,  the 
Editors  of  Bvsiness  Screen  have  included  as 
much  information  on  production  facility  and  ac- 
tivity outside  the  United  States  as  could  be  con- 
firmed for  publication.  This  coverage  is  a  logical 
extension  <jf  the  detailed  reports  on  world  film 
use  and  production  afforded  space  during  19.5.5. 
Comprehensive  attention  was  given  to  the  out- 
standing record  of  film  use  in  the  European 
Productivity  Program,  to  the  U.S.  Attestation 
program  for  expediting  overseas  distribution  of 
American  films,  to  the  role  of  sponsored  films  in 
personnel  training  programs  of  world-wide  cor- 
porations and  to  international  fibii  festi\als. 

This  Is  An  Opportunity  for  the  Sponsor 

Racing  through  the  dawn  of  1956.  the  dy- 
namics of  the  world  scene  seem  to  shout  the  film 
forward  in  its  opportune  duty. 

The  United  Nations  Educational.  Scientific 
and  Cultural  Organization  reports  it  will  expand 
its  Technical  Assistance  program  in  1956  uti- 
lizing an  increased  UiS  budget  share  of 
.S4.940.9.S.3.  This  year.  UNESCO  plans  to  have 
300  technical  assistance  experts  in  the  field  in 
51  nations.  .\t  present  162  experts  are  working 
in  43  countries. 

Enlarging  on  the  pattern  of  the  European  Pro- 
ductivity Program,  which  with  thousands  of  film 
prints  on  the  job  is  "only  getting  started."  the 
enterprising  sponsor  or  producer  can  spin  the 
globe,  pick  a  name  off  the  map.  and  —  tracking 
the  U.NESCO  beat  —  find  a  new  need,  a  new 
locale,  a  new  market  for   films.  Spin  to  — 

Korea:  The  United  Nations  Korean  Recon- 
struction Agency  lUNKRAi.  UNESCO  and  the 
government  of  Korea  are  setting  up  a  "national 
fundamental  education  center"  near  Suwoii  which 
will  train  48  men  and   12  women  for  rural  de- 


velopment work  each  year.  A  reported  .*3fH).000 
for  buildings,  equipment,  technical  assistance  and 
maintenance  has  been  allocated  by  I  NKRA: 
.S80.000  is  to  be  provided  by  UNESCO  for  staff 
services  during  the  two-year  period  before  the 
center  is  operated  by  the  Korean  government. 
Directing  the  project  will  be  a  British  educator. 
Howard  Ha\den.  who  has  worked  in  rural  and 
village  development  in  the  South  Pacific  and 
West  Indies. 

At  the  Suwon  center  students  will  be  trained 
as  spe<ialists  in  health,  housing,  farming  and 
nutrition.  They  will  be  taught  the  latest  methods 
of  teaching  reading  and  writing.  The  center  will 
foster  rural  crafts  and  cottage  industries  to  pro- 
vide new  sources  of  income.  Adjacent  villages 
will  ser\e  as  training  labs.  Films  Can  Hell). 

Skills  Are  An   Untapped   Resource  Abroad 

Spin  to  Libya,  where  UNESCO  has  its  largest 
technical  assistance  mission,  where  the  "biggest 
boom"  is  in  education,  where  the  people  know 
that  their  skills  are  their  great  untapped  resource, 
where  a  mens  teacher  training  center  has  en- 
rolled 921  students,  where  work  goes  forward 
in  crafts  training,  rural  education,  manual  train- 
ing, adult  education.  Films  Can  Help. 

Spin  to  Japan  where  the  Japanese  National 
Commission  and  the  Japanese  Association  for  the 
Advancement  of  Science  have  embarked  on  re- 
search for  better  exploitation  of  Japan  s  sea 
resources  —  and  a  survey  of  the  social  implica- 
tions of  technological  change.  Films  Can   Help. 

Spin  to  Turkey  and  the  Institute  of  Hydro- 
geology.  Istanbul,  where  UNESCO  Technical 
Assistance  aid  has  enabled  the  first  class  of  civil 
engineers  and  geologists  to  graduate:  where  these 
graduates,  in  teams,  now  are  prospecting  Tur- 
key's 10  principal  river  basins  —  the  first  step 
toward  developing  the  country's  underground 
water  resources.  Films  Can  Help. 

International  Exchange  of  Films  Is  Needed 

In  these  quick  finger-pointed  spots  and  scores 
of  others,  films  already  in  existence  and  in  pro- 
duction can  serve  to  move  the  programs  forward: 
films  of  these  nation-saving  programs  can  help 
in  later  efforts,  efforts  elsewhere. 

The  importance  of  programs  to  improve  and 
stabilize  the  economies  of  the  unfortunate  nations 
of  the  world  constanth  is  reflected  in  the  harsh 
headlines  and  geopolitical  maneuverings  of  our 
day  —  headlines  and  maneuverings  which  all 
(continued  on   pace  one   hlndred  seventy  I 
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TO  REDUCE  FILM  COSTS  DRASTICALLY 


If  you  have  prints  in  your  film  lihraiy  that  must  be 
"junked"  because  they  are  scratched.  (Hrty  or  damaged 
in  some  way — what  do  you  do?  Do  you  buy  new  prints 
which  may  cost  up  to  SIdO  a  print?  Here  is  a  better 
solution!  Your  prints  can  be  RAPWWELD-ed— 
cleaned,  scratches  removed,  and  damages  repaired — at 
a  very  small  fraction  of  the  cost  of  purchasing  new 
prints. 

2.  TO  MAKE  YOUR  PRINTS  LAST  FOREVER  .  .  . 

If  you  purchase  or  have  new  tihii  in  your  library  it  will 
be  damaged  (scratched)  before  long,  even  from  the  most 
normal  usage.  Suppose  an  additional  coating  could  be 
placed  over  the  emulsion  side  before  use,  do  you  think 
your  picture  would  be  protected?  ...  Of  course  it  would  I 
RAPIDTREAT,  our  protective  coating,  will  retard  and 
resist  scratching.  If  at  some  time  in  the  future,  your 
film  does  get  scratched,  "The  Film  Doctors"  can  easily 
remove  the  coating  and  imperfections  .  .  .  replace  it  with 
another  coating  .  .   .  and   return   your  print  like   new. 

3.  TO  SOLVE  YOUR  FILM  PROBLEMS  .  .  . 

Rapid  Film  Technique,  tilni  specialists,  has  been  solving 
film  problems  for  laboratories,  producers,  film  libraries, 
television  studios,  educational  institutions,  industrial  film 
users  for  20  years.  With  its  experience  in  motion  picture 
film,  its  new  modern  rejuvenation  laboratory,  and  ex- 
pert technicians,  "The  Film  Doctors"  can  assist  you  with 
your  film  problems,  restore  your  prints  to  original 
screening  quality,  and  prolong  the  life  of  your  film. 


Write  for   -THE  fILM  DOCTORS"   BROCHURE 


Norman  C.  Lindquist  Joins 
Wilding  as  Account  Executive 

*  \Miriiaii  (!.  I.in(l<|ui>l  has  heen 
a|>|>i>inU'cl  an  accimnl  execulivc-  in 
the  ini(h\est  sales  division  of  Wild- 
ing Picture  l^roductions.  Inc.  He 
fonnerlv  was  a  vice-president  and 
director  of  tele\'ision  sales  for  tile 
Atlas  Film  ('orpctration. 

Lindquist  s  experience  in  the  mo- 
tion picture  and  television  field  dates 
back  to  1939.  Prior  to  his  associ- 
ation with  Atlas,  he  was  director  of 
television  for  the  Malcolm-Howard 
Ad\ertising  Agency.  Chicago,  where 
he  produced  Chicago's  first  '"siniul- 
rasl  as  well  as  other  successful  tv 
programs.  He  is  recognized  for 
creating  the  first  accredited  tele- 
vision course  while  a  member  of  the 
faculty  of  De  Paul  I  niversity. 

A  charter  member  of  the  Broad- 
cast Advertising  Council.  Lindquist 
also  is  a  director  of  Chicago  Un- 
limited. Inc..  a  non-profit  organiza- 
tion working  with  the  ('hicago  Asso- 
ciation of  Commerce  and  Industry 
to  promote  Chicago  as  a  film  and 
television  center. 

Muller,   Jordan/   Herrick   to 
Build  Visuals,  Mail  Promotion 

♦  A  new  agency.  Muller.  Jordan  and 
Herrick.  specializing  in  sales  pro- 
motion and  visual  programs,  has 
been  announced  by  the  partners. 
Frank  B.  Muller.  John  T.  Jordan 
and  W  illiam  F.  Herrick.  all  former 
members  of  the  advertising  and  sales 
promotion  department  of  the  Gen- 
eral Electric  Company.  The  firm  is 
located  at  23.S  East  .50th  Street.  New 
York. 

The  partners  plan  to  handle  ac- 
counts in  both  the  industrial  and 
consumer  fields.  Services  will  in- 
clude planning,  creation  and  pro- 
duction of  direct  mail  material,  sales 
promotion  literature,  slidefilms.  mo- 
tion pictures  and  stage  presenta- 
tions. Recently  the  company  pro- 
duced a  stage  show  for  General 
Electric  s  manufacturing  services  di- 
vision. 

According  to  the  partners,  their 
range  of  services  represents  the  link 


between  media  advertising  and  per- 
sonal selling.  One  basic  objective  of 
the  new  company  is  to  integrate  the 
sales  promotion  items  which  it  pro- 
vides with  its  client  s  regular  adver- 
tising campaigns.  In  this  connection. 
Muller.  Jordan  and  Herrick  antici- 
])ates  working  through  advertisinj; 
agencies  as  well  as  directU  with  it^ 
own  clients. 

e  5  « 

Knight  Title  in  New  Plant 

♦  Knight  Title  Service  has  moved 
to  a  new  plant  at  11.5  West  23rd 
Street,  New  \  ork.  Three  tinie> 
larger  than  its  former  shop,  the  new 
Knight  facilities  are  air-conditioned, 
sound-proofed,  and  represent  what  i- 
believed  to  be  one  of  the  most  mod 
ern   title  service  plants  in   the  I  .S. 

A!  Stahl  Films  Three  TV 
Commercials  for  Coty,  Inc. 

♦  Three  tclev  ision  conunercials  dem- 
onstrating the  Coty  24  Lipstick  have 
been  filmed  b\  Al  Stahl  Productions. 
New  York,  for  Coty.  Inc.  They  con- 
sist of  a  20  second  and  a  60  second 
length  done  live  and  an  additional 
60  second  remake  including  anima- 
tion. 

The  commercials  feature  the  Cot\ 
Girl  in  an  exposition  of  the  "cum- 
ulative color"  faculty  of  the  Cot\ 
24  Lipstick — the  ability  of  the  lip- 
stick to  build  on  the  original  color 
of  the  lips  to  attain  the  final  effect 
and  to  maintain  it  for  24  hours. 
The  agency  is  Franklin  Bruck. 


27B  West  46th  Street  •  New  York  36,  N.Y.  •  JU  2-2446 


COLOR  SLIDEFILMS 

FOR  INDUSTRY 

COLOR  FILMSTRIPS 

FOR  EDUCATION 

Specialized  equipment  and  the  know-how  of  a  group  of  specialists  who 
have  worked  together  in  producing  over  550  color  films.  If  you  wont 
a  complete  production  or  require  specialized  assistance  on  any  production 
problem,  contact  Henry  Clay  Gipson,  President  .  .  . 

FILMFAX  PRODUCTIONS,  10  E.  43,  N.Y.  17,  N.Y. 
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MOVIOLA 

FILM    EDITING    EQUIPMENT 
16MM-35MM 

•  PICTURE 

•  SOUND 
Photo    dnd 
Magnetic 

•  SYNCHRO- 
NIZERS 

•  REWINDERS 

One  of  the 
new  series  20 
Moviolas  for 
picture  and 
sound. 


MOVIOLA  MANUFACTURING  CO. 

I4SI    Gordon    St.    •    Hollywood    28.   Calif. 


WANTED 

Sales  executive  experienced  in 
selling  sponsored  films  to  ad- 
vertising agencies,  business  and 
industrv.  Must  be  willing  to 
travel  extensivelv.  Please  state 
age.  education,  compensation 
expected  and  experience  in  sell- 
ing motion  picture  films.  All  re- 
plies strictly  confidential. 

Write   Box  56-2C 

BUSINESS   SCREEN 

7064  Sheridan  Road,  Chicago  26 


PICTURE  P/\R/\DE 

10  PR  Films  to  be  Shown  at 
American  PR  Assn.  Conference 

♦  IVli  nul>taildill^  l'/').'j  puliiir  tf- 
lations  films  from  I  iiited  .Slates  and 
foreign  sponsor  sources  «ill  be 
slio«n  at  the  Annual  National  Con- 
ference of  the  American  f'ublic  Re- 
lations Association,  to  be  held  April 
4-6  in  the  Statler  Hotel.  \\  ashing- 
ton.  D.C. 

These  selected  pr  films  \\ill  be  an 
integral  part  of  the  Conference  Pro. 
grain  of  more  than  30  pr  discussion 
panels  and  workshops,  according  to 
Eric  Kalkhurst.  conference  chair- 
man. More  than  500  practitioners 
are  expected  to  participate  in  this 
three-da\  conference. 

A  demonstration  of  '"Making  ^  our 
Own  PR  Films"  will  be  conducted 
by  Edgar  Parsons,  radio  and  tele- 
vision director.  American  Auto- 
mobile Association.  Public  Relations 
films  will  also  be  discusssed  in  a 
panel.  "Technical  Aids  for  PR." 
conducted  bv  John  P.  McGill.  prod- 
ucts promotion  manager.  American 
Trucking  Associations.  Inc. 

Chairman  kalkhurst.  pr  manager 
for  The  Bureau  of  National  Affairs. 
Inc..  states  that  APRA  is  consider- 
ing instituting  an  awards  program 
for  pr  films  similar  to  its  established 
Silver  .\nvil  .\wards  program.  The 
first  PR  Film  Awards  are  planned 
for  the  APRA  .National  Conference 
in  1957.  Information  on  this  con- 
templated program  ma)  be  obtained 
bv  writing:  Mr.  Kalkhurst.  1231 
24th  St..  N.W..  Washington  7.  D.C. 


Standard's  "Fire  Magic"  Shows 
PR  Audiences  Facts  on  Fuel 

+  Bursts  of  llami'  exclamation-point 
scientific  facts  in  Fire  Ma^ic,  a 
12'  .j-minute  sound  and  color  motion 
picture  sponsored  by  Standard  Oil 
Company   I  Indiana). 

The  fier\  exposition  is  based  on 
a  balf-hiiur  live  ""Fire  Magic"  show 
(le\  eloped  over  several  years  by 
Standard  Oils  research  and  public 
relations  departments  and  presented 
by  Ur.  LlewelKn  Heard,  research 
chemist,  before  audiences  adding  up 
to  nearly  eight  million  people. 

As  an  educational  fire-brand.  Dr. 
Heard  is  reaching  new  audiences  in 
Standards  pr  effort  —  via  film. 
\\  bile  he  explains  chemical  laws  ex- 
pressed in  fire,  bubbles  of  gas  rise 
through  water  and  burst  into  flame 
upon  reaching  air.  As  Dr.  Heards 
illustrations  continue,  spontaneous 
combustion  puts  a  drawing  on 
paper,  a  fire  blazes  up  with  only  a 
handful  of  wire  as  fuel. 

To  show  how  fires  are  affected 
bv  catalvsts.  Dr.  Heard  faceciouslv 
invites  his  film  audience  to  try  to 
burn  a  lump  of  sugar.  The  sugar, 
he  demonstrates,  will  not  burn  with- 
out a  catalyst.  He  finds  the  needed 
catalyst  in  the  ashes  of  a  cigarette. 
He  soon  gels  around  to  talking 
abtjut  oil. 

""Some  fuels  catch  fire  more  easily 
than  others.  To  make  the  ideal  fuel 
for  your  automobile,  we  mix  light 
and  heavy  components  till  we  find 
the  perfect  blend.  An  eight-cylinder 
engine  at  60  miles  an  hour  builds 
9.600  fires  every  minute,  and  each 


CAL  DUNN 
s-tudios 


FILM  ART  for  slidefilms.  motion 
pictures  and  TV  spots  is  our  specialty 
—  a  specialty  developed  by  years  of 
experience  in  the  film  medium.  We're 
proud  of  the  enviable  reputation  we've 
earned,  not  only  with  the  many  national 
advertisers  we  serve— but  also  with  the 
many  other  film  producers  who 
frequently  rely  on  us  for  their  film  art. 
We're  equally  proud  of  our  scripts, 
storyboards.  and  complete  productions 
—both  live  and  art  Can  we  help  you 
with  your  next  film  projecf? 


CAL   DUINN    STUDIOS 

159  EAST  CHICAGO  AVE      CHICAGO   U 
WHiiehall   3   2424 


FOR    VOUR    SAMRLK    FILBl    .'.'nt«  on  your  company 

(?tie"  eju  'c  d  sar-pip  color  ..ifnainp  ot  our  a'lwofk. 


fire    mu>l    be   just    right."   sa\s    Dr. 
II. -aril. 

Last  \car.  Dr.  Heard  tells  hi>l 
audience,  the  nil  industrv  spent  1-50 
niilliiiri  dollars  on  research.  ""From 
research  ha\e  come  huge  catalxtii 
craiking  units.  They're  one  reason 
wh\  t«o  gallons  of  gasoline  do  the 
work  that  took  three  gallons  .'^0^ 
\ears  ago. 

W  ith  such  fire.related  infi>rmatiiiri 
the    film    does    its    pr    job    without 
much  direct  Standard  Oil  identifica. 
tion.    As    one    of    500    scientists    at| 
Standard    Oil's    Whiting.    Ind..    n- 
search  Laboratories.  Dr.  Heard,  him- 
self,   is    a    good    advertisement    fo 
Standard.   A   catalyst   specialist,   hej 
pioneered   in   science  education   on  I 
television. 

Fire  Ma^ic.  produced  by  Wilding 
Picture  Productions.  Inc..  has  been 
cleared    for    television    use   as    well  I 
as   projector   audiences.    Black   and  I 
«hitc    prints    and   color    prints   are  I 
available.  The  film  may  be  obtained  [ 
from  each  of  Standard  Oil's  28  sales 
division  and  six  refinery  offices  serv-  i 
ing  the  15  midwestern  states  where  | 
the  company  markets.  Besides  Com- 
panv  booking,  the  film  is  being  dis 
tributed  by  Modern  Talking  Picture  I 
Service.  Inc.  9* 


Make  Your  Money  Grow, 
Investment  Dealer  Film  Advises  I 

♦  Benefits    of   securities    investment  I 
is  the  subject  matter  of  a  new   pro- 
motional  motion   picture  sponsored  j 
bv   the   Investment   Dealers'   .Associ- 
ation of  Canada. 

A  Matter  oj  Importance,  pro- 
duced by  Crawley  Films  Limited. 
Ontario,  portrays  the  instructive 
storv  of  a  man  who  dreams  of  spend- 
ing S.500  on  his  sports  car  so  that 
he  can  enter  it  in  competition.  How- 
ever, his  sister's  husband  dies  sud- 
denlv.  As  executor,  he  is  surprised 
to  find  that  his  brother-in-law. 
through  the  purchase  of  investment 
securities,  has  left  his  sister  com- 
fortabh    supported. 

This  unexpected  legacy  shows  him 
mone\  can  grow  through  careful  in- 
vestment. He  decides  to  forget  thi 
sports  car  competition  and  put  his 
small  stake  t!>  «ork.  thrimgh  counsel 
of  an  investment  dealer.  He  has  the 
satisfaction  of  knowing  that  every 
dollar  he  saves  and  invests  brings 
him  closer  to  the  day  when  he  and 
his  family  will  attain  a  measure  of 
financial  independence.  This  simple 
money  morality  play  is  enacted  to 
make  general  public  audiences  dwell 
on  the  importance  of  investment 
dealers  and  their  services. 

A  Matter  oj  Importance  is  a  16- 
minute  film.  It  is  available  from  In- 
vestment Dealers"  Association  of 
Canada.   170  Bav  .Street.  Toronto. 
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Production 
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TELEVISION:                       ^ 

1    90  Minutes                     ^^ 

5    Hours                              ^^* 

55   Half-Hours                      ^^ 

4  Quarter-Hours                 ^^ 

77/e  nation's 

THEATRICAL:                       ■ 

number  one 

2   Features                            ^M 

producer  of 

3  Shdl-ts 

docwuentarv 

* 

Alfred  Butterfield  and  Thomas  H.  Wolf 

./V////.S'  for 

INFORMATION  H  1  10  PRODUCTIONS,  INC.    H 

television'^ 

5  East  57th  Street,  New  York  22,  N.  Y.                    ^^ 

PUza  11710                                        ^^ 

'Further  information 

^^B 

on  request. 

Da-Lite 

MODEL  B' 

a  wail  and  ceiling  slide  and  movie 
screen  at  a  budget  price! 

Truly  an  investment  in  Projection  Perfection  .  .  .  makes 
teaching... learning  easier. ..and  remembered  longer! 


SEE  IT  NOW!  Beautiful,  Copper  Bronze  case  with  matching  borders 
makes  it  at  home  anywhere.  New  White  Magic  glass-beaded 
mildew  and  flame-resistant  fabric  assures  real-life  reproduction  of 
slides  and  movies. 

From  30"x40". $13.50 
to  72"x96"  .  .  .  $70.00 


Tha  Elactrol  Junior  is  ideal  for 
small  club  rooms,  the  church, 
industry  and  the  home,  when  you 
want  the  best  electrically 
operated  screen  available  in 
smaller  sizes  at  a  nominal  price. 

Th*  Elaclrol  Senior  in  all  sizes, 
6'x8'  to  20x20',  is  engineered  for 
heavy  duty  use  .  .  .  made  of 
the  finest  materials  by 
skilled  engineers. 


Insist  on   teeing,  trying,   buying   Do-lite. 
THE   FINEST  COSTS  NO  MOREI 

Perfecfion    in    freitclion    Sine*     1909 


Da-Lite 

ELECTROL  JUNIOR' 

world  fomous  eleclrically-operated 
screen  now  yours  with  AUTOMATIC 
SAFETY  STOPS! 

From  6'  x  8'.. $220.00 
to  12'  X  12'.. $280.00 


18  ysars  eld,  and  ot  good  ai  newl 

,  .  ,  "The  screen  fDa-Lit«  Electroli  has  now  been 
in  operation  eighteen  years  and  has  been  used 
daily  since  its  installation.  We  have  never  had  to 
service  it  and  take  its  operation  for  panted.  I 
would  not  hesitate  recommending  its  use  to  any 
school." 

Clarence  Genner 

Director,  Audio- Visual  Education 

Freeport  High  School 

Freeport.  New  York 

. . .  Just  one  example  out  of  hundreds  clearly  dem- 
onstrating why  those  who  know  Focus  on  Da-Lite. 


DA-LITE 
HILO® 


DAilTE' 


DA-LITE  SCREEN  COMPANY,   INC. 

3711-23  N.  PUIASKI  RD.,  CHICAGO  39,   III. 

Send    my   free   Copy   of   "Better   Audio-Viiuol    Plonning.' 


Sat   it 

high 


Without  a  doubt,  the  most  versatile  tripod 
screen  in  the  world!  New  White  Ma^c  glaas- 
beaded  surface  .  .  .  mildew  and  flame  resistant 
fabric,  plus  .  .  .  the  excluaive  Push-Button  open- 
ing! One  touch  .  .  .  and  you're  ready  to  project! 


hang  iti 


Nome- 


SO"  >  SO' 

$3S.2S 

60"  <  tO' 

i*t.7i 

70"  X  70' 

$S4.00 

Organization— 
City 


Owen  Zapel  Heads  Cellomatic 
Corporation,  Illinois  Subsidiary 

■¥■  .Selei  tioii  of  Ohl-ii  \.  Zapcl  a- 
president  and  general  manager  nf 
the  Cellomatic  Corporation  of  Illi- 
nois was  made  by  the  board  of  di- 
rectors recently.  The  Illinois  Corpo- 
ration is  a  subsidiary  of  the  pareiil 
company  at  7.i6  Seventh  Avenue. 
New  York. 

The  new  company  has  set  up  per- 
manent headquarters  at  l.i2  E.  Su- 
perior Street.  Chicago,  and  is 
organizing  a  complete  staff  to  dupli- 
cate services  for  the  Chicago  area 
heretofore  performed  exclusivel)  iii 
New  York. 

Cellomatic's  projection  equipment 
embodies  a  new  rear-view  proje( - 
tion  principle.  The  equipment  ci'- 
ordinates  two  light  sources  of  higli 
intensity  and  by  super-imposing' 
images  on  a  single  screen,  animation 
of  the  resulting  picture  can  bf 
achieved.  This  is  accomplished  b\ 
combining  several  optical  controU 
and  some  motor  driven  devices.  A 
skilled  operator  can  achieve  nianv 
of  the  effects  of  an  animated  motion 
picture. 

The  equipment  and  the  techniques 
are  exclusive  with  Cellomatic  ami 
are  not  for  sale,  being  offered  on  a 
lease  basis.  Zapel  reported  that  both 
offices  have  permanent  studios  set 
up  for  regular  demonstration  pur- 
poses to  interested  parties. 

.At  present,  the  principal  use  of 
Cellomatic  is  as  a  speaker's  tool  at 
sales  meetings  and  conventions 
where  large  audiences  are  involveil. 
Users  are  able  to  project  through  a 
translucent  screen  up  to  1.5  feet  b\ 
20  feet,  although  the  9  x  12  foot 
size  is  most  commonly  used. 

The  equipment  also  has  been  used 
extensively  on  New  York  television 
programs,  such  as  newscasts  and  in 
the  projection  of  animated  cartoon 
commercials.  Current  research  is 
aimed  at  increasing  its  acceptability 
for   direct   motion    picture   filming- 


CAMERAAAAN-DIRECTOR 

Married.  fornierK  in  charge 
of  Motion  Picture  Dept.  of 
large  metal  producing  com- 
pany. Ten  years"  experience 
in  various  phases  of  film, 
television,  and  visual  aids 
production.  Desires  position 
with  organization  in  Eastern 
States  Region.  Illustrative  re- 
sume sent  upon  request. 

VITAIY  V.   UZOFF 

611    West   141  St  Street 

New  York  31,   N.   Y. 
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HOW  FOX  FILM  TECHNIQUES  PUT  TOP 
QUALITY  IN  ANY  FILM-AT  LOWER  COST 


With  22  years  major  studio  experience,  ELDEN  RUBERG 
is  noted  for  his  amazing  skill  in  solving  difficult  sound 
problems.  His  valuable  engineering  abilities  contri- 
bute to  the  efficiency  of  the  Geo.  Fox  staff. 


Organization,  filming  efficiency,  ond  the  ingenuity  of  Hollywood's  finest 
craftsmen  create  the  special  techniques  that  produce  top  quality  films  at 
lower  cost  on  any  budget.  "People  Are  Funny"  (above)  starring  Art  Link- 
letter,  produced  by  John  Guedel,  directed  by  Geo.  Fox,  is  filmed  by  a 
Geo.  Fox  production  unit  at  the  lowest  cost-per-thousand  of  any  similar 
TV  series. 

LET'S  TALK  ABOUT  YOUR  FILM 

Our  clients  get  top  quality  TV  shows 

—sales,  industrial,  or  TV  commercial 

films— at  a  lower  cost. 

You  can  reach  a  Fox  executive  at 

any  hour,  day  or  night,  to  answer 

any  question  or  discuss  your  film 

plans  in  detail. 

Be  our  guest-CALL  COLLECT: 
Hollywood  4-2242 


The 


BETTY  TURBIVILLE,  TV  station  production  director  and 
experienced  live  camera  director,  is  on  the  Fox  staff. 
She  coordinates  as  many  as  8  active  cameras  at  one 
time  for   maximum   camera   efficiency.   All   Geo.    Fox  . 
staff  members  are  Hollywood's  finest  craftsmen. 


ORGANIZATION 

1508  Cross  Roads  of  the  World,  Hollywood,  California 

Continuous  Production  since  1935 
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All  works  of  quality 

must  bear  a  price 

in  proportion  to  the  skill. 

time,  expense,  and  risk 

attending  their  invention 

and  manufacture. 

Those  things  called  dear  are, 

when  justly  estimated. 

the  cheapest: 

they  are  attended  with 

much  less  profit  to  the  artist 

than  those  which 

everybody  calls  cheap. 

Beaulijul  forms  and  compositions 

are  not  made  by  chance 

7ior  can  they  ei'er  in  material 

be  made  at  small  expense. 

A  composition  for  cheapness 

and  not  for  excellence  of  workmanship 

is  the  most  frequent 

and  certain  cause 

of  the  rapid  deca\ 

and  entire  destruction 

of  arts  and  manufacture. 

RUSKIN 


To  our  present  clients  we  promise  to 

continue  in  this  faith. 

To  any  future  clients  we  hold  out  the 

promise  of  a  job  very  well  done. 

—And  to  those  with  whom  we  work,  be 

it  in  the  loborotory,  sound  recording 

studio  or  wherever,  to  the  craftsmen 

and  all  those  who  made  it  possible  to 

set  and  maintain  our  standards  and  to 

produce  such  films  as: 

t^  C  L  E  A  R     IRON 

(The  Budd  Company) 

■&  THE  MAILED  FIST 

(ACF  Industries,  Inc.) 

TT  THREE  ...  IF  BY  AIR 

(Sikorsky  Aircraft) 

iX   CRASHING  THE  WATER  BARRIER 

(Socony  Mobil  Oil  Co.,  inc.— 
Warner    Bros.    Pictures) 

^.-™^^  we  soy  Ihank  You! 

&J^J.MARATHON    HEWSREEL 

^  ^      10  East  49th  Street  •  New  York  City 

News  •   Special   Events  ■   Short  Subjects 

Company  Newsreels  •   Stock  Library 
Production   •   TV   &   Theatre   •   Distribution 

WORLD     WIDE     SERVICE 


CASE  HISTORIES 

OF     CURRENT     BUSINESS     FILMS 

Geigy  Chemical  Premieres  Picture 
on  New  Wool  Mothproofing  Dyes 

Sponsor:    Geigy    Dyesluffs.    Division   of   Oig) 

Chemical  Corp. 
Title:    Insects  Astray.  26   niin.   b   w.   |irii(lu(i-(l 

by  Gloriafilm  8-4.   (Zurich.  Switzerland  I 

■^  No   more   moth  hole.*! 

That  is  the  promise  made  in  a  new  documen- 
tary film  on  insect  damage  to  woolens  released 
last  month  by  Geigy  Dyesluffs.  In  introducing 
the  film  to  a  New  York  preview  audience.  C.  W. 
Mahnken.  vice-president  of  Geigy,  voiced  the 
prediction  that  "buih-in"  mothproofing  of  wool- 
ens will  become  an  accepted  standard  within  a 
few  years  due  to  the  discovery  of  dyestuff-type 
mothproofers  that  are  applied  by  the  mill  and 
last  for  the  usable  life  of  the  fabric.  He  cited 
gains  already  made  in  the  U.S.  and  Canada  in 
the  production  of  woolens  mothproofed  with 
Mitin.  a  Geigy  product.  He  reported  an  estimate 
of  more  than  30  million  units  of  merchandise 
sold  here  this  vear  with  the  Mitin  label.  These 
include,  he  said.  80-90'7  of  better  wool  and  cash- 
mere sweaters  and  some  penetration  as  well  in 
readv-to-wear.  particularly  in  specialty  fibre 
coatings,  and  some  popular  priced  wool  coats 
for  women  and  girls. 

Being  chemically  similar  to  a  fast  wool  dye- 
stufl.  Mitin  durable  mothproofing  is  applied  to 
wool  and  wool-blend  fabrics  during  dyeing  by 
the  mill.  According  to  Geigy.  this  mothproofing 
is  effective  against  all  species  of  wool-eating  in- 
sects for  the  usable  life  of  the  fabric.  They  claim 
it  is  not  removed  b\  washing  or  cleaning  and  has 
no  effect  on  the  texture,  odor  or  appearance  of 
the  fabric. 

Insects  Astray  won  first  prize  in  the  19.S.5 
awards  of  the  Swiss  Documentary  Film  fHunda- 
tion.  It  was  shown  at  the  Berlin  Film  Festival 
this  vear.  Making  dramatic  use  of  photomicog- 
raphy  and  an  excellent  original  musical  score. 
Insects  .Astray  pictures  the  development  of  the 
webbing  clothes  moth  from  egg  to  adulthood. 
It  shows  other  species  of  wool-eating  insects  as 
well.  The  moth  grub  is  monstrous  in  close-ups 
of  the  mandibles  in  the  very  act  of  .severing 
wool   fibres. 

The  narration  estimates  that  molli  damage  on 
a  world-w ide  basis  amounts  to  enough  wo(»l  each 
\ear  to  clothe  a  millic>n  people.  Through  the 
centuries,  leading  scientific  minds  ha\e  attemj)tefl 
to  find  a  means  of  pre\enting  this  damage.  The 
solution  was  finalK  found  in  the  de\elopment 
of  c«>lorless  s\nthetic  dvestuffs.  so-calle<l.  which 
have  affinity  for  wool  and  the  ability  to  kill 
or  repel  wool-eating  pests.  .As  these  durable 
mothproofers  come  into  general  use,  the  film 
predicts  that  these  insects  will  once  again  be 
driven  out  of  the  home  and  return  to  the  fields, 
reverting  to  their   intended   functions. 

Insects  Astray  is  suitable  for  use  in  schools 
and  colleges,  particularly  in  home  economics, 
biology  and  chemistry  classes.  It  should  also  be 
of  interest  to  consumer  organizations  and  wom- 
en's clubs.    W  rite   to   Mitin    Department,   Geigy 


"The  California  Fashion  Story" 
Gets  Boost  from  Freight  Firm 


Sponsor:    National   Carloading  Corp. 

Title:  The  (.alijoniia  Fashion  Story,  'lV-/->  min, 
color,  produced  by  Harry  NX  .  Graff.  Inc.  ( .Ad- 
vertising  and   Public   Relationsi 

*  This  film  shows  an  interesting  method  of  open- 
ing up  a  market  which  had  previously  offered  a 
cold  shoulder  to  the  sponsor  of  this   film. 

.National  Carloading  Corp,  had  had  trouble 
breaking  in  to  the  market  for  freight  shipping 
to  and  from  the  burgeoning  California  garment 
industrv.  Competitors  were  well  intrenched  and 
National  Carloadings  sales  efforts  seemed  to  be 
getting  nowhere. 

As  a  means  of  scratching  a  few  backs  and 
hoping  for  reciprocity.  National  Carloading  has 
sponsored  this  film  which  plugs  California  fash- 
ions with  a  verve,  and  with  hardly  a  word  for 
itself.  Since  the  purpose  of  the  film  is  the  pres- 
ent, the  industry  as  a  whole,  no  emphasis  is 
placed  on  any  particular  line,  fabric,  or  seasonal 
style.  But  the  picture  imparts  a  total  impression 
of  the  nature  of  the  industrv,  of  its  operations 
and  of  its  products  and  their  promotion  and 
widespread  use  that  has  made  California  fashions 
ever  more  important  in   the  clothing   industrv. 

Luckily,  the  subject  is  an  attractive  one  — 
ICO.NTINLED    0.\    P-4CE    ONE    HI  NDRF.D    FORTVI 


LIFETIME 

REELS  &  CANS 


INSIST 


Dve^tuff*.  89  Barclay  Street.  New   ^  ork. 


9- 


^imxhCo 


Compco  reels  and  cons  offer  you  more  plus  value 
thon  ony  other!  They  combine  on  unusual  durobie 
quolity  with  on  otiroctive  scrotch  resistant  enamel 
finish  that  puts  them  in  o  doss  by  themselves! 
They're  the  only  reels  monufoctured  under  "pre- 
cision control"  methods.  Mode  of  tempered,  spring 
type  steel,  with  die-formed  sides— they  won't  warp, 
bend  or  twist  and  completely  eliminate  film- 
wearing  rubbing  during  projection  and  rewinding. 
Whether  you're  storing,  shipping  or  showing— 
Compco  reels  and  cons  give  you  thot  "safe  for 
life*'  protection  your  precious  films  need.  Insist  on 
Compco  for  the  finest  in  reels  and  cans. 

COMPCO    CORPORATION 

2275   W.   St.   Foul    Ave.,   Chicaa*   47,   lllinsii 
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STUDIOS 


MOhawk  4-5600 


469   EAST   OHIO  STREET    •    CHICAGO    11,  ILLINOIS 
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Vivid  Lkssdii  in  Triiffic  SafHty 

Two  Versions  of  American   Transit   Film   Are   Reaching   AucJiences 


Bob  Hope  (center)  receives  American  Transit 
Assn.  award  for  narrating  "Chain  Reaction" 
from  Donald  C.  Hyde,  president,  as  George 
W.  Anderson  (riglit)  ATA  executive  vice-presi- 
dent joolts  on. 

*■"...  \\  hen  any  particular  activity 
ill  the  I'nited  States  takes  38,000 
lives  in  one  year,  it  becomes  a  na- 
tional problem  of  the  first  import- 
ance." The  problem  referred  to  by 
President  Flisenhower  in  this  state- 
ment is  the  one  for  which  Chain 
Reaction  depicts  a  remedy  —  traffic 
deaths  and  injur\. 

In  addition  to  being  a  headline- 
linked  '"contribution  to  traffic 
safety."  Chain  Reaction  is  a  neat 
example  of  how  a  public  service 
safety  film  can  be  handily  twice- 
tailored    for    general    and     special 


au<licnces   tti   do   an    industrial   pro- 
innliiin   job  on  t\\o  fronts. 

Community  "Chain  Reaction" 
(.irculaliiif;  the  films  original  ver- 
sion through  local  transit  com- 
panies, the  sponsoring  American 
Transit  Association  urges  potential 
connnunity  groups  to  "start  your 
own  chain  reaction  —  a  friendly 
chain  of  good  will  for  you  and  your 
organization"  by  offering  the  movie 
as  a  jjublic  service.  "Its  a  natural 
for  tv  and  movie  theatres."  ATA 
stresses.  "It's  a  must  for  showing  to 
all  local  groups  —  civic  clubs,  busi- 
ness organizations,  PTAs,  high 
school  assemblies,  women's  clubs, 
lodges,  etc.  Everyone  in  your  com- 
munity should  have  an  opportunity 
to  see  it." 

A  second  version  —  simply  the 
original  one  jacketed  with  a  short 
prologue  and  epilogue  pointed  to 
truck  drivers  is  being  advertised  to 
truck  fleet  owners. 

A  vivid  object  lesson,  dramatized 
in  folksy  image,  climaxed  with  a 
series  of  smashups  and  narrated  by 
Bob  Hope.  Chain  Reaction  should 
have  ample  sensation,  education  and 


inoxic  to  warrant  the  wide  audiences 
fur  uhich  it  was  intended. 

In  a  line.  Chain  Reaction  shows 
how  traffic  discourtesy  leads  to 
traffic  disaster  and  how  traffic 
courtesy  leads  to  traffic  safcl\. 

"Chain"   Leads  to  Disaster 

The  chain  of  disaster  begins  when 
job-bent-for-breakfast  Dad  does  a 
2y2-gainer    on    Sonny's   incorrecth 


tn/Mwl^ 


EACT|PN 


parked  roller-skate.  Dad  s  mood  de- 
velops into  traffic  discourtesy.  His 
discourtesy  rubs  off  on  a  truck 
driver.  Bad  temper  bounces  from 
bumper  to  bumper  until  bad  driving 
ends  in  three-way  hangups  and  a 
bicycle-auto  injury  for  Dads  son. 

Re-traveling  the  route  with  cour- 
tesy   at   the   wheel,    the   film   shows 


how  road  safety  can  be  the  rule. 

Two  earlier  traffic  safety  films 
sponsored  by  ATA  were  It's  Wanton 
Murder  and  Driven  to  Kill,  both 
narrated  by  Lowell  Thomas.  ATA 
reports  that  since  the  new  film  first 
became  available  last  May,  nearly 
300  16mni  prints  have  been  dis- 
tributed to  transit  companies,  insur- 
ance companies,  police  organiza- 
tions, safety  groups,  telephone 
companies,  industrial  concerns  and 
the  United  .States  Air  Force. 

Chain  Reaction  is  available  in 
35mm  and  16mm.  cleared  for  tv. 
The  16mm  prints  are  available  from 
ATA  on  a  purchase  basis  only  at 
SIOO.OO  per  print.  Contact  American 
Transit  Association.  292  Madison 
Ave.,  New  York  17.  N.Y. 

This  13-minute  film  was  produced 
by  Roland  Reed  Productions.  Inc. 
under  the  super\ision  of  Film  Coun- 
selors. New  York.  gf' 

«  «  4f 

Training  Directors  12th  Meeting 
in  New  York  on  April  30-May  3 

♦With  an  expected  attendance  of 
1.500  members,  the  American  So- 
ciety of  Training  Directors  will  hold 
its  12th  .\nnual  Conference  at  the 
Hotel  Statler  in  New  York  City 
April  30  through  May  3. 

The  ASTD  has  over  2.500  mem- 
bers in  the  U.S.  and  Canada. 


jemce.,. 


150  specialists 
operating  80,000 
square  feet  of  modern 
16mm   facilities  .  .  . 


V^  ScriphtO'Screen 
V  All  Production  Services 
>/  BIW -Color  Printing  &  Processing 


THE  CALVIN  CO. 


1105  TRUMAN    ROAD 
KANSAS  CITY  t,  MO. 
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All  your  skill  is  there  to  see... on 


ANSCO  COLOR  TYPE  238 
DUPLICATING  FILM 

THLRL'S  a  world  ol  difference  in  quality  in  i6mni  release  prints  .  .  . 
and  that  quality  "edge"  is  visibly  yours  when  you  specify  Ansco  Type  2jS 
Duplicating  Film  .  .  .  Type  238  matches  to  the  fullest  all  the  true 
color  of  your  original  .  .  .  gives  you  the  crisp  definition,  the  cleaner,  zchiter 
whites,  the  high-fidelity  sound  that  bring  more  sales  to  your  front 
door!  \ext  time  you  order  jirints,  tell  your  laboratorv  it's  Ansco  Type  2^S 

Duplicating  Film  you  want  used.  Your  customers  and  your  rejuitation 
deserve  it!  ANSCO.   Binghamton,  New  York.  \  Division  of  General  Aniline  & 
Film  Corporation.  "From  Research  to  Reality." 


Ansco  c 


OLOR    DUPLICATING    FILM 


THE  FINEST  COMPLIMENT  YOU  CAN  PAY  YOUR  SKILL 
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EXECUTIVE  1\DTES 

Stehney  Heads  Production  Staff 
at  Chicago  Studios  of  Sarra 

♦  I  \vu  |)riiiltiiiioM  stallei>  asMiiiicd 
new  executive  diilies  at  the  Chicago 
studios  of  Sana.  Inc..  recently. 
Mirliael  .Stehney  was  appointed  as 
prndiictiiin  manager,  in  charge  of 
all  niulioM  |)i(ture  film  activil\.  and 
Marvin  Bailey  was  appointed  film 
service  manager. 

A  career  man  «ith  Sarra  since 
1939.  Stehiie)  has  experience  in  all 
phases  of  illuslrali\e  photograph), 
sound  slidefilms.  motion  pictures 
and  television  connnercials.  He  has 
served  as  a  camera  man  and  direc- 
tor since  1950. 

For  the  past  five  years.  Bailey  has 


Marvin   Bailey 

been  in  charge  of  Sarra's  filii 
ing  department. 


■dit- 


Riley  Heads  United  World 
Films'  Procurement  Division 

♦Expanding  jjromotional  acti\ities 
and  increased  use  of  graphic  arts  at 
L  nited  World  Films.  Inc..  has  re- 
sulted in  ajjpointment  of  Edward 
Rilev  as  head  of  the  company  s 
procurement  division. 

Riley,  who  joined  the  compan\  in 
1947.  has  represented  L  nited  W  orld 
Films   entertainment   films   division 


.  .  .  Michael  Stehney  heads  up 
films  at   Sarra,   Inc.,  Chicago. 


in  the  southeastern  territory  and 
also  was  in  charge  of  deposit  librar- 
ies for  sponsored  film  distribution 
before  becoming  sales  manager  of 
the  Educational  division. 

His  business  and  professional 
career  includes  advertising  and  mar- 
ket research  for  the  Department  of 
Commerce.  He  has  been  a  teacher 
and  counselor  on  the  Board  of  Ed- 
ucation. .\ew  ^ork  City  schools 
and  special  investigator  on  wage 
stabili/ation  for  the  I'nited  States 
Government. 

Dr.  Clarence  Larson  Appointed 
Nat'l  Carbon  Research  Director 

♦  Dr.  Clarence  E.  Larson  has  been 
appointed  vice-president  in  charge 
of  research  for  National  Carbon 
Company,  a  Division  of  Union  Car- 
bide and  Carbon  Corporation.  Ad- 
ger  S.  Johnson.  iVational  Carbon's 
president,  has  announced.  Dr.  Lar- 
son formerly  was  director  of  the 
Oak  Ridge  National  Laboratory, 
operated  by  Lnion  Carbide  for  the 
Atomic  Energy  Commission. 

Dr.  Larson  will  head  all  of  Na- 
tional Carbon  Company  s  research 
activities  including  Lnion  Carbides 
research  in  new  physics. 


PUBLIC    RELAT1D\S? 

Ask  to  see  our  presentation   analyzing 

the  special   PUBLIC   RELATIONS   .   .   . 
film   projects  we  have  completed   for  — 

t'Ciirral   M()lf>}.\    Co) l)i))(itn>ii 

Procter  "k  Gamble  Coinpuriy 

f.  I.  DuPont  De  Nemours  ft  Company 

J.   C.  Pnine\  Company 

ROBERT   DAVIS   ASSOCIATES,    INC. 
21  E  63  St.         New  York  21,  N.  Y.         TEmpleton  8-8410 
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GENERAL  MOTORS 


presents 


44 


Key  to  the  Future" 


(THE      MOTORAMA      SHOW      FOR      1956) 
photographed      in      VISTAVISION  color      by      TECHNICOLOR 


liliii  se«|uenees  produced  by 

DUDLEY  PICTURES  CORPORATION 


proflitcers   for: 


Association  of  American  Railroads 
Universal-International  Piciures  C'ori 
Trans-World  Airlines.   Inc. 
Warner  Bros.  Pictures  Corp. 
The  Budd  Company 
(General  Refraciories  Cori-. 
Republic  Pictures  Corp. 
General  Mills,  Inc. 
Paramount  Pictures  Corp. 
Northwest  Orient  Airlines 


XoRiHERN  Pacific  Railroai^ 
Turkish  Information  Office 
.Santa  Fe  Railroad 
Lockheed  .Aircraft  Comi".\nv 
C'hance-Vought  Aircraft,  Inc. 
Capitol  Airlines 
Griffin  Wheel  Company 
.\merican  Steel  Foundries 
Delta-C.  &  S.  Airlines 
Pacific  Railway  Equipment  Co. 


INDUSTRIAL     •     THEATRICAL     •     TELEVISION     •     EDUCATIONAL 

DUDLEY  PICTURES  CORPORATION 

9908  SANTA  MONICA  BLVD..   BEVERLY   HILLS,   CALIF.     •      501    MADISON   AVENUE,   NEW   YORK   CITY 

Dudley  Pictures  International  (Panama),  Ltd Dudley  Pictures  International  Corporation  of  Cuba 

Dudley  Pictures  International  (Great  Britain),  Ltd Oceanic  Pictures  Corporation 
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ANNUAL  FILM  AWARD  COMPETITION   IN   1956 


'T'HE  Factual  Film  and  other  audio-visual 
media  are  again  honored  by  inclusion  in 
national  and  civic  competitions  listed  in  these 
Production  Review  pages.  Primary  attention  is 
accorded  those  events  for  which  entries  are  still 
being  accepted  after  March  1.  1956.  Other  com- 
petitions alread\  closed  to  entries  for  this  year 
are  listed  for  future  reference. 

1956    FREEDOMS    FOUNDATION 

HONOR    MEDAL    AWARDS 

Sponsored   by  the   Freedoms   Foundation 

Valley   Forge,   Pennsylvania 

Closing  Dote  for  Entries:  November  11,  1956 

CATt;C(iRiES:  All  19.56  productions  which  con- 
tribute to  an  understanding  of  the  American  way 
of  life. 

Awards:  A  distinguished  jury  of  prominent 
Americans  selects  one  film  for  a  Top  Award,  and 
others  for  Medals  of  Honor.  Awards  will  be  an- 
nounced February  22.  1957. 

Entry:  Entry  blanks  are  available  from  the 
Freedoms  Foundation.  Valley  Forge.  Pa. 


NINTH    ANNUAL 

CLEVELAND    FILM    FESTIVAL 

Sponsored   by  the  Cleveland   Film   Council 

June  8-9,  1956 

(Locole  and  deadline  to  be  announced) 

Festival  Chairman:  Shelby  A.  McMillion.  Direc- 
tor. Public  Relations  and  Advertising.  Jack  & 
Heintz  Co. 
Publicilx   Chairman:    Elizabeth    Hunady.    Aduh 
Education    Dept..    Cleveland    Public    Lihrar>. 
325  Superior  Avenue.  Cleveland  14.  Ohio. 
Categories:    Arts   &    Crafts:    Experimental: 
Gardening:  Health.  Child  Training  and  Menial 
Health:    Human    Relations    and    Religion:    In- 
dustrial   and    General   Safely:    Industrial    Rela- 
tions: Industrial  Research:  International:  Medi- 
cal and  .\ursing;  Music:  Public  Relations:  Sales 
Training:  Teaching  and  Classroom  (Elementary 
Grades.  Secondary  and  College):   Travel.  Cate- 
gory chairmen  had  not  been  chosen  at  editorial 
listing  deadline. 

Awards:  Cleveland  "Oscars"  will  be  presented 
to  the  top  film  in  each  classification  on  the  basis 
of  weighted  \ oting  by  Festi\al  audiences. 

E-NTRV:  Preference  will  be  given  to  films  re- 
leased since  January  1.  1955  with  a  running  lime 
of  .^0  minutes  or  less.  Prints  should  not  be  sub- 
mitted until  an  entry  blank  has  been  filed  and 
instructions  received.  Though  there  is  no  charge 
for  entries,  organizations  submitting  films  are 
expected  to  pay  transportation  charges  both 
wavs.  For  further  information  contact  Elizabeth 
Hunadv.  Adult  Education  Dept..  Public  Library, 
.'^25  .'^u|)erior  Axenue.  ('|p\eland  14.  Ohio. 


EIGHTH    ANNUAL    COMPETITION 

OF    THE    CANADIAN     FILM     AWARDS 

Sponsored   Jointly   by 

The   Canadian   Association   for   Adult   Education 

The    Canadian    Film    Institute 

The   Canada  Foundation 

(Competition    in   preparation,    program    date, 

deadlines  to  be  announced.) 


Management  Committee:  Consists  of  representa- 
tives from  each  of  the  sponsoring  organizations 
plus  technical  advisers  who  are  associated  with 
the  film  making  industry  in  Canada. 

Chairman:  Dr.  J.  R.  B.  Kidd. 

Manager:  Mrs.  G.  Myers.  113  St.  George  Street, 
Toronto.  Ontario. 

Cl.\SSIFICATIONS: 

1.  Theatrical — Feature  Length  35mm;  Any  film 
produced  principally  for  theatrical  distribu- 
tion, which  is  over  3.1)00  ft.  in  length. 

2.  Theatrical  —  Short  35mm:  Any  film  pro- 
duced principally  for  theatrical  distribution, 
which  is  3.000  ft.  or  less  in  length. 

3.  Non-Theatrical  16mm:  Any  film  produced 
principallv  for  non-theatrical  distribution, 
sponsored  by  a  Government  agency. 

4.  Non-Theatrical  16mm:  Any  film  produced 
principallv  for  non-theatrical  distribution, 
sponsored  by  an  industry  or  a  non-Govern- 
ment agency. 

5.  Non-Theatrical  16mm:  Any  film  produced 
principally  for  non-theatrical  distribution, 
open. 

6.  Amateur:  Any  film  produced  by  an  indi- 
vidual for  group)  whose  main  source  of 
livelihood  is  not  motion  picture  production, 
and  for  which  the  producer  has  not  received 
compensation. 

Note:   .A  special  panel  will  judge  a  newly- 
introduced  classification:  Films  produced  princi- 

(CONTINUED      on      pace      SEVENTY-TWO) 


FILM 

PRODUCTIONS 

FOR  TELEVISION 

r^NPJ 

INDUSTRY, 


A  DIVISION   Of   RAPID   GRIP   AND   BATTEN    LIMITED 

1640  THE   QUEENSWAV 
TORONTO   14    ONTARIO 

TELEPHONE   CL   9-7641 
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WeWe  on  Our  Way... 


^ou  can   see  we've  already  been   around   some. 
\\e"re  going  places  because  the  people  who  trust  ns  with  some 
of  their  problems  are  not  satisfied  a\  ith  standing  still. 
We  believe  tliat,  for  us  to  get  where  we're  going,  our  motion  pictures,  slidefilms,  and  other 
forms  of  business  communication  must  reach  their  destinations  too.  They  must  achieve  their 

objectives,  and  thev  must  do  it  on  time.  Vie  trv  to  see  that  the  trip  is  pleasant,  but  we  believe 
in  traveling  light  .  .  .  the  shortest,  most  direct  way.  And,  as  seasoned  travelers,  we  know 
how  to  save  on  expenses. 
Our  terminal  is  a  fullv  equipped  studio,  with  complete  facilities  for  script -to-print  production 
of  both  motion  pictures  and  slidefilms.  Sound  stage,  recording  studio,  camera  crews  ...  all  are 
ready  to  serve  vour  needs. 

Whatever  vour  communication  problems,  and  whatever  vour  budget,  we'd  appreciate 
the  opportunity  of  showing  you  how  you  too  can  gel  where  vou  want  to  go  .  .  .first  class. 

SPECIALISTS    IN    BUSINESS    COMMUNICATIONS 


nO- 


DALLAS      JONES      PRODUCTIONS,     INC. 

1725       NORTH       WELLS       STREET 

CHICAGO      14,     ILLINOIS 

MOHAWK     4-5525 
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tMPiflt  Piiosoyi 

INCORPORATED 

Films    tor    industry    and    television 

1920     LYNDALE     AVENUE    SOUTH 
MINNEAPOLIS    5,    MINN. 


Synchronous  Motor  Drive  for 

16mm  Projectors 

Especially  designed  to  drive  oil  Bell  &  Howell.  Ampro 
and  Victor  (6mm  projecfors  at  synchronous  speed. 
The  synchronous  motor  drive  can  be  Instantly  attached 
to  projector  ond  token  off  at  any  time.  No  special 
technlcol  knowledge  required  (or  installation  and 
mounting. 

The  synchronous  motor  drive  is  complete  with  base- 
plate. Cannon  plug  for  cable  and  power  switch,  and 
a  set  of  reduction  geors. 

W  rite  for  more  details  and  prices 

Also  available  on  special  order.  Synch.  Motor 
Drive    for    all     Simplex     35mm     portoble     projectors. 

ONE  YEAR  GUARANTEE!  Immediate  Delivery 
Available  at  leading  dealers,  or  direct. 

CINEKAD 

ENGINEERING   COMPANY 

500  West  52nd  St.,  Hew  York  19,  N.  Y. 

PLaza  7-35 n 

DESIGNERS   AND  MANUFACTURERS  OF 
MOTION    PICTURE-TV    EQUIPMENT 

Set%d   for  free   folder  of   iltuslrated  Motion   Picture   ond 
Audio-Visua/  equipment  monufoctured  by  Cinekad 


ANNUAL  FILM  AWARD  COMPETITION   IN  1956: 


(  C  O  N  T  I  .N  L  E  D  FROM  PACE  S  E  V  E  .N  T  V  I 
pally  for  lelevi.sioii.  ftegulalioiis  state  that  all 
films  must  l)t>  produced  in  Canada  by  Canadian 
producers:  films  must  have  been  produced  or 
released  generalK  during  19.S.S;  a  film  nia\  In- 
entered  in  onl\  one  class. 

\«AKDS:  Canadian  Film  of  the  \ear.  for  the 
film  which  represents  the  highest  achievement  of 
the  \ear:  First  Award,  to  the  film  judged  best 
in  each  class:  Honorable  Mention,  to  a  film 
whidi  is  worthy  of  recognition. 

Special  Award:  The  Trophy  of  the  Associ- 
ation of  Motion  Picture  Producers  and  Labo- 
ratories of  Canada,  to  the  producer  of  the  best 
amateur  film  of  the  year. 

Entries  and  Enquiries  i  on  general  regula- 
tions, etc. I:  Manager.  Canadian  Films  Awards. 
102  Peter  Street.  Toronto  2B.  Ontario. 


FOURTH    ANNUAL 

COLUMBUS    FILM    FESTIVAL 

Sponsored    by 

The    Film   Council    of   Greater   Columbus 

in   Association   with 

The   Columbus   Public    Library 

Saturday,  April  7,  1936 

The  Ohio  Union  of  Ohio  State  University 

Deadline  for  Entries:  March    15 

Festival  Categories 

Business  di  liuhtstry:  Job  Application:  Sales 
Promotion:  Employer -Employee  Relations: 
Public  Relations:  Safety. 

Travel:  American:   Foreign. 

I n jormalionalEducational :  Children's  Films  — 
Primary.  Intermediate.  Junior  High.  Senior 
High.  Geography  ajid  Historv :  Science:  Mis- 
cellaneous: Films  for  Television. 

Health.  Menial  Health.  Medicine  Today:  H\- 
giene:  Mental  Health:  Current  Developments 
in  Medicine. 

Cultural  Arts  —  Their  Contributions:  Literature 
in  Film — Biographical,  Fictional:  Art — Sculp- 
ture. Painting.  Home  Art  Hobbies:  Music — 
Instructional.  Entertainment:  Foreign  Films: 
Theatre  .^rts — Play  Production,  etc. 

Religion  &  Ethics. 

Entry:  Films  must  be  in  required  categories, 
produced  during  1954-.5.5-.56.  Do  not  send  films 
entered  before.  Entries  should  be  accompanied 
by  3  X  rt  cards  I  for  the  preview  committee  i 
noting:  color  or  black/white:  running  time: 
brief  summary  of  films  content.  Films  will  be 
judged  by  teachers  and  other  professional  people. 


Ray  Lytton 

PRDDUCTIDIMS 

-^  Motion  Pictores 

-¥-  Slide  Films 

Lisle,  Illinois 

PhooK:  Uowoers  Grove  BB.*]!       J 


Entrant  must  pay  roundtrip  postage.  Contact 
D.  F.  Prugh.  Film  Council  of  (Greater  Columbus, 
(Columbus  Publii-  Library.  'Hi  S.  Grant  Ave.. 
(Columbus   l.T.  Ohio. 


SEVENTH    ANNUAL 

STAMFORD    FILM    FESTIVAL 

Sponsored   by  the   Stamford   Film   Council 
May   11,   1956 

(Categories:  The  Festival  is  open  to  all  pro- 
ducers submitting  16nini  sound  films  which  have 
lieen  released  for  public  distribution  in  the 
I  nited  States  between  January  1.  19.5.5  and  De- 
ceiuber  'i\.  1955.  Only  16mm  films  falling  into 
the  following  categories  will  be  shown:  (1) 
Science:  (2i  Children's  Films  (non-classroom): 
(3  I  Human  Relations  I  in  the  field  of  interfaith 
and  interraciali  :  l4l  Art  (painting,  sculpture 
and  art  appreciation!;  I5l  Industrial  Promo- 
tion; (6 1  Child  Care  and  Family  Living:  (7) 
Sports  ( non-instructional  I  :  (8l  Travel;  (9) 
Health:    1 10 1    Classroon). 

Awards:  Each  16nim  sound  film  entry  will  be 
screened  by  a  committee  of  specialists  and  lay- 
men who  will  make  the  final  selection  of  films  to 
be  shown.  A  First  .\ward  will  be  given  to  the 
film  chosen  by  the  audience  as  outstanding  in 
each  of  the  above  listed  categories.  Other  films 
chosen  to  be  shown  by  the  Selection  Committees 
ICONTIMED     ON      PACE     S E V E \ TY - F O UR I 


the  mark  of 

excellence  in 

commercial  films 


GATE  &  MCGLONE 

films  for  itiduiflry 
1521  cross  roads  of  the  world 
hollywood  28,  California 
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Need  Strings  rulledl 


Our  many  years  in  business  ha\e  taught  us  how  to  produce 
artistic  motion  pictures  quickly  and  efficiently.  Our  studio 
in  the  heart  of  midtown  Manhattan  puts  the  finest  talent 
at  our  doorstep.  Having  the  many  facilities  necessary  to  quality 

production  at  one  location  obviously  accomplishes  smoother  integration 
of  the  many  elements  of  motion  picture  production.  Result:  a  quality  film 
produced  with  speed  and  efficiency  at  a  fair  price. 


Nexl  time  you  tieed  strings  pulled,  call  us 


FLETCHER  SMITH  STUDIOS,  INC.  •  320  E.  44th  ST.  •  NEW  YORK,  N.  Y. 

Murray  Hill  5-9010 


For  QUALITY 

60  national  and  international 
awards  for  excellence  in  the  last 
six  years  alone — for  films  for  in- 
dustry . . .  government . . .  television. 

For  EXPERIENCE 

With  45  companies  reporting  to 
the  Canadian  Bureau  of  Statistics, 
Crawley's  produced  23'^  of  Can- 
ada's private  film  production  for 
1954.  Senior  producers  NOW 
ON  OUR  STAFF  (that's  what 
counts)  have  in  17  years  made 
550  CRAWLEY  films,  many  of 
them  for  U.S.  and  foreign  sponsors. 

For  FACILITIES 

Canada's  most  modern  film  stu- 
dios, located  in  the  Capital  . . .  with 
branches  in  Toronto  and  Montreal 
. .  .  plus  a  flourishing  TV  Division. 

For  STABILITY 

Over  75  ^C'  of  Crawley's  produc- 
tion is  repeat  business  .  .  .  soundly 
financed  with  an  AaA-1  Dun  and 
Bradstreet  rating. 


TORONTO:    21    DUNDAS   SQUARE 

MONTREAU  OTTAWA 

1467    MANSFIELD   ST.         19    FAIRMONT   AVE. 


ANNUAL  FILM  tK\Nk\iXi  COMPETITION   IN  1956: 


7TH    STAMFORD    FILM    FESTIVAL: 

I  (.  O  .N  T  1  iNU  E  D    K  H  O  \\    1'  .\  I.  V.   S  K  V  IC  i\  r  ^  -  T  VV  I)  ) 

"ill  receive  Awards  of  Merit.  (Only  those  films 
judged  to  be  of  auard  uiniiing  calilne  will  he 
chosen  for  .showing. ) 

Entry:  A  producer  wishing  to  enter  an\  of 
his  films  should  write  for  an  application  form  to 
Miss  Marjorie  Fuller.  (Coordinator.  Stamford 
Film  Council.  96  Broad  St..  .Stamford,  (^)n- 
nectieut.  Commitlees  will  be  screening  betv\een 
March  12  and  April  l.'l   10.i6. 

FOURTH    ANNUAL 

AWARDS    COMPETITION    FOR    THE 

BEST    VISUALS    IN    SELLING 

AND    SALES    TRAINING 

combined   with 

SECOND    ANNUAL 
•DAY     OF     VISUAL     PRESENTATION" 

Co-Sponsored   by  the 

National  Visual  Presentation  Assn.,  Inc., 

and  the  New  York  Sales  Executives  Club 

May    1,    1956 

Hotel   Roosevelt,   New  York 

Deadline  for   Entries:  March   24 

Scope:  Full  day  of  talks  and  seminars  on  the 
production  and  use  of  visual  presentations,  com- 
bined with  a  showing  of  prize  winners  in  19.56 
competition. 

Classifications:  (It  Motion  Pictures;  (2 1 
Films  and  Slides,  excluding  motion  pictures;  (3) 
Visual  Presentations  other  than  films  ( binders, 
flip  charts,  flannel  boards,  etc.  I . 

Categories:  IT)  Selling  (any  visual  device 
used  by  salesmen  to  sell  individual  prospects; 
this  excludes  mass  media);  (2 1  Sales  Training 
(any  visual  device  used  to  train  sales  personnel)  ; 
(3)  Sales  Promotion  (any  visual  device  used  to 
promote  the  sales  of  a  product  or  service  I . 

Awards:  First  and  second  place  winner  in 
each  classification  and  category.  First  place  win- 
ners will  be  invited  to  make  their  presentations 
at  luncheon  meeting  of  Sales  Executives  Club. 
May  L 

Entry:  Fee  of  810  per  entry.  $S  for  each  ad- 
ditional entry.  Fee  nmst  accompany  each  entry. 
Deadline  for  receipt  of  visual  presentation: 
March  24.  Send  to  Dr.  J.  S.  Schiif.  president 
N.V.P.A.  (  Pace  College.  41  Park  Row.  New  York 
City ) .  Write  Dr.  Schiff  for  registration  blank  for 
attending  days  program. 


SECOND    ANNUAL 

SOUND    SLIDEFILM    CONFERENCE 

OF    THE 

AMERICAN    FILM    ASSEMBLY 

Sponsored  by  the  Film  Council  of  America 

and  the  Sound   Slidefilm  Committee 

April  23-27,  1956 

Morrison  Hotel,  Chicago 

(Entries  closed  on  December  15,  1955) 
Coiijerciicf    CImirman:     Robert     I,.    Shoemaker. 
DuKane  Corporation,  St.  Charles,  III. 

Categories;  Sound  slidefilms  (sound  film- 
strips)  ;  3,Smm  single-frame  filmstrip  with  sound 
recorded  on  discs  or  tape,  jnanual  or  automatic 
synchronization  —  Safety  and  Health.  Education, 
Sales  and  Sales  Promotion.  Sales  Training,  In- 
dustrial Training.  Religion. 

.Aw.tRDS:  Gold  .'Vward  presented  to  the  winner 
of  each  category:  Silver  Award  presented  for  one 
or  more  films  of  exceptional  merit  in  each  cate- 
gory; Certificate  of  Acceptance  for  all  other 
sound  slidefilms  chosen  for  screening  during 
Conference.  Award  winners  are  chosen  by  cate- 
gory juries  prior  to  the  Conference.  Top  rated 
sound  slidefilms  are  screened  Tuesday.  April  24 
and  Wednesday.  April  2.5.  Award  winners  an- 
nounced at  banquet  Thursday  evening.  April  26. 
Gold  Award  winners  will  be  rescreened  and  dis- 
cussed during  the  Sound  Slidefilm  Open  Meeting, 
Friday.  April  27. 

Entry:  Future  entry  information  and  further 
1956  program  information  may  be  obtained  from 
Robert  L.  Shoemaker.  DuKane  Corporation,  Sl 
Charles.  111.  or  from  Film  Council  of  America, 
600  Davis  St..  Evanston.  111. 


NATIONAL    COMMITTEE 

ON    FILMS    FOR    SAFETY 

ANNUAL    AWARDS 

(Entries  closed  on  February  27) 

Categories:  Theatrical  and  16mm  non- 
theatrical  motion  pictures  and  .slidefilms  dealing 
w  ith  safety  in  four  fields  —  Occupational,  Home. 
Traffic  and  Transportation,  and  General.  Film 
must  have  been  produced  or  released  during  past 
calendar  year. 

Awards:  Bronze  plaques  will  be  awarded  to 

(concluded     on     page     seventy-six) 


see  page  seventy-six 
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Whether  you  sell . . . 


■^  j\_'' 


TRANSPORTATION  . 


OR  ICE  CREAM 


* 


OR  INSURANCE. 


* 


OR  NUTS  AND  BOLTS  . 


Roger  Wade  can  make  a  film 

to  help  you  sell  it  better! 


Are  you  getting  oui'  newsletter? 
Drop  us  a  line  and  we'll  be  glad 
to  put  you  on  our  mailing  list . . . 


Roger  Wade  Productions  is  west  46th  street 

New  York  36,  N.  Y. 
Telephone  Circle  7-6797 


*, 


"BALTIMORE  &   OHIO   R.   R.,   SEALTEST,    LIFE    UNDERWRITER   TRAINING   COUNCIL,   NYLOK    CORP. 
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EASY 

TO 

CARRY 


Complete  in  one  cose.  The  only  pro- 
fessional synchronous  magnetic  mo- 
tion picture  recording  unit  complete 
in  one  unit,  from  microphone  to  film. 


ANNUAL  FILM  AWARD  COMPETITION   IN  1956: 


EASY 

TO 

BUY 


Priced  far  below  other  professional 
sound  equipment,  yet  conforming  to 
full,  professional  standards. 

COMPLETE  UNIT  $695 


NEW  16min  KINEVOX  RECORDER 

with  extension  arms  for  1200-foot 
reels  available  as  standard  acces- 
sory. Less  than  2%  intermodulation 
distortion  through  complete  chan- 
nel, from  microphone  input  to  film 
playback  at  full  operating  level. 


KINEVOX 

DIVISION 
OF  ELECTROMATION  CO. 

116  SOUTH  HOLLYWOOD  WAY 
BURBANK,   CALIFORNIA 


NATIONAL    SAFETY    FILM     AWARDS: 

I  I  II  \  I  I  \  1    i:  II     IliDM     I'VGE    SKV  E.\T\  ■  t  ol  K  ,) 

lii|i  winnirs.  \Hard  iif  Merit  certificates  «ill  1)(' 
given  til  other  films  for  special  reasons  of  suli- 
ject  treatment,  production  excellence  and  or  un- 
usual contriliulion  lo  contest  objectives.  Awards 
may  be  given  for  "Instruction-teaching"  and  "In- 
spirational" purpose  films.  No  charge  is  made 
for  contest  entries  or  awards  to  sponsors.  Sepa- 
rate awards  for  sound  slidefilms. 

Kntries:  Will  only  be  accepted  for  those  films 
nhich  are  delivered  all  charges  prepaid  to  Com- 
mittee headquarters.  All  films  will  be  returned 
charges  collect  as  soon  as  possible  after  final 
judging  in  April.  Further  information  and  forms 
are  obtained  from:  \^'illiam  Knglander.  Secre- 
tary. National  Committee  on  Films  for  Safet\. 
42.5  North  Michigan  Avenue.  Chicago  11.  III. 


BOSTON    FILM    FESTIVAL 

♦  The  Film  Council  of  CJreater  Boston  has  an- 
nounced that,  due  to  a  program  of  reorganization, 
it  will  not  sponsor  a  film  festival  in  19-56. 

SIXTH   INTERNATIONAL  DISPLAY  OF 

CINEMATOGRAPHY    FOR 

PUBLICITY.    INDUSTRY    AND 

TECHNICS    USE 

Sponsored   by  the 

International  Milan  Samples  Fair,  Milan,  Italy 

April    12-27 

Categoriks:  Publicily  Films  —  advertising 
products:  Industrial  and  Technique  documentary 
films  —  show  ing  the  achievements  of  industry, 
manufacturing  operations  and  applications. 

Entry:  Address  requests  for  information  to 
Dr.  M.  G.  Franci.  The  Secretary  General,  Milan 
Fair,  International  Display  of  Cinematography 
for  Publicity,  etc..  Ente  Autonomo  Fiera  Milano 
—  Via  Domodossola,  Milano.  Italy. 

Display  Jury:  Will  consist  of  a  film  producer, 
two  publicily  technicians,  a  cinematography 
critic,  one  of  the  Milan  Fair  exhibitors,  a  private 
citizen,  representing  the  public. 

Awards:  Prizes  will  be  awarded  according  to 

films  purpose. 


INTERNATIONAL    EXHIBITION 
OF    CINEMATOGRAPHIC    ART 

Venice,  Italy 

The  Lido,  Venice 

August,  1956 

Closing  Dote  for  Entries:  May  31,  1956 

Catkgohiks:  Films  for  Children.  Documentary 
and  Short  Films  I  Scientific.  Injormalional.  Teach- 
ing. Films  on  the  Arts.  Television,  Short  Fea- 
tures, Cartoon  and  Puppet  Films). 

Av^'ARDs:  A  prize  is  awarded  respectively  for 
the  best  film  in  the  category.  Certificates  are 
presented  to  the  i-ntranls  of  all  films  selected  for 
exhibition. 

E.NTKV:  \11  non-governmental  American  entries 
are  submitted  through  the  Film  Council  of 
America.  For  information  write  the  FCA  at  600 
Davis  Street.  Evanston.   Illinois. 

EDINBURGH    FILM    FESTIVAL 

Sponsored  by  the  Edinburgh  Film  Festival 

Edinburgh,  Scotland 

August,  1956 

Closing   Dote  for   Entries:  May  31,   1956 

Categories:  Features.  Documentary,  Cultural, 
■in.  F.xperimental.  Cartoon.  Children's  Films, 
Television  Films. 

Awards:  Diplomas  of  Merit  are  presented  to 
films  most  highly  rated  by  a  selection  board. 
Certificates  are  presented  to  the  producers  of  all 
films  selected  for  exhibition. 

Entry:  All  non-governmental  American  entries 
are  submitted  through  the  Film  Council  of 
.\merica.  For  information  write  the  FCA  at  600 
Davis  Street.  Evanston.  Illinois. 


OTHER    AWARD    COMPETITION 

M  The  Editors  of  Business  Screen  take  note  of 
other  important  competitive  events  which  include 
motion  pictures  and  slidefilms  such  as  the  An- 
nual Public  I  tilities  Advertising  Awards  and  the 
Aimual  Cooperative  Information  Service  Fair, 
sponsored  by  the  National  Council  of  Farmer 
Cooperatives  I  see  storv  on  page  1.581.  Financial 
report  films  are  included  in  the  annual  citation? 
by  the  Financiai,  V^orld  Magazine  and  spon- 
sored films  of  educational  interest  are  included 
and  annually  reviewed  for  honors  by  awards 
juries  of  the  Scholastic  Teacher  Magazine.  S' 


—  see  page  sevenfy-eighf 
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. . .  to  better  tell 


YOUR  MOST  IMPORTANT  STORY 


Max  Lasky  Film  Productions 
and  Soundfilm  Studios,  Inc.,  combine 

their  creative  talent 
and  production  facilities. 


Thirty-five  years  of  "know-how' 
in  the  production  of  effective 
presentations. 


testify  to  the  ability 

of  these  men 

to  put  —  life  —  color  —  and  meaning 

into  a  sponsor's  film. 


LASKY  FILM  PRODUCTIONS,  INC. 

Central  Studios  •  4815  Cabot         •  Detroit  10,  Michigan 

DETROIT  NEW     YORK  CINCINNATI 
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AutomaticallY  detects  torn  or  enlarged 
sprocket  holes,  sprocket  punch,  broken  film, 
weak  splices  or  any  defect  that  would  cause 
a  poor  showing.  Counts  good  splices  and  cleans  film. 
Try  automatic  film  inspection  for  just  $75  a  month  ond 
ossure  your  customers  perfect  show  every  time.  Model 
K  [pictured  above)  is  complete  with  editing  fociltty;  trial 
rental  slightly   higher.   Write  for  descriptive   literature. 


SPLICE-O- 
FILM 

A  professional  unit 
for  making  strong, 
low-visibility  splices 
quick  ly  and  easily. 
Features  a  semi-auto- 
motic,  pre-set  scraper 
that  removes  emulsion 
to  the  precise  depth 
every  time.  Precision- 
made,  easy  to  main- 
tain. Models  for  nega- 
tive or  positive  use,  combination  8mm-16mm  or  35mm. 
Perfect  for  use  with  the  Harwald   Inspect-O-Film. 


PROTECT-O-FILM   PREVENTS 
COSTLY   FILM   DAMAGE  .  .  . 


Works  four  woys  to  increase  film  life, 
improve  projection  quality.  Cleans 
completely,  reduces  wear,  prevents 
dirt  and  dust  collection,  strengthens 
film  base.  Try  this  amazing  film  con- 
ditioner yourself.  Pint,  just   SI. 75. 


FILM  STORAGE 
CABINETS 

Procficol,  efficient  cabi- 
nets for  storage  and  care 
of  your  valuable  films. 
Double  doors  with  key 
lock.  Continuous  cord 
holder  for  Indexing.  Fitted 
with  film  separator  racks 
in  ony  combinotion  of 
reel  sizes.  29"  wide  x  66" 
high  X  15"  deep.  Baked 
on  grey  crackle  finish. 


*For  full  information,  check  the  items 
you're  interested  in,  tear  out  this  ad  and 
send  it  with  your  name  and  address  to 


CO. 


"^HARWALD 


1216       CHICAGO       AVENUE 
EVANSTON,         ILLINOIS 


NATIONAL    ORGANIZATIONS 

IN    THE    AUDIO-VISUAL    FIELD 

Business,  professional  and  consumer 

groups  with    audio-visual    interests. 

FILMS  AND   VISUAL  AIDS   STEERING 

COMMITTEE    OF    THE 

ASSOCIATION    OF    NATIONAL 

ADVERTISERS,    INC. 

FILMS    GROUP 

Office:  285  Madison  Ave..  New  York  17,  N.Y. 

Officers:  Paul  West,  president;  Lowell  McElroy. 
vice-president,  films  committee  liaison. 

Membership:  John  Flory  I  Eastman  Kodak  Co.  l. 
chairman :  W.  M.  Bastable  I  Sw  ift  &  Company  I  : 
Frederick  G.  Beach  ( Remington  Rand  Div.. 
Sperry  Rand  Corp.  I  :  Leo  Beebe  ( Ford  Motor 
Company);  Eyre  Branch  (Standard  Oil  Com- 
pany of  New  Jersey  I  :  George  J.  Dornian  I  L  nited 
States  Steel  Corp.  I  ;  John  J.  Dostal  I  Radio  Corp. 
of  America  I  :  Harold  F.  Driscoll  ( Bell  &  Howell 
Company  I  :  Agnew  Fisher  (Trans  World  Air- 
lines. Inc.  I  :  John  Ford  (  General  Motors  Corp.  I  ; 
\^'illiam  Hazel  (Standard  Brands  Inc.  (;  J.  W. 
King  (American  Can  Company!  :  Kenneth  Pen- 
ney (Minnesota  Mining  &  Manufacturing  Com- 
pany I  ;  0.  H.  Peterson  ( Standard  Oil  Company 
(Ind. )l;  Willis  H.  Pratt.  Jr.  (American  Tele- 
phone &  Telegraph  Company)  ;  H.  A.  Richmond 
(Metropolitan  Life  Insurance  Company  i  :  Frank 
Rollins  (E.  R.  Squibb  &  Sons):  Virgil  Simpson 
( E.  I.  du  Pont  de  Nemours  &  Company.  Inc.)  ; 
Stanley  F.  Withe  ( Aetna  Casualty  &  Surety  Com- 
pany ) . 

Purpose:  The  Committee  initiates  and  executes 
projects  which  will  provide  the  4.S0  Film  (Jroup 
members  with  cost,  technical,  distribution  and 
other  information  about  business  films  and  re- 
lated audio-visual  materials.  The  Committee  has 
recently  completed  and  distributed  a  16-page 
booklet  entitled  "Criteria  for  Business  Sponsored 
Educational  Films'"  —  designed  to  aid  adver- 
tisers in  understanding  the  problems  of  educators 
in  preparing  films  intended  for  in-school  show- 
ings, and  at  the  same  time  to  help  educators 
understand  the  problems  of  industry. 


INDUSTRIAL    AUDIO-VISUAL 

ASSOCIATION 

Office  (  of  the  .Secretary  )  :  Alan  W.  Morrison, 
Socony  Mobil  Oil  (^impany.  Inc..  26  Broadway, 
New  York  4,  N.Y. 

Officers:  Frederick  G.  Beaih  (Remington  Rand 
Div.,  Sperry  Rand  Corp.).  president:  William  B. 
Cox  (Santa  Fe  Railwa\'  Co.).  first  vice-president; 
C.  R.  Coneway  (  Humble  Oil  i  Refining  Co. ) , 
second  vice-presiilent :  John  T.  Hawkinson  (Illi- 
nois Central  Railroad  Company),  treasurer; 
Alan  W.  Morrison  (Socony  Mobil  Oil  Company, 
Inc.).  secretary;  Robert  C.  McCaslin  (Caterpillar 
Tractor  (Company),  asst.  secretary. 

PlRPOSE:  To  study  all  means  of  audio-visual 
comnmnications  including  creation,  production, 
appreciation,  use  and  distribution;  to  promote 
better  standards  and  equipment  and  to  establish 
a  high  concept  of  ethics  in  the  relations  of  mem- 
bers with  associated  interests. 

Annual  National  Meeting:  April  3,  4.  r>.  19.56, 
Edgewater  Beach  Hotel.  Chicago.  111.  (Members 
only  but  qualified  guests  from  sponsoring  com- 
panies may  apply  to  the  Secretary  for  admission. ) 


NATIONAL    VISUAL    PRESENTATION 

ASSOCIATION.    INC. 

For  Information:  write  to  Porter  Henry,  Secre- 
tary-Treasurer. Porter  Henry  &  Co.,  Inc.,  507 
Fifth  Avenue,  New  York  17.  N.Y. 

Officers:  Dr.  Jack  Shiff  (chairman.  Pace  Col- 
lege), president;  Ray  Bonta  (General  Electric 
Company  ) .  vice-president  (  User )  ;  Charles  Behy- 
mer  ( H.  D.  Rose  S  Company  I ,  vice-president 
(Trade);  Porter  Henry  (Porter  Henry  &  Co., 
Inc. ) .  secretary-treasurer. 

PlRPOSE:  To  encourage  better  selling  through 
better  methods. 

Meetings:  Luncheon  meetings  are  held  once  a 
month  at  Tools  Shor's.  51  West  51st  Street,  New 
^ork  City. 

Annual  Awards  Competition  and  Day  of 
Visual  Presentation  I  :  May  1.  1956.  Co-sponsored 
by  N.V.P.A.  and  the  New  York  Sales  Executives 
Club.  Hotel  Roosevelt.  New  York.  (See  .Annual 
Award  Competitions  Listings.  I 

(    C  O  N  T  I  N  II  E  D       ON       P  \  C  E       EIGHTY) 


see  page  eighty 
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so  FAR: 
554  VIEWERS  PER  PENNY. 

and  they're  still  adding! 


Even  the  cost-conscious  American  Institute  of  Accountants  has  been 
pleasantly  surprised  by  the  low  "cost  per  viewer"  of  their  Willard-made 
public  service  Him.  In  1955  it  reached  554  viewers  for  every  penny  of 
production  cost— and  it's  still  going  strong. 

But  this  is  nothing  new.  Willard-made  pictures  have  a  way  of  remain- 
ing popular  and  effective  long  after  the  sponsor  has  stopped  worrying 
about  his  cost.  For  instance.  United  Fruit's  Middle  America  is  still  in 
wide  distribution  after  17  yeai's. 

Consult  Willard  on  your  next  film.  We  consider  e\'ery  new  motion  pic- 
ture a  new  creative  challenge— a  new  opportunity  to  make  the  best 
picture  yet. 


wittard 


Bid 


WILLARD 
PICTURES  INC. 

45    WEST    45th    STREET    •     NEW    YORK    36,    N.   Y. 
JUdson     2-0430 
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FILM 

HEADACHES 

CURED 


Business  Films,  Libraries,  Adver- 
tising Companies,  Film  Distribu- 
tors, Etc.,  Vacuumate  Corporation 
offers  quick  relief  for  film 
headaches— bringing  to  you  many 
services  you  have  urgently 
sought. 

FILM  CLEANING 
INSPECTION 

AND   REPAIR 

• 

SPOOLING  &  SHIPPING 

OF  TV  COMMERCIALS 

• 

FILMSTRIP  CUTTING 

AND  CANNING 

• 

FILM  PROTECTION 

Vacuumate  Corp.  gives  you  the  fine  super 
Vacuumate  film  process  for  protection 
ogainst  weor,  oil,  fingermarks,  scratches 
ond    climotic    changes. 

• 

FILM  DEPOSITORY 

Films  are  calologued  and  stored  with  us 
awaiting    your    shipping    instructions. 

• 

PACKAGING  AND  SHIPPING  OF 
FILMS  . . .  FILMSTRIPS  AND  DISCS 


NO-EN 

FILM  TREATMENT 


GIVES  TROUBLE  FREE  EXTRA  LONG 

REPEATER  FILM  PROJECTION  FOR 

YOUR  ADVERTISING  CONTINUOUS 

FILMS  . . . 


If   only   a   single   reel    or   many,   Vacuumate 
will  serve  you  v^ell.  Write  for  informotion 


V4Cliyill4H 


specialists  in 
Fihii  Handling  Senices 

446  West  43rd  St..  New  York.   N.  Y. 


Producer  •  Laboratory 
Trade   Organizations 

iii)\Ti\iKi>  IKOM   i'\f;K.  si:\  l;\T^ -1  II.  II  I  I 


AMERICAN    ASSOCIATION 
OF    FILM    PRODUCERS.    INC. 

Offkk:  .i."!.'!  N.  Michigan  \\e..  Chicago,  HI. 

Okfickk.s:  Mercer  Francisco  (Francisco  Films i. 
president:  Lawrence  Mominee  I  Atlas  Film 
Corp.  I .  licepresidenl:  James  Holmes  (Vogue- 
Wright  Studios  I.  secretary;  James  Kellock 
I  Wilding  Picture  Productions.  Inc.  i .  treasurer: 
Jane  \\  are.  atlmiiiistratiie  assistant. 

Plrpo.se:  B\  mutual  cooperation  to  educate  busi- 
ness, government  and  education  to  the  advantages 
and  values  of  industrial,  business  and  educational 
films  and  other  audio-visual  aids:  to  foster  and 
promote  continued  ethical  relationships  in  all 
matters  between  producers  and  their  clients. 

\\M  KL  Mkkting:  February  24.  19.56.  Sherman 
Hotel.  Chicago.  1 19.56  officers  will  be  elected  at 
that  time,  i 


FILM    PRODUCERS    ASSOCIATION 
OF    NEW    YORK 

(Jffice:  39  Broadway,  New  York  City  6.  N.Y. 
Officers:  Walter  Lowendahl  iTransfilm.  Inc.  i, 
president:  Harold  Wondsel  (Sound  Masters. 
Inc.  I.  vice-president:  Herbert  Kerkow  I  Herbert 
Kerkow.  Inc.  i ,  secretary:  Edward  J.  Lamm 
I  Pathescope  Company  of  America.  Inc.  I.  treas- 
urer. 

Directors:  \\  alter  Lowendahl.  Harold  Wondsel. 
Herbert  Kerkow .  Edward  J.  Lamm,  Henry  Strauss 
(Henrv  Strauss  S:  Co..  Inc.).  Peter  J.  Mooney 
I  Audio  Productions.  Inc.  I.  John  Henderson 
iSarra.  Incorporated!.  David  I.  Pincus  (Caravel 
Films.  Inc.  i .  Robert  L.  Lawrence  (  Robert  Law- 
rence Productions.  Inc. I. 

Pirpose:  Meeting  once  a  month,  this  organiza- 
tion works  to — advance  the  non-theatrical  motion 
picture  production  industry  in  all  its  branches: 
to  establish  and  maintain  a  high  standard  of 
ethics  among  producers  and  clients:  to  distribute 
accurate  information  in  regard  to  the  production 
of  and  improvement  in  techniques:  to  advise  the 
general  public  on  the  importance  of  the  film  in- 
dustrv  in  the  nation's  economy:  to  encourage 
responsible  people  to  enter  the  industry :  to  pro- 
mote, stabilize  and  coordinate  all  elements  of  the 
induslrv. 


NONTHEATRICAL    MOTION    PICTURE 
PRODUCERS    ASSOCIATION 

Office:  12.5  South  l)i\erK  l)ri\e.  Beverly  Hill?. 
California. 

Officers:  Carl  Dudlev  (  Pn-sident.  Dudley  Pic- 
tures Corp.  I .  president:  Da\  id  Lurie  I  Raphael  (.. 
Wolff  Studios.  Inc.  1.  vice-president:  Carl  Swan 
Strom  (Centaur  .Studios I.  treasurer;  Perry  King 
( Polaris  Pictures  I .  secretary. 


ASSOCIATION    OF 
CINEMA    LABORATORIES 

Office  (of  the  Secretary  l  :  Byron  Roudabush. 
1226  W  isconsin  Ave..  \.W'..  Washington  7.  D.C. 

Officers:  Neal  Keehn  (The  Calvin  Co.),  presi- 
dent: Russell  Holslag  (Precision  Laboratories!. 
vice-president:  Byron  Roudabush  I  Byron.  Inc.  i. 
secretary:  (ieorge  W.  Colburn  (Geo.  W.  Colburii 
Laboratorv.  Inc.  I.  treasurer. 

Plri'OSE:  The  developitient  nf  uniform  method- 
and  practices. 


ASSOCIATION   OF   MOTION    PICTURE 

PRODUCERS    AND    LABORATORIES 

OF    CANADA 

Office:     Rnoni    .512.     Ud    Wellington    Street, 
Ottawa.  Ontario.  Canada. 

Officers:  Graeme  Eraser  (Crawley  Films 
Limited!,  president;  Arthur  Chetwynd  (Chet- 
wynd  Films  Limited  I .  vice-president;  Pierre  Har- 
wood  (Omega  Productions.  Inc.!.  past  presi- 
dent: D.  M.  McClymont.  secre/ary-(reoiHrer  (140 
Wellington  Street.  Ottawa.  Ontario  i . 
Board  of  Directors:  Spencer  Caldwell  i  S.  Vi . 
Caldwell  Limited  I  :  Ralph  Foster  (Batten  Films!  : 
J.  J.  Chisholm  (Associated  Screen  News.  Ltd.  (  : 
Wallace  Hamilton  (Trans-Canada  Films  Ltd.!. 
Membership:  Canadian  firms,  partnerships,  and 
corporations  engaged  in  motion  picture  produc- 
tion or  laboratory  work. 

Purpose:  To  promote  and  conserve  the  common 
interest  of  those  engaged  in  the  motion  picture 
industry  in  Canada  b\  maintaining  the  highest 
possible  standards  in  the  production  of  motion 
pictures  for  commercial,  theatrical  or  television 
release  and  in  all  laboratorv  processing:  to  cor- 
rect abuses:  secure  freedom  from  unjust  and 
unlawful  exactions:  eniourage  cooperation  in 
the  industry  and  »ilh  ■.(her  associations. 

(OTHER     PR0FESSI0.N.\L    GROLPS    ON     PACE     164( 
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It  Will    Pay  You  to 
Let    FIORE    FILIVIS    Bid 
on  Your   Next   Film! 

DO  YOU  WANT  BIG  NAMES  IN  YOUR  FILMS? 

\\  c  at  Fioie  Films  lunc  created,  piodiited  and  distributed  a  quarter  hour  story  film 
for  Vogue  Dolls  featuring  Faye  Emerson:  an  educational  film  for  Playskool  Toys 
featuring  Dr.  Frances  Horwich;  another  educational  film  for  Childhood  Interests 
in  co-operation  with  the  world-famous  Gesell  Institute  of  C^hild  Development:  and 
others  that  we'd  like  to  discuss  with  vou. 

DO  YOU  WANT  TO  REACH  BIG  AUDIENCES  WITH  YOUR 
DOCUMENTARY  AND  EDUCATIONAL  FILMS? 

We  at  Fiore  Films  ha\e  created,  produced  and  distribiuetl  a  ])ublic  service  film  that 
has  played  to  o\er  ;M).OnO.Oflfl  people:  a  docimientary  that  has  been  distributed  to 
80  of  the  top  100  markets:  and  others  that  we'd  like  to  tell  you  about. 

DO  YOU  WANT  TELEVISION  COMMERCIALS 
THAT  REALLY  MOVE  MERCHANDISE? 

We  at  Fiore  Films  lia\e  created  and  produced  two  sets  of  lY  commercials  that  have 
sold  millions  of  dollars  worth  of  cosmetics. 

DO  YOU  WANT  OUR  THOUGHTS  ON  YOUR  NEXT  FILM? 

We'll  be  happy  to  sit  down  with  you  and  submit  a  complete  treatment  and  tlistri- 
bution  plan  on  your  next  film.  Frankly,  we'd  like  to  add  your  next  film  to  otu"  list 
of  success  stories.  Our  studio  is  a  half-hour  from  Times  Square.  Your  office  is  but 
a  tew  hours  by  plane  from  ours. 

YES,  IT  WILL  PAY  YOU  TO  LET  US  BID  ON  YOUR  NEXT  FILM! 

FIORE     FILIVIS 

128  Mallory  Avenue  Jersey  City  4,  N.  J. 

Henderson   2-4474 
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Manufacturer's  Twenty  Member  Motion  Picture  Unit  sets  up  to  shoot  Northrop  F-89D  all-weother  jet  interceptor  for  sequences  in  Northrop  Training  Department  film. 

INDUSTRY'S  USE  OF  16MM  CAMERAS  BROADENS 


Northrop  Aircraft  Demonstrates  Expanded 
Industrial  Use  of  Mitchell  Cameras 

Over  100,000  feet  of  film  were  shot  last  year  by  two  16mm  Mitchell  cameras 
operated  by  a  full-scale  motion  picture  unit  at  Northrop  Aircraft.  Operating  daily 
throughout  the  year,  these  16mm  cameras  provide  impressive  evidence  of  the  rising 
role  of  professional  motion  picture  equipment  in  American  Industry  today. 

Northrop,  a  leader  in  airframe  and  missile  manufacture,  makes  diversified  use  of 
their  Mitchell  cameras.  Motion  pictures  range  from  employee  activities  to  engi- 
neering test  films  — where  re-shooting  is  impossible  and  where  steady,  accurately- 
framed  film  of  superior  quality  is  consistently  delivered  by  Mitchell  cameras. 

No  other  single  camera  is  today  used  by  American  Industry  for  such  a  broad 
range  of  filming  requirements  as  is  the  Mitchell  camera.  Easy  operating  Mitchell 
cameras  help  create  sales,  meet  delivery  schedules,  and  systematize  and  accelerate 
research  and  development.  For  details  about  Mitchell  equipment  that  will  meet 
your  specific  needs,  write  today  on  your  letterhead. 


For  Quality  Control  Film,  Milchell  camera  104  Rocket  Salvo  of  twin-jet  F  89D  is  cap- 

moves  in  for  close  shots  of  Scorpion  F-89D.  tured  on    16mm   Engineering  Test  film. 


Alaska  Bound  test  pilot  Bob  Love  and  Columnist  Marvin  Miles 
being  filmed  by  Mitchell  camera  for  Northrop  Public  Relations 
Department. 
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■■MITCAMCO" 

''85%  of  professional  motion  pictures  shown  in  theatres  throughout  the  world  are  filmed  with  a  Mitchell 
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Films  Help  Them  THIIVK  Safety 

Esso  Refinery  Workers'  Safety  Record  Was  Achieved 
by    Intensive    Training;    Now    Visuals    Help    Insure    It 


WHY  DO  YOU  NEED  to  continually 
strengthen  safte>  -consciousness 
in  an  industrial  operation  where 
accidents  are  so  fe«'  and  far  between 
that  the  worker  is  twelve  times  safer 
in  the  plant  than  in  his  own  home? 

And,  given  this  kind  of  record, 
how  can  you  make  safety  training 
forceful  enough  to  have  lasting 
effectiveness  without  swinging  over 
the  other  way  and  producing  a 
"fear  psychology"? 

These  are  some  of  the  questions 
that  the  Esso  Standard  Oil  Com- 
pany faces  in  the  refineries  ivhere 
it  processes  vast  quantities  of  crude 
oil  into  petroleum  products  suitable 
for  industrial  and  consumer  use. 

These  Facts   Show  the   Need 

The  answer  to  the  first  of  these 
questions — the  "why"  of  an  acci- 
dent-prevention program — lies  in 
three  facts  of   refinery   life. 

Fact  Number  One:  The  materials 
with  which  men  work  in  a  refinery 
— ^the  volatile  hydrocarbons — while 
not  necessarily  hazardous  in  them- 
selves can  become  very  much  so  if 
not  properly  handled. 

Fad  Number  Two:  The  very  ex- 
cellence of  the  Esso  safety  record 
tends,  in  itself,  to  be  something  of  a 
hazard  by  deadening  awareness  of 
the  need  to  make  safety  a  "way  of 
life"  on  the  job. 

Fact  Number  Three:  New  men 
in  the  operation  are  likely  to  be 
either  underly  or  overly  impressed 
with  the  accident  potential  of  the 
volatile  hydrocarbons.  Either  of 
these  states  of  mind  presents  obvi- 
ous dangers. 

How  Films  Can   Benefit 
The    "how"    of    effective    safet\ 
training  under  these  circumstances 
is  somewhat  more  complex. 

The  Esso  refineries  have  a  wealth 
of  practical  experience  in  "refining 
out"  both  the  physical  and  human 
danger    elements.    Their    safety    re- 
'  cord   is   the   result   of   an    intensive 
I  and   continuous   training   program. 
1  One    of   the    key    elements    of    this 
I  program   is   an    ingenious   "labora- 
;  tory     demonstration     course       des- 
igned to  show"  just  what  the  volatile 
hydrocarbons  are  and  how  they  be- 
have. 

This  course  had  proved  highly 
effective,  but  there  were  certain 
serious  drawbacks  in  its  operation. 
.  .  .  Running  through  the  actual 
demonstrations  was  very  time  con- 
suming. 

.  .  ■  Only  limited  numbers  of  per- 


sonnel could  be  exposed  at  any 
one  time. 

.  .  .  The  demonstrations  involved 
the  use  of  physical  props  tchich 
were  costly  to  duplicate  and  imprac- 
tical to  shift  around  to  different 
training  locations. 

.  .  .  Only  technically  skilled  train- 
ers could  conduct  the  demonstra- 
tions— and  that  only  after  consider- 
able practice. 

.  .  .  While  the  lecture-demonstra- 
tion was  an  excellent  teaching  de- 
vice, it  was  difficult  to  introduce 
into  it  a  strong  motivational  ele- 
ment. 

Considerations  such  as  these  led 
Esso  to  the  conclusion  that  putting 
this  part  of  its  program  on  film 
would  greatly  increase  the  impact, 
flexibility,  and  usefulness. 

Making  It  Visually  Effective 
More  was  involved  than  simplv 
photographing  the  demonstrations 
in  their  original  form.  First  of  all. 
there  were  some  knott\'  technical 
problems.  Material  taking  some  six 
hours  to  present  in  actuality  had  to 
be  reduced,  without  loss  of  coher- 
ence or  any  vital  information,  into 
around  thirty-five  minutes  of  fibn 
time.  Some  of  the  demonstrations 
had  to  be  greatly  speeded-up  .  .  . 
others,  which  took  place  in  split 
seconds,  slowed  down.  For  the  sake 
of  realism,  the  film  had  to  be  shot 
in  color  using  combinations  of 
lighting  and  backgrounds  that 
would  make  the  action  of  transpar- 
ent substances  clearly  visible.  A  w  ay 
had  to  be  found  to  relate  the  lab- 
oratory demonstrations  to  the  field 
processes  thev  represented  in  minia- 
ture. 

Secondlv.  there  was  the  problem 
of  motivation.  The  film  must  help 
lead  people  to  think  safety,  feel 
safetv.  live  safety.  It  must,  while 
focusing  on  mechanical  details,  get 
across  the  idea  that  safety  is  rooted 
in  the  man  rather  than  in  his  sur- 
roundings. And.  it  must  do  this  in 
a  wav  that  would  instill  respect  for 
materials  men  handled  on  the  job 
without  instilling  fear. 

Strauss  Selected  for  Program 
The  firm  of  Henry  Strauss  and 
Co..  was  selected  for  this  demanding 
Job  on  the  grounds  of  its  experience 
in  combining  technical  and  human 
factors  with  effectiveness  in  both 
areas. 

After  researching  the  many-sided 
aspects  of  the  problem,  the  Strauss 
organization  came  to  the  conclusion 
(  CONTINUED      ON      PAGE      154) 
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Sponsored  films  reach  an  important  segment  of  the  American 
market  through  Modern's  summer   roadshow  circuits. 

What  is  a  roadshow?  It's  a  phenomenon  of  the  great  Midwest — 
it's  "movie  night"  underwritten  by  local  merchants  in  theatrtless 
towns  to  draw  crowds  (which  also  buy  in  the  late-open  stores)  into 
their  communities.  At  these  roadshows  the  people  of  the  area  see 
a  free  Hollywood   feature   movie — and   a  sponsored   him. 

Are  roadshows  successful?  '^'ou  betl  The  smart  local  merchant 
wouldn't  spend  his  money  financing  them  if  they  weren't.  Audiences 
range  up  to  one  thousand  people  and  the  average  is  over  400 
at  each  show. 

Suitable  sponsored  films  (a  limited  number  of  them)  will  be  shown 
in   1500  towns  in  the  summer  months  through  Modern's  roadshow 


distribution.  This  can  be  an  important  extra  channel  of  circulation 
for  your  film  at  a  time  of  the  year  when  other  channels  are  at  an 
ebb.  You  don't  miss  any  other  opportunities  when  your  I6mni 
prints   are   on    the   summer   roadshow   circuits. 

'\'ou  can  buy  roadshow  distribution  alone  or  in  combmation  with 
any  of  the  other  three  channels  of  distribution  through  Modern 
—  I6mm  non-theatrical,  television,  and  theatrical.  And  like  all 
Modern  guaranteed  distribution  plans,  your  film  is  shown  or  you 
pay   nothing — if  your  film  doesn't  play,  you  don't  pay. 

If  your  company  or  association  is  interested  in  the  big  American 
rural  market  of  the  Midwest,  you  should  check  with  Modern  now 
for  the  facts  about  roadshows.  There's  an  opportunity  here  fur 
vou.  Write  or  phone  any  of  the  division  offices  listed   below. 


Moekm 


TALKING   PICTURE  SERVICE 


NEW    YORK  •  45  Rockefeller  Plaza  •   New  York  20  •  JUdson  6-3830 

Delaware  7-3252  PITTSBURGH  GRont   1-9118 

Plaza,     Chicago     1,     III.  339    Boulevard    of    Allies,    Pittsburgh    22,    Penna. 

DETROIT  TEmple  2-4211  LOS    ANGELES  MAdison  9-2121 

956    Maccabees    Building,    Detroit    2,    Mich.  612     S.     Flower     Street,     Los    Angeles     17,   Calif. 


CHICAGO 

Prudent 
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A  PrefacG  to  the 
Production  Review 


THOUGH  SIZE  ALONE  is  neither  the  ob- 
jeitive  nor  the  criterion  of  the  Annual 
Production  Review  program  which  begins 
each  new  publication  year  for  Business  Scpieen, 
this  f)th  Annual  Edition  is  the  largest  ever  pub- 
lished, it  is  also  the  most  complete  from  the 
standpoint  of  listings  of  qualified  producers  in 
the  I  nited  States.  Canada  and  in  other  lands 
throughout  the  world. 

Because  the  Production  Review  has  become  an 
authoritative  guide  to  the  increasing  thousands 
of  buyers  of  motion  pictures,  slidefilms  and  other 
forms  of  visual  presentation,  a  very  special  effort 
has  been  made  to  present  only  those  companies 
especially  qualified  to  serve  this  market.  It  is 
also  significant  to  note  that  these  are  companies 
most  inleresleil  in  performing  these  services. 

They  have  shown  good  faith  in  their  altitude 
toward  the  buyer's  needs  in  furnishing  consider- 
able data  on  1955  experience,  listing  their  per- 
manent staff  members  and  in  furnishing  basic 
data  concerning  physical  facilities. 

The  financial  growth  of  the  business  film  in- 
dustry, previously  included  in  this  same  issue, 
will  be  reported  in  our  next  number  in  order  to 
allow  sufficient  time  for  the  most  accurate  review 
of  statistics  within  each  reporting  company  as 
well  as  by  our  own  researchers.  Postponement  of 
the  income  tax  deadline  to  April  15  is  another 
reason  for  this  added  period  of  grace. 

The  question  most  frequently  asked  the  Editors 
in  hundreds  of  letters  from  prospective  sponsors 
during  the  year  is  "how  can  you  giude  me  in  the 
choice  of  a  prospective  producer?'  Here  are  the 
elements  of  a  formula  which  the  Production  Re- 
view listings  would  seem  to  recommend  to  your 
consideration : 

BASIC  CONSIDER.\TIONS 
in  Selecting  Your  Producer 

Experience:  what  has  the  prospective  producer 
made  in  terms  of  pictures  clearly  identified  as  his 
full  responsibility? 

Financial  Stability:  evidence  should  be  sub- 
mitted to  the  producer's  ability  to  carry  out  the 
intended  assignment  according  to  agreed  terms 
and  without  requiring  emergency  assistance. 
Progress  payments,  if  agreed  upon,  should  be 
maintained   according  to  terms  of  the  contract. 

Creative  Ability:  if  the  producer  contracts  for 
the  full  responsibility  of  the  picture  from  script 
to  screen,  is  the  creative  function  drawn  from 
facilities  under  his  direct  control?  If  not.  is  the 
sponsor  fullv  aware  of  the  creative  source  and 
its  line  of  responsibility?  What  does  the  creative 
record  of  the  supplier  show? 

Physical  Facilities:  does  the  producer  either 
maintain  or  have  fully  under  his  control  adequate 
physical  facilities  to  complete  all  phases  of  pro- 
duction from  script  to  screen?  H" 


ZW  Films  Win  Freedom  Awards 

Honor  Medals  Awarded  to  Sponsored  Motion   Pictures  for  Their 
Contributions  to  Understanding    of   the    American    Way    of    Life 


MOTION  Pictures  from  sponsor,  producer, 
syndicate  and  institutional  sources  com- 
posed the  20  award  winners  of  the  1955 
Freedoms  Foundation  competition  honored  in 
ceremonies  at  Valley  Forge.  Pennsylvania. 
February  22.  1956. 

The  winning  films  held  their  George  Washing- 
ton Honor  Medal  places  with  winners  in  other 
special  and  general  communications  media  areas. 
In  national  and  school  categories.  Freedoms 
Foundation  entries  range  from  individual,  civic 
group  and  company  projects  developed  on  local 
and  national  levels,  letters,  photographs  and 
essays  from  armed  forces  and  school  sources,  to 
such  media  as  advertisements,  newspaper  car- 
toons, editorials,  radio  and  television  programs, 
public  addresses  and  sermons. 

Distinguished   Jury   Selects   the   Winners 

Judged  b\  a  national  and  school  awards  jury 
of  supreme  court  justices,  officials  of  veteran  and 
other  patriotic  organizations,  and  representatives 
of  scholastic  and  fraternal  organizations,  the 
films  and  other  winning  entries  were  chosen  as 
activities  and  communications  which  aid  in  the 
Freedoms  Foundation  objective  as  stated  in  the 
American  Credo:  "To  maintain  the  American 
way  of  life  and  pass  it  intact  to  succeeding 
generations." 

Chairman  of  the  awards  jury  was  Dr.  Ray  nn)nd 
B.  Allen,  chancellor  of  the  Lniversity  of  Cali- 
fornia at  Los  Angeles.  Jury  coordinator  yvas  the 
Honorable  Charles  R.  Hayes,  retired  presiding 
judge  of  the  .Supreme  Court  of  South  Dakota. 

Top  Award  to   Notional  Council   of  Churches 

Principal  award  for  the  fibns  —  the  encased 
George  Washington  Honor  Medal  —  yvent  to  the 
National  Council  of  Churches  of  Christ  in  the 
United  States  for  In  Face  of  Jeopardy,  yvhich  de- 
picts the  yvork  of  Christian  missionaries  in  South- 
east Asia  in  keeping  the  torch  of  liberty  aflame 
in  the  face  of  atheistic  communism. 

Other  sponsored  motion  pictures  yvhich  formed 
more  than  half  of  the  yvinning  film  contestants 
contributed  to  several  phases  of  communications 
on  the  American  scene  as  it  pertains  to  ideals  of 
freedom  and  the  practical  application  of  those 
ideals. 

George  Washington  Honor  Medal  Ayvards  were 
yvon  by: 

Man  oj  Action,  sponsored  by  the  American 
Council  to  Improve  Our  Neighborhoods  and  pro- 
duced by  Transfilm.  Inc.  Reviewed  in  this  issue 
of  Business  Screen.  Man  oj  Action  shows  bow 
neighborhoods  can  be  improved  through  the  in- 


spired efforts  of  one  man  —  leading  his  neigh- 
bors in  practical  action. 

People,  Products  and  Progress,  1975,  produced 
for  the  Chamber  of  Commerce  of  the  United 
States  by  Creative  Arts  Studio  —  a  film  which 
projects  the  future  to  show  how  this  country  can 
continue  to  grow  and  achieve  a  higher  standard 
of  living  if  it  keeps  a  free  market  system. 

Board  of  Trade  Film  Gets  Honor  Medal 

After  the  Harvest,  sponsored  by  the  Chicago 
Board  of  Trade  and  produced  by  Wilding  Picture 
Productions.  Inc.:  a  dramatized  visit  to  the  na- 
tions greatest  grain  market  which  explains  the 
Board's  place  in  the  free  American  economy. 

Letter  From  Pasquale.  produced  from  a  script 
by  Bruce  Henry  by  Mode  Art  Pictures,  Inc.,  for 
the  Community  Chest  of  Allegheny  County,  Pa. 
Tliis  photoplay  tells  of  the  Community  Chests 
help  to  an  immigrant  in  finding  a  productive  role 
in  American  life.  It  stresses  the  opportunities 
available  to  all  in  this  free  land. 

General    Electrlc's  "Automation"   Honored 

This  Is  .Automation,  sponsored  by  General 
Electric  Co.  and  produced  by  Raphael  G.  Wolff 
Studios.  Inc.  —  which  recaps  the  history  of  auto- 
mation and  explains  its  force  in  the  expanding 
American  economy. 

Land  of  Plenty,  another  Wilding  Picture  film, 
produced  for  Goodyear  Tire  &  Rubber  Co., 
visualizing  the  growth  of  production  as  related 
to  the  improvement  of  tools  and  machinery. 

Miracle  at  Your  Front  Door,  sponsored  by  the 
Minneapolis  Star  Tribune.  A  Rippey,  Henderson 
&  Kostka  Co.  production  yvhich  shows  how  a  free 
(continued    on    the    following    page) 
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A  GUEST  EDITORIAL 

<J o  tnosQ  vv'/io  n 
snared  tnc 


tavc 


vision . . . 


—  the  vision  of  national  acceptance  —  ac- 
ceptance of  the  simple  idea  that  pictures  make 
things  plain — that  all  things  may  be  made 
more  understandable  by  the  selections  of  the 
camera  —  that  all  tasks  may  be  made  easier 
to  learn  by  seeing  the  pattern  for  doing  the 
job  well,  as  the  projeaor  throws  the  pro- 
cedure on  the  screen,  living  and  vividly 
li£;hted. 


^ 


iV 


J^et  us  resolve  to  make  good  pictures. 
Let  us  make  good  our  promises  —  reduce 
them  to  promises  that  we  can  make  good. 
Let  us  strictly  confine  all  pretenses  to  the 
stage  floor. 


^ 


ik 


oL^et  us  resolve  to  keep  within  the  scope 
of  our  qualified  experience.  Let  us  do  only 
those  things  which  we  can  do  truly  well.  Let 
us  undertake  only  those  responsibilities  which 
we  can  carry  competently. 


iV 


iV 


.J^ef  us  resolve  to  co-operate  in  a  tribute 
to  our  medium-of-vision  —  a  tribute  which 
can  be  rendered  only  by  good  films  economi- 
cally produced  in  the  spirit  of  integrity, 
dependability  and  real  craftsmanship. 


J' 


aniiso 


n   <yLciiiiiu 
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FHELDOM    AW/\Hn    WINIVKHS: 
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press  works  Icj  ki-i'|i  Ariicricaiis  ihr  licst  irifuniied 
people  in  the  world. 

"Horizons  of  Hope"  Shows  Cancer  Research 
Horizons  of  Hope,  pnidueed  h\  John  Suther- 
land Prodnetions.  Ine..  for  the  Alfred  P.  Sloan 
Foundation.  This  film  shows  how  the  imagination 
of  free  men.  supported  by  privately  donated 
funds,  attacks  a  major  medical  research  problem 
—  for  the  benefit  of  a  free  nation. 

A  Dawn's  Early  Light,  sponsored  by  Westing- 
house  Electric  Corp..  which  pictoriallv  presents  a 
new  era  being  opened  by  peaceful  uses  of  atomic 
energ\'. 

Specialized  Pictures  Share  Four  Awards 
Syndicated  and  specialized  production  sources 
which    won    George    Washington    Honor    Medal 
Awards  included: 

Coronet  Films,  cited  for  its  American  History 
series:  Pat  Dowling  Pictures,  honored  for  Our 
Productive  Industry,  which  shows  how  mass 
production  and  distribution  have  developed 
American  industry  and  living  standards:  Avalon 
Dagget  Productions,  rewarded  for  Herds  West. 
a  story  of  the  cattle  industry  and  its  importance 
in  the  economy:  Bob  Post  Associates,  acclaimed 
for  Trial  by  Jury,  a  documentary  on  the  rights 
of  every  citizen  in  the  American  judicial  process 
as  safeguarded  bv  the  ("onslitutioii. 

Organization  EfForts  Are  Also  Cited 
Honor  Medals  also  went  to  the  following  or- 
ganizational sponsors: 

Girl  Scouts  of  the  Li.S.A..  for  Leading  Lady. 
demonstrating  the  work  and  satisfactions  in 
scouting:  University  of  Indiana  Audio-Visual 
Center,  for  Your  Voting  Procedure,  depicting  the 
American  system  of  registration  and  voting: 
Ladies  Auxiliary,  Veterans  of  Foreign  Wars  of 
the  United  States,  for  To  Help  the  Living,  telling 
of  volunteer  service  in  the  American  tradition: 
National  Council  of  Independent  Schools,  for 
Beyond  the  Classroom,  showing  ho\\  a  school 
prepares  students  for  leadership:  President's 
Committee  on  Government  Contracts,  for  Com- 
mencement, a  dramatization  emphasizing  how 
discrimination  against  minority  groups  in  in- 
dustry can  be  eliminated. 

An  Honor  Medal  likewise  was  accorded  News 
Magazine  of  the  Screen  and  Warner  Pathe  News 
for  their  cooperatixe  production  of  the  America's 
Heritage  series. 

Repeat  Winners  Receive  Service  Scrolls 
Coronet  Films.  (General  Electric  Co..  Girl 
Scouts  of  the  U.S.A.  and  Goodyear  Tire  &  Rub- 
ber Co.  will  receive  the  highest  recognition  of  the 
Freedoms  Foundation,  the  Distinguished  Service 
Scroll  —  awarded  to  entrants  who  have  been 
selected  for  award  in  at  least  five  of  the  Founda- 
tion's seven  annual  awards  programs. 

A  special  award  went  to  E.  I.  duPont  de 
Nemours  and  Company  for  "its  dedication  to  the 
ideals  of  the  republic  through  the  years  of 
brilliant  radio  and  television  programs,  adver- 
tising, motion  picture  films  and  employee  publi- 
cations."  y- 
«        **        » 

Editor's  Notk:  for  details  concerning  enlrv  of 
19.56  productions,  see  page  70  of  this  Prodncliun 
Review  issue. 


TREIVDS  m  THE  NEWS 

Notes  and  Commentary  on  Events 
of    Special     Interest    to    Sponsors 

THIS  AcTINt  Vkak  began  with  more  than 
usual  interest  shown  in  films  by  sponsoring 
companies,  trade  groups  and  govern  men  I. 
The  international  scene  was  reflected  in  show 
ings  of  new  factual  films  from  overseas  sources 
and  in  this  interesting  summary  of  U.S.  motion 
pictures  now  serving  free  peoples  overseas: 

Royalty  of  Greece  Sees  "A   Is  for  Atom" 
Request  Shoviring  in  Schools  of  Their  Land 

-K  In   his  recent  report   to   the  Congress   on   lli. 
progress  of  the  U.S.  Information  program.  Direc 
tor  Theodore  Streibert  of  the  Information  Agenc\ . 
had  the  following  to  say  about  the  motion  pictur.- 
phase  of  this  international  effort: 

"Our  motion  pictures  are  sound-tracked  in  ■'-'id 
dififerent  languages.  In  urban  areas,  the  outlet  i- 
generally  the  commercial  theaters  and  privat.- 
showings.  Recently,  the  Royal  Family  of  Cam- 
bodia .saw  a  newsreel.  and  borrowed  it  later  for 
a  royal  charity  fete.  Queen  Fredericka  and  Kinj; 
Paul  of  Greece  saw  our  film.  .4  Is  jor  .Atom. 
and  the  Queen  personally  urged  the  Ministry  of 
Education  to  have  the  film  shown  in  all  Greek 
schools.  In  the  two  years  since  the  President'- 
historic  United  Nations  "atoms-for-peace''  mes- 
sage, the  Agency  has  used  14  motion  pictures  to 
tell  the  story. 

"The  motion  picture  audience,  however,  is  not 
limited  to  urban  areas.  Mobile  units,  generating 
their  own  power,  carry  them  to  remote  villages. 
In  many,  the  Information  .Agency  film  has  been 
the  first  motion  picture  ever  seen.  In  Laos  the 
natives  saw  and  heard  their  king  for  the  first 
time  when  we  showed  films  of  him  on  our  mobile 
unit.  We  use  also  a  boat  on  the  Mekong  River. 

"President  Magsaysay  of  the  Philippines  used 
.Agency  films  in  his  anti-Huk  campaign.  In  Viet- 
nam, jungle  villagers  learned  from  films.  nian\ 
for  the  first  time,  about  their  Government  and 
their  President.  \^  e  worked  with  President  Diem 
in  preparing  the  films." 

•1  /.v  for  Atom  was  produced  by  John  Suther- 
land Productions  for  the  General  Electric  Com- 
pany and  is  the  winner  of  many  international 
and  (  .S.  film  awards.  W 

•        »        » 

Much-Needed  A-V  Commission  for  Public 
Education  Announces  1st  Recommendations 

■tf  \  r'lfoinmetulatinn  that  nut  lc>s  than  ]'  r  of  a 
school's  instructional  budget  be  allocated  inr 
audio-visual  instructional  materials  was  made  h\ 
the  Audio-\  isual  Commission  on  Public  Infor- 
mation 4pf  nine  national  organizations  in  the  in- 
structional materials  field,  following  a  tuo-da\ 
meeting  in   Washington.   February   16-17. 

The  Commission  also  announced  the  launching: 
of  a  program  designed  to  inform  the  public  about 
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the  use  of  modern  iiistiuetional  materials  for  im- 
provement of  learning.  The  Audio-Visiial  Com- 
mission on  Public  Information.  compf)sed  of 
representatives  of  organizations  interested  in  the 
field  of  audio-\isual  instruciional  materials,  will 
sponsor  a  national  program  of  pulilications, 
visual  presentations,  radio  and  T\  programs. 
and  other  activities  designed  to  increase  public 
awareness  of  the  need  for  more  and  better  teach- 
ing materials. 

Don  Williams  of  Syracuse  Named  Chairman 
Dr.  Donald  \\  illianis.  Director  of  the  \iidio- 
Visual  Center  of  Syracuse  Lniversity.  was  elected 
Chairman  of  the  Commission.  Dr.  Charles 
Schuller.  of  the  Audio-Visual  Center  of  Michigan 
State  University,  was  elected  Vice-Chairman. 
National  organizations  whose  representatives 
participated  in  the  two-day  initial  meeting  in- 
cluded: Department  of  Audio-Visual  Instruction 
of  the  National  Education  Association;  Educa- 
tional Film  Library  Association:  Association  of 
Chief  State  School  Audio-Visual  Officers:  Ameri- 
can Association  of  School  Librarians;  National 
Association  of  Educational  Broadcasters;  Joint 
Committee  on  Educational  Television;  Lniversity 
Film  Producers  Association;  National  University 
Extension  Association:  and  the  National  Audio- 
Visual  Association. 

Plan  a  Review  of  Audio-Visual  Research 
Initial  plans  announced  bv  the  Commission  in- 
clude the  following: 

1.  A  simplified  presentation  of  audio-visual 
research  which  o\er  the  last  20  years  has  shown 
increases  in  learning  of  from  2.5  to  40'~^  from 
the  use  of  audio-visual  materials,  and  similar 
gains  in  retention  of  learned  information. 

2.  A  picture  book  explaining  audio-visual  ma- 
terials and  their  advantages,  designed  for  dis- 
tribution to  school  officials  and  the  general 
public. 

3.  A  color  slide  and  filmstrip  presentation  de- 
signed to  help  local  school  people  make  talks 
before  community  groups. 

4.  A  booklet.  "Public  Relations  Is  Your  Re- 
sponsibility", designed  for  distribution  to  every 
person  in  the  audio-visual  field. 

Other  projects  to  be  initiated  by  the  Commis- 
sion include  a  national  photographic  file,  a 
special  motion  picture,  an  audio-visual  speakers" 
bureau,  and  booklets  describing  successful  state 

and  local  instructional  materials  programs.       ^ 

«        «        « 

Billy  Graham  Reports  More  Conversions 
Among  Viewers  on  Closed  Circuit  (at  right) 

•tf  In  the  fall  of  1955.  evangelist  Billy  Graham 
held  another  of  his  revival  meetings  in  Toronto. 
Canada.  347,200  turned  out  during  the  four 
weeks  of  the  Graham  Crusade  in  that  city,  filling 
the  Coliseum  to  capacity  and  requiring  the  use 
of  several  overflow  rooms  to  accommodate  the 
people.  Inspired  bi,  his  appeal.  7.288  converts 
filed  through  the  aisles  to  the  foot  of  his  plat- 
form. 

Closed-circuit  television  was  introduced  to  the 
campaign  organization  for  the  first  time  in  North 
America  and  Graham  took  special  pains  to  note 
its  worth: 

"The  room  is  in  semi-darkness.''  he  explained. 
"People  can  see  my  face  and  concentrate  on  the 
message.  IP  e  have  had  more  converts  proportion- 
ately from  the  television  room  than  from  the 
large  arena  in  uhich  I  have  been  speaking. '     9 


Modern  Construction   in  Several  Areas 
Indicates  Growth  of  Business  Film  Industry 

M  L  Itra-niodern  motion  picture  studio  facilities, 
reported  in  the  last  issue  of  Blsiness  Screen  for 
the  Centron  Corporation  at  Lawrence.  Kansas  and 
for  Barbre  Productions  in  Denver.  Colorado  will 
be  matched  shortly  by  similar  building  in  Dallas. 
Texas  for  the  new  Southwest  Film  Center. 

Modernization  of  the  Soundfilm  Studios  prop- 
erlv    in    Detroit    is    reported    by    producer    Max 


On  location  for  United  Airlines'  new 
film  on  Hawaii  are  producer  Ed 
McGlone  and  director  Ted  Gate, 
glimpsed    at    Waikiki    Beach. 

Lasky.  New  facilities  at  the  DeFrenes'  studio  in 
Philadelphia  are  already  being  integrated.  Jerry 
Fairbanks  Productions  of  California  is  also 
occupying  new  quarters  in  Hollywood  and  the 
new  building  of  Academy  Films  is  another  mod- 
ern addition  to  studio  facilities  in  that  center. 
New"  studio  quarters  have  also  been  announced  by 
Miami  National  Productions  to  round  out  a 
nation-wide  growth  program  unequalled  in  the 
recent  history  of  business  film  production.         ^ 

«  »  *: 

Calvin  Workshop  to  Honor  Pioneers  of 
Production     and     Equipment    Manufacture 

■¥■  The  Tenth  Annual  Motion  Picture  Production 
Workshop,  sponsored  by  The  Calvin  Company. 
vvill  be  held  on  March  19-21  in  their  Kansas  City 
facilities.  Theme  of  this  years  Workshop  pro- 
gram is  a  review  of  the  pioneer  efforts  of  produc- 
ers and  equipment  makers  in  the  16mm  field.     ^ 


Granite  City  Steel  Co.'s  27-Minute  Color 
Film  on  "Steelmakers  to  Middle  America" 

+  Great  roaring  slo\e?  and  powerful  machines 
at  work  cooking  and  handling  steel  are  the  fierce 
and  fier\  actors  in  a  new  documentary  motion 
picture  on  steel  production  sponsored  by  the 
Granite  City  Steel  Company.  Granite  City,  111. 

In  27  minutes  of  color  and  sound.  Steelmakers 
to  Middle  .America  tells  the  story  of  steel  produc- 
tion from  iron  ore  and  coal  to  finished  steel 
products.  Timely,  it  illustrates  how  the  steel  in- 
dustry has  met  the  demands  for  volume  produc- 
tion and  higher  quality  resulting  from  the  rapid 
growth  of  the  .\merican  economy  —  a  service  in 
which,  the  film  suggests,  the  Granite  City  Steel 
Company  has  played  i  and  w  ill  continue  to  play  I 
a  part. 

Animation  is  used  to  explain  the  chemical  re- 
actions that  take  place  within  the  interior  of  the 
blast  furnaces  where  iron  is  made  and  to  picture 
the  fiery  interior  of  the  open  hearth  furnaces 
where  iron  and  scrap  steel  are  heated  to  3,000 
degrees,  Fahrenheit,  to  become  steel. 

Steelmakers  to  Middle  .America  shows  the  high 
degree  of  skill  and  technical  knowledge  required 
of  the  employees  of  a  modern  steel  mill.  Not 
only  is  steel  making  depicted  but  also  the  pro- 
duction of  such  major  steel  mill  products  as  tin- 
plate  and  galvanized  sheets.  The  film  contains 
manv  spectacular  shots  including  a  sequence  of 
a  1300-foot-long  strip  of  red-hot  steel  racing  out 
of  a  rolling  mill  at  19  miles  an  hour. 

Steelmakers  .  .  .  can  be  borrowed  by  writing: 
Sponsored  Film  Department.  Swank  Motion  Pic- 
tures. Inc..  614  North  Skinker,  St.  Louis  5,  Mo., 
or  Public  Relations  Dept.,  Granite  City  Steel 
Company.  Granite  City.  Illinois.  S" 
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IM  ll-.l)  M  Al  i;s 

PkkIiucis                                                 1';i};c  No. 

Academy  Filiii>  1-7 

Aculinn  liliii  Productions  117 

Aculcmy  Pi<  liiros.  Inc.*  \)'.'< 

Atliliatcd  Film  Pioiliucis.  liu.  9M 

Allen,  Gordon.  Schrocppel  i-  Rcillidi  117 

Alley.  Paul.  Productions*  [t:\ 

All  Scope  Pictines.  Iiic Il.'7 

Altscliul.  Gilbert.  Productions.  Iik.  117 

American   Film   Pioducers        9.! 

American   Film   Ser\ices*    108 

Americana  Productions.  Inc 114 

Aninialed  Productions.  Inc.*  9;i 

.\tlas  Film  Cor[M>ratlon       117 

.\udio  Productions,  Inc.       94 

Barbie.  Tlios.    |.,   Moiion   Pictinc 

Productions    12j 

Bay  State  Film  Productions,  Inc 91 

Becker.  Marvin,  Films  .      123 

Beeland-King  Film  Productions 112 

Benson.  Russell  R.,  Productions 1 14 

Blake,  George,  Enterprises,  Inc.*  94 

Bovey,  Martin,  Films,  Inc.* 91 

Bransby,  John,  Productions 94 

Bray  Studios,  Inc.*  94 

Byron,  Incorporated  108 

Calhoun  Studios.  Inc 94 

Calvin  Company.  The  122 

Campus  Film  Productions,  Inc.  94 


I'loiluc  (  rs                                                 Page  \o. 

(iamon  Films  ot  .\ri/oiia  1-1 

Capital   Film  Studios  lOH 

C:aravel  Films,  Inc 91 

Cart<M)nists.  Inc.* 1  IH 

Catc  .<:  .McGlone  127 

Cavalcade  Procliic lions  121 

Cieiuron  Corporation.  Inc.  122 

(ihicago  Film  Studios*  lli^ 

C^inecralt  Productions,  Inc.  I  lii 

Cine-Pic  Hawaii 1  'i2 

Coleman  Productions 9.') 

Color  Illustrations.  Inc 9,t 

Conuuerce  Pictures  112 

Condor  Films.  Inc 124 

Continental  Films 122 

Continental  Productions  Corp 112 

Copeland,  Jack  L.,  &  Associates  127 

Davis.  Robert,  .\ssociates.  Inc.  9") 

DeFrencs  Companv  109 

Dekko  Film  Productions,  Inc 91 

De])hoin"e  Studios  93 

Oepicto  Films,  Inc 95 

Desilu  Productions,  Inc 127 

Donovan.  Kevin.  Films 91 

Doui^las  Productions  118 

Dowling.  Pat.  Pictures  127 

\(>i£;  bold-tace  listings  above  indicate  display  advertising  else- 
where in  tliis  issue.  •  .\sterisk  following  listing  indicates 
intomplete  reference  data  furnished.  "  Double  .rsterisks  arc 
used  where  reference  data  indicates  activity  during  year  on 
special  accounts  requiring  full  facilities  or  where  a  new  com- 
panv  was  established  during  previous  reference  vear. 


Producers 

D.l'.M.  Piocluc  lions,  lilt . 
Dudley  Pictures  C>orporation 

Dunn,  Cal,  Studios  

Dvnamic  Films,  Inc.  


Page  N. 


Elan-Porter  Productions.  Inc.**  

Elgar.  Peter.  Productions,  Inc 

Elliot.  I'nger  >L-  Ellioi.  Inc.*  * 


Elms,  (lliarles.  Produt  lions  

Empire  Photosound,  Inc, 
Engel,  Walter,  Productions,  Int. 
Escar  .Motion  Picture  Service 

Fairbanks.  Jerry.  Productions  

Farrell  ,<:  Gage  Films,  Inc 

Film  .Arts  Productions,  Inc 

Film  Associates  of  Michigan 

Film  Creations,  Inc 

Filnuraft  Productions  

Filmlax  Productions  

Fiore  Films,  Inc,  

Florez,  Incorporated*  

Fordel  Films,  Inc,  

Fox,  George,  Organization,  The  . 

Francisco  Films*  

Frink  Film  Studio 


11 
9 

9 
9 


Galbreath  Picture  Productions,  Inc 

Ganz,  William  J.,  Company  'J 

(.^LI'H.XBF.riC.VL   LISTINGS  CONTINUE  ON   I'.\C.E   'H 
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New  England  Region 
!onnecticut,  Massachusetts  91 

Metropolitan  New  York  Area 
istings  begin  on  page  93,  through  page 108 

Middle  Atlantic  Region 

)istrict  of  Columbia,  Maryland,  New  Jersey  108 

Jew  York  State  109 

ennsylvania    109 

1                       Southeastern  Region 
orida  110 

Georgia,  Kentucky,  Louisiana,  Tennessee 112 

East  Central  Region 

hdiana,  Michigan  (Metropolitan  Detroit).  114 

•hio  (Cincinnati,  Cleveland  areas)  116 

Metropolitan  Chicago  Area 

stings  begin  on  page  117,  through  page  121 

inois    121 

>wa,  Kansas,  Minnesota,  Missouri  122 

/isconsin  124 

Southwestern  Region 

rizono,  Texas .  124 

Mountain  States  Region 

olorado   125 

West  Coast  Region 

alifornia  (Son  Francisco  and  Bay  area) 125 

Metropolitan  Los  Angeles  Area 

stings  begin  on  page  127,  through  page  132 

Pacific  and  Northwest  Region 

'regon,  Washington  and  Hawaii  132 

Business  Screen  International 

anada,  listings  begin  on  page     132 

lexico.  Central  America  135 

5uth  America  (Bolivia,  Peru,  Venezuela)  136 

ngland,  France,  Germany,  Scandinavia 

begin  on  136 

sain.  The  Sudan,  Australia  138 
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UMlEl)  STATtS 

(continued  FROM  I'RKKIiINC  I'ACV   1  ll.U  1  \   l.K.lIl ) 

Producers  Page  No. 

General  Pictures  I'lixlimidiis.  Im.         ...  122 

Glenn.  Jack,  Inc 98 

Golden  Kcv  Pioductions.  Inc 128 

Graphic  Films  Corporation  128 

Graphic   Pictures.   liK 118 

Haig  S;  Patterson.  Inc II j 

Hance.  Paul.  Produi lions,  Inc 98 

Handy,  Jam,  Organization,  Inc.,  The 115 

Hardcastle  Films  12-1 

Hartley  Productions,  Inc 98 

Hcnning  S:  Chcadle,  Inc 115 

Hocfler,  Paul.  Productions*  128 

Holland-Wegman  Productions  109 

Industrial  Motion  Pictures,  Inc 117 

Information  Productions,  Inc 98 

Jainieson  Film  Conipan\    124 

Jones,  Dallas,  Productions,  Inc.    118 

Kavfctz.  Victor,  Productions.  Inc 98 

Rellman,  Louis  \V^,  Productions 109 

Kerkow,  Herbert.  Inc 98 

Kling  Film  Productions 119 

Knickerbocker  Productions.  Inc 99 

Lalley  &  Love,  Inc 99 

Lane,  Kent,  Films,  Inc 112 

La  Rue.  Mervin  W..  Inc.* 120 

Lasky  Film  Productions,  Inc 115 

Lawrence,  Robert,  Productions,  Inc.* 99 

Lewis  &  Martin  Films,  Inc 120 

Lewis,  Vernon,  Productions,  Inc 99 

Lodge,  .\rthur.  Productions,  Inc 99 

Loucks  &  Norling  Studios,  Inc 99 

Marathon  TV  Newsreel,  Inc 99 

Master  Motion  Picture  Company* 93 

Master  Video  Systems,  Inc 99 

McLarty  Picture  Productions 109 

Medical  Film  Guild.  Inc 100 

Mercury  International  Pictures,  Inc.*  128 

Miami  Productions,  Inc.*"       110 

Midwest  Film  Studios 120 

Mode-Art  Pictures,  Inc 110 

Motion  Picture  Service  Company* 125 

Motion  Pictures  for  Industry  128 

MPO  Productions,  Inc 100 

Moulin.  Gabriel,  Studios 126 

Murphy,  Owen,  Productions,  Inc 100 

Neal,  Stanley,  Productions.  Inc 100 

N'emeth,  Ted,  Studios' _ 100 

New  World  Productions  l.'SO 

North  American  Films  Corporation  110 

Northwest  Motion  Pictures 132 

Norwood  Studios  108 

Olympus  Film  Productions,  Inc lllj 

On  Film,  Inc 109 

Orleans,  Sam,  Productions 112 

Ott,  John,  Pictures.  Inc 120 


90 


I'roiliuers  Page  No. 

Pacilic  Productions                   I2f) 

Palmer.  .Mfred  1..  I'rodiK  lions  120 

Palmer.  \V.  .\..  Fihiis.  Inc 125 

Paragon  Pictures,  Inc 120 

Parthenon  Pictures  1  .'>0 

Pathescope  Clompany  of  America,  Inc 100 

Patterson  Productions.  Inc 110 

Pelican  Films.  Inc 102 

Pilot  Productions.  Inc 120 

Pinnev.  Ro\.  Productions.  Inc 102 

Polaris  Pictures,  Inc.  130 

Princeton  Film  Center.  Inc..   Ihc  Ut9 

Producers  Film  Studios  120 

Produttions  On  Film.  Inc.    .— 117 

Q.li.l).  Productions  HIL' 

Rarig  Motion  Picture  Co 132 

Ray,  Reid  H.,  Film  Industries,  Inc 122 

Reeil.  Roland.  Produttions.  Inc 130 

Reela  Films,  Inc 110 

Regan  Film  Productions,  Inc lUi 

Richie,  Robert  Yarnall.  Productions.  Inc.  102 

Rippey.  Henderson.  Kostka  &  Co 125 

Riveria  Productions,  Inc 130 

Rivers,  Walter  A.,  &  .Associates 126 

Riverside   Pictures 109 

R.K.O.  Pathe,  Inc 102 

dc  Rochemont.  Louis,  .Associates  102 

Rocket  Pictures,  Inc 130 

Rockett,  Frederick  K.,  Company  130 

Rolab  Studios  91 

Rose,  H.  D..  1-  Company.  Inc 102 

Rubv  TV  Film  Productions.  Inc.*  104 

Sarra.  Inc. 104.  120 

Science  Pictures,  Inc 104 

Scope  Productions.  Inc 114 

Screencraft  Enterprises,  Inc 130 

Seminar  Films.  Inc 104 

Skinner,  Charles  E.,  Productions,  The  131 

Smith,  Fletcher,  Studios,  Inc 104 

Smith,  Warren  R.,  Inc 110 

Sonochrome  Pictures 125 

Sound  Masters,  Inc 105 

Southwest  Film  Center 125 

Star  Informational  Films** 109 

Strau.ss.  Henry,  &  Co.,  Inc 105 

Sturgis-Grant  Productions,  Inc 104 

Sunnnit  Studios*  ,   125 

Sum  Dial  Films.  Im 104 

Sutherland,  John,  Productions,  Inc LSI 

Telecine  Film  Studios.  Inc. 121 

Telenews  Film  Cor]joration  104 

Tclepix  Corporation*  l.'tl 

Texas  Industrial  Film  Com|)any  125 

Tomlin  Film  Productions,  Inc 105 

TradeWavs.  Inc 105 


Note:  bold-fate  listings  above  indicate  display  advertising  else- 
where in  this  issne.  '  .Asterisk  following  listing  indicates 
incomplete  refcriiicc  d.ita  furnished.  ••Double  asterisks  are 
used  where  lefcu-iue  dat.i  iiidiiates  activity  during  year  on 
special  attouuts  retjuiring  full  Licilities  or  where  a  new  (oni- 
pany  was  estahlishrd  during  previous  reference  year. 


PiDiiiMiis  Page  No. 

Training  Films,  Inc 105 

Translilm,  Incorporated 105 

Trident  Films,  Inc 106 


Van  Praag  Productions*  

\enard  Organi/ation.    I'he*  

Video  Films  

Visualscope,  Incorporated  

Vogue-Wright  Studios  

Wade,  Roger,  Productions     

Walker,  Gene  K.,  Productions  

Warner  News.  Inc.  

Wilding  Picture  Productions,  Inc.  1 16,  121 . 

Willard  Pictures,  Inc 

Wolff,  Raphael  G.,  Studios,  Inc 

Worcester  Film  Corporation  

Wright.  Norman,  Productions,  Inc 

Wurtele  Film  Productions 

CAN.\DA 


.Associated  Screen  News.  Ltd 134 

Batten  Films  Division,  Rapid  Grip  & 

Batten,  Ltd. I'il 

Caldwell.  S.  W..  Ltd \M 

Crawley  Films,  Ltd. I.i2 

Omega  Productions.  Inc I.i5 

Parry  Films,  Ltd 132 

Peterson  Productions  134 

Sponsors  Film  .Services  Co..  Inc.*  134 


Kii; 
122 
I  Hi 
lOii 
121 

1 1 16 
126 
HIS 
131 

KIS 

i:;i 
93 

131 
112 


INTERN.\TIONAL 


136 

13? 


-\guila  Films 

Australian  Instructional  Films  Pty.  Ltd 

Birmingham  Commercial  Films.  Ltd 136 

Bolivia  Films,  Ltda.  . 1.3f 

Centro  .A,udio  \'isual  de  Relaciones 

Medicas  135 

Cine  Comercial,  S.  -A 13 

Cinema  et  Publicite— Societe  Anonyme  ....  13 

Cinesound  Productions  Pty.  Ltd 13f 

Dibujos  .\niinados,  S.  .\ 135 

Estudios  Cineiriatograficos  Rosello 1.36 

Estudios  Moro  S.  L 13f 

Filmads  Pty.  Ltd 13S 

ForbergFilm  AB 137 

Halas  &  Batchelor  Cartoon  Films,  Ltd 136 

Halliday  Productions  13S 

International  Motion  Picture  Company, 

Inc '-.  I4( 

Laux  Studios  137 

.Minerva-Film  .A  S 13? 

Pearl  &  Dean  (Productions)  Ltd 136 

Perier  Productions  Pty.  Ltd 14C 

Sanche  Films  135 

Statens  Filmsentral  137 

Sudan  Publicitv  Co.  Ltd 1.3? 

\Vorld  Wide  Pictures,  Limited 1.36 
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NEW     ENGLAND 


Connecticut 

KEVIN   DONOVAN   FILMS 

208  Treat  Road,  Glastonbury,  Connecticut 

Phone:  MEdford  3-9331 

Date  of  Organization:  J953 

Kevin  Donovan,  Owner 

Howard  Stevens,  Salesman-Coordinator 
SERVICES:  Motion  pictures  and  slidefilms;  public 
relations    and    industrial:    16    S;    35mm.     FACILI- 
TIES: 16  and  35mm  Mitchells:  Cine-  Kodak  (16mm) 
Magnasync  sound  C(|iiipment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOTION  PICTURES:  Center  of  Industrial 
America:  Revised  \xrsion  (Ohio  Edison  Company): 
Dear  Doctor,  Dear  Member  —  Iko  films—  (Con- 
necticut Medical  Service);  Ovec  —  Free  Enterprise 
At  Work  (American  Gas  &  Electric  Co.);  Tech- 
niques of  Plastic  Tooling  (Reenforced  Plastics 
Company). 

ROLAB   STUDIOS 
(Rolab   Photo-Science   Laboratories) 

Walnut  Tree  Hill,  Sandy  Hook,  Connecticut 

Phone:  Garden   (Newtown)  6-2466 

Date  of  Organization:  1928 

Henry  Ro.ger,  Owner-Director 

E,  H,  Roger,  Secretary 
SERVICES:  C'.ompiete  j)roduction  services  (studio, 
camera,  sound,  consulting  to  producers  and  in- 
dustrial organizations  and  institutions).  Specialists 
in  industrial  and  scientific  pictiu^c  productions, 
photographic  research,  developments:  time-lapse 
studies  with  Roger  camera  timer,  still  and  motion 
photomicrography,  etc.  F.\CILITIES:  Modern 
sound  st;ige,  recording  and  projection  rooms,  di- 
rector's and  dressing  rooms,  lounge,  carpentry  and 
instrument  shops,  complete  lighting  equipment, 
six  proiessional  motion  picture  cameras,  motor 
generator  lor  location  work,  tape,  film,  disc  sound 
recording,  lomplete  photo-science  lab. 
RECENT  PRODUCTIONS  AND  SPONSORS 
MOTION  PICTl'RES:  Harnessing  the  Housa- 
tonic,  two  versions  lor  Engineering  and  Public  Re- 
lations (The  Connecticut  Light  S;  Power  Co.); 
Protoplasm,  Plant  Life,  Molds,  Etc.:  Human 
Spermalozoae  under  inlluence  of  drugs  (for  New 
York  producer):  Studio,  Camera  i-  Sound  (Nell 
Dorr  Films.  SLIDEFILM:  Series  of  17  on  use  of 
tools  (Stanley  Tools):  2  slidefilms  (The  J.  M.  Ney 
Company)  on  Dental  Techniques  in  color. 


Massachusetts 

BAY   STATE   FILM   PRODUCTIONS,    INC. 

35  Springfield  Street,  .\gawam,  .Massachusetts 
Mail  .Address:  Box  129,  Springfield,  Mass. 
Phone:  Republic  4-3164 
Date  of  Organization:  1944 
Morton  H.  Read,  President 
David  D,  Doyle,  Vice-President  (Sales) 
Eugene  N.  Bunting,  Vice-President  (Production) 
Harold  O.  Stanton,  Vice-President  (Television) 
Merrill  K.  Sweetman,  Account  Executive 
Lowell  F.  Wentworth,  .iccounl  Executive 
Branch:  80  Boylston  Street,  Boston.  Mass. 
Phone:  Hancock  6-8904 
David  Do)le,  Vice-President,  in  charge 
SERVICES:  Commercial  and  television  motion  pic- 
tures   and    slidefilms.    Service    available    to    other 
producers  in  fields  of  animation,  sound  recording, 
printing  and  motion  picture  photography,  includ- 


BAY    STATE    FILM    PRODUCTIONS,    INC. 

ing  use  of  sound  stage,  Scolchtrack  magnetic  lami- 
nation process.  FACILITIES:  Mitchell  &  Maurer 
cameras:  lighting;  portable  generator;  Maurer 
16ram  multiple  track  recording:  synchronous  mag- 
netic recording:  Depue  printing  equipment;  16mm 
bhack  and  white  developing;  20  technicians;  art  and 
creative  starts. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.MOTION  PICnURES:  Tips  on  Tiling  (.Monsanto 
Chemical  Company);  Taking  the  Guessu'ork  Out  of 
Brakework,  This  Is  the  Ansirer  (Raybestos  Division 
of  Raybestos-Manhattan,  Inc.);  World  at  Your 
Doorstep  (Fuller  Brush  Company);  Bird  in  the 
Hand,  As  Good  As  It  Looks  (Dewey  and  .'Umy 
Chemical   Company);    Shoie    Window   of   the  East 

(Eastern  States  Exposition);  Symbols  To  Live  Ii\ 

(Barre  Granite  .Association);  Milestones  (Gilbert  & 
Barker  Manufacturing  Company);  Automatic  Die 
ing  Machines  (Henry  S:  Wright.  Division  of  Emhart 
.Manufacturing  Co.);  Pattern  for  Profits  (Rock  of 
Ages  Corporation);  Design  for  Sentiment  (Rust 
Craft  Publishers);  The  .illen  Story  (Allen  Manu 
facturing  Co.);  Accuracy  to  the  XD  Degree  (New 
Departure  Division,  General  Motors);  The  Many 
Faces  of  Rhode  Island  (Rhode  Island  Development 
Council).  SLIDEFILM;  Framework  for  Sales 
(.American  Optical  Company).  TV  COMMER- 
CI.ALS:  106  commercials  produced  in  1955.  TV 
FILM   SHO\VS:    Between    Ourselves.   Good   Nezus 

(United    Church    of    Canada);    Speaking    Freely 

(Congregational  Christian  Churches). 

MARTIN    BOVEY   FILMS,   INC. 

115  High  Siriet,  Cliclmsloid.  Massachusetts 

Phone:  Glenview  2-9755 

Date  of  Organization:   1949 

Martin  Bo\ey.  President 

Martin  Bovey,  Jr.,  Treasurer 
SERVICES:  Production  from  script  to  screen. 
Specialize  in  documentary,  travel,  sport,  wild  life 
and  conservation  films.  Subcontracting  work. 
FACILITIES:  Cutting  room:  dark  room  and  film 
vault.  Complete  equipment  for  the  production  ol 
16mm  color  sounti  motion  pictures. 
RECENT  PRODUCTIONS  AND  SPONSORS 
MOTION  PICTURES:  .M,n\lund  .Mornings,  Big 
]Vhite  Water,  Canada  from  Sea  to  Sea  (.Minne- 
apolis-Moline  Co.).  Other  films  in  production,  not 
vet  titled. 


DEKKO   FILM   PRODUCTIONS,   INC. 

126  Dartmouth  Street,  Boston  16,  Massachusetts 

Phone:  KEnmore  6-2511 

Date  of  Organization:  1946 

Joseph  Rothberg,  President  and  Treasurer 

Jerry  T.  Ballantine,  Vice-President 
in  Charge  of  Production 

Plynn  E.  Williams,  Art  Director 

Carol  Hourula,  Office  .Manager 
SERVICES:  16mm  and  35mm  production  services 
and  slidefilms  for  education,  science,  industry  and 
television.  F.ACILITIES:  Complete  sound  studio, 
multichannel  magnetic  re-recording,  editing  and 
projection  rooms,  anim;itioii  ;uKi  art  dept..  cre;iti\e. 
RECENT  PRODUCTIONS  AND  SPONSORS 
MOTION  PICIURES:  The  Story  of  Brandeis 
University  (Brandeis  University);  Ultrasonic  In- 
spection (Sperry  Products,  Inc.);  United  Com- 
munity Service  (1955  Campaign  films);  Continuous 
.Motion  Top  Closure  Machine  (Pneumatic  Scale 
Corp.,  Ltd).  SLIDEFILMS:  The  West  J'irginia 
Story'  (State  of  West  A'irginia):  Closing  Strategies, 
Building  Values,  Why  People  Buy  (Howard  Lewis 
S:  Co.). 

(LISTINGS  CONTINUED  ON  FOLLOWING  PAGE) 
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Keys  to  the  Effective 
Use  of  Your  Most 
Dependable  Buyer's  Guide 

LISTING   STANDARDS   ARE   DEFINED 

THE  BASIC  PURPOSE  of  this  1956  Annual 
Survey  and  of  the  listings  on  the  following 
pages  is  to  furnish  a  dependable, 
comprehensive  Buyer's  Guide  to  the  recognized 
producers  of  motion  pictures,  slidefilms  and 
other  audiovisual  media  for  business, 
government,  trade  and  association  groups. 

In  sharp  contrast  to  the  many  hundreds 
of  unchecked  "studio"  names  which  embellish 
the  pa.ges  of  city  directories,  these  pages 
include  only  the  listings  of  established 
lirms  who  have  willingly  supplied  essential 
details  about  their  key  personnel,  facilities, 
date  of  organization  and  the  services  they 
believe  themselves  qualified  to  provide. 

M5  companies  in  the  United  States  and  7 
Canadian  firms  have  complied  with  our 
own  veiy  extensive  survey  efforts  which  began 
in  late  '55  and  continued  through  presstime 
on  this  issue.  No  charge  or  obligation  of 
any  kind  was  imposed  on  companies  for 
listing  in  these  pages,  excepting  to  fulfill  our 
minimum  client  reference  requirements  for 
an  unqualified  listing. 

Only  23  U.S.  firms  are  designated  by 
the  asterisk  (*)  in  the  .Alphabetical  Index 
on  tlie  opposite  page.  This  usually  indicates 
insufficient  client  refeiences  furnished. 
For  the  guidance  of  the  buyer,  we  required 
that  a  minimum  of  five  business  motion 
pictures  and  or  slidefilms  be  listed  by  title 
and  sponsor.  A  few  concerns  (*•)  were  unable 
to  comply  for  good  reasons:  they  were  new 
companies  or  proprietor  organizations 
devoting  themselves  to  fewer  special 
projects  utilizing  their  full  resources  during 
the  past  year. 

While  television  film  production  has 
become  an  important  part  of  the  total 
activities  of  these  specializing  companies, 
TV  commercials  were  not  considered  adequate 
references  in  themseh  es.  Longer  television 
films  provide  interesting  visual  evidence  for 
the  buyer  but  primary  interest  remains 
in  direct  production  for  internal  or  external 
business  use  and  in  the  facilities  and 
personnel  readily  available  to  duplicate 
such  efforts  by  listed  companies. 

Wherever  possible,  all  branch  facilities 
and  sales  offices  of  these  organizations 
have  been  listed.  In  fact,  in  a  few  instances; 
companies  maintain  complete  studio  facilities  at  two 
or  more  locations  as  in  the  case  of  some 
New  York,  Chicago  and  Hollywood  firms. 
Otherwise,  most  branches  are  sales  offices. 

Sponsors'  continuing  help  and  the  many 
letters  and  calls  which  have  followed  previous 
.Annuals  are  gratefully  acknowledged. 
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iORATOK.>i     =     ,        ...     - 
21    West    46th    Street,    New    York    36,    New    York 

A  DIVISION  OF  J.  A.  MAURER.  INC. 


In    everything,   there     is    one     best    ...    In    film    processing,  Ifs    Precision 
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NEW  ENGLAND:  Massachusetts 

DEPHOURE  STUDIOS 

782  Conimonwealtii  A\t-..  Ilostoii   I,"i.  Mass. 
Phone:  BEacon  2-5722 
Date  of  Organization:   1935 
Joseph  Dephoure,  Producer  &  Owner 
Milton  L.  Levy.  Executive  Director 
Robert  Kimball.  Richard  Wolf.  Da\  id  Dowlins. 
Paul  Coughlin.  Camera  i~  Production  Dept^ 
Estelle  Davis.  Office  Manager 
SERVICES:     Industrial,    docinnent;n'\.    business, 
public    relations    and    training    films,     slidefilms; 
slides:    television   commercials  S:   productions:    hot 
press   titles:    printing:    processing    pos.   it:    neg.    re- 
versal: news  coverage.     F.ACILITIE.S:  Sound  stage 
35  X  60:  MR  lights:  35mm  camera:    1   Kinun  sound 
cameras;   5   16mni  cameras:    Houston   .Mod.   22  re- 
versal processing.  Neg.  SL-  Pos.  processing  machine: 
2  16mm  synchronous  recorders;   niimm  svnch  re- 
corder;  >4-in.  tape  recorders;   Maurer  6  track  film 
recorder.     16"    turntables:    crane    dollv    &    tracks: 
projection    room;     16mm    &    35nmi    projectors:    .i 
editing  rooms:  color  &;  bSjw  printing,  artwork,  ani- 
mation, script  department:  television  kinest oping. 
RECENT      PRODUCTIONS      AND      SPONSORS 
MOTION     PICTURES:     A     Place    for    Courage 
(Liberty  Mutual   Insurance  Co.);   RX  Recreation 
(National  Recreation  .Ass'n.):    On   the   Trot    (Bav 
State  Raceway):  The  Big  R  and  Official  File.  ItFD 
(Westinghouse     Broadcasting     C:o.).     TV     COM 
MERCIALS:  National  Shawmut  Bank  -  Biow  Co.: 
Narragansett  Brewing  Co.  —  Cunningham  &  \V':dsh: 
Red  Cap  Refresh-R  —  Chambers  X;   Wiswell.    Inc.: 
Hanley  Brewing  Co.  —  Bo.    Bernstein. 
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METROPOLITAN      NEW     YORK 


MASTER  MOTION   PICTURE  COMPANY 

50  Piedmont  Street.  Boston  Hi.  ,M:issacluisetts 

Phone:  HAncock  6-3592 

Date  of  Organization:  1925,  new  owner.  1955 

.\\ner  Rakov,  President  and  Treasurer 

Ir\ing  Ross.  Production  Manager 
SERX'ICES:  Producers  of  commercial  films:  indus 
trial.  TV  commercials,  documentaries,  slidefilms. 
theatre  trailers.  F.VCILITIES:  Sound  recording 
and  filming  studios.  16mm  ;ind  35mm  processing 
laboratory. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOTION  PICl  URES:  Spar  (Lab  lor  Electronics): 
Millipore  Filter  (Millipore  Kilter  Corp.).  TV 
FILM  COMMERCIALS:  Citslimans  Bakery 
(Harold  Frost  Agency);  Scufjy  Shoe  Polish  (Rein- 
,gold  Co.);  TM-I  Paint  Remover  (Reilly,  Brown  (t 
Tapply).  Incomplete:  onlv  1955  production  refer- 
ences furnished. 


WORCESTER   FILM   CORPORATION 

131  Central  Street.  Worcester  S.  Massachusetts 

Phone:  PL,  6-1203 

Date  of  Organization:  September.  1918 

Floyd  A.  Ramsdell.  Gen.  Mgr.  &  Treasurer 

Weld  Morgan,  President 

Liniwood  M.  Erskine.  Jr..  .i.uislant  Secretary 

Carleton  E.  Bearse.  Sales  Manager 
SERVICES:  Production  of  motion  pictures.  16nun 
sound,  color.  16nnn  and  35mm  theatre  stereo 
motion  pictures:  stills  in  both  regular  and  stereo, 
F,\CILITIES:  CMC  power  truck  to  generate  elcc 
tricity;  highest  quality  light  c(|uipnient  and 
technique;  script  writers:  full  cinier:!  .ind  projec- 
tion equipment, 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOTION  PUillRES:  Kon-Toor  Wheel.  .1 
Friend  to  the  Finish  (Behr-Manning):  A  \umeri- 
\caUy  Controlled  .Machine  (M.I, I',,  Cambridge. 
I  Mass.);  A  Modern  Skelp  Mill  (Morgan  Construc- 
tion Co.);  A  Neic  .ipproach  to  Copy  Turning  (New 
Britain  Machine  Co.). 


ACADEMY   PICTURES,   INC.  I 

588  Fifth  .\venue.  New  York  36,  N.V.  " 

Phone:  PL  7-0744    (NYC) 

Branch:   433   South   Fairfax  -\ve..   Los   Angeles 
36.  California 

Phone:  WEbster  1-8156 

Date  of  Organization:  1949 

l-(l\\;nd  I..  Ciershman.  Pre.iident 

C.  Mor;iv  Foutz.   Vice-President 

George  S.  Cladden,  Executii'e  Vice-President 

William  P,  T\tla,  Vice-President 
SER\'ICES:  -\nimated  T\'  commercials,  motion 
pictures,  sound  slidefilms,  filmographs,  film  strips, 
F.\CILn  lES:  ,'\rt  studio,  animation  stand,  private 
projection  room,  full  animation  stafl^.  creative  mo 
tion  picture  staff. 

RECENT      PRODUCTIONS      AND       SPONSORS 

(Only  television  commercials  submitted) 

T\  CO.\I.\IERCI.\LS:  For  Campbell  Soup  Co. 
(Franco-.Ymerican  Spaghetti);  Ford  Motor  Co. 
I  Ford  Cars);  Hudson  Paper  &  Pulp  Co.  (Hudson 
Paper  Napkins);  P.  Lorillard  Co.  (Old  C.iih\  Ciigar- 
ettes);  General  Electric  Co.  (General  Elei  trie  Lamp 
Div.);  R.  J.  Reynolds  Tobacco  Co.  (Camel  Cigar 
ettes):  Bristol-Meyers  Co.  (Sal  Hepatica);  Post 
Cereal  Div.  of  General  Foods  Corp.  (Post's  Sugar 
Crisp);  C:hevrolet  Motor  Di\.  of  General  ^^otors 
Corp.  (Chevrolet  Used  Cars);  U.S.  Steel  Corp. 
(U.S.  Steel  Products);  General  Baking  Co.  (Bond 
Bread);  .Vmana  Refrigeration.  Inc.  (.\mana  Re- 
frigerators and  Home  Freezers):  Standard  Brands. 
Inc.  (Royal  Gelatin  Dessert);  Shell  Oil  Co.  (Shell 
Gasoline):  Bosco  Co.  (Bosco);  Gillette  Co.  (Gillette 
Razors);  Procter  S;  Gamble  Co.  (Camay  Soap): 
Hawley  &  Hoops.  Inc.  (M  &  M  Candies):  .\raerican 
Tel.  &  Tel,  (N,Y,  Telephone  Co,);  Gulf  Oil  Corp. 
(Gulfpride);  P.  Lorillard  Co.  (Muriel  Cigars): 
Svhauia  F'lectric  Products.  Inc.  (Sylvania  TV); 
Beech-Nut  Packing  Co.  (Beech-Nut  Gum);  Delco- 
Remy  Div.  of  General  Motors  Corp.  (Deico  Bat- 
teries); Birds-Eye  Div.  of  General  Foods  Corp. 
(Birds-Eye  Frozen  Foods). 

AFFILIATED   FILM   PRODUCERS,   INC. 

liil  K.iM  3Sth  Street.  New  York  Hi.  X.Y. 

Plione:  MUrray  Hill  6-9279 

D.iie  of  Organization;   1946 

Willard  Van  Dyke.  Secretai\ 

Ir\ing  Jacoby,  Treasurer 
SERXICES:  Script  to  finished  film.  Specialties: 
documentary  and  educational  films.  FACILI- 
riES:  Production  equipment;  editing  depart- 
meiu:  directors  and  script  writers. 
RECENT  PRODUCTIONS  AND  SPONSORS 
MOTION  PICIURES:  .Minor  Leaguer  (Omni- 
bus), There  Is  a  Season  (Ford  Motor  Co,);  JVhite 
Hooves  (Government  of  Puerto  Rico);  .i  Family 
Affair  (.Mental  Health  Film  Board):  Who's  Right 
(McGniw-Hill  Book  Co.). 

PAUL  ALLEY  PRODUCTIONS 

619  West  54th  Street.  New  York  19,  N,Y. 

Phones:  JUdson  6-2393-4 

Date  of  Organization:   1949 

Paul  .Ylley,  President 

B.irrett  .\llev,  Vice-President 

M,  R,  .YUey,  Treasurer 
SERVICES:  Production  of  public  relations,  adver- 
tising, sales,  training,  television  and  documentarv 
films  in   16mm  &  35mm  black  S;  white  and  color. 
Complete    writing,    filming,    editing,    jjroduction. 


PAUL     ALLEY     PRODUCTIONS 

F.ACILITIES:  Screening  room,  editing  rooms,  labo- 
ratorv.  all  on  one  Hoor:  studios  as  required:  16  and 
35mm  cameras,  sound,  lights. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.MOTION  PlCrURES:  America's  Favorite  Boat 
Ride  (Circle  Line  Sightseeing  Yachts);  Public  Re- 
lations (Standard  Oil  Company  (N,J.);  Chrysler 
Xeu'sreel  (Chrysler  Corporation),  Incomplete:  only 
1955  production  references  submitted, 

AMERICAN   FILM   PRODUCERS 

Killll  Bro,id\v,iy,  New  \ork   19,  N.Y. 
Phone:  PLaza  7-5915 
Date  of  Organization:   1946 
Robert  Gross.  Executive  Producer 
Lawrence  .A.  Glesnes.  Executive  Producer 
Fr.iuk  W.  Miidden.  Chief  of  Editorial 
Sheldon  .Ybromowitz,  Production  Control 
.Nhideline  Stolz,  Office  Manager 
SERVICES:    .Motion    pictures,    16mm    and    35m!n. 
color  and  black  and  white;  and  slidefilms.  Special- 
ties:  industrials,  sales,  public  relations,  television, 
education,    training,    medicals,    documentary    and 
merchandising,     FACILITIES:     Complete     16mm 
and  35mm  camera,  lighting  and  sound  production 
etjuipment;    three  cutting  rooms,  screening  room, 
shooting   stage;    special    effects;    animation;    story- 
board  personnel,  script  writers, 

RECENT  PRODUCTIONS  AND  SPONSORS 
.MOTION  PIC  IT' RES:  Sage  (Lincoln  Laboratorv, 
Massachusetts  Institute  of  lechnology);  lM-99 
Weapons  System  (Boeing  .Airphme  Company); 
Cirounds  .-lids  to  .-iir  Xavigation  (U.S.  Navy): 
Fruitful  Older  Years  (Medical  and  Science  Com- 
munications .\ssociates.  Inc.);  The  Soldier's  Hour 
(LI.S.  .\rmy);  System  Training  Program  (Rand 
Corporation):  The  STP  Training  Team  (Rand 
Corporation):  Inertial  Guidance  (Arma  Corpora- 
tion). TV  COMMERCIALS:  For  Duff's  Cake  Mix, 
Benclix  Crosley.  Viv  Lipstick.  Ipana  Toothpaste  — 
produced  for  advertising  agencies:  Doherty.  Clif- 
ford. Steers  &  Shenfield.  Inc.;  Earle  Ludgin  &  Com- 
pany; Leo  Burnett  Cm..  Inc.;  Carlo  \'inti. 


Americana  Productions,   Inc. 

424    .Madison    Ave..    New    York    17.    N.Y.    Phone: 
PLaza  8-2740. 
(see  complete  listing  in  Indiiuiapolis  area) 


ANIMATED   PRODUCTIONS,   INC. 
(Al    Stahl    Productions) 

1600  Broadway  New  York  19.  \.\. 

Phone:  CO  5-2942 

Date  of  Organization:  December.   1949 

.\1  Stahl.  President 

Gerard  Pick.  Direttor  <d  Pmdiii  litm 

Don  Lang.  .Manager 
SERX'ICES:  Production  ol  TV  animated  and  live 
LrMumercials.  .\rmy.  Na\y  and  industrial  anima- 
tion films.  niulti]>l;ine  ;inimation.  F.ACILITIES: 
16-35  Oxberr\  aniuiiition  cameras  and  animation 
stand,  multiplane  ;inim;ition  st:uid  ;ind  optical 
printer.  2  NC;  .Mitthell  35mm  c;imeras  for  product 
photogT;iph\.  Small  stage  and  editing  facilities. 
RECENT  PRODUCTIONS  AND  SPONSORS 
MOIION  PICU'RES:  r.S.  Steel  Home^  {HBDO); 
Fedders  .-lirconditioners  (BBDO):  se\eral  films  for 
.■\rmy  8;  Navy.  TV  COM,MERC:iALS:  Coty  (Frank- 
lin Bruck):  Reveton  (Norman.  Cir;iig  ii:  Rummel); 
Buich    (Kudner):  ]et  Ignition  Co.    (Direct). 

Incomplete:  Only  1955  references  submitted. 
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AUDIO   PRODUCTIONS,    INC. 

1-ilni  (ifiULT  liiiil(iiii'4 

6S0  Ninth  Avemic.  New  Vi)ik  'iH.  N.V. 

Phone:  PLaza  707(")() 

Dale  of  Organization:   Hl.f.S 

Frank  K.  Spciclcll.  PresidetU 

Herman  Roessle.  Vice-Prt'sident 

Lawrence  \V.  Fox.  Treasurer 

Peter  J.  Mooney.  Secretary 

Sheldon  Nemeyer.  Sales  Manager 

PRODICF.R-DIRECTORS 

L.  S.  Bennetts  Harold  R.  Lipnum 

Alexander  Gansell  H.  E.  Mandell 

Louis  A.  Hanousek  Earl  Peirce 

Erwin  Scharf 
SERVICES:  Motion  pictures  only,  all  commercial 
categories.  Specialties:  public  relations,  sales  pro- 
motion, merchandising,  training,  medical,  techni- 
cal and  educational  motion  pictures.  F.ACILI- 
TIES;  Both  silent  and  sound  studios;  six  cameras 
and  lighting  equipment:  mobile  units  for  location 
work  with  tape  recorders:  permanent  staff  in  all 
departments,  writing,  direction,  editing,  animated 
thawing  and  optical:  Ki  ,<:  S.inira  projection  room: 
two  optical  printers:  editing  equipment:  zoom 
stand  for  trick  work:  machine  shop:  extensive  film 
and  nuisit  library  cleared  for  tefevision. 
RECENT  PRODUCTIONS  AND  SPONSORS 
.\1C)1  ION  f'fCTURES:  Cull  DriCiissmns.  Ao  ll'/(- 
nesses,  Near  Misses  (.American  Tel.  S:  Tel.  Co.); 
Cyclone  Furnace  (Babcock  &  Wilcox);  Pipe  for 
Modern  Living  (Brown  Co.):  Water— Wealth  or 
Worry?  (Cast  Iron  Pipe  Research  .Assn.);  Story  of 
A  Slur  (Deering-Milliken):  Handling  Elhyl  Fluid 
(Ethyl  Corporation);  Introduction  to  Someone 
You  Know  (Luxene.  Inc);  Health  and  Safety  for 
You  (McGraw-Hill  Book  Co.):  Ge(  on  the  Band 
Wagon,  Cutting  Fluids.  County  Agent  (Texas  Co.); 
More  Than  Meets  the  Eye  (Western  Electric  Co.): 
Continuing  Series  of  Technical  Films  (U.S.  Navy). 
TV  COMMERCIALS:  For  N.  W.  Ayer  &  Son. 
Benton  &  Bowles.  Cunningham  &  Walsh.  Dancer- 
Fitzgerald-Sample.  J.  ^Valter  Thompson.  Young  S; 
Rubicam. 


GEORGE   BLAKE   ENTERPRISES,   INC. 

ItiUl)  Broadway.  New  \(irk.  N.V. 

Pfionc:  Circle  7-2261 

Date  of  Organization:  I'i'ii) 

Jean  Blake.  President 

Philip  Frank,  lice-President  (Sales) 

Richard  Donner,  Vice-President  (Production) 

Robert  Jacques.  Supervising  Editor 
SERVICES:  Producers  16mm  S;  35mm  TV  film 
commercials,  industrials,  animated  and  Use  action. 
F.ACILITIES:  Air  conditioned  studios.  16  It  .S.'jmm 
B/W  and  color.  .Animated  &  live  action  films.  On- 
location  shooting. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.MOIIO.N  l'IC:i  LRtS:  Mirror  in  the  Mountaui 
(BBD&O  and  .American  Tobacco  Co.):  Hey  Charlie 
(Consolidated  Edison).  TV  COMMERCIALS: 
For  .Amoco,  .\nacin.  Armstrong  Linoleum.  Bi-So- 
Dol.  Blue  Bonnet.  IJromo-Seltzer,  Camels,  Chef 
Boy-ar-dee,  C;heerios,  Chevrolet,  Consolidated  Edi- 
son, Delco,  Encore.  Ford.  Gaines.  General  Electric, 
Glim,  Lucky  Strike,  Palmolivc  Soap.  Post  Cereals. 
Only  1955  references  submitted. 

"5s*  this  symbol,  appearing  over  a  pro- 
ducer's listing,  indicates  that  display  advertising 
containing  additional  relerence  data  appears  in 
other  pages  ol  this  Proiluction  Review. 


JOHN    BRANSBY    PRODUCTIONS 

186U  Brci.idw.iy.  .New  Sork  i;;(.  N.\. 

Phone:  Judson  6.2600 

Dale  of  Organi/:ition:    1936 

John  Bransbv.  Production  Manager 

Mae  Reynolds.   Treasurer 

Jack  C:impbell.  Script  Director 

Philip  Sanlry.  Art  Director 

Tom  Draper,  Director  of  Photography 

SERVICES:  Complete  production  of  industrial, 
travel  sales  and  training  films:  I6mm  or  35mm. 
color  or  black-and-white.  F.ACILITIES:  Com- 
plete location  equipment  for  photography  and 
sound.  Full  equipment  for  industrial  and  location 
lighting.  .Animation  photography,  complete  film 
editing  service. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOTION  PICTURES:  (jperalion  /i.  Oppor- 
tunity Vnliniiled  (Esso  Standard  Oil  Company): 
Scenic  Kentucky  (Standard  Oil  Company):  Carib- 
bean Sunshine  Cruise  (Cunard  Steamship  Com- 
pany): Bridge  of  the  Americas  (Esso  Standard  Oil. 
S.A.). 

BRAY  STUDIOS,   INC. 

729  Seventh  .Avenue,  New  York  19.  NY. 

Phone:  Circle  5-4582 

Date  of  Organization:  1911 

J.  R.  Bray,  President 

P.  A.  Bray,  Vice-Pres.  i-  Production  Mgr. 

.M.  Bray.  Treasurer 

Wm.  Gilmartin.  Production  Manager 

Max  Fleischer.  Bray-Fleischer  Div. 

B.  D.  Hess,  Distribution  Manager 

SERVICES:  Industrial  sales  and  job  training  mo- 
tion pictures  and  slidefilms;  training  films  for 
U.S.  .Armed  Forces;  theatrical;  educational;  ani- 
mated cartoons  and  technical  subjects;  television 
films,  film  distribution.  F-ACtLfTIES:  .Studio 
equipment  for  all  kinds  of  motion  pictures  and 
slidefilms.  sound  and  color;  animation  depart- 
ment: production  crews,  artists,  script  writers: 
film  librar\. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MO  I  ION  PICIURES:  Ojicuiliiin  Sun'ival  (Swit- 
lik  Parachute  Co.);  Packing  and  Maintenance  of 
Parachutes  (Switlik  Parachute  Co.):  The  Doctor 
Examines  Your  Heart  (Cooperation  with  .Ameri- 
can Heart  .Association).  Only  1955  production 
references  furnished. 

CALHOUN   STUDIOS,    INC. 

266-268  East  78th  Street,  New  York  21.  N.Y. 
Phone:  LEhigh  5-2120 
Date  of  Organization:   1930 
Brian  Calhoun.  President 
Paul  .A.  Goklschmidt,  Vice-President 
Dietlinde  Ruber,  Secretary-Treasurer 
Howard  .A.  Kaiser.  Director  of  Production 
Charles  Gennell,  Sales  Manager 
SERVICES:    Production   of   T\'   series,    induslrial- 
eduiaticmal.  T\'   film   commercials,   slidefilm   pro- 
ductions.    FACILITIES:    35'    x    70'    Sound    stage 
(air  conditioned).   16  k  35mm  cameras,  projection 
room,  tutting  rooms,  completely  equipped  sound 
control  room  —  tape,  film  and  disc  recorders.  Fear- 
less   Dollv.    MR    boom,    all    lighting    equipment. 
Fully  e<|iiipped  still  darkroom. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOIIO.N  I'K.irRES:  Salt  l\ater  Rodcn  (I'liillip 
Morris):  Fun  Tailed  i-  Jet  Action  (Seagr:im'.s): 
Grouse  Hunt  (Travelers  of  Hartford).  lELE- 
\ISION:  For  N.V.  Dailv  .Mirror  (Dailv  Mirror 
Youth  Program).  TV  COMMERCIALS:  For 
ESSO  -  MiCaini  Eriikson  (Take  This  Tl/i.  Vilunc). 


CAMPUS   FILM   PRODUCTIONS,   INC. 

M  Last  53rd  .Street,  New   ^tiik  22.  N.\. 

Phone:  PLaza  3-3280 

Date  of  Organization:    1934 

Nat  Campus.  President 

Rr)bert  Braverman.  Production 

Ralph  Schoolman,  Scenario 

Edward  P.  Hughes.  Photography 

Jules  Krater.  Editing 

Da\'e  Sherman.  Art 

SERVICES:  Motion  pictures  and  slidefilms  It 
business,  government  and  welfare  agencies;  ah 
various  film  services  separately;  including  Iran 
laiions.  sound  tracks:  finishing  service  for  coi' 
pany  photographed  films;  distribution  ser\ic 
F.ACILITIES:  Complete  studio,  on-location  e(|ui| 
ment  and  creative  staff. 
RECENT  PRODUCTIONS  AND  SPONSOR 
MOTIO.N  PICTURES;  Flo-.ring  Soluh  (Esso  R 
search  &  Engineering  Co.):  A  job  for  joe  {.Soiiil 
em  Railway  System);  I'ictory  Over  Scours  (Ch:i 
Pfizer  &  Co);  Out  of  the  Shadows  (Federation  i 
|ewish  Philanthropies):  They  Go  To  Live  (N 
tional  Jewish  Hospital  at  Denver);  Bronchofiulm, 
nury  Segments,  Part  1  (Pfizer  Laboratories);  Sloan 
Delaware  Sell-E-Vision  (Cappel-McDonald  Co 
Advanced  Concrete  Pavement  (Rail  Steel  B: 
.Assoc);  Radio  Set  AS /GRC-19,  Familiarization 
Trouble  Shooting,  Radio  Transmitter  T-195,Rudi 
Receiver  R-392-URR  (U..S.  .Army  Signal  Corps). 


CARAVEL   FILMS,   INC. 

730  Fifth  .Avenue.  New  York  19.  N.Y. 

Phone:  Circle  7-6110 

Date  of  Organization:   1921 

Studio:  Hempstead.  Long  Island 

D:ivid  I.  Pincus.  President  and  Treasurer 

Calhoun  McKean,  Vice-President  i-  TV  M^ 

F.  Burnhara  MacLeary.  lice-President 

.Albert  Z.  Carr.  Vice  President 

Thelma  L.  .Allen,  Vice-President 

Claire  \'.  Barton,  Secretary 

Mauri  Goldberg,  Production  Manager 

David  Kreeger.  Studio  Manager 

Jack  Semple,  Head  Animntion  Dept. 

Lawrence  Kreeger.  Editing  Mgr. 

Charles  Moore.  Manager.  Still  Photograph 

SER\'1CES:   Sales,  dealer  and  vocational   trair 
motion  pictures;    public  relations,  personnel   i 
tions,  educational,  religious  films;   television  i 
mercials;    slidefilms,    transparencies,    stage    pn 
tations.     field     surveys,     documentaries.     F'.ACU 
TIES:   Our  motion  picture  studio  at   Hem])sii.M 
L.I.,  N.Y.  headquarters  have  slidefilm  studio,  tii 
ting    and    screening    rooms,    art.    animation    .in 

cipticil     ellolS    tlel),!!!!!!!!!!-.- 

RECENT  PRODUCTIONS  AND  SPONSOR 
MOI  ION  PlCTl'RES:  You  Are  the  Star  (Allu 
Stores  Corp.):  Look  to  the  Stars  (Calvert  Distillii 
Corp.);  Outposts  in  the  .indes  (National  Luthir.i 
C:ouncil);  The  Goal  and  the  Way, Mr.  J.  C.  Pcnn, 
Convention  Film  (J.  C.  Penney  Co.):irn/c  1  m 
Own  Tickets,  \ew  Mobilgas  for  More  Miles  /" 
Gallon  (Soconv  Mobil  Oil  Co..  Inc.);  U.S.  ^ 
Training  Films  (U.S.  Navy).  SLIDEFILMS:  / 
the  Xation's  Top  Shoe  Sellers  Sell  (Brown  M' 
Co.);  The  Golden  Years  (Berkshire  Knitting  (  ' 
The  Seamless  Point  of  Vietc  (Hanes  Hosim 
Long  Lives  the  King  (U.S.  Rubber  Co.);  Hair  " 
Xation's  Top  Silver  Sellers  Sell  (Towle  MIg.  I  ■' 
FV  CO.M.MERCIAI.S:  For  Gillette  Saletv  R.i/" 
American  C:haracter  Doll.  Minn  Mist.  N:inIi.  Kth 
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ZARAVEL        FILMS,       INC. 

iiator.  Hood  Milk.  Gt-ritol,  Niron,  Sominex,  Zaru- 
iiin.  Ril/  C:r;ukers  (NBC),  Wizard  Hair  Sprav. 
|\nicrican  Standard.  Hartford  Electric.  Johns- 
vlan\ille.  Fab.  W'estinghousc.  Stera  Kleen.  Ehler's 
Coffee.  U.S.  Savings  Bonds.  Socony-Mobil,  Good- 
'ear.  Bufferin.  Packard. 


COLEMAN  PRODUCTIONS 

56  West  4'nh  Street.  New  ^ork  ;56.  X.V. 

Phone:  Murray  Hill  7-9U2IJ 

Date  of  Organization:   193."i 

Harry  L.  Coleman,  President 

John  Peterson.  Director  of  Photography 

Donald  Kerne.  Editor 

J.  Brown,  Sound 

H.  Gray,  Scripts 

G.  K.  David,  Sates  Co-ordiniitor 
ERVICES:  Complete  productions  of  16mm  and 
5mm  motion  pictures  in  color  and  b&^^■  for  in 
ustry.  commerce,  medical  profession:  sales,  public 
elations.  training,  travel,  documentarv:  television, 
Ind  shorts. 

JECENT  PRODUCTIONS  AND  SPONSORS 
llOTION  PICTURES:  Beaul\  ni  I'ne  Dimensions 
Lilly  Dache.  General  Beauty  Products):  Radar 
'onquers  Weather  {RC.\  Radar  Division):  Pre- 
iew.  Winter  Olympics  (Pan  .\nierican  World  .\ir 
,ays):  Sperry  Integrated  Instrument  System  (Sperrv 
JyToscope  Co.);  Highlights  of  Mexico  (.American 
Express). 


COLOR   ILLUSTRATIONS,   INC. 

4  East  48th  St.,  New  York  17,  N.V. 

Phone:  MU  8-2460 

Date  of  Organization:   1937 

Victor  H.  Sandak.  President 

Josef  C.  Stern.  lice-President 

Harold  J.  Sandak.  Secretary-Treasurer 
ERVICES:  Specialists  in  the  field  of  visual  pre- 
ntations.  with  emphasis  on  the  production  and 
sproduction  of  color  film  strips,  slides,  and  trans- 
arencies.  Complete  art  facilities.  F.ACILITIES: 
lost  modern  studio  and  laboratory  equipment. 
ECENT  PRODUCTIONS  AND  SPONSORS 
iLIDEFlI,.\lS:  Joe  SrlhceU  Solves  a  Problem 
iHiram  Walker);  The  Woman  in  Your  Future, 
t'hicli.  Accouslical  Material  (.Armstrong  Cork 
to.):  Operation  Home  Improvement  (Operation 
pome  Improvement);  Action  (Life  Magazine- 
rime.  Inc.):  VISU.ALC.A.ST  presentations  for  Life 
Magazine.  COLOR  TV  SLIDES  8:  TRANS 
-ARENCIES:  For  The  National  Broadcasting  Co. 
omplete  set-ups  of  displays  for  advertising  for 
ational  Carbon  Co..  Durkee  Famous  Foods.  Per- 
)nal  Products  Corp. 


4f 

ROBERT   DAVIS   ASSOCIATES,   INC. 

21  East  63rd  Street,  New  York  21.  N.Y. 

Phone:  TEmpleton  8-8410 

Date  of  Organization:  1952 
I    Robert  F.  Davis,  President 
I    Wilbiu-t  E.  Davis,  Production  Manager 
I    Henwar  Rodakiewicz,  Director 

Mabel  Henderson,  Office  Manager 
I    Bettina  Bolegard.  Set  Design  i-  Stylist 
pR\'ICES:   Motion  picture  and  slidefilm  produc- 
lon.    specializing    in    public    relations    and    sales 
aining.     F.ACILITIES:    .AH  motion   picture  pro- 
uction  equipment,  editing  rooms,  studio  rental. 
lECENT      PRODUCTIONS      AND      SPONSORS 
[lOTION  PICTURES:   Recipe  for  Leisure,  Dash 
\ilms  (Procter  &  Gamble):  Sales  Training  Projects 
IJ.  C.  Penney  Co.):    The  Inside  Story  of  Wash  t 
Year   (E.  1.  duPont  de  Nemours):  Helanca   Yarn 
Heberlein  Patent  Corp.). 


^r 

DEPICTO   FILMS,   INC. 

2.")4  West  54th  Street.  New  York  19.  N.Y. 

Phone:  COlumbus  5-7620 

D.ite  of  Organization:  1942 

John  Hans.  President 

J.  R.  \on  Maur,  Executive  Vice-President 

Charles  S.  Hans.  lice-President 

Carl  V.  Ragsdale.  Production  Manager 
SERVICES:  Specialists  in  the  creation  and  pro- 
duction of  sales  trainin.g  and  sales  promotion  pro- 
grams: includes  research,  consultation,  editorial 
;ind  full  production  services  for  motion  pictures, 
sound  sliclefilnis,  filmstrips.  slides,  vugraph  trans- 
parencies. F.\C:ILIT1ES:  Studio,  art,  technical 
:ininiation.  uitling  and  editing  rooms,  darkrooms. 
RECENT  PRODUCTIONS  AND  SPONSORS 
FlL.M.AGRAl'H  .MOIION  PICTURES:  £t'fiv 
Minute.  Everywhere  (Colgate-Palmolive  Co.);  Power 
to  Protect  (W'estinghouse  Electric  Corp.);  Bigger 
Dollar  in  1956  (ChesebroughPond).  MOTION 
PICITIRES:  Employee  Annual  Report  for  II'H 
(US.  Rubber  Company):  Golden  Triangle  (Blue 
(:o:d).  SLIDEFILMS:  Selecting  a  Pairof  Shoes 
(Westinghouse  Electric  Corporation);  More  Sup- 
port for  a  Winning  Team  (Sinclair  Refining  Com- 
pany); Sell  the  Whole  Umbrella  (.American  In- 
surance Co.):  The  Payoff  Point  (The  Borden  Co.— 
Mince  Meat  Di\'ision):  The  Story  of  Bored  Don 
(1  he  Borden  Company  —  Eagle  Brand  Division); 
Control  .Selection  d-  Application  Course  (General 
Electric  Company  —  series  of  8  films):  Contest 
Award  ScnVs  —  Transformers.  .Arresters.  Fuse  Cut- 
offs. Contest  (General  Electric  Company):  Ouality 
Control  at  RCA  (RCA  lube  Division):  Fortify 
Your  Reputation  (Sylvania  Electric  Products.  Inc.); 
The  (iiant  on  Your  Doorstep  (Sylvania  Electric 
Pnulucts.  Inc.):  The  S6-I.00U  Ansieer  &  The  Champ 
(Owens-Corning  Fiberglas);  Blundering  Blodgelt 
((;c>ngoleum-Nairn.  Inc);  The  Fibre  Rug  Story 
(Clongoleum-Nairn.  Inc.):  Keeping  Sales  Climbing 
(Outdoor  .Advertising  —  Falstaff  Beer):  Do  You  Fill 
Prescriptions  Here  (National  Wholesale  Druggists 
.Assoc,  and  Owens-Illinois  Co.);  T.  .4.  .Merchandis- 
ing llTf,  (Colgate-Palmolive  Company.  A'lST.A- 
R.VM.A:  .Anamorphic  presentations  for  Westing- 
house  Electric  Corporation.  Minute  Maid  Corpo- 
ration. Snowcrop  — Division  of  Minute  Maid  Corp.. 
American  Chicle  Companv.  Soconv-Mobil  Oil  Com- 
p:iny,  CBS  Columbia.  T\'  COMMERCIALS:  For 
General  Motors.  Sylvania  Electric  Products.  East- 
man Kodak  Company.  .Arm  ;<:  Hammer  Sal  Soda. 
"Swel"  Frosting  Mix.  Shell  Oil  Company.  Wizard- 
Wick  (Boyle-Midway). 

D.P.M.  PRODUCTIONS,   INC. 

62  West  45th  Street.  New  York  36.  N.Y. 

Phone:   MUrray  Hill  2-0040 

Date  of  Organization:  1946 

Maurice  T.  Groen,  President 

Ernest  Fischel,  Vice-President  and  Treasurer 

Ronald  T.  Groen.  Vice-President  and  Secretary 
SERVICES:  Industrial,  public  relations,  interna- 
tional travel;  sales  promotion  and  horticultural 
motion  pictures,  TV  shorts  and  commercials. 
F.ACILITIES:  Studios  at  4  AV.  Stanton  Ave..  Bald 
win   (L.I.).  N.Y. 

RECENT  PRODUCTIONS  AND  SPONSORS 
-MOIION  PICrURES:  The  Promise  of  Spring 
(Associated  Bulb  Growers  of  Holland):  Green 
Futures  (American  .Agricultural  Chemical  Co.): 
Flightseeing  Through  Europe  (.Scandinavian  .Air- 
lines System):  Travel  Into  the  Past  (Edward  Gott- 
lieb and  .Associates);  Invitation  to  Europe  (Euro- 
pean Tra\el  Commission):  Welcome  to  Scandinavia 
(Scandinavian  Travel  Commission);  Istanbul.  The 
Magic  City  (Turkish  Information  Office);  Holiday 
in  France   (French  National  Tourist  Office). 


TH     ANNUAL     PRODUCTION      REVIEW 


it. 

DYNAMIC   FILMS,   INC. 

112  W.  89th  Street.  New  York  24.  N.V. 

Phone:    I  Ralalgar  3-6221 

Dale  of  Organization;   1948 

Nathan  Zucker.  President 

Lee  R.  Bobker.  Vice-President 

Lester  S.   Becker,  Executive  Producer.  Produc- 
tion Supervisor 

James   Townsend,   Executij'e   Producer.   Sound 
Supervisor 

Irving  Oshman.  Editorial  Supen>isor 

Sol  S.  Feuerman.  Director.  .Medical  Film  Div. 

Helen  R.  Kristt.  Director,  Film  Distribution 
SERVICES:  Producers  of  16  and  35mm  motion 
pictures  for  industry,  public  relations,  sales  train- 
ing, employee  relations  and  specialized  visual 
presentations.  TV  commercials,  programs  and 
films.  .A1.SO  foreign  language  versions,  editing, 
sound  recording,  photo.graphic  coverage  of  special 
events,  etc.  F.ACILITIES:  Sound  stages,  record- 
ing studios  and  complete  editing  facilities  for  all 
16  &  35mm  motion  jiicture  production,  slidefilms 
.itid  lranscri])tions. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOIION  I'ICIURES:  Southern  500  (Purolator 
S:  .Air  Lift  Co.);  Unforgettable  500  (Perfect  Circle 
Corp.):  Behind  the  Scenes  at  Indianapolis  (Monroe 
Auto  Equipment  Co.):  Ortho-Delfin  (Ortho  Phar- 
maceutical Co.);  .4  Place  to  Live  (National  Social 
Welfare  .Assembly);  .is  Good  .4s  Its  Word  (Pure 
Oil  Company);  Skiing  with  Ernie  McCullough 
(Storm  .Advertising  .Agency);  Visual  Mine  Watch- 
ing (United  States  Navy);  De-Humidified  Storage 
(United  States  Navy):  Waiting  on  Tables  at  Sea 
(United  States  Navy):  Comfy  Takes  a  Giant  Step 
(Comfy  Manufacturing  Co.).  TV  FILMS:  Writers 
of  Today  with  .Arthur  Miller  &  Robt.  Peiin  Warren 
(Educational  lele\'ision  S:  Radio  Center  of  the 
Ford  Foundation);  Music  for  Young  People  (Edu- 
cational T\'  S:  Radio  Center  of  Ford  Fomidation). 
TV  COM.MERC:iALS:  Operalogues  with  Carol 
Longone.  .Also  Bulo\a  Watch  Company,  McCann, 
Erickson,  Feature  Ring  Co..  Coty.  Charles  .Antell, 
Inc..  Bardahl.  Pure  Oil  Co..  Procter  &  Gamble, 
Muscular  Dystrophy  .As.sociation.  Sunbeam  Air 
Conditioners.  Cities  Service.  Ellington  Agency, 
Franklin  Bruck  .\gencv.  Community  Chest.  Boys 
Club  of  -America.  United  States  Chamber  of  Com- 
merce. T..A..A.  Productions.  Kav  jewclrv  Stores. 
♦        ♦        * 

ALAN   SHILIN   FILMS 
(Division   of   Dynamic   Films,  Inc.) 

RECENT       PRODUCTIONS      AND      SPONSORS 

MOIION  I'ICIURES:  The  Right  Hand  of  God 
(F^vangelical  Reformed  Church);  A  Song  of  the 
Pacific.  Heartbeat  of  Haiti,  Coni'ention  Newsreel, 
Inner  City  (Episcopal  Church);  Children  of  the 
Sun  (P.  Lorillard  &  Co.);  Continent  in  Ferment 
(Pocket  Testiment  League);  Voyage  of  Discovery 
(Lutheran  Church):  Prologue  to  Our  Christian 
World  Mission  (Congregational  Christian  Church). 

ELAN-PORTER   PRODUCTIONS,   INC. 

19  \Vest  4jth  Street.  New  York.  N-\  . 
Phone:  Judson  2-1445 
Date  of  Incorporation:    April.   1955 
Riiphael  Elan.  President  and  Gen.  Manager 
Ralph  Porter.  Executive  Vice-Pres.  &  Prod.  Mgr. 
Vachel  Blair,  Director  of  Photography 
Eleazar  Lipskv,  Creative  Director-Writer 
SERVICES:  Film  production  from  pre-production 
through  the  completed  film  for  TV  commercials, 
industrials,  T\'  series,  documentaries,  educational 
films,  etc..   in   black  and  white,  color,   animation, 
and   35mni  or    Ifimm.     FACILITIES:   One  of  the 

(LISTINGS  CONTINUED  ON  FOLLOWING  PAGE) 


95 


il-*fcnijt4f  c3 


NEW     YORK 


ELAN-PORTER   PRODUCTIONS,   INC. 

larj^esi  sound  st;iKCs  in  the  East,  futiv  equipped 
and  with  Anipcx-FairthiUI  sound,  toniplctf  editing 
room,  screenin*;  r(MMn  and  tlisiiibuiion  facilities. 
RECENT  PRODUCTIONS  AND  SPONSORS 
MOIION  I'K.irRlS:  /!///;<„;  Dollni  Dull  (flan 
-Manufai Hirers  Institute).  New  (onipanv:  onl\  10.'>.t 
protUution  reference  a\aiiable. 


PETER   ELGAR   PRODUCTIONS,   INC. 

7')  AVest  Ijth  Street,  New  York  36.  N.V. 

PItone:  Judson  6-1870 

Date  of  Organization:  January  1.  1951 

Peter  V.  Elgar,  President 

Julius  Etlelman.  Vice-President 

Jessie  B.  .\damson.  Secretary-Treasurer 

Zoli  X'idor.  Producer-Cameraman 

Donald  S.  Hillman,  Director 

Eva  \idor.  Chief  Editor 
SER\'1CE.S:  Industrial,  public  relation,  religious 
films;  television  commercials,  television  films; 
35mni.  irimm,  black,  white  or  color.  F.ACILI- 
TIES:  tlomplete  editing  and  projection  facilities 
16mm  and  35mm.  100  x  75  x  22'  sound  stage. 
RECENT  PRODUCTIONS  AND  SPONSORS 
\IOI  ION  l']C;i  IRKl:  Tal.s  „)  Hi,ll„un,  (H.,H 
man  Beverage  Company);  Holy  Lund  (F  S:  .\I 
Schaefer  Brewing  C:o.);  Bedtime  tor  Ginnie  (Hames 
Knitting  Mills).  TELEVI.SION  FILMS;  For 
.\nierican  Telephone  .t  Telegraph  and  Sterling 
Drug  Companv. 

ELLIOT  UNGER  &  ELLIOT,   INC. 

114  West  54th  Street.  New  York.  .\.V. 

I'hone;  Judson  6-5582 

Date  of  Organization;  1946 

Stephen  Elliot.  President 

William  H.  linger.  Vice-President 

Michael  Elliot.  Treasurer 

.Mary  Jean  .Mien.  Casting  Director 

\\ra.  .\.  Sohl.  Controller 
SER\ICES;    Producer  of  filmed  TV  commercials. 
F.\CILITIES;    Two    completely    equipped    sound 
stages,  projection  rooms,  separate  sound  reiording 
fariliiies.  workshop,  permanent  crew. 

RECENT       PRODUCTIONS      AND      SPONSORS 

lOnly  television  commercials  submitteci) 

'IV  COM.MERCl.ALS:  Eastman  Kodak  Co.  (J. 
Walter  Thompson);  Chesterfield  Cigarelles  (Cun- 
ningham S:  Walsh);  Campbell's  Soufis  (BBD  &  O); 
Modess  (Young  and  Rubicam);  General  Mills 
(Dancer.  Fitzgerald  &  Sample);  Tide  (Benton  and 
Bowles);  Chrysler  Automobiles  (.McCann-Erick- 
son):  Noxzema  (SSC  &  B);  Spic  X  Span  (Biow, 
Beirn  and  Toigo);  RCA  Victor  (Kenyon  and  Eck- 
hardt);  Imperial  Margarine  (Foote,  Cone  )t  Beld- 
ing);  Hazel  Bishop  (Raymond  Spector);  Morton  s 
Pies  (led  Bates);  (.alio  IVine  (Doyle.  Dane  and 
Bernbach);  Anon   Cosmetics    (.Monroe  Drelier). 

CHARLES   ELMS   PRODUCTIONS,    INC. 

25  \andcrbiU  .\\enue.  Nm  ^.,iL   17.  .N.V. 

Phone;  .MUnay  Hill  6-8877 

Dale  of  Organization;   19.52 

C:iiarles  D.  Elms.  President 

Charles  D.  Elms,  Jr.,  Vice-President 

Ruth  M.  Elms.  Secretary 

Robert  B.  Bacon.  Vice-Pres.  &  Treasurer 
SERVIC;ES:  Producer  of  16  S:  .35mm  motion  pit- 
lures;    70mm    "Bonel"    (wide    screen    professional 
and     commercial     prescntatirms);     slide     motion; 
soiinil  vbili  filiiiv    slide-  presentations;  training  man 
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uals  iind  charts.  FACII.IIIES:  Studio  and  nih 
niciil  labor;iloi\.  mobile  unit.  "Bonel"  (anier.i. 
RECENT  PRODUCTIONS  AND  SPONSORS 
MO  1  ION  P1C11RF:S:  The  \e-w  Easy  Combuin- 
tion  iVasher-Drxer  ir  Washing  Demo  (Easv  Wash- 
ing Machine  —  Div.  The  Murray  Corp.);  Stem  Vai 
(Crown  Cork  it:  Seal  Co.);  Master  Shore  Station 
Dei'elopment  Program  (U.S.  Navy):  Introduction 
to  the  Heat  Engine  (Shell  Oil  Co.).  SLIDEFILM: 
The  IVinning  Combination  (Easy  Washing  Ma 
c  hine  —  Div.  of  The  Murray  Corp.). 


/i 

WALTER   ENGEL   PRODUCTIONS,    INC. 

20  West  47ih  Street.  New  York.  N.^  . 

Phone:  Judson  23170 

Date  of  Organization:    1937 

Walter  Fngel,  President 

[oseph  T.  Williams,  Exec.  Head  of  Camera  ^- 
Edilinn  Dept. 

Lorraine  Knight.  Production  Coordinator 

Lionel  Rubin.  Script  Coordinator 
SER\'ICES;  Industrial,  documentary,  educational, 
sales  training  *»:  T\'  commercials,  motion  picttire 
productions;  ]>hoto  tech  animation.  16mni  S:  35nim. 
FACILITIES:  Complete  studio  facilities  lor  single 
.iiul  double  svstem  sound.  l.ocati<)n  film  .<:  soinid 
luiit.  \nimation  and  editing  departmeiiis.  Ml  vt-!t- 
I  oinained  operations. 

RECENT  PRODUCTIONS  AND  SPONSORS 
\I<)I  ION  PICTIRES;  The  Slory  of  .Mill:  rDell- 
wooti  .Milk  Compan\);  How  to  Get  the  .Most  iVein 
from  Your  Tires  (G.M.):  Seconds  to  Sell.  Courtesw 
Sharpshooting  for  Sales   (Sunbeam  Bread). 

FARRELL   &   GAGE   FILMS,   INC. 

213  East  38th  Street.  New  York  16.  N.Y. 

Phone:  ML'rray  Hill  3-8358 

Dale  of  Organization:   1951 

.Matt  F.irrell.  President  i-  General  .\lanager 

C.  Lillian  Farrell.  Secretary 

William  .Mc.\leer.  Vice-President  Jr  Dirrttoy  of 
Photography 

Joseph  Faro,  Production  .Mattager 

C!:irlos  Orta.  Fihn  Editor 
SER\1CTS:  Production  and  distribution  of  souiul 
motion  pictures  and  sound  slidefilms  lor  business 
and  industry.  F.ACILITIES:  Complete  16mm  anil 
35nim  motion  picture  and  slidefilm  production  in 
black  ;incl  white  and  color,  including  scjund  studio, 
magnetic  film  recording,  editing  ser\ices.  sCTijjt. 
foreign  hinguage.  art  work,  animation, 
RECENT  PRODUCTIONS  AND  SPONSORS 
.MOllON  PICITRES:  Ilelter  Tomorroir  (\l.imi 
facturing  Chemists  .Association):  Two  Roads  (The 
.\sphalt  Institute);  Strip  Feed  Press  \o.  IS31. 
Transter  Feed  Presses  in  the  .-ippliance  Industry 
(The  E.  W.  Bliss  Company):  The  Renaissance  of 
.-ippalachian  Gas  (New  ^'ork  State  Natural  Gas 
Corp.):  Test  Report  5040  (Burndy  Engineering 
Comjjanv.  Inc.).  Fifteen  5-minule  T\'  shorts, 
eight  1-minute  T\'  spots  for  Hercules  Powder  Com- 
pany. 


FILM   CREATIONS,   INC. 

Hi  Flast  4(lth  Street.  New  York  16.  N.Y. 

Phone:  MUrray  Hill  9-4567 

Date  of  Organization:  1952 

Joseph  M.  Barnett,  President 

William  Cirootly,  Secretary 

Edward  R.  Carroll,  Treas.  d-  Prod.  Director 

Larry  Davis.  Traffic  Manager 

F.dna  P;iul.  Suften'ising  Editor 

Bernard  Hirst henson.  Of}tical  Superi'isor 

Brooke  Smith.  Set  Designer 

Ed  Doiiiielh.  .-Inimator 
SERX'ICES:    Producers  of  television  coninicrcials. 
iiultistrial  films.  icle\ision  programs,  slidefilms  and 


animation,    black   &   white,    lolor.     F.'KCILITIFs 
Completely    equipped    sound    studio,    acouslica]l\ 
treated:  NC  Mitchell.  Portable  synchronous  recoid 
ing  equipment,  editing  iacilities.  Itjmm,  35iiiin  pm 
jection:   anim:ition  and  optical   stand. 
RECENT      PRODUCTIONS      AND      SPONSORS 
.MOTION  PIC  It  RES:   lor  Columbia  Gas  Svsi.  ii, 
C;orporation;   .\moco.   \Ii("s  Producers'  ShowcaM 
(.ohimbia  Broadcasting  Svstem  (pilot  films);  Rave. 
I  \'  C:OMMERCIALS:  lor  .Samsonilc.  Revlon.  P.  i 
N<ident.  Ronson.  Sunbeam  .\ppliances,  Florida  ( 
rus,  Gillette,  (irape  Nuts  Flakes,  Ronzoni.  Serui    i 
&■  .Sedagel. 

FILMFAX   PRODUCTIONS 

III  East  43ril  Street.  New  '^.irk  17.  N.V. 

Phone:  Ml'rray  Hill  7-7758 

Studio  and  Laboratorv:  Station  Plaza,  Bedfonl 
Hills,  N.Y. 

Henry  C:iay  Gipson,  President 

Eloise  \\'alker,  Vice-President  and  Secretary 

Carol  C;ook,  Script 

|ohn  Lencicki,  .irt  Director 

Sewell  Booth.  Producer 
SERVICES:  Educational  filmstrips  and  industrial 
slidefilms.  color,  black  and  while,  silent,  sound. 
FAC:1LITIES;  Specialized  eijuipment  for  filmsirip 
|jroiluclion.  35min  standard  Bell  &  Howell  anima 
iic)n  stand  for  filmstrips.  special  custom  built 
equipment  lor  Kodachrome  duplication. 
RECENT  PRODUCTIONS  AND  SPONSORS 
FILMS!  RIPS;  The  Ra-w  Materials  of  Steel-making 
(.American  Iron  St  Steel  Institute);  Britain:  Atlantic 
Xeighbor  (New  York  Times);  Pageant  of  .imerica 
scries  of  22  (Yale  Uni\ersitv  Press);  Liberty  and 
Its  Responsibilities  and  13  other  titles  for  (.Mu 
seum  Extension  Service);  Earth  Home  of  Man  9 
filmstrips  (Eyegate  House);  .4  Growing  .America 
(United  Fruit  Co.);  The  Bible  (Westminster 
Press).  MOTION  PICTURE;  The  Saugus  Iron 
-.corks  Restoraiir^'    /Iron  1^-  Steel  Institute). 


^ 


FORDEL    FILMS,    INC. 

1187  Lnnersity  .Avenue.  New  York  52.  N.\. 
Phone;  LUdlow  8-5100 
Date  of  Organization;   1941 
(Jitford  F.  Potts.  President  cr  Exec.  Producer 
f.ordon  Hessler,  Vice-Pres.  d-  Production  Mgi. 
Enid  Borde.  Secretary-Treasurer 
Richard  .\.  Kent,  Director  of  Sales 
Herbert  F.  Lowe,  Spec.  Asst.  to  President 
Walter  G.  Snowden,  Sf)ec.  .isst.  to  President 
W.  Edward  Downion.  Sfiec.  .-Issl.  to  President 
James  M.  Logan.  Director  of  Photography 
Reginald  Mt.Mahon.  Editing  Supervisor 
John  Mack.  Chief  Sound  Engitieer 
Ciennaro  P.  Forenza.  Color  Lab,  Supi'. 
Robert  J.  Herman,  Print  Distributon  Sufn: 
SERVICES;     Public    relations;     sales     promotion; 
training;    educational;    scientific   and   medical   mo 
lion  pictures  and  slidefilms:  T\'  shorts  and  com 
mercials;   complete  responsibility,   including  plan 
ning,   production  &  printing;   specialists  in   coloi 
live  and  animated.     FWCILIIIES:   Sound  studio 
complete  cameras,  lights,  and  sound  equipment  foi 
studio  and  location  production:  animation  st;intl 
tutting  rooms;    recording  rooms;    16mm   magnetic 
and    optical    interlock    screening    facilities;    ccjloi 
printing  l;ib:    niacliiiK-    shop;    three   mobih    units 
RECENT      PRODUCTIONS      AND      SPONSOR! 
.MOTION  PICTURES;  Hydraulic  Power    (Ford) 
March  of  .Medicine  ".■llcoholism"    (Smith,  Kline  s 
French);   Care  of  Patients  by  Hospital  Corpsmet 
(United   States   Navy):    Tom    Turkey    (.Americai 
Cvanamid):   Vet-Jecia    (E.  R.  Squibb). 


BUSINESS     SCREEN     MAGAZINE 


These  basic  projector  advances  can 
make  films  more  useful  in  your  business 

15     'pmtKP\     /*^" 


/.  Eosy  sefups.  Unjolcl  the  Kodascope 
Pageant  Projector's  arms  into  position — 
there  are  no  screws  or  fittings  to  fiddle 
with.  Drive  belts  are  attached,  ready  for 
use.  Then  thread  the  film,  following  the 
clear,  simple  diagram  on  the  projector 
base,  and  start  your  run. 


2.  Simple  maintenance.  Kodascope 
Pageant  Projectors  are  pcrmanciuly  lii- 
hrkaied — you  bypass  the  danger  of  im- 
proper oiling,  main  cause  of  break- 
downs. Stock  machines  in  independent 
tests  have  run  without  stoppage  or  oiling 
the  equivalent  of  2'/^  years  of  normal  use! 


3.  Exfra-brighl  pictures.  The  Pageant's 
Super-40  Shutter  automatically  provides 
over  40°o  more  screen  light  at  sound 
speed  than  standard  shutters.  This  lets 
you  use  big  screens,  long  throws,  and 
e\en  leave  enough  room  light  for  note 
taking. 


4.  Natural  sound.  Ihc  Pageant  s  etficienl 
amplifiers  (with  tone  aiul  volume  con- 
trols) matched  with  wcll-hajjied  speakers 
fill  your  room  or  auditorium  with  clear, 
comfortable,  realistic  sound.  When  you 
wish,  you  can  plug  in  a  "mike"  or  phono- 
graph, too. 


5.  Wide  versatility.  With  the  Super-40 
Shutter  you  can  show  silent — as  well  as 
sound — speed  movies.  And  to  meet  your 
needs  exactly,  you  have  your  choice  of 
7-  or  1 5-watt  amplifiers  and  8-  or  1 2-inch 
speakers  in  every  practical  combination. 


6  Best  value.  Make  us  prove  ii.  Don't 
be  satisfied  until  you've  seen  the  brilliant 
Pageant  performance — on  your  own 
screen.  Ask  your  Kodak  Audio-Visual 
Dealer  for  a  demonstration.  Or  send  us 
the  coupon.  There  is  no  obligation. 


BEFORE  YOU  DECIDE 

on  any  proiector,  be 

sure  to  get  complete 

information  on  the 

forward  features  of 

the  new  Pageant. 

Cut  out  coupon  for 

this  fact-crammed 

booklet  now! 


EASTMAN  KODAK  COMPANY,  Depf.  8-V 

Rochester  4,  N.  Y. 


Please  send  me  complete  informotion  on  the 
16mm  Sound  Projectors,  and  tell  me  who  car 
I  understand  I  am  under  no  obligation. 


lew  Kodascope  PAGEANT 
give  me  a  demonstration. 
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WILLIAM   J.   GANZ   COMPANY 

tl)  K.iM   I'.lih  Sinci.  Niu  \.nl   17.  N.'i. 

I'hoiic:  tLdonulo  jl  1  l;i 

Date  of  Organi/ation:    liMd 

William  y.  (Jan/.  Pre.siilfiil 

Herben  R.  Diet/.  Prndiifliini  Miiiuiiiri 

Jane  Page.  CoiiijHrollit 
.StR\IC:ES:  Produier  ami  .lisiriljiiiur  ol  Id  and 
35mm  motion  pictures,  film.'.trips.  vmiul  slidchlms. 
visual  ])resentations  for  education,  advertising  and 
television.  Production  from  script  to  screen.  Mo- 
tion pictures  It)  and  35mm.  iijirw  and  color.  Slide- 
films— 35mm  bltw  and  color.  Films  for  ])ublic  rela- 
tions, industrial,  television,  documentary,  travel, 
educational,  scientific,  merchandising,  and  orienta- 
tion, animation.  .Sound  recording,  editing  and  re 
editing  films,  minute  movies.  Distribution  for  all 
films  and  TV  commercials.  FACill.l  IIES:  Studio 
equipment;  creative  stall,  development  of  story 
ideas  and  merchandising  campaigns,  music  library. 
.Moviola  editing  ecjuipment.  Creative  staff,  includ 
ing  artists,  photographers,  writers,  film  editors  and 
dire*  tors. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.\I0110\  PlC;H'Ri;S:  H,-suMitalunt  for  Ciirdiac 
Ayresl  (E.  R.  Sipiibb):  Flood  Disaster.  Red  Cross 
Report  (.\merican  Red  Cross);  Home  Defense  (Yale 
&  Towne);  Philco  Export  Line  (Philco  Corp.). 

■55- 

JACK   GLENN,    INC. 

207  East  37th  Street,  N.w  lork  It..  N.\. 

Phone:  Oxford  7-0121 

Date  of  Organization:  1953 

Jack  Glenn.  President 

X.  J.  Hill,  Vice-President 
SER\1C:ES:  Writing:  direction  and  production  of 
speci;d-purpose  and  entertainment  motion  pic- 
tures; specializing  in  the  institutional  industrial 
film;  films  for  public  relations;  promotion;  orienta- 
tion, etc..  designed  with  either  fiction  or  docu- 
mentary format.  F.\CILrriES:  Wall.  Bell  & 
Howell  and  Mitchell  cameras;  studios,  projection 
rooms  and  cutting  rooms  in  New  ^'ork  City  and  in 
lr\inglon-on-Hudson,  Westchester  County.  N.V. 
RECENT  PRODUCTIONS  AND  SPONSORS 
.\IO  I  ION  PIC  1  URES;  .\/<i(;i7(/  and  Mallorta  (pro- 
duced in  Spain  for  National  Broadcasting  Co.); 
Principal  Product  (Mitchell-Chrysler  Corp.); 
Y.M.C.A.  I  and  //  (National  Council  of  Young 
Men's  Christian  .Associations), 


PAUL  HANCE  PRODUCTIONS,   INC. 

177(i  Broadwav.  New  \'ork  H*.  N.Y, 

Phone:  Circle  5-9I4II 

Date  of  Organization:    1939 

Paul  Hance,  Jr.,  President  i-  Treasurer 

Dcrmid  Macle;in.  Vice-President 

J.  .\lleti  Julier.  Vice-President 

J.  j.  Ciampbell.  Controller 
SERV'IC^ES:  Research,  writing  and  all  cjther  phases 
of  motion  picture  producticjii  by  permanent  tech- 
nical staff.  FAClLIi  lES:  Complete  camera, 
sound  and  lighting  equipment  lor  all  types  of 
field  and  locatic^n  plujtography;  ccjmplete  editing 
lacililies;  art  and  animation  studio. 
RECENT  PRODUCTIONS  AND  SPONSORS 
.MOriON  PK;IURES:  Hardiest  oj  Convenience 
(General  Foods  Corp.);  Galvanizing  (American 
Zinc  Institute,  Inc);  Cilass  and  You  (Corning  Glass 
Works);  Die  Casting  (.American  Zinc  Institute): 
Forging  in  Closed  Dies  (Drop  Forging  Association). 


THE   JAM   HANDY   ORGANIZATION,    INC. 

I77'.  ISi.Milu.n.  .\cu  V.ik  I'l.  .N.'I.  I'li.Hn:   Ifds.M. 
2-l(Hill.    Herm:ni   (;oet/,   jr..    in    charge.   Com 
j)lete    office    facilities    and    jirojection    room    with 
service  st;dl  maintained  for  F'astcrn  clients, 
(see  complete  listing  in  Detroit  area) 


iihiji  knd.ik.  Kcniiii;,;!.!!!  K,iml,  \,\,  Good  RoaiK 
.\ssoc  i.uion.  Citizens  Committee  for  Waiter  Con- 
servatirm.  1 


HARTLEY   PRODUCTIONS,   INC. 

339  East  -ISth  Street.  New  \ork  17.  N.'S , 

Plwjne:  ELdorado  5-7762 

Date  of  Organization:   1910 

Irving  Hartley.  President 

Elda  Hartley.  Secretary 

V.  W.   Bryant,    [r.,    Vice-PresiilenI  ni   Cliinge  of 
Production 

How;(rd  Miinn.  Eilitor 
SER\'K;ES:  Producers  of  motion  pictures;  indus- 
trial, educational,  travelogues,  films  tor  television: 
sound  recording.  FWCILITIES:  Two  studios  fidU 
ec|uippecl  for  makin.g  motion  pictures  and  slide 
films;  perni:inent  kitchen  sc-l. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.MOTION  PICTURES:  Kitcheneeiing,  Closet 
Clinic.  Children's  Party,  Fabulous  Fabrics  Have  a 
Hobby  (Monsanto  C>heiriical  Co.);  Planned-Overs 
(C'ontainer  Corp.  ol  .America):  Tea  for  Twenty 
(Tea  Council  of  U.S..\.);  Tips  for  Tables  (Irish 
Linen  Guild);  Tricks  with  Trim  Decorating  Magic 
(Consolidated  Trimming);  Re  Do-Il  Yourself  (Star 
Bronze  Corp.);  Decorate  reitli  Confidence  (Firth 
Carpet  Co.);  Cues  for  Comfort  (Durene  .Associ- 
ation); Sewmanship  (Sears.  Roebuck);  Don't  Guess 
About  Carpets  (.American  \'iscose  Corp.).  T\' 
CO.M.MFRCIALS:  For  John  Aldrn  Cigarettes  (J.  B. 
Rundle):  Spry  Commercials  (Lever  Bros.);  ,S'(;i- 
ilair  i-  Richfield  (Sinclair  Refining  Co.);  Upjohn 
Commercials  (Upjohn  Pharmaceuticals);  \BC 
■Home"  Introductions  (NBC).  SLIDEFILMS: 
How  to  Make  a  Jumper  (Simplicity  Patterns): 
Helping  Remove  a  Harrier  (Owens-Corning  Fiber- 
glas). 


^ 


INFORMATION    PRODUCTIONS,    INC. 

.")  East  r)7th  Street,  New  ^  ork  1^2.  N.'i . 

Phone:  Plaza  11710 

Date  of  Organization:  1**.t1 

Branth  Offices:  i\m  9th  .\venue:  11.")  West   i:)th 
Street,  New  York.  N.V. 

I  homas  H.  ^V■olf.  President 

Allred  Butterfield.  Chahnuiti  c-  Tretisidrer 

Robert  \V.  Asnian,  ProdiK  lion  Monoger 

Deborah  ^'ork.  Production  A.vsocinte 
SERVICES;  Documentary,  educational,  sales  train 
ing,  public  relations  motion  pictures,  slidefilms. 
film  scripts.  'W  tonuueri  iais.  animation,  sound  re 
(ordings.  FACILniES:  Full  lacilities  lor  editing. 
recording,  animation  and  complete  smnid  record 
ing  studio. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOnON  PICTURES:  Cyu.^h  and  Live  (lord 
Motor  Company):  Hope  for  the  Mentally  III 
(Smith.  Kline  S:  French  Laboratories):  Highwm 
Robbery  (N.Y.  Cood  Roads  Association);  Home 
Care  (Montefiore  Hospital):  Tuesday's  Child 
(Nat'I  Assoc,  for  Retarded  Children);  On  the 
Record  (Columbia  Records.  Inc.);  Panther  .\Ic}un 
lain  Story  (Citizens  (Committee  h)r  Water  (Con- 
servation). TELEVISION  FILMS:  Wonders  of 
the  Sea  (contintiing  scries  lor  Marine  Sludio.s. 
Marincland.  Florida):  Arthur  (Godfrey's  Friends 
and  .lir  Power  (CBS  I'elevision):  Herblock's  Week 
and  Mr.  Citizen  (Edward  .\.  Bvron  Productions): 
Heforeslation  and  the  \orlh  (N.Y.  State  Power 
Authority).  Various  newsreel  subjects  [or  the  Finid 
h>r    tin     Republic.      lA'    COM  M  TRC!!  \LS:    East- 


VICTOR    KAYFETZ    PRODUCTIONS,    INC. 

l7Mt  liio.idua\.    \<u    ^otk    1!).   N.\. 

Phone:  Circle  .'j-lSrio 

Date  of  Organization:   P.M7 

X'ictor  Kaylelz,  Pre\..  I'.xeiutive  Produo-y 

Dfiuglas  Baker.  Sales  Manager 

Abe  liiasliko.  Animation  Director 

Robert  Cooke.  Met hanital  Produ<  lion 
Sufjen'iMii 

Sevmour  I*osner.   .Muriel  Friedman.  Sylvia  Ger- 
son.  and  Richard  Miller.  Production 
Assi^lant^ 

.\llan  P.  Su'idv.  /'.  li..  Editorial  Consultant 
SERX'ICTS:  Motion  jiidure  production,  combining 
li\e  cinematograph \  and  animation.  .Specialty  Is 
designing  and  prochu  ing  sponsored  "Public  Serv- 
ice" filniN  in  color  h)i  tele\ision  and  distributing 
them  on  lA'  through  C.olden  Snowball  Division 
of  the  tompan\.  F.VCILIIIES:  Complete  solelv 
owned  i(imm  and  35nun  equipment  for  live  shoot- 
ing: 35mm  Eclair  Camerette.  BiCH  701).  16mm 
Canierette.  For  animation  shooting:  35mm  Model 
L  DeBrie  and  I(3mm  Cine  Sjiecial  both  completely 
adapted  for  animation.  Animation  stand  (I6mn» 
and  35mm)  with  compound  table.  Complete  art 
and  animation  department.  Ifimm  and  35mni 
sound  Moviolas.  35mm  interlock  and  16mm  pro 
jectors  in  booth  of  screening  room.  Complete  ;ic 
cessorv  equipment:  tripods,  high  hat,  dolly.  Icjcatinn 
lighting  equipment,  cables,  two  station  wagons. 
RECENT  PRODUCTIONS  AND  SPONSORS 
MO'J  ION  PICILRES:  The  French  Slawl>  of 
fashion.  Selling  frenth  Leather  Gloves  (Leather 
Glove  Producers  of  France):  Sailing  Xewfoundland 
]\'aters  (Newloundland  lourist  Bureau);  Bermuda 
Treasure  Hunt  (Bernuida  I  radc  Development 
Board);  Youth  for  Sail  (National  Assn.  cjf  Engine 
&  Boat  Mfrs.);  Fiftieth  Anniversary  Parade  (Endi- 
cott  Johnson  Corp.):  The  Eastern  Trade  Promo- 
tion Office  (Port  of  New  York  .\uthority):  Baiiy 
Bridge.  A/-2  (.Animation  Secjuences  for  U.S.  Army 
Signal  Corps). 

HERBERT    KERKOW,    INC. 

■180  Lexington  A\ciuk.  New   \ork  22,  N.Y. 

Phone:  PLaza  1-1833 

Date  of  Organization;    1937 

Herbert  Kerkc>w,  President  and  Treasurer 

Rosemond  Kerkow.  Secretary 
SERVICES:  Production  from  original  research  toi 
finished  film.  Specialities:  Public  relations  films 
for  general  audiences,  educational  films  for 
schools.  F.\CILITIES:  Sound  stage,  set  build 
ing  department,  projection  room  sound  recording 
and  re-recording:  editing  and  animation  facilities; 
three  cameras  (Bell  Jc  Howcli  .md  Eclair  CCamerette. 
35mm  and   Maurer    Ibnun). 

RECENT  PRODUCTIONS  AND  SPONSORS 
MO  I  ION  PIC  I  LRES:  Dangers  to  Wivigalinii. 
Oceanographii  Data.  Submarine  \oise  Reduction: 
Bearings  —  Care  in  Installation  (U.S.  Navy);  An 
nual  Fashion  Show  /'^55.  Sta-Flat  Features  (War 
tier  Bros.  Co.);  (iood  Food.  Good  Health.  Good 
Look\  (Lever  Bros.  Co.):  Conflict.  Learning:  Parts 
f.  II.  Ill  (McCiraw-Hill  Fext  Films);  ;«5>  Sales 
Convention  Special  Presentation.  (Carrier  Corp.): 
MATS  Control  Teams  for  SAC  Movements.  Ait 
Defense  —  The  Challenge  of  Today  (U.S.  Air 
Force). 


•Jf 


this  sxnibol.  appearing  over  a  pro 
(luier's  listing,  imiiiates  that  tlisphiy  advertising 
(ontaining  a(l(litii>n:il  relerciue  data  ap|)ears  in 
oilier  p;iges  oi  this  Prochulimi   Re\ie\v. 
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KNICKERBOCKER   PRODUCTONS,    INC. 

1601)  Rroaclwav  New  \iiik    I'l    N  \. 

I'hoiie:  Circle  l5-y85() 

Date  of  Organization:    1947 

Howard  A.  Lesser.  President 

I  honias  S.  Dignan.  I'ice-Presiilriil 

\Iarv  Morrissey.  Secy.-Trea\. 

\gnes  Grant.  Asst.  Secy. 

Robert  B.  Betts.  Associate  Producer 

Charles  R.  .Senl.  Edit.  Chief 

Kennedy  Williams.  Sales  Manager 
SER\1CES:  Production  from  original  researcli  to 
finished  film:  specialties:  docinnentary.  educational 
and  jniljlic  relations  motion  pictures  and  slide- 
films.  F.VClI.fTIKS:  Produtticin  ei|uipnieni  edit- 
ing aiui  slidefilni  departments. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOIfON  PICTURES:  You  Are  There  at  the 
Baii^iiining  Table  Labor-Management  .Arbitration 
(.\inerican  Management  .^ssoc):  Untitled  Public 
Relations  Film  (New  York  Stock  Exchange):  Red 
Light.  Green  Light,  Different  Worlds.  The  Chang- 
ing .imerican  Family.  The  Division  of  Labor, 
Social  Interaction  (McGrawHiU  Book  Co.);  IlVre 
A  Team    (U.S.  .^ir  Eorce). 

LALLEY  ANdToVeT  INC 

.565  Fifth  .\ venue.  New  ^'ork  17.  N.V. 

Phone:  ELdorado  5-1382 

Date  of  Incorporation:   1952 

James  A.  Love.  President 

C.  Austin  Love.  Sales  Manager 

L.  H.  Holton,  Produr  tion  .Manager 

Bill  Henry.  Supen:  Editor 
SERVICES:  Produition  of  industrial  films.  T\' 
spots,  television  film  programs,  and  training  films 
for  U.S.  Govt  agencies.  F.XCfLn  fES:  Complete 
motion  picture  production  facilities,  including  lo- 
cation e(|uipment.  studio  and  lighting  equipment. 
Two  cutting  rooms,  and  Itimm  projection  room. 
RECENT  PRODUCTIONS  AND  SPONSORS 
MOTION  PICIURES:  Tiger  (Grimnn.Mi  Aircraft 
Engineering  Corp.):  ]lhen  Friends  Drop  In. 
Smorgasbord  Is  Served  (U.S.  Brewers  Foinidation): 
Operation  Elmo  (U.S.  Coast  Guard):  Sales  Film 
(Jos.  Schlit/  Brewing  Co.). 

Lasky  Film   Productions,  Inc. 

Times  lower,  1475  Broadway.  New  Vork  36,  N.Y. 

Phone:  LAckawanna  4-2360.  E.  J.  McGo\ern. 
in  charge. 

(see  complete  listing  in  Detroit,  Mich,  area) 
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ROBERT   LAWRENCE   PRODUCTIONS,    INC. 

418  West  54th  Street.  .New  'I  ork   19.  N.V. 
Phone:  JlTdson  2-5242 
Date  of  Organization:    1952 
Affiliate:    Cirantrav-Lawrence    .Animation,    Inc., 
1537  North  La  Brea.  Holhivood  28.  California. 
Phone:  Hollywood  9  7968.  Ray  Patterson,  Presi- 
dent:    Robert     L.     LawTence,      Vice-President: 
Cirant  Simmons.  Secretary  &  Treas. 
Branch    Office:    Robert    Lawrence    Productions 
(C;anada)  Ltd..  32  Front  Street.  West:  Toronto 
I.  Ontario.  C^anada.  Phone  Empire  4-1448, 

Robert  L,  Lawrence.  President 

John   v.  Ross,  General  Manager. 

Louis  .\fucciolo.    Vice-Pres.  in   (charge  of 
Studio  Operations 

Henry  Traiiunan.  Vice-President 

Philip  Kornblum.  Treasurei 

Morrie  Rcji/man.  Supervising  Film  Editor 

Roy  Lockwood.  Staff  Director 

(iabriel  Bay/,  Produi  lion  Superi'isor 

Jerry  .\Iaticka.  Produition  Supervisor 

Doris  Reichbart.  Production  Supervisor 

Barbara  Cooper.  Casting  Director 
[SERVICES:  Produce  industrial  films,  sales  promo- 
tion   films.    T\'    progiams.    'I\'   conunercials.     FA- 


CILI  I  lES:  .\ir-conditioned  s(jund  stage.  45  x  60 
feet,  editing  rooms,  screening  room,  carpenter 
shop.  ])roducti(m  offices. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MO  I  ION  PIC  I  URES:  quality  Controh  the  Sale 
(OlinMathieson  Anti-Freeze).  TV  COMMER- 
CI.\LS:  For  Studebaker-Packard  Corp.,  RuthraufI 
It  Ryan  (Packard  .Automobile);  Procter  SL-  Gamble 
Co,,  Compton  .Advertising  (Dash  Detergent):  Lig- 
gett &:  Myers  Tobacco  Co,,  Cinininghani  &:  W^alsh 
(L  &  M  Cigarettes);  General  Motors  —  .AC  Division, 
D.  P.  Brother  S:  Co.  (.AC  Spark  Plugs  S:  Filters); 
-Molsons  Brewing  Co.  (Canad.a).  Cockfield.  Brown 
S;  Co.  (Molsons  .Ale):  D'.Arcy  .Adv,  Co..  Gerber's 
Products  Co.  (Gerber's  Baby  Foods);  Campbell 
Soup  Co..  Leo  Burnett  Co.  (Campbell's  Frozen 
Soups);  General  Mills.  Kno.v-Reeves  .Adv. 
(Wheaties):  Johnson  S;  Johnson,  A'oung  S;  Rubicam 
(Johnsons  Band-Aid  Plastic  Strips):  RCA  Victor, 
Kenyon  tt  Eckhardt  (RCA  Television  Sets  & 
Radios):  Noxzema  Chemical  Co..  Sullivan.  Stauffer, 
Colwell  R:  Ba)les  (Noxzema):  Nestle  Co,.  Cock- 
field.  Brown  S:  Co.  (Toronto)  (Nestle's  Quik). 
(Onlv  1955  production  references  submitted) 

VERNON   LEWIS   PRODUCTIONS,   INC. 

75  \Vest  45  Street.  New  Vork.  N.V. 

Phone:  JUdson  21322 

Date  of  Organization:  1941 

\'ernon  Lewis.  President 

Ellen  Lew-is.  Secretary-Treasurer 

Robert  Rubin.  Sales  d-  Production 

Henry  Trettin.  Production  .Manager 

Fr;int:i  G.  Herman,  Director 

Alliert  Demcrs,  General  Assistant 

Joseph  Henkel,  Sound  Engineer 

Rosarie  .Alestra,  Field  Representative 

Eleanor  D,  Frommelt,  Production  .Assistant 
SER\'ICES:  Producers  of  motion  pictures  for  in- 
dustry since  1941  under  the  name  of  Lewis  Sound 
Films.  Now  specializing  in  the  production  of  TV 
spot  commercials  and  ]>anel  shows  in  color  or 
black  .ind  white,  in  addition  to  industrial  motion 
pictures.  FACILITIES:  .Maintain  sound  studio; 
multiple  c.inier;i  continuous  shooting  motion  pic- 
ture ec|uipnient.  including  10  channel  mixing 
panel  sound  recording  equipment,  both  magnetic 
;ind  film.  Ojmjjiete  production  staff  maintained 
including  full  crew  and  editing  department. 
C-amera  top  station  wagon. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.MOTION  PICIURES:  Fyrene  CO,  (C-O-Two 
F^ire  ELquipment  Co.):  Gulf-Trak  (Gulf  Oil  Corpo- 
ration); Puppet  Show  (.American  Standard); 
Kleinert  Puppet  Film  (Kleinert  Rubber  Co.): 
"FV  SERIES:  .-Inswers  for  .Americans  (Facts  Forum). 

ARTHUR   LODGE  PRODUCTIONS,  INC. 

21  West  46th  Street.  New  Aork,  N.V. 

Phones:  PLaza  7-3645;  PLaza  7-3949 

Date  of  Organization:   1953 

Arthur  J.  Lodge.  Jr.,  President 
SER\'ICES:  Producers  of  industrial  and  educa- 
tional films.  T\'  commercials,  newsreels  and  docu- 
mentaries. FACILITIES:  Full  time  camera,  edit- 
ing and  writing  staff,  plus  nation-wide  list  of 
frequentlv-used  free-lance  cameramen.  Fully  equip- 
ped cutting  rooms.  Music  and  effects  library.  Afore 
than  1.000.000  feet  of  widely  diversified  stock  foot- 
age, including  every  conceivable  type  of  industrial 
oper;ition. 

RECENT  PRODUCTIONS  AND  SPONSORS 
f  ELE\'fS10N  FIL.MS:  Industry  on  Parade  (52 
issues)  (National  .Assn.  of  Manufacturers);  Heritage 
(.American  Heritage  lelefilms,  Inc):  Mes.'iage  of 
.Amerita  (National  .Assn,  of  Investment  Com- 
panies). FILM  PUBLICITV  RELEASES:  For 
.American  Iron  and  Steel  Institute,  Ford  Founda- 
tion, Procter  and  Gamble,  .Merrill  Lynch,  Pierce, 
Fenner  &  Beane,  Shell  Oil.  Indianhead  Patterns. 
.Modess.  and  others. 
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LOUCKS   &    NORLING   STUDIOS,   INC. 

245  West  55th  Street.  New  Vork  19.  N.V. 

Phone:  Circle  7-2366 

Date  of  Organization:   1923 

J.  .A.  Norling,  President 

Hans  Tiesler,  Vice-President 
SERVICES:  Industrial,  job  and  sales  training,  pub- 
lic relations,  educational.  Government  motion 
pictures  and  slidefilms,  F.ACILITIES:  Studio 
equipment  for  16mm  and  35mm  productions;  ani- 
maticjn,  camera  and  art  departments:  tliree- 
climensional  still  and  motion  pictures;  creative 
staff  including  artists.  phot«igra[jhers.  writers,  film 
editors,  directors. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOTION  PICTURES;  Cable  .Makers  (Rome 
Cable  Corp.):  Photo  Composition  (Intertype 
Corp.):  Revere  .Aluminum  Foil  (Revere  Copper  & 
Brass.  Inc.);  U.S.  \avy  Training  Films  (U.S.  Navy): 
U.S.  .Air  Force  Training  Films  (U.S.  Air  Force), 
TV  CO.MMERCI.ALS:  For  Gillette,  Folgers,  Bu- 
lova,  .Air  Defense  Command, 


5TH     ANNUAL      PRODUCTION      REVIEW 
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MARATHON   TV    NEWSREEL,    INC. 

10  East  49th  Street,  New  Vork  17,  N,V, 

Phone:  MUrray  Hill  8-0985 

Date  of  Organization:    1948 

Konstantin  Kaiser,  President  &  Exec.  Producer 

Kenneth    Baldwin.    Vice-President    and    Super- 
i'isor of  Production 

Jean  Hauck.  Office  Manager 

Esther  K;irp.  Distribution  d-  Traffic  Manager 
SER\'I(;ES:  Public  information  fifms,  world-wide 
news  ser\ice,  company  newsreels.  special  events 
co\erage  for  incfustrv.  film  editing,  stock  shots,  etc. 
F.AClLfTIES:  Complete  16mni  and  35mm  pro- 
duction and  editing  hicilitics. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.MOTION  PICIl'RES:  Three  — If  by  Air  (Sikor- 
sky .Aircraft);  Remote  Control  Train  (New  York. 
New  Haven  It  Hartford  RR);  Crashing  the  Water 
Barrier  (Socony  .Nfobil  Oil  Co.)  (Warner  Bros. 
Release):  .Mobilgas  Economy  Run  (Socony  Mobil 
Oil  Co.):  The  Canadian  (The  Budd  Co.):  Flying 
Red  Horse  .Xeius  (Socony  Mobil  Oil  Co.):  Bucks 
County.  Pa.  (NBC-TV  "Home  ");  Newsreel  stories 
for  British  Information  Ser\ices. 

MASTER   VIDEO   SYSTEMS,   INC. 
Film   Production   Division 

37  West  53rd  Street.  New  Vork.  N.V. 

Phone:  JU  2-1622 

Date  of  Organization:   1950 

.A.  J.  Moxham,  President 

W.  E.  Lutz.  Vice-President 

LawTence  Crolius.  Executive  Director  —  Film 
Division 
SER\'fCES:     Producers    of    motion    pictures    and 
slidefilms:   television  prcjgram  films:   closed  circuit 
TV    programs    and    installations.     F.AClLfTIES; 
Complete  motion  picture,  closed  circuit  TV. 
RECENT      PRODUCTIONS      AND      SPONSORS 
.MOTION   PICnURES:    Arizona   Adventure.  .Vt-ie 
England  .Adventure,  1956  Sales  Program    (.-Vmeri- 
can  -Airlines):   Brandywine  Raceway    (Brandywine 
Racew;n  .Assn..  Inc.):  Parade  of  Science    (T\'  Pro- 
g^'am). 

(LISTINGS  CONTINUED  ON  FOLLOWING  PAGE) 

Your   Dependable   Reference   Source 

-A"  Producers  whose  listings  .qjpe.n  in  this  section 
ha\e  \-oluntarily  supplied  the  minimum  client  and 
film  references  for  vour  reference  use.  Five  busi- 
ness-sponsored mention  picture  or  slidefilms  are  the 
miniminu  requested  for  an  imqualified  listing. 
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MPO   PRODUCTIONS,    INC. 

15  K.iit  ■>;ir«l  SiKii,   N,u   ^.irk  JL'.  \  ^. 
Phone:  Ml'irav  Hill  8  78.-ill 
Rraiith  OHiic:  Piiisbiiri^h:  Willi. ini  Hfiiiiiiii^. 
501   BergiT  BUIs-.  Phone:   COnrt    I  L'5S8. 

Date  of  Or^ani/iition:    I!l-4fi 

Judd  L.  Pollock.  Presidnil 

LawTence  E.  Madison.  VicePresiilrni 

Mar\'in  Rothenberg.  Sccietan' 

.\rnold  Kaiser.    Treasurer 

Jack  Berch.  Salt's  and  Ptotnntioji  .Wgr. 

X'itlor  Solow,  Pt'odua'i 

Joseph  Moncure  Miirdi.  Sa-iunin  Editor  and 

Producer 
Ira  Marvin.  Productjan  Manager 
Gerald  Kleppel,  Siil>fniisor  of  Editing 

Department 
Jack  Safran.  Laboratory  and  Print  Control 

SERX'ICES:  C^oniplete  production  ol  films  for  sales 
promotion  and  training:  public  relations;  infor- 
mation and  training  films  for  U.S.  forces  and  go\'t 
agencies:  color  sportsmen's  and  conservation  films. 
Distribution  service  to  TV  stations,  club  groups, 
schools,  etc.  F.XCILITIES:  16nmi  and  35mm  cam- 
eras, lighting,  sound  truck,  camera  cars.  etc.  Reeves 
sound  recorder.  C^utting  and  projection  rooms. 
RECENT  PRODUCTIONS  AND  SPONSORS 
MOTION  PICnrRHS:  III,-  Woild  that  Xaturf 
Eorgot  (Monsanto  Chemical  Ciompany):  (jiants  tn 
the  Land  (General  Motors  Corp.):  Play  It 
Safe     (Johnson    and    Johnson);     The     Quest 

(Charles  Pfizer  &  Clo.):  High  Road  (Ford  Motor 
Co.);   Bell  Solar  Battery    (.American  Telephone  & 

Telegraph);  Executive  Plight.  Oxygen  (U.S.  ,\ir 
Force):  Ferrying  AirirafI  (U.S.  Na\y).  TV  COM- 
-MERCI.ALS:  For  N.  W.  .\yer  (Johnson  &  John 
son):  BBDO   (Remington  Arms):  Benton  S:  Bowles 

(Temple  Oranges.  Maxwell  House  Cotfee.  Tide. 
Post  Sugar  Crisp,  horv  Snow):  Leo  Bianett  (Kel 
loggs  Cereal);  Bifjw-Biern-Toigo  (Phillip  Morris. 
Shasta);  Compton  (Du/):  Dancer.  Fitzgerald- 
Sample  (Gold  Medal  Flour.  Dentyne);  Doherty. 
Clifford.  Steers  &  Shenfield  (Bordens  Coffee.  Ipana); 
Geoffrey  Wade  .\d\ertising  (.Mka  Seltzer);  Kenyon 
.t  Eckhardt    (RC.\.  Schick.  Hudnut.  Grape  Welch 

Juice.  Whirlpool);  .\faxon,  Inc.  (Gillette);  Ogilvy. 
Benson  S:  Mather  (Dove.  Schweppes.  Helene 
Rubinstein):  Robert  W.  Orr  S;  .Assoc.  (Woodbury 
Lanolin  Fonnula):  J.  W'alter  Thompson  (Rinso. 
Buiioni.  Ponds,  Williams-Sha\  ing  Requisites): 
Warwick    &    Legler    (Schick):    Young   St    Rubicam 

(Remington  Rand.  I*iels  Beer.  Ivory  Snow). 


MEDICAL   FILM   GUILD,   LTD. 

5U6  West  57th  St..  .New  York  L).  N.Y. 
Phone:  Circle  7-0510 

Date  of  Organization:   1930 

Joseph  P.  Hackcl.  President 

Lucille  S.  Hackel.  Secretary  d-  Treasurer 

Ed  LeHoven,  Helvi  Bell  and  Jan  Le%7, 

Writing  Stafj 
John  Malinowski,  Photography 
Irving  Levinc,  Animation  and  Art  Dept. 
J.  Del  Rivero.  Distribution  Dept. 
Joseph  P.  Hackel,  Producer-Director 

SERVICES:  Motion  pictures,  sound  slidefilms  and 
TV  commercials,  16imn  or  35mm.  F.ACILIl  lES: 
Permanent  sets  for  medical  use;  sound  stage,  in- 
cluding 35mm  Debrie.  16mm  Maurer,  Itimm  Cine 
Kodak    Special,   spr^icketetl    i;ipe   and  optical    film 


rctorders:  tompletr  photographic  animation  setup: 
.111  lU'p.niiiK'Mi  .iiul  workshop,  dressing  and  cutting 
r<  HUMS. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOllON  I'U.irRLS:  Oailai  Ha,  l,ii„loii\  -  It^ 
Appluation  to  Clinical  Practice  (.Mcon  Labora- 
tories, inc.):  Jiheumatoid  Disorders  —  Pharmacology 
and  Clinical  Evaluation  of  a  Modern  Therapeutic 
Agent  (Geigy  Pharmaceuticals):  Radioisotopes  — 
Their  Application  to  Humans,  as  Tracer  Studies 
for  Therapeutic  Use,  in  English,  French.  Spanish 
;ind  Russian  (.\tomic  Energy  Commission);  The 
Busy  Doctor  x's.  The  Comftany  Representative. 
Sales  Training  Slides  and  .Manuals  (Collaboration 
between  the  Pharmaceutical  Industry  and  Medical 
Film  Guild,  Ltd.);  Pitfalls  in  .Management  of  Re- 
fractory Heart  Failure  (The  .\merican  College  of 
Physicians.  Georgetown  Uni\ersity  Meilical  Cen- 
ter). TV  COMMERCI.\L:  RE.M,  Maryland 
Pharmacal  Co..  Joseph  Katz  .\gency. 

OWEN   MURPHY   PRODUCTIONS,   INC. 

723  Seventh  .\venue.  New  York  19.  N.Y. 

Phone:  PLaza  7-8144 

Date  of  Organization:  1946 

Owen  Murphy.  President  and  Exec.  Producer 

Charles  L.  Turner.  J'ice-Pres. 

Elwood  Siegel.  General  .Manager 

Edward  F.  Boughton.  Chief  Editorial  Dept. 

Charles  Stuart.  .Associate  Producer 

Walter  Farley.  Pittsburg  Representative 
SERVICES;  Motion  pictures  for  industry  and  tele- 
vision: complete  production:  scripts,  cinema- 
tography, editorial,  recording;  live  and  animation. 
Special  editorial  ser\ice  for  industrial  photo- 
graphic departments.  F.VCILI  TIES:  Full  produc- 
tion facilities  including  35mm  S;  16mm  cameras: 
lighting  equipment:  magnetic  sound  recorders; 
mobile  location  unit;  cutting  rooms;  recording 
room  and  insert  stage.  Permanent  creative  staff  — 
writers,  direttcirs.  c;mKT;niien.  editors  and  super- 
\  isors. 

RECENT       PRODUCTIONS      AND      SPONSORS 

MO  1  ION  pic:  I  IRES:  .Sale^  Are  Where  You  Find 
Them.  The  Three  Furies  (.\.  T.  &  T.):  Bmll  in 
Peace  of  .Mind.  Set  Your  Goal  High  (Firestone  Tire 
it  Rubber  Co.);  Opening  a  .Xew  Frontier  (Penn. 
R.  R.);  .4  .Mes.tage  from  the  Lone  Rartger  (Merita 
Bread);  .March  of  Machinery  (New  Holland  Ma- 
chine Co.):  Carl  Sandburg  (.American  Petroleum 
Institute);  The  First  Sun  Powered  Telephone  (Bell 
System).  TV  COMMERCI.YLS:  for  Firestone,  Life. 
Hills  Bros..  Rise.  Pall  Mall.  Noxema,  and  others. 

STANLEY   NEAL   PRODUCTIONS,   INC. 

475  Iilth  A\enue.  New  \,.ik.  N.\. 

Phone:  .MUrray  Hill  3-6396 

Date  of  Organization;  1936 

Sales  Offices:   670  N.   Michigan  .Ave..  Chicago. 

111.    Phone;    WHitehall    4-3360.    1420    Walnut 

St..     Philadelphia.     Pa.     Phone;     PFnnypacker 

5-6135.   Harrison  AV.  Wood.  S;iles  -Mgr.;   Mun- 

sey  Bldg.,  Washington.    D.(;.    Phone:    STerling 

3-0918.  A.  A.  Ulin. 

Donald  J.  Lane.  President 

Robert  Cumming.  Executive  Vice-President 

Sobey  Martin,   Vice-President.  Clmrge  of 
Production 

Edith  Martin.  Creative  Head 
SERVICES;  .Motion  Picture  and  slidefilm  pro 
(Uution:  scripts,  counsel  on  production  and  dis- 
iiibiaion.  llinmi  and  35mni  color  and  black  and 
white.  F.AC:1H1IES:  offices,  cutting  ;ind  projec- 
tion room  in  New  York. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MDIIDN    IMCIIRFS:     Ihr   Fnrwe,    Dcide,    \,n 


''0  (.\niercian  Farm  Bureau  Federation);  Hea-.n, 
I'o  Commerce  (Air  I'ransport  Ass(jtiation);  Yi>n< 
Money's  Worth  (.\meri(.in  Buvers  C<K)peratn' 
League):  Complete  Sales  Training  Program  anJ 
Slides  (.American  Coal  Sales  .Assoc).  I\'  CO.M 
MERCIALS:  Twelve  for  Phillips  .Soup. 


TED    NEMETH    STUDIOS 

729  Seveniii  .Vvenue.  .Sew  ^  ork  (.uy.  .N.Y. 

Phone;  Circle  5-5147 

Date  of  Org;ini/ation;   1935 

I  ed  Nemeih.  Executive  Producer 

.M.  F.  Bute.  .Issociate  Producer 
SER\'ICES:  Complete  motion  picture  production 
facilities,  recording  and  photographic  equipment 
and  accessories,  special  elfetts  equipment,  optical 
printers,  animation  stands,  stop-motion  equipment. 
Producers  of  theatrical,  non-theatrical  and  tele- 
\ision  motion  picture  films. 
RECENT  PRODUCTIONS  AND  SPONSORS 
(Only  television  references  submitted.) 

TV     COM.Ml  RCl ALS:     For     Cadillac     (General 
Motors);    RiseSair     (Carter    Products,    Inc).     T\' 
FILMS:   Color  Rhapsodic    (National  Broadcastiii- 
Co.);  Coffee  Maker   (General  Electric  Co.);  Goo, I     , 
year  Television  Playhouse   (Goodvear  Tire  8:  Rub-    I 
ber  Co.). 

New  World  Productions 

49  West  I2th  Street.  Nc  u  \..rk    NY.  P.  Robinson, 
sales. 
(see  complete  listing  in  North  Hollywood  area) 

Sam  Orleans  Productions 

550  Fifth  .Avenue.  New  \'ork  City.  N.Y. 

(see  complete  listing  in  Tennessee  area) 

Parthenon  Pictures 

11    West   42nd   Street.    New    York.    N.Y. 

(see  complete  listing  in  Los  Angeles  area) 


THE   PATHESCOPE   COMPANY 

OF    AMERICA,    INC. 

(Pathescope  Productions) 

580  Fifth  A^eiuie.  New  \ork.  N.Y. 

Office  Plione;  PLaza  7-5200 

Date  of  Organization:   1914 

Edward  J.  Lamm.  President 

William  M.  Nelson.  Executive  Producer 

James  Pierce.   Production   Control 

Dale  Walker  Brown.  Writer/Producer 

John  Ball.  Studio  .^lanager 
SER\'IC;ES:  Research  production  and  distribution 
of  public,  industrial  relations,  sales  and  job  train 
ing  and  educational  motion  pictures  and  film- 
strips;  training  films  for  U.S.  -Armed  Forces  :in<l 
television  commercials  and  programs.  F.AC;1LI 
ITES:  Studio  with  completelv  sound  proofed  shoot- 
ing stage,  full  complement  ol  lighting  equipuuni. 
sound  room,  syndironous  tape  equipment  inchul 
ing  studio  microphone  boom.  Background  projct 
tion  unit  and  process  screen.  Carpentry  and  paint 
shops,  make-up  room,  dressing  r(K>ms  and  prop 
rooms.  Editing  and  jirojection  ecpiiptiient,  Ii>  >^ 
35nnn  f;icilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.MO  I  ION  PIC  FIRES:  Clinical  Enzymology  (N:i 
tional  Drug):  .-In  .-tmeritan  Holiday  (.American 
-\ir  Lines);  Introduction  to  Fractures  (5  pictures) 
(U.S.  Nav\);  Welcome  to  Sulfrhurland  (Freeporl 
Sul])hur):  three  new  30  min.  religious  films  (Re> 
Oral     Roberts).     SLIDEFILMS:     F.ticjuelle     serir 


(LISTINGS  CONTINUED  ON  FOLLOWING  PAGE 
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hAay  cosf  you  less  io  own 

than  it  costs  to  rent  other  equipment 


k  %% 


MODEL     rr  A 


with 

soundproof 
blimp  and 
synchronous 
motor  •  •  • 


For  little  more  thon  the  usuol  rental  charges 
for  equipment,  you  can  own  o  complete  Arri- 
flex  35  Model  IIA  sound  outfit,  including  the 
voriable  speed  motor.  Synchronous  Motor  ond 
Soundproof  Blimp.  As  a  result,  more  and  more 
studios  and  cameramen  are  recognizing  this 
fact  ond  are  buying  Arriflex. 

The  Arriflex  35  Model  IIA  offers  many 
advantages  over  other  35mm  cine  comeras.  For 
example,  v/ithout  the  Blimp  and  with  battery- 
operated  variable-speed  motor,  the  Arriflex  is 
on  unusually  light  and  easy  camera  to  handle 
—  ideal  for  location  shots  under  the  most  diffi* 
cult  conditions  —  even  for  handheld  filming. 
With  the  Soundproof  Blimp  and  Synchronous 
Motor,  it  becomes  the  perfect  camera  for  lip- 
synched  sound  —  both   in  the  studio  and   out. 

The  Arriflex  35  IIA  features  a  180"  Mirror 
Reflex  Shutter  for  through-the-lens  viewing  and 
follow  focus.  A  new  type  of  intermittent  mech- 
anism with  registration  pin  action  assure  abso- 
lutely   rock-steady   pictures    in    perfect   register. 

Many  other  improvements  have  made  the 
Model  IIA  the  most  desirable  camera  in  the 
field.  In  fact,  every  important  feature  you 
would  expect  in  a  camera  designed  for  first 
rate  filming  has  been  incorporated  in  the  Arri- 
flex  35  Model   IIA. 

Write   for  complete   Information   to: 


^CX^XZyO-    photo   corporation 

257  FOURTH  AVE.,  NEW  YORK  10,  N.  Y.  I 

7303  MELROSE  AVE.,  HOLLYWOOD  46,  CAL. 


ARRIFLEX  35  Model  IIA  with 
SYNCHRONOUS   MOTOR   UNIT 

Provides  absolutely  uniform  and  con- 
ttant  speed.  Motor  is  mounted  on 
bose-plote  housing  containing  gear 
mechanism  which  connects  directly  Io 
main  drive  shaft  of  camera.  Motor  unit 
has  built-in  footage  counter  and  tripod 
socket.  Safety  clutch  automatically  dis- 
engages motor  should  film  'jam'. 
Designed  for  115-volt,  60-cycle  AC 
operation. 


m 


ARRIFLiX  35  Mode;  \\A 
in  SOUND-PROOF  BLIMP 

BIrmp  housing  is  cast  magne- 
sium alloy,  finished  crackle 
black.  Accommodates  Camera, 
Synchronous  Motor  Unit  and 
400-foot  Magazine.  Internal 
walls  are  lined  with  corduroy 
velvet  over  six  alternate  layers 
of  foam  plastic  and  lead.  Doors 
are  sealed  with  foam-rubber 
gaskets,  and  close  by  means  of 
heavy,  'knee-action'  clamp 
locks.  Camera  is  cushion- 
mounted. 
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PATHESCOPE     PRODUCTIONS:     CONT'D: 

Xo.  ■/— fivi'  fllIn^  (MiCiiiiwHill);  I.ul>lon  Curtain 
Wails  (Mirhacl  Klyn):  She  Works  in  .  .  .  (Charm 
Maf,'aziiu).  1  \'  ClOMMI-RCIALS:  I-'or  East  Ohio 
Gas.  C.uniss  Caiuly,  KaiD.  I.tdeik-:  lor  Adverlising 
Agencies:  N.  VV.  Aver.  C:.  1..  Miller  Conipanv. 
Conkliii  Manii  S:  Son.  Charles  W.  Hoyl  Coiii|):in\. 
Ketchum.  MacLeod  &  Grove.  Inc. 

PELICAN   FILMS,    INC. 

41  West  47th  St..  New  \ork  ;iti.  ^•.^  . 

Phones:  Circle  (i- 1 7.'>  1 -20 1 9 

Date  of  Organization:  1954 

Joe  Dunford.  Pres..  in  Charge  of  Prodnilion 

jack  Zander.   Vice-President.  Director  oj 
Animation 

Frank  J.  Shea.  I'ite-President.  in  Cliurge  of  Sales 
SER\'ICES:  It)  and  .'i;'tnun  motion  pictures  and  T\' 
Conmicrcials  (live  action  ;ind  animation)  and  slide- 
films.  F.VCILIl  lES:  I'mdiiction  staff  —  anim:ition 
studio.  Arranj^ements  for  soinid  stages,  recording 
studios  :ind  l;il)orator\   facilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOriO.N  PICIURES:  Y'Gotta  Plan.  Man!  (U.S. 
.Army  Reser\e):  10-30  Sjiecial  (California  Texas 
Oil  Co.);  The  Egg  and  I'oh  (Life  Magazine);  De 
sign  for  Dining  (Frozen  Food  Packers  .\ssn.); 
Education  Through  .-idi'ertisiug  (Colliers).  T\' 
COMMERCIALS:" For  Rohert  Hall  Clothes.  Stnde 
baker.  J'ost  Cereals.  Ballantine  .\lc.  Whitman's 
Chocolates.  Dash  Dog  F'ood.  Lysol.  Lux  Liquid 
Detergent.  Chrysler  Corp..  U.S.  Army.  BAB-O. 
Fedders  .-^ir  Conditioners. 


ROY   PINNEY   PRODUCTIONS,    INC. 

11)  East  :>7th  Street.  New  \urk  j.  N.V. 

Phone:  PLaza3-3llI 

Date  of  Organization:  October.   191(i 

Roy  Pinney.  President 

Doris  Pinnev.  Treasurer 

Walter  Kien/le.  Prod\ii  tiojt  Manager 

.Marion  Newman.  Set)etar\ 

William  Ward  Beecher.  .4)7  Dneilor 

Julita  Cook.  Sales  Manager 
SER\IC:ES:  Documentary,  educational,  sales  train 
ing.  product  promotion,  nature  and  travel  films. 
.Motion  pictures,  slidefilms.  stills.  FACILITIES; 
Studio  with  Ifiinn)  and  .S.^mm  cameras,  magnetic 
recorder,  projection  room,  dressing  room,  tutting 
room,  jjroductit)!)  oHues.  ett.  Large  still  dep;)rtment 
with  lab  for  bK-w  .jiiil  mloi  pioiessing.  l.nc.iliori 
w;igo)).  ett . 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOIION  I'K.ll'RES:  .ludubon.  The  Xaluralnl 
(.\udubon  Society  S:  United  World  Films):  Let's 
do  To  Panama  (P:inagra  >>:  El  Panama  Hotel); 
Eagle  Man  (Photo  Library,  Inc.  TV  "People"); 
Snake  Man  (Photo  Library  TV  Series);  Dumonl 
Presents   (Dumont  Labs.,  Inc.  —  Campbell-Ewald). 

Polaris   Pictures,   Inc. 

.520  Fifth  .\veiiuc.  .\(  «  ^.i)k  (iiv.  Phone:  .MUrray 

Hill  2-.5H44. 
.Marcel  Leduc.  :u  charge. 

(sec  complete  listing  in  Hollywood,  Cal.  area) 


Q.E.D.   PRODUCTIONS 

.'ijli  West  .">lih  sinct,  .Ncu  ^.i)k   111.  .\.^. 
Phone:    Jlklson   (i-39iy 
Date  of  Organization:  July,   1953 
Robert  Baron.  Executive  Producer-Director 
|;niies  .\.  Ciaffney.  Executive  Producer-Director 
Henry  Berger.  Production  Manager 
Don  Lewis.  Sales  Manager 
SER\'1CES:    Produiers  and  creators  ol   industiial. 
educational,  publii  relations  and  television  motion 
pillule    productions    and    TV    commercials.     F,\ 
CMI.I  LIES:  Fiilly  started  and  equipped  with  16mm 
X:  35niTii  cameras.  Complete  sound  stage.    Itimm  & 
35mm  magnetic  recording  equipment,  set  construc- 
tion.   Camera    car    and    complete    lotatioii     unit. 
(Cameras  —  Lighting  —  Sound.) 

RECENT       PRODUCTIONS      AND       SPONSORS 

.MO  HON  I'lCri'RES;  Colombia  Land  of  Con 
trast  (.Avianca  Airlines):  The  Unseen  Dividend 
(Esso  Stand;u"d  Oil):  Discover  Jamaita  ([amaica 
Tourist  Board);  Cafjtain  Gn//«n(  —  Public  Rela- 
tions Film  (Tele.  Programs  of  .America).  TELE- 
VISION FILMS:  Jelhro  Adams    (Zinvar  Clorp.). 


R.K.O.   PATHE,   INC. 

1270  .Avenue  of  .Americas.  New  York  20.  N.Y. 

Phone:  JUdson  6-5050 

Studio:   105  East  106th  St.,  New  York.  N.Y. 

Phone:  S.Acramento  2-2600 

RKO  Radio  Studios,  Los  Angeles.  Cal. 

RKO-Pathe  Studios,  Culver  City.  Cal. 

D;ite  of  Organization:   1931 

Jay   Bonaficld.   Executive   I'ice-Piesident 

Douglas  Travers.  Vice-President. 
Charge  of  Production 

.\l;in  H:irtman.  Sales  Manager 
SER\'ICES:  Industrial  motion  pictures;  television 
film  programs  and  commercials;  theatrical  short 
snbjeits;  featuies.  FACILITIES:  Complete  studio 
bxilities  with  sound  for  both  35  Jt  16mm  antl 
perm:inent  creative  staffs  in  New  York  :ind  Holh- 
wood. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOI  ION    PICFURES:     The    Gold    Tilled    Story 

(t;old  Filled  Mlrs.  .Association):  Red  Cross  Report. 
I9SS  (American  Natl  Red  Cross);  Hughes  .iircraft 
Picture  (Hughes  Aircraft  Co.);  The  While  Tailed 
Buck  (Oliii  Mathieson  Chemical  Corp.):  The 
Eager  Minds  (Light's  Diamond  Jubilee  Com- 
Diittee);  Cloud  Club   (Chrysler  Corp.);  39  Big  Ideas 

(I)onn  Bennet  Productions);  39  Charter  Boat 
l-ilms    (NBC):    IVeekend  Flying    (U.S.  .Air  Force). 


Roland   Reed   Productions,    Inc. 

■.21    Kilih   A\e..   New   \oik.    N.\.   Phone:    MUrray 
Hill  2-8541.  Hampton  Howard.  Vice-President: 
Russ  Raycroft,  Vice-President. 

(see  complete  listing  in  Los  Angeles  area) 


Princeton    Film   Center,   Inc. 

270  Park  ,\\er)U(.  N<  u  \.,\\,  17.  N.\.  Phone:  l'I.a/:i 
5-0322.   lom  P.  llawley.  in  iharge. 
(sec  complete  listing  in  New  Jersey  area) 


ROBERT   YARNALL   RICHIE 
PRODUCTIONS,   INC. 

9  West  (.Ist  Six  It,  .\eu    'I  ul  k  2.t.  N.\. 

Phone:  Circle  6-0191 

Date  of  Organization;   1939 

Branch:  Gulf  Cloast  Films.  Inc..  Oil  S:  Gas  BIdg.. 

Houston.  Texas.  Phone:  Blackstone  5471. 

Robert  ^■arnall  Richie.  President 

W.  William  Bryant.  Jr..  Viee-Pres.  i-  Prod.  Mgr. 

Robert  V.  .A.  Bennei.  Vice  Pres.  in  Charge 
of  Sales 

X'irginia  G.  Richie.  J'reasurer 

Ele:inor  D.  F'rommelt.  Secretary 
SERVICES:  .Motion  picture  prodtittion.  lelevision 
—  inilustrial.  dotumentaiv.  Kimm  and  35mm  blaik 


.(ik!  uhitc  .1)1(1  tolor:  slide-motion;  strip  film; 
siripts  .111(1  sioiy  board  tre;iiments.  Counsel  on 
fill))  piii(lu(tioii  and  (lisiribulion.  FACILITIES: 
(iompleteh  self-eijuipped  for  :ill  phases  of  motion 
picture  photography:  employing  .Mitchell  cameras, 
Magni(or(ler  sound  o)i  location:  shooting  staff  for 
sets  and  spetial  elleds.  Complete  lighting  for 
large  industrial  interiors;  locition  truck.  1  he  (om- 
pany  oper;ites  its  own  iiinralt  — Beet  lit  liilt  Bonanza. 
RECENT  PRODUCTIONS  AND  SPONSORS 
MOIION  PIC4TIRES:  Lou,  Wheel  Sfyortsman- 
^hij)  (Shell  Oil  Co.):  Giants  of  the  Southwest  (Pa- 
(ifi(  Northwest  Pipeline  Co.);  Offshore  (J.  Ray 
M(  Detinott  Co.);  Pipeline  (.American  Louisiana 
Pipe  Line  Co.):  Holiday  Flight  Plan  (TWA);  The 
Dresser  Story  (Dresser  Industries.  Inc.)  TV  COM- 
MERCE.\LS  lor  Pacific  Northwest  Pipeline  Corp., 
U.S.  Steel  Co. 


LOUIS   de   ROCHEMONT   ASSOCIATES 

380  .Madison  .\\enue.  New  ^ork.  N.'S'. 

Phone:  OX  7-0350 

Date  ol  Orga)iiz.ition:  1948 

Louis  tie  Rochemont.  Execulii<e  Producer 

F.  Borden   Mace,  President 

'Fhomas  Orchard,  .-issociate  Producer 

Lothar  W(ilff,  -issociate  Producer 

-Martin  |.  Maloney.  General  Manager 
SERX'KTS:  Prodiution  of  theatrical,  industri.il 
('(lu(;iiion:tl  .ind  tele\ision  motion  pictures.  I)i^ 
iril)ution  ol  theatrical  features  and  short  subjetis. 
F.AClLri'IES:  Full  line  of  35mm  ;ind  16mm  sound 
motion  pi(ture  etjuipment.  lighting  equipment 
,tn(i  (lilting  roonis.  Studio  and  coniplete  facilities 
lor  pioduclion  in  the  wide-screen  process.  Studio 
and  (omplete  facilities  (through  Halas  and  B;(t(he- 
lor  Cartoon  F'ilms.  Ltd.)  for  production  ol  .uii- 
mated  and  puppet  films. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOI  ION  PIC  lURES:  Ctnerama  Holiday  (St.in- 
le\  Wai  nei  (jneiama  Corp.);  In  production  oi 
prejj.u  ;ition;  Louts  de  Rochemont  presents  "CIXE- 
\HR.iCLE"  (National  Theatres  Corp.);  johann 
Sebastian  Bach  (Lutheran  Church  Productions): 
Murder  at  Smutty  Xose  (Independent);  '/'/)('  First 
Hundred  Years  (House  of  Seagram):  The  Great 
Adventure  (Anie  Sucksdorff).  TELEVISION 
FILMS:  Wlial  h  Man!  (NBC:):  Little  Ig  (British 
I\). 

H.   D.  ROSE  &  COMPANY,  INC. 

6  East  39th  Stieet.  New  \  ork   lii.  N.V. 

Phone:  MU  6-4443 

Date  r)f  Incorporation:   1947 

Hubert  D.  Rose.  President 

Charles  E.  Behymer.  Vice-President 

William  F.  Koch,  Vice-Pre.sidenl 

Robert  P.  Schweitzer,  Art  Director 
SERVICES:  Sales  promotion,  sales  and  in;in;i- 
gement  training,  institutional  and  industrial  sound 
slidefilms.  \isii;il(;isi  ;ind  vu-graph  slides.  Other 
:)udio-\  isu.il  media.  F.\CilLITlES:  Perni;inem 
staff  ol  artists  and  writers,  complete  photographic 
studio,  retording  ;in(l  projecting  etjuipment. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Si  inH-ll.MS:  /,/'.(  /(,-  a  Three  Time  ]\  timr: 
Lever  Takes  the  Lead  —  .-igain.  Shift  Into  High 
with  Spiy,  A  Double  Barreled  Persuader.  .1  .\eii 
Partner  for  Your  Business.  Soaring  Sales  with  Surf 
I  Gieal  Deal  (lever  Brothers):  Profits  on  the  Hmii 
(Nitt'l  Wholesiilt-  Druggists  .Ass'n):  Something  fo> 
the  Books  ( |ello-0);  Your  Account  with  the  Horn, 
The  .idjuster  ()nl\  Rings  Oner  (The  Home  In 
surance  (J).):  Well-Dre.s.uil  Windows  (Bettci 
Ho)nes  .<-  (iardens). 

(LISTINGS  CONTINUED  ON  FOLLOWING  PAGE 
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MEMO  TO; 


ItiiMd  Film  PiiMliumi 


DO  YOU   KNOW...? 

...how  public  service  television  showings  of 
acceptable  promotion  films  can  increase  your 
production  sales . .  .  and  benefit  your  clients? 

As  an  industry  service,  Langlois  Filmusic,  Inc.  has 
compiled  latest  facts  and  ideas  for  film  producers 
to  aid  them  and  their  clients  in  profiting  the  most 
from  public  service  television. 

"PRODUCERS  GUIDE  TO  PUBLIC  SERVICE  TV" 

will  help  you  increase  your  service  to  present 
clients . . .  and  should  aid  in  attracting  new  ones. 


P^oo 


oce« 


0( 


.  this  new  FREE  guide  tells  you : 


HOW  "COMMERCIAL"  FILMS  CAN  BE. 

WHAT  LENGTHS  ARE  BEST  FOR  TV. 

TV  TIPS  ON  PHOTOGRAPHY,  EDITING, 
RECORDING,  TALENT  FEES,  MUSIC. 

HOW  TO  INSURE  WIDER  TV  CIRCULATION. 


PUBLIC  SERVICE  TV  TIE-IN  PROMOTION. 
PRODUCING  MULTIPLE-VERSION  FILMS. 
TV  USE  BY  NON-CONSUMER  GOODS  CLIENTS. 
REVISING  FILMS  FOR  TV  CIRCULATION. 
...AND  MANY  OTHER  VALUABLE  FACTS. 


Your  request  will  bring  this  Guide  to  you  FREE 

WRITE  TO:  619  WEST  54lh   STREET,  NEW  YORK,  N.Y. 

LANGLOIS  FILMUSIC.  INC. 

HOLLYWOOD      •     TORONTO      •      LONDON      •      PARIS 


PioducSions  •  Atlas  Film  Corporation  •  ATV  Film  Productions,  Inc.  •  Audio  Productions,  Inc.  •  Bay  State  Film  Productions.  Inc.  •  Ba[pW-King  ■= 
jcasting  and  Film  Commission  •  Byron.  Inc.  •  The  Calvin  Company  •  Capital  Film  Laboratories,  Inc.  •  Caravel  Films,  l-nc.  -Jprand  McG 
^uciionsvCoiim^l^^tes  ■  Consolidated  Products  Co.  ■  Convair  •  Coro.net  Instructional  Films  •  R-obert  Davis  Assc^glr^  Dekko  Film 
e  Neinours  S  CSBBBj^Hman  Kodak  Company  •  Jack  Easton  Productions  •  Educational  Films  Corp.  of  America  •  Petei^grf^^riu-'lcn-; 
ns,  Inc.  •  Brandt  Eno^^^M|||^^vang(>lic3l  Foiiridation,  Inc.  •  Jer,-y  Fairbanks  Productions  •  Farreil  and  Gage  Films,  h 
fx  Movietone  Nevrs  •  Francisco  Films  •  Ge™|^0i™Piifc|M^iGeneral  Motors  Corporation  •  Mel  Gold  Productions  •  B^_GoQjg^B5To.  •  G 
iul  Hance  Productions,  Inc.  •  The  Jam  Handy  OrganizatioRflk.  •  fl.lHSifflWWi^BBjijfiia-i-Mmning  and  Cheadle^[ne^.AJiiiBriMMW^nipanY,  Inc. 
hiormation  Productions.  Inc.  •  Instructional  Arts.  Inc.  •  International  flmi  Foundation,  Inc.  •  InTernaii 
■io|  •  C.  Christian  Kruse  Productions  •  Robert  Lawrence  Productions,  Inc.  •  Robert  R.  Learey  Studios  •  Vernon  Lewis  Sound  Studios 


Film 

Inc. 

-i  Elli 

•  Fil 

Prod 

...andV 

Company  •  Dallas  Jones  Productions,  inc.  •  heroert  f.ersovr.  Inc. 

Arthur  Lodge  Productions,  Inc.  •  Richard  Lvford  Productions  •  Paul  Miner  Ass 


'laraest 


.  Ov-pj    Hr 


!l  ;s,  Inc.  •  Motion  Picture  Advertising  Serv,,  Inc.  •  MPO  Productions.  Inc.  •  Neily  Film- Productions,  inc.  •  On  Film.  Inc.  "Paragon  Pictures.  ' 
m  enter.  Inc.  •  Pyramid  Pictures,  Inc.  •  Phil  Ragan  Associates  •  Reid  H.  Ray  Film'lndustries,  Inc.  -  RCA  International  Division  •  Roland  Reed  Pr: 
I  l^e  Film  Associate^-  Robert  Y.v-jsK  "' 
It  3S,  Inc.  •  Sound 

1  Sterns^  liS^e     _  

''"hael  G.  Wolff  IiuuL7  ,^  -  ..,    '. 

'  jHs,  Inc.  •  Bay  State  Film  Productions,  Inc. 

'  m  Laboratories,  Inc.  •  Carave!  Films,  Inc:  • 

i  instructional  Films  •  Robert  Davis  Associates 


ier  of  music  for  TV  and  industrial 


•?i  and  Wheeler,  Inc.  •  Letoy  G.  Phelps  •  Picture^ 
•  Regan  Film  Productions,  Inc.  •  Regency  Prc 

Ir:    •.^'■cl'i.?^-!-s^ii2,:ted  •  Lawrence  F.  ; 

iCk  Tfop  •  Uni!i4 
ctions.  Inc.  • 
.hTV  Film  Prodt 


•  Beeland-King  Film  Proouctions  •  Biofnnis  •  George  Biake  tnterprises,  inc.  •  jonn  Bransoy  .^roauctions  •  - 
Gate  and  McGione  •  Chicago  Film  Studio  Laboratories  •  George  W.  Colburn  Laboratory,  Inc.  •  Coleman  Pic 

•  Oekko  Film  Productions,  Inc.  •  Del  Ankers  Productions  •  Depioto  Films-,  Inc.  •  E.  I.  duPont  De  Nemours  &  Cu 


fj  Fii-m  Commission  •  Byron.  Inc.  •  The 

nrov  As.soci3tes  •  Consolidated  Produi 

■  -'cdak  Company  •  Jack  Easton  Prodi 


RUBY    TV    FILM    PRODUCTIONS,    INC. 

72'.l  Scvciuh  A\t-iiuf.  New  \.iik   HI.  .\.^  . 
Phone:  Circle  r)-r>fi40 

Date  of  Organi/aiioii:    192')   Incorporated   lOj"! 
Kdward  Riihy.  Pyoiluclion  Manager  c.-  President 
Jack  Rieger.  Technical  Director-Sec'y.-Treas. 
[can  Freeman,  Office  Manager 
I.con  j.  Rubinstein.  S/oit  DeparlmenI 
•Sidney  Xainies.  Unit  i-  Photographic  Manager 
StR\"IC;K.S;  Producers  of  motion  pictures  theatrical 
and     non-theatrical,     industrial,     television     com- 
mercials  medical   S;  surgery.    Rendering  complete 
scr\ice    in    every   jjhase   of    production.     F.\C:ILI- 
TIES:    Studio    and    equipment    set    aside    for   our 
exclusive  use.   Every   type  of   photographic  equip- 
ment  a\ailabU'   iruhidin*^   ;U>  lor  tommerciai    use. 
RECENT      PRODUCTIONS      AND      SPONSORS 
MOTION     PICTL'RE.S:     Siciniming    Pools    Sales 
Film   (Koven  Bros.):  Water  Heaters  Industrial  Film 
(W'hitehead    Companv):     Junior    Sports    League. 
1956  (Sports  Series).  TV  CO.MMERCI.VLS:  .Amana 
Refrigeration    (.\mana  Refrigeration). 

(Only  195.')  references  submitted.) 

SARRA,   INC. 

2U0  East  :>6th  Stieei.  .New  York  22.  N.V. 

Phone:  MUrray  Hill  8-0085 

Date  of  Organization:   I9;<7 

(.\t  New  York  Citv  .Studios) 

Valentino  Sarra,  President 

.Marris  Behrend,  General  .Manager 

John  Henderson  III.  Producer-Director 

Robert  Jenness.  Director 

Rex  Cox,  Director 

Stanley  Johnson.  Director 

George  .\ltman.  Chief  Editor 

David  Fletcher,  .irt  Director 
(complete  details  on  services,  facilities  and 
recent  productions  in  Chicago  area  listing) 

SCIENCE   PICTURES,   INC. 

5  East  .iTtli  Street.   New    ^ork  L'L'.  .N.\'. 

Phone:  PLaza  9-8620 

Date  of  Oiganization:    1941) 

Francis  C.  Thayer.  President 

Rene  Bras,  I'ice-President 

John  L,  Thayer,  lice-President.  Charge  of  Sales 

.Vrthur  Wright,  Production  .Manager 

David  Piel.  Charge  of  .inimation  and  Slide fdm 

Ellis  Sard,  .-Issociate  Producer 

Peter  Curran.  Chief  Film  Editor 

SERXICF.S:  Production  of  llimm  and  .'j.'inmi  color 
and  black  and  white  motion  pictures,  sound  slide- 
films  and  filnistrips:  wide  experience  in  industrial, 
documentary,  medical  and  promotion  films.  FA- 
CnLiriES:  Sound  stage,  magnetic  tape  record- 
ing. I6mm  and  3.'mim  aiu'mation  stands,  art.  cut- 
ting rooms,  projettirjn  theatre. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOllON  I'K.n  RES:  The  Magic  C/,/>>  (Owens- 
Corning  Fiberglas  tiorp.j:  Principles  o|  Hesjiiratury 
.Mechanics  —  Part  II  (National  Foundation  for  In- 
fantile Piiralysis):  -IS  Four-Mimtte  Cartoon  Stories 
("Captain  Kangaroo"  C:BS-Television).  .SOUND 
SLIDEFILMS:  Every  Other  One  (Ladies'  Home 
Journal):  ll'in   With  Wool   (Wool  Bureau,  Inc.). 

*3^  this  symbol,  appearing  over  a  pro- 
ducers  listing,  indicates  that  display  advertising 
containing  additional  reference  data  appears  in 
other  payes  r>l  this  Production  Ri\icw. 


SEMINAR    FILMS,    INC. 

.tl7  .Madison  .\\e.  New  Vork.  N.V. 

Phone:  Lexington  2-')032 

D;ue  of  Org;iin'/;ition:  1953 

J.  R.  Bingh:im.  President 

R.  K.  Daker,  Executive  Vice-President 

.\.  L.  Frederick,  Vice-President  &  Treas. 

J,  H,  Barwick,  Sales  .Manager 
SER\'ICES:  (Consultant  designers  and  producers  of 
skill  training  programs  based  on  motion  picture 
loop  films  excliisi\e  with  this  companv.  F.YCILL 
TIES:  Fully  stalfed  with  specially  trained  re- 
searchers, designers,  .script  writers  and  film  produc- 
tion specialists. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MO  HON  PICITRES:  (,,mrlh  Thin  Sales  (Stand- 
.ird  Oil  CContpan\):  For  (ireater  Vsefutness  (Series 
I  &  II)  (Chase  Slanhattan  Bank):  Selling  Schlilz 
(Jos.  W.  Schlitz  Brewing  (;omi>an\):  Tlir  Close 
(Edison  Electric  Institute). 

ALAN   SHILIN   FILMS 

112  W.   89th   Street.    Niw   V  nrk   24.    N'.Y'.    Phone: 
TRafalgar  3-ti22l.  (Di\isic)n  of  Dvnamic  Films. 
Inc.). 

(see  complete  tiat.i  under  D^nanlic  Films, 
New  York) 

Charles   E.  Skinner  Productions,   inc. 

IfiOII    Bro.adway.    New    York    19.    N.Y.    Phone:    CI 
()-(>9l3.     Raymond    Rand.     i'ice-Pre^ident.    in 
Charge. 

(see  complete  listing  in  Hollywottd  area) 
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FLETCHER   SMITH   STUDIOS,    INC. 

321  East  11th  Sireel.  ,\ew  Yolk   17    N.V 
Phone:  MLrray  Hill  5-91110 

Date  of  Organization:  1930 

Fletcher  Smith.  President 

Charles  H.  Schettler,  Vice-President 

Peter  Caldera,  Secretary-Treasurer 
SERVTCES:  motion  pictures,  television  him  com- 
mercials, industrials  and  television  film  series: 
live  and  animated.  Ifimm  and  35mm,  black  and 
white  or  color,  Slidefilins:  anamorphic  and  sound: 
also  slides.  Live  stills  or  artwork.  Recording:  wild 
and  to  picture.  Complete  facilities  for  lip  sync 
dubbing  to  foreign  langua.ges:  F.\ClLfTIES: 
50  X  70  sound  stage.  Two  projection  rooms.  bf)tli 
16mra  and  35mm.  Recording  and  mixing  fac- 
ilities. .\rt  and  animation  staff:  editing  facilities 
and  staff,  .\nimation  cameras,  both  Ifiinin  ;tnd 
35mm.   Hot  press  titling. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOllON  PiC;i  LRES:  /'>5rt  (it  Radio  Line: 
1956  G£  Telei'ision  Line  —  also  Spanish  version 
(General  Electric  Company):  Betty  Furness  for 
O.-IS  Meeting  (Westinghouse):  Bergen  County 
Parks  (Bergen  County):  .Meet  the  Sentinel  (West- 
inghouse Elevator  Div.):  .Modern  Parrel  Sugar  Mill 
—Spanish  and  English  versions  (Farrel-Birming- 
ham  Co.):  BuW/ig/K  —  Venezuelan  and  Mexican 
versions  (Morse  International).  SLIDEFIL.MS: 
Modern  fViring  (Philadelphia  Electric  Co.):  .Meet 
Your  Xew  IVestinghouse  Television  Receiver  — 
pocket  ssf  (Westinghouse).  TELEVISIO.N:  The 
Dione  Lucas  Show    (.Vrthur  B.  .Modell  TV  Prod.). 

STURGIS-GRANT    PRODUCTIONS,    INC. 

322  East  44th  Street.   .New    York    17.   N.   V. 
PhiMie:   .MLrray  Hill  9-4994 

Date  of  Organization:    1948 

Warren  Sturgis.  President  and  Execulii'e 

Producer 
.M.  C.   Romilly.   Vice-President 
I  heodtjre    B.    Karp.    .-issoc.    Producer. 

Fldiicational  Films 
1.    \'.     \riscl.    Prndiit  tittn    Manaijri 


SERVICES:    Medical,    technical,   educational    and 
industrial    films   and    filmstrips:    animation   of 
types.     F.VCILI  I  lES:    Live-attion    and    animati< 
production    and    stript-writing    staff:     latest    pi" 
fessioniil     Uinini    e<|uipiiieiit.    including    MitcluH 
Maurer.   (ane-Special    and    Intr:i(lex  cameras:    fit! 
.irt    studio:    recording    studio:    sets:    editing.    -\li! 
.lied  distribution  facilities. 

RECENT      PRODUCTIONS      AND      SPONSORS 
MOllON     PICllRES:    Myinlhenia    Cravis-DiiK 
nosis.     Treatment    and    .Management     (Hoffm:iii 
LaRoche.  Inc.);  .4  Statement  of  Policy   (Americ.i: 
Cancer   Society);    .-tnomalies   of   the   Aortic   Ay 
Xon-Syphilitic    Venereal    Disease     (Squibb);    P< 
operative  .-terosol   Therapy.  .4   Clinic  on  Jaund: 
(Winthrop):     Total     Right     Hepatic     Lobectv 
(Pack    Medical   Group):    Radical  .Weft   Dissect! 
through  Trans^'erse  Incisions   (William  F,  Mad  < 
\LD.):  Beyond  the  Schoolroom    (National  Coun 
of    Secondary   Schools).     SLIDEFILMS:    The    .1 
tonomic  Xenious  System    (Caba  Pharmaceuticals^:  j 
Sifnplastin   and   Diagnostic   Plasma.  .-Inatomx  and 
Physiology  of  the  Digestive  Tract  (VX'arner-Chilcott 
L:d>oratories,  Inc.), 

SUN   DIAL  FILMS,  INC. 

341  E.  43rd  Street.  New  York.  N.Y. 

Phone:    MUiray   Hill   0  2040 

Date  of  Organization:    1944 

Samuel  .\.  Datlowe,  President  and  Executive 
Producer 

.\lice  D.  Wood,  lice-President 

Ralph  Bowen,  .-Issociate  Producer,  Editor 

Dick  Klaussen,  .irt  Director 
SERVICES.  Production  of  motion  pictures  and 
slideftlms.  F.\CILITIES:  Equipped  for  Ifimm  k 
35mm  production:  specializecl  photography  for  in- 
dustrial research  through  time-lapse,  microscopic 
and  ultra  high-speed  motion  pictures  (up  to  3.000 
frames  per  second). 
RECENT  PRODUCTIONS  AND  SPONSORS 
MtJIIO.N  PIC  I  LRES:  Columbia  and  LaGuira 
(Grace  Line);  Slalom  Champs  (Kraska);  Land- 
scape for  Living  (.-American  .Association  of  Nursery- 
men). SLIDEFIL^L  For  Texas  Co.  TV  COM 
MERCI.VLS:  for  Chevrolet.  Shulten.  Inc.  .M-CiM 
Features.  Girl  Scouts  of  .\nieric;i. 

Jolin   Sutherland   Productions 

33  East  48th  Street,  New  York   17,  N.Y.,  Phoix 
PLaza  5-1875.  Dale  .Armstrong.  Vice-Preside  ■ 

(see  toiiijjiete  lisiiii<.;  m  I  os  Angeles  .\rea) 

mENEWS   FILM   CORPORATION 

Film   Center   Bldg. 

630  Ninth  .\venue.  New  York  City.  N.Y. 

Phone:  Judson  6-2450 

Date    of    Organization:     1946 

Herbert  Scheftel,  Chairman  of  Board 

Robert  K,  Straus,  President 

Norman  S.  Livingston,  Executive  Vice-Preside" 

-\lfred  Berger.    Vice-President 

James   H.  Sachs,   Secretaiy-Treasurer 

Richard   Reiss,  Assistant  Secretary 

.\.  Doulgas  Comeaux,  .-Issistant  Treasurer 

Richard  .Milbauer.  Xews  Editor 

Norman  Weisman,  Production 
SERV'ICES:  Production  of  motion  pictures  of  al 
types  {or  television,  business  and  government 
F,\CILITIES:  Cutting  rooms,  screening  room  am 
;dl  equipment  necessary  for  I6inm  and  35mm  bhui 
iiid  white  or  color  production  ,  ,  ,  $100,000  wortl 
ol  camera  ;ind  lighting  eciuipment  for  both  soum 
and  silent  filming  —  stall  camera  ,ind  cuiliir 
crews.  Six-million  loot  film  library. 
RECENT  PRODUCTIONS  AND  SPONSOR 
MOllON  I'lCllRES:  Review  of  the  Wee 
(Voice  of  .\merica);  Morocco  Today  (Cherifiai 
Ciovt.  of  .Morcxco);  Tunisia  Stef}s  Forward  (Gas 
ernment  of  Tunisia);  Caribbean  Tour  —  Fic^  Pre' 
ident  .\ixon  (L'.S.  Inform;itifnt  .\gencv);  Forecaf 
of  l'i>li    (Firestone    Tile  ,>;.■  Rulilier  Co.). 


104 


BUSINESS      SCREEN      MAGAZIN 


•5f 

SOUND   MASTERS,    INC. 

165  West  46tli  blrcct.  New  Vurk  3G,  N.Y. 

Phone:  PLaza  7-6600 

Date  of  Organization:  1937 

W.  French  Githcns,  Chairman 

Harold  E.  Wondsel.  President 

Francis  Carter  Wood.  Jr..  Vice-Pres.  and  Secty. 

Walter  Kullberg.  Treasurer 

Tom  Diinphy.  TT  Exec.  Producer 

Roy  Gibson.  Writer-Director 

John  H.  Tobin,  Producer-Director 

Robert  Rosien.  Recording  Engineer 
SERVICES:  ProdiKtion  ol  motion  pictures  for 
theatrical  ;ind  industrial  use;  sales,  public  relations 
and  training  films;  TV  subjects  and  spots;  slide- 
films;  editorial,  dubbing,  recording  and  re-record- 
ing services.  FACII.niES:  Sound  stage  fully 
equipped  with  3')mm  and  16mm  cameras;  com- 
plete lighting  equipment;  sound  recording  fatili- 
ties  and  dolly,  high  speed  slow  motion  cameras 
and  soimd  etpiipnient  for  location  use.  Two  re- 
cording studios  fully  equipped  with  35nim  an<! 
16mm  optical  tracks.  35.  16mm  and  i^"  magnetic 
recording.  Projection  facilities  for  35mm  and  Unnni 
interlock.  Four  cutting  rooms  fullv  equipped  willi 
Moviolas  and  sound  readers  for  film  and  tape. 
RECENT      PRODUCTIONS      AND      SPONSORS 

MOTION   I'ICri'RES:   Ouiel  Please    (Anns i;.; 

Cork  Co.):  Looking  At  You  (General  Motors): 
People  and  Petroleum  (Creole  Petroleum  Corp.): 
Tailor-Made  Brass  (Winchester  !v  AV'estern  Di\. 
Olin-Mathieson  Chemical  Corp.);  JVhat  Happened 
Tomorrow,  The  Big  Test  (Chrvsler  Corp.): 
Showman  Shooter  (Olin  -  Mathieson  Chemical 
Corp.);  Wings  to  Haivaii  (Pan  .\merican  .\irways): 
Speechless  by  Mistake  (Amer.  Tel.  &  Tel.  Co.): 
Training  Films  (U.S.  Navy  &  U.S.  Signal  Corps): 
Shooting  Safety  (Sportsmen's  Service  Bureau):  The 
Spalding  Story  (A.  G.  SpalcUng  &  Bros.).  T\' 
FILMS:  For  Chrysler  Corporation.  Plymouth.  Bor- 
den Company.  .-Vrmoiu'  Company.  .-Aluminum  Co. 
of  .\merica,  Casco  Products,  Dermetics  Products. 
Armstrong  Cork  Company.  General  Foods.  Con- 
tinental Oil  Co.,  Roget  &  Gallet,  Bristol  Myers. 
Clayton  Laboratories.  Procter  &:  Gamble. 

MC- 
HENRY  STRAUSS   &   CO.,    INC. 

31  West  53rd  St.,  New  York.  X.\  . 

Phone:  PLaza  7-0651 

Date  of  Organization:   1951 

Henry  Strauss,  Executive  Producer 

Walter  Raft,  Vice-President,  Production 

Robert  Wilmot,  Vice-President,  Motion  Picture 

Director 
Jerry  Alden.  Story  Editor 
Marvin  Dreyer,  Production  Supervisor 
William  Hagens,  Training  Coordinator 
John  von  .-Arnold,  Media  Development 
Anne  Paydo,  Administration  Coordinator 
Terry  Colasacco,  Production  Coordinator 
Erwin  Kramer,  Production  Assistant 

SERVICES:  Internal  and  external  communications 
including:  employee  ;ittitude  de\elopment,  super- 
visory and  staft  training:  sales  training  and  sales 
promotion;  community,  customer,  public  and  in- 
dustrial relations;  through  the  medium  of  pro- 
grammed motion  pictures,  slidefilms.  cartoons, 
printed  and  recorded  material,  training  courses 
and  guides,  and  other  coordinated  audio-visual 
tools.  FACILITIES:  All  facilities  necessary  for 
research,  planning,  programming,  and  the  creation 
and  production  of  media. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOTION  IMCriLRES:  Revolution  Against  Time. 
Ill  Your  Hands,  i'.  S.  .-)..  Sentinel  in  the  Sky   (Pan 


American  World  .Airways);  Family  Affair  (American 
Telephone  and  Telegraph  Corporation);  More 
Than  Telling  (The  New  York  Telephone  Com- 
pany); One  Man  (The  Gulf  Oil  Corporation); 
The  Time  Is  Now,  The  True  Security,  Making 
Money  .  .  .  Work  (The  Mutual  Benefit  Life  In- 
surance Co.);  Here  Today  .  .  .  Here  Tomorrow 
(The  Ethyl  Corporation);  The  Infernal  Triangle. 
Under  Control  (Esso  Standard  Oil);  The  Good 
Old  Days.  The  Ones  That  Get  Aiuay  (United 
States  Air  Force).  SOUND  SLIDEFILMS:  Three 
for  the  Money  (The  Gulf  Oil  Corporation);  Rx— 
D.M.C.  (Squibb  International  Division  of  the 
Olin-Mathieson  Chemical  Corporation):  Very 
V.I. P.   (Pan  .\nieric:in  World  .Airways). 

TOMLIN   FILM   PRODUCTIONS,   INC. 

-ISIl   l,r\lllL;l..li    Amiiuc,    Xeiv    ^.,lk    17.    \.    \. 

Phone:    I'l.a/a  8-3070 

Dale   ol    Org:ini/a[ion:    1939 

Frederick  .A.   Tomlin,  President 

Carl  .\.  Tomlin.  I'ice-President 

Mary  D.  Tomlin.  Secretary-Treasurer 

Harry  L.  Flynn.  Sales  Manager 
SERVICES:  16  i^  35mm  motion  pictures;  indus- 
trial, educational,  training,  sales  presentations. 
r\'  commercials,  editing,  animation,  filmstrips. 
slides.  F.\C;iLITIES:  Studio,  35mm  Mitchell  NC 
camera,  Maurer  camera,  4  Cine  specials,  .\rrille\ 
camera,  animation  stand,  editing  facilities. 
RECENT  PRODUCTIONS  AND  SPONSORS 
MOTION  PICHRFS:  .Ui.  Tlnnlnic  (General 
Electric  (..».):  Design  in  .iction  (Pratt  and  Whitnev 
.\ircraft);  Advertising— In  Our  Expanding  Econo- 
my (General  Electric  Co.).  FILMSTRIPS:  Mag- 
azines Profit-Makers  for  Drug  Stores  (Magazine 
Publishers  .Assoc);  The  Heart  of  Milk  (The  Bor- 
den Co.);  Empty  Cases  (Personal  Products  Corp.): 
Postiim  Presentation  (General  Foods  Corp.);  Gulf 
Pride  Select  (Gulf  Oil  Corp.);  Chef-Boy-Ar-Dee 
Presentation  (.American  Home  Foods,  Inc.);  Sports 
Illustrated  Presentation  (Time,  Inc.).  (3-screen). 
TV  CO.M.MERCIALS:  for  Liggett  &  Myers,  Esso 
Standard  Oil  Co.,  Falstaff  Brewing  Corp. 

TRADE  WAYS,       INC. 

331  .M.idison  .\\enue.  New  York  17.  New   \:nk 

Phone:  O.Xford  7-0826 

Date  of  Organization:    1928 

Branch:  208  South  La  Salle  Street,  Chicago, 
Illinois,   Harold   L.   Winje,  Manager 

W.  H.  Lough,  President 

R.  E.  Taylor,  Vice-President 

B.  L.  Wilkins,  Production  Manager 
SERVICES:  Slide  and  motion  pictures,  recorded 
(ase  materials,  "packaged"  meetings,  field  stuches, 
marketing  surveys,  sales  uaining  programs,  clinics, 
manuals.  F.ACILITIES:  .Script  wTiting  staff,  art 
and  photo  studios,  photo  retouching,  film  directors, 
field  interviewers,  shoppers. 

RECENT  PRODUCTIONS  AND  SPONSORS 
SLIDEFILMS:  Selling  in  Todays  .Market  (Union 
Bag  &  Paper  Corp.):  It's  a  Good  Business  To  Be  In 
(.American  Hardware  Supply  So.);  1956  Grey-Rock 
Jobber  Sales  Meeting  (Raybestos-Manhattan  Co.): 
Repeat  Performance  (General  Electric  Co.  Electron- 
ics). RECORDED  CASES:  When  an  Account 
Starts  to  Slip  (Railway  Express  Agency);  JVorking 
with  Wholesalers  (Lily-Tulip  Cup  Corp.);  Selling 
in  Supermarkets  (Johnson  &  Johnson  Co.)  Work- 
ing with  Food  Specially  Distributor  Salesmen 
(General  Electric  Co.). 

Your  Most  Dependable  Buyer's  Guide 

■^  'l~he  pages  of  this  Annual  Production  Review 
provide  reference  data  attested  for  accuracy  by 
executives  of  all  listed  companies.  Client  and  film 
references  are  provided  as  warranty  of  recent  ex- 
perience in  business  film  production. 


•5f 

TRAINING   FILMS,   INC. 

150  West  51th  Street.  New  York  19,  New  York 

Phone:    COlumbus   5-3520 

Date    of    Organization:    1947 

Ralph  Bell  Fuller,  President 

Robert  .A.  Lightburn.  Vice-President 
SERVICES:  Filmstrips,  filmographs,  slide  presen- 
tations, easels,  booklets.  Specialists  in  business- 
sponsored  filmstrips  for  schools,  films  on  employee 
orientation,  methods  training,  sales  training  and 
sales  promotion.  Counsel  on  all  phases  of  audio- 
visual presentations.  Film  distribution  and  pro- 
jection equipment.  Originators  of  3-screen  pano- 
ramic filmstrips.  F.XCILITIES:  Research,  scripts, 
story  boards,  art.  photography  and  animation,  ad- 
visory staff,  education,  medicine,  merchandising. 
RECENT  PRODUCTIONS  AND  SPONSORS 
SLIDEFILMS:  -How  To"  Series  of  6,  (U.  S. 
Rubber— Krylon  Foam  Rubber):  Fabriscope  (J.  C. 
Penney  Co.):  Concentrate  on  Profits  (James  Lees 
&  Sons  Co.);  Boosting  Your  Profits  1956  Frozen 
Confections  Program  (Doughnut  Corp.  of  Amer- 
ica); General  Manager  Conference  (Lederle  Lab- 
oratories); Look  Ahead  (Calvert-Carstairs  Co.); 
High  Level  Feed,  How  to  Judge  Livestock  (Chas. 
Pfizer  &  Co.);  Clinic  on  Federal  Finances  (Tax 
Foundation):  Health  Exhibits  (National  TB  Assr)- 
ciation):  Facts  .-Ibout  Filters  School  Version,  (Pur- 
olator  Products,  Inc.)  . 

it. 

TRANSFILM,   INCORPORATED 

35  West   15th  Street,  .New  'iork  3b.  N.Y. 

Phone:  JUdson  2-1400 

Date  of  Organization:  1941 

William  Miesegaes.  President 

\\'alter  Lowendahl,  Executive  Vice-President 

William  Burnham,  Vice-Pres.  Chg.  of  Sales 

Robert  H.  Klaeger,  Vice-Pres.  Chg.  Mot.  Pic. 

Prod. 
Pud  Lane,  Vice-Pres.  Chg.  of  Slidefilms 
Michael  A.  Palma.  Secretary-Treasurer 
.Albert  Boyars,  Public  Relations  Dir. 
Joop  Geesink,  Co-Producer,  Dollywood  Studios. 
Amsterdam,  Holland 
SERVICES:  Live,  animated,  stop-motion  films  and 
sound  slidefilms  for  public  relations,  product  pro- 
motion, management  training,  attitude  motivation, 
medical    and   health,    educational,    merchandising, 
sales  training,  sales  promotion,  industrial  processes, 
safety,    employee    relations,    etc.    Tele\ision    com- 
mercials and  programs,  TV  trailers  and  still  pho- 
tography.    F.ACILITIES:    .Air   conditioned   sound 
stages,  studios  and  screening  rooms.  Animation  art 
department,     animation     camera     stands,     optical 
printing   and    editing    rooms,    construction    shops, 
slidefilm  studio,  complete  prop  and  scenic  design 
department,  still  photography  studio  and  process- 
ing laboratory,   location  equipment,  research  and 
script    WTiting,    film    advisory    counselling    service. 
.Administrative  offices  and  facilities  all  in  the  Trans- 
film  Building    (N.Y'.). 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOTION  PICTURES:  The  Grocer  and  the  Caiiii\ 
Dragon  (Continental  Can  Company);  Right 
Around  the  Corner  (The  Greater  New  Y'ork  Fund); 
Man  of  Action  (.American  Council  to  Improve 
Our  Neighborhoods);  The  Orthofiow  Fluid  Cata- 
lytic Cracker  (M.  W.  Kellogg  Co.);  Calling  All 
Salesmen  (Life  Magazine).  SLIDEFILMS:  The 
New  Look  (Home  Insurance  Company);  Instant 
Swans  Down  Cake  Mixes  (General  Foods);  Prog- 
ress 195-1  (Shell  Oil  Company);  Dear  Mrs.  Calvin 
(New  Y'ork  Life  Insurance  Co.);  Story  of  Quincy 

(LISTINGS  CONTINUED  ON  FOLLOWING  PAGE) 
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.■Jrf<im.i  (MaKH/iiic  Advertising  Bureau).  TV 
(;OMMKRC;iAl.S:  For  KeiiNon  S:  Eckliardt  (RCA 
\'ici()r  r\'  Sels).  keinoii  X:  Etkhardt  (Ford  V-8 
Engine).  Maxim  hu.  ((;eneral  Elecirii  T\'  -Sets). 
William  Esiy  (Winston  S;  Claniil  Cigarettes).  Footc. 
Cone  and  lieUling  (Rheingold  Beer).  MacManus. 
[ohn  and  .\dains  (Pontiac  .t  t:adilla().  Benton  It 
Bowles  (Tide).  Ted  Bates  (C;BS-(:oliinil)ia  lA' 
Sets).  Fuller,  .Smith  and  Ross  (.Mcoa).  Foote.  Cone 
and  Belding  (Spry).  William  Estv  (Cota  Clola). 
William  Esty  (Ballantine  Beer  ,>;:  Ale).  BBD  .»L- () 
(Betlv  Croiker  Cake  Mixes).  BBl)  .<:  O  (Diito  I'aint 
S:  Car  Polish).  William  Esi\  (Prestonc  .\nti-Frce/e), 
Lennen  .*L-  Newell  (Old  Gold  Cagarcttes).  BBI)  .>s  C) 
(N.Y.  Telephone  Compan\).  MaiManus.  John  and 
.\danis  (Saran  Wrap).  Frank  Sawdon  (Robert  H.iU 
Clothes).  Shulion  Inc.  (Old  Spice  for  Men).  Brooke, 
Smith.  French  and  Dorrance  (York  .\ir  Con- 
ditioner). Foote.  Cone  and  Belding  (kreisler 
Watchbands),  Grey  .\dvertising   (5-day  Deodorant). 

TRIDENT   FILMS,    INC. 

'illi  Madison  .\venue.  -New  York  22.  NY. 

I'hone:  PLa/a  9-358U 

Date  ol  Orgaiii/alion:   1951 

Clharles  F.  Schwep.  President 

C;uv  k.  Benson,  I  ice-President 

Lawrence  F.  Doheny.  Director 

Philip  Landeck.  Research  Director 
SER\'ICES:  Market  survey,  research,  consulting 
and  creati\e  development.  Production  Irom  script 
through  finished  film.  Coordinated  marketing  of 
film  product  and  associated  communications 
tcx)ls.  Follow-up.  Specializing  in  industrial,  public 
relations,  documentary  and  "selling"  films.  Over- 
seas assignments.  Marionette  and  puppet  pro- 
gram anci  commercial  films.  F.^CILITIES:  Per- 
manent creative  staff;  researchers,  writers,  directors 
and  educators.  .VU  technical  facilities  required  lor 
production,  including  mobile  units,  screening  and 
editing  rooms. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.MOTION  PICTURES:  //oy"  .S.ii.s  -  third  ol 
marionette  film  series;  The  Heron  Who  Liked 
Crab  Meal  (U.S.  Information  .Ygency);  Road  to 
Hospitality  —  T\'  version  (.\merican  Hotel  .\ssoci- 
ation).  TELEX'ISION  FILMS:  Adventures  on 
Planet  Sam  —  Children's  adventure  series  (Bceson- 
Johansen  .Associates);  Ilfl/(er  AVrr  Presents  —  dra- 
matic personalitv  program  (Motive  Television  Co.) 
CRE.\TI\E  nE\  ELOP.MEN  I  WORK;  For  Rich- 
ardson Foundation;  scripts  and  production  man- 
agement for  .\inis  Productions.  Inc.;  adaptation 
of  film  for  Rahr  Malting  Co. 

UNIFILMS,   INC. 

.•529  East  47tli  Street.  Niw  York  17,  N.Y. 

Phone:  .MUrray    Hill  8-9.H25.  8-9326 

Date  <tt  Organi/ation:   1949 

Charles  E.  Gallagher.  President 

.\rline  Garson.  Secretary 

Clarence  Smit.  Treasurer 

Richard  .Maury.  Senior  Writer 

Robert  Stringer.  Senior  Director 

Leonard  Hirschfield,  Senior  Cameraman 

.Newton  .Xvrutis.  Senior  Engineer 
SERVIC:ES:   Business  and  Television  films  Iti  and 
."S5mm    Slidelilms  and    filmographs.    Live   art    and 
cartoon.    Specialty:     1  he    Narrative    Drama.     F.\- 
t:iLI  LIES:    Staff   of   seventeen,    and    8.(100   s<|uare 


fiei  ill  Mi<liowii  .\I.iiili;ill;in,  90  loot  viuiid  stage. 
I'erinanenl  kiKllen:  10  diannels  ol  tape;  Art  de 
p.ii'tnieitl;  dressing  riMims:  koditchroiiic  printer: 
v.Hill:  Edililr.;  looms;  'lO.OOO  w:ills  ol  studio  li);ht 
ni'.;.     \niMi.ilioii   M.iiul.    .MuMi    library. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOIION  I'ICn  RES;  Inesjiected  lines  (Peliii 
sxhania  RR);  /(  Stands  to  Reason  (International 
Paper).  Sew  Advanced  lilue  Sonoco  (Sun  Oil  (aj.); 
The  M<.\tanus  Muf^net  (.Mt.Manus,  John  and 
.\dams);  Traveling  with  Ciiildren  (Shell  Oil  Co.): 
How  to  Clean  House  and  J.ihe  It  (Lewyt  C^orp.). 
SLIDEFII.MS;  Tour  Steps  to  Better  Tools  and  Dies 
(Carpenter  Steel  Ca).). 


UNITED   WORLD   FILMS,   INC. 

105  East  106th  Street  and  H5  Park  Avenue. 

New  York.  N.Y. 
Phones:  TR  6-5200  -  PL  9-8000 

Date  of  Organization:   1946 

|.  M.  Franey,  President 

N.  E.  Gluck,  1'ice-Presidenl  in  Charge  of 

Television  Operations 
-M.  Goodman.  1'ice-Pre.sidenl  i-  Castle  Films 

Sales  Mgr. 
(,.  Bole.  Vice-President  in  Charge  of  T\ 

I'loduction 
\.  D.  Desmond.  Sales  Mgr.  Entertainment  i- 

Special  Sales 

SERVICES:  Production  and  distribution  of  live 
.and  animated  films  for  industry,  commerce,  and 
the  armed  forces.  T\'  connnercials.  Production  and 
distribution  of  films  for  television.  Production  and 
distribution  of  Castle  Films.  Distributors  ol  L'ni- 
versal  International  and  J.  .Arthur  Rank  feature 
motion  pictures,  sponsored  educational  and  reli- 
gious films.  F.ACILITIES;  Complete  studio  oper- 
ation at  L'niversal-International  Studios.  Universal 
Citv.  California.  .Additional  production  and  na- 
tional distribution  offices  in  New  York  City. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.NfOTION  PICTURES:  Whiles  .-/  Then  Eyes 
(U.S.  .Army  Reserve);  American  Slock  Exchange 
(.American  Stock  Exchange);  Harlem  Globetrotters 
(Globetrotters);  Medal  of  Honor  (U.S.  Treasury 
Dept.);  ;'>55  XASCAR  Race  (DeSoto  Div.  Chrysler 
Corp.)  T\'  COMMERCIALS;  for  D'.Arcy  (Coca 
Cola).  (Olin  Industries).  (Silvercup).  Leo  Burnett 
(kellogg's).  (Campbell  Soup).  (Maytag).  (.Marl- 
boro). (Toni),  (Joy  for  P8.G),  Batten.  Barton, 
Durstine  &  Osborn  (General  Electric),  (De  Soto), 
Blow  (Philip  .Morris).  (Pepsi  Cola).  J.  Walter 
Thompson  (Lux).  (Scott  Tissue).  Benton  S:  Bowles 
(Conoco).  (Studebaker).  Lennen  &  Newell  (Lustre 
Creme).  Dancer.  Fitzgerald.  Sample  (Falstaff  Beer). 
Cunningham  S:  Walsh   (Sunshine  Hydrox). 


VAN   PRAAG   PRODUCTIONS 

1()00  Broadway.  New  \ork  19.  N.Y. 

Phone:  PLa/a  7-2687 

Branches;    2301     Dime    Building.    Detroit    26, 

Michigan.   I'hone;   WOodward  2-4896.  Thomas 

H.    Doenges.    (icneral   Manager.   2711    San   Do 

miiigo.  Coral  Gables.  Florida.  Phone;  HIgldand 

6-0811.  Maurice  Van  Praag.  General  Manager. 

Date  of  Organization:   1950 

William  \'an  Praag.  President 

Marc  S.  .Asch.  lice-President 

Bert  Lawrence.  Director  of  Production 

Gilbert  M.  Williams.  Production  Manager 

Robert  Van  Praag.  Distribution  Department 

Anita  Palumbo.  Casting 


SERVlt;ES;  I  heatrical.  flociimentary,  conunercial. 
television  and  industrial  films;  distribution.  F.A 
(JI.rilE-S:  (!om]>lete  sound  studios  and  mobile 
units.  (;re;iti\e.  art.  tasting,  editorial,  and  dis- 
tribution services.  Film  vaults,  projedion,  ,1111! 
itlliel  rel.iled  ser\  iies. 

RECENT      PRODUCTIONS       AND      SPONSORS 

'Only   Television   commercials   submitted) 

l\'  CO.\I.MERC:iALS:  For  Ford  .Motor  Co..  Clirys 
ler  C;ori).,  General  .Motors  Corp..  Studebakci 
Paikard  Corp..  Bulova  Watih  Co..  Manhattan  Soap 
Co..  C.  F.  .Mueller  Co..  (".illelte  Razor  C:o..  Conti 
iienlal  Baking  C;o..  Coats  and  Clark.  Inc.,  Electric 
Storage  Battery  C;o..  Standartl  Oil  Co.  of  .N.J.. 
National  CJmlerence  of  Christians  and  Jews. 

it. 

VISUALSCOPE,    INCORPORATED 

103  Park  Avenue.  New  York  .N.^  . 

Phone:  .MUrray  Hill  3-3738 

Date  of  Incorporation:  February  4.  1955 

John  H.  Rose.  Jr..  President.  Sales  .Manager 

Manny  Rey,  Vice-President.  Art  Director 

Robert  G.  Taylor,  Secretary-Treasurer, 

Production  Manager 
Wally  Bestard  A'incenty.  .issislani  Sales  Mgr. 
SERVICES;  .Audio  \isual  presentations  includ 
ing  the  A'isualscope  wide-screen  slide  or  filmstri)j. 
regular  filmstrip  and  slides,  view-graphs,  anim.i 
tion.  F.ACILITIES;  Complete  art  department, 
photographic  studio,  stag  script  wTiter,  animation 
and   recording    f;icilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
SLIDEFILMS:  .idvcrtising  Is  the  WdiUt's  liuMnc 
(lime  Incorporated);  The  Big  Difference  (Rail 
wav  Express  -Agency);  The  Xew  Champion,  Oh: 
l-aithful.  E-.MC-  (The  Borden  Company):  The  Bu 
Show  of  195=1  (Belnap  it  Thompson  for  Carrier 
Corp.). 

Vogue-Wright  Studios 

223  Fourth  Avenue,  .New  ^..rk,  N.Y.  Phone:  .ALgoii 
quin    4-3400.    Louis    kaep.    Vice-President,    m 
charge. 

(see  complete  listing  in  Chicago  area) 
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ROGER   WADE   PRODUCTIONS 

15  West   liitll  Street,  -New  Ycjrk  36,  .N.^. 

Phone;  Circle  7-6797 

Date  of  Organization:  1946 

Roger  Wade.  Owner 

(;eorge  Heidemann.  Studio  Manager 

Robert  L.  Strickland.  Production  Manager 

Clvde  Strohsahl.  Art  Director 

Anne  Roller.  Produition  Cooordinator 
SER\ICES;  Motion  pictures,  black-and-white  and 
color,  sound  slidefilms,  slide  presentations.  T\ 
commercials,  slides.  FACILITIES;  Studio  will. 
cutting  room,  dark  rooms,  animation  stand,  16  .v 
35mm  cameras,  complete  still  e<)uipment  am'. 
Ijrotessing  facilities. 

RECENT      PRODUCTIONS      AND      SPONSORS 
.MOFION  pic;  I  IRES:    Wedgelock  -  The  End  fi 
Loosening   (Nylok  Corp.);   Il)ia(  /(  Takes   (Abood 
Knitting    .Mills);    Classified   Production     (U.S.    -\n 
Force).     SLIDEFILMS;   The  Challenge  of  Chan^ 
(Life     I'nderwriter      Training     Ccmncil);     Tub' 
(Shell  Oil  Company);   Demoiulrale   Your  Elecli 
in    III    .Minutes     (Remington    Rand.    Inc.);    -Nt" 
Dail\    .Major    .Markets     (Moran    &    Fisher).      1  \ 
CO.MMERC:i.\LS:     for     Brach     .ManufacturiiiL; 
American     Optometric     .Association.     Fletcher     U- 
Richards.  Inc..  N.  W.  Aver  &  Son.  Blaine  Thomp- 
son. Inc. 


(LISTINGS  CONTINUED  ON  FOLLOWING  PAGE) 
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J 


ONE-STOP  SOORCE  for  FILM  PRODUCTION  EQUIP! 


IDENTIFY  YOUR  FILMS  INSTANTIY 


«4-t 


Willi  >i:\V  Improved 
>on-C'lo£j  liikins^  .S>%l<>ni  S247.> 


Unnumbered  films  cause 

confusion  &  loss  of  time. 

The  MOY  edge  numbers 

every  foot  of  16,  17V2, 

35mm  film  and  simplifies 

the  task  of  checking 

titles  and  footoge. 


The  MOY  replaces  cue  marks, 
perforations,  messy  crayons, 
punches,  embossing  —  does  not 
mutilate  valuable  film.  Work 
prinis  showing  special  effects, 
fades  and  dissolves  require  edge 
numbering  to  keep  count  of 
frames  cut  or  added.  Multiple 
magnetic  tracks  in  CinemaScope 
stereophonic  recordings  make 
edge  numbering  a  MUST.  Write 
for  brochure. 


Present  MOY  owners 

can  eosiiy  install  the 

new  ond  improved 

inking  sysfemf 


AMONG  RECENT  PURCHASERS  ARE: 
Eastman  Kodak  Co.,  Rochester,  N.Y.  Consolidated  Film  labs..  Ft.  Lee,  N.J. 

General  Film  Labs.,  Hollywood,  Calif.       Eagle  Labs.,  Chicago,  III. 

Reeves  Soundcroft,  Springdale,  Conn. Cinerama  Productions,  New  York 

American  Optical  (Todd>AO>,  Buffalo  Columbia  Broadcasting  System,  N.Y." 

Telefilm.  Inc..  Hollywood.  Calif.  Louis  de  Rochemoni,  NYC 


BETTER  FILM  TITLES 
with  the  TEL-Animaprint 


The  answer  to  economy  in  animation! 


For  MOTION  PICTURE  PRODUCERS,  ANIMA- 
TORS, SPECIAL  EFFECTS  LABORATORIES,  TV 
STATIONS,     ADVERTISING     AGENCIES,     ETC. 

The  iirsi  sensibly  priced  HOT  PRESS 
TITLE  MACHINE  for  high  quality 
fast  lettering.  Prints  dry  from  colored 
foil  for  instant  use.  Acme  pegs  give 
perfect  registration  on  paper  or  ace- 
tate cells.  Prints  all  colors.  TEL- 
Animaprint  tools  for  Top  Techniques 
— greatest  dollar  for  dollar  value  in 
the  industry! 


ONLY 


3».T 


Write  for  TELAnimo  titerature- 
covering  every   need  for  animation. 


ST.  O.  S.  haJ  tfpuf  SeAt  heal  oh 


"Aurtcori  t^io-tUU"  with  Lens 
BUmping  Hood,  Auto  Parallax 
Finder  with  Magazine,  Tripod 


The  All-NEW 
"AURICON  PR0-60r 

f^or   16m.m.    \Jptlcai   2^ound-KJn-^llm 

PROFESSIONAL  PICTURE  CAMERA  WITH  BUILT-IN  FEATURES 


"Aiiricon  Pro-600"  u-ith  Single- 
Lens  " C"  Mou n t,  Tele-Finder 
Objective,  View  Finder,  Magazine 


< — "Auricon  Pro-600"  with  Critical 
Ground-Glass  Focusing,  3 -Lens  Turret 


SPECIAL  OFFER  to 

AURICON-PRO 

OWNERS 

S.O.S.  will  accept  your  old  camera 
as  a  trade-in  for  the  "ALL  NEW 
Auricon  Pro-600".  Time  Payments,  Too! 


•k  Self-blimped  for  completely 
quiet  studio  operation.  The  si- 
lent film  flow  of  The  "Auricon 
Pro-600"  is  proof  of  precision 
design.  Your  sound-recording 
microphone  never  picks  up 
"Pro-600"  Camera  noise! 

•k  600  ft.  film  Magazines  with 
Auricon-Electromatic  Take-up, 
for  16  minutes  of  continuous 
"Talking-Picture"  filming. 

*  Synchronous  Motor  Drive  for 


"Single-System"  or  "Double- 
System"  Recording. 

■k  Available  at  added  cost  is 
"Single-System"  equipment  for 
Optical  Sound-Track-On-Film, 
"C  mount"  Lenses,  Film  Mag- 
azines, View-Finders,  3-Lens 
Turret,  Critical  Ground-Glass 
Focusing,  Lens  Sun-Shades, 
Tele-Finders,  etc. 

•k  Sold  with  30  day  money- 
back  guarantee,  you  must  be 
satisfied! 


PRICES   START  AT  $11 6S 

Write  lor  free  illustrated  "All  New  Auricon  Pro-600"  literature  and  prices. 


ZJke  aUeparttnent  J!>tore  of  the  If  lotion  f-^iciure  ^ndudtru- 


s^s: 


S.O.S.  CINEMA  SUPPLY  CORP.  ■n!jr.^;r™"cTsr  ■;*:: 


"WESTERN  BRANCH 


6331    Hollywood   Boulevard,    Hollywood   28,    California     —     Telephone:    HOllywood    7-9202 


NEW    YORK    CITY 


WARNER    NEWS,    INC. 

(Subsidiary  of  Warner  Bros.  Picmri-s.  Inc.) 

.SS  West  fiOtli  .Sircct.  New  York  23.  N.V. 

I'honi-:  Jl!<lson  2-3S0() 

Dad-  of  OrRanization:   iyi7 

Norman  Moray.  PrrsidenI 

Walton  (;.  .\nant.  IircPio.  i-  Cf/i.-.l/gr. 

.Xndrew  L.  (iold.  Pindiicri.  Sl>i-ii<il  PiniliK  Iiijii\ 

C.liiet 
M.iik  .Stone,  /iiii/iiov  Maiuiger 

StR\ICE.S:  C.oniplctc-  dociimcntarv.  conunenc.d 
and  industrial  motion  picture  produeinf;  ordain 
/ation.  Color,  blaik  St  white  -  16mm  K-  35mm. 
F.\C1LITI1:S:  M  New  York  Office:  Major  motion 
picture  production  facilities,  including  studio; 
two  recording  rooms,  double-channel  and  mag- 
netic tape:  three  projection  rooms:  full  music  de 
p.iriment  with  extensive  music  library:  complete 
loreign  language  translating  and  re-cording  la 
cilities:  coniplete  motion  picture  camera  studio 
and  location  e<|iiipmcnt:  cutting  rooms:  e\tensi\e 
hlui  liljr.ir\. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOTION  PlCll'RES:  Glamour  for  Fall  (E.  I. 
du  Pont  de  Nemours  S;  Co..  Inc.):  Brief  on  Italy 
Department  of  Defense):  Atomic  Energy  Seriei 
(3)  (I'.S.  Information  Agency):  Fads  on  Figures 
(International  I.atex  Corp.):  Annual  Higlilighls 
(International  Business  .Machines). 


^  CJ 


MIDDLE     ATLANTIC 


District  of   Columbia 


WILDING   PICTURE   PRODUCTIONS,   INC. 

38.')    .Madison    Aveiuie.    New    York.    N.Y.    Phone: 


<lrnl. 


PLaza    y-08.'il.     led    Westermann.    Vice-Presi- 
(see  complete  listing  in  the  Chicago  area) 


/v 

WILLARD   PICTURES,   INC. 

45  West  45th  Street.  New  York  36.  N.\. 
Phone:  JUdson  2-0430 

Blanch    Office:    Editorial.    Cutting.    Projection. 
Recording,  .\niniation:  550  Fifth  .\ve..  N.Y. 

Date  ol  Organization:  1932 

John  M.  .Squiers.  Jr..  President 

S.  .A.  Scribner.  Jr.,  lice-President 

S.  H.  Childs.  Treasurer 
SERVICES:  Industrial,  medical,  educational,  sales 
and  job  training  motion  pictures  and  slidefilms: 
training  films  for  U.  S.  .\rmcd  Forces  and  {.ov 
ernmental  agencies:  theatricals:  television  fdm 
shows  and  commercials.  FACILITIES:  Mitchell 
NC  cameras  and  camera-top  station  wagons,  port- 
able generators,  field  sound  recording  instruments: 
pioneer  in  industry  techniques  and  equipment: 
lolor  production  in  East  and  South  America  lor 
theatriial  ])roduicrs:  animation  department:  pro- 
jection and  tutting  rooms;  (reati\e  st:iff. 
RECENT  PRODUCTIONS  AND  SPONSORS 
.MO  I  ION  PICTURES;  Automotive  Chassis  Dy- 
nanoineter  (U.S.  .Air  Force-Clayton);  You  and  Our 
Credit  (C;ommercial  .Accounts,  Inc.);  Fiber  for 
Rope  and  Twine  (The  Cordage  Institute);  In- 
come Tax  I'>y6  (.American  Institute  of  .Account 
ants);  Iraining  Films  for  Armed  Forces  and  others. 
TV  Commercials  (or  various  clients  and  agencies. 

RAPHAEL  G.  WOLFF  STUDIOS,   INC. 

330   Park    \\eMue.   New   \ork.   -\.\.   I'lioTK  :    I'l  .i/.i 
5-5386.  Dicran  Nahigian.  in  iliarge. 
(set  complete  listing  in  Los  .Angeles  area) 
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AMERICAN   FILM   SERVICES 

2153  K  Sireei,  N.W..  W.ishiuKton.  D.C. 

Phone;  Republic  7  1803 

Date  of  Organization;  Januarv.  HMli 

Ilenrv  y.  Hoa^land.  President 
SER\'ICES:  Producers  ol  lliinm  somul  lilms 
specializing  in  public  relations  films  lor  colleges 
.iiul  luiiversities  for  fund  niising.  ;ilutnni  and 
student  recruitment,  also  producers  ol  sport  films 
Icir  insiructicmal  and  entertainment.  Distribution 
outlets  throughout  United  States  using  some  25 
regional  educational  film  libraries.  F.VCILITIES: 
Contract  for  sound  and  editing  wiili  companies 
specializing   in    that   work. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MO  1  ION  I'HIl'RES:  Wateneheel  Turning 
(E;istern  liaptist  Theological  Seminary);  IlVien 
the  Ihiugli  Breaks  (Presbyterian  Orphans  Home): 
I'nited  States  Challenges  Australia    (two  version). 

(Only  1955  references  submitted.) 


Atlas  Film  Corporation 

913  Warner  Building.  Washington  4.  D.C. 
(see  complete  listing  in  Chicago  area) 

BYRON,   INCORPORATED 

1226  Wisconsin  .\\e..  W.ishin!;toii  7.  D.C. 

Phone;  DuPont  7-1800 

Date  of  Organization:   1938 

Byron  Roudabush.  President 

George  T.  Merriken,  Vice-President 

Peter  J.  Agnew.  Secretary 

Dr,  Frank  G.  Rear.  Treasurer 

Joseph  K.  Hooper.  Laboratory  Manager 

Dudley  Spruill.  General  Manager 

Glenn  Johnston,  Directory  of  Photography 
SERVICES:  Kimm  films  for  television,  training. 
sales  and  public  relations.  FACILITIES;  Labora- 
tory—"Color-Correct"  printing,  processing,  sound 
striping,  color  negative-positive  process  using  EK 
film.  Studio  —  sound  rccc^rding.  sound  stage,  an 
titles,  animation,  photographv.  editorial. 
RECENT  PRODUCTIONS  AND  SPONSORS 
.MOIION  PICTURES;  Breathe  and  Life  (U.S. 
.Navy):  Hoie  To  Sell  To  Your  Government  (Gen- 
eral Services  .Adm.);  Ke\  Dust  Control  System  (Kex 
National  .Assn.);  While  Unto  the  Haniest  (Episco- 
pal Diocese  of  \'a.);  You  and  Your  Money  (Federal 
Reserve  Bank  of  Richmond):  Taking  Finger 
Prints,  Packaging  i-  Identifying  Evidence  (FBI); 
Cooling  System  Service  (VanSant  Dugdale);  Crash 
Fire  fighting  i-  Rescue  Procedure  (U.S.  Air  Force); 
Operation  Welcome  (Federal  Civil  Defense). 

CAPITAL  FILM  STUDIOS 

105  llth  Street,  S.E.,  W;ishiii,t;ioii.  D.C. 

Phone;  LI  6-8822 

Date  ol  Organization;   1953 

National     Video     Productions.     Inc..     ojierates 

Capital    Film    Studios    as   ;i    sel\ite    f;icility    ioi 

prc)ducers. 

H;irold  .\.  keats.  President 

V.  William  Hart,  Vice-President 
SER\'K;ES:  Production  lacililies  and  personnel 
lor  iiKiking  ol  any  type  film  from  a  20-second  lA 
spot  lo  .1  lull  lciii;lli  motion  pic  Hire . 
RECENT  PRODUCTIONS  AND  SPONSORS 
MOIION  I'lCll'RKS;  Sl;ill  and  l.cidilics  li.r  /  .. 
/ /.  ,      I  iiiaiinine     (Nichobis    Webster    lor    llii     N.i 


lional  Institute  ol  l.iU  liisui.ince);  Rehearsal  jm 
Disaster  (Nicholas  Webster  Irjr  the  American 
I'ruckiug  Assoc);  Hat ning  Red  (Norwood  Stiiclir.s 
lor  the  Federal  Civil  Defense  Adm.);  Escape  Rom 
(Robert  J.  Enders,  Inc.  lor  the  Nat'l  Automobile 
Dealers  .Assoc):  Bombprooj  (Robert  J.  Endc f;. 
Inc.  for  Burroughs).  TV  FIL.MS;  Staff  and  facili- 
ties for:  'I'fie  Drew  Pearson  Series  (Milton  H;iin 
mer).  lA'  COM.MERCIAI.S;  For  Henry  J.  Kaul 
man  &  .Associates:  Spots  lor  the  National  Socier 
of  Professional  F!ngiiieers;  Special  studio  or  loci 
lion  sequences  lor  CBS- 1  \':  Mark  Stevens'  /ii, 
linen:  .Mc  Maims.  |ohn  .Vdams.  Inc.;  Arthur  Lodge 
Productions;  lnlorin;itioii  Productions;  The  Jam 
Handv  Organization:  James  R.  Lee  Production^ 
Iridcnt  Films,  The  George  W.  Colburn  Co 
DMiamic  Films. 


Mode-Art   Pictures,   Inc. 

922-24    DuI'miii    (iuIc    r,l(l'4      Washington   6,  D.( 
Chester  A.  I.iiulstrom.  Dnirut  Represenlati:  i 
(see  complete  listing  in  Pittsburgh.  Pa.,  area) 
Stanley   Nea!   Productions,   Inc. 

.Miinse\    Biuldiii;.;.  W  ;islini:.;l.  mi.   DC.  Phone;  Slii 
ling  3-II9I8.  A.    \.  riin.  /"  iliarge. 
(see  complete  listing  in  New  York  City  area) 

Maryland 

NORWOOD   STUDIOS 

NoiuoocI   Rcl.,    R,l    1).   N...    :;.    RockviUe.    M:n^ 
land 

Phone:  Lotkwood  5-0673 

Date  ol  Organization;  Januarv.  1951 

Philip  Martin.  Jr..  Owner 

HoUis  R.  Boyd.  Secretary 
SERVICES;  Production  of  motion  pictures.       F  \ 
CILITIES:     No    physicat    equipment    listed— um 
the  facilities  of  Capital  Film  Studios  and  Capii 
F'ilm   Laboratories. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOTION  PICTURES;  Conimenccmeni  (Pn - 
Comm.  on  Gov't  Contracts);  Identification  • 
Stolen  Cars,  Examination  of  the  Crime  Sceif 
(F.B.I.):  Warning  Red  (Federal  Civil  Defen- 
.\dm.);  Dedicated  to  Sen<ice  (ITnited  Brotherlio  " 
of  Teamsters). 

New  Jersey 

FIORE   FILMS 

128  Mallorv  Ave..  Jersey  Citv.  .N.J. 

Phcjiie;  Henderson  2-4474 

Branch:  880  Bergen  .Ave.,  Jersev  C:ity,  N.  J. 

Phone;  Henderson  2-1475 

Date  of  Organization:  1954 

Date  of  Incorporation:  1955 

.Michael  \.  Fiore.  Si.,  Executive  Director 

.\lbert  .A.  Fiore.  St..  Sound  and  Production 

Leo  I.oewenthal.  Photography 

Roger  Burke.  Distribution 
SERVICES:    lliinin   and   35mm   educational    docu- 
mentarv.  public  service  films,  black  and  white  or 
color,    tor    industry,    television,    public    relations, 
religious    and    civic    organizations.    Sound    slide- 
films.  Animation.   I  \'  commercials.     F.ACILIFIES: 
Complete  llimm  and  35mm  film  equipment.  Main-i 
t.iiii    nun    sound    recording    studios    and    picture') 
scuHid    si;iKe     Mobile    units    lor   on-location    work. I 
RECENT      PRODUCTIONS      AND      SPONSORS 
MOIION    I'ltllRES:    The   Dolls    in    Your  /■(• 
(\ogue     Dolls,     Inc);     The     Window     Beauin 
(Cameo  Caniaiiis,  Inc.):   The  Yearlon  Slory    (Cu 
loin  P:iint  .'s-  Chemical  Co.):    The  Right   Time  /o 
/'ovi     (C:liilclhood    Interests.    Inc,):Tea<r/img    Yom 
i.hild  with  Toys  (Plyskool  .Mfg..  Inc.).     TV  COM 
\IFRC:iAI.S:  For  Friend.  Reiss  Advertising.  Sard- 
li\    S.irclciii,    Inc.   Cusioiii    I'.iint    <■  Cheinic;il   Co.. 
ll,iloj;ilii    (.oipoi.ilicjii.   \\  .111  luili'.;  1  .ike.   Inc. 
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ON   FILM,    INC. 

PriiKcton.  \e\v   |eise\ 
Phone:  Flaiulcrs  9515.^ 
Dale  of  Orgitiiization:   1951 
Robert  Bell.  President 
Krederick  Johnston,  Jr..  Treasurer 
Tracy  Ward,  Executive  Producer 
Malcolm  .Scott.  Director  of  Sales 
Constance  Gar\in.  Business  Manager 
VngA'ar  Haslestad.  Projection  Control  Director 
Barbara  Norris.  Project  Supen'isor 
William  Buckley.  Project  Supen'isor 
SERVICES;  Creation,  production  and  distribution 
of  motion  pictures,  soimd  slidefilnis  and  7  \'  com- 
mercials lor  industry.  Go\ernment.  agricidturc  and 
leIe\ision.  Public   relations,   sales  promotion,  mer- 
diandisinj;,  medical  and  training  films.     F.\CILI- 
TIES:  Kinnu  and  3jmm  cameras,  5500  sq.  ft.  sound 
stage,  animation  stand   and   camera,   magnetic  re- 
corders,   art    de]jartment.    staff    writers,    directors, 
cameraman,  editors  and  artists. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOTION  PICI  URES:  Strangers  Into  Customers 
(National  Broadcasting  Co.):  Anuizing  What  Color 
Can  Do  (James  Lees  and  Sons  Companv):  Land  of 
Discoverv  {Dominican  Republic):  Radio  Free 
Europe  (Crusade  for  Freedom,  Inc.);  Wolf- 
schmidt's  Vodka   (Wolfschmidt.  Ltd.). 

THE   PRINCETON   FILM   CENTER,   INC. 

Carter  Rci.id.  I'rinition.  \.|. 

Phone;   Princeton  1-3550 

Branches;  ^70  Park  Avenue.  New  York  17.  N.V.. 

Phone:    PLaza    50322.    Tom    P.    Hawley:    860 

North    Seward    St..    Holhivood.    Cal..    (Gordon 

knox. 

Date  of  Organization:  Noxember.  19-fO 

(iordon  Knox.  President 

.\llred  Califano,  Vice-President  i-  Treasurer 

Robert  Molusky,  Director  of  Distribution 

Tom  P.  Hawley.  Sales  Manager 

Allan  Chase.  Account  Supen'isor 

Carlo  .\rcamone.  Film  Editor 
SER\'ICES;  Produier  distributor  of  films  including 
television  programming.  F.ACILITIES:  Studios 
in  Princeton.  New  Jersey.  Recording  studio  40  \ 
25  .  sound  stage  75'  x  60'.  Western  Electric  licenses. 
Complete  editing  facilities.  Mobile  unit  including 
sound  truck,  camera  car.  station  wagons,  etc. 
RECENT  PRODUCTIONS  AND  SPONSORS 
MOTION  PIC  ri:RKS:  Keys  to  Hapjjiness  (Lester 
Piano  Co.);  A'aval  Customs  and  Courtesies  (U.S. 
Navy);  Talos  Defense  System  (Radio  Corp.  of 
America).  TV  FILMS:  Rural  Review  (Allis- 
Chalmers  Co.);  Americans  At  Home  (Lenox.  Inc.. 
Towie  Co.,  U.S.  Glass  Co.). 

RIVERSIDE  PICTURES 

North  Hackensack.  New  Jersey 

Phone:  Teaneck  6-2986 

Date  of  Organization:    1945 

Ed.  W.  Bensen,  Proprietor 
SERVICES:  Sales  promotion,  public  relations  and 
training  motion  pictures.  Slidefilnis  (color— sound). 
FACILITIES;  Ec|uipped  for  16mm  productions  in 
color  and  sound. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOTION  PICTURES;  Sneak  Attack  (Falcon 
Alarm  Company):  Spliced  for  Life  (The  Okonite 
Company):  ChileU.N.  (The  Chile  Exploration 
Company);  Marine  Racing  for  Fun  i-  Fame. 
Predicted  Log  Cruiser  Contest    (Gulf  Oil  Corp.). 

•j5*  this  symbol,  appearing  over  a  pro- 
ducer's listing,  indicates  that  display  advertising 
containing  additional  reference  data  appears  in 
other  pages  of  this  Production  Review. 


•5f 

STAR   INFORMATIONAL   FILMS 

240  West  Front  Street,  Plainfield.  X.J. 

Phone:  Plainfield  5-8343 

Date  of  Organization;  1955 

-\rthur  Krienkc.  Oiener  and  Exec.  Prod. 
SERVICES;  Industrial,  scientific  and  educational 
films  from  script  to  screen.  F.ACILITIES:  16mm 
Mitchell  camera  equipment,  portable  synchronous 
magnetic  recorder,  tape  recorder,  title  and  special 
effects  stand,  synchronous  and  interlock  ])rojection. 
editing  facilities,  lighting  equipment,  still  |)lii)tn 
equipment,  special  effects  shop. 

RECENT  PRODUCTIONS  AND  SPONSORS 
New  compam.  loiinded  in  1955  and  uii.iblc  to  fui 
nish  completed  him  relerences  and  sponsors  on 
work  in  protess  at  time  of  publication. 


New  York  State 

HOLLAND-WEGMAN   PRODUCTIONS 

233  Nuilh  .Ml eel.  lUillalo.  .New  \oik 
Phone;  ELniwood  4600 
Date  of  Organization:  1952 
Sheldon  C.  Holland.  Partner 
Edward  J.  Wegnian.  Partner 
James  I.  .\11;mi.  Editorial  Chief 
Paul  G.  Em.  Director  of  Photography 
[ohn  \'.  Gates.  Sound  Chief 
Robert  E.  Flynn.  H'riterDirector 
Naiuv  .\.  Cielman.  Production  Coordinator 
Gordcjii  J.  C^hristopherson.  Art  Director 
Floyd  G.  Stratton,  Laboratory  Manager 
SERVICES:    16  and  35mm  films  for  business,    in- 
dustry   and    television:    Sales    promotion,    public 
relations,  educational,  medical  and  scientific.  Com- 
mercials and  programs  lor  tele\*ision.  in  color  or 
black    and    vshite.     F.\CILITIES;    Complete    cre- 
ative,  production   and   laboratory  facilities  under 
one    roof.    Sound    stage,    bliraped    16    and    35mni 
studio  cameras,  magnetic  film  studio  and  port:il)le 
recorders.    4   channel    magnetic    film    mixing.    1    4 
inch    magnetic    sync    recorder,    animation    stand 
art  department,  creative  staff,   music  library,   lab 
oratory  for  processing,  printing  and  edge  ninnber 
ing;  fireproof  film  vault. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOTION  PICrrURES:  .Machine  Sen.u-  Makes 
.ibrasive  Dollars  (The  Carborundum  Co.);  Serrated 
Bell  Sanding  (Curtis  Machine  Co.);  Key  to  Com- 
fort (Barcalo  MIg.  Co.):  Enough  for  Both  (Com- 
munity Chest  of  Buffalo  S:  Erie  County):  Series  ol 
five  films  for  St.  Lawrence  Seaway  Developmeni 
Corp.  (currently  in  production):  Speak  To  .\l\ 
Eyes  (St.  .Mary's  .School  for  the  Deaf):  Film  lor 
.\rt  Metal  Construction  Co.  (currently  in  produc- 
tion and  as  yet  unnamed);  Whirlpool  Hop  Separa 
tor  (Louis  DeMarkus  Corp.).  TV  COMMER 
CI.\LS:  National  Gypsum  Co..  New  York  Tele- 
phone Co..  Fanny  Farmer.  Endicott-Johnson;  Wild- 
root.  Delco  Div.  of  General  Motors,  Labatt's 
Brewery,  .\merican  Red  Cross.  Stromberg  Carlson. 
Carling's  Brewery. 

McLARTY   PICTURE   PRODUCTIONS 

43  47  Stanley  Street,  liullalo  6.  N.Y. 

Phone:  Tayjor  0332 

Date  of  Organization:  1934 

Henry  D.  McLarty.  Owner  and  Exec.  Prod. 

SERVICES:  Exclusively  16nim  industrial,  scientific 
and  educational  films;  16nim  short  subject  and 
spots  lor  television.  F.XCILITIES:  Sound  stages. 
.Maurer  cameras.  Stancil  Hoffman  magnetic  record- 
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ing  system.  J.  .\.  Maurer  optical  recording  system, 
mobile  truck  facilities  for  industrial  coverage. 
RECENT      PRODUCTIONS      AND      SPONSORS 
.MOTION     PICTURES:     Baltimore's    Children 

(Community  Chest  of  Baltimore  &  Vicinity);  \'al 
ley  Where  Children  Groiv  (Broome  County  United 
Fund,  Inc.);  All  in  the  Family  (Community  Chest 
of    Ni.agara    Falls);    Song   Outside    Your    Window 

(Rochester  Community  Chest):  Ford  Tractor  i- 
Loader  (Ford  .Motor  Co.);  Yankee  Training  Camp 

(New  York  Yankees).  TELE\TSION  FILMS; 
.Music  As  .4  Language  (L'niversity  of  Rochester 
.<;  Ford  Foundation  —  Series  of  13  Half-hour  shows). 

Pennsylvania 
(Philadelphia,   Pa.  Area) 

DeFRENES   COMPANY 

1909  Butt.inuouil  St..  I'hihidelphia  30,  Pa, 

Phone:  RIttenhouse  6-1686 

Date  of  Organization;    1916 

Joseph  DeFrenes,  President 

John  E.  DeFrenes.  Vice-President  and 

Piodiif  tion  .Manager 
Richard  DeFrenes,  Secretary  and  .-Issistant 

Production  .Manager 
Frank  Heininger.  Director 
John  C:.  Westing,  Director 
Stephen  A.  Ciechon.  Editorial  Chief 
Harry  E.  Ziegler,  Jr..  Art  Director 
Michael  Levanios.  Jr.,  Chief  Cameraman 
Hal  Magargle,  Chief  Sound  Engineer 
SER\1CES:      16  &  35nmi  motion  picture  produc 
tions  from  script  development,   production,  audi 
ence    testing,   national    distribution.    Color,    blatk 
and-white:  sound,  silent;  animation;  filmographs. 
slidefilms:    TV    films    and    commercials:     F.VCILI 
TIES:    .Sound   stage    V   80'   x    100'   Sound   stage 
"B"  40'  X  60'.  RC.\  Sound  System  including  35iiim 
.Magnetic   and   Film  Channels-complete   recording 
and  re-recording  facilities  for  both  film  and  tape. 
Looping  facilities.  Lighting  equipment  available  to 
outside  producers  on   rental    basis.   Music  library. 
Film  strjrage  vault.  35mii]  .irid   16mm  cameras  ;md 
dollies. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOTKJN  PICIURES:  How  To  Do  Business 
Abroad  (DeFrenes  Co.);  Safety  at  the  Cross  Roads 
(Reading  Railroad);  Ice  Cream  — An  American 
Tradition  (.\bbotts  Dairy  Co.):  Twenty-two  film 
subjects  for  U.S.  Army  (.\ir  Force,  Navv).  TV 
COMMERCIALS:   For  over  .50  clients. 

LOUIS  W.   KELLMAN  PRODUCTIONS 

Div.  of  News  Reel  Laboratory 

1729-33  Sansom  Street.  Phil.adelphia  3,  Pa. 

Phone:  RIttenhouse  6-3892 

Date  ol  Organization:   1920 

Louis  W.  Kellman.  Pres.  i-  Exec.  Producer 

Howard  Vogt.  General  .Manager 

Paul  Wendkos,  Principal  Director 

John  Burke.  Director  of  Photography 

-Morris  Kellman.  Chief  Editor 

William  R.  Young.  Lab.  Supvr. 

Peter  Farrow,  .4)7  Diretlor 

Stanley  Rose,  .-inimation  Director 
SERX'ICES:  Complete  production  from  script  in- 
ception to  finished  film  of  motion  pictures  (16mm 
i:  35mm)  for  industry,  sales,  advertising,  public 
relations,  medicine,  information,  fund  raising,  tv. 
TV  commercials,  in  l)lack  and  white  and  color. 
16mm  Wide-Screen  SalesSiope  and  special  Filma- 
graph  animation  is  also  available  to  clients.  Com- 
plete 16mm  laboratory  is  maintained  for  black  and 
white  processing  and  printing.  F.YCILITIES:  Re 
cording  dept.;  2  .Maurer  recorders;  Maurer  film 
phonographs.  Fairchild  disc  recorders.  Rangertone 
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MIDDLE  ATLANTIC  STATES 

Philadelphia,  Pa.  Area  Cont'd. 
LOUIS    KELLMAN     PRODUCTIONS: 

scudiii  model  console  lapc  rcconki;  ManiiatoriUr: 
Staiuil  HolTman  recorder  and  Maurcr  recording 
equipment  including  mixing  amplihcr.  llimm  lal) 
equipped  to  develop  black,  white  negative:  I  BitH 
printers  with  automatic  light  ihange  hoards:  De- 
pue  reduction  machine  35  to  Iti,  and  Ifi  to  .S.'i 
blowup;  EDI.  Itimm  developing  machine  for  East 
man  color:  EDI.  16mm  de\elopiiig  machine  tor 
black  and  white.  Cameras:  16mm  Maurers.  No.  12 
Pro  Auricon  with  single  system  sound:  20  Cine 
Specials  No.  2's  with  10-200  loot  film  changers  and 
12-80.D.\  BfL-H..  .\rriflex.  1  blimped  Mitchell. 
Lighting  equipment:  [acilitites  for  transparcno. 
slidefilm  work,  animation  dept.  16  and  3j  mm 
Mo\iolas.  Latest  cust(jm  niiide  Oxbcrrv  Animation 
Stand. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOIION  1'K:TLRES:  Trial  by  Jiny  (Robert 
Post):  Stockholder's  Refiorl  (Philadelphia  Electric 
Co.):  Bricks  (National  Clay  Products  Institute): 
Keep  Your  Guard  Up  (Penna.  National  Guard); 
Your  Day  —  Governor  Leader's  Inauguration  (Glass 
Bottle  Blowers  .Assn.):  You  and  Your  Com/Mny 
(Phila.  Electric  Co.);  Alliance  College  (Polish 
National  .\lliance):  Penna.  Deer  Story  (Penna. 
Game  Cnnmiission);  ClU-AF  of  L  Merger  (Glass 
Bottle  Blowers  LInion):  Baseball's  Main  St..  Nat'l 
Pro  Chamjiionship  (Miller  Brewing  Co.);  ^Vash- 
inglon  Senators  (National  Bohemian  Beer).  TV 
MOTION  PICTURE:  Report  to  Public  (CIO 
Pres.  David  ].  MacDonald).  TV  COMMERCIALS: 
For  Foley  .Advertising  .Agency  (.Abbott's  Ice  Cream 
and  Mrs.  Smiths  Pies):  .Aitkin-Kynett  .Agency  (Mrs. 
Paul's);  W.  VV'allace  Orr  (M..A.B.  Paints-Live  and 
.Animation);  .Atlantic  Refining  Co.  (Filmograph); 
Feigenbaum  &  Werman  Agency   (King's  Wine). 

Stanley    Neal   Productions/    Inc. 

1420    Walnut    St..    Philadelphia.    Phone:     PEnny- 
packer  5-6135.  Harrison  \V.  Wood,  in  charge. 
(see  complete  listing  in  New  York  City  area) 

PATTERSON   PRODUCTIONS,    INC. 

2001  .Market  Street,  Philadelphia  3.  Pa. 
Phone:  RIttenhouse  6-5252 

Date  of  Organization:  January,  1954 

Thomas  M.  Patterson,  President 
Joseph  A.  Patenaude,    Vice  President  in 

Charge  of  Sales 
E.  Burl  Close,   Vice-President  in   Charge 

of  Creative  Dept. 

SERVICES:  Sound  slidefilms.  motion  pictures,  sales 
promotion.  E.ACILITIES:  Complete  copy,  art 
and   photographic  dep;irtments. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOTION  PICTURES:  Your  Share  in  America 
(The  Wellington  Fund):  Looking  Ahead  in  Mary- 
land (Chesapeake  &  Potomac  Telephone  Co.). 
SLIDEFILMS:  Search  for  Prefection  (E.  I.  duPont 
de  Nemours  &  Co.);  Go  for  2,  Lawn-Boy  (Johnson- 
Evinrude  Co.);  Eary  Does  It    (Container  Corp.). 

Your   Dependable   Reference   Source 

■^Producers  whose  listings  ;i]jpear  in  this  section 
have  voluntarily  supplied  the  minimum  client  and 
film  references  for  your  reference  use.  Five  busi- 
ness-sjjonsored  motion  picture  or  slidefilms  are  the 
minimum  requested  for  an  uncpiidified  listing. 


Pittsburgh,  Pa.  Area 


The   Jam    Handy   Organization,   Inc. 

Gatew.iy      Ccnlci.      I'lllsijul^ii      'SZ.      I'eniisvlvania. 

Phone:    EXpress    11810.    |.    .\1.   McColium.   <n 
charge. 

(See  complete  listing  in  Detroit,  Mich,  area) 

MPO   Productions,   Inc. 

,')01     Berger    Kiiilcling.    I'itlsbiirgh.    Phone:    COurt 
1-2588  William  Henning.  in  charge. 
(see  complete  listing  in  New  York  City  area) 

MODE-ART   PICTURES,   INC. 

1022  Forbes  Street.  Pittsburgh  19.  Pennsvlvania 
Phones:  EXpress  1-1846-49 

Date  of  Organization:  1938 

Branches:  Chester  .A.  Liiidstrom.  District  Sales 
Hejnesenlative.    922-24    DuPont    Circle    Bldg., 
W:ishington    6.    D.C.    Donald    C.    Jones.    Vice- 
President.  Western    Reserve   Bldg.,   Superior  &: 
West   9th   .\venues.  Cleveland    13,   Ohio;    6063 
Siniset    Boulevard.    Hollywood   38,   Calif. 
James  L.  Baker,  President 
Robert  L.  Stone.  Exec.  Vice-President 
H.   John  Kemerer,  Vice-President 
Donald  C.  Jones.  Vice-Prcudent 
Florence  E.  Baker,  Secretary-Treasurer 

SERVICES:  Industrial,  educational,  safely,  public 
relations  and  television  motion  picture  produc- 
tions including  T\'  commercials.  F.ACILITIES: 
FuUv  staffed  and  equipped  with  35mni  &  1 6mm 
photographic  and  magnetic  cameras,  recording 
and  editorial  facilities.  Sound  stage.  Locations  in 
Pittsburgh.  Cleveland.  Ohio;  Hollywood.  Calif.. 
.<:  Washington,  D.  C. 

RECENT  PRODUCTIONS  AND  SPONSORS 
-MOTION  PICTURES:  Cannel-Cemenled  Car- 
bides (.Allegheny  Ludlum  Steel  Corp):  Bright  Steel 
(Bethlehem  Steel  Company):  Beyond  the  .Mains 
(Rockwell  .Manufacturing  Co.);  Home  Care  Pro- 
gram (.Montefiore  Hospital);  This  Is  Your  Valley 
(U.S.  .Army  Corps  of  Engineers). 

WARREN    R.    SMITH,    INC. 

117  Fourth  .V\e..  Pitisbuigh  22,  Penirsyhania 
Phone:  EXpress  1-4410 

Date  of  Organization:  September,  1952 

W'arren  R.  Smith,  President 

Kenneth  Ross,  Vice-President 

James  K.  Walker,  Secretary-Treasurer 

John  P'reeman,  Production 

Dale   Thompson,  .-Inimation 

John  W.  Zwergel,  Laboratory 

Patricia  Taylor,  Sales 

SER\'ICES:  Commercials,  industrial  and  sales 
glms,  filmstrips,  animation.  F.ACILITIES:  35mm 
photograjjhy  and  production  facilities.  16mm  pho- 
tography, production  and  laboratory,  sound  stages, 
animation  studio  and  stands,  music  libraries,  kine- 
-scope  facilities,  recording  and  disk  cutting. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.MOIION  PICri  RES:  The  Milky  Hay  (Seal- 
bright  Co.):  Pole  Type  Buildings  Cut  Fanning 
Costs,  Wood  at  Work  (Koppers  Co.);  Operation 
Sales  Improvement  (Inselbric).  SLIDEFILMS: 
Making  Time  at  Alcoa   (Standard  Register  Co.). 


Wilding   Picture   Productions,   Inc. 

IL."I  loiulh    \v(iiii(.  I'inslniri;li.  I'.i.  Phone:  (.R.itu 
1-62111.  R.tlph  M.oll.iMcl,  III  iliai:j,r. 
(see  irnuplete  bstiiig  in  the  Chicago  are,i) 

Pennsylvania 

NORTH    AMERICAN    FILMS    CORPORATION 

IOI>  1'..    mill  .Slleel.  Inc.  P.i. 

Phone:  2-6493 

Date  of  Organization:   1953 

Don  Lick,  Ptesident 

Cluirles  R.  Bitk.  Serretary-Treasurer 

(>linton   J,  Bebell.  Chairman  of  Board 

Don  Okel.  Praduf  tion   Chief 

Jatk  Bullock,  Chief  Cameraman 

Herbert  .\Ivers,  Office  .Manager 
SERVICES:  Complete  production  service  from 
planning  to  finished  project.  16mm  and  35mm 
and  slidefilms.  black  and  white  or  color.  Hinim 
negativ  e  —  positive  and  reversal  prcjcessing.  1 6iiiin 
Kinescope.  F.\CILiriES:  Two  16mm  .\uriconN 
35mm  Bell  and  Howell  studio  camera,  complete' 
recording  facilities  for  li]>  sync  and  post  record 
ing,  editing.  B  &  H  model  J  for  .A  &  B  printing 
with  fades  !t  dissolves,  two  Brjdgamaiic  processing 
machines,  script  writers  and  artiste. 
RECENT  PRODUCTIONS  AND  SPONSORS 
.MOIION  PKT  I  RF:  Class  "H"  Insulation  (Gen 
eral  Electric).  .SLIDEFILMS:  The  G.E.  Packaged 
.iir  Conditioner.  Engineering  Survey,  Prospects 
and  Proposals,  Air  Contitioning  (General  Electric). 

SOUTHEASTERN     STATES 

GEORGIA  -KENTUCKY  -LOUISIANA 
TENNESSEE      AND      VIRGINIA 


Florida 


MIAMI   PRODUCTIONS,   INC. 

320  W.  Flagler  St..  Miami  36.  Fla. 

Phone:   82-6171 

Date  of  Organization:   November,   1955 

.Alan  M.  Baskin,  President  ir  Executii'e 
Producei 

Libbv  L.  Baskin,  Vice-President 

.Mary  Baskin,  Secretary-Treasurer 

Boris  Serratore,  Production  Supervisor 
SERVICES:  Complete  production  of  1 6mm  and 
35mm  live  and/or  animated  television  commercials 
—  public  information  films  —  sales  promotion  —  fea- 
turettes— sub-contracting  for  location  shots  in  Flor- 
ida, Caribbean  or  South  American  area.  FACIEI 
TIES:  Completely  equipped  sound  stage  with  sep 
arate  recording-room  —  Mitchell.  Bell  X:  Howell 
Cine-Special  and  .Arriflex  cameras  for  16mm  ami 
35mm— Animation  Dep.artment— Feerless  Boom  ami 
Dolly  for  location  work— complete  editing  room- 
projection  room— dressing  room. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Note:  Since  official  opening  of  Miami  Production^. 
Inc.  took  place  February  5.  1956,  there  are  m' 
1955  productions. 


•5f 


this  symbol,  appearing  o\er  a 
producer's  listing,  indicates  display  adver- 
tising accepted  for  publication  in  this  issue. 
Please  refer  to  it  for  additional  and  useful 
reference  data. 


REELA    FILMS,    INC. 

17  N.\V.   Third  Slieet,  Mi.imi.  Florida 

Phone:  Franklin  4-6262  -  Franklin  4-2108 

I);ite  of  Organization:   1950 

Stiinley  Stern,  President 

I'r.mk  Brodc:)ck,  General  .Manager 

James  L.  Campbell.  Sales  .\lanager 

(LISTINGS  CONTINUED  ON  FOLLOWING  PAGE)  j 
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BUSINESS     SCREEN     MAGAZINE! 


LET    CAPITAL 

UNMASK    THAT 

HIDDEN     BEAUTY 


Capital  will  supplement  your  own  creative  work  with  its 

impeccable  editing,  RCA  recording,  music  and  narration  to  help 

reveal  the  true  beauties  of  your  picture.  Then,  the  climax  —  PRINTS 

BY  CAPITAL  —  to  preserve  and  display  that  beauty  forever! 


A /ways  Specify 


I  PRINTS  BY  CAPITAL/ 

r^^^ri  Mil  i^^r^^  ■  ■  ■  ^S 


FILM  LABORATORIES,  INC. 

1905  Fairview  Avenue,   S.E., 
Washington  2,   D.C. 
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SOUTHEASTERN   STATES 


Miami,  Florida  Area 
REELA    FILMS,     INCORPORATED 

1  like  lie   Mataiiia.   Sntiniml   Snh-s  i-  Develoji- 
tiieni  Manager 

Michael  Brown.  Executive  Producer 
SERVICES:  Filming  of  animated  and  live  action 
rV  commercials,  films  for  television  and  induslri 
als.  Complete  laboratory  service.  Eiiuiimient  rental 
services.  Slide,  slidefilm  and  still  service.  F.VCILI- 
TIES;  Complete  animation,  laboratory,  live  pro- 
duction, sound  recording,  ediiins,  scriptins  fardi- 
ties,  air-conditioned  studios,  complete  mobile  units. 
Complete  Kinescoping  facilities.  Perm.iiuni  st.ills. 
RECENT  PRODUCTIONS  AND  SPONSORS 
MOTION  I'lC:  rURES:  Pnlhs  of  Mau  (Reuben  H. 
Donnellev  Corp.):  Where  the  Sun  Reigns  (D.ade 
Countv  T.Hirisi  t;ommi5sion);  Transit  Progress 
(Miami  Beach  Railway  Co.):  £'i  Busca  del  Buen 
livir  (Gottschaldt  S:  .\ssociates.  Inc.):  The  Mnnrne 
Salesman    (Monroe  Calculators).         

Van   Praag  Productions 

"/ll  San  Domingo.  Coral  Gables.  Florida.  Phone: 
Highland    6-0811.   Maurice   Van   Praag,    Gc" 
eral  Manager. 

(see  tomplete  listing  in  New  York  area) 


WURTELE   FILM   PRODUCTIONS 

Post  OfTice  Box  504 

2302  Diversified  \Vay.  Oilando,   Florida 

Phone:  9755 

Date  of  Organization:   1938 

Harold  S.  Wurtele.  Oiener.  Executive  Producer 

Elizabeth  G.  Wurtele.  Production  Assistant 

M.  A.  McDaniels.  Jr..  Production  Assislaul 

Wynk  Boulware,  Art  Defiartment 
SER\'ICES:  Producers  of  Uimm  sound  motion  pic- 
tures-b&w  and  Color -Commercial,  educational, 
industrial,  institutional,  promotional  and  telcvi 
sion.  F.JiClLITIES:  Sound  stage,  screening  room, 
ediung  room,  camera  truck  equipment:  Auricon- 
PRO  sound  camera:  Maurer  professional  camera: 
Cine  Kodak  special  cameras:  Filmo-70  cameras: 
Maurer  16mm  recording  system:  magnetic  film  and 
tape  recorders:  location  lighting  equipment,  etc. 
RECENT  PRODUCTIONS  AND  SPONSORS 
MOTION  PICTURES:  Accoustical  Installations. 
Porcelain  Enamel  Panels  (United  Brotherhood  of 
Carpenters  and  Joiners  of  .\merica);  Good  Pick- 
ings  in  Florida  (Florida  Industrial  Commission): 
City  of  the  Carillon  (Lake  Wales  Chamber  ol 
Commerce);  A  City  lor  Children  (Greater  Or- 
lando Ch:iml)er  of  Commerce). 


Georgia 


^C 


BEELAND-KING   FILM   PRODUCTIONS 

752  Spring  Street.  N.W  ..  .\tlaina  8.  Georgia 

Phone;  ELgin  7558 

Date  of  Organization;    1952 

C.  D.  Beeland,  Partner  i-  Production  Mgr. 
R.  W.  King.  Partner  i-  Sales  Mgr. 
Rithard  .A.  Walsh.  Producer-Director 

L.  E.  McCumber,  Director  of  Photography 

D.  S.  Phillips,  Film  Editor 
C.  P.  Fowler.  Art  Director 

E.  Beeland,  .Make-uj) 
Harry  Hcrzog,  Art  Director 
.K\  Roberts,  Sound  Engineer 
Ed  Burris,  Laboratory  Manager 
Blanche  S.  Lee,  Sales 

SERVICES;  Cinemascope,  industrial  and  commer- 
cial motion  pictures,  filmagraphs.  sound  slidefilms. 


r\'  programs  and  comiiieri  i;ils.  animation.  Hi  and 
35inm    processing   and    priming,    sound   recording 
and    color    priming.     FACIl.I  I  IFS:    .Modern    air 
conditioned  building  with  sound   ])rool  studios,   .'i 
mobile  iiuils.  Hi  ,<:  35inm  c:imer:is.  ligluing.  n<<iid 
iiig.  dollies.  C;oniplele  16  and  35mm  labur.iUMA   l.i 
cilities.  Western  Electric  srmnd  channeU 
RECENT      PRODUCTIONS      AND      SPONSORS 
MOl  ION    PICTURES:     The    Search     (.\merican 
Cancer  Society.  .Via.  Div.):  Once  Upon  A  Holiday 
(State  of  S.C.):   //  All  Counts    (U.S.   .\ir   Force): 
Tires  for  You    (Gordy  Tire  Co.);  From  the  Begin- 
ning (Coggins  CJranite  &  M.arble):  Man  of  the  Hour 
(The  Coca-Cola  Co.).     SLIDEFILMS:   Task  Force 
See-Deed,  Yours  Truly.  Eddie  Dooley   (The  Coca- 
Cola  Co.).     TV  COMMERCI.\LS:   For  the  Coca 
Cola  Co.,   National   Biscuit  Co..   Texize,   Colonial 
Stores.  Inc..  C:reonuilsioii  C:o..  H.  W.  Lay  Co. 


Kentucky 

KENT   LANE   FILMS,   INC. 

1263  So.    Ihird  St.,  l.lllll^Mlle  3.  Kentucky 

Phone:  .Melrose  6-3911 

Date  of  Organization;  I9'17 

Kent  Lane.  President  &  Producer 

Julia  Lane.  Treasurer 

How;ird  Hunt.  Secretary 

Marian  Mudd,  Office  .Manager 

Charles  Blake,  Director 

\Vanda  Receveur,   Writer 

Tom  Mulvey,  .is.s't  Director 

Hugh  K.  Miller.  Dir.  of  Still  Photogrnjihy 

Eleanora  Meiman  Smith,  Casting  Director 

Ben  .Sandman.  Jr..  Art  Director 

Jack  Tarbis,  Dir.  Mu.uc  i-  .Sound 
SER\'K:ES;  Merchandising,  sales  promotion,  pub 
lie  relations  and  training  films.  Television  com- 
mercials, slidefihus.  still  illustrations,  editorial 
service  and  story  boards.  FACILITIES:  Sound 
stage,  recording  studio,  art  and  animation  depart- 
ment, editing  rooms,  interlock  magnetic  film  re- 
cording and  plavback.  Mitchell  or  Maurer.  16mm 
tameras.  dollv.  all  necessary  equipment  for  studio 
or  location  film  production. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.MOriO.V  I'ICrURES:  ]yhuh  Dish-Misher.  Cie 
iilian  ui  IJiinhly  (General  Electric  Co.);  Democrats 
on  Parade  (Deinocrats-Kentucky);  Watch  and 
Wait.  Finance  Dept.  (City  of  Louisville).  In  Pro- 
duction) The  Eighth  Lively  .Art  (General  Electric 
Co.);  Behind  the  Sign,  Big  Business  (City  ol 
Louisville);  The  Amervent  Story  (.\merican  Air 
Filter  Co.);  Dude  Ranch  (The  Pee  Wee  King 
Show).  TV  COMMERCIALS;  For  Grocers 
Baking  Company.  March  of  Dimes.  Pee  Gee  Paints. 
Democrats  in  Kentucky.  Stewarts.  City  of  I  •1U1^ 
ville. __^ 

Louisiana 

COMMERCE   PICTURES 

525  Povdras  street.  New   ( Jiie.ins.  Louisiana 

Phone:  .M.\gnolia  5026 

Date  of  Organization:   1910 

Robert  Wiegand.  President 
SERV1CF:S:  Production  35mm  i:  Kiinni  motion  pic- 
tures with  3  channel  sound  and  color:  sound  slide- 
films,    script    writing;    distribution    of    advertising 
and    sponsored    films    in    theatres.     FACILITIES: 
Sound  stage  with  tape  and  optical  recording:  silent 
studios;  complete  black  and  white  laboratory:  con 
tinuous  processing  niadiine:  Mitchell  camera:  Bell 
.<;  Howell  i;imeras  and  ligbls  lor  location. 
RECENT      PRODUCTIONS      AND      SPONSORS 
MOI  ION    PICTURES:    .\orniandy   Park    (Jeller 
son    Development    Co.):    Pic     (Pic    Corporation): 
Let   George  Do  It    (George's  Plumbing  it   Appli- 
ance):   Ci-ystal    (Bauiner   Foods):    .Modern    (Ozone 
Co.). 


Tennessee 

CONTINENTAL   PRODUCTIONS   CORP. 

53'l   \  nil;   Stu-it.   (Ii.ilt.itiiiog.i.    li-nmssec 

IMione:  7-4302 

Dite  of  Organization;   1952 

|:iines  E.  Webster,  President  &  Exec.  Producer 

(;ene  .\.  C:irr,  lice-President  t  Exec.  Direcloi 

H.  L.  Thatcher,  Treasurer 

I  honias  CTUtihfield.  Secretary 

.\inbrose  F.  McKeown.  Director  of  Photographs 

Cli;irles  L.  Doughty.  Director  Art  i-  Animation 
SERVICES;  16  and  35nim  color  and  black  and 
white  live  and  animated  motion  pictures;  sound 
slidefilms:  and  industrial  sales,  sales  and  |)ersoiine  1 
training,  documentary,  public  relaticms,  medical, 
educational,  and  T\'  films.  Producers  also  of  Film.. 
Rama  productions  (16mm  version  of  Cinemascope  r 
color  stills  for  display,  and  Stereo  presentations 
F.XCILITIES:  Full  production  facilities,  including 
16  and  35mm  cameras,  sound  stage  and  recording 
rooms,  mobile  location  unit,  synchronous  recorders 
single  svstem  cameras.  FilmoRama  lenses,  ovei 
125.000  watts  of  lighting  equipment,  and  complen 
art  and  animation  dept.  Permanent  creative  staff- 
writers,  directors,  cameramen,  editors,  artists,  sound 
engineer,  and  music ;d  director. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOFION  PICTURES:  Industrial  Report  (In- 
dustrial Committee  of  100  of  the  Chattanoog.i 
Chamber  of  Commerce):  2lllh  Century  Samaritans 
(.\Iexian  Bros.  Rest  Home);  Shop  Management 
(The  Krystal  Company):  .Modern  Fibers  for  Mod 
em  Living  (E.  I.  duPont  de  Nemours  &  Co.): 
Children's  Gospel  Hour  (Children's  Gospel  Hour, 
Inc.);  -4  Contemporary  Collection  for  1956  (Rob- 
bins  Floor  Products.  Inc.  it  General  Electric  Com- 
pany); Baylor  Summer  Camp  (Baylor  School  for 
Boys);  50(/i  Anniversary  Convouilion  (McCallie 
School  for  Boys).  SLIDEFILMS:  Shrimp  and  Fish 
Stick  Processing  (Sea  P;ik  C:orporation);  Bus  Body 
Construction  (Blue  Bird  Body  Company).  TV 
C0.\IMERC;L\LS;  For  Fleetwood  Coffee.  Double 
Cola  Companv.  .American  National  Bank  and 
Trust  Co..  C;iiattanooga  Gas  Company.  Brock 
Candy.  Prop-R-Temp  Heat  Pumps,  Kern's  Bakery, 
Home  Federal  Savings  &  Loan,  etc. 

SAM   ORLEANS   PRODUCTIONS 

211   W.  Cumberland    \\e..  Knoxville  15.  'J  enn. 
Pli.ines:  3-8098  and  1-1301 
Branch:  550  Fifth  .Avenue.  New  York  City.  N.Y. 
Date  of  Incorporation;  1946 
Sam  P.  Orleans.  Executive  Producer 
Lawrence  Mollot.  .Associate  Producer 
SER\'ICES:  Public  relations,  training,  surgical  and 
medical  films;  television  films:  slidefilms.     F.ACIL- 
ITIES:    Studios,    production    equipment:    cutting 
rooms:   portable  synchronous   tape  recorder.   Pro- 
jection and  recording  room.  Transportation  equip- 
ment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.MO  I  ION  PICI  URES:  Safety  on  the  Flight  Line, 
U.S.  Air  Force  Improvement  Program,  Complete 
Dental  Techniijue  for  the  Dental  Technician  (U.S. 
.Air  Force):  Special  Progress  Reports  and  Gaseous 
Difjmion  Plant  Expansion  at  Oak  Ridge  and 
Paducah  (.-\tomic  Energy  Commission);  .4  .vie/  Com- 
pressor Line  (Carrier  t;orp.):  Community  Health 
in  Action  (National  He;ilth  Council);  and  Special  ■ 
\ssignment    (Consolidated-Fdison). 


Your  Dependable  Reference  Source 

■if  Producers  whose  listings  ,ippe:u  in  this  section  ' 
iKue  \oliint;irily  supplied  tiie  minimum  client  and  ' 
film  relercnces  for  your  reference  use.  Fi\e  busi- i 
ness-sponsored  motion  jjicture  or  slidefilms  were; 
the  niininium  requested  lor  an  unqualified  listing. 
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No  mafter  whhh  you  use... 

EVERY 


1 


PROJECTOR    IS 


Many  projecfors  LOOK  somewhat  alike, 
in  appearance  and  price— but  Viewlex 
has  something  extra!  Rigidly  controlled 
standards  of  QUALITY  carried  through 
every  step  of  manufacturing  assure  pro- 
jectors that  are  trouble  free  and  a 
delight  in  operation.  VIEWLEX  QUALITY 
CONTROL  is  a  precious  property  —  it  is 
the  real  reason  why  Viewlex  guaran- 
tees every  Viewlex  projector  for  a 
lifetime! 


VIEWLEX  VIEWTALK 

Plays  ■  standard  and  long- 
playing  records,  up  to  16" 
—  two  permanent  needles 
on  twist  arm.  33'/3.  45.  or 
78  r.p.m.  Model  WR — 
4"  X  6"  detachable  speaker 
for  150  or  300-watt  Viewlex 
projectors.  Model  WHD — 
6"  X  9"  detachable  speaker 
for   500-watt    projector. 


.V-22C 


For  35mm  filmstrlp  single 
and  double  frame,  vertical 
and  horizontal  pictures.  2  x  2 
and  Bantam  slides,  any 
type  mount.  Change  from 
filmstrip  to  slides  in  sec- 
onds. V2C— 150-watt.  V-22C 
— 300-watt  motor  fan  cool- 
ed. V-25C— 500-waH  motor 
fan  cooled.  3-5-7-9-1  I  inch 
lenses. 


VIEWMATiC 

Remotely  controlled  and  au- 
tomatic magazine  fed  slide 
projection  of  2  x  2  slides. 
Holds  30  slides,  changed  by 
remote  control  push-button 
or  automatic  timer.  Runs 
forward  or  backward  at  any 
speed.  For  teachers.  lec- 
turers, sales  and  advertising 
promotions. 


Hi-Fi  sound  and  picture. 
Easy  to  record.  Easy  to  edit. 
Fast  wind  and  rewind.  I  full 
hour  on  every  5"  reel.  Per- 
fect for  schools,  churches 
and  industry.  Accommo- 
dates any  Viewlex  Projector. 


V-4S  —  V-44S 

For  single-frame  filmstrip. 
The  ideal  budget-priced 
filmstrip  projector.  Clear, 
sharp  projection;  brilliant 
illumination;  simple  to  oper- 
ate. Cannot  tear  film.  Mod- 
el V-4S  150-watt  convec- 
tion cooled.  Model  V-44S 
300-watt  motor  fan  cooled. 
2",  3",  5"  and  7"  focal- 
length    lenses    available. 


STRIP-0-MATIC 


Remote  control  35mm  film- 
strip  advance  mechanism. 
Hand-held  push-button.  Al- 
lows complete  freedom  of 
movement.  Speaker  can 
stand  wherever  he  wishes, 
or  even  sit  with  the  audi- 
ence. For  use  with  all  View- 
lex filmstrip  projectors  (il- 
lustrated  here  with  V-25C). 


Write  Dept.  B-5  for  literature  and  the  name  of  your  nearest  franchisee!  Viewlex  Dealer. 


"Chonge-O-Matic"  Automatic  slide      ^ 
changer  accommodates  paper,  glass, 
metal,  or  tape  slides  intermixed. 

1^      ttfvJ^iur       35-01     QUEENS    BOULEVARD 
^g^V«^"^*=-    LONG    ISLAND   CITY    1,    N.    Y. 
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EAST  CENTRAL 


(INDIANA    •    MICHIGAN    •    OHIO) 

Indiana 
AiMERICANA    PRODUCTIONS,    INC. 

1102  X.  Illinois  Si..  IncliaiKipolis.   hid. 
Phone:  .MK  1-1121 

Date  of  Oisani/ation:  .Sc|)tiiiilKr.  I'-laS 
New    York    Production    and    .Saks   Ollitf:    284 
Filth    .\vc.,    Nfw   York    1.    N.Y.   Phone:    Lacka- 
wanna l-OruV.  Don  Haldanc.  iti  cliiirge. 
Don.dd  \'.   Ncslingen.  ProitiicerDirector 
Donald  .\.  HaUlanc.  PrixtuceiDireclor 
Sol  Fried.  As:ti>cialf  Producer 
|.  M.  Spras;;.  f^//i(V  Manager 
Ed  Ward.  Pliutngraphi-r 
SF.RXIf.ES:   Iti  it  3.'>mm  live  and  animated,  docu- 
mentary and  entertainment,  sales,  civic,  industrial, 
agriiultinal  and   public  relations  motion  pictures 
and  slidehlms.    r\'  films  and  commercials.  Visual 
aids  consultation  and  planning  services  from  idea 
to  complete  distribution.     F.XCILITIES:  Complete 
creative    staff    and    technical    facilities.    \'ersatile 
ecjuipmcnt     lor     industrial    location    and    special 
events  filminjj.   Production,  distribution  and  sales 
facilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
\tOTION  PlCriiRFS:  (/)  l-ioin  llir  lied  ol  11 
Desert  Sea.  The  Magnesium  Story  (International 
^^inerals  it  C;hemical  Corp.  -  Potash  Div.);  Moving 
Sieleiealks  (Hewitt-Robins.  Inc.):  Custom  Made 
Seat  Covers.  Custom  Made  Auto  Tops  (Natl 
.\ssoc.  of  .A.uto  Trim  Shops). 


RUSSELL   R.    BENSON    PRODUCTIONS 

l:ih  No.  Del.iw.in.  liidi.in.iiiobs,   Inil. 

Phone:  .Melrose  7-030() 

Date  of  Organization:  1927 

Russell  R.  Benson.  President  i-  General  Mgr. 

Duncan  Schiedt.  Director  of  Photography 

Rob  Rov  fSenson.  Director  of  Sound 

Frank  Persell.  .irt  Director 
SERX'ICES:  16mm  sound  and  color  films  lor  in- 
dustry, foundations,  educational  institutions:  tele- 
vision film  shows  and  commercials.  F.XCILITIES: 
Maurer.  Cine  Special  and  Bell  k  Ffowell  cameras; 
field  sound  recording  equipment:  creative  staff. 
RECENT  PRODUCTIONS  AND  SPONSORS 
MOTION  PICIURES:  Trails  of  Adventure, 
Saddle  ir  Sails  (Culver  Military  .\cademy);  Ojier- 
ation  }00.000  (.American  Gas  .t  Electric);  So  Feu- 
Tears  (Riley  .Memorial  Foundation);  Toward  the 
Summit   (Denisoii  L'ni\ersiiy). 

FRINK   FILM   STUDIO 

1414  Thornton  Street,  Flkli:iri.  Iiidi:ina 

Phone:  .S  I).ill3 

Date  of  Organization:   19.')  1 

.Maurice  F>ink.  Jr..  Oirner 
SER\'1C;ES:  Sound  motion  pictures  and  slidefilms. 
color  and  b&w:   TV  commercials.     F'.ACILITIES: 
Complete    production    facilities    including   sound 


st.igt  :  .nniii.itinii:  Ihiiiiii  i.imri.is;  doiiblt-  s\stenl 
ina^rieiK  soiiiul  it-tording.  magneiii  him  and  tape: 
tliil)t)iii'_;  Tili.imu-l  mixing:  editing:  stript  writing. 
RECENT  PRODUCTIONS  AND  SPONSORS 
MOIION  IMCllRFS:  Color  Clues  l„r  Hetter 
I  i,'ing  ((.)'liiien  Paint  Ciftrp.):  Adiahc  Railroad 
Hardware  (Ad:ims  &  VVestlake  Co.):  /)  Yo\t  Knew 
Susie  (Fort  \V:ivne  (Ind.)  I'nited  Fund);  They 
Seed  Your  Help  (South  fiend  (Ind.)  I'nited  Fund; 
/  Vnir  the  Seed  (CROP-Christian  Rural  0\erseas 
Program).  \\  COMMFRCI.\l.S:  For  O'Brien 
Paint  (airp..  Cilbert's  Clothing  Store.  .Vrihway 
Cookies. 

GALBREATH   PICTURE  PRODUCTIONS,   INC. 

L''nr»  F.iirluld    \\enu(*.  Ion  W'.ivne.  liidi;iTia 

PiKtne:   H:nlis(Hi  -1I17 

Date  of  Organization:    1942 

Richard  E.  (;albreath.  President 

S:ini  Fletcher.   I'icc-Presidciil 
I  oni  fierr\,  Sei  retar\ 

William  I^vk.  Tteasurer 

[ohn  W'.  W'atson.  Sales  .Manager 

Alice  .Schomburg.  Office  Manager 

(iuv  F^itzsinmions.  Production  .Manager 

Claude  Cole.  Photographic  Section 

.Mien  C.  Moore.  Sound  Recording  Section 

Wallace  Swander,  Set  Designer 

(jeorge  Gardner,  Laboratory  Manager 
SER\'ICES:  Public  relations,  sales,  industrial  and 
tr;iining  motion  pictures:  sound  slidefilms:  still  il- 
lustrations: custom  and  package  television  pro- 
grams and  commercials.  F-\CfLfTIES:  Mitchell 
caiueras  (35  and  16mm)  and  2001)  watt  lighting 
equipment,  svnchronous  sound  and  RC.\  re-record- 
ing equipment;  sound  stages;  laboratory;  printing; 
editing  and  projection  rooms:  music  library:  car- 
penter shop;  ])ermanent  tTeati\e  staff. 
RECENT  PRODUCTIONS  AND  SPONSORS 
MO  f  ION  pic;  f  URES:  A  Day  of  Tribute.  A  \cw 
Look  and  (ireat  Dti\  in  the  .-ifternoon  (Central 
Sova  Co.);  Sweet  Land  of  Liberty  (.American  Steel 
;ind  Wire):  The  Xeie  Xecessity  (Y'ork  Ciorp.): 
This  It  Must  Alway  Be  (York  Corp.);  This  Shift- 
ing World  (Fuller  Ntfg.  Co.);  .Money  Making 
.Methods.  1956  Pacemakers.  Homes  Unlimited 
(National   Homes  Corp.). 

SCOPE   PRODUCTIONS,   INC. 

4jo7-.'l9   M.ilix    I.jiu.    1 11(11, III. q)' ills    'i,    lii(li;ina 

Phone:   HI  niljolt  .'i/illi 

Date  ol  Organization;  July,   19.=>3 

Robert  L.  Perine.  President 
SERA'ICES:  16mm  sound  motion  pictures.  35mm 
sound  slidefilms:  recordings  for  industrv.  education 
,ind  television.  F.ACfLFf  fES:  Script,  titling,  art, 
phoiographw  recording,  screening,  editing, 
RECENT  PRODUCTIONS  AND  SPONSORS 
.MOflON  PK/ILRES;  Greater  Yield  in  Every 
lield  (Corson  Bros.,  Inc.).  TV  SERIES  of  39- 
3  min.  golf  lessons:  Sam  Snead  Sho'w  (S.T.V^ 
Inc.).  SLIDEFILMS;  Operation  Home  Office 
(.\ero  Mayflower  1  ransit  Co.);  Ilotycin  lEnthro- 
mycin-Lilly)  (Eli  Lilly  it  Co.);  llotycin-Sulfa  (Ery- 
thromycin with  Trifile  Sulfas,  Lilly)  (Eli  Lilly  & 
Co.). 


Metropolitan   Detroit  Area 

FILM   ASSOCIATES   OF   MICHIGAN 

hln  Ndnli  W'oodw.iKl  .\ve,,  Birmingham.  .Midi. 
Phone;  .Midwest  4  3619 

Date  of  Organization;   1953 

James  F^,  MacLane,  Executive  Produiei 
Er\in  .Milner.  .Issociate  Producer 
Rich:ir(l  (^uinlan.  Production  Manager 
Paul  Lohm.inn,  (Cameraman-Director 
Grover  F.  Scyfried,  Cameraman 
Dick  Owen  .Mien,  Editorial 
Ellen  Knickerbocker.  Secretary 
Fay  CJIson,  Office  Services 

SER\'ICES:  Producers  of  motion  pictures  for  pub- 
lic relations,  industrial  training,  sales  promotion, 
and  special  purposes.  .\Iso  available:  production 
planning,  supervision,  or  counseling.  Special  serv- 
ice; procurement  of  field  footage  by  assignment  to 
associated  producers  here  and  afjroad.  F.XCILI- 
TIES:  Maurer  and  .Auricon  cameras,  Magnasync 
recorders,  animation  and  editing  rooms.  Studio 
and  production  facilities  available  coast  to  coast 
through  associated  independent  motion  picture 
priidiucrs. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.MOIION     PIC  1 1  RES:     .Maintenance     Training 

(Bendix  Aviation  C;orp.  Radar  Div,):  .-i  Matter 
of  .Merit  (Merit  Division,  Gtjerlich's  Inc);  Tu'i'n 
Stock  Car  Champion  (Chrysler  Corp.);  CineFlorex 
Operation  (W'estinghouse  Corp.  X-Ray  Division); 
Plants,  Products  i-  Peofile  (Dow-  Chemical  Inter- 
national. Inc.);  Galvanizing  Procedures  (General 
Electric  Co,.  Locke  Div.):  Flight  Refueling  in  the 
Jet  Age  (Flight  Refueling.  Inc.):  Chrysler  >t>OIi 
Sewsreel  (McCann-Erickson.  Inc.);  Thief  in  the 
Soil.  Get  Your  lialanir.  Highway  Encounter,  Soft 
.is  .-/  Clouil  (with  Roland  Reed)  (Dow  Chemical 
Co.).  T\'  COMMERC;iALS;  Ammophos  Fertilizer 
(Olin-Mathieson  Chemical  Co.);  Black  i-  Decker 
Power   Tools.  .4mercian  Beer,  San   Giorgio  Foods 

(VanSant.  Dugdale  Co.);  National  Bohemian  Beer 

(W,    B,    Doner   S:   Co,);    King   Laundiy   Products 

(H.  W.  Buddemeyer  Co.). 


.it. 

FLOREZ   INCORPORATED 

815  B.iUs  Street.  Detniii  26,   Michgan 
Phone:   W'Oodw:ird  2-49211 

Sound  Studio;    253115    |ohn    R   Road.    M.idison 
Heights 

Date  ol  Organization;  1931 

Genaro  .\.  F~lorez,  President 
Hans  .\,  Erne,  Executive  Vice-President 
Paul  .\.  Kelcourse,  Sec.-Treas.,  Gen.  Mgr. 
J.  Ravmond  Cooper.  Vice-President,  Prod.  .\Igr. 
Ray  B.  Helser,  General  Sales  Manager 
Creatine    contact:    Ernest    D.    Nathan,    Clark 
Broderick.  Charles  Hooker,  C,  G.  Sellman.  \'.  F. 
Radcliffe,    W.    H.    Knowlton.    H.    R.    Roehrig. 
John  K.  Kleene,  Creative  Director 


A  freelance  film  editor  serving  producers 


333  WEST  52nd  STREET,   NEW  YORK    19,   N.  Y. 


Jioberi  Reiner  Collinson 


MOTION  PICTURES 


CIRCLE   6-4821 
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FLO  REZ, 


INCORPORATED 


SERVICES:  Consultants,  treators.  producers  for: 
sales  and  service  training,  promotion,  management 
and  manpower  development:  product  presentation; 
technical  exposition:  conventions  and  exhibits:  em- 
ployee and  consumer  relations:  economic  informa- 
tion. Planning  and  producing  slidefilms.  motion 
pictures,  transparencies.  Videograph  presentations, 
charts,  recordings,  models  and  exhibits,  stage  pres- 
entations, conventions  and  shows,  manuals,  texts. 
questionnaires,  house  organs.  Offering  stock  shots, 
a-v  equipment,  syndications.  F.-\CfLITfES:  Six- 
storv  main  building,  equipped  and  statfed  for:  re- 
search, planning,  writing,  eiliting.  all  media:  lay- 
out, art.  illustration,  technical  rendering:  motion 
picture  photography.  16mm  or  SJmm.  sound  or 
silent,  black  and-white  or  color:  still  photographv. 
glamor  shots,  selling  scenes,  technical  illustrations, 
exploded  views:  photographic  laboratories,  devel- 
oping, printing,  enlarging,  copying,  color  duping 
and  processing.  Ozalid  reproduction,  slidefilm  ani- 
mation: arrangements  for  typesetting,  letterpress 
printing,  offset  lithography,  silk  screening,  gravure: 
film  titles.  Madison  Heights  sound  studio.  4000  sq. 
ft.  completely  equipped.  Mitchell  camera  equip 
ment.  Reeves  m:ignetic  sync  sound. 

RECENT      PRODUCTIONS       AND       SPONSORS 

MOTION  PICIURES:  liuili  for  Srlling,  I  he 
Rhythm  of  Installation.  The  l'>y6  Spring  Selling 
Campaign.  Doivn  to  Earth.  Selling  Through  Good 
Management.  .SLIDEFILMS:  The  Heat'.'i  On  - 
With  Hot  Water  Heal!.  Remotaire  for  Modern 
Living.  Spark  Plug  Servicing.  Cold  ,\}ine  on 
Wheels.  Partner  for  Profits.  .Sales  are  Made  - 
Xot  Born!,  The  Smart  Switch  for  You!.  Selling 
the  World's  Finest  Travel  Cars.  Bring  Out  the 
Best  in  Used  Cars.  Selling  with  the  Winning  Look. 
Incomplete  listing— sponsors  not  identified. 


HAIG   &   PATTERSON,    INC. 

15  E.  Bethune  .\\ciiue.  Detron  2,  .Michigan 
Phone:  TRinity  3-0283 
Date  of  Organization:   I93!l 

J.  T.  Patterson.  President 

Earl  E.  .Seiclstad,  Executive  lice-President 

Henry  Kirkland,  Vice-President 

C.  VV.  Hinz.  Secretary 

branch:    Dayton   2.   Ohio.    131    X.   Ludlow    St.. 
.\Dams  9321. 

SERVICES:  Industrial  sound  slidefilms.  motion 
pictures,  meeting  guides,  instruction  manuals  and 
lecture  charts.  F.\CILITIES:  Complete  film  stu- 
dio, permanently  staffed  with  writers,  artists  and 
technicians. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOTION  PICIURES:  The  Roof  That  Can't 
Rain  Fire  (Philip  Carey  .Mfg.  Co.):  Carboloy  Oxide 
Cutting  Tool  (Carboloy  Division  General  Electric 
Co.).  SLIDEFIL.MS:  Change  of  Space  (Mew. 
Castle  Product  Co.);  Don't  Give  Paint  the  Brush 
Off  (Pittsburgh  Plate  Glass  Co.  -  Ditzler  Color 
Div.);  On  the  Car  Adjustment  of  the  Hydramatic 
Trans?nission  and  On  the  Car  .Adjustment  of  the 
Fordomatic  and  Mercomatic  Transmission  (Kent- 
Moore  Organization.  Inc.):  The  Right  Connection 
(L.  M.  Berry  &  Co.);  Round  Table  Series  (Cadillac 
Motor  Car  Div.);  An  Introduction  to  the  Auto- 
motive Electrical  .System  (Delco  Remv  Division). 
SLIDEFILMS:  12-Volt  Electrical  Etjiiipment  for 
Passenger  Cars  (Delco  Remy  Division);  The  Hy- 
dramatic Transmission  (Detroit  Transmission  Di- 
vision); Brakes  in  Service  (Ford  Motor  Company 
of  Canada);  Today's  Easier  ]Va.\hda\  (Procter 
Gamble  Co.). 


THE   JAM   HANDY   ORGANIZATION,    INC. 

2821  East  Grand  Blvd..  Detroit   II.  Mulligan 
Phone:  TRinity  3-2450 

Date  of  Organization:    1917 

Jamison  Handy,  President 
Oliver  Horn.  Executive  Vice-President 
John  .\.  Campbell,  V.-P.  (Training  Devices) 
Everett  Schafer.  \'.-P.  (Service  Development) 
George  B.  Finch.  V.-P.  (Sales  Development) 
William  G.  Luther,  V.-P.  (Automotive  Contacts) 
.\\'ery  W.  Kinney,  Secretary 
-Mian  E.  Gedelman.  Treasurer 

BRANCH  OFFICES 

Nkw    \ork:    1775   Broadway.    New   York    19.   N.Y. 
Phone:    JUdson    2-4060.    Herman    Goelz.    Jr.. 
in  charge. 

Chicago:    230    N.    Michigan    .Avenue.    Chicago    I. 
Illinois.    Phone:    Slate   2-6757.    Harold   Dash, 
in  charge. 

D.^vton:    310   Talbott    Building.   Dayton   2.   Ohio. 
Phone:  .^Dams  6289.  Jack  Seelye.  in  charge. 

Hoiry  wool):    1402    Ridgewood    Place.    Hollyyvood 
28.  C:alifornia.  Phone  HEmpstead  5809.    (Serv- 
ice office,  not  sales).  Mehin  Bassett.  Production 

PiTTSBiRGH:  Gateway  Center.  Pittsburgh  22.  Penn 
sylvania.  Phone:    EXpress    1-1840.   J.   .M.   Mc 
Collum.  in  charge. 

SER\'ICES:  Motion  pictures:  commercial:  indus 
trial:  sales  training:  customer,  personnel  and  public 
relations;  minute  movies,  three-minute  screen  ad- 
\'ertisements.  sponsored  shorts,  safety,  educational, 
health  films;  television  commercials,  convention 
services.  Ii\e  shows:  slides  and  slidefilms;  commer- 
cial, industrial,  sales  and  shop  training,  customer 
and  public  relations,  merchandising,  record,  car- 
toon, reading,  chart,  discussional.  quiz,  school  study 
and  health,  safety,  first  aid.  Glass  slides,  trans- 
parencies, slide  racks,  opaque  materials.  F.\CILI- 
TIES:  Complete  studio.  Sound  stage,  recording,  set 
construction,  direction,  casting,  scene  design,  mock 
ups.  miniature,  stage  management,  field  reconnais- 
ance.  animation  studios,  music  direction  and  or- 
chestra, rear  projection,  prop  department,  speech 
and  acting  coaching,  slidefilm  studio,  film  process- 
ing laboratories,  art  department,  location  equip- 
ment. creati\e  staff.  Projection  sales  and  ser\ice. 
Special  devices:  Suitcase  projectors.  Shopper  Stop- 
pers, continuous  loop  projection,  projectors,  syn- 
thetic training  de\ices. 

RECENT       PRODUCTIONS       AND       SPONSORS 

.MOllON  PICTURES:  Safety  Patrol  (General 
Motors  Cc^rp.):  Today  and  Tomorrow  in  Kitchens 
(Frigidaire  Div.  of  General  Motors);  To  Enrich 
.'^tankind  (.\merican  Society  of  Mechanical  Engi- 
neers): Call  It  Free  (Dow  Chemical  Co.);  Hidden 
Values  (.\merican  Radiator  and  Standard  Sani- 
tary Corp.);  It's  Been  There  Before  (Che\ToIet 
Div.  of  General  Motors  Corp.):  Jamaica  —  Isle  of 
Progress  (Keynolds  Met^]s  Co.):  Bus  Stop  (Tractor 
&  Implement  Div.  of  Ford  Motor  Co.);  Blueprint 
for  Power  (National  Electric  Manufacturers  As- 
sociation): I'our  7955  Delco  Batten'  (United 
Afotors  Ser\ice  Div.  of  General  Motors);  Heaven 
to  Earth  (Church  of  God);  What  Catholics  Believe 
.■ibout  Divine  Worship  (National  Council  of 
Catholic  Men);  Muscle  Power  for  Planes  (.\llison 
Div.  of  General  Nfotors);  Strategy  for  Profit  (GMC 
Truck  &  Coach  Div.  of  GeneralMotors).  SLIDE- 
FIL.MS: Living  Right  at  Our  ITorA  —  produced  in 
cooperation  with  The  National  Council  of 
Churches:    Three  for  the  Money    (Delco   Remy): 


THE   JAM    HANDY   ORGANIZATION: 

Explosion  at  5:0  (Buick);  .-iutomobilus  .imeri- 
canus  (The  Coca  Cola  Co.).  SCHOOL  SERVICE 
SLIDEFIL.MS:  Guidance  Discussion  Series,  Old 
Tales  for  Young  Folks.  First  Experiments  About 
Weather. 


HENNING   &   CHEADLE,    INC. 

1060  West  Fort  Street.  Detroit  2b.  Michigan 
Phone:  \VOodward  1-7688 

Branch:  Chicago.  1140  S.  Michigan  .\ve..  W.\- 
bash  2-0570.  F.  E.  Harrold.  Complete  produc- 
tion, editorial  and  distribution  services  at 
branch. 

L.  X.  Helming.  President 

George  R.  Cheadle.  J'ice-President 

Louis  Manos,  Production  .Manager 

SERVICES:  \'isualCast  presentations;  sound  slide- 
films;  motion  pictures,  literature;  complete  pro- 
grams. F.\CILITIES:  Equipment  and  staff  for 
black  and  white.  Ektachrome  and  color  separation, 
including  studio,  cameras,  lighting,  etc. 

RECENT      PRODUCTIONS      AND       SPONSORS 

SLIDEFILMS:  Tins  Is  Excello  and  Curtain  Call 
for  Charlie  (Excello  Corp.):  Custom  Kitchens 
(General  Electric  .\ppliance  Division);  Selling 
Seconds.  ]\'hal  .Makes  People  Buy.  Don't  Let  Ob- 
jections Block  the  Sale.  Let's  Be  Professional  (Syndi- 
cated Films):  .Make  Hay  with  Sunnyday  (Erane  Co.). 
VISUALC.\ST  PRESENT.^TIONS:  For  Chrysler 
Service.  Plymouth,  Hotpoint,  General  Electric 
Co..  Reo  .Motors.  Inc..  Wix  .Accessories  Corp., 
Hiram  Walker,  Inc..  .American  Blower  Corp., 
.Manufacturers  Light  and  Heat  Co. 


Kling   Film   Productions 

912    S.    Woodward    .\venue.    Birmingham.    Mich. 
I.  M.  Hopwood.  in  charge. 

(see  complete  listing  in  Chicago  area) 


LASKY   FILM   PRODUCTIONS,    INC. 

4815  Cabot  .\xeiuic.  Detroit   10.  .Michigan 
Phone:  LUzon  2-6200 

Date  of  Incorporation:    1947 

Branch  Offices:  Times  Tower,  1475  Brodway, 
New  York  36.  N.Y.  E.  J.  McGovern.  in  charge. 
Phone:  L.Ackawana  4-2360 

1506  Larry  .\venue,  Cincinnati,  Ohio.  Phone: 
KIrby    1-8454.    Daniel    P.    Geeding,    in    charge. 

Max  Lasky,  President  and  General  Manager 

W.  B.  Chase.  Treasurer 

Paul  H.  Croll,  Secretary 

Daniel  P.  Geeding.  Vice-Pres..  .icct.  Exec. 

Jean  Oser,  Consultant 

Grover  Seyfried.  Executive  Asst.  Production 

Marc  Siegel,  Script  Supervisor 

Gilbert  Geller.  Executive  .4sst.  Photography 

James  Jewell,  Sound  Engineer 

E.  J.  McGovern.  Supen'ising  Editor 

Bernard  S.  Lee.  Optical  and  Research 

M.  R.  Smith.  Production  Algr.  Engineer 

SERVICES:  Producers  of  motion  pictures  for  in- 
dustry and  television.  Specialists  in  color  photog- 
raphy. F.ACILITIES:  Studios,  mobile  units,  com 
plete  with  16mm  and  35mm  cameras.  Reeves  sound 
system,  and  lighting  equipment.  Editing  rooms  and 

(LISTINGS  CONTINUED  ON  FOLLOWING  PAGE) 
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EAST  CENTRAL:   DETROIT  AREA 


LASKY     FILM     PRODUCTIONS: 

piojenloii  Mr\in-  .n.iil.ilili  in  Dili. .it  ,iiul  New 
Y..ik, 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOTION  I'lCUL'RES:  i'oiivi  on  Ih-iiuuui  (The 
Babcock  it  Wilcox  C:o.):  This  Carbide  Age  (Wes- 
son Metal  Corp.):  Suited  for  Today  (Eagle  Cloihcs, 
Inc.):  Tools  of  Abiindanee  (Wesson  Company); 
Easier  Slon'  (Ted  Bernslcin  .\ssocialcs).  TELE- 
VISION FILMS:  Meet  the  Chef,  Pat  &  Percival, 
Here's  How. 


Moio-Miiwer  Co..  llic  Delioii  News.  I'feiflcr 
Brewing  Co..  I'nited  Koinulation.  Awrey  Bakeries. 
Sliedil-B:iriiis!i  Foods.  Crawford  Garage  Doors. 
Elias   Bros.   l)rive-Ins.    Frankeiniiuili    Brewing  Co. 


REGAN   FILM   PRODUCTIONS,    INC. 

197.^(1  Ralston.  Detoit  i.  .\Iuhij;.in 

Phone;    I  L'lsa  3-4334 

Date  ot  Organization;  July.  19.^0 

Lawrence  M.  Regan,  President 

Ravmond  E.  Pinette,  Secretary-Treasurer 

Warren  Hart.  Production  Manager 
SERVICES:  Complete  programs  for  training,  sales 
promotion,  public  relations  and  education,  includ- 
ing sound  motion  pictures,  sound  slidelilnis, 
printed  materials,  stage  presentations  and  TV 
spots.  F.\CILITIES:  Studios  and  sound  stages 
designed  and  built  for  sound  filming  (1955). 
Sound  stage  4.000  sq.  ft.  Still  photography  stage, 
still  laboratory,  an  studio,  magnetic  recording, 
35mm  )t  16mm  cameras,  cutting  and  screening 
rooms- 

RECENT  PRODUCTIONS  AND  SPONSORS 
SLIDEF11..MS:  Your  Lifesaver  Tubelesi  Tucs 
(B.  F.  Goodrich  Co.):  Sjiorts  Car  Flair  (Studebaker 
Div.  Studebaker-Packard  Corp.);  Amana  Plan  for 
Better  Living  (.Xmana  Refrigeration  Co..  Inc.): 
Pre-Delivery  Inspection  (Mercury,  Div.  of  Ford 
Motor  Co.).  MOTION  PICTURE:  Studebalscr 
Translars  (Studebaker  Div.  Studebaker-Packard 
Corp.)  (New  Car  Product  Presentation  Show - 
Studebaker-Packard  Corp.,  Coast  to  Coast  Li\e  Stage 
Presentations- 1956  Passenger  Cars  and  Trucks 
Showing).  T\'  FILMS;  For  Crosley  Div.  of  .\^co, 
Gar  Wood,  Gibson  Refrigeration. 

Van   Praag   Productions 

2301    Dime    Building.    Dttimi    L'l,,    Muii.    Phone; 
woodward  2-4896.   I  homas  H.  Doenges.  Gen- 
eral  Manager. 

(see  complete  listing  in  New  York  area) 


VIDEO   FILMS 

1004  E.  Jeflerson  A\c..  Detroit  7,  Midi. 

Phone;  W'Oodward  2-3400 

Date  of  Organization:  1947 

CliHord    Hanna.   Partner 

William  R.  Witherell,  Partner 

John  B.  James.  Jr.,  Sound  Department 

Eugene  S.  Allen,  Jr..  Photographic  Dept. 

Robert  G.   Kirkpatrick,  Editing  Department 

Yvonne  Marshall,  Art  Director 

Eger  Palmer,  Slide  i-  Slideftlm  Dept. 

Joann  Olszewski,  Distribution 
SERVICES;  Television  and  industrial  films,  slides 
and  slidefilms,  color  and  bS.w.  anim:ition  and  live. 
FACILITIES;  Sound  studio  40  ft.  x  25  ft.:  .Maurer. 
Cine  Special  and  3  Bell  &  Howell  cameras;  Staniil 
HoRman  and  Magnecorder  recorders:  aniniatiijn 
sund.  Compkic  editing  equipment  for  picture 
and  magnetic  or  optical  tracks. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.MOIION  PICILRES:  floic  About  i'ouf  (Mnii 
roe  Auto  Equipment  Co.):  Power  for  Progress 
(Detroit  Edison  C;ompany):  Home  in  the  Sun  (Sun 
Vallev.  Inc.):  Automation  Today  (Mechanical 
Handling  Systems.  Inc.):  Elox  Electrical  Discharge 
Machining  (Elox  Corporation  of  .Michigan).  TV 
COMMERC:iAI^:      for      Youngstown      Kitdiens. 


WILDING   PICTURE   PRODUCTIONS,    INC. 

I'l;^".  (..uIk  lis  Rii.iil,  DciHiii,  \liilii:.;.iii 

Phone:    I  Ixedo  2-3740 

Don  C:alhoun.  Vice-President 
FACII.I  I  lES:   Complete  ofiice.  sales  and  graphic 
arts  departments,  two  sound  stages  and  screening 
rooms,  etc.  For  detailed  description  of  services,  sec 
complete  listing  in  the  Chicago  area. 

Raphael   G.   Wolff   Studios,   Inc. 

19741    |. mils  ( ,iHJ/i  lis  1Iil;1iw.in.  Dciroii,  Michigan. 
Phone:    llloadwav   3-602".  Harold  R.    In. v.  in 
charge. 

(sec  complete  listing  in  HoUywfJod  area) 

Ohio 

(Cincinnati,   Ohio  Areo) 

Lasky   Film   Productions,    Inc. 

1506  Larry  .\venue.  Cincinnati.  Ohio.  Phone: 
KIrby  1-8454.  Daniel  P.  Geeding,  in  charge. 
(see  complete  listing  in  Detroit.  Mich,  area) 

OLYMPUS   FILM   PRODUCTIONS,    INC. 

2222  Chickasaw  Street.  Cincinnati    19.  Ohm 
Phone:  P.arkway  1-2184 
Date  of  Organization:  1948 
(ames  B.  Hill.  President 
Margaret  J.  Bolger.  Secretary-Treasurer 
SER\'ICES;    Slotion    Pictures;    Industrial:    person- 
nel, customer,  and  public  relations:  sales  training: 
fund   raising:    educational,    medical,    safety;    docu- 
mentaries:   sound   slidefilms:    sales   and   job   train- 
ing: commercial:  educational,    FACILITIES:  Com- 
plete  studio:    4500   sq.    ft.   sound   stage:    complete 
lighting;    Maurer   cameras:    16mm   inagnetic    tape 
sound  recfjrding:   complete  editing  facilities;   ani- 
mation studio;  set  construction;  complete  facilities 
for  food  storage  and  preparation  and  two  perma- 
nent kitchen  sets:  creati\e  start. 

RECENT  PRODUCTIONS  AND  SPONSORS 
-MOTION  PICTURES:  A  Time  of  Day  (.\vco 
Mfg.  Corp.):  .iJ'CO  —  Performance  and  Potential 
(Government  Products  Division-.\vco  Mfg.  Corp.); 
Freezer  Sloiy  and  Duo  Shelvador  Story  (Crosley- 
Bendix  Home  .\ppliances  Division  -  -\vco  Mfg. 
Corp.):  Spotlight  on  Breakage  (Economics  Labo- 
ratory. Inc.):  Fixing  Saucers  (Economics  Labora- 
tory, Inc.);  The  Goodieill  Il'ay  (Goodw  ill  Indus- 
tries, Inc.):  Love  Story  (United  .Xppeal-Cincinnati 
.\rea  and  Northern  Kentucky);  Look  to  Lycoming 
(Lvcoming.  Inc.):  The  Sation's  Xation  (Crosley 
Broadcasting  Corp.):  Foods.  Fats  and  Fryers 
(.\rmour  .<:  Co.):  Only  a  Tomorrow  Away  (West- 
ern and  Southern  Life  Insurance  Co.).  SLIDE- 
FILMS:  Another  Giant  Step  (Cincinnati  and 
Suburban  Bell  Telephone  Co.).  TV  COMMER- 
CI.XLS:  Schoenling  Beer  (RoUman  .Ydvertising 
Co.):  Cro.iley-Bendix  Home  .-Ippliances  (Earle 
Ludgin  !t  Co.). 


Wilding   Picture   Productions,   Inc. 

617   \'ine   Street.   Cincinii;iii.    Ohio..    Phone;    C;.\r- 
field  11477. 

R.   L.   McMillan,   in   iharge 
(see  contplete  listing  in  the  Chicago  area) 

(Cleveland,  Ohio  Area) 
CINECRAFT   PRODUCTIONS,   INC. 

2.'.l".  li.inkliii  Khcl.,  (.In. 1. Mill   I,;,  Ohio 
Phone:    SUperior    1-23IIII 
Date-    ol    Organization:     I9,f9 


Ra\   Cullcy.  Piesidcill 
I'aul   Cullev.  Production   .Manager 
Robert    E.    Haviland.   Producer-Director 
Robert   Welchans,  Producer-Director 
Frank   Siedel,  Scripts 
ll.urv    Hcjrrocks,    Chief   Cameraman 
III    Perrv.   Stills  and  .inimation 
Nick  Boris,  Cameraman 
Robert   .Mowry,  .iri  Director 
Barret    Taylor,  .iriist 
William  Applegatc,  Sound 
Henrv    Patrizzi.   Film   Editor 
Robert  .Murphy.  Artist 
Gaines  Pardue.  Set  Construction 
Kathleen  .McCartney.  Secretary 
Charles    loth.  Stage  Manager 
(osephine  Giarmita.  Office  Manager 
SER\'IC;FS:  Industrial,  sales  and  job  training  mo- 
tion jjictures  and  slidehlms;    r\'  spots  and  package 
shows.     F.VCILII  lES:  Studio,  sound-proofed  stage. 
Ili.:iiiiig   stage:    .Mitchell    cameras.    Fearless   dollies. 
M,>;:R  booms;  lights;  diesel  generator  on  truck  for 
location:  rear  projection  with  13  ft.  screen:  multi- 
camera  svndironized  shooting  and  projection:  Tel 
eprompter;    RCA   soundon-filra;    Ampex    tape   re 
corders:  disc  equipment:  art  department  with  Saltz- 
man  animation  stand. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MO  FION  PICTURES:  Iron  Ore  Unlimited  (The 
Iron  .Mining  Industry  ol  Minnesota):  The  Housi 
-with  the  Built-in  Sale  and  Ho-w  We  Did  the 
Kitchen  (Berger  Manufacturing  Division  of  Re 
public  Steel  Corp.);  Sealed-Aire  Tire  (Seiberlin^ 
Rubber  Co.);  Locating  for  Profit  (The  Cleveland 
Electric  Illuminating  Co.);  .Men  Who  Make  Stec! 
(Republic  Steel  Corp.);  Magnificat  (The  Sisters 
of  the  Holv  Humilitv  of  Marv):  T/i<;  Ohio  Ston 
(26  lOminutc  shows)  (The  Ohio  Bell  Telephone 
Co.).  SLIDEFILMS:  .More  Power  to  You  (Thi 
Pennzoil  Co.);  Operation  Bullseye  (Westinghous. 
Electric  C;orp.):  What's  in  a  Same?  (The  Glidden 
Co.):  White  Has  Another  Winner  (The  White 
Motor  Co.):  Lights  Out.  .Mr.  Higgins  (Tinnerman 
Products.  Inc.)':  TV  COMMERCIALS  for  Tlu 
Standard  Oil  Company:  The  Ohio  Bell  Telephon. 
Companv;  Central  National  Bank:  .Ylliance  Mann 
facturing  Company;  The  Glidden  Company;  The 
B.  F.  Goodrich  Ctimpany;  Seiberling  Rubber  C. 

ESCAR   MOTION   PICTURE   SERVICE 

7315   Carnegie  .\venue.  Cleveland   3.   Ohio 

Phone:  Endicott  1-2707 

Date   of    Organization;     1912 

Ernest   S.   Carpenter,    President 

Lester  \Vhitney,  Laboratory  Manager 

A.   I..  Cope.  Editorial  Director 

Peg   Bowman.   Script   Department 

Charles  Hale,  Maintenance 

H.  B.  .Yrmslrong.  Seii'ice  .Manager 
\rnold  \'avken,  Sound  Engineer 

\'irginia  Carpenter,  Office  .Manager 
SERVICES:  16mm  and  35mm  motion  pictures, 
slidefilms.  bS:w  or  color,  AV  )>r.xluttion  depart- 
ment for  special  service.  Commercial  Kodachrome 
specialtv:  animation.  FACILITIES:  .Sound  studio 
with  eciuipmeiit  lor  all  tspcs  phi>tc>graphy.  indud- 
ing  lip  sviH  on  both  16min  and  35nnn,  Ifmim  and 
3,'mmi  him  recorders:  professional  tape  recorder 
provides  immediate  plavback.  Re-recording  from 
16mm  or  35mm  film,  tape  or  disc.  Pro.  16mm  and 
35mm  cameras;  .Mole  Richardson  lighting.  .Yir  con- 
ditioned laboratory  16mm  and  S5mm  processing: 
Bell  .t  Howell  printers;  optical  printing  35mm  to 
Uimni  and  16mm  to  16mm.  picture  and  sound. 
C;olor  printing.  16nim  and  35mm  lacquer  coating. 
Scnsitometrical  qualitv  control,  cinex  machines  for 
35mm  and  16mm.  Editing  department;  animation 
.ind  slidelilm  de]>:irimcius.  \ir  conditioned  screen- 
ing room. 
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BUSINESS     SCREEN     MAGAZINE 
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RECENT  PRODUCTIONS  AND  SPONSORS 
MOl  ION  i'lCilllRES:  tor  Fuller,  Smith  S;  Ross, 
Osier  MI.n-  Co.  (2).  C^erebral  Palsy  A-S.sociation. 
Charles  I'.  Ranev  Co..  Barth  Corporation.  Euclid 
Board  oi  ttluiation.  Nelson  Stud  Welding;  (2). 
SLIDtHLMS:  l.in(oln  Arc  Welding  Foundation. 
Industrial  Photo.!^ra|>hers,  Inc.,  Lecee-Ne\ille  Co. 
T\'  CX)M.\IKRC:iALS:  for  Coca  Cola  Bottling  Co.. 
Paul  Smith  Advertising  (6),  Sidney  L.  Hirsch  Co.. 
Modern  Import  )t  Export,  Ohio  Dept.  of  Health. 
-Sah'age  K:   Lee.    Anti-Tuberculosis    League. 


INDUSTRIAL   MOTION   PICTURES,   INC. 

170(i  hast  ;(8th  Street.  Cleveland   14,  Ohio 

Phone:    EXpress   1-3432 

Date  of  Organization:   1945 

.A.  P,  MacDerniott.  Preiidenl-Treauaer 

D.  E.   .MacDerniott. .Scrrf/flr\' 

E.  B.  .Meyers.  Piodiirtion  Manager 

J.  L,  .Micuch,  Director  of  Pholography 
SERVICES:  Motion  pictures,  slidefilms.  slides  and 
still  pictures,  b&w  or  color;  sound  recording  and 
script,  F.XCILITIES:  Cine  Special  and  .Auricon 
cameras,  35  and  Ifinnn  animation,  complete  light 
ing,  stage,  sound  studio,  magnetic  tape  and  Kinnii 
recording:  and  still  picture  laboratorv. 
RECENT  PRODUCTIONS  AND  SPONSORS 
MOTION  I'lClLIRES:  Dan  rali,-i->  Ledger 
(.American  Steel  k  Wire  Div,  United  States  Steel): 
Under  the  Shovel.  Ten  Day.i  Per  Man  (Euclid 
Division  of  C.encral  Motors  Corp,);  The  Inside 
Look  (Mansfield  Tire  It  Rubber  Co.);  Stretch 
Forming    (Cyril   Bath  Co.). 

Mode-Art   Pictures,   Inc. 

Western  Reserve  lildi^..  Superior  ,V-  West  flih  .Ave- 
nues.   C;le\elancl    l.'i.    Ohio.    Don:dcl    C.    Jones. 
1'ice-President. 
(see  complete  listing  in  Pittsburgh.  Pa.  area) 


PRODUCTIONS   ON   FILM,   INC. 

1515  Euclid  .Avenue.  Clevcl.ind  1").  Ohio 

Phone:  Sl'pcrior  1-9829 

Date  ol  Organization:  Januarv.  1952 

Robert  Fleming  Blair.  President 

.Milliard  M.  Horace.  Vice-President 
SER\IC;ES:  Oeation  and  production  ol  sound  mo 
tion  pictures,  television  progiams  and  commercial 
films  of  all  types:  including  slidefilms  and  visual- 
cast  presentation:  kinescopes.  FACILITIES:  Cam- 
eras: .Maurer  12(10  ft.  .Auricon  and  Cine  Specials; 
Maurer  soinid  recorder;  I6inm  live  recording  and 
re-recording  Irom  tape  or  disc:  large  sound  stage; 
lighting  ecjuipment:  editin,g.  art.  research,  vv-riting: 
still  and  animation  departments;  projection  room: 
complete  lliinm  laboratory  with  controlled  print- 
ing and  processing. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOTION  PIC  ITRES:  Baker  Ran  Lang  Co, 
(.Agency  G,  M,  Basford  Co.);  Cleveland  Electric 
Illumination  Co.  (.Agency:  McCann-Erickson);  Re- 
public Steel  (.Agency:  Meldrum  &  Fewsmith):  Hig 
bee  Co,  (Agency:  Marc  Wyse):  NEWSREELS  for 
CBS,  Telenews,  Chrysler  Corp.,  and  local  TV 
Stations, 

Wilding  Picture  Productions,   inc. 

1010  Euclid  liuilding,  Cleveland.  Oliio.  Phone: 
TOvver  1-6440.  Dean  Colfm,  District  Manager. 
(see  complete  listing  in   the  Chicago  area) 

(Dayton,  Ohio  Area) 

The   Jam    Handy   Organization,    Inc. 

310     lalbott    Building.    Davtoii    2.    Ohio.    Phone: 
-ADams  62H9.   Jack   Seelye   in   charge, 
(see  complete  listing  in  Detroit,  Mich,  area) 

Haig   &   PaHerson,   Inc. 

131  N.  Ludlow  St..  Davton  2.  Ohio.  Phone:  .ADams 
9321, 
(see  complete  listing  in  Detroit,  Mich  ,nea) 
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ACADEMY   FILM   PRODUCTIONS,    INC. 

123  West  C;lKstnut  St..  Cliicagcj  il>.  Illinois 

Phone:    Michigan    2-0128 

Date  of  Incorporation:  1950 

Bernard  Howard.  Pres.  i-  Executive  Producer 

Bernard  Kurlan.  Secretary-Treasurer 

Morris  .Alexander,    Vice-President 

Mayer  Singerman.  Sales  Manager 

Gilbert  Haimsohn.  Head  of  Editing  Dept. 

Bill  Fisher,  .^ssl.  Production  Manager 
SER\'ICES:  Creative  and  production  services  for 
motion  pictures,  slidefilms.  slides,  and  wide-screen 
presentations,  3  dimensional,  Panavision  wide- 
screen  presentations.  Editing,  writing,  recording, 
titling  of  films.  .\lso  rent  studio  and  equipment, 
F'.VCILII  lES:  .Sound  cameras,  lights,  cables,  boom, 
mikes,  dolly.  30  ft.  x  45  ft.  sound  stage  or  location, 
C:reative   start. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.MOl  ION  PlCl  LRES:  Plaslone  on  Parade  (The 
Plastone  Corp.):  .thout  Face  leith  Syd  Simons 
(.American  Bakers  .Assn.);  .iutomatic  Indexer  (Grol- 
nes  Machine  Works);  Bud  Billikin  Day  Parade 
(Chicago  Defender  newspaper);  Special  Machines 
Built  Since  lOUi  (IngersoU  Milling  Machine  Co.). 
SLIDEFIL.MS:  Outboard  Handling  (Outboard 
Boating  Cilub  ol  .\inerica).  Grizzly  Brakes  (Marc- 
mont  .\utomoiive  Products).  ^VIDE  SCREEN 
SLIDE  and  SLIDEFIL.MS:  for  Kroehler  .Mfg.  Co, 
(Henri,  Hurst  &  McDonald  .Adv.);  Outboard 
Boating  Club  of  America  —  Direct.  (Ruben  .Adv. 
.Agencv):  \'isking  Corp.  TV  COM.MERCIALS: 
for  E-Z  Pop,  I  urtle  Wax,  Budweiser,  Busch  Lager. 
Holsum  I.CT,.  Rolliton  Products,  Chesty,  Wisco 
Gasoline,  Speedway  Gasoline,  Roman  Meal  Bread. 

ALLEN,   GORDON,   SCHROEPPEL^ 
REDLICH,    INC. 

180  W.  Randolph  St..  Chicago   1,  Illinois 
Phone:  FRanklin  2-8888 
Date  of  Organization:    .August,    1947 
W,  \\'alton  Schroeppel.  President 
.Arthur   C;.    .Allen,    Vice-President 
-Aaron  Gordon,  Secretary-Treasurer 
SERVICES:  Photo.grajjhy  and  advertising  art.  2x2 
and  3!4x4  Vu  Graph  slides;   strip  film.     F.ACILI- 
TIES:  art  department  and  all  the  necessary  equip- 
ment necessary  for  the  production  of  our  services. 
RECENT      PRODUCTIONS      AND      SPONSORS 
\UGR.\PH    AND    MSIAL    PREShN  I  A  IIONS 
lor    Internation.il    H.irv  ester    Co.,    Capehart-Farns- 
worth  Co..  Reynolds  .Metals  Co.,  U,  S,  Steel  Corp., 
National   .Advertising  .Agency. 

GILBERT   ALTSCHUL   PRODUCTIONS,   INC. 

2441   W.  Peterson  .Ave,,  Chicago  45.  Illinois 

Phone:    I'Ptown    8-2595 

Date  of  Organization:   .April,   1954 

Gilbert  .Altschul,  President  &  Executive  Prod. 

Bruce  Colling.   I'ice-President  &•  Prod.  Mgr. 

L.  B.  Sager,   Vice-President  i~  Sales  Manager 

Esther  .Altschul,   Secretary-Treasurer 

John  Ciouldin,  .-Irt  Director 
SERVICES:  Production  of  motion  pictures  and 
slidefilms  for  industry,  education  and  government, 
F.ACILITIES:  Production  stage  as  well  as  complete 
editing,  recording  and  animation  facilities, 
RECENT  PRODUCTIONS  AND  SPONSORS 
MOTION  PICFURES:  Uhere  People  Count, 
Help  Yourself  to  Oicnership  (Cooperative  League 
of  The  LISA);  Making  Time  Stand  Still  (White 
Cap  Company);  Good  Grooming  (Coronet  Films); 
Model  Building  Builds  Model  Boys,  (Comet  Hob- 
bycraft  Inc.):  The  Robot  Gardener  (The  Grant 
Co.).  SLIDEFIL.M:  Teaihing  the  First  TV 
(Row   Peterson  and  C;o.). 


^ 


ATLAS   FILM   CORPORATION 

nil   Suutli   Boulev.ird.  Oak  Park.   Illinois 
Phone:   AUstin  7-8620 

Branches:     (Sales):    228  No.   La  Salle   St..   Chi- 
cago; 913  Warner  Bldg..  Washington  4.  D,  C; 
1931   Rodney  Drive,  HoUyivood  27,  Calif, 
Date  of  Organization:   1913 
L.  P,  Mominee,    Vice-Pres.,  Secty.,  Gen.,  Mgr. 
.Albert    S,    Bradish,    Vice-President,   Production 
Frederick   K,   Barber,    V.  P.,  Director  Adv., 

Sales  Prom. 
Edward  Schager,  V.  P..  Director  of  Sales 
James  E.  .Anderson.  Director  of  Television 
Louis  E.  Wilder,  Slidefilm  Department 
Jack  D.  Danielson,  Special  Sales  Division 
SERVICES:  16nnn  and  35mm  public  relations  and 
training  motion  pictures  and  slidefilms:  color  and 
sound:  T\'  commercials;  short  subjects;  theatrical 
shorts,  packaged  programs.  F.ACILITIES:  Cam- 
eras, 1 6mm  and  35min,  RCA  35mm  and  16nim 
direct  positive  sound  recording;  art  department; 
time-lapse  photography;  two  sound  stages;  labora- 
tory; animation:  editing:  creative  staff. 
RECENT  PRODUCTIONS  AND  SPONSORS 
.MOIION  PICIURES:  The  Safe  Road  .4head 
(Studebaker-Packard  Corporation)  We  Serve 
(.American  Red  Cross);  Partners  (National  Far- 
mer Cooperatives);  .Vo  Stone  Unturned  (Sinclair 
Refining  Company);  EC.M  Signal  Presentation 
(U.  S.  Navy):  Let's  Roll  With  The  Champions  k 
Ten  Pin  Champions  (.Anheuser-Busch,  Inc.);  Top 
.issignment  (Community  Welfare  Council  of  Mil- 
waukee); Young  .-imerica  Bowls  (.American  Junior 
Bowling  Congress);  Special  Weapons  (U.  S.  Air 
Force)  Holiday  On  Ice  Review  (Holiday  On  Ice, 
Inc.).  SLIDEFIL.MS:  Hardware  Budget  Plan  (Na- 
tional Retail  Hardware  .Association);  The  Choice 
is  Yours  (Yeoman  Brothers):  Complete  Sales  Pro- 
gram (.Amana  Refrigeration,  Inc).  TV  COM- 
MERCI.ALS:  Work  in  process  for  Kraft  Foods,  J. 
I,  Case  Company,  .Austin-Western  Company  aiid 
Woodward-Governor  Company. 

CAL   DUNN   STUDIOS 

159  E,  Chicago  .Ave.,  Chicago   II,  Illinois 

Phone:  WHitehall  3-2424 

Date  of  Organization:    1947 

Cal  Dunn,  Otcner 
SER\'ICES:  Script  and  storyboards  to  finished  pro- 
ductions; slidefilms  and  motion  pictures  for  sales 
promotion,  training  and  television  commercials. 
Specialties:  Storyboards  and  finished  film  art-still 
and  animated.  Partial  or  complete  productions. 
F.ACILITIES:  Complete  creative  and  art  staff; 
Itimm  and  35iiini  iimti.in  oi  slidefilm  cameras. 
RECENT  PRODUCTIONS  AND  SPONSORS 
.MOTION  PICIL'RES:  The  Fir.u  Five  Million 
.Miles  (Southern  W'heel  Div.  .American  Br;ike  Shoe 
C:o.)  all  in  color.  SLIDEFILMS:  Prospects  Un- 
limited (National  Life  K:  Accident  Ins.  Co.)  Your 
Career  -with  Xational  Life,  Passport  to  Security 
(National  Life  &  .Accident  Ins.  Co.)  To  Your 
Success  (Heileman's  Brewing  Co.)  F(r(or)'  at  See 
(Mead  Johnson  S:  Co.);  Leadership  (Campbell 
Soup  Co.)  all  in  color,  .Additional  training  and 
sales  film  work  for:  .Art  Director's  Club  of  Chi- 
cago, Hotpoint,  Bendix,  Zenith  Radio,  Interna- 
tional Harvester,  Whirlpool,  Needham,  Louis  !c 
Brorby,  Inc.,  Firestone, 

(LISTINGS  CONTINUED  ON  FOLLOWING  PAGE) 
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The  Place  to 

Bring  All  Your 

Casting  Problems 


Representing 

the  foremost  artists 

in  the  fields  of: 

TELEVISION 

MOTION  PICTURES 

SLIDEFILMS 

SALES  MEETINGS 

CONVENTIONS 

For  consultation 

and  careful  selection 

of  talent  to  meet  your 

individual  requirements,  call 


Ta  lent, 

In  c  o  rpo  ra  ted 

Mary  G.  Dooling 
Director 

35  E.  WACKER  DR.  •  CHICAGO,  ILL. 

FRanklin  2-4351 
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CARTOONISTS,    INC. 

100   I-..  Ohio  SliLTl,  Ciin.iKo.    IlliiiDis 

Phone:  Sl'pirioi   7-275.") 

Date  i)f  Orsanization:    1948 

Ross  VVel/el.  FvesidenI 

Roscr  .Sloan.  I'ice-Presiilcnl  hi  Cluiiiii-  "f  ■''"''■' 

William  l.ansclon.  Vice-l'residi-nl  In  Chitrgr  oj 
Frotlurlitin 
SERVICES:  Producer  of  television  spots  -  from 
conception  to  final  delivery-specializing  in  anima- 
tion but  handling  live  and  stop  motion  inserts. 
F.\CILITIES:  All  animation  and  stop  motion  fa- 
cilities-limited live  action  facilities  — all  editing 
equipment,  moviolas,  etc.— optical  effects  printing. 
RECENT  PRODUCTIONS  AND  SPONSORS 
r\'  C;0.\(MI:RC;I.\LS;  TmiUr  Brenil  Slwls.  .\iiilli 
em  Tissue  Sjmts  (\oung  &  Ruf:)icam);  Cream 
of  ^\'lleal  Spots  (Batten,  Barton,  Durstine  &  Os- 
born);  Wilson  Meat  Spots  (Needham,  Louis  S: 
Brorby);  Parker  Pen  Spot   (J,  Walter  Thompson).* 

•  specialize    in    television  commercials 


CHICAGO   FILM   STUDIOS 
OF   CHICAGO   FILM    LABORATORY,    INC. 

.56  E.  Superior  Street.  Chicago  11,  Illinois 

Phone:   WHitehall  4-6971 

Date  of  Organization:   1928 

A.  G.  Dunlap,  President 

Robert  D,  Casterlinc.  Director  of  Sales 

George  Jarrett,  Production  Manager 

Walter  Rice.  Laboratory  Manager 
SERVICES:  I6mm  and  35mm  color  and  black  and 
white  motion  pictures  for  ad\crtising.  sales  pro- 
motion and  job  training,  educational  and  travel: 
slidefilms:  television  commercials.  F.\CILITIES: 
Two  sound  stages:  .Mitchell,  Bell  S;  Howell  and 
Maurer  cameras:  art  and  animation:  optical  effects: 
RC.\  85nim  sound  recording  on  film  or  35nmi  mag- 
netic tape:  projection  theatre:  laboratory:  creative 
staff. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOTION  Pit:  I  rRi;S:  /"55  World  Series.  Calih- 
ing  Stars  of  Baseball,  All  Star  Game  of  19S5 
(American  8:  National  Leagues  of  Professional 
Baseball).  TV  COMMERCIALS  &  INDUSTRIAL 
FILMS:  for  numerous  clients  in  1955.  Only  data 
submitted. 

DOUGLAS   PRODUCTIONS 

1425   So.    R.itine.   Chit.igo   X,    Illinois 

Phone:    HAymarket    1-0409 

Date  of  Organization:    1945 

Branch:  925  No.  Jackson,  Milwaukee,  Wis. 

Phone:    BRoadway   3-5680 

Fred  C.   Raymond,  President 

.\rthur  R.  Jones  III,  Exec.  Vice-President 

Douglas  P.  Raymond,  Vice-President  dig.  Prod. 

Ray  Henderson,  Director  of  Sales 

Robert  N.  Kennedy.  Dir.  of  Photography 

Larry    1  ickus.   Asst.   Cameraman 

Shcrwin  Becker.  Production   Manager 

Win.  Bielicke.  Lab.  Manager 
SER\'ICES:  .Sound  motion  pictures  and  sound 
slidefilms  for  television  commercials  and  trailers. 
Industrial  film  laboratory  services.  F.VCILITIES: 
Two  sound  stages,  administrative  and  creative 
offices,  "Liv-.Xnic"  department,  animation  and  art 
facilities,   magnetic    and   ojitical    sound   recording. 


\luiion  piiture  :iml  still  hliii  l;il)or.ilor\  incUulini; 
(i)l(ir  and  b.<-u  printing.  Carpenter  shop. 
RECENT  PRODUCTIONS  AND  SPONSORS 
\l()  I  IO.\  PIC  I  I!RKS:  .Moonilor  (.\rmour  8:  Co.); 
1)1,-  Sets  Right  (Superior  Steel  Produits):  The  Tru- 
Line  Process  (Graphic  .\rts  Workshop):  The  Con- 
ivntional  Washer.  The  Comjylete  Dryer  Line  (May- 
lag  Co.). 

FRANCISCO   FILMS 

185   No.   W:ili.isli    \wiuii-,   (:lin.i'.;o    1,    Illinois 

Phone:   S  late  2  0798 

Date  of  Organization:    1942 

.Sales  Branch:  Box  137.  Oxford,  M.irvland, 

Lincoln   Maytham.   in   charge. 

L.  .Mercer  Francisco.  Owner 
SERVICES:  Producer  of  sound  motion  pictures, 
sound  slidefilms,  filmstrips.  F.VCILITIES:  com- 
plete photographic  facilities  lor  production  of 
slidefilms  and  auxiliarv  materials  and  advertising 
photographic  illustrations  in  black  and  white  and 
color  in  our  Chici^o  simlio,  centrallv  located. 
RECENT  PRODUCTIONS  AND  SPONSORS 
\0  IE:  Researth  work  in  the  development  of  sell- 
ing plans,  selling  procedures,  and  sales  training 
programs,  to  be  implemented  by  films  of  various 
tvpes.  and  manuals,  for  I'he  Sherwin-Williams  Co.. 
Stew:irt-Warner  Corporation,  and  Helene  Curtis 
Industries,  Inc. 


GRAPHIC   PICTURES,   INC. 

33    South    Walker     Drive.    Chicago,     Illinois 

Phone:  CE  6-7269 

Date   of   Organization:    1945 

Robert  H.  Estes.  President 

Pearf  O.  Olumstad.  Secretary  i-  Treasurer 

Emmitt  Melithin,   Vice-President  In  Charge 
of  Production 

Richard   Hereford,   Chief  Cameraman 

C.  F,  Maravolo,  .4r(  Director 
SERVICES:  16  and  35mm  films,  sound  recording, 
slidefilms,  stills,  illustrated  photography,  art  work. 
F.\CILITIES:  2  sound  studios,  all  types  of  sound 
recording  equipment.  35  and  I6mm  optical  sound 
recorders.  Location  sound  truck.  16  and  35mm 
cameras.  Remote  phone  lines  to  all  nine  Chicago 
hotels.    Transcriptions  ;ill  t\pes. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.MOI  IO.\  PIC7URES:  The  .Meado-u'date  Story 
(L.  W.  Besinger  S;  .\ssoc.):  The  First  Line  of  De- 
fense (I'he  \'isking  Corp.):  Xumber  Please  (The 
Federal  Signal  .4-  Sign  Co.):  Air  and  Ice  (Liquid 
Carbonic  Corp.):  The  Open  Door  (The  P  &  H 
Corp.) 


The   Jam   Handy   Organization,   Inc. 

:;30  N.  .Miihijjau  A\e.,  Chiiaso  1.  III.  Phone:  STatc 
2-6757.   Harold  Dash  in  charge. 
(see  complete  listing  in  Detroit.  .Mich,  area) 

Henning  &  Cheadle,  Inc. 

1 140  S.  Michigan  Ave..  Chicago.  111.  Phone;  WAb 
ash  2  0570.  C;omplete  production,  editorial  and 
distribution  services,  F.  E.  Harrold,  in  charge. 
(see  complete  listing  in  Detroit,  Mich,  area) 

DALLAS   JONES   PRODUCTIONS,   INC. 

1725  No.  Wells  Street.  Chicago   14.  Illinois 

Phone:    MOliawk  4-5525 

Date  of  Organization:   1947 

Dallas    Jones.  President 

M:uilou  Jones.  1'ice-Presidenl  and  Treasurer 

(;.  Richard  Bowen.  Secretary 
SER\'ICES:  .\  complete  specialized  training  and 
sales  promotion  service,  including  field  researcli 
writing,  and  production  of  all  audio-visual  ami 
printed  materials.  Motion  pictures,  slidefilms,  film 
strips,    slides,    flannel    boards,    complete    meeting 
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packages.  FACIU  TIES:  Souiul  ami  silcm  stages 
for  motion  pictures  atici  slidehliiis.  Higiilv  iiioi^ile 
location  equipment.  Ifiniiii  and  ;ijinm  Mitihell 
tameras,  magnetic  recorders,  specialized  writers,  art 
department,  editing. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOIION  IMCIIRKS:  il-i,ill^,i  Si,,i\  id  i  .,flMt 
t;o.);  MriiliiiiKiiMii^  (tkuduI  lii'i't  (Swilt  >L-  C:o.): 
Selling  Stinbfant  (Suni)eani);  Thr  l)nngfiuti.\  Milr 
<U..S.  .Air  Force):  The  Dung  IVillinm.s  Sliiiy  (\.  O. 
Smith):  Hnnitoii\  House  (Sears'):  Music  for  Your 
Chunk  (Hammond  Organ);  They  iirow  V f)  Fast 
(.\thletic  Institute).  .SLIDEFIl.\i.S:  Plan  To  Sell 
More  he  Cream.  The  Front  Tine,  doing  Your 
Way.  Hou-  To  Buy  .Meal  (.Swift  S;  C;o.):  Illack  d- 
While  Tl'.  Diamonds  In  Your  Backyard.  IJstening 
.\tagic.  The  Motorola  .ill-Stars,  .\lusic  To  Your 
Taste  (Motorola.  Inc.):  Cooking  Is  Fun— Indoors 
and  Out  (Evaporated  Milk  .\ssoc.):  Creating  Ice- 
maker  Sales.  Know  Your  Flakemaster.  Fundamen- 
tals of  .iir-Conditioning  (Carrier  Corp.):  ,S>// 
Qiinlity  .411  the  Way  (Cluett  Peabody);  Beginning 
lYrestling  (.Athletic  Institute):  Listen  To  The 
Woman.  Dishwashers  Mean  Business.  Dishwasher 
Hands.  .-/  Hatful  of  Headlines.  Headlines  on  Pa- 
rade. Sell  More  ]Valer  Heaters  in  '56.  J  jor  the 
Big  .Money,  Pick  Vp  &  Go  (Hotpoint):  /'  for  lalue 
(Carrier  Corp.):  The  Fresh  Look   {.\.  O.  Siuith). 


4f 


KLING   FILM   PRODUCTIONS 

ll).)«  W.  Wasllinglon  Blvd..  Cihicago.   Illinois 
Phone:  SEeley  8-4181 

West  Cloast  production  :iihI  sales:  lllii  N.  I.i 
Brea.  Phone:  Hollywood  3-2141.  l)a\  id  Carliei. 
.Mgr.  l]'e\t  Coast  Operation.  C.ail  Papineau. 
Diieiltn.   .inimation   Division. 

Ui:nuli  Oliiie:  !)I2  S.  Woodward  \\e..  Birniing- 
Mitli.    I  .  .M,  Hopwood.  in  tliarge. 

D.iic   .)!    Organization:    1928 

Robert  tirinberg,  President 

Chicago  Studio: 

Harry  W.   Lange,   Vice-President 

Jack  .A.  F^niinore.  Executii'e  Producer 

.Manny    Pauil.    .irt    Director 

Dick  Hertel.  Siijiemising  Editor 

\\'aym:in    Robertson.   Recording   Snjien'isor 

Lawrence  Stein.   Comptroller 

Hollywood   Studio: 

Da\id  Ciarber.  Mgr.,  West  Coast  Operation 

Ciail  P;ipineaii,  Director,  .initnation  Divisio}i 

Da\id  Sa\itt,  .ASC.  Dir.  of  Photography 

James  O'Reilly.  Syndication  Division 


SER\'ICES:  3.')mm  and  Uinnu  color  and  b&rw  mo- 
tion, slide  and  slide-motion  pictures,  live  and  ani- 
mated, wide  screen.  3-D  and  conventional.  Cinema- 
scope. Industrial,  pidjlit  relations,  sales  training, 
educational  and  technit;d  hims.  Custom  and  syndi- 
lated  T\'  connnercials.  Package,  syndicated  and 
live  T\'  shows.  F.ACILITIES:  Chicago  -  90.000 
scpiare  feet  of  floor  space  in  two  studio  buildings, 
including  four  large  sound  stages  and  complete 
production  facilities  with  latest  equipment.  Hollv- 
wood— Complete  lacilities  ol  Chaplin  lot,  including 
20  buildings  which  house  complete  production  and 
animation  facilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOTION  PICTURES:  V.  S.  .-lir  Force-Periodic 
.Maintenance  and  i'.  S.  Air  Force  Patents  ir  Re- 
search (US,\F);  The  Ice  Cream  Maker  (Par- 
rafinned  Carton  .Assn.):  Food  Sense  Not  Nonsense 
(-American  Bakers  Assn.);  Industry  Builder  (.Amer- 
ican Marietta  Co.):  Clearing  Machine  Story  (Clear- 
ing Machine  Corp.);  Tennessee  Story  (Tennessee 
Products  Corp.):  General  Electric  Ranges,  General 
Refrigerators,    General   Electric   Air    Conditioners 


(LISTINGS  CONTINUED  ON  FOLLOWING  PAGE) 


Tlli^  i>  the   1952  \alional  Pnliliral  l^onveillion  Hall — Chirago. 

We  lighted  il  for  .Motion  Pietures  and  TV. 

Five  previous  National  Polili<*al  rtinsentions  were  lighted  \t\  us. 

If  you  produce  films  or  television  —  you  also  can  take  the 
guesswork  out  of  your  next  job,  big  or  little.  Join  the  Nation's 
Leaders  in  looking  to  The  .'studio  Lighting  C^ompany  for  e.xpe- 
rience.  when  and  where  rextills  count. 


LIGHTING   EQUIPMENT 


GENERATORS    -    37    YEARS   OF    EXPERIENCE 


THE  STUDIO  LIGHTING  CO 

2212  North  Hoisted  Street,  Chicago  14,  Illinois 
Phone:  EAstgote  7-2800 


METROPOLITAN   CHICAGO 


KLING     FILM     PRODUCTIONS: 

(Gt).  SI.IDIJ'U.MS:  H,:.u;n,h  Slon  (A.  (). 
Smith  Co.):  <:!■:  Lnuiiiliy  Center  (GE).  J  \' 
COMMERCIALS  for  Chcvrolel.  Dodge,  Admiral. 
Swift,  flainill»ii  Washers  S:  Dryers,  Dornieyer. 
Hamilton  Beach,  Kellogg,  Procter  &  Gamble, 
American   Dairy   Assn.,   Tabcin-Ncrvine. 


MERVIN   W.   La   RUE,   INC. 

15*1  E.  Chie,ii;o  Avemie.  Ciiii.ij;.)   11.  Illinois 

Phone:    SUperior   7-8G;i(>-7 

Date  of  Organization:    I'.MO.    (Inc.   1947) 

Mervin  W.  I.a  Rue,  Sr.,  President 

Joanna   La    Rue,    licePreiideut 

Charles  C.  Hard.  Sccre(itry-Treasiin-r 
SER\'1CES:  Primarilv  consultants  in  ijlanniiig. 
production  and  utilisation  of  motion  pictures  and 
illustration  in  medical  field  eNclusively.  Distributor 
of  audio  visual  equipment  in  this  field  only.  FA- 
CILLI'IES:  Exceptional  for  work  in  this  field-ex- 
plosion proof  camera  and  lighting  equipment  for 
surgery-special  macroscopic  and  microscopic  mo- 
tion camera  equipment  -  animation  stands  -  time 
lapse-recording,  etc.,  in  addition  to  conventional 
eqiiipmi'nt. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOTION  PICrURES:  Succinydioline  ui  Electro 
Conxiuhwe  Therupy;  Repair  of  Recurrent  Dislo- 
cation of  Shoulder  (one  of  series  on  orthopedic 
surgery-four  made  this  year);  Repair  of  Mttrial 
Valve  (another  of  series  on  heart  siu-gery-fi%e 
made  this  year):  Hernia  in  Infancy  (and  several 
others  in  series  on  pediatric  surgery);  Parenteral 
Therapy  (first  basic  introductory  to  new  series  on 
subject  in  conduction  or  local   anesthesia)^ 

LEWIS  &  MARTIN  FILMS  INC. 

1431    N.  Wells  Street.   Chicago    ID.   111. 

Phone:    WHitehall   4-7477 

Date  of  Organization:    1947 

Martin  Schmidhofer,  President 

Herschell  G.  Lewis,  Sec.-Treas.  i-  Gen'l  Mgr. 

.Arthur   Kaplan,    Vice-President 

Lou  Kravit/,  Director  of  Sales 

lean  Chandler,  Casting  Director 

Al  Muenzer.  Chief  Editor 

Rudy  Bratt,  floor  Manager 
SERVICES:  Producers  of  industrial,  sales,  training, 
and  public  relations  motion  pictures;  slidefilms; 
tele\ision  programs  and  commercials:  script  serv- 
ice; studio  rental.  FACILITIES:  Two  stages,  50 
ft.  X  100  It.  and  60  ft.  x  100  ft.:  animation  depart- 
ment and  artists:  35mm  and  16mm  photographic 
and  sound  equipment;  creative  staff;  still  depart- 
ment and  laboratory. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOIION  PICI  L'RtS;  The  l-hmheini  Sh>ic  Story 
(Florsheim  Shoe  C:o.);  The  Health  Center  (Amal- 
gamated Clothing  Workers).  SLIDEFILMS; 
Lighting  With  Moe  Light  (Moe  Light  Co.);  Link- 
Belt  Bearings  (Link-Belt  Co.);  Star  Salesman  of 
19y6   (Helene  Curtis  Industries). 


MIDWEST   FILM   STUDIOS 

6808  No.  (l.irk  Streei,  (:liica;4o  lili,  Illinois 

Phone:    SHeldrake   3-1239 

Date  of  Organization:   1947 

Alfred  K.  Levy,  Production  Manager 
SERVICES:  Motion  picture  and  slidefilm  produc- 
tion: researdi,  writing,  photography,  editing,  etc. 
F.XCIl.rinS:  Motion  pit  tun  .md  slidefilm  e<|iii|j- 
meni. 

RECENT      PRODUCTIONS      AND      SPONSORS 
.MOIION    I'K    11  RFS;  Dr^jio^ahle  Pallets   (Addi- 


son-Seiiimes);  Comfiarative  Washers  (Bendix); 
Pari,  Birdies,  Bogies  (Plasterers  .\ssoc.):  Boxcar 
Load  A.imer.  Maize).  SLIDEFILM:  Plans  for 
the  Future  (Dclco  Div.,  General  Motors). 

Stanley    Neal   Productions,   Inc. 

(wll  .Niiilii  \liclu;<.in    \m.,  (;lii(,ii;o.  I'Idiic:  WHite- 
hall 1  331)0. 
(see  loniplele  listing  in  New  \nrk  :irea) 

JOHN  OTT  PICTURES,   INC. 

85  Hibbard  Road.  Winnetka,   Illinois 

Phone:    Winnetka    (i-5126 

Date  of   Organization;    1948 

John   Ott,   President 

Bryan  Wright.  Production  Manager 
SERVICES:    lime-lapse  photography,  microscopic 
photography  and  motion  picture  productions.    FA- 
CILITIES:  Time-lapse  greenhouse,  studio,  .sound 
recording. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOTION  PICTURES:  Story  o)  Oats  in  Ualmeal 
(Quaker  Oats  Co.);  Time-Lapse  of  Tomatoes 
(Campbell  .Soup);  Explanation  of  X-Riiys.  II  and 
III  (Eastman  Kodak):  Woodland  Story  (Kimberly- 
Clark);  Secrets  of  Life  —  portions  only  (Walt  Dis- 
ney Productions).  TELEVISION  FILMS:  How 
Does  Your  Garden  Grow?  (weekly  syndicated  ser- 
ies): sequences  lor  Today,  Home  and  Zoo  ])arade 
(WNBQ,  NBC). 

PARAGON   PICTURES,    INC. 

2540  Eastwood  .\venue.  Evanston,  Illinois 
Phones:    DAvis  8-5900;    BRiargate  4-3711 
Date  of  Organization:   1948 
Robert  Laughlin.  President 
James  E.  Ford,  J'ice-President 
J.  Edgar  Kelly,  Secretary 
Catherine  M.  Laughlin,   Treasurer 
Samuel  J.  Needham.  Production  Manager 
Jane  S.  Schroyer,  Head  of  Editorial  Dept. 
SERVICES;   Industrial   motion   pictures  slidefilms 
and    TV    commercials.     FACILITIES:    Fully 
equipped  sound  stage,  40  ft.  x  80  ft.,  magnetic  and 
variable  density  optical  recording  systems,  confer- 
ence and  screening  rooms,  editing  and  still  labora- 
tory facilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOTION  PICITIRI'.S:  I'uinorunia  ( 1  he  Rudolph 
Wurlitzer  Company);  Combines  at  Home  and 
.ibroad  (J.  I.  Case  Company);  Consumer  Educa- 
tion (TV  series  for  University  of  Illinois).  SLIDE- 
FILMS:  Powered  for  Progress  (Butler  Bros.);  fatal 
Hour   (Zurich-.\merican  Insurance  Companies). 

PILOT   PRODUCTIONS,   INC. 

(j419  No.  Calilonii.i  .\\e..  Cliicago    l."i.   Illinois 

Phone;   .\Mbassador  2-4141 

Date  of  Organization;    1940 

(Incorporated  November  1.   1952) 

C.   Robert   Isely,   President 

.M.  E.  O'Brien,  Exec.  Vice-President-Treasurer 

R.  L.  Dedrick,  Vice-President— Production 

.\.  E.  Boroughf,  Secretary 
SERVICE:  llimm  motion.  35min  sound  slidefilms. 
industrial  and  illustrative  still  photography,  llimm 
tape  recording.  F.\CII.I  I  lES:  Complete  produc- 
tion facilities  exiept  llimm  laboratory.  3500  sq.  ft. 
of  studio  space. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.MOIION  PIC  1  URLS:  .Mm  and  .Waihinrs  and 
Bonus  Buckets  (Clark  F(|uipment  C;o.);  Planning 
(Chicago  Industrial  .\dv.  .Assoi.):  Gerac  (Illinois 
Tool  Works);  Banking  (Belmont  Nation.d  B:ink): 
Tank  Production  (Culligan,  lili.).  SLIDEFIL.M: 
Selling  the  ISil   (Chirk  Kquipmeiit  Co.) 


^ 


PRODUCERS   FILM   STUDIOS 

540  Lake  Shore  Drive.  Chicago,  Illinois 
Phone;  WHitehall  3-1440 

Dale  of  Organization:   June.    1946 

Jack  II.  Lieb,  President 

Warren  Lieb.  Production  Suj)ei~visor 

Walter  \.  Hotz,  Chief  of  Sound  Department 

Elaine   Badis,    Script   Department 

Larry  Johnson,  Director 

Elsie  Kerbin,  Film  Librarian 

SERVICES:  Complete  35mm  and  Ifimm  motion 
picture  production  lor  industry,  television,  train 
ing  and  educational  use.  Specialist  in  TV  spots. 
F.\CII  iriES:  35mm  and  16mm  sound  camera 
equijjment.  2  sound  st;iges,  cutting  rooms,  dollys. 
mobile  unit  lor  location,  music  libraries.  Specialists 
in  titles  and  animation.  Complete  RC.\  optical  and 
magnetic  recording  equipment  lor  both  16mm  and 
35nim. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOTION  PICIURES:  Dn  It  Xow  (Swift  and 
Co.);  The  Lure  of  Fishing  in  Kentucky  (State  ol 
Kentucky)  The  Syack  Bridge  (Construction  Ag 
gregates  C^orp.):  .-ind  .-tway  We  Go  (SyUania  Elet  ■ 
trie  Products);  .Memorial  Bronze  (Bronze,  Inc.). 
TELE\'lSION  FILMS:  49  for  Chicago  Union 
Stock  Yards  (for  Gene  K.  \Valker  Productions): 
13  of  Whittemore  &  Lowe  piano  team.  TV  COM 
MERCIALS:  Deep  Magic  (Toni):  Robin  Hood 
Flour,  Criminal  In\estigation.  Political  Spots. 
O'Henry,  Mayor  Daley  Safety  Traffic  Talk. 

Reid   H.   Ray   Film    Industries,   Inc. 

208   So.    l.;iS,ille   Slicei,   Cliii,j;;o.    Illinois.    Phone: 
Financial  6-0897.  Frank  Balkin.  in  charge 
(see  complete  listing  in  St.  Paul  area) 
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SARRA,    INC. 

16  East  Ontario  Street.  Chit.igo  II.  Illinois 

Phone:  WHitehall  4-5151 

200  East  56th  Street,  New  York  22.  N.Y. 

Phone:  MUrray  Hill  8-0085 

Date  ol  Organization:  1937 

(■\t  New  York  City  Studios) 
Valentino  SaiTa,  President 
Morris  Behrend.  General  Manager 
John  Henderson  III.  Producer-Director 
Robert  Jenness.  Director 
Rex  Cox,  Director 
Stanley  Johnson,  Director 
George  .\ltm;in.  Chief  Editor 
David  Fletcher,  Art  Director 

(.\t  Chicago  Studios) 
Mithiicl  Stehney,  Production  Manager 
M.ir\in  Bailey.  Sen'ice  Manager 
K;irl  Oeser.  Director 
Norniiin  Schickethin/,  Director 
John  Brix,  Diiector 
Helen  Krupka.  Scenario  Supen'isor 
George  DeDecker,  Art  Director 
Harold  Lignell,  Laboratory  Managet 

SERVICES:  Creation  and  production  ol  motion 
pictures,  slidefilms  :ind  tele\ision  commert  iais  ioi 
sales,  sales  training,  prodiut  promotion  .md  iiilor- 
matioii.  employee  training  and  iiuiocirin.ition, 
siifetv  training  and  i>romotion,  public  iiilorm;ition, 
.\rmed  Forces  training  subjects.  F.VC^ILiriES: 
Sound  stage.  16mm  and  35inm  motion  picture 
cameras;  still  photographic  equipment  and  per- 
sonnel; Uimin  and  35mm  etiiting;  16mm  and 
35mni  processing  hdioratory:  art  .ind  .iiiimation; 
creative  staff. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MO  1  lO.N  I'K.  1  IRIS:  Pailiieis  in  Sa\et\  (Kroger 
Co.):    io  Keep  in   Touth    (Kellogg  .Switchboard  S: 
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Supply  Co.);  So  You're  AVic  Around  Here,  Acci- 
dents Can  Happen  (National  Safety  Council). 
SLIDEFIL\rS:  The  New  Sealy  Poslurepedic  Foam 
Rubber  Slory:  The  Con-Sealy  Bed  Slory  (Sealy, 
Inc.):  The  Martin-Senour  Stor\  (Martin-Senour 
Co.):  The  Shelbys  Go  to  Htitnntondsport  (Taylor 
Wine  Co.).  TV  COMMERCI.\LS:  for  .\merican 
Dental  .Association,  .-\merican  Dairy  .Association. 
Quaker  Oats.  .\nheuser-Busch.  Seven-Up  Bottling 
Co..  Monsanto  Chemical  Company. 

TELECINE   FILM   STUDIOS,    INC. 

100  S.  Northwest  Highway,  Park  Ridge.  Illinois 

Phone:   T.\  31418 

Date  of  Organization:   1952 

Byron    I,.   Frientl,    President 

June  A.  Friend.  Secretary-Treasurer 

William   Sprague,   Production   Manager 

Henry  Ball,  Facilities  Manager 

Dale  Sharkey.   Director  of  Photography 

SERVICES:  Motion  pictures  for  television  and  in- 
dustry in  color  or  bS;w:  TV'  commercials:  studio 
and  location  work:  complete  p,ickaging  service: 
16nnii  editing:  re-recorcling:  complete  interlock 
screening  and  recortling.  FACILITIES:  Multiple 
camera  continuous  shooting  motion  picture  equip- 
ment. Uiimn  tanieras.  16mm  magnetic  soimcl  re- 
cording, sound  stage  ,S1I  ft.  by  45  ft.,  lour  channel 
re-recording,  four  channel  interlock  recording, 
complete  lighting  equipment  for  both  studio  and 
location  \\rtrk. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.MOTION  PICTURES:  The  Smiling  Pitcher  (Per- 
kins Products  Co.):  Impact  (Tumpane  Corp.); 
Colossus  of  Chicago  (Merchandise  M.art  Corp.): 
Zoo  Parade  Safari  (National  Broadcasting  Co.); 
The  Cenlennial  Story   (Sigma  Chi  Fraternity). 

VOGUE-WRIGHT   STUDIOS 
(Division   of   Electrographic   Corp.) 

41)11   h.  Ohio  street,  Chicago    11,    Illinois 

Phone:   .MOhawk  4-5600 

Brand)  Oliites:  225  Fourth  .\\enue.  New  York. 

N.  V.   Phone:  .ALgonquin  4-3400,  Louis  Kaep, 

Vice-President. 

Date  of  Organization:   1931 

.Albert  W.  Dungan,  President  of  Electrographic 

Corporation    and    Manager    of     Vogue-Wright 

Studios 

Clinton  Conrad,  Executive  Vice-President 

William  Faivre,   Vice-President  and  Gen.  Mgr. 

James  E.  Holmes,  Manager,  Fihn  Di-L'ision 

Jack  Conrad,  Production  Manager 

SERVICES:  Motion  pictures,  slide-motion,  sound 
slide,  television  shorts  and  commercials,  charts, 
manuals,  booklets:  films  on  industrial  sales  and  per- 
sonnel training,  safety,  public  and  civic  relations. 

FACILITIES:  150,000  square  feet  of  floor  space, 
Chicago:  40,000  square  feet.  New  York.  Staff  of 
250  employees,  complete  motion  picture  and  slide 
film  equipment.  Sound  stage,  editing,  animation, 
creative  stall. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.MOTION  PIC'IURES:  Modern  Trendi  in  the 
Bedding  Plant  Business  (George  J.  Ball):  Vacation 
Safety     (National    Safety    Council);     Questioning 

Witnesses  and  Drivers  (National  .Assoc,  of  Auto- 
motive Mutual  Ins.  Companies);  The  Long 
Corridor    (Zenith   Radio  Corp.);  It's   Up  To   You 

(International  Harvester).  SLIDEFILMS:  Test  to 
Sell  (Firestone  Tire  and  Rubber  Co.):  Lead  With 
the   .ice     (Dixie    Products);    Take    .Another   Look 

(Hardware  Muluals);  The  One  Best  Way  (Inter- 
national Harvester);  This  is  Stewart  Warner  (Stew- 
art Warner):  :ind  others. 
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WILDING   PICTURE   PRODUCTIONS,   INC. 

1:14,")    \rg\lf  Street.  Chicago  4U.   Illinois 
Phone:    LOngbeach    1-8410 

Date  of  Organization:    1914 

Incorporation:    1927 

BRANCH  OFFICES 

New  York:  385  Madison  .Ave.,  New  Y'ork,  N.  A'. 
Phone:  PLaza  9-0854.  T.  H.  Westermann,  Vice- 
President. 

Detroit:  4925  Cadieux  Road,  Detroit,  Michigan. 
Phone:  TUxedo  2-3740.  Don  Calhoun,  i'icc 
President. 

Cleveland:  1010  Euclid  Bldg.,  Cleveland,  Ohio. 
Phone:  Tower  1-6440.  Dean  Coffin,  District 
Manager. 

Pittsburgh:  429  Fourth  .Ave.,  Pittsburgh.  Pa. 
Phone:  GRant  1-6240.  Ralph  .Maitlantl.  in 
charge. 

Cincinnati:  617  Vine  St.,  Cincinnati.  Ohio.  Phone; 
Garfield  0477.  R.  L.  McMillan,  in  charge. 

Chicago:  Address  gi\en  above.  Jack  Rheinstrom, 
Vice-President. 

St.  Lolis:  3940  Lindell  Blvd..  St.  Louis,  Mo. 
Phone:  JElIerson  5-7422.  Jack  Robertson,  in 
charge.  (Under  supervision  of  Jack  Rhein- 
strom.) 

Hollywood:  5981  A'enice  Blvd..  Holhivood.  Cali- 
fornia. Phone:  Webster  8-0183.  John  Oser.  in 
charge. 

C.  H.   Bradfield.   Jr..  President 

H.  W.  Fish.  Exccutiiie  Vice-President 

Lang  S.    Fhompson,   Vice-President,  Sales 

J.  .\.  Kellock,  Vice-President,  Production 

C.  B.  Hatcher,  Secretary-Treasurer 

M.  W.  Gibney,  Production  Development  Depl. 

J.  M.  Constable,  Production  Development  Dept. 

Walter  Tinkhani,  Executive  Assistant 

Jerome  C.  Diebold,  Manager,  Navy  Services 

Harold  -A.  A\^itt,  Manager,  Air  Force  Services 

Harold   Kinzle.   Laboratory  Superintendent 

Gilbert   Lee.  .irt  Director 

J.  E.  Dickert,  Recording  Director 

.A.  J.  Bradford,  Customer  Sen'ice  i-  Equipment 

G.  Duncan  Taylor,  Manager,  Slidefilm  Dept. 

Jack  A.  Krieger,  .-Idi'ertising  i-  Sales  Promotion 

SERA'ICES:  Creators  and  producers  of  sound  mo- 
tion pictures  and  sound  slidefilms  designed  for 
business,  industry,  education,  and  television  ap- 
plication, and  complete  live  stage  shows  and  pre- 
sentations   for    conventions    and    sales    meetings. 

FACILITIES;  Home  Office  and  Main  Studios: 
60,000  sq.  ft.  of  door  space;  27.000  sq.  ft.  given 
over  to  three  stages,  200  x  75.  100  x  70  and  100  x  50 
ft.;  remainder  to  administrative  and  creati\e  offices, 
still  and  motion  laboratories;  optical  and  anima- 
tion departments,  art  studio,  screening  rooms, 
sound  department,  film  vaults,  carpenter  shop  and 
other   departments. 

Detroit;  Wilding's  studio  operations  in  this  city 
ha\e  recently  been  expanded  and  now  are  housed 
in  a  modern  building  constructed  especially  for 
motion  picture  production.  The  new  building 
contains  administrative  offices,  sales  and  graphic 
arts  departments,  two  large  sound  stages  (total- 
ling 8.000  square  feet)  and  screening  rooms.  The 
sound  stages  are  separated  with  sliding  doors  to 
permit  them  to  function  independently  or  as  one 
large  sound  stage.  .AH  motion  picture  equipment, 
cameras,  lights,  etc..  are  available  at  this  new  in- 
stallation. 

New  ^'cirk:  Sales  and  .idniinistrative  offices,  screen- 
ing facilities  .111(1  .1  ((>iii|)leU-  st;ift  lor  treating  ;iiid 


producing  television  films  and  motion  pictures. 
Hollvwood:  Sales  and  administrative  offices,  sound 
stage,  screening  room  and  all  other  equipment  for 
motion   picture   production. 

Wilding  also  maintains  sales  offices  and  screening 
l.icilities  in  Cle\ eland,  Cincinnati.  St.  Louis  and 
in  Piitsburgh- 

RECENT  PRODUCTIONS  AND  SPONSORS 
-MOFION    PIC:TURES:    1956    new    passenger   car 

ind    truck    announcement    films    in    Cinemascope 

(Ford  .Motor  Co.):  Tim's  Choice  (Deere  8:  Co.): 
Men.  Ideas  and  Money  (Continental  Illinois  Na- 
tional Bank  and  Trust  Co.  of  Chicago);  This  is 
Chicago  (Chicago  .Association  of  Commerce  S:  In- 
dustry); .4  Dedication  to  Justice  (.American  Bar 
Association);  Production  HIS  (Champion  Paper 
,<;  Fibre  Co.):  Land  of  Plenty  (Goodyear  Tire  & 
Rubber   Co.);    After  the  Harvest    (The   Board  of 

I'rade  of  the  City  of  Chicago);  The  Case  of  Officer 
Hallibrand  (1  he  Ohio  Oil'Co.);  Broad  Land-Nar- 
row Water  (Illinois  Bell  Telephcjne  Co.);  Yours  to 
Keep  (U.  S.  Savings  .t  Loan  League):  The  Greate.'it 
Good  (The  Upjohn  Co.):  Miracle  of  Feeding 
.imerica  (Swift  it  Co.);  The  Cure  and  Feeding  of 
Buyers  (Republic  Steel  Corp.):  Knowing's  Not 
Enough  (U.  S.  Steel  Corp.).  SLIDEFILMS;  Behind 
Locked  Doors    (Sargent  Lock  Co.);  Mix  or  Match 

(General  Electric  Co.):  Clients  are  Better  Than 
Customers  (.American  Kitchens  Corp.);  Decorama 
—wide  screen  (Paul  MacAlister  &  .Assoc.)  Finest 
Motor  Car  in  the  World  (Continental  Division 
Ford  .Motor  Co.)  and  numerous  other  subjects  pro- 
duced lor  a  nation-wide  clientele  during  1955. 

Raphael  G.  Wolff  Studios,   Inc. 

2103    Orrington    .Avenue,    Evanston,    III.    Phone: 
DAvis  8-7236.   Carl  Wester,   in   charge. 
(see  tuiiiplete  listing  in  Los  Angeles  area) 


4f    □ 


if  cn 


WEST     CENTRAL 


CAVALCADE    PRODUCTIONS 

3  Summit    I  errace.  Lake  Zurich,    Illinois 
Phone:    GEneral   8-6421 

Date  of  Incorporation:    1948 

Dale   McCulley,   President;    Writer-Director 
John  E.  Meredith,  Vice-President;  Technical 

.idviser 
Harold   B.   Mackenzie,   Secretary 
Loreen  R.  McCulley,  Treasurer 
Ch:irlotte   B.   Meredith,   Casting  Director 

SERVICES;  Specializing  in  16mm  color  motion 
pictures.  Covers  all  phases,  beginning  widi  re- 
search and  following  on  through  utilization.  In- 
cludes original  music  scores.  .Also  consultation  to 
company  film  departments.  FACILITIES:  Equip- 
ment for  both  interior  and  exterior  location  shoot- 
ing. Excellent  sound  stages,  ftilly  equipped  for  lijj- 
synch  work,  available  through  rental  arrangement 
with  large  studio.  16mni  editing  facilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.MO'IION  PICTURES:  Champions  for  Christ 
(Scripture  Press  Foundation);  Out  of  the  Night, 
The  Street  (Pacific  Garden  Mission);  The  Accehi- 
tor  (Infilco,  Inc.):  Lord  of  All  (The  King's  Col- 
lege.). 

New  World  Productions 

224  N.  Glenwood  Street,  Peoria,  III. 
(see  complete  listing  in  North  Hollywood  area) 

(LISTINGS  CONTINUED  ON  FOLLOWING  PAGE) 
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WEST   CENTRAL:    ILLINOIS 


Summit   Studios 

K:irl  S.  Sniilh.    I17lh  St.  and    IllStli   Ave,   Orland 

Park.   Illinois.  Phone:    Kiililbrook  90177. 

(sec  complete  listinK  I"l  Paso  area) 

THE  VENARD   ORGANIZATION 

Il;i    Noilh    M.i.lis.in     \m..    I'.ori.i.    III. 

,Slmlio-llif;lun\>     Ro.ul.    1  .isl    Peori.i.    111. 

Phone:    l^lOO 

Dale  of  Oi'Rani?ation:    1(123 

C.  L.  Venaril 

Frances  B.  Venard 
SERVICES:  We  write,  produce,  distribute.  Person- 
al service  throughout.     F.ACILITIES:  3200  square 
feet  of  sound  stage  .  .  .  equipped  for  any  assign- 
ment, hirgc  or  small, 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOTION  PICTIIRES:  .S<„«, ■(/);»,;;  In  Ciiiw  Aiuul 
(The  .Sears-Roehuck  Eoiuidation);  Oio  \eighbors 
on  the  l-iirm  (The  Nation;d  Plant  I'ood  Institute): 
Edncalinn  Plus—Coojx-nilivf  Office  Practices  (Key- 
stone Steel  &  Wire  Company),  Inioinplete:  Only 
I9.'),'i  relerences  submitted. 

Iowa 
GENERAL   PICTURES   PRODUCTIONS,   INC. 

17(12    ken    W.i\.    Dis    Moines,     low.i 

Phone:  3  4553 

Date  of  Organization:    1915 

Lalwratory:    Kempton   Road 

Des  Moines.  Iowa,  Phone:  3-8275 

W.  K.  Niemann.  Presidetit 

Ted  Sloane.   Vice-President 

David  H.   Bonine,    I'ice-Presidiiil  in   charge  of 
laboratoi-y 

Wm.  H,  .Schullz,  I'ice-PresidenI  in  charge  of 
production 
SERVICES:  Industrial  sales,  educational,  job  train- 
ing and  civic  relations  films:  television  subjects. 
FACILITIES:  Sound  and  color  camera  and  labora- 
tory equipment:  sound  recording  and  re-recording, 
direct-on-film,  magnetic  film,  tajie:  color  printing: 
editing;  creative  staff. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.MOTION  PICTURES:  Egg  Layer',  irom  Jungle 
Fowl  to  Hy-Lines  (Hy-line  Poultry  Farms):  M'hal 
do  yon  say?  (United  Campaign— Des  Moines)  The 
Mysteries  of  Tubeless  Tires  (Sears,  Roebuck  &  Co,) 
The  1956  Line  of  Homko  Power  Laum  Mowers 
(Western  Tool  and  Stamping  Co,)  TELEVISION 
FILMS:  You  Pick  'Em  (Des  Moines  Register  S; 
Tribune), 


Kansas 


^ 


CENTRON   CORPORATION,   INC. 

West  Ninth  at  .\v;dr»n  Ro,i(l.  Lawrt-iice,  Kansas 

Phone:   Viking  3-0100 

Date  of  Organization:   1947 

,\rthur  H,  Wolf.  President  and  Exec.  Producer 

Russell  Mosscr,  Executive  Vice-President  and 
Treasurer 

Charles  Lacey,  Secretary  and  Director  of 
Production 

Norman  Stuewe,  Motion  Picture  Pholograjihy 

Margaret  Travis,  Scrij?!  and  Fihnstrif)  Prod. 

Harold  Harvey,   Director 

Gene  Courtney.  Director 

Robert  Rose,  Still  PhdlograjM 

Dan  Palmquist,  Editing 
SERVICES:  Motion  pictures  and  slidefilms  for 
public  relations,  sales,  training,  education  and 
television.  Subcontracting.  Specialized  sports  photo- 
graphy. Specialized  color  and /or  black  and  white 
still  assignments,  .-Xnimation  and  recording  service. 


I  \(.ll.l  I  US:  New  siiidio  .mil  office  facilities  in- 
(lude  tiO'  \  100'  X  27'  souiul  stage,  voice  studios, 
editing  rooms,  sound  rooms,  etc:  Mitchell  ;uid 
Cine  .Speiial  i:uiier:is:  complete  lighlin'.;  ami  sound 
equipnu'nl  lor  studio  ;nid  hxation. 
RECENT  PRODUCTIONS  AND  SPONSORS 
.MOTION  PlCTl'RKS:  1-ranibles  Friend  (Spell 
ler  ClK'iiiic:il  Co,):  Seeding  is  HelieTing  (Missouri 
Fiirmer's  .Vssotialion):  Rebound  (Kans:ts  Services 
tor  the  Blind):  ir/;(i(  .Ibiiut  Juvenile  Delin(juency. 
A  Safe  ShoJ).  IVhy  Study  Home  Economics  and 
six  others  (Young  .America  Films):  You  Decide 
(Kansan's  for  Right  to  Work),  SOL'ND  SLIDE- 
FILMS:  It's  Only  Money  (Continental  Oil  Co,) 
SLIDEFILMS:  Junior  Safety  Series.  Senior  Safety 
Series,  and  35  other  filmstrips.  (Young  .\meric:i 
Films) 

Minnesota 

CONTINENTAL    FILMS 
(Div.   of   Midwest   Radio-Television,    Inc.) 

17  .South  Ninth  St..   Miiiiu.i|jolis.  .Mimi. 
Phone:    FE  8-6301 
Date  of  Organization:    1954 
William    McNally,    Chairman    of   Hoard 
Robert    Ridder,    President 

V.  \',iii  Konynenburg,  Executive  Vice-President 
I", ml   1),   Rusten,  Executive  Producer 
Don   P:idilla,  Business  Manager 
David  E,  Westphal,  Production  .Manager 
SERVICES:  Writing,  direction  and  production  of 
color   and    black   and   white    motion    pictures    for 
business,  education,  religion  and  television.  Three 
writer-directors  together  with  camera,  sound  and 
editing  staff,     F.XCILITIES:  25'  x  50'  sound  studio, 
.Arriffex,  Mitchell  and  Super  1200  cameras:  editing, 
interlock  projection,  synchronous  magnetic  sound 
recording  and  mixing, 

RECENT  PRODUCTIONS  AND  SPONSORS 
,MOTION'  PICiTURES:  .More  From  Every  Acre 
(Northrup,  King  S:  Co,):  Under  Control  (Fisher 
Governor  Co,):  New  Era  of  Better  Roads  (Pioneer 
Engineering):  G-20  Granules  (The  Mackwin  Co,): 
Let  Vs  Do  Good  (Lutheran  Welfare  Society).  T\' 
MOTION  PICTURES:  Minnesota.  U.S.A.-39  TV 
shows  (Minnesota  Junior  Chamber  Commerce  & 
Minnesota  Industries). 


^ 


EMPIRE    PHOTOSOUND    INCORPORATED 

192"  Lyndale  .\\c.  .South.  .MmiUMpolis  .'i.  Mmii. 

Phone:   PLeasant  2407 

Date  of  Incorporation:   Oiiober.    1945 

William  S.  Yale,  President 

C:harles  B.  Woehrle,  Secretatj-J'reasurer 

Catherine   Running,    Business   Manager 

Richard    [amieson.  Production 

Trum:m    Bjorklund.   Creative 

William  O'Brien.  Script 

,\rthur   Nicol.   .Animation 

Leslie  Blacklock,  Cainrra 

Patrick  Des  Jarlait,  .4i/ 

DeLores  Paul,  Editing 

Warren  Rose,  Sound 
SERVICES  AND  FACILITIES:  Completelv  eq 
uipped  ])rocluction  facilities  for  motion  pictures, 
sound  slidefilms,  television  commercials  and  sales 
meeting  presentations,  Ifimm  Maurer  camera. 
Time  hipse.  slow  motion  equipment.  Editing,  and 
interlock  projection.  .Animation,  sound  recording 
studio  10'  X  60'  sound  stage.  Tape  and  magnetic 
film  recording,  disc  and  tape  music  libraries.  Pro 
cess  screen  and  arc  rear  projection. 
RECENT  PRODUCTIONS  AND  SPONSORS 
.MOIION  PICTURES:  Parade  of  Produil-..  k\I 
Today.  Ilistoiy  of  >.!/  Research  (Minnesota  .Min- 
ing S:  .M:mulaciuring  Company);  It's  Great  to  be 
an    Ameiinin   Lci^iounaiie    (  \mei"ic;iii    Legion    N;t 


[loii.il  I  li'.idc|ii.iric-rs):  Pa/nttng  the  'Town  (.Vrchci 
Daniels  .Midland  (.oinpany),  SOUND  SI.IDl 
TIL. MS:  Savings  in  the  .Itlii  (Western  .Mineral 
Products  Company  :mcl  Zonolite  (aimpany):  Let's 
Talh  .Ibont  Vatations  (Minnesota  Mining  &  Man- 
ulactiiring  Company):  S/ieiialization.  the  Keyword 
(Tr:iiikliii  M:iiuilacturing  Company):  Your  .Mar- 
ijueile  .Money  .Mailers  (M;irc|uette  M;inuf;icturing 
Company);  Flie  General  .Mills  ITciv  (General  .\fills, 
Inc),  iv  FILM  C:O.M.MERCIALS:  lor  .Minneap- 
olis Brewing  Company,  General  .Mills  Inc.,  M:ir 
sluill-Wells  Company,  Russell  ,\Iiller  Milling  Com- 
panv.  First  National  Bank  of  Minneapolis,  EZ-Wa\ 
Sales  Inc.,  Fisher  Nut  Company,  Lavoris  Coinpain 
:incl  C;hevrolet  Dealers. 

REID    H.    RAY    FILM    INDUSTRIES,    INC. 

2269   Ford  Parkway,  Si,   I", ml    I,    Minnesota 
Phone:    .Midway  9-1393 

Branch    Offices:    Chicago    1,    Room    1068,    208 
So.  LaSalle  St.,  Financial  6-0897,  Frank  Balkin: 
Los    .\ngeles,    8762    HoUoway    Drive,    Phone: 
CRestview   1-4080, 
Date  of  Organization:   1910 
Reid  H,  Ray,  President 
William    H,    Ringold,    Viir-Pic^ideiil 
Frank    [.  Havlicek,  Asst.  to  the  President 
.Alice  M,  Ciriswold,  Secretary 
F,    H,   Polsluss.  Production  Manager 
t;li\e    Bradshaw,  Laboratory  Superintendent 
Robert  Berg,  .1)7  Director 
R,  \',    Jeffrev,  Director  of  Merchandising 
|ohn  i.ang.  Sales  Manager.  Film  .■Id  Division 
Frank  Balkin,  .Manager.  Chicago  .irea 
SERVICES:   Motion  pictures,  slidefilms,  TV  com 
mercials  (live  or  animated)  screen  advertising  (na 
tional  or  local  sales).     FACILITIES:  Script  depart 
ment,    studio,    laboratory,    titles,    animation:    com- 
plete production   equipment  for  35mm  or   16min 
black    and    white,    or    color:    RC.\    magnetic    m 
photographic  35  or  16mm  recording. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.\I04  ION  PICTURES;  .)  Yrai  to  Rememher  (Illi 
nois  Farm  Service);  On  the  Boardwalk  (Cinema- 
scope) (.Atlantic  City  Convention  Bureau);  Magic 
of  .Mixes  (Pillsbury  Flour  .Mills);  The  Sierra  Load- 
er   (Harnischfeger   Corp.);    Lease   for   the   Future 

(Deere  S:  Company);  lotua  on  Parade  (Universitx 
of  Iowa):  Power  for  the  Man  who  Expects  .Mou 

(International  Harvester  Co.):  .-imerica's  Iran 
Irontier    (Erie  Mining  Co.), 


Missouri 

THE    CALVIN    COMPANY 

I  Ml'.    I  ruman  Road.  Kansas  City  fi,  Missouri 
I'lii.iie:  HA  I-I234 
Date   of   Organization:    1931 
I'orrest  O,  Calvin,  President 
Llovd  "Thompson,  Exec.  Vice-President 
l,:irry  Sherwood,   Vice-Pres.  &  Gen.  Mgr. 
Neal  Keehn,   T,  P.  in  Charge  of  Services 
Frank  Barhydt,  (',  P.  in  Charge  of  Productions 
Bettv  C.  C;ahin,   Secretary-Treasurer 
Richard   Bulkeley,   Production   Manager 
|:imes    Hash,    Comptroller 
Leonard   Keck.   Operations  .Manager 
\Villi:im  D.  Hedden.  Laboratory  Supt. 
M:ixine   Co\ell.    Office   .Manager 
SER\'1CES:    16mm  color  sales  and  sales   trainin 
films:    service   work   and    laboratory    facilities    lo 
other   producers,   universities  and   television   com 

(LISTINGS  CONTINUED  ON  FOLLOWING  PAGE) 
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BUSINESS     SCREEN     MAGAZINE 


What    does 


this   seal 


nUCAT/Q^ 


mean 


to   you? 


o 


AMERICAN 
ASSOCIATION    OF 
FILM    PRODUCERS, 


rol 


M       B 


To  you,  the  sponsor,  it  means  that  the  producer 
^vhose  letterhead,  advertising,  presentations 
and  pictures  display  this  seal  has  been  admitted 
to  an  association  of  his  severest  critics  —  other  producers. 
It  means  he  has  passed  with  flying  colors  stringent 
qualifications  of  experience,   equipment,   financial  standing 
and  professional  talent.  It  means  he  has  wholeheartedly 
endorsed  a  Code  of  Fair  Practices  and  a 
Standard  Reference  contract  which  cover  ever^' 
phase  of  film  selling  and  production. 
In  short,   it  means    'This  is  an  ethical  producer, 
on  whose  word  you  can  depend." 
It  means  something  else,  too. 
In  the  old-fashioned  way.  he's  dedicated 
.  .  .  he's  dedicated  to  producing  pictures  which 
will  do  the  job  they're  intended  to  de- 
pictures of  the  best  creative  and  technical  quality. 


Be  sure  the  A  AFP  Seal  is  on  your  pictures. 
It's  your  guaranty! 


Atlas  Film  Corporation 

Oak  Park,  Illinois 

Beeland-King  Film  Productions 

Atlanta,  Georgia 

Cinecroft  Productions,  Inc. 

Cleveland,  Ohio 

Condor  Films,  Inc. 

St.  Louis,  Missouri 

DeFrenes  Company 

Philadelphia,  Pa. 

Francisco  Films 

Chicago,  Illinois 

The  Jam  Handy  Organization,  Inc. 

Detroit,  Michigan 

Kling  Film  Productions 

Chicago,  Illinois 

Mervin  W.  laRue,  Inc. 

Chicago,  Illinois 

Producers  Film  Studios 

Chicago,  Illinois 

Reid  H.  Ray  Film  Industries 

St.  Paul,  Minnesota 

Sarra,  Inc. 

Chicago,  Illinois 

Vogue-Wright  Studios 

Chicago,  Illinois 

Wilding  Picture  Productions,  Inc. 

Chicago,  Illinois 


AMERICAN    ASSOCIATION    of    FILM    PRODUCERS,    Inc. 


333  North  Michigan  Avenue      •      Chicago,   Illinois 
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WEST  CENTRAL:  MISSOURI 


THE       CALVIN       COMPANY: 

iiiercials.  FACILllIES:  I  wo  sound  stages,  area 
19.000  sq.  ft.;  location  equipment;  laboratory  with 
output  of  2.').000.000  ft.  black  and  white,  20,000. 
000  ft.  color  a  year;  Kodaclirome  processing  and 
printing;  12  editing  rooms;  two  sound  studios  with 
six  channels,  eight  phono,  recording  etjuipment 
for  fdm.  tape,  wax,  magnetic  film;  eight  full-time 
directors;  creative  staff;  complete  nuisic  facilities. 
RECENT  PRODUCTIONS  AND  SPONSORS 
.MO'l'ION  I'lCl  TRl'S:  I-HtHUniu-iilah  of  Euilh 
Moving.  The  Last  Mile.  Dateline  I'enria,  (Cater- 
pillar Tractor  Co.);  The  Hungry  Huarde  (Douglas 
Chemical  Co.);  U  here  in  the  Iloi/ri  (Quaker  State 
Oil  Refining  Co.);  Lightning  on  Order  (Missouri 
Farmer's  Assn.);  State  of  the  Union  (D-X  Sunrav 
Oil  Co.):  Belter  Basketball  (Official  Sports  Film 
Service):  The  Magic  Bond  (Veterans  of  Foreign 
Wars);  Wheels  of  Progress  (Goodyear  Tire  S;  Rub- 
ber Co.);  Too  Busy  to  Live,  Man  and  Boy  (Phil- 
lips Petroleum  Co.);  One  .4niong  Many  (.\llegheny 
Couul\    Conununiiv  Chest). 

CONDOR   FILMS,   INC. 

1006  Olive  Street,  St,  Louis  I.   Missouri 

Phone;    M.\in    1-8876 

Date  of  Organization:    ly.'il 

.\rthur  E.  Wright,    Jr.,  President 

Bradford   Whitney.    Vice-President 

Dean  Afoore.  Production  Manager 

Edgar  F.  Ste\ens,  Vice-President 

Victor  C.  Lewis.  Jr..  A.C.E..  Chief  Film  Editor 
SERVICES:  Producers  of  16mm  and  35mm  soiuid 
motion  pictures  and  slidefilms  for  sales  promotion, 
;idvertising,  public  relations,  training,  t\-.  Complete 
creative,  writing  ;ind  production  staffs.  Complete 
productions  from  script  to  screen  or  service  work; 
i.e.,  editing,  adding  sound  and  music  to  films  al 
ready  shot.  F.\CIL1TIES:  .\ir-conditioned  sound 
stage.  35mm  Mitchell,  16mm  Maurer  and  Bell  S.- 
Howell cameras.  Fearless  Panoram  dolly,  Synclu^o- 
nous  magnetic  recording— 16mm,  17l/^mm,  35mm, 
14-inch,  Six-channel  inter-locker  mixing  16mm, 
17i/2ram  and  35mm  Mo\iolas— picture  and  sound. 
16mm  and  35ram  (arc);  effects  libraries. 
RECENT  PRODUCTIONS  AND  SPONSORS 
.MOTION  PICIIIRES:  The  Beef-Maker  (Eli 
Lilly  &  Co.);  Train  Radio  on  the  Frisco  (Frisco 
Railroad);  The  Stark  Sales  Formula  (Stark  Bros. 
Nurseries  8:  Orchards  Co.);  The  Yankees  .  .  .  Base- 
hall's  Elite  (The  Coca  Cola  Co.);  The  Linden  Leaf 
(Lindenwood  College).  TV  COMMERCIALS 
for;  Ralston  Purina  Company,  United  \'an  Lines, 
Lion  Oif  Company,  Turns,  Bardenheier's  Wines, 
Griesedieck  Brothers  Beer,  Color-Flyte  and  Royale 
dinnerware,  and  many  others. 

The  Jam  Handy  Organization,   Inc. 

4378    Lindell    Blvd.,    St.    Louis,    Missouri. 

(see  complete  listing  in  Detroit,  Mich,  area) 

HARDCASTLE  FILMS 

25  So.  Bemiston  Ave.,  St,  Louis  5,  Mo. 

Phone:  Parkview  6-0202 

Date   of   Organization:    1930 

J.  H.  Hardcastle,  Producer 

C.   E.  Talbott,  Photography 

Richard  Hardcastle,  Editorial 

Richard  Hardcastle,  Jr.,  Production 
SERVICES:  Motion  pictures,  slidefilms.  and  l\ 
commercials  of  all  types:  advertising,  public  re- 
lations, sales  industrial  training,  civic,  religious, 
fund  raising.  F.XCILITIES:  Complete  35mm  and 
16mm  equipment,  sound  stage,  editing  rooms, 
portable  lighting  and  recording  equipment  for 
locatir>n  prr)dtiction. 


RECENT      PRODUCTIONS       AND       SPONSORS 

MO  1  ION  I'lCMRKS:  .\l„ie  Food  for  Your 
.Money  (Dairy  Couruil  of  St.  Louis);  Babies  Like 
to  Eat  (.Social  Science  Films);  Sub:4.s.senibly  of  the 
Overheail  Door,  job  Installation  (Overhead  Door 
Corp.):  Big  Game  Trails  (Vitronic.  Inc.).  Sl.lDl-, 
FIL.MS;  Tavern  Tactics.  .Merthandising  School 
(-\nheuser-Busch.  Inc.);  Xothing  Does  it  Like 
i-Ufi.  Unit  Advertising  (The  .Seven-Up  Co.).  TV 
CO.MMER(:i.\I.S;  Ripley  Clothes.  .McMahon 
Pomiac.    Trigg  .Mercurv. 


Wilding   Picture   Productions,   Inc. 

39-10    Lindell    Boulevard,    St.    Louis.    .Mo.    Phone: 
jEfferson   5-7422.   Jack    Robertson,    in    iharge 
(under  super\ision  of   Jack   Rheinstrom), 

(see  complete  listing  in  the  Chicago  area.) 

Wisconsin 

Douglas   Productions 

925  No.  Jackson.  Milw.uikee.  Wis.  Phone:  BRoad- 
way  2-5680. 

(see  complete  listing  in  Chicago  area) 

FILM   ARTS   PRODUCTIONS,   INC. 

1032   N.  Sixth  Street.   .Milw;uikee   .'i.  Wisconsin 

Phones:    BR  6-5670 

Date  of  Organization;    1927 

\.   K.   Hadley.  President 

Harlan  P.  Cro\',  General  .Manager.  Treasurer 

\Valter    Iminekus,    Photografihy 

Gavlord  C^Iark,  Laboratory 

.\lfred  Zemlo.  Sound  Recording 

Charles  Koehler.  Slide  Production 
SERVICES:  16mra  and  35mm  industrial,  sales 
training  motion  pictures;  sound  slidefilms:  slides: 
TV  commercials  and  shorts.  Complete  16mm  and 
35mm  lab  service.  F.\CILITIES:  16mm  and 
35mni  cameras;  lighting  equipment  for  studio  or 
location:  stock  and  special  sets:  recording  facili- 
ties (magnetic,  disc,  and  film).  16  and  35mm: 
5000   sq.    ft.    shooting   stage. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.MOTION  PICIURES;  .Milk  is  our  Business 
(Golden  Guernsey  Dairy  Cooperative):  Outboard 
Odyssey  (Outboard  Boating  Club  of  .-\merica): 
Life  Line  (Macwhyte  AVire  Rope  Co.).  SLIDE- 
FIL.MS;  Is  This  Your  Life  (Million  Dollar  Round 
Table  of  Insurance  -Agents):  We  Knoie  What  Your 
Customers  Watit  (Hansen  Glo\e  Corp.):  Massey- 
Harris  >0  Tractor  (Massey-Harris-Ferguson,  Inc.); 
Success  Story    (.-\llis-Chalmers  Mfg.  Co.). 


National  Advertisers  Association 
Checklist  for  Clients  &  Producers 

-^  .\n  outline  of  the  responsibilities  shared 
by  film  sponsors  and  producers  was  pub- 
lished by  the  Association  of  National  Ad- 
vertisers, from  data  ]>repared  by  its  Films 
Committee  with  O,  H.  Coelln.  publisher 
of  Busi.N'ESS  Screen,  serving  as  liaison  to 
producers.  Currently  being  revised,  "The 
Check-List  of  Client  and  Sponsor  Respon- 
sibilities in  the  Production  of  .Motion  Pic- 
tures "  offers  clear-cut  ad\ice  on  what  the 
film  buyer  and  his  producer  should  do  to 
assure  successful  crcati\e  antl  production 
efforts. 

The  outline  ranges  through  prepara- 
tory stages,  into  actual  protluction  and 
laboratory  phases  and  into  the  ultimate 
goal  of  distribution  to  intended  audiences. 
Write  the  .-Vssociation  of  National  .Adver- 
tisers, Inc,  285  Madison  .\venue.  New 
York  17,  to  reserve  your  copy  of  the  new 
edition.  Published  price  was  not  available 
at  press  time. 
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SOUTHWEST 


Arizona 

CANYON    FILMS    OF    ARIZONA 

S.i  1    \nMii   Se\cnth     \\c..    rhonnx.     Xn/orM 
IMidiic:    ALpint*  2-I7l!i 

D.iK    1)1    Or^anj/ation:    \{i'i^ 

KaMiioiul    Boley.    Owtier-Fmdm  liun    Manii^fi 
15r>l>  Allen,  Owner-Director  o}  Photograf)h\ 

SKRX'ICES:  CommtTfial  motion  pitture  producers 
lor  JTuitiNtrv.  television.  iKhciiisin};.  and  ed- 
u( ation.  IV  spots,  sound  slidt-fdnis.  (^oiitac i  ecf- 
itin.!4  and  shooting  for  otiur  prudiueis.  Animation. 
Script  Dept.  FACilLIIIES:  Sound  stage  and 
complete  sound  recording  facilities,  magnetic  film 
and  tape,  disc  cutting.  Portable  lighting.  Sync- 
hronous cameras  and  recorders.  Complete  editing 
dept.  including  sound  cutting.  Interlock  projection 
and  recording  IGnnn  or  ^i'jmm. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOTION  PICTURES:  Phoeuix-Your  City  (Cit\ 
of  Phoenix);  Pallern  for  Progrtrs.s  (Arizona  Public 
Service  Company):  fnhulous  Fti.shiun.'i  (Ed  Poole 
and  Associates);  They  Line  Again.  RefiabHitutiou 
of  the  lilind   (.\rizona  Dept.  of  Welfare). 


Texas 

JAMIESON   FILM   COMPANY 

3825   Bryan  Street,   Dallas  -1.  Texas 
Phone:    TEnnison    8158 

Date  of  Organization:    191(j 

Kruce  Jamieson,  Bttsiriess  Manager 
Hugh  V.  Jamieson,  Jr.,  Production  Manager 
jerrv  Dickinson.  TV  Production  Manager 
Raymond  Redd,  Laboratory  Manager 
Robert  A.  Green,  ]\'riling  Department 
Taylor    Branch.    Production    Supervisor 
Bob  Alcott.  Camera  Department 
Robert  Redd,  Editing  Department 
John  Beasley,  Art  Department 
Frank  Sloan,   Sound  Department 

SER\ICES;  Industrial,  educalicmal.  training  and 
public  relations  motion  pictures.  16mm  and  35mm: 
filmed  television  programs  and  TV  commercials: 
sound  recording  and  color  printing  services.  F.^- 
CILITIES:  Studio  and  sound  stage.  RC.\  ]6mm 
and  35nun  sound  cliannels;  editing,  printing  and 
jjrocessing  16mm  and  35mm;  Kc>dachromc  printing 
with  scene-toscene  color  correction:  animation, 
creatixe  staff. 

RECENT       PRODUCTIONS       AND       SPONSORS 

MOriON  PICTURES:  U.  S.  Xavy  Aircraft  Dr 
velopwent  I'ihn  ~  Confidential  —  (Chance  Vought 
Aircraft);  i  V.  S.  Air  Force  Aircraft  Development 
Films  —  Secret  —  (Convair  .\ircraft):  Lines  of 
Progress  (South  Carolina  Electric  Clooperalives): 
To  Walk  Atone  (Scottish  Rite  Hospital);  The 
Modern  Way  —  Xaturally  (Southern  Union  Gas): 
Tax  Form  Information  Film  (U.  S.  Treasury  De- 
partment); ./  Revolution  in  Modern  Living  (Con- 
solidated Fro/cn  Focjds):  Magic  I'alley  (Lower  Rio 
(irande  Chamber  of  Connnerce):  195y  Texa.\  State 
Fan-  (State  Fair  of  J'exas);  Texas  Xatural  Re- 
sources ~  .^0  minute  i>ersion  (Texas  Gidf  Sul- 
phur). TEI.EX'ISiON  FILMS:  5L'  programs  ol 
"  1  exas  in  Review"  (Humble  Oil  .<:  Refining  Co.). 
I\-  CO.MMERCilALS:  for  the  Borden  Company. 
Humble  Oil  Sc  Refining  Co..  Phoenix  Sewing  Ma- 
chines, Magnolia  PtiroK-um  ( :(nnpan\.  Cllirvslei 
(Corporation,  etc. 
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SOUTHWEST   FILM   CENTER 

(Film  production  facilities  of 
SOUTHWEST  FILM  LABORATORY,  INC.) 

201")  Young  Slrirt,  D^illas.   1  exas 

Phone:  Riverside  ()782 

Dale  of  Organi/atioii:  Mav.  IWid 

Jrvin  Canb.  Presidi-fjt 

Jack  A.  Hopper.  Viie  Pre.t.-Ti-cli.  CoiiMitlanl 

Curt  Poe.  Exft  ittive  Producer 

Lloyd  B.  .\bernatliey.  Director  of  Plmtoiirajihy 

Robert  E.  Rogers.  Editorial  Sitften'i.sor 

Bob  Duncan.  (Continuity  cr  Scrijyt  Drpl. 

OIi\er  H.  Oliver.  Sound  Engineer 

Roy  Fridge.  Art  i-  Animation  Dept. 
SERVICES:  Television  film  series,  comnierci.d  .md 
industrial  color  films.  F.\CILIT1ES:  .•i2()l)  It.  sound 
stage,  complete  narration,  dubbing  and  scoring 
studios,  16mm  .Mitchell  ;ind  Arrifle\  cameras,  Mag- 
nasvnc  and  .Magnecord  magnetic  recorders.  .M;(urer 
Optical  recorder,  (omplete  processing  .tnd  priming 
laboratory. 

RECENT  PR0DUCT(ONS  AND  SPONSORS 
MOTION  PICIT'RES:  Big  ir  ISA  (Dallas 
Chamber  of  Commerce);  I  A'  PROGR.\MS:  Texas 
Rasslitt  (Ed  McLemore  Sportatoriimi):  Telepltonr 
Spotlight  on  Texas  (Gardner  .Advertising);  Tele- 
phone Spotlight  on  Missouri  (S.  W.  Bell  Tele- 
phone Co.).  TV  C:0.\IMERCIAI.:  Magnolia  Sales 
(Magnolia  Petroleum  Co.). 

SUMmTt  STUDIOS 

8316  Diana  Drive.  El  Paso.  Texas 

Phone;    6-3920 

Date  of  Organization:    Ul.5j 

Branch  Officp;: 

I47th  St.  and  lOSth  Ave..  Orland  Park,  111. 

Phone:    Fieldbrook    9-0177.    Karl    S.    Smith    ini 
charge) 

Lawrence  V.  Smith.  Director 

James  L.  Thalheimer.  Chief  of  Sound  Depl. 

Sherman  A.  Mullin.  Script  Dept. 

V'irginia  L.  Smith,  Business  Manager 
SERVICES:  Complete  35  and  I6mm  motion  piitun 
production  for  iiulustrv.  education,  television,  and 
medicine-  Stock  shots  in  black  and  white  and  color. 
Southwestern  representative  of  a  leading  animation 
producer  (Graphic  Films  Corporation).  F".\CII. 
ITIES;  35mm  Bell  &  Howell,  .\uricons  100  -  600'. 
Bolexes.  .Air  conditioned  sound  stage  and  recording 
rooms.  Mobile  location  units  available  for  shoot 
ing  in  Mexico.  C:omplete  lighting  facilities-  Fully 
equipped  time-lapse  laboratory.  Anim:itiim  facil 
ities.  Projection  room. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOTION  PICTURES:  The  Hidden  Valley  (Citv 
of  El  Paso  Park  Dept.):  Plaza  de  Toros,  Flora  and 
Fauna  of  the  Franklin  Mountains,  Land  of  the 
Lizards.  Cacti  and  Succulents  of  the  Southieesl 
Desert    (Unsponsored). 

TEXAS   INDUSTRIAL   FILM   COMPANY 

2528  North   Boule\:ird.   Houston,  Te\:is 

Phone:   JAckson  9-4377 

Date  of  Organization:  1945 
SERVICES:  Industrial  training  and  sales  promo 
tion  motion  pictures,  16mm  and  35ram  sound, 
color:  35mm  sound  slidefilms.  Extensive  special- 
ized experience  in  production  of  insect  films. 
FACILITIES:  16mm  and  35mm  cameras,  lighting 
equipment:  air-conditioned  sound  stage;  disc,  mag- 
netic tape  and  16mm  optical  sound  recording: 
picture  and  soimd  editing:  printing  equipment  for 
16mm  motion  pictures  and  35mm  slidefilms.  Per- 
sonnel for  writing,  direction,  editing  and  sound 
recording. 

RECENT  PRODUCTIONS  AND  SPONSORS 
-MOTION  PICIT'RES:  Low  J-olume  Spraying 
(Hercules  Powder  Company):  Pole  (.limbing 
(Southwestern  Bell  Telephone  Company):   South- 


west Con  fe;  elite  l-ootball  Higlilighls  o\  I'lU 
(Huml)le  Oil  ,<•  Refining  Company):  Fiontiers 
Vnliiniled  (Texas  CJhenncal  Council),  SLIDE- 
I'lL.MS:  Down  Through  the  Years  (Houston  .\:i- 
tinal    Cias), 


jgtCJ 
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MOUNTAIN     STATES 


Colorado 


THOS.    J.    BARBRE 
MOTION   PICTURE   PRODUCTIONS 

2130  .So,  Bellaire  St..  Denver  22.  Ciolorado 

Phone:    Skyline   6-1579 

Date  of  Organization:    1940 

Thos.  J.  Barbre.  Owner,  .Manager.  Producer 

Paul  Emrich.  Recording  Director 

Don  Hoffman.  Director  of  Photography 

Lowell  B.  Swiizcr.  Writer-Director 
SER\ICES:  Complete  production  of  all  types  ol 
business  films.  .Sales,  training,  public  relations,  ad- 
vertising, educational.  Color  and  black  and  white, 
TV  commercial  and  TV  entertaimiient  films. 
Producer  services.  F.ACILITIES:  Sound  Stage, 
theater,  editing  rooms,  voice  studio,  interlock  pro- 
jection. Maurer  cameras.  100.000  watts  ol  lighting 
ecjuipment.  ,\faurer  six-track  optical  recording. 
.Magnetic  film  recording.  Tape  recording.  Sound 
truck  and  generator.  Editing,  animation  and  titling 
rooms,  equipment  and  staff.  Recorded  music  lib 
raries.  Staff  organist.  Editors,  script  writers. 
RECENT  PRODUCTIONS  AND  SPONSORS 
.MOTION  PICIT'RES:  Uniteds  Sew  Look  :,nd 
UAL  Training  \o.  1  (United  .Air  Lines);  Another 
Step  Forward  (Colorado  Fuel  S:  Iron  Corp.);  Tivo 
Buck  Jones  (Colcjrado  Game  &  Fish  Dept.);  Sfiill 
at  Hungry  Horse  (U.  S.  Bureau  of  Reclamation); 
Highlights  of  19?}  (Denver  Newspaper  Guild); 
The  GIF  Story  (Great  Western  Sugar  Co.);  Well 
Done   (Clolorado  Fuel  &  Iron  Corp.). 

RIPPEY,   HENDERSON,   KOSTKA   &   CO. 

909  Sherman  Street,  Denver  3,  Colorado 

Phone:    .\Coma    2-5601 

Date  of  Organization;   1943 

Arthur  G.  Rippey.  Managing  Partner 

Ciilljcrt   Bucknuin.  Partner,  Producer 

Clair  G.   Henderson,  Partner 

William    Kostka,   Partnei 

Harry  .A.   Lazier.   Partner 

Robert  R.  Powell.  Production  Supervisor 

Robert  Ci.  Zellers.  Chief  Cameraman 
SER\  ICES:  Industrial  and  civic  relations  motion 
pictures,  color  :ind  sound,  both  \oiceover  and 
lip  synclironization:  sound  slidefilms.  black  and 
white  and  color.  FACILITIES:  Sound  studio, 
16mm  cameras,  lighting,  recording  and  editing 
equipment;  creative  staff:  art  department, 
RECENT  PRODUCTIONS  AND  SPONSORS 
.MOTION  1'IC:11:RES:  Life  From  The  Land 
(Cargill.  Inc.);  Colorado,  The  Favored  Land 
(Aclolph  Coors  Co.);  Miracle  At  Your  Front  Door 
(.Minneapolis  Star  R:  Tribune);  Extrusion  Presses, 
.Metal  Forming  Presses  (Lake  Erie  Engineering 
Corp.) 

SONOCHROME  PICTURES 

2275  Glencoe  Street.  Denver  7.  Colorado 
Phone:    E.Ast   2-3192 
Date  of  Organization:   1942 
Branch:    Multichrome   Laboratories 
760  Gough  Street,  San  Francisco,  California 
R.  B.  Hooper,  Owner-Producer 
George  E.  Perrin,  Director  of  Photography 
Herbert   .\fcKenney.   Owner,  Multichrome 
Laboratories 
SERVICES:    Motion    picture    and    television    pro- 
ducers.   Sound   recording,    titles,    TV   Spots,    color 
lelease  prints,     FACILITIES:   Animating  and  title 


machine,  magnasync  recqfders,  mobile  power 
plant,  synchronous  cameras,  special  effects  depart- 
ment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOIlOX  PICIT'RES:  The  Vlah  Sloiy  -  The 
Heart,  The  Utah  Story  -  The  Central  Valleys, 
The  Utah  Story  —  The  Far  Corners  (Denver  S: 
Rio  Grand  Western  RR);  From  Melting  Snows  — 
Denver  ]Vater  Board  (VV'ayne  Welch  .Agency): 
Bell  .System  Super-.Market  (Mt.  States  Tel.  It  Tel. 
Co.  and  .American  Tel.  S:  Tel.  Co.).  SHORTS: 
Idd  Days  to  Your  Holidays  (Continental  .Air 
Lines);  Colored  Telephone  Sales  (.Mt.  States  Tel. 
&  Fel.  Co.):  Railroad  Engineering,  Yesterday  and 
Today  (Denver  S:  Rio  Grande  Western  RR).  TV 
COMMERCIALS:  Akers  Reports  Salt  Lake  City 
Trip"—  California  Zephyr  6th  .-Inniversary  —  On 
Vacation  -  Christmas  Holidays  (Ball-Davidson 
-Agency):  San  Louis  Valley  Red  .McClure  Potatoes 
(8  spots  lor  Cecil  Conner  .Agency);  Manco  Chemi- 
cal C;o.  (Piescoit  Pilz  .Agency):  Sunbeam  Bread 
(.Marsh;cll   Robertson  Agency). 


WEST     COAST 


San  Francisco  and  Bay  Area 


MARVIN    BECKER   FILMS 

915  H.iM.ocI  Street.  S:in  Francisco  3,  Calilorni:i 

Phone:  EXi)rook  2-1655 

Date  of  Organization:  1952 

Marvin  E,  Becker,  President 

Frank  E,  Wulzen,  Production  Manager 
SERA'ICES:  Industrial,  documentary,  business, 
public  relations  and  educational  motion  pictures 
and  slidefilms.  Television  films  and  commercials, 
newsreel  coverage,  Soinid  recording.  FACILI 
TIES:  Creative  staff.  16  and  35mm  production 
equipment,  music  library,  sound  stage,  lights,  sets, 
carpenter  shop,  machine  shop,  art  department, 
complete  animation  department  and  camera.  Edit 
ing  and  projection  rooms  and  multichannel  dub 
bing. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOlIOX  PKTT'RES:  i'Ms  Annual  Report  to 
the  Directors,  Packaging  and  Loading  Xails  (Co- 
lumbia-Geneva Steel— Div.  U.  S.  Steel);  Finger 
Printing  of  JVuT.sai  Yen  (.A-V  Educational  Produc- 
tions): The  Alameda  Dredge  (Vuba  CJonstruction 
Co.);  New  Techniques  in  Multilith  Duplication) 
(Col-Gen  Steel). 

MOTION  PICTURE  SERVICE  COMPANY 

125  Hyde  Street.  San  Francisco  2,  California 

Phone:    ORdway   3-9162 

Date  of   Organization:    1935 

Gerald  L,  Karski,  President.  Gen.  Mgr. 

Harcjld  A.  Zell,  VicePres.  in  Charge  of  Piod. 

Boris  Skopin.  .Mgr.  Title  i-  Trailer  Dept. 

.Albert  Niggemeyer,  .Mgr.  Laboratory  Dept. 

Henry  C,  Stowell,  .-idvertising 
SER\'ICES;  Industrial,  commercial  and  public  re- 
lations films;  special  annoimcement  and  adver- 
tising trailers  for  theatres,  business,  TV  films,  spot 
commercials.  Distributor  of  Pacific  Tel  JL-  Tel 
theatrical  releases  in  Northern  Calif,  F,ACILI- 
TIES:  Maurer  &  Cine  Special  1 6mm  cameras; 
Standard  Bell  &  Howell  35mm;  16mm  Xr  35mm 
laboratory:  art  dept.;  magnetic  &  optical  record- 
ing: dubbing  equipment:  sound  stage;  editing 
equipment:  title  it  animation  equipment:  script- 
to-release  ])rint  service. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOTION  PICnURES:  Playgirls  (Pad  Produc- 
tions); Mi.ss  California  (Broadway  Productions) 
TV  COMMERCIALS:  For  Sidney  Garfield  &  Asso- 
ciates (Dura-Starch);  Honig-Cooper  .Advertising 
(Western     .Airlines     Champagne     Flights.     Italian 
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SAN   FRANCISCO  AREA: 


MOTION    PICTURE    SERVICE    COMPANY: 

Swiss  (Jolony  Wiiiis);  Gciakl  1  hoiii.is  Advertising 
(C.ribiiri  Wiius):  Roy  Diirstinc  Co.  (Alemite 
CD-;;)  Frcilciick  E.  Baker  It  Associates  (Seattle 
Zone  C:he\rolet  Dealers);  HonigCooper  Advertis- 
ing (Leslie  Salt):  Kiow-Biern-Tiogo  (Lagendorf 
Bread);  Reinhardt  Advertising.  Inc.  (Kilpatrick's 
Bread). 

(Only  lyS.i  production  references  submitted) 


GABRIEL   MOULIN   STUDIOS 

181  Second  Street.  San  Francisco  .">.  C:alifornia 
Phone:  M'kon  (i-422-l 
Date  of  Organization:    188-f 
William    ):duike.  Dirrttor  of  Salfs 
tieorge  Watson.  Prodnicr-Director 
George  Riekman.  Director  of  Ciitetnfitngrnf)hy 
\al  Winkel,  Editor 

George  Haiise.  Direitor.  Sound  Drpurtment 
I*eter  Smith.  Assistant  ('.ii?nfrtiin<itt 
SERVICES;  Every  phase  of  motion  picture  produc- 
tion. FACILITIES:  Shooting  stage,  55  feet  by  45 
feet  by  30  feet  high.  35mm  and  l(3mm  camera 
units,  complete  sound  recordin.g  facilities  for  disc, 
i;ipe.  magnetic  film  and  Uiiiun  optical  sound,  re- 
cording studio  27  feet  by  12  feet.  35mm  and  16mm 
projection,  animation  and  editing  equipment. 
RECENT  PRODUCTIONS  AND  SPONSORS 
MOTKJN  PICTl'RES:  IVIiafs  Doing  at  Pacific 
Telej>lione  (Pacific  Tel.  &  Tel.  Co.);  The  Flying 
Platform  (Hiller  Helicopters).  SLIDEFILMS: 
Increased  Sales  by  Desigtt.  The  Saga  of  Guise ppe 
(Crovin  Zellerbach  Paper  Corporation);  The  Shield 
of  Qriality   (Columbia-Geneva  Steel). 

Multichrome   Laboratories  (Sonochrome) 

7ti()  Gough  St..  San  Francisco.  Calif, 
(see  complete  listing  in  Denver  area) 

PACIFIC   PRODUCTIONS 

til   .Mason   Street.  San   Fr;incis(o  2.   Cialifornia 

Phone:  VL'kon  2-398(> 

Date  of  Organization:    1938 

Donald  M.  Hatfield,  Ph.D..  President  & 
General  Manager 

James  B.  Gahan.  Production  Mgr. 

Fred  P.  Barker.  Art  Director 
SER\'ICES:  Sponsored  public  relations,  sales,  doc- 
umentary and  training  films;  medical  films; 
slidefilms;  filmstrips;  Pacific  Cinettes.  F.ACILI- 
niES:  .Maurcr  and  Eastman  cameras;  synchro- 
nous tape  recording  system;  complete  lighting; 
sound  and  silent  stages;  complete  35mm  &  1 6mm 
editing  equipment:  animation  department:  crea- 
tive stall;  ccmtract  script  writings. 
RECENT  PRODUCTIONS  AND  SPONSORS 
.MOTION  PlCl  IRES:  The  Xeu'  Land.  Range- 
land  (Shell  Chemical  Corp.);  Connectors  for  Dis- 
trihulion  Circuits  (Kaiser  .Muminum  &  Chemical 
Corp.);  Planlttiners  (Nursery  .Metal  Pots.  Inc.); 
Cleft  Palate  Consultative  Panel  (.Medical  .Arts  Pro- 
ductions it   University   of   California). 

W.  A.  PALMER  FILMS,  INC. 

fill   Hov%ard  Street,  .S:in  Francisco  5.  California 
Phone:   VL'kon  6-5961 
Date  of  Organization:    1936 
W.  .\.  Palmer.  President 
H.   B.   Butler.    Vice-President,   Treasurer 
Florence  H.  Dicves.  Production  Manager 
John  Ciorso.  Jr..  Laboratory  Manager 
Stewart  .A.  .Macondray,  Retarding  Engineer 
Joseph  P.  Dieves.  Camera 


SF.RX'ICES:  Industrial  public  relations  and  sales 
training  films;  soinid  slidefilms;  television  films 
and  spot  connneriials:  kinescope.  Ifinun  and 
35mm.  F.ACfLI  LIES:  Studio  :ind  loiaiion  pho 
tography;  Western  Electric  sound  reiording  system, 
photographic  and  magnetic.  16nmi  and  35mm;  disc 
and  tape  recording,  including  slerco])honic;  mul- 
tiple chaimel  dubbing  and  Interlock;  color,  black- 
white  printing— 16mm  optical  printer,  Kinescope 
Recording;  35mm  Moviola  and  editing  equip 
ment;  animation  artist;  writers,  editors. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.MOriON  PICFURES:  Glowing  Gold  (.Vgricul- 
tural  Council  of  California);  Pudendal  Block 
(.Astra  Pharmaceutical  Company);  }.n()0  Farmers 
(Cling  Peach  .Advisory  Board):  Captain  Z-RU 
(Captain  Z-RO  Productions.  Inc.);  The  California 
Question  (Metropolitan  Oakland  .Area);  \'euisreel 
19^4  (Bechtel  Corporation):  Snmc  Shovel  (Pacific 
Telephone  &  Telegraph  Co.);  Captain  Ellicott 
(Ford  Foundation  —  Onmibus  Show);  The  .-item 
—Dr.  Teller,  Great  Ideas— Dr.  .-Idler  (National 
Television  S:  Radio  Center). 


ALFRED   T.   PALMER   PRODUCTIONS 

130  Bush  Street.  San  Francisco.  Calilorni:( 
Phones:  Douglas  2-8177-8 

l);ite   of   Organization:    1931 

Alfred  T.  Palmer.  Owner,  Exec.  Producer 
Alexa  H.  P:dmer.  Co-Owner,  Office  .A/gi. 
Piiidine  C.   Hase.  Secretary 
I.:iwrence   E.   Williams. 

.Issociale  Producer-Writer 
William  Thorp,  .-issociale  Producer  \\  liiei 
Nikola  Drakidic,  Associate  Producer 
-M.P.S.  \'an   Lier.  .Associate  Producer 
lohn  Miller,  .-Issociate  Producer-Director 
Donald  L.   Palmer  &  Robert  Brooker. 

Photography 
David  H.  Palmer.  Sound 
Mark  Young.  Production 
Julia  Palmer.  Editorial  .-issistant 

SERVICES:  Production  largely  centered  in  over- 
seas projects  concerned  with  the  advancement  of 
human  understanding  through  the  use  of  motion 
pictures.  F.ACILITIES:  Complete  16mm  produc- 
tion and  sound  studios,  reproduction  laboratory, 
distribution  t:icilities  and  theatre.  .Also  color  and 
hhick-white  still  studios,  and  staff. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.MCniON  PICTURES:  America  Sails  the  Seas 
(National  Federation  of  .American  Shipping);  Han- 
nibal Victory  (U.  S.  Afaritime  Commission);  A 
Dream  and  A  Memory,  Jafian  Today.  Cargoes  for 
Peace.  Voyage  of  Discovery,  Funaji  (.American 
President  Lines);  Gateway  to  Jafmn,  Colorful  Xik- 
ko.  Picturesque  Japan,  .-Hong  Japan's  Highroad, 
Kimono.  Holiday  in  Japan  (|apan  Travel  Bu- 
reau): The  Romance  of  Silk  (Japan  1  ourist  Asso- 
ciation): Tlie  Truth  Shall  .Make  .Men  Free.  Bayan 
Kong  Filipinas,  Ceylon,  My  Home  (The  .Asia 
Foundation);  Fisherman  of  Jnfiiin  (Young  .Ameri- 
ca Films);  Oui  Filipino  Friends— in  the  city.  Our 
Filipino  Friends— in  the  country  (World  Family 
Fonnn  Films);  Young  Men  of  .Iction  (Interna- 
tional Junior  Chamber  of  Camnnerce):  Destination 
Hawaii  (.Malson  Navigation  Cn.):  .In  .-tmerican 
Looks  at  Bali,  .in  .imerican  Looks  at  .Morocco, 
.-in  .-imerican  Looks  at  India  (World  Forum 
Films);  .SViga  of  a  Ship  (World  Fravel  .Adventures); 
(IN  PRODUCrriON  1956):  Seming  the  World 
(.American  President  Lines);  .4  Pearl  is  Born 
(Japan  Tourist  .Assoc);  An  .imerican  looks  at 
Jajian  (World  Forum  Films):  The  Slnn.ni  Story 
(Standard-\'acuum  Oil  Co.). 


WALTER    A.    RIVERS   &    ASSOCIATES 

6n  M.fTkil   Mnil.   S.iji   Fr.iruisc.    II,  C.dilolni.i 

Phone:   Sl'tter   1-1284 

Date  ol  Organizalit)n:   1949 

Waller   .\.    Rivers.   President 

W.  (..  Rivers.  Art  Director 

Alice  Garrity.  Secretary 

SERVICES:  General  motion  picture  production, 
s|)ecializing  in  films  for  industry,  television,  public 
relations  and  sales  training.  FACILIl  IFIS:  Sound 
tameras.  re(ording  s\stem.  film  and  tape;  titles  and 
animation:  writing;  editing  and  art  stall.  T\'  pro- 
duction set  and  lights. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOIION  PICFURES:  Steel  Cont/uers  .\alure's 
Fury  (Judson  Pac ific. Murphy  Corp.);  Operation 
.Safeguard  (Board  of  Fire  Underwriters  of  Pacific); 
Richmond-San  Rafael  Bridge  (Judson  Pacific- 
.Murphy  Ciorp.);  .Mechanical  Brain  Demonstration 
(International  Business  Machines  Corp.);  Profwsi- 
lion  B  (Prop.  B.  Committee  for  S.F.  Courthouse); 
Recruiting  films  and  slides    (U.S.  .Air  Force). 


45- 


GENE   K.   WALKER   PRODUCTIONS 

465  t:alilornia  Strut.  S.iji  Iraiuisio  4.  C.Ait. 

Phone:   VUkr)n  6-2891 

Studio  at  627  Commercial  Street.  San  Francisco. 

California.  Phone:  YUkon  2-4181 

Date  of   Organization:    1938 

Gene  K.  Walker,  President 

R.  F'.  Scott.  Studio  .Manager 

William  H.  MtDonough.  Producticjn  Supennsor 

Stedman  Chandler.  Editorial  Supervisor 
SER\'ICES:  Complete  production  services,  16iimi 
It  35mm  film,  soimd  slidefilms  and  filmstrips.  F.A- 
CILI'FIES:  2-story  studio  building,  fullv  equipped 
for  recording,  editing,  titling  and  small  set  photo- 
graphy. 4  recording  ch:innels. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOl  ION  PICTURES:  52  fixe  min.  films-C/iiVago 
Market  Report  (Union  Stock  Aard  &  Transit  Co.); 
Plastics  from  Petroleum.  Detergents  from  Petro- 
leum (Standard  Oil  Co.  of  California):  Leaner 
Hogs  ir  Longer  Profits  (Union  Stock  Yark  &  Transit 
Co.);  Flying  ".i"  Gasoline  (Tide  Water  .Associated 
Oil  Co.). 


The  Film  Users'  Authoritative 

Guide  to  Qualified  Producers 

■^  Widespreiid  use  of  these  .Annual  Pro- 
duction Review  issues  of  Business  Screen 
b\  leading  sponsors,  advertising  agencies, 
trade  associations,  government  agencies 
and  as  a  credit  reference  among  trade 
sources  within  the  industry,  has  made 
this  buyers'  guide  the  largest  publication 
in  the  nontheatrital  film  industry. 

But  it  is  in  the  ifualitx  of  the  d;ita  it- 
self, that  the  Editors  have  provided  the 
most  useful  relerence  a\.iilable.  Dei;iiled 
facts  about  these  speci;dizing  companies 
reveal  the  age,  ( har;it  ter  and  physic;d 
size  ol  each  organization.  Reference  data 
about  retent  productions  ami  sponsors  is 
your  assurance  ol  recent  film  experience 
and  the  nature  of  work  performed.  Tlu 
buyer  is  urged  to  study  each  listing  care 
fully  and  to  analvze  dat:i  submitted  as  to 
films  done.  .Additional  relerence  copies  ol 
the  Production  Review  are  available, 
while  the  supply  Lasts,  at  $2.00  each. 


126 


BUSINESS     SCREEN     MAGAZINE 


CI 


Af  rn 


METROPOLITAN     LOS     ANGELES 


45- 


ACADEMY   FILMS 

Sdli  N.   Siu.inl   St.,    Hollxuo.Ki,  Calil. 

Phone:     Hollywood    2-0741 

Date  of  Organization:    194lj 

James  A.  Larsen,  President 

Mrs.  James  Larsen.   Vice-President 

Frank  Putnam.  P.  .\..  Treasurer  i-  Comfilroller 

Richard  Fontaine,  l.aborntory  Suj>erinlendent 

Mrs.  Gordon  Gainor.  Secretary 
SERVICES:  Complete  production  of  mutiun  pic- 
tures for  commercial,  industrial,  advertising  and 
educational  purposes  from  creative  scripts,  thru 
photography,  art  work,  animation,  recording,  re- 
recording  to  making  of  finished  release  prints  in 
our  own  color  laboratory.  We  jjroduce  color  or 
black  S:  white  in  S.'jmni  or  16mm  from  1  minute 
TV  spots  to  hour-long  feature  films  for  television 
or  sponsors.  F.ACILITIES:  Mitchell  &  Eastman 
Cine  cameras.  60  b)  100  foot  soinid  stage.  Western 
Electric  magnetic  S:  optical  recording  equipment. 
Mo\iola  editing,  .\mpcx  i^  inch  tape  recorder. 
Bell  &  Howell  printing  equipment.  Interlock  re- 
cording film  vaults,  editing  rooms,  projection 
rooms. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOriON  PICI  I'RFS:  Train  Tilf,  'llnnuoli  the 
Roiky  Mountains  (Denver  S;  Rio  (.lande  R.R.); 
Train  Trij)  with  Dick  i-  Sandra  (^Western  Pacific 
R.R.):  They  Drive  the  Long  Hani.  Trnik  Trans- 
port on  the  Long  Haul  (West  C:oast  Fast  Freight); 
To  the  Uttermost  (.\ir  Mail  from  C;od  Mission, 
Inc), 

Academy   Pictures,   Inc. 

433   S.    Fairlax    .\\e..   Los  An.geles   3fi.   California. 
Phone:   WEbster   1-8156 
(see   complete   listing   in    New   York   area) 


ALL   SCOPE   PICTURES,   INC. 

X949  Sunset   Boule\ard.    H.)lhw.„.(l    H>.  Calif. 
Phone:   CRestview  4-6iM3 
Date  of  Organization:    1946 
Gordon  S.   Mitchell.   President 
C.   D.   Owens.    Vice-President 
La  Nell    B.  Mitchell.  Secretary-Treasurer 
Daniel  Mc.Manus,  .-tnimation  Directoi 
Fred  fiately.  Director  of  Photography 
John  Holfman,  Film  Editor 
SERVICES:  Industrial,  public  relations,  education 
al  and  training  films.  T\'  commercial  and  theatre 
ad  films.  Live  action,  animation  and /or  stop  mo- 
tion production.     FACILITIES:  Sound  stage,  cut- 
ting rooms   and    projection    room:    animation    de- 
partment, 

RECENT  PRODUCTIONS  AND  SPONSORS 
MO'I  ION  PlCn  URES:  The  Tour  Man  Fne  Team 

(United  States  .-^ir  Force):  Untitled  Film  \o.  1, 
Untitled  Film  \o.  2  (Color)  (California  Prune  & 
Apricot    Growers    .Assn.);    Know    Your    California 

(Bank  o(  America),  TV  COMMERCIALS;  Gene 
ral  Paint  Corp,  (Fa/e  Gloss  Enamel);  Cinch  Prod- 
ucts, Inc.  (Cinch  C;ake  Mix.  Cinch  Corn  Bread 
Mix):  Coldstream  Products.  Inc.  (Sunuvbank 
Margarine);  California  Prune  S:  .\pricot  Growers 
Assn.     (Sunsweet    Prunes);     Hixson    &    Jorgensen 

(XLNT  Tamales)  Kraft  Foods  Co.  (Parkay  Mar- 
garine) and  many  others. 


Atlas  Film  Corporation 

1931  Rodney  Drive.  Hollywood  27.  Calif, 
(see   complete    listing    in    Chicago    area) 


CATE   &   McGLONE 

1321   C:ross  RnacK  of  the   Woikl. 

Hollywood.  C.dilornia 
Phone;   Hollywood  j-1118 

Date  of  Organization:    1947 

T.  W.  Gate.  Partner 
E.  D.  .McGlone.  Partner 
Walter  Wise,   l\'riter-Director 
Charles  C:ahill,  Production   Manager 

SER\'1CES:  Motion  pictures  in  the  field  of  luinian 
communications:  industrial  relations,  public  rela- 
tions, sales-promotion,  sales  training,  travelogues, 
T\'  productions  and  commercials,  color  stock 
library,  including  extensive  aerial  coverage  of 
many  areas  in  the  U.  S,  .-V.  F.\CILITIES:  16nim 
photographit  equipment,  portable  lighting  equip 
ment,  camera  car,  creative  staff  for  writing,  photo 
graphing,  ilireiiing  :ind  editing. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.MOFION  PICIURES;  The  Other  Side  of  the 
Mountain,  The  Strongest  Men  Who  Ever  Lived 
(General  Petroleum  Corporation);  Points  East 
(United  Air  Lines),  IV  COMMERCIALS:  Plym 
outh  Dealers,  .McCulloih  Motors  (Slrombcrger, 
LaVene,  Mckenzie), 


it. 

JACK   L.   COPELAND   &    ASSOCIATES 

746  S.  Figueroa  St..  Los  .\ngeles  17.  Calil. 
Phone:   TRinity  6581 

Date  ol  Organization:    19:)3 

Jack   L.  Copeland.  Producer-Director 

John   .\l.  Storines.  Story  Research 

"Fed  \'elas(|uez.  Art  Director 

Elwood  Nitholson.  Director  of  Photography 

Sid  Glenar.  Animator 

Walt  Hanneman,  .\,C,E„  Film  Editor 

Hoyt  CJurtin,  Composer-Conductor 

Nicholas  Carras,   Composer-Conductor 

SER\'ICES;  Scientific,  industrial  and  business  films 
requiring  high  dramatic  value  and  unusual  care 
in  story  development.  F.-\CIL1TIES;  Complete 
equipment  lor  animation,  editing,  music  scoring 
and  sound  dubbing.  35mm  Eastman  Color  and 
Technicolor  photography  and  16mm  photographv. 
both  on  locittions  and  in  the  studio. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOTION  PIC:TURES:  Dynamic  Measurement. 
F,ye  to  the  Unknown  (Consolidated  Electrodynam- 
ics Corp.  Public  Relations):  The  Body  laith  the 
Nylon  Heart.  The  Case  for  the  Cord  Body  (E.  I. 
du  Pont  de  Nemours  Dealer  Training  Film  S:  Pub 
lie  Relations):  The  Road  is  Red  (CaHfornia  High- 
way   Safety    Caiuncil— Public    Information). 

OESILU    PRODUCTIONS,    INC. 

846  No.  Cahuenga  Blvd..  Hollvivood  jS.  C:ilif. 
Phone;    HO  9-59H1 

Date   ol   Organization;    .\pril.    1950 

Desi  .\rnaz.  President 

Martin  Leeds,  Exec.  Vice-President 

Edwin   Holly,    Treasurer 

.\rgyle   Nelson.    Vice-President   in   Charge  of 

Production 
Edward   Feldman,    Vice-Pres.   in    Charge   of 

Com' I.  Div. 
Richard   MiiHord.   .Manager.   Com'l  Div. 


SER\ICES;  Complete  production  of  motion  pic- 
tures for  all  uses,  FACILITIES:  Studios.  35mm 
photography,    sound    recording,    editing,    opticals, 

projection  rooms. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.MOTION  I'lCIflRES:  /  Love  Luiy  (liluw- 
Beirn-Toigo,  Inc.  ami  Young  &  Rubicam);  Our 
Miss  Brooks  (Young  S:  Rubicam);  December  Bride 
(Benton  &  Bowles):  The  Line-Up  (Ted  Bates  & 
Company.  Inc.):  Make  Room  for  Daddy  (Grant 
and  Sullivan.  Stauller.  Colwell  S;  Bavles).  TV 
CO.MMERCIALS:  Raleigh  Cigarettes  (Russell  M. 
Seeds  Co.);  Ford  1  Inniderbird  (J.  Walter  Thomp- 
son Co.):  Texaco,  Frigidaire  (Kudner  .\gency,  Inc); 
Fuller  Paints  (Young  S;  Rubicam,  Inc.);  Parker 
Pen  (Tatham-Laird,  Inc);  Dodge  Motors,  Pet 
Milk    (Gardner  .Ydvertising  Co,). 


PAT   DOWLING   PICTURES 

1056  S.  Robertson  HUd..  Los  .\ngeles  .15.  Calil. 

Phone:    CRestview    I-1G36 

Date  of  Organization:   1940 

Pat  Dowling.  Owner 

Thos.  J.  Stanton.  Production  .Manager 

Rav  H.  I.otkert.  Film  Editor 
SER\ICES:  Production  of  motion  pictures  and 
slidefilms  lor  customers,  and  production  of  edu 
cational  films  for  our  own  account  for  distri- 
bution to  schools.  Editorial  and  sound  work  for 
company-made  films,  F.\C.ILITIES:  Studio,  art 
and  camera  department,  editorial  facilities  and 
equipment  at  above  ;iddrcss. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOTION  PICI  I'RES:  T.  .S.  A.  Today"  (Inter- 
national Harvester  Caimpany):  "The  Red  l\agon" 
"Livestock  and  .Meat"  (Swift  and  Company): 
"Hawaiian  Soil  Builders"  (Hawaiian  Sugar  Plant- 
ers' .\5sn.):  "Using  Your  Telephone"  (Farmers'  Un- 
derwriters ,\ssn,). 

DUDLEY   PICTURES   CORPORATION 
Dudley   Television   Corporation 
and   Vistarama,    Incorporated 

9908  Santa  .Moima  Blvd..  Beverly  Hills.  t:alif. 
Phone;  CRestview    1-7258  -  BR:idshaw  2-2906 
Branch;  501  Madison  .Ave..  New  York  City 
Foreign  Subsidiaries;   Dudley  Pictures  Interna 
tional  (Panama)  Ltd.;  Dudley  Pictures  Int'i 
(Great  Britain)  Ltd.;  Dudley  Pictures  Corp. 
of  Cuba;  Oceanic  Pictures  Corp. 
Cable  Address:   Dudleypic 
Date  of  Organization;   1947 
Carl  W.  Dudley.  President 
Don   .McNamara.  Executive   Vice-President 
Richard  Goldstone.    I'ice-President— Production 
Bruce  Newberry.   ]' ice-President 
Eugene  H.  Barnes,  Secretary  and  Treasurer 
.Arnold  Belgard.   Herman  Boxer,    [oe   Anson. 

]Vriters 
Alan  Miner,  .\rnold  Belgard.  Basil  Wrangell. 
Directors 
SERVICES:  Industrial,  theatrical,  educational  and 
television  motion  pictures  and  slidefilms.     F.ACILI- 
TIES;    Own    studio,    stage,    lights,    cutting   rooms, 
sound  and  color  production  equipment,  camera,s, 
printing;   color  film  library;   creative  stall. 
RECENT      PRODUCTIONS      AND      SPONSORS 
MOTION  PICTURES:  Arv  to  the  Future    (Gen 
eral  Motors);   The  Right  to  Compete   (.Association 
of  American   Railroads);    The  Days  of  Our  Years 
(Union   Pacific);   Boy  with   a   Knife    (Community 
Chest);    The   Wheel    (Griffin  Wheel  Co.);   Futures 
Unlimited       (Zenith       Plastics).     THE.ATRICAL 
SHORTS:    llVji'e  of  the  Flag,  Fortress  of  Freedom 
(Warner     Brothers);      I'islavision      Visits     Hawaii 
(Paramount);  Assignment   Tanganyika    (Vistarama 
Feature). 


6TH     ANNUAL      PRODUCTION      REVIEW 


127 


IB-  i/f  C3  IM^  ^  C3 


LOS      ANGELES 


JERRY   FAIRBANKS   PRODUCTIONS 
OF   CALIFORNIA 

1330  N.  Vine  St.  and  6052  Sunset  Boulcvanl. 

Hollywood  28.  C:alif. 

I'hone:    IlOllvwood  2  1101 

Branch:  .'>2I1  .North  .Mithi^an  .\\e..  Chita^o,  111. 

Kenneth    Carpenter,    yfjnr^rittnlix'r.    Phone 

WHitehall   1  OI!)ti. 

12  E.  41st.  New  York.  N.V..  Edward  F.  C.ullen. 

representativr.  Phone  .MUrray  Hill  5-3.">61. 

Date  of  Organization:    1929 

ferry  Fairhanks.  President 

Donald  .\.  Dcwar.  I'icePtcsitleiil,  Bus.  Mgr. 

Robert    Scrivner.   SluiJio   Manager 

|ohn  McKennon.  Production  Manager 

Leo  Rosent  rails.  Slor\  and  Creatii'e  Head 
SERX'ICES:  Industrial,  theatrical  and  television 
motion  pictures.  F.VCILITIES:  Full  studio  la 
cilitics:  2  sound  stages:  18  camera  units:  16mm  and 
.Wmm  including  MultiCam  process;  Ifimm.  35mni 
and  magnetic  sound  recording  and  re-recording; 
editing;  animation:  Duoplane  Process:  16mni  X: 
."^Smm  opticals;  fdm  and  music  libraries:  technicid. 
art.  creati\e  and  music  stalls. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MO  1  ION  IMC  I  IRI-S:  (./,n>/.-,\  Xnc  Look  jo, 
'56  (Chrysler  C:orp.);  doing  Our  Way  (Parke. 
Davis  &  Co.);  They  Seek  Adventure  (Warner 
Bros.);  Story  of  a  Star  (Texas  Company);  W'itti 
This  Ring  (Miller  Brewing  Co.);  Freedom  High 
way  (Greyhound  Corp.);  Forgive  Us  Our  Debts 
(CUNA  .Mutual  Insurance  .Society).  TV  COM- 
MERC:i.\LS;  for  .Mathisson  S:  .Associates  (^filler 
Beer);  D.  P.  Brother  Co.  (Oldsmobilc):  McCann- 
Erickson.   Im.    (Clhrysler):    Pacific    lei.  S;  Tel. 

FILMCRAFT   PRODUCTIONS 

81,")  1    Melrose  .Avenue.   Los  .\ngeles  -16.  Calif. 

Phone:    OLive  3-2436 

D;ite  of   Organi/atic^n:    Jiuie.    19.'>0 

Isidore   I.inclenb:iiuii.  President 

E.  Charles  Straus,    Vice-President 

Fcrcnz  Eodor,  Production  Supennsor 

Norman  Colbert.  Supervising  Editor 
SER\'ICT.S:  Television,  theatrical  and  business 
motion  pictures  in  black  and  white  and  color. 
F.ACll.lTIES:  Sound  stage,  editing  lacilities.  back 
lot  and  complete  technical  equipment  in  every 
detail.  Mobile  units  for  every  location  rec)uire 
ment.  Creative  pl.miiing  department. 
RECENT  PRODUCTIONS  AND  SPONSOKS 
lEl.EVlSlON  FILMS:  You  liet  Your  Life  (De- 
Soto-Plymouth  —  6  years.  .52  each  year  to  end  of 
current  season  May.  1956):  See  Hollywood  with 
l.ouella  Parsons    (National  Sale— 26). 


•3f 


THE  GEORGE   FOX   ORGANIZATION 

I JIIS  Cr.issro.nK  .il  iht    \\.>rlcl 

Hollywood  28.  Calilornia 

Phone:   HO  4-2242 

Date  of  Organization:    1935 

Geo.  S.  Fox.  President 

D.   R.  Fox.   I'ice-President 

Donald  1..  Rothcnberg.  Production  Mgr. 

-Mario  .Mora.  Editorial  Supennsor 
SERVICES:  Sponsored  training,  public  relations, 
consumer  sales  and  religious  films:  tele\ision  com- 
mercials and  features:  F.ACILITIES:  Afajor  studio 
lighting  and  camera  equipment,  tape  and  film  re- 
cording, dubbing  rooms,  nuisic  scoring,  complete 
editing  department,  stage  lacilities,  etc. 
RECENT  PRODUCTIONS  AND  SPONSORS 
MO  i  ION    IMCIIRFS:    ir,-,/,-/v   Ihealrical  timtr,, 


(Los  .Angeles  Times);  Backstage  with  An  I. ink- 
letter  (California  Division  of  Forestry):  Three 
theatrical  trailers  and  ten  TV  spots  (Calilorni:i 
Division  of  Forestry);  Paper-Mate  Pen  (Sales  Film); 
Touch-Plate  Manufacluring  Co.  (Sales  Film). 
lELEVlSION  FILMS;  l.inkleller  and  the  Kids 
(Syndication);  People  Are  Tunny  (Paper-Mate 
Pens  and  Toni  Co.):  Caroline  Leonelli  Show  (Syn- 
dication). 'IV  C:OMMERCI.ALS:  Prom,  Pamper. 
White.  Rain.  Deep  Magic.  Viv.  Sofstyle  Curlers. 
Paper  Mate  Pen.  Wishbone  Salad  Dressing.  IG.A 
CJroccries,  Caroline  Leonetti  Cosmetics. 


GOLDEN  KEY  PRODUCTIONS,  INC. 

1921   Hillhurst.  Hollywood.  C:,ililorni;i 

Phone:   NOrmandy  :i-912l 

Date  of  Inccjrporation:  December.  1953. 

Dr.  Gene  Spiller.  President.  In  charge  of  pro- 
duction 

Charles  S.  Da\'is.   Vice-President— Sales 

Ruth  Spiller.  .Audio-Visual  Librarian  Ijilm  dis- 
tribution) 

SERVKTS:  Production  of  films  Irom  script  to 
screen.  Specializing  in  documentary,  training  and 
industrial  films  on  scientific,  technological,  agri- 
cultural, and  nutritional  subjects.  FACILITIES: 
.Animation,  titles,  miniature  sets.  Special  equip- 
ment for  micro  and  macrophotography.  C^utting 
rooms.  Complete  equipment  owned  lor  production 
of  16mm  films.  Si:cge.  Film  distribution  depart- 
ment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MO  1  lO.N  I'lCl  URES:  Harnessing  Xaluies  Vita- 
mins (Schill  Laboratories.  Jersey  City);  Stone 
Ciround  Flour  (Lee  Engineering  Co..  Milwaukee); 
.4  Story  of  Whole  Grain  Breads  —  new  edition 
(Oroweat  Baking  Co..  L.  A.);  Tlie  Cotton's  Bakery. 
The  Mrs.  liaird's  Bakery  (Baker  Perkins.  Saginaw. 
Mich.):  The  Fountain  of  Youth  (Portable  .Alumi- 
num Irrigation.  Vista,  C;alif.):  The  Wonders  of  the 
Wheal  Kernel  (not  sponsored):  Date  Culture 
(Covalda  Date  Co.).  SLlDEFll-MS:  Our  Greatest 
Wealth    (Haseltine  Co.   L.  A.). 


•H- 


GRAPHIC   FILMS   CORPORATION 

1618  N.  Las  Palmas  .Ave.,  Holhwood  28.  C;ilil. 
Phone:    HOIhivood  7-2191 

Date  ol  Organization:    1941 

Lester  No\tos.  President 
William  B.  Hale.  Vice-President 

lulius  Berlfein.  Secretary-Treasurer 

\l  C»iella.  Production  Manager 
Jeff   Meisser.   Sales  Representative 

SERVICES:  Production  of  animated  and  live  ai 
tion  films  for  industrv  ancf  government.  Design 
and  publication  of  boctklets.  brochures  and  visual 
])resentations.  FACILITIES:  .Animation  depart 
ment  including  stand  for  I6nim  and  35mm:  35mm 
Bell  &:  Howell  Standard  camera;  Hi  iL-  35min  .Arri 
flex  camera;  16  &  35nun  Mo\iolas;  cutting  and 
screening  rooms;  pcrnKoient  ;inim;ttion  ;ind  Viw 
action  st;itis. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.MOTION  PICIURES:  Report  on  Smog  (Stan 
ford  Research  Institute):  Qiialily  Control  (L'.S. 
Airforce);  Progress  Report  (.Marcjuardt  .Aircraft); 
Company  of  California  (L'nion  Oil).  I  \'  CO.M- 
.MERC1.A1.S:  .Vniniaied  subjects  lor  .Mayi;ig.  Pure 
Oil.  Kellogg  (Leo  Burnett),  and  Union  Oil  (Young 
It  Rubicam). 


The   Jam    Handy   Organization,   Inc. 

1102   Rnl:^<u...)cl    I'l.u..    II.,I1\u,,.h1  JS.  ( ;.ililorni.i. 
Phone:    lll'.mpstead    5809.    Ser\ice    ollice.    not 
\;dcs.  MeUin   B;issett.  Production. 

(see  cotnj)!c'Ic-  listing  in  Detroit,   Mich.  ;M'ea) 


PAUL   HOEFLER    PRODUCTIONS 

7934   Santa    .Monica    houleiard. 
Los  .-Xngcles  46,  C:alifornia 

Date  of  Organization:   1939 

Paul  L.  Hoeller.  President 

F.  .M.  Bennett.  Vice-President 

Ruby  Newstrand.  Secretary-Treasurer 

SERVICES:  35mm  and  16mm  color-sound  films  on 
:i  world-wide  basis.  FACIEI  LIES:  Camera  equip- 
ment (Mitchell.  Bell  it  Howell)  sound  truck;  studio 
lighting. 

MOl  ION  PIC;TI'RES:  British  Columbia  (Stand- 
ard (Jil  C:o.  of  British  Oilumbia):  .ifrican  Journey 
(Standard  Oil  Co.  of  C:alifornia);  The  Tuna  Story 
(Bre:ist  O'Chickcn  Tuna  Company).  (Only  1955 
production  references  submitted.) 

MERCURY  INTERNATIONAL  PICTURES,  INC. 

hill  I    S.rnl.i   MwiiN.i    lihil.    Il.ilhvvocjcl  38. 
Phone:    HOIlvw.iocI   5  IHII 

Date  ol  Organization:    1948 

v.   E.   Ellsworth.  President 

David  I..  Monohan.   Vice-President 

(...   C.   C;able,  Secretary 

S1;R\  K:tS:  Creatirm  and  production  of  feature 
motion  pictures.  F\'  commercials,  industrial  films, 
sound  slidefilms.  For  industry,  public,  civic  organi- 
zations. Script  to  finished  films.  16  and  35inm. 
color  and  black  and  white.  Animation,  title  work, 
story  board  creation,  scene  design  and  set  con- 
struction, niockups.  miniatures,  special  effects, 
negittive  and  positive  cutting.  F.ACILITIES: 
Studio,  sound  stage.  16  and  35  mm  Mitchells,  I6mm 
Cine-Special.  Interior  and  exterior  production. 
\rt  department,  creative  writing.  16  and  35mm 
projection.  35mm  interlock.  Cutting  rooms,  still 
photo  department,  dressing  and  makeup  rooms,  ad- 
joining mixing  iind  narrator's  booths.  35mni 
sound  recording.  Rehearsal  facilities.  .Arc  and 
incandescent  lighting. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOTION  PICTURES:  "Paris  Follies  of  19}6" 
(Allied  Artists).  TELE\'ISION  FILM:  "Frank 
Fontaine's  Showtime"  and  "Tim  McCoy."  TELE- 
\lSION  COMMERCIALS:  Paper-Mate  Pens,  Kel- 
logg Cereals,  Purex  Corp..  Helene  Curtis  Indus- 
tries. Motorola.  Pictsweet.  Albers,  Sof-Set,  Mars 
Candy,  Lava  Soap,  Carnation  Co.,  International 
Harvester,  Pillsbury,  Zee  Products,  Dri-Mist.  etc, 
(Oniv  1955  references  submitted) 

Mode-Art   Pictures,   Inc. 

6063  Sunset   Boulevard.   Holhwood  38.  California 
(.see  complete  listing  in  Pittsburgh.  Pa.  area) 

MOTION  PICTURES  FOR  INDUSTRY 

2543  Kelton   Aienuc.  Los   Angeles  64,  Calif. 
Phone:    BRighion   0-4757 

Date   of   Organization:    .August   6,    1944 

Harry  O.   Hoyt,   President  Treasurer 
Dean  Wright,  Sales  .Manager 
Fr;tnk   Ragsdale,  Production  Manager 
Edward  Gould,  Editorial  Supervisor 
SERA'ICE:  Motion  pictures,  cimnnercial  television 
advertising  and  short  spots  with  animation,   edu- 
cational   films   for   schools,   religious   films,    public 
relations    with    accent    on     use    of    films.    Script 
prei)aration  a  specialty.     FACILITIES:    F'irst  call 
on  studio   with   complete   ."i'>   .'t    lOinm    kicilities. 
RECENT      PRODUCTIONS      AND      SPONSORS 
.MOIION      PIC:FURES:      .Mainslreel      Undersea 
(knights  ol   Columbus);    Water  Resources    (Caim- 
monwealth  Development  Corporation);  Honeybee, 
Bees  anil   Their  Habits.   Apiculture    (Educational 
Films  ^   DisiriliuK  il  i)\    \llen-Moore). 


(LISTINGS    CONTINUE    ON     PAGE     130) 
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•  • • .  since 


•  •  •  the  name  of 


has  been  synonymous  ivith 


hundreds  of  recomnu 
like  these  . . . 


The  OLDEST  16mm  Film  Laboratory 
is  now  first  with  the  NEWEST/ 

Hollywood  Film  ofFers  the  newest  facilities 
in  the  16mm  field,  with  advanced  methods  and 
special  equipment  that  enable  us  to  offer 
quality  and  service  unequalled  anywhere. 
Included  among  our  new  editing  services  are 
zero  cuts  and  variable  length  dissolves  from 
12  to  96  frames  to  provide  perfect  fades  and 
dissolves,  without  cutting  the  original  scene. 


COMPLETE  IBmni  Laboratory  Service, 

•  Reduction  and  Contact  Printing 

•  Negative  Developing  and 

Reversal   Processing 

•  Release  Prints  in  Color  or 

Black-and-white 

•  Kodachrome  Duplicating 

•  Shipping  &  Receiving  Service 

•  Free  Projection  Service 

•  Free  Editing  Rooms  and 

Storage  Vaults 


1 944 -The     quollly     of 

your    printing    is    superior 

°u    to  anything  we  hove  been 

able  to  get  from  any  other 


I  ^^^  —  Our  association  since 
1927  has  been  a  great  satis- 
faction. Your  courtesy  and 
friendliness  have  made  it  o 
distinct  pleasure  to  do  business 
with  you  . . . 


I  UuU  —  Compliments  on  the  very 
fine  laboratory  work  and  perfect 
color  prints  of  our  recent  color 
production,  "Flying  with  Arthur 
Godfrey."  The  400th  color  print 
hod  the  some  sparkling  quolity  os 
the  first  print . . . 


The  Oldest  a>2d  Most  Experienced  16mm  Film  Laboratory 
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LOS     ANGELES 


NEW   WORLD   PRODUCTIONS 

1327S  Ventura   Hhd.,  North   Hollvwoocl.  Calif. 

Phones:  ST.  7-1)071 

Branches:    221    N.    Glenwood   St..    I'eoriii.    lUi- 

iiois.    .SVi/<-«.    19   West    12lh    Street.    New    York. 

N.  Y.,  P.  Rohinson.  Snies.  Statler  Bhls..  Boston. 

Mass.,  N.W.  Riisso,  Sales.  6011   .tSth  St..  N.E. 

Seattle,  G.  Newton,  Sales. 

Date  of  Organization:   1939 

Ted  Robinson,  in  Charge  of  Prnilmlioti 

Tom  Atkins,  Production   Manager 

Phil    Robinson.   Director 

.\rt  Moore,  .-inimalion  Director 

Sterling  Barnett.  Head  Camera  Dijtinhnenl 

Jack  Johnston.   Camera 

Robert  Hemniig.  Camera 

Loren  Steadinan,   Technical  Director 

SERVICES:  I6mm  &  35mm  motion  pictures  k 
sound  slidefilms.  Live  action.  .Animated  car- 
toons. Documentary',  industrial  &  feature  films. 
F.\C1L1T1ES:  Studio,  camera  and  lighting  equip- 
ment. .\nimation  department,  creative  staff. 
RECENT  PRODUCTIONS  AND  SPONSORS 
MOTION  l'K:irRES:  .S/(</  ISiiilds  the  IIci/. 
(Bethlehem  Pacific  Coast  Steel);  Sature's  Resenmt 
(Johnston  Pump  Co.):  -2-f  Hours"  (.Amalgamated 
Meat  Cutters  Union):  "\ike"  (Douglas  .\ircraft); 
"Nobel  Prize"    (TV-Documentary). 

PARTHENON   PICTURES 

2625  Temple  St..  H..lh»<"ul  W.  Calif. 

Phone:   DUnkirk  5-3911 

Date  of  Organization:  1954. 

Eastern  Production  Office:  11  West  42nd  Street. 

New  York 
Charles  Palmer.  Exec.  Producer 
John  E.  R.  McDougall.  .■I.(.(oc.  Producer  ir 

Senior  Director 
Jack  Meakin,  Assoc.  Producer  &  Music  Director 
Ted    (W.  T.)   Palmer,  Gen.  Manager 
Norman  K.  Doyle.  Production  Manager 
Robert  J.  Martin.  Senior  Camera   55mm 
Pete  Kalian,  .Senior  Camera  16mm 
Banks  Murray,  Sta§  U'rilerDirector 
Don  Livingston.  Staff   U'rilerDirector 
Sara   Farnsworth,   Senior   Researcher 

SERVICES:  Documentary  films  for  business.  (No 
TV  Series  or  commercials).  Theatrical  production 
under  Lasky-Parthenon  title.  F.\CILITIES:  Own 
sound  stage  (main  stage  90'  x  100'  x  26'  headroom); 
Insert  Stage;  attached  lot  lor  quick  pickup  ex- 
teriors; ofhce  building  and  projection  rooms  at- 
tached. Standard  camera,  sound,  editorial,  and 
projection  equipment,  16mm  and  35mm.  .\ccess 
to  all  Hollywood  resources. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOTION  PICIL'RES:  ".Man  With  .!  Thou^iind 
Hands'  (Int'l  Harvester  Co.);  "Tools  of  Tel- 
ephony" (Western  Electric  Co.);  "A  Hotel  is  Born" 
(Hilton  Hotels);  "Holiday  for  Bands"  (Lasky-Par- 
thenon theatrical):  "Inside  That  Envelope"  (Conn. 
Gen.  Life  Ins.  Co.).  IN  PRODUCTION:  Kaiser 
.\luniinum.  Standard  Oil  Co.  of  Calif. 


45"  ihis  symbol,  appearing  over  a 
producer's  listing,  indicates  display  adver- 
tising accepted  lor  publiiation  in  this  issue. 
Please  refer  to  it  for  additional  :ind  useful 
reference  data. 


POLARIS   PICTURES,   INC. 

58">9   W.     I  luul   StTKl.    l.ov     \iii;eks   36.   Calif. 

IMi.iiK-:    Wl-.bster  S-21H1 

Branch  Ollices:   520   Fifth  .\ve..   New  York  22. 

N.Y.,    Phone:    MUrray    Hill    2-5844.    2825    W. 

64th  St..  .Seattle.,  Wash..   Phone:   Sunset  6039. 

Date  of  Organization:    1946 

Perry  King.  President 

V.  R.  Barnum.  Secreta}y-Treasurer 

\Villiam  J.  Clibson,  Production   Manager 

.\rt  Scott,  Director  of  Animation 

Curt  Roberts,  .Account  Producer 

Carl  N.  Brewster.  Account  Producer 
SERMCES:    Motion    pictures.    16mni    and    35mm, 
and    slidefilms    for    advertising,    public    relations, 
training   and    television.     F.ACILITIES:    Live    ac- 
tion and  aniinaticm  production. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOTION  PICTURES:  The  Priceless  Component 
(Hughes  .\ircraft  Co.):  Highlights  of  J93?  High, 
Tie  i~  Jump  (Southern  California  Edison  Co.); 
Operating  Room  Procedures.  .4  Charm  For  Katy 
(U.  S.  .Mr  Force). 


4e- 

ROCKET   PICTURES, 


INC. 


Reid   H.  Ray  Film   Industries,   Inc. 

8762  Holloway  Drive.   Los  .Angeles.  Calif.  Phone: 
CRcst\iew  1-4080. 
(see  complete  listing  in  St.  Paul  area) 


ROLAND   REED   PRODUCTIONS,   INC. 

650  No.  Bronson  A\e..  Los  .\ngeles  4.  Calif. 
Phone:    HOUywood    9-8321 
Date  of  Incorporation:   February,   1947 
Sales   Offices:    521    Fifth  .Ave.,   New   York   City. 
Phone  MUrray  Hill  2-8541.  Hampton  Howard. 
Russ    Raycroft.    Vice-Presidents.    716    N.    Rush 
St.,  Chicago.  Phone:   DElaware  7-0903.  Burton 
Neugerger,  Jay  Norman,  Vice-Presidents. 

Ronald  D.  Reed,  President 
Guy  V.  Thayer,  Jr.,  Executive  Vice-President 
Frank  Bibas,  VicePres.  In  Charge  Production 
George  Faust,   Vice-Pres.  In   Charge  Sales 
James  G.  Fay,  Secretary  i-  Treasurer 
SERVICES:  Creating  story  outlines,  writing,  com- 
plete production.     FACILITIES:  studio  facilities, 
equipment   for   locations,   laboratory   facilities   for 
both  production  and  prints. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOIION  PlCrURES:  Chain  Reaction  (.\meri- 
can  Transit  .Assn.):  Dairns  Early  Light  and  Spring- 
house  on  Wheels  (Westinghouse  Electric  Supply); 
His  Way.  His  Word  -  three  half  hour  religious 
films,    (Catchings-Denker  Corp.). 


RIVIERA   PRODUCTIONS 

1715  \i.i  tl  Prado,  Rccloncl.i  Be:ich.  California 

Phone:   FRontier  5-4592 

Date  of  Organization:    1950 

F.  \V.  Z;ns.  Executive  Producer 

Lionel  Grover.  Associate  Prod.,  Dir.  Photo 

Joe  Tomchak,  JVriter 

Jack  Kelly,  .-Issociate  Prod. 

Bert  Hunt,  Sales  .Mgr. 
SERVICES:    .Motion  picture   film  production   and 
sound  recording    I6mm   S,:   35mm.     F.ACILITIES: 
Executive  office;  studios:  cutting  rooms;  projection; 
sc:)iuid  recording. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.MOTION  P1C;1URES:  Background  For  Living 
(Davidson  Plywood  it  Lumber  Co.):  The  Tile 
With  A  Difference  (Vikon  Tile  Corporation); 
Mr.  Martin's  Xew  Emfdoyee  (Hiebert  Manufac- 
turing Co.);  Breezing  Along  The  Bay  (Ford  Deal- 
ers); Jeu'cl  of  Southern  California  (City  of  Redon- 
do  Beach).  TV  CO.MMERCIALS:  Garbage  Dis- 
posers (National  Disposers);  Vee-Nol  Paint  (Plas 
Kem  Corp);    DMiomite    1  ools    (.Millers  Falls  Co.). 


6108  .S:inla  .Moiuci  BUcl..  llolKuuod  38.  Calif. 

Phone:   Hollywood  7-7131 

Date  ol   Organization:    1943 

Dick  Westen.  President.  Gen.  Mgr. 

Harlow   Wilcox.  V.  P..  Treas. 

Don   B,irtelli,  Production  Manager 

Courtney  Anderson,  Creative  Director 

K;iy  Shaffer,  Ass't.  to  Pres. 
SERVICES:  Counselors,  creators  and  producers 
of  visual  programs  used  by  business  and  industry 
for  personnel  training,  public  relations,  indoc 
trination  of  personnel,  consumer  selling,  sales 
training.  FACILITIES:  Shooting  stage,  sound 
recording,  art  and  animation,  creative  writing 
stall,  camera  department,  editing. 
rTcENT  PRODUCTIONS  AND  SPONSORS 
.MOllON  i'lCll'RE:  llrat  Treating  Cartridge 
Cases  (Norris  I  liermador  Corp.).  SOUND 
SLIDEFILMS:  The  Choice  Is  Yours  (Independent 
Order  of  Foresters);  Its  Up  to  You  (General  Con- 
trols Co.);  Happy  Anni-versary  (Abundavita  Cor- 
poration); Your  Market  (Union  Oil  Co.);  Keep 
Them  Sati.ified  (Farmers  Insurance  Group);  Aqua 
.-immonia    (Brea  Chemicals,   Inc.). 


FREDERICK   K.   ROCKETT   CO. 

(;063  Siuiset  Blvd.,  Holly\v<x>d,  California 

Phone:  HO  4-3183 

Date  of  Organization:    1925 

Frederick  K.  Rockett.  General  Manager 

Alfred  Higgins.  Production  .Manager 

Eric  Strutt.  Script  Defmrlment 

Paul   Lord.  Editorial  Department 

Jay  .Adams,  Camera  Department 

Jerome  Lipari,  Stage  Manager 
SERVICES:  The  production  of  motion  pictures 
and  slidefilms.  F.ACILITIES;  Complete  16mm 
and  35mm  camera  equipment.  Trick  and  effects 
camera  department.  Large  sound  proofed  stage. 
Western  Electric  sound  recording  equipment  and 
truck.  Modernly  equipped  cutting  rooms.  Location 
trucks.  Preview  theatre.  Full  lime  staffs.  -Art 
Department.  .\n  affiliated  animaticm  company. 
RECENT  PRODUCTIONS  AND  SPONSORS 
MOTION  PICTURES:  Report  to  Employees 
(Kaiser  Steel  Corporation);  ,irizona.  Its  Natural 
Resources  (Phelps,  Dodge  Corporation);  Partners 
in  Progress  (Richfield  Oil  Corporation);  Submarine 
Noise  Reduction  (U.  S.  Navy);  Lakewood  Learns 
to  Live.  Dick  Wakes  Up  (American  Automobile  j^ 
.Assn.);  The  Big  Pay  OfJ,  Every  Day  Is  Ladies'  Day. 
How  an  Oil  Field  Works,  Harvest  Time,  Wild 
Flowers  of  the  West  (Richfield  Oil  Corporation); 
Automotive  Storage  Batteries  (U.S.  Na\7);  Great 
Churches  of  the  West  (Hixson-Jorgensen  .Adv.). 
SLIDEFILMS:  Lesson  Number  Two  (Cannon  Elcc 
trie  Co.).  TV  COMMERCIALS:  Don  Wilson 
(Don  Wilson).  jl 

^  I 

SCREENCRAFT    ENTERPRISES,    INC.  |j 

,SI71)  .McliosL  A\e..  l.o^  Aii^eks  4b.  Calil.  •' 

Phone:  OLive  3-4460 

Branch  Office:   903  C;orbett   Bldg.,   Portland  4, 

Oregon. 

Date  ol  Organization:    M:iy  7,   1953 

.\rthur    .\.    Jacobs.    Pre.'.idenI 

Paul  -\.    Jacobs.   Vice-President 

Richard  Cunha.  Secretary-Treasurer,  In  Chai . 

of  Prodnition. 

Sherwin  Cazanov.  Production  Manager 

David  Newhousc.  Head  of  Editorial  Dept. 
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SERVICES:  Complete  motion  picture  production 
service  in  16mm  and  35mm  for  theatrical,  indus- 
trial and  TV  release.  TV  spots.  F.\CILITIES: 
Completely  equipped  sound  stage,  cameras,  lights. 
sound  recording  equipment,  editing  rooms  with 
16mm  and  35mm  Moviolas.  Ifimm  and  35mm 
projection  facilities  all  in  modern  building.  Fully 
equipped  Dodge  panel  truck  for  location  work. 
RECENT  PRODUCTIONS  AND  SPONSORS 
MOTION  PICTURES:  The  Sled  Test.  The  XC. 
1}2.  Qim/i/v  Assurance.  The  RB/Ii-66  Annual  Re- 
port (Douglas  Aircraft  Co.).  TV  FILMS:  The 
Powerland  Story   (Pacific  Power  &  Light  Co.). 

it. 

THE   CHARLES   E.   SKINNER 
PRODUCTIONS,   INC. 

6226  Yucca  Simc.  HollvwDod  28.  California 

Phone:    HO  2-6555 

Date  of  Organization:   1951 

Branch  Office:    16011  Broadway,    .New  York    H*. 
N.  Y.  CI   6-6915 

Charles  E.  Skinner.  President.  Executive  Pro- 
ducer-Director 

Raymond  J.  Rand,  General  Manager,  Associate 
Producer 

Nelson   Gidding.  Story  Editor 

.\lbert  Kelley.  .-issociate  Producer 

Eddie  Dew.  .Alan  Crosland,  Jr,,  Charles  D.  Liv- 
ingstone, Directors 

.Arnold  Daly.  .Sales  .Manager 
SERVICES:  Public  relations,  public  and  sales  in- 
fluence, personnel  and  sales  training,  documen- 
tary films  and  slidefilms.  Historical  and  religious 
films  (theatrical  and  non-theatrical),  dramatic 
and  ad\enture  films  for  TV.  Commercial  TV  spots. 
F.ACILITIES:  General  sound  studios  in  Holly- 
wood. Production  facilities  available  in  New 
York,  Miami,  Montreal,  and  Canada  as  well  as 
trained  production  crews  for  loc:iiion  work  any- 
where. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOTION  PICTURES:  The  Tratju  Department 
Story  (New  York  Telephone  Co.);  Now  You  Can 
Dial,  Dialing  Tips  (American  Tel.  S:  Tel.  Co.): 
No  Room  at  the  Inn— Story  of  the  Nativity.  (Gard- 
ner .Agency  for  Goodyear  Tire  &  Rubber  Co.);  also 
producing  theatrical  features  &  short  subjects.  TV 
COMMERCIALS:  for  Wherry,  Baker  S:  Tilden, 
Inc.,  Agency  for  The  Quaker  Oats  Company,  TV 
SHOW'S:  Sergeant  Preston  of  the  Yukon  (on  CBS 
for  the  Quaker  Oats  Co.). 


Real  Facts  for  Sponsors 

— efideuce  oj  good  faith 

•^  The  detailed  listings  given  specializing 
producers  of  business  motion  pictures  and 
slidefilms  furnish  the  buyer  of  sight/sound 
media  with  solid  e\idence  regarding  any 
prospective  supplier.  Listing  data  requests 
emphasized  the  need  for  both  film  and 
sponsor  references  and  it  is  this  area  of 
each  listing  which  indicates  the  recent  ex- 
perience of  each  listed  company. 

While  TV  commercials  are  growing  in 
volume  and  production  quality,  these 
were  not  considered  as  sufficient  evidence 
by  themselves  of  recent  experience  with 
longer  films,  either  for  business  purposes 
or  television  use.  Producers  not  listed  in 
these  pages  ha\e  either  failed  to  comply 
with  minimum  references  (minimum  of 
three  requests)  or  could  not  supply  such 
data  to  qualify  for  a  listing  in  these  pages. 
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JOHN   SUTHERLAND   PRODUCTIONS,    INC. 

2(11  No.  Uccideiu.d  Uhd..  Los  Angeles  26,  Calif. 

Phone:    DUnkirk  8-5121 

Date  of   Organization:    1943 

33  E:ist  48th  Street.  New  York  17.  New  York 

Phone:    PLaza  5-1875 

John  E.  Sutherland.  President.  Gen.  Mgr., 
Writer,   Producer 

Ross  M.  Sutherland,  Exec.  Vice-President 

Dale    -Armstrong.    Vice-President 

True  Boardraan.  Writer  and  Associate  Producer 

George  Gordon,  Director,  Animation 

Carl  Urbano,  Director,  Animation 

Howard    Roessel,   Production   Manager, 
Live-Action 

Earl  Jonas,  Production  .Manager,  Animation. 
SER\'1CES:  Complete  production  of  live-action 
and  animation  films  from  research  and  script 
through  release  printing,  F.ACILITIES:  Studio, 
office  buildings  and  other  buildings  to  house  the 
following:  .Animation  unit  complete  through  cam- 
era; .Sound  stage,  flats,  electrical  equipment,  mill 
and  equipment,  paint  shop,  etc.;  cutting  rooms, 
completeh  equipped;  latest  magnetic  sound  re- 
cording etpiipment:  projection  theatre  equipped 
for  35  H:  Kimiii. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.MOTRIN  PICTURES:  liehind  Your  Telephone 
Bill  (American  Tel.  &  Tel.  Co.);  The  Dragon  Slay- 
er, Spray's  The  Thing  (E.  I.  du  Pont  de  Nemours 
&  Co.):  Meet  Mrs.  Swenson  (General  Electric  Co.); 
The  Conservation  Story  (Richfield  Oil  Corp.); 
Tops  in  Transmissions  (General  Motors  Corp.); 
The  Rising  Tide  (Union  Carbide  &  Carbon  Co.); 
Beauty  with  Brains  (General  Electric  Co.);  The 
Living  Circle,  Bananas?  Si,  Senor  (United  Fruit 
Co.);  Working  Dollars  (New  Y'ork  Stock  Exchange). 
TV  COMMERCIALS:  Lucky  Strike,  Delsev  Tissue, 
Kool-Shake,  Zerone-Zerex,  .\jax.  Mcadowgold  Ice 
Cream. 


TELEPIX   CORPORATION 

1515  N.  Western  .Ave..  Hollywood.  Calif. 

Phone:    Hollywood    4-7391 

Date    of   Organization:    1949 

Robert  P.  Newman,  President 

Martin    Weiner,    Vice-President 

Pat  Shields,  In  Charge  of  Production 

Lewis  Lane,  Sound  Department 
SERMCES:  Producing  film  commercials:  indus- 
trial and  commercial  films;  slidefilms;  sound  re- 
cording: studio  rental,  F.ACILITIES:  Shooting 
stage  50'  x  95';  complete  .sound  facilities,  17i^^  x 
35mm;  cutting  rooms,  animation  department, 
make-up  rooms.  -\11  services  housed  in  Telepix 
Building. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOI  ION  PICIT'RES:  Tom  Harmon  Shopsmith 
Series  (.Magna  Engineering);  Operation  Hot  Box 
(Spring  Packing  Corp.).  Only  references  submitted. 

UPA   PICTURES,   INC.  ^^ 

4440  Lakeside  Drive.  nurb;uik.  C.ilif. 
Phone:  THornwall  2-7171 
Stephen  Bosustow.  President 
Robert  Cannon.  Vice-President— Burbank 
Chas.  D.  McCormick,  Vice-Pres.-UPA-N.  Y. 
Ernest  Scanlon,  Vice-President-Treasurer 
J.  L.  Kiuifman,  Director  Adv.lSales  Promotion 
Herb  Klynn,  Exec.  Production-Mgr.  Burbank 
Charlotte  Gilbert,  Merchandising  Mgr. 
Maxine  Davis,  Secretary 
SERVICES:  .Animated  and  cartoon  films,  short  sub- 
jects   (Educational,  entertainment,   and  industrial 
films),  .Also  tele\ision  spot  announcement  commer- 
cials.    F.ACILITIES:  Complete  studios  in  Burbank 
and  in  New  Y'ork   (latter  at  670  Fifth  .Avenue). 
RECENT      PRODUCTIONS      AND      SPONSORS 
MOTION    P1C:TURES:    Sappy   Homien,    (Ameri- 


can Cancer  .Society);  Magoo  Makes  News  (Colum- 
bia Pictures  Corp.);  (Douglas  .Aircraft  Corp.);  Bor- 
den's Richroast  Coffee  (Borden's  Company):  Piel's 
Beer   (Piel  Brewery,  N.  Y'.— Y'&R  .Agency). 

WILDING   PICTURE   PRODUCTIONS,    INC. 

5981  \'enice  Boule\;n'cI.  Hollywood 

Phone:  WEbster  8-0183 

John  Oser.  in  charge 
F.ACILITIES:  Sales  and  administrative  offices, 
sound  stage,  screening  room;  all  other  equipment 
for  motion  picture  production.  For  detailed  de- 
scription of  other  facilities  and  services  see  listing 
in  the  Chicago  Area. 
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RAPHAEL   G.   WOLFF   STUDIOS,   INC. 

5631   Hollywood  Blvd.,  Hollyyvood  28.  Calif. 
Phone;   HOUyivood  7-6126 

National  Representatives 
New   York:    Dicran  Nahigian,   330   Park   .Avenue. 

Phone:    PLaza  5-5386, 
C:hicago:    Carl    Wester,    2103    Orrington    .Avenue, 

Evanston,  III.  Phone:   D.Avis  8-7236. 
Detroit:   Harold  R.  Troy,   19741   James  Couzens 
Highway.  Phone:   BRoadway  3-6020. 
Date  of  Organization;  1930 
Raphael  G.  Wolff,  President  and   Treasurer 
MacDonald  MacPherson,   Vice-President. 

Executive  Director  Creative  Department 
Sally  Assin,  Executive  Secretary 
Alfred  Vaughan.  Director  of  Public  Relations 
Wallace  B.  Stanford,  Jr.,  Assistant  to  President 
.Arthur  VV^  Treutelaar,  Exec,  Studio  Super-visor 
David  Lurie,  Exec,  Editorial  Department 
James  Moore,  Supennsor,  Director 
Richard  H.  Blundell.  Mgr.  .inimation  Depl. 
Hoyt  Curtin.  Musical  Director 
SERVICES:    Sales   promotion,   industrial,   training 
and  institutional  motion  pictures,  sound  and  color; 
television   programs  and   commercials.       F.ACILI- 
TIES: Stages  and  complete  production   facilities; 
lighting  equipment,  generators,  cameras  on  mobile 
units  for  nationwide  production;  permanent  staff 
of  editing,  animation,  anistration,  music  and  cre- 
ative  personnel.   Stereo   motion    picture   cameras, 
16mm  and  35mm,  for  3-dimensional  films, 
RECENT      PRODUCTIONS      AND      SPONSORS 
MOTfON     PK:rURES:     -This    is    Automation" 
(General    Electric    Compain);    "Designed    To    Go 
Places"   (International  Paper  Company)  "Three  To 
Get  Ready"   (.American  Meat  Institute);  "The  Ford 
People"  and  "Continental"    (Ford  Motor  Compa- 
ny); "The  Modern  Way  To  Weed  Control"   (Pacif- 
ic Coast  Borax  Company):  "The  Pulse  of  Automa- 
tion"   (Meletron  Corporation). 

NORMAN  WRIGHT  PRODUCTIONS,   INC. 

8414  Melrose  .Avenue,  Holl\T\ood  46,  California 

Phone:   OLive  3-4292 

Date  of  Organization:    1948 

Norman  Wright,  President 

C.  M.  Wright,  Secretary-Treasurer 

Bill  Deming,    Vice-President  —  Sales 

Glen  W.  Scott,  Director  of  .-Inimation 

Hal   Geer.   Editorial   Suften'isor 

kenneth    Homer,    Comptroller 

Gilbert  Wright,  Creative  Planning 

Howard  Se\ere,  Production  Ass't. 

Errol  Grey,  I'ice-President  —  Production 
SER\'ICES:  Creative  planning  and  production  of 
business,  television,  government  and  theatrical 
motion  pictures  in  black  and  white  and  color. 
F.ACILI'TIES;  Mobile  filming  and  sound  equip- 
ment, trucks  and  facilities  for  location. 
RECENT  PRODUCTIONS  AND  SPONSORS 
M(n  ION  PlC:  I  URES:  "A  Family  Matter"  (Pepsi- 
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METROPOLITAN   LOS  ANGELES: 


NORMAN    WRIGHT    PRODUCTIONS: 

Cola  (;()in|jan\):  ■■.///  Oiwr  The  iVoiIil  and  TIdii 
It"  (HuRhfs  J  ool  C^o.);  "The  Submersible  Story" 
(Byron  Jackson  Co.):  "Idaho  and  Its  Xatural  Re 
sources"  (The  Ridifickl  Oil  Co.):  Elements  of  U\ 
drauUc  Tract uriui^"  (Halliburion  Oil  Well  Ct 
nicntins  Co.):  "Ktiudson  Story"  (Knudson  Cream 
erv):  -fO  Episodes  Howdy  Doody  Comics  (N.itional 
Rroadiastini;  Co.). 


!«-  jy  d  !«-  Af  CI 


PACIFIC      NORTHWEST 


Oregon 
Screencraft  Enterprises,  Inc. 

yi)3  Corbett  Bldg.,  Portlund  i.  Ore. 

Washington 
New   World   Productions 

6011    38th   St..    N.    E.    .Seattle,    Wash.    G.    Newton, 
(see  complete  listing  in  North  Holh-wood  area) 

NORTHWEST  MOTION  PICTURES 

1716  Thirtieth  .Avenue  West.  .Seattle  99.  Wash. 

Phone:  G.Vrfield  6391 

Date  of  Organization:   1927 

Ray    Paulsen,   President 

Edna  C.  Paulsen,   Vice-President 
SERVICE:   Motion  pictures,   16  Xr  35mm,  b/w  or 
color.     F.\CIL1TIES:  35nim  recording,  animation, 
tape  recording,  studio  production.  li\e  music  ]>ro- 
duction.  aiidio-\  isual  equijjment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOTION  PICTURES:  DeWall  Saws  in  the  War 
Program,  Xew  Cutting  Methods  in  Mass  Constriir- 
tion  (DeWalt.  Inc.);  Dress  Rehearsal  (House  of 
Leon):  Phase  Microscopy  of  \ormal  Living  Blood 
(University  of  Washington);  Better  Feeds  for  Mod- 
ern  Farming    (Washington   Coop  Farmers  Assn.). 

Polaris  Pictures,  Inc. 

2826  West  6-lth  Street,  Seattle.  'Washington.  Phone: 
SUnset  6039. 
(see  complete  listing  in  Los  Angeles  area) 

RARIG   MOTION   PICTURE   CO. 

5510-14  University  \\',t\.  Si;ittle  5,  Washington 

Phone:    Kenwood  0707 

Date  of  Organization:   1927 

Max  H.  Rarig,  President  and  General  Manager 

Edith  A.  Rarig,   Vice-President 

Dorothea  Peters,  Secretary 

James  H.  Lawless.  Production  Manager 

(irace  Vinbarger.  Artist  b-  Animation 

Ralph  Umbarger.  Director  of  Pliotography 

Grace  Turner.  Art  Director 

Joe  F.  Nelson,  Editor-in-Chief 
SERVICES:  Public  relations,  sales  promotion  and 
training  films.  TV  programs  and  commercials. 
Finishing  department  services  include:  editing, 
narration,  writing,  recording,  art  and  animation, 
music  underscoring.  F.\CILITIES:  I6mm  photo 
graphic  and  editing  equipment,  lighting.  Western 
Electric  magnetic  recording,  photographic  and 
sound  studios,  permanent  staff. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOTION  I'K.n'RES:  Skiing  A hoiie  the  Clouds 
(Fisher  Flouring  Mills);  Career  in  Architecture 
(Weyerhaeuser  Timber  Co.);  Alaska  Cruise  (Laird. 
Norton  Co.);  The  System  Garage  Co.  (The  Systetu 
Garage  Co.);  Let's  Remodel  toith  Western  Red 
Cedar  (Western  Red  Cetlar  Lumber  .\ssn.). 


FILM        PRODUCTION        FACILITIES        IN        HAWAII 


CINE'-PIC   HAWAII 

IS17  Tort  Street,  Tlonolulu,  Hawaii 

Phone:  502677 

Date  of  Organization:  Febru;irv  II,  1917 

(ieorge  Tahara,  Owner-Producer 

Miiiu'ice  Myers,  .inimatioii  Dept. 

\\'illi:im  W.  Davenport.  Writer 

Speucc  Brady.  Writer 

Ilarrv  Onaka,  F.ditor-Camcra 

Ernie  Lindemann.  Sound  Engineer 
SER\'1CES:  Industrial,  educational,  theatrical  and 
tele\ision  motion  pictures:  production  horn  script 
to  screen.  F.VCILITIES:  Complete  I.\TSE  tech- 
nicians: 17ionnu  svnchronous  tape  recorders. 
.\Iaurcr  Professional  Cameras.  :uid  sound-on-film 
recorders,  sound  stage,  lighting  equipment,  music 
library,  animation  dept.:  complete  editing  and 
projection  facilities. 


RECENT  PRODUCTIONS  AND  SPONSORS 
.MOTION  PIC:  TURES:  Profect  Shower-Plenty  ot 
Competition  (Hawaiian  Sugar  Planters  .-Vssn.): 
Tahiti  Calls  (Frank  .Associates);  McAdoo  in  Hawaii 
(Mats<tn  Steamship);  Discover  Hawaii  (Hawaii  Visi- 
tor Bureau);  Lucky  Luck  Show  (KONA-TV) 
GEORGE  TAHARA  PRODUCTIONS:  Pelro- 
glyphs  of  Hawaiif  Flowers  of  Hawaii,  The  Rift  of 
Fire,  Menehune  of  Pali  Pass,  The  Rainbow 
Maiden,  Surfing  in  Hawaii,  Children  of  Samoa, 
fapanese  Doll  Making,  Chinese  Landscape  Paint- 
ing. TV  COM.MERCI ALS  lor  .Scars.  Loves  Bread, 
Primo  Beer,  Kaiser  Industries,  Pan  .-Vmericaii  .Air- 
ways, North  West  .Airline,  Trans  Pacific  .Airline. 
Dairyman's  Milk  X:  Ice  Cream.  American  Savings 
.<•  Loan.  Hawaiian  Telephone  Co.,  Matson  Steam- 
ship, Nash  Cars,  Libby  McNeil  ,t  Co..  California 
Chemical,  Spray  Co..  <•((. 
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CANADA 


BRITISH    COLUMBIA 

S.   W.   Caldwell,   Ltd. 

311    .\Iaska    Pine    Bldg..    1111    Georgia    St.,    West 
\'antou\er.  British  Columbia,  Canada.  Phone: 
Ma  8733.  Miss  Florence  .Asson. 

(see  complete   listing  in   Toronto   area) 

PARRY   FILMS,   LTD. 

1825  Capilaiul,   Nnrth   \anrou\cr.    B.  C. 
Phone:  York  3Uvl 

Llewelvn  M.  Parrv.  .\Ianaging  Producer 
Lieut-Col.   C.D.m'.    Kitchin,    M.B.E.. 

.•Issociate-Producer 
Wallie  Peters,  Production  Manager 

C.  V.    Joy,  Executive  Secretary 
Bert   Pullinger,   Director 

].   McCallum,    D.    Brearley.    Cinematography 
M.  Roozeboom.  .-irt  and  Animation 
S.   Martin,  Editorial  Dept. 

D.  Pomeroy.  Sound  Services 

J.  Richardson.  .A.  Beattie.  Writing  Dept. 
SERVICES:  Motion  pictures  for  public  relations, 
sales,  education,  and  special  services  in  produc- 
tion of  engineering  and  technical  records,  botli 
in  still  and  motion  studies.  Television.  Open-end 
entertainment  programs  and  spot  commercials. 
FACILITIES:  Film  studio  and  recording  stage. 
Camera  and  lighting  for  35mm  and  16mm  color. 
Full  sound  recording  for  studio  and  location 
work.  B,*L-W  processing.  Cutting  rooms,  staff  writers, 
scenic  department,  costume  facilities;  model  con- 
struction, animation  and  optical  effects;  art  and 
title  prothiftion. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOTION  PIC  1  URLS:  The  Powell  Hi-.^cr  Sloiy 
(Powell  River  Co.);  Dorothy's  Dreamhouse  (BC 
Electrit)  Wood  Meets  the  Challenge  (McMillan 
Bl(iedel):  .issignment  Safety  No.  /,  No.  2,  No.  }, 
So.  l  (Condensation  Board);  Bridge  River  No.  -f 
(BC  Electric):  Structural  .-iluminum  Towers  d- 
Powertine  to  Kitimat  (Alcan).  T\'  Shorts  for  Pacific 
Nfcat  Co.  (North  St.ir),  BC  Electric  (Yesterday's 
News). 

MANITOBA 

S.   W.   Caldwell,   Ltd. 

171   MiDermott  Street.  Winnipeg,  Manitoba.  Can- 
:ida.  Phone:  929198.  .Mr.  I.es  Garside. 
(see  complete  listing  in  'Toronto  area) 


Rapid   Grip   &    Batten,   Ltd. 

Batten  Films:    290  \'aughan   Street,  Winnipeg. 
J.  G.  Newton.  Mgr. 

(see  complete  listing  in  Ontario  area) 


ONTARIO:     Ottawa 

■3€- 

CRAWLEY   FILMS,   LTD. 

19  Fairmoiu  ,\\ciiue,  <Jti;iwa.  Ontario 
Phone:    8-8144 

Branch  Offices:  21  Dundas  Square.  Toronto. 
Phone:    EMpire    4-5283.    1467    Mansfield    St. 
Montreal.  Phone:    .AVenue  8-2264. 

Date  of  Organization:   1939 

F.  R.  Crawley.  C..A..  President 

Graeme  Fraser.   Vice-President 

Stewart  Reburn.  Mgr.   Toronto  Office 

.Alasdair  Fraser.  .Mgr.  Montreal  Office 

Quentin  Brown.  .Mgr.  TV  Division 

Donald  Carter.  Director  of  Production 

John  Walsh.  C..A..  Comptroller 

George   Gorman.   Peter  Cock.   Stanley   Moore. 

Sally  MacDonald,  Senior  Producers 

Roil  Sparks,  Chief  Engineer 

Robert  Johnson,  Supen'ising  Editor 

Tom  Glynn.  Camera  Department 

Ivan    Herbert.   Lighting  Dept. 

Tony  Betts,  Recording  Dept. 

Kenneth   Gay,  .inimation  Dept. 

Miuiroe  Scott,  Script  Def)artment 

William  McCauley,  Dir.  of  Music 

Arthur   Hindrichs.   Laboratory  Manager 

Ivor  Lomas.   (hialit\  Control 

.Alex  Murrav.  Office  Manager 

Bessie  Thomas.  Purchasing  .Igent 

Earl  Valley.  Equipment  Sales  Mgr. 

SERVICES:  Motion  pictures  and  slidefilms  for 
Canadian  and  United  States  industry,  (iovern- 
ment.  education  ;ind  television:  recording,  edit- 
ing, animation,  and  printing  ;md  processing  for 
smaller  producers,  intlependent  tamer. imen.  ten 
pro\iniial  go\ernments  antl  other  organi/atioii^ 
Ironi  coast  to  coast.  In  1955  protluced  -16  motion 
pictures  plus  155  smaller  assignments:  TV  com- 
mercials,  slidefilms,    recording,    editing,   etc.     FA 
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BUSINESS     SCREEN     MAGAZINE 


The 
TelePrompTer 

The  heort  of  every  meet- 
ing. This  famous  large 
type  speaking  device 
saves  hours  of  memo- 
rizing, eliminates  nerv- 
ousness and  the  fear  of 
forgetting.  Automatically 
triggers  TeleMation  on 
preselected    cue    words. 


Every  meeting,  SMALL  or  LARGE,  becomes  a  distinc- 
tive, long  remembered  meeting  with  TeleMation 
(ask  enthusiastic  clients  such  as  General  Motors, 
Pepsi-Cola,     Esso     Standard     Oil,     Helene     Curtis) 


WJPrompizr  Corporaiion 


NEW  YORK    •    LOS  ANGELES    •    CHICAGO     •     WASHINGTON,  D.  C. 


TORONTO 


LONDON 


TelePrompTer  Staging  Service 

300  W.  43rd  St.,  New  York  36,  N.  Y. 

Gentlemen;  Please  send  me,  without  cost  or  obli- 
gation, your  booklet  on  "Today's  Meetings 
with  Tomorrow's  Methods". 


Name  . 

Company.. 
Address... 

City 


"~l 


NUMBER     1 


VOLUME     17 
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CANADIAN  PRODUCERS: 
CRAWLEY     FILMS,      LIMITED: 

CII.l  riKS:  Nru-  ;tl),{lllll  si|,  li.  mu.Iio  liiiilcliiiK. 
sound  sCiKf  iiiul  two  rcKirdinf;  suidios.  Camtras: 
Maulers.  XewmanSinciair.  Bill  .t  lUiwill.  Ariillex 
and  Cines|)i'(i:ds;  l>lini|>s.  dollies.  S2(l.(l()l)  waits  of 
lighting  e{)uipnien(  with  mobile  j»enerator  and 
transformer  st;ilion;  ^^allrer  lljnnn  recording  eq- 
uipment and  2  recording  studios  with  8  &:  1  mix- 
ing channels.  S  Rangertone  svnchronous  mag 
netic  tiipe  recorders.  7  IGmin  Magnetic  rec<irders 
;ind  didibers.  Nf;ignecorders  with  syiu  heads,  .'i.'nmn 
clubbers,  turntables,  disc  recorders:  Kimm  printers 
with  EDI,  ;tnd  Houstt)n-P\';irless  processors:  ;ini- 
Illation  dep;irtinent  with  two  st;inds  (.Saltzman): 
engineering  development  facilities:  stills  depart- 
ment: extensive  casting  file,  music  library:  script 
department  with  research  !ibr:iry.  Electronic  ser- 
\ice  dep;irtntent.  Ecpiipnieiit  .S;des  I)i\ision.  Per- 
manent st:iH  of  1 12. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.MOTION  PICTURES:  Tlir  I,,,,  „\  S„..kal,li,w.ni 
(Saskatchewan  Govt.):  Poirer  ami  Ptissagf  (Gener- 
al Electric):  A  iJljoiiilmenI  with  Yoiilli  (Mover 
School  Supplies):  Childreti'.s  Ploy,  Children  ami 
Fantasy,  Sililiiig  Rivalries,  Sibling  Rflalions  and 
Parents  (McGraw-Hill):  Alumina  Jamaica,  High 
Speed  Aluminum  Welding  (English.  French.  Ger- 
man and  Spanish)  (,\luminum  Limited):  Dan- 
gerous Journey  (Banana  Growers  .Association  of 
Jamaica):  Tea  (Salada  Tea):  Swinging  with  the 
Stars  (House  of  Seagram):  The  ReTolulion  is 
NOW  (Weekend  Magazine);  .irt  from  Scrap  (In- 
ternational Film  Bureau):  It's  in  the  Cards,  The 
Saga  of  Safety  Sam  (.Abitibi  Power  S:  Paper):  Jelly 
and  Jam  Session  (General  Foods):  The  Lang 
Silence  (Canadian  Legion):  A  Matter  nf  Import- 
ance (Investment  Dealers  -Association  of  Canada): 
He  Shoots,  He  Scores  (Frigidaire);  Meet  Manitoba 
(Manitoba  Govt.):  Without  Warning  (Canadian 
Red  Cross):  Stampede  to  Snowcap  (.Alberta  Govt.): 
The  Navy  Goes  North  (Dept.  of  National  De- 
fense): Treatment  of  the  Painful  Shoulder  leith 
Hydrocortone  (Merck  S:  Co.)  To  Bala  for  a  Bible 
(British  it  Foreign  Bible  .Society):  .Methods  of 
Lashing  Aerial  Cable.  Operation  Mid-Canada  line 
(Bell  Telephone):  Air  Survey  (Royal  Canadian 
.Air  Force):  La  Bataille  de  la  Neige  (Citv  of  Mon- 
treal). SOUND  SLIDEFILMS:  ^ The  Oak  Casks 
of  Valleyfield  (Schenley's):  Cockshutt  Progre.u 
Parade  (Cockshutt  Farm  Ec)uipment):  The  Story 
of  a  Cheque  (Canadian  Bankers  .Association):  The 
Community  Chest    (Comniuiiitv  Chest). 


Rapid   Grip   &   Batten,   Ltd. 

.•i70  Bank  Street.  Ottawa.  Can. id. i.   W.   H.   B.iin  n, 
Mgr.    (Batten  Films) 

(see  (iimplete  listing  in  Ont;irio  are;i) 

ONTARIO:     Toronto 

S.    W.    CALDWELL,    LTD. 

447  Jarvis  Street.  Toronto.  Oiii.nio 
Phone:   W.A  2-2103 

Branch  (.Jlfices:  171  .McDermolt  Street.  Winni- 
peg, M:initoba.  Canada.  Phone:  929498.  Mr. 
Les  Garside;  311  Alaska  Pine  BItlg..  1111 
Georgia  Street  West.  Vancouver.  British  C:o 
lumbia,  Can;ida.  Phone:  M.A  8733.  Miss  Flor 
ence  Asson. 

Date  of  Incorporation:   Februarv.    1919 

Spence  Caldwell.  President 

Gordon  F.  Keeble,   Vice-President  in  Charge 

Production 
Stewart  H.  Coxford.  Comptroller 


|oiiil   N.   lliMlon,  (.ira/n'c  llnriloi 
Svdney    B;inks.   /•ilni   Productioti   Suj>ervist)r 
l-"rit/  Speiss.  Director  of  Pholf>graph\ 
Mel  I.ovell.  Sound  Engineer 
Robert  Hintz.  .-Irt  Director 
(',.  U.  Quinnev.  Etjuipment  Sales  I)ii'isif>n 
R.   11.  SluppiU'd.  Film  Sales   Division 
|.  M.  Savage,  l.iiv  TV  Comnieriial 
Co-ordinator 

SERVICES:  Kinnn  and  3:>mm  color  television 
commercials,  slide  films,  filmslrips,  documentary 
films.  Li\e  TV  coitmiert  ial  j^roduction  and  co- 
ordination, syndicated  IV  film  programs.  TV  and 
film  equipment  sales.  1  elePronqj  ler  ol  Canada 
s;des  iind  ser\ites,  sponsor  film  ser\ices.  F.AClLi- 
TIES:  .Animation,  Kinmi,  black  and  white,  jjrint- 
ing  and  processing  hib,  color  ])rinting.  s\nc-soiMicl 
recording,   titles.   Cine   recording. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.MOTION  PICTURES:  Billy  (iraham  Rally  (re- 
ligious): Bon  Echo  (Labatts):  Political  Talks 
(Prog.  Conservative):  World  .idventure  (Estelle 
Craig):    Sports   (College    (Fifeshire). 

Crawley  Films,  Ltd. 

21   Diindas  Square,  l^ironlo.  C:uiacl;i.  Phone:  EM- 
pire   1-5283 
(see  complete   listing   in    Ottawa   arc;i) 
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Robert  Lawrence  Productions,  Ltd. 

32    Front    Street.    West:     loromo    1.    Ontario. 
Phone:  EMpire  4-1448.  John    I  .  Ross.  General 
.Manager 

(see  complete    listing    in    New    Aork    area) 


PETERSON  PRODUCTIONS 

337-9  King  Street  West,  Toronto  1.  Ontario 

Phone:    EMpire  8-7065 

Date  of  Organization:  1947 
S.  Dean  Peterson,  President 
Lawrence  L,  Cromien,  Direiloi    oj   Pioiluction 

SERVICES:  Commercial,  industrial  and  television 
films.  TV  commercials.  FACILITIES:  Complete 
sound-prcwl  stage,  editing  rooms,  make-up  room, 
dressing  rooms,  complete  recording  and  re-record- 
ing facilities  (4  channel  mix)  screening  room,  lf> 
&:  35mm  ecjnipment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.MOIION  PICTURES:  To  .Make  Time  Live 
(Roval  Canadian  .Air  Force).  Balance  oi  production 
on  TV  commercials.  Only  1955  reference  data  sub 
mitted. 

SPONSORS   FILM   SERVICES   CORP.    LTD. 

21.'.'i    .Mulu.d   Slicet.    lonjuuj   5.   Unt.irio 
Phone:    WAlnut    2-2103 

Date  ol   Incorporation:  .August.   1954 

Spence  CUdchvell.  Pre.ndent 
Stewart    H.   Coxh)rd,    Comptroller 
Allan   Mills,   Operational  Manager 
.Martin   F'ritze,  Film   .4ssemhly 
Gerr;n"d  Even,  Ageticy  Liaison 
Jeannette  Gendron,   Film   Lihia}iiin 

SER\'1CES:  Cominerci:d  insertion,  film  cleaning, 
film  inspection,  editing,  schedule  maintenance,  fcjr 
television,  industrial  and  edutation:d  films.  F".A- 
CILITIES:  Electric  hot  splicers,  shipping  and 
libr;iry.  complete  prcjjecticjn  inspectioti  for  Ifimm 
hbn. 

RECENT       PRODUCTIONS       AND       SPONSORS 

CO.MPLEIL  FU.M  SERXICE  lor  Cleneral  Foods. 
(Fury),  Nash-Swilt  (i:in:idian  (io.  (Disneyland). 
Robin  Hood  Flour  Mills-Procter  ,<;  Ciamble  (Fire- 
side Theatre).  Seven-Up  (Soldiers  oj  Fortutte), 
U(iii/-S\l\ iiniit  (I   /  o7'e  I.ucvj. 


RAPID    GRIP    &    BATTEN,    LTD. 

11)10    I  he   (.)uceiisw.i\,     loioiilu    II.   OiM.ino 

Phone:  CL  1-5291 

Headquarters  Olficc:    300   Ba\    Si.,    loioni.i 

R.   A.   Baiien.  President 

].   H.   B;itlen.   Vice-President  atid 

.Man aging  Director 
1).  R.  Keedwell.  Secretary-Treasurer 
Branch  Offices:  181  Richmond  Street  W.,  To- 
ronto. K.  E.  Hopkins.  ,Mgr..  N.  H.  Clark.  Sis. 
Mgr.:  384  Vilrc  Street  W.,  Montreal,  B.  L. 
Batten.  Mgr..  C.  Brook.  .Sis.  .Mgr.:  370  Bank 
Street.  Ottawa,  W.  H.  Batten.  Mgr.:  290 
Vaughan  Street.  Winnipeg.  J.  G.  Newton.  Mgr. 
Batien  Films 

\  division  ol    Rapid  (.rip  ,<;   Batten.   Ltd. 
R:ilph   Foster.  .Manager 
Itdian  Rollnian.  Director  of  Piiiduidon 
Gerald  J.  Keelcy.  Sales  Manager 
SERA'ICES:  Complete  35mm  and   Ifimm  silent  or 
svnch   sound   productions   in    black   and   white  or 
color  and  complete  Kimm  laboratory  lacilities,  art 
department  and  up  to  dale  and  diversified  anima- 
tion stand.     F.ACILITIES:  35  and   Kinmi  cameras 
and  sound  equipment,   Kimm  labor;itory.  OxBerry 
anim:ition  stand— 10  and  35mm. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MO  I  ION  PK;  I  IRES:  Tifn  i\.  Ariluu  Kank 
Organization  I  heatriial  Screen  Magazine);  Tones 
and  Half-tones  (Canadian  .Association  of  .Adver- 
tising .Agencies).  TV  COMMERCilALS:  for  Proc- 
ter &  Gamble.  Tide,  Benton  .<•  Bowles  New  York; 
for  Harry  Foster  .Agency  (B.  F.  Goodrich).  McKim 
.Agency  (Carling's  Red  C;ap  .Ale).  t:hrysler.  Plym- 
outh. Dodge  DeSoto  and  Fargo  I  rucks  for  Chrys- 
ler Corporation.  (Kralt  C;heese)  J.  Walter  Thomp- 
son   Agenc\'. 


QUEBEC:     Montreal 

ASSOCIATED    SCREEN    NEWS    LTD. 

2(11)11  .NOnluhlh    .\\rniR.  Montrc.cl  28.  Quebec 
Phone:   DExter   1I8G 
Branches:    Vancouver.    Toronto 

Date   of  Organization:    1926 

Murrav  Briskin.  Esecutive  .isst.  tn  Pre\ident 

|.    R.   Pr:iz.[k.    Com/itroller 

lack   Dunham.   Production   Mgr. 

T.  O.  Bailey.  Lab.  Superintendent 

N.   Hull.   Quebec  Sales  .Manager 

|.    |.  Chisholm.  Ontario  Sales  Mgr. 

\.  Hague.  .S'eu'srcel  .Manager 

A.   D.  Nicholson.   Lab.  Sales  Mgr. 

SERVICES:  Production  of  motion  piitiues  and 
films  for  T\'  from  script  to  screen:  co:ist-to  coast 
coverage  in  C^anada:  I'V  commercials:  anim:ition; 
35  .'s-  Kimm  BltW  and  color  processing;  release 
printing  for  .American.  English  and  Canadian 
producers:  Theatre  trailers:  stock  shot  librarx; 
preview  screening  (in  wide  scTeen  and  <inem;i 
scope.)  F.ACILl'I'IES:  Fully  equipped  sound 
proof  stage  50'  x  80'  height  27'  to  catwalk:  carpcn 
ler  slujp:  prop  room:  dressing  rooms:  Western 
Electric  sound  system:  35  .t  Uiinm  film  recording 
magnasync  tape  recording:  five  Moviola-ec]uippnl 
editing  rooms:  art  departmenl:  laboiatory  ])roccs^ 
ing  35mm  !s:  Kinnn  neg:ilive  :nul  positive  boili 
BltW  and  K  isim.ni  color.  Reduction  and  AK:!'. 
pi  inliiig. 

RECENT       PRODUCTIONS       AND       SPONSORS 

MOIION  PlC:iURES:  lis  ./.>/),-.>/r«.' -  English 
French  and  Spanish  —  (Asbestos  Corp.  Ltd) 
Sihoiil  ol   Pafiri   Makino   -   English    .'c   French   — 
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(Gov't,  of  Quebec.)  TV  FILMS:  Dateline  - 
Series  of  15  in  English  &  French.  John  Fisher  Re- 
ports —  Series  of  13  in  Eng.  .^  French  —  (Ron.Tlcis 
Advertising).  TV  CO.M.\iERC;i.\LS  for  CBC  and 
leading  advertising  agencies.  .Also  regular  Ca- 
nadian coverage  for  .American  &  English  newsreels 
and  for  Mickev  Mouse  TV  series. 


Crawley   Films,   Ltd. 

1467    Mansfield    St..    Montreal.    Canada.    Phone; 
AVenue  8-2264 
(see  complete  listing  in  Ottawa  area) 

OMEGA   PRODUCTIONS,    INC. 

1960  Dorchester  Street  West,   .Montreal   2:>. 

Quebec 
Phone:  GLenview  3526 

Date  of  Organization:   1951 

T.  S.  Morrisey,  President 

Pierre    Harwood,    General   Manager 

Henry  A.  .Michaud,  Director  of  Production 

John  R.  Racine,  Director  of  TV  Commercials 

John  Burman,  Chief  Engineer 

Leonard  M.  Gibbs,  Comptroller 

Richard  J.  Jar\is,  Sales  Representative 

Denis  Mason,  Producer 

Marc  Casimir.  Producer 

George  Fenyon.  Chief  Cameraman 

Pierre  Thomas  D'Hoste,  Chief  Editor 

Don   Snovvdon,    Chief  Animator 

John  Sawyer,    Chief   Electrician 

SERVICES:  Educational,  industrial,  sales  promo- 
tion, theatrical,  and  television  motion  pictures. 
F.ACILITIES:  lOnmi  and  35mni  cameras,  tape  and 
film  recording  ecjuipment.  projection  and  editing 
facilities,  sound  shooting  stage.  aniniatir)n  depart- 
ment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOriON  PICTURES:  This  is  Marconi  (Cana- 
dian iMarconi  Co.):  Oeil  Ouvert  (24  episodes) 
Pepinot  (24  episodes)  (Canadian  Broadcasting 
Corp.):  Iloo^;  Wind  &  IValer  (C;anadian  Pulp  !t 
Paper  .\ssoc.);  Rural  Electrification  (Provincial 
Government  &  Power  Corps,  of  Quebec).  TV 
COMMERCIALS:  for  Vickers  S:  Benson  Ltd., 
Dupont  of  C:anada  Ltd..  Dow  Brewery  Ltd..  Ron- 
alds .Ad\.  .\gency  Ltd..  Bo\Til  (Canada)  Ltd..  Cock- 
field  Brown  S;  Co.  Ltd..  Pepsi  Cola  Co.  of  Canada 
Ltd.,  Christie  Brown  1-  Co.  Ltd..  Industrial  .\dv. 
.Agency  Ltd..  J.  A.  Henderson  )t  Co..  Harold  F. 
Stanfield  Ltd..  George  Weston  Ltd.,  Hotel  de  la 
Salle. 


Rapid  Grip  &   Batten,  Ltd. 

Batten   Films:    384   Vitre  St.   VV.,   Montreal.    B.    L. 
Batten,  Mgr.;  C.  Brook,  Sales  Mgr. 

(see  complete  listing  in  Ontario  area) 


The  First  Dependable  Guide 
to  International  Producer  Facilities 

*  With  liiis  Sixth  Annual  Production  Re- 
view issue,  the  Editors  of  Blsi.ness  Screen 
bring  our  worldwide  family  of  readers, 
including  every  principal  sponsor  in  the 
United  States,  in  contact  with  film  pro- 
duction facilities  in  four  other  continents. 
plus  Japan.  This  feature  will  be  expanded 
later  in  the  year  but  already  a  total  of  ,')(! 
companies  are  represented  with  detailed 
tacts  to  guide  the  sponsor  or  producer 
seeking  their  services.  IB' 


PRODUCTION      RESOURCES      IN      L  AT  I  N  -  A  M  E  R  I  C  A 
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MEXICO 


CINE   COMERCIAL,    S.   A. 

Louisiaiui  No.  81.  Mexico,  D.  F.,  Mexico 
Phone:  23-88-30 

Date  of  Incorporation:  .August  18,  1954 

Irving  Levy,  General  Manager 
Hans  Beimler,  Technical  Director 
.Arrigo  Coen.  Production  Director 
Carlos  Prieto,  Script  Supervisor 

SERVICES:  Complete  35  and  16mm  motion  pic- 
ture production.  Specializing  in  docimientaries. 
tele\ision  short  subjects  and  commercial  ads  for 
movies  and  television.  F.ACILITIES:  35  and 
16mm.  camera  ecjuipment.  stages,  cutting  room, 
projection  room,  dressing  rooms,  magnetic  and 
optital    refording   etpiipment   available. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOl  10.\  PICTURES:  £/  Fuego  Cautivo  (Petro- 
leos  Mexicanos):  La  lialalla  Del  Rio  (Recursos 
Hidriiulitos):  Cotton  and  Insecticides  (Shell  Oil 
Co.)  All  Eastman  Color.  MOVIE  S:  TV  SPOTS 
f(tr  .Max  Factor.  General  Electric.  Singer  Sewing 
Machine  Co..  Studebaker  de  Mexico.  Mennens. 
Tunis.  Pepsi-Cola.  Necchi  Sewing  Machine  Co.. 
Richard  Hudnut.  Hotpoint.  Schweppes.  and  others. 

CENTRO  AUDIO  VISUAL   DE  RELACIONES 
MEDICAS 

.Avenue  Cuauhtemoc  226.  Mexico  7,  D.  F., 

Mexico 
Phone:  10-25-13 

Date  of  Organization:  1954 

Dr.    David  Grajeda.  President,  Director 

Rafael  Rubin  de  Cells.  Vice-Pres..  Production 

Dr.  Carlos  Gome?  Chico.  Editorial 

Marcel  Gonzalez  Camarena.  Sound  Engineer 

Lticy  Estrop.  Spanish  Versions 

Ernesto  Martinez.  Chief  Cameraman 

Eduardo  Meade.  TV  Coinmercial 

Jorge  Perez  \'ela.  Art  Director 

Dr.  Juan  Jose  Giovanini,  Foreign  Relations 

SER\'ICTS:  Construction  of  color  television  equip- 
ment (Gon-Cam  System):  Spanish  versions  of  for- 
eign films.  Optical  and  magnetic  sound  recording, 
documentary  and  educational  films  production— 
16mm  and  35mm.  TV  commercials,  titles.  NEXT 
.ACTIVITIES:  Distribution  of  foreign  films  (docu- 
mentary, technical.  educ:iiional)  in  Latin  .America. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.MOTION  PICTURES:  Spamsh  Versions  ,.1  4U 
films  (American  Embassy):  Medical  Science  and 
Educational  Films  (National  Medical  .School):  Ed- 
ucational Films  (Public  Health  Department):  r\' 
CO.M.MERCIALS:  (Televicentro).  Color  T\' 
Equipment  lor  University  City.  Nation;il  Uni\er- 
sity;  Construction  of  TV  Equipment. 


DIBUJ03   ANIMADOS,   S.   A. 

Fray  Servando   I  dc.\l  'XI.  Mlmco.  D.  F. 
Phone:   10-01-75  &  13  81  34 

Date  of  Organization:  1952 

Richard  K.  Tompkins.  General  Manager 
Pal  .M;itthews.  Animation  Director 


Carlos  Toussaint,  Lwe  Aition  Films  Director 
Edmundo  Santos,  Dubbing  Director 

SER\'ICES:  35  and  16mm  entertainment,  indus- 
trial and  advertising  films:  feature  and  television 
films  dubbed  to  Spanish.  F.ACILITIES:  Magnetic 
(Stancil-Hoffman  17.5— 35mm)  and  optical  (RCA 
16  and  35mm)  sound  recording:  complete  anima- 
tion and  li\e  action. 

RECENT      PRODUCTIONS       AND       SPONSORS 

MOTION  PICTURES:  Documentary  films  and 
animated  commercials  (Socony-Mobil  Oil  Co.):  Ani- 
mated entertainment  films  for  TV  (National 
Broadcasting  Co.);  .Animated  and  live  commercials 
for;  Cheeseborough-Ponds.  General  Foods,  Pepsi- 
Cola,  Eastman  Kodak,  Procter  and  Gamble,  Lever 
Bros.,  etc.  Screen  Gems:  Dubbing  TV  entertain- 
ment subjects  to  Spanish. 


iif  cj  iM-  Af  cn 


CENTRAL     AMERICA 


GUATEMALA 

SANCHE   FILMS 

4  A.  Avenida  12-10.  Guatemala  City,  Guatemala, 

C.  A. 
Phone:  2581-9613 
Cable  .Address:  SANCHEFILM  GU.ATEMALA 

Date  of  Organization;  1954 

Paul  Santhe.  Ownei 
.Mario  Ribas  Monies.  ]ynting  Dept. 
Marco  .Aurelio  Vasquez.  Laboratory  Supt. 
Luis  A.  Ramos,  Sound  Recording  Dept. 
Margaret  W.  Sanche,  Editing  Dept. 

SERVICES:  16  and  35mm  industrial,  documen- 
tary, educational,  public  relations,  sales  motion 
pictures,  newsreel  production  and  TV  news  cover- 
age, TV  commercials.  F.ACILITIES:  Complete 
BSL-W  facilities  from  script  to  screen,  16mm  and 
35mm.  Script  writing;  filming  35.  16mm.  B&W 
and  Color,  silent  or  sound;  also  35mm  wide-screen 
(anamorphic  lens).  Laboratory:  35  and  16mm  pro- 
cessing, printing,  work  prints,  master  positives. 
dupe  negatives,  release  prints.  16mm  reversal, 
titling,  effects.  Editing  and  screening.  Optical 
sound  recording.  Physical  Production  Equipment: 
Filming  &  Sound  Recording  —  Cameras:  35mm 
.Arriflex:  blimp,  sync  motor,  tripods,  dolly.  .Ana- 
morphic lens.  35mm  Eyemos.  B&H.  16mm  .Arri- 
flex. Auricon  single  system  sound  camera.  16mm 
Bolex  W'ith  sync  motor:  35mm  optical  sound  re- 
corder y.  A..  1 6mm  optical  sound  recorder  \'.  D. 
Colortran  lights.  Laboratory:  Custom  built  pro- 
cessing equipment  for  35  and  16mm.  neg.  &  pos. 
B,'i:\V;  35mm  step  contact  printer;  35mm  soinid 
track  printer.  16mm  continuous  contact  printer. 
Photo\c)lt  sound  track  densitometer.  Reeves  Sen- 
sitester.  editing  !t  screening;  Moviolas,  sound 
readers,  synchronizers,  etc.,  16  &;  35mm  projectors. 

RECENT      PRODUCTIONS       AND      SPONSORS 

.MOTION  PICTl'RES:  Ciimlemala  Rebuilds 
(USl.A):  Central  American  States  Organization 
(ODECA.  Guat.  Gov.);  NEWSREELS-^  Ultimas 
\oticias— 12  issues  of  approx.  8  min.  ea..  President 
of  Guatemala  Vi.sits  C^.S■..4.— 30  min.:  Segundo  Cam- 
poree  Centro  Americano  de  Boy  Scouts,  (all  for 
Guat.  Gov.)  TV  NEWSREEL  CO\'ER.AGE  in  Cen 
tral  .America  for  NBC;  TV  News. 


6TH     ANNUAL      PRODUCTION      REVIEW 
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SOUTH     AMERICA 


BOLIVIA 

BOLIVIA   FILMS,   LTDA. 

Casilla  li.j.  La  Paz,  Bolivia,  S.  A. 

Phone:  5640 

c:able  Address:  BOFILMS  LAPAZ 

Date  of  Organization:  1947 

Kenneth  B.  Wasson,  President  i-  Producer 

Esteban  lI,e;rinovic.  GeuernI  Manager 

|orge  Ruiz.  Cinemalography 

Aiigusto  Rota,  Sound  Seivices 
SERVICES:   Production  of   16  and  S.'iium   motion 
pictures  with  South  American  background  for  cd 
ucation.  public  relations,  and  entertainment.  .S.'imm 
color    slides.        FACILITIES:    Camera,    lighting. 
sound  and  editing  equipment.  Final  sound  done 
in  U.  S.  .\.  Script  service  for  local  tliemes. 
RECiNT      PRODUCTIONS      AND      SPONSORS 
.VIOIKIN    PICTURES:    19.i.i-I'i/«/ic   Sehasliana! 
(Own   .Account);    Loi   Que  \unca   Fueron    (U.   S. 
Information  .\gency.  Washington);    19.i4  or  previ- 
ous—/■'ori;""''"  Land   (Own  .Account);  Bolivia  and 
High    Plateau     (Bolivian    Government);     Working 
Indians    of   Bolivia     (International    Labor    Office. 
Geneva). 

PERU 

ESTUDIOS   CINEMATOGRAFICOS   ROSELLO 

Casilla  Correo  31  Hi.  I.inia   iPeru).  S.  .\. 

Phone:  13122 

Date  of  Organization:   I9.')2 

Jose  Maria  Rosello,  President  and  Treasurer 

R.  De  Nardo,  Vice-President 

Luis  Rosello,  Production  Manager 
SER\'ICES:  Complete  production  of  films,  black  & 
white  and  color,  35mm  and  16mm  animation 
(cartoons)  travels,  newsreel.  artistic  productions 
(drama,  comedy,  musical).  T\'  Laboratories  35  and 
16mm  black  and  white,  etc.  F-\CILITIES:  16  and 
35mm  cameras,  lighting,  sound  truck.  Magnetic 
sound,  .Moviola,  etc.  .All  services. 

RECENT  PRODUCTIONS  AND  SPONSORS 
CORONEl  Films  Librar\  from  Chicago  (.Mr. 
Robert  Kohl);  and  many  films  for  Peru. 


VENEZUELA 

AGUILA   FILMS 

P.  O.  Box  2902,  Caracas,  Venezuela.  S.  A. 

Phone:  553.581 

Cables:  FILMAGUILA 

Date  of  Organization:  1953 

Henry  Nadler,  President 

John  D.  Kronen,  lice-President 

.M.  Pulido  Tamayo,  General  Manager 

C.  Kot,  Chief  of  Cameramen 

Paul  de  Beky,  Associate  Producer  and  Music 
Director 
SERVICES:  Motion  pictures  for  public  relations, 
industrial  films,  documentaries  of  all  kinds,  tele- 
vision subjecLs;  specialization  in  films  for  the  oil 
industry.  F.VCILO  lES:  Cameras  and  lights  for 
35mm  and  16mm,  black /white  and  color,  staff 
writers,  directors  and  editors,  tutting  rooms,  ani- 
in.iiioii  .111(1  titles. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.MOTION  PICTURES:  LxjAorattons  m  Tachira, 
Lap-Line,  Cat-Cracker  (Shell  Oil  Co.);  Porluguesa 
(State  Government  of  Portguesa).  H.ALF  HOUR 
TV  FIL.MS:  Geological  Party,  Birth  of  an  Oil 
Camp,  Perforation  in  the  Lake,  Lightline  Patrol, 
Trips  of  a  Pig  (Shell  Oil  Co.)  TV  Spot  Commer- 
cials. 


PRODUCTION      RESOURCES      IN       EUROPE 
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ENGLAND 


BIRMINGHAM   COMMERCIAL   FILMS,   LTD. 

8   Lozells  Road.  Birmingham   19.  England 
Phone:  Northern  3090 
Date  of  Organization:  1938 
Harold  Juggins.  Governing  Director 
Godfrev  Davies.  Managing  Dir.  Production 
W".  N.  Watts.  Dir.  Retail  Department 
S.  ].  White.  Chief  Stills  Cameraman 
Joiin  H.  Bird.  Chief  Production  Assist. 
Harold  E.  Tonks,  Chief  Service  Engineer 
Roger  M.  Jones.  Secretary 
SERVICES:   Specialist  producers  of  direct   16mm 
color  sound  motion  pictures  and  35mm  advertising 
shorts;  commercial  and  3-dimensional  photography; 
sound    recording    (synch,    or    wild);    mobile    film 
shows;  T\'  commercials  and  newsreels.     F.ACILI- 
TIES:   Complete   facilities  and  studios   for    16mm 
and    35mm    film    production,    commercial    photo- 
graphy: filmstrips.  editing,  titling,  rear  projection, 
retail  still  and  cine  sales  division  supplying  audio 
visual  aids. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOI  ION  PICTURES:  .Musical  Appreciation. 
(Paxton  &  Co.  Ltd.  London):  .iutomattc  Bottle 
Packing  (Lilleshall  Co.  Ltd.)  Fluid  Filled  Oil  Coil 
(Joseph  Lucas.  Ltd.);  Aids  to  Better  Shoemaking 
(Lotus.  Ltd.  Stafford).  SLIDEFILM:  Percussion 
Playing  (3  filmstrips)   (Paxton  S:  Co.  Ltd.) 


sDuiid  M.ig(  s  .Mid  one  model  animation  stage.  Com 
plete  cartoon  animation  studio  with  output  of  one 
minute  of  fdtn  per  week 

RECENT  PRODUCTIONS  AND  SPONSORS 
.MO  1  ION  PIC  I  IRES:  Design  fur  Living  (Wall 
paper  Mfrs.);  Calling  .ill  Salesmen  (Life  Mag.i 
zinc);  Man  of  .Iclion  (Continental  Can  Co.);  A< 
Home  with  Wolf  (Wolf  Electric  Tools);  Tide  .V" 
/  (Procter  it:  Gamble).  Winner  of  Intc-rnation.il 
Screen  .Advertising  Festival  "Palm."  1955,  for  musn 
in  Coley  .lu  Lait   iColey.  Ltd.). 


HALAS   &   BATCHELOR   CARTOON 
FILMS,   LTD. 

10.\  Soho  Square.   London.   W.l.  England 
Phone:  GERrard  7681/2/3 

Date  of  Organization:  1947 

John  Halas,  Director 
]o\  Batchelor,  Director 
E.  .Allan  Crick.  Director 

SERA'ICES:  Animated  film  production  for  .adver- 
tising and  entertainment  for  television  and  cinema. 
Industrial,  public  relations  and  educational  films. 
F.ACILIFIES:  35mm  cartoon  and  model  anima- 
tion. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOTION  PICrURES:  To  Open  the  lloild  to  the 
Xations  (In  association  with  Louis  de  Rochemont 
Associates.  New  York);  The  World  That  Xature 
Forgot  (In  .association  with  MPO  Productions  Inc., 
New  York):  To  Your  Health  (The  World  Health 
Organization.  Geneva);  Think  of  the  Future  (Eu- 
ropean l'roducti\ity  -Agency);  Speed  the  Plough 
(British  Petroleum  Co.  Ltd.). 

PEARL   &   DEAN   (PRODUCTIONS)   LTD. 

17  Berkeley  St..  London  W.  1,  England 
Phone:  Mayfair  7494 
Date  of  Organization:  1953 

E.  Pearl,  Chairman 

Byron  Lloyd,  .Managing  Director 

E.  Dane.  Director 

]■,.  C.  Lane.  Director 

W.  II.  Smedley.  Director  i-  Secretary 

SERVICES:  Production  of  live-action,  cartoon 
animation,  model  animation  advertising  films  for 
television  and  the  cinema  in  all  p<irts  of  the 
world:  sponsored,  industrial  and  sales  training 
films.     rxCII  niES:   South.dl   Studios  with   three 


WORLD  WIDE  PICTURES,   LIMITED 

Lysbeth  House,  Soho  Square.  London  W.  1, 

England 

Phone:  GERrard  1736/7/8 

Date  of  Organization:  1942 

James  Carr,  Managing  Director,  Exec.  Producer 

Hindle  Edgar,  Comfmny  Director,  Producer 

V.  L.  Price,  Company  Director,  Secretary 

SERVICES:    35mm    and    16mm    sponsored    public 

relations,   documentary,    training   and   sales   films 

for    government    departments    and    industry.    TV 

programs  and  commercials.  FACILITIES:  studios, 

recording  theatre  —  ^Vestern  Electric,  cameras,  etc, 

theatre  staff. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOTION  PICTURES:  The  Sew  Explorers-East- 
mancolor  (British  Petroleum  Co.  Ltd.);  Tennessee 
I'en/i/rc-Kodachrome  (Bowater  Paper  Corp.  Ltd.); 
Transatlantic  7"e/fi'(>u's-monthly  issues  (Central 
Office  of  Information);  Men  at  Work  (British  Pro- 
ductivity Council):  Oil  Harbour-Aden  — Kodz- 
chrome  (Geo.  Wimpey  &  Co.  Ltd.);  Thursday's 
Children— Oscai  Award  winner  (In  A&sn.  with 
Morse  Films). 

WORLD  WIDE  ANIMATION   LIMITED 

Lvslieih    House.    lO.A   Soho  .Square,   L<3ndon, 

W.  1.  England 
Phone:  MACauley  7237/8 
Date  of  Organization:  1955 

Reginald  Jeffryes.  Managing  Director.  Producer 
James  Carr.  Company  Director,  Producer 
Hindle  Edgar.  Company  Director,  Producer 
\'.  L.  Price,  Company  Director,  Secretary 
SERVICES;    Production    of    animated,    diagram- 
matic, cartoon,  model  and  puppet  films  in  35mm 
and    16mm   for   theatres,    industry   and    television. 
F.ACILITIES:  studios,  recording  theatre-Western 
Electric,  cameras,  etc.,  theatre  stafl. 


Overseas  Producers  Are  Urged 
to  Report  Facilities  &  Services 

-H  The  Editors  of  Bt  sixess  Screes  have 
included  detailed  facts  about  50  compa- 
nies beyond  the  U.S.  borders  for  the  as- 
sistance of  worldw  ide  sponsors  and  other 
producers  seeking  these  ser\ices.  .AH  pro- 
ducers in  lands  ;d)ro:id  are  urged  to  use 
this  listing  lorm  in  sending  data  to  this 
publication  for  a  further  international 
listing  section,  scheduled  for  fall.  1956 
publication.  .Address  your  correspondence 
to:  BisiNEss  ScRFFX  Macazixe.  7064  Sher- 
idan Road.  Chicago  26,  Illinois,  U.S..A. 
riiere  is  no  charge  for  this  service  to 
elilur  producers  or  sponsors.  Inquiries  are 
invited  for  further  partiiulars  on  iiiv  of 
the  companies  listed.  Q" 
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FRANCE 


CINEMA  ET  PUBLICITE-SOCIETE  ANONYME 

1 16.  Aw  des  Champs  Elysccs.  Paris  Seme.  France 

Plione:  Elysees  34-93 

Date  of  Organization:  1939 

lacques  Meynot,  President 

lacques  Zadok,  General  Manager 

Charles  Peiffert,  Manager 

Pierre  Picherit.  Foreign  Department 

Guy  Brun.  Producer 

Robert  Giidin,  Producer 

Y\'es  Bavet,  Producer 
SERVICES:  Advertising  films.  3jmm  color  (East- 
mancolor)  and  black  and  white  lor  commercial 
TV  only  (li\e  action-anim.ited  moilels  and  objects, 
cartoons).  F.\CILITIES:  Exhibition  of  advertis- 
ing films  in  cinemas.  Exclusive  screening  rights  in 
1200  cinemas  in  France  —  -100  in  North  \lrica  — 
100   in   French  West   .\trica. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOTION  PICTURES:  200  films  per  year;  includ- 
ing jjrodiictions  for:  Philips.  Standard  Oil.  Soconv 
Vacuum.  Cieneral  Motors  {Frigidaire  Division). 
Nestle  products.  Zenith  watches,  Martell  cognac, 
Lipton  tea,  .-Virwick  and  the  leading  French  an- 
nouncers. Cinema  et  Pubhcite  was  awarded  the 
Grand  Prix  of  the  International  Advertising  Films 
Festival,  Monte-Carlo.  September  1953. 
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DEUTSCHE    INDUSTRIE    UND 
DOKUMENTARFILM   GmbH! 

Dusseldorf.  Dcithsti.  II  .i.  IMic.ne  84  ;'.  91. 


GERMANY 


LAUX   STUDIOS 

An   Der   Hauptwache    10.    FrankfortMain. 
Germany 

Phone:  Frankfurt  am  Main  94  447,  94  484, 
91  123 

Helmut  Laux,  President 

Achim  Koch.  Vice-President 

Ehrenfried  Fischer,  Research  d-  Script  Director 

Werner  Harzer.  Art  and  Animatiorj  Director 

Werner  Christmann,  Production  Manager 
SERVICES:  Industrial  sales  and  job  training, 
sound  slidefilms,  experienced  in  25  branches:  sales 
promotion,  visual  presentation,  booklets,  complete 
package  service.  F.ACILITIES:  Complete  studio, 
sound  stage,  screening  room,  set  construction, 
prop  department,  permanent  creative  staff  (40 
employees)  script  writers,  editors,  artists,  photo- 
graphers, three  sound  slidefilm  crews,  color  pro- 
cessing laboratories. 

RECENT  PRODUCTIONS  AND  SPONSORS 
SOUND  SLIDEFIL.MS:  I  he  New  Opel  Kapilan 
(Adam  Opel  Akticngcsellschaft):  Compact  on  Mu- 
tual Agreement,  What  ]\'ould  You  Do?  (Quizz) 
(Deutscfie  Shell  AG):  Somewhere  on  the  Main 
Street  (Coca  Cola):  Continental  Tubeless  (Conti- 
nental Gummi-Werke  .A.-G):  Kunden  denken  —  Ver- 
kaufer  lenken    (Farbenfabriken  Bayer  A.  G.). 


BOEHNER   FILM 

Fritz  Boehner  (cables;  Boehnerfilm).  Admin,  and 
Advertising  Dept.;  Erlangen,  Universitatsstr.  2: 
Phone:  3037.  Production:  Hamburg-Heiligengeist- 
feld.  Hochhaus  1.  Phone:  43  33  .")l.  Owner:  Fritz 
Boehner.  SERVICES:  synchronization,  studio, 
documentaries,  industrial  and  sales  promotion. 

DEUTSCHE   DOKUMENTARFILM- 
GESELLSCHAFT 

Heinrich  Klemme  &  Co.  Hamburg  1,  Ferdinandstr. 
61.  Phone  32  75  59. 


DEUTSCHE   BUNDESBAHN    FILMSTELLE 
BEIM   EiSENBAHNZENTRALAMT 

Minden,  \\'eslfalcii.  .Managing  Director:  Reichs- 
bahnrat  Dipl.  Ing.  H.  Luetz.  SERVICES:  Docu- 
mentaries. 

DOMNICK-FILMPRODUKTION   GmbH! 

(cables:  Donuiickhlin)  Wiesbaden.  Meubenstr.  23. 
Phone  29  0  40.  Owner:  Hans  Domnick.  SERV- 
ICES; Production  of  motion  pictures  and  documen- 
taries. 

ROLF   ENGLER-FILME 

Munchen-Geiselgasteig.  Rnljert  koch  Str.  13. 
Phone:  47  64  52.  SERVICES:  Production  of  mo- 
tion pictures,  documentaries,  industrial,  sales  pro- 
motion. 

FILM-STUDIO   WALTER   LECKEBUSCH 

Munchen  19.  Waisenhausstr.  40.  Studio;  Mimchen 
19.  Tizianstr.  16.  Phone  63  3  96.  Owner;  Walter 
Leckebusch. 

FISCHERKOESEN-FILM-STUDIO 

Bad  GodesbergMehkni.  Phone  36  52.  Executive; 
Hans  Fischerkoesen,  Dr.  Ulrich  Westerkamp. 
SERVICES;  Industrial,  sales  promotion  films. 

GEA-KULTURFILM   GmbH. 

Hamburg  36.  .Xeiier  Wall  19-23.  Phone  34  31  57/58. 
Executive;  Wilhelm  Brockmann.  SERVICES; 
Documentaries. 

WOLFGANG   GORTNER 

Bad  Tolz.  Buchener  Str.  22.  Phone  28  97.  Owner; 
Wolfgang  Gortner.  SER\TCES;  Documentaries. 
International  mountain,  sports  and  vonth  film  ac- 
tivities. 

INOUSTRIE-UND    AGRAR-FILMINSTITUT 
ERNST   MUNCK 

Stuttgart  Zuffenhausen.  Marconistr.  53.  Owner; 
Ernst  Munck.  SERVICES:  Industrial  and  agricul- 
tural film  studio. 

INSEL   FILM   GmbH. 

.Administration:  kc)nst;tnz.  I.uisenstr.  22.  Phone: 
25  50.  Production  and  Sales  department;  Munchen 
8,  Anzingerstr.  1.  Phone  44  86  21/23.  Executive 
Associate;  Horbert  Handwerk.  SERVICES:  Docu 
mentarics.  industrial  and  sales  promotion  films. 

INSTITUT    FUR    FILM    UND    BILD    IN 
WISSENSCHAFT   UND   UNTERRICHT 

Munchen  23.  Leopoldstr.  175.  Phone:  32  1  53,  33 
4  18.  Director:  Fridolin  Schmid.  High  School  and 
Scientific  Department:  Gottingen,  Bunsenstr.  10. 
Phone;  36  53.  Director:  Dr.  Ing.  Gotthard  Wolf. 
Branch  Office;  Berlin.  Phone;  73  28  98.  Director: 
Erwin  Patsch.  SER\1CES:  Production  and  distri 
bution  of  educational  films,  stills  for  schools,  youth 
education  and  adult  education. 

KASKELINE   FILM   WOLFGANG   KASKELINE 

Berlin-Charlottenburg  9.  Reichsstr.  U.  Phone  92  67 
25.  SERVICES:  Theatre  films,  documentaries,  in- 
dustrial and  sales  promotion  films. 

KOROSI   &    BETHKE-KULTURFILM- 
PRODUKTION 

Hamburg  24,  Graumannsweg  46.  Phone  25  09  63. 
Owner;  Herbert  Korosi.  SERVICES:  Documen- 
taries. 


KULTUR-UND    LEHRFILM-INSTITUT 
KLEMENS   LINDENAU 

(cables;  Kultnrdhn  Delmenhorsi)  Delmenhorst, 
Hoykenkamp.  Phone  31  18.  SERVICES:  Docu- 
mentaries, industrial  and  sales  promotion  films. 


SCHONGER   FILM 

Inning/Ammersee.  Herrschingerstr.  13.  Phone  68. 
Owner:  Hubert  Schongcr.  SERVICES;  Theatre 
films  and  documentaries. 


KULTURFILM    INSTITUT   gmbh. 
DR.   HANS   CURLIS 

Berlin-Steglitz.  Lepsiusstr.  59.  Phone  72  29  09. 
Owner:  Dr.  Hans  Curlis.  SERVICES;  Dociunen- 
taries. 


THURNAU   FILMPRODUKTION 

(cables:  Thurnaufilm)  Berlin  VV.  15,  Branden- 
burgische  Str.  38.  Phone:  97  86  04/05.  Hamburg 
II.  Hahntrapp  5.  Phone  32  63  21.  Dusseldorf- 
Oberkassel,  Kaiser  Friedrich  Ring  38.  Phone  53  9 
46.  Wiesbaden.  Wilhelmstr.  17.  Phone  22  0  80. 
Owner:  Norbert  Thurnau,  Executive;  Helmut 
Bcrger.  SERVICES:  Documentaries,  synchroniza- 
tion. 

ALF   ZENGERLING   FILMPRODUKTION 

Berlin-Zihliruloil.  |ai)i<kisir.  111"..  I'linne;  84  35  02. 
Berlin  W  15,  Uhlandstr.  173.  Phone;  91  11  09. 
Owner;  Ml  Zengerling.  SERVICES:  Documen- 
taries, fairy  tales,  youth  films,  nuisic  films. 
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NORWAY 

STATENS   FILMSENTRAL 

Schwenstnsgate  6.  (Jslo.  St.  II..  Norway 

Phone:  60  20  90 

Date  of  Organization;  1948 

Mrs.  Ingeborg  Lyche,  President  of  Board 

Jon  Mathisen.  Managing  Director 
SERVICES;  Production  of  documentary  and  ed- 
ucational films  and  filmstrips.  16mm  non-com- 
mercial film  distribution  on  a  national  scale.  16mm 
sound  recording.  16  and  35mm  laboratory  work. 
F.ACILITIES;  Sound  recording  studio,  laboratory. 

RECENT  PRODUCTIONS 
MOTION  PIC'I  URES;  Karius  og  Baktus  (Dental 
Hygiene).  Havratiniet  (.\nthropology),  Veslefrikk 
med  Fela  (Ballet).  Du  har  ann'inet  (Public  Health). 
SLIDEFIL.MS:  Mor  og  barn  (Hygiene),  Hjeminn- 
redning  (a  series  of  6  strips  on  modern  homes), 
Norwegian  shipping   (8  strips). 


SWEDEN 

FORBERG-FILM   AB. 

Kungsgatan  27.  Stockholm.  Sweden 

Phone;  111655 

Date  of  Organization;  1934 

E.  Forberg,  President,  Gen.  Mgr. 

T.  Hultgren.  Executive  Sec.  if  Treasurer 

C.  H.  F'ahlstedt,  Sales  Manager 

H.  Peters.  Director 

L.  Hedenburg,  Director 

1.  Naslund,  Sound  Services 

K.  Pill.  Art  Dept. 
SER\'ICES:  Motion  pictures  in  35  and  16mm  and 
slidefilms  for  industrial,  sales  and  personnel 
training.  F.\CILITIES:  Camera  and  lighting  for 
35  and  1 6mm  motion  pictures;  sound  recording, 
complete  lacilities  for  slidefilms  production. 
RECENT  PRODUCTIONS  AND  SPONSORS 
.MOTION  PlCIl'RES:  Building  of  Water  powei 
Plant  (Bergelorsens  Kralt  .\B);  Building  of  Water- 
power  Plants  (Krangede  Kraft  AB)  3  pictures;  The 
River  That  Disappeared  (Kungl.  Vattenfallstyrel 
sen)    (Royal   Water-power  Services).     SOUND 

(LISTING   CONTINUED   ON    FOLLOWING    PAGE) 
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SCANDINAVIAN   LANDS:   SWEDEN 
FORBERG    FILM    A.B.    CONTINUED 

SLIDKIILMS  I-'OR:  AB  Banankompnniet  (l-ruits). 
AB  Biiliiuler  Muiiktell  ( Irattors).  Dorili.  B;nksin 
S:  Co.  AB  (C:ol<>rs).  AB  l-'.kctrolux  (RefriKirntors). 
Elckini  Skaiuli;!  (Decplrcr/ing).  AB  Fiiihnikcii 
(Paper  of  hisluT  grack's),  Ciustavsljrt'gs  Kahrikcrs 
AB  (  lube  ar(isM)iics).  Hciiiiksdals  Gummifahriks 
AB  (Rubber  mattresses).  Svenska  Aeroplaii  AB 
(Motor  cars).  .Svenska  Chokladfabriks  .\B  (Candies). 
.\B  .Svenska  Metallverkeii  (Boik^r-Knginecring), 
Bryggareforeningen  (Swedisli  Brewers  .\ssn.).  Ko- 
operaliva  Korbundet  (Cooperative  .\ssn.).  Stalens 
[arnvagar  (State  RaiUoads).  .\B  Godstrafik  S:  Bils- 
peditiou  (Trallk  Services).  Sveriges  Frukt  X:  Kon- 
fektyrhaiidlareforbund  (Swedish  Fruit  &  Candy 
Grocers  .\ssn.).  .Sveriges  Grossistlorbund  (,\ssn.  of 
Swedish  Wholesale  Dealers).  Sal jledaregruppen 
(Swedish  branch  of  the  .American  N.  S.  E.  [Na- 
tional Sales  F.xccutives]).  Taxi  Trafikforening 
(Taxi  Cabs).  Svenska  Foreningen  for  Psykisk  Hal- 
sovard  (Swedish  .Society  for  Mental  Health).  3 
films;  Svenska  Gruvforeningen  (Swedish  Mine 
Owners).  ADAPTIONS  OF  U.S.  SLIDEFILMS: 
Numerous  slidcfilms  for  the  Swedish  representatives 
of:  Ford  Motor  Co..  General  Motors.  National 
Cash  Register. 


DENMARK 

MINERVA-FILM   A/S 

Loklbodgade  18.  Copenhagen  K.  Denmark 

Phone:  Minerva  No.  1 

Date  of  Organization:  January  7,  1936 

Torben  Madsen.  President 

Ingulf  Boisen,  Vice-President 

i  beodor  Christcnsen.  Director  d-  Dir.  of 
Production 

Hagen  Hasselbakh.  Director 

jorgen  Roos.  Dircttin 
SERVICES:  Production  ol  inoiicm  pictures,  com- 
mercial, industrial,  scientific  fields.  I-WCILITIES: 
Equipment  for  Hi  :uid  3."imni  production.  Cameras: 
.Arrifiex.  Bell  &  Howell.  Kodak  Cine  Special.  Cut 
ting-rooms.  Projecting-thcatrc.  Moviolas.  IVi/jmm 
ta])e  e<iuipnient.  him  ;md  sound  libr;iry. 
RECENT  PRODUCTIONS  AND  SPONSORS 
MOriON  PICTURES:  A  Story  of  Silver-n&W 
(Georg  Jensen's  Solvsmedie);  Water  from  the  Eu- 
p/irn/o— Eastmaiuolor.  The  Big  f/pc(— Gevacolor 
(Burmcister  &  VV';iin);  The  Mechanized  Agriculture 
in  Dcnmar/i— Kod;ichrome  (.Association  of  Danish 
Real  Estate  Owners):  What  Shall  My  Joh  lie?- 
K^W    (Danish  Governmenl). 


lB.4f  C3iM^ 


ESTUDIOS   MORO   S.   L. 

I.os  Mesejo,    1  "t    (P.uiIhm)  .M.idrid.  Sp;iiT» 
I'hone:  2tt32yu 
Date  of  Organization:  1!J5U 
S;intiago  Moro.  General  ir  Technical  Director 
lose  Luis  Moro.  Art  Director  I-  Chief  Animator 
Cristobal  .Marcpiez,  Director  of  Production 
Edtiardo  Duc:iy.  Scriftt  &  ldeii.\  Dejiartinent 
Rogelio  (iobos.  Film  Edtlm 
SERV'K^ES:   3.'num   films  lor  :id\cnising  and   tele 
vision:  Large  studio  for  movie  cu'loons  ;md  model 
animation.       F.\CII.ri  IF^S:  .Shooting  stage.  3.')inm 
camera  units,  three  3.')mm  animation  stands,  sound 
recording.  '^'S  :nid    Hinun  viewing  ilie:iter.  editing 
rooms. 

RECENT       PRODUCTIONS       AND       SPONSORS 
MOIlOX    I'K    II'KIS:    In    f  asnu.ni  Coloi  -  /  ,„/«v 


Pref'ieren  (stockings)  (Medias  Jenny,  B;ircelona): 
Llego  La  Primavera?  (lightbulbs)  (Lamparas 
"Metal,"  Madrid):  El  Mago  Cieneroso  (toothpaste) 
(l.aboratorios  Profiden,  Madrid);  Una  De  Miedo 
(soda  water)  (Ga.seosa  "La  Casera,"  Madrid):  In 
(ievacolor— D/.\//«(/;'o»  (clothes  store— Nuevas  Sede- 
rias.  /aragoza). 


AFRICA 

SUDAN   PUBLICITY   CO.   LTD. 

I*ublicitv  House.  Kh;ntoum.  Siuhm.  .\frica 
Phone;  Khartoum  4160 
Cable  .\ddress:  Public  itv 


Dale  of  Orgaiii/ation:   1<(.')II 
Hamisli  D;ivitIson.  Managing  Director 
khiilil  :\tabani.  (General  Manager 
Gabriel  Tokatleian,  Production  Supervisor 
SERVICES:    3.")mni   films   (B&VV);    16mm   films 
(color);    35mm   filmlets   (BS.VV   and   color).   Sound- 
track:   .\rabir.    English.    French.   Greek.     FACILI- 
riES:     .\ir-ionditioned    studio,    carpenter's    shop, 
production  ofEces. 

RECENT      PRODUCTIONS      AND      SPONSORS 

MOTION  PICTURES:  Sailor  Man  (Sudan  To- 
bacco Co.  Ltd.);  Red  Lion  (Tootal  Fabrics). 
SLIDEFILMS:  Oner  the  Pole  (Scandinavian  Air- 
lines System);  Pest  Control  (Pbnit  Protettion  Ltd.): 
Don'l  Be  Vague   (Haig  Whisky). 


FILM      PRODUCTION      FACILITIES      IN      AUSTRALIA 


AUSTRALIAN   INSTRUCTIONAL   FILMS 
PTY.   LTD. 

(Specializing  in  industrial  and  educational  films) 
and  as.sociating 

HALLIDAY   PRODUCTIONS 

(Specializing  in  commercial,  travelogue  :ind 
documentary  short  subjects) 

6  Underwood  Street,  Sydney,  N.S.W..  .Australia 

Phone;  BU  6557 

Lex  Halliday.  Director 

(can  Halliday.  Director 

Philip  |.  Pike.  Chief  Cameraman 

Editing,  research  and  scripting  staff 
SERVICES:  Production  for  screen  or  television. 
Specializing  in  color  16nim  standard  Kodachrome, 
35mm  Eastmancolor  (completely  processed  in 
Australia).  Producing  films  on  worldwide  loca- 
tions and  specifically  Australia  and  adjacent 
Pacific  islands.  General  research  and  scripting. 
Educational  and  scientific  advising  facilities.  F.A- 
CILITIES:  Cameras.  16mm  Cine  Specials,  Ektar 
lenses,  35mm  .Arriflex.  Dollies,  studios,  theatrette; 
full  (omplcment  of  spot  and  fioodlights.  Tape  re- 
cording ec|uipmcnt.  .\U  opiicil  recording  on  West- 
ern Electric  System. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOTION  PICTl'RES;  Soaf>  Detergent  (kitchen 
Bros.)  ;Mid  Bnth  Eye  Frozen  Foods  (World  Food 
Products)  (Liiit:is)  both  in  Eastman  color;  Pacific 
Cocktail  (Qantas  Airways);  The  Ribbon  of  Road- 
Economy  Run  in  Australia  (Socony  Vacuum  Oil 
Co.)  Copper  froui  Peko  (Peko  Copper  Mines): 
Sydney  Today  (Textile  Cones  and  lubes):  IT'ih- 
dow  on  the  World  (Naco  Sun  Sash  Louvres)  and 
Inland  with  Stuart  (Stamina  Cilothing  Co.)  3rcl 
historical  series,  all  Kodachrome.  lich  Linen  (Irisli 
Linen  .Assn.)  mp  and  Eastmancolor  sf.  'FV  FILMS: 
for  Crusader  Mills.  Stamina  Clothing  C'o..  Fimbrol 
Chemicals.  Ltd.,  Fcxtile  Cones  and  Tubes.  Hy- 
gienic Containers.  V;icunm  Oil  Co..  etc. 


CINESOUND   PRODUCTIONS   PTY.    LTD. 

'ill  n.iiliiigtim  .SI.  R.i/clk'.  Sxdney.  N.  S.  \V. 

\nslr;dia 
l'li.>iK':  VV.  IS.  3111    (1  lines) 
Dale  111   Olg.Llii/ation:    |uiie  ni3 1 
.Norman  Bede  Rydge.  Chairman  of  Dlrectois 
Ken  (i.  Hall,  Executive  Pioduier 
llede  Whilein;ni.  Chief  Cameraliiali 
S\dnc\  \\  hitelev.  Editor-in-Chief 
.Arthur  Smith,  Chief  Sound  Engineer 
Clive  I'"..  (Iross,  Shorts  Director 
Stu;ul  Ralston.  Optical  Flffects  Dept. 
(..mill a  represi-iil;tti\es  in  Melbourne.  Brisbane 

Vdcbiide.  Perth.  Hob;n*t  ;ind  .\uckland. 

New  Ze;il;in(l. 
STRVICTS:    Cinisouuii     \usii.iii.iri    WiekU    \ews- 

t((l     (IHMJ.llillg     lIlluUgllMlll       \U^1I.|1.IM.I     .111(1      \l-\\ 


Ze;ilaiul.  18  feature  films.  Industriiil.  documentary 
commercial  and  television  films  in  33mni  and 
I6inm.  FACILITIES:  Sound  stage,  full  camera 
and  lighting  equipment:  (35m!n  and  Kimm)  po- 
wer generating  plant.  1714mm  magnetic  recorders 
and  mixing  heads.  (8-channel  re-recording).  Two 
optical  film  recorders.  Theatrcttes.  editing,  dub- 
bing, script  v\Titing. 
RECENT  PRODUCTIONS  AND  SPONSORS 
MOTION  PICTURES:  Proud  Heritage  (N.S.W. 
Dept.  of  Education);  Dream  Come  True  (Far  West 
Children's  .Scheme)  both  in  Eastmancolor;  Guardi- 
ans of  the  Surf  (Caltex  Oil)  in  Kodacfirome;  South 
Pacific  Playground  (Manly  Tourist  Bureau);  The 
Drover  (.Aust.  Wool  Bure;iu)  both  in  Gevacolor; 
SOME  ADDITIONAL  Hl.".5  SHORT  PRODUC- 
TIONS: Jungle  Training  (.Australian  .\rniy):  Thrill 
Drivers  (Ford  Motor  Company);  Pilot  Training 
(Royal  Australian  Air  Force);  Tubeless  Tyres 
(Goodyear);  Royal  Australian  Artilleiy  (.Australian 
.Army);  Flying  High  (Dept.  of  Education);  Brand 
ing  Sheep  (.Australian  Wool  Bureau)  PRODUCED 
IN  ASSOCIATION:  Davis  Cup  19-15:  Australian 
Holiday  (General  Motors);  Invest  in  Australia 
(Sydney  Stock  Exchange). 

FILMADS   PTY.   LTD. 

147  Collins  St..  Melbourne.  \'ictori:i 

Phone:  MF  4857 

Date  of  Organization:   llllil 

H.  E.  Jobbiiis,  General  Managei 

.\.  |.  Campbell,  (hieensland 

D.  Koffel.  \eie  South  Wales 

Mrs.  R.  .Anderson,  South  .lustralia 

L.  Lobascher,  Western  Australia 

M.  Moore,  Tasmania 

D.  ].  Bilcock.  Producer  I  Directoi 

F.  E.  H.  Cooper,  Sales  Manager 

L.  Heitman,  Light  i~  Camera 

H.   Faylor,  Make-up 

N.  Duncan.  Studio  Manager 
SERVICES:  16mm  and  35mm  live  :ind  anim:itecl, 
documentary.  ;idvertising  :incl  IV  commercials. 
35mm  filnistrips.  F.\C:i  LI  FI  ES:  C;oniplete 
studio,  editing  rooms.  m:ike-up  room,  dressing 
rooms,  complete  recording  facilities:  'Fhre:itrelie: 
16  and  35mm  camera  editing  and  recording  ecpiip 
ment.  single  form  ;niimatioii  cciuipment  for  l(>  and 
35imn.  llimiii  laboratory  with  20.1100  16imii  Icet 
capacity  per  8  hr.  clay  Caiiier:i  crews  located  :ill 
capital  cities.  During  May  11156.  2  Rapid  I'linier 
Processors  will  be  installed  increasing  Hiiiini  hibo- 
nitorv  c:ip;icii\  l)v  .ipprox.  60.1)00  It.  per  8  lir. 
d.iv.  ■ 

RECENT  PRODUCTIONS  AND  SPONSORS 
.MOIIO.N  PICllRES;  Ford-  the  l-,i-hi,ni  ,foiil 
Motor  Co.);  Kiss  and  Make-uf)  (Michel  Cosmetics); 
Adi'iiiiied  'Techniques  in  Welding  (Stiiiuhucl  Vac- 
uum   Oil    Co.):      (    (.unit    /■.    lUini     (Shell    Oil    Co.): 
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A  ROAD  IS  A  TOOL 


—It  is  the  means  of  solv- 
ing a  problem. 

Similarly,  a  film  is  a 
tool. 

We  welcome  the  tricky 
problem,  the  opportunity 
to  design  your  communi- 
cations tool  which  will 
have,  above  all,  utility. 


TRIDENT  FILMS 


,   I  N  C  .■♦ 


510    MADISON   AVENUE   ■    NEW   YORK    22,    N.   Y. 


PHOHl  PLaZA  9-3580-  CABLE  -  DENTPIX 


BUSINESS    SCREEN    INTERNATIONAL 


FILM   PRODUCTION 


1 


FOR    MEDICINE,     EDUCATION 
AND    BUSINESS 

FOR   AUDIENCE    LEVELS    FROM 

JUNIOR    HIGH    SCHOOL 

TO   PROFESSIONAL 


EXPERT  TECHNICAL   STAFF 
SCRIPTS  AND   STORYBOARDS 
LIVE   ACTION 
ANIMATION 

COLOR,    SOUND 

AFFILIATED    DISTRIBUTION 


You  Are  Cordially  Invited  to  Discuss 
Your  Film  Program  With  Us 


STURGIS-GRANT 
PRODUCTIONS,  INC. 

322    EAST   44th    STREET 
NEW   YORK    17,   NEW   YORK 


JAPAN 


FILMADS,      PTY.      LIMITED: 

(( OMl.NLEU  UtOiM  1-AGli  IIL.NUREU  TmKTVi;i(,HTI 
.\fii)iufnctuie.  Care  &  Use  of  Wood  Chisels  (B.  H. 
1'.  Co.)  SPONSORS  for  whom  other  filins  have  been 
prodiued  diirinu  IDj'j:  Australian  Paper  Manufac- 
turers, liright  ,V  Hitchcock,  Craif;s  Kitchen,  Cham- 
berhiin  Tractors  C.  E.  Miller.  Cenovis  Yeast,  Drug 
Houses  of  .Australia.  Kibrous  Plaster  MIgrs..  I.  S. 
A.  ,S..  I.aininex.  Liberty  Corsets,  Ladncr's,  Mel- 
bourne Iraniways  Board,  H.  V.  Mackay  Massey- 
Harris,  Nicholas,  Neptune  Oil  Co.,  Omega  watches. 

PERIER  PRODUCTIONS  PTY.  LTD.   (ssf,  etc.) 
PERIER    FILMS    PTY.    LTD.    (mp    only) 

24  Jamison  St.,  Sydney,  Australia 
Phone:  BU  6527 
Date  of  Organization:  1947 
Reg  Perier.  Managing  Director 
Stan  Mmtioch.  Production  Manager 
Miklred  Crowley,  Business  Manager 
Helen  Hughes,  Color  Transparencies 
SERVICES:    Complete    16mm    production,    35mra 
B&W  and  color  slidefdra  production,  35mni  color 
transparency  library  of  .Australian,   New   Zealand 
and    Pacific    Island    subjects;    commercial    and    in- 
dustrial  photographers.     F.ACILITIES:   Cine   Ko- 
dak  Specials,    200    ft.   magazines.   35mm   Exaktas, 
ftdl  range  5x4  equipment. 

RECENT  PROOUCTIONS  AND  SPONSORS 
MOTION  PICTURES:  The  Long  and  Short  of  It 
(W.  D.  &  H.  O.  Wills  (Aust.)  Ltd.);  Cinevox  Pre- 
mier (Kodak  (.A'sia)  Pty.  Ltd.)  The  Edgell  Honey 
Story.  Nature  Pays  a  Dividend,  Edgell  Goes  to 
Market,  Beans  in  the  Edgell  Manner  (Gordon 
Edgell  St  Sons  Ltd.);  Design  for  Civic  Pride  (.Ash- 
field  Municipal  Council).  .Additional  Production 
1955:  Making  More  with  Marfak  (Caltex  Aust.) 
Pty.  Ltd.  Complete  color  photography,  5x4  Ekta- 
chrome,  for  reduction  to  sound  slidcfilm  in  United 
States.  How  to  Clean  Your  Teeth  (Hansen-Ruben- 
solin  Pty.  Ltd.— .Advertising  Agents  for  Bristol-Myer 
Co.  Pty.  Ltd.)  Eastmancolor  slidefilm  issued  with 
instruction  booklet.  Major  sponsors  for  1952-55-56: 
-Ames  Irrigation  Pty.  Ltd.,  .Atlantic  Union  Oil  Co. 
Ltd..  British  Standard  Wacliinery  Co.  Ltd.,  Colo- 
nial Sugar  Refining  Co.  Ltd..  Email  Ltd.,  Common- 
wealth Industrial  Gases  (N.S.VV.)  Pty.  Ltd..  Fortune 
(Aust.)  Pty.  Ltd.,  Imperial  Chemical  Industries  of 
Aust.  &  N.  Z.  Ltd.,  .Australian  Woolen  Mills  Ltd., 
Conmionwealtli  Bank  of  .Aust.,  Rural  Credit  De- 
velopment Fund,  David  Jones  Ltd.,  Masonite  Corp. 
Ltd.,  Qantas  Empire  .Airways  Ltd.,  Rockdale  Mu- 
nicipal Council,  Rural  Bank  of  New  South  Wales, 
Sunbeam  Corp.  Ltd.,  Sydney  County  Council,  Vesta 
Batterv  Co.  Ltd. 


Educational  •  Travel  •  Sport 


MARTIN 
BOVEY 


INC. 


CHElAISfORD 
MASSACHUSEUS 


'Quality  Is  Our  Master' 


1  okyo,  japan 


INTERNATIONAL    MOTION    PICTURE 
COMPANY,    INC. 

Kaiakura  BUIg..  Kyobasln, 

Phone:  28-5778/9  ' 

Cable  Address:  lANMUTSU,  Tokyo 

Date  of  Organization:  1952 

Ian  Mutsu.  President 

Jujun  Eurukawa,  Director 

Shokichi  Mogami,  Director 

Kaneo  Ichinomiya,  Director 
SERVICES:  Producers  of  industrial  :md  business 
filins,  TV  commerci;ils  and  newsreels.  Ifimm  and 
35mm  production.  FACILITIES:  The  best 
equipped  16nmi  producing  com|iany  in  Japan.  Full 
time  c:uiiera.  sound  and  office  staff  with  wide  list 
of  free-lance  technicians.  Own  sound  recording  and 
editing  f;icilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOTION  PIC  FURES:  Tlie  Lu\tnious  Tiber, 
(Japan  Raw  Silk  Exporters  .Assn.);  Hoist  with  East 
(Japan  Machinery  Exporters  .Assn.);  EF-}S16 
(Japan  National  Railways);  Shofijiing  for  the  Fu- 
ture (Ministry  of  Trade,  Japan):  Golden  Rhythm 
(Bireley's  Japan). 


Supplementary  Listings  of  Overseas 
Producers  to  Appear  in  Future  Issues 

M  With  such  well-known  Swiss  companies  as 
Iris  and  Gloriafilm  as  yet  unlisted  and  a  more 
complete  report  on  Britain's  Association  of 
Specialized  Fihn  Producers  to  be  carried,  this 
6th  Annual  Production  Review  international  list- 
ing feature  will  be  continued  during  the  1956 
publication  year.  Overseas  companies  are  urged 
to  write  for  standard  listing  forms.  There  is  no 
charge  for  these  listings.  (9" 

NATIONAL    CARLOADING    PRESENTS: 

I  CONTINUED  FROM  P.iGE  SIXTY-FOUR) 
pretty  dresses,  girls,  bathing  suits  and  scenery. 
Luckily  —  because  the  film  is  not  exactly  a 
cinematic  work  of  art.  but  is  pleasant  and  the 
22^ 2  minutes  dont  drag  too  much. 

The  film  will  be  distributed  to  department 
stores  for  public  showing,  as  well  as  to  interested 
TV  stations,  business  and  women "s  clubs,  schools, 
associations,  textile  mills  and  other  organizations. 

National  Carloading  has  found  its  California 
fashion  customers  quite  receptive  to  this  unusual 
blandishment,  and  business  is  picking  up 
nicelv.  9 


mEDium  nClllUC 
conDEnsEDUCLUnC 

1  8  point.  42  point 

Available  in   18.24.  30.  36.  42.  48.  60  &  72  point  sizes 

Informal  . .  .  Good  Display 
Looks  best  letter-spaced. 

One  of  many  typcfnces  nvnilabte  in  Knight  Studio  Titles 

KIIIGHT  STUDIO 

159  E.  Chicago  flue.,  Chicago 
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These  Venezuelan  oil  workers  are  oper- 
ating one  of  the  more  than  2,000  rigs  on 
Lake  Morocaibo:  a  scene  from  "People  and 
Petroleum,"   produced   by   Sound   Masters. 


People  and  Petraleum 

Creole  Petroleum  Corporation  Portrays  the  Story 
of  Its  Operations  and  Contribution  in  Venezuela 


^ 


^ 


^ 


Modern  construction,  financed   by  wealth   of  oil  resources,   set 
background  tor  this  street  scene  in  modern  Caracas,  Venezuela. 


Beneath  the  waters  of  Lal<e  Maracaibo  in  Western  Venezuela  lie 
one  of  the  world's  richest  oil  deposits:  operations  taking 
place  to  produce  it  are  twentieth  century  engineering  marvel. 


•K  Timely  as  the  word  "interna- 
ticjnal,"  a  new  public  relations  mo- 
tion picture.  People  and  Petroleum, 
lells  the  story  of  how  the  Creole 
Petroleum  Corporation  conducts  its 
business  as  a  guest  of  Venezuela. 

The  first  Creole  film  produced  for 
United  States  audiences  People  and 
Petroleum  shows  how  this  American 
Company  contributes  to  the  eco- 
nomic growth  of  Venezuela,  an  im- 
portant and  strategic  ally  of  the 
United  States. 

A    Philosophy   of   Citizenship 

After  viewing  operations  in  the 
Lalse  Maracaibo  region  and  the 
jungle  areas  of  Venezuela,  the  film 
case-studies  Creole  as  a  U.S.  com- 
pany conducting  its  business  in  a 
foreign  country.  Creole's  philosophy 
of  "good  citizenship"  is  shown  as 
ranging  from  lilieral  personnel  poli- 
cies favoring  V  enezuelan  nationals 
to  such  programs  as  Community 
Integration  whereby  oldtime  camps 
are  being  slowly  absorbed  into  the 
villages  and  towns  built  up  around 
them. 

Outlined  is  Venezuela  s  own 
policy   of  "sowing  the   petroleum," 
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plowing  back  oil  revenues  into  ex- 
tensive public  works,  education  and 
health  programs  for  its  people.  Di- 
versification of  the  country's  econo- 
my is  a  major  goal  and  her  invest- 
ment opportunities  are  proving 
continually  attractive  to  foreign 
capital,  much  of  it  from  the  United 
States. 

Billion   Dollar   U.S.   Customer 

A  final  section  presents  Vene- 
zuela's achievement  in  becoming  a 
billion-dollar-a-year  customer  of  the 
U..8..  a  development  made  possible 
in  large  part  through  her  oil  ex- 
ports in  which  she  leads  the  world. 

Produced  by  Sound  Masters.  Inc., 
the  film  is  black  and  white  and  runs 
27  minutes.  Distribution  will  be 
handled  by  Movies  U.S.A.  Present 
plans  call  for  extensive  showings  to 
business  groups,  service  clubs,  edu- 
cational institutions  and  on  public 
service  television  programs. 

How  to  Obtain   This   Picture 

Bookings  of  People  and  Petroleum 
may  be  arranged  through  the  Ster- 
ling-Movies. U.S.A..  205  E.  43rd 
St..  New  York  17.  N.Y.  B- 
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"Pianorama"  a  Tribute 
to  Wurlitzer  Centennial 

Sitoiisor:   The   l\iul.il|ili    \\  uililzci 

Company. 
Title:    Pianorama.  28  min..  color. 

produced    by    Paragon    Pictures, 

Inc. 
■¥■  A  centennial  film  might  well  be 
expected  to  concern  itself  with  a 
great  company,  but  The  Rudolph 
Wurlitzer  (loinpany  celebrated  its 
100th  anniversary  with  a  tribute  to 
a  universal  nmsical  instrument.  The 
piano  and  its  music  are  the  stars  of 
Pianorama,  and  W  urlitzer  s  name  is 
confined  to  the  credits  and  tr.ide- 
marks  on  the  instruments  used. 

The    simple    story    line    centers 
around  two  young  children  who  are 


fascinated  by  a  story-telling,  piano- 
playing  neighbor.  The  parents  at- 
tempt to  "rescue"  the  neighbor 
from  their  bothersome  children  and. 
naturally,  the  story  of  the  piano 
follows. 

Factory  scenes,  with  SNnchronous 
background  sounds,  show  the  manu- 
facture of  a  piano  from  raw  mater- 
ials to  a  beautiful  musical  instru- 
ment, and  put  across  the  films 
main  theme:  how  modern  methods 
of  production  lower  the  price  of  a 
piano  to  within  reach  of  all,  and 
actually  improve  in  many  ways  the 
quality  achieved  by  old-time  hand 
methods. 

Some  of  the  highlights  of  this 
part  of  the  film  include  graphic 
tuning  by  means  of  the  oscilloscope, 
completely  automatic  bridge-drilling 
by  a  machine  with  a  mechanical 
brain,  and  the  mechanical  carving 
of  music  racks  and  the  graceful 
piano  legs. 

Pianorama  includes  a  wide  vari- 
ety of  piano  music,  beautifully  re- 
produced, and  adds  up  to  an  enter- 
taining and  educational  motion  pic- 
ture. It  has  been  released  for  tele- 
vision, and  is  sufficiently  non-com- 
mercial to  warrant  wide  and  con- 
tinued use.  Prints  may  be  obtained 
on  free  loan  through  Wurlitzer 
dealers  or  from  the  companv  s  main 
plant  at  DeKalb.  111.  I^- 


Take  1:  cutaway  model  of  car  of  tomorrow 
is  shown  in  GM's  "Your  Key  to  the  Future." 

Mntorama  Prelude  in  Vislavisinn 

GM  Hands  Viewers  a  Technicolored  "Key  to  the  Future" 


M  Fantasy-sized  images  of  new  mo- 
del cars  and  gay  shadows  of  the 
auto-future  played  prelude  to  lively 
stage  and  showroom  substance  to 
accelerate  crowds  at  the  1956  Gen- 
eral Motors  Motorama  which  began 
its  national  grand  tour  in  New 
York's  Waldorf-Astoria,  Januarv  19- 
24. 

Automotive  dreamboats  became 
nearbv  realities  as  GM  throngs 
watched  Your  Key  to  the  Future, 
an  elaborate  musical  motion  picture 
which  sped  them  into  a  live  singing, 
dancing,  vehicle-glorifying  revue. 

Produced  by  Dudley  Pictures 
The  film  preface  to  the  actual  new 
model  exposition  was  produced  for 
General  Motors  by  Dudley  Pictures 
Corp.  in  Vistavision  and  Techni- 
color. Your  Key  to  the  Future  and 
the  live  show  component  were  con- 
ceived and  directed  by  Michael 
Kidd. 

In  the  fast,  rhythmical  film  se- 
quences, lyrical  families  steer  fun- 
ward — their  pleasure  enhanced  by 
possession  of  the  new  GM  cars  they 

Below;  miniature  set  used  in  filming 
Dudley  (center)  and  studio  ort  and 


serve  to  introduce.  The  movie  s 
Chevrolet  family  travels  into  a  traf- 
fic tie-up.  Halted  by  the  roadknot. 
the  family  dream-drives  into  the  fu- 
ture where  they  find  "the  most"  in 
ear  luxury  and  the  smooth  answer 
to  all  driving  worries. 

Car  Guided   by   Electronics 

Thev  streak  along  a  desert  high- 
way into  an  electronically  controlled 
lane  where  the  car  glides  automa- 
tically and  the  driver  is  freed  of 
driving-cares.  This  adventure,  util- 
izing a  full-scale  model  car-of-the- 
future.  was  made  from  live  action 
shots  taken  on  miles  of  GM  proving 

grounds  near  Phoenix.  Arizona 

matched  by  special  miniature  effects. 
The  miniature  set  was  70  feet  wide 
by  1.50  feet  deep  and  incorporated 
an  intricate  crossover  system  of 
intersecting  highways.  Hand-made 
miniature  cars  traversed  this  set 
powered  by  their  own  electric 
motors. 

The  Chevrolet  family  in  their  car- 
to-be  arrive  at  a  motel  of  the  future, 
the  house  lights  go  up  and  the  live 

Your  Key  to  the  Future"  as  producer  Carl 
effects  experts  examine  their  hondiwork. 


stage  show  continues  the  story  "illi 
the  same  family,  same  motel  -and 
the  car  of  the  future.  Ihese  high 
color  and  sound,  giant  screen  vis- 
ions and  live  variety  routines  were 
created  to  set  and  maintain  a  first- 
night  pace  as  Mcjtnrama  promotes 
new  models  across  the  nation — to 
capture  the  several  ndlions  cx|>ected 
to  attend  the  show  and  to  heighten 
their  desire  to  see  and  buy  the  new 
GM  highway  gleamers. 

"Greatest  Show  on  Wheels" 

Styled  the  "Greatest  Show  on 
Wheels."  Motorama  rolled  out  from 
New  York  to  Miami.  Los  Angeles, 
San  Francisco  and  Boston.  A  fleet 
of  125  trucks  were  sent  on  a  more 
than  l.llOII.UDO-mile  journey  to  car- 
ry the  motiiin-picture-charmed  CAR- 
nival  to  Motorama  fans  in  the  sales 
strategic  cities. 

Art  direction  for  1  our  Aey  to  the 
Future  was  by  Gabriel  Scognamillo. 
Hal  Millar  was  s|>ecial  effects  chief, 
Virgil  Beck,  miniature  expert,  and 
Jack  Warren  was  head  cameraman. 

Car  of  tomorrow  races  across  desert 
in  prelude  film  to  the  Motorama. 


ifAl 


A  Sailing  Adventure 
Off  Newfoundland's  Shore 

Sponsor:  Government  of  New- 
foundland. 

Title:   Sailing  Neivjoundland 
W  aters.  28  min.,  color,  produced 
bv    Victor    Kavfetz    Productions,  • 
Inc. 

■¥■  A  summers  voyage  by  a  group 
of  amateur  sailors  around  the  sec- 
ond largest  island  in  the  world  pro- 
vides the  story  line  for  this  new 
film  which  takes  the  crew  of  the 
37-foot  ketch  Seacrest  on  a  tour  of 
the  spectacular  coastline. 

From  St.  John's,  the  ship  sails 
into  icv  northern  waters,  inspecting 
the  codfishing  industry,  chief  means 
(if  sustenance  for  Newfoundlanders. 
Other  scenes  show  monster  icebergs, 
sahnon  fisliing.  pulp  and  paper  mills. 

Sailing  in  Sewjoundland  if  aters 
is  being  distributed  by  Victor  Kav- 
fetz Productions,  17o0  Broadway. 
New  York,  for  group  showing?,  and 
public  service  television  showings.  IJ 
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Flexibility  MEANS  something 

at  Technicolor 


ol  la 

a  □ 

°  TEC 

a  a 

d|  Io 

ol  la 


a 
□ 

o 
a 

o 

D 

H 

N 

1    C 

o 

o 

a 

a 
a 

a 
o 

o 

o 

D 

a 

o 

D 

L    O    R 

□ 

n 

o 

o 

a 

a 
a 

o 

TECHNICOLOR     IS    THE     REGISTERED    TRADEMARK    OF 

TECHNICOLOR  MOTION  PICTURE  CORPORATION 

HERBERT    I.   KAIMUS,    PRESIDENT    AND    GENERAL    MANAGER 
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The   chilled    car   wheel    begins    its    long    and    useful    life    as    molten    metal    of 
special  formula   is  poured   in  this  new  automatic   plant. 

Somethinq  IVew  nn  the  Hailrnads 

"First  Five  Million  Miles"  Performance  Report  on  Chilled  Cor  Wheel 


Sponsor:  Southern  Wheel  Division 
of  the  American  Brake  Shoe  Com- 
any. 

Title:  The  First  Five  Million  Miles. 
37  min.,  color,  produced  by  Cal 

Dunn  Studios. 

■^  The  Southern  cast  steel  railroad 
wheel  is  news.  After  12  years  of  re- 
search and  testing,  a  new  plant  was 
built  to  manufacture  it.  and  the  pro- 
duct was  ready  for  the  railway  in- 
dustry. Appropriately  newscaster 
John  Daly  was  chosen  to  make  the 
announcement. 

His  medium  is  The  First  Five 
Million  Miles — a  classic  industrial 
film,  a  sales  story  aimed  directly  at 
potential  customers — top  railroad 
and  rail  equipment  executives. 

The  film  gets  its  name  from  the 
mileage  rolled  up  by  test  wheels. 
This    field    testing    of    the    wheePs 

Below:  shining  armor  for  precious 
cargos  are  these  lines  of  chilled  car 
wheels  undergoing  inspection  at  the 
Southern  Wheel  Division. 


■'proven  performance,  is  film  s 
main  theme.  And  this  is  one  time 
the  ever-popular  footage  of  train 
wheels  clicking  off  the  miles  has 
real  significance. 

Shot  at   Plant  in   Alabama 

The  bulk  of  the  film  takes  place  in 
Southern's  new  plant  at  Calera. 
.'\lahania.  This  is  a  modern,  largely 
automatic  plant  built  especially  to 
manufacture  the  new  wheels.  It  is 
the  reason  for  the  economy  the  new 
wheels  are  said  to  offer,  and  the 
\  iewer  gets  a  step-by-step  tour.  Dra- 
matic shots  show  sand  molds  being 
formed  and  baked,  steel  being  mel- 
ted and  poured,  wheels  being  treated 
and  machined — tested  and  retested. 

The  First  Five  Million  Miles 
makes  a  unilateral  approach  to  its 
subject.  There  are  no  comparitive 
statistics,  no  slaps  at  competition. 
The  film  offers  dramatic  evidence 
that  this  is  the  best  railroad  wheel 
modern  science  and  manufacturing 
techniques  can  produce.  The  story  is 
»'conomv.  proven  performance  and 
care  and  skill  in  manufacture,  and 
its  believability  is  enhanced  by 
l)al\  s  narration. 

Example   of  Visual   Research 

Accortiing  to  Cal  Dunn,  the  pro- 
ilnccr.  the  film  was  researched  vis- 
ually as  well  as  for  story.  F'rom 
liundreds  of  stills  and  sketches,  shots 
were  planned  and  color  schemes 
worked-oul.  Before  each  sequence 
was  shot,  all  e()uipment  was  freshh 
painted  in  the  j)roper  colors.  Newl\- 
riiacliiried  wheels  were  used  throngli- 


"Ml  ihi-  film  because  as  soon  as 
moisture  hits  a  whe»'l  it  loses  its 
chriime-like  sparkle. 

Shown    in    Exhibit   Theatre 

Thr  First  Five  Million  Miles  hail 
Its  premiere  at  the  Allied  Kailwa\ 
Supply  Convention  last  September. 
\  theatre  seating  35  was  set  up  in 
American  Brake  Shoe's  booth,  and 
I  he  film  was  shown  continuousK 
Ini  llnee  days.  Since  the  premiere. 
se\eral  sales  engineers  have  been 
busy  screening  the  film  for  potential 
customers.  According  to  Eads  John- 
son, president  of  the  Southern 
Wheel    Division,    and    Paul   (Carroll. 


advertising     manager,    the    film     is 
lining  its  job  well.  ^ 


EcDiioiilic  "Challenge  to  America" 

Advertising  Associations  Co-Sponsor  a  Visual   Presentation 


Sponsors;  Association  of  National 
Advertisers  and  American  Asso- 
ciation of  Advertising  Agencies. 

Title:  Challenge  to  America,  28 
min..  black/ white,  produced  by 
Wilding  Picture  Productions.  Inc.. 
from  material  developed  by  J. 
Walter  Thompson  Company. 

■¥  Pictorial  prophesy  has  loomed 
large  on  cinematic  screens  during 
195.5.  Special  attention  was  given  to 
outstanding  features  of  industry  s 
current  fascination  with  the  future 
in  the  No.  6  Issue  of  Business 
Screen  last  year. 

These  crystal-gazing  productions 
had  certain  similarities.  All  were 
focu.ssed  20  or  30  years  into  the 
future,  all  were  based  on  present 
scientific  knowledge  and  trends,  all 
were  general  in  approach,  painting 
a  wealthy  w  orld  accomplished.  Deep- 
est into  the  unknown,  "Tomorrow- 
land,"  with  its  1986  "Trip  to  the 
Moon,"  was  a  science  adventure 
which  brought  space  travel  into 
close  perspective.  ".Americade'  and 
People.  Products  and  Progress,  pre- 
fal>ricating  1975.  were  basic  eco- 
nomic indoctrination  and  their  pre- 
dictions for  a  super-abundant  future 
were  expressly  conditional — hinged 
on  the  preservation  of  free  enter- 
prise. 

Offers   a    Practical   Sequel 

A  prai  lical  sequel  to  these  hope- 
ful speculations  is  a  new  sponsored 
film  program  focussed  on  the  near 
foreground  over  which  the  nation 
and  industry  must  travel  to  fulfill 
the  promises  of  more  distant  eras. 
Good  news  for  people  who  can  t 
wait  for  the  uranium  expedition  In 
Pluto  is  telescoped  in  Challenge  In 
America,  a  2t!-minute  motion  pic- 
lure   fuMilinning    in   a   ranq)aign    to 


im))rove  American  marketing  meth- 
ods, being  conducted  by  the  .Asso- 
ciation of  National  Advertisers  and 
the  .American  Association  of  Adver- 
tising Agencies. 

Challenge  to  America  looks  at  the 
next  10  years  and  defines  the  route 
to  richer  life  as  "'integrated  and 
creative  marketing."  With  this  mar- 
keting, the  advertiser  group  de- 
clares, United  States  companies  can 
help  to  "raise  the  average  income 
of  American  families  to  -$7,000  per 
year  and  enable  all  Americans  to 
live  one-third  better  than  at  present. 
The  sponsoring  organizations  main- 
tain that  more  effective  marketing 
is  the  answer  to  fears  of  over-pro- 
duction and   unemplovment. 

Potential   Rise   in   Income 

Challenge  to  America  quotes 
President  Eisenhower's  statement 
that  "if  we  as  a  people  act  wiselv. 
our  national  output  can  rise  w  ithiii 
a  decade  from  its  present  level  of 
about  .S360  billion  to  ,$500  billion." 
To  mean  better  living,  this  10-vear 
increase,  the  film  says,  depends  on 
translating  human  wants  into  ac- 
tion. As  people  go  up  the  income 
ladder,  they  will  not  necessarilv  eat 
belter,  dress  better  or  live  in  betln 
surroundings.  Creative  marketing  is 
n-qnired    to    educate    and    stimnlalc 
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people  to  achieve  new  comforts  and 
advantages. 

Getting  down  to  specifics,  the 
fibii  shows  that  marketing  is  a  high- 
ly develojjed  system  of  many  inter- 
related forces  involving  the  accept- 
ability, design  and  packaging  of  the 
product:  the  pricing;  the  way  the 
product  is  sold;  the  national  and 
retail  sales  people  who  meet  and 
service  buyers;  modern  advertising, 
public  relations  and  merchandising 
methods  —  including  company  ad- 
vertising departments,  their  adver- 
tising agencies  and  communications 
media  —  which  seek  out  customers 
and  cause  them  to  buy. 

Marketing  Takes  Teamwork 
Marketing  "cannot  be  something 
delegated  to  a  few  individuals."  the 
■  film  insists.  "Every  member  of  the 
i  company  is  engaged  in  marketing." 
To  be  effective,  marketing  starts  at 
the  top.  Challenge  lo  America  shows 
how  leading  companies  in  many  in- 
dustries are  enii)loying  integrated 
and  creative  marketing  to  expand 
their  markets  and  bring  new  bene- 
fits to  American  consumers.  The 
film  ends  with  a  check  list  of  ques- 
tions for  use  by  companies  in 
evaluating  their  marketing  activi- 
ties. 

Agency   Developed  the  Material 

Challenge  to  America  was  pre- 
pared under  the  auspices  of  the 
Committee  on  Understanding  of  Our 
Economic  System,  jointly  sponsored 
by  A.N.A.  and  A. A. A. A.  and  headed 
by  William  C.  McKeehan.  Jr.,  vice- 
president  of  J.  Walter  Thompson 
Company.  This  agency  developed 
materials  used  in  the  production  by 
Wilding    Picture    Productions.    Inc. 

Prints  of  the  film,  in  black  and 
white,  will  be  sold  for  ST.S.OO  each 
by  A.N.A.  and  A. A. A. A.  Challenge 
to  America  is  the  third  program  to 
be  sponsored  by  the  Joint  Commit- 
tee on  Understanding  of  Our  Eco- 
nomic System.  In  1948.  the  first 
program  included  the  film.  Thi:i  Is 
Our  Problem,  and  a  picture  featur- 
ing Dwight  D.  Eisenhower,  then 
president  of  Columbia  University, 
Freedom  Is  Indivisible.  Last  year, 
a  second  program  inlcuded  the  film. 
The  Future  of  America.  ^ 

Readers  Digest  on  Film 

■^  Current  issues  of  the  Readers 
Digest  are  giving  attention  to  the 
film  medium,  both  educational  and 
sponsored.  A  feature  article  on  the 
need  and  growth  of  classroom  films 
points  out  the  contributions  of 
Encyclopaedia  Britannica  Films. 
Secretary  of  Commerce  Weeks  re- 
views the  Wilding-produced  Chal- 
lenge to  .America  in  a  cover  edi- 
torial of  the  February  issue.  S 


These  three  young  Americans  ore  featured  in  the  AMI  film. 

"ThrGG  to  Get  fleady"  for  Life 

The  American  Meat  Institute  Presents  a  New  Picture 
of   Nutrition   and   Its    Role   in   the   American    Family 


Sponsor:  A 


Ameru-an 


Meat  Institute. 


Title:  Three  to  Get  Ready,  IQl/o 
min.,  color,  produced  by  Raphael 
G.  Wolff  Studios.  Inc. 

•^  Three  children  to  prepare  for 
life  is  the  title  theme  of  Three  to 
Gee  Ready.  The  title  also  appears  to 
refer  to  the  three  meals  a  day  for 
which  meat  products  are  recom- 
mended. Built  around  a  family  and 
the  importance  of  meat  in  their  diet, 
the  film  tells  an  industry  story  in 
familiar  idiom. 

America  is  said  to  be  the  only 
country  in  the  world  that  gets  the 
bulk    of    its    protein    requirements 


from  meat.  And  ihe  value  of  proper 
diet  from  childhood  on  can't  be 
over-stressed,  says  the  film. 

Qualifying  the  idea  that  it  takes 
seven  years  to  replace  all  the  cells 
in  the  body,  the  picture  notes  that 
98%  of  bodily  cells  are  replaced 
every  year,  some  of  them  several 
times.  It's  just  the  slow-turnover 
2*^^  that  are  completely  replaced 
oidy  after  seven  years. 

Meat  Costs  Are   Explained 

A  sub-theme  in  the  film  is  an 
explanation  of  the  contrasting  costs 
of  meat  and  their  relation  to  con- 
sumer prices.  Processing  meat  is 
expensive  and  only  a  fraction  of  the 


ONE  OF  THE  LONGEST  AND  BEST-FILLED  BANQUET  TABLES  PICTURED  is  a 
feature  of  "Three  to  Get  Ready"  (reviewed  on  this  page).  Designed  to  show 
the  infinite  number  of  ways  in  which  meat  can  be  cooked  and  served,  the 
table  is  54  feet  in  length  and  carries  32  place-settings  down  its  middle,  with 
a  popular  meat  dish  in  each.  Two  home  economists,  operating  a  battery  of 
seven  kitchen  ranges,  prepared  all  the  meals  simultaneously  to  give  the  food 
that  fresh  look  for  the  Raphael  G.  Wolff  Studio  staff  pictured  below. 
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on-the-hoof  weight  of  the  animal 
is  converted  to  popular  cuts.  The 
balance  has  to  be  sold  as  lard  or  at 
much  low'er  prices. 

By-products,  such  as  lard,  hides, 
glandular  extracts,  gelatine  from 
hoofs  and  horns,  help  keep  table 
meat  prices  as  low  as  they  are,  the 
film  argues.  In  spite  of  the  apparent- 
ly high  prices  of  meat  compared  to 
the  per-pound  price  the  farmers  re- 
ceive, meat-packers  make  such  a 
small  fraction  of  a  cent  a  pound  that 
it  wouldn't  be  reflected  in  retail 
prices  if  completely  eliminated,  runs 
the  fihii  message. 

Another  Film  in  a  Series 
This  is  another  in  the  series  of 
public  relations  films  sponsored  by 
the  American  Meat  Institute  to  pro- 
mote the  use  of  meat  and  more  meat 
products.  Not  only  can  the  viewer 
learn  the  importance  of  meat  in  his 
diet  and  the  meat-packers  explana- 
tion of  the  meat  cost-price  structure, 
but  chances  are  that  so  many  mouth- 
watering shots  of  luscious  looking 
meat  dishes  may  enable  the  film  to 
pa\   for  itself  in  a  hurry.  H' 

Three  times  a  day  everybody,  all 
over  the  world,  gets  that  common 
urge  to  eat.  A  scene  in  "Three  to 
Get   Ready." 


Plastic  Filmstrip  Container 

■KPIaslic  filmstrip  containers,  avail- 
able in  five  colors  which  visually 
say  '"here  I  am.'  are  being  manu- 
factured by  the  Plastican  Corp.  of 
Butler.  New  Jersey. 

The  containers  are  made  of  cellu- 
lose acetate,  tested  to  make  sure  it 
will  not  harm  the  filnistrips.  The 
can  measures  IV2  by  1%"  on  the 
outside  and  comes  with  a  plain 
white  paper  label  applied  to  the  lid 
which  can  be  rubber  stamped;  the 
producer  may  glue  on  his  own  label. 

Plastican  manufactures  the  con- 
tainers in  red.  blue,  green,  yellow 
and  black  and  will  be  able  to  pro- 
vide special  colors  in  large  quanti- 
ties. Plastican  is  said  not  to  bend, 
warp  or  be  affected  by  extremes  of 
temperature. 

Plastican  Corporation  may  be 
contacted  by  writing  to  Mary  E. 
Dornheim,  Box  No.  157,  Butler,  N.J. 
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An  appealing,   friendly  picture  of  the  family  dentist  and   his  problems   is  the 
achieved  aim  of  "An  Introduction  to  Someone  You  Know." 

Portrait  of  a  Familiar  FriGnd 

Luxene  Presents  a  Non-Commercial  Film  About  the  Dentist 


Sponsor:  Luxene,  Inc. 

Title:  An  Introduction  to  Someone 
You  Knou\  25  minutes,  color. 
I3V2  minutes,  black  &  white,  pro- 
duced by  Audio  Productions,  Inc. 

■¥  We  all  know  a  dentist,  ^'e  know 
our  dentist  as  a  white-jacketed  man 
with  competent  fingers  and  a  dis- 
cerning eve  for  minute  details  of 
our  teeth.  But  de  we  really  know  our 
dentist? 

Do  we  know  him  as  a  man  who 
has  not  only  mastered  the  techniques 
of  his  profession,  but  as  a  citizen 
whose  responsibilities  extend  far 
beyond  the  limits  of  his  examining 
room?  Do  we  know  him  as  a  family 
man?  As  a  neighbor?  As  a  friend? 

The  Problems  He  Faces 
In  this  new  motion  picture  we  are 
introduced  to  a  dentist  on  these  very 
human  terms.  Although  our  film- 
visit  with  Dr.  Merritt  lasts  less  than 
half  an  hour,  we  find  time  to  share 
a    surprising    \arict\     uf    problems 

Among  Dr.  Merritt'i  "problems"  is  the  bride 
who  doesn't   wont   to  get   married. 


which,  at  first,  seem  far  removed 
from  the  "office  practice"  of  den- 
tistry. 

The  sponsor  of  this  film.  Luxene. 
Inc..  is  a  well-established  firm  which 
manufactures  vinyl  plastic  material 
used  in  the  preparation  of  dentures. 
.•Mthough  its  products  and  services 
are  well  known  nationally  among 
dentists  and  dental  laboratories,  the 
name  "Luxene"  is  little  known  to 
the  public  at  large. 

No   Publicity   or   Promotion 

Bv  sponsoring  this  film.  Luxene 
makes  no  attempt  to  publicize  itself 
or  to  promote  its  line  of  products. 
Satisfied  with  only  a  credit  title,  the 
sponsor  wants  his  film  to  help  the 
American  people  better  appreciate 
the  services  of  the  family  dentist.  In 
planning  the  production.  Luxene  s 
only  advice  to  the  script  writer  was 
to  write  about  a  dentist — not  a  den- 
ture. 

.Accordingly,  the  script  was  de- 
veloped bv  Earl  Peirce.  Director  of 
.Audio's  Medical  Division,  after  a 
series  of  discussions  with  several 
practicing  dentists,  themselves  in  no 
way  connected  with  Luxene.  These 
discussions  unearthed  a  multitude 
of  case  histories  and  anecdotes  actu- 
ally occurring  in  dental  practice, 
with  a  strong  emphasis  on  human 
interest  and  drama. 

A  Script  Token   from   Life 
From  a  bulging  file  of  such  ma- 
terial,  a   storv    was   prepared   from 
tvpical   episodes   and    fitted    into    a 
continuitv  «f  three  davs  in  the  den- 


tists  life.  However.  An  Introduction 
to  Someone  1  ou  Know  is  more  than 
a  look  over  Dr.  Merritt's  shoulder 
at  a  succession  of  patients.  It  is  a 
story  whose  opening  action  takes 
place  in  a  hospital,  not  a  dental 
chair,  and  whose  climactic  scene  is 
jjlayed  out  to  the  accompaniment 
of  a  wedding  march,  not  the  rasp 
of  a  dental  drill. 

Filmed  entirely  at  Audio's  Long 
Island  City  sound  studios,  the  ac- 
tion is  developed  in  live  dialogue 
sequences,  laced  together  with  the 
off-screen  commentary  of  the  den- 
tist's nurse  as  she  answers  the  ques- 
tion: '"What  s  it  like  to  work  for  a 
man  like  Dr.  Merritt?''  In  a  succes- 
sion of  surprising  events,  we  quickly 
realize  that  some  days  are  a  "little 
different "  from  others.  One  of  these 
days,  for  example,  shows  Dr.  Mer- 
ritt coping  with  such  unlikely  prob- 
lems as  a  bride  who  doesn  t  want  to 
get  married,  a  minor  crisis  in  the 
mayor's  office,  and  a  crotchety  old 
man  whose  life  is  threatened  by  a 
fatal  disease. 

Ruick  Exceptional  in   Role 

The  fine  performance  of  Melville 
Ruick  as  "Dr.  Merritt  "  is  believable 
even  to  dentists  themsebes,  thanks 
in  part  to  the  off-stage  presence  of 
a  practicing  dentist,  whom  .Audio 
maintained  on  its  production  staff 
during  rehearsals  and  shooting.  In 
addition  to  supervising  the  dental 
actions.  Audio's  professional  con- 
sultant was  responsible  for  the  ac- 
curacy of  a  multitude  of  dental 
"properties."  ranging  from  the  fa- 
miliar chair  that   "goes   up   and 


down"  to  a  partial  dental  restoration 
actuallv  fitted  to  one  of  the  actresses. 
The  picture  was  directed  by  H.  E. 
.Mandell,  one  tA  .Audio's  staff  pro- 
dcer-directors. 

Aimed   at  Lay  Audiences 

Painstaking  professional  accuracy 

paid  off  by   the  enthusiastic  recep- 

tance  accorded  An  Introduction  to 

Someone    You    Know    by    dentist* 


Melville    Ruiclt    gives    a    fine    performance    o\ 
Dr.    Merritt    in    the    new    Luxene    film. 

themseUes.  This  acceptance  is  natu- 
rally gratifying  to  the  sponsor.  How- 
ever. Luxene's  objective  is  to  dis- 
tribute the  film  nationally  to  tli> 
public.  Initially,  this  will  be  accoui 
plished  by  screenings  to  civic  club^ 
and  organizations,  and  by  distribu 
tion  to  schools,  where  a  recruitinu 
message  in  the  film  may  help  stini 
ulate  interest  in  careers  in  dentist  r\ 
and  dental  technology.  Subsequenl 
ly.  the  film  is  destined  for  widi 
spread  television  usage  as  a  publi' 
service. 

Indeed,  the  sponsor  hopes  to  in 
troduce  practically  everyone  I" 
someone  vou  know — the  family  den- 
tist. H 


Religious  Publisher  Visualizes  Service  to  Church 


-♦f  Champions  for  Christ,  a  27-min- 
ute  color  motion  picture,  will  be 
used  to  introduce  vacation  school 
teachers  and  workers  to  the  All- 
Bible  Vacation  School  Lessons  for 
1956  sponsored  by  Scripture  Press. 
Chicago  publishers  of  Sunday 
School  and  Vacation  School  lessons 
and  teaching  materials. 

The  new  motion  picture  will  be 
used  largely  in  conjunction  with 
Scripture  Press  conventions  and 
dealer  workshops  on  vacation 
school.  Prints  also  will  be  availabli- 
to  local  churches  for  staff  showings 
on  a  "first  come  first  served"  basis, 
in  areas  not  serviced  by  Scripture 
Press  dealers. 

Virtually  all  of  Scripture  Pre.ss 
materials  for  1956  are  covered  in 
the  film.  Included  arc  handwork 
projects,  pupils'  workbooks,  teach- 
ers" manuals.  Sucdc-graph  and  Gos- 
pel-graph teaching  aids,  recordings, 
projected  visual  aids,  games  and 
activities,  publicity  materials  and 
demonstration  program  ideas.  The 
film  ties  in  with  the  Olympic  motif 


used  as  a  promotion  theme  f"r 
the  1956  Scripture  Press  Vacation 
School  courses. 

Commenting  on  the  use  of  film-. 
Victor  E.  Cory.  Scripture  Prc>> 
president,  said.  "\\  e  feel  that  um 
tion  pictures  arc  the  ideal  medium 
to  present  our  \  acation  Schunl 
lessons  to  our  constituency.  Throui;li 
film  we  can  let  vacation  schm'l 
workers  see  our  materials  in  use  in 
tvpical  leaching  situations.  We  can 
convincingly  demonstrate  how  cold 
ful  and  exciting  and  effective  vai  j 
tion  school  can  be." 

Champions  for  Christ  was  filing  ^ 
bv  (Cavalcade  Productions  of  Lak 
Zurich.  Illinois  which  previon- 
produced  three  Sunday  School  trin 
ing  films  for  Scripture  Press. 
well  as  several  other  religious  an 
industrial  motion  pictures. 

Dale  McCulley  wrote  and  dire:  I'  I 
the  film.  John  F.  Meredith  an'l 
Harr\  Panc\  hanilli-d  ciiieniatogi  .1 
phv  and  editing,  (iladvs  Siegfri^'l 
acted  as  tedmical  liaison  for  Sci  1 
ture  Press.  '^ 
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ONI£  OF  THE  MOST  popular  of 
all  films  rcloaspd  this  year  will 
undoubtedly  be  the  World  Series  of 
1955.  After  press  premieres  in  New 
York,  Chicago  and  other  baseball 
cities,  last  month,  requests  for  book- 
ings started  coming  in.  By  now,  550 
prints  are  booked  solid  through 
spring. 

This  has  been  happening  every 
year  for  the  past  12  >ears.  but  it's 
just  a  small  part  of  the  fihn  activity 
carried  on  by  The  American  and 
National  Leagues  of  Professional 
Baseball  Clubs. 

4,400   Prints   in    Library 

Under  the  direction  of  Lew  Fon- 
seca,  the  Leagues  maintain  a  library 
of  4.400  prints  of  24  different  films. 
Last  year,  these  films  reached  a 
total  audience  of  16  million —  al- 
most as  many  people  as  attended  all 
major  league  baseball  games  last 
year. 

This  unique  film  program  was 
born  in  1932  while  Lew  Fonseca 
was  still  active  in  baseball.  He  be- 
gan taking  motion  pictures  as  a 
hobbv.  and  in  1934  he  edited  his 
footage  into  a  silent  film.  He  then 
sold  the  ball  club  owners  on  trying 
films  as  a  promotional  medium,  and 
in  July  1934  he  started  the  program 
on  a  trial  basis.  As  projectionist- 
narrator  Fonseca  took  his  one  print 
around,  and  by  December  he  had 
reached  a  total  audience  of  40.00U. 

Began   With    Chicago   Film 

The  effectiveness  of  motion  pic- 
tures established,  Fonseca  got  to- 
gether with  Chicago  Film  Studios 
and  in  1935  they  produced  the 
Leagues'  first  professional  fihn.  The 
same  director-producer  team  has 
now  produced  a  total  of  32  films. 

The  early  productions  were  "high- 
lights of  the  season,"  and  there  were 
several  co-sponsors.  Problems  arose 
over  the  amount  of  commercialism 
to  be  permitted,  and  ball  players' 
individual  indorsements,  though, 
and  12  years  ago  the  program  be- 
came an  all-baseball  affair.  A.  G. 
Spalding  &  Bros.,  Inc.  co-sponsors 
all  of  the  films,  and  Hillerich  & 
Bradsbv  Co..  manufacturers  of  the 
Louisville  Slugger  bat.  share  title 
credits  on  the  World  Series  pictures. 

1 1    Films  on  Training  Topics 

In  addition  to  the  World  Series 
fihns.  the  Leagues'  library  includes 
1 1  training  subjects  and  the  latest 
All  Star  game.  yMl  of  the  films  are 
perenial  favorites,  and  Fonseca  can 
book  as  many  prints  as  he  can  get. 
His  main  problem  is  getting  maxi- 
mum saturation  per  print. 

Distribution  is  handled  through 
Fonseca's  Chicago  office  and  some 
3.50    distributors.    This    group    in- 


Sports  Film  Programs 

Reach   Vast  Audiences 

Via   16mm  and  Television 


Setting  op  an  unusual  angle  shot  as  the  "ump"  signals;  Chicago's  Comiskey 
Park  is  the  scene  of  this  major  league  baseball  sequence. 

IE  MilliDii  See  24  PiclurEs 
of  Major  LfiaquE  BasEball  Action 

Former    Player-Manager,    Lew    Fonseca    Directs   the    Film    Program 


eludes  major  and  minor  league  ball 
clubs,  school  svstem  film  libraries, 
the  co-sponsors,  and  some  company 
film  bbraries.  These  companies  get 
films  on  a  one-year  loan,  but  they 
are  not  permitted  to  add  trailers. 

In  addition,  the  Armed  Forces 
circulate  baseball  films  to  all  over- 
seas bases,  the  veteran's  adminis- 
tration shows  them  in  all  their  hos- 
pitals, the  State  Department  has  62 
prints  that  are  shown  all  over  the 
world,  and  virtually  every  time  a 
baseball  clinic  goes  overseas,  the 
Leagues'  training  films  go  along  as 
a  ready-made  program. 

All  distributors  are  carefully  se- 
lected and  watched.  Rapid  circula- 
tion and  accurate  reports  are  the 
goals,  and  if  a  library  has  prints 
that  aren't  getting  around  fast 
enough,  the  prints  are  withdrawn. 

Making   Sure  of  Audience 

Audiences  are  screened  also.  If 
a  club  or  school  writes  in  saying 
they  can  use  a  film  for  two  weeks, 
they  are  asked  to  submit  an  outline 
of  their  programs.  If  they  have  the 
audience,  they  get  the  film.  In  Chi- 
cago, a  group  that  wants  a  film 
must  send  in  a  written  request,  pick 
up  the  fihn  at  Fonseca's  office  the 
day  of  the  showing  and  return  it  the 
next  day.  Films  that  are  sent  by 
mail  must  be  returned  via  special 
delivery. 

Assures  Service  to  All 

Fonseca  explains  his  attitude  this 
way.  The  films  are  extremely  pop- 
ular with  all  audiences,  and  he  owes 
it  to  them  to  make  ])rints  as  avail- 
able as  possible.  Showing  a  World 
Series  film  is  a  terrific  way  to  boost 
attendance   at   meetings,   and   when 


a  new  group  discovers  the  films, 
thev  often  show  the  whole  series  at 
consecutive  meetings.  Regular  users 
book  the  next  year's  World  Series 
film  long  before  they  know  which 
teams  will  be  in  it. 

To  protect  this  audience  popular- 
ity. Fonseca  limits  the  use  of  new 
World  Series  films  on  television. 
The  1955  series,  for  example,  won't 
be  released  for  television  until  Oct- 
ober, 1956.  Older  films  may  be 
shown  in  sustaining  time,  however, 
and  a  few  cut  down  versions  have 
been  prepared  especially  for  tele- 
vision. 

New  Series'  Film   Publicized 

The  onlv  real  promotion  the  films 
get  is  publicity  at  the  time  of  the 
premieres  of  the  new  World  Series 
film,  and  that's  all  it  takes  to  keep 
the  films  moving.  Once,  several 
\ears  ago.  a  mailing  piece  was  sent 
out.  but  the  response  was  so  over- 

"Pitching"  is  the  subject  of  one 
Films'  crew  prepares  to  follow 


^         -^         -^ 


l.;aa' 


Lew  Fonseca,  batting  champion 
of  the  American  League  in  1929, 
later  became  manager  of  the 
Chicago  White  Sox  (1932-1934). 
He  originated  the  major  leagues 
motion  picture  program  in  1934. 
This  is  his  21st  year  as  Director 
of  Promotion. 


whelming.    Fonseca    doesen't    think 
he'll  ever  try  that  again. 

The  Leagues'  program  is  unique 
since  their  films  are  actually  free 
samples  of  their  "product."  To  thou- 
sands of  audiences  tlie  films  are 
entertainment  of  the  best  kind,  but 
for  the  ball  clubs  they  are  nmch 
more  than  that.  The  films  help  keep 
interest  in  baseball  high  during  the 
winter  months;  they  provide  local 
ball  clubs  with  an  effective  promo- 
tion and  public  relations  program; 
and  thev  provide  thousands  of  base- 
ball coaches  throughout  the  world  ■ 
with  tools  for  training  the  citizens 
and  liall  players  of  tomorrow-. 

This  is  a  program  in  which  every- 
one profits — one  that  is  destined 
to  become  larger  every  year.  R" 

of  the  training  films;  a  Chicago 
the  ball's  flight  with  the  camera. 
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America's  Most  Joinable  sport. 
L  bowling  is  big  business.  In  a 
19.S.5  prognostication,  it  «as  esti- 
mated that  the  sport  of  bowling 
probabh  represented  about  a  billion 
dollars  in  facilities  for  play,  invest- 
ments in  buildings  and  real  estate 
and  plants  and  equipment  of  vari- 
ous manufacturers  and  suppliers. 
National  cash  turnover  in  alley  play 
was  estimated  at  8324.000.000. 

Bowlings  bigness  both  as  a  com- 
mercialized recreation  and  a  com- 
pany advertising  medium  and 
morale-builder  —  and  the  promo- 
tional effort  being  made  to  sustain 
and  increase  bowlings  profit  "aver- 
ages"—  is  exemplified  in  recent 
sponsored  film  production  at  .Atlas 
Film  Corporation.  Oak  Park.  111. 

Three  Pictures  In  a  Year 
Within  the  past  12  months.  Atlas 
has  produced  Lei's  Roll  With  the 
Champions,  featuring  the  indubita- 
bly champion  Budweiser  team,  for 
Anheuser-Busch.  Inc.  and  Young 
America  Bonis,  sponsored  by  the 
National  Bowling  Council  in  con- 
junction with  the  American  Junior 
Bowling  Congress.  Atlas  crews  now 
are  working  on  their  third  bowling 
script  to  be  assigned  within  a  year, 
a  script  which  will  become  Leis  Go 
Bowling,  a  2.5-minute  motion  pic- 
ture for  Bowling  Proprietors  Asso- 
ciation of  America. 

Let's  Roll  With  the  Champions,  a 
film  with  a  happily  prophetic  case- 
history,  already  is  resounding  down 
promotional  alleys  for  Anheuser- 
Busch.  Young  .imerica  Bowls  is 
chalking  a  fast  user-record  in  a  new 
customer  area.  Let's  Go  Bowling  is 
scheduled  to  start  its  instructive, 
business-enlarging  journev  in  April. 

League  Teams'   Bright   Heraldry 

Company  names  and  insignia 
printed  on  player  coveralls  and 
blazing  team  jackets  are  the  very 
heraldry  of  America "s  great  partici- 
pation pastime,  as  much  a  part  of 
the  organized  segment  of  the  game 
as  the  club-shaped  pins  and  per- 
forated cannon-balls  are  a  part  of 
the  ganie"s  kinetic  action.  \Sith  its 
formidable  ""Budweisers."  Anheuser- 
Busch  has  boomed  this  popular 
type  of  neighborhood-league,  com- 
pany good-will  exercise  into  big- 
league  promotion. 

Let's  Roll  With  the  Champions  is 
the  loud  rumble  in  this  larger  pro- 
motion, a  rumble  designed  finallv 
to  reverberate  in  bowling  intermis- 
sion tones  at  nearby  bars,  tones  that 
say.  "Budweiser."'  Not  that  Let's 
Roll  U  ah  the  Champions  is  a  sales 
film.  The  labeled  team  coveralls  and 
a  humorous  historical  note  are  about 
the  only  pointed  references  to  the 
sponsor's  product:  It  seems  that  in 


A  "champ"  shows  his  form  as  one  of  the  national  championship  Budweisers 
performs  for  Atlas  cameras  in  scene  from  "Let's  Roll  With  the  Champions." 

Bowlinq  is  Everyhndy's  Siinrt 
as  Films  Show  Chamiiions'  Form 

Pictures  for  Youth  and  Adults  Help  Increase  Its  Popularity 


1840-  nine-pin  bowling  was  pro- 
claimed "illegal."  A  humble  hero, 
unsung,  formed  the  pins  into  a  tri- 
angle and  added  a  tenth  pin.  giving 
birth  to  modern  bowling.  Even  in 
its  infancy,  the  scene  suggests,  the 
game  was  played  in  a  place  con- 
venient   to   refreshment. 

Budweisers  Make  Title  Stick 

But  in  Let's  Roll  With  the  Cham- 
pions, the  visual  emphasis  is  on  the 
game  as  played  by  members  of  a 
team  of  champions.  The  Budweisers 
are  champions  as  a  team  and  as 
individual  virtuosos.  Thev  set  the 
19.54-.5.5  team  mark  for  the  nation 
with  3..56.5  pins.  Demonstrating  the 
fundamentals  of  bowling  and  pre- 
cision trick  shots,  the  champions 
afford  inspiration  for  the  local  star 
player  and  exciting  education  for 
the  beginner. 

Rolling  skilfully  along  with  Bill 
.Stern's  narration,  men  who  have 
won  national  titles  in  their  own 
right  show  the  proper  approach, 
follow-thru,  how  to  make  splits  and 
spares.  .Apparently,  the  advice,  prac- 
tice and  team-steam  had  a  salutarv 
effect  on  the  Budweisers  themselves. 
Living  up  to  their  film  billing.  Janu- 
ary 22.  the  St.  Louis  team  set  several 
new  national  records  and  won  the 
national  team  match  game  title, 
vanquishing  the  Strohs  of  Detroit 
who  had  held  the  title  for  the  past 
three  years.  The  Buds  totaled  26.249 
for  the  24-game  total-pins-to-count 
series,  topping  the  Detroiters  bv  747 
pins. 

This    headline- champion -motion - 


picture-champion  combination 
should  prove  a  high  promotional 
pin-fall  for  the  sponsor.  The  ISlj- 
minute  free  loan  film  is  reaching 
service  clubs,  farm,  labor,  and  busi- 
ness organizations,  colleges,  civic 
and  veteran  groups  through  Modern 
Talking  Picture  Service,  Inc.  nation- 
w  ide  film  exchanges. 

Bowling's  competition  is  keen  not 
only  among  scores  of  organizational 
teams  and  individual  amateurs  in 
thousands  of  communities,  it  is 
commercially  keen  among  bowling 
alley  proprietors  and  industrial  in- 
terests for  whom  the  20.000,000 
regular  bowlers  spell  innnediate 
customers  and  for  whom  an  unde- 
cided additional  number  spell  po- 
tential customers. 

Bowling    Council    Is   Active 

Keen  as  competition  is.  it  does 
not  prevent  bowling's  multiple  man- 
agement from  teaming  up  for  mu- 
tual promotional  benefit.  Bowling's 
trade-and-game-improvement  associ- 
ations supplement  each  other's  trade- 
stimuli  projects  in  behalf  of  their 
proprietor  and  equipment  manu- 
facturer memberships.  These  associ- 
ation projects  are  developed  to  help 
all  the  commercial  and  plaver  in- 
terests by  filling  all  the  alleys,  keep- 
ing them  filled  and  creating  a  need 
for  new  allevs. 

Helping  to  make  the  many  little 
bowling  businesses  —  which  are 
separate  bowling  alleys  —  a  big 
business  is  the  National  Bowling 
Council.  The  Council  membership 
includes   bowling   proprietors,   such 


governing  bodies  as  the  .American 
Bowling  Congress  and  bowling 
equipment  manufacturers.  An  ad- 
junct of  the  Council  is  the  American 
Junior  Bowling  Congress,  featured 
in  )  oung  America  Bonis. 

To  Inspire  Young  Bowlers 
This  new  25-minute  Atlas  produc- 
tion is  the  inspirational  piece  in  a 
Council  campaign  to  lead  more  of 
\oung  America  into  the  bowling 
emporiums  —  specifically  on  Satur- 
day mornings,  a  relatively  quiet 
time  in  many  bowling  regions.  The 
film  w  orks  tow  ard  this  end  by  giving 
step-by-step  instruction  to  the  levi- 
set.  depicting  youngsters  partici- 
pating in  the  A. J. B.C.  mass  teaching 
methods  to  make  film-audience  kids 
feel  they  can  be  part  of  the  bowling 
team. 

The  film  explains  the  American 
Junior  Bowling  Congress  Award 
Program,  the  importance  of  learn- 
ing to  bowl  when  one  is  young,  and 
that  bowling  is  wholesome,  healthv 
group  fun.  Only  recently  released. 
Young  .imerica  Bouls  reportedly  is 
achieving  "excellent"  reaction,  win- 
ning rapid  requests  from  schools 
and  universities.  Young  America 
Bowls  is  being  aimed,  as  well,  at 
television  and  the  full  rang  eof  16mm 
audiences  through  direct  sponsor 
distribution.  It  is  being  recom- 
mended for  sale  to  proprietors  and 
state  and  city  bowling  associations 
for  local  business  tie-ins. 

Where  to  Get  This  Picture 
The  fihn  is  loaned  free  from  the 
National  Bowling  Council  Chicago 
olEce.  10417  S.  Campbell  St..  and 
sold  I.S7.5.00I  out  of  the  Washing- 
ton, D.C.  office,  1420  New  York 
Ave.,  N.W.  (c/o  A.  L.  Ebersole). 
Says  the  Council  to  the  proprietors: 
"Don  t  miss  this  unusual  oppor- 
tunity to  promote  bowling  in  your 
territory  .  .  .  put  Young  .America 
Bonis  to  work  for  you!" 

Extending  the  adult  bowling  pa- 
tronage in  a  like  manner  is  the 
Bowling  Proprietors  Assn.  film. 
Let's  Go  Bowling,  to  be  distributed 
by  the  sponsor  and  by  bowling 
manufacturers.  This  film,  now  under 
(CONTIiXLED   OK   THE   NEXT   PAGE) 

Camera  closeup  of  a  champion  in  an- 
other scene  from  the  Budweiser  film. 
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BOWLING    FOR    EVERYONE: 

U:ONTIM  Kn  FROM  I'HKCKDINC  I'VC.E) 
tlic  lights  at  Atlas,  is  bein-;  tdoii-d 
for  showiiips  to  iionliowliii^  adults, 
particularly  wonirii.  ."^larririf;  experts 
Ned  Day  and  Marion  Ladewif;.  who 
give  fundamental  demonstration  les- 
sons to  four  persons.  Lei's  Go 
Bouliiig  pitehes  the  idea,  in  a  light 
plot,  that  howling  is  easy  to  learn, 
enjoyable  and  a  deeent.  if  noisy. 
social  activ  it\. 

.AH  of  these  Itowling  films  are  shot 
in  black  »hile  because  intense  color 
lighting  melts  the  alley  varnish  dur- 
ing location  photography.  This  tech- 
nical necessity  incidentally  may  ex- 
pedite the  present  tv-ability  of  the 
films. 

Success    of    a    b 'w.    shm-motion 


and  special  I'tfccts  film.  .Irnrrira 
lioiils,  made  for  the  iNational  Howl- 
ing Council  five  years  ago.  evidenlK 
opened  the  bowling  sponsor  allc\s 
at  Atlas.  1  he  current  determination 
of  many  commercial  interests  to 
make  sure  that  this  billion-dollar 
business,  and  ally  of  other  busi- 
nesses, remains  and  thrives  as  the 
biggest  year-round,  competitive,  all- 
family  participation  sport  has  re- 
sulted in  sponsors  playing  three 
Atlas  production  sets  in  something 
resembling  tournament  time. 

Writing  the  scripts  for  these  full- 
of-action  films  for  Atlas  was  Hal 
Secor:  directing  them  was  Al 
Bradish.  Both  Secor  and  Bradish  by 
now  must  be  able  to  give  bowling 
lessons  —  in  spades!  ^ 


THE  BLSIIVESS  IVEWSHEEL 

A  Review  of  Sponsor  and  Producer  News  Features 


Dow  Chemical  Film  Advises 
Builders:  "Put  It  On  Poles" 

♦  Put  ll  On  Poles  is  the  title  of  — 
and  building  advice  offered  in  —  a 
new  motion  picture  produced  for 
Dow  Chemical  Co.  bv  \.  J.  Hen- 
derson Associates.  Inc..  of  Detroit. 
Michigan,  to  promote  sales  of  wood 
treated  with  the  sponsor's  Penta 
(short  for  Pentacholorophenoll . 

The  film's  16-minute  color  mes- 
sage is  directed  toward  builders, 
lumber  dealers,  farmers,  business 
men  and  others  who  have  need  for 
cheap,  quickly-erected  buildings  to 
be  used  for  storage  of  machinery, 
inventories  or  for  light  manufac- 
turing. 

Put  It  On  Poles  shows  how  build- 
ings can  be  erected  on  a  frame-work 
of  chemically  treated  wooden  poles 
thrust  into  the  ground.  The  chemi- 
cal treatment  prolongs  the  life  of 
the  poles  many  times,  the  film  notes. 

Dow  intends  to  show  the  film  to 
lumber  dealers,  builders,  and  archi- 
tects particularly  in  rural  areas  dur- 
ing the  first  several  months.  Later, 
the  film  probably  will  be  made 
available  to  such  other  rural  groups 
as  high  schools.  Modern  Talking 
Picture  Service.  Inc.,  is  distributing 
the  film.  S" 

Republic  Steel  Releases  PR 
Film,  "Men  Who  Make  Steel" 

♦  Men  Who  Make  Steel,  a  2o-miimte 
color  motion  picture,  has  been  re- 
leased by  Republic  Steel  Corpora- 
tion's public  relations  department  to 
carry  forward  the  two-year  pr  circu- 
lation success  of  Steel  Frontiers.  In 
its  two-year  run,  74  prints  of  Steel 
Frontiers  were  shown  6,552  times  to 
818,833  non-school  viewers,  and  an 


additional  107  times  on  free  sus- 
taining television  to  an  estimated 
5  million  viewers. 

Like  Steel  Frontiers,  the  new  pic- 
ture was  produced  for  Republic 
Steel  by  Cinecraft  Productions.  Inc. 
of  Cleveland  and  will  be  distributed 
by  Modern  Talking  Picture  Service. 
Inc. 

Men  Who  Make  Steel  follows  the 
earlier  film's  industrial  exploratory 
story  with  a  close  look  at  the  people 
behind  the  steel-making  process.  The 
new  fihn  shows  the  great  variety  of 
people  and  skills  necessary  in  the 
production  of  steel.  It  contrasts  the 
appearance  of  the  steel  man  of  to- 
day with  his  counterpart  of  50-years 
ago. 

The  picture  examines  the  many 
new  techniques  and  facilities  used 
by  Republic  in  its  operations  — 
which  range  from  production  of 
steel  for  safety  pins,  kitchen  cabi- 
nets, bridge  girders  to  the  produc- 
tion of  plastic  pipe  and  the  new 
wonder  metal,  titanium. 

Men  Who  Make  Steel  will  be  dis- 
tributed to  non-school  audiences 
only.  Steel  Frontiers,  having  been 
limited  to  non-school  audiences  for 
its  first  two  years,  will  now  be  made 
available  to  school  groups  through- 
out the  country  by  Modern  Talking 
Picture  Service.  Inc.  9 


Consolidated  Film  Industries 
Wins  Honors  for  TV  Services 

♦  Coiiscilidalcd  film  Industries  has 
won  a  clean  sweep  of  first  place 
honors  in  the  laboratory  categorv 
of  Billboard  Magazines  Annual  1  \ 
Film  Service  Awar<ls. 

Consolidated  duplicated  its  show- 
ing of  last  year  by  being  chosen 
first  in  quality,  first  in  speed  and 
first  in  economy  among  the  nation's 
fihn  processing  laboratories. 

('onsolidated  recenth"  opened  a 
million-dollar  processing  plant  in 
New  York  to  help  handle  increased 
lab  business  in  the  East.  Consoli- 
dated Film  Industries  is  a  division 
of  Republic  Pictures  Corporation. 
Hollywood. 

Billboard  reports  that  "all  film 
labs  .  .  .  ha\e  stepped  up  tremend- 
ously their  fihn  processing  activities 
to  keep  pace  with  the  increased  de- 
mands occasioned  by  the  steady  ex- 
pansion in  the  amount  of  fihn  pro- 
gramming being  aired  on  tv." 
«        »        * 

Gilbert  Altschul  Productions' 
Film  Wins  Praise  from  Times 

*  A  superlati\el\  beautiful  illustra- 
tion ...  This  phrase  describing  a 
new  motion  picture.  .4  .Study  oj 
Crystals,  appearing  in  the  Cinema 
section  of  The  New  York  Times. 
Sunday.  February  S.  has  brought 
gladness  to  Gilbert  Altschul  Pro- 
ductions. Inc..  Chicago,  the  studio 
which  produced  the  film  for  Armour 
Research  Foundation. 

■■\ou  can  imagine  how  we  feel 
about  the  .New  York  Times  describ- 
ing the  first  film  produced  under  our 
own  banner  as  'superlatively  beauti- 
ful"."   exclaims   Gilbert    .\ltschul 


;iialclull\.  "In  a  real  .sense  we  waul 
lo  share  this  with  our  frii'nds  ami 
acquaintances  who  helped  sustain 
our  faith  and  who  encouraged  nui 
desire  for  independence." 

Beyond  being  a  superlatively 
beautiful  compliment  to  the  pro- 
ducer and  sponsor,  the  Times'  re- 
view is  a  "superlativciv  beautiful  il- 
lustration  '  of  desirable  sponsored 
motion  picture  industry  publicity- 
earned  by  merit. 

':•  *  » 

Alan  Shilln's  Death  at  35 
Ends  Bright  Producer  Career 

■♦f  A  creative  sensitivity  and  talent 
was  lost  to  the  motion  picture  in- 
dustry with  the  death  of  Alan  Shilin 
on  December  23.  1955.  Mr.  Shilin 
died  of  cancer  at  the  age  of  35. 

The  works  of  .Man  Shilin's  writer- 
producer  ability  continue  to  serve 
the  religious  and  ,\merican  docu- 
mentary film  fields  in  which  he  ex- 
celled. Mr.  Shilin's  American  Indian 
series  is  regarded  as  the  exemplary 
treatment  of  this  subject.  Within  the 
\ear  of  its  release.  19.55,  his  docu- 
mentary. The  American  Flamingo  i 
was  accorded  five  honors. 

In  the  religious  field.  Mr.  Shilin's  ( 
prolific  and  effective  output  included 
10  award  winners.  He  produced 
most  of  these  films  for  the  National 
Council  of  Churches  and  its  con- 
stituent members.  Since  1950,  17 
motion  pictures  produced  by  Alan 
Shilin  won  acclaim  at  film  festivals 
in   the  Lnited  States  and  overseas. 

Mr.  Shilin  recently  had  combined 
in  production  with  Dynamic  Films, 
Inc..  New  York.  He  was  a  native  of  I 
that  city,  born  April  23.  1920.       Sjf  ] 


Below:  This  harrowing  street  accident  scene  is  from  the  American  Transit 
Association's  new  13-minute  film  (reviewed  on  page  66).  "Chain  Reaction"' 
depicts  a  remedy  for  needless  traffic  deaths  and  injury.  The  film  was  produced 
by   Roland   Reed   Productions   under   the   supervision   of   Film   Counselors,   N.Y. 
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THE  RIGHT  PEOPLE 

AT  THE  RIGHT  TIME . . . 

with  an  EXHIBIT  at  the 
9th  NATIONAL  PUBLIC  RELATIONS  CONFERENCE 

November  26-27-28-1956    Hotel  Schroeder,  Milwaukee,  Wis. 

DON'T  MISS  THIS  ONCE-A-YEAR  OPPORTUNITY  to  sell  your  product  and  tell  your  story  to  the  2,000  opinion 
leaders  in  business  and  industry  who  will  pass  through  the  exhibit  area  several  times  each  day. 

HERE'S  A  TRAFFIC  JAM  YOU'LL  BE  GLAD  TO  BE  A  PART  OF  as  you  swap  ideas  with  a  key  market  ...  a  market 
always  ready  for  fresh  ideas,  new  aids  ...  a  market  able  and  willing  to  buy. 


OUR  EXHIBITORS  REPORT  REAL  RESULTS! 


THE  TIME  TO  ACT  IS  TODAY! 


BOOTH    PRICES 

1-20  $350. 

21-37  $300. 

38-47  $250. 

Advance  Reservations  Are  NOW  Being  Taken.' 


CRYSTAL  BALLROO/^ 

'Q.I I  conference,  sessions        •  Q.I/ rnscJ  euenis 


bl\0 


(.IS 


fc««  I    1    U»g 


de.^Urs     FIFTH  FLOOR  FOYER     ^^a-v 


To  be  assured 
of  obtaining 
the  booth  space 
of  your  first 
choice,  fill  out 
and  return  the 
coupon  below 
withont  delay. 
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Please  send  me  complete  details  on  exhibiting  at  the  9th   National  Public  Relations  Conference,  November  26-27-28,   1956 
Hotel  Schroeder,  Milwaukee,  Wisconsin. 

NAME       DATE 

COMPANY 


ADDRESS.. 


2  West  46th  Street 


Diane  L.  Davis,  Exhibits  Manager 

THE  PUBLIC  RELATIONS  SOCIETY  OF  AMERICA 

•  New  York  36,  N.  Y.  • 


Circle  6-0742 


1 
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PARTHENON  IKTIRES    Look  to  Lycmiiiiiq:  Picluru  ol  PowEr 


Hollywood- 
Cap  Palmer  Uiiif 

Dorunienlary  films  for  business 


announces  n 
Change  Of  Address   Tn: 

2625  Temple  Street 

Hollywood  26,  California 

(Dunkirk   5-3911) 


N. 


I  E\v  location  includes  modern 
sound  proofed  stage  00  x  100';  26' 
headroom ;  w  ith  insert  stage,  record- 
ing room,  and  small  back  lot  for 
quick  pick-up  exteriors.  Attached 
office  building  houses  the  business 
offices  and  projection  room  on  the 
lower  floor,  editorial  and  creative 
staff  above.  The  new  location  ab- 
sorbs the  unexpected  growth  of  the 
past  two  years. 


o 

< 


Film  Gives  Unity  to  Vast  Industrial  and  Air  Power  Activity 


LvcoMlM,.  l.Nc.  a  company  name 
J  svTionymous  with  engines  and 
power  since  the  early  automotive 
days  of  dusters  and  goggles,  took  to 
the  air  with  the  first  flying  machines 
and  stayed  there.  Today  the  com- 
pany has  a  story  of  aircraft-power 
production  and  development  as 
varied  and  broad  as  the  air  age  it- 
self .  .  .  and  has  turned  to  the  medi- 
um of  motion  pictures  to  tell  it. 

Last  month  Olympus  Film  Produc- 
tions, Inc.,  Cincinnati,  completed 
production  on  a  20-minute,  sound 
color  motion  picture  titled  Look  To 
Lycoming.  The  newly  released  Ly- 
coming film  was  shot  almost  entire- 


Members  of  the  Parthenon 
key  staff  are  seasoned  pro- 
fessionals with  major  ex- 
.perience  prior  to  their 
entry  into  documentary, 
Studios  represented  in- 
clude MGM.  Disney,  U.  I., 
Canadian  Film  Unit,  ASN, 
Warners,  and  DeRoche- 
ment;  CBS  and  NBC  nets. 

Charles  Palmer 
John  E.  R.  McDougall 
Jack  Meakin 
W.  T.   Palmer 
Robert  J.  Martin 

•    and   new   members: 

Don   Livingston 

— writer-direcfor 

—(author  of 

"Film  &  The  Director") 

Norman  K.  Doyle 

—Production  Manager 

Sam  Farnsworth 

—Story  Research 


Pictures  recently  completed  or  in 
process  for:  Western  Electric,  Hilton 
Hotels,  Std.  Oil  Co.  of  Calif.,  Conn. 
Gen.  Life  Ins.  Co.,  Kaiser  Aluminum 
and  Chemical  Corporation. 

The  semi-documentary  featurette 
"Holiday  For  Bonds"  is  a  Lasky- 
Parthenon    production. 

The  company  makes  no  TV  series  or 
commercials.  The  stage  facilities  are 
available  for  rental. 


PARTHENON  PICTURES 


A  Lycoming  aircraft  power  ploni  is  set  up 
for  film  sequence  In  the  company's  new  film 
"Look  to  Lycoming." 

ly  on  location  with  shooting  at 
Lycoming  plants  in  Stratford,  Con- 
necticut and  Williamsport.  Pennsyl- 
vania comprising  the  bulk  of  the 
scenes  in  the  motion  picture. 

Camera  crews,  under  the  direc- 
tion of  James  B.  Hill,  president  of 
Olympus,  were  called  upon  to  focus 
tiieir  sights  on  the  most  precise  of 
precision  machining  operations  and 
on  huge  heat  treating  furnaces 
covering  a  large  area.  Cameras  and 
microphones  were  shifted  from  roar- 
Olympus'  cameras  go  behind 


Trim  executive  plane  is  depicted  os  on  ex- 
ample  of  "powered   by   Lycoming." 

ing  test  cells  on  the  ground  to  heli- 
copters and  other  craft  in  the  air. 

Turbines,  reciprocating  engines, 
boilers  and  similar  Lycoming  prod- 
ucts, require  a  complex  system  of 
assemblies,  laboratories,  and  test 
cells  as  well  as  great  batteries  of  ma- 
chine tools,  heat  treating,  electro- 
plating and  other  facilities  for  their 
manufacture.  This  varied  panorama 
of  industrial  activity  has  been  given 
a  unity  through  film  not  entirely 
possible  by  any  other  method  of 
communication  or  even  by  an  on- 
foot  tour. 

Look  To  Lycoming  has  its  dis- 
tinguished cast  of  characters  too. 
Such  aviation  authorities  as  Dr. 
-Arthur  Nutt  and  such  scientists  as 
Dr.  Anselm  Franz  who  developed 
the  first  mass  produced  jet  engine, 
appeared  before  Olympus'  cameras 
to  give  vivid  emphasis  to  the  im- 
portant role  played  by  research  and 
creative  engineering  in  a  swift  -ex- 
panding field. 

In  turning  to  fihii  to  tell  its  story, 
Lycoming.  Inc.  is  following  the  foot- 
steps of  its  parent  company,  Avco 
Manufacturing  Corporation.  Olym- 
pus completed  three  films  for  Avco 
and  the  Government  Products  Di- 
vision of  Avco  in  the  past  year.     ^ 

the  scenes  of  Lycoming  test  cells. 


2625  Temple  St. 


Hollywood  26 


EFFECTIVE 
VISUAL  PRESENTATION 

will  carry 
YOUR  SALES  MESSAGE 

right  to  the 
POINT  OF  PURCHASE 


CONSULT  US  ON  ALL 
YOUR  FILM  PROJECTS 

We  bring  creative  plan- 
ning, expert  writing  and 
technical  skill  to  the  pro- 
duction of  successful 
Sales  Training  and  Pro- 
motional film  projects. 

•  Motion  Pictures 

•  Slidemotion  Films 

•  Sound  Slidefilms 

•  Animatic  Filmstrips 

•  TV  Commercials 

•  Slide  Presentations 

•  Telops 

•  Vu- Graphs 

254  West  54th  Street 
New  York  19,  N.  Y. 
COIumbus  5-7620 


Bound  Volumes  Available 

M  Complete  volumes  of  a  full 
year's  issues  of  BlsiNESs 
ScRKF.N  for  19.S3.  19.S4  and 
I'J.i.S  are  available  in  fabri- 
c  o  r  d  binding.  «  i  t  h  g  o  I  d  - 
stamped  indicia-  at  oidy  S7..S() 
each.  Order  from  ('hicago  of- 
fice. 7(K4  Sheridan  Road.  Chi- 
cago 26.  53" 
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Jim  Anderson  Joins  Atlas 
as  Director  of  Television 

Jim  Andersiin.  veteran  figure  in 
Chicago  radio  and  television,  has 
been  appointed  direc  tor  of  television 
for  Atlas  Film  Corporation.  Uak 
Park,  Illinois. 

Before  forming  Anderson  &  An- 
derson, Inc.,  with  George  Anderson 
(no  kin),  Jim  Anderson  was  assoc- 
iated with  such  television  shows  as 
Garroway  at  Large,  Studs  Place 
and  the  Chicago  Symphony  Orch- 
estra. * 


EXECUTIVE 

MOTION  PICTURE 

PRODUCTION  AND 

DISTRIBUTION 

Versatile  executive,  presently 
head-man  of  a  production  and 
a  distribution  company,  known 
for  hard  work,  organization, 
capability  and  success,  is  look- 
ing for  a  top  position  where  his 
abilities  and  knowledge  will  be 
more  fully  employed. 
Twelve  years"  thorough  experi- 
ence in  all  phases  of  production 
from  scripts  through  answer- 
prints;  completed  over  300  in- 
dustrial and  public  service 
films,  many  directed  by  himself 
and  many  of  which  won  top 
prizes:  established  a  national 
distribution  network. 
Diplomatic,  public  relations 
minded,  excellent  salesman, 
widely  traveled,  outstanding 
national  and  international  con- 
nections, languages.  Owns  ex- 
clusive music  library  cleared 
for  TV,  is  expert  on  music  se- 
lections and  scoring. 
Wants  leading  position  with 
well  established  and  well  fi- 
nanced company  or  partner- 
ship. Willing  to  relocate. 

Write   Box   56-2D 

BUSINESS   SCREEN 

7064  Sheridan  Road,  Chicago  26 


NEW  AUTOMATIC  ''WATCHDOG" 

protects  your 
RADIANT  Screens 


New  Radiant 
Safely  Roller 
Lock  Slops 
Cosily  Tears 
and  Pullouls 


No  more  torn  screens!  No  more  pulling  the  screen  fabric  beyond 
the  picture  edge  of  the  screen!  The  new  patented  Radiant  Auto- 
matic Safety  Roller  Lock  makes  all  Radiant  Wall  and  Ceiling 
Screens  automatically  fool-proof.  Eliminates  possibility  of  costly 
fabric  repairs — and  assures  even  hanging  of  the  fabric  because  it 
simply  cannot  pull  from  the  roller.  And — this  is  just  one  of  many 
features  that  make  Radiant  Screens  ideal  for  all  group  showings. 


MODEL 
EC 


-#- 


The  simplest,  most  efficient  large-audience  screen  of 
its  type  and  size,  the  attractive  "EC"  can  be  hung 
conveniently  from  either  wall  or  ceiling  by  strong, 
dual  purpose  brackets. 

Highly  reflective,  fine-grain  glass-beaded  surface 
provides  sharp,  bright  projection  quality — ideal  for 
slides,  filmstrips,  movies.  Fabric  is  securely  anchored 
to  spring  roller,  moves  up  or  down  smoothly,  evenly. 
Fabric  fully  protected  from  dust  when  rolled  into 
lightweight,  rigid  metal  case. 

Available  in  eight  sizes:  6'  x  8'  to  12'  x  12'. 


MODEL 

w 


An  all-purpose  Wall  and  Ceiling  Screen  of  outstanding  design,  for 
clubs,  classrooms,  or  anywhere  a  permanent  or  semi-permanent  in- 
stallation is  desired.  The  Model  "W"  offers  peak  performance  at  an 
economy  price. 

Lightweight,  sturdy  metal  case  in  streamlined,  functional  design. 
Supplied  with  dual-purpose  wall  or  ceiling  hangers.  Features  bril- 
liant, fine-grain  "Hy-Flect"  glass-beaded  projection  surface.  Fabric 
rolls  up  or  down  smoothly,  effortlessly — hangs  evenly  for  truly  enjoy- 
able projection. 

Available  in  eleven  sizes:  30"  x  40"  to  72"  x  96". 

WRITE   FOR    ILLUSTRATED   CIRCULAR 

giving  full  details,  specifications,  prices  on  the  complete  line  of 
Radiant   Projection   Screens. 


RADIANT    MANUFACTURING    CORPORATION 

1225   S.   TALMAN   AVE.,   CHICAGO,   ILLINOIS 
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(continued  from  pace  83  I 
that  two  somewhat  shorter  fihiis 
could  do  the  job  better  than  one 
lengthy  one.  In  this  way.  separate 
topics  could  be  handled  in  their 
proper  place;  and  trainees  wouUt 
not  be  given  more  than  they  could 
readily  absorb  in  any  one  time. 

The  first  of  these  films.  Under 
Control  tackles  tlie  problem  of  safe- 
ty  motivation.    In    its    opening   se- 


Safer  Habits  far  Uil  Workers 


Just  tike  improper  use  of  a  razor,  careless 
handling    of   volotile   hydrocorbons    can    hurt. 

quences  which  are  animated,  it 
compares  the  handling  of  the  vol- 
atile hydrocarbons  to  handling  fa- 
miliar objects  around  the  home.  It 
points  out  that  there  is  nothing 
intrinsically  dangerous  about  a  ra- 
zor, for  example  ...  or  a  cake  of 
soap  .  .  .  but  that  both  can  cause 
lots  of  damage  if  carelesslv  or  im- 
properly used.  This,  the  film  says, 
is  equally  true  of  the  volatile  hydro- 
carbons .  .  .  it's  a  question  not  of 
worrying  but  of  watching  your  step. 

Shows  Hydrocarbon   Reactions 

From  this.  Under  Control  moves 
to  an  examination  of  what  the  vol- 
atile hydrocarbons  are.  how  they 
behave  and  wh\ .  and  what  this  be- 
havior means  in  terms  of  safety  on 
the  job.  By  an  interjilay  of  live- 
action  and  animation,  it  ties  in  the 
laboratory  demonstrations  of  the 
reactions  of  each  substance  to  ac- 
tual or  possible  occurrences  in  the 
field. 

The  second  fihn.  The  Infernal 
Triangle,  takes  up  the  causes  of 
the  two  chief  refinery  hazards — fire 
and  explosion.  It  shows  how  the 
simultaneous  presence  of  heat,  fuel 
and  oxygen  are  necessary;  how'  to 
prevent  this  combination  from  oc- 
curring   accidentally:    and    how    to 

Heot  is  one  of  the  essential  legs  of  the 
"Infernal    Triangle"    adding    to    oil    hazards. 


control  danger  and  damage  if  fire 
or  explosion  do  occur.  In  closing, 
it  restates  the  idea  that  refinery 
work  is  exactly  as  safe  as  the  care, 
knowledge,  and  level-headedness  of 
each  employee:  and  recapitulates 
the  technical  steps  necessarv  for 
consistent  accident  prevention. 

The  filming  of  these  two  pictures 
proved  once  again  that  inanimate 
props  can  be  more  "tempermental' 
and  difficult  to  work  with  than  hu- 


man actors.  The  laboratory  sequen- 
ces presented  ihe  Strauss  organiza- 
tion with  a  number  of  pitfalls  re- 
quiring considerable  patience  and 
ingenuity  to  overcome. 

For  example,  one  of  the  vital 
points  that  had  to  be  gotten  across 
was  the  low-boiling  points  of  the 
volatile  hydrocarbons,  some  of 
which  vaporize  at  room  tempera- 
tures or  below.  In  boiling  under 
these  conditions,  the  chemicals  com- 


5^^  /fgoaneecfa 
lOVIE  PROJECTOR/ 
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IN   15    YEARS  ...  NO   ONE   HAS   DUPLICATED   THE 
MOVIE-MITE  ...  IN   WEIGHT,   SIMPLICITY,    OR   PRICE 

for   information   wr'iie   to  .  .  . 


These  are  the  elements  of  danger  in  the 
working    situation    "Under    Control"   shows. 

pletely  "frosted  over"  their  beakers 
making  the  process  invisible  to  tin 
camera.  A  thin  coating  of  glycerim 
on  the  inside  of  the  glass  proved 
the  eventual  solution. 

Again,  it  was  necessarv  to  shf>\> 
how  a  sudden  change  of  tempera- 
ture outside  a  storage  container 
can  cause  the  material  inside  to 
condense  rapidly,  thus  unbalancini; 
the  inside  and  outside  pressures  ami 
causing  the  container  to  collapsi-. 
The  difficuhy  here  was  that  thi- 
containers  showed  an  infuriating 
tendency  to  collapse  on  the  sidi- 
away  from  the  camera  and  at  thi 
precisely  wrong  moment.  A  com- 
bination of  stop-motion  photogra- 
phy and  split-second  timing  brought 
this  phenomenon  to  the  screen  with 
laboratory  accuracy. 

Problems  on  the   Line  Also 

Nor  were  all  difficult  problems 
confined  to  the  laboratory.  In  order 
to  show  what  happens  when  a  sam- 
pling valve  freezes  over  and  what  !■• 
do  about  it.  it  was  necessary  to  1  i 
cate  just  the  right  set  of  valves, 
with  the  right  materials  in  the  line 
behind  them,  at  a  spot  where  therr 
was  adequate  lighting.  \^  hen  thl- 
was  painslakingh'  done,  the  valves 
were  painted  to  make  them  show  uji 
clearly  on  camera.  UnfortuiiateK. 
the  paint  prevented  the  freezins; 
which  was  the  point  of  the  demon- 
stration, and  by  the  time  this  difti- 
culty  was  worked  out  the  sun  had 
disappeared.  Patience  and  pains- 
takingly worked  out  auxiliary  light- 
ing overcame  this  roadblock.  In 
their  final  forms,  both  films  had  t" 
pass  the  minute  scrutiny  of  a  hoard 
of  technical  experts.  It  was  found 
that  lhe\  reproduced  the  laboratory 
demonstrations  conciseK  and  accur- 
atelv:  but  more  than  that,  they 
added  to  them  the  kind  of  emotional 
impact  that  would  moti\ate  men  to 
iiu'orjiorate  safet\  thinking  into  all 
of  their  dail\*  actions. 

RecentI)  made  a  part  of  the  over- 
all Ksso  plant  safety  program,  the 
Strauss  films  are  now  being  used  in 
litis  country  aiul  arc  being  prepared 
»  ith  foreign-language  tracks  for  use 
in  Esso  refineries  around  tin 
world.  U: 
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BEHIND    THE    SEREEIV 


Astute  Eastern  Insurance  Agent  Multiplies 
Contacts  Via  Sound  Slidefilm  "Estatology" 

♦  Solunion  Huber.  »hu  runs  one  uf  the  largest 
agencies  of  the  Mutual  Benefit  Life  Insurance 
Company,  has  been  unusually  successful  because 
his  insurance  programs  are  forward-looking  and 
his  services  to  his  clients  are  unique. 

Practically  all  of  Mr.  Hubers  insurance  sales 
come  through  the  medium  of  estate  planning  — 
tying  in  the  will,  business  agreement  and  various 
other  instruments  of  disposition  to  make  all  in- 
surance the  prospect  might  have  or  buy  become 
more  effective.  Mr.  Huber  coined  a  trade-name 
for  his  unique  estate  planning:  ""Kstatology." 

A  Difficult  Story  to  Bring  the  Layman 
Since  Estatology  combines  the  knowledge  of 
the  accountant,  the  attorney,  the  trust  officer  and 
various  other  agencies,  he  found  it  difficult  to 
tell  his  story  concisely  and  completely  in  terms 
which  a  layman  and  prospective  customer  could 
easily  grasp. 

Although  a  booklet  had  been  used  with  some 
success  to  explain  the  working  of  estate  planning, 
it  seemed  to  lack  the  clarity  necessary  to  explain 
the  subject  completelv. 

Seeking  a  new  and  better  way  to  tell  his 
story.  Mr.  Huber  got  together  with  Roger  Wade 
Productions  and  planned  a  sound  slidefilm 
which  could  be  used  to  demonstrate  estate  plan- 
ning to  one  man  —  or  to  hundreds. 

Find  Short  Cuts  to  Lower  Production  Cost 
The  Wade  organization  found  they  could  uti- 
lize current  material  and  some  artwork  from  the 
original  booklet  and  thus  keep  production  costs 
down.  A  script,  based  on  this  material  and  addi- 
tional facts  supplied  b\  Mr.  Huber.  was  written, 
edited  and  tied  together  with  a  central  theme. 

The  film  told  the  complex  estate  planning 
story  in  interesting,  easily  understood  pictures, 
action  and  words.  No  longer  did  the  Huber  sales 
staff  have  to  rely  completely  on  their  own  per- 
suasiveness. Now  they  had  an  able  assistant  that 


went  along  with  them.  Clients  and  prospective 
customers  could  sit  back  and  see  Estatology  at 
work. 

The  film  was  first  introduced  at  one  of  Mr. 
Huber "s  annual  estate  planning  forums,  and  was 
enthusiastically  received.  Since  then  it  has  been 
shown  to  numerous  individuals,  groups  and 
clubs  .  .  .  and.  according  to  Mr.  Huber,  has 
nearly  always  resulted  in  inquiries  leading  to 
sales. 

Chgo.  Tribune  Magazine  Section  Features 
Cover  and  Color  Spread  on  John  Ott 

•^  John  Ott.  time-lapse  motion  picture  producer 
of  Winnetka.  Illinois,  must  have  the  makings 
of  a  press  clippings  book  to  rival  in  quantity  and 
personality-appeal  the  publicity  collections  of 
Hollywood's  rovalty. 

His  latest  press  acclaim  is  a  two-page  center 
spread  in  the  Chicago  Sunday  Tribune's  Maga- 
zine .Section.  Written  by  the  Trib's  veteran  fea- 
ture writer.  Charles  Collins,  the  article  is  titled 
"His  Magic  Camera  Makes  Time  Fly."  Color 
pictures  of  a  blooming  orchid  form  a  broad  bor- 
der around  the  article  —  exemplifying  Ott's  sci- 
entific photo  art. 

BusiNES.s  Screen  covered  Otts  film  oper- 
ations in  the  No.  .5  Issue  of  19.54.  Ott  previously 
has  been  written  up  in  the  daily  press  and  in 
specialist  magazines.  Of  course.  Ott  has  certain 
advantages  over  many  informational  producers. 
He  is  an  "actor"  himself — appearing  on  tv — 
and  thus  has  a  ready-made  fan  audience  which 
the  press  is  alert  to.  He  holds  a  unique  place  in 
the  motion  picture  business,  being,  in  Collins 
words  "The  Time-Lapse  Man." 

The  story  of  his  recording  the  details  of 
growth,  of  visually  speeding  nature's  develop- 
ment cycle,  his  photo-service  to  industrial  and 
scientific  research,  his  personal  story  of  the  in- 
ventive camera-hobbyist  who  left  banking  to  be 
come  the  leading  producer  of  time-lapse  motion 
pictures,  has  an  irresistible  attraction  for  bio- 
graphical journalists.   Lucky   fellow. 

News  note:  Ott  now  is  working  on  a  commis- 
sion from  The  Netherlands  researching  a  factor 
in  the  cultivation  and  exportation  of  tulip  bulbs. 
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Pictures  that  look  good 

may  please  judges  of  artistic 

merit,  but  the  Big  Payoff 

that  counts  for  sponsors 

of  Ganz  Productions 

is  results  nu  the  screev. 


Getting  action  ivith 
motion  pictures  or  slidefilms 
that  move  people  or  products 
is  a  Ganz  objectite  that 
for  36  years  has  brought 
our  clients  results. 


WILUAM  J.  GANZ  COMPANY,  INC. 

PRODUCERS  AND  DISTRIBUTORS 

OF  MOTION  PICTURES,  SLIDE  FILMS 

AND  TV  COMMERCIALS 

40  East  49th  Street 
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OUR  SALESMAN 

Weve  put  our  trademark 
character  Ready  Reela, ' 
in  a  stamp  because  thats 
how  we  sell  .  .  .  through 
the  mail.  He's  our  only 
salesman  on  the  road 
and  helps  keep  our  low 
Southern  overhead  way 
down. 


"Ready"  is  Hie  front  man 
for  the  "South's  largest 
complete  motion  picture 
company."  Reela  Films, 
with  two  huge  air- 
conditioned  studios,  fully 
equipped  &  permanently 
staffed  Animation,  Sound, 
Editing  &  Processing  De- 
partments .  .  .  gives  you 
complete  one-stop  service 
from  creation  of  story 
boards  to  final  prints  and 
distribution. 


Contact  us  on  your  next  film  pro- 
duction ...  let  OS  show  you  how 
you  con  get  a  better  job  faster  for 
less. 

WRITE,  WIRE  PHONE  TODAY 
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AfRliote  Wometco  Theatres  -  WTVJ  Ini 


17   N.W.   THIRD   STREET 

MIAMI  FLORIDA 

Phones   FR   4-2108  -  FR   4-6262 


Till!  BIG  fiTDHY  in  Sliili;  Prajiictioii 

Revolutionary  New  Large-Screen  Projector  Is  IntroducecJ 


Siii.i.  i'ltTURF:s  for  projection  on 
llie  screen  now  can  be  "dis- 
solved"' one  into  the  other  in  one- 
thirtieth  of  a  second  by  means  of  a 
new  projector  which  [lerinits  ex- 
tremely fast  ''nuilchcd  fades  "  from 
slide  to  .slide. 

The  revoliilionar\  new  projector, 
uliich  Itridjres  the  gap  between  mo- 
tion pictures  and  still  pictures,  is 
announced  by  Jamison  Handy,  pres- 
ident of  The  Jam  Handy  Organiza- 
tion. The  organization,  with  head- 
quarters in  Detroit,  produces  ed- 
ucational and  commercial  films  and 
assists  business  and  industry  willi 
sales  and  training  programs. 
Called   Bi-Matic  Projector 

The  new  device,  the  Bi-Matic  Pro- 
jector, is  having  its  first  practical 
demonstrations  before  business  ex- 
ecutives who  see  brilliantly  lighted 
still  pictures  projected  by  the  new 
methods  on  a  huge  screen  that  ex- 
tends across  a  stage  as  large  as  that 
of  the  largest  theaters.  Chief  con- 
tribution of  the  new  projector  to  the 
audio-visual  arts  is  its  high-speed 
slide  changing  mechanism  and  the 
large  size  and  brilliance  of  the  pro- 
jected picture  on  wide  screens  .50 
feet  across  for  audiences  as  large 
as  .5.000. 

Images  "Flow"  in  Sequence 

Spectators  are  not  conscious  of  a 
break  in  continuity  because  the 
images  flow  into  each  other.  The 
speed  of  change  is  such  that  a  slide 
can  be  changed  on  the  syllable  of  a 
spoken  word,  either  "live "  or  re- 
corded. 

Success  of  the  new  technique.  Mr. 
Handy  said,  shows  the  feasibility  of 
extending  the  ne\v  method  from  its 
present  application   in   the  business 


and     conventinti     field    to    pupuhir. 
jjublic  use  as  new  needs  arise. 

Exact  matching  of  images  on  tin 
screen  as  each  slide  is  projected  in 
sequence  is  achieved  by  the  use  of 
metal  mounts  for  the  slides.  Thes*- 
mounts  also  serve  as  *'masks."  there- 
by providing  either  the  standard 
screen  proportion  of  1  to  \.Xi  "i 
the  wide  screen  aspect  of  1  to  2  hi 
1  to  2.55.  with  the  image  twice  .i- 
wide,  or  more  ihan  twice  as  widi 
as  it  is  high. 

New  Techniques  Are  Possible 
Because  of  this  precision.  conse<  ■ 
utive  slides  can  introduce  new^  el-' 
ments  of  an  idea  or  the  new  detail- 
of  an  object  in  quick  sequenn 
giving  the  effect  of  motion.  At  a 
test  showing,  pictures  from  the  ad- 
\ertising  pages  of  three  different 
])ublications  were  projected  one  at  a 
lime  on  portions  of  the  same  screen. 
The  result  was  that  the  second  and 
third  pages  appeared  to  ''pop  out 
on  the  screen  to  join  the  first.  In 
addition  t(>  making  new  and  mdi'- 
dramatic  use  of  still  pictures,  ih' 
projector  is  used  in  conjunct!' in 
with  motion  pictures  in  a  single, 
simultaneous  screen  program.  \l 
demonstrations  before  industrial  e\ 
ecutives  in  Detroit's  Masonic  Tem- 
ple Auditorium,  a  motion  picture 
projected  with  standard  equi[)iiierit 
is  shown  in  the  middle  portion  "f 
a  wide  screen  extending  44  feel 
across  the  stage.  When  a  partic- 
ularly important  or  interesting  pari 
of  the  motion  picture  appears  on 
the  screen,  still  pictures  of  this  por- 
tion are  carried  over  to  the  screen 
space  to  the  right  and  left  of  the 
motion  picture  image  by  means  of 
the    quick    change    features    of   the 


Developed  by  The  Jam  Handy  Organization  for  high-speed  dissolves  of  pro- 
jected pictures,  the  Bi-Matic  Projector  affords  2-to-l   wide-screen  ratio. 
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Above:  new  still  picture  projector  developed 
by  The  Jam  Handy  Orgoniiotion,  showing 
high-speed  slide-changing  mechanism.  Images 
con  fill  giant  50-foot  screen  for  large  crowds. 

projector.  Slides  used  in  this  man- 
ner  are  projected  in  a  mount  which 
confines  the  slide  image  to  the  two 
ends  of  the  screen,  so  that  there  is 
no  interference  with  the  motion 
picture  image  in  the  center.  Need 
for  such  a  device  as  the  Bi-Matic 
Projector  has  been  evident  for  a 
long  time.  Mr.  Handy  said,  inas- 
much as  motion  pictures  and  still 
pictures  heretofore  have  had  sep- 
arate functions. 

Slides   Can    Be   Effective 

Motion  pictures,  by  giving  Heel- 
ing glimpses  of  objects  in  action, 
depend  on  the  impact  of  the  total 
content  on  the  viewer.  The  more 
economical  slides  and  slidefilms.  on 
the  contrary,  depend  on  the  effec- 
tiveness of  the  individual  picture. 
These  can  be  controlled  by  the  oper- 
ator as  to  the  length  of  time  they  are 
on  the  screen. 

How  to  combine  mechanically  the 


advantages  of  the  two  forms  of  pic- 
ture projection  has  been  a  problem 
in  presenting  ideas  and  objects  to 
audiences.  The  Bi-Matic  Projector 
consists  of  two  high  intensity  arc 
projectors  mounted  on  a  single 
frame.  Motor  driven  controls  feed 
the  slides  from  magazines  and  the 
slides  are  automatically  ejected  into 
a  receptacle  after  use. 

The  new  device  was  developed  in 
the  laboratories  of  The  Jam  Handy 
Organization  by  the  organization's 
training  devices  department.  This 
department  has  assisted  the  armed 
forces  in  the  development  of  auto- 
matic devices  for  gunnery  training 
and  for  simulating  actual  combat 
conditions  for  trainees.  The  new 
projector  currently  is  scheduled 
for  use  by  large  industrial  corpor- 
ations in  their  annual  product-intro- 
duction shows  across  the  country. 
*        *        « 

Collapsible  TV  Camera  Dolly 
Announced  by  Cinekad  Co. 

♦  A  new  collapsible  television  camera 
dolly,  designed  to  provide  con- 
venient mobility  of  cameras  in  studio 
or  on  location,  has  been  introduced 
bv  Cinekad  Engineering  Co..  500 
West  52nd  St.,  New  York  19,  N.Y. 

Special  features  include  a  unique 
caster  locking  system  that  permits 
setting  two  or  all  three  five-inch 
heavy  duty  rubber  wheels  in  parallel 
position  for  straight  line  dolly  shots; 
screw-clamps  for  securing  tripod 
leg  tips  to  dolly,  and  the  ability  to 
fold  into  a  compact,  easy-to-carry 
unit.  28  inches  in  length. 

Net  weight  of  the  unit  is  18  lbs. 
The  dolly  has  a  carrying  load  capa- 
citv  of  450  lbs.  and  is  made  of 
strong  aluminum  tubing.  For  prices 
and  more  information,  write  to  the 
manufacturer  at  500  West  52nd 
Street,  New  York  19,  N.Y. 


IT  MAKES/SENSEl! 

HEAVY    DUTY  [/^(M'ft^ 

SHIPPING  CASES 

FOR  ROUND  FILM  CANS' 
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T/ie  Nation 's  Exclusive 
Source  of  the  \^<M*te() 
film  Shipping  Case-/. 


•  No  corners  mean  no  weak  points. 

•  Made  of  hard  vulcanized  fibre. 

•  Heavily  varnished  outside  and 
inside  to  make  them  even  more 
waterproof. 

•  Durable  handles  and  web  straps 
on  all  sizes. 

•  New  flat  type  buckles  for  easy 
stacking. 


ighting  problems? 


call  Jack  Frost 


Any  time  the  job  colts  for  extra  light- 
ing, tough  lighting  problems  on  the  set 
or  on  location  anywhere,  call  on  Jack 
Frost,  world's  largest  supplier  of  tem- 
porary lighting  focilities. 

Our  complete  equipment  and  expert 
skills  in  lighting  have  been  used  for 
yeors  on  some  of  the  country's  top 
shows,   movie  sets  ond  TV  productions. 

Rental  Equipment  at  low  cost.  Service 
includes  installation  and  removal  all  at 
the  one  low  cost. 


Business   Screen;  the   S/ggesf  and   Mosf  Acf/Ve   Market   Place  — 
Where  the  Buyer  and  the  Maker  Get  Together  Mosf  Effecfivelyl 


WM.   SCHUESSLER  •  Dept.  B 

341     WEST    SUPERIOR    STREET   •   CHICAGO    10    •   ILLINOIS 


CRAIG  BIG  SCREEN  MOVIE  VIEWER 

•  Large  {3V4  x  4V4  in.)  hooded  screen 

•  Flat  field  projection  lens  and 
ground  &  polished  condenser  lens 

'•  Rotating  optical  prism  shutter 

•  Stainless  steel  film  guide 

•  Left  to  right  film  travel 

•  Automatic  lamp  switch 

•  BuMt-in  frame  marker 

•  Focusing  and  framing  adjustments 

•  75  waft  projection  lamp 
49.50  ^o*"  ^6  mm.  or  8  mm.  model 

it's  complete!     it's  portable!      the 

CRAIG  PROJECTO-EDITOR 

•  Big  Screen  Craig  Movie 
Viewer 

•  Folding  Geared  Rewinds 
(400-ft.  capac.) 

•  Craig  Master  Splicer 

•  Complete  with  carry  case  .^    _     _ 

only    $79.50    at  all  dealers 

Write   for   illuitraled   lileralure,    KAIART,    PLAINVIILE,    CONN.    DEPT.    BS-2 
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National   Council   of  Farmer  Cooperatives   Honors   Five 
Motion  Pictures  at  Annual  Cooperative  Information  Fair 


This  complete  paclcoge  is  provided  buyers 
the   "Beginning   Wrestling"   o-v   program. 

"Beginning  Wrestling"  Added 
to   Athletic   Institute   Program 

♦Arii\;il  (if  till-  Ulh  iii>liuiti(.iial 
slitlefilin  in  its  ISe^iiinin^  Sjwrls 
Series,  titled.  Bejiiiuting  IP  resiling, 
has  heeii  annnuiiced  by  The  Athlet- 
ic Institute. 

Beginning  U  resiling  includes  five 
color  slidefihiis  and  331  a  ^pm  re- 
cords. The  subject  is  available  with 
or  without  the  records.  All  basic 
wrestling  skills  are  presented  in  step- 
by-step  detail.  Individual  filiustrip 
titles  are:  Inlroduction  to  Wrestling 
(48  frames),  Takedowns  (85 
frames),  Breakdowns  and  Rides 
(42  frames).  Pinning  Combinations 
(67  frames!  and  Escapes  and  Re- 
verses 1 80  frames  I . 

The  Athletic  Institute  program 
was  produced  I  as  have  others)  by 
Dallas  Jones  Productions  of  Chi- 
cago. 

A  "Wrestling  Instructor's  Guide" 
and  a  student  handbook.  "How  to 
Improve   Your    Wrestling"    are   in- 
cluded in  the  package.  For  addition- 
al information,  write  to:   Film  De- 
partment. Athletic  Institute.  209  S. 
State  .St..  Chicago  4.  111. 
»        »        * 
Handling  of  Spinal   Injuries 
Shown  in  a  Film  Board  Picture 
♦  A  new  mntion  picture.  Early  Han- 
dling oj  Spinal  Injuries,  has  been 
added  to  the  National  Film  Board 
of  Canada  safety  series,   .Accidents 
Don't   Happen — They  Are   Caused. 

In  18  minutes  of  black/  white, 
Early  Handling  of  Spinal  Injuries 
shows  what  to  do  and  what  not  to 
do  in  on-the-spot  first  aid.  It  deals 
with  industrial  accidents  but  the  in- 
structions are  valid  for  accident- 
treatment  in  any  situation. 

Animation  illustrates  the  structure 
of  the  spinal  column  and  shows  how 
paralysis  may  result. 

Plant  executives  and  industrial 
safety  engineers  can  obtain  full  in- 
formation regarding  this  new  film, 
others  in  the  series,  and  other  safety 
films  by  writing  to  the  distributor: 
Government  Film  Department, 
United  World  Fihns,  Inc.,  1445 
Park  Avenue,  New  York  29,  N.  Y. 


♦  Five  sponsored  motion  pictures 
and  three  sponsored  slidefilms  were 
among  exhibit  winners  in  the  lOth 
annual  Cooperative  Information 
Service  Fair,  held  in  conjunction 
«ith  the  27th  annual  meeting  of  the 
National  Council  of  Farmer  Co- 
operatives at  the  Biltmore  Hotel, 
late  in  January. 

\^  inning  motion  pictures  in- 
cluded: I  first  place!  Lightning  On 
Order,  I  second !  Seeding  Is  Be- 
lieiing.  both  sponsored  by  Missouri 
Farmers  Assn..  Inc. :  (third)  Grow- 
ing Gold.  Agricultural  Council  of 
California;  (fourth)  Harvest  to 
Harvest.  Indiana  Farm  Bureau  Co- 
operative Assn.,  Inc.,  and  (fifth) 
MF.A's  40th  Anniversary,  also  spon- 
sored by  Missouri  Farmers  Assn., 
Inc. 

Three    slidefilms    sponsored    by 


Southern  States  Cooperative,  Inc., 
«on  all  the  recognition  in  that  cate- 
gory. 1  hcsc  films  were:  (first  I  It's 
In  the  Bag,  (second!  Merchandising 
Feed,  and  ( third  !  You  Can  Tell  the 
World. 

A  record  total  of  45*J  exhibits  were 
entered  in  the  19.56  Fair  which  pro- 
vides competition  in  31  classes  of 
materials  farmer  cooperatives  pre- 
pare to  promote  their  business  and 
inform  their  members  and  others  of 
their  cooperative  activities.  Competi- 
tion is  limited  to  organizations  allili- 
ated  with  the  National  Council.  The 
Fair  is  meant  to  encourage  these 
organizations  to  improve  these 
media  and  the  techniques  involved 
in  their  preparation. 

Besides  motion  pictures  and  slide- 
films,  competition  classes  include 
publications,  house  organs,  advertis- 


3/^ 


1 1, EVEN  national  and  two  international 
(Venice  and  Ediiibingh)  film  festival  honor 
awards  for  four  of  our  clients  with  six  recent 
picttires.  And  not  one  "big  budget"  picture 
among  them.  The  clients  were: 

SINCLAIR    OIL    REFINING    CO. 
RICHFIELD    OIL    CORPORATION 
AMERICAN    AUTOMOBILE    ASSOCIATION 
THE   UNITED   STATES    NAVY 

/I 

^^iinic  to  one  of  the  oldest  connnercial  film 
jjrodiicers  in  .America  ^vhere  yon  will  find 
skill.  c(]iiipment  and  long  experience. 

Sainjile  jiichires  s^ladlx  .wtil  ou  request. 


I 


6063  Sunset  Boulevard   •   Hollywood  28,  Calif. 


"Partners"    is   the    title    of    a    new   farm    coop 
motion    picture   recently   released. 

ing  materials,  posters,  package  t\< 
signs  and  radio  programs. 

Entries  in  the  various  classes  «t  i . 
judged  by  a  panel  of  media  expiil- 
who  have  attained  outstanding  suc- 
cess in  the  application  of  the  arts.,! 
techniques  and  skills  required  in  ' 
production  of  the  materials,  but  wli- 
arc  not  connected  with  any  type  il 
farmer  cooperative  activity. 

Lightning  on  Order  was  produi  i  .1 
by  the  Calvin  Company  of  Kansa- 
City:  Seeding  Is  Believing  was  com-    i 
pleted  by  the  Centron  Corporation;    | 
Growing   Gold   is   a   W.   A.    Palrrn  i 
l)roduction. 

A   new   farmer  cooperati\'   -I'n 
sored   film   Partners   was   al>w    |in 
iniered    during    the    Fair.    It    wa- 
|iroduced  by  the  .Atlas  Film  Corp^ 
ration.  | 

The   panel   w  as   selected   by   and   I 
worked    under   general    supervision 
of  the  National  Project  in  Agricul-    • 
tural    Communications.    Michigan  j 
State  University.  East  Lansing.  1 
Michigan.  Members  were:  Otto   H 
Coelln.  Jr..  Chicago,  editor  and  pul 
lisher   of  Business  Screen   Mah 
ziNE:    Otto    M.    Forkert,    Chica::' 
president  of  O.  M.  Forkert  and    \- 
sociates.    graphic    arts   consultant- 
Don    G.    Lerch.    Washington.    D.< 
\  ice-president     of     Cornwall.     In^ 
agricultural    advertising    and    con 
munications    agency;    Earl    A.    }■]■ 
Intyre.  professor  of  agricultui 
journalism  at  Florida  State  Collcp 
lallahassee:    and  Tom  Swearing' 
Chicago,    manager    of    the   agricul 
tural    de|)artni'"nt    of    the    Masoniti 
C.Mporalioii.  SJ 

»         »         » 
Heads  Premier  Film  TV  Sales 

♦  \|i|niiriliiirMl  cil  janii-s  K.  Darst  a: 
tlirector  of  sales  for  motion  pictures; 
television  commercials  and  com 
menial  recordings  at  Premier  Filn 
and  Recording  Corporation.  St 
l.ouis.  has  been  amiounced  by  Theo 
ilore  P.  Desloge.  president.  In  re 
cent  vears.  Darst  has  worked  in  in 
dustrial  film  sales  and  productioi 
in  llic  Si.  Louis  area. 

«        •        « 
Copies  of  6th  Production  Reviev 

♦  I'Alia  I. .pin-  i.f  ibi-  dill  \nriui 
rroduclion  Review  are  a\ailalilc  £ 
only  .S2.00  each.  Order  from  Ik  S 
NESS  Screen.  Chicago  26.  lllilloi^ 
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BUSINESS     SCREEN     MAGAZIN 


A  moment  for  reflection  in  the  new  Continental  Bank  film. 


The  Human  Side  of  Banking 

■¥■  Strong  boxes  of  the  economy. 
j  banks  figure  in  the  lives  of  all  indi- 
viduals and  institutions.  This  wide 
influence  is  the  public  relations 
theme  of  Men,  Money  and  Ideas,  a 
new  30-minute  sound  and  color  mo- 
tion picture  sponsored  by  Conti- 
nental Illinois  National  Bank  and 
Trust  Company  of  Chicago. 
I  Dramatically  visualizing  what 
jbanking  does  for  industry  and 
]  people,  the  film  is  meant  to  sell  the 
value  of  bank  services  to  officers 
and  members  of  business  organiza- 
tions, to  community  groups,  and.  in- 
spirationally,  to  bank  personnel. 

Men.  Ideas  and  Money  identifies 
with  its  three  types  of  audience  by 
using  the  infectious  image  of  a 
■'young  man  with  an  idea"  and  the 
part  banking  plays  in  helping  him 
realize  his  idea.  With  this  personal 


16mm.    Film— 400'   to   2000'    Reels 
Protect  your  films 
Ship  in  FIBERBILT  CASES 

Sold   at   leading   dealers 


Depicted  in  This  New  Film 

success  story,  the  film  expresses  the 
part  banking  plays  in  building  busi- 
ness in  every  community. 

Watching  the  young  couple, 
Gregory  and  Jessica  Drake,  hope, 
struggle  and  achieve  —  w  ith  the  aid 
of  banking,  w  atching  American  busi- 
ness and  careers  bloom  dollar  green, 
industrial  and  community  viewers 
can  see  how  banking  figures  in 
iheir  lives.  Driving  home  the  bank's 
positive  force  in  the  total  economy 
are  such  dialog  idea-investments  as: 
■'.  .  .  there  is  scarcely  anything  we 
eat  or  wear  or  use  —  that  some  bank 
hasn't  had  some  part  in  financing 
and  servicing  .  .  .  After  all,  these 
are  the  services  that  build  business 
in  community  after  community  .  .  . 
I'll  take  that  up  with  the  Trust  De- 
partment at  the  bank  ...  it  would 
mean  streamlining  our  production 
but  1  think  1  know  exactly  how  to 
do  it  .  .  ." 

Men,  Ideas  and  Money  was  pro- 
duced by  Wilding  Picture  Produc- 
tions, Inc.  It  is  a  sequel  to  the  film 
story  of  commercial  banking.  Back 
of  Every  Promise.  Released  seven 
years  ago  by  Continental  Illinois 
National  Bank.  Back  of  Every  Prom- 
ise has  had  some  16.000  show^ings 
throughout  the  L'nited  States  and  in 
14  countries  abroad  and  has  been 
seen  by  more  than  a  million  people. 

An  early  eagle  in  the  visual  fields 
of  public  relations  and  staff  educa- 
tion and  training.  Continental  Illi- 
nois Bank  has  employed  film  and 
ipther  media  in  its  oivn  education 
and  training  programs  over  a  20- 
year  period.  These  programs  and 
the  bank's  experience  in  this  in- 
creasingly important  area  are  being 
widely  used  by  many  of  its  cor- 
respondent banks  and  commercial 
customers. 

Men,  Ideas  and  Money  is  avail- 
able through:  Continental  Illinois 
National  Bank  and  Trust  Company 
of  Chicago,  231  South  LaSalle 
Street,  Chicago  90,  111.  W 


COMPLETE  MOTION    PICTURE  EQUIPMENT 

RENTALS 

FROM   ONE  SOURCE 


CAMERAS 

MITCHELL 

16mm 

35mm  Standard 

35mm  Hi-Speed 

35mm  |vlC   •    35mm  BNC 

BELL&  HOWELL 

Slandord    •    Eye  mo    •    Filmo 

ARRIFLEX 

16mm    •    35mm 

WALL 

35mm  single  system 

ECLAIR  CAMERETTE 

35mm    •    16/35mm 
Combinolion 

AURICONS 

all  models  single  system 
Cine  Kodak  Special 
Mourer   •    Bolex 
Blimps   •    Tripods 


LIGHTING 

Mole  Richordson 

Bardwell  McAlisler 

Colortron 

Century 

Coble 

Spider  Boxes 

Bull  Switches 

Strong  ARC-Trouper 

10  Amps  IIOV  AC  5000W- 

2O00W-750W 

CECO  Cone  liles 

(shadowless  lite) 

Gotor  Clip  lites 

Barn  Doors 

DiRusers 

Dimmers 

Reflectors 

WE   SHIP   VIA   AIR. 
RAIL  OR  TRUCK 


EDITING 

Moviolos   *    Rewinders 
Tobies   •   Splicers 
Viewers  {CECO) 

GRIP  EQUIPMENT 

Parallels    •   ladders 

2  Steps    *   Apple  Boxes 

Scrims    •    Flags 

Gobo  Stands 

Complete  grip  equipment 

SOUND  EQUIPMENT 

Magnosync-mognelic  film 

Reeves  Magicorder 

Mole  Richardson  Booms  and 

Perambulotors 

Portable  Mike  Booms 
Portable  Power  Supplies  to 
operate  camera  and  recorder 


DOLLIES 

Fearless  Ponoram 
Cinemobile  (CRAB) 
Ptolform    •    Western 
3  Wheel  Portable 


tH    C.    ZUCHCR 

(Jflm€Rfl  €(^uipm€nT  (o. 


.^ 


\.  \ 


\ 


\ 


'3G.  icain, 


FILMS      INC. 


NEW  YORK 
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Above:  showing  the  new  Ponovision  Superomo 
16mm  lens  is  Radiant's  West  Coast  district 
manoger  Fred  Kislingbury  (left)  as  Jerry  Kint- 
ner.  Photo  &  Sound,  San  Francisco  a-v  dealer 
looks  on. 

Radiant  Superoma  "16"  Lens 
for  16mm  Wide-Screen  Films 

♦  Superama  "16."  a  new  anamor- 
phic  lens  for  taking  and  projecting 
CinemaScope-type  16mm  motion 
pictures  has  been  introduced  by 
Radiant  Manufacturing  Corp.  of 
Chicago  and  Panavision  Inc.  of 
Hollywood. 

Tile  new  lens  has  been  designed 
to  show  pictures  twice  the  normal 
width  with  no  change  in  height,  at 
a  2.66  to  1  aspect  ratio.  Full  focus- 
ing for  talcing  and  projecting  films 
is  provided  with  this  lens  which, 
according  to  the  manufacturer,  "can 
be  used  with  equal  ease  on  all  major 
makes  of  16nim  cameras  and  pro- 
jectors, whether  sound  or  silent." 

The  manufacturer  expects  that 
the  Superama  "16  lens  will  open 
the  field  of  wide-screen  pictures  to 
industry  and  institutions. 

The  Panatar  "16"  anamorphic 
lens  for  projection  of  16mm  wide- 
aspect  ratio  films,  variable  for  both 
a  2.66  to  1  and  a  2.00  to  1  ratio, 
also  has  been  announced.  The  Pana- 
tar '"16"  as  well  as  the  Superama 
"16"  will  be  distributed  solely  by 
Radiant  Manufacturing  Corp.,  2627 
W.  Roosevelt  Rd..  Chicago  8,  111. 

*        «        * 
New  Cinesalesman   Continuous 
Projector  Has  2,000  Ft.  Reel 

♦  .'\  new  model  has  been  added  to 
the  Cinesalesman  Continuous  Pro- 
jector line  —  tile  niodel-4  Cinesales- 

New  Busch  Model  4  Cinesalesman 


NEW  AUPIO-ViStAL  EQLIPIVIENT^ 

Recent    Equipment    Developments    for    Production    and    Projection 


man — the  Busch  Fihii  ii  Equipment 
tA>mpany,  Saginaw,  Michigan,  has 
announced. 

The  model-4  Cinesalesman  Con- 
tinuous Projector  has  a  30-minute 
maximum  capacity  in  the  continu- 
ous cartridge,  and  it  is  equipped 
with  reel  arms  which  provide  for 
standard  reel  arm  projection  with 
2.000  foot  capacity. 

The  model  4  weighs  45  lbs.  It 
features  a  self-contained  speaker,  a 
self-contained  10  x  13  translucent 
screen  and  a  convenient  power  cord 
storage.  The  case  cover  protects  the 
liuilt-in  screen  and  case  from  dirt 
and  damage  and  provides  storage 
with  two  side  pockets. 

A  modified  Kodak  Projector 
mechanism  and  sound  system  are 
utilized  in  the  niodel-4.  The  projec- 


tor requires  no  lubrication;  it  is 
(|uiet  running:  and  it  produces  a 
bright,  sharp  picture  even  in  ad- 
verse light  conditions,  the  manu- 
facturer says. 

Because  of  the  30-minute  capa- 
city of  the  continuous  cartridge, 
and  the  reel  arm  feature,  the  model- 
4  is  recommended  for  use  by  tele- 
\  ision  stations,  advertising  agencies, 
film  producers  and  others  who  re- 
quire larger  film  capacity. 

The  Busch  Film  &  Equipment 
Company  is  located  at  212  South 
Hamilton  Street.  Saginaw,  Michi- 
gan. ^ 

Your  Dependable  Buyer's  Guide 

♦  For  the  latest  in  projection  equip- 
ment and  accessories  consult  the 
buyer's  guide  pages  of  Business 
Screen. 


A  Comprehensive 
Script  Writing  and 
Consultant  Service 


Cinescript 


For  Both  Industry 
And  Independent 
Producers 


TO    INDUSTRY 


Cinescript  offers  a  complete  motion  picture  script  service  from  idea 
.  .  .  through  research  ...  to  completed  shooting  script. 

Cinescript  offers  an  intelligent,  practical  and  realistic  analysis  of 
current  and  projected  audio-visual  programs. 

Cinescript  offers  a  consultant  service  based  on  years  of  practical 
experience  as  motion  picture  producers. 

Cinescript  offers  a  production  supervisory  service.  This  service  in- 
cludes supervision  of  planning,  v/riting,  production  and  distribution 
of  industrial  motion  pictures. 

Cinescript  offers  industry  services  which  can  trim  thousands  of  dol- 
lars from  motion  picture  costs.  Through  economies  based  on  our 
actual  production  experience,  your  motion  picture  budget  ccm  be 
made  to  accomplish  more  effective  work. 

TO   THE   INDEPENDENT   PRODUCER  .  .  . 

Cinescript  offers  a  complete  motion  picture  script  service.  This  serv- 
ice enables  you  to  offer  your  clients  professional,  top  quality  scripts. 
Our  writers  are  thoroughly  experienced  in  writing  to  the  demands 
of  both  large  and  small  production  budgets.  Send  us  your  script 
problems  today. 


Cinescript 


Box  88,  Station  E, 
Cincinnati  19.  Ohio 


The  "AG  Executive"  Projector 

Automatic  2x2  Slide  Projector 
Unveiled   by   American   Optical 

■¥■  I  he  ".AO  Executive"  —  a  new 
automatic  2x2  slide  projector  — 
has  been  announced  by  the  Ameri 
can  Optical  Company.  It  is  available 
in  300  and  .500-watt  models. 

Outstanding  features  of  the  new 
projector  models  are:  styling  with 
a  new^  lower  silhouette,  compact 
functional  design  and  automalit 
operation.  The  AO  Executive  projec- 
tor has  an  all  new  optical  systeit 
including  an  f  3..5.  5"  focal  length 
lens  and  new  condensing  unit  which 
can  be  removed  and  opened,  like  thf 
pages  in  a  book,  for  easy  cleaning. 

All  parts  of  the  lens  system  ar< 
guaranteed  against  heat  breakage 
for  the  life  of  the  projector.  All  con- 
trols including  switch,  light  switch 
and  changer  are  located  on  a  com- 
pact control  panel. 

The  new  models  feature  a  ne* 
type  automatic  changer  which  in- 
serts, returns  and  refiles  slides  and 
advances  tray  in  one  action.  An 
illuminated  numeral  indicator  on 
top  of  the  projector  shows  the  posi- 
tion of  the  tray  in  the  changer.  Both 
models  are  equipped  with  a  uni- 
versal slide  tray  which  holds  4t 
slides  of  any  type  mount.  This  makes 
it  possible  to  accommodate  the  re- 
sults of  two  20-exposure  rolls  oJ 
film.  The  trays  are  made  of  durabk 
plastic. 

Another  de\elopment  is  a  filtered 
shutter  arrangement  synchronized 
with  the  automatic  changer  to  re- 
duce eve  fatigue  by  eliminating  com 
plete  blackout  during  slide  changes 
Cool  operation  is  obtained  throu-:! 
an  oversize  motor-driven  fan  and  . 
new  louver  design  on  the  top  of  lb' 
lamp  housing.  As  the  air  is  forcn 
through  the  projector,  the  louver- 
deflect  it  upward  and  forward  awav 
from  the  operator's  face.  The  unit: 
are  extremely  lightweight,  beinj 
made  of  die-cast  aluminum,  and  an 
finished  in  baked  chip-proof  enamel 

The  projectors  are  available  ii 
new  luggage-type  carrying  cases  o 
solid  wood  construction  covert-' 
with  fabric-type  vinyl.  List  price- 
supplied  bv  the  manufacturer,  are 
AO  Execuii\e  .300  — S69..50  (will 
deluxe  case.  STT.SOi  ;  .'\0  Fxecutivi 
500  — ST6..50   (with  case.  S84.50i 
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New  Sylvania  Radio  Frequency 
Lamp  a  Super  Lighting  Source 

■¥  A  new  multi-purpose  lamp  which 
provides  a  highly  uniform  light 
source  has  been  introduced  to  the 
motion  picture  industry  by  Sylvania 
Electric  Products,  Inc.,  New  \  ork. 
Using  the  same  type  of  radio  signal 
that  transmits  sound  to  radio  and 
television  receivers,  the  lamp  trans- 
forms radio  impulses  into  light 
more  brilliant  than  any  incandescent 
lamp  yet  de\  ised,  the  company  says. 
Known  as  the  RF  (Radio  Fre- 
quency )  lamp,  the  new  lighting 
unit  originally  was  designed  by 


The  new  Sylvania  Rf  Lamp 

Sylvania  engineers  in  cooperation 
with  the  Motion  Picture  Research 
Council  in  Hollywood  to  overcome 
a  number  of  motion  picture  printing 
problems.  The  RF  lamp  also  can  be 
used  in  film  projectors,  color  tele- 
vision tube  processing,  medical  re- 
search, radar  and  air  traffic  con- 
trol, computers  and  other  fields,  the 
manufacturer  has  discovered. 

Motion  picture  laboratories  al- 
ready are  taking  advantage  of  these 
characteristics,  using  the  RF  lamp  in 
film  printing  operations,  the  manu- 
facturer reports.  First  commercial 
installation  of  the  RF  lamp  was 
made  by  Consolidated  Film  Indus- 
tries. According  to  E.H.  Reichard. 
chief  engineer  of  Consolidated,  use 
of  the  light  source  in  optical  print- 
ing equipment  resulted  in  increased 
uniformity  of  field,  exceptional  in- 
crease in  light  output  and  greater 
lamp  life.  Eventual  conversion  of 
all  optical  printing  equipment  to  RF 
light  is  predicted  by  Carl  Hauge. 
quality  control  engineer  for  Con- 
solidated. Hague  said  he  believed 
that  the  present  usage  of  RF  for 
color  separations  and  negatives  is 
only  the  initial  stage  in  widespread 
laboratory  applications. 

Connor  stated  that  Sylvania  en- 
gineers now  are  working  on  the  pos- 
sibility of  employing  the  RF  lamp 
for  studio  set  lighting.  With  the 
advent  of  wide-screen  color  motion 
pictures,  many  times  more  light  is 
needed  in  filming  to  gain  the  nec- 
essary depth  of  focus.  In  supplying 
this  quantity  of  light,  the  temper- 
ature on  the  studio  set  frequently 
rises  to  a  point  at  which  it  becomes 
a  problem  to  actors  and  technicians. 


The  RF  lamp,  according  to  Connor. 
conducts  out  the  heat  which  other 
lamps  transfer  to  the  air. 

The  RF  lamp  has  resulted  in  an 
important  improvement  in  the  man- 
ufacture of  color  television  picture 
tubes.  Connor  said.  In  making  color 
tubes,  the  three  phosphors  which 
are  used.  red.  green  and  blue,  must 
be  fixed  bv  a  photographic  process. 
To  do  this,  a  bright  concentrated 
light  source  is  required.  By  using 
the  RF  lamp,  it  was  found  possible 
to  cut  in  half  the  time  required  for 
this  process. 

The  lamp  represents  a  union  of 
lighting  and  electronics  and  opens 
the  door  to  an  entirely  new  field 
which  might  be  termed  "iumonics,' 
Connor  pointed  out.  He  explained 
that  the  energy  used  to  produce  the 
light  in  the  RF  lamp  is  the  same  as 
that  used  in  tv  and  radio  broadcast- 
ing. The  lamps  energy  is  concen- 
trated into  a  small  disc  about  .5/16 
of  an  inch  in  diameter,  causing  it  to 
incandesce  brilliantlv. 

The  lamp  is  not  connected  by 
wires  to  the  source  of  its  activating 
energy. 

Heated  by  induction,  the  RF  lamp 
uses  for  the  light-emitting  source 
a  disc  of  refractory  material.  Be- 
cause the  refractory  material  can 
be  heated  to  a  much  higher  temp- 
erature than  the  tungsten  filaments 
of  incandescent  lamps,  a  great  in- 
crease in  light  is  attained.  & 


Finest  and  Fastest  In  the  East! 


CaJtefh  Cjf^ectd,  inc. 

333   WEST   52ND   STREET 

NEW  YORK    19,   N.  Y. 

Circle  5-5280 


BUSINESS  SCREEN:  A  BIG  MAGAZINE  FOR  A  BIGGER  MEDIUM 


NUMBER      1 


VOLUME      17 


1  956 


161 


NEW  ALDIO-VISLAL  EQUIPMENT 


Recent  Equipment  Developments  for  TV  and  Production 


Above:  closeup  oi  the  Inspect-O-Film  Model  K 
film  inspection  and  editing  equipment  show- 
ing speciol  video  modificotions- 

Inspect-O-Fllm  "Editor"  Model 
Aids  Television  Programming 

■<t  Television  stations  tailoring  the 
big  flow  of  sponsored  motion  pit- 
lures  for  tight  cominercial  program- 
iiiing  have  fast  and  effieieiit  aid  in 
the  Inspect-O-Film  "Editor  '  Model- 
K  automatic  16mm  film  inspecting 
machine,  according  to  Tiie  Harwald 
Co.,  Inc..  f^vanston.  111.  manufac- 
turer. 

The  inspecting  machines  tv-util- 
ity  is  in  its  editor  and  sound  reader 
unit  and  pro\isions  for  inserting 
and  removing  commercials  or  trail- 
ers on  separate  reels  from  the  main 
film  which  enable  tv  program  pro- 
ducers to  remove  their  commercials 
from  films  they  receive  or  to  add 
commercials  locally. 

Another  special  feature  is  an 
automatic  "stopping  device  on  all 
splices.  A  switch  allows  this  feature 
to  be  selected  and  »  hen  the  machine 
stops  on  every  splice,  the  operator 
can  determine  where  the  commercial 
is  starting,  for  easy  removal.  Stop- 
ping on  every  splice,  the  machine 
also  checks  the  strength  of  the 
splices.  A  reverse  switch  allows  the 
film  to  be  slowly  reversed  in  case 
the  film  has  gone  past  the  area  to 
be  edited. 

"Editor  Model-K  was  designed 
for  use  by  film  laboratories,  pro- 
ducers and   distributors   as   well  as 

The  Inspect-O-Film  Model  K 


l\  stations,  ll  can  be  used  as  a 
standard  lnspect-()-?"ilm  machine 
and  inspection  can  be  speeded  by 
llireading  the  film  around  the  editor 
.ind  \iewcr  positions  of  the  machine. 
The  viewer  can  be  used  at  tliree 
limes  the  normal  sound  speed — 
from  36  ft.  per  minute  to  approxi- 
mately 100  ft.  per  minute. 

In  standard  operation,  the  In- 
spect-0-Filni  provides  electronic  in- 
spection, cleaning  and  measuring 
control.  It  also  projects  the  picture 
for  visual  continuity  and  synchron- 
izes the  sound  track. 

NormalK  inspecting  film  at  the 
rate  of  400  ft.  per  minute,  the  "Ed- 
itor" Modcl-K  stops  automatically 
at  any  defect  that  would  cause  a 
poor  showing.  It  stops  at  large 
sprocket  holes,  torn  sprocket  holes, 
scotch  tape,  broken  film,  weak 
splices,   sprocket    punch   caused   by 


gear  running  out  of  sprocket  Imles. 
A  light  illuminates  the  defect. 

Repairs  can  be  made  on  the  film 
without  rciTioving  it  from  the  ma- 
chine—  h\  lifting  the  film  olf  the 
dri\e  wheel.  Re-inserted  on  the 
machine,  the  film  is  run  through 
cleaner  rollers  and  footage  counters. 
Each  splice  is  electronically  counted 
and  the  machine  automaticallv  re- 
winds the  film  and  cuts  itself  off  at 
the  end  of  a  rewind  cycle. 

The  Editor  model  takes  sound  or 
silent  16mm  fihn  on  reels  up  to 
2.000  feet.  It  can  be  operated  at 
sound  speed  range  from  0  to  100  ft. 
per  minute,  to  inspecting  speed 
range  of  400  ft.  per  minute.  Speeds 
are  controlled  by  the  operator.  Two 
motors  are  used  to  move  the  film. 

Other  details  can  be  obtained 
from  The  Harwald  Company.  1216 
Chicago  Avenue.  Evanston.  111.      ^ 


ANYONE   WISHING   TO   tOMMl  Nil  ATE 

sales,  merchandisinj;.  public  relations,  or 
technical  information  to  any  audience, 
would  do  well  to  consider  the  creative  and 
production  facilities  of  PATHESCOPE 
PRODUCTIONS,  which  has  been  success- 
fully  operating  in  this  area  for  an  unbroken 
period  of  42  years. 


New    York    City 


PLaza    7-5200 


PATHESCOPE   PRODUCTIONS 

The  Pothescope   Compony   of  America,    Inc. 
580    Fifth    Avenue,    New    York    36,    Nev»    York 


Soltzmon  Compound  Animation  Toble 

Animation  Compound  Table  Is 
Offered  by  J.  G.  Saltzman,  Inc. 

♦  A  new  (Compound  Table,  "ideal 
for  animation  and  special  effects." 
has  been  announced  bv  J.  G.  Saltz- 
man. Inc..  New  York,  sales  distribu- 
tor for  Caesar  Manufacturing.  Inc 

The  new  tables  special  design  en 
ables  the  operator  to  get  very  close 
to  his  work  without  any  effort.  .\ll 
movements  are  calibrated  in  .010  . 
The  new  unit  can  be  electrically  or 
hand  operated.  It  has  a  counter- 
balanced and  interchangeable  platen. 

Complete  information  is  available 
from  J.  G.  Saltzman   Inc. ,480  Lex- 
ington Avenue,  New  York  17,  N.^  . 
*        «        * 

Insulating  Barrier  Improves 
Tape  Says  Affton  Industries 

♦  New  recording  tape  and  disc> 
have  been  announced  by  a  recent 
entry  into  the  field  of  recording 
media  manufacturers.  Affton  In- 
dustries. St.  Lt>uis.  Missouri. 

A  special  insulating  barrier  be- 
tween the  new  tapes  base  and  the 
oxide  eliminates  print-thru  from  one 
layer  of  tape  to  another  and  thi> 
insulating  barrier  serves  as  a  sub- 
stantial aid  in  the  manufacture  of 
a  flatter,  stronger,  curl-free  tape, 
the  compan\  states. 

Polishing  and  "built-in"  lubrica 
tion  are  said  to  improve  tape-to- 
head  contact  and  avoid  trouble 
from  squeal  or  drop-outs.  The  re- 
cording tape  is  supplied  on  both 
-Acetate  and  Mylar  base  in  all  stand- 
ard thicknesses  and  widths.  A  "cus- 
tom service"  supplies  any  odd  size 
width  or  thickness  as  required.  The 
tape  is  interchangeable  on  all  popu- 
lar recording  machines  and  requires 
no  changes  or  corrections  either 
electrically  or  mechanically  to  effet  I 
a   higher   output. 

.\  full  line  of  professional  record- 
ing discs  include  sizes  from  6'!; 
through  17^4  •  AH  popular  thick- 
nesses are  offered  and  all  discs  arc 
on  Alum  bases.  \  new  7  4.S  rpin 
instantaneous  size  comes  complete 
with  pressure  labels  and  inserts. 
Discs  are  custom-packaged  and  in- 
clude envelopes  and  self-storing  t\pe 
file  boxt*s. 

Descripti\('  literature  will  be  su})- 
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plied  on  request  to  the  manufac- 
turer. Write:  Dept.  A.  AfFton  Inclu^-^■ 
tries,    8300    Flex-0-Lite    Drive,    .-^t. 

Louis  23.  Missouri. 

^        *        -s 
Audio  Master  Releases  16 
Tunes  for  Film  Backgrounds 

♦  Sixteen  new  tunes  specifiealh  cre- 
ated for  the  production  of  industrial 
and  educational  16nim  motion  pic- 
tures, tele\ision  films,  commercials 
and  sound  slidefilms  have  been  re- 
leased by  Audio-Master  Corp.,  17 
East  45th  Street.  New  York  17, 
publishers  of  the  BG- Library  of 
Mood  and  Bridge  Music. 

The  16  tunes  comprise  a  new 
musical  section  called  "Americana" 
and  express  Southern  and  Western 
motifs  and  industrial  moods.  "In 
the  South"  musically  suggests  roll- 
ing fields,  plantations,  landscapes. 
"On  the  Range"  is  indicative  of 
mountain  scenes,  cowboys,  large 
herds  on  the  move.  "Harvest  Time" 
echoes  the  rural  atmosphere.  "Keep 
"Em  Rolling"  is  the  hum  of  the  busv 
factory,  the  assembly   line. 

Composed  and  orchestrated  In 
background  music  specialists  and 
mastered  with  the  new  controlled 
equalized  hot  stylus,  the  tunes  are  of 
superior  technical  and  artistic  qual- 
ity, the  publisher  says.  Each  tune 
is  of  11-;  minutes  duration,  divided 
into  an  approximate  timing  range 
of  30  seconds  for  an  opening.  30 
seconds  general  middle  section  and 
30  seconds  closing,  with  matched 
keys  for  easy  cueing  of  anv  com- 
bination of  tunes. 

»        «        fr 
Cellomatic  Develops  New  Arc 
Equipment  for  Meetings,  Video 

*  The  Cellomatic  Corporation  has 
developed  a  new  carbon  arc  projec- 
tor which  will  permit  greater  use  of 
rear  screen  animated  scenes  in  tele- 
vision production  and  commercials. 
It  will  also  make  possible  the  use 
of  larger  screens  when  the  Cello- 
matic technique  of  live  animation 
is  used  in  sales  presentations. 

The  3000  watt  light  source  dou- 
bles the  brilliance  of  the  Cellomatic 
equipment  and  provides  a  projected 
picture  in  b  w  or  color  up  to  20  x 
30  feet. 

*A  training  program  for  companv 
personnel  in  the  operation  of  the 
Cellomatic  projector  has  been  an- 
nounced by  the  Cellomatic  Corpor- 
ation. Lp  to  the  present,  companies 
using  Cellomatic  animated  illustra- 
tions for  their  sales  presentations 
have  required  the  service  of  an 
operator  supplied  by  Cellomatic. 

Under  the  new  plan,  firms  which 
make  extensive  use  of  the  Cellomatic 
animation  in  travelling  shows,  re- 
gional meetings  and  television  will 
be  able  to  have  a  member  of  their 
staff  serve  as  operator. 


B&H  Shows  New  Fiimosound 

♦  New  features  and  a  new  case  for 
the  Fiimosound  16nim  optical-mag- 
netic recording  projector  were  an- 
nounced recently  by  Carl  Schreyer, 
merchandising  vice-president  of  Bell 
i  Howell  Companv. 

To  introduce  the  new  projector, 
called  the  Fiimosound  302.  Bell  & 
Howell  dealers  are  offering  a  SlOO 
bonus  trade-in  on  purchases  of  the 
new  model  before  May  1. 

Among  the  new  features  of  the 
Fiimosound  302  is  a  case  similar 
to  the  new  Fiimosound  38-5  I  optical 
only  I  projector  announced  last  No- 
\ember.  The  case  has  acoustically 
treated  aluminum  doors,  a  Neoprene 
cushioned  handle  for  carrying  com- 
fort and  a  t«o-toned  grey  finish. 

An  eight-inch  (instead  of  six- 
inch  I  built-in  speaker  in  the  302-C 
model  increases  sound  volume  and 
improves  the  tone  (two-case  units 
with  12-inch  and  power  speakers 
also  are  available.  I  Other  improve- 
ments include  a  positive  rack-and- 
pinion  l\pe  tilt  that  cannot  slip  out 
of  adjustment,  longer  pressure  plates 
to  hold  the  loop  with  "green"  or 
new  film  and  improved  phone-type 
speaker  cable  connectors. 


J 

World's  greatest  and  most  versatile 

lVN&  STEREO 

Now  a  STEREO  SELECTROSLIDE  io  project  48 
Eastman,  Realist,  or  similor  3D  pictures  continu- 
ously—outomoticolly— or  by  remote  control  and 
olways  in  perfect  focus.  But  that's  not  all, 
special  construction  permits  projector  to  operate 
OS  for  conventional  slides  by  blocking  out  one 
of  the  3D  pictures.  It  is  important  to  note  that 
Realist  films  require  cutting  opart  ond  mounting 
side  by  side  between  2x2"  glass,  this  however, 
insures  perfect  3D  pictures  on  the  screen  ond 
obsence  of  eye  fotigue. 


There's  a  Selettroslide 
to  fit  every  projection 
problem  —  consult   vs» 


31  years  of  experience  brings  you  this  STEREO 
projector  showing  pictures  free  from  distortion 
of  perspective,  even  in  close-ups,  and  insures 
constant  realignment  of  pictures.  Short  focus  of 
projection  lenses  permits  showing  of  large  pic- 
tures in  limited  spoce,  making  it  tdeol  for 
exhibits,  conventions,  etc.  Many  additional  ad- 
vontoges  including  unique  lense  mount  to  accom- 
modate the  new  Leiti  Stereo  lenses  for  Leica 
Stereoslides  which  require  no  special  mounting. 
Be  sure  to  see  this  masterpiece  —  ot  your 
dealer    or    write    for   complete   details. 


Illustrated  literature  availabte  ~  no   cosf  or  obligation 


ESTABLISHED  1934 


ne:  DUnkirk  9-1288 


Our  "\'eep"  in  charge 
of  Quality  Control 
says — 


"For  That  Picture 
Worth  MORE 
Than  10,000 
Words,  See... 
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TRADE,  TECHNICAL  AND   EDUCATIONAL  FILM  ORGANIZATIONS 


NATIONAL    AUDIO-VISUAL 
ASSOCIATION.    INC. 

Office:  2540  Eastwood  .\vp..  Evanstmi.  111. 

Executive  vice-president :  Don  \^'liite. 

Officers:  Alan  B.  Twyman  (Twyman  Films. 
Inc.i.  president:  Ainslie  R.  Davis  I  Davis  .'Xudio- 
Visual  Co.  I .  first  vice-president :  William  \^  . 
Birclifield  I  .Alabama  Photo  Supph  I.  second  lice- 
prcsident:  Jack  E.  Lewis  (Lewis  Film  Service  I. 
chairman  of  the  board:  P.  H.  Jaflarian  (Audio- 
Visual  Center,  Inc.K  secretary:  W.  G.  Kirtley 
( D.  T.  Davis  Co.  of  Louisville,  Inc.),  treasurer. 

Directors- AT-L.\RCE:  Frank  S.  Bangs  (Frank 
Bangs  Co. I  :  Ja.sper  Ewing.  Jr.  (Jasper  Ewing  & 
Sons). 

Membership:  NAVA  is  a  trade  association  of 
audio-visual  equipment  dealers,  service  agencies, 
commercial  film  libraries  and  suppliers  to  school, 
church,  industrial  and  community  users  of  these 
materials  and  equipment.  An  advisory  member- 
ship consists  of  producers  of  classroom  and 
religious  materials  and  principal  audio-visual 
equipment  and  accessory  manufacturers. 

N.iVTioNAL  Convention  and  Trade  Show:  July 

22-25.    1956   at    the   Sherman    Hotel.    Chicago. 

Guests  admitted  by  registration  fee. 


FILM    COUNCIL    OF    AMERICA 

Office:  600  Davis  Street.  Evanston.  111.  Tele- 
phone: D.Avis  8-7272. 

Officers:  Dr.  Paul  A.  Wagner,  president:  Direc- 
tors —  R.  J.  Bingham  ( President,  Association 
Films.  Inc.  I ,  chairman ;  Dr.  \^'illiam  S.  Carlson 
(President.  State  University  of  N.Y.I,  vice- 
chairman  :  Eddie  Albert  (  film  producer,  actor  I , 
secretary:  William  H.  Garvey.  Jr.  (President. 
Society  for  Visual  Education  I .  treasurer:  Richard 
B.  Sealock  (Librarian.  Kansas  City  Public  Li- 
brary I,  member-at-larjie :  Mrs.  Oscar  A.  .Ahlgren 
(Past  President.  General  Federation  of  Women's 
Clubs  I;  Dr.  John  T.  Caldwell  (President.  U.  of 
.\rkansas  I  :  David  C.  Fulton  ( Office  of  Public 
Relations.  International  Bank  for  Reconstruction 
and  Development!  ;  Mrs.  Franklin  D.  Roosevelt: 
Dr.  John  Slawson  I  Executive  Vice-President. 
American  Jewish  Committee)  :  Dr.  Frank  Stan- 
ton (President.  Columbia  Broadcasting  System, 
Inc.). 

Purpose:  To  promote  the  use  of  cultural,  in- 
dustrial, educational  and  informational  films 
primarily  on  the  adult  education  level.  The  FCA 
is  a  nonprofit  educational  organization  which 
works  with  film  producers,  sponsors,  distributors. 
national  organizations,  local  film  councils  and 
community  program  planners. 

American  Film  Assembly:  April  23-27,  1956, 
Morrison  Hotel,  Chicago.  Includes  film,  sound 
slidefilm  and  filmstrip  showings  in  numerous 
categories,  conferences  and  trade  show. 
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'T'Fii.  Kk.iit  Ok(.a.mzations  listed  on  this 
page  comprise  primary  trade,  technical 
and  professional  groups  to  which  members 
of  the  audio-visual  field  and  allied  indus- 
tries may  turn  for  guidance.  For  details 
concerning  producer,  laboratory  and  film 
sponsor  organizations  see  pages  78  and  80. 


SOCIETY  OF   MOTION    PICTURE   AND 
TELEVISION    ENGINEERS 

Office:  55  West  42nd  St..  .\ew  York  36.  N.Y. 

Officers:    Dr.    John    G.    Frayne    (Engineering 

Mgr.,  Westrex  Corp.).  president;  Barton  Kreuzer 
I  Radio  Corp.  of  America  ( .  executive  vice-presi- 
dent: Herbert  Barnett  (General  Precision  Equip- 
ment Corp.  I .  past-president ;  Axel  G.  Jensen 
I  Bell  Telephone  Laboratories  I ,  engineering  vice- 
president:  Norwood  L.  Simmons  (Eastman  Ko- 
dak Company  I ,  editorial  vice-president:  John  W. 
Servies  ( National  Theatre  Supply  I .  financial 
vice-president;  Byron  Roudabush  (Byron.  Inc.  I . 
convention  vice-president:  Wilton  R.  Hohii  (E.  1. 
du  Pont  de  Nemours  &  Co..  Inc.).  secretary; 
George  W .  Colburn  ( Geo.  W .  Colburn  Labo- 
ratory. Inc.  I.  treasurer;  Boyce  Nemec.  executive 
secretary. 

Plrpose:  The  Society  works  toward  the  im- 
provement, along  technical  lines,  of  film  produc- 
tion and  exhibition,  television  and  equipment 
and  film  manufacture.  Published  reports,  stand- 
ards and  specifications  are  made  available 
through  the  Society  and  derive  from  the  work  of 
various  committees. 

Conventions:  79th  Semi- Annual  Convention 
April  29-May  4,  Hotel  Statler.  New  York  City: 
80th  Semi-Annual  Convention  meets  in  fall 
(October  7-12)  in  Los  Angeles. 

AUDIO-VISUAL    CONFERENCE    OF 
MEDICAL    AND    ALLIED    SCIENCE 

Officers:  J.  Edwin  Foster,  Ed.D.  (Director, 
Medical  .Audio-Visual  Institute!,  chairman;  Miss 
Helaine  S.  Levin  ( Film  Librarian.  American 
Dental  Association  ! .  vice-chairman ;  Miss  Helen 
Y  ast  I  Film  Librarian.  American  Hospital  Associ- 
ation. 18  East  Division  St..  Chicago,  111,  I ,  secre- 
tary-treasurer. 

Membership:  Medical,  dental  and  allied  agencies. 
Purpose:  To  exchange  information  regarding 
programs  of  the  member  organizations:  to  dis- 
cover, collect,  disseminate  and  exchange  descrip- 
tive and  evaluati\e  information  on  audio-visual 
media  as  related  to  their  application  to  education 
in  the  medical  and  allied  sciences. 

Annual  Conference:  Held  during  the  National 
Audio-Visual  Association  Convention  in  Chicago. 


DEPARTMENT    OF    AUDIO-VISUAL 

INSTRUCTION 

NATIONAL    EDUCATION 

ASSOCIATION 

Office:  1201  16th  St..  N.W..  Washington  6.  D.C. 

.Address:  Floyde  E.  Brooker,  Acting  Executive 
.Secretary. 

Purpose:  The  largest  affiliation  of  school  users 
of  audio-visual  materials  and  an  official  depart- 
ment of  the  National  Education  Association. 
National  Convention  land  exhibit!  to  be  held 
March  12-16,  1956.  at  the  Sheraton  Cadillac 
Hotel.  Detroit.  Michigan. 


EDUCATIONAL    FILM    LIBRARY 
ASSOCIATION.    INC. 

Office:  345  E.  46th  Street.  New  York  17.  N.Y. 

Officers:  Emily  S.  Jones,  executive  secretary: 
Mary  L.  Allison,  evaluation  editor. 

Membership:  (constituent!  —  432  nonprofit 
educational  institutions;  (service)  — 38  com- 
mercial organizations  and  interested  individuals: 
4  international  members  —  government  agencies, 
film  groups  of  other  countries:  15  submember- 
ships.  73  personal  memberships. 

Purpose:  To  encourage  and  improve  the  pro- 
duction, distribution  and  utilization  of  educa- 
tional films.  EFLA  conducts  a  film  evaluation 
service. 

CATHOLIC    AUDIO-VISUAL 
EDUCATORS    ASSOCIATION 

.Address:  Box  618.  Church  Street  P.O..  New 
York  8,  N.Y. 

Officers:  Leo  J.  McCormick.  Ph.D..  president: 
Michael  Mullen.  CM.,  vice-president. 

Annual  Convention:  C.AVE  is  coordinating  its 
fifth  annual  convention  with  llie  National  Catho- 
lic Educational  .Association  national  convention. 
April  3-6  in  St  Louis.  Audio-visual  films  may 
exhibit  at  this  joint  convention.  No  registration 
fees  are  required  but  CAVE  is  appealing  for 
contributions  from  a-v  firms  to  establish  a  sink- 
ing fund  for  its  operations. 

NATIONAL   TELEVISION    FILM 
COUNCIL 

(Comprising  all  facets  of  the 
Television  Film  Industry) 

(jinci::     Id.W    Broadway.    Ne«    York    19.    New 

York. 

I'honk:  Jl  dson  6-5441 

Chief  Ofhci;k:  John  J.  Schneider  I  Vice-Presi- 
dent and  Director  of  Program  Dept..  ABC  Tele- 
vision Network!,  president. 

Meetings:  The  Council  meets  at  regular  inter- 
vals in  New  York  (^ity  where  its  membership  is 

primarily  located. 
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Rapid's  modern  lab  in   New  York 

Rapid  Film  Teciinique  Opens 
Plant  in  Long  Island  City,  N.Y. 

M  Rapid  Film  Technique,  Inc.  pio- 
neer specialist  in  film  rejuvenation 
and  preservation  has  opened  a  large 
laboratory  and  transferred  its  exec- 
utive offices  to  37-02  27th  Street, 
Long  Island  City,  New  York.  The 
move  has  been  made  to  increase 
and  expand  the  film  care  services 
it  already  offers  to  its  clients. 

The  new  laboratory,  which  more 
than  triples  Rapid's  film  care  facil- 
ities, is  equipped  with  the  very 
latest  precision  and  electronic  equip- 
ment, custom-built  by  the  company's 
engineers.    This    special    machinery 


ATTENTION!!! 
MR.    FILM   PRODUCER 

Please  refer  to  article  "What 
Film  Industry  Needs  .  .  ."  page 
24.  December  issue  Business 
Screen.  Now  available  Adv. 
Sales  and  Promotion  Manager 
in  mid-forties.  Proven  sales  rec- 
ord in  industrial,  business  and 
trade  adv.  media.  Well  experi- 
enced in  cementing  client- 
agency-media  relationship  to 
hold  present  and  secure  in- 
creased business. 

Contacted  top  level  executives 
responsible  for  firms  business 
growth;  association,  trade  and 
bureau  secretaries  for  overall 
expansion  of  their  respective 
industries  in  both  sales  and 
public  relations.  Capable  of 
talking  clients'  business  in  sales 
— marketing — merchandising 
and  long  range  programs. 

My  personal  change  of  sales 
media  is  based  on  a  very  sound 
study  of  future  sales  methods. 
New  York  resident:  married: 
excellent  references.  Refer  this 
adv.  to  associates. 

Write:  Box  S6-2A 

BUSINESS   SCREEN 

489  Fifth  Avenue        New  York  17 


SPECIAL 

OPTICAL  EFFECTS 

and   TITLES  by 

RAY    MERCER    &    COMPANY 

4241   Normol  Ave.    •     Hollvweod  29,  CalH. 
Send  for  Free  Optical  Effects  Chart 


cannot  be  duplicated  anywhere  and 
the  company  believes  that  its  new 
facilities  for  exacting  motion  pic- 
ture film  maintenance  are  unex- 
celled. 

"In  addition  to  having  their  film 
returned  with  the  same  high  qual- 
ity craftsmanship  as  in  the  past,  our 
clients  throughout  the  country  can 
now  look  forward  to  increased  speed 
in  the  servicing  of  their  shipments," 
Jack  Bernard.  Rapid  Film  president, 
stated.  "W^e  hope  that  television 
companies,  advertising  agencies, 
film  libraries,  and  all  other  motion 
picture  organizations  to  whom  time 
lost  is  money  lost,  will  find  our  ser- 
vices increasingly  valuable  in  sol- 
ving their  film  problems."  he  added. 

For  the  convenience  of  New  York 
City  accounts,  and  out-of-town  visi- 
tors. Rapid  Film  will  continue  to 
maintain  a  service  office  at  its  for- 
mer Manhattan  headquarters,  21 
West  46th  Street.  This  office  will  be 
open  from  9  to  5,  Monday  through 
Friday.  While  tthe  Manhattan  ser- 
vice office  will  be  available  for  pick- 
up and  delivery,  all  film  deliveries, 
whenever  possible,  should  be  made 
directly  to  the  new  plant  in  Long 
Island  City.  ^ 

Cinescript,  Cincinnati  Offers 
Industry  Script  Service 

"^  James  B.  Hill,  president  iif  Olym- 
pus Film  Productions.  Inc.,  Cin- 
cinnati, has  announced  the  forma- 
tion of  an  additional  companv  to  be 
known  as  Cinescript.  The  new  com- 
panv will  specialize  in  motion  pic- 
ture scripts,  film  program  analyses 
and  varied  consultant  services. 

Cinescript  s  activities  will  be  div- 
ided between  services  to  industry 
and  preparation  of  motion  picture 
treatments  and  scripts  for  indepen- 
dent producers  who  do  not  main- 
tain their  own  writing  staff. 

Cinescript  will  offer  business  and 
industry  a  complete  program  for 
surveying  and  analyzing  a  com- 
pany's needs  in  the  audio-visual 
field.  Offering  the  services  of  its 
staff  of  professional  motion  picture 
writers,  the  new  firm  will  enable 
the  sponsor  to  select  production 
services  independent  of  script  ser- 
vices. Hill  said. 

Cinescript  s  postal  address  is  Box 
88.  Station  E.  Cincinnati  19.  Ohio. 

Vacuumate  Now  at  Ansco  Lab 

♦  Vacuumate  Corp.  has  installed  its 
film  treatment  equipment  in  the 
Ansco  Film  Laboratorv  at  L  nion. 
N.J. 

Professional  and  amateur  film  us- 
ers can  order  the  Vacuumate  treat- 
ment for  lasting  protection  against 
wear.  oil.  finger  marks,  scratches 
and  climatic  changes  from  the  Ansco 
lab  at  standard  Vacuumate  prices. 


HERE   IT   IS 


PATENT 
PENDING 


THc  DUAL  READER 


^   ((    ) 


NOW   AVAILABLE   FOR   OPTICAL 
AND   MAGNETIC   SOUND! 

The  Dual  Reader  which  was  received  with  such  enthusiasm 
by  film  editors  Is  now  available  for  both  optical  and  mag- 
netic sound  reproduction.  Edit  picture  with  double  system 
magnetic  or  Magnastripe,  or  check  an  optical  print  against 
a   magnetic  track.   For    16mm   and   35mm. 

Send  for  descriptive  literature. 


THE   CAMERA  •  MART^ 


INC. 


1845  Broadway  at  60th  St. 
NEW  YORK  23,  NEW  YORK 


Phone:    Circle    6-0930 
CABLE:  CAMERAMART 


^^^/  CrP     PRODUCTIONs\^^& 


SERVING  INDUSTRY 

30  YEARS 


LOUCKS&NORLING  STUDIOS 

INC. 

245  WEST  SStn.STREET 
NEW  YORK  19,  N.Y. 
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A  Pruqram  of  CitizHii  Educatiuii 

Two  Useful  Films  on  Voting  and  the  Legislative  Process 


Riviera   Recorder  for  auto  doshboords, 

Cousino  Tape  Mechanisms  to 
Teach,  Listen  from   Dashboard 

■♦t  Tape  recurders  built  iiitu  aiitu- 
mobiles  as  part  of  the  car  radio- 
assembly  are  the  latest  application 
of  new  cartridge-type  engineeriiij; 
principles  which  are  being  commer- 
cially advanced  for  use  in  several 
areas  of  sonic  communication. 

A  number  of  automobile  manu- 
facturers have  started  development 
work  on  the  new  audio-accessor) 
and  automobile  units  are  exepcted 
to  be  on  the  market  sometime  this 
year.  The  new  automobile  unit  can 
be  used  for  recording  and  or  play- 
back while  the  car  is  in  motion  or 
parked. 

Manufacture  of  built-in  tape  re- 
corders for  automobiles  has  been 
made  possible  by  a  mechanism  de- 
signed by  Cousino.  Inc..  Toledo. 
Ohio,  for  use  with  the  new  Cousino 
automatic  continuous  tape  cartridge. 
This  new  cartridge  has  eliminated 
nmch  of  the  mechanism  of  conven- 
tional tape  recorders,  such  as  the 
play  spindle,  the  feed  spindle,  drive 
belts  and  pulleys,  and  rewind  n\ech- 
anism. 

To  play  the  Automobile  Tape 
Recorder-Radio  combination,  the 
driver  selects  a  pre-recorded  tape 
cartridge  from  storage  space  be- 
neath the  dashboard.  He  inserts  the 
cartridge  in  the  plavback  mechan- 
ism by  pushing  one  end  into  the 
large  playing  slot.  It  automalicalh 
locks  into  position.  He  pushes  the 
"on"  button  and  the  tape  begins  to 
play.  No  further  attention  is  neces- 
sary. Recording  ended,  the  tape 
stops  and  the  cartridge  ejects  auto- 
matically via  an  electronic  signal 
which  trips  the  stop  mechanism. 

Business  uses  suggested  for  the 
new  Cousino  sound-on-«  heels  facil- 
ity include  time-saving  trainer  and 
work-detail  ideas  for  executives, 
salesmen,  professional  men  and 
policemen. 

The  basic  Cousino  patents  on  in- 
ventions develo[)ed  by  Bernard  A. 
Cousino.  for  cartridge  and  playing 
mechanism,  are  held  by  the  Brown- 
ing Research  Corporation  of  Toledo. 
Full  information  on  licensing  may 
be  obtained  from  Cousino.  Inc.  2S2.'S 
Madison  Ave..  Toledo  2.  Ohio,     y' 


CrnZKN  \—  fails  to  \ote  because 
he  always  forgets  to  register. 
(  itizen  \  — always  votes  the  straight 
licket  because  the  split  ticket  is 
"loo  complicated."  Citizen  Z — never 
intends  to  vote  because  "what  good 
does  it  do?" 

(government  by  the  people  means 
that  the  entire  enfranchised  popula- 
tion intelligently  participates  in  the 
processes  of  representati\  e  rule.  How 
much  actual  government  by  the 
people  we  have  in  the  United  States 
is  reflected  in  the  shockingly  low 
turnouts  at  many  local  and  national 
elections,  in  the  popularity  of  nmd- 
dled  and  derogatory  opinions  about 
the  work  done  b\  our  "elected  repre- 
sentatives." Lnfamiliarity  with  the 
mechanics  of  voting  and  numb- 
headedness  about  the  legislative  sys- 
tem help  keep  people  awa\  from  the 
polls  and  lessen  the  quality  of  ballot 
decisions  of  those  who  do  vote. 

Strength  for  Our  Democracy 
(iroups  interested  in  making  gov- 
ernment by  the  people  a  stronger 
reality  may  make  use  of  two  docu- 
mentary motion  pictures  produced 
by  Indiana  I  niversity — Voting  Pro- 
cedures and  The  Legislative  Process. 
These  films  can  help  citizens  and 
potential  citizens  understand  their 
political  responsibilities  and  that 
the  practice  of  their  civic  duty  isn  t 
impossibly  difficult. 

Voting  Procedures.  14  minutes, 
black  white,  explains  the  impor- 
tance of  voter  registration,  registra- 
tion requirements  and  procedures, 
preparation  of  voting  lists.  It  clari- 
fies the  organization  of  candidates" 
names  on  paper  ballot,  party  column 
and  office  group,  on  voting  machine 
panel.  It  defines  the  various  schemes 
of  voting  b\  paper  ballot  and 
machine  —  "straight"  and  "split" 
ticket,  "write-ins."  voting  for  public 
and  special  measures.  It  summarizes 
\oting  procedures  in  a  cl()sed  part) 
l)rimar\  in  which  pajjer  ballots  are 
used  and  a  general  election  in  which 
machines  arc   used. 

Be  Prepared  When  You  Vote 

The  importance  of  individual 
preparation  prior  to  voting  is 
stressed  atid  the  viewer  is  advised  to 
study  sample  ballots,  to  know  the 
location  of  the  polling  place,  the 
date  and  hours  of  voting.  This  time, 
place  and  ballot  are  shown  as  the 
citizen's  opportunity  to  join  in  self- 
govermnent.  to  name  officials  and 
enact  laws  and  poliiies  that  affect 
him  and  the  world. 

I  oting  Proceitures  ran  lie  used  to 


\i\if\  printetl  materials  nu  election 
requirements  and  methods,  to  stimu- 
late pre-election  discussions  of  state 
and  national  elections,  party  actions. 
It  can  preface  the  work  of  political 
information  committees  and  school 
citizenship  programs.  It  will  serve 
as  a  reference  in  discussions  of 
democratic  processes  and  contempo- 
rary social  problems. 

The  Legislative  Process.  28  min- 
utes, color  or  black  white  is  de- 
signed to  "develop  a  sense  of  pride 
for  the  way  in  which  citizens  through 
their  elected  representatives  work 
greatest  number."  This  film  inter- 
prets legislative  procedure  as  a  sys- 
tematic and  careful  consideration  of 
all  proposals  for  laws.  It  suggests 
the  role  of  constituents  in  the  initi- 
ation and  enactment  of  legislative 
measures  and  illustrates  the  step-by- 
step  process  through  which  a  bill 
must  pass  to  become  a  law. 

How  the  Legislature  Operates 

The  Legislative  Process  teaches 
its  lesson  in  representative  govern- 
ment as  it  witnesses  the  Indiana 
General  Assembly  in  action.  Inter- 
weaving commentary  and  synchro- 
nous sound,  animated  flow  charts 
and  live  action,  the  film  depicts  the 
introduction  and  first  reading  of  a 
bill,  committee  deliberation,  .second 
reading,  engrossment,  third  reading 
and  final  vote.  The  camera  watches 
as  the  speaker  of  the  house  and  the 
president  of  the  senate  sign  an  en- 
rolled act  in  the  presence  of  their 
respective  houses.  Viewers  see  the 
governor  receive  an  opinion  from 
the  attorne\   general  before  signing. 

Useful  to  Industry  and  Clubs 

This  authoritative  film  can  serve 
adult  stud\  and  service  groups,  pro- 
gram leaders  of  farm,  labor  and 
business  organizati<.)ns.  workers  in 
political  parties  and  public  office, 
international  agency  officials,  col- 
lege faculties  in  political  science, 
junior  and  senior  high  classes  in 
social  science. 

Preview  prints  of  I  oting  Pro- 
cedures can  be  obtained  at  return 
postage  cost.  Prints  may  be  pur- 
chased for  S7.5.00.  The  Legislative 
Process  may  be  purchased  in  color 
for  .82.50.00:  in  black/white  for 
SI 3.5.00.  Both  films  may  be  pur- 
chased from  the  Audio-Visual  Cen- 
ter, Indiana  I  niversity.  Blot>ming- 
ton.  Ind..  and  from  the  Educational 
Film  Library  Association,  345  East 
46th  Street.  New  York  17.  N.Y. 
Both  films  are  available  on  rent-to- 
own  and  regular  rental  bnsis.         ^' 


'Edge  of  Silence'  Answers  Need 
of  Those  with  Hearing  Deficiency 

M  \  Nouii^  woiiuiii  ami  a  sini  r>^fiil 
engineering  executive  who  are  losing 
their  hearing  and  doing  nothing 
about  it  are  the  dramatic  examples 
of  human  problems  involved  in 
hearing  deficiency,  correction  and 
the  acceptance  f>f  mechanical  hear- 
ing which  are  explained  in  The 
Edge  of  Silence,  a  new  30-minute 
color  motion  picture  sponsored  by 
Zenith  Radio  Corporation. 

To  promote  the  use  of  mechani- 
cal aids  manufactured  by  Zenith"s 
hearing  aid  division,  the  Company 
is  employing  a  film  which  is  de- 
signed to  foster  sympathetic  under- 
standing of  the  problems  of  harrl- 
of-hearing  people. 

\^'illiam  N.  Brown,  vice-president 
and  manager  of  Zeniths  hearing 
aid  division,  emphasized  the  need 
for  educating  the  public  on  the 
hearing  prolilem. 

Millions  Are  In  Need  of  Aid 

"Estimates  tell  us."  Brown  said, 
"that  there  are  between  seven  and 
15  million  persons  in  this  country 
today  who  need  a  hearing  aid  as  a 
bridge  between  silence  and  sound  — 
and  the  number  is  steadily  increas- 
ing. Of  these,  at  least  2  million  and 
possiblv  .'^  million  are  school-age 
youngsters." 

The  Edge  of  .'Silence  uses  life-like 
episodes  to  underline  the  mounting 
frustrations,  tensions  and  need- 
less maladjustments  that  uncorrected 
hearing  loss  can  cause.  With  its 
case-history  image  and  sound  it 
reaches  out  to  tactfully  warn  those 
whose  lethargv-  fears  and  embar- 
rassment psychologically  prevents 
them  from  taking  decisive  action  to 
repair  or  supplement  their  hearing 
before  it  is  too  late. 

Aimed    to    Lower   the    Barrier 

The  film  is  particularly  aimed  at 
about  85'"f  of  those  who  need  the 
help  of  a  hearing  aid  but  refuse  to 
wear  one.  Zenith  credits  itself  with 
a  12-year  crusade  to  lower  the  cost 
of  hearing  aids  —  making  its  possi- 
ble for  large  numbers  of  hard-of- 
hearing  to  resume  employment  and 
to  lead  happv  useful  lives.  The  film 
works  to  eliminate  the  mental  barri- 
ers which  keep  the  recalcitrant  Hj'^c 
from   making  use  of  electronic  aid. 

The  Eilge  oj  .Silence  was  pro- 
pduced  In  Telefilm.  Chicago,  from 
a  .script  bv  Bruce  Henry.  Print> 
have  been  made  available  for  frei- 
showings  t^i  fraternal  organizations, 
parent-teachers,  hearing  societies, 
women's  clubs  and  other  profes- 
sional and  n<in-profi^-sional  or- 
ganized groups  throughout  the 
I  nited  States.  Film  users  may  con- 
tact Zenith  Radio  Corporation  at 
6601    W.   Dickens  Avenue.  Chicago. 
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THE  IIVDEX  DF  SPDIVSDRED  FILMS 

■¥  This  annual  compilation  of  sponsored  film  programs  reviewed 
during  the  past  year  in  Business  Screen  affords  our  readers  a 
('on\enient  reference  source  for  Volume  Sixteen  of  this  public- 
cation  :  issues  one  to  eight  are  included  in  the  titles  listed  below, 
as  well  as  page  numbers  on  which  articles  appeared. 


SPONSOR 

FILM  TITLES 

No. 

Pages 

Aetna  Casualty  it  Surciv  Co. 

Doni  Skid  Yourself 

8 

29 

One  to  a   Customer 

3 

10 

I'liildle  a  Safe  Canoe 

.5 

12 

Advertising  Federation  ol 

He,  the  People  —  In  Advertising 

3 

30 

\nierica 

Allied  Chemical  S:  Dye  Corp. 

Man  Against  Hunger 

4 

5.5 

Aluminum  Co.  of  .\merica 

Aluminum    on    the   Skyline 

6 

20 

Aluminum  Limited 

A  River  Creates  an  Industry— 

The  Saguenay 

8 

29 

.American  .\gricultural  Chemi- 

Ht/if Green  Is  i'our  Garden 

9 

56 

cal  c;o. 

.American    .Airlines,    Inc. 

Arizona  Adventure 

7 

44 

The  Mercury 

3 

52 

.\mcrifan    Automobile    Assn. 

liorrowed  Power 

5 

40 

Dick  Wakes  Up 

5 

40 

Mickey's  Big  Chance 

5 

40 

A  Xniion  on   Wheels 

3 

64 

The  Talking  Car 

5 

40 

American  Brass  Co. 

Anaconda  PG's 

1 

134 

Penny    Wise 

1 

134 

.-\nicrican  Bridge  Di\.,  Ignited 

The  SiL\pen.\ion  Bridge 

8 

29 

Stales  .Steel  Corp. 

.American  Hotel  .Assn. 

Professional    Cooking 

5 

14 

Road  to  Hospitality 

o 

51 

.-Vmerican  Institute  ol 

Helping  the  Taxpayer— What 

.Accountants 

Happens  Wlien  the  Government 

()ueslions  Your  Tax  Return 

8 

66 

.American  Library  .Assn. 

Freedom  to  Read 

1 

64 

American  Management  Assn. 

You  Are  There— at  the  Bargaining 

Table 

fi 

50 

American  .Meat  Inst. 

Tilts  Is  The  Life 

3 

28 

American    Motors    Co. 

A    Tour  of   the   West 

6 

38 

American  &  National  Base- 

World  Series  of    1954 

1 

16 

ball  Leagues 

American  Petroleum  lust. 

Barrel  \umber  One 

fi 

36 

American  Red  Cross 

The  Care  &  Use  of  the  Clinical 

Thermometer 

4 

52 

American  Society  of  .Mech. 

Til  Tnrich  Mankind 

ti 

52 

Engineers 

.-\merican  Telephone  and 

Behind  Your  Telephone  Bill 

8 

44 

Telegraph  Co. 

Tamily    Affair 

4 

39 

Music   in  Motion 

9 

8 

Safety  Is  Always 

3 

12 

Speechless  by  Mistake 

3 

43 

.American  Zinc  Inst. 

Die  Casting— How  Else  Would 

You  Make  It? 

7 

18 

Anheuser-Busch,  Inc. 

Lei's  Roll  xeilh  the  Champions 

4 

52 

One  Above  All 

1 

I3fi 

Animation  Equipment  Corp. 

Animation  Techniques 

7 

55 

Armstrong  Cork  Co. 

Sellorama 

4 

39 

Assn.  of  .American   Railroads 

Big  Trains  Rolling 

3 

64 

.Athletic  Institute 

They  Grow  Up  So  Fast 

7 

36 

.Automobile  .Mfgs.  .Assn. 

Mr.  O'Flynn's  Fifty  Million  Wheels 

8 

60 

.Avco  .Manufacturing  Corp. 

Avco-Performance    and    Potential 

6 

77 

Right  and  On  Time 

fi 

77 
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ARTij^VlDEART 

ANIMATION 

TITLES 

OPTICAL    PHOTOGRAPHY 

COLOR    or    B&W  —   16  or  35MM 


343   LEXINGTON    AVE. 
NEW  YORK     16,    N.Y. 

LExington  2  7378-9 


Cleveland  AV  Mentor 

♦  The  deatli  of  Leslie  E. 
Frye.  who  had  been  di- 
rector of  the  Division 
of  Visual  Education 
of  Cleveland  Public 
Schools,  has  been  an- 
nounced. Mr.  Frye  passed 
away  October  16.  19.5.5. 
Since  then,  the  Division 
has  become  the  Bureau 
of  Visual  Education. 
2060  Stearns  Road, 
Cleveland  6.  Ohio.  The 
Bureau  now  is  headed 
bv  John  Borza. 


Each  year  Just  a  few  films . . , 


made  to  the  highest 
technical,  diamatic  and 


interpretive  standards... 


Scene  fi^"!:  ;/i^  ^.lUliii  picture, 
Eve  To  The  Unknown 
— voted  "the  best  industrial 

research  film  of  1955"  at  the 
Sih  Annual  Cleveland 
Film  Festival 


For  hiisincss,  science 
and  industry 


JACK       L  . 


AND       AND       ASSOCIATES 

•FILM        PRODUCERS 


746  south  figiieroa  street  •  los  angeles  17,  California 


PRODUCING 

in  the  United  States  and  Canada 
for  

Television  and  Industry 


ROBERT  LAWRENCE 
PRODUCTIONS,  INC. 


418  West  54th  Street 
New  York  19,  N.  Y. 


32  Front  Street,  West 
Toronto  1,  Canada 
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SPONSOR 

Balliniore  R:  Ohio  Railio.ul 
The  Bulb  Cirowors  of  Holhiiul 

Calvert  Distillers  Conipaiiv 
Can  Mamilattiirers  Inst. 
C^arpet  lust. 
|.  1.  (;ase  Co. 
Cereal  Inst. 
Champion  Paper  (^o. 
Channel   Master  Corp. 
Cliasc  Brass  ik  Copper  Co. 
Clicvrolci    Div.   -   GM 
Chicago  Board  of   I'rade 
Chrysler  Corp. 

Colonial  Williainshiirgh 
Commercial  Cretlit  Corp. 
Conmar  I*rotlucts  Corporation 
Consolidated  Edi.son  C^o. 
Consolidated  Engineering 

Corp. 
Continental  Can  Co. 
Conveyor    Equipment    -\Itrs. 

.Assn. 
Copeland  ^L-  Thompson.   Inc. 
Crane  Co. 
Credit  Union  Natl.  .\ssn.. 

Inc. 
Crown  Cork  St  Seal  Co. 

Dade  County  Dcvelopnient 

Board 
Dartnell  Corp. 
Delta  .\irlines 
Do.All  Co. 

Reuben   H.   Doniielle\    Corp. 
Dow  Chemical  Co. 
E.  I.  duPont  Co. 


Eastman  Kodak  Co. 


Electrocircuits,   Inc. 
Elo.x  Corp. 

Endicott  Johnson  Corp. 
Esso  Standard  Oil  Co. 
Ethyl  Corp. 

Firestone  1  ire  i^-  Rubber  Co. 

Fisher  Body  Div.-GM 

Flight  Determination  Lab- 
oratory 

Florists'  Telegraph  Delivery 
.Assn. 

Ford  Motor  Co. 

General    Electric    Co. 


General   .Motors  Corp. 


General   Petroleum  Co. 
Gerber  Products  C^o. 
Gold  Filled  Mfrs.  .Assn. 
Goodyear  Tire  and  Rubber 

Company 
The  Greenbrier 
Gulf  Oil  Corp. 

Hawaiian  Sugar   Planters    Assn. 
Health  Information   Foinida- 

tion 
Household  Finance  Corp. 

IngersollRand  C:o. 
Institute  of  Life  Insurance 
Intl.  Business  Machines  Corp. 

International  Film  Bmeau 


FILM    II  ILES  No.  Pages 

Merlni};  llie  ChaUenge 
The  Protnisr  of  Spring 

Look  lo  the  Stats 

Billion  Dollar  Dish 

The  Dinrn  of  a  Xfir  Era 

Whrn  Strain  Was  King 

Bill's  Bellcr  Breakfast 

Proiluetion  5118 

L'p  She  Goes 

In   the  Chips 

Arizona  Story 

After  the  Hanvst 

Print  t pal  Produi  I 

Wishes  on   Wheels 

Cooking  in  Colonial  Days 

Installment   Selling 

Conmatic 

Hey,  Charlie 

Eye  to  the  Unknown 

The  Grocer  and  the  Canny  Dragon 
Movement  Is  Lije 

Spode  China 

The  Second  Hundred  Years 

Forgit'e  Us  Our  Debts 

Portugese  Panorama 
l\  lirre  the  Sun  Reigns 

Hole  to  Sell  (luality 

The  Great  New  South 

Production  Band  Machining 

The  Direct  Mail  Story 

Soft  As  a  Cloud 

Selling  with   the  Modern   Touch 

Spray's  the  Thing 

Why  Buy? 

Bradsha-w's  Billions 

Counter  Measures 

Meet  Pliotoscreen  Printing 

Immersed   Ultrasonic  Inspection 

Electrical  Discharge  Machinery 

The  Last  Story 

The  Pirogue  Maker 

Pick   Your  Tomorrow 

1955  Dealer  Meetings 
Body  Bountiful 
Eyes  of  the  Range 

How  to  Do  It   With  l-liiweis  5  12 

Continental  8         40 

The  Town  That  Came  Back  2         14 

farm  Family  American  2         54 

Out  of  Darkness  3         52 

This  Is  Automation  8  8 

Change  for  the  Better 

Giant  in  the  Land 

Give   Yourself  the  Green  Light 

The  Strongest  Men  Who  Ever  Livt 

Mealtime  for  John  Henry 

The  Gold  Filled  Stor\ 

The  Land  of  Plenty 

Greenbrier  Holiday 
Facing  the  Challenge 
Three  for  the  Money 

Project  Shower 
Second  Sight  Sam 

Make  Sense  with  Yoiii  Clothing 

Dollars  2         60 

The  Long  Street  8  45 

Directing  Your  Dollars  8  fiO 

Direct  Line  to  Decision  3  47 

The  Hig.ht   Touch  :!  47 
Operation  anil  (^are  of  the  Ihmiii 

Sound  Pmirttor  2  62 
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36 

5 

12 
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20 

6 
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123 
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24 
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56 
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14 
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48 
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58 
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36 
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36 
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24 

SPONSOR 

liul.   IIar\esier  Co. 

Intl.   Nickel  Co. 
Intl.   Paper  Co. 

Kellogg  Switchboard  .<;  Sup- 
ply Co. 
M.  Vv.   Kellogg  Co. 

Kling  I'ilm  Prodiutions 

Law  of  the  Land.  Inc. 

Leather   Glo\e    Producers  of        The  French   Stamp  of  Fashion 

France 
[ames  Lees  and  Sons  Company     .-hnazing  Wliat  Color  Can  Do 
Lutheran  Board  of  Inner  'iusan  Brooks 

Missions 


I  II.\I    I  I  I  I  KS 

Man  with  a    I  hoiisand  Hands 
Packaged  Pastines 
Mining  for  Nickel 
Designed  lo  Go  Places 

To  Keep  in  Toucli 

The  Orthoflow  Fluid  Catalytic 

Cracker 
Selling  Is  Mental 

Law  of  the  I^and 


No.  Pages 


Manhattan  Shirt  Co. 
Marathon  Corp. 
.Martin  Co..  Glenn  L. 
.Martin-Senour    Paint   Co. 
.Massachusetts  Board  of 

Education 
Massachusetts   Department 

Commerce 
Maytag  Co. 

McGraw  Hill  Book  Co. 
McLouth  Steel  Corp. 
-Mechanical  Handling  Systems, 

Inc. 
Meletron  Corp. 
.Metropolitan  Life  Insurance 

Co. 
.Minneapolis   Moline  Co. 
.Monsanto   Chemical    Co. 


Manhattan  Shirt   Tale 

Time  for  Shopping 

Marbond 

Color  in  Action 

A  Bill  Becomes  a  Law 

of     Massachusetts  Holiday 

Long  Live  the  Ladies 
Office  Supemisory   Problems 
Salmon  Safari 
Automation  Today 

The  Pulse  of  Automation 
Florence  Nightingale 

To   Conserve   Our  Heritage 

Children's  Party 

Have  a  Hobby 

The  World  That  Nature  Forgot 


Xatl.  .Assn.  of  Engine  S:  Boat 

.Mfrs. 
Natl.  .Assn.  of  Mfrs. 
Natl.   .Assn.  for  Retarded 

Children 
Natl.  Biscuit  Co. 
Natl.  Bureau  of  Standards 
Natl.  Council  of  Churches  of 

Christ 
Natl.    Dairy   Council 
National  Nephrosis 

Foundation 
Natl.    Recreation   .Assn. 
Natl.   Safely  Council 
Natl.  Social  Welfare  .Assembly 
New  Mexico  Military  Inst. 
New  York  Life  Insmance  Co. 
New  York   Savings   Bank  .Assn. 
New  York  State  Power  .Authority 
Nylok   Corp. 

Ohio  Oil  Company 

Olin  Mathieson  Chemical  Corp 

Pabst   Brewing  Co. 

Pan  .American  World  Airways 

Paraffined  Carton   Research 

Council 
Pennsylvania  Dept.  of  Health 
Chas.  Pfizer  fc  Co..  Inc. 

Play  Schools  .Assn. 
Public  Health  Service 
Pure  Oil  Co. 

Raulang  C^o. 

Raytheon  .Manufacturing  Co. 

Reynolds  Metals  Co. 

Richfield  Oil  Corp. 

Rome  (;able  Corp. 

Louis  Roth  Clothing  Co. 

St.  Johns  College 
Santa  Fe  Railway 


School  for  Skippers 

Industrial  Research 
Tuesday's  Child 

Crackers  by  the  Billions 
Dental  Burs  in  Action 

Living  Right  at  Our   Work 
It's  All  in  Knowing  How 
Children  with  Nephrosis 

So  Much  for  So  Little 

Any  One  At  All 

A  Place  to  Live 

Man  of  Tomorrow 

Dear  Mrs.  Calvin 

The  Velvet  Cushion 

Power  &  Parks  at  Niagara  Falls 

Nylok 

The  Case  of  Officer  Hallibrand 
.Shou'man  Shooter 

From  the  Atlantic  to  the  Pacific 
Nine  Lives  of  a  Salesman 
Wings  to  Germany 
The  Butcher,  the  Baker,  the  Ice 

Cream  Maker 
Prescription  for  Health 
Nephrosis  in  Children 
Victory  Over  Scours 
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64 
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40 
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40 
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138 
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138 
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37 
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51 
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28 

8 

41 
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122 

2 

8 

5 

41 
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12 


48 


And  So  They  Grow 

3 

511 

Stop  Rheumatic  Fever 

4 

i:j 

.As  Good  As  Its  Word 

4 

-1- 

.Material  Handling 

7 

18 

Safe  Passage 
Do-It-Yourself  Aluminum 

/ 

36 
131 

The  World  Beneath  Us 

6 

41 

Cable  Makers 

7 

1 1 

Design  for  Comfort 

5 

:>>^ 

The  St  John's  Story 

I 

ML' 

Assembling  a  Freight  Train 
Challenge  for  Tomorrow 

4 
4 

II 
II 

Fresh  for  Health 

4 

Id 

Pay  Day 
Play  It  Safe 

1 

11 
II 

Wheat— Its  Growth.  Transportation 

and  .Marketing 

4 

10 
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SPONSOR 

Scott  Paper  Co. 

Sealy.  Inc. 

Sikorsky  Aircraft  Division 

Sinclair  Refining  Co. 

.Alfred  P.  Sloan  Foundation 

Society  of   .Motion    Picture 

Engineers 
Socony  Mobil  Oil  Co. 
A.  G.  Spalding  &:  Bros. 
Standard  Oil    (Ind.) 


Standard  Oil  Co.   (N.J.) 
Studebaker  Corp. 
Swift  &  Co. 


Taylor  Wine  Co. 
The  Texas  Co. 


Transcontinental  .Air  Trans- 
port 
Trans-World  .Airlines 


Union    Pacific    Railroad 

United  .-\ir  Lines 

United  Auto  Workers  —  CIO 

United  Nations  Children's 
Fund 

United  Productions  of 
America 

United  States  Chamber  of  Com- 
merce 

United  States  Coast  Guard 

United  States  Information 

Agency 
United  States   Navy 
United  States  Rubber  Co. 

United  States  Steel  Co. 
United  States  Steel  Homes, 

Inc. 
Universal  CIT  Credit  Corp. 
Upholstery  Leather  Group 

Western  Electric  Co. 
Western  Pine  .Assn. 


Westinghouse   Electric  Co. 

Woodmen  of  the  World  Lite 

Ins.    Soc. 
WPTZ-Philadelphia 


FILM  TITLES  No.  Pages 


How  We're  Doing 

Poslureftedic  Mattress 

Three  if  by  Air 

Every  Thousand  for  Safely 

Horizons  of  Hope 

The  Jiffy 

On  Stream 

The  Spalding  Story 

Combating  Elm  Phloem  Necrosis 

The  Fight  to  Control  Dutch  Elm 

Disease 
Journey 
Transtar 
The  Miracle  of  Feeding  America 

The  Shelby's  Go  to  Harnmondsport 

County  Agent 

Sheep 

Speaking  of  Competition 

"The  Story  of  a  Star 

Coast  to  Coast  in  48  Hours 

Aviation  and  World  Understanding 
Flight  to  the  Moon 

The  Human  Side 

Points  East 

Work  or  Wages  Guaranteed 

Assignment  Children 
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20 
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41 

6 

52 
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20 
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122 

2 

62 

3 

37 

2 
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123 
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123 
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18 
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44 
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34 
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42 
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36 
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54 
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60 
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43 
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41 
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16 
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55 
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22 

The  Jayivalker  8 

People.   Products   &   Progress:    1975     6 


Coast   Guard  Officer 
Loran   Comes  to  Bataan 
Yukawa  Story 

Origins  of  the  Motion  Picture 
Memo  to  Mars 
What  Makes  a  Boy 
The   Waiting  Harvest 
House  for  the  Birds 

Tax  Tips 

The   Purple    Cow 

More  Than  Meets  the  Eye 

Bounty  of  the  Forest 

Building  a  Home  with  Western  Pine 

Fabricating  Western  Pine 

Operation  Attic 

Faster  Than  You  Think 

Power  to  Protect 

Quest  for  Valor 

Miracle  on  the  Delaware 


They're  NEW  AND  BETTER! 
Plastic   Filmstrip   Containers 

+  Do  you  package  your  modern  filmstrips  ( slidefihns  I  in  old- 
fashioned,  sharp-edged  tincans?  Now.  at  long  last,  the  bright 
new  magic  of  durable,  colorful  plastic  has  brought  industry  and 
education  a  19.5f)-model  3.5nim  container  at  reasonable  cost. 
Varied  colors  and  solid  durable  construction  that  defies  film 
damage  yet  is  designed  to  fit  present  storage  facilities  —  are 
outstanding   features.   Write   today   for   facts   and    figures   to: 

PLASTICAN  CORP.,  P.O.  BOX  157,  BUTLER,  N.  J. 


59 

33 

52 
56 
42 

52 
10 
29 
40 
16 

62 
126 
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38 
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56 
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56 
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56 
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18 
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16 

6 

62 

3 

14 

something  personal 

.     .     .     tailoring  a  story  to  fit  your  objectives 

.    .     .     following  through  with  the  best  in  writing, 
direction  and  production 


RODUCTIONS 


19730  rolston 
detroit,  3 


motion     pictures   •    stage     presentations    •    slide     films 


Let  "Academy  Films" 
produce  your  next 
motion  picture  in 
Hotlywood's  newest 
superbly -equipped 
motion  picture  studio. 


ICENi 


ITAKI 


Complete 
production  facilities 

under  one  roof 


•  60'  by   100'  Sound  Stage 

•  Sound  treated  recording  studio 

•  Westrex  magnetic  recording  equipment 

•  Ampex  '4   inch  tape  recorder 

•  Complete  re-recording  facilities 

•  Mitchell  and   Cine-Special   II  cameras 

•  Interlock  projection  room 

•  Trained  staff  with  "Lifetime  experience"  in  motion  picture 
production 

•  Color  or  B&W  printing  in  our   laboratory 

Send  for  descriptive  folder  giving  details 
of  our  film  production  services  and  facilities. 


ACADEMY     FILMS 


800  N.  Seward  Street 


Hollywood  38,  Calif. 
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^THAT'S     WHAT     THEY'RE     SAYING     IN     THE     EAST 

Rjrni  it  out  to 


film-art' 


a  complete 
animation  service 
with  emphasis  on 

INKING 

and 

PAINTING 


Circle  6-2426 


film-art 


41  WEST  47   STREET 

H^THATS     WHAT     THEY'RE 


SERVICE 

NEW  YORK  36,  N.  Y. 

SAYING     IN     THE     EAST! 


FILM  IS  A  THREAD: 


SPECIAL      SERVICES 

•    reasonable  charges    • 

EDITORIAL:    Tllr    (.icalrsl     lulu,-    l„ 

"YOUR  STORY-  is  Suumlh  luliloiial 
Timing  .  ,  .  SyiiilMllii'ln  i'lnleisliiiiil- 
ing  „i  -yOVR  STORY-  Iheme  .  .  . 
Sen.silii>c  Apj)rr(  iiil  kdi  of  -)()(/{ 
STORY-  ,„oi>(i. 


GEORGE   HALLIGAN 

Motion   Pictures  Hollywood   9-7962 

New    Address:    6060    Sunset    Blvd. 

Hollywood    28,    Calif. 


I  THAT  KNOCKS  YOUK  HAT  Off!  (J 

SLIDEFILMS 

SHOOTING 
XBIBASF  POINTING 

complete  service  for  producers 
and  distributors 


^^  CUSTOM  riiM  iab'^ 


(CONTINUED 


FROM 

■  lldtlt'iii\ 


1'  A  G  E       F  I  F  T  Y  -  S  I  \  I 
ntirc   texture 


lip    ll 
•1( 


llirn     klliiw     (■ 
of  tiinnaiiilx . 

I)i-|iitc  I  nilfd  Slates  election  year  reperciis 
sions,  it  is  fi)i)lish  tii  iiiiniini/e  the  sifinificance 
of  such  statements  as  those  uttered  recently  h\ 
U.S.  Secretary  of  State  .lohn  Foster  Dulles.  The 
"hrink  of  war"  references  should  not  have  too 
much  surprised  anyone  who  reads  the  news  regu- 
larh.  lull  to  the  extent  that  there  was  surprise. 
Mr.  Dulles  jjerformed  a  ser\  ice. 

The  statement  which  Dulles  read  to  the  UN 
Assembly  was  immediately  to  the  point  of  inter- 
national directions.  He  spoke  of  a  "shift  in  the 
cold  war  in  which  economic  and  social  problems 
have  moved  to  the  forefront,"  of  a  major  turning 
point  in  the  struggle  between  communism  and 
freedom.  He  called  the  country  to  wake  up  to  all 
the  implications  of  the  economic  contest  between 
the  East  and  West.  Defeat  in  such  a  contest  could 
be  as  disasterous  as  defeat  in  an  armaments  race, 
said  Dulles  —  subsequently  indicating  that  the 
nuclear  race,  for  the  present,  would  continue. 

Said  Dulles:  "We  can  succeed,  not  by  out- 
bidding communism  in  sheer  amounts  of  eco- 
nomic aid.  but  by  making  newly  independent  and 
articulate  peoples  feel  that  they  can  best  satisfy 
their  wants  by  becoming  and  remaining  part  of 
the  community  of  free  nations.  " 

New  Nations  of  the  Globe  Need  Our  Aid 

Dulles  related  these  remarks  to  President 
Eisenhowers  proposal  that  Congress  authorize 
the  administration  to  make  long  range  commit- 
ments —  possibly  .5  to  10  years,  subject  to  annual 
vote  for  appropriations.  \^  bile  such  governmental 
financing  is  subject  to  economic  and  political  re- 
versal, commitments  of  both  major  political 
parties  in  the  U.S.  make  such  aid  a  fair  bet. 

At  any  rate,  the  "newly  independent  and  newly 
articulate  peoples"  are  new"  sections  in  the  global 
garment  which  no  longer  can  be  easily  folded 
over  or  tucked  under.  East  and  West,  they  will 
to  be  threaded  to  the  other  peoples  of  the  world 
on  terms  of  mutual  satisfaction.  If  this  will  is  not 
to  be  ignored  by  the  fortunate  nations,  technical 
assistance  and  productivity  programs  on  some 
international  basis  are  here  to  stay. 

Is  this  sharing  a  good  and  safe  thing,  eco- 
nomically —  for  the  fortunate  nations?  Measured 
against  the  deadlv  realities  of  our  time  an\tbing 
that  affords  us  a  decent  liberty  and  freedom  from 
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»ar  ought  to  be  i-ouiiled  a  "good  thing."  Hiil  il 
by  good  thing  is  meant  also  secure  ahundanci- 
in  our  liberty,  the  answer  still  would  seem  to  be 
yes  —  even  to  the  sharing  of  technical  knoHledgc. 
What  does  a  business  mans  business  man  have 
to  say  about  such  sharing?  Writing  on  "'llie 
Technical  A.ssistanci-  Program"  in  the  New?. 
Bulletin  of  the  Institute  of  International  Educa- 
tion. Harold  C  Mcdli'llan.  a.ssistant  secretary  of 
Commerce  for  International  Affairs,  answers 
several  pertinent  (|uestions.  McClellan  is  a  for- 
mer president  of  the  \ational  Association  of 
Manufacturers. 

Our  Best  Markets  Are  Strong  Countries 
Keealliiig  that  technical  interchange  is  not  new, 
but  thai  technical  interchange  as  a  matter  of 
deliberate  national  and  international  policy  is 
new.  as  are  the  methods  of  diffusing  technical 
knowledge.  McClellan  maintains  that:  the  inter- 
change of  technical  kno\\-h()W  increases  the  stock 
of  such  knowledge  available  to  all;  that  economic 
progress  elsewhere  (speaking  to  the  U.S.)  does 
not  endanger  us  —  evidence  is  overwhelming  that 
our  best  markets  are  found  in  the  economically 
stronger  and  more  progressive  countries;  that 
international  understanding  is  increased  by  con- 
tacts between  "our"  people  and  the  people  of 
other  countries — especially  in  w  orking  situations. 
McClellan  also  noted  that  the  chief  know-how 
carriers  have  been  business  men.  He  called  for 
continual  reexamination  of  methods  of  exchang- 
ing technical  information.  I  Films  Are  a  Melhnd.) 

Many  Tailors,  Many  Spools 

Thus.  too.  the  film  business  man.  the  pro- 
ducer: The  film  producer  in  one  nation  who 
looks  upon  the  producer  in  another  nation  as 
only  a  distant  competitor  who  should  be  pre- 
vented from  becoming  a  proximate  competitor 
is  taking  refuge  in  the  same  antiquated,  short- 
sighted attitude  that  long  has  kept  the  world 
apart. 

Tariffs  notw  ithstanding.  commerce  certainly  is 
international.  Sponsors,  the  enterprising  ones, 
therefore  are  international.  Producers  of  films 
as  part  of  commerce,  as  sponsor  tools,  bardlv 
can  be  else  than  international  —  as  indeed  many 
already  are.  Certainly  the  real  film  enthusiasts, 
the  festival  flock,  are  of  international  mind.  Cer- 
tainly the  genius  and  talents  which  create  the 
film  industry  are  contributed  by  every  nation. 
The  film  industry,  both  as  the  psyche  of  all  in- 
dustry   and  as  the  work  of  like-minded  men  in 
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CAMERA  EQUIPMENT 

NEED  EYEMOS  (SINGLE  LENS  AND  TURRET), 
MITCHELLS,  ARRIFLEX,  DE  BRIES,  B&H  STAND- 
ARDS AND  HI-SPEEDS,  WALLS,  AKELEYS,  CINE 
SPECIALS,  AURICONS,  MAURERS,  FILMOS. 
ALSO  BALTARS,  COOKES  AND  OTHER  LENSES. 
SOUND  STAGE,  LABORATORY  AND  EDITING 
EQUIPMENT  OF  ALL  TYPES  REQUIRED.  PLEASE 
SHIP  INSURED  OR  FORWARD  DESCRIPTIONS 
AIRMAIL     IMMEDIATE   PAYMENT. 

GORDON    ENTERPRISES 
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FILM  IS  A  THREAD: 

every  clime,  has  more  to  exchange  than  an\  other 
industry. 

Film  making,  or.  more  properly,  picture 
making,  is  the  work  of  people  who  are  interested 
in  people,  in  the  world  about  them,  in  all  its 
aspects.  This  motivation,  this  mood,  necessarilv 
is  international  —  it  is  human  inleresl.  an  interest 
which  leaps  artificial  boundaries,  which  ever 
seeks  new  faces,  new  information.  As  technologi- 
cal advancements  increase  in  number  and  com- 
plexity, the  demands  made  upon  visualization 
technique  need  every  imaginative  skill  and  me- 
chanical refinement  that  world  search  can  dis- 
cover. 

1  hat  the  film  as  an  informational  and  pro- 
motional medium  is  moving  forward  on  a  world 
front  is  verified  by  an  examination  of  the 
producer  listings  from  various  nations  which 
discloses  parallel,  and  sometimes  identical  spon- 
sorship. The  unique  services  found  in  "far  away" 
studios  and  the  evidence  of  full  schedules  on  lots 
across  the  world  verify  the  presence  of  a  global 
film  industry.  Yet.  although  regional  prominence 
will  continue  to  be  a  market  advantage  in  terms 
of  convenience,  cost  and  local  loyalty,  the  pro- 
ducer anywhere  and  evervwhere  is  part  of  this 
global  industry  and  part  of  the  global  market. 

Exclusive  provincialism  and  colonial  monopolv 
are  as  passe  in  the  film  industrv  as  thev  are  in 
the  whole  of  industrv  and  world  politics.  The 
producer  of  today  must  not  be  the  sort  to  depend 
on  his  position  in  the  old  home  town,  or  his  past 
ability  to  awe  the  outlanders.  he  must  develop 
and  creatively  promote  his  o»vn  native  abilities  so 
that  they  are  a  value  to  be  sought  and  so  that 
these  abilities  may  complete  different  abilities 
elsewhere  to  enrich  the  film's  total  capability  in 
the  total  market. 

The  Lnited  States  is  a  market  for  films  from 
other  lands  and  other  lands  are  markets  for  films 
from  the  I  nited  States.  Film  sponsors,  producers, 
distributors  and  equipment  manufacturers  around 
the  Morld  can  cooperate  as  well  as  compete  to 
their  mutual  benefit  and  the  benefit  of  those  who 
look  to  their  films  for  enlightenment. 

Close  collaboration  between  film  makers  of  a 
particular  countrv  and  visiting  film  makers  can 
help  to  insure  the  accuracy,  the  authentic  local- 
ness  so  essential  to  documentaries  and  educa- 
tional subjects  if  these  are  going  to  truthfully 
communicate,  in  familiar  human  terms,  the 
essence  and  detail  of  a  nation  and  its  ways. 

Working  together,  conscientious  film  pro- 
ducers, reeling  out  their  magnificent  thread, 
winding  wisdom  round  the  world,  can  help  to 
weave  the  cord  of  mankind.  B' 
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are  our  motion  pictures  and  the  folloiving 
clients  for  ivhoni  they  tcere  niafle: 

Ahrens  Publishing  Company 
'■'    Armour  and  Company 
''■''    Avco  Manufacturing  Corporation 

G.  S.  Blakeslee  and  Company 

Cincinnati  Lathe  and  Tool  Company 
'•''    Cincinnati  United  Fund 

Citizens  Development  Committee 
'    Crosley-Bendix  Home  Appliances 

Crosley  Broadcasting  Corporation 

Dayton  Community  Chest 
''■''    Economics  Laboratory,  Inc. 

Emery  Industries  .  .  .  Sanitone 
Division 

Goodwill  Industries,  Inc. 
'"    Government  and  Industrial  Products 

Div.  of  Avco 
■■'    The  Kroger  Company 

Lycoming,  Inc. 

National  Cosh  Register  Company 
"'    Notional  Restaurant  Association 

Patterson  Publishing  Company 

Research  Foundation 
"    Western  and  Southern  Life 
Insurance  Company 

Wheat  Flour  Institute 

'Clients  for  whom  we  hove  produced  two  or  more  films. 

Olympus 

FILM   PRODUCTIONS,   INC. 

2222   Chickasaw,   Cincinnati   19,   Ohio 


screen 
cartoonists    guild 

2760  no.   cahuenga   blvd. 
hollywood   28,   California 

memo 

to:   advertising   executives 

from:  screen   cartoonists  guild 

subj:  west  coast  television 
film   commercials 

1.  with  the  settlement  of  the  recent  labor 
dispute,  all  studios  except  TV  Spots,  Inc.  and 
Swift-Chaplin  in  this  area  will  be  resuming 
100%  operations  as  soon  as  possible,  there 
will  be  no  delays  or  stoppages  in  getting 
your  message  to  the  televiewing  public. 

2.  screen  cartoonists  guild,  on  behalf  of 
employees  of  television  commercial  industry, 
wishes  to  inform  you  that  our  talent  is  on 
the  job  here  on  the  west  coast,  turning  out 
the  highest  quality  and  standard  of  product 
in  the  United  States  which  has  always  been 
our  pleasure. 
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THE  SICMFICAN'CE  of  Underwater 
movies  in  the  industrial  film 
business  is  obvious.  Since  every- 
thing one  sees  below  the  surface 
is  continuously  in  motion,  cinema- 
tography is  definitely  the  best  me- 
dium to  retain  and  reproduce  the 
sights  and  actions  below  the  surface. 
It  may  seem  that  almost  any 
motion  picture  camera  can  be  used 
for  underwater  movies,  but  actualK 
this  is  not  true.  The  size,  weight, 
and  shape  are  more  important  fac- 
tors than  one  might  think.  First  of 
all.  the  size  and  weight  of  the 
camera  necessarily  determine  the 
size  and  weight  of  the  housing  for 
it.  Theoretically,  nearly  any  8mm 
camera  can  be  used,  but  since  most 
available  8nim  movie  lenses  are  of 
relatively  long  focal  length  and  the 
duration  of  film-run  is  rather  short. 
16mm  cameras  with  at  least  one- 
hundred-foot  reels  are  preferable. 

Two   Cameras  Are   Noted 

Two  cameras  are  particularly 
suitable.  One  is  the  Cine-Kodak 
Special,  but  it  is  quite  heavy  and 
actuallv  has  more  expensive  refine- 
ments than  are  needed  in  under- 
water work.  For  instance,  the  lens 
turret,  and  the  variable  speed  and 
variable  shutter,  as  well  as  the 
direct  ground  glass  viewer  are  of 
no  use  in  submarine  work.  The  Bell 
&  Howell  Model  200  and  the  new 
French  Beaulieu  camera  have  been 
found  to  be  very  practical  and  econ- 
omical. Both  these  cameras  are  flat 
and  easily  housed. 

Don't   Handicap   the    Diver 

Tall,  vertical  cameras  are  not 
practical  because  they  need  rather 
heavy  and  bulky  cases.  Not  onlv  is 
a  big.  bulky  housing  often  too  heavy 
to  be  handled  safely  on  the  surface, 
it  also  frequentlv  becomes  a  cumber- 
some hindrance  to  the  diver  when  he 
is  in  the  water.  The  reason  for  this 
is  the  substantial  hydronamic  drag 
of  water  —  about  eight  hundred 
times  heavier  than  that  of  air.  Even 
a  small  case  with  (lat  surfaces — es- 
pecially if  it  is  a  rectangular  one — 
is  a  potential  impediment  to  the 
underwater  cameraman.  It  can  be- 
come particularly  inconvenient  at 
greater  diving  depths,  because  the 
deeper  the  dive,  the  greater  the 
diver's  air  consumption,  which  may, 
in  fact,  exceed  the  amount  of  air  the 
breathing  apparatus  can  supply.  The 
swimmer,  if  hampered  by  a  bulkv 
camera  housing,  may  get  in  trouble 
trying  to  keep  up  with  his  team- 
mates in  any  exploratory  dive  where 
easy  and   fast  swimming   is   of  the 


Industrial,  Scientific  Use  Application  of  Sub-Surface  Cinematography 
Has  Unexplored  Potentials  for  Sponsored  Films  and  for  Television 

by  Paul   Cherney,  Cinefot   International   Corporation 


utmost  necessity  for  safety  and  effi- 
ciency. He  may  be  unable  to  follow 
a  fish  that  any  good  skindiver,  with- 
out such  a  camera,  could  outswim; 
or  he  may  miss  unique  opportunities 
to  get  shots  of  fish  and  other  crea- 
tures that  move  quicklv  and  unpre- 
dictably. For  all  these  reasons  the 
diver  should  use  streamlined  under- 
water motion  picture  equipment. 

Electric  Motor  Most   Practical 

Experience  has  also  shown  that 
the  most  practical  motor  for  under- 
water cameras  is  an  electric  one  that 
facilitates  watertight  release  con- 
trols. In  the  submarine  model  of  the 
previoush'  mentioned  French  Rebi- 
koff  Beaulieu  camera,  the  regular 
spring  motor  is  replaced  with  a 
1  30-hp.  24-volt  electric  motor  with- 
out any  winding  or  release  problem 
whatsoever.  If  used  in  conjunction 
with  a  motion  picture  torpedo, 
it  starts  and  runs  automatically 
whenever  the  torpedo  light  is 
switched  on,  since  its  motor  is  wired 
to  operate  simultaneously  with  the 
torpedo  lamp.  Approximately  5\'2 
by  12  inches,  it  weighs,  complete 
with  case,  just  seven  pounds.  The 
Beaulieu  camera  is  also  available 
with  dry  cell  batteries  and  switch 
operation  independent  of  the  tor- 
pedo. Its  shape  also  permits  the 
"coupling"  of  two  units  in  one  hous- 
ing at  the  proper  interocular  dis- 
tance between  lenses  for  underwater 


stereo  cinematography.  The  U.  S. 
Navy  has  found  this  system  practi- 
cal for  taking  military  stereo  movies. 
According  to  record,  William- 
son was  the  pioneer  in  underwater 
movie-making.  However,  the  excel- 
lent documentaries  by  Hass  and 
Cousteau  really  opened  up  the  se- 
crets of  the  underwater  world  to 
the  public.  Commander  LePrieur, 
the  great  engineer  of  Aqualung 
skindiving.  first  used  a  Cine  Kodak 
Special  16mm  camera  in  a  housing 
of  his  ow"n  design  and  construction. 
The  camera  was  controlled  through 
pieces  of  rubber  hose.  In  1931  Com- 
mander LePrieur.  using  daylight, 
made  the  first  16mm  Kodachrome 
underwater  motion  picture  with 
this  camera. 

Some  "Firsts"   in   This  Field 

In  19.37  Dr.  Hans  Hass  used  a 
Zeiss  Ikon  Movikon  16mm  camera 
also  in  a  watertight  housing  of  his 
own  design,  during  a  skindiving 
expedition  in  the  Caribbean.  .\1- 
though  his  equipment  was  incredi- 
bly primitive,  his  film  had  many 
beautiful  ""firsts"  in  this  field,  es- 
pecially his  fascinating  shots  of 
tropical  fish  and  vicious-looking 
sharks.  Hass  at  that  time  did  not 
know  of  the  French  Aqualung  and 
dove  either  with  a  mask  and  fins 
or  with  an  American  warm-water 
helmet  attached  to  a  hand-pump 
on  the  surface.  Since  he  could  A\<jrk 


Underwater  motion  picture  "torpedo"  is  a  most  effective  piece  of  equipment 
for  sub-surface  filming.  The  apparatus  pictured  below  utilizes  the  Rebikoff 
Beaulieu  camera  electrically  synchronized  with  light  beam. 


only  in  shallow  depths  around  trop- 
ical reefs,  he  had  no  serious  pressure 
or  lighting  problem. 

In  1945  Captain  Jacques-Yves 
Cousteau,  also  using  daylight,  made 
some  beautiful  black  •  and  -  white 
fihns.  some  scenes  of  which  were 
taken  at  depths  of  more  than  two 
hundred  feet.  Then  in  1948  he  used 
a  powerful  but  very  cumbersome 
incandescent  lamp  arrangement, 
quite  similiar  to  the  one  used  by 
Williamson.  Using  Agfacolor.  he 
was  able  to  capture  some  of  the 
astounding  red  and  orange  colors 
found  on  the  ocean  floor  at  great 
depths.  This  lamp,  however,  ham- 
pered the  diver  in  the  same  way 
that  an  air  hose,  etc.,  hampers  a 
conventional  diver. 

Movie   Camera  Most   Useful 

All  this  important  work  establish- 
ed the  movie  camera  as  perhaps  the 
most  important  piece  of  equipment 
in  any  underwater  scientific,  in- 
dustrial, or  military  undertaking.  It 
also  established  the  necessity  for  ap- 
paratus with  self-contained,  inde- 
jjendent  light  sources  and  high  mob- 
ility in  water.  Except  in  a  tank, 
movie  cameras  can  rarely  be  moun- 
ted and  effectively  used  on  a  tripod 
under  water.  The  development  of 
the  motion  picture  torpedo,  des- 
cribed in  a  previous  paragraph,  is  a 
direct  result  of  all  these  early  at-i 
tempts  by  pioneers  to  conquer  a 
new  element  with  the  movie  camera. 
The  realization  that  many  "on-the- 
surface"  principles  had  to  be  cijm- 
pletely  abandoned  and  replaced 
with  those  based  on  strict  hyd- 
rodnamic  norms  made  it  possible 
to  extend  the  use  of  the  camera  and 
torpedo  to  operations  for  beyond 
normal  skindiving  limits.  Remote 
control  and  steering  devices,  for 
example,  are  opening  new  and  im- 
portant opportunities  for  television 
work. 

Underwater  Television   at   Bikini 

I  nderwater  television,  inciden- 
liilK.  first  proved  its  military  use- 
fulness in  the  atom  tests  at  Bikini 
Island,  when  salvage  and  instru- 
mentation ofiicers.  marine  biologists 
and  oceanographers  obtained  im- 
portant data  that  would  otherwise 
have  been  utterly  impossible  to 
secure  and  record  . 

The  effective  operating  radius  of 
remote-control  underwater  movie 
iir  television  equipment  is  consider- 
able. Time-lapse  photography  is 
licing  used  to  record  readings  from 
instruments  placed  at  great  dc(>ths 
helnw  sea  level  to  indicate  the  direc- 
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Facing  hazards  of  deep  water,  the 
diver  searches  out  valuable  data  for 
later  study  mode  possible  by  under- 
water motion   picture  films. 

tjon  and  velocity  of  currents,  tem- 
perature phenomena,  topographical 
variations,  etc.  The  immediate  ob- 
servation of  the  specialist  on  the 
monitor  screen  also  has  advantages 
not  to  be  attained  by  the  ordinary 
cameraman. 

Underwater  TV  in  Canada 
Recently  an  underwater  television 
unit  developed  by  the  National 
Research  Council  of  Canada  proved 
to  be  of  novel  and  considerable 
benefit  to  the  fishing  industry  in 
that  country.  The  unit.  «hich  is 
portable  and  light  enough  to  be 
operated  from  a  thirty-foot  boat, 
has  been  used  by  Council  scientists 
and  members  of  the  Canadian  Wild- 
Life  Service  to  observe  the  spawning 
habits  of  lake  trout.  Studies  have 
also  been  made  of  the  effect  of  ex- 
tremely high  and  low  water  levels 
on  the  trout  population. 

Working  with  Canadian  Navy 
personnel,  the  scientists  proved 
through  tests  on  the  West  Coast 
that  the  equipment  is  very  useful 
in  the  field  of  marine  biology.  There 
were  indications  that  a  fish  census 
could  be  made  in  a  given  area  be- 
fore opening  it  to  conmiercial  fish- 
ing. It  was  also  found  that  certain 
commercial  fish,  such  as  lemon  sole, 
which  live  on  muddy  bottoms  and 
cannot  be  detected  by  echo-sounding 
devices,  are  easily  seen  bv  the 
underwater  TV  camera. 

GPL  Develops  a  New  System 
The  unit  consists  of  the  TV 
camera  housed  in  a  three-foot-long 
cylinder  weighing  three  hundred 
poimds  on  the  surface.  It  is 
equipped  with  four  sealed-beam 
spotlights,  propellers,  and  a  tilt- 
ing device,  making  it  a  simple  mat- 
ter for  the  operator  to  maneuver  it 
from  a  control  panel  in  a  parent 
boat.  One  man  can  easily  raise  the 
cylinder  to  the  surface  from  its 
maximum  depth. 

In  line  with  the  increasing  need 
for  underwater  equipment  Gener- 
al Precision  Laboratories  have  also 
recently  announced  an  experimental 
underwater  TV  system  under  the 
name  of  Bludworth  Marine  Under- 


water Television  System.  The  manu- 
facturer claims  that  the  unit  is  suit- 
able for  the  identification  of  under- 
water objects  by  divers  and  in  sal- 
vage operations.  Other  uses  are  said 
to  be  hull  damage  determination, 
marine  and  harbor  channel  inspec- 
tion, etc.  It  provides  a  continuous 
picture  on  a  surface  vessel  or  on 
land  of  any  search  being  made  in 
depths  of  water  up  to  180  feet.  It 
is  also  possible  to  take  photographs 
for  permanent  records,  if  desired. 
The  design  of  the  camera  follows  in 
many  respects  the  lines  found  useful 
in  underwater  operations  by  Rebi- 
koff  and  Causteau.  The  weight  of 
the  unit  is  approximately  l-ll/; 
pounds  submerged. 

Camera's  Eye  Is  Indispensable 
W  hether  it  is  for  television  use 
or  not,  whether  it  is  obtained  by  re- 
mote control  or  manual  operation, 
the  coherent  story  of  an  event  or 
exploit  under  the  water  can  only  be 
obtained     by    the     motion     picture 


Here's  special  torpedo  mount  which 
the  author  cites  as  basic  equipment 
for  underwater  motion  picture  films. 

camera.  Not  even  the  diver  himself 
can  remotely  approximate  the  cap- 
acity of  the  lens  to  observe  and 
retain  the  variety  and  detail  of  the 
underwater  scene. 

The  usual  errors  of  the  movie 
are  invariably  the  same  in  the  water 
as  on  land:  vertical  motion,  exces- 
sive panning,  jerking  tthe  camera 
during  takes,  etc.  Scenes  taken  un- 
der water  should  not  be  too  short — 
at  least  of  eight  seconds'  duration. 
Sometimes  fast-swimming  fish  are 
difficult  to  "catch"  in  a  sequence 
of  desired  length.  Probably  "push- 
ing"' the  camera  ahead  in  even  mo- 
tion wiU  create  the  illusion  of  being 
right  in  the  picture  when  it  is  pro- 
jected on  the  screen,  especially  with 
a  wide-angle  lens  combination.     R' 

Below:  a  closeup  of  the  French  Beieu- 
lieu  underwater  motion  picture  cam- 
era   mechanism   discussed    in    article. 


Mary  G.  Dooling,  director  of  Talent,  Incorporated. 


Talent  Is  Her  Business 

Chicago's  Unique  Talent,  Inc.  Agency  Fills  Real  Need  in  Production 


TALENT  Is  One  of  the  vital  com- 
modities of  the  business  and 
television  film  industry.  Helping  in- 
sure the  growth  of  midwestern  pro- 
duction through  an  adequate  supply 
of  the  professionals  whose  voices 
and  personalities  are  featured  in 
motion  pictures,  slidefilms  and  by 
personal  appearances  in  skits,  play- 
lets and  other  convention  media  is 
a  unique  service.  Talent,  Inc. 

Even  more  unique  is  the  role 
played  by  its  fomider  and  director. 
Mary  G.  Dooling,  who  has  headed 
the  organization  since  its  inception 
in  1948.  To  her  desk  in  Chicago's 
Pure  Oil  Building  come  a  m)Tiad  of 
the  daily  problems  faced  by  pro- 
ducers, sales  and  advertising  execu- 
tives and  program  directors  of  mid- 
western  radio  and  tv  organizations. 

Casting  the  Auto  Show 

Typical  of  Talents  service  was 
the  recent  assignment  at  Chicago's 
annual  Auto  Show.  75  people  were 
furnished  as  models,  narrators  and 
for  the  many  other  roles  which  are 
now  a  familiar  part  of  well-staged 
exhibitions  such  as  this.  Represent- 
ing many  hundreds  of  actors,  ac- 
tresses and  models,  her  busv  sched- 
ule calls  for  the  most  discriminating 
selection  of  the  right  people  for  the 
right  parts. 

Security,  naturally  enough,  is  an 
integral  part  of  such  work.  And 
that  includes  national  security  as 
well,  since  many   of  the  fihn  com- 
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panies  are  engaged  in  national  de- 
fense films  for  the  armed  forces  and 
defense  plants. 

Ably  assisted  by  her  brother, 
Martin  T.  Dooling,  Jr.,  and  a 
competent  staff,  Mary  skillfull)  and 
with  little  regard  to  hours  and  holi- 
days, is  constantly  on  the  lookout 
for  new  faces  and  talents  to  broaden 
the  scope  of  her  clients'  work.  In 
eight  years  as  director  of  Talent, 
Inc.,  she  has  discovered  many 
talented  newcomers  who  are  now- 
well-known  TV.  film  and  stage  per- 
sonalities. 

Little  Time  for  Leisure 

A  busy  schedule  that  leaves  little 
time  for  leisure  has  nonetheless  in- 
cluded such  posts  as  former  presi- 
dent of  the  Webster  College  Alum- 
nae, membership  on  the  executive 
board  of  the  Gallery  of  Living  Cath- 
olic Authors  and  in  Zonta  Interna- 
national.  An  avid  Lincoln  fan,  Mary 
prefers  biographical  reading.  Grace, 
charm,  sensitivity  and  ingenuity — 
these  are  attributes  which  have 
placed  her  in  the  upper  bracket  of 
top  women  executives. 

A  graduate  of  Webster  College. 
Mary  Dooling  prepared  for  a  teach- 
ing career,  later  becoming  a  lecturer 
in  association  with  summer  schools 
of  Catholic  Action.  She  still  retains 
that  missionary  spirit  as  one  of  the 
builders  of  Chicago  and  the  mid- 
west as  both  a  talent  and  production 
center  of  major  proportion  on  the 
U.  S.  scene.  8' 
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EASTERN  STATES 

•  CONNECTICUT  • 
Rockwell  Film  &  Projection 
Service,  182  High  St.,  Hartford  5. 

•  MASSACHUSETTS   • 
Cinema,  Inc.,  234  Clarendon  St.. 
Boston  16. 

•  NEW  JERSEY  • 
Slidecraft  Co.,  142  Morris  Ave., 

Mountain  Lakes,  N.  J. 
Association  Films,  Inc.,  Broad  at 
Elm,  Ridgefield,  N.  J. 

•  NEW  YORK  • 

Association  Films,  Inc..  347 
Madison,  New  York  17. 

Buchan  Pictures,  122  W.  Chip- 
pewa St.,  Buffalo. 

Comprehensive    Service    Corp.. 

245  \^'.  55th  St..  New  York  19. 
Crawford,   Immig   and   Landis, 

Inc.,   200   Fourth   Avenue,   New 

York  3,  New  York. 
The  Jam  Handy   Organization, 

1775  Broadway.  New  York  19. 

Ken  Killian  Co.  Sd.  &  Vis.  Pdts. 

17    New    York    Ave.,    Westbury. 

N.Y. 
S.  O.  S.  Cinema  Supply  Corp., 

602  W.  52nd  St.,  New  York  19. 
Training  Films,  Inc.,  150   West 

54th  St.,  New  York  19. 
Visual  Sciences,  599BS  Sufiern. 

•  PENNSYLVANIA   • 
The  Jam  Handy  Organization, 

Gateway  Center,  Pittsburgh  22. 

J.  P.  Lilley  &  Son,  928  N.  3rd 

St.,  Harrisburg. 
Lippincott   Pictures.   Inc..   4729 

Ludlow  St.,  Philadelphia  39. 

•  WEST  VIRGINIA  • 

B.  S.  Simpson,  818  Virginia  St. 
W.,  Charleston  2,  PH  6-6731. 


SOUTHERN  STATES 

•   ALABAMA   • 

Lewis  M.  Stone,  Projector  Serv- 
ice. "Specialized  in  Service." 
1409  Ford  Ave.,  Tarrant  City  7, 
Ala. 

•  FLORIDA   • 
Norman  Laboratories  &  Studio, 

Arlington  Suburb,  Jacksonville. 

•  GEORGIA   • 
Colonial    Films,    71    Walton   St., 

N.W..  Alpine  .3378,  Atlanta. 
Stevens  Pictures,  Inc.,  101  Walton 
St.,  N.  W.,  AtlanU  3. 


•  LOUISIANA   • 
Stanley     Projection     Company, 

2111/2  Murray  St.,  Alexandria. 

Stevens  Pictures,  Inc.,  1307  Tu- 
lane  Ave.,  New  Orleans. 

Delta  Visual   Service,   Inc.,   815 

Povdras  St.,  New  Orleans  13. 
Phones:  CA  8945  -  RA  9143. 

•  MISSISSIPPI   • 
Herschel   Smith   Company,    119 

Roach  St.,  Jackson  110. 

•  TENNESSEE  • 
Southern    Visual    Films,    687 

Shrine  BIdg.,  Memphis. 
Tennessee   Visual   Education 
Service,  416  A.  Broad  St.,  Nash- 
ville. 

•  VIRGINIA   • 

Tidewater  Audio- Visual  Center. 

617  W.  35th  Sl,  Norfolk  8,  Phone 
Ma  5-1371. 

MIDWESTERN  STATES 

•  ILLINOIS   • 

.■Vmerican  Film   Registry,  24  E. 

Eighth  Street,  Chicago  5. 

Association  Films,  Inc.,  561  Hill- 
grove.  LaGrange,  Illinois. 

Atlas    Film    Corporation,    1111 
South  Boulevard,  Oak  Park. 

The  Jam  Handy  Organization, 

230  N.  Michigan  Ave.,  Chicago  1. 

Midwest  Visual  Equipment  Co., 

3518  Devon  Ave.,  Chicago  45. 

Swank  Motion  Pictures,  614  N. 
Skinker  Blvd.,  St.  Louis  5,  Mo. 

•  IOWA  • 

Pratt  Sound  Films,  Inc.,  720  3rd 
Ave.,  S.E.,  Cedar  Rapids,  Iowa. 

•  KANSAS-MISSOURI   • 

Erker   Bros.   Optical    Co.,   908 

Olive  St.,  St.  Louis  1. 

Swank  Motion  Pictures,  614  N. 

Skinker  Blvd.,  St.  Louis  5. 

•  MICHIGAN  • 
Engleman    Visual    Education 

Service,  4754-56  Woodward  Ave.. 
Detroit  1. 

The  Jam  Handy  Organization, 

2821  E.  Grand  Blvd.,  Detroit  11. 

CapiUl  Film  Service,  224  Abbott 
Road,  East  Lansing,  Michigan. 

•  OHIO   • 

Ralph    V.    Haile    &    Associates. 

326  E.  Fourth,  Cincinnati  2. 


.  OHIO  • 

Academy  Film  Service  Inc., 
2110  Payne  Ave.,  Cleveland 
14. 

Fryan  Film  Service,  1810  E.  12th 
St,  Cleveland  14. 

Sunray  Films,  Inc.,  2108  Payne 

Ave..  Cleveland  14. 

The  Jam  Handy  Organization, 

310  Talbott  Building,  Dayton  2. 

Twyman  Films  Inc.,  400  West 
First  Street,  Dayton. 

M.  H.  Martin  Company,  1118 
Lincoln  Way  E.,  Massillon. 

WESTERN   STATES 

•  CALIFORNIA  • 

LOS  ANGELES  AREA 

Donald  J.  Clausonthue  Co.,  1829 

N.   Craig  Ave.,  Altadena 

Coast  Visual  Education  Co.,  5620 
Hollywood  Blvd.,  Hollywood  28. 

Ilollvwood    Camera    Exchange, 

1600  N.  Cahuenga  Blvd..  Holly- 
wood 28. 

The  Jam  Handy  Organization, 

1402  Ridgewood  Place,  Hol- 
lywood 28. 

Ralke  Company,  829  S.  Flower  St., 
Los  Angeles  17. 

S.O.S.    Cinema    Supplv    Corp., 

6331  Hollywood  Blvd..  Holly"d28. 

Spindler  &  Sauppe,  2201  Beverly 
Blvd.,  Los  Angeles  4. 

SAN  FRANCISCO  AREA 
Association  Films,  Inc.,  351  Turk 
St.,  San  Francisco  2. 

Westcoast  Films,  350  Battery  St., 
San  Francisco  11. 

•  COLORADO   • 

Dale  Deane's  Home  Movie  Sales 
Agency,  28  E.  Ninth  Ave.,  Den- 
ver 3. 

•  OKLAHOMA   • 

Cory  Motion  Picture  Equip- 
ment, 522  N  .Broadway,  Okla- 
homa City  2. 

•  OREGON  • 
Moore's  Motion  Picture  Service. 

33  N.  W.  9th  Ave.,  Portland 
9,  Oregon. 

•   TEXAS   • 

Association    Films,   Inc.,    1108 

Jackson  Street,  Dallas  2. 
George  H.  Mitchell  Co.,  712  N. 

Haskell,  Dallas  1. 

•   UTAH   • 

Deseret  Book  Company,  44  E.  So. 
Temple  St.,  Sah  Lake  City  10. 
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Radiant  Screen  Reports  24%         | 
Increase  in  Screen  Shipment 

♦  Noting  "sharply  increased  inter- 
est" in  the  use  of  16mm  and  8mni 
motion  pictures  and  35mni  slides  in 
1955,  Adolph  Wertheinier,  executive 
vice-president  of  Radiant  Manufac- 
turing Corp.,  Chicago,  reports  a 
24 'f  increase  in  shipments  of  Ra- 
diant .screens  made  during  the  last 
(juarter  of  last  year  over  the  same 
period  in  1954. 

"The  demand  for  our  products 
contiiuies  at  the  highest  level  ever,' 
\^  ertheimer  said,  "and  as  a  result. 
Radiant  »ill  enter  the  first  quarter 
of  1956  with  a  heavier  backlog  of 
orders  than  has  been  compiled  in 
any  previous  year." 

Reports  from  projector  manufac- 
turers, both  in  the  L  iiited  States  and 
abroad  indicate  similar  conditions 
of  unprecedented  consumer  demand. 
Radiant  has  supplied  approximately 
3.0(IO.IHK1  projecticjn  screens  to  the 
world  market. 

■::-  *  # 

Animation  Equipment  Hikes 
Price  on  Oxberry  Stands 

♦  Prices  on  Oxberr\  animation 
stands  and  optical  printers  will  be 
advanced  on  April  I.  according  to 
an  announcement  by  The  Animation 
Ec|uipment  Corporation,  New  Ro- 
chelle.  N.^ .  The  price  increase  re- 
sults from  increased  material  and 
labor  costs,  the  company  states. 

A  number  of  new  accessories  and 
several  unique  design  features  now 
incorporated  in  the  basic  Oxberr\ 
units  are  described  in  new  brochures 
soon  to  be  made  available  by  the 
company. 

The  firm  recently  increased  its 
floor  space  by  .50 '^j  and  has  trans- 
ferred a  portion  of  its  assembly  op- 
erations to  a  second  building  in  New 
Rochelle.  W  ith  an  expanding  de- 
mand for  Oxberry  equipment  from 
domestic  and  foreign  markets,  it  be- 
came necessar\  to  extend  manufac- 
turing facilities  in  order  to  maintain 
prompt  deliver),  schedules. 

For  the  new  brochures  and  speci- 
fications contact  the  company  at  3o 
Hudson  Street.  New    Rochelle.  N.Y. 

Only  Franchised  Dealers  Are 
to  Sell  Vieviflex  Projectors 
♦  \  ie^vlex  audio-\  isuai  projectors 
and  accessories  now  will  be  sold 
only  by  accredited  franchised  dealers 
whose  principal  efforts  are  in  the 
school,  industrial  or  religious  fields. 
Viewlex.  Inc..  of  Long  Island  Cit). 
N.Y..  has  announced.  This  new 
policy  is  meant  to  protect  dealers 
from  unfair  competition  and  to  as- 
sure tlieni  of  a  fair  profit. 

By  selective  awarding  of  fran- 
chises, only  franchised  dealers  will 
he  able  to  obtain  Viewlex  projectors 
and  accessories. 
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BUSINESS   SCREEN    BOOKSHELF   SERVICE 

Your  Convenient  Mail  Order  Source  for  Useful  Audio-Visual  Books  and  Guides 


BOOKS   ON  PRODUCTION  TECHNIQUE: 

101  —  American   C'.inem;itographer   Hand   Book   and   Reference 

Guide,  bv  Jackson  J.  Rose.  A  convenient  source  of  the  basic 
facts  concerning  photographic  materials,  methods  and 
ei|iiipmcnt.  Eighth  edition,  ,'),il   pages $5.00 

102  —  Film  and  Its  Techniques,  b\   Ravmond  Spottiswoode.  An 

encvclopedic  treatment  of  the  documentary  fihn  —  from 
idea  to  script  and  tliroiigh  all  tlie  steps  of  production.  Uni- 
versity of  California  Press,  505  pages $7,50 

103  —  16mm  Sound  Motion  Pictures,  by  W.  H.  Offcnhauser.  Jr. 

A  complete  manual  for  the  protessional  or  amatem-  llinnn 
producer.  Interscience  Publishers,  Inc..  565  pages.  ..$11.50 

104  —  Painting  with  Light,  by  John  Alton,  .A  discussion  of  the 

technical  and  artistic  aspects  of  lighting  —  what  lights  are 
used  and  \vhere  tlic\  arc  placed;  how  to  make  sure  natinal 
light  is  correct.  The  MacMilhui  Co..   191   pages $6.75 

105  —  Handbook  of  Basic  Motion-Picture  Techniques,  by  Emil  E. 

Brodbeck.  Basic  know  how  lor  Ijotli  amatetus  and  proles- 
sionals.  McGraw-Hill  Book  Company.  Inc..  307  pages  .$6.50 

106  —  The  Recording  and  Reproduction  of  Sound,   by   Oliver 

Read.  .\  complete,  authoritative  discussion  of  audio  in  all 
its  phases.  Howard  W.  Sams  &:  Co.,  Inc.,  800  pages .$7.95 

107  —  Stereo  Realist  Manual,  by  Willard  D.  Morgan,  Henrv  M. 

Lester  and  11  leading  ;S-D  experts.  .-\  complete  manual  of 
modern  35mm  stereo  photography  illustrated  with  'i  D 
photos  in  color  and  black  and  white.  .\  special  \  iewer  is 
included  in  the  book.  Morgan  and  Lester,  400  pages  .. $6.00 

108  —  The  Technique  of  Film  Editing,  compiled  bv  Karel  Reisz 

tor  the  British  Film  .Acadenn.  .\  practical  analysis  of  the 
problems  of  film  editing  b\  10  experienced  lilm  makers  — 
a  guide  for  film  editors  and  TV  directors.  Farrar.  Straus 
and  Cudahv.  282  pages  . $7.50 

109  —  Preparation  and  U.se  of  Audio-Visual  .\ids,  by  Haas  and 

Packer.  Practical,  step-by-step  instructions  on  how  to  pre- 
pare  and   use   visual   aids   effectively.   Prentice-Hall.   Inc. 

381  pages - $6.65 

TELEVISION  PLANNING   AND  PRODUCTION: 

201  -  The  Handbook  of  TV  and  Film  Technique,  by  Charles  \V. 

Curran.  \  non-technical  production  guide  for  executives 
covering  film  production  costs,  methods  and  processes. 
Includes  a  section  on  the  production  of  films  for  TV 
programs  and  commercials.  Pellegrini  and  Cudahy,  120 
pages $3.00 

202  —  Movies  for  TV,  bv  John   H.   Battison.  A  comprehensive 

technical  guide  to  the  use  of  films  in  television  program- 
ming. Covers  the  basic  principles  of  the  medium,  character- 
istics of  equipment  and  program  planning.  The  Macmillan 
Co..  37()  pages $5.00 

GENERAL  REFERENCE  BOOKS: 

301  —  The  Dollars  and  Sense  of  Business  Films,  by  the  Films 
Steering  Committee  of  the  .\.N..\.  .\n  analysis  of  the  actual 
cost  and  circulation  records  of  157  important  business  films. 
Association  of  National  .Advertisers.  128  pages $5.00 

302 -The  Film  in  Industrial  Safety  Training,  by  Paul  R. 
Ignatius.  .\  discussion  of  how  films  can  contribute  to  the 
attainment  of  a  favorable  safety  record,  and  the  problems 
involved  in  their  use.  Harvard  L^niversity  Press,  119 
pages  $1.50 

303  —  The  Use  of  Training  Films  in  Department  and  Specialty 
Stores,  by  Harry  M.  Hague.  .-\n  analysis  of  the  current  use 
ol  films  in  retail  training  and  obstacles  to  more  effec- 
tive and  widespread  use.  Harvard  University  Press,  147 
pages  $1.50 


AUDIO-VISUAL  METHODS   &  MATERIALS: 

401  —  .\udio-Visual  Methods  in  Teaching  —  Revised  Edition,  by 

Edgar  Dale.  .\  review  of  the  .\udioVisiial  field,  both  its 
theory  and  practice.  Colorfully  illustrated.  The  Dryden 
Press.  520  pages  $6.25 

402  —  .\udio-Visual  Materials,  by  W'ittich  and  SchuUer.  Discusses 

and  analv/es  the  nature  and  use  of  audiovisual  materials 
from  blackboard  and  chalk  to  television.  Harper  S; 
Brothers.  554  pages  - $6.15 

403  —  .\udio-Visual  .Aids  to  Instruction,  by  McKown  &  Roberts. 

How  to  |jrogram  audio-\isual  devices  for  education.  Mc- 
Graw-Hill Book  Co..  493  pages $4.75 

404  —  The  .\udio-\'isual  Reader,  edited  bv  James  S.  Kinder  and 

F.  Dean  .McCIuskv.  Philosophy,  theory,  research  and  audio- 
visual instruction  in  teaching  materials  in  the  school  sys- 
tem. Wni.  C.  Brown  Co.,  378  pages $5.75 

405  —  .Audio-Visual  Techniques,  by  Chandler  &  Cypher.  A  guide 

to  enriching  the  curriculum  with  a  wide  variety  of  audio 
and  visual  materials.  Noble  and  Noble,  252  pages $3.50 

406  —  Films   in    Psychiatry,    Psychology    &    Mental    Health,    b\ 

Nichtenhauser.  Coleman  and  Ruhe.  .\  study  of  the  use  and 
evaluation  of  films  in  this  field  plus  review  of  major  mental 
health  films.  Health  Education  Coiuicil.  2()9  pages $6.50 

PERIODICALS   AND   GUIDES: 

501  —Business  Screen  Magazine.  The  national  joiunal  of  audio- 

visual commimications  in  birsiness  and  industry.  A  full 
V  ear's  serv  ice.  eight  issues __ $3.00 

502  —  The  .\udio-Visiial  Projectionist's  Handbook.  .A  two-color 

portlolio  ol  ideas  and  pointers  for  presenting  a  better 
audio-visual  program.  Business  .Screen $1.00 

503  —  The  National  Directory  of  Safety  Films.  .A  catalog  of  more 

tfian  950  subjects  including  1954  additions.  National  Safety 
Council $1.00 

504  —  Guide  to  Films  &  Uses  by  Sales  Executives.  Forty-five  pages 

ol  text  plus  a  lomplete  sales  training  film  list.  National 
Fedeiation  of  Sales  Executives $3.00 

505  —  Volume  11  of  Business  Screen.  Eight  full  issues  for  1950 

bound  in  one  volimie $7.50 

,506  —  Volume  12  of  Business  Screen.  Eight  full  issues  for  1951 
bound  in  one  volume  .$7.50 

507  —  Volume  13  of  Business  Screen.  Eight  full  issues  for  1952 

bound  in  one  volume  $7.50 

508  —  Volinne  14  of  Business  Screen.  Eight  full  issues  for  f953 

l)()iMul  in  one  volume  $7.50 

509  —  \'olunie  15  of  Business  Screen.  Eight  full  issues  for   1954 

bound  in  one  volume  - $7.50 

510  — Volume  16  of  Business  Screen.  Eight  full  issues  for  1955 

bound  in  one  volimie  $7.50 


DETACH   AND   MAIL   WITH   YOUR  CHECK  TO: 

BUSINESS      SCREEN      BOOKSHELF 

7064    SHERIDAN    ROAD      •      CHICAGO    26,    ILLINOIS 

Pleose  ship  the  following   (indicate  by   number): 


—Total  omount  enclosed  $_ 


Firm  or  School_ 


City Zone State 

BOOKS    WILL    BE   SHIPPED   POSTPAID    IF    CHECK    ACCOMPANIES    ORDER 
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Bakelite  Shows  the  Technical  Side  of 
"Molding  Phenolics"  in  New  Picture 

S|i<inH»r:  Tlie  liakelile  (^mipaiiy. 
Title:  Molding  Phenolica.  20  iniii.  b  w.  pro- 
duced liy  the  sponsor. 
■¥■  Molding  Phenolics  is  a  technical  film  designed 
spccificalK  fur  use  in  industrial  plants  and  tech- 
nical schools.  It  brinfis  together  for  the  first 
time  the  entire  ranf;e  of  artisans,  craftsmen  and 
technicians  who  ccrntribute  to  the  production  of 
phenolic  molded  articles.  While  the  film  pre- 
sents a  simple  step-by-step  discussion,  designed 
primarily  to  familiarize  new  employees  with 
phenolic  molding  processes,  its  scope  is  so  wide 
that  even  those  workers  who  have  had  long  ex- 
perience in  the  field  may  find  it  enlightening. 

Phenolic  molding  materials,  one  of  the  most 
durable  plastics,  are  used  to  make  handles  for 
electrical  appliances,  handles  for  pots  and  pans, 
radio  and  television  cabinets,  camera  cases,  fur- 
niture drawers,  closures,  photographic  develop- 
ing tank  parts,  washing  machine  agitators,  busi- 
ness machine  housings,  desk  sets,  telephone  hand- 
sets, and  a  wide  variety  of  behind-the-scenes  non- 
conductors for  electrical  parts. 

Prints  may  be  borrowed  from  the  Bakelite 
Companys  Technical  Film  Library.  292  Madison 
Avenue,  New  York.  @' 

*/        *        * 

St.  Louis'  Mercantile  Trust  Company 
Tells  Its  100th  Anniversary  Story 

■¥■  It  was  a  familiar  thing  for  the  1400  bank 
employees  of  the  Mercantile  Trust  Company.  St. 
Louis,  as  they  filed  past  the  cashier's  window  of 
a  large  commercial  theatre.  Going  to  the  regions 
beyond  the  cash-cage  was  an  everyday  experience 
for  them. 

The  familiarity  continued :  the  28-minute  color 
picture  they  watched  was  The  Center  of  the 
Town  —  a  story  of  small  town  banking  —  spon- 
sored by  the  Mercantile  Trust  Company  as  a 
100th  anniversary  salute  to  banks  and  the  people 
they  serve. 

The  film's  public  and  internal  bank  relations 
interest  was  first  "payed  out"  in  a  premiere  at 
the  National  Convention  of  the  American  Bank- 
ers Association  in  Chicago,  then  to  the  employees 
and  the  public.  How  close  cooperation  between 
the  smaller  bank  and  its  metropolitan  corre- 
spondent helps  solve  large  financial  questions 
and  serves  local  business  and  personal  jirobleins 
is  dramatized  in  the  film. 

Produced    by    Premier    Film    and    Recording 

Corporation,  St.  Louis,  the  film  is  being  booked 

to  bank  groups,  clubs  and  schools  through  the 

sponsor  at  721  Locust  Street,  St.  Louis,  Missouri. 

«        «        « 

Largest  "photokina"  at  Cologne 

■¥  Planned  to  be  the  biggest  thus  far,  "photo- 
kina" 1956  —  the  International  Photo  and  Cine 
Exhibition  at  Cologne,  Germany,  will  be  held 
September  29-October  7. 

Extensive  preparations  have  been  in  full  swing 
for  several  months,  it  has  been  announced.  The 
trade  fair  part  of  "photokina"  1956  is  expected 
to  be  "at  least  one-third  bigger"  than  the  1954 
trade  fair. 

Shows  featuring  the  applications  of  photogra-  < 
phy.  supplied  by  many  nations,  will  form  the  ; 
cultural  evhibition  section  at  Cologne.  W  I 


...and  although  it  describes  us,  it  doesn't  distinguish  us.  What  sets  us  apart  from  other  film  labora- 
tories is  the  fact  that  we  scrupulously  expand  our  capacity  at  a  pace  that  never  lags  behind  the  ever 
Increasing  demand  for  our  services.  Thus,  the  great  volume  of  footage  that  daily  flows  through  our 
tanks  does  not  diminish  our  ability  to  render  prompt  and  efficient  service,  but  enhances, it. |Complete 
16mm  and  35mm  services  including  16mm  color  printing. 


•o 


GENERAL   FILM    laboratories  CORP.      1546Areyie    Hollywood  28,  California    HOIIywood  2-6171 


It  takes  a  lot  of  skilled  people  to  create  and  produce  a 
successful  business  motion  picture  or  visual  presentation. 
More  than  that,  it  takes  modern  equipment,  laboratory 
facilities  and  well  integrated  technicians  with  "know-how." 

Teamwork  geared  for  efficiency .. .  .  men  who  know  the  tools 
of  their  professions  . . .  with  nothing  borrowed  or  sub-let 
to  chance  .  .  .  means  integration  and  economy. 

Complete  control  of  production  from  script  to  screen, 
with  "nothing  farmed  out,"  means  that  the  buyer  gets 
swift,  dependable  service. 

^JAM  HANDY  ^^'^'^^^^ 
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THE 

CAMERAMAN 

PROFITS 

Accurate  processing  of  new  and 
faster  films  permits  simple,  less 
costly  lighting  and  guarantees 
liltlike  color  of  uniformly  high 
quality  in  every  scene. 


THE 

DIRECTOR 

PROFITS 

Rush  delivery  of  color 
correct  dailies  permits  tighter 
production  schedules. 


THE 

VIEWER 

PROFITS 


Critics  and  Viewers  alike  praise 
the  breathtakingly  beautiful  and 
accurate  reproductions  when 
you  use  Pathecolor. 


THE 
THEREFORE:    PRODUCER 
PROFITS 


Lower  costs  .  .  .  Earlier  release 
dates  .  . .  Satisfied  Viewers  .  . . 
Mean  Profits  from  Pathecolor. 


\^-yi. 


^like  color    q 


CALL  OR  WRITE 


Laboratories,  Inc. 


HOLLYWOOD  6823  Santa  Monica  Blvd.     •     Hollywood  9-3961     •     NEW  YORK  105  East  106th  Street     •     TRofalgor  6-1120 


GREAT  MOTION   PICTURES  ARE  PROCESSED  BY 


^   >i 


mM, 


^le  Laboratories,  Inc.  is  a  subsidiary  of  CHESAPEAKE  INDUSTRIES,  INC. 


When  you  moke  your  next  TV  commercial 


LOOK  FOR  THESE  INGREDIENTS  OF  SUCCESS: 


BUSINESS  INFORMAT 


!•  Proved  reliability  in  meeting  schedules;  ^^^  1 9 1956 

2.  Vivid  photography  that  emphasizes  the  sales  message; 
3*  Unusual  effects  that  arrest  eye  and  ear; 
4«  Policies  that  have  won  client  approval  for  many  years. 


Caravel's  specialized  TV  department  is  ex-        We  stand  ready  to  discuss  your  TV  needs 
pertly  staffed  to  give  fast,  careful   service.        at  any  time,  without  charge  or  obligation. 

Advertising  executives  are  invited  to  write  or  telephone  for  the 
free  Caravel  brochure,  THE  MOTION  PICTURE  AS  A  SALES  TOOL. 


Caravel -produced  TV  spots  currently  being  shown  include 
these  famous  names,  among  many  others: 


•  American  Standard 

•  Bufferin 

•  Dash 

•  Ehler's  Coffee 

•  Geritol 

•  Gillette 


•  Goodyear 

•  Instant  Postum 

•  Johns  Manville 

•  Kelvinator 

•  Mistol-Mist 

•  Nabisco 


•  Nash 

•  Sani-Flush 

•  Socony  Mobil 

•  U.  S.  Steel 

•  U.  S.  Treasury 

•  Westinghouse 


CARAVEL  FILMS, 


INC 


730   FIFTH   AVENUE,   NEW  YORK 
CIRCLE  7-6111 


o 


ur  new  Detroit  office  is  under  the 
direction  of  Ross  M.  Sutherland,  executive  vice-presi- 
dent in  charge  of  sales  and  client  service.  It  is  located  in 
The  Stephenson  Building,  6560  Cass  Avenue  at  West 
Grand  Boulevard.  The  telephone  number  is  TRinity 
2-2280.  Mr.  Sutherland's  business  and  motion  picture 
operating  experience  provides  business  and  industry 
executives  with  a  qualified  counseling  service  in  the 
film  communications  field,  particularly  in  determining 
how  much  a  business  film  should  cost  to  assure  maxi- 
mum results  for  the  money  spent  in  production  and 

distribution. 

John  Sutherland  Productions,  Incorporated 

LOS   ANGELES 

201  North  Occidental  Boulevard 

Los  Angeles  26.  California        OUnkirk  8  5121 

NEW   YORK 

33  East  48th  Street 
New  York  17,  New  York        PLa/a  5  1875 

DETROIT 

6560  Cass  Avenue 
Detroit  2.  Michigan        TRinity  2  2280 


"The  Conservation  Story,"  a  new 
2i3-minute  color  film,  produced  for 
the  Richfield  Oil  Corporation  by 
John  Sutherland  Productions,  was 
written  by  Donald  Culross  Peattie 
and  Louise  Redfield  Peattie,  nar- 
rated by  Thomas  Mitchell,  and  with 
oritfinal  music  composed  and  con- 
ducted by  Les  Baxter.  "The  Con- 
servation Story"  is  distinctly 
superior  in  all  departments.  The  i| 
photography  is  unusually  effective 
and  the  story  moves  forward 
smoothly  and  entertainingly. 


M|| 


The  film  shows  the  vastness  and 
grandeur  of  this  country  in  the 
early  days,  and  how  the  pioneer,  in 
his  eagerness  to  settle  up  the  coun- 
try and  push  westward,  exploited 
the  land's  natural  riches  with  reck- 
less abandon. The  heart  was  cut  out 
of  virgin  forests,  range-lands  were 
overstocked  and  overgrazed  ; 
ground-cover  was  destroyed,  top- 
soil  washed  away,  and  fertile  field- 
became  dust-bowls. 

Fortunately  for  all  of  us,  thought- 
ful men  became  alarmed  at  what  we 
were  doing  to  our  heritage  and. 
before  it  was  too  late,  they  .set 
about  to  correct  these  earlier  mis- 
takes. Forests  were  re-seeded,  tim- 
ber was  cut  with  great  care,  the 
land  was  contour-ploughed,  ground- 
cover  was  replanted. 


HV-W. 


And  to  that  irreplaceable  resource 
— oil-the  same  intelligent  conser- 
vation philosophy  was  applied. 
Clearly,  concisely  and  dramatically  i 
this  film  shows  what  industry  lead-  > 
ers  are  doing  to  save  enormous 
amounts  of  underground  oil  from 
going  to  waste. 


"The  Conservation  Story"  is  ai 
prime  example  of  the  film  which 
interests  and  entertains  its  audi- 
ences and  thus  informs  and  per- 
suades them.  It  is  a  film  with  the 
Sutherland  touch. 
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Bell  &  HowelVs  new  Filmosound  302  magnetic  recording  projector.  This  is  how  Pan  American  adds  Spanish  sound  to  movies. 


How  Pan  Am  uses  famous  Filmosound 
to  reach  17,000  employees  in  79  countries 


To  develop  smooth-running  teamwork  among 
17,000  employees  throughout  the  world,  Pan 
American  World  Airways  uses  sound  movies. 
Pan  American  has  in  operation  over  100  Bell  &  Howell  pro- 
jectors. "Even  in  constant  use,  rugged  Filmosounds  give  us 
top  performance  with  minimum  maintenance,"  says  Frank 
Howe,  System  Superintendent  of  Sales  and  Service  Training. 
Bell  &  Howell's  Filmosound  302  magnetic  recording  pro- 
jector is  today's  most  useful  audio-visual  tool  for  teaching 
and  communication  in  business,  school  and  church.  New 
features  include  sound-insulated  doors,  8-inch  speaker,  posi- 
tive tilt  control,  gentler  film  handling.  It's  so  easy  to  add 
sound  to  your  own  movies.  Just  record  directly  on  film  as 
pictui'e  is  shown.  Projects  any  16mm  film,  sound  or  silent. 
Ask  your  Bell  &  Howell  dealer  to  demonstrate  the  new 
Filmosound  302  or  wi-ite  for  free  brochure.  Bell  &  Howell, 
Dept.  T-2,  7108  McCormick  Road,  Chicago  45,  Illinois. 


FINER  PRODUCTS  THROUGH 

IMAGINATION 


Bell  &  Howell 


Pan  Aineri::an's  own  sound  movies  train  new  employees  in 
every  phase  of  airline  operation.  The  Pan  American  News- 
reel,  quarterly  company  "magazine"  on  film,  dramatically 
reports  personalized  news  throughout  the  far-flung  system. 
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ON  DESK  TOP 


IN  THE  SHOP 


IN  HOTEL  ROOM 


IN  CONFERENCE  ROOM 


ON   SALES  COUNTER 

SHOW 
MOVIES 


BieiiAj 


1 


IN  THE  LABORATORY 


IN  THE  AUDITORIUM 


with  only   I   projector 

•  •  •  the  TSI-Duolite 


With  built-in  screen 


Yes,  we  mean  anywhere  .  .  .  even  in  lighted  rooms. 
With  the  Duolite  you  con  show  16  mm  movies  in  many 
places  that  were  never  before  practical.  The  Duolite 
has  a  large  built-in  TV  size  screen  that  gives  you 
beautiful  picture  reproduction  without  the  fuss  and 
bother  of  setting-up  a  screen  or  darkening  the  room. 
Yet,  when  you  want  to  use  a  standard  external  screen, 
the  same  projector  can  be  used.  Just  a  flip  of  the 
lever  and  you're  ready  to  go. 

The  built-in  screen  allows  movies  to  be  shown  anyplace 
you  can  set  the  projector  down  and  plug  it  in.  Think 
of  that!  Think  what  that  could  mean  in  terms  of  your 
doubling  or  even  tripling  the  use  of  your  films.  Salesmen 
love  the  Duolite.  It's  so  easy  to  set-up  and  operate. 
They  don't  have  to  lug  around  a  separate  screen  ond 
other  equipment.  Sales  films  con  be  shown  right  on 
the  prospects  desk  without  any  disturbance  at  all. 
Any  room  big  enough  for  a  desk  is  big  enough  for 
a  Duolite  show. 

Write  today  for  free  literature  and  complete  specifi- 
cations on  the  Duolite.  If  you  wish,  a  demonstration 
can  be  arranged  at  no  obligation. 
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color  harmony 
every  time 


You'll  also 

have  production  harmony 

every  time  you  schedule 

these  Byron  16mm  facilities: 

script 

art 

titling 

animation 

editing 

sound  effects 

recording 

location  photography 

music  library 

sound  stage 

complete  black-and-white 

laboratory  facilities 

precision  magnetic  striping 


color-correct  * 
prints .... 

Quality  conscious?  Byron  color-correct*  prints  are 
what  you  want.  Get  duplicate  prints  processed 
with  exacting  fidelity  —  color  jirints  in  balance  that 
retain  all  their  natural  beauty  with  full  depth  and 
clarity.   Color-correct*  is  a  Byron  exclusive,  the  result 
of  many  years  of  engineering  research  and  development 
by  a  pioneer  laboratory  —  staffed  by  master  craftsmen 
—  working  with  the  finest  equipment  at  top  level 
efficiency.   Choose  the  leader  in  the  16mni  color  field. 
Time  important?    Try  our  8-hour  ser\'ice. 


byron 


Studios  and  Laboratory 


1  226  Wisconsin  Avenue,  N.W.,  Washington  7,  D.C.     DUpont  7-1800 

'Reg.  V.  S.  Patent  Office 
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SYNCHRONIZER    HEAVEN 


35mm  3-Way  Synchronizer  $165,00 


1.  Fastens  to  roller  arm  of  synchronizer. 

2.  Sync   dailies   quickly  without  using   editing   mochine. 

3.  Ideal  for  checking  sound  track  for  words  or  effects  to  be 
replaced. 

4.  Fastest  and  most  accurate  in  locating  beginning  and  end- 
ing of  words. 

5.  Tape  head  can  be  slid  up  and  bock  to  read  o  track  in 
any  position  of  fullcoat  or  mag  nastripe. 

Selling  Price: 

HFC  Magnetic  Tape  Reader  Synchronizer 

attachment     .. .  S34.50 

HFC  Magnetic  Tape  Reader  Amplifier.    .,  55.00 

Complete  Unit 89.50 


16mm  2-Way  Synchronizer  $125.00 


35mm  5-Way  Synchronizer  $225.00 


16mm  3-Way  Synchronizer  $165.00 


35mm  2-Way  Vistavision  Synchronizer  with 
Footage    &   frame  Counter  $160.00 


35mm  4-Way  Synchronizer  $190.00 


AT   BETTER   DEALERS   EVERYWHERE 


HOLLYWOOD   FILM   COMPANY 


956  SEWARD  STREET 


precision  film  editing  eqiiipmeiil 

HOLLYWOOD   38,   CALIFORNIA 
Hollywood  2-3284 


65-35mm  Combination  Synchronizer  $380.00 


A.N.A.  Films  Comwitfee:  j 

Willis  Pratt  of  A.T.&T. 

Is  Named  Chairman  for  '56 

♦  Willis  H.  Pratt,  Jr.,  Film  Man 
ager.  American  Telephone  and  Tele 
graph  Company,  has  been  tiamei 
Chairman  of  the  A.N.A.  Films  Com 
mitlee.  the  Association  of  Nationa 
Advertisers  announced  today. 

Mr.  Pratt  succeeds  John  Hory 
Advisor  on  Non-Theatrical  Fihiis 
Eastman  Kodak  Company ,  who  wil 
continue  to  serve  on  the  committee 
During  Mr.  Flory's  tenure,  the  Film; 
Connnittee  prepared  a  number  o 
timely  and  valuable  publication 
concerning  business  films.  Anion;! 
them  are  "The  Dollars  and  Sense  o 
Business  Films,"  an  authoritativi 
book  on  the  costs  of  producing  and 
distributing  films  for  advertisin; 
and  public  relations  purposes:  am 
"Criteria  for  Business-Sponsorei 
Educational  Films."  a  16-page  book 
let  presenting  22  basic  points  to  bi 
considered  in  the  pre-productioi 
planning  of  films  intended  for  cl 
room  and  related  audiences,  and  a 
a  guide  to  educators  in  their  selec- 
tion. 

The  A.N.A.  Films  Committee 
under  Mr.  Pratts  direction,  wi] 
soon  release  a  check  list  for  proa 
ducer  and  sponsor  responsibilitie 
in  the  production  of  motion  picture 
a  revision  of  an  earlier  publication 
Also  on  the  agenda  for  early  publi 
cation  is  "International  Passport  fo 
American  Business  Films,"  a  bookj 
let  outlining  time  and  cost  savin), 
procedures  in  exporting  and  import 
ing  business  films. 

The  A.N..4.  Films  Committee  in 
eludes,  in  addition  to  Mr.  Pratt  am 
Mr.  Flory:  W.  M.  Bastable.  S»ift  i. 
Company;  Frederick  G.  Beach.  Rem 
ington  Rand  —  Division  of  Spen 
Rand  Corp. :  Leo  Beebe,  Ford  Moto 
Company:  Eyre  Branch.  Standan 
Oil  Company  of  New  Jersey;  Georg 
J.  Dorman,  U.S.  Steel  Corp.;  John  J 
Dostal,  Radio  Corporation  ( 
America:  Harold  DriscoU.  Bell 
Howell  Company:  Agnew  Fishei. 
Trans-\^"orld  .Mrlines.  Inc.,  Job 
Ford.  General  Motors  Corp.;  Wii 
liam  Hazel.  Standard  Brands  It 
corporated;  J.  W.  King,  America 
Can  Company:  John  T.  Madde 
Jr..  Seagram  Distillers  Company 
Kenneth  Penney.  Minnesota  Minia 
i  Manufacturing  Company;  O.  F 
Peterson.  Standard  Oil  of  Indiana 
H.  A.  Richmond.  Metropolitan  Lit 
Insurance  Company;  Frank  RoUill! 
E.  R.  Squibb  &  Sons;  Virgil  Simf 
son.  E.  1.  du  Pont  de  Nemours 
Company.  Inc.;  and  Stanley  1 
Withe.  Aetna  Casually  &  Sur 
Company. 
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.  .  .  are  the  weeds  that  grow  in  the  I'.  S.  and  Canada  .  .  . 
causing  billions  of  dollars  in  damage  each  year  to  industry 
and  agriculture.  But  a  bouquet  to  the  Pacific  Coast  Borax 
Company  for  its  successful  efforts  in  developing  borate  herbi- 
cides .  .  .  and  for  sponsoring  a  powerful  new  educational  film, 
THE  MODERN  WAY  TO  WEED  CONTROL"  to  show  how 
these  chemical  weapons  effectively  and  economically  destroy 
unwanted  vegetation. 


'  STUDIOS,   INC.  ^^ 


HOLLYWOOD        .        NEWVORK        .        CHICAGO        .        DETROIT 
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THE    FUTURE    FOR    FILMS    IN    COLOR    TELEVISIOh 

Problems  in  Color  Telecasting  of  Motion  Pictures 
Aired  by  Experts  at  Manhattan  TV  Color  Forum 


MOVIELAB  FILM  LABORATORIES,  INC. 

619  West  54th  Street,  New  York  19,  N.  Y.   JUdson  6-0360 


itlT'iLM  WILL  PLAY  an  even  more 
J/  important  part  in  color  tele- 
vision than  it  has  in  black  and 
white."  So  said  Dr.  Thomas  T. 
Goldsmith.  Jr.,  of  Allen  B.  DuMmil 
Laboratories,  Inc.  at  the  Color 
Forum  meeting  of  the  National  Tele- 
vision Film  Council  in  New  York. 
March  29th.  Extensive  use  of  film, 
he  said,  would  be  important  par- 
ticularly in  the  upcomin';  three  or 
four  formative  years  of  color  T\ 
because  of  the  technical  difficulties 
of  transmitting  the  brightness  range 
of  live  color  television,  which  goes 
up  to  a  ratio  of  3000  to  1  in  many 
instances  and  can  not  be  easily  re- 
corded by  existing  television  cam- 
eras. 

Dr.  Goldsmith  explained  that 
while  reasonably  "'flat'  lighting  ra- 
tios are  the  ideal  conditions  for 
present  color  telecasting,  some  out- 
door remotes  have  such  a  tremen- 
dous dynamic  range  that  they  can- 
not be  successfully  handled  by  the 
color  television  system,  which  is 
limited  to  a  brightness  ratio  of 
approximately  30  to  1.  Yet.  filmed 
scenes  of  similar  subjects  rarely 
tax  the  capabilities  of  the  television 
system  to  produce  pleasing,  accurate 
reproduction. 

Advises  Focus  on  Science 

While  film  \\ill  be  ever  more  im- 
portant in  color  telecasting.  John 
W  hiltaker  of  the  Columbia  Broad- 
casting System  warned  producers 
that  they  must  gear  themselves  to 
"get  out  of  the  art  stage  and  into 
the  science  stage'  in  considering  the 
problems  of  color  film  for  tele- 
casting. 

He  said  tliat  the  many  steps  be- 
tween the  scene  being  photographed 
and  the  reproduction  of  the  image 
on  the  viewer's  screen  necessitated 
a  complete  re-evaluation  of  the 
controls  which  a  producer  can  use 
III  insure  faithful  reproduction. 

Color  Control  Most  Difficult 
1.  J.  Gaski.  of  Consolidated  Fihn 
Industries,  Inc.  and  Ralph  Koch, 
of  K  i.  \^  Film  Service,  pointed  out 
that  completely  accurate  control  of 
television  color  fihn  qualitv  is  prac- 
licalh  an  impossibility  at  present. 
V  ariable  factors  from  the  produc- 
tion set  to  the  viewer  s  screen  in- 
clude up  to  a  dozen  generations  of 
fihn.  when  opticals  are  required,  all 
of  which  can  be  controlled  only 
with  some  tolerance,  and  after  the 
photographic  stage  there  is  the  pos- 
sibility that  electronic  tinkering  by 
the  broadcaster  and  b\  the  viewer 
w  ill  further  distort  hues  and  bright- 


ness   delivered    by    the    producer' 
film  to  the  station. 

Despite  these  variable  factor 
which  can  change  green  in  the  prr 
ducer's  studio  to  yellow  on  tli 
\iewer"s  screen,  Robert  Jenness,  o 
Sarra.  Inc.,  called  for  a  joint  effoi 
li\  all  producers  to  publish  a  set  o 
charts  which  would  enable  art  dire( 
tcjrs.  set  designers  and  the  sponsor 
label  designers  to  know  in  advanc 
what  changes  varying  degrees  c 
exposure  would  have  on  establish 
r,.l„rs. 

Quality  Must  Be  in  Original 
Vlr.  Gaski  emphasized  that  wha 
e\er  variations  might  occur  in  la 
oratory  or  in  electronic  nianipul. 
tion.  the  most  important  factor  i 
quality  still  lies  in  getting  the  pe 
feet  latent  image  on  the  origin, 
color  film. 

Mr.  Koch  said  that  while  grei 
advances  are  being  made  in  tf 
production  of  effects  on  color  fil 
it  was  still  true  that  effects  on  coK 
film  are  10  times  more  complicate' 
longer  to  accomplish  and  expensii 
than  on  b  'w  film. 

Advises  Restraint  on  Gimmicks 

I  rging  art  directors  to  use 
straint  in  planning  television  cor 
mercials.  Bob  Jenness  said  the  u 
of  contrived  optical  gimmicks  in  tl 
entertainment  film  industry  was 
carded  years  ago.  but  he  still  four 
that  some  sponsors  not  only  wantc 
a  good  looking  bottle  of  beer  poun 
into  a  handsome  glass,  but  that  tl 
bottle  was  supposed  to  fly  fr 
around  the  room  and  sign  the  spo 
sor's  name.  In  color  television, 
warned,  this  trend  for  off-beat  ru 
bish  can  only  result  in  enornio 
expense  and  poor  quality  to  boot 

E.  M.  Stifle,  of  Eastman  Kod. 
Company  and  Harold  Jones 
Ansco.  described  some  of  the  pre 
ress  their  companies  have  made 
providing  the  best  possible  materi; 
for  color  film  television.  Jones  sa 
Ansco  would  soon  be  out  with 
Professional  .'Vnscochrome  of  1< 
gradation  and  fine  grain  that  wou 
be  particularly  suited  to  color  te 
\ision.  Very  important  to  consic 
i[i  Anscochrome.  he  stated,  is  tl 
under  special  developing  conditioi 
llie  film  may  actually  be  exposed  1 
good  quality  at  an  ASA  film  spe 
of  125.  which  is  higher  than  mi 
b/w   negali\c  materials. 

Describes  Experiments  at  Kodak 
Mr.    Stifle    told    about    Eastm 
Kodak's  experimental  work   in  l 
(CONTINUED      ON      PACK      TE 
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INCREASE  IN 
POWER  CONSUMPTION 


COMMESOM  BUIIOIHGS 
1935-1975 


IMS  I95S  I9es  I97S 


Continually  wider  use  of  electrical  machines  in 
business  means,  as  the  chart  shows,  increased 
power   consumption   which    is   steadily    mounting. 


GENERAL  ELECTRIC 


As  part  of  its  "more  power  for 
Americans"  program  of  education,  General  Electric  employed 
Wilding  to  write  and  produce  a  motion  picture,  "The  Tenant 
at  1010  Main,"  that  promotes  the  use  of  elearicity  with  no 
mention  either  of  GE  or  any  of  its  products.  The  theme  of 
the  story  is  that  of  progress  through  obsolescence.  It  is 
directed  to  architects,  builders  and  maintenance  engineers 
of  office  buildings.  The  picture  demonstrates  the  use  of 
higher  voltage  power  systems  in  commercial  buildings  as  a 
first  cost  economy  and  a  flexible  solution  of  problems  of 
future  growth.  The  chief  protagonist  is  a  backward  looking 
business  man  who  is  brought  to  see  the  wisdom  of  new 
methods.  So  the  sponsor's  message  is  interpreted  in  terms 
of  an  individual  whose  experiences  are  shared  by  audiences. 


Our  business  man,  planning  a  new  building,  takes 
an  electrical  engineer's  advice  and  installs  a 
modern   high  voltage  power  distribution  system. 


With  an  outsize  breadboard  model,  the  flow  of 
electricity  is  clearly  traced  through  busways 
and   risers  to   motors,   lights   and   utility   outlets. 


When  his  office  is  modernized,  the  man  himself 
is  transformed,  discarding  his  formal  garb  and 
replacing  a  vintage  car  with  a  shining  new  model. 
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EVERYTHING   FOR 
EASTERN    PRODUCTION 


COLOR    TELEVISION    FILM: 


LIGHTING 
EQUIPMENT 


GRIP 
EQUIPMENT 


Incandescent 
Equipment 

H.  I.  Arc  Equipment 

Choke  Coils 

Dimmer  Equipment 

Cables 

Boxes  and  Boards 

Diffusers 

Bulbs 

Generator  Sets 

TV  Scoops 


Reflectors 

Ladders  and  Steps 

Parallels 

Dollies 

Microphone  Booms 

Scrim  Flags 

Black  Flags 

Dots 

Stands 

PROPS 

Catalogs  upon  request 


INC. 


333  West  52nd  Street  •  New  York  19,  N.Y. 
Circle  6-5470 


(  COINTINUKD  FROM  I'ACE  EIGHT  I 
ticular  films,  which  enable  three 
color  separations  to  be  <arried  on 
one  b/w  "color  blind"  embossed 
film.  In  this  system  the  "signals" 
for  each  color  are  j;eometrically 
.separated  on  the  film  and  can  be 
combined  later  to  produce  an  excel- 
lent   color    picture. 

Other  new  Kodak  pruduil-  in  the 
works  are  types  of  master  positive 
and  color  duplicating  negative 
which  will  offer  lower  cost  and 
better  quality.  16mm  Type  .S29').  in 
the  immediate  offing,  will  insure 
greatly  enhanced  quality  dupes  and 
very  high  grade  sound  tracks. 

Kodak  will  also  soon  have  a  film 
for  lOnim  color  negative  from  re- 
versal positive,  which  may  offer  ad- 
vantages in  economical  production 
of  release  prints.  Work  is  going  on 
in  16mm  color  negative  for  original 
production  but  output  is  not  immi- 
nent in  the  near  future. 

Forecasts  300,000  Set  Sales 
Dr.  Alfred  N.  Goldsmith.  Chair- 
man of  the  National  Television  Film 
Council  and  moderator  of  the 
forum,  told  of  the  slow  but  quick- 
ening advances  of  the  color  televi- 
sion industry.  He  forecast  that  300. 
000  color  TV  sets  will  be  sold  this 
year,  insuring  an  audience  of  one 
million  per  evening.  1957  output 
will  triple  this  figure,  and  by  1960 
sales  of  color  and  b/w  will  be  even. 
By  1965.  he  said,  b/w  sets  will  be 
almost  entirely  outmoded. 

Dr.  Goldsmith  pointed  out  that 
one  leading  network  plans  to  in- 
crease from  40  to  80  hours  of  color 
television  each  week,  and  he  cited 
one  station.  WNBQ.  Chicago,  which 
w  ill  shortlv  be  a  lOOCf  color  station. 
Aside  from  any  other  consider- 
ation of  live  or  film,  television 
sponsors — in  color  or  b/w — will  al- 
ways want  to  avoid  going  on  the  air 
with  such  not  too  untypical  fluffs  on 
live  television  as  a  plug  for  "the  per- 
fect   dinner    companion — Buppert's 

Reer."  9 

a        »        <* 

Annual  Flaherty  Award  for  Best 
Documentary  Film  Due  on  May  2 

*  The  City  College  of  New  York 
has  opened  competition  for  the  Sev- 
enth Animal  Hoberl  1.  Flaherty 
Film  Award. 

Given  for  "creative  achievement' 
in  the  documentary  film,  the  award 
will  be  presented  on  May  2.  Last 
years  winner  was  Three.  Tiio.  One 
— Zero,  the  film  story  of  the  devel- 
opment of  atomic  energy.  Other 
award  winners  have  been  The  Con- 
quest oj  Everest.  The  Quiet  One. 
Gueniiea.  and   The   Titan. 

The   panel  of  judges   which   uill 
select  the  outstanding  do<umenlar\ 


film  of  1955  consists  of  Bosle; 
Crowther  of  The  Neiv  York  Times 
David  Flaherty,  brother  of  the  lat 
pioneer  documentary  film  producer 
Richard  Griffith,  curator  of  the  Mu 
seum  of  Modern  Art  Film  Library 
Otis  Guernsey.  Jr.  of  the  New  Yor. 
Heraltl  Tribune:  Arthur  Knight  o 
The  ."Saturday  Revieie:  Amos  Vogei 
director  of  Cinema  16;  Archer  Win 
sten  of  the  A'eu)  York  Post;  Cecil 
Starr  of  The  Saturday  Review;  ai) 
Joseph  Noble  of  Film  Counselors 
Inc. 

-r  «  * 

SVE   Buys   lllustravox    Division 
Enters  Sound  Slidefilm  Busines 

■¥  The  Society  For  Visual  Educ. 
tion.  Inc..  Chicago,  has  purchase 
the  lllustravox  Division  of  Electr 
Engineering  and  Mfg.  Compan; 
Detroit.  W.  H.  Garvey,  Jr.,  SV 
president,  disclosed  in  March.  SV 
is  a  subsidiary  of  General  Precisio 
Equipment  Corporation.  lUustravo 
manufactured  and  distributed 
ous  combination  filmstrip  and  ie> 
ord  plaver  units  used  by  school 
churches,  and  industry  in  presen 
ing  still  pictures  synchronized  wit 
commentary. 

All  tools,  dies,  fixtures,  etc.  whit 
were  included  in  the  purchase  an 
are  used  in  manufacturing  all  tl 
lllustravox  models  of  sound  slid 
film  equipment  will  be  moved 
Chicago  for  consoldation  with  S.  ' 
E.  equipment  production. 

In  commenting  on  the  acquisitk 
of  lllustravox,  Garvey  stated  th 
this  was  another  step  in  S.V.E.'s  e 
pansion  program  and  will  aid  mal 
rially  in  completing  their  line  of  a 
dio-visual  equipment. 

S.V.E.  manufactures  2x2  sli' 
projectors,  combination  filmstr 
and  slide  projectors,  micro  projt 
tors,  and  accessories  and  produc 
35mm  filmstrips  and  2x2  slides  f  ; 
schools,  churches,  and  industry.  T, 
lllustravox  equipment  will  be  m; 
keted  through  the  regular  S.\ . 
distribution  channels. 


WANTED 

Sales  executive  experienced  ni 
selling  sponsored  films  to  ad- 
vertising agencies,  business  and 
industry.  Must  be  willing  tc 
travel  extensively.  Please  state 
age.  education,  compensation 
expected  and  experience  in  sell- 
ing motion  picture  films.  All  ri- 
plies  strictly  confidential. 

Write  Box  56-3A 
BUSINESS   SCREEN 
7064  Sheridan  Road,  Chitago 
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TEAMWORK 


Our  organization  operates  like  a  ball  team.  There  are 
definite  positions  that  require  the  special  skill  and  apti- 
tude of  individual  players.  But  not  only  must  each 
player  be  outstanding  in  his  own  job,  he  must  also  have 
he  experience  and  temperament  that  make  it  possible 
or  him  to  co-ordinate  with  the  other  members  of  his 
earn. 

Sound  Masters  has  just  that  sort  of  well  organized 
earn,  fifty-two  weeks  a  year. 


Whether  it  be  a  TV  spot  or  a  multiple  reel  saga  of 
an  industry;  whether  the  shooting  locations  are  in  one 
place  or  spread  out  over  the  map,  the  Sound  Masters 
team  of  "star  players"  is  at  your  service. 

With  special  skills  and  highly  developed  production  procedures, 
we  will  deliver  to  you,  at  the  agreed  time,  a  film  that  will  accom- 
plish the  special  purpose  for  which  it  was  intended. 


ESTABLISHED  J937 


LET  US  MAKE  YOUR  NEXT  PICTURE 
WE  HAVE  A  LOT  OF  GOOD  IDEAS 

SOUND  MASTERS,  INC. 

165  WEST  46TH  STREET,  NEW  YORK  36,  N.Y. 


MOTION  PiaURES 

SLIDE  FILMS 

TV  SHORTS 

COMMERCIALS 

PLAZA  7-6600 

Offers  everything  you  need  to  improve  your  film  program  - 


16mm  SOUND  PROJECTORS 


for  the  finest  in  sound  and  picture 


quahty   plus  absolute  film  protection-  16mm  WIDE  SCREEN  SYSTEMI  j 


showing  more  product,  captivating  your   audience —  1600    ARC    PROJECTOR 


for  ultra  large  audiences  of   theatre  size   with  professional   results,   yet 


portability—  MIXER   MAGNESOUND     L!!^!      for  adding   magnetic  sound 


economicaUy  to  your  films  —  MOBILE   PROJECTOR  STAND     T  1      for  showings 

for  continuous  movies 


and   storing   equipment—  CINESALESREEL 

at  point  of  purchase  without  rewinding  and  rethreading —  SILENT  16 

time  and  motion  study,  has  rheostat  speed  control,  forward-reverse  and  2000'  reel 


for 


capacity—  MAGNASCOPE   V200 


for  enlarging  microscopic 


specimens  hundreds  of  diameters  and  projecting   them   on   a  movie   screen   or 


table  top. 


WRITE  ^X     TODAY  FOR  THE  COMPLETE  STORY 


VICTOIV   r.  //! 


cgiaoft  L<-io</i 


lucn 


Dept.  L-36   Davenport,  Iowa,  U.  S.  A. 
New   York  —  Chicago 

Qualify     Motion     Picture    Equipment     Since     19  10 
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Two  Sponsored  Films  Cited 
as  Aids  to  Intergroup  Accord 

"¥  I  \Mt  inforiiiational  inutioii  pi 
lures  Wf-re  among  the  winners  of  11 
National  Brotherhood  Awards  for 
work  in  various  media  of  mass  com- 
munications, presented  as  part  of 
Brotherhood  Week  (February  19' 
25).  an  annual  event  conducted  by 
the  National  Conference  of  Chris- 
tians and  Jews. 

The  honored  films  were  Com- 
mencement, produced  for  the  Presi- 
dent's Committee  on  Governnieni 
Contracts,  and  And  So  They  Crow 
produced  for  the  Play  Schools  As 
sociation  hy  (Campus  Film  Produc 
tions.  Inc..  New  York.  The  films  re 
ceived  reviews  and  citations  alonf 
with  Look  Magazine.  NBC  and  CK 
networks  and  other  media  winners 

Called  "Compelling  Demonstration'' 

And  So  They  Cruii.  a  real  lifi 
study  of  a  group  of  nine-year  oli 
children,  was  described  by  the  Na 
tional  Conference  as:  "a  compellin| 
demonstration  of  the  practice  o 
brotherhood.  While  the  film  doe 
not  once  make  an  issue  or  mentioi 
of  race,  it  shows  children  of  man 
races  growing  up  together  and  be 
ing  enriched  by  the  experience.  1 
highlights  the  necessity  for  eac 
child  to  feel  a  sense  of  achievemeni 
to  be  accepted,  and  to  accept." 

In  addition  to  the  race-relatior 
ship  significance,  the  film  also  it 
dicates  the  value  of  good  leadershi 
in  a  plav  program  and  the  value  < 
realistic  play. 

Reviewing  Commencement,  tli 
National  Conference  noted:  "Th 
production  dramatizes  a  y  o  u  n 
executive's  evaluation  of  his  firm 
personnel  policy  and  shows  the  fir 
steps  toward  a  new  policy  whii 
will  put  meaning  in  the  democrat 
principles  of  fair  play.  The  stoi 
effectively  demonstrates  how  ar 
empiover  can  eliminate  discriniin 
tion  that  may  exist  within  his  o» 
organization  against  any  employi 
or  prospective  employee  because  ' 
race,  color,  religion  or  nation 
origin."' 

"Promoting  Cause  of  Good  Will' 
The  National  Conference  c  i  1 1 
these  winners  for  promoting  tl 
cause  of  good  will  and  understan 
ing,  fostering  amity,  justice  ai 
cooperation  among  Protestan 
Catholics  and  Jews,  for  helping 
eliminate  intergroup  prejudic 
uliich  disfigure  and  distort  reli; 
ous.  business,  social  and  politii 
relations,  for  aiding  the  work  of  t 
National  Conference. 

.(;/(/  So  They  Grow  is  distribul 
bv  Campus  Film  Distributors  Cor 
14  Fast  .>.'ird  .Street,  .New  York  1 
Ni-»   York. 
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CI"!    WINS   FIRST  PLACE   TWO  YEARS   IN  A  ROW  FOR  ALL  THREE! 

t4  ■    A^. 


fivfit  place  for  qualii 
first  place  for  speed . . . 

first  place  for  eomomy 


MUST   tCdNOMICAL,  FASTEST,  Pj 

AMI  HIliHfST  UUALITV  SEllVTCE  (f 


4S  T.,  .,t.^.„, 


llloo 


i 


CFI  is  grateful  to  the  producers,  W  stations,  film  distributors  and  advertising 
agencies  throughout  the  nation  who  voted  CFI  fiist  place  in  every  laboratory 
category.  First  place  for  quality . . .  first  place  for  speed . . .  first  place  for  economy. 
Thanks  to  the  entire  TV  industry  for  honoring  CFI  with  a  clean  sweep  of 
"The  Billboard  TV  Film  Service  Awardsl'  for  the  second  consecutive  year! 

CONSOLIDATED  FILM  INDUSTRIES    Holly\vood:  !l.i9  S.  .van!  .St. /Hollywood  9-14'tl  •  New  York:  521  W.  57th  St./CIrcle  7-4400 
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SPECIALISTS  IN  VISUAL  SELLING 


«I^B>!{l 


?!< 

IN  MOTION  PICTURES 

AND  SOUND  SLIDE  FILMS 


«^9|^ 


^ 

IN  TV  COMMERCIALS 


niiih 

i 


IN  ADVERTISING 
ILLUSTRATION 


ALWAYS  SHOOTS  TO  SELL 


NEW  YORK 

200  East  S6th  Street 

CHICAGO 

16   East   Ontario   Street 


A-V  Dealer  Personnel  Can 
Study  Sales,  Service  Technique 

•¥  Belter  audio-visual  methods  for 
serving  industry,  churches  and 
schools  will  he  pursued  in  {our 
courses  of  study  offered  to  audio- 
visual dealers  and  salesmen  at  the 
1956  Institute  for  Audio-Visual  Sell- 
ing to  he  held  July  15-19  on  the 
campus  of  Indiana  University. 
Bloomington.  Indiana. 

The  Institute  will  be  conducted 
under  the  joint  sponsorship  of  the 
Universitv  and  the  National  Audio- 
Visual  Association.  Plans  for  the 
Institute's  8th  annual  workshop  for 
a-v  selling  were  concluded  at  a  meet- 
ing of  the  board  of  governors  in 
Chicago.  March  1(111. 

.As  in  past  years,  courses  are  to 
be  given  in  "Salesmanship,'  "Ap- 
plied Selling,"  and  "Sales  and  Busi- 
ness Management.''  In  addition,  for 
the  first  time,  the  Institute  will  of- 
fer a  course  in  "Preparation  and 
Use  of  A-V  Materials."  In  this 
limited  enrolbnent  course,  students 
will  be  shown  how  to  make  their 
own  a-v  kits  and  how  to  utilize  ma- 
terials with  various  types  of  projec- 
tors, tape  recorders  and  other  audio- 
visual equipment. 

Industry  chairmen  for  these  four 
courses  are:  Salesmanship  —  Gil 
Heck,  Da-Lite  Screen  Company. 
Chicago;  Applied  Selling — Howard 
Kalbfus.  Eastman  Kodak  Company: 
Sales  and  Business  Management  — 
Joe  Meidt,  Cousino  Visual  Educa- 
tion Service;  Preparation  and  Use 
of  A-V  Materials  —  Russell  Yankie. 
Charles  Beseler  Co.  and  Viewlex. 
Inc. 

Members  of  the  Indiana  Univer- 
sity faculty  who  are  serving  as  co- 
ordinators on  the  Institute  staff  for 
the  1956  meeting  include  Earl  Tre- 
gilgus.  John  Persell,  William  Scott. 
Ed  Richardson. 

All  those  who  are  interested  in 
attending  the  Instiute  should  write 
to  the  National  Audio-Visual  Associ- 
ation. 2540  Eastwood  Ave.,  Evans- 
ton.  Illinois.  ff 


NAVA  Trade  Show 
to  Open  July  22nd 

♦  The  1956  Convention 
and  Trade  Show  of  the 
National  Audio-Visual 
Association  will  be  held 
at  Chicago's  Hotel  Sher- 
man, opening  on  July  22 
and  continuing  through 
the  25th. 

Invitations  to  exhib 
itors  have  now  been  sent 
but  companies  desirinj: 
to  participate  are  asked 
to  write  NAVA  head- 
quarters, 2540  Eastwood 
Ave.,  Evanston,  111.     ^ 


Railroad  Association   Picture 
Shows  Railroad's  Economic  RoM 

♦  The  Right  to  (.ompelc.  a  new  mo 
lion  picture  dealing  with  the  repor 
of  the  Presidential  Advisory  Com 
mittee  on  Transport  Policy  and  Or 
ganization  currently  is  being  dis 
tributed  by  the  Association 
American  Railroads. 

In  14  minutes  of  Technicolor  am 
sound,  the  film  explains  througl 
real-life  and  animated  cartoon  se 
quences.  the  public  significance  0, 
basic  reconnnendations  of  the  Cabi 
net  Committee  report. 

The  growth  of  free  competitiv 
enterprise  in  America  from  colonia 
davs  to  the  present  is  shown  a 
being  seen  through  the  eyes  of 
Ivpical  American  family.  Specis 
emphasis  is  on  the  part  played  b 
transportation  in  the  growth 
free  enterprise.  The  Association  c 
American  Railroads  evidently 
using  the  film  in  an  effort  to  assur 
that  this  part  continues  to  be  playe 
by  the  railroads. 

The  film  is  available  to  televisio 
stations  and  to  civic  and  other 
ganizations  through  the  .-V.R.R.  an 
the  nation's  principal  railroads.  Th 
Association's  address  is  Transporti 

lion  Bldg..  Washington  6.  D.C. 

ft        fr        * 
Cellomatic  Scenes  Enliven 
Harvester   Power  Presentatio 

♦  An  animated  color  slide  produc 
lion  which  became  a  motion  pictui 
highlighted  the  International  Pow< 
Presentation  recently  given  fo 
management,  salesmen  and  distrU 
utors  by  International  Harvest! 
Company's  M.  F.  Peckels,  manage 
consumer  relations,  and  W.  O.  Ma: 
well,  assistant  manager. 

Narrated  by  Paul  Dowty  wh 
served  as  consultant  producer  of  tJ 
visualized  program,  the  color  slidi 
were  produced  by  Cellomatic  Co 
poration  of  Illinois.  To  deliver  th 
visualized  message  to  Internatioa 
Harvester's  sales  contingents  in 
eral  areas,  the  complete  presentatic 
was  reproduced  as  a  sound  coli 
motion  picture. 
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ACCURACY 


This  word,  in  film  processing;,  is  a  very  important 
word  indeed. 

People  tell  you  that  one  film  processing  job 

is  as  good  as  another,  and  what  the  heck,  what's  the 

measure  of  accuracy,  anyway? 

Well.  To  answer  that  one  would  take  a  very  long  time. 

Suffice  it  to  say  here  that  it's  summed  up  in 

all  the  operations  of  a  processing  job,  where  even 

the  smallest  details  are  of  great  importance. 

It  shows  everywhere,  and  it  positively  shiucs  when 

the  film  appears  on  the  screen. 

What  we're  talking  about,  of  course,  are  the  people 
and  the  operations  at  Precision  Film  Laboratories. 
Here  attention  to  detail,  sound,  proven  techniques 
are  applied  by  .skilled,  expert  technicians  to 
assure  you  the  accurate,  exact  processing  your  films 
deserve  to  justify  your  best  production  efforts. 


Accuracy  is  a  must  for  TV 
education  — for  all  movies. 


for  industrials  — for 


you'll  see 


i'# 


Z/^::::^ 


and  hear 


P  R  E  C 


ION 


FILM  LABORATORIES.         INC. 

21     West     46th     Street.     New    York    36.     New    York 

A  DIVISION  OFJ    A,  MAURER,  INC 


In     everything,    there     is     one     best 


in    film    processing,    it's    Precision 


VOLUME     17 


19  56 
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PUBLIC  RELATIONS  •  EDUCATIONAL'  TECHNICAL*  TRAINING  •  FARM 


IWIedical   Pictures  by  Audio... 


BREAST  SELF-EXAMINATION"'  15  mir 

This    fi'm   lias    literally    been    said    "to   save   a   life 
day."   More   than    1.700  prints   are  currently   in   circula 
iioji    to    audiences    nf    Wiimen    thrfnl^!hnlll    llii^    country 


20   mins 
.■YOURE  THE  pOCTOR';  ^^^  ,^^.^   ,„„,o..ance   a 

Th^     ^liirV    Ot     OUI      II'-'- 1 

3   J';„u,„,-,y   ,„v.,.n>en.. 


21   m'"^ 


30  nuns. 
.    ^tNCE    LISTER"^,,  ,„day  and  lod»v, 

coupled  w^^^  ^^  -^^^"^ 


AO  m^ns- 


J^ —  4U 


Audio    Productio 


FILM     CENTER     BUILDING 


630     NINTH     AVENUE 

TELEPHONE    PLaza    7-0760 


NEW     YORK     36,     N. 


y-'fi^iijmiij«n.i  ■\ 


Frank  K.  Speidell,  President  •  Herman  Roessle,  Vice  President  •  P.  J.  Mooney,  Secretary  •  L.  W.  Fox,  Trea 

Producer-Directors:    I.    S.    Bennetts  Louis  A.  Honousek  H.  E.  Ma 

Alexander    Gansell  Harold  R.  Liptnon  Earl  Peirci 
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Changeover  in  Kodachrome  Print  Stock  Ahead: 

Discussion  Helps  Minimize  Sponsor  Problems  As 
Kodak  Discontinues  Type  5265;   Introduces  Type   5269 


IN  Early  January  of  this  year  the 
Eastman  Kddak  Company  an- 
nounced manufacture  of  a  new  re- 
versal color  duplicating  film  known 
as  Eastman  reversal  color  print  stock, 
or  5269,  to  replace  the  former 
stock  known  as  5265.  A  schedule 
was  released  showing  the  various 
times  the  different  laboratories 
would  make  this  change-over. 

This  schedule  had  to  be  revised 
by  about  six  weeks,  and  it  is  now 
expected  that  all  labs  should  be 
changed  over  in  30  days  (early 
May).  As  soon  as  the  change-over 
is  complete,  5265  stock  will  be 
gradually  discontinued. 

There  are  a  number  of  things  the 
producer  should  know  about  these 
stocks,  and  at  this  point  we  would 
like  to  review  them.  However,  be- 
fore doing  so  we  would  like  to  point 
out  that  we  do  not  think  they  should 
cause  any  particular  difficulty  as 
long  as  you  understand  the  problem. 

Features  of  Type  5269  Stock 

First,  let  us  consider  the  new  5269 
reversal  color  print  film.  It  will  pro- 
duce a  print  which  has  finer  grain, 
but  more  important  it  has  higher 
definition  than  the  film  previously 
used.  It  is  less  contrasty.  and  this 
means  the  picture  reproduced  on 
this  film  will  be  closer  to  the  origi- 
nal than  ever  before. 

It  also  means  that  second  genera- 
tion prints  can  be  made  from  these 
prints,  and  for  the  first  time  in  the 
history  of  second  generation  prints 
we  think  the  results  are  satisfactory 
and  very  acceptable  for  a  great 
many  uses. 

Second,  the  prints  made  on  the 
new  5269  will  have  a  black-and- 
white  silver  track  instead  of  the 
"silver  sulphide"  track  which  has 
been  used  in  the  past  and  this  means 
the  sound  will  be  better. 

The  sound  track  used  for  printing 
will  now  have  to  be  a  negative  track 
instead  of  a  positive  track.  Some 
people  have  become  worried  about 
the  problems  which  will  arise  due 
to  the  fact  that  a  negative  track 
must  be  used,  and  a  number  have 
been  worried  about  supplying  re- 
[placement  sections  on  older  films. 

Type  A  Stock  Availability 
It  is  true  that  5265  with  the  re- 
■ersal  sound  track  made  from  a 
lositive  will  be  gone  forever.  On 
he  other  hand.  Type  A  film  is  still 
ivailable  and  probably  will  be  for 
many  years  since  it  is  16mm  amateur 
film.  Prints  made  on  this  stock  with 


the  same  old-style  positive  sound 
tracks  are  practically  indistinguish- 
able from  prints  made  on  the  old 
.5265. 

We  know  this  to  be  a  fact  be- 
cause, less  than  a  year  ago,  we  had 
occasion  to  make  a  number  of  com- 
parison prints  using  this  method. 
When  properly  balanced  it  w^as  prac- 
tically impossible  to  tell  one  print 
from  the  other. 

Match  Not  Perfect,  But  Useable 

Now,  so  that  we  do  not  mislead 
any  one,  it  is  only  fair  to  say  the 
color  and  the  track  may  not  be  a 
perfect  match  with  the  print  you 
have  in  the  field.  Sections  made  at 
different  times  than  the  original 
printing,  even  when  made  on  the 
old  5265.  are  never  exact  matches. 
but  they  are  used  with  no  difficulty. 

Therefore,  we  are  quite  sure  that 
prints  made  on  Type  A  film  and 
used  for  replacement  sections  will 
be  very  acceptable.  On  the  other 
hand,  it  may  be  that  replacement 
sections  can  be  made  on  the  ne\\ 
5269. 

It  is  true  there  will  be  a  differ- 
ence in  the  sound  track  because 
there  will  be  a  little  more  volume 
and  they  may  be  sharper;  but  we 
would  like  to  point  out  that  this 
same  thing  happened  in  the  past 
when  processes  were  changed  on 
(be  Kodachrome  process,  such  as 
when  we  went  from  12A  to  13  to  14. 
etc.  In  these  cases,  replacement  sec- 
tions were  made  and  sent  out  with- 
out difficulty.  Therefore,  some  may 
get  by  with  making  replacement 
sections  for  old  prints  on  the  5269. 

5269  Requires  Negative  Track 

5269  requires  a  negative  track  in- 
stead of  a  positive  track  and  in  most 
cases  we  do  not  believe  this  is  a 
problem.  If  your  original  printing 
track  is  a  variable  area  direct  posi- 
ICONCLUDED     ON     PAGE     67  1 


A  Word  of  Explanation 

♦  This  review  was  presented 
at  The  Calvin  Workshop. 
March  21.  along  with  visual 
demonstrations.  It  is  ab- 
stracted here  because  it  is  felt 
that  it  will  help  clear  up  a 
situation  which  has  become 
somewhat  more  involved  than 
necessary.  The  solution  sug- 
gested here  works  for  The 
Calvin  Company.  Solutions  by 
others  may  work  equally  well, 
or  better.  R- 
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Prof.  Merrell  Gage,  sculptor-lecturer,   molds  "The  Face  of  Lincoln"  into  on 
Academy  Award-winning  motion  picture  that  will  inspire   16mm  audiences. 

"The  Face  of  Lincoln"  Wins  an  Academy  Award 

rich  store  of  background  fnalerial 
gathered  by  this  keen  student  of 
Lincolniana.  As  head  of  sculpture 
teaching  at  L'SC,  he  gives  an  in- 
tensely interesting  demonstration  of 
his  art.  Using  only  his  powerful 
fingers  and  thumbs,  a  small  block 
of  wood  and  a  wire  tool,  the  sculptor 
works  and  talks  across  the  span  of 
decades,  imparting  a  warm  sense  of 
human  sympathy  and  inspiration  to 
the  subject. 

The  Face  of  Lincoln  has  no  au- 
dience age  limitations.  It  will  hold 
equal  fascination  for  the  very  young 
or  the  most  sophisticated  adult. 

Production  was  under  the  super- 
vision of  Dr.  Robert  Hall,  head  of 
the  Cinema  Department  at  USC.  It 
was  directed  by  Edward  Freed  with 
camera  work  by  Dick  Harber  and 
sound  by  Dan  Wiegand.  Dave  John- 
son was  associate  producer  and 
\\  ilbur  T.  Blunie.  |)roducer. 

Where  to  Obtain  This  Film 
For  company  film  library  use. 
prints  of  The  Face  of  Lincoln  may 
be  obtained  from  the  Audio-Visual 
Service.  Dept.  of  Cinema,  University 
of  Southern  California.  3518  Uni- 
\ersitx  Avenue.  Los  Angeles  7. 
They  cost  .'Si78:  rental  is  $4.00.     1' 
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pKOBAHLY  the  least  pretentious 
-^  of  films  ever  to  receive  one  of 
Hollywood's  coveted  Academy 
Awards,  a  22-minute  black  and 
while  sound  motion  picture  titled 
The  Face  of  Lincoln  was  adjudged 
best  of  the  two-reel  documentaries 
b\'  members  of  the  Academv  of 
Motion  Picture  Arts  and  Sciences 
last  month. 

The  "Oscar "  wimier  was  made 
by  the  University  of  California's  De- 
partment of  Cinema,  a  training 
ground  in  which  future  professionals 
for  all  phases  of  the  film  industry 
are  being  schooled.  Its  low-key,  un- 
dramatic  but  highh' effective  "story" 
is  the  sculpture-lecture  of  Professor 
Merrell  Gage  of  the  Universitys  de- 
partment of  fine  arts. 

As  Professor  Gage  molds  a  bust 
of  Lincoln  from  an  egg-shaped  mass 
of  clay  twice-size.  he  tells  anecdotes 
about  the  martyred  President.  As 
he  talks  of  Lincoln's  life,  from 
youth  to  his  fateful  destiny,  the 
clay  is  slowly  transformed  into  a 
life-like  impression,  aging  with  the 
events  recited  by  the  narrator. 

A  Keen  Student  of  Lincoln 
The    fascinating    anecdotes    told 
bv  Professor  Gage  are  taken  from  a 


For    16mm.   Film— 400'   fo   2000'    Reels 

Protect  your  films 

Ship  in  FIBERBILT  CASES 

Sold   of  leading   dealers 


BUYING  FILMS  OR  EQUIPMENT? 
LOOK    TO    BUSINESS    SCREEN! 


Two  Freedoms  Foundation  TV 
Winners  Were  Sponsored  Films 

M  Poslscriptinj;  covt-raj;!'  of  the 
1955  Freedoms  Foundation  awards 
to  motion  pictures  (presented  at  Val- 
ley Forge,  Penn..  February  22  and 
announced  in  the  Business  Screen 
t^rodurtion  Review  issue)  is  infor- 
mation on  two  film  presentations 
which  won  awards  in  the  television 
■lassification  and  hence  were  not 
included  in  the  report  on  the  20 
winners  in  the  film  media  classifica- 
tion. 

The  two  television  film  presenta- 
tions, both  composed  of  sponsored 
motion  pictures,  which  won  Honor 
Medal  awards  in  the  Freedom  Fomi- 
dation  competition  were  A  Conver- 
sation tt  ilh  Herbert  Hoover  and 
Success  Story,  a  full  series. 

A  Conversation  With  Herbert 
Hoover  was  sponsored  by  The  Hoo- 
ver Institute  and  Library  on  War, 
Revolution  and  Peace  of  Stanford 
University,  Palo  Alto,  California.  It 
was  produced  by  NBC  Television 
and  telecast  as  part  of  the  network's 
Conversations  With  Elder  Wise  Men 
series. 

Ordinarily,  the  NBC  filmed  series 
segments  run  a  half-hour.  A  Conver- 


Top  Freedoms  Foundation  award- 
winning  film  of  '55  was  "The  Face 
of  Jeopardy,"  a   missionary  film. 


sation  With  Herbert  Hoover  ran  a 
full  hour.  According  to  an  enthusi- 
astic review  in  the  New  \  ork  Jour- 
nal-American by  Jack  OBrian.  the 
film  more  than  merited  this  full 
length  treatment.  Focused  "most  di- 
rectly" on  former  President  Hoover, 
presented  without  gimmick,  the  film 
was  "a  fascinating  interview.'' 

Summarizing  several  paragraphs 
of  praise.  O'Brian  wrote:  "It  was 
his  life  story  and  the  age  it  was 
lived  in  that  was  being  explained 
vesterday  so  simply  and  brilliantly. 


"It  was  a  fine  hour,  an  excep- 
tional event  for  television,  a  simple, 
subtle  object  lesson  in  Americanism, 
exposing  the  complete  Herbert  Hoo- 
ver, a  man  who  dedicated  40  of  his 
great  years  to  public  service,  and 
never  took  a  penny  of  public  pay! 
for  himself.  His  riches  were  as  plain 
as  his  famous  face — not  just  finan- 
cial, but  spiritual,  patriotic,  prac- 
tical and  decent.  Of  a  fine  NBC-TV' 
series,  this  was  the  best,  by  far." 

Siircess  Story,  a  filmed  series  tele- 
\  ised  in  Chicago,  was  sponsored  bv 
Richfield  Oil  Corporation.  Tli' 
series  saluted  successes  in  business, 
industry  and  the  social  sciences. 

4  Conversation  With  Herbert 
Hoover  and  one  program  of  the 
Success  Story  series — dealing  with 
Western  Die  Casting  Company  I  who 
is  sponsoring  its  non-theatrical  d 
Iribution) —  are  being  distriluited 
to  16mm  audiences  by  Modern  Talk- 
ing Picture  Service,  Inc.  Mounted 
on  two  1200-foot  reels,  the  60-min 
ute  Hoover  film  is  aimed  at  com 
inunity  groups,  secondary  schools 
and  colleges.  Modern  is  circulating 
the  single  Success  Story  segment  out 
iif  Denver.  Los  Angeles.  San  Fran 
Cisco  and  Seattle.  ^ 
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Du  PonI  Representative  Joe  Dougherty  (right)  is  a  fre- 
quent visitor  at  Video  Pictures.  Inc.  He  discusses  tech- 
nical aspects  of  using  Du   Pont  Film  with  Mr.  Drury. 


Drummond  Drury,  Director  of  Photography  shooting  at  Video  Pictures.  Inc..  is 
primarily  concerned  with  filming  top-product  TV  commercials.  He  says.  "We're 
interested  in  getting  highest  possible  quality  .  .  .  and  Du  Pont  'Superior'  2  gives 
better  images  than  any  other  black-and-white  tilm  we  ve  ever  used." 


Filming  an  automobile  TV  commercial  requires  top  per- 
formance at  every  point.  The  long  scale  of  Du  Pont 
"Superior"  2  captures  details  in  highlights  and  opens  up 
shadows  for  best  footage  obtainable. 


"Long  scale,  speed,  fine  grain... features  tliat  make 
Du  Pont  'Superior'  2  jdeaj  for  TV  filming!" 

-reports  VIDEO  PICTURES,  INC.,  one  of  New  York's  oldest  producers 


"WTien  shooting  TV  commercials.  Video 
Pictures  demands  the  utmost  from  a  film," 
says,  Drummond  Drury.  Director  of  Pho- 
tography. "Du  Pont  'Superior'  2  gives 
us  tine  grain  to  cr.tch  detail,  long  gradation 
and  wide  latitude  to  capture  middle  tones 
and  record  the  image  properly. 

"For  example,  shooting  automobile  com- 
mercials is  a  case  where  good  middle  tone 
register  is  extre-nnly  important.  In  addi- 
tion, clean  highlights  and  remarkable 
shadow  detail  obiiiineJ  with  'Superior  2 
record  the  set  just  the  way  we  want  it. 

"The  emulsion  of  'Superior'  2  Motion 
Picture  Film  is  more  rugged  than  any  we 
have  ever  tested,"  adds  Mr.  Drury.  "It's 


much  less  susceptible  to  scratches  from 
shooting  and  processing  operations.  And, 
by  controlled  development,  we  can  in- 
crease film  speed  without  danger  of  en- 
larging the  grain.  'Superior'  2  has  proved 
to  be  a  film  we  can  depend  on  to  show  the 
clients  product  as  he  wants  it  shown!" 

Video  Pictures  insists  that  the  release 
prints  go  on  Du  Pont  Type  824  Fine  Grain 
Low  Contrast  Positive  .  .  .  this  film  gives 
the  low  contrast  necessary  for  good  TV 
reproduction.  They  use  Du  Pont  802  B 
Sound  Recording  stock  for  their  sound 
recording  to  complement  the  fine  results 
obtained  on  "Superior"  2  and  Du  Pont 
Type  824  Low  Contrast  Positive  stock. 


FOR  MORE  INFORMATION,  write  or  call  the 
nearest  Du  Pont  .Sales  Office  (listed  be- 
low) or  the  Du  Pont  Company,  Photo 
Products  Department.  Wilmington  98, 
Delaware.  In  Canada:  Du  Ptmt  Company 
of  Canada  Limited.  Toronto. 

SALES    OFFICES 

ATLANTA  5.  GA 805  Peachlree  Bldg. 

BOSTON  10.  MASS 140  Federal  Street 

CHICAGO  30.  ILL 4560  Touhy  Ave.,  Lincolnwood 

CLEVELAND  14,  0 1033  Union  Commerce  Bldg. 

DALLAS  7.  TEXAS 1628  Oak  Lawn  Ave. 

LOS  ANGELES  38,  CALIF 7051  Santa  Monica  Blvd. 

NEW  YORK  11.  N.  Y 248  West  18th  Street 

PHILADELPHIA  2,  PA 225  South  15th  Street 
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FILMS    IN    MEDICINE: 

American  Medical  Association 
to  Show  Overseas  Medical  Films 

♦  Sliiiiulatiii^  lliL-  iritt-iiiulidiial  ttuw 
I  if  scienlific  and  medical  motion  pic- 
tures, an  inaugural  program  of 
foreign  medical  films  will  be  a  fea- 
tured part  of  the  aimual  meeting  of 
llii-  American  Medical  Association, 
to  be  held  during  the  next  year, 
1957.  Methods  to  facilitate  the  over- 
seas exchange  of  medical  films  «ill 
be  examined  in  a  special  session. 

Plans  for  the  foreign  film  pro- 
gram were  announced  by  Ralph  P. 
Creer.  secretary  of  the  Committee 
on  Motion  Pictures  and  Television 
of  the  A.M.A. 

Johnson  &  Johnson  fo  Co-Sponsor 

Films  will  be  shown  by  invitation 
on  the  program  which  will  be  co- 
sponsored  by  Johnson  and  Johnson. 
JNew  Brunswick,  New  Jersey.  For- 
eign authors  and  producers  are 
being  asked  to  send  for  application 
forms.  Though  the  film  program 
will  be  limited  by  the  general  con- 
vention schedule,  every  eflfort  will 
be  made  to  include  all  films  brought 
to  the  A.M.A.  motion  picture  com- 
mittees  attention.  Each  film  shown 
will  receive  a  certificate  of  partici- 
pation. 

Practical  procedures  for  the  in- 
ternational exchange  of  medical 
fibiis  will  be  sought  when  repre- 
sentatives of  the  United  States  State 
Department,  UNESCO  and  other  or- 
ganizations meet  during  the  A.M.A. 
assembly. 

Cites  Need  for  Wider  Exchange 

Commenting  on  the  need  for 
satisfactory  exchange  procedures. 
Creer  said.  "There  is  no  reason  that 
medical  fibiis.  which  are  just  an- 
other medium  of  communicating 
scientific  information,  should  not  be 
granted  the  same  opportunitv  of 
contributing  to  medical  education 
in  e\er\'  countr\'  as  are  medical  and 
scientific  journals  which  now  can 
be  exchanged  quite  freeh." 

Participants  in  the  film  program 
uill  have  an  opportunity  to  meet 
socially.  Creer  pointed  out. 

Further  information  and  applica- 
tion forms  may  be  obtained  by 
writing  to:  Ralph  P.  Creer.  Direc- 
tor. Motion  Pictures  and  Medical 
Television.  American  Medical  As- 
sociation. 535  N.  Dearborn  Street. 
Chicago.  111.  ^ 

*        •        * 

Closed-Circuit  Video  Used 
in   Dental  School  Teaching 

*  Industrial  televisions  ca|>abilit\ 
as  a  classroom  medium  for  teaching 
dental  techniques  to  large  student 
groups  was  demonstrated  recently 
b\   the  Temple  I  ni\ersit\   School  of 


Dentistry  and  the  Radio  Corporation 
of  .Vmcrica  in  a  four-hour  television 
clinic  attended  by  more  than  .50 
Philadelphia-area  dentists. 

Demonstrations  of  advanced 
dental  procedures,  performed  on  a 
patient,  were  viewed  in  close-up  de- 
tail by  an  RCA  TIV  camera  mounted 
over  the  dental  chair  and  projected 
by  closed-circuit  to  the  attending 
dentists  sealed  before  six  RCA  Vic 
tor  21-inch  television  receivers  in 
the  demonstration  room.  The  tele- 
vision clinic  was  conducted  in  the 
.School  of  Dentistry's  new  S.50,000 
Postgraduate  Clinic. 

Dr.  Gerald  D.  Timmons,  dean 
Temple  University  School  of 
Dentistry,  said  that  closed-circuit 
television  represents  a  practical,  eco- 
nomical medium  for  giving  special' 
ized  instruction  to  large  student 
groups. 

The  clinic  was  conducted  as  a 
feature  of  a  special  postgraduate 
course  sponsored  by  the  Philadel- 
phia Dental  Study  Club.  The  four- 
hour  clinic  concentrated  on  ad 
\  anced  methods  for  preparing  teel 
for  bridgework  and  on  h\dro-colloi( 
techniques  for  obtaining  oral  im- 
pressions. 


World  Slum  Clearance  Film 

♦  JNick  \\  ebster.  documentarv  direc- 
tor, is  in  Surinam.  Dutch  Cuianna, 
making  a  film  on  world  slum  clear- 
ance and  housing,  to  be  produced 
by  Norwood  Studio  for  the  I'niver- 
sity  of  Pennsylvania.  ."Surinam  is 
^  ebster  s  first  stop  on  the  assign- 
ment. He  will  be  shooting  in  Jamai-i 
ca.  Puerto  Rico.  Korea.  Formosa. 
Viet  Nam.  Indonesia,  Cambodia 
Iran,  Greece  and  Sweden. 


etfa 
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CAMERA  EQUIPMENT- 

Where  the  Pros  go  for 
the  World's  Finest  TV  and 

Motion  Picture  Equipment 


M 


Conversion   of   TOO   ft. 

AURICON    CINE   VOICE 

to    1200   ft.   capacity. 

jdes  torque  motor  for  magazine  takeup.  This  precision  con- 
sion  permits  attachment  of  400  ft.  magazine  (1  1  min.  running 
v)  or  1200  ft.  magazine  (33  min.  running  time).  Also  INCLUDES 
dilation  of  Veeder  footage  counter.  We  can  convert  your  present 
i  Voice  or  supply  you  with  unit  already  converted  for  use  with 
arnal  magazines.  Conversion-less  magazines  $450.00 

itive  turret-type  Viewfinder  with  parallax  adjustment  installed  for 
additional  charge. 


3-wheeI  portable 

QLLAPSIBLE   DOLLY 

tjted  with  BALANCED  TV  Head.    Also 

::  Professional   Junior   and  most  stand- 

ipods.     You    can't   beat  it  for  light- 

3t  convenience.  $300.00 


New   SPECTRA 

3-color   METER 


Only  accurate  meter  that 
measures  all  light  sources, 
including  daylighf.  Measures 
the  proportionate  amounts 
of  all  3  primary  colors  in  the 
light  source,  and  indicates 
the  filters  needed  for  positive 
color  correction.  Product  of 
Photo  Research  Corporation. 

With  case  and  strap  $305.00 
With    Kelvin    scale    $325.00 


^ALES 


SERVICE 


750-2000-5000  Watt 

CONE    LIGHTS 

Most  versatile  shadowless 
floodlight  you  can  buy.  Used 
extensively  by  film  studios. 

750W-$75.  2000W-$nO. 
5000W-$  175.00.  Less  stand. 


RENTALS 


*9.5mm  Lenses  in  16mm  C  mount.  18.5mm  (extreme  wide  angle-flat  field) 
Lenses    available    in    mounts    for    all    35    mm    Motion    Picture    Cameras. 

'PHOTO  RESEARCH  Color  Temperature  Meters.     'Electric  Footage  Timers 

'Neumade     and     Hollywood     Film     Company    cutting     room     equipment. 

•Griswold  &  B.&H.  Hot  Splicers.  'DOLLIES — Bardwell-McAlister,  Mole 
Richardson,  Century  and  Colortran  Lighting  Equipment. 


Adjustable  Collapsible 

ALUMINUM  TRIANGLE 

Insures    rigid    positioning    of    tripod    legs. 

Prevents  slipping  and  damage  to  floors. 
Model  C  (illustrated)  $32.50 
Model  Bdess  clamps)  $26.50 


FRANK     C.    ZUCKER 


Dept.  S-3.23 


315  West   43rd    St.,    New  York  36.    N.Y. 


FILMS    IN    MEDICINE: 


American  Medical  Association 
to  Show  Overseas  Medical  Films 

"¥  Sliiiiiilatiiif;  llu'  iriterMatiunul  iUiw 
of  scientific  and  medical  motion  pic- 
tures, an  inaugural  program  of 
foreign  medical  films  will  be  a  fea- 
tured part  of  the  annual  meeting  of 
the  American  Medical  Association, 
to  be  held  during  the  next  year, 
1957.  Methods  to  facilitate  the  over- 
seas exchange  of  medical  films  will 
be  examined  in  a  special  session. 

Plans  for  the  foreign  film  pro- 
gram were  announced  by  Ralph  P. 
Creer.  secretary  of  the  Committee 
on  Motion  Pictures  and  Television 
of  the  A.M.A. 

Johnson  &  Johnson  to  Co-Sponsor 

films  will  be  shown  b\  invitation 
on  the  program  which  will  be  co- 
sponsored  by  Johnson  and  Johnson. 
IVew  Brunswick.  iVew  Jersey.  For- 
eign authors  and  producers  are 
being  asked  to  send  for  application 
forms.  Though  the  film  program 
will  be  limited  by  the  general  con- 
vention schedule,  every  effort  will 
be  made  to  include  all  films  brought 
to  the  A.M.A.  motion  picture  com- 
mittee's attention.  Each  film  shown 
will  receive  a  certificate  of  partici- 
pation. 

Practical  procedures  for  the  in- 
ternational exchange  of  medical 
films  will  be  sought  when  repre- 
sentatives of  the  Lnited  States  State 
Department,  L'NESCO  and  other  or- 
ganizations meet  during  the  A.M. .4. 
assembly. 

Cites  Need  for  Wider  Exchange 

Commenting  on  the  need  for 
satisfactory  exchange  procedures, 
Creer  said.  "There  is  no  reason  that 
medical  fibns.  which  are  just  an- 
other medium  of  communicating 
scientific  information,  should  not  be 
granted  the  same  opportunitv  of 
contributing  to  medical  education 
in  e\'er\'  countrv  as  are  medical  and 
scientific  journals  which  now  can 
be  exchanged  quite  freeh.  ' 

Participants  in  the  film  program 
will  have  an  opportunity  to  meet 
socially.  Creer  pointed  out. 

Further  information  and  applica- 
tion forms  may  be  obtained  by 
writing  to:  Ralph  P.  Creer.  Direc- 
tor. Motion  Pictures  and  Medical 
Television.  American  Medical  As- 
sociation, 535  N.  Dearborn  Street. 
Chicago.  111.  53- 

«        »        » 

Closed-Circuit  Video  Used 
in   Dental  School   Teaching 

*  Industrial  tele\ision*s  cajiabilitv 
as  a  classroom  medium  for  teaching 
dental  techniques  to  large  student 
groups  was  demonstrated  recently 
]<\   ihc  Temple  I  niversit)   School  of 


Uiiilistry  and  the  Radio  Corporation 
of  America  in  a  four-hour  television 
clinic  attended  by  more  than  .50 
Philadelphia-area  dentists. 

Demonstrations  of  advanced 
dental  procedures,  performed  on  a 
patient,  were  viewed  in  close-up  de- 
tail by  an  RCA  ITV  camera  mounted 
over  the  dental  chair  and  projected 
by  closed-circuit  to  the  attending 
dentists  seated  before  six  RCA  Vic- 
tor 21-inch  television  receivers  in 
the  demonstration  room.  The  tele- 
vision clinic  was  conducted  in  the 
School  of  Dentistry's  new  S.50,000 
Postgraduate  Clinic. 

Dr.  Gerald  D.  Timmons,  dean 
Temple  Lniversity  School  of 
Dentistry,  said  that  closed-circuit 
telev  ision  represents  a  practical,  eco- 
nomical medium  for  giving  special 
ized  instruction  to  large  student 
groups. 

The  clinic  was  conducted  as  a 
feature  of  a  special  postgraduate 
course  sponsored  by  the  Philadel 
phia  Dental  Study  Club.  The  four- 
hour  clinic  concentrated  on  ad- 
\  anced  methods  for  preparing  teel 
for  bridgework  and  on  hvdro-colIoi( 
techniques  for  obtaining  oral  ini' 
pressions. 


World  Slum  Clearance  Film 

♦  ^lick  \\  ebster.  documentarv  direc- 
tor, is  in  Surinam.  Dutch  Guiaima, 
making  a  film  on  world  slum  clear- 
ance and  housing,  to  be  produced 
by  Norwood  Studio  for  the  I  niver- 
sity  of  Pennsylvania.  Surinam  is 
\^  ebsters  first  stop  on  the  assign- 
ment. He  will  be  shooting  in  Jamai- 
ca, Puerto  Rico.  Korea.  Formosa. 
Viet  Nam,  Indonesia,  Cambodia 
Iran,  Greece  and  Sweden. 
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CAMERA  EQUIPMENT- 

Where  the  Pros  go  for 
the  World's  Finest  TV  and 

Motion  Picture  Equipment 


Conversion   of    TOO   ft. 

AURICON    CINE   VOICE 

to    1200  ft.   capacity. 

udes    torque    motor   for    magazine    tal<eup.     This    precision    con- 
ffion   permits   attachment   of   400   ft.    magazine   (11    min.    running 
t)  or  1200  ft.  magazine  (33  min.  running  time).    Also  INCLUDES 
nllation  of  Veeder  footage  counter.    We  can  convert  your  present 

J  Voice  or  supply  you  with  unit  already  converted  for  use  with 
carnal  magazines.  Conversion-less  magazines  $450.00 

jjtive  turret-type  Viewfinder  with  parallax  adjustment  installed  for 
^\\  additional  charge. 


3-wheel  portable 

^LLAPSIBLE   DOLLY 

tirted  with  BALANCED  TV  Head.    Also 
::  Professional   Junior   and   most  stand- 
ipods.     You    can't   beat   it  for  light- 
git  convenience.  $300.00 


New   SPECTRA 

3-color   METER 


Only  accurate  meter  that 
measures  all  light  sources, 
including  daylighf.  Measures 
the  proportionate  amounts 
of  all  3  primary  colors  in  the 
light  source,  and  indicates 
the  filters  needed  for  positive 
color  correction.  Product  of 
Photo  Research  Corporation. 

With  cose  and  strap  $305.00 
With    Kelvin    scale    $325.00 


>ALES 


SERVICE 


750-2000-5000  Watt 

CONE   LIGHTS 

Most  versatile  shadowless 
floodlight  you  can  buy.  Used 
extensively  by  film  studios. 

750W-$75.  2000W-$110. 
5000W-$  175.00.  Less  stand. 


RENTALS 


Adjustable  Collapsible 

ALUMINUIVI  TRIANGLE 

Insures    rigid    positioning    of    tripod    legs. 

Prevents  slipping  and  damage  to  floors. 
Model  C  (illustrated)  $32.50 
Model  Bdess  clamps)  $26.50 


;*9.5mm  Lenses  in  16mm  C  mount.    18.5mm  (extreme  wide  angle-flat  field) 

I   Lenses    available    in    mounts    for    all    35    mm    Motion    Picture    Cameras. 

PHOTO  RESEARCH  Color  Temperature  Meters.     'Electric  Footage  Timers 

Neumade     and     Hollywood     Film     Company    cutting     room     equipment. 

'Griswold    &    B.&H.    Hot    Splicers.      'DOLLIES — Bardwell-McAlister,    Mole 

Richardson,  Century  and  Colortran  Lighting  Equipment. 


FRANK     C.     ZUCKER 


Depf.  S-3.23 


315  West  43rd    St.,    New   York  36,    N.Y. 


C4it  ifcuf  0niJ  .Sa^elif  with 

EDIOIA  ACTION 
VIEWER  AND 
SOUND  READER 


Action  Viewei  with  Sound  reader  &  Base S362.45 

S.O.S.  Ediola  Action  Viewer 139.95 

Optical  Sound  Reader 185.00 

S.O.S.  Ediola  Base  only 49.50 


A  low  priced  professional  oplical 
16mm  Action  Viewer — projects  a 
BIG.  CLEAR.  AERIAL  IMAGE— 3"  x 
4",  no  flicker.  Its  roller-smooth  action, 
left  to  right,  is  positive  insurance 
against  film  scratching,  or  damage 
to  film  sprocket  holes.  Synchronized 
with  Precision  Readers  on  Special 
Base — sturdily  constructed.  Designed 
to  view  film  easily  and  clearly — for 
editors,  laboratory  workers,  anima- 
tors and  TV  technicans.  Write  ior 
brochure. 


NEWS     OF     THE     FILM     PRODUCER     ASSOCIATIONS 


IDENTIFY  YOIR  FILMS  INSTANTLY 


The  MOy  ISm/mSaSm/J 

Visible  Edge  Film 
Numbering  Machine 


Wiili  A'EW  Improved 
IVon-t  Joflj;  lnkiii£]|  ^T^tfeni  S247.'i 


Unnumbered  Hlmi  cause 

coni\»s\oi\  &  loss  of  time. 

The  MOY  edge  numbers 

every  foot  of  16,  17V2, 

3Smm  Him  and  s/mp/ifies 

fhe  task  of  checking 

titles  and  footage. 


The  MOY  replaces  cue  marks, 
periorations,  messy  crayons, 
punches,  embossing  —  does  not 
mutilate  valuable  film.  Work 
prints  showing  special  efiects, 
fades  and  dissolves  require  edge 
numbering  to  keep  count  of 
frames  cut  or  added.  Multiple 
magnetic  tracks  in  CinemaScope 
stereophonic  recordings  make 
edge  numbering  a  MUST.  Write 
for  brochure. 


Present  MOY  owners 

con  easily  insfali  the 

new  mnd  improved 

inking  system! 


AMONG    RECENT   PURCHASERS   ARE: 


Eastman  Kodak  Co.,  Rochester,  N.Y. 
Generol  Film  Lobs.,  Hollywood,  Calif. 
Reeves  Soundcraft,  Springdale,  Conn. 
American  Optical  (Todd>AO),  Buffalo 
Telefilm,  Inc.,  Hollywood,  Calif. 


Consolidated  Film  Lobs.,  Ft.  Lee,  N.J. 
Eagle  Lobs,,  Chicago,  HI. 
Cinerama  Productions,  New  York 
Columbia  Broadcasting  System,  N.Y. 
Louis  de  Rochemont,  N.Y.C. 


TITLER  &  SPECIAL  EFFECTS  KIT 


MODEL  TG  II,  16mm 
MODEL  TG,  III,  16mm 
MODEL  TG  IV,  16/35mm 


lustiatedl. 


16/35mm 

For  Professional  Results! 


For  producing  the  widest  range 
of  titles,  trick  films,  cartoons, 
animation,  etc.  Takes  most 
types  of  movie  cameras.  Hori- 
zontal and  vertical  operation. 
Table  adjustable  north,  east, 
south,  west.  Front  and  rear 
illumination.  Title  board  size 
?'''3"  X  9'/2",  over-all  dimen- 
sions 40"  X  15"  X  12",  weight 
40  lbs.  Complete  with  all  ac- 
cessories. Write  for  illustrated 
l.roi-hLJii  ■. 


^  S.  O.  S.  TIME   PAYMENT   PLAN  -  Convenient    payment   terms  arranged. 

W  You    may    apply    your    idle    or    surplus    equipment    as    o    trode-in. 


S.O.S.  CINEMA  SUPPLY  CORP. 

Dept.  H,  602  West  52nd  St.,  New  York  19,  N.  Y.-PLaia  7-0440-Cable:  SOSOUND 

Weslern    Branch:    6331     Hollywood    Boulevard,    Hollywood    28,    California-    Phone    HO    7-9202 


American  Assn.  Film  Producers 
Elects    Mominee    as    '56    Prexy 

■♦f  Lawrence  P.  Mominee.  vice-presi- 
dent and  general  manager  of  Atlas 
Film  Corp..  Oak  Park,  Illinois,  was 
elected  president  of  the  American 
Association  of  Film  Producers  at  its 
recent  annual  meeting  at  the  Hotel 
Sherman  in  Chicago.  Lang  S. 
Thompson,  vice-president  and  gen- 
eral manager  of  Wilding  Picture 
Productions.  Chicago,  was  elected 
vice-president.  Other  officers  are: 
James  E.  Holmes  (Vogue-Wright 
Studios.  Chicago  I  treasurer;  Jack 
Lieb  (Producers  Film  Studios,  Chi- 
cago) secretary;  Mervin  W.  LaRue 
(Mervin  W.  LaRue.  Inc.,  Chicago). 
Charles  Beeland  ( Beeland-King  Film 
Productions,  Atlanta,  Georgia)  and 
Mercer  Francisco  (Francisco  Films, 
Chicago  I . 

Cites  Projects  During  Tenure 
Mr.  Francisco,  as  retiring  presi- 
dent, had  considerable  progress  to 
report  for  his  two  years  in  office. 
AAFP  had  drafted,  revised  and  final- 
ized a  Code  of  Fair  Practices  and 
evolved  a  method  of  policing  it.  A 
Reference  Contract,  covering  all  gen- 
eral phases  of  commercial  motion 
picture  production  and  a  great  many 
special  situations,  was  also  adopted 
by  members. 

An  achievement  was  the  gather- 
ing in  Chicago  of  film  producers 
from  all  over  the  country,  which 
took  place  in  Chicago  following  the 
AAFP  annual  meeting. 

One  result  of  this  meeting  was  the 
election  of  an  Executive  Committee 
which  was  given  instructions  to 
formulate  concrete  plans  for  a  Fed- 
eration which  would  have  as  its 
membership  the  existing  associations 
as  well  as  companies  who  do  not 
belong  to  any  of  these  associations. 

Committee  to  Meet  April  13-14 
Various  members  of  the  Execu- 
tive Connniltee  are  working  on  in- 
dividual phases  of  this  assignment 
and  expect  to  meet  in  New  York 
on  April  l.S  and  14  to  correlate  the 
material  and  finalize  a  working  plan 
which  can  be  presented  at  another 
meeting  about  the  middle  of  May. 

Members  of  the  Executive  Com- 
mittee, representing  all  sections  of 
the  country,  are:  Lang  Thompson 
(Wilding.  Chicago).  Chairman: 
James  E.  Holmes  I  Vi>gue-Wright. 
Chicago!;  Hans  Teisler  I  Loucks  ti 
Norling.  New  York  I  ;  Robert  Law- 
rence I  New  York  Film  Producers 
.Association  I  :  Marvin  Becker  (San 
Francisco  Film  Producers  Associ- 
ation); Sam  Orleans.  Knoxville. 
Tenn.  I  and  Larry  Sherwi>od  I  (Cal- 
vin C(im|)aii\.  Kansas  (^ity.  Mo.  1.^' 


Robt.  Lawrence  New  Presidenli 
of  Film  Producers  Assn.  of  N.Y.i 

M  The  Film  Producers  Association 
of  New  York  has  elected  Robert 
Lawrence  president  of  the  organiza- 
tion. Lawrence,  who  is  president  of 
Robert  Lawrence  Productions,  Inc., 
succeeds  Walter  Lowendahl,  execu- 
tive vice-president  of  Transfilm  In- 
corporated. 

Other  elected  officials  are  vice- 
president.  Harold  Wondsel  (Sound 
Masters.  Inc.)  ;  secretary,  Cal  Mc- 
Keon  ( Caravel  Films,  Inc. )  ;  and 
treasurer,  Edward  Lamm  (The 
Pathescope  Company  of  America) 

Elected  to  the  board  of  directors 
were  Walter  Lowendahl  (Transfilm, 
Inc.);  Peter  Mooney  (Audio  PrO' 
ductions.  Inc.)  ;  David  Pincus  (Car< 
avel  Films,  Inc.);  C.  M.  Foutj 
(Academy  Pictures);  and  Jack 
Henderson   (Sarra,  Inc.). 

A  committee  of  the  FPA.  includ 
ing  its  counsel.  John  Wheeler  and 
Mr.  Lawrence,  met  with  the  Amer 
ican  Association  of  Film  Producer! 
of  Chicago  in  that  city  on  Februarj 
25  to  discuss  the  federation  o: 
regional  film  producer  organiza 
tions  proposed  by  that  group.        K 


QuJiti^-iBiit 

FILM   SHIPPING  CASES 


Did  you  ever  consider  the  mileage 
per  dollar  you  get  out  of  a  shipping 
tase.^  We  have!  That's  why  we've 
built  these  new  cases  with  mote 
than  usual  care.  They're  made  of 
best  quality  non- vulcanized  fibre, 
sir(tnj;l\  fabricated,  and  reinforced 
with  sieej  corners.  Here  is  low 
priced  protection  for  your  films  iD 
transit.  Also  available  in  hard  vul- 
canized fibre. 

See  your  nearest  dealer  or  write 
{Unit  to   ntMiiffjitunr  for  catalog. 

WM.    SCHUESSLER 

341    W.    SUPERIOR    ST. 
CHICAGO    10,    ILLINOIS 
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HOW  SPECIAL  PLANNING  PUTS 
PERFECTION  IN  TV  COMMERCIAL  FILMS 


Careful  pre-production  planning;  use  of  specialists  only;  top  editing  experi- 
ence—these are  factors  of  Fox  filming  that  assure  perfection  at  lowest  cost. 
Geo.  Fox  production  units  are  shown  above  filming  Prom  TV  commercials 
for  Maxine  Anderson  of  North  Advertising,  and  Paper-Mote  for  Earle 
Dugan  of  Foote,  Cone  &  Belding. 

BE  OUR   GUEST-CALL   US   COLLECT 


Let's  talk  about  your  film  plans. 

TV  commercials,  Sales  and  Industrial 
films,  or  TV  Show— the  experienced  Fox 
staff  will  give  you  a  top  quality  produc- 
tion on  any  budget. 

For  discussion  in  detail,  or  an  answer 
to  any  question  — call  us  collect,  any- 
time, day  or  night. 

Hollywood  4-2242 


^7^/^0 


TONY  MORA,  supervising  editor,  ond  John  McGafferty, 
editor,  maintain  clients'  exact  requirements,  and  produc- 
tion perfection  right  through  the  finol  print.  Both  with 
more  than  20  years  major  studio  exeperience. 


ORGANIZATION 

1  508  Cross  Roods  of  the  World,  Hollywood,  California 

Continuous  Production  since  7935 


specialized  equipment  and  a  full,  thoroughly  trained 
editing  crew  add  speed  to  efficiency.  The  Geo.  Fox  organi- 
zation has  never  missed  o  deadline.  The  editing  crew,  like 
the  entire  Fox  staff,  are  ail  Hollywood's  finest  craftsmen. 
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LIFETIME 

REELS  &  CANS 


INSIST 


^onvhCo 


Compco  reels  ond  cans  offer  you  more  plus  value 
than  any  other!  They  combine  on  unusual  durable 
quality  with  on  attractive  scratch  resistant  enamel 
finish  that  puts  them  in  a  class  by  themselves! 
They're  the  only  reels  manufactured  under  "pre- 
cision control"  methods.  Mode  of  tempered,  spring 
type  steel,  v^ith  die-formed  sides— they  won't  worp, 
bend  or  twist  and  completely  eliminate  film- 
wearing  rubbing  during  projection  and  rewinding. 
Whether  you're  storing,  shipping  or  showing— 
Compco  reels  ond  cans  give  you  that  "safe  for 
life'  protection  your  precious  films  need.  Insist  on 
Compco  for  the  finest  in  reels  and  cons. 

COMPCO    CORPORATION 

227S   W.   St.   Paul   Ave.,   Chicago   47,   Illinois 


Cleveland's  Film  Festival 

Ninth    Annual    Screening   of  Year's 
Outstanding    Films  on   June   8,    9th 


THE    NliNTIl    AiNNUAL    FiLM    FESTIVAL    o£    The 
Cleveland  Film  Council  is  scheduled  for  Fri- 
day and  Saturday.  June  8  and  ').  at  Fenn 
College.  East   24th  &  Euclid   Avenue,  Cleveland 
15.  Ohio. 

The  Festival  Chairman  is  Mr.  Shelby  A.  Mc- 
Million.  Director  of  Public  Relations,  Jack  & 
Heintz  .  Inc.,  Cleveland  1.  Ohio. 

The  General  Screening  Chairman  is  Mrs.  Rich- 
ard W.  Heckelman.  Head  AudioVisual  Aids. 
Western  Reserve  Li  Diversity,  Cleveland  6,  Ohio. 

Mr.  McMillion  announces  several  changes  in 
this  years'  festival,  ft  will  be  held  at  Cleveland's 
downtown  college,  and  there  will  be  a  Saturday 
session  to  accommodate  those  persons  engaged 
in  teaching  to  whom  a  weekday  meeting  is  in- 
convenient. And  there  has  been  a  revaluation  and 
reclassification  of  some  of  the  categories  in  order 
to  create  a  fair  competitive  climate  within  each 
category  and  to  offer  a  better  balance  of  subjects. 

Films  will  be  shown  in  seventeen  different 
categories.  All  inquiries  concerning  screenings 
or  entries  in  any  specific  class  should  be  directed 
to  the  chairman  of  that  particular  group. 

Festival  Chairiiian:  Shelby  A.  McMillion.  Di- 
rector of  Public  Relations  —  Jack  &  Heintz. 
Inc.  Cleveland  1,  Ohio  —  MO  2-1000 


(ieneral  Screening  (Jiairnian:  Mrs.  Richard 
W.  Heckelman,  Head  Audio-Visual  Aids — • 
Western  Reserve  University.  104  Pierce  Hall 
1(W40  Euclid  Avenue  —  Cleveland  6,  Ohio 
CE  1-7000.  Ext.  ,S78 

Agriculture  and  Conservation :  Theodore  Wil- 
kinson—  .3767  Chester  Avenue  —  Cleveland 
14.  Ohio  — EN  1-3400 

Arts  and  Crafts:  Oliver  CroruHell  —  Cleveland 
Public    Library  —  Public    Relations    Dept. 
.32.5  Superior  Ave..  N.E.  —  Cleveland  14,  Ohio 

—  CH  1-1020 
Career  Guidance,  Recruitment  &  Traini: 

(Includes  Sales  Training!  :  Robert  Bellan 
Brush  Electronics  —  3405  Perkins  Ave. 
Cleveland  14.  Ohio  — EN  1.3315 

Employee  &  Industrial  Relations:  George  Mj 
Keith  —  General  Electric  Corp.  —  Lamp  Di- 
vision. Dept  420.  Nela  Park  —  Cleveland  12 
Ohio  — GL  1-6600 

Experimental:   IJennie  C.  Harris  —  Room  801 

—  118  St.   Clair  Ave.,  N.E.  —  Cleveland  14 
Ohio  —  TO  1-3079 

Family  &   Community   Relationships:   Ew 

S.    Kalp  —  080    Lnion    Commerce    Bldg.  - 

Cleveland  14,  Ohio  —  CH  1-4164 
Gardening  and  Home   Improvement:    Mil 

Viola    Briner  —  Cleveland    (iarden    Center- 

11190  East  Boulevard  —  Cleveland  6,  Ohio- 

RA  1-1600 
Health :  Miss  Leila  Heasley  —  Cuyahoga  Count 

Public  Library  11.50  West  3rd  Street  — Clevi 

Iandl3.  Ohio  — CH  1-0693 
(  LISTINGS     CONCLUDED      ON      PAGE      FIFTY-NINE 


M/mc^... 


150  specialists 
operating  80,000 
square  feet  of  modern 
16mm  facilities  .  .  . 


V  Script'tO'Screen 
V  All  Production  Services 
>/  BIW -Color  Printing  &  Processing 


THE  CALVIN  CO. 


1105  TRUMAN    ROAD 
KANSAS  CITY  6,  MO. 
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No  manor  whi€h  you  usemm. 

EVERY 


PROJECTOR 


Many  projectors  LOOK  somewhat  alike, 
in  appearance  and  price— but  Viewlex 
has  something  extra'  Rigidly  controlled 
standards  of  QUALITY  carried  through 
every  step  of  manufacturing  assure  pro- 
jectors that  are  trouble  free  and  a 
delight  in  operation.  VIEWLEX  QUALITY 
CONTROL  is  a  precious  property  —  it  is 
the  real  reason  why  Viewlex  guaran- 
tees every  Viewlex  projector  for  a 
lifetime! 


VIEWLEX  VIEWTALK 


and  long 
playing  records,  up  to  16" 
—  two  permanent  needles 
on  twijt  arm.  33 '/s,  45.  or 
78  r.p.m.  Model  WR — 
4"  X  6"  detachable  speaker 
for  150  or  300-watt  Viewlei 
projectors.  Model  WHD — 
6"  X  9"  detachable  speaker 
ior    500-watt    projector. 


Remotely  controlled  and  au- 
tomatic magaiine  fed  slide 
projection  of  2  x  2  slides. 
Holds  30  slides,  changed  by 
remote  control  ■  push-button 
or  automatic  .timer.  Runs 
forward  or  bacjtward  at  any 
speed.  For  teiachers,  lec- 
turers, sales  and  advertising 
promotions. 


Hi-Fi  sound  and  picture. 
Easy  to  record.  Easy  to  edit. 
Fast  wind  and  rewind.  I  full 
hour  on  every  5"  reel.  Per- 
fect for  schools,  churches 
and  industry.  Accommo- 
dates any  Viewlex  Projector. 


V-4S 


—  V-44S  i 


For  single-frame  fllmstrlp. 
The  ideal  budget-priced 
filmstrip  projector.  Clear, 
sharp  projection:  brilliant 
illumination;  simple  to  oper- 
ate. Cannot  tear  film.  Mod- 
el V-4S  150-watt  convec- 
tion cooled.  Model  V-4^S 
300-watt  motor  fan  cooled. 
2",  3".  5"  and  ?■■  focal- 
length    lenses    available. 


STRIP-0-MATIC 

Remote  control  35mm  film- 
strip  advance  mechanism. 
Hand-held  push-button.  Al- 
s  complete  freedom  of 
movement.  Speaker  can 
stand  wherever  he  wishes, 
or  even  sit  with  the  audi- 
ence. For  use  with  all  View- 
lex filmstrip  projectors  (Il- 
lustrated  here   with   V-25C). 


Write  Dept.  B-5  for  literature  and  the  name  of  your  nearest  franchised  Viewlex  Dealer. 


"Change-O-Matic"  Automatic  slide      ^ 
changer  accommodates  paper,  gloss, 
metal,  or  tape  slides  intermixed. 

l^        *f^AClNC       ^^■°'     QUEENS    BOULEVARD 
(/Jt!^'^^                       '    LONG    ISLAND    CITY    1,    N.    Y. 
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Musical  scoring   session  with 

St.   Louis  Symphony   Orchestra  for 

Edgar  M.  Queeny's  motion   picture  "Mike' 
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Assn.  of  Cinema  Labs  Re-elects 

1955  Officers  for  1956  Tenure 

■^^  All  oflicers  nf  the  Association  < 
Cinema  Laboratories,  Inc.,  retaiini 
their   posts    (held   in    10S5)    in   the 

1956  election  held  during  the  Asso- 
ciation s  annual  meeting  at  the  I 
Sheraton-Astor  Hotel,  New  York,  on' 
Januarv  26.  The  official  announce-| 
iiient  of  this  election  was  released 
March    1. 

Continuing  in  office  during  195C 
are:  Neal  Keehn   (The  Calvin  Co.). 
president:    Russell   Holslag    (Preci-i 
sion   Laboratories  I .   vice-president;-' 
Byron    Roudabush     (Byron.    Inc.) 
secretary   and   George  W.    Colburr 
(Geo.    W.    Colburn    Laboratory 
Inci .  treasurer. 

Board  of  Directors  Named 

Directors    named    for    19.56    ant 

1957  are  Neal  Keehn  and  Byror 
Roudabush.  Directors  for  1956  are 
Don  M.  Alexander  I  Alexander  Fihi 
Co. )  ;  James  A.  Barker  ( Capita 
Film  Laboratories,  Inc.  I  :  Louis 
Feldman  ( Du  Art  Film  Laborat" 
ries.  Inc.  I;  Kern  Moyse  (Peerli- 
Film  Processing  Corp.  I  and  Russi  I 
Holslag. 

The  by-laws  of  the  Associatioi 
were  amended  at  the  annual  meel 
ing  to  include  associate  member 
ships  —  for  those  organizations  no 
actually  in  the  laboratory  busine- 
bul  closely  related  to  it.  \^'ith  meji 
bership  steadily  rising,  the  Ass. 
ciation  has  42  members  represen 
ing  laboratories  in  ail  sections  o  J 
the  countr\ .  ^ 

Since  the  meeting,  several  othf 
laboratories  have  indicated  their  d^ 
sire  to  join.  There  are  13  member 
in  the  New  York  area,  three  i 
\^'ashington.  D.  C.  eight  in  Canad. 
three  in  the  South  and  Southwes 
10  in  the  Midwest  and  three  in  th 
West. 

Membership  Information  Source 

Speakers   at   the   annual   meetin    i 
included  E.  M.  Stifle,  Eastman  K<    I 
dak  Company;  William  H.  Metzge 
Ansco:    Victor  M.   Salter,   du  Poi 
Photo   Products   and  Jack   Squier     i 
Millard   Pictures.   Inc.  I 

The  Association  has  as  its  pu 
pose  the  development  of  unifor 
laboratory  methods  and  practice  J 
Those  seeking  information  en  qus  \ 
ifications  for  membership  are  a 
vised  to  write  Kern  Moyse.  chai 
man  of  the  Membership  Con 
mittee.  Peerless  Film  Processii 
Corp.,  165  West  46th  Stree 
New  York.  N.  Y.  I 


VIDEO  HLM  LABORATORIES 

Complete  Laboratory  16MM  Service  1< 

Producers  Using  Reversal  Process 

Al«o  16MM  Negaliva  and  Poailive  D«v0loplD( 
Writt  lor  Fric€  Litl 

Video  Film  Labs  are  now  located  at 
350  W.  50th  SI  .  N«w  York  19      Rld^jn  6-71' 
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QT  SOUND 


"pHE  Projection  of  still  pictures  accompanied  by  sound  is  probably 
one  of  the  oldest  forms  of  audio-visual  presentation.  Its  effective- 
less  was  undoubtedly  first  recognized  when  some  magic  lantern  oper- 
tor  threw  the  circular  image  of  his  glass  slides  on  a  sheet  and  began 
0  talk  about  them.  The  medium  was  made  famous  by  such  pioneers 
s  Burton  Holmes  and  it  in  turn  made  him  famous. 

While  drawing  great  crowds  of  people  to  see  it  and  hear  it,  for 
lany  years  it  remained  a  technique  of  skilled  performers.  It  required 
he  presence  of  an  accomplished  lecturer  and  a  trained  and  experi- 
|nced  projeaionist.  The  pictures  had  to  be  in  the  correct  order  and 
osition  and  it  was  necessary  to  handle  them  quickly  and  smoothly  if 
ley  were  to  abet  the  performance  rather  than  hinder  it.  The  sound, 
r  lecturer's  talk  too.  had  to  have  corresponding  continuit)'  and 
noothness.  A  lack  of  precise  synchronization  between  these  two 
laments  could  easily  turn  a  deadly  serious  subject  into  hilarious 
)medy. 

With  the  development  of  pictures  on  a  continuous  strip  of  film 
id  sound  on  a  continuous  groove  in  a  disc,  the  method  became  useful 
situations  where  no  professionals  could  be  provided  to  juggle  the 
ctures  and  enunciate  the  script.  Called  "Sound  Slidelilm  "  by  in- 
istrial  users  and  "Sound  Filmstrip"  by  educators  and  religious  users, 
has  become  one  of  the  simplest,  most  direct  and  least  expensive  mass 
edium  of  communication  so  far  developed. 


Information  about  more  than  1200  sound  slidefilms  available  for  free  loan, 
^tal  or  purchase  is  contained  in  a  booklet  "Sound  Slidefilm  Guide ".  This  was 
'  mpiied  by  the  editors  of  BUSINESS  SCREEN.  Published  by  DuKane.  Price 
00. 


m,ve  lu 


Yet  until  recently  it  was  still  troubled  with  one  of  the  primary 
problems  which  confronted  its  pioneer  users.  Lack  of  synchronization: 
the  wrong  piCTure  with  the  right  sound  or  vice  versa,  could  still  turn 
conviction  into  embarassment,  inspiration  into  laughter,  a  sale  into 
a  farce. 

Many  methods  were  developed  to  signal  the  operator  that  the 
next  piaure  was  due:  bells  or  whistles  or  crickets  or  tones  in  the  re- 
corded sound,  scripts  to  be  read  by  the  operator  while  he  listened  to 
the  record.  Although  the  audible  signals  had  the  disadvantage  of 
interference  with  the  message,  they  all  worked  satisfactorily  as  syn- 
chronizing devices  as  long  as  the  operator  understood  them  and  main- 
tained rigid  concentration.  Let  his  attention  once  wander  —  shambles! 

Human  beings  being  what  they  are,  the  incidence  of  error  was 
appreciable  enough  to  present  a  serious  handicap  to  the  widest  use 
of  a  medium  otherwise  acknowledged  to  be  highly  effective. 

This  problem  led  eight  years  ago  to  the  invention  of  the  "30-50" 
system*  of  automatic  sound  slidefilm  and  its  development  to  its  present 
high  state  of  perfection  by  intensive  engineering  of  equipment  with 
the  full  help  and  cooperation  of  the  major  record  makers  and  film 
producers. 

*  Full  technical  information  on  this  system  is  contained  in  a  booklet  "The 
30-50  Automatic  Sound  Slidefilm  System".  It  consists  of  technical  standards 
compiled  by  the  industry-wide  cooperation  of  film  producers,  record  manu- 
facturers and  equipment  manufacturers.  Published  by  DuKane.  Price  50c. 


iSUtUSHED  AS  -OrERADIO"  1933 


CORPORATION      •      DEPT.   BS-36      •      ST.   CHARLES,   ILLINOIS 


THE  BOOKLETS  DESCRIBED  ABOVE  ARE  ON  SALE  IN  THE  DuKANE  BOOTH   DURING  THE  AMERICAN 
FILM    ASSEMBLY    EXHIBIT,    APRIL    23RD    TO    27TH    AT   THE   MORRISON    HOTEL,    CHICAGO,    ILLINOIS. 
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Multiple   Mitchell   Cameras  on  Mobile  Turret  at  U.   S.   Navol   Air  Missile  Test  Center,    Point   Mugu,    Calif     Seventeen    35mm    and    five    16mm   Mitchells  are  used    here, 

CAMERA  BECOMES  BASIC  RESEARCH  TOOL 


200    Mitchell    Cameras,    mostly    high-speed  Powered  Tracking  Mount  has  Mitchell  Com- 

models,   ore   in   use   here  at  White  Sends   Prov-  eros;  over  50  Mitchells  ore  used  at  U.S.  Naval 

ing    Ground,    New   Mexico.  Ordnonce  Test  Station,    Inyokern,   Calif. 

Mitchell  Telephoto  Tracking  Camera  in  use  One  of    12  Mitchell   cameras   used   to  tracl< 

ot   Air    Force   Missile   Test   Center,    Cape    Cona-  missiles  at  Hollomon  Air  Development  Center, 

vera!,    Florido-  Alomogordo,    New  Mexico. 


Vital  Projects  Now  Heavy  Users  of  Motion  Picture 
Cameras  With  Flexible  Performance  Range 

Accelerated  project  \vork  has  today  put  increased 
demands  upon  motion  picture  equipment.  Because  of 
the  need  for  a  camera  which  can  perform  under  a 
broad  range  of  research  and  development  require- 
ments, the  Mitchell  Camera  has  today  become  the 
standard  basic  motion  picture  camera  used  in  proj- 
ects in  this  country  and  abroad. 

No  other  single  camera  can  be  used  so  flexibly, 
under  such  extreme  filming  conditions,  and  for  such 
a  broad  range  of  cinematography  as  can  a  Mitchell 
Camera.  In  one  location,  alone,  200  Mitchell  35mm 
and  16mm  cameras  are  now  in  use  at  White  Sands 
Proving  Ground, 

Write  today  on  your  letterhead  for  information 
on  the  Mitchell  Camera  line. 


CORPORATION 


666   WEST   HARVARD   STREET 
GLENDALE   4. CALIFORNIA 


Cable  Address:  "MITCAMCO" 
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RIGHT  OFF  THE  REEL: 

"The  Miracle  of  the  Reef"  Cited  As 
One  of  Year's  Outstanding  Films 

■¥  For  the  past  t»o  or  three  years  cameramen 
have  been  keeping  their  lenses  trained  on  the 
life  cycle  of  the  inhabitants  of  Marine  Studios. 
the  famous  oceanarium  located  near  St.  Augus- 
tine. Florida.  Planned  first  as  a  series  of  pureh 
sponsored  film  ventures  for  Marine  Studios  bv 
Information  Productions.  Inc.,  it  gradually  be- 
came evident  that  the  project  was  developing  into 
something  much  more  extensive — a  full-length 
document  of  ocean  life  for  general  release  as  a 
theatrical  subject. 

Called  "a  Great  Nature  Documentary" 

Now  completed  as  a  joint  investment  of 
Marine  Studios  and  Information  Productions. 
Inc..  The  Miracle  of  the  Reef  has  been  causing 
much  excitement  among  special  trade  audiences 
in  New  \  ork  for  several  weeks.  Though  final 
distribution  plans  are  not  completely  set  the 
film  is  sure  to  be  seen  by  a  wide  and  appreciative 
audience.  For  it  can  be  truly  said  that  this 
film  is  epic-sensitive,  authentic,  and  as  polished, 
film-wise,  as  any  of  the  great  nature  documen- 
taries of  all  time.  Like  The  Story  of  Helen 
Keller,  this  year's  Academy  Award  winner  for 
a  full-length  documentary  subject,  produced  bv 
Nancy  Hamilton  in  conjunction  with  Information 
Productions,  The  Miracle  of  the  Reef  should 
(continued     on     page     fifty -four  I 
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Personality  Notes  and  Commentary 
on  Names  in  the  News  of  the  Month 


El  rope"s  attractions  hold  tourist  and  tech- 
nical interest  for  a  growing  number  of 
film  people  this  month.  John  Flory.  advisor 
on  non-theatrical  films  to  the  Eastman  Kodak 
Compain .  departs  in  April  for  a  six-week  trip 
to  se\eral  countries:  Frank  Howe.  Pan-.American 
World  Airways  training  chief  and  head  man  of 
PAA  films,  is  in  Italy  and  points  north  at  this 
writing.  F.  O.  Calvin,  together  with  Mrs.  Cabin 
and  Mr.  and  Mrs.  Llov  d  Thompson  will  be  east- 
bound  later  in  the  month  for  a  trip  to  Russia. 

■¥■  \  ince  Hunter,  in  charge  of  film  production 
for  the  L  nion  Pacific  Railroad,  is  recuperating 
from  recent  iUness  in  Los  Angeles.  Members 
of  the  Industrial  Audio-Visual  Association  sent 
special  greetings  to  him  during  the  month. 

■¥  Eldon  Robbins.  E\  inrudes  ad  manager,  has 
a  long  and  valuable  film  background  and  is 
currently  planning  wider  use  of  that  compan\  s 
extensive  outdoor  film  library. 

■¥■  The  National  Broadcasting  Company's  first 
all-color  station.  Chicago's  WNBQ.  holds  its 
grand  opening  ceremonies  on  April  L5  with  top 
brass  from  the  National  Association  of  Radio 
and  Television  Broadcasters  (opening  its  annual 
convention  in  Chicago  that  week  end  I   on  hand. 

■¥  A  new  sound  stage  covering  6000  square  feet 
of  space  is  under  construction  in  HoUvwood  for 
Academy  Films.  The  company  which  specializes 
in  sound  films  for  educational  and  business  use. 
in  its  10th  year.  On  hand  during  recent  ground- 
breaking ceremonies  I  see  picture  below  I  were 
Mrs.  Margaret  Divizia.  supervisor  of  Audio- 
Visual  education  for  the  Los  Angeles  City 
Schools  and  Mrs.  Helen  Rachford.  director  of 
audio-visual  education  for  the  Los  Angeles 
County  Schools,   among  others.  IJ' 

Below:  Councilman  Earle  D.  Baker  of  Hollywood 
(left)  and  James  E.  Lorsen,  president  of  Academy 
Films  at  sound  stage  ground-breaking  ceremonies. 


Lang  S.  Thompson,  newly-appointed 
Vice-President  and  General  Manager  at  Wilding. 

M  Lang  S.  Thompson.  Vice-President  of  sales  for 
Wilding  Picture  Productions.  Inc..  has  been 
appointed  Vice-President  and  General  Manager 
of  the  company  and  its  subsidiaries.  Officials  of 
the  company  announced  that  in  addition  to 
management  of  the  company's  sales  functions. 
VIr.  Thompson  would  also  serve  in  the  general 
management  and  o\er-all  coordination  of  all 
departments  within  the  company. 

\^  ilding  is  a  leading  producer  of  motion  pic- 
tures, slidefilms.  sales  meetings  and  conventions, 
and  television  commercials.  Studios  are  located  in 
Chicago.  New  \  ork  and  Hollywood  and  sales 
branches  in  New  York.  Pittsburgh.  Cleveland. 
Cincinnati.  Detroit.  St.  Louis  and  Los  Angeles. 


Above:  Miss  Marcia  Henderson  (center),  star  of 
the  forthcoming  Allied  Artists  motion  picture  The 
Four  Seasons,  congratulates  photo  dealer  Earl 
Harano  of  North  Platte,  Neb.,  whose  name  was 
drawn  as  dinner  guest  of  the  star  at  Chicago's 
famed  Pump  Room.  The  drawing  took  place  when 
Miss  Henderson  visited  the  Pathecolor  booth  at  the 
recent  Notional  Photo  Dealers  &  Finishers  Associa- 
tion convention  in  Chicago.  First  Type  R  Kodo- 
chrome  prints  made  by  Pathecolor  were  auto- 
graphed by  Miss  Henderson.  The  company  expects 
to  be  in  full  color  printing  and  processing  of  ama- 
teur color  film  in  its  eastern  plant  early  this  sum- 
mer. Appearing  with  the  star  ore  (left)  Arnold 
Cossin,  assistant  merchandising  manager  of  Pathe- 
color, Inc.;  Mr.  John  Alves,  president  of  NPDFA, 
and  Sol  Cohen,  of  Pothecolor's  soles  staff.  S' 
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Make  it  easy  for  yourself 

Make  it  effective  for  your  company 

Market  Your  Sponsored  Film  Throuo:h 
THE  Modmn  ORGANIZATION 


TODAY,  MANAGEMENT  REALIZES  that  one  of 
the  most  vital  challenges  to  a  vigorous  enterprise  is 
marketing— this  is  the  area  that  can  negate  even  the  most 
efficient  production  process.  That  is  the  reason  why  every 
top  management  magazine  pays  continual  editorial 
attention  to  marketing;  the  reason  why  management  con- 
sultants are  in  demand  as  they  have  never  been  before. 


Modern  is  a  marketing  specialist  in  the  field  of  the  sponsored 
film.  Here  is  an  organization  that  is  staffed  with  experienced 
people  for  the  special  requirements  of  film  distribution— more 
than  20  years  of  experience  backed  up  with  the  equipment  and 
knowledge  for  the  task. 

That  is  the  reason  why  major  American  companies  with  a 
wealth  of  know-how  in  marketing  their  own  products  turn  to 
MODERN  for  the  effective  accomplishment  of  the  objectives  of 
their  film  programs  ...  to  name  a  few  out  of  more  than  150. 
we  mean  companies  that  include  leaders  of  American  business 
such  as  E.  I.  Du  Pont  de  Nemours  &  Co.,  Inc.,  The  Chrysler 
Corporation,  The  Texas  Company.  National  Cash  Register 
Company  .  .  .  and  smaller,  but  equally  progressive  companies 
such  as  National  Homes,  Inc.,  The  Warner  Brothers  Company, 
Smith-Corona.  Inc..  Eli  Lilley  &  Company . . .  and  trade  associa- 
tions such  as  the  American  Petroleum  Institute.  Florida  Citrus 
Commission,  and  National  Association  of  Home  Builders. 

These  companies  and  associations  could  undertake  the  exclu- 
sive marketing  of  their  own  film  programs  if  they  wished.  They 
have  the  resources  and  the  personnel  to  do  the  job. 

Why  did  they  retain  modern  to  help  them?  The  same  reason 


they  retain  expert  outside  counsel,  when  needed,  for  lega^ 
advice,  advertising  campaigns,  product  marketing  problemsi 
.  .  .  Because  they  recognize  that  modern  is  an  expert  in  a  fiek; 
that  requires  specialization.  Because  they  realize  from  experil 
ence  that  modern  can  do  the  kind  of  job  they  want  done,  men 
effectively  and  at  less  cost  than  they  can  do  it  themselves 
Because  they  know  that  modern  distribution  saves  preciou'^ 
time  for  their  executives  and  staff. 

Modern  is  the  only  organization  that  can  effectively  accoirt 
plish  sponsored  film  marketing  through  all  four  channels  o 
circulation— television,  theatrical,  rural  roadshow,  and  genera 
1 6mm  audiences.  Our  recommendations  for  any  film  are  basei 
on  a  complete  knowledge  of  all  channels. 

What  about  your  film  program?  Why  don't  you  find  ou 
whether  or  not  we  can  help  you.  You  will  be  in  good  companj 
It  will  cost  you  nothing  to  investigate  modern  services  but  you 
time,  and  that  will  be  repaid  to  you  a  thousandfold. 

We  will  be  glad  to  consult  w  ith  you  on  the  distribution  of  yoij 
sponsored  film  program.  For  information,  write  or  phone  any  < 
the  modern  division  offices  listed  below. 


Modim 


TALKING   PICTURE  SERVICE 


NEW    YORK  JUdson  6-3830 

45   Rockefeller   Plaza,   New   York   20,   N.   Y. 

CHICAGO  DEIaware  7-3252 

140    E.    Ontario    Street,    Chicago    11,    III. 

DETROIT  TEmple2-421I 

956  Maccabees  Building,   Detroit  2,  Mich. 

LOS    ANGELES  MAdison  9-2121 

612     S.     Flower     Street,     Los     Angeles     17,     Cal. 
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Nationwide  quality  service  from  Modern  film  libraries  in  28  important  cities 


ATLANTA 

BOSTON 

BUFFALO 

CEDAR    RAPIDS 

CHARLOTTE 

CHICAGO 

CINCINNATI 


CLEVELAND 

DALLAS 

DENVER 

DETROIT 

HARRISBURG 

HOUSTON 

INDIANAPOLIS 


KANSAS   CITY 
LOS   ANGELES 
MEMPHIS 
MILWAUKEE 
MINNEAPOLIS 
NEW    ORLEANS 
NEW    YORK 


OMAHA 

PHILADELPHIA 

PITTSBURGH 

ST.    LOUIS 

SAN    FRANCISCO 

SEATTLE 

WASHINGTON,    D.   C. 
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What's  IVbw  in  Business  Films 

Industrial  Audio-Visual  Association  Holds  9th  Annual  Meeting 


MEMBERS  of  the  Industrial  Audio- 
Visual  Association,  holding 
their  9th  annual  meeting  at  Chi- 
cago's Edgewater  Beach  Hotel  early 
this  month,  have  elected  William 
Cox,  Santa  Fe  Railway  pr  repre- 
sentative, as  their  new  president; 
Frank  S.  Rollins,  E.  R.  Squibb  & 
Sons  film  exec,  is  new  first  vice- 
president;  Frank  Greenleaf  of 
United  States  Steel's  public  relations 
staff  in  Chicago  is  second  vice-presi- 
dent. Alan  W.  Morrison,  of  Soconv 
Mobil  Oil  Co..  New  York,  was  re- 
elected secretary  and  John  Hawkin- 
son.  manager  of  audio-\isual  serv- 
ices for  the  Illinois  Central  Railroad, 
was  again  voted  to  the  post  of 
JAVA  treasurer.  Robert  McCaslin, 
Caterpillar  Tractor  Co.,  was  named 
to  the  post  of  assistant  secretary. 

New  regional  directors  of  the  or- 
ganization are  William  J.  Connelley . 
Bakelite  Company;  Joel  Anderson. 
Brown  &  Bigelow,  and  Bernard 
Bailey.  Mytinger  &  Casselberry. 
Anthony  Yunker,  Illinois  Bell  Tele- 
phone Co..  was  named  chairman  of 
the  19.57  annual  meeting  program 
and  Ray  Bonta,  General  Electric 
Co.,  will  be  in  charge  of  arrange- 
Iments  for  the  1956  Fall  Meeting  to 
be  held  in  New-  York  Citv.  Further 


meeting  details  and  background  will 
appear  in  the  May  issue.  S" 

*  »  * 
Nafl.  Safety  Films  Committee 
Reviewing  Entries  for  Awards 
■K  A  total  of  70  entries  of  16mm 
sound  motion  pictures,  sound  slide- 
films  tv  shorts  and  theatrical  motion 
pictures  have  been  accepted  for 
judging  by  the  National  Committee 
on  Films  for  Safety.  Awards  for  the 
outstanding  safety  films  of  1955  will 
be  announced  in  May. 

There  were  22  16nun  motion  pic- 
lures  in  each  of  the  Occupational 
and  Traffic  &  Transportation  classi- 
fications; four  sound  slidefilms  were 
accepted  in  the  Occupational  group: 
three  were  being  reviewed  bv  the 
Committee  in  the  Traffic  &  Trans- 
portation class.  In  the  field  of  Gen- 
eral Safety  films,  a  total  of  15  mo- 
tion pictures  was  included.  One 
theatrical  film  and  one  group  of  t\ 
shorts  complete  this  years  award 
entries.  y 

SMPTE  Meets  in  New  York  City 

+  The  79th  semi-annual  conxention 
of  the  Society  of  Motion  Picture  and 
Television  Engineers  will  be  held  at 
New  York's  Statler  Hotel  from  April 
30  to  May  4.  Sixteen  technical  ses- 
sions have  been  scheduled.  ^' 


"Modern  Pipe  for  Modern  Livinq" 

jPracticality  and   Usefulness  of  Wood   Fibre   Pipe   Products  Shown 
in  Straightforward  Technical  Filtn  Sponsored  by  Brown  Company 


Sponsor:  Bermico  Division  of 
Brown   Company. 

Title:  Modern  Pipe  for  Modern 
Living,  26  min.,  color,  produced 
by  Audio  Productions,  Inc. 

*        •        * 

^  Pipe,  for  sewer  installation  and 
igricultural  drainage  and  irriga- 
ion  purposes,  is  an  important  pro- 
luct  of  Brown  Company,  manufac- 
(urers  of  a  wide-range  of  paper  pro- 
'lucts  in  Berlin,  New  Hampshire, 
jfhis  film  is  a  clean-cut,  straight 
jorward  presentation  of  the  quali- 
lies  and  practicality  of  Bermico 
oipe.  It  is  designed  to  be  useful  to 
lirchiteets,  contractors,  plumbers, 
iarm  organizations  and  others  who 
|iave  occasion    to   use   soil    pipe. 

Product  Advantages  Are  Noted 
In  its  market,  where  it  competes 
'ith  pipe  made  of  other  substances 
clay,  iron.  etc. I,  Bermico  has  a 
ase  to  be  made  of  many  advanta- 
es  peculiar  to  wood  fiber  pipe  that 


are  lacking,  in  one  respect  or  ano- 
ther, in  other  types.  Among  these 
are  permanence,  light  weight,  ease 
of  installation,  and  tight,  interlock- 
ing structure. 

History  Proves  Its  Strength 
The  film  shows  how  the  wood 
fiber,  impregnated  with  pitch,  is 
manufactured  and  tested  to  meet  all 
building  codes.  In  historical  retro- 
spect, scenes  of  ancient  Babylon  are 
shown,  where  buildings  made  with 
pitch  mortar  are  still  standing  firm. 
Wooden  stumps,  25,000  years  old. 
have  been  found  perfectly  preserved 
in   the  famed  La  Brea  tar  pits. 

While  wood  fiber  and  pitch  sewer 
pipes  are  leaders  in  the  construction 
and  plumbing  fields,  Bermico  re- 
search engineers  have  been  respon- 
sible for  remarkable  developments 
in  the  management  of  water  resour- 
ces for  agriculture. 

The  film  shows  how  Berraidrain 
pipes  installed  underground  in  or- 
chards,    fields     and    golf    courses 


brought  new  fertility  to  sour,  stag- 
nant land. 

Bermigation    pipe,    on    the   other 


hand,  has  proved  so  efficient  at  del- 
ivering water  to  dry  fields  that  it 
has  completely  eliminated  the  waste- 
ful open  ditch  method  in  some  areas 
of  the  Southwest. 

Where  to  Obtain  This  Film 
While  Modern  Pipe  for  Modern 
Living  is  a  product  film  designed 
for  informational  service  to  pipe 
users,  it  will  make  lively  viewing 
for  non-technical  audiences,  as  well. 
It  is  available  from  district  offices 
of   Brown   Company  ft 


Colorful  Sutherland  animation  helps  tell  Du  Font's  story  of  security  plans. 

Showing  Workers  Facts  on  Security 

E.  I.  du  Pont  de  Nemours  Sponsors  "The  Dragon  Slayer"  to  Show 
Range    of    Employee    Benefits    in    Palatable,    Entertaining    Picture 


Sponsor:  E.  I.  du  Pont  de  Nemours 
&Co. 

Title:  The  Dragon  Slayer,  19  min, 
color,  produced  by  John  Suther- 
land Productions,  Inc. 


■^  Du  Font's  new  film  on  the  com- 
pany s  industrial  relations  plans  is 
a  fascinating  allegory  based  on  the 
security  available  to  all  employees 
through  the  nine  various  plans  for 
disability  wages,  accident  and  health 
insurance,  hospital-surgical  coverage 
contributory  and  non-contributory 
group  life  insurance,  payroll  allot- 
ment insurance,  vacation,  pension 
and  thrift. 

Sir  Evans,  a  knight  of  old,  goes 
forth  to  battle  the  menacing  drag- 
ons. Only  through  the  protection  of 
armor  made  for  him  by  his  trusty 
squire,    D.I.R.P.    can    he    slay    the 


dragons  without  being  singed  by 
their  fiery  blasts. 

But  knights  in  legends  aren't  the 
only  ones  to  fear  dragons.  Most  of 
us,  like  Ed  Blevins,  hero  of  this  tale, 
have  the  modern-day  dragons  of  in- 
security to  reckon  with.  But  Ed, 
like  Sir  Evans,  also  has  the  protec- 
tion of  D.I.R.P.,  in  this  case  the 
Du  Pont  Industrial  Relations  Plans, 
which  are  outstanding  examples  of 
how  a  company  helps  its  employees 
help  themselves. 

The  Dragon  Slayer  is  an  animat- 
ed cartoon  in  Technicolor.  It  suc- 
ceeds in  telling  the  D.I.R.P.  story, 
and  at  the  same  time  provides  a  good 
deal  of  entertainment.  Particularly 
attractive  are  scenes  in  which  the 
backgrounds  are  painted  on  tapes- 
try material,  a  fine  setting  for  drag- 
on slaying. 

Du  Pont  will  show  the  film  to 
all  employees  and  their  families.  S' 
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Good   film    technique   "materializes"   the   tiny   figure   of   Miss    Poly-Eth    atop 
Harvey  Framble's  balky  machine  in  this  scene  from  Spencer  Chemical  picture. 

"Pnly-Eth"  Wins  a  Starring  Hnle 

Spencer  Chemical's  Trademark  Pixie  Enlivens  a  Screen 
Presentation  of  Plastics  Products  Made  of  Polyethylene 


Sponsor:    The    Spencer    Chemical 

Company. 
Title:  Framble's  Friend.  28  niin.. 
color,  produced  by  Centron  Cor- 
poration. 
-<*  The  "squeeze  bottle"  introduced 
the  American  public  to  a  new  ma- 
terial. polyeth\|pne  —  although  the 
tweakable  beaker  uas  not  the  first 
use  of  this  handv  plastic,  nor  the 
last. 

To  promote  further  use  of  poly- 
ethylene, Spencer  Chemical  Com- 
pany is  sponsoring  Framble's  Friend 
which  acquaints  viewers  with  the 
variety  of  products  now  manufac- 
tured from  the  substance. 

Centron  Corporation,  the  pro- 
ducer, was  asked  to  develop  a  film 

Lead  roles  in  "Framble's  Friend"  are 
played  by  Harvey  and  Miss  Poly-Eth. 


that  entertained  and  informed — that 
would  be  suitable  for  tele\  ision.  It 
was  decided  that  the  registered 
trade-mark.  "Poh-Eth."  a  pixie-like 
character  appearing  in  other  Spen- 
cer promotion,  would  be  humanh 
personified  for  purposes  of  ad 
identification  and  comic  fantasy 
appeal. 

When  Framble  Needs  a  Friend  .  .  . 
In  a  plastic  plot,  the  film  treats 
of  the  business  difficulties  of  the 
Ambrose  J.  Peabody  Company,  dif- 
ficulties due  to  the  lack  of  a  "stanis" 
for  "Estelle."  the  company  s  lone, 
but  very  cantankerous  machine. 
Harvey  Framble.  chief  engineer,  ac- 
countant, mechanic,  janitor,  is  as- 
signed the  task  of  finding  a  good 
stanis  material  —  or  else.  '"Poly 
Eth "  materializes,  wisdom  in  flying 
pig-tails,  from  a  Spencer  advertise- 
ment, to  become  Framble's  Friend. 

Ingenious  Use  of  Special  Effects 

Polv-Eth  reduces  Framble  to  her 
size  for  an  informative  tour  that  in- 
cludes everything  from  the  kitchen 
to  a  coal  mine.  Harvey  Framble 
discovers  that  polyethylene  is  the 
answer  to  his  problem  as  well  as  a 
material  «hich  offers  many  other 
possibilities  for  his  company. 

Manv  of  the  scenes  in  Framble's 
Friend  involved  elaborate  display 
set-ups  and  the  use  of  special  effects 
photograpln  at  the  Centron  studio 
but  the  basic  physical  character- 
istics of  the  pol\  ethylene  material 
were   photographed   in   the   Spencer 


plastics  laboratory.  Agriiultural  se- 
i|uences  were  filmed  on  location  and 
include  such  divergent  uses  as 
greenhouse  covers,  pipe  for  cold 
water  systems  and  irrigation  dit<h 
liners. 

One  production  {jroljlerTi  for  bnth 
sponsor  and  client  was  the  rapidU 
changing  technology  in  the  poly- 
ethylene industry.  New  applications 
were  being   discovered   as   the   film 


])roductioii  w  e  n  t  forward  and  it 
finallv  was  necessary  to  set  an  ar- 
bitrary date  for  completion  of  pho- 
tography regardless  of  ensuing  de- 
velopments. 

Television  distribution  for  the 
film  will  be  handled  by  Princeton 
Film  Center.  Color  jirints  are  avail- 
able from  Spencer  (!hemical  Com- 
pany, Dwight  Building,  Kansas 
City.  Missouri,  for  16mm  group 
audiences,  schools,  etc.  B" 


Zinc:  a  Weaiinn  Aqainst  Cnrrusinn 

Industry's  Huge  Losses  Through  Rust  and  Corrosion  Can 
Be  Cut  by  Zinc  Coatings:  Theme  of  New  Institute  Film 


Sponsor:  The  American  Zinc  Insti- 
tute. Inc. 

Title:  Zinc  Controls  Corrosion,  35 
min,  color,  produced  by  Paul 
Hance  Productions,  Inc. 

"•f  Billions  of  .American  dollars  are 
lost  every  year  to  the  attack  of  mois- 
ture and  oxygen  on  metals.  Annual- 
ly, rusting  and  oxidizing  turn  thou- 
sands of  useful  steel  structures  to 
sera)).  How  this  destructive  action 
uf  the  atmosphere  on  steel  can  be 


the  function  of  zinc  in  acting  as  a  i 
barrier  and  in  affording  galvanic  j 
protection.  It  explains  methods  for  J 
coating  steel  stock  or  products  with 

zinc  and  sur\e\s  the  various  fields 

of  usefulness  for  zinc-coated  parts. 
The  film  shows  that  steel  can  be 
(lainted.  coated  with  baked  enamels, 
electroplated  « ith  noble  metals  such 
as  copper,  nickel,  or  tin.  or  alIo)ed 
with  chromium  and  nickel  as  in 
stainless  steel.  Corrosion  can  also 
be  limited  by  changing  its  en\  iron- 


^trSf  «!!*' 


Production  scene  in  the  film  "Zinc  Controls  Corrosion" 


delayed,  minimized  and  controlled 
is  the  subject  of  a  new  film  just 
released  by  the  American  Zinc  Insti- 
tute, trade  association  for  the  Amer- 
ican zinc  industry. 

The  new  AZI  motion  picture  is  to 
be  matle  available  without  charge 
to  agricultural,  industrial,  technical, 
and  educational  groups  interested 
in  a  sound  corrosion-prevention 
program  to  reduce  steel  mainte- 
nance costs  and  increase  net  ear- 
nings. 

I  sing  animation,  the  film  depicts 
the   development   of   corrosion    and 


or  electric 


ment.  either  ciiernical 
ally. 

The  most  effective  method  of  pi 
venting  the  corrosion  of  expos 
steel  is  to  protect  it  with  a  coal 
which  will  also  change  its  envin 
ment  electrochemically.  This 
be  done  by  coating  it  with  meli 
zinr.  or  galvanizing  it.  Zinc  has^ 
high  degree  of  corrosion  resistatll 
and  forms  an  excellent  aiul  lonj 
li\ed  barrier  between  the  steel  am 
the  weather.  \t  the  same  lime  it  a( 
electrochemically  to  protect  stna 
areas  exposed  by  scratches  or  othe 


32 


BUSINESS     SCREEN     MAGAZIN 


I 


kinds  of  wear  and  tear  that  woulfl 
otherwise  form  starting  points  for 
destructive  corrosion.  In  this  latter 
respect,  it  is  unique  among  thoM' 
materials  commercially  available 
and  is  therefore  used  for  coatings. 

Thus  hundreds  of  structures  from 
farm  buildings  to  mammoth  steel 
TV  towers  are  protected  from  the 
action  of  wind  and  weather  by  gal- 
vanizing or  other  methods  of  api'l,  • 
ing  a  lasting  coating  of  zinc. 

Zinc  Controls  Corrosion  describes 
new  continuous  galvanizing  lines. 
the  hot  dip  gahanizing  of  large 
structural  parts,  and  such  means  of 
corrosion  pre\ention  with  zinc  a> 
cathodic  protection,  metallizing, 
sherardizing  and  painting.  Auto- 
matic production  of  galvanized  wire 
and  the  vast  operations  required  to 
produce  electro-galvanized  steel  are 
shown. 

Show  New  Galvanizing  Method 
The  film  concludes  with  a  look 
at  some  of  the  more  spectacular  ex- 
amples of  corrosion  protection  b\ 
the  use  of  zinc:  a  giant  TV  tower, 
the  Brooklyn  Bridge,  the  cables  of 
the  George  W  ashington  Bridge,  the 
fabulous  Sea  If  oil,  the  new^  atomic 
reactor  submarine  that  is  protected 
from  corrosion  by  zinc  anodes 
placed  around  her  stern  frame, 
along  her  keels,  and  elsewhere. 

Zinc  ...  is  the  second  of  two 
16mni  films  recently  made  available 
by  the  Institute.  The  first  film,  re- 
leased little  more  than  a  year  ago. 
is  entitled  Die  Castings:  How  Else 
Would  Yoii  Make  It?  Both  films 
were  made  for  the  sponsor  by  Paul 
Hance  Productions.  Inc..  New  York 
City. 

Where  to  Obtain  This  Film 
Bookings  for  the  two  films  no« 
are  being  accepted  at  the  .American 
Zinc  Institute.  Inc..  60  East  42nd 
Street.  New  York  17,  New^  York. 
The  new  film  is  available  for  show- 
ing at  no  charge.  Special  booking 
forms  can  be  had   on  request.     ^ 

Continuous   production    of   zinc   strip. 
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A  New  ford  Film  With  an   Urgent  Message: 

Haw  Citizen  CDoperatioii  Can  Win 
"Freednm  nf  the  American  Rnad" 


Sponsor:     Ford    Mulur 

(".oinpari\ . 

Title:    Freedom    oj    the 

American 

Road.    27    min..    b    w. 

produced 

bv     MPO    Productions. 

Inc. 

A  modern  metropolis  that  is  achieving  true  "Freedom  cf  the  Amer- 
ican Road"  is  Pittsburgh,  where  the  famed  "Golden  Triangle'  'is  being 
liberated  from  strangling  traffic   by  this  modern  plan. 


il  was  a  nightmare:  todav.  ihe 
"(iolden  Triangle"  of  Pittsburgh, 
with  adequate  and  scientifically  de- 
signed roads  and  parking  facilities, 
is  one  of  the  nation's  best  examples 
of  the  civic  advantages  of  good 
roads.  In  Pittsburgh's  instance,  pri- 
vate citizens,  local  business  and  such 
industrial  firms  as  Gulf  Oil  and  H. 
J.  Heinz  took  the  lead  in  public 
(Iciiiand   for   improvement. 

Boston's  Golden  Semi-Circle 
Ancjlher  example  cited  is  Boston's 
new  "Golden  Semi-Circle"  —  Route 
12!i — which  not  only  provides  good 
access  to  downtown  Boston  for  the 
sprawling  2'^.  million  population  in 
the  metropolitan  area,  but  has 
attracted  dozens  of  new  industries 
along  the  ripiite. 


"^  This  new  film  is  designed  to  act 
as  the  starting  gun  on  a  new  cam- 
paign for  better  roads  sponsored  by 
the  Ford  Motor  Company. 

.As  introduced  in  the  film  bv 
Henry  Ford  II.  the  campaign  in- 
tends to  show  that,  although  full 
credit  can  be  given  to  governmental 
traffic  experts  for  their  efforts  and 
skill  in  planning  and  engineering 
new  impro\ed  highways,  a  most 
important  role  in  getting  better 
roads  is  being  played  by  private 
citizens  getting  together  to  demand 
road  improvement. 

Open  War  on  "Bloody  Boyshore" 
For  example,  ihe  film  \  isits  the 
former  site  of  "Bloodv  Bayshore.  " 
south  of  San  Francisco,  one  of  the 
most  dangerous  roads  in  the  coun- 
tr\  until  pri\ate  citizens,  spurred  on 
h\  the  Palo  Alto  Times  and  other 
local  papers,  set  a  campaign  in  mo- 
tion that  reached  top  governmental 
levels  and  resulted  in  a  new  freewaN' 
that  now  provides  good,  efficient 
and   safe   access  to   the   city. 

Pittsburgh,  hennned  in  b\  the 
converging  Monongahela  and  .Alle- 
gheny rivers,  was  stifling  in  road 
congestion  that  cost  the  city  millions 
of  dollars  annuallv.  Ten  \ears  ago. 


The  film  shows  North  Carolina's 
excellent  new^  county  roads  that 
have  revolutionized  the  life  of  rural 
people  with  good  new  central 
schools,  shopping  and  cultural 
centers. 

Safe  Driving  a  Public  Concern 
Besides  taking  a  big  part  in  en- 
couraging good  roads,  private  citi- 
zens can  be  vastly  important  in  cam- 
paigns to  achieve  safe  dri\  ing  habits 
in  the  community.  St.  Joseph.  Mis- 
souri- for  instance,  where  "they 
never  let  \ou  forget  safetv."  and 
where  accident  statistics  are  as  lc>\> 
as  anywhere  in  the  country. 

Freedom  of  the  American  Road 
will  be  shown  wideh  to  civic  leaders 
throughout  the  comitr\.  It  is  a  part 
of  an  overall  program  that  will  en- 
compass many  other  media  in  pro- 
moting more  public  interest  in  good 
roads. 

Available  Through  Ford  Libraries 
This  latest   Ford   motion   picture, 
like  dozens  of  other  interesting  titles 
such  as  American  Couhow  The  Hu- 
man    Bridjic.     Technique     lor     To- 


This  was  Pittsburgh's  not  so 
Golden  Triangle'  before  civic  action 
developed  today's  model  area. 

inorrOH  and  The  American  Road 
ma\  be  obtained  on  a  free-loan  basis 
through  Ford  Film  Libraries  at 
16400  Michigan  Avenue.  Dearborn. 
Mich.:  1.500  S.  26th  St..  Richmorul. 
Calif.:  and  \r,  Fast  .S.3rd  St..  Ne« 
\ork  City  22.  Apply  to  the  company 
librar)  nearest  \ou  for  prompt  serv- 
ice, specifying  your  meeting  dates.  Bf" 


Public-spirited  citizen  groups  like  this  are  getting 
action  in  communities  throughout  the  country  where 
highway  reforms  ore  needed. 
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Automatic  lamp  production  equipment  above  turns  out   1,100,000,000   lamps  per  year   using  automation   principles. 

G  E  SHDWS  AUTDMATiniV  IM  ACTIDN 

An  Informative  Color  Picture  on  Basic  Principles  Joins  "More  Power  to  America"  Series 


THIS  YEAR  marks  the  tenth 
anniversary  of  General  Electric 
Company's  More  Power  to 
America  motion  picture  series.  Pri- 
marily aimed  at  specific  industries, 
these  films  show  how  power  can  be 
and  is  used  in  those  industries. 

Leading  off  this  year's  additions 
to  the  More  Power  films  is  This 
Is  Automation,  produced  by  Raph- 


ael G.  \^"olf[  Studios.  Hollywood. 
This  Is  Automation  is  directed  at  a 
multiple-industr\  audience,  carrxing 
sales  productive  information  to  all 
industries  which  have  phases  that 
can  be  "automated." 

.•^s  sponsorship  of  the  film 
was  contemplated  at  General  Elec- 
tric, those  familiar  with  automation 
had  differing  opinions:  should  this 


picture  be  concerned  with  simple 
fundamentals  answering.  "What  is 
automation?" — or  should  it  be 
more  technical?  The  film  was  pro- 
duced as  a  general  introduction  to 
automation  and  audiences  thus  far 
have  said,  "this  is  just  what  we 
have  been  looking  for." 

Reason?  \^'hile  the  word  automa- 
tion  has   been   bandied   about   con- 


"This  Is  Automation" 

Pictures  Its  Application 

on  the  Industrial  Scene 


* 


•i:^ 


siderably.  too  few  manufacturers, 
particularly  among  the  small  and 
middle-size  manufacturing  compan- 
ies, have  really  understood  what 
automation  means  and  how  it  can 
be  applied  to  their  business. 

The  picture  makes  clear  that  auto- 
mation upgrades  labor  thru  etiicienl 
mechanical  units  and  that  it  can  be 
applied  to  many  different  phases  of 
manufacturing.  A  plant  does  not 
have  to  be  fully  automated  to  take 
advantage  of  present  developments 
in  automation. 

Show  Partial  or  Full  Utilization 

The  film  shows  that  automation 
can  be  applied  to  some  or  all  parts  i 
of  manufacturing — making  of  the  : 
product,  inspection,  assembling,  sor- 
ting, phases  of  testing  and  packag- 
ing. Sometimes  a  product  has  to  be 
redesigned    or    originallv    designed  i 


Automatic  equipment  greatly  sim- 
plifies refrigerator  door  production 
as  pieces  automatically  move  from 
one  station  to  another  on  the  line. 


Below:  a  giant  Weideman  punch  press,  whose  operations  are 
controlled  and  programmed  by  punch  cards,  is  pictured  in  this 
scene  from  General  Electric's  "This  Is  Automotion." 


Below:  automatic  assembly  of  four  condenser  parts— cans,  tubes, 
spring  washers  and  windings— is  handled  as  pieces  are  outomot- 
ically  fed  into  this  in-line  machine. 


Above:  this  huge  automatic  broaching   machine  broaches  engine  blocks  as 
they  are  delivered  to  it  automatically:  scene  in  "This  Is  Automation." 


for  autiimation  but  the  savings  in 
reduced  labor  costs  make  the  pro- 
duct change  worth  while,  in  most 
eases,  the  fihn  points  out. 

Standardization  for  volume  pro- 


lAutomation  in  a  pretzel  factory: 

a  woman  employee  watches  for  ma- 
chine error  as  battery  of  automatic 
ipretzel  benders  begins  production. 


duction  is  another  necessity  for 
automation.  Automation  advan- 
tages, as  cited  in  the  film,  include: 
it  increases  efficiency,  pays  for  it- 
self, upgrades  workers,  conserves 
manpower,  increases  safety,  tends 
to  improve  quality  and  reduces  in- 
process  inventory.  Automation  can 
be  applied  to  the  production  of 
cookies  or  cars,  automobile  engine 
blocks  or  nail  files.  The  film  advan- 
ces the  idea  that  there  is  a  place  for 
automation,  in  whole  or  in  part,  in 
every  business.  It  depends  only  on 
the  volume  and  the  nature  of  the 
products  being  produced. 

Example  of  Light  Bulb  Assembly 

One  of  the  General  Electric  light 
bulb  assembly  plants  is  shown  as  an 
example  of  fairly  complete  automa- 
tion. This  plant  can  turn  out  one 
billion,  one  hundred  million  bulbs 
a  year.  This  location  example  serves 
as  sponsor  indentification  and  gives 
the  film   an   extra  sales  and   public 


Below:  Automatic  inspection  of  automobile  engine  pistons  after  they  leave  the 
final  assembly  line;  imperfect  units  are  automatically  shunted  aside  while  per- 
fect material  moves  ahead  by  conveyor. 


relations  ingredient,  yet  its  onl\ 
incidental  to  the  films  purpose.  The 
film  was  made  for  More  Potter  to 
America  industrial  audiences  be- 
cause General  Electric  makes  flexi- 
ble electrical  equipment  used  in  prac- 
tically every  phase  of  automation. 
Well  produced.  This  Is  Automa- 
tion should  interest  a  wide  science- 
minded  audience  as  well  as  the  in- 
dustrial managements  for  which  it 
was  designed.  Comic  moments  are 
employed  as  Keystone  Cop  Snub 
Pollard  illustrates  an  early  version 
of  automation. 

Key  item  in  "Productivity  Forums" 

This  Is  Automation  is  the  corner- 
stone of  a  series  of  "Productivity 
Forums"  being  conducted  through- 
out the  country  by  General  Elec- 
tric for  production  and  purchasing 
departments  of  industry.  This  film 


An  imaginary  early-day  attempt  at 
automation  in  the  GE  film  features 
Snub  Pollard  of  'Keystone  Kop'  fame. 

and  the  other  More  Power  films  are 
distributed  through  the  Company's 
sales  force  via  GE  film  libraries  in 
major  cities  throughout  the  country. 
Call  the  General  Electric  distribu- 
tor in  your  city  for  the  location  of 
the  GE  film  library  for  most  con- 
venient booking  service.  8" 


Automobile  engine  blocks  undergo  scores  of  automatic  steps  during  the 
"making"  phase  of  automation  shown  in  this  manufacturing  sequence  in  the 
GE  motion  picture  covering  various  forms  of  automation. 


Below:  a  final  "inspection"  phase  of  automation  shows  the  test- 
ing of  automobile  pistons  in  close-up  scene  from  the  color  motion 
picture  produced  by  Raphael  G.  Wolff  Studios. 


More  than  500  film  users  gathered  on  sound  stage  A  for  the  three-day  onnual  Workshop  proceedings  at  Kansas  City. 

Calvin  Holds  Tenth  Annual  Workshop 

Over  500  Attend  Three-Day  Program  of  Technical  AicJ  and  Historical  Background 


LANDMARK  AMONG  its  neighbors  in 
i  mid-Kansas  City.  Missouri,  the 
seven-floor  modern  business  build- 
ing that  houses  the  Calvin  Companv 
in  this  "heart  of  America"  metropo- 
lis is  Mecca  to  many  hundreds  of 
independent  producers  of  16mm 
films,  to  educational  and  institu- 
tional film  makers  serving  educa- 
tional, business,  religious  and  health 
groups. 

Example  of  Growing  Field 
\^  ithin  thi-si-  walls,  in  the  labora- 
tories, studios  and  creative  facilities, 
is  exemplified  the  growth  of  many 
phases  of  the  non-theatrical  film 
medium.  An  expression  of  that 
growth  and  typical  of  Calvin  rela- 
tionships and  educational  efforts 
among    its   clientele   are   the   tradi- 


tional   Motion    Picture    Production 
V^  orkshops  initiated  in  1947. 

On  March  19.  20  and  21.  Calvin 
facilities  and  personnel  were  again 
devoted  to  the  service  and  interests 
of  upwards  of  500  guests  as  the 
Tenth  Annual  Workshop  was  held 
on  the  occasion  of  the  company  s 
own  2.5th  business  anniversary.  The 
three-da\  program  followed  its  usual 
and  announced  course  '"to  consider 
basic  ami  factual  material  in  16nnn 
motion  picture  production  through 
utilization  of  exhibits,  demonslra- 
^  tions  and  discussions. 

But  an  important  keynote  theme, 
in  keeping  with  the  twin  anniver- 
saries being  observed,  was  inter- 
laced throughout  the  proceedings 
and  climaxed  at  the  host  company's 


annual  banquet  at  which  eleven 
pioneer  leaders  in  technical,  manu- 
facturing and  production  phases  of 
the  industry  were  honored  as  "16nini 
Pioneers." 


Below:  Signing  in  for  the  Workshop  program,  guests  were  presented  with  a 
leather-bound   looseleaf  notebool<  giving  meeting  details  and  technical  data. 


Unsung  hero:  Calvin  projectionist 
handled   many   screenings  flawlessly. 

*  Company  hosts  for  the  \\  orkshop 
were  Forrest  O.  Calvin  and  Mrs. 
Calvin.  Lloyd  Thompson,  executive 
vice-president:  Larrv  Sherwood, 
vice-president  and  general  manager: 
\eal  Keehn.  vice-president  in  charge 
of  services:  and  Frank  Barh\dt. 
\  ice-president  in  charge  of  produc- 
tion. W  orkshop  arrangements  \\ere 
in  charge  of  Mr.  Keehn. 

Historic  Films  Are  Presented 

Historic  16nnn  films  from  nunn 
fields,  including  education.  go\- 
ernnient,  religion,  industry  and 
the  documentary.  «ere  presented 
ihrous-'hout.  the    daiK    and    evening 


pr<)grams.  .At  the  opening  session, 
March  19.  Robert  M.  Corbin.  as- 
sistant manager  of  the  Motion  Pic- 
ture Film  Department.  Kastman 
Kodak  Company,  presented  the 
genesis  of  film  manufacture  in  a 
|)a|)er  entitled  "The  Film  Maimfac- 
lurer  -  1890  to  19.56."  Later  in  the 
opening  day.  .Malcolm  (i.  Townsley, 
\  ice-president  in  charge  of  engineer- 
ing for  the  Bell  i  Howell  Company, 
told  of  "The  Beginnings  of  16mm 
Equipment." 

Show  "Motion  Picture  Milestones" 
The  first  da\'s  program  was  con- 
cluded by  a   film   presentati(jn   and 
discussion  of  ".Motion  Picture  Mile- 
stones'" presented  b\    Bertha  Land- 
ers, director  of  the  .Art.  Music  and. 
Film  Department.  Kansas  City  Pub- 
lic  Library.   .Among   the  highlights ; 
of  Miss  Landers    program   w  as  the ' 
showing    of    Robert    Flaherty  s    \a- 


Films  In  Television  were  discussed 
by  Emery  Huse,  west  coast  manager, 
of  Eastman  Kodak's  Film  Department 

nook  oj  the  \orlh.  a  pioneer  among 
documentary  motion  pictures. 

In  characteristic  outspoken  and 
unsparing  terms.  Maurice  BJ" 
Mitchell,  president  of  Encyclopaedia 
Britarmica  Films.  Inc..  opened  the 
second-day  program  with  a  "Fore. 
last:  Some  Changes  and  Improve- 
ments I'd  Like  to  See."  Mr.  Mitchell- 
I  ailed  for  further  emergence  of  edu- 
(  aliouid  film  ulili/alion  and  produc- 
lion  from  limiting  traditions  of  thei 
iritertaiMment  film  industry  and  dl 
the  need  for  further  liberating  prog-j 
ri'ss  b\  manufacturers  and  othei| 
supplies  ti.   the   field. 

Jolm  J.  HennesscN.  motion  pic 
ture  consultant  of  HolKwood.  C 
fornia.  talked  on  "tJettin 
Picture  to  the  People"  during  th 
T'uesdav  program.  Prominentb 
identified  with  such  films  as  Am 
Then  There  It  err  Tour.  Duy  ii 
<  ourl  and  /;/  the  liefiinninii.  Mr 
llennessev  cited  the  opporturiitic 
among  a  great!) -expanding  audi 
ence  field  for  properlv  plaiwied  aii' 
well-produced  motion   pictures. 

"Films  lui  Television  "  and  a  di? 
cussion  of  film  lime  <mi  the  air  wa 
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"How  Sound  Came  to  16mm"  was 

the  subject  of  16mm  Pioneer  John  A. 
Mourer,  who  also  received  an  award. 

the  assigned  subject  of  Emery  Huse. 
manager  of  the  West  Coast  Division. 
Motion  Picture  Film  Department  of 
Eastman  Kodak.  This  Tuesday  after- 
noon television  film  seminar  in- 
cluded a  discussion  by  Byron  L. 
Friend,  president.  Telecine  Film 
Studios,  on  "'Production  Tech- 
niques" and  a  paper  on  "Educa- 
tional TV"  given  by  Dr.  John 
Mercer,  assistant  professor  at  the 
Television  Center,  ."^tate  Iriiversity 
of  low  a. 

Theme:  "A  Look  at  the  Record" 

The  Tuesday  afternoon  program 
then  turned  to  other  large  fields  of 
utilization  beginning  with  Dr.  Don 
Williams"  presentation  "A  Look  at 
the  Record  .  .  .  the  I  se  of  Films  in 
the  Classroom."'  Dr.  Williams  is  di- 
rector of  the  Audio-Visual  Center. 
Syracuse  University. 

Ralph  P.  Creer.  director  of  Mo- 
tion Pictures  and  Medical  Television 
for  the  American  Medical  Associ- 
ation, gave  a  wide-view  presentation 
on  '"The  I  se  of  Films  in  the  Medical 
Profession."  A  veteran  of  govern- 
ment and  private  medical  film  pro- 
duction and  utilization.  Mr.  Creer 
has  served  in  an  advisory  capacity 
to  the  Department  of  Defense,  lead- 
ing pharmaceutical  and  medical 
groups  and  services  and  is  currentlv 
preparing  the  film  programs  for  the 
annual  convention  of  the  American 
Medical  Association. 

The  broad  overview  of  the  prog- 

Below:  Dr.  Don  Williams,  Syracuse 
University,  discusses  the  use  of  films 
in  the  school  classroom.  .  .  . 


ress  of  the  film  medium  and  of 
16mm  developments  continued 
through  the  Wednesdav  program  as 
John  A.  Maurer.  founder  and  for- 
mer president  John  A.  Maurer.  Inc.. 
described  ""How  Sound  Came  to 
16nnn.""  The  Wednesday  afternoon 
concluding  session  was  highlighted 
by  three  relevant  presentations: 

".A  Look  at  the  Record  .  .  .  the 
I  se  of  Films  in  Government"  was 
provided  by  James  E.  Gibson,  chief. 
Motion  Picture  Service.  Information 
Division  of  the  I  .S.  Department  of 
Agriculture.  Mr.  Gibson  illustrated 
his  presentation  with  showings  of 
early  and  important  government 
film  '"firsts"  made  by  cameramen  of 
the  Departments  of  .\griculture  and 
the  Interior. 

Ferguson  Talks  on  Church  Films 
The  Re\eren(.l  Alexander  B.  Fer- 
guson developed  his  theme  "The 
Lse  of  Films  in  the  Church"  using 
screened  highlights,  including  se- 
queiK'es  from  Martin  Luther  and  the 
award-winning  Face  oj  Jeopardy. 
As  director  of  films  for  the  Broad- 
casting and  Film  Commission  of  the 
National  Council  of  Churches  of 
Christ  in  the  U.S.A..  he  commented 
on  the  progress  made  and  on  goals 


Honiir  IHmni  Pianet>rs  at  Workshop  Banquet 


Medical  film  authority,  Ralph  P. 
Creer  of  the  American  Medical  Asso- 
ciation,   described    this    special    field. 

vet  to  be  attained  in  religious  film 
production   and  utilization. 

Concluding  the  review  of  progress 
made  b\"  films  in  broad  fields  other 
than  entertainment  was  the  visual- 
ized talk  given  by  O.  H.  Coelln.  edi- 
tor and  publisher  of  Business 
Screen,  whose  assigned  topic  was 
"'The  L  se  of  Films  in  Business  and 
Industry."  Pointing  out  that  in- 
dustry-sponsorship of  film  produc- 
tion actually  preceded  its  entertain- 
ment form.  Mr.  Coelln  traced  the 
early  developments  of  sponsored 
film  production,  citing  the  continu- 
ous historv  of  such  current  film 
users  as  International  Harvester. 
General  Electric,  the  Ford  Motor 
Companv  and  manv  other  indus- 
trial giants  who  have  successfulb' 
emplojed  this  medium  for  upwards 
of  40  years  or  more.  ^ 


16mm  Pioneer  Sam  G.  Rose  re- 
ceived Award  Certificate  for  his  con- 
tribution from  Larry  Sherwood. 


Harris  B.  Tuttle,  designated  a  16mm 
Pioneer  for  his  film  work,  acknowl- 
edges award  from  Mr.  Sherwood. 


As  one  of  group  who  helped  set 
standards  for  16mm  sound  film  stock 
at  RCA,  Russell  P.  May  was  honored. 

Tj^i.KVKN  Mi:,N  were  honored  at  the 
-■-^  annual  banquet  program  of  this 
vears  Workshop  for  their  dis- 
tinguished service  and  individual 
contributions  to  the  progress  of  the 
16mm  medium.  Representative  of 
many  who  have  given  unusual  ac- 
complishments to  the  advancement 
of  16mm.  these  designated  ""Idmm 
Pioneers"  included  three  Eastman 
Kodak  executives,  including  Mr. 
George  Eastman,  its  founder:  John 
G.  Capstaff.  16mm  film  stock  pio- 
neer; and  Harris  B.  Tuttle.  an  as- 
sociate of  Mr.  Capstaff. 

Jamison  Handy,  president  of 
The  Jam  Handy  Organization,  was 
similiarly  honored  ""in  recognition 
of  his  constant  and  successful  pro- 
motion of  the  non-theatrical  field. 

In  the  field  of  equipment,  pio- 
neers Albert  S.  Howell  and  Joseph 


Eric  Berndt,  pioneer  in  16mm  cam- 
era design  and  building,  admires  his 
16mm  Pioneer  Award  certificate. 

H.  Mc.Nabb.  Bell  &  Howell  Company 
founders,  were  honored  as  was 
Alexander  F.  Victor  "in  recognition 
of  his  successful  fight  for  a  non- 
theatrical  film  dimension  .  .  .  and 
his  engineering  leadership.'"  Sam  G. 
Rose,  president  of  the  Victor  Ani- 
matograph  Corp..  which  he  founded 
with  Mr.  Victor,  was  also  honored. 
Camera  and  sound  pioneers  Eric 
Berndt  and  John  A.  Maurer  were 
recognized  for  both  16mm  camera 
and  16nun  sound  recording  develop- 
ments which  they  pioneered.  Russell 
P.  Mav.  one  of  the  leaders  in  group 
research  and  development  in  the 
R.C.A.  Research  Department  when 
standards  for  single-perforated 
16nHn  film  stock  and  the  first  16mm 
sound  projectors  were  developed, 
was  designated  a  16mm  Pioneer.  & 


1^ 

This  16mm  Pioneer 
Award  Certificate 
was  created  for  the 
10th  Annual  Calvin 
Workshop  program 
and  presented  to 
eleven  pioneers  of 
the  field  during 
banquet  program. 
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Introducing  the  film:  Mrs.  Theodore  Chapman,   president.  General   Federation 
of  Women's   Clubs   and   T.   V.    Houser,    president,    Sears-Roebuck    Foundation. 

Club  Woman:  Good  Citizen 

Community  Improvement  Projects   Undertaken   by  Women's  Clubs 
Are  Documented  for  Campaign  Aided  by  Sears-Roebuck  Foundation 


ranged  from  slum  clearance  pro- 
grams and  solutions  of  public  health 
problems  to  the  estal>lishment  of 
library  service  and  community  recre- 
ational facilities. 

.^s  the  19.5.5  contest  progressed, 
the  cooperating  organizations  de- 
cided to  sponsor  a  film  which  would 
get  the  community  idea  across  to 
future  participants.  To  illustrate 
various  types  of  improvement 
projects,  seven  examples,  some 
from  previous  GKWC  contests,  were 
chosen  nationalK. 

The  film,  your  Community  pre- 
sents these  illustrations  in  case- 
history  style  showing  how  each 
project  was  conceived  and  how^  it 
accomplished  its  purpose  in  the  com- 
munity. Initial  distribution  of  the 
film  was  made  to  mejnber  organiza- 


lMP«W!  OJii 


WHETHER  STRUCK  by  St. 
Joan  of  Arc  or  the  customary 
lady  at  the  counter  ("don't 
underestimate  the  power  of  a 
woman'"!,  historians,  advertising 
men  and  journalists  have  exclaimed 
at  the  profound  leadership  of  the 
sex  which  is  supposed  to  follow. 

It  is  an  interesting  continuation 
of  history  that  the  Sears-Roebuck 
Foundation  recently  has  joined 
hands  with  the  General  Federation 
of  Womens  Clubs  to  help  in  the  im- 
provement of  communities  —  new- 
communities  and  communities  that 
were  growing  old  when  Sears  and 
Roebuck  were  \'Oung. 

An   Important   New   Film 

It  is  interesting  to  the  audio- 
visual partisan  that  when  these  king 
and  queen-sized  organizations  talk 
to  and  about  women  they  open  the 
conversation  with  a27-minute  16nmi 
sound  film,  lour  Community. 

If  the  cynical  male  thinks  the 
ladies  are  just  assembled  to  see  the 
film  and  then  jabber  wantonly  over 
bridge  tables  he  will  have  missed 
the  point.  If  he  thinks  that  any  proj- 
ect involving  women  must  perforce 
be  a  high  sounding  excuse  for  idle 
ladies  to  congregate,  he  is  the  sort 
who  underestimates  the  power  of  a 
woman.  He's  got  news  headed  his 
way. 

For  many  years,  the  Sears-Roe- 
buck Foundation  has  been  active 
in  community  improvement,  cooper- 
ating with  the  National  Grange.  In 
1955,  the  Foundation  began  spon- 
soring   a    community    improvement 


contest  in  conjunction  with  the 
General  Federation  of  Womens 
Clubs,  believing  that  this  contest 
would  help  many  conmiunities  not 
reached  by  the  Grange  program. 
The  GFWC  had  conducted  such  con- 
tests earlier. 

Community  Improvement  Goals 
In  the  contest  conducted  by  the 
General  Federation  of  Womens 
Clubs,  entrants  were  asked  to  pre- 
sent community  improvement  proj- 
ects designed  to  help  their  own 
community  solve  a  problem.  Projects 
submitted  bv   the  women   members 


There  wasn't  any  library  in  Alpine, 
Texas  so   local   citizens   started   one. 

tions  of  the  GFWC.  The  film  now  is 
carrying  the  community-fixing  illus- 
trations to  other  civic-minded  or- 
ganizations through  the  exchanges 
of  Modern  Talking  Picture  Service. 
Inc. 

Your    Community    case   histories 
are    introduced    bv    Mrs.    Theodore 


Eradication   of   hookworm   in  Jackson   County  was  the   project   undertaken   by 
the  women's  clubs  of  Morianno,  Florida  and  reported   in   "Your  Community." 


Chapman,  president  of  the  General 
Federation  of  Womens  Clubs,  and 
T.  V  .  Houser,  president  of  the  Sears- 
Roebuck  Foundation.  Appearing  in 
these  introductions,  Mrs.  Chapman 
and  Mr.  Houser  also  visually  speak 
for  their  organizations  and  indicate 
the  parts  which  the  Foundation  and 
the  Federation  play  in  comnmnilv 
betterment. 

Tells  Story  of  Civic  Action 

In  Federation  meetings,  advanc- 
ing contest  objectives,  and  in  other 
group  meetings.  Your  Community 
is  meant  to  tell  the  story  of  civic 
action  —  particularly  as  led  by 
American  women  working  together. 
Its  documentary  examples  are  meant 
to  inspire  more  effort  on  the  new 
frontiers  of  reconstruction  and  re- 
newal. 

Conununity  audiences  watching 
}  our  Community  can  learn  lessons 
for  application  in  their  communi- 
ties. They  can  see  how  interested 
townspeople  often  under  the  leader- 
ship of  women's  clubs,  did  some- 
thing about  solving  their  own  com- 
munity problems.  They  will  see 
modern  Joans  leading  youngsters  to 
a  wholesome  childhood  in  an  Edge- 
field, Ohio,  day  nursery:  they  will 
see  other  Joans  leading  teeners  to  a 
safe   swimming    place    in    Bluefield, 


Rehabilitation  of  neighborhoods  like 
this  was  the  goal  in  Columbus,  Go. 
where   they  "Fight  the   Blight." 

West  Virginia,  they  w  ill  see  thought- 
ful Joans  leading  children  to  library 
learning  in  Alpine,  Texas,  to  a  tot- 
center  in  Santa  Rosa,  California. 

The  conmiunity  audiences  will 
see  militant  Joans  leading  the  fight 
against  blight  in  Columbus,  Georgia, 
and  Chicago.  Illinois.  They  will 
see  Joans  en-masse,  in  Marianna. 
Florida  —  leading  a  public  health 
crusade,  warring  on  that  tiny  ser- 
pent of  disease,  the  hookworm:  they 
will  see  the  Joans  improving  the 
health  of  their  neighbors. 


Leadership? 


says    the    cynic. 


I^iMiks  kind  of  helter-skelter,  kind  of  I 

do-good  fussy  .  .  .just  little  plans. 

(CONCLUDE  I)     ON     PAGE    47K 
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Quality  control  is  the  essence  of  the  negative-positive  processing  operations. 
Constant  quantitative  analyses  of  all  chemical  solutions  are  mode.  Each  mix 
is  checked  before  being  pumped  into  replenishment  tanks;  each  solution  within 
processing  machine  is  checked  periodically  during  the  day. 


Absolute  accuracy  of  measurement  is  assured  by  the  ARRI  replenishment  . 
system.  A  synchronous  clock  on  the  main  control  panel  regulates  rate  and  at  o  ■ 
precise  interval,  exactly  one  liter  of  solution  flows  from  tank  into  a  one-liter 
vessel,  which  then  drains  solution  into  machine  tank. 


Geared  for  Today's  Color  Film  Trend 

A  Model  Installation  of  ARRI-Built  Laboratory  Equipment  Inaugurates 
Negative-Positive  Color  Film  Processing  at  Byron,  Inc.  in  Washington 


THE  GROWING  DIMENSIONS 
of  the  motion  picture  field,  serv- 
ing increasing  thousands  of 
film  sponsors  and  users  in  the  fields 
of  industry,  education,  religion  and 
medicine  as  well  as  almost  every 
phase  of  government,  are  measured 
in  terms  of  the  many  neiv  facilities 
which  have  been  created  to  serve 
these  markets  throughout  every  sec- 
lion  of  the  land. 

At  the  same  time,  the  notable 
trend  toward  color  in  film  making 
and  in  the  television  industry,  is 
exemplified  by  the  perfection  of  im- 


proved color  processes  and  in  the 
considerable  renovation  of  film  labo- 
ratory facilities  which  handle  the 
processing  and  printing  of  these 
new  color  films. 

Typifving  that  technical  advance- 
ment is  the  \^  ashington.  D.C..  labo- 
ratorv  of  Bvron.  Inc.  After  a  year 
and  a  half  of  planning  and  a  full 
year  of  installation  and  test  runs. 
Byron  ha?  in  full  operation  the  new 
ARRI  16mm  and  3.5mm  color  de- 
veloping and  printing  equipment 
pictured  in  these  pages. 

Termed  the  first  installation  of  its 


kind  in  the  L  nited  States,  the  new 
ARRI  equipment  extends  Byron "s 
registered  ""Color  Correct""  process 
to  include  handling  of  the  new  nega- 
tive-positive films.  According  to 
Byron  Roudabush.  the  firm  s  aggres- 
sive and  dvnamic  chief  executive, 
the  process  is  said  to  ""offer  more 
exacting  control,  better  color,  better 
definition,  and  a  substantiallv  lower 
price  for  release  prints."' 

.\rnold  &  Richter.  of  Munich. 
Germany,  manufacturers  of  .ARRI 
products  including  the  well-known 
Arriflex  camera,  constructed  the  ma- 


I  liine  to  Byrons  specifications.  It 
incorporates  many  new  and  exclu- 
sive features. 

To  house  the  massive  equipment, 
a  separate  building  adjoining  By- 
rons main  plant  was  remodeled. 
Protected  with  acid-resisting  paints 
and  tile,  the  completely  air-condi- 
tioned laboratory  includes  a  chemi- 
cal analysis  section  for  quality  con- 
trol, chemical  mixing  room,  machine 
room,  a  silver  reclaiming  plant,  and 
rooms  for  developing,  washing  and 
drying.  Slim-line  lights  provide 
flicker-free  illumination;  safetv  de- 
vices were  installed  where  necessary 
throughout  the  facilities.  Every- 
thing, including  the  nails  and  bolts, 
is  rustproof.  In  a  setting  as  while 
and  immaculate  as  a  modern  sur- 
gery amphitheatre.  Byron  is  now 
processing  3.Snun  and  16mm  color 
film  on  this  unique  installation. 


Precision,  cleanliness  and  safety  are  emphasized  in  chemical  mixing.  For 
uniformity,  all  chemicals  are  carefully  weighed  and  identified  before  going  to 
mixing  room  where  technicians  operate  stainless  steel  tanks. 


Refinement  of  solutions  is  a  completely  automatic  and  thorough  process.  Dirt 
and  products  of  oxidation  ore  removed  through  integrated  recirculation  system 
of  pumps,  water  coils,  heaters  and  filter. 
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■¥  Technical  details  behind  this  new 
facility  reveal  the  accent  on  qualit) 
control  and  precise  attention  to  for- 
mulae which  must  govern  today  s 
laboratory  processing  of  the  new 
color  films.  Laboratory  control  be- 
gins at  the  outset  of  negative-posi- 
tive operations  when  constant 
quantitative  analyses  of  all  chemical 
solutions  must  be  made. 

It  is  henceforth  continnmis 
throughout  every  phase  of  him 
handling  since  constant  laboratory 
checks  must  be  made  of  film  going 
through  the  machines.  Photographic 
sensitometric  test  strips  of  film  are 
exposed  every  hour  on  a  Hern  field 


Sensitometer.  processed,  read  on  a 
Westrex  Color  Densitometer,  plotted 
and  checked  against  rigid  standards. 

To  minimize  faulty  processing. 
every  advantage  of  modern  tech- 
nology is  utilized.  Oxidation,  a  con- 
stant hazard  in  fihn  operations,  is 
guarded  against  by  slow-speed,  up- 
draft.  off-center  mixers  in  stainless 
steel  mixing  tanks:  all  replenish- 
ment tanks  are  fitted  with  floating 
stainless  steel  lids  to  prevent  oxida- 
tion of  solutions.  Finally,  refinement 
of  solutions  through  an  integrated 
recirculation  s\stem.  featuring 
ARRI  and  Eastern  Industries  pumps, 
coils  of  chilled  water,  electric  heat- 


ers and  Cuno  filters,  removes  dirt 
and  products  of  oxidation.  During 
this  process,  solutions  are  alter- 
nately heated  and  cooled,  holding 
the  temperature  within  plus  or 
minus  %^F- 

Light  room  section  tanks  are  of 
white  polyvinyl-chloride,  with  air 
squeegees  used  before  and  after 
each  hath  to  eliminate  contamina- 
tion of  solutions. 

The  final  result,  brilliant  color 
images  on  the  nations  screens,  is 
the  product  of  such  unending  re- 
search and  of  the  sizeable  capital 
investment  being  made  for  the  ad- 
vancement of  the  film  medium.       Q" 


New  Arri  printer  incorporates  auto- 
matic fading  device  and  automatic 
scene  to  scene  color  balancing.  This 
printer  is  35mm  to  16mm;  16mm  to 
35mm;  35mm  to  35mm  and  16mm  to 
16mm,   standard    in    the   field. 


f"l 


■^Y^S^ri^ 


Dark  room  end  of  new  developing  equipment,   showing  the  supply  elevator 
and   developing   tanks.   Arnold-Richter   was   requested   to   produce   a    machine 
j     that  keeps  film  constantly  submerged  to  keep  oxidation  to  a  minimum. 


Immaculate  light  room  section  features  sprocket-driven  machine  with  16 
and  35mm  rollers.  Machine  tanks  are  of  white  polyvinyl-chloride.  Air  squeegees 
are  used  before  and  after  bath  to  eliminate  contamination. 


Closed  air  system  dry  cabinet  is  used  to  help  eliminate  dust.  Heated,  dry  air 
is  forced  through  the  cabinet,  drying  the  film.  Air  is  then  dehumidified,  re- 
heated and  recirculated  through  tightly-closed  machine. 


Constant  laboratory  checks  are  made  to  maintain  high  standards  set  for 
Color-Correct  processing.  Photographic  sensitometric  strips  are  exposed  every 
hour,  plotted  and  checked  against  rigid  lab  standards. 
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Martin  Bovey,  Jr.  shoots  sequence  for  "Big  White  Water' 

Wide  View  of  the  Great  Dutrioars 

Colorful    Scenic    Pictures    Ploy    to    Capacity    Audiences 
as  MInneapolis-Moline  Expands  Motion  Picture  Program 


BUSY  FOR  Now  and  looking  to 
1957,  the  Minneapolis-Moline 
Company,  maker  of  farm  machin- 
ery, continues  to  plow  and  plant  its 
way  through  public  interest  fields 
far  and  wide  via  attractive  visual 
machinery.  Tlie  firm  does  its  inspi- 
rational and  motivational  furrowing 
with  ap))ropriate.  highly  scenic  mo- 
tion pictures  and  implement-image 
films. 

Film  on  World-Wide  Location 

Having  lately  released  three  out- 
door pictures  in  its  19.56  film  pro- 
gram, MM  is  gathering  more  scenes 
for  its  1957  film  program.  Camera 
crews  are  at  work  in  Mexico,  South 
America,  Western  Germany  and 
Turkey  preparing  the  seeds-for-the- 
mind  which  the  company  distributes 
with  something  akin  to  farmer  reg- 
ularity. 

The  Minneapolis-Moline  1956 
film  program  includes  three  color 
pictures  which  reportedly  are  draw- 
ing capacity  audiences  at  MM  deal- 
er showings  in  cities  across  the 
United  States  and  Canada.  Audience 
figures  for  Canada  jrom  Sea  lo  Sea. 
Big  While  Water  and  Maryland 
Mornings  are  tabulatetl  at  the  spon- 
sor's general  oBBces  at  Minneapolis. 
Minnesota. 

Program  Initiated  in  1935 
Extending  a  tradition  begun  in 
1935,  the  firm  annually  produces 
films  illustrating  aspects  of  histo- 
rical and  modern  life  lo  aid  inter- 
national understanding,  emphasize 
social  and  agricultural  progress  and 
promote  conservation  of  natural  re- 
sources of  soil,  forests,  water  and 
wild  life.  The  three  19.56  scenic 
films  are  in  this  tradition. 


Miimeapolis-Moline's  life  and 
livelihood,  like  that  of  each  film's 
audience,  is  from  the  land,  from  in- 
dustry, from  society  and  its  culture. 
The  films  register  this  life  in  its 
development.  Visually  they  seem  to 
say :  this  life  is  good,  let  us  pre- 
serve it.  increase  it. 

Fishing  villages  in  Nova  Scotia, 
bustling  mid-continent  commercial 
centers  and  industrial  Paul  Bunyans 
of  British  Columbia  are  shown  in 
Canada  from  Sea  to  Sea.  The  odd 
practice  of  plucking  fish  out  of  nets 
high  above  fishermen's  wagons  on 
the  beach  at  the  Bay  of  Fundy. 
where  tides  are  highest  in  the  world. 
is  depicted;  peaceful  farming 
scenes,  views  of  the  St.  LawTence 
waterway  from  Montreal  to  the  head 
of  navigation  on  Lake  Superior  .  .  . 
a  rodeo  at  Medicine  Hat,  grain 
fields  ranging  to  the  edge  of  the 
sky.  forming  a  base  for  a  booming 
trade,  all  document  a  progressive 
Canada. 

Big  White  Water  paddles  beside 
a  party  led  by  Indian  guides  on  a 
canoe  trip  down  the  Peribonka  and 
Manouan  rivers  of  Quebec.  Treach- 
erous   rapids,    waterfalls,    fighting 

On   location   in   BanfF,  Martin   Bovey 
films  "Canada  From  Sea  to  Sea." 


sulnion  and  speckled  trout  appear. 
Two  Indian  guides  ""shoot  the  rap- 
ids" down  two  miles  of  boiling  wild 
water  in  a  vivid  sequence,  climaxed 
by  views  of  the  huge  waterpower 
development  at  Manouan  Falls  dam. 
Canada  geese  and  ducks  fly  over 
Chesapeake  Bay  and  the  eastern 
shore  of  Maryland  in  Maryland 
Mornings,  third  of  the  colorful  MM 
releases.  The  late  (>lenn  L.  Martin, 
pioneer  aviator,  aircraft  maimfac- 
turer  and  sportsman,  cooperated 
with  Martin  Bovey  Films.  Inc.. 
Chelmsford.  Massachusetts,  in  film- 
ing these  unusual  scenes  of  the  mi- 
grations of  thousands  of  wild  birds. 

"Farmoroma"  Due  for  Release 
Soon  to  be  released  by  MM  is  a 
fourth  color  film.  Farmorama,  deal- 
ing  with   modern    agriculture.    The 
firm's  new  powerlined  445  tractor  is 


used  to  illustrate  the  action,  conven- 
ience and  simplicity  of  hydraulic- 
ally  controlled  MM  implements  for 
farming. 

Supervised  by  Bon  D.  Grossing 
The  Vlinniapolis-VIoline  film  pro 
gram,  supervised  by  Bon  1).  Grus 
sing,  manager,  and  John  Rusinko. 
assistant  manager,  of  ad\ertising. 
sales  promotion  and  public  rela- 
tions, provides  entertainment  and 
educational  material  for  the  firm'> 
dealers.  MM  dealers  exhibit  the 
films  during  the  '"MM  Days"  in 
some  3,000  communities.  The  film;- 
also  will  be  available  later  to 
schook,  colleges  and  libraries,  4-H 
and  FFA  clubs,  civic  and  business 
groups  and  other  interested  organi- 
zations. Foreign-language  versions 
are  provided  for  MM  overseas  dis- 
tributors. 5' 


Dealers  learn  key  sales  pointers  in  "The  Body  With  the  Nylon   Heort" 

DuPoiit  Looks  lo'The  Hiildeo  Heart' 

Three  New  Films  by  Copeland  Promote  the  Use  of  Nylon  Cord  in  Tires 


Sponsor:  E.  I.  duPonI  <le  Nemours 
&  Companv. 

Titles:  The  Case  jor  the  Hidden 
Heart  (two  versions,  both  in 
Technicolor  I .  The  Body  iiith  the 
Nylon  Heart  (18  min..  Techni- 
color) .  Produced  by  Jack  L. 
Copeland  &  -Associates. 
«        •        • 

■¥  Nylon  cord's  value  in  automobile 
tires  is  the  product  promotion  idea 
in  three  new  motion  pictures  spon- 
sored bv  E.  1.  du  Pont  de  Nenit)urs 
&  Company. 

In  Technicolor,  these  films  use 
actors  and  animation  for  dealer 
preparation  and  consumer  educa- 
tion. They  depict  the  driver  s  depen- 
dence on  tires — good  tires.  Common 
causes  of  tire  cord  failure  are  high- 
lighted and  scenes  of  road  condi- 
tions in  several  parts  of  the  country 


dramatically   illustrate  that  there  is 
no  place  to  have  tire  trouble. 

Laboratory  test  sequences  demon- 
strate that  mlon  cord  is  many  times 
more  resistant  to  the  common  causes 
of  tire  failure  than  other  cord  ma- 
terial. Animation  points  out  the 
results  of  these  tests. 

Serve  Dealers  and  Manufacturers 
Produced  by  Jack  L.  (Copeland 
and  Associates.  Los  Angeles,  the 
du  Pont  series  is  composed  of  Tht 
Body  with  the  Nylon  Heart  and  two 
versions  of  a  picture  playlet  called 
The  Case  jor  the  Hidden  Heart.  \ 
The  Body  with  the  Nylon  Heart  is 
an  Ul-minule  dealer  training  film 
for  distribution  to  tire  dealers  by 
du  Pont  and  all  major  tire  manu- 
facturers: dealer  instruction  is  dra- 
matized  as   the   film's   dealer   sells 

(CONCl.liDKD  ON    PACE   FORTV-FOl  R  I 
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Packaged   and   portable — Just    pick   up    your   Kodoscope 
Pageant  Sound  Projector  and  you're  on  ttie  way. 


Simple  threading — No  fluffs  when  you  follow  the  Pageant's 
printed  film  path. 


Easy  setups — Fast  and  simple,  because  your  Pageont  Pro- 
jector's reel  arms  fold  into  place. 


Show's  on — Flick  the  switch  and  your  Pogeant  takes  over, 

quietly,  effectively. 


Smooth,  easy  start  for  more 
effective  movie  showings 


No  matter  who's  behind  it,  the  Kodascope  Pageant  16mm 
Sound  Projector  gets  your  shows  off  to  a  smooth  start. 

A  Pageant  ends  forever  those  troubles  that  come  from 
old-fashioned,  balky  projectors.  And  it  ends  the  fumbles, 
mumbles  and  delays  that  interfere  with  proper  and  effective 
presentations. 

Anyone  can  run  a  Pageant — competently  and  happily. 
Try  a  Pageant.  It's  the  projector  that  puts  the  professional 
touch  in  your  movie  presentations. 


Because  ONLY  with  a  Pageant  will  you  get: 

}.  Permanent  lubrication  lo  bypass  the  most  common  cause  of 

projector  difficulties. 

2.  Unique  Super-40  Shutter  that  puts  40%  more  light  on  the 
screen  than  ordinary  shutters,  adds  brilliance  and  sparkle. 

3.  Tone  and  volume  controls,  baffled  speaker,  true-rated  ampli- 
fier; all  teamed  for  adequate,  comfortable,  true  sound  fidelity. 

4.  Your  choice  of  3  models,  one  just  right  for  your  individual 
requirements. 


Get  tile  facts  before  you 
decide.  Free  booklet  showj 
how  and  why  modern  Ko- 
dascope Pageant  Sound 
Projectors  make  for 
smooth,  sure,  satisfying 
movies  for  business,  school, 
church.  This  coupon  will 
bring  the  book  to  your 
desk.  No  obligotion,  of 
course. 


*'^^    EASTMAN    KODAK   COMPANY 

Dept.  8-V  Rochester  4,  N.  Y. 

Please  send  me  complete  information  on  the  new  Kodascope  PAGEANT 
16mm  Sound  Projectors,  and  tell  me  who  can  give  me  a  demonstration. 
I  understand  I  am  under  no  obligation. 

NAME 


ORGANIZATION. 

STREET 

CITY 
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YOUR 
NEW  EMPLOYEES 

With  proper  induction  and  job 
instruction  they  will  be  more 
effective,  happier  employees.  This 
means  less  personnel  turnover, 
better  work  faster,  more  efficiency 
and  increased  productivity. 

It's  up  fo  your  supervisors.  It  can 
be  accomplished! 

Show  your  supervisors  how  with: 
"INDUCTION  AND 
JOB  INSTRUCTION" 

part  of  on  outstanding  sound  slide 
program  SUPERVISOR  TRAINING 
ON  HUMAN  RELATIONS,  which 
includes: 

•  "THE  SUPERVISOR'S  JOB" 

•  "INTERPRETING 

COMPANY  POLICIES" 

•  "THE  SUPERVISOR 

ASA  REPRESENTATIVE 
OF  MANAGEMENT" 

•  "HANDLING 

GRIEVANCES" 

•  "MAINTAINING 

DISCIPLINE" 

•  "PROMOTIONS, 

TRANSFERS  AND 
TRAINING  FOR 
RESPONSIBILITY" 

•  "PROMOTING 

COOPERATION" 

You  may  obtain  a  preview 
wHhouf  ob/igation. 

Write  Dept.  S  for  defails. 


INC. 

6108   SANTA   MONICA   BIVO. 
HOUYWOOD   38,    CAIIFORNIA 


DuPont  Shows  "The  Case  for  the  Hidden  Heart' 


(  C  O  N  T  I N  U  K  D  F  K  O  .M  P  A  (;  F.  4  2  I 
tires  to  a  difCcull  custonipr  and  his 
wife. 

The  Case  jor  the  Hidden  Ilearl 
is  a  IS^  ^-minute  consumer  film 
being  distributed  to  schools,  clubs, 
civic  orjjanizations. 

Sequences  of  a  familv  car's  lires 
taking  a  lieating  are  related  to 
scenes  «hich  show  the  importance 
of  having  tires  which  resist  mis- 
treatment— scenes  of  snow,  rain  and 
night  driving  where  driving  may 
lead  to  disaster.  The  Case  jor  the 
Hidden  Heart  also  has  been  cut  to 
a  five-minute  black  and  white  ver- 
sion  for  television   distribution. 

The  three  films  include  scenes 
from  New  Jersey  and  Pennsvlvania 
turnpikes,     the     Packard     Proving 


Ground,  the  San  liernardino  moun- 
tains. Hakersfield  and  Los  Angeles, 
as  well  as  laboratory  tests  filmed  in 
Hollywood.  The  films  \\ere  shot  in 
.'l>mm  Eastman  color  and  printed  in 
Technicolor. 

The  Case  jor  the  Hidden  Heart 
will  be  distributed  nationally  from 
the  Public  Relations  Department.  E. 
I.  du  Pont  de  Nemours  \  Companv, 
Vi  ilmington  98.  Delaware.  Subse- 
quent distribution  will  be  handled 
by  a  national  distribution  organi- 
zation. 

With  these  films  for  du  Pont  on 
their  way,  Jack  L.  Copeland  and 
Associates  continues  working  "on 
the  road."  The  Copeland  crew  is 
making  a  safety  film  for  the  Cali- 
fornia Highway  .Safetv  Council. 


Of  National  Advertising  and  the  Salesman 


Sponsor:  Life  Magazine. 

Title;    Calling    All    Salesmen.    14 

min..  color,  produced  by  Trans- 

fihn  Incorporated. 
■¥  Dedicated  to  the  salesmen  of 
America  is  Life's  newest  motion 
picture,  an  animated  cartoon  which 
stars  Charlie  Fox.  whose  sales  ap- 
proach isnt  as  sharp  as  it  could  be 
and  Owly.  a  wise  old  \eteran  of  the 
road  with  a  golden  touch.  The  film 
depicts  the  advantages  to  salesmen 
of  selling  their  national  advertising 
as  part  of  their  products. 

Charlie  Fox.  a  brash  purveyor  of 
■"preebles. '  is  no  match  for  Mr. 
Mule,  a  stubborn  bu\er  who  prefers 
hard  facts  to  Charlies  hoarv  whee- 
zes, Owly.  on  the  other  hand  is  well 
equipped  to  tackle  the  toughest  sales 
resistance.  His  s\stem  is  simple  and 
effecti\'e.  which  Charlie  soon  learns. 
Owly  convinces  buyers  that  his  com- 
pany not  only  delivers  the  produf't. 
but  helps  move  it  off  the  shelf  with 
the   aid   of   national   advertising. 

Armed  to  the  teeth  with  facts 
about  advertising.  Fox  attacks  the 
buying  market  with  renewed  enthu. 
siasm.  But.  just  when  sales  are 
going  great,  he  gets  hit  with  a  stick- 
ler when  Mr.  Mule  insists  that  he 
wants  a  product  backed  by  loeal  ad- 


vertising. Un  fairl)  short  order. 
Fox  comes  up  with  the  answer.  He 
whisks  the  buyer  to  the  local  post 
office  where  postmen  by  the  hun- 
dreds prepare  to  deliver  national 
magazines  to  local  homes.  These 
magazines,  says  Fox.  carry  ads  of 
products  stocked  by  local  retailers. 
The  finishing  touch  to  Fox's  new 
selling  prowess  is  Owly's  last  bit  of 
sage  advice  concerning  the  import- 
ance of  merchandising  national  ads. 

Tlie  publishers  of  Life  believe 
that  national  advertising  can  be 
made  to  work  much  harder.  Toward 
that  end.  Calling  All  Salesmen  stres- 
ses the  point  that  a  salesman's  sell- 
ing tool  consists  not  only  of  the  pro- 
duct itself  lutilit).  price,  packag- 
ing! but  the  intangible  asset  of 
national  advertising.  It  demon- 
strates, too.  that  national  advertis- 
ing is  also  local  advertising  for 
the  retailer,  and  makes  his  own 
local  effort  more  effective. 

The  film  will  be  distributed  ex- 
clusively by  Life  for  showings  pri- 
marily to  product  salesmen,  sales 
managers  and  advertising  agencies. 
TV  and  motion  picture  actors  Par- 
ker Fcnnelly.  Jerome  Cowan,  Cliff 
Hall  and  Howard  Smith  provide  the 
voices.  ^ 


THE  MYTH 

OF  PRICE 

RESISTANCE 


For  the  overage  salesman  nothing  !s 

I 
more  real  —  or  more  troublesome  — 

than  price  resistance. 

How  many  times  has  a  salesman  of' 

yours  said:  "I  could  sell  more  if  only 

our  prices  were  lower!!" 

Yet  he's  wrong,  dead  wrong. 

He  believes  a  myth.  A  myth  that  sales 

are  lost  because  his  price  is  too  high. 

Price  is  never  the    sole  factor   in  c 

turn-down. 

We  know  it  .  .  .  you  know  it.  If  onl> 
he  knew  it. 

Yet  he  can  when  he  realizes  tha 
price  is  relative  to  value.  Dispel  the 
myth  of  price  resistance  with: 

"PRIDE  IN  PRICE" 

part  of  the  outstandingly  sue 

cessful  sound  slide  program  . . 

AGGRESSIVE   SELLING 

Vou  may  obfain  a  preview 

without  obligation. 

Write  for  details. 


INC. 

6108  SANTA  MONICA  BLVD. 
HOUYWOOO  38,  CALIFORKHA 
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Republic  Steel  Kitchens 
Shows  Modernizing  Steps 

Sponsor:  Republic  Steel  Kitchens 
(Berger  Manufacturing  Div.  I. 
Republic  Steel  Corporation. 

Title:  Hon  We  Did  Our  Kitchen. 
18  min.,  color,  produced  by  Cine- 
craft  Productions,  Inc..  Cleve- 
land: distributed  by  Modern 
Talking  Picture  Service,  Inc. 

■¥■  This  is  a  domestic  playlet,  a  mild- 
ly dramatized,  instructive  comedy  in 
the  see-how,  step-by-step  style,  de- 
signed to  interest  every  one  who  has 
a  kitchen,  or  may  acquire  one. 

Jack  and  Jean  Graham  have  a 
nice  house  except  for  an  inefficient 
and  unattractive  kitchen.  Jack  is  not 
the  do-it-yourself  lad  and  things 
look  hopeless  for  Jean  until  she  but- 
tonholes two  American  Home  edi- 
tors at  a  lecture.  They  agree  to  ad- 
vise her.  The  dialog  works  in  a  man 
from  Republic.  Jack  and  Jean  go  to 
work. 

Do-It- Yourself  is  easy,  economical 
and  a  pleasure,  the  Grahams  learn 
as  the  film  liuilds  a  pro-sale  impres- 
sion with  their  success  —  manifest 
in  a  goodlooking.  efficient,  reason- 
able kitchen. 

The  film  is  sponsored  by  Berger 
Manufaituring  Division  of  Republic 
Steel  Corporation  which  makes  steel 
kitchen  cabinets  and  other  fabri- 
cated steel  items. 

A  thoughtful  priinar\  merchan- 
dising footnote  on  this  sponsored 
subject  is  provided  by  'R'illiam  M. 
Oard,  of  Modern  Talking  Picture 
Service.  Inc..  national  distributor  of 
the  film.  Sa\s  Oard: 

"The  thing  1  like  about  this  pic- 
ture, aside  from  the  film  itself,  is 
I  the  forthright  title.  We  shouldn't 
underestimate  the  importance  of  not 
confusing  film  audiences  with  gla- 
morous or  misleading  titles. 

"How  We  Did  Our  Kitchen  might 
just  as  well  have  been  titled 
Sparkles  For  Milady,  but  then  no 
one  would  ha\e  known  what  it  was 
about  at  all.  This  way,  people  who 
want  to  know  how  to  do  their  kitch- 
ens are  likely  to  book  the  film  .  .  . 
and  those  are  just  the  people  Repub- 
lic wants  the  film  to  reach." 


the  BLINDERS  off  your 
cameras  and  projectors 


NORMAL.    LENS 

Gives  you  pictures 

of  only  J, 33  aspect 

ratio. 


SUPERAMA   "16"    ANAMORPHIC    LENS 

Gives  full  Cinema  Scope -type  picture  in 
2.66  ospect  ratio.  Double  the  width  of 
normal  fens — 100%  more  picture  and 
greatly  increased  dramatic  impact. 


WIDE   ANGLE    LENS 

Gives  you  wide 

pictures  but  with 

loss  of  height  and 

size  of  image. 


NOW!    You   can   take    and    project    Dramatic    Hollywood    Style 

CinemaScope-type  pictures   virith 


Real  professional  quality  In  a 
dual-purpose  anamorphic  lens 


The  Superama  "16"  brings  a  new  high  sfand^ 
ard  of  quality  to  the  16  mm.  anamorphic  field 
with  full  CinemoScope  type  aspect  ratio  of 
2.66  to  1.  Created  by  the  makers  of  the 
famous  Panaiar  variable  anamorphic  lenses 
now  in  use  in  over  10,000  theatres  all  over 
the  world.  Utilizes  fhenew  high  density  glass 
which  permits  new  freedom  in  cylindrical  opti- 
cal design.  Gives  high  contrast,  with  excellent 
chromatic  characteristics.  Helical  focusing 
assures  superb  definition  from  edge  to  edge. 
Can  be  safely  attached  with  adapter  rings  to 
your  present  16  mm.  camera  or  projector  with' 


SUPERAMA"I6" 

Dual  purpose  focusing  Anamorphic  Lens  for 
16  mm.  motion  picture  faking   and  projecting 

Now  your  camera  con  see  —  and  your  projector  can  show — what 
your  eyes  actually  see!  .  .  .  the  full  dramatic  sweep  of  natural  vi- 
sion without  sacrificing  the  brilliant  detail  and  size  of  close-up 
shots.  Superama  "16"  focuses  from  5'  to  infinity  insuring  unusual 
sharpness  and  clarity  In  both  taking  and  projecting.  Panning  is 
minimized,  saving  up  to  50%  of  your  film.  Speeds  up  the  pace  of 
your  16  mm.  movies.  Best  of  all  —  It  doubles  audience  enjoyment 
by  enabling  you  to  project  theatre  quality  wide  screen  pictures.  A 
complete  line  of  Radiant  Screens  for  wide  screen  projection  is 
available  from  50"  to  over  20'  in  width. 

Send  for  illustrated  Brochure 

Mail  coupon  below  for  illustrated  circular  giving  full  details  ^^^ 

and  prices  on  the  Superama  "16". 


out  overloading  yo^ 


Tie  lenses. 


Radiant  Manufacturing  Corp. 
1225   South   Talman   Avenue,   Chicago   8,    Illinois 


Radiant  Manufacturing  Corp. 

1225   South  Talman  Avenue,   Chicago   8,    Illinois 

I    I   Without  cost  or  obligation,  send  me  illustrated  circular  giving  full  details 
and  prices  on  the  Superama  "16"  anamorphic  tens. 
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Above:  special  comera  mount  for  on-the-road 
filming  of  driving  problems  for  Aetno's  new 
film  "Whot's  Your  Driver  Eye-Q?" 

Aetna  Film   Drives  an   Auto 
to  Teach  Driver  Safety 

M  Aclion  and  "stop-motion"'  pho- 
tography are  used  to  teach  drivers 
safe  attitudes,  discipline  and  judg- 
ment in  What's  Your  Driver  Eye-Q? 
—  a  13-minute  motion  picture  just 
produced  by  the  public  education 
department  of  the  Aetna  Casualty 
and  Surety  Company.  Hartford. 
Connecticut. 

The  new  film  is  a  further  exten- 
sion of  the  driver  education  pro- 
gram being  conducted  by  Aetna.  It 
is,  in  a  visual  measure,  a  variant  of 
the  firm's  behind-the-wheel  training 
device,  the  Aetna  Drivotrainer. 

Tests  Behind-the-Wheel  Skill 
In  design,  the  film  is  a  driving 
quiz  that  tests  the  audience  s  behind- 
the-wheel  skill.  The  test  is  effected 
in  a  series  of  hazardous  highway 
problems  shown  from  the  ""diver's 
eye"  view  through  a  car  windshield. 
During  each  of  the  15  driving  epi- 
sodes, the  action  is  stopped  via 
"freeze"  frames  at  the  critical  point. 
Those  watching  the  fihn  are  asked  to 
select  the  correct  driving  maneuver 
from  three  possible  choices  shown 
on  the  screen. 

As  parallels  of  major  causes  of 
highway  accidents,  the  film  episodes 
serve  to  show  the  "'when  '  of  right- 
of-way  rules  at  intersections,  the 
making  of  left-hand  turns,  the  need 
for  observance  of  traffic  signs  and 
signals,  the  correct  treatment  of 
pedestrians,  the  rules  for  driving  on 
hills  and  in  city  traffic. 

Two  Versions  of  Film  Released 
What's  Your  Driver  Eye-Q'/  was 
released  in  two  versions,  one  de- 
signed for  public  showings,  another 
for  school  use.  In  the  public  version. 
the  correct  answer  to  each  driving 
problem  is  shown  on  the  screen, 
while  in  the  school  version  the 
answer  is  contained  in  an  instruc- 
tor's guide  prepared  for  use  with 
the  film. 

The  motion  picture  was  shot  al- 
most entirely  from   a   moving  car. 
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Films  for  Safely  Education 


with  the  crew  using  special  camera 
niiiuiits  to  film  the  "drivers  eye 
\  icw  of  the  trallic  episodes.  The 
Vetna  film  was  produced  under  the 
supervision  of  Cecil  G.  Zaun,  super- 
\  isor  of  safetv  for  the  Los  Angeles 
Citv  schools.  All  filming  was  done  in 
Los  Angeles  with  the  cooperation  of 
ihe  Los  Angeles  police  department. 

Includes  36-page  Film  Guide 
\  .i6-page  iiislructor's  guide,  dis- 
triliuteil  with  the  film  outlines  sug- 
gested training  procedures  and  con- 
tains detailed  explanations  of  each 
film  answ  er.  What's  1  our  Driver 
Eye-Qy  is  available  for  television. 
It  may  be  obtained  on  a  free-loan 
basis  from  Aetna  s  public  education 
department  at  Hartford.  Conn.,  or 
through  the  company's  local  repre- 
sentatives. Prints  of  the  fihii  may  be 
purchased  for  permanent  use.        ^ 


Johnson  &  Johnson  Previews 
New  Film  on  Bicycle  Safety 

■¥  The  sixteen  million  young  bicycle 
riders  of  today,  who  will  be  the 
automobile  drivers  of  tomorrow, 
must  be  taught  the  basic  elements 
of  traffic  safety  to  help  cut  down 
accidents  on  our  highways.  George 
F.  Smith,  president  of  Johnson  ii 
Johnson  told  the  audience  at  a  re- 
cent preview  of  Play  It  Safe,  a  new 
color  motion  picture  sponsored  h\ 
his  company.  The  teaching  of  bicy- 
cle safetv  will  also  be  a  valuable  aid 
to  youngsters  in  learning  the  fun- 
damentals of  good  citizenship.  Mr. 
Smith  pointed  out. 

The  preview  marked  the  laun- 
ching of  a  nationwide  Bicycle  Safety 
Program  sponsored  as  a  public 
service  by  Johnson  &  Johnson.  The 
film,    produced   by    MPO    Produc- 
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complete  One-Stop  Servicing 
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And  don  I  forget  PEERLESS  TREATMENT  for  new. 
"qreen"  prints  to  make  them  ready  for  hard  usage 

Peerless 

FILM  PROCESSING  CORPORATION 

165   WEST  46lh   STREET.    NEW   YORK   36.   N    Y 
959  SEWARO  STREET,   HOILYWOOD  38,  CALIF 


tions.  Inc.  is  a  documentary  report 
of  how  the  community  of  White 
Plains,  New  York,  trained  its  young 
cyclists  in  safe  riding  habits.  The 
Natir)nal  Safeti,  (Council  and  the 
Bic\cle  Institute  of  America  cooper- 
ated with  Johnson  &  Johnson  in 
developing  the  film  and  the  educa- 
tional program. 

Mr.  Smith  was  introduced  by  E. 
G.  Gerbic.  J&J  vice-president  who 
outlined  his  company's  overall  par- 
licipalion  in  public  safety  education 
For  man\  \ears.  Johnson  &  Johnson 
has  been  sponsoring  programs 
aimed  at  greater  safety  for  the  pub 
lie  in  the  home  and  in  other,  away 
from-home  environments.  It  has 
been  a  leader  in  supporting  greater 
on-the-job  safety  and  has  cooper- 
ated with  national,  state  and  local 
organizations  on  safety  campaigns 

Johnson  &  Johnson's  Bicycle  Safe 
ty  Program  is  designed  for  operin 
ation  on  the  community  level,  ll 
calls  for  the  cooperation  of  civic 
leaders,  schools,  police,  parents  and 
children. 

To  Motivate   Community   Leaders 

The  primary  purpose  of  Play  I. 
Safe  is  to  motivate  communit\ 
leaders  in  all  parts  of  the  countr\ 
to  organize  and  carry  through  th^ 
program  on  a  local  basis,  in  thei 
own  connnunities.  To  aid  them 
JiJ  has  prepared  and  will  furnis 
complete  kits  containing  materia 
required  to  get  the  program  starlet 
and  conduct  it  to  a  successful  con 
elusion.  H 


ti 
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Ford  Alms  Four  Safe  Driving 
Films  at  Nation's  TV  Stations 

♦  Four  films  on  safe-driving  hav 
been  completed  for  the  Ford  Moto 
Company  by  Robert  J.  Enders,  Incj 
Washington.  D.  C.  producers.  Th' 
films  will  be  distributed  to  majo 
television  stations  throughout  th 
country. 

Ford  has  released  15  prints  o 
each  fihn  and  wiU  release  200  addi 
tional  prints  each  to  reach  a  wid 
tv  radius.  Producing  the  films  fo 
Robert  J.  Enders  was  Robert  1 
Friend.  Bert  Spielvogel  directe 
photography. 


Aviation  Safety  Film  in  Work 
at  U.  of  Southern  California 

♦  A  16nnn  sound  motion  picture  0 
the  school's  llight  safety  leachin 
program  is  being  produced  for  th 
aviation  safety  training  division 
the  Lniversity  of  Southern  Califo! 
nia  by  the  SC  cinema  departmen 

The  fihn  will  be  used  by  the  Ar   ■~. 
Force,  the  Navy  and  Marine  Corf 
to   orient   students   assigned   to   S 
for  the  intensive  eight  weeks  cours 
in  aircraft  accident  prevention  an   |j|> 
investigation. 

Members  of  the  school's  aviatio 
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safety  staff  will  use  the  film  as  an 
aid  in  talking  before  civic  groups 
interested  in  aviation. 

•        «        * 

Canada's  Fresh-Water  Fishing 
Industry  Pictured  in  Color  Film 

♦  A  two-million  dollar  fishing  in- 
dustry has  come  to  the  surface  in 
Canada's  Northwest  in  little  over  a 
decade  bringing  newer  fame  and 
prosperity  to  a  region  already  known 
for  its  mineral  wealth. 

The  nsw  fishing  industry  is  con- 
ducted on  the  10.000  square-mile 
Great  Slave  Lake  where,  Canadians 
boast,  some  of  the  finest  whitefish 
and  lake  trout  in  the  world  are  being 
caught.  Canada's  Department  of 
Fisheries  is  sponsoring  a  new  motion 
picture  to  tell  the  story  of  this  com- 
mercial development.  The  film.  Fish- 
eries of  the  Great  Slave,  was  written 
and  produced  by  Crawley  Films 
Limited.  Ottawa.  Ontario. 

From  the  17-minute  color  film. 
Canadians  will  learn  of  the  first 
Canadian  fishery  to  evolve  from 
scientific  tests  made  on  government 
initiative.  Fishing  with  gill  nets, 
fishermen  of  nine  companies  have 
taken  more  than  four  million 
pounds  of  fish  from  the  lake  in  one 
summer.  Packed  in  ice  these  fish  are 
shipped  by  boat,  truck  and  train  to 
markets  "as  far  as  Chicago.  Detroit 
and  New  York"— over  3.000  miles 
from  chilly  Great  Slave.  Fishing 
»oes  on  the  year  round,  in  winter 
Jirough  the  ice. 


WOMEN'S    CLUB   CITIZENS 

M  .iNTINUED      FROM      PACE      38) 

JJuii  t  kid  yourself,  Jack,  those  are 
he  hands  that  rock  the  cradle. 

i  our  Commitnily  is  in  black  and 
vhite.  Music  composed  for  the  pro- 
luction  w  as  played  by  the  New"  York 
^^oodwind  Quintet.  The  production 
vy  Herman  J.  Engle  was  completed 
inder  the  supervision  of  Frank 
^ellier.  head  of  the  Sears-Roebuck 
notion  picture  department.  The  film 
s  loaned  free  through  Modern  Talk- 
tig  Picture  Service.  Inc.  exchanges. 
Tie  borrower  pays  only  transporta- 
ion  expenses.  Modern's  exchanges 
're  in  28  cities.  B" 


KNIGHT  TITLES... 

lOT-PRESS  TITLE  PRINTERS  SINCE   1938 


(NIGHT  TITLE  SERVICE 

Phone  WAtkim  4-6688 
):>  West  23rd  Street       New  York  11,  N.Y. 


Radio  Corporation  of  America 

Depf.     CC-25,   Building    IS-I,   Camden,   New   Jersey 

Pleose  send  me  the  facts  on  RCA  400  Senior  and  Junior  Sound  Film  Projectors. 


AnnBF«i<i 

CfTY 

ZONE 

STATE 

A  perfect  performance  helps 
converf  prospects  into  customers 

.  .  .  and  you  can  count  on  performance 
with  the  dependable  quality 

engineered  into  RCA  I6nnn  Projectors 


Be  confident  you're  giving  your  story  its  best  presentation  every  time.  Show 
pictures  that  stay  rock-steady  .  .  .  sound  that's  natural  as  the  day  it 
was  recorded.  What's  more,  the  RCA  Projector  keeps  operating  noise 
"out  of  the  act"  ...  it  performs  with  a  whisper-quiet  hush.  You  know  that's 
how  the  show  will  go  when  you  use  an  RCA  400  I6mm  Sound  Film 
Projector  .  .  .  lightweight  dual-case  Senior  or  single-case  Junior. 

RCA  engineered  the  400  mechanism  so  that  it  is  easy  for  anyone  to  put 
on  a  "professional  '  show.  RCA's  exclusive  Quick-Easy  threading 
takes  just  minutes  to  learn  .  .  .  allows  an  inexperienced  operator  to  get  a 
film  under  way  with  real  speed. 

There's  no  obligation,  of  course,  when  you  ask  your  RCA  Audio-Visual 
Dealer  for  a  400  demonstration.  Look  in  your  Classified  Directory 
under  "Motion  Picture  Projectors,"  or,  if  you  prefer,  we'll  be  glad  to  send 
you  the  name  of  your  nearest  Dealer  and  complete  details  in  brochure 
form.  Fill  out  the  coupon  above  and  mail  it  right  away. 


AUDlO-ViSUAl  PRODUCTS 

RADIO   CORPORATION   oi  AMERICA 

CAMDEN,  N.J. 
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Standard  Oil  Film  Shows 
Farmers  How  to  Enrich  Soil 

M  I  hf  iiiijiortanci'  nf  |irlroloum- 
derivi'd  anhydrous  ununonia  as  a 
means  of  replenishing  vitally  needed 
nilriigen  in  crop-produeing  soils  is 
explained  in  a  new  color  niotiun  pic- 
ture released  by  Standard  Oil  Com- 
pany  I  Indiana  I. 

Protein  jrom  Petroleum  is  de- 
signed primarily  for  showing  to 
farm  organizations,  vocational 
schools  and  agricultural  colleges. 
civic  groups  in  farm  communities, 
fertilizer  dealers  and  similar  audi- 
ences. 

The  30-minute  film  points  out 
that  midwestern  agriculture  has 
fallen  heir  to  more  than  a  generous 
share  of  the  good  soil  in  the  nation. 
The  United  States  has  100  million 
acres  classed  as  "excellent"  for  the 
production  of  grains,  grasses  and 
legumes,  and  nine-tenths  of  the 
total  —  nine  out  of  everv  10  acres 
—  lies  in  the  Midwest. 

The  trouble  is  that  constant  pro- 
duction has  ■"mined"  the  soils  of 
their  fertility.  And  of  the  three  vital 
fertility  elements,  nitrogen  is  the  one 
most  often  deficient.  Nitrogen,  the 
movie  points  out.  is  the  essential 
element  of  protein.  America's  high 
level  of  nutritional  living  is  based 
to  a  great  extent  on  the  fact  thai 
Americans  eat  a  high  protein  diet, 
the  film  claims. 

The  Standard  film  solution  to  the 
nitrogen  deficiency  problem?  An- 
hydrous ammonia.  This  stuff  is  a 
compound  containing  82  per  cent 
nitrogen  —  which  along  with  phos- 
phorous and  potash — is  an  essential 
plant  nutrient. 

With  a  plentiful  supply  of  nitro- 
gen in  the  soil,  the  films  shows  its 
agricultural- minded  audience,  the 
farmer  can  increase  the  protein  con- 
tent of  corn,  oats,  and  other  crops, 
making  them  more  valuable  as  ani- 
mal feeds.  With  higher  protein 
feeds,  farm  animals  provide  the  na- 
tion with  richer  milk,  better  beef, 
more  eggs  and  pork. 

Today's  farmers  are  the  real  bene- 
factors of  the  chemical  aid  that  is 
developed  from  crude  oil  into  an- 
hydrous ammonia,  the  film  says. 

Written,  filmed  and  produced  bv 
E.  F.  Hcrrbach.  Standard  Oil  horti- 
culturist. Protein  jrom  Petroleum  is 
available  to  public  groups  on  re- 
quest through  Standard  Oil  sales 
division  managers. 


PirtiirEs  in  Farm-Food  Fields 


"low  Volume  Spraying"  Added 
to  Hercules  Powder  Series 

■K  Lou-I  olume  Sjiraying.  the  se\ eulli 
in  a  series  of  films  dealing  with  in- 
sect control,  is  available  from  the 
sponsor.  Hercules  Powder  Cnmpain. 
W  ilmington  Delaware. 

This  newest  film  in  the  Hercules 
series,  like  the  earlier  six.  is  in 
sound  and  color.  It  depicts  the 
proper  procedures  for  mixing  in- 
secticides and  adjusting  sprayers 
for  efficient  operation.  Low-J  olume 
Spraying  runs  14  minutes. 

Altogether.  Hercules'  films  ajj- 
pear  to  provide  the  company  with 
"full  saturation."  content-wise,  in 
the  companxs  program  of  customer 
and  potential-user  education.  Be- 
sides Lou-I  olume  Spraying.  Hercu- 


les' visual  demonstrations  include: 
The  Aljalfa  Weevil  and  lis  Con- 
trol, 12  minutes,  showing  the  life 
cycle,  damage  and  control  niethods: 
Collon  Insects  and  Their  Control, 
10  minutes,  which  interviews  suc- 
cessful cotton  growers  and  affords 
closeups  of  conmion  cotton  insect 
pests:  Cutuorm  Control.  \2  minutes, 
presenting  the  habits  and  damage 
done  by  cutworms  and  recommended 
controls. 

Other  Farm  Films  Are  Listed 
Also  available  are:  The  Pollina- 
tion oj  .Aljalfa.  2.5  minutes,  a  friend- 
1\  look  at  bees,  showing  the  im- 
portance of  protecting  these  bene- 
ficial insects:  The  Spilllebug  and 
lis  Control.  14  minutes,  wherein 
farmers   and   other   authorities   dis- 


And  this  Is  unusual,  too  —  a 
fully-equipped,  permanently- 
staffed  motion-picture  studio 
in  a  suburban  midwestern 
setlingi  Centron  Corporation's 
many  awards  are  proof  that 
a  creative  atmosphere  is  re- 
flected in  creative  solutions  to 
your  problems. 


luss  ciintnil  of  this  damaging  inse(  I 
Showing  where  the  bug's  demise 
is  commerciall).  developed  is  Desitn 
For  a  Laboratory  —  an  11  niinuli 
visit  to  Hercules'  Agricultural 
("hemicals  Laboratory. 

Where  to  Get  Hercules  Films 
.VU  these  films  can  be  obtainol 
from  Hercules  Powder  Compaii\. 
Advertising  Dept..  Wilmington  'J'K 
Delaware.  or  from  Hercules  sali- 
oHices. 


CENTRON  CORPORATION 

West    9th    at    Avalon    Road 
Lawrence,      Kansas 


On  the  set  for  Armour's  fil 


Armour  Sponsors  "Moonitor" 
to  Stress  Use  of  Soles  Aids 

^  Mounilor  —  a  more  spacious  \*-t- 
sion  of  radios  world-jumpiii  l 
"Monitor."  is  being  used  by  th' 
Cheese  Division  of  .Armour  aii'l 
Company  to  train  .Armour  salesmen. 
Borrowing  television  broadcast  tech- 
niques to  visualize  in  the  Monitoi 
motif.  Moonitor  jumps  from  tlh 
earth  to  the  Moon,  which  could  1" 
considered  a  tough  place  to  sell 
cheese. 

Centered  around  Armour  s  Lenten 
Cheese  Promotion.  Moonitor  corn 
bines  cosmic  corn  and  hard  sell  sale- 
demonstration.  The  20-minute  filn 
takes  the  light-mile  approch  to  pro\< 
that  while  Armour  appreciates  a 
joke,  the  Companv  is  deadiv  seriou- 
about  such  things  as  the  effei-ti\' 
selling  aids  provided  to  salesnun 
and  dealers.  In  Middletown  or  on 
the  Moon  these  sales  aids  will  sel., 
I  lieese.  if  they  are  diligently  use 
the  fantasy  works  to  say. 

\^  ritten  and  produced  by  Dough 
Productions.  Chicago,  .Moonitoi 
utilizes  extensive  studio  sets,  displajj 
photography  and  large  grocery  storJ 
locations  to  pictorialize  the  sponsorV 
sales  promotion-training  message. 

w  «  « 

"Marching  Along  With  Sousa'| 
Available   to   Film    Libraries 

*  Prints  of  Marching  .4long  uii 
.^ousa.  a  14-minute  sound  and  colo 
inotion  picture  biograph\  of  Joh 
Philip  Sousa.  may  be  purchased  bl 
r>lalilished  film  libraries  throug 
the  I  niversity  of  Wisconsin  band 
Director  of  Bands  Raymond 
l'\(jrak  has  announced. 

D\  iirak  introduces  the  various  ! 
quences   in   the   film.   These  tell 
Sousa  storv   bv  means  of  newsree 
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I  recordings,    portraits    and    a    pano- 
'  rania  of  memorials  dedicated  to  the 
1  great    composer,    against    a    back- 
ground of  Sousa  marches  played  by 
the  UW  band. 

I  .\  joint  production  of  the  LW 
band  and  the  Lniversity's  Photo- 
I  graphic  Laboratory,  the  film  was 
[produced  as  an  educational  supple- 
ment aimed  at  high  and  grade 
'school  students  and  their  teachers. 

Film  libraries  may  request  a  pre- 
iview    of    the    film    by    writing    the 
jManager  of  the  LW  Band.  6  Music 
jHall.  Madison,  W  isconsin. 
*        *        * 

Rockwell  Color  Sets  Up  Plant 
for  Kodachrome  Processing 

1*  A  regional  plant  for  processing 
iboth  .3.5  and  16/8mm  Kodachrome 
(film  is  being  established  by  Rock- 
well Color,  a  division  of  Rockwell 
Fihns.  Inc..  Cambridge.  Massachu- 
setts. The  processing  will  be  done 
under  Eastman  Kodak  Compan\ 
license. 

Begining  in  July.  Rockwell  Color 
will  offer  a  48-hour  Kodachrome  de- 
keloping  service  with  daily  pick-up 
and  delivery  to  photofinishers  and 
camera  stores  in  Massachusetts. 
iRhode  Island  and  adjacent  areas  in 
Maine.  New  Hampshire  and  Con- 
necticut. 

Located  at  2()  Church  Street  in 
Harvard  .Square.  Cambridge,  the 
Rockwell  Color  plant  now  is  being 
'xtensi\ely  renovated  to  receive  neiv 
nachinery.  The  new  machinerv  is 
leing  engineered  and  built  b\  the 
\rtisan  Metal  Products  Corp.  of 
S'altham.  Mass.  to  meet  the  East- 
inan     standards     for     Kodachrome. 

Ilans  call  for  a  testing  period  to 
egin  in  Mav. 
Rockwell  Color  has  obtained  the 
ervices  of  a  specialist-consultant  on 
olor  processing.  With  his  assist- 
nce.  Rockwell  Films  is  planning  the 
lext  step  in  its  expansion  —  de- 
eloping  and  printing  of  16mm 
egative  and  positive  color  motion 
licture  film  when  these  stocks  are 
vailable  from  manufacturers. 

Charles  B.  Rockwell.  3rd.  presi- 
lent  of  Rockwell  Films.  Inc..  is  in 
harge  of  setting  up  the  new  facili- 
jies.  Paul  S.  Rockwell,  treasurer  of 
fcockwell  Films,  is  serving  as  general 
lanager  of  the  new  division.  Rock- 
ell  Color. 

«        «        * 

l«llomatic's  New  Mobile  Unit 

The  Cellomatic  Corporation  has 
quipped  and  put  into  serv  ice  a  new 
lobile  unit.  The  unit  is  a  specially 
esigned  Volkswagen  station  wagon 
hich  has  been  constructed  so  that 
le  Cellomatic  projector,  which  is 
le  basic  unit  of  the  animation  proc- 
is,  can  be  transported  quicklv  from 
I  ication  to  location. 


31 

YEARS 

Of  EXPERIENCE 

DEmOPED  THIS 

OUJSUHDING 

LINE 
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SELECTROSLIDE  JUNIOR  Turbine- 
cooled  projector  with  fixed  mogo- 
zine  For  16  slides.  Hos  built-in  500 
wott  projector,  5-inch  projection 
lens.  7-second  outomolic  ond  push 
button  remote  control.  Slides  chonge 
outomoticolly  but  ony  one  moy  be 
referred  bock  to  by  o  quick  turn  of 
the  mogoiine-drum.  Con  olso  be 
hod     with     interchongeoble     mogo- 


STANDARD  SElECTROSLtDE.  750- 
1000  wott,  turbine-cooled-  Chonge- 
oble  aS-slide  mogoiine.  5-inch 
onostigmot     lens.    7    or  -  16     second 


umM.^!&aL 


STANDARD  STEREO   SEIECTRO-  TWIN   SEIECTROSLIDE     FOR  96  TWIN    STEREO    SELECTROSllDE  FOR   ADDED   SOUND.    Re 


SLIDE.    750-1000   wott,    turbine- 
cooled.  Projects  48  Reolisl.  Eostmon, 
or    similor    size    3-0    pictures    outo- 
moticolly or  by  remote  control.  Has 
switch  so  projector  con  be  used  os 
or  conventional   slides  by  blocking 
out  one  of  the  3-D  pictures.  Selen- 
itic   construction   eliminates  dis- 

SLIDES.    750-1000    wott.    turbine- 
cooled.    Control    switch    ollows    op- 
erotion    of    only    one    mogozine    by 
remote  control  or  automotic  at  two 
speeds    or    both    mogozines    which 
operote    alternately.    Unlimited 
number   of    slides   con   be   projected 

750-1000  wott,  turbine 
jccts    96    Leico    3-D    p 
motically  or  by  remote 
all    the    features    of 
described    Slondord    T 
slide,    which   pleose 
tens  heod  is  removoble 
model  opercite  on  star 

cooled.  Pro 
ctures    outo- 

control.  Hos 

the  above 
win-Selectro- 
see.  Stereo 
to  moke  this 

dord   slides. 

units  moke  the  SELECTROSLIDE  au- 

tomatic slide  projector  o   powerful 
selling  tool  and  teaching  aid,  giv- 
ing you  Audio-Visuoi  for  a  modest 
investment.    Positive    action    allows 
the   recorded    messoge   to   chonge 
eoch    slide    and    with    continuous 
sound    tope    the    SELECTROSLIDE 

with      interchongeoble      mogczmes. 

ortion    of    perspective,    even    in 
losi-ups.     Also     constont     reolign- 
nent  of  pictures.  Will  occommodote 
he    new    Leiti    Stereo    lenses    for 
Leico  stereoslides  which  do  not  re- 
quire special  mounting. 

Twin     can     be     operoled     outomoti- 
colly  ■'slew'     chonging  slides  every 
7-second;  or  ■fosl      chonging  every 
16  seconds. 

makes  the  ideal  convention  exhibit 
Con    be    used    with    Standard    or 
Sfereo-Selectroslide. 

SPINDLER  &  SAUPPE  HAVE  MADE  GREAT  AND  IMPORTANT  CONTRIBUTIONS 
FOR  TELEVISION  PROJECTION  OF  SLIDES  FOR  COMMERCIAL  ADVERTISEMENTS 


STANDARD  SELECTROSllDE  with 
SELECTROVISION  CASE.  Projector 
identical  to  above  standard  model 
-oil    automotic    feotures    PIUS 


projection.  Completely  portoble 
Light  enough  to  be  useful  by  soleS' 
men  and  demonstrators  calling  or 
'oy   from   home   office 


SELECTROSLIDE  JUNIOR.  500  ' 
turbine-cooled  projector  wit 
slide  copocily.  Automotic  or  rr 
control.  Interchangeable  mogi 


Different  focal  length  lenses  ore 
needed  for  vorious  projection  dis- 
tonces.  The  SELECTROSLIDE  is  built 
to  moke  use  of  oil  lenses  sho> 
without  the  need  for  chonging  cc 
densers.  Either  the  Standard  or  Jun- 
ior SELECTROSllDE  con  be  used  in 
oil  Display  Cobineis'3"  focol  length 


SELECTROVISION    CABINET    folds 
for    easy    tronsportotion^.Is    perfect 


TWIN  SELECTROSLIDE  JUNIOR 
MODELS  mounted  to  allow 
extremely  ropid  and  exact  chong- 
ing of  slides  to  simulote  onimoted 
TV-projection  giving  effect  of  o 
motion    picture. 


TWIN  SELECTROSLIDE  fo 
especiolly  creoted'  for  i 
studios.    Fully   outo 


Write  for  complete  calalog  of 
all  models,  or  descriptive  details 
on  any  model  and  prices, 
or  see  your  local  authomed 
dealer,  we  will  be  glad  to  send 
vou  his  name  and  address. 

SPINDLER 
&  SAUPPE 

Esloblislied  I92.( 
2201  Beverly  Boulevard 
Los  Angeles  57,  California 
Phone  Dunkirk  9-1288 


For  comp/e/e   information    and   illustrated 
literature    on    any    of    the    above    models 

SEND    COUPON   TODAY   TO   SPINDLER    &    SAUPPE 


Firm  Name_ 
By 


2201    Beverly    Boulevord 


Los    Angeles    57,    California 


Address- 
City 


Zone- 


-State- 
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Closed  Circuit  TV  or  Films? 

Insurance   Executive  Cites  Advantages   of   Filmed   Meeting 


W.  clement  Stone  (I)  president  of  the  Com- 
bined Insurance  Co.  oi  Americo  shown  with 
his  son,  W.  Clement  Stone,  Jr.,  briefing  pro- 
ducer Jock  lieb  during  filming  of  recent 
meeting. 

*  The  Combined  Insurance  Cotn- 
panv  of  America.  «ith  headquarters 
in  Chicago,  has  developed  a  roiii- 
pan\  communications  method  by 
which  a  well  edited  and  concise 
film  is  made  of  special  conferences, 
instead  of  using  the  expensive  closed 
circuit  television  hook-up  for  on- 
the-spot  briefing  of  all  key  person- 
nel at  locations  throughout  the 
country. 

W.  Clement  Stone,  president  of 
Combined  Insurance,  said  the  film- 
ing procedure  proved  highly  suc- 
cessful in  an  initial  experience  at  a 
regional  sales  conference.  March 
3rd  in  the  Edgewater  Beach  Hotel. 

The  film,  a  16mm  sound  motion 
picture  produced  by  professional 
cameramen  and  edited  by  exper- 
ienced newsmen  with  the  advice  of 
company  officials,  has  numerous 
advantages  over  the  closed-circuit 
T\   method.  Mr.  Stone  said. 

"From  a  standpoint  of  costs,  the 
filming  can  be  done  at  much  less 
expense  than  the  costly  closed-circuit 
telecast."  he  explained. 

"Aside  from  the  actual  costs, 
however,  there  are  many  other  ad- 
vantages of  filming. 

■'Instead  of  a  long  draw^n  out  tele- 
vision program  which  causes  a 
great  waste  of  time  for  key  person- 
nel in  the  branch  offices,  the  film 
through  fine  editing  can  be  reduced 
in  length  and  shown  at  hours  where 
everyone  can  be  present  and  when 
there  is  no  enroachment  upon  regu- 
lar working  schedules."  Mr.  .Stone 
explained. 

"The  film  also  retains  the  on-the- 
spot  feature  of  a  closed  circuit  T\' 
presentation  because  it  can  be  pro- 
cessed and  distributed  to  branch 
offices  for  showings  within  24  hours 
after  it  is  made."' 

Through  intelligent  editing,  the 
film  retains  the  important  features 
of  a  conference,  eliminates  the  bor- 
ing and  non-essential  parts,  and  gets 


across  the  meaning  ()f  the  ctuifer- 
ence  with  more  pun<-h  and  \italit\. 
Mr.  Stone  said. 

Of  prime  importance  also  is  the 
fad  that  the  film  becomes  a  per- 
manent record  for  the  companv  of 
what  took  place.  Mr.  Stone  added, 
while  the  closed-circuit  T\  presen- 
tation is  only  something  of  the  mo- 
ment of  which  no  record  is  made. 


W  ilh  the  liiw  filming  technique, 
the  March  3rd  meeting  of  the  Com- 
bined Insurance  Companv  ol 
.\merica  was  reduced  from  an  ac- 
tual conference  time  of  four  hours 
to  a  fact-packed-film  with  a  showing 
time  of  .30  minutes. 

Mr.  Stone  said  that  he  has  al- 
ready received  numerous  inquiries 
from  industrial  and  business  exec- 
utives throughout  the  country.       M' 


IpMOVIE  PROJECTOR/ 


IN    1  5    YEARS  ...  NO    ONE    HAS    DUPLICATED    THE 
MOVIE-MITE  ...  IN    WEIGHT,    SIMPLICITY     OR    PRICE 

/or   information   write   to  .  .  , 


LtM^t^ 


THE   CALVIN    CO. 

1105  TRUMAN   ROAD 
KANSAS  CITY  6.  MISSOURI  —  HA.  1230 


Montoge    of    scenes    pictured     in    "From    thi 
Beginning"    film    described    below. 

Stone  Monument  Story  Viewec 
"From  Beginning"  in  16mm 

♦  flow  man  has  used  stone  to  recorc 
his  life  since  the  early  ages  is  tol<  i 
in  From  the  Beginning,  a  15-minuti  i 
bistro-industrial  documentary  mi- 
tion  picture  sponsored  by  Ston 
Eternal  Quarries  of  Elberton,  Geor 
gia. 

In  color.  From  the  Beginninj 
moves  from  its  tale  of  mans  use  o 
stone  as  a  lasting  record  to  an  e\ 
position  of  the  designing  and  niai 
ufacturing  of  stone  monumenl> 
From  a  pictorial  recital  of  ho> 
stone  has  served  in  cultural  develi'i 
ment  the  film  pans  into  granil 
quarry  operations.  Shown  are  dril 
ing  and  cutting  methods  used  t 
free  large  blocks  from  the  quarr> 
rough  sawing  and  grinding  oper; 
tions  and  the  polishing  work  an 
inspections  necessary  for  mom 
mental  excellence. 

Creative  design,  layout  work  an 
symbolism  stylization  and  diiferei 
ways  of  doing  finished  stone  car' 
ing  are  detailed.  Photo-noted  ai 
the  use  of  the  diamimd  saw.  giai 
grinders,  stencil  and  air-blastt 
abrasives,  various  methods  of  ban 
carving.  The  film  follows  its  stoi 
of  stone  tradition  with  emphasis  i 
the  tradition  of  craftsmanshi 
which,  the  film  maintains,  mak 
modern  granite  monuments  pi 
sible. 

The   film   is   available   to   profi 
sional,    civic,    social    and    religioi    ,^ 
organizations     which     have     I6ni    ' 
sound  movie  equipment.  Contact  t 
sponsor  at  Klherton.  (ieftrgia. 

Installs  Ten   inspect-O-Films 

♦  Association    Films.    Inc.    has    i     i 
stalled   ten   new  Harwald   "Insper      " 
O-Film"    machines    in    its    repior 
film    exchanges.    The   equipment 
designed     to    rewind     film     pi^i 
rapidly  and  to  indicate  automatic 

ly  weakened  splices,  film  hreal 
lorn  sprockets  and  other  film  da 
age. 
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"Dan  Taber's  Ledger"  Presents  a  Down-to-Earth  Picture 
of  Wire  Fencing  Economy  for  American  Steel  &  Wire 


Sponsor:  American  Steel  &  Wire 
Division.  L  nited  States  Steel  Cor- 
poration. 

Title:  Dan  Taber's  Ledger.  27  inin.. 
produced  by  Industrial  Motion 
Pictures.  Inc..  Cleveland:  distrib- 
uted by  Modern  Talking  Picture 

I    Service,  Inc. 

*     «      » 

<t  Why  did  the  .American  Steel  & 
Wire  Division  of  United  States 
5teel  Corporation  sponsor  a  motion 
picture  called  Dan  Taber's  Ledger'/ 
•Vny  manufacturer  might  ask  this 
tjuestion  —  especialh  if  he.  seeking 
an  example  he  could  profit  by.  won- 
dered how  such  a  company  went 
[ibout  selling  its  product. 

How  does  a  large  and  long  estab- 
ished  company  sell  steel  wire 
ences?  One  of  the  important  nieth- 
>ds  now  being  used  to  sell  steel 
ences  is  a  visual  message  which 
hows  the  potential  customer  what 
he  product  looks  like,  what  it  can 
lo  for  him.  how  he  personally  can 
)Ut  it  to  work,  how  he  personally 
an  profit  from  it.  This  visual  mes- 
age  is  framed  in  an  idea-driving 
ilm  entitled  Dan  Taber's  Ledger. 

Benefits  by  Positive  Viewpoint 

Imposing  product-advantage 
3eas,  Dan  Taber's  Ledger  fences 
ecurely  around  a  positive  user- 
conomy  idea  and  fences  out  a  nega- 
!ve-customer  idea  —  the  kind  of  an 
lea  which  may  grow  into  disatis- 
iction.  objection.  These  ideas  are 
nposed  as  human,  personal  econ- 
my  problem  ideas,  not  as  points 
f  a  sales  pitch. 

How  does  the  film  do  this  idea 
nposing  job?  Aimed  first  at  people 
ho  use  or  are  apt  to  use  fences, 
le  film  employs  two  fence-using 
irmers,  Dan  Taber  and  his  neigh- 
or.  The  significance  of  their  friend- 
competition  is  summed  up  by  the 
peal  feed  hardware  store  man,  who 
jotes  why  Dan  Taber  is  more  suc- 


cessful than  his  neighbor.  The  title 
is  a  tipoff  on  the  theme. 

Viewers  see  how  to  plan  and  put 
up  a  wire  fence:  they  see  Dan  Taber 
put  up  the  fence,  dividing  his  pas- 
ture into  three  parts  for  rotational 
grazing.  They  see  that  the  real  dif- 
ference between  Dan  Taber  and  his 
neighbor  is  the  way  that  each  looks 
at  his  ledger  book.  To  Tabers 
neighbor,  fencing  is  a  running  ex- 
pense. To  Taber.  fencing  is  a  cap- 
ital investment:  he  plans  his  fenc- 
ing, constructs  it  and  pays  for  it 
with  care. 

Has  Values  for  General  Audience 
B\  virtue  of  this  simple  study  in 
acumen,  the  film  has  more  than 
how-to-do-it.  introductory  meaning 
for  its  particular  user  audience  and 
its  value  for  general  audiences  is  in- 
creased: the  capital  investment  les- 
son may  be  applicalile  in  many  eco- 
nomic activities. 

Distributed  by  Modern  Talking 
Picture  Service.  Inc..  Dan  Taber's 
Ledger  thus  is  designed  to  sell  wire 
fences  by  image  suggestion,  to  keep 
customers  satisfied  by  helping  them 
with  their  fencing  and  w  ith  the  idea 
of  constructive  bookkeeping,  and  to 
generate  public  appreciation  of  the 
sponsoring  company.  American 
Steel  &  Wire  Division.  I  nited  States 
Steel  Corporation.  ^ 

»  K-  « 

355  TV  Showings  of  Heart  Film 

^  The  documentar\  film  <.in  heart 
research.  A  Mailer  of  Time,  has 
broken  all  public  scr\ice  television 
records  according  to  Association 
Films,  having  been  shown  35.5  times 
in  less  than  five  months.  The  film, 
sponsored  by  the  Institute  of  Life 
Insurance  for  the  Life  Insurance 
Medical  Research  Fund,  shows 
significant  developments  in  the 
search  for  the  cause  and  cure  of 
heart  disease. 

The  film  has  also  scored  impres- 
siveK    on  the  communitv  level. 


COLOR  SUDEFILMS 

I  FOR  INDUSTRY 

COLOR  FILMSTRIPS 

FOR  EDUCATION 

Specialized  equipment  and  the  know-how  of  a  group  of  specialists  who 
have  worked  together  in  producing  over  550  color  films.  If  you  want 
a  complete  production  or  require  specialized  assistance  on  any  production 
problem,  contact  Henry  Clay  Gipson,  President  .  .  . 

FILMFAX  PRODUCTIONS,  10  E.  43,  N.Y.  17,  N.Y. 


Are  you  vforr'ied  whether 

m  Lf  YOUR  CLIENTS  PLAN 

10  SET  LP  AN  INTERNAL 

PRODUCTION  UNIT? 


HOLLYWOOD  FILM 

for  FREE  reprints  of  a 
provocative  article  entitled: 


Hollywood  Film  Enterprises  has  the  answer  to 
the  question:  "What  ore  the  advantages 
of  using  outside  producers  for  business  films 
rather  than  an  internal  production  unit?" 
Write  for  your  free  copy  today! 


HOLLYWOOD  FILM 
ENTERPRISES,  INC. 

Finest  Lab  Work  since  1907 

6060  SUNSET  BLVD.    •    HOLLYWOOD  28,  CALIFORNIA 
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EASY 

lO 

CARRY 


Complete  in  one  case.  The  only  pro- 
fessional synchronous  magnetic  mo- 
lion  picture  recording  unit  complete 
in  one  unit,  from  microphone  to  film. 


EASY 

TO 

BUY 


Priced  far  below  other  professional 
sound  equipment,  yet  conforming  to 
full,  professional  standards. 

COMPLETE  UNIT  $695 


Prnduction  Review  Supplement 

Additional  Listings  of  Qualified 
Producers  of  Business  &  TV  Films 

PREMIER    FILM    AND    RECORDING 
CORPORATION 

3033  Locust  Street,  St.  Louis  3,  Missouri 

Phone:  JEfferson  1-3555 

Date  of  Organization:   1932 

Theodore  P.  Desloge.  President  &  Kxec.  Prod. 

Wilson  Dalzell.  Vicf-Presidetit.  Prod.  Supr. 

Roger  E.  Leonhardt,  Director 

Clharles  Kite.  L'nit  .Manager 

H.  Stewart  Dailev.  Director  of  Photography 

jaines  E.  Darst.  .Sales  Manager 
StR\ICES:  Creators  and  producers  of  16niin  and 
35ninx  color  and  black  white  motion  pictures:  TV 
commercials:  sound  slidefilms:  radio  transcriptions 
lor  commercial  use:  industrial  and  public  relations, 
training  and  education.  F.\CILITIES:  Large  air- 
conditioned  sound  stage  with  complete  production 
facilities  and  the  latest  camera,  lighting,  editing  and 
cutting  equipment.  Highly  trained  creative  tech- 
nicians for  complete  script-to-release-j)rint  service. 
Finest  sound  recording  facilities,  record  processing 
and  pressing  plant. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MO  1  ION  PICTfTRES:  The  Center  of  Town  (Mer- 
cantile Trust  Company):  Rexatt  Drug  Co.  (BBD  & 
O.).  SLIDEFILMS:  Martin  Luther  and  Glad 
Church  and  the  .Sail  Church  (Concordia  Publishing 
House.  TV  COMMERCIALS:  Busch  Lager  Beer 
and  liudzceiser  Beer  (D'.Vrcy  .Advertising  Company). 

DOANE   PRODUCTIONS 

514  Di\ision  Street,  E.ist  I.;insing.  .Michigan 

Phone:  ED  2-5714 

Date  of  Organization:    1948 

Don  Doane,  Owner  and  Producer 
SER\'ICES:  Sales  promotion  and  public  relations 
with  16mm  sound  color  motion  pictures  only:  pro- 
fessional services  from  script  to  screen.  F.\CIL1- 
TIES:  16nnTi  .\rriHex  and  synchronous  camera 
lacilities:  studio:  synchronous  portable  magnetic 
film  recording:  Maurer  optical  recording:  portable 
ligfuing  equipment  with  \ariable  ir;insformers  for 
.!( curate  color  control:  editing:  work  printing: 
interlock  projection. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MOriO.X  PICIl'RES:  Rubher  From  Rod:  (Dow 
Corning  Corporation,  1954):  Since  this  time  in 
constant  production  of  additional  sequences  for 
several  forthcoming  productions. 

JOHNSON   PRODUKTION   A.   B. 

Tott\agen  ¥..  Soln.i.  Stci  klioiiii,  Swedin 

Phone:  8233.01) 

Date  of  Organization:   1950 

Eric  Johnson,  Production  .Manager,  Director 

Ebbe  Petterson.  Sales  Manager 

Uengt  Jarrel.  Scenario  Dcjit.  and  Director 
SERVICES:  Motion  pictures  in  the  field  of  indus- 
trial relations,  public  relations,  sales  promotion, 
lr;iining,  travehjgues:  TV  productions:  distribution 
of  commerial  fdms.  E.XCII.ITIES:  35mm  and 
Ilinnn  camera  and  sound  equipment,  lighting,  etc.; 
crcati\e  st;ifl  for  writing,  jihntography  ;nul  editing. 
RECENT  PRODUCTIONS  AND  SPONSORS 
.\IOIION  PIC  I  L  RES:  Yes.  He  .May  Lixie  (The 
Comnuinity  of  .Stockholm):  Gas  (The  Civil  De- 
fense): Trom  .Morning  to  Xight  (The  Swedish 
.Margarine  C^o.):  Nickel  Girl  (Marabou,  Stock- 
holm): Electrical  Workman  Safe  (The  Swedish 
Power  Bureau). 


For  devoted  attention 
and  audio  perfection 


\^-J 
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Ohio  "Select  List"  Papers 
Film   Their  Market   Story 

*  Oliiii.  fifth  largest  state  iii  popula- 
tion, is  a  mighty  shopping  center, 
i  Advertisers  woo  its  8  million  people 
with  much  attention  and  constanc) 
I — for  good  reason:  6^2%  of  all 
! salaries  and  wages  in  the  U.S.  are 
paid  1(1  Ohioans  every  year. 

But.  while  advertisers  could  al. 
most  supplx  a  solid  base  to  their 
jcanipaigns  by  concentrating  on  one 
Icity  in  New  York,  and  in  Illinois 
(both  of  «hich  have  cities  vvith  half 
the  total  population  I .  Ohio  is  a 
imuch  different  marketing  situation. 
To  be  sure,  there  are  big  cities  — 
Cleveland  and  Cincinnati,  for  in- 
stance —  and  in  fact  a  total  of  eight 


"Queen"  cities  in  the  state  with 
populations  of  over  100.000.  \et. 
even  big  coverage  of  these  eight 
rities  will  not  reach  the  bulk  of 
Ohio:  46*^^  of  the  states  people  live 
(jutside  the  Queen  cities  and  the 
counties  in  which  they  are  located. 
j^rhere  are.  in  fact,  half  a  hundred 
prettv  much  independent  metropo- 
lises in  Ohio  which  are  not  too  easy 
fo  reach  except  localK  —  through 
(he  thriving  daily  newspapers  which 
burgeon  in  Ohio  like  nowhere  else 
In  the  country. 

1  About  a  half  centur\  ago.  30  of 
hese  newspapers  associated  theni- 
;eives  into  a  group  called  the  Ohio 
select  List,  which  has  been  repre- 
iented  nationally,  for  some  time,  by 
he  John  Vi .  Cullen  Company.  Al- 
hough  the  Cullen  Company  has  had 
remarkable  success  in  telling  the 
•tory  of  the  S4  billion  Ohio  "Inner 
Empire",  its  management   felt   that 


>  ^,o^KU> 


it  always  had  a  story  not  too  easy 
t()  tell  (|uicklv  and  simplv  in  words, 
and  as  media  men  in  agencies 
changed,  it  had  a  story  that  must  be 
told  often. 

A  visual  presentation,  of  some 
sort,  seemed  to  be  the  answer  to  the 
problem,  and  after  consultation  be- 
tween the  Cullen  Companv.  and  old- 
Ohioan  Robert  Lightburn.  of  Train- 
ing Films.  Inc.,  a  sound  slidefilm 
was  decided  upon,  and  duly  pro- 
duced. 

The  film,  called  The  Inside  Story, 
has  been  out  for  several  months, 
and  has  been  shown  widely  to 
groups  of  agency  and  business 
people  all  over  the  country.  It  is  an 
interesting  film  in  several  respects. 
It  sells  not  just  the  "Inner  Empire" 
but  the  whole  state.  Queen  cities,  as 
well.  It  is  designed  not  onlv  for 
national  use  to  the  big  agency  audi- 
ence, but  for  local  use  in  Ohio  to 
sell  the  important  local  outlets  of 
national  advertisers  with  cooperative 
allowances. 

According  to  the  Cullen  Com- 
pany, The  Inside  Story  has  been 
deliberately  planned  not  to  tell  the 
whole  story  of  the  Ohio  Select  List. 
It  is  an  aperitif.  Not  covered,  for 
instance,  are  such  important  media- 
buying  criteria  as  costs,  the  extent 
of  penetration  of  Queen  Cities 
papers,  radio  and  TV  within  the 
Inner  Empire,  etc.  But  Cullen  repre- 
sentatives purposely  invite  queries 
on  these  points,  have  convincing  sta- 
tistics and  visual  displays  to  point 
ihem  uj). 

The  Inside  Slory,  15  min.,  color, 
incorporates  photography,  technical 
art  and  cartoon  techniques.  Repre- 
sentatives of  the  Cullen  Company 
report  that  most  agencies  have  been 
enthusiastic  about  the  method  of 
presentation.  And  while  the  recent 
big  upswing  of  national  business  in 
the  Ohio  Select  List  papers  can  be 
laid  to  a  number  of  things,  the  film 
has  been  of  great  help.  However,  it 
was  not  made  in  the  main,  for  a 
short  life  and  quick  result.  The  story 
it  tells  will  be  up-to-date  and  com- 
pelling  for  some  time. 

*:-  *  * 

RCA  Custom  Records 
Aims  Sales  Planning 

♦  Ralph  C.  W  illianis  has 
been  assigned  to  the 
newly-created  post  of 
Manager.  Customer 
Product  and  Sales  Plan- 
ning for  the  RCA  Victor 
Custom  Records  Depart- 
ment. He  is  a  10-vear 
veteran  of  this  transcrip- 
tion  organization.        B" 


In    industry,      o 


ri  ~ 


Color  Prinfs 


Constant  development  of  new 

equipment  and  technics,  plus  the 

finest  of  skilled  technicians 

makes  if  possible  for  Filmeffecis  to 

offer  color  duplication 

which  cannot  be  surpassed. 

&low-up  «6lor  nayotiW^^nd  prints 

BBw-up  direct  reversal  color 

prints  ■  Bptical  printing  of  all  typ«s 

(Plialvttt  '  wipes  '  montogos 

looms  *  supsrimposurvs 

B  &  W  or  Color 


35mm  COLOR  EFfCCflT 
uncxcetled  smparatton  po*Jfiv«i 


on  our 


^ 


\nd  color  hterntgativwi,  with 
special  tffecfl, 

new//  dtf^ned  precision 
rrip/e-heod  raghler  printe, 


I1S3  Nortti  Highland  Av.n 

Hollywood  38,  CQlrfomio 

ood  9-5«08 


//eti'      office 103  Park  Avenue 

New   York  City,    17 


f/eu'       number LExington  2-1 


450 


BUT  file  Jame  old perional  attentl 


on 


to   ecicli    and  eueru   individual 
Script  writinci  aiiiannient. 
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At  S-A-S,  Ampro  projectors 
are  in  virtually  daily  use  in 
every  district  sales  office, 
bringing  the  sights  and 
sounds  of  35  countries  to 
vivid  life. 

A  dependable  Ampro 
projector  can  profitably 
dramatize  your  business  . . . 
and  do  it  at  low  cost.  Call 
your  Ampro  dealer  for  a 
demonstration. 


NEWS    OF    EQUIPMENT    FOR    PRODUCERS    AND    TELEVISIO^ 


Write  today  for 
"Screen  Adventures," 
a  picked  listing  of  325  low- 
rental  films  for  business. 


70%  OF  AMERICA'S  TOTAL  PRODUCTIVE  CAPACITY  IS  REACHED 
BY  EACH  NEW  ISSUE  OF  BUSINESS  SCREEN  MAGAZINE  IN   '56 


ighting  problems? 


call  Jack  Frost 


Any  time  the  job  calls  for  extra  light- 
ing, tough  lighting  problems  on  the  set 
or  on  location  anywhere,  colt  on  Jack 
Frost,  world's  largest  supplier  of  tem- 
porary lighting  facilities. 

Our  complete  equipment  and  expert 
skills  in  lighting  hove  been  used  for 
years  on  some  of  the  country's  top 
shows,  movie  sets  and  TV  productions. 


Rental  Equipment  at  low  cost.  Service 
includes  installation  and  removal  all  at 
the  one  low  cost. 


Cinevoice  Magazine  Conversion 
Announced  by  Florman  &  Babb 

♦A  new  CincMiice  magazine  con- 
version. "Cinevoice  400."  has  been 
announced  by  Florman  4i  Kalib.  New 
York.  Cinevoice  400  is  described  as 
the  first  con\ersion  which  does  not 
cut  the  head  off  the  camera.  It  does 
not  use  auxiliary  motors. 

These  usual  necessities  are  elimi- 
nated by  the  installation  of  a  special 
needle-bearing  takeup  system  and 
the  filling  of  ball-bearing  shafts  to 
ihi-  HKI-fiKit  niafia/iTii's.  This  change 


is  said  to  make  possible  an  extreme- 
ly smooth,  steady  and  reliable  take- 
up  system. 

Other  Cinevoice  features  include: 
a  silenced  feeder  ftnttage  counter;  a 
built-in.  behind-the-lens  filter  slot. 
with  two  filter  holders:  a  headphone 
jack  built  into  camera:  a  tripod 
socket  rebushed  with  a  new  bras? 
insert. 

In  the  conversion,  the  camera  is 
completely  overhauled,  cleaned  and 
refinished.  Either  Bell  ii  Howell  or 
Mitchell  400-foot  magazines  may  be 
adapted.  After  the  conversion,  the 
camera  may  be  used  as  a  100-foot 
camera  by  covering  the  magazine 
slot  with  a  lid  pro\  ided. 

The  Cine\'oice  400  conversion 
takes  two  weeks  to  complete.  Full 
details  may  be  obtained  from  Flor- 
man &  Babb,  68  West  45th  Street. 
New  York  City.  g' 


Zoomor  Remote  Control   Lens 
Has  6  to  1  Zoom  Range:  TV  Aic 

♦  A  new  remote  control  Zoomar  len: 
with  a  zoom  range  of  6  to  1,  20  li 
120nnn  focal  length  has  been  il' 
veloped  by  Zoomar.  Glen  Cove.l..  1 
New  York.  At  present,  the  new  ujn 
is  only  available  for  industrial  til' 
vision  camera  use  because  of  lli 
increasing  demand  for  optics  in  ih 
industrial  tv  field. 

Speed   of  the  lens  is  F:   3.9  air 
it  is  constant  over  the  entire  zoi.i- 
range,  the  manufacturer  reports.  I 
contrast    to    other    remote    contn 
lenses,  the  new  Zoomar  unit  weiL 
approximately  1^{;  lbs.,  and  can 
easily  mounted  to  cameras.  The  li  i 
is    equipped    with    a    standard    "I 
mount. 

Image  ({ualitv  of  the  l.T.V.  Zon 
ar  is  said  to  meet  with  the  higln 
standards  which  can  be  applied 
an  ITV  zoom  lens.  Resolution  i 
better  than  600  tv  lines.  Conlri 
rendition  is  adequately  balam  i 
over  the  entire  spectral  range  of  il 
V  id  icon  Tube. 

The   basic   unit   has   two   flex i I 
shafts   attached  which  can  be  tci 
nected   to   manual   or   electric   cm 
trols.  These  two  shafts  operate  ili 
tance  setting  and  zooming.  Anici 
the  accessories  is  a  motor  drive  uii 
approximately   6x5x2    inche 
which    works   with   miniature    D.(    I 
motors    and    is    energized    from 
power    control    unit    which    can    1 
located  in  a  remote  spot. 

The  power  control  unit,  approx 
mately  6x4x2':;  inches,  consi- 
of  the  necessary  electrical  compiu 
tilts  I  transformers,  rectifier,  etc. 
and  spring  returned  toggle  switdn 
for  distance  setting  and  zooming, 
necessary,  a  remote  iris  control  wil 
an  additional  switch  can  be  su 
plied. 

Without  the  power  control  un 
the  basic  price  for  the  lens 
STOO.OO.  Complete  details  can  I 
obtained  bv  writing  to  Zoomar,  Im 
Dept.  ITV,  55  Cliff  Avenue,  Gl. 
Cove.  Long  Island.  New   ^  ork.      ' 


S.O.S.  to  Exhibit 

at  SMPTE  Convention 

♦The  S.O.S.  Cinema 
Suppl\  Corporation  will 
exhibit  the  latest  in 
niiitiun  picture  and  tele- 
vision production  equip- 
ment at  the  .Society  of 
Motion  Picture  &  Tele- 
vision Engineers  Con- 
vention- Hotel  Statler  in 
New  York  on  .April  29 
to  May  4th.  Q- 


ARTi^VlDEART 

ANIMATION 

TITLES 

OPTICAL    PHOTOGRAPHY 

COLOR    or    B&W  —   16  or  35MM 


343   LEXINGTON    AVE. 
NEW  YORK     16,    N.Y. 

LExington  2  7378-9 
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Eight  Slide   Projectors  Aid 
Int'l  Silver  Sales  Sessions 

♦Eight  slide  projectors  illustrated 
I  the  words  of  speakers  at  Interna- 
tional Silver  Company's  recent  sales 
.  meeting.  YOung  Si  Rubicam.  agency 
I  for  International  Silver,  used  the 
I  bank  of  eight  Viewlex  slide  projec- 
jtors  to  achieve  complete  coordina- 
jtion  of  the  visual  illustrations  with 
jthe  spoken  messages. 

.As  the  talks  progressed,  approp- 
riate images  autoniaticallv  were 
flashed  on  the  screen.  The  battery  of 
[eight    projectors    made    it    possible 


0  hold  up  several  images  on  the 
[screen  simultaneously.  Images  were 
given  an  animation  effect  when  the 
slides  were  autoniaticallv  changed 
and  projected  in  rapid-fire  forward 
or  reverse  sequences. 

The  Viewlex  model  used  in  the 
^ales  meeting  set-up  was  the  .500- 
watt  Viewlex  V-25.  a  standard  pro- 
jector for  industrial,  educational 
and  institutional  use.  It  delivers  ex- 
ceedingly brilliant  screen  illumi- 
Eition,  yet  remains  cool  even  after 
ng  periods  of  steady  use,  the 
anufacturer  states.  Its  "Light  Mul- 
tiplier" optical  system  and  auto- 
fnatic  condenser  alignment  for  per- 
fect focus  are  said  to  provide  sharp 
images. 

The  V-2.5  projects  single  and 
double  frame  filmstrips  and  ver- 
tical and  horizontal  2x2  and  bantam 
lides.  Professional  quality,  3,  5, 
,  9  and  11-inch  projector  lenses 
■an  be  used.  8" 


SPLICES  STICK  WITH 


new  automatic 

protects  your  >^/ 

IR, -Z5.  ID  I JL  nsn  T 

SCREE 


No  more  pulling  screen  fabric  off  the  roller!  The 
new  Radiant  Automatic  Safety  Roller  Lock  pre- 
vents fabric  from  being  lowered  beyond  the  full 
picture  size.  Assures  even  hanging  and  cuts  down 
costly  fabric  repairs.  EDUCATOR  Wall  models 
are  specially  designed  for  the  constant  handling 
required  in  classroom  use. 

WRITE  FOR  ILLUSTRATED  CIRCULAR 

giving  specificotions,  prices  on  the  complete  line  of  Radiant 
Projection  Screens  for  oil  purposes. 


Model  ECED  Wall  Ceiling  Screen 


The  simplest,  most  efficient  large- 
audience  screen  of  its  type  and  size. 
Model  ECED  can  be  hung  conven- 
iently from  either  wall  or  ceiling  by 
strong,  dual  purpose  brackets. 

Highly  reflective,  line-grain  glass- 
beaded  surface  provides  sharp,  bright 
projection  quality — ideal  for  slides, 
filmstrips,  movies.  Available  in  eight 
sizes:  6'  x  8'  to  12'  x  12'. 


<ailable  in  1-oz.,8-oz.,16-oz.bonles 


'RIL1DXJL1<IT 


lAe   It/vUdi.  Mail  Popular  Scyieetu 

RADIANT  MANUFACTURING  CORP.  •  1 225  SO.  TALMAN 


CHICAGO  8,  ILL. 
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TRAIN 

VOUR  TRAINERS] 

NOW 


Well  trained  trainers 
are  essential  to  the 
success  of  your  train- 
ing program. 

Complete  creative 
and  production 
services  available... 
to  train  your  people 
in  the  effective 
techniques  of 
holding  a  meeting. 

Presently  being 
used  by  many 
of  the  largest 
organizations. 

254  West  54  th  St. 

New  York,  N.  Y. 

Co.  5-7620 


More  Space  for  More  Sell 

♦  The  larger  display  advertising 
pages  of  Business  Screen  provide 
marketers  with  greater  message 
area  than  most  U.S.  business,  ad- 
vertising magazines. 


Seielstad  Elected  President 
of  Haig  and  Patterson/  Inc. 

♦  Earl  E.  .Seielstad  has  been  elected 
president  of  Haig  and  Patterson, 
Inr..  of  Detroit.  Michigan  and  Day- 
ton. Ohio. 

Seielstad.  47.  replaces  former 
president  J.  T.  Patterson  of  Dayton, 
who   was   named   chairman    of  the 


Earl   E.  Seielstad 

board  of  the  motion  picture  and 
slidefilm  production  firm. 

Seielstad  has  been  an  executive 
of  Haig  and  Patterson  since  1948. 
He  entered  the  visual  training  field 
from  the  automotive  industrv  in 
1936.  His  background  includes 
creative  writing,  production  and 
fibn  utilization  in  manv  fields. 

^s-  *  * 

Havlicek  Heads  Ad  Sales  at 
Reid  H.  Ray  Film  Industries 

♦  \\  ith  its  19.55  volume-of-business 
totals  described  as  highest  in  the 
company's  46-year  history .  Reid  H. 
Ra\'  Film  Industries.  Inc..  St.  Paul. 
Minnesota,  has  effected  several  man- 
agerial reassignments. 

Frank  J.  Havlicek,  former  assist- 
ant to  Reid  H.  Ray,  president  of  the 
firm,  has  been  appointed  sales  man- 
ager of  the  company's  Film  Ad  Di- 
vision. This  post  had  been  held  by 
John  Lang  who  has  resigned.  Hav- 
licek has  been  with  the  film  com- 
pany for  more  than  three  years. 

Whitney  to  Assist  President 
Robert  E.  \\  hitJiey.  formerly  in 
the  sales  department,  now  is  execu- 
tive assistant  to  the  president.  Miss 
Marjorie  Allen,  employed  with  the 
company  for  21  years,  has  advanced 
from  administrative  sales  director 
to  executive  assistant  to  Havlicek. 
Englebert  Marko.  who  had  been 
handling  contract  negotiations,  has 
become  sales  coordinator  in  the 
Film  Ad  Division. 

The  firm  which  produces  com- 
mercial, sales,  training  and  tele- 
vision films,  employs  nearly  100  per- 
sons. 


Milton  Carter  Heads  Production 
at  Charles  Skinner,  Hollywood 

♦  Charles  E.  Skinner  has  signeil 
Milton  Carter  as  production  man- 
ager for  The  Charles  E.  Skinner 
Productions,  in  a  general  expansion 
move,  preparatory  to  launching  an 
upbeat  in  studio  output. 

At  the  same  time.  Skinner  ad- 
vanced two  first  assistant  directors, 
Mike  Eason  and  Frank  Myers,  to 
direct  one  segment  each  in  the  new 
group  of  12  segments  in  the  5er- 
geant  Preslon  of  the  Yukon  tele- 
series.  Other  segments  will  be 
directed  by  Eddie  Dew.  Charles  Liv- 
ingstone and  Alan  Crosland.  Jr. 
Carter,  on  his  first  managerial  as- 
signment with  Skinner,  will  handle 
the  new  group  of  12  segments. 

Carter  formerly  served  as  produc- 
tion manager  and  assistant  director 
on  such  theatrical  releases  as  Mghl 
of  the  Hunter.  Oklahoma,  and  the 
new  Cinerama  film.  Seven  Wonders 
of  the   World. 

Robert  Presnell,  Sr.,  Joins 
Regan  Film  Productions,  Inc. 

♦  Robert  R.  Presnell.  Sr.  has  been 
added  to  the  staff  of  Regan  Film 
Productions,  Inc.  of  Detroit.  Mich- 
igan. He  will  head  the  motion  pic- 
ture department  for  the  studio, 
writing  and  following  through  on 
production  to  meet  the  needs  of 
clients. 

Presnell  came  to  the  industrial 
film  field  through  Caravel  Films. 
Inc..  New  ^  ork.  later  moving  to 
The  Jam  Handv  Organization.  Inc.. 


Robert   Presnell,   Sr. 

Detroit.  He  has  written  a  number 
of  merchandising  and  sales  training 
pictures  and  slidefilms  for  national 
accounts.  His  background  includes 
writing-production  assignments  for 
major  companies  in  Hollvwood,  tel- 
evision programs  in  New  York.  He 
has  done  work  for  Studio  One,  Rob- 
ert Montgomery  and  .Man  .4gainst 
Crime. 


I  Ross  M.   Sutherland 

Heads  Detroit  Sales  Office  fo 
John  Sutherland  Productions 

*  lio^-  M.  Sutherland.  H\e<ull\ 
vice-president  of  John  Sutherlani 
Productions.  Inc..  in  charge  of  sal.- 
and  client  service,  has  moved  t 
Detroit  to  establish  his  home  i 
Grosse  Point  Farms  and  open  a  m  \ 
Sutherland  office  in  The  Stephen^.i 
Building.  6560  Cass  Avenue  at  V^f 
Grand  Boulevard. 

Mr.  Sutherland  joined  his  brotl 
er's  business  film  companv  in  I'U 
and  served  as  Treasurer  and  Conn 
troUer.  and  Studio  Manager  urn 
1950.  when  he  moved  to  the  firp 
New  York  office. 

Graduated  from  the  Universit\  c 
North  Dakota  in  1937,  where  h 
majored  in  Business  Adminisir; 
tion.  Banking  and  Finance,  iv 
Accounting.  Mr.  Sutherland  ser\r 
as  Operating  and  Credit  Managt 
for  the  Firestone  Tire  &  Rubbf 
Company  in  Chicago,  and  for  th 
B.  F.  Goodrich  Company  in  a  sini 
lar  capacity,  until  1940. 

During  the  next  five  years.  Ij 
lived  in  the  Southwest  and  w* 
General  Manager  of  the  Navaji 
Apache  Telephone  Companv  in  H. 
brook.  Arizona:  organized  ai 
operated  his  own  general  accoui 
ing  and  tax  consulting  firm:  ;ii 
served  for  two  years  as  Municip 
Auditor. 

This  combination  of  business  an 
film  ])roduction  experience  givi 
Mr.  .'Sutherland  an  unique  bac 
ground  from  which  to  provide  que 
ified  counsel  in  the  film  communit 
lions  field,  particularly  as  regan 
the   details   of  production   and   di 

tribution  problems.  I 

«        •        • 

Donoghue  to  Transfilm,  Inc. 

♦  l'hili|p  F.  Dimoghue  has  joini 
I  ranslibn  Incorporated  as  adini 
islrali\e  assistant  to  Robert  H.  Kla 
ger.  vice-president  in  charge  of  T 
commercial  and  industrial  film  pr 
duction. 

Prior  to  joining  Transfilm.  Do 
oghue  was  unit  and  business  ma 
ager  for  the  domestic  section 
Cinerama  Holiday  for  Louis  de  1 
chemont.  with  whom  he  was 
ciated  for  fi\e  vears. 
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British  Camera  Ace  Joins 
Fred  A.  Niles  Productions 

♦  Appointment  of  Jack;  \^  hitelieatl 
as  direttor  of  photography  and 
head  cameraman  of  Fred  A.  Niles 
Productions.  Chicago  has  been  an- 
;iiounced. 

I  A  cinematographer  «ith  consider- 
able international  background  of 
experience,  X^Tiitehead  was  wel- 
comed by  Stafford  Barff.  director 
of  the  British  Information  Services 
Chicago  office,  at  a  luncheon  in  his 
honor  last  month. 

Whitehead   has   M)   vears   of   fea- 
lure  film  production  experience.  He 


lack   Whitehead    .    .    .   talent   import 
joins  Chicago  production  Firm. 

las  worked  on  such  notable  films  as 
flamlet,  Mogombo.  The  39  Steps 
md  Red  Shoes.  He  is  a  founder 
nember  of  the  British  Society  of 
linematographers. 

Whitehead's  past  affiliations  in- 
lude  British  International  Pictures, 
Jritish    and     Dominion    Pictures, 

aramount  I  Paris  I,  where  he 
vorked  on  bilingual  films;  Gau- 
iiont-British  I  later  J.  Arthur 
Rank ) ,  the  British  military  services, 
»IGM  ( Great  Britain  I ,  and  most 
ecently  Cinetone  Studios.  Amster- 
lam. 

As  a  freelancer.  Whitehead  photo- 
;raphed  26  half-hour  American  tel- 
vision  films  produced  by  Arthur 
)reifuss  and  an  Eastman  color  film. 
"he  Creation  of  the  Earth,  for  LiFE 
Magazine's  If  orld  If  e  Live  In  series. 

Albert  F.  Cook  Appointed 
'o  Creative  Staff  of  Atlas 

f  Albert  F.  Cook  has  been  added  to 
|he  creative  staff  of  Atlas  Film  Cor- 
poration, Oak  Park.  Illinois,  accord- 
ng  to  L.  P.  Mominee.  vice-president 
nd  general  manager. 

Cook  was  initially  assigned  to  the 
l)etroit  area  where  he  will  assist  in 
jerving  the  grow  ing  number  of  Atlas 
tccounts.  Cook's  experience  in  the 
iudio-visual  field  covers  some  15 
lears.  He  has  a  background  in  ad- 
•ertising,  sales  promotion  and  mer- 
handising. 


in  16mm  color  prints... 
SPECIALISTS 
do  the  finest  work! 


i^j^  1 1 «  #«# 


YOUR  ASSURANCE  OF 
BETTER  16mm  PRINTS 


As  in  all  things  . . .  specialization  is  the  key 
to  better  products.  That's  why  Color  Re- 
production's 17  years  of  specializing  exclu- 
sively in  l6mm  printing  has  earned  this 
company  a  reputation  for  guaranteed  film 
quality  which  is  the  Standard  of  the  l6mm 
Motion  Picture  Industry.  The  cost  of  your 
produaion  alone  merits  the  finest  quality 
color  prints  obtainable!  This  year,  let  Color 
Reproduaion  Company  make  your  I6mm 
Color  Prints! 


REPRODUCTION  COMPANY 


7936  Sania  Monica  Blvd,,  Hollywood  46,  California 

Telephone:  Hollywood  4-8225 
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tMPIftt  PilOSOUNO 

INCORPORATED 

Films     for    i  n  d  u  i  1  r  y     and     television 

1920     LYNDALE     AVENUE    SOUTH 
MINNEAPOLIS     5,    MINN. 


FILM 

PRODUCTIONS 

FOR  TEI^EVISION 

riSpiDj 


A  DIVISION   OF   RAPID   GRIP   AND   BATTEN   LIMITED 

1640  THE   QUEENSW^AV 

TORONTO   1A    ONTARIO 

TEL.EPHONE   CI.  9-764( 


RIGHT  OFF  THE  REEL: 

(  C  O  ^  T 1  iN  U  K  I)    K  K  O  M    P  A  (;  K,    T  VV  K  N  T  Y  ■  M  N  E  ) 

certainly  receive  strong  oonsiHeralion  in  iii-xt 
year's  Awards. 

Far  More  Than  a  "Tour"  of  Marineland 

Lest  the  niilliiins  of  visitors  to  Marineland 
fear  that  The  Miracle  of  the  Reef  is  merely  a 
tourist's  eye  view  of  the  oceanarium  and  the 
leaping  porpoises,  they  can  be  assured  that  there 
is  little  resemblance  aside  from  the  fact  that 
both  are  concerned  with  sea-life.  The  film's  spec- 
ial task  is  to  record  the  beginning  of  life  of  many 
creatures  of  the  Florida  reef — the  octopus,  squid, 
coral  shrimp,  sea  hor.se.  jelly  fish,  seaturtle,  and 
to  follow  them  as  they  grow,  spread  and  find 
food,  or  become  food. 

Enhancing  this  story  of  the  sea  is  an  original 
music  score  by  Clinton  Elliott  who  has  been 
judged  one  of  our  finest  young  composers.  Color 
processing  is  by  Tri  Art  Color  Corp.  .loe  .Julian 
is  the  narrator.  If' 

Report  More  Than  62 '2  Million  Viewers  of 
Union  Pacific  Railroad  Pictures  During  '55 

-•f  More  tlian  62' j  niillioii  ]iersuns  saw  motion 
pictures  from  the  Union  Pacific  Railroad  s 
library  of  industrial  films  during  1955.  The  com- 
pany chalked  up  ten  thousand  showings  between 
the  first  of  1955  and  last  August  when  a  Union 
Pacific  film  was  screened  at  the  West  Side  Rotary 
Club  at  Manitou  Springs.  Colorado. 

Union  Pacific  has  a  film  library  of  40  subjects 
and  1200  prints  dealing  with  agriculture,  safety 
and  western  travel  that  are  loaned  gratis  to  clubs 
and  television  stations  throughout  the  nation. 
Audience  reports  indicate  that  the  films  have 
been  of  aid  in  educational  and  tourist  promotion 
programs. 

With  16';;  million  viewers.  Union  Pacific  like- 
wise would  appear  to  be  giving  itself  substantial 
promotional  aid  as  well.  9.' 

it        *        ^■ 

Illinois  Central  Magazine  Reports  on 
Growth  of  Audio-Visual  Under  Hawkinson 

■♦f  Recognition  of  the  important  and  extensive 
use  of  audio-visuals  at  the  Illinois  Central  Rail- 
road was  provided  in  an  editorial  report  on  the 
department  headed  by  John  T.  Hawkinson  in  the 
February  issue  of  the  Illinois  Central  Maga- 
zine. Hawkinson  is  Illinois  Central's  audio-visual 
manager. 

The  company  magazine  story  points  out  that 
though  the  a-v  department's  principle  occupation 

(continued  on  the  opposite  page) 


MOTION    PICTURE 
STAFF    WRITER    WANTED 

Experienced  motion  picture  writer  for  per- 
manent staff  position  with  large  established 
commercial  producer.  Commercial  film  ex- 
perience desirable.  Would  require  relocating 
in  midwest.  Send  resume  of  experience  and 
personal  data.   Replies  kept  confidential. 

Write  Box  2-1 7B 
BUSINESS  SCREEN   MAGAZINE 
7064  Sheridan   Road   •   Chicago  26 


Synchronous   Motor    Drive   for 

16mm  Projectors 

Especially  designed  to  drive  all  Belt  &  Howell,  Ampro 
and   Victor    J6mm   projectors   at   synchronous   speed 

The  synchronous  motor  drive  can  be  instantly  attached 
to  projector  and  taken  off  at  any  time.  No  special 
technical  knowledge  required  for  installation  and 
mounting. 

The  synchronous  motor  drive  is  complete  vi'ith  base- 
plate, Connon  plug  for  cable  and  power  switch,  and 
a  set  of  reduction  gears. 

Write  for  more  details  and  prices 

Also  ovailable  on  special  order.  Synch.  Motor 
Drive     for    all     Simplex     3Smm     portable     projectors. 

ONE  YEAR  GUARANTEE!  Immediate  Delivery 
Available  at  leading  dealers,  or  direct. 

CINEKAD 

ENGINEERING   COMPANY 

500  West  52nd  St.,  New  York  19,  N.  Y. 

PLaia  7-3511 

DESIGNERS  AND  MANUFACTURERS  OF 
MOTION    PICTURE-TV    EQUIPMENT 

Send  for  free  folder  of  illustrated  Motion   Picture  and 
Audio-Visual  equipment  manufactured  by  Cineltad 


the  mark  of 

excellence  in 

commercial  films 


GATE  &  MCGLONE 

films  for  inchistry 
1 521  cross  roads  of  the  world 
hollywood  28,  California 
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CLEVELAND  S    9TH    FILM    FESTIVAL:         RIGHT     OFF     THE     REEL: 


(CONTIMED     FROM     PAGE     TWENTV-FOUR) 

Industrial  Processes  &  Research :  Dr.  Randle 
E.  Dahl  —  School  of  Business  —  Western  Re- 
serve I  niversity  —  Cle\eland  6.  Ohio  —  CE 
1-770(1 

International:  Mrs.  W  .  Parker  Craig  —  Cuya- 
hoga Counlv  Public  Library  —  11.50  West  3rd 
Street  —  Cleveland  13.  Ohio  ~  CH  1-0693 

Medical  &  .Nursing:  Miss  Theresa  G.  Kiesel- 
bach  —  City  Hospital  —  339.5  Valentine  Ave- 
nue—Cleveland 9.  Ohi<.  -FL  1-4820.  Ext. 
211 

Public  Relations:  Robert  Denega  —  Fuller  & 
Smith  i^  Ross.  Inc.  —  1501   Euclid  .\venue  — 

I    Cleveland  15.  Ohio  —  CH  1-6700 

Safely  —  Industrial  &  General:  Mr.  W  illiani 

I     F.  Smith  —  Standard  Oil  Co.  —  1 100  Midland 

'     Building  — Cleveland   1.5.  Ohio  —  MA  1-7400 

fSales  Promotion:  Prof.  Vance  Chamberlin  — 
Fenn  College — E.  24th  &  Euclid  Ave. — Cleve- 
land 1.5.  Ohio  —  PR  1-0250 

Teaching  &  Classroom  Elementary  Grades 
(Includes  Music  i  :  Mrs.  Dale  S.  Cole  —  Laurel 
School  —  L\man  Circle  —  Cleveland  22.  Ohio 

—  YE  2-1340 

Teaching  &  Classroom  Secondary  &  (College 
(Includes  MusicI  :  Lewis  F.  Cowgill  —  Parma 

I    Senior    High    School  —  Parma.    Ohio  —  6285 

I    West    .54th    Street  — Parma    29.    Ohio  —  TU 

'    4-5400 

Travel:  W.  B.  Reynolds  —  (Jhio  Bell  Telephone 
Co.  —  7,50  Huron  Road  —  ("leveland  15.  Ohio 

—  NA  2-9900,  Ext.  4548 


GEO.  W.  COLBURN    LABORATORY   INC. 

/«<     NORTH      WACKER     DRtV£*CMtCACO    € 
T£i£PHOH/i      S  TA  7  f      2-/  3  I  6 


16mni 
SERVICES 


I  CONTl.Mi  KD    FKO-M    THE    OPPOSITE    P.1GE) 

is  the  production  of  audio-visual  aids,  Hawkin- 
son  also  purchases  ready-made  motion  pictures 
and  sound  slide  programs  and  adapts  them  to 
the  needs  of  the  railroad,  maintains  a  library 
ihat  contains  hundreds  of  motion  pictures,  sound 
slidefilms.  disc  and  tape  recordings  for  use 
throughout  the  system  and  runs  a  presentation 
service  which  arranges  complete  film  showings. 
As  part  of  his  production  activity.  Hawkinson 
acts  as  a  consultant  to  the  railroad's  many  de- 
partments in  ])lanning  \  isual  aids  which  may 
pictorialK  aiiaKze  problems  or  serve  in  training 
phases. 

The  Hint  lilirarx  (ti>triltutes  niotiim  pictures 
and  other  a-\  aids  to  groups  on  and  off  the  rail- 
roads  territory,  the  article  notes.  Some  of  these 
movies  have  been  seen  by  almost  a  million  people 
in  the  railroad's  territory.  ^ 


Kodak's  Research  Chief  Notes  Films'  Need 
in  Color  TV;  Wide-Screen  "Here  to  Stay" 

*  Speaking  on  "New  Developments  in  Photogra- 
phy to  members  of  the  Rochester  Engineering 
Society.  Dr.  Cyril  J.  Stand.  Eastman  Kodak 
\  ice-president  in  charge  of  research,  made  some 
interesting  references  to  trends  in  motion  picture 
production  last  month. 

"It  now  appears  that  the  big  screen  is  here  to 
stay.  Three-D  had  its  rise  and  decline,  both  of 
which  Here  rather  abrupt.  Three-D  may  well  not 
be  seen  again  to  any  significant  extent  for  some 
time"  according  to  the  Kodak  research  chief. 

Dr.  Staud  remarked  that  results  of  the  motion 
picture  industr\*s  experimentation  in  larger- 
size  negatives  and.  in  some  cases,  larger-size 
films  in  the  projectors  ha\e  been  "definitely 
favorable.  " 

He  cited  technical  gains  in  black-and-white 
films  for  television,  adding  that  "it  is  further 
anticipated  that  with  the  rise  of  color  television. 
films  will  play  more  important  part  than  has 
been  the  case  in  hlack-and-nhite  television."      1^^ 

Wisconsin's  Library  of  4,296  Films  Gets 
Statewide  Push  with  26,000  Catalogues 

-K  \\  isconsin  school  teachers  now  are  being 
guided  to  a  library  of  4,296  educational  motion 
pictures  by  a  new.  225-page  catalogue  being 
mailed  out  by  the  I  niversity  of  Wisconsin  Ex- 
tension Division "s  Bureau  of  .Audio-Visual  In- 
struction I  BAVl  I .  More  than  26.000  copies  of 
the  catalogue  were  distributed  as  the  L  ^  Exten- 
sion Division  celebrated  its  .50th  Golden  Jubilee 
anniversary.  S 


S.O.S.  WILL  ACCEPT  YOUR  OLD  CAMERA  OR  SUR- 
PLUS EQUIPMENT  AS  A  TRADE-IN  fOR  THE  "ALL 
NEW  AURICON   PRO-600.  "  TIME   PAYMENTS,  TOO! 

S.  O.  S.  CINEMA  SUPPLY  CORP. 

DEPT.   H,    602    West    52nd    Si,    NYC.    19-P»ione     PL   7-0440 
Western   Bionch:    6331    Holly'd     Blvd.     Holly'd..    Cdllf.-HO    7-9202 


Pictures  that  look  good 

may  please  judges  of  artistic 

merit,  but  the  Big  Payoff 

that  counts  for  sponsors 

of  Ganz  Productions 

is  results  on  the  screen. 


Get  tin"  tut  ion  with 
motion  pictures  or  slidefilms 
that  mote  people  or  products 
is  a  Ganz  objective  that 
for  36  years  has  brought 
our  clients  results. 


WiLUAM  J.  GANZ  COMPANY,  INC. 

PRODUCERS  AND  DISTRIBUTORS 

OF  MOTION  PICTURES,  SLIDE  FILMS 

AND  TV  COMMERCIALS 

40  East  49»h  Street 

New  York  17,  N.Y. 

Eldorado  51443 

NOW  IN  OUR  36th  YEAR 
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HERE   IT   IS 


PATENT 
PENDING 


THE 


DUAL  READER 


NOW   AVAILABLE   FOR   OPTICAL 
AND   MAGNETIC   SOUND! 

The  Dual  Reader  which  was  received  with  such  enthusiasm 
by  film  editors  is  now  available  for  both  optical  and  mag- 
netic sound  reproduction.  Edit  picture  with  double  system 
magnetic  or  Magnastripe,  or  check  an  optical  print  against 
a  magnetic  track.   For   16mm   and   35mm. 

%snd  for  descriptive  literafure. 


THE   CAMERA  •  MART,    inc. 

1845  Broadway  at  60th  St.  Phone:    Circle    6-0930 

NEW  YORK  23,  NEW  YORK  CABLE:  CAAAERAMART 


AUDIOVISUAL    PROGRESS    ON    THE    INTERNATIONAL    SCENI 

Norway  Forms  First  National  Audio-Visual 
Association  to  Help  Develop  a  Wider  Use  of  Media 


TVOK^S  AV  has  established  her 
'  first  national  audio-visual  aids 
association,  the  .Norsk  .\udio-Visuell 
Foreniiig  (\,\\iFo).  Tlie  new  or- 
ganization, in  which  two  .Ameri- 
cans ]>layed  key  advisory  roles,  was 
founded  at  a  meeting  of  1.30  persons 
representing  Norwegian  industry 
and  education,  in  Oslo,  February  2. 
A  first  general  meeting  was  held  on 
February  2.3. 

Open  to  all  Norwegians  who  are 
interested  in  audio-visual  aids  and 
their  promotion.  NWiFo  will  pro- 
vide a  common  meeting  place  for 
users  and  those  producing  and  deal- 
ing in  audio-visual  materials  and 
equipment. 

Fourteen   Goals  on   the  Agenda 

Fourteen  primary  aids  to  be 
maintained  by  the  new  association 
indicate  its  scope: 

(1)  Regular  meetings  so  as  to 
enable  members  to  become  ac- 
quainted and  discuss  common  prob- 
lems, criticize  and  improve  aware- 
ness of  quality.  |2|  \^  orkshops  and 
seminars,  training  of  projectionists, 
improvement  of  integrated  applica- 
tion of  all  visual  aids.  I  3  I  Registra- 
tion of  a\ ailable  16mm  films.  (4) 
Supply  information  on  new  tech- 
niques, new  equipment,  new  films, 
etc.  (5 1  Publishing  of  news-letters 
and  periodicals.  (6i  Planning  of 
adequate  premises  for  use  of  pro- 
jected materials. 

(7)  Establishment  of  AVA  cen- 
ter comprising  available  literature. 
(8)  Sectional  work  looking  after 
specialized  interests.  1 9 1  Planning 
of  audio-visual  information  centers 
within  schools,  organizations,  etc. 
1 10 1  Film  Festivals.  I.Ui  Work  for 
customs  exemption  for  audio-visual 
materials  and  equipment.  1 12  I  Es- 
tabli.sh  and  maintain  contact  with 
interested  bodies  abroad   and   at 


home.  I  1.3)  T\  in  information  an 
education.  (  1  4  I  Establishment  . 
tape  library  and  tape  reproducli.. 
renter. 

Evidence  of  World  Interest 

Coming  in  the  rush  of  evidem 
of  a  world-wide  quickening  of  <u 
dio-visual  activity,  the  storv  i 
N AV iFo's  founding  is  a  strong  "'i> 
hibit  N"  testifying  to  the  maturin 
nationwide  interest  in  audio-visu.{ 
in  one  European  country.  It  also 
another  instance  of  internation, 
cooperation  for  the  extension  of  ,i 
media.  The  story: 

Specialist    groups    and    societii 
for    the    advancement    of    film    f. 
16mm   producers,  for  still  canui 
men    and    other   a-v   segments    li.i 
existed   in   Norway,   some  of   thi 
for  several  years,  but  there  had  bt. 
no  central.  unif\ing  force  organiz- 
specially   and   entirely   to   lead   ai 
propigate    a-v    interest,    applicati 
and   iiidustr\". 

From  This  Small    Beginning  .  .  . 

During  19.54-.5.5,  Professor  \\ 
Ham  Gnaedinger  of  Washingl- 
State  College,  in  Norway  as  a  Fi 
bright  scholar,  got  to  talking  w  i 
Norwegian  audio-visualists.  Earl 
in  19.5.5.  these  conversations  resulti 
in  seven  a-v  leaders  forming  a  pi 
vate  club  to  compare  notes  and  'I' 
cuss  common  problems  —  on  a  n 
ular  basis. 

Benefiting  from  these  r  e  g  u  I . 
meetings,  the  members  were  i 
spired  to  investigate  the  possibiliti 
of  forming  a  national  society.  Pri 
to  their  little  club,  those  who  w 
were  cooperating  members  had  be 
individuals  trying  to  cope  w  i  1 
problems  too  big  for  them.  Togel 
er.  thev  had  learned  from  each  ot 
er.  They  reasoned  that  all  the  olli 
Norwegians  attempting  a-\'  work  i 
dividuallv    or    in    small.    uncoor< 


Freeberg  to  Ad  Staff 
of  United  World 

♦  Ap))ointnient  of  Don 
Freeberg  to  the  adver- 
tising and  sales  promo- 
tion staff  at  the  New 
York  headquarters  of 
United  World  Films. 
Inc.  has  been  announced 
by  James  M.  Franev. 
president.  Freeberg  pre- 
viously handled  adver- 
tising for  .American 
Cabinet  and  Billiard  Co. 
and  has  edited  sports 
magazines. 


-/.THAT'S     WHAT     THEY'RE     SAYING     IN     THE     EAST 


"Kini!  it  out  to 
film-art" 


a  complete 
animation  service 
with  emphasis  on 

INKING 

and 

PAINTING 


Circle  6-2426 


film-art; 


^SERVICE 

41  WEST  47  STREET  .         NEW  YORK  36,  N,  1 

^THAT'S     WHAT     THEY  RE     SAYING     IN     THE     EAS 
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{nated  groups,  could  benefit  from  a 
liommunicative  unity. 

To  learn  whether  the  idea  of  a 
nation-wide  association  would  be 
welcomed,  each  of  the  original  club 
members  stiunded  out  their  respec- 

five  fields.  Tra\eliMg  around  Nor- 
vay.  the  club  members  found  that 
audiovisual  workers  needed  aid.  At 
plants,  schools  and  other  organiza- 
tions, they  discovered  people  were 
experimenting,  wasting  time  tr\  ing 
^ut  different  cataloguing  and  stor- 
age systems,  frustrated  because  they 
knew  the  a-\  material  thev  wanted 
Mas  available  but  the\  did  not  know 
where  t  o  o  b  t  a  i  n  it.  Films  might 
abound  somewhere  —  unregistered 
ijr  on  loan  from  some  unheard  of 
library  —  but   how    to  get  them? 

Widespread  Interest  Is  Shown 

It  was  noted  that  many  teachers. 
'Xtension  service  agents,  plant  em- 
Joyees  had  attended  audio-visual 
)romotional  courses.  They  were 
•ager  to  make  use  of  audio-visuals 
)ut  were  not  granted  the  necessary 
unds  to  obtain  materials.  Once  a-v 
iiaterials  were  acquired,  adminis- 
rators  made  scant  effort  to  facili- 
ate  their  use.  to  encourage  such  ac- 
jivities  or  to  give  recognition  to 
hose  who  used  audio-\  isuals  to  ad- 
antage. 

These  findings  bespoke  the  need 
or  a  central  body  which  could  pro- 
lOte  a  widespread  acceptance  of 
le  media,  supply  openings  for  in- 
armation  and  experience  and  ac- 
uaint  the  users  with  sources  for  au- 
io-visual  materials.  Users  could 
irn  to  such  an  association  for  ad- 
ice  on  teaching  problems. 

Organization  Effort  Is  Begun 
The  small  beginning-group  sent 
ut  a  circular  letter  to  all  headmas- 
TS  and  people  who  had  attended 
udio-visual  aids  promotional 
)urses,  asking  if  these  persons  were 
iterested  in  participating  in  a  meet- 
ig  to  discuss  the  establishment  of 
national  audio-visual  association. 
Inrmative  replies  were  received 
oni  all  parts  of  Norway. 
Soon,  the  founding  group  was 
;ry  busy  —  conducting  frequent 
eetings,  drafting  sub  -  regulations 
id  forming  the  scope  of  opera- 
ons.  Deciding  that  experienced  as- 
Istance  was  needed,  the  group  en- 
I'ted  Howard  Kresge,  industrial 
aining  specialist  for  the  United 
ates  Foreign  Operations  Admin- 
(ration  in  Paris. 

This  was  a  logical  selection,  as 
resge,  functioning  as  liaison  and 
i'Dsultant  to  the  European  Produc- 
j'ity  Agency,  had  shown  his  in- 
Test  and  capacity  in  dealing  with 
e  kinds  of  problems  faced  by  the 
fw    organization.    Like    Professor 


Gnaedinger.  Kresge  also  is  a  Wash- 
ington State  College  man.  At  the 
college,  he  directed  the  selection  and 
review  of  hundreds  of  U.  S.  train- 
ing films  that  went  into  the  over- 
seas  Mutual   Security    productivit) 


program.  In  connection  with  his 
more  recent  work  with  the  newer 
EPA,  Kresge  served  Business 
Screen  as  roving  editor,  bringing 
our  readers  a  roundup  coverage  of 
this  tremendous  a-v  program  aiding 


Norway's  audio-visual  enthusiasts  meet  to  organize  for  group  action. 


in 


^  35  mm  color  release  prints 

^  Kadachrome  printing 

^  35  mm  tilmstrips 

16  mm  Kodachrome 
enlarged  to  35  mm  color 


Let  our  Tri  An  Color  Specialists 

show  you  how  to  make  prints 

that   will   do   a   better  job. 


CORPORATION 


245  West  SSth  Street,  N.  Y.  19,  N.  Y.  •  Plaza  7-4580 


economic    rehabilitation    in    all    of 
Europe. 

Norway  had  shared  in  developing 
the  productivity  program,  using 
some  450  films  in  the  first  phase  of 
the  postwar  training  period.  Norwe- 
gians subsidized  purchase  of  4,280 
prints  of  films  which  the  Technical 
Assistance  program  initially  pro- 
vided and  synchronized  —  one  of 
the  steps  toward  the  present  Europe- 
self-sustaining  character  of  the 
EPA.  In  19.54,  the  films  provided 
were  transferred  to  the  Norwegian 
Productivity  Center.  The  centralized 
distribution  of  fibns  in  the  produc- 
tivity program  increased  interest  in 
informational  films  and  probablv 
hastened  the  idea  of  a  national  a-v 
association.  The  Norwegian  Produc- 
tivity Institute  is  a  major  partici- 
pant in  the  new  association. 

With  Kresge's  assistance,  plans 
were  finalized  and  February  2  was 
fixed  for  the  exploratory  meeting  at 
the  Ruselokka  primary  school  in 
Oslo.  Johannes  Helgheim.  director 
of  schools  of  south  Norwav  outlined 
to  newcomers  the  purpose  of  the 
meeting,  explaining  why  the  small 
group  had  suggested  a  national  a-v 
association. 

It  was  unanimously  agreed  to 
form  an  association,  rules  were  dis- 
cussed in  detail  and  an  executive 
board  was  elected.  The  many  fields 
from  which  the  board  members 
were  drawn  reflect  the  association's 
wide  scope.  These  officials  include: 

President  —  Hakon  Somerset, 
headmaster  at  the  Majorstua  pri- 
mary school.  Oslo  (1.500  pupils), 
chairman  of  the  Society  of  Head- 
masters, chairman  of  housing  so- 
cieties for  school  teachers;  Vice- 
President — Mrs.  Inga  Millar,  head, 
Audio  -  Visual  Department,  Norwe- 
gian Productivity  Institute;  Secre- 
tary—  Lars  Grimelund  Kjelsen, 
head.  Audio  -  Visual  Department, 
Ministry  of  .Agriculture;  Cashier — 
Arne  Melsom.  public  relations  of- 
ficer at  Christiania  Spigerverk  (re- 
portedly the  largest  wire-drawing 
plant  in  Scandinavia). 

Other  board  members  include 
Tor  Arnevaag,  director,  .National 
Safety  Council;  Olav  Kvalheim, 
headmaster.  Ruselokka  primary 
school.  Oslo  (1300  pupils),  and  Dr. 
Arne  Bruusgaard,  head  doctor. 
State  Labor  Inspectorate. 

The  board  called  the  first  general 
meeting  on  February  23,  which  fea- 
tured a  demonstration  of  magnetic 
recording  and  the  many  possibilities 
it  furnishes  for  economical  synchro- 
nization in  the  .Norwegian  Produc- 
tivity Institute.  Films  with  mag- 
netically recorded  commentaries 
were  issued  to  borrowers  together 
with  magnetic  soundhead  attach- 
ment, m- 
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OUR  SALESMAN 

Weve  put  our  trademark 
chararter  "Ready  Reela," 
in  a  stamp  because  thats 
how  we  sell  .  .  .  through 
the  mail.  He's  our  only 
salesman  on  the  road 
and  helps  keep  our  low 
"Southern"  overhead  way 
down. 


"Ready"  is  Hie  front  man 
for  the  "South's  largest 
complete  motion  picture 
company."  Reela  Films, 
with  two  huge  air- 
conditioned  studios,  fully 
equipped  &  permanently 
staffed  Animation,  Sound, 
Editing  &  Processing  De- 
partments .  .  .  gives  you 
complete  one-stop  service 
from  creation  of  story 
boards  to  final  prints  and 
distribution. 


Contact  us  on  your  next  film  pro- 
duction ...  let  us  show  you  how 
you  can  get  a  better  job  faster  for 
less. 

WRITE,  WIRE  PHONE  TODAY 


Affiliate  Wemetco  Theotres  -  WTVJ  inc. 


17   N.W.    THIRD   STREET 

MIAMI,  FLORIDA 

Phones   FR  4-2108   -  FR   4-6262 


FILM  COSl%  SlASHSD.f 


FREE* 
INFORMATIVE 
BOOKLET.  .  . 


'^mm 


Shows  you  how  to  reduce  print  costs  and  get  superior 
performance  and  protection  for  your  film. 

Rapid  Film  Technique's  guaranteed  RAPIDWELD 
process  restores  used,  worn  film  ...  removes  scratches. 
RAPIDTREAT  protects  new  film  indefinitely.  These  pro- 
cesses have  saved  thousands  of  film  dollars  for  top-name 
clients,  precious  hundreds  for  smaller  accounts. 

Add  hundreds  of  showings  to  any  film !  Cut  costs 
drastically! 

WRITE     FOR     THIS     FREE     BOOKLET     ON     FILM     CARE     TODAY! 


FILM  TECHNIQUE 


37-02F  27th  Street,  long  Island  City  1,  N.Y.  ST  6-4601 


NEW  ALDIO-VISUAL  EQUIPMENT 

Recent  Equipment  Developments  for  Projection  of  Visuals 


Automatic  Slide   Projector 
Announced  by  Bell  &  Howell 

♦  1  111-  ri)C-Rii|ii)inalir.  a  iifW.  fullv 
aiitniiialir  slifle  [trojectfjr.  has  l)ep|i 
aimnuiiced  b\  Bell  &  Howell  ('oni- 
pany.  The  operalur  may  be  seateil 
away  from  the  projector  while  il 
shows  a  series  of  30  slides. 

Roboiiiatic  has  an  automatic  cy- 
cliii";  device  which  enables  the  u.ser 
to  pre-select  any  length  of  time  for 
his  slides  to  be  shown  on  the  screen 
— froiti  .S  seconds  to  l^-;  minutes. 
It  also  can  be  operated  by  remote 
control,  or  the  slides  may  be  pro- 
jected nianuallv.  During  automatic 
operation,  the  cycling  device  pro- 
jects one  slide  after  another  at  any 
pre-selected  interval. 

Another  advantage  is  the  abilitx 
to  intentionally  shorten  the  screen 
time  of  a  single  slide  I  by  pressing 
the  remote  control  button  i  without 
changing  the  screen  time  for  succes- 
si\e  slides.  The  projector  operates 
either  in  forward  or  reverse — manu- 
alK    nr  automatically. 

\11  operating  controls  are 
groujied  and  illuminated  at  the  back. 
The  slide  tray  loads  on  the  right 
side.  TDC  Selectrays  accommodate 
any  type  of  slide-mount.  Different 
1\  pes  ma\  be  intermixed  in  the  same 
tra\. 

\^hen  no  slide  is  in  the  aperture 
during  operation,  the  shutter  re- 
mains closed,  eliminating  a  white 
screen  between  slides.  The  projector 
is  equipped  with  a  .500-watt  lamp. 
Either  a  .300  or  a  7.50-watt  lamp 
can  be  accommodated.  Corner  il- 
lumination is  93"^  of  the  picture 
center  brightness.  -A  .i-inch  f  3..T 
lens  is  standard  equipment. 

Projector  and  case  weigh  21 '4 
lbs.  The  projector  alone  weighs  16' :; 
lbs.  Of  die-cast  construction,  the 
TDC  Robomatic  is  priced  at?130..iO 
I  with  the  automatic  <\  cling  device  I. 


Three  New  RCA 
Accessories 

♦  RC\  audio-visual  dis- 
tributors are  now  offer- 
ing three  accessories  for 
16nim  sound  projectors. 
These  include  an  auto- 
matic cable-rewind  de- 
vice; a  line-voltage  boos- 
ter (to  provide  constant 
sound,  picture  opera- 
tion I .  and  a  portable 
case  to  hou.-ie  all  com- 
ponents fiw  a  siiund  ~\-- 
1cm. 


\       ^^- 


gold-plated"  projector 


New  "Gold-Plated"  Slidefiim 
Projector  for   Wide-Screen   U; 

■¥■  W  ikling  Picture  Productions.  In 
has  announced  the  development 
a  new  double-frame  slidefilni  projc 
tor.  which  is  believed  to  delii 
more  screen  light  than  any  otli 
device  of  its  kind  available  tori, 
and  which  makes  possible  the  n 
of  wide-screen  proportions  « 
slidefilms. 

Lnder  normal  conditions  the  pi 
jector  I  parts  of  which  have  be 
gold-plated  to  make  its  appearan 
in  keeping  with  its  performaii' 
will  deliver  over  2.00U  lumens 
light  at  rated  lamp  voltage,  and  » 
certain  lens  combinations  will  ■ 
liver  to  the  screen  more  than  3." 
lumens  of  light.  This  is  sevc 
hundred  percent  more  light  out] 
than  the  usual  slidefiim  projec 
provides  and  accounts  for  1 
brighter  picture. 

This  "Gold-Plated  Project, 
makes  the  use  of  theatre-size  sli 
film  images  I  up  to  .30  w  ide  1 
tirelv  feasible.  In  fact,  the  wnu- 
amount  of  light,  plus  the  very  t 
indexing  or  picture  changing,  wl 
is  accomplished  horizontally  r;il 
than  vertically,  in  effect  makes 
entirely  new  medium  of  slidefil- 
and  to  a  large  degree  eliminates 
necessitv  for  glass  slides. 

The    new     equipment    was    I  ' 


Roger  Wade  can  make 


a  film  to  help  you 


sell  it*  better! 


Roger  Wade  Production 

15  West  46<h  Street  New  York  : 
Telephone  Circle  7-67 
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used  on  Decorama.  a  full  color  spec- 
tacular home  furiiishiiigs  show  now 
on  tour  throughout  the  country. 
Decorama  was  produced  for  Libbey- 
3wens-Ford  Glass  Company  in  co- 
jperation  with  Paul  MacAlister  i 
\ssociates. 

The  "Gold-Plated  Projector"'  was 
leveloped  by  A.  J.  Bradford,  mana- 
ger of  Wildings  Customer  Services 
Jepartment  and  is  manufactured  by 
Commercial  Picture  Equipment.  Inc. 
*         *        # 

iylvania  Projection  Lamps  Held 
Influence  on  Equipment  Design 

It  A  new  type  projection  lamp, 
jailed  Tru-Focus.  which  will  permit 
!iew"  design  concepts  in  nu>tion  pic- 
|ure  and  slide  projectors,  has  been 

femonstrated  by  Sylvania  Electric 
roducts.  Inc.  Providing  greater 
light,  the  lamp  can  be  focussed  with 
omplete  accuracy. 

The  new  projection  lamp  will 
lurn  in  any  position  including  hori- 
ontal  or  base  down.  For  this  rea- 
,    and    because    it    is    far    more 


Tru-Focus  lamp  is  only  4"  high 
impact  than  previous  lamps   (onl\ 
)ur  inches  high,  including  socket  i . 
le   lamp   opens    up    new    fields    in 
rejector  design. 

In  demonstrating  the  Tru-Focus 
mp  to  a  group  of  projector  manu- 
icturers  at  the  Waldorf-Astoria  in 
ew^  York  last  month.  Sylvania  un- 
?iled  se\eral  projector  models  of 
idical  design.  The  models,  resem- 
I  ling  small  portable  radios,  were 
illy  about  three  inches  high,  and 
liuld  be  carried  like  a  purse.  No 
parate  carrying  case  was  required. 
According  to  George  C.  Connor, 
meral  sales  manager,  photo-lamps, 
r  Sylvania.  some  of  the  advan- 
ges  of  the  Tru-Focus  lamp  result 
oni  a  socket  of  unique  construc- 
m  which  is  used  with  the  lamp, 
imps  inserted  in  the  new  sockets 
itomatically  snap  into  prefocused 
ignment.  This  provides  perfect 
ignment  with  the  projector's  opti- 
I  system  to  assure  precision  light 
isition. 


To  insure  that  the  Iru-Focus  lamp 
is  positioned  w  ith  absolute  accuracy, 
a  key  is  built  into  the  lamp's  base. 
This  key  inserts  into  a  slot  in  the 
lamp's  socket.  locking  the  lamp  into 
exact  position.  The  base  contacts 
are  silver  coated  for  positive  elec- 
trical contact.  To  further  assure  pre- 
cise optical  alignment,  the  socket  is 
equipped  with  18  die-formed  metal 
fingers  which  hold  the  lamp's  base 
securely,  regardless  of  burning  posi- 
tion or  severe  vibration. 

Specifications  of  the  new  lamp, 
which  comes  in  300  fType  DGA  i 
and  .500  watt  (Type  DGF)  sizes  are 
as  follows:  average  life  in  hours — 
25;  overall  length — 4  inches:  rated 
lumens:  300  watt  type — 7200  (at 
3150K  color  temp.  1 .  500  w  att  type 
—127.50  (at  3250K  color  tempi. 
Price  per  lamp  of  the  Tvpe  DGA 
(300  watts  I  is  .S3.25.  Type  DGF 
I  500  watts  I  is  S4.2.5.  Both  must  be 
used    H  ith   forced   cooling. 

I'he  lamp  was  de\eloped  b\  S\l- 
vania  engineers  as  a  result  of  dis- 
cussions held  two  years  ago  with 
projector  manufacturers  on  the  sub- 
ject of  design  and  construction 
problems.  At  that  lime  it  was 
stressed  that  the  light  source  has 
been  the  chief  bottleneck  in  de- 
signing a  more  compact,  more  mod- 
ern projector.  The  Tru-Focus  lamp 
is  .Sylvania's  answer  to  that  prob- 
lem. Mr.  Connor  said.  1^' 


Here's 
REEL  News! 

Your  projector  .  .  .  your  film  .  .  . 
converted  in  a  matter  of  minutes 
into  on  automatic  projector  per- 
mitting  continuous  showing. 

Yes,  your  standard  16mm  pro- 
jector with  the  use  of  CineSales- 
Reel  will  tell  your  sales  story 
effortlessly  and  automatically 
without  intermission  or  rewinding 
after  each  showing.  Film  is  re- 
wound while  in  operation. 


For  the  REEL  Story 


Write: 


/iA^i^J&JlM'fi^J^A) 


It's  Dependable!  Engineered, 
Designed  and  Styled  for  depend- 
able performance  and  maximum 
safety  for  your  film. 

It's  Portable!  Compact,  light- 
weight, the  CineSalesReel  may 
be  carried  attached  to  your  pro- 
jector, or  as  a  separate  unit 
easily   attached    within    seconds. 

It's  Proven!  Operating  effi- 
ciently with  400  feet  or  less  of 
either  color  or  black  and  white 
film,  hundreds  of  CineSalesReel 
are  now  selling  for  scores  of 
notional  concerns,  at  Exhibits, 
Trade  Shows,  Training  &  Sales 
Presentations,  and  Point  of  Sale 
Displays. 

Models  available  for  Bell  &  tiowell 
isee  illustration)  RCA,  Ampro,  &  Victor. 

BUSCH    FILM   & 

EQUIPMENT   CO. 
212  S.  Hamilton 
Saginaw,  Michigan 
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A  SUPERB  COLLECTION  OF 
MOOD  AND  BRIDGE  MUSIC 

For  DetaUs  'Write: 

AUDIO-MASTER  Corp. 

17  East  45th  Si.  •  New  York  17,  N.  Y. 
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These  lines  set 
in  60  point  size 


Available  in  36.  48. 
60  and  72  ot-  sizes 


A  beautiful  script  for  titles 

One  of  many  typefaces  available  in  Knight  Studio  Titles 

KNIGHT  STUDIO 

159  East  Chicago  Avenue,  Chicago  11  IHinois 
/■ N. 

Ray  Lyttnn 

PHDDUCTIDIVS 

^-  Motion  Pictures 

A^  Slide  Films 

Lisle,  Illinois 

Phone:  Downers  (irove  E851 


for  those  who  want 

*''fl|ms 
of  distinction 

SAM  ORLEANS  PRODUCTIONS 

— IXraUENCt  HMO'  i»i- 


SSO  fifth   ■«•■■• 

.<*w  irark  36,  ■.  y. 


/  ail  w.  canbarland 
kaasvllla,   taaa. 


Hollywood  model  Carol  Brewster  adds  to  the  flannel-board   lineup  of 
and   visual    tools   demonstrated    ot   the    Los   Angeles'    Sales    Executive 


audio 
Club. 


MorG  EffGctivE  Traiiiinq  With  Audio-Visuals 


FOUR  TONS  of  highly  specialized  sales, 
training,  advertising  and  public  relations 
visual  tools  of  everv  conceivable  type,  size 
and  shape  were  shipped  from  all  parts  of  the 
L'nited  States  for  demonstration  by  Douglas  F. 
George,  guest  speaker  in  a  recent  presentation 
before  the  Los  Angeles  Sales  Executives  Club. 
H.  G.  Rogers,  president  of  the  club  and  vice- 
president  of  the  Coca-Cola  Bottling  Company  of 
Los  .Angeles,  presided  at  the  meeting. 

George,  president  t)f  Douglas  George  and 
Associates,  held  the  attention  of  a  capacity  au- 
dience of  more  than  4011  in  the  Biltmore  Hotel 
Ballroom  with  the  unusual  array  of  equipment 
and  visual  techniques.  Among  the  persuasion  and 
training  tools  used  by  George  were  the  newest 
de\elopments  in  wide  screen  motion  picture  and 
automatic  slide  film  equipment.  George  also  illus- 
trated the  uses  of  rear  projection  equipment, 
closed  circuit  television  Ion  which  he  was  intro- 
duced I .  flannel  boards,  charts,  unique  bro- 
chures and  packaged  sales  meetings,  suitcase- 
size   motion    picture    repeaters,    wireless    micro- 

Below:  speaker  Doug  George  (left)  checks  screen 
while  program  aides  Don  Smith  (CPE),  Carson 
George  and  Dole  Ecklund  operate  part  of  four  tons 
of  a-v  equipment  used  for  Sales  Executives'  show. 


phones  for  public  address  systems,  black  lisl 
special  portable  teleprompter  equipment,  di 
16mm  equipment,  etc. 

The  presentation  was  held  on  a  theatrical-si 
portable  stage  complete  with  lights,  curtail 
fast-folding  screens  and  control  board.  From  tl 
stage  and  from  behind  a  fast-fold  portable  p" 
ium  George  expanded  on  some  of  the  revoluli  > 
arv  new  techniques  available  for  obtaining  nu 
imum  impact  and  penetration.  These  inchicl 
public  relations  and  sales  films  with  the  "n' 
look"  for  maximum  utilization  and  distributi  > 
automation  of  visuals,  extreme  flexibility  ai 
portabilitv  of  equipment,  etc.  "This  is  of  exirei 
importance",  said  George,  "since  it  allows  t 
bus\  executive  to  take  a  well-planned,  har 
hitting,  'persuasion   package"   out   into  the  fir! 

Rendering    an    able    assist    onstage   was    !•' 
Smith,    sales    manager    of    Commercial    Piili 
Equipment  Company  of  Chicago.  Backstage  \> 
John   T.   Bradv,   Jr..   public   relations   man 
writer  on  George's  staff.  Dale  Ecklund.  slide  t 
writer    and   director,   and   Carson   George,    w 
heads  up  the  slide   film   production   and  phii 
graphic  departments. 
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Deitch  New  Creative  Supervisor 
of  Robert  Lawrence  Productions 

♦  Gene  Deitch  has  joined  Robert 
I  Lawrence  Productions  as  Creative 
Supervisor.  He  will  supervise  ani- 
mation in  New  York  for  the  com- 
pany s  affiliate  in  Hollywood,  Gran- 
trav-Lawrence  Animations  Inc.  In 
addition  he  will  participate  in  live 
action  film  production  toward  devel- 
oping new  ideas  combining  anima- 
tion and  live  action  techniques. 
I  Gene  Deitch  formerly  was  with 
iStoryboard,  Inc..  and  was  for  four 
Ivears  Supervising  Director  of  UPA- 
.New  York. 

He  is  the  winner  of  many  Art 
Directors'  awards  for  such  anima- 
«ommercials  as  }eUo-Busy  Day,  and 
nvas  animation  director  of  the  cur- 
tent   "Harry    and    Bert      spots    for 

iel's  Beer. 

♦        *        * 

'opuzzi  To  Ganz'  Organization 

William  J.  Ganz.  president  of  the 
nstitute   of  Visual   Training,   Inc., 

a  s  announced  the  staff  appoint- 
inent  of  Vincent  J.  Capuzzi  to  the 
?ree-Loan  Film  Department.  Mr. 
i^apuzzi,  formerly  manager  of 
United  World  Free  Film  Service  De- 
partment, will  work  directly  under 
Wr.  Ganz  in  the  circulation  and  pro- 
notion  of  sponsored  films. 

}winell  Grant  Now  Free  Lance 

^  Dwinell    Grant    has    resigned    as 
lirector  and  vice-president  of  Stur- 

!is-Grant  Productions.  Inc.  of  New 
ork  City.  Grant  now  is  freelancing 
s  a  motion  picture  scriptwriter, 
toryboard  artist  and  production 
onsultant  in  the  field  of  science. 
While  with  Sturgis-Grant  he  did 
esearch  and  script  work  on  a  num- 
ler  of  science  films,  including  Em- 
iryology  oj  the  Ear  for  the  ,\mer- 
:an  Academy  of  Ophthalmology 
nd  Otolaryngology,  Anomalies  oj 
he   Aortic    Arch    for    Squibb    and 


Myasthenia    Gravis    for    Hoffman- 
LaRoche.  Inc. 

Previous  to  his  association  with 
Sturgis-Grant  Productions,  Grant 
was  art  and  animation  director  for 
Willard  Pictures,  of  New  York  City. 

«  *  * 
Sobel  Opens  New  Yoric  Offices 
♦  Stanford  Sobel.  one  of  the  better 
known  free  lance  scriptwriters,  has 
opened  new  offices  at  10.3  Park  Ave- 
ime.  New  York. 

During  the  past  ten  years,  Stan 
Sobel  has  written  scripts  for  prac- 
tically every  important  commercial 
film  producer  in  the  country.  More 
than  a  score  of  his  fihns  have  been 


Stanford  Sobel 

award  winners  at  such  major  film 
festivals  as  Cannes.  Edinburgh.  To- 
ronto. Cleveland,  Boston,  and  the 
Golden  Reel. 

The  new  offices,  conveniently  lo- 
cated just  a  block  from  Grand  Cen- 
tral Terminal,  include  a  script 
conference  room.  pri\  ate  office,  and 
reception  area. 

Mr.  Sobel.  not  long  ago.  repre- 
sented the  viewpoint  of  the  writer 
on  a  panel  discussion  at  the  Nation- 
al Visual  Presentation  Association. 
He  is  a  member  of  the  Dramatists' 
Guild.  Author's  League  of  America, 
New  Dramatists"  Committee,  and 
American  Management  Association. 


I     MATTES    •    INSERTS    •    FADES    •    DISSOLVES 

WIPES    •    SUPERIMPOSURES 

MOTION   PICTURE   &   TELEVISION 
OPTICAL    EFFECTS  BLACK  and  WHITE 

35mm  or  16mm  or  COLOR 

SPECIALIZED     TITLES 

RAY     IV1ERCER     &     CO. 

ESTABLISHED    1928 

PHONE     OR    WRITE     FOR    SPECIAL    PHOTOGRAPHIC 
OPTICAL    EFFECTS    CHART    &    INFORMATION 

4241      NORMAL     AVE.,      HOLLYWOOD      29,      CALIF. 
NOrmandy    3-9331 


COMPLETE  MOTION    PICTURE   EQUIPMENT 

RENTALS 

FROM    ONE   SOURCE 


CAMERAS 

MITCHELL 

I  6mm 

35mm  Slondord 

35mm  Hi-Speed 

35mm  NC    •    35mm  BNC 

BELL&  HOWELL 

Stondord    •    Eyemo   •    Filmo 

ARRIFLEX 

16mm   •   35mm 

WALL 

35mm  single  system 

ECLAIR  CAMERETTE 

35mm    •     16/35mm 
Combinalion 

AURICONS 

all  models  single  system 
Cine  Kodak  Special 
Mourer    •    Bolex 
Blimps   •    Tripods 


LIGHTING 

Mole  Rlchordson 

Bordwell  McAlisler 

Colortran 

Cenlury 

Coble 

Spider  Boxes 

Bull  Switches 

Strong  ARC-Trouper 

10  Amps  llOV  AC  5000W. 

200OW-750W 

CECO  Cone  liles 

(shadowless  lite) 

Gator  Clip  Lites 

Born  Doors 

Diffusers 

Dimmers 

Reflectors 

WE   SHIP  VIA   AIR. 
RAIL  OR  TRUCK 


EDITING 

Moviolas   *    Rewinders 
Tables   •   Splicers 
Viewers  (CECO) 

GRIP  EQUIPMENT 

Porollels    •    Ladders 

2  Steps    *   Apple  Boxes 

Scrims    •    Flogs 

Gobo  Stands 

Complete  grip  equipment 

SOUND  EQUIPMENT 

Magnosync-magnetic  film 

Reeves  Magicorder 

Mole  Richardson  Booms  and 

Perambulators 

Portable  Mike  Booms 

Porloble  Power  Supplies  to 
operate  comera  and  recorder 


DOLLIES 

Fearless  Ponorom 
Cinemobile  (CRAB) 
Plolform    •    Westerr 
3  Wheel  Portable 


FRANK     C.     ZUCKER 

(Jflm€Rfl  €<^uiPin€nT  (o. 


Dept.  S-3-19  •  315  West  43rd  St.,  New  York  36,  N.Y.  1 


CRAIG  BIG  SCREEN  MOVIE  VIEWER 


*  Large  (3V4  x  4V4  in.)  hooded  screen 

*  Flat  field  projection  lens  and 
ground  &  polished  condenser  lens 

*  Rotating  optical  prism  shutter 

*  Stainless  steel  film  guide 

*  Left  to  right  film  travel 

*  Automatic  lamp  switch 

*  Built-in  frame  marker 

*  Focusing  and  framing  adjustments 

*  75  watt  projection  lamp 
49»50   f**""  ^^  mm.  or  8  mm.  model 


it's  complete!     it's  portable!     the 

CRAIG  PROJECTO-EDITOR 

•  Big  Screen  Craig  Movie  i^  "^  '  1__^ 
Viewer 

•  Folding  Geared  Rewinds 
(400-ft.  capac.) 

•  Craig  Master  Splicer 

•  Complete  with  carry  case 

only    $79.50    at  all  dealers 

Write    for    illuitrated    lileralure.    KALART,    PLAINVILLE.    CONN.    DEPT.     BS-3 
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EASTERN  STATES 

•  corflVEcncuT  • 

Kockwell  Film  &  Projection 
Service,  182  High  St..  Hartford  5. 

•  MASSACHUSETTS  • 
Cinema,  Inc.,  234  Clarendon  St.. 
Boston  16. 

•  NEW  JERSEY  • 

.Slidecraft  Co.,  142  Morris  Ave., 
Mountain  Lakes,  N.  J. 

Association  Films,  Inc..  Broad  at 
Elm,  Ridgefield,  N.  J. 

•  NEW  YORK   • 

Association    Films,   Inc..  347 

Madison,  New  York  17. 

Buchan  Pictures,  122  W.  Chip- 
pewa St.,  BuflFalo. 

Comprehensive    Service   Corp., 

245  W.  55th  St.,  New  York  19. 

Crawford,  Immig  and  Landis, 
Inc.,  200  Fourth  Avenue,  New- 
York  3,  Ne\v  York. 

The  Jam  Handy  Organization, 

1775  Broadway,  New  York  19. 

Ken  KiUian  Co.  Sd.  &  Vis.  Pdts. 

17    New    York    Ave.,   Westburj-. 
N.Y. 

S.  O.  S.  Cinema  Supply  Corp.. 

t)02  W.  52nd  St.,  New  York  19. 

Training  Films,  Inc.,  150   West 

54th  St.,  New  York  19. 
Visual  Sciences,  599BS  Sufiem. 

•  PENNSYLVANIA   • 
The  Jam  Handy  Organization, 

Gateway  Center,  Pittsburgh  22. 

J.  P.  Lilley  &  Son,  928  N.  3rd 

St.,  Harrisburg. 

Lippincott  Pictures,  Inc.,  4729 
Ludlow  Sl,  Philadelphia  39. 

•  WEST  VIRGINIA  • 

B.  S.  Simpson,  818  Virginia  St.. 
W.,  Charleston  2,  PH  6-6731. 


SOUTHERN  STATES 

•   ALABAMA   • 

Lewis  M.  Stone,  Projector  Serv- 
ice. "Specialized  in  Service." 
1409  Ford  Ave.,  Tarrant  City  7. 
Ala. 

•  FLORIDA  • 
Norman  Laboratories  &  Studio, 

Arlington  Suburb,  Jacksonville. 

•  GEORGIA  • 
Colonial    Films,    71    Walton    St., 

N.W.,  .Alpine  5378,  Atlanta. 
Stevens  Pictures,  Inc.,  101  Walton 

St.,  N.  W.,  Atlanta  3. 


•    LOUISIANA   • 
Stanley     Projection     Company. 

211'^  Murray  St.,  Alexandria. 

Stevens  Pictures,  Inc.,  1307  Tu- 
lane  Ave.,  New  Orleans. 

Delta   Visual  Service,  Inc.,  815 

Pn\Hra«  St..  New  Orleans  1.3. 
Phones:  CA  3945  -  RA  9143. 

•  mssissippi  • 

Herschel   Smith   Company,   119 

Roach  St.,  Jackson  110. 

•  TENNESSEE  • 

Southern    Visual    Films,    687 

Shrine  Bldg.,  Memphis. 

Tennessee  Visual  Education 
Service,  416  A.  Broad  St.,  Nash- 
ville. 

•  VIRGINIA   • 

Tidewater  Audio- Visual  Center. 

617  W.  35th  St..  Norfolk  8.  Phone 
Ma  5-1371. 

MIDWESTERN   STATES 

•  ILLINOIS  • 

American  Film  Registry,  24  E. 

Eighth  Street,  Chicago  5. 

Association  Films.  Inc.,  561  Hill- 
grove,  LaGrange,  Illinois. 

Atlas  Film  Corporation,  1111 
South  Boulevard,  Oak  Park. 

The  Jam  Handy  Organization, 

230  N.  Michigan  Ave.,  Chicago  1- 

.\Iidwest  Visual  Equipment  Co.. 

3518  Devon  Ave.,  Chicago  45. 

Swarik  Motion  Pictures,  614  N. 

Skinker  Blvd.,  St.  Louis  5,  Mo. 

•  IOWA  • 
Pratt  Sound  Films,  Inc.,  720  3rd 

Ave.,  S.E.,  Cedar  Rapids,  Iowa. 

•  KANSASmSSOURI  • 

Erker   Bros.   Optical    Co.,   908 

Olive  St.,  St.  Louis  1. 

Swank  Motion  Pictures,  614  N. 
Skinker  Blvd.,  St.  Louis  5. 

•  MICHIGAN  • 

Engleman    Visual    Education 

Service,  4754-56  Woodward  Ave.. 
Detroit  1. 

The  Jam  Handy  Organization, 

2821  E.  Grand  Blvd.,  Detroit  11. 

Capital  Film  Service,  224  Abbott 
Road,  East  Lansing,  Michigan. 

•   OHIO   • 
Ralph   V.    Haile   &   Associates. 

326  E.  Fourth.  Cincinnati  2. 


•  OHIO  • 

Academy    Film    Service    Inc., 

2110  Payne  Ave.,  Cleveland 
14. 

Kryan  Film  Service,  1810  E.  12th 

St,  Qeveland  14. 

Sunray  Films,  Inc.,  2108  Payne 

Ave.,  Cleveland  14. 

The  Jam  Handy  Organization, 

310  Talbott  Building,  Dayton  2. 

Twyman    Films   Inc.,   400   West 

First  Street,  Dayton. 

M.  H.  Martin  Company,  1118 
Lincoln  Way  E.,  Massillon. 

WESTERN   STATES 

•   CALIFORNIA  • 

LOS  ANGELES  AREA 

Donald  J.  Clausonthue  Co.,  1829 

X.   Craig  Ave..   Alladena 

Coast  Visual  Education  Co.,  562ii 
HolK-wood  Blvd.,  Hollywood  28. 

Hollvwood    Camera    Exchange. 

1600  N.  Cahuenga  Blvd.,  HoU> 
wood  28. 

The  Jam  Handy  Organization, 

1402  Ridgewood  Place,  Hol- 
lywood 28. 

Kalke  Company,  829  S.  Flower  St.. 

Los  Angeles  17. 

S.O.S.    Cinema    Supplv    Corp., 

6331  Hollywood  Blvd.,  HoUy'd  28. 

spindJer  &  Sauppe,  2201  Beverl> 
Blvd.,  Los  Angeles  4. 

SAN  FRANCISCO  AREA 
Association  Films,  Inc.,  351  Turk 

St.,  San  Francisco  2. 

Westcoast  Films,  350  Battery  St, 

San  Francisco  11. 

•  COLORADO   • 

Dale  Deane's  Home  Movie  Sale» 
Agency,  28  E.  Ninth  Ave.,  Den 
ver  3. 

•  OKLAHOMA   • 

Cory  Motion  Picture  Equip- 
ment, 522  N  .Broadway,  Okla- 
homa City  2. 

•  OREGON  • 
Moore's  Motion  Picture  Service. 

33  N.  W.  9th  Ave.,  Portland 
9,  Oregon. 

•  TEXAS  • 

Association    Films,   Inc.,    1108 

Jackson  Street,  Dallas  2. 
George  H.  MitcheU  Co.,  712  N. 

Haskell,  Dallas  1. 

•   UTAH   • 

Deseret  Book  Company,  44  E.  So. 

Temple  St.,  Sah  Lake  City  10. 


Aljac   Productions   Readies 
Simplified  Sliderdm  Viewer 

♦Manufacture  of  a  new  tab 
virtter  for  filmstrips  has  been  star 
ed  by  Aljac  Productions.  ln( 
Honim  filmstrip  producers  in  Fre 
port.  New  York.  The  Aljac  Viewc 
is  said  to  permit  greater  use  < 
filmstrips  owned  by  industry,  co 
li'ges  and  schools. 

Intended  for  use  by  the  salesmai 
service  man,  teacher  or  student,  t\ 
Aljac  Viewer  is  described  as  ha. 
ing:  a  large,  clear  illuminated  ir 
age:  double  sprocket  strip-advam 
mechanism;  quick  adjustment  to  o 
timum  viewing  angle;  easy  rebul 
ing:  sturdy  precision  constructioi 
streamline  styling,  compactnes 
Folded,  the  viewer  measures  2'f4 
4-' t  X  634  inches — making  it  co 
venient  to  carry. 

Detailed  information  about  tl 
Aljac  \  iewer  is  available  from  .Al' 
Productions.  Inc..  107  N.  Ln: 
beach  Avenue.  Freeport.  Long  1 
land.  New  \  ork. 

>        *        * 
Offers  'Jack-Box'  for  lndividu< 
Listening  to  Sound  Equipment 
♦  .\  ""Jack-Box     containing  six  "i 
put  jacks  for  distributing  sound 
headphones  has  been  announced  1 
Language   Training   Aids.   Sil 
Spring.  Maryland. 

Plugged  into  the  extension  spe.i 
er  jack  of  a  tape  recorder  or  motii 
picture  projector,  the  Jack-Box  a 
tomatically  cuts  off  the  loudspeak. 
Thus  it  serves  as  an  aid  to  audi 
visual  use  in  classrooms  and  voa  j 
tional  training  situations:  the  roo  \ 
is  kept  quiet  and  no  disturbance 
created  for  those  who  may  be  wm 
ing  or  studying  nearby. 

The  Jack-Box  accommodates 
to  12  sets  of  headphones  when  u> 
with  Mallory  No.  75  phone  plu; 
If  it  is  necessary  to  serve  more  tli 
12  sets  of  headphones,  additi^  ■ 
Jack-Boxes  may  be  plugged  ii 
the  first  Jack-Box. 

Further  information  on  this  auci 
device  may  be  obtained  from  Lai 
guage  Training  .\ids.  12101  \  allfl 
wood  Drive,  .Silver  Spring,  MaJ 
land. 


SOUND  RECORDIN 

at   a   reasonable  cost 

High     fidelity     16     or     3S.      Qual 
guaranteed.     Complete    studio    a 
laboratory    services      Color    p^nti 
and  lacquer  coating. 

ESCAR 

MOTION  PICTURE  SERVICE 


USE  THIS  DIRECTORY,  TO  LOCATE  THE  BEST  IN  EQUIPMENT,  FILMS  AND  PROJECTION 


7315   Carnegie    Ave.. 
Cleveland    3.    Ohio 
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DISCUSS    THE    KODACHROME    CHANGEOVER    TO    TYPE    5269 


(CONTINUED  FROM  PACE  17  I 
ti\t*.  as  we  have  been  using  and 
rt'i  cimmending  ever  since  we  have 
"111  printing  Kodachrome.  and  the 
i;irk  is  made  with  the  correct  maxi- 
iiurn  density  (1.6  ti)  2.2  should 
.^■■Tk  OK.  The  recommended  den- 
■  il\  is  1.8 1,  we  simply  make  a  nega- 
ivi"  printing  track  from  the  positive 
i-in:.'  a  one-to-one  optical  printer 
irid  end  up  with  a  negative  with  the 
nncct  emulsion  position.  This  nega- 
i'. I  Is  then  used  for  printing  on  the 
\f\\  5269  stock. 

I  rue.  it  is  going  to  cost  a  few 
l.illars  but  you  end  up  with  a  better 
>iilure,  better  track,  and  before 
his  time  you  couldn't  buy  this 
|ii.ility  for  any  amount  of  money. 
A  •  have  made  tests  and  we  feel  the 
-lilts  are  very  satisfactory. 
I  lure  will  probably  be  a  few 
lusitive  tracks  that  may  not  lend 
hemselves  to  printing  and  these 
•ases  will  have  to  be  worked  out  in- 
lividually.  but  in  most  cases  thev 
an  probably  be  sohed  li\  rerecord- 
ng. 

Just  in  case  this  cant  be  done,  a 
Type  A  print  can  be  made  using 
ihe  old  printing  track.  The  worst 
hat  can  happen  is  that  a  print  on 
■ype  A  would  cost  a  little  more 
ince  the  stock  costs  a  little  more. 
n  any  event,  the  producer  is  still 
ble  to  get  prints. 

A  few  people  may  be  concerned 
lat  the  new  duplicating  film  may 
|ive  them  a  color  hue  which  mav  be 
jiflerent,  or  the  better  definition 
kill  show  up  something  the\  didn't 
lee  in  their  print  before,  etc.  Natur- 
(Uy.  the  color  of  prints  made  from 
he  new  stock  will  be  different  and 
fetter.  Unless  it  is  different  and  bet- 
;r  it  would  be  perfectlv  sillv  to 
ring  it  out. 

Grain  and  Definition  Improved 
The  tests  we  made  with  the  new 
lock  show  the  grain  to  be  slightK 


PROCESS    YOUR   OWN 
lernm    S    35inin    FILM 


ATfiAM  Portable 

MiaON   Developing  Outfit 

pie.     Uniform,     Economical     and     Speedy  ! 

cess    up    to   200    ft     Il6-:i5    or 

im  film  I   .  ,  ,  immediately! 

■ds  only    1   gal.   of  solution  ! 

iniess     steel    —    tanks,     reels, 
■atchprnof  loader! 

!-;,rii.  ..-.1  —  prices    from    SSS. 
f-P/ocessing    booklet    &    96    pg., 
[Annual   Photo   Equip.    Catalog— 
iDept.  B.S. 


lURKE    &   JAMES,  INC 

S.  >A/abash       Chicago  4.  Illinois 


lUMBER      2 


better,  and  the  definition  quite  a  lot 
better.  Such  things  as  foliage  and 
green  trees  instead  of  being  a  mass 
of  green  now  show  detail.  This  is 
true  in  first  generation  prints,  but  it 
is  especially  true  in  the  second  gen- 
eration prints. 

Here  again,  if  you  have  a  proper 
direct  positive  sound  track  vou  can 
make  the  proper  negative  track  for 
printing  from  masters.  You  can,  of 
course,  expect  a  difference  in  the 
prints  you  will  get.  but  the  whole 
purpose  of  research  is  to  improve 
products. 

2nd  Generation  Prints  Improved 
Second  generation  prints  made  on 
5269  from  masters  made  on  5269 
show-  a  very  definite  improvement 
over  anything  we  have  ever  been 
able  to  produce  in  the  past. 

In  fact,  we  believe  that  for  the 
first  time  it  can  be  said  that  prints 
from  masters  are  satisfactory.  We 
ha\e  done  this  type  of  printing  in 
the  past,  but  only  under  protest  or 
»hen  it  simply  had  to  be  done. 
Prints  made  from  masters  on  .5265 
and  then  printed  on  5269  will  not 
be  improved.  The  5269  must  be 
used  in  both  steps  to  get  the  im- 
proved  results. 

Summary  of  Film  Comparison 
To  sum  up  —  our  tests  show  that 
the  new  Kodachrome  print  stock  No. 
5269  w  ill  provide.  1 1  a  better  print 
from  the  original,  and  a  tremend- 
ously improved  print  from  a  5269 
master,  and  2 1  an  improved  quality 
of  sound.  However,  our  tests  further 
establish  that  there  is  no  need  for 
alarm  regarding  the  use  of  5269 
replaceinent  sections  in  existing 
5265  prints.  The  picture  will  be  im- 
proved, the  sound  w  ill  be  better  — 
but   the   repair    sections    will    work 

out.  Bp 

*  t  » 

Persons  Directs  Promotion 
for  Circle  Film  Laboratories 

♦  Hal  Persons  has  been  appointed 
advertising  and  sales  promotion 
manager  of  Circle  Film  Laborato- 
ries. Inc.,  of  New  York.  Herbert  R. 
Pilzer.  president,  has  announced. 

As  part  of  an  expansion  move. 
Persons  joins  the  14-year  old  com- 
pany following  five  \ears  in  adver- 
tising work  on  Radio  Television 
Daily.  He  has  some  15  years  ex- 
perience in  the  theatrical  and  tele- 
vision fields. 

<:■  e  ft 

Transfilm,  inc.  to  Open  Branch 
Production  Office  in  Hollywood 

♦Transfilm  Incorporated  will  open 
a  branch  production  office  in  HoUv- 
wood.  The  move  is  aimed  at  in- 
creasing service  to  advertising  agen- 
cies  with    major   TY   operations. 
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CERAMIULUE/flDP, 


PROJ  ECTIOIV\LA> 


1 W^  i'.\^ 


7<one  of  tfie  greatest  projection 
lamp  development^  in 
tlie  last  decade^ 


Brigtiler— Ceramic  Blue  Top  won't  scratch,  chip  or  peel  like 
ordinary  painted  tops  .  .  .  filaments  are  machine  made 
for  brighter  pictures. 

Cooler— Ceramic  Blue  Top  is  bonded  to  the  glass  .  .  .  improves 
heat  dissipation. 

Longer  Lasting — Cooler  operation  of  Ceramic  Blue  Tops  as- 
sures longer  lamp  life.  Another  plus:  exclusive  Sylvania 
shock  absorbers  protect  filaments  in  larger  lamps  from 
vibration. 

Ask  lor  a  Sylvania'  Blue  Top  for  your  projector  today 
. . .  your  Mlldes  and  movlea  deaarva  tha  baati 

l^3\  Sylvania  Electric  Products  Inc., 

1740  Broadway,  New  York  19,  N.  Y. 

. . .  fastest  growing  name  in  sightl 
ELECTRONICS   •    TELEVISION    •    ATOMIC    ENERGY 


V  SYLVANIA' 


LIGHTING    •    RADIO 


THE  "BLUE-CHIPS"  OF   THE   AUDIO-VISUAL   FIELD   ADVERTISE 
REGULARLY  IN  THE  PAGES  OF  BUSINESS  SCREEN  MAGAZINE 


"SCREEN   ADVENTURES^' 
A  catalog  of  ideas  .  .    ~7/P^^ 

If  your  organization  is  not  yet  tak- 
ing advantage  ot  the  vast  store  of 
16mm  films  available  in  every  sub- 
ject area,  write  for  your  free  copy 
of  "Screen  Adventures,"  a  16- 
page  book  listing  325  representa- 
tive 16mm  sound  films.  Listed  by 
subject,  synopsis,  source. 


Throughout  the  nation,  leaders  in  business 
and  industry  are  using  Ampro  16mm  Sound 
Projectors  to  present  ideas  and  stimulate 
creative  thinking.  Among  the  firms 
who  depend  upon  Ampro  to  sell 
ideas,  products  and  services  are  these: 

•  Aluminum  Company  of  America 

•  American  President  Lines 

•  Duo-Ttierm  Division  of  Motor  Wheel  Corp. 

•  Kendall  Refining  Company 

•  Tfie  Kroger  Company 

•  The  Procter  &  Gamble  Company 

•  Standard  Oil  Company  of  California 


AMPRO    CORPORATION 

(A  Subsidiary  ol  Genefal  Precision  Eguipmenl  Corporation) 
1345     DIVERSEY    PARKWAY,     CHICAGO     14,     ILL 

Send  my  free  copy  of  "Screen  Adventures." 
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WtWa  AHU  LOMMLNTAHY  QN  VISUAL  nEVELUPMKI\T 


Netherlands'  training  group  demonstrates  "chalk-screen"  technique. 


Grey  Chalkboard  Used  for 
Slide  Projection   in  Holland 

"♦^  A  gre)  ihalkl>nar(l  is  being  used 
as  a  multi-functional  projection 
screen  by  the  audio-visual  aids  cen- 
ter for  industry  and  technical  edu- 
cation. "Technisch  Filmcentrum." 
The  Hague.  The  Netherlands. 

Pleased  with  the  result  of  the 
"chalk-screen"  innovation,  K.  J. 
Blaauw  of  Technisch  Filmcentrum 
envisions  man\  possibilities  for  utili- 
zation in  training  demonstrations. 
The  grey  chalkboards  advantage  is 
that  its  greyness  serves  as  a  projec- 
tion surface  and  yet  it  remains  a 
chalkboard. 

With  the  chalkboard  screen  it  is 
possible  to  make  notes,  draw  arrows 
or  other  indication  marks  pertinent 
to  the  projected  image.  The  demon- 
strator can  copy  parts  of  objects 
projected,  switch  off  the  projector 
and  continue  with  a  personalized 
demonstration,  using  the  chalkboard 
in  the  conventional  way. 

A  large  insurance  company  in 
The  Netherlands  uses  the  grey 
chalkboard  system  to  teach  their 
employees  how  to  fill  in  intricate 
forms:  first  a  slide  of  a  correctly 
filled  in  form  is  projected;  this  im- 
age is  followed  by  a  slide  which 
shows  a  blank  one:  the  projected 
blank  form  is  filled  in  by  a  trainee. 
Thus,  visual  training  is  made  active 
instead  of  passive  —  the  trainee  ac- 
tually "gets  into  the  picture." 

When  a  projected  slide  presenta- 
tion is  finished,  the  grey  chalkboard 
may  continue  to  hold  a  chalk  "still" 
image  before  the  trainee  audience. 
The  chalkboard  screen  technique 
works  with  any  .slide  projector  with 
a  .500  or  T.SO.wall  projector  kmip. 
according  to  Blaauv\. 

Information  on  the  use  of  the 
"chalk  screen"  was  relayed  to  Busi- 
ness ScRiCEN  b>  Howard  .S.  Kresge. 
of  the  I  nited  Stales  Mission  to  the 
North  Atlantic  Treaty  Organization. 


Miami  Productions  Opens; 
Has  Branch  in  New  York 

-•f  Miami  Productions,  Inc.  has 
opened  a  ne»  studio  at  320  West 
Flagler  Street.  Miami.  Florida,  and 
New  York  offices  at  l.S  \^'est  44th 
Street. 

Alan  Baskin.  president  of  the  new 
firm,  has  had  wide  experience  in 
practically  all  phases  of  audio  and 
visual  communications,  including 
theatrical  and  radio  work  in  Miami : 
radio,  stage  and  television  in  New 
York  and  Hollywood.  He  designed 
sets  and  acted  as  stage  manager  for 
the  first  production  of  Susan  and 
God,  with  Joseph  Cotton:  acted  on 
the  New  York  stage  and  in  Holly- 
wood films:  wrote  scripts  for  many 
radio  and  television  presentations; 
|iroduced.  directed  and  wrote  the 
weekly  Air  Force  show.  Look  To 
The  Skies:  and  was  a  foreign  cor- 
respondent for  CBS  in  Vienna. 

Las  Vegas.  Tuscon  and  Phoenix 
were  all  considered  as  a  location  for 
the  new  motion  picture  studio,  but 
Mr.  Baskin  decided  on  his  native 
Miami  for  the  following  reasons: 
Miami  presents  a  better  opportunity 
for  outdoor  location  work  all  year 
round,  particularly  for  color  work; 
it  is  closer  to  New  York  by  air  than 
other  locations,  and  the  processing 
of  film  can  be  done  in  that  city  and 
be  returned  to  Miami  within  24-48 
hours;  Miami  is  the  gateway  to 
Latin  America  and  Mr.  Baskin  sees 
a  great  potential  film  market  in  the 
Latin  American  countries  and  feels 
that  the  market  will  be  greatlv  in- 
creased with  the  opening  in  Miami 
of  the  Interama:  and  that  Miami 
is  the  best  location  to  provide  ser- 
vice to  the  New  York  producer  in 
search  of  a  tropical  setting.  MPI's 
completely  equipped  studio  can  pro- 
vide that  service. 

Producti<in  supervisor  Bert  Burns 
will  be  in  charge  of  the  New  York 
office.  IB' 


"(Te  ill  the  U.  S.  are  still  ahead  in  the  teihniijue  of  making 
rlassroom  films  (the  Russian  films  are  like  our  'documentaries.' 
and  are  not  closely  integrated  into  the  curriculum).  But  the 
fiussians  seem  to  he  jorginfi  rapidly  ahead  of  us  in  the  classroom 
use  ()/  films  unit  in  the  production  oj  films  in   quantity.' 

from  the  eyewitness  report  of  William  Benloo 
in  the  1956  Britannica  Book  of  the  Year 


Plastic  Lens  Screen  Offers  Promise  for  Daylight  Viewin 

or  direct  projection  by  using  il 
Lenscreen  material.  Lenscreen  i , 
be  used  to  advantage  with  automat 
projectors,  microfllni  readers,  pr 
jection    television,    as    viewing    i 


*  Unless  he's  calling  on  a  company 
which  is  equipped  with  a  little 
ibeatre  or  a  room  easily  darkened, 
the  salesman  is  in  danger  of  ha\ing 
his  projected  visual  presentation  go 
dim.  Lighting  in  sales  exhibit  areas 
and  ordinary  training  rooms  fre- 
quently hinders  projection  original- 
ly meant  for  darkened  theatres.  In 
a  dark-theatre  situation,  the  sales- 
man or  trainer,  who  must  continue 
communicating  personally.  ma\  lose 
contact  with  his  audience.  For  these 
reasons  "daylight"  projection  is 
valuable  —  that  is.  projection  which 
sustains  under  "normal"  room  light- 
ing conditions. 

A  new  line  of  portable  screens  for 
daylight  projection  has  been  de- 
\eloped  by  Polacoat  Incorporated. 
Blue  Ash.  Ohio.  The  basic  model  of 
this  line  is  the  Lenscreen  "625". 
named  for  its  625  square-inch  plas- 
tic viewing  lens.  The  unit's  daylight- 
duty  power  is  in  this  viewing  lens, 
a  transparent,  plastic  membrane,  a 
field  lens  of  extremely  short  plane 
of  focus  which,  the  manufacturer 
suggests,  is  a  new  conception  in 
optics. 

Enlarging  on  the  direct  viewing 
principle,  in  which  the  transparency 
is  placed  between  the  observer  and 
the  light  source.  Polacoat  developed 
a  Lenscreen  material  which  could 
be  used  as  a  replacement  or  vivi- 
fying material  for  ground  glass  or 
other  diffusing  materials  such  as 
sand  blasted  plexiglas  or  acetate 
ordinarily  used  in  rear  projection. 
Besides  its  standardized  lines.  Pola- 
coat is  offering  a  complete  choice  of 
Lenscreen  materials  by  the  square 
foot.  The  idea  is  that  existing  units 
can  be  converted   to  direct   xieuing 


Portable  screens 
for  daylight  viewing 
of  projected  visuals 
are  the  new  product 
offering  of  Polacoat, 
Ohio  manufacturer. 
Inset  photo  shows 
compact  size  of 
folded  screen  for 
carrying  by  sales- 
men, teachers  or 
training  personnel. 


as  built-in  transparent  screens. 

The   new   "625"   screen    fold- 
about    the    size    of    a    card    till 
Placed  on  a  table  or  desk,  it  o|"  i 
with   the  covers  forming  a  shadi. 
or  contrast  compartment  behind  it 
625    square-inch    lens.    A    self-i  i 
tained  mirror  located  in  the  conli.i 
compartment  reverts  the  projecli- 
beam  to  the  back  of  the  transpan- 
Lenscreen  membrane. 

The  projector,  located  to  the  ri^ 
front    of    the    screen,    is    direi  li 
through    a  shielded   opening   to   li 
mirror.    The    operator    focuses    I 
observing    the    image    on    the    \i 
membrane  just  as  though  it  wen 
conventional  screen.  The  mirror  :i 
rangement   shortens   the   projedi' 
distance  and  allows  the  projector 
be  operated  by  the  speaker  while  I 
is  in  front  of  the  group. 

As  the  image  is  projected  to  ll 
Lenscreen  strata's  rear  surface,  t;ii 
elemental  area  of  the  screen  trai 
mits  a  segment  of  the  image  li:: 
and  diverges  that  segment  to 
l»road  field  of  view  for  the  in;i 
audience.  Essentially  transparcr 
the  Lenscreen  is  capable  of  niici 
scopic  definition  and  does  not 
itself  turn  while  or  milky  as  it  fji 
room  lighting. 

Detailed  information  on  Li 
screen  "625"  (and  smaller  modii 
and  the  selection  of  Lenscreen  ad.i 
table  materials  is  available  fr^' 
Polacoat  Incorporated.  'J7.50  Con 
liri   Knad.  Blue    \sh.  Ohio.  I 


WHY   7   OUT   OF   THE   ID 


'Based  on  recent  ARB  Audi- 
ence Composition  Studies  of 
Netioork  Situation  Comedies. 
'•  I  Love  Lucy 44.8 

2.  Honeymooners .  .  .  .34.2 

3.  December  Bride-  -  .32.7 

4.  Our  Miss  Brooks.  .    29.3 

5.  Burns  &  Allen 28.5 

6.  Life  of  Riley 26.2 

7.  Make  Room 

For  Daddy 21.9 

8-  Bob  Cummings-  -  -  .20.9 

9.  Meet  Millie 20.6 

10.  Father  Knows  Best.  19.6 


TOP-RANKING*  TV   SHOWS 


IN    AMERICA   USE 


LIGHTING   AND 


PRODUCTION    EQUIPMENT 


t 


REASON:  The  new  J.  G.  McAlister  Dual  Steer- 
ing Crab  Dolly  is  the  one  and  only  completely 
maneuverable  camera  cJolly  tocJay.  Just  intro- 
duced, it  already  ranks  among  the  five  most 
valuable  technical  contributions  to  modern  film 
production.  If  reduces  set-up  time,  enables  a 
director  to  introduce  a  wider  variety  of  cine- 
matic effects  and,  at  the  some  time,  cut  his 
allotted  shooting  schedule.  For  complete  details, 
write  for  free  booklet. 


The  newest,  most  advanced  lighting 
and  production  equipment  is  made  by         ^ 


NEW!  Colorful,  catalog-brochure.  "Netv  Dimensions 

in  Controlled  Studio  Lighting'.' 
NEW!  16  page  booklet  describes  Crab  Dolly  operation 


(sales  &  rentals) 

1117  North  McCadden  Place 
Hollywood  38,  California 


"Call 


he  Dow 
enterprising   service   stat 


services   con   m' 


around   the   clock 


Dow   does   this   by   means   of  an 
entertaining  photoploy  in  color.     Call   It  Free, " 

produced   by   The  Jom   Handy   Organization   in   Hollywood. 
For   pictures   that  entertain   white   they   put   across 
the  messoge,  call 


7^  JAM  HANDY 


Visualizations 

Presentations 

Live  Shows 


NEW    YORK     19     •    CHICAGO     1     •     PITTSBURGH    22     •    DETROIT    11     • 


DAYTON    2     •     HOLLYWOOJ 

Motion  Pictures 

Slidefilms 

Training  Assistance 
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Keeps  Your  Secrets,  too! 


Pathe  considers  itself  a  "member  of  v 


our 


family"   when   it  serves  your  processing 


needs.  Not  only  do  you  receive  the  finest 
in  service  —  backed  up  bv  unparalleled 

o 

*W  film  and  processing  qualitv  —  but  it  is  part 

of  Pathe's  jvufcssiuiuil  attitude  to  respect 
your  confidence  to  the  smallest  detail. 


I 

1^ 


YOU   CAN   PUT  YOUR  FAITH   IN   PATHE-THE  ONLyI 
MAJOR  INDEPENDENT  FOR  ALL  YOUR  FILM  SERVICES 


CALL  OR  WRITE 


Laboratories,  Inc. 


HOLLYWOOD   6823  Santa  Monica   Blvd.     •     Hollywood  9-3961     •     NEW   YORK    105   East   106th  Street    •    TRafalgar  6-1120 


GREAT  MOTION    PICTURES  ARE   PROCESSED   BY 


^a///^' 


Loborotories,  Inc.  Is  a  subsidiary  of  CHESAPEAKE  INDUSTRIES,  INC. 


How  the  business  man's 
approach  resuhs  in  films 
profitable  to  CLIENTS . . . 

IN  THE  making  of  business  films,  production  talent  is  not 
enough.  Ahead  of  that  comes  ability  to  analyze  a  problem 
.  .  .  pinpoint  the  objectives  ...  set  up  procedures  that  will 
meet  those  objectives  with  dramatic  power. 

This  ability  is  not  easily  come  by.  At  Caravel  it  has  been 
acquired  through  the  making  of  hundreds  of  business  films, 
each  shaped  to  a  specific  purpose.  For  leading  corporations, 
some  of  whom  have  been  our  clients  for  more  than  20  years. 

We  have  great  respect  for  talent.  But  we  have  even  greater 
respect  for  talent  tempered  by  sound  judgment. 

If  you  are  considering  one  or  more  films  in  your  1953 
budget .  .  .  and  if  you  favor  the  business  man's  approach  .  .  . 
an  early  meeting  may  be  nuitually  profitable.  You  have  only 
to  say  when  and  where. 

iCARAVEL  FILM 

INCORPORATED 

730    FIFTH    AVENUE  •  NEW   YORK   •   TEL.   CIRCLE    7-6110 


Good  enough  is  really  not  good 
enough  these  days,  particularly  in  the  field  of 
film  communications. . .  Today's  audiences  have 
seen  too  many  quality  films  in  theaters  and  in 
their  homes  to  be  satisfied  with  a  trite,  amateur- 
ish approach  to  the  presentation  of  any  story  on 
film.  .  .  Perceptive  and  experienced  buyers  of 
business  films  know  that  audiences  cannot  be 
informed  or  favorably  influenced  by  films  which 
do  not  arouse  attention  and  sustain  interest.  .  . 
Our  team  of  top  writers,  directors,  artists  and 
technicians  insure  superior  film  communications. 


John  Sutherland  Productions,  Incorporated 


LOS  ANGELES 

201  North  Occidenlal  Boulevard 

Los  Angeles  26,  California       Dunkirk  8-5121 

NEW   YORK 
33  East  48th  Street 
New  York  17,  New  York       PLaza  51875 

DETROIT 

6560  Cass  Avenue 
Detroit  2.  Michigan        TRinity  2-2280 


ij  It  would  be  difficult  these  day> 
to  liiul  anyone  who  isn't  awaii 
that  oxygen  is  essential  to  life  it 
self  or  that  man  can  do  without 
food  and  water  a  lot  longer  thai 
he  jean  do  without  oxygen.  Bu' 
maiy  of  these  same  people  regari; 
thei  use  of  oxygen  in  the  treat- 
merit  of  sickness  and  accident  will 


a  cei'taiii  amount  of  misapprehen- 
sion and  misunderstanding. 
To  clear  up  these  faulty  and  erron- 
eous notions  about  oxygen,  thi 
Linde  Air  Products  Company,  ;i 
division  of  Union  Carbide  and 
Carbon  Corporation  commissioned 


John  Sutherland  Productions  tc 
write  "Breath  of  Life,"  a  13-min- 
ute,  animation  film  in  full  color. 
Primarily  designed  for  hospital 
superintendents  and  their  staff.*, 
"Breath  of  Life"  also  has  appeal 
for  the  general  public.  Not  only 
does  it  present  factual  information 
believably  and  understandably  but 
the  film  itself  is  entertaining.  It 
demonstrates  the  various  applica- 
tions of  oxygen  therapy,  empha- 
sizes the  care  with  which  hospital 
attendants  administer  this  life- 
giving  substance,  and  shows  why 
all  patients  may  justifiably  have 
confidence  in  the  trained  use  of 
oxygen  in  the  treatment  of  acci- 
dent and  sickness. 


"Breath  of  Life"  is  another  exam-' 
pie  of  the  superior  business  film— 
the  film  with  the  Sutherland  touch! 
—which  combines  quality  enter- 
tainment with  factual  informa-i 
tion  to  produce  maximum  results' 
for  its  sponsor. 


BUSINESS    SCREEN 


Scenes  like  i)iis  ii 


•nf.'Lund  oj  Prninise.    projecl  i\orthenst  Ohio  s  new  stnke  in  world  trade  once  the  St.  Lawrence  Seaway  is  opened. 


How  Filniosound  showed  7()()()  business  leaders 
the  opportunity  of  tiie  St.  Lawrence  seaway 


By  using  audio-visual  communication  at  its  best,  the  Cleve- 
land Electric  Illuminating  Company  has  brought  home  to 
men  of  industry  the  great  opportunities  Northeast  Ohio  will 
gain  from  the  St.  Lawrence  Seaway. 

Bell  &  Howell  Filmosound  projectors  are  used  widely  to  show 
their  award-winning  film.  "Land  of  Promise."  The  film  has  been 
seen  by  7000  officials  of  600  companies.  It  has  been  viewed  by  600 
civic  and  service  groups.  The  Illuminating  Company  reports  this 
film  promotion  has  developed  nearh'  a  half-hillion  dollars  of  indus- 
trial construction  "leads."  It  has  opened  doors,  established  con- 
tacts, provoked  thought  and  action  by  men  of  vision  and  decision. 

Because  the  Filmosound  can  be  counted  on  for  brilliant,  trouble- 
free  projection  in  business,  church  and  school,  this  famous  Bell  t 
Howell  16mm  sound  projector  outsells  all  others. 

Ask  your  dealer  for  a  demonstration,  or  write  for  our  free  bro- 
chure. Bell  &  Howell,  7108  McCormick  Road,  Chicago  45,  Illinois. 


FINER  PRODUCTS  THROUGH 

IMAGINATION 


Bell  &  Howell 


Special  features  of  the  Bell  &  Howell  Filmosound  385 
include:  exclusive  all-gear  drive,  straight-line  optics, 
flickerless  projection.  15-watt  amplifier,  8-inch 
speaker,  sound-insulated  doors,  positive  tilt  control. 
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ON   DESK  TOP 


IN  THE  SHOP 


IN  HOTEL  ROOM 


IN  CONFERENCE  ROOM 


ON  SALES  COUNTER 

SHOW 
MOVIES 


1 


'^■sm 


IN  THE  AUDITORIUM 


with  only   I   projector 

...the  TSI-Duolite 


With  built-in  screen 


Yes,  we  mean  anywhere  .  .  .  even  in  lighted  rooms. 
With  the  Duolite  you  can  show  16  mm  movies  in  many 
places  that  were  never  before  practical.  The  Duolite 
has  a  large  built-in  TV  size  screen  that  gives  you 
beautiful  picture  reproduction  without  the  fuss  and 
bother  of  setting-up  a  screen  or  darkening  the  room. 
Yet,  when  you  want  to  use  a  standard  external  screen, 
the  same  projector  can  be  used.  Just  a  flip  of  the 
lever  and  you're  ready  to  go. 

The  built-in  screen  allows  movies  to  be  shown  anyplace 
you  can  set  the  projector  down  and  plug  it  in.  Think 
of  that!  Think  what  that  could  mean  in  terms  of  your 
doubling  or  even  tripling  the  use  of  your  films.  Salesmen 
love  the  Duolite.  It's  so  easy  to  set-up  and  operate. 
They  don't  hove  to  lug  around  a  separate  screen  and 
other  equipment.  Sales  films  can  be  shown  right  on 
the  prospects  desk  without  any  disturbance  at  all. 
Any  room  big  enough  for  a  desk  is  big  enough  for 
a  Duolite  show. 

Write  today  for  free  literature  and  complete  specifi- 
cations on  the  Duolite.  If  you  wish,  a  demonstration 
can  be  arranged  at  no  obligation. 
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Business   Screen   Annual   Film   Awards   Review: 

24  Motion  Pictures  and  Sound  Slidefilms  Honored 
by  National  Committee  on  Films  for  Safety 

I'aiifir  Cms  S   Klrctnc 


I  MM  ,srHY"s  KXTKNSIVK  use  (if  ImiIIi 
nioliou  pictiiri-s  and  souikI  slidc- 
Klrns  fur  the  iirfieiit  task  uf  safel\ 
i'rlucatii)ii  cfintiiiued  to  lie  deiiKin- 
strated  as  sponsored  subjects  doiiiin- 
aled  the  1956  award  (diiipetition 
sjjonsored  by  the  .National  Corniiiil- 
tee  on  Fihiis  for  Safet). 

Anion;;  the  21  motion  pictures 
honored  as  the  outstanding  accident 
prevention  fihus  produced  in  1955. 
I  t  nnjlitm  pictures  were  sponsored 
productions.  Three  sound  slidefilms 
cited  were  also  sponsored.  Syndi- 
cated and  other  independent  produc- 
tions won  the  remaining  four 
awards. 

Representing  22  national  organi- 
/lalions.  the  National  Conmiittee  on 
Kilnis  for  Safety  makes  annual 
awards  for  safety  films  in  the  fields 
of  traffic,  occupational,  home  and 
general  safety.  John  B.  McCullough. 
director  of  technical  services  for  the 
Motion  Picture  Association  of 
America,  is  chairman  of  the  com- 
mittee which  strives  to  improve  pub- 
lic knowledge  of  accident  preven- 
tion measures  through  \  isual  means. 

National  Safet)  Committee  award 
\\  inners  included : 

()c-ru|>ational   .Motion   Pictures 

Bronze  Plaque  awards  to — The 
Days  of  Our  Years,  produced  b\ 
Dudley  Pictures  Corp.  for  Union 
Pacific  Railroad  Company,  and 
Ground  Safely  on  the  Flight  Line. 
produced  by  .Sam  Orleans  &  Asso- 
ciates. Inc..  for  the  Inited  States 
Air  Force. 

Certificate  Awards  of  Merit  in  the 
Occupational  Safety  category  went 
to  these  motion  pictures —  Assign- 
ment: Safety,  produced  b\  Parr\ 
Films  Ltd.  for  British  Columbia 
Lumber  Manufacturers  Assn.: 
(,rnne  Operation.  Safety  Precau- 
tions, produced  b\  MPO  Produc- 
tions. Inc.,  for  the  L  .S.  Navy:  Safe 
Passage,  produced  by  Ravtheon 
Manufacturing  Company:  Safe  Pole 
Cliinhing  Training,  produced  b\ 
Texas  Industrial  Film  (^)nij3an\  f(pr 
Southwestern  Bell  Telc|)hone  ('orn- 
pany  :  .Signs  Without  If  ords.  pro- 
duced by  Vogue-W  riglil  Studios  for 
international  Harvester  Companv  : 
I  nder  Control,  produced  b\  Henr\ 
Strauss  &  Company  for  Esso  Stand- 
ard Oil  Ct>mpanv . 

Sound  slidefilm  wiimers  in  the 
Occupational  Safet)  eategor)  were 
—  (plaque  I  Tuhe  -Inother  Look. 
produced  by  Vogue-Wright  Studios 
lor  Hardware  Mutuals.  and  a  cer- 
tificate award  to  Look  I  p  and  Live. 
produced   liv    Pearson   &    Luce    Pro- 


iluctions    To 
Compan). 

Trallir  anil  TranHportation 
Motion    Pictures 

Plaipie  awards  to — The  Case  of 
Officer  Hallilirand.  produced  by 
\\  ilding  Picture  Productions.  Inc.. 
for  the  Ohio  Oil  Company:  I'm  ;Vo 
h  ool  on  a  Bicycle,  produced  for  svn- 
dication  by  Walt  Disney  Produc- 
tions; Noontime  Nonsense,  pro 
duced  by  and  for  the  Nationa 
.'^afetN  Council. 

Certificate  awards  in  this  grouj 
of  traffic  safet \  films  were  presented 
to  Chain  Reaction,  produced  by  Ro 
land  Reed  Productions.  Inc..  foi 
American  Transit  Association; 
Don't  Skid  yourself,  produced  b) 
Aetna  Casualty  &  Surety  Company: 
Lakeuood  Learns  to  Live,  producec 
by  F.  K.  Rockett  Company  for  AAA 
Foundation  for  1  raffle  Safety;  Play 
It  Safe,  produced  by  MPO  Produc 
lions  for  Johnson  &  Johns<in.  \^  in 
ning  a  sound  slidefilm  certificate  ir 
this  category  was  Last  .Stop,  pro 
duced  by  Paragon  Pictures.  Inc..  foi 
Zurich-American    Insurance  Cos. 

General  Motion  Pictures 

Pla(]ues  were  awarded  to — Th 
Flight  Decision,  produced  by  Filn 
Originals  for  National  .Associatior 
of  State  Aviation  Officials  and  AOt 
PA  Foundation.  Inc.;  I'm  No  Fool 
with  Fire,  produced  by  Walt  Dis 
ney  Productions;  Small  Craft  Safety 
produced  independently  by  Herbe 
Kerkow.  Inc.  Certificate  holders  il 
the  General  category  were;  Lef, 
Think  and  Be  Safe,  produced  b; 
Portafilms  and  Tomorrow  We  Hun 
produced  by  New  Hampshire  Fisl 
and  Game  Department. 

In  the  Home  Safety  category,  . 
certificate  award  went  to  the  mo 
tion  picture.  1  oure  in  Cliarge.  pro 
du(ed  for  the  National  Safetv  Cou 
cil. 


Gordon   Enterprises  Adds  Piai 
Facility   in   North   Hollywood 

♦  K\parisi()n  o[  (iordoii  Lnlcrprise 
camera  manufacturers  of  North  Ho 
lywood.    California,    went    forwar] 
recentK     with    the    purchase    of 
40.(MI(l-s(|uare-foot   building   for  ac| 
dilional   plant  spaie. 

Thi'  newh-purchaseil  property 
located  on  the  Northwest  ciu'ner 
Cahuenga  and  Chandler  Blvds, 
North  HolKwood.  across  the  intei 
section  from  the  firni"s  4I.60( 
square-foot  main  plant  and  execi 
tive  offices  at  5S62  .North  Cahueng 
Blvd. 
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Tli^  Font  People 


No  matter  how  large  or  complex  or  mechanized  a  business  may 
become,  its  success  is  still  the  sum  of  human  effort  —  of  people 
coordinated  to  increase  productivity,  to  create  more  jobs,  to  keep 
the  economy  humming.  In  recognition  of  the  importance  of  every 
individual  in  its  far-flung  operations,  Ford  Motor  Company  has 
sponsored  a  highly  effective  new  film,  "The  Ford  People"  .  .  .  em- 
phasizing that  the  quality  of  a  product  depends  on  the  men  and 
women  who  produce  it. 
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Sight  and  Sound 

NEWS    OF    GENERAL    INTEREST 

National  Film  Board  Chief 
Addresses  79th  SMPTE  Guests 

*  15)  jpeakinp  li>  llir  individual,  the 
ddcutncntar),  film,  artistically  and 
hcMieslh  prodiRed.  can  be  an  in;- 
(joitanl  tiM)l  in  maintaining  slabilit\ 
in  a  democratic  society'  and  can  help 
solve  national  and  international 
probliMiis. 

This  «us  the  theme  of  a  speech 
by  Dr.  Albert  W.  Trueman.  chair- 
man of  the  National  Film  Board  of 
Canada,  who  spoke  to  members  of 
the  Society  of  Motion  Picture  and 
Television  Engineers  during  SMP- 
TE"s  79th  semiannual  convention. 
April  30-May  4  at  the  Slatler  Hotel. 
Ne\\  York. 

The  documentary  has  been  of 
particular  value  as  an  educational 
tool.  Dr.  Trueman  noted,  because 
it  challenges  interest  and  provides 
information  which  can  be  related 
to  the  viewer's  personal  experience. 
He  said  that  motion  picture 
production,  technical  developments 
and  facilities  in  Canada  have  been 
increasing  steadily.  The  National 
Film  Board  of  Canada  produced 
487  reels  in  19.5.5.  all  of  which  were 
documentary  films  or  parts  of  docu- 
mentaries, he  added. 

The  SMPTE  meeting  featured  2(1 
technical  sessions  and  an  equipment 
exhibition.  Members  taking  a  field 
trip  to  the  Rivoli  Theatre.  Mav  1. 
heard  a  description  of  the  Todd-AO 
process  by  Dr.  Walter  Zigmund. 
assistant  director  of  research  of  the 
.American   Optical  Companv.         jg' 

Religious  Film  Conference 
Set  for  Chicago  on  July  22 

"•<  .V  Kfligiou?  Auili«j-\  i>ual  Con- 
ference will  be  held  at  the  Hotel 
Sherman  in  Chicago  on  Sunday. 
July  22.  sponsored  jointly  by  the 
-National  Council  of  Churches  and 
the  Church  Federation  of  Greater 
Chicago. 

Delegates  will  see  and  hear  how 
a  program  using  audio-visuals  works 
in  a  large  church  and  a  small 
church.  Problems  related  to  the  use 
of  a-v  in  a  religious  education  pro- 
gram will  be  discussed  and  a  series 
of  previews  of  the  latest  religious 
materials  will  be  shown. 

Those  registering  for  this  confer- 
ence may  also  attend  the  N.A\  .-V 
Trade  Show  and  arrangements  have 
been  worked  out  with  the  Educa- 
tional Film  Library  Association  so 
that  all  registrants  may  participate 
in  their  program  on  Saturda\.  JuK 
21.  For  further  information  on  thesi> 
meetings,  write  to  the  National 
Audio-\  isual  Association.  2.54(1 


Eastwood  Avenue.  Evanston.  111.  oi 
to  Ke\.  Milton  Heitznian.  Nationa 
Council  of  Churches.  257  Fourth 
Ave..  New  \<v:k   10.  N.Y.  ^ 

•         • 

10th  Edinburgh  Film  Festival 
to  be  Held  Aug.  19-Sept.  9 

*  The  mill  Inl.-rnatioiLal  EdinburgI 
Film  Festival  will  be  held  in  thai 
Scottish  cultural  center  .'Vugust  19 
.September  9. 

The  Festival  will  open  with  a  spe 
( iai  performance  attended  by  not 
able  film  personalities.  Other  "'gab 
performances'"  will  be  given  oi 
August  26.  September  2  and  Sep 
teniber  9.  The  regular  program  o 
performances  will  be  held  on  thi 
afternoon  and  evening  (and  morn 
ing  as  announced  I  of  each  week-day 
throughout  the  three  weeks  of  th( 
Festival  in  the  Cameo  Cinema.  Toll 
cross. 

Petroleum  Institute  Films 
Seen  by  18  Million  in  '55 

-X  \I<ilic.ri  piitures  produced  bv  ihi 
American  Petroleum  Institute.  an(l 
its  public  relations  arm.  the  Oil  In 
duslr)  Information  Committee,  wen 
seen  In  IS.UOd.OOO  persons  in  1955 
acKirding  to  OIIC  Executive  Direc 
tor  H.  B.  Miller. 

Both  professional  distributioi 
agencies  and  the  OIIC's  nalion-wid 
organization  \olunteer  oil  men  am 
women  participated  in  arranging  thi 
many  showings.  Miller  said. 

"Our  figures  indicate  that  profes 
sional  distribution  agencies  and  oui 
field  volunteers  arranged  for  no  less 
than  92..5(1()  showings  of  API-OIK 
motion  pictures  in  1955. "■  the  Ex 
ecutive  Director  stated. 

"Total  audiences  involved,  by  ac 
tual  count,  are  close  to  12,506.00( 
individuals.  " 

"In  addition.  API-OIIC  motioi 
pictures  are  shown  frequently  oi 
television.  It  is  reasonable,  am 
probably  conservative,  too,  to  as 
sume  that  through  television  ii 
1955.  our  motion  pictures  reache* 
audiences  in  excess  of  5,000.(X)< 
persons." 

Miller  said  that  most  televisioi 
stations  have  permanent  file  print 
of  -^  Hours  of  Progress,  and  Cross 
roads.  I  .S.A..  two  of  OIIC's  films.  | 


Wayne   University  Offering 
Audio-Visual   Fellowships 

*  (iraduate  study  awards  for  per 
sons  working  toward  a  master's  o: 
doctor  s  degree  with  a  specializatioi 
in  audiovisual  education  are  bein( 
offered  b\  the  College  of  EducatiouB^ll 
W  avne  Inixersity.  Detroit,  Mich 
igan. 

Stipends   for  graduate  assistanc 
begin  at  S1.5()():  those  for  graduat4 
fellowships  at  S2.018.  Each  amoun 
is    for    the    lO-monlh    school    veaj 
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Sinclair 

Refining  Compani] 


clair  Refining  Company  has  ai^ain  sponsored  a  motion  picture 
oted  to  the  theme  of  safety.  The  first  Sinclair  safety  film, 
iracle  in  Paradise  Valley"  produced  in    1949,  ,s;ained   nationwide 

laim  as  one  of  the  most  effective  (ilms  of  its  kind  ever  made, 
w  comes  "The  Incredible  Journey"  a  film  on  farm  safety  that 
US  likely  to  repeat  the  success  of  "Miracle  in  Paradise  Valley." 
:  story  involves  a  strangely  assorted  group  of  people  aboard 
)us.  Why  they  are  there  and  their  destination  are  factors  in  a 
tastic    tale    with    great    emotional    impact.    Created    as    a    public 

£j/ice,    "The    Incr-edible    Journey"    names    neither   the    sponsor    nor 

I!  product,    but    it    is    building    good    will    for    Sinclair    in    safety 

I'grams  throughout  the  country. 
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I  AM  A  FILM... 

My  jub  is  Ui  i>ut  across  a  story. 
My  sponsor  spent  many  dollars  in  the 
making  of  the  original  from  iihich  I 
came.  But  once  we  prints  were  made 
and  showings  began,  he  neglected  me. 

A  oii-  I'm  damaged  goods  .  .  .  Vm  dirty 
.  .  .  Vve  picked  up  oil  spots  .  .  .  I'm 
beginning  to  buckle  and  curl.. . I  have 
many  unsightly  scratches  .  .  .  I  see  the 
audience  getting  irritated,  because  my 
defects  show  up  on  the  screen. 
As  a  result  my  sponsor  is  no  longer 
getting  full  benefit  from  all  he  in- 
vested in  the  original  and  in  me  and 
my  fellow  prints. 

Yet  my  sponsor  can  correct  my  defects 
.  .  .  in  fact  he  could  have  prevented 
many  of  them  from  happening  in  the 
first  place  .  .  .  at  so  little  cost. 
Because  I  like  to  see  an  investment 
pay  off.  dear  sponsor,  ask  Peerless 
how  you  could  have  started  me  off 
right  and  how.  now  that  I  am  in  trou- 
ble, you  can  have  me  put  back  in  the 
pink  of  condition  —  to  serve  you  in 
the  way  I  should. 

Help  me  to  be  all  I  can  be. 
I  want  to  live  a  long  and  useful  life  . .  . 
and  do  a  good  job  for  my  sponsor. 


JEERLESS 

FILM  PROCESSING  CORPORATION 

165   WEST  46lh   STREET.    NEW   YORK   36.   N    Y 
959  SEWARD  STREET.   HOLLYWOOD  3S.  CALIF 
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Business   Screen   Annual   Film   Awards   Review: 

Sponsored  Motion  Pictures  Share  Honors  As 
Winners  of  Scholastic  Film  Awards  Are  Announced 


•¥  Ti-n  >imnsnicii  iiioliiMi  pictures 
uiif  aini>n^'  Minners  uf  the  19o.") 
Naticinal  Film  ,iri<l  Kilnistrip  A«ards 
cuiriiietitioii  <  iMiducted  1)\  Seh(jlas- 
tii  Teacher  Mafia/.ine  and  an- 
nouiiceil  fur  Ma\ .  ]')r>()  [lublicalion. 

Entries  were  evaluated  iin  the 
basis  of  usefuhiess  in  high  school 
f^nglish  and  social  studies  classes. 
1  he\  Mere  judfjed  In  I'ducators  and 
supervisors  in  visual  education. 

Sp(»nsored  motion  picture  awards 
uiMil  to: 

The  Story  oj  Li^ht.  a  l()-minute 
iiihir  film  produced  for  the  Gen- 
eral Electric  Company  by  Joop 
Geesink  and  Transfilm.  Incorpor- 
ated. Released  in  connection  with 
the  7.5th  anniversary  of  the  inven- 
tion of  the  incandescent  lamp,  the 
|iii  lure  used  dolls  and  dioramas  to 
:-lioH  man's  use  of  lisiht  through 
the   ages. 

"Horizons  of  Hope"  Is  Honored 
H(>ri:tnis  oi  Hope,  a  25-niinute 
tihn  sponsored  by  Alfred  P.  Sloan 
Inundation  and  produced  by  John 
Sutherland  Productions.  Depicting 
the  progress  in  cancer-cure  research, 
this  film  shows  the  steps  science 
niay  take  toward  the  elimination  of 
( ancer.  Its  complex  information  was 
presented  so  as  to  be  comprehen- 
sible to  lav  audiences  but  viorth- 
while   f<)r   pri)fessional   groups. 

The  I  aliant  Heart.  'M)  minutes. 
black  and  white,  produced  by  MPO 
Productions  for  the  American  Heart 
\ssociation  in  association  v^ith  E. 
K.  Squibb  and  Sons.  Focussing  on 
residents  of  \^  olfeboro.  N.H..  this 
film  explains  how  a  familv  and 
I  ojnjnunitv  health  groups  help  a  boy 
through  convalescence  after  an  at- 
tack of  rheumatic  fc\<*r. 

Award  to  Ford  Documentary  Film 
The  Toiin  That  (ante  Back,  a  2o- 
minute  ctilor  subject  sponsored  b\ 
Ford  Motor  (^ompanv  and  produced 
li\  MPO  Productions.  Inc.  This 
"frtun  life"  d<tcumentarv.  enacted 
liv  the  people  of  a  small  Missouri 
to»n.  shows  how  citizens,  working 
together,  can  breathe  new  life  into 
a  town. 

The  Pirogue  Maker,  produced  b\ 
Arnold  Kagle  for  Esso  Standard  Oil 
Conipanv.  N.J.  In  color,  this  film 
depicts  the  carving  by  hand  of  a 
pirogue  canoe  from  a  single  cypress 
log.  and  forms  an  artistic  docu- 
mentary of  the  culture  and  i  raft  of 
the  Louisiana  Acadians. 

Spirit  In  the  Earth,  a  20-niinute 
color  film  sponsored  by  P.  Lorillard 
Company  and  |>roduced  b\  the  late 
Man  Shilin.  Tbi-  film  ilraiiiatizes  an 


ancient     Indian     legend     which 
plains   the   reasons   for   the    regula; 
eruptions  of  the  gevser.  "Old  Faith 
ful." 

Career:  Medieal  Techiiolo/iist.  2 
minutes,  sponsored  b\  the  Ameri 
can  Society  of  Medical  Technolo 
gists.  American  Society  of  Clinica 
Pathologists  and  the  College  o 
American  Pathologists  for  the  .\a 
ti(jnal  (jonunittee  for  Careers  ir 
Medical  Technology  under  grant 
from  the  American  Cancer  Sociel; 
and  the  National  ('ancer  .Society  ant 
the  National  Cancer  Institute.  Pro 
duced  in  color  by  Churchill-W  exle 
Productions,  the  documentarv  wa 
designed  to  interest  high  school  stu 
dents  in  medical  technologist  ca 
reers. 

Other  Sponsored  Film  Winners 
Three  other  sponsored  winners  o 
the  Scholastic  awards  were:  Fit- 
faces  oj  Queher.  produced  by  Craw 
lev  Films.  Ltd..  Ontario,  for  Mol 
son's  Brewery  and  entered  bv  th' 
Canadian  Travel  Film  Library 
MacBelh  and  Amg  Richard  II.  t»i 
kinescopes  made  from  Hallmark 
sponsored  television  presentations 
A  16mm  version  of  King  Richarii 
II.  divided  into  three  sections  of 
minutes  each,  is  distributed  ti 
schools  b\  the  Institute  of  Visua 
Training. 

Produced  for  Print  Sales 
Svndicated  jnolion  picture  wni 
ners  included:  \alures  Half  Aert 
Walt  Disnev  Productions;  The  PU 
prints.  Encvclopaedia  Britannic 
Films.  Inc.:  A  Family  Affair.  Men 
tal  Health  Film  Board:  Thursday' 
Children.  British  Information  Serv 
ice:  The  Grey  Metropolis.  FiUi 
Images:  And  A  oh  Miguel.  Inito 
World  Films.  Inc.:  Psycholoe:y  fo 
Living  Series.  McGraw-Hill  Tex 
Films:  The  Steadfast  Tin  Soldia 
Brandon  Films.  Inc.:  and  Wha 
Ahoul  Drinking':' — Young  Americ- 
Films.  Inc. 

Awards  to  Classroom  Filmstrips 
Scholastic's  filmstrip  victors  were 
The  World  if  e  Live  In  Filmslrij 
Series  and  Atoms  for  Peace.  Lif 
Filmstri|>s:  fjiquelle.  Set  III.  -Mr 
Graw-Hill  Text  Films;  Life  in  An 
cieni  Times  and  American  Author, 
Series.  Young  America  Films.  Inc. 
The  Living  Desert  Series.  Encyclo. 
paedia  Britannica  Films.  Inc." 
Zenger  and  the  Freedom  oj  ih 
Press.  Heritage:  The  Middle  F.asi 
Crossroads  oj  Three  Continents.  Th 
New  York  Times  and  Stories  o 
Music  Classics  .Series,  produced  b 
The  Jam  Handy  Organization.      I 
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GLAMOUR 


vJlamour  is  an  ingredient  which  when  injected  into 
a  film  story,  will  favorably  impress  audiences  and 
influence  them  tremendously.  It  can  contribute  much 
to  a  film's  accomplishment. 


Whatever  your  business  and  however  routine  or 
prosaic  it  may  seem,  there  are  many  things  about  it 
that  when  skillfully  presented,  will  fascinate  people, 
and  be  long  remembered. 


SOUND  MASTERS 


iESTABLlSHED  1937 


THERE    IS    GLAMOUR    IN    YOUR 
BUSINESS  — AND  WE  CAN  FIND  IT. 


SOUND  MASTERS,  INC 

165  WEST  46TH  STREET,  NEW  YORK  36,  N.Y. 


PLAZA  7-6600 


Offers  eveiything  you  need  to  improve  your  film  program  ■ 


16mm  SOUND   PROJECTORS  ^'j'^l    for  the  finest  in  sound  and  picture 
quality  plus  absolute  film  protection  -  16mm  WIDE  SCREEN  SYSTEM  ^ 
showing  more  product,  captivating  your   audience  — 1600    ARC    PROJECTOR 

for   ultra   large  audiences  of   theatre  size   with  professional   results,   yet 
portabihty  —  MIXER   MAGNESOUND     E^l      for  adding   magnetic  sound 

for  showings 
and   storing   equipment  —  CINESALESREEL 


economically  to  your  films -MOBILE  PROJECTOR  STAND     T 


m 


for  continuous  movies 


at  point  of  purchase  without  rewinding  and  rethreading  —  SILENT  16 

time  and  motion  study,  has  rheostat  speed  control,  forward-reverse  and  2000'  reel 

capacity  —  MAGNASCOPE   V200       fci^l        for  enlarging  microscopic 


for 


specimens  hundreds  of  diametei-s  and  projecting   them   on   a   movie   screen   or 


table  top. 


WRITE  ^Ji    TODAY  FOR  THE  COMPLETE  STORY 


VITTOR 

Dept.  L-56  Davenport.   Iowa,   U.  5.  A. 
New   York  —  Chicago 

Quality     Motion     Picture     Equipment     Since     1910 


SIGHT  AAD  SDUHD 

Canadian   Producers  Survey 
Attitudes  of  Dominion  Sponsor; 

■♦'  1  lie    A>.-cM.iatiuii    of    Mdlioii    l'i( 
ture  Producers  and  Laboratories  o 
Canada   recently   assigned   Gruneai 
Research  Limited  to  gauge  the  atti 
tudes  (if  (Canadian  business  to\var( 
the    film    medium,    other    than    TA 
spots.  A  hundred  top  executives  o 
Canadian    companies,    associati(>n!> 
and    advertising    agencies   were    in 
terviewed  by  trained  personnel  frnn 
Gruneau  Research  Limited  in  Mom 
treal.  Toronto.  Hamilton   and  \  an 
couver.    These    hundred    men    wert 
selected  on  a  representative  basis  ti 
give   a   factual   report   on    the   atti 
tudes  of  business  in  general  to  ihi 
work  of  Canadian  film  companies 
The  stud\    re\eals  a  wide-sprea( 
use  of  the  medium.   Two-thirds   o 
the    respondents    had     used     films 
apart  from  TV  commercials,  withii 
the  past   two   or  three  years.   Maii 
use  to  «hich  these  were  put  was  ii 
the  area  of  public  relations.  Of  thi 
sixty-t«o   executives   whose   organi 
zations  had  used  films  recentK.  4' 
said   they   served   in   a   public   rela 
tions  program.  Other  extensive  use: 
uere  for  showings  to  groups,  insidi 
or  outside  the  company,  plant  em 
ployees.  sales  personnel  and  dealers 
Practically  every  executive  inter! 
viewed   expressed   satisfaction    with 
the  result  of  the  films  used.  In  three 
quarters  of  the  cases,  the  film  wa; 
suggested  by  the  company  or  asso 
ciation  itself,  and  in  the  majorit\  n 
instances  it  was  distributed  bv  them 
selves.  3 


Dynamic  Films'  V.P.  Moderate: 
Panel  on  Closed  Circuit  TV 

"¥  Lee  R.  Bobker.  vice-president  o 
Dynamic  Films.  Inc.  moderated  li 
panel  discussion  at  New  York  I  nil 
versity.  May  5th.  entitled  Teaching 
by  TI' — How  Can  1 1  Help  Educat 
lioiiy  The  discussion,  which  probe 
the  field  of  closed  circuit  courses  ii| 
education,  was  part  of  an  all-da 
alumni  celebration. 

Mr.  Bobker  described  the  cha 
lenge  that  visual  media  present  U 
educational  institutions.  "I 
deepK  concerned,"  he  said,  '*tha 
the  universit>  whose  rightful  plao 
should  be  that  of  a  pioneer  in  th' 
field  of  education,  has  failed  to  stq 
forward  with  new  teaching  method 
but  rather  has  preferred  the  statu 
quo." 

He  concluded  his  remarks  wit) 
the  realization  that  visual  educatioi 
through  motion  pictures  and  tele 
vision  afford  colleges  their  greate 
contemporary  challenge  which  call 
for  a  complete  re-evaluation 
teaching  methods  for  the  modi 
world. 


12 


BUSINESS      SCREEN       MAGAZINI 


CONSOLIDATED  FILM  INDUSTRIES 

959  Seward  street,   Hollywood  38,  California    •   HOIIywood  9-1441,  Hollywood  2-0881 
521  West  57th  Street,  New  York  19,  New  York  •  Circle  7-4400 
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SYNCHRONIZER    HEAVEN 


Ui 


35fnm  3-Way  Synchronizer  $165.00 


16mm  2-Way  Synchronizer  $125.00 


1.  Fastens  to  roller  arm  of  synchronizer. 

2.  Sync   doilies   quickly  without   using   editing  machine. 

3.  Ideal  for  checking  sound  track  for  words  or  effects  to  be 
replaced. 

4.  Fastest  and  most  accurate  in  locating  beginning  and  end- 
ing of  words. 

5.  Tape  head  can  be  slid  up  and  bock  to  read  a  track  in 
any  position  of  fullcoot  or  magnostripe. 


Selling  Price: 

HFC  Magnetic  Tope  Reader  Synchronizer 

attachment 
HFC  Magnetic  Tope  Reader  Amplifier 
Complete  Unit 


35mm  5-Way  Synchronizer  S225.00 


S34.50 
55.00 
89.50 


16mm  3Way  Synchronizer  $165.00 


35mm  2-Way  Vistavision  Synchronizer  with 
Footage    8   Frame  Counter  $160.00 


35mm  4-W3y  Synchronizer  $190.00 


AT  BETTER   DEALERS   EVERYWHERE 


HOLLYWOOD   FILM   COMPANY 


956   SEWARD   STREET 


pniis/'/ii  film  editing  ecjuipmeiil 

HOLLYWOOD   38,   CALIFORNIA 
HOIIywooti  2-3284 


65-35mm  Combmation  Synchronizer  $380.00 


U.S.  Delegates  Attend  Congress 
of  Schools  of  Cinema  at  Cannes 

♦  1)1.  I!..Im-,I  W.  Wafz.irr.  ..f  the 
Motion  I'icluii-  Division  of  tlic  Ue- 
partineiit  of  I'liotofrrapln  al  Oliio 
State  I  niver.sit)  and  John  C. 
Mahoii.  Jr..  Deparlnieiil  of  Theatre 
\rts.  Iniiersity  of  California  at 
Los  Angeles.  «ere  the  American 
delegates  to  the  International  ("-on. 
grass  of  Schools  of  (linenia  which 
met  April  2.'i-May  .'i  in  Cannes. 
France. 

Representatives  from  schools  of 
linema  in  many  countries,  includ- 
ing the  Llnited  States.  France.  Eng- 
land. Spain.  Italy  and  Russia,  took 
part  in  discussions  of  training  pro- 
grams for  the  production  of  educa- 
tional. documentar\  and  lelevisior 
films. 

The  International  Congress  of 
Schools  of  (Cinema  was  held  in  con- 
junction with  the  Ninth  Interna- 
tional Film  Festival  at  Cannes.  Fol- 
lowing the  meeting,  the  delegates 
began  visiting  schools  of  cinema  in 
several  European  countries  observ- 
ing training  methods  and  lecturing 
on  methods  of  use  in  the  I  nited 
.States. 

Dr.    Wagner    is    president    of   thi 
I  niversitv  Film  Producers  Associa-j 
tion   which  has  some  -SOO  membe; 
in  60  American  colleges  and  univer-| 
sities  having   training  programs  oi 
production  activities. 

«        *        » 
Miller  to  A.M.A.  Film  OfTice 
♦Dar\l     I.     Miller     has     been     ap- 
pointed assistant  to  Ralph  P.  CreerJ 
director.  Motion  Pictures  and  Medi-( 
cal     Television     of     the     .America 
Medical    Association.    For   the  pa 
nine   \ears.    Miller   has   been    asso^ 
ciated  with  Mervin  W.  LaRue.  Inc.,| 
Chicago,   producer    of    medical    mc 
tion  |ii<-tur<'s. 


Looking  for  a 
SCRIPT  WRITER? 

Can  deliver  practical  shoot- 
ing scripts  to  your  production 
budget.  1.3  years  experience, 
principally  as  writer-produc- 
er, and  including  direction, 
camera,  animation,  editing.  | 
and  TV.  Broad  ler-hnii-al  and 
industrial  training  back- 
ground. Engineering  degree. 
Now  regularly  employed  in 
Chicago  area.  Can  work  even- 
ings and  wei'k-ends  on  orig- 
inals or  production  rewrites. 
Sample  scripts  and  prints 
available  lo  prove  the  quality 
of  in\    work. 

Write  Box  3-17  B 

BUSINESS  SCREEN 

7064  Sheridan  Rood,  Chicago  2< 
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THIS 

IS 

«IUST 

THE 

BEGINNING 

OF 

16  Ml 


Talk  was  that  other  film  sizes  than  Ifjnini  could 
do  better  jobs  in  the  industrial,  educational 
and  commercial  fields. 

Not  while  there  is  a  film  laboratory  like 
Precision,  bringing  16mm  to  the  peak  of 
perfection.  In  fact,  we  are  demonstrating  daily 
that  16nim  can  do  more  —  and  better —  things 
in  movies  than  have  been  done  before. 

Precision  Film  Laboratories  developed 
unique  equipment  to  realize  the  fullest 
potentialities  in  16mm.  such  as  the  optical  track 
printer;  timing,  fades,  dissolves,  scene-to-scene  color 
corrections,  invisible  splices  without  notching 
originals;  direct  electric  printing  and  many  others. 

No,  16mm  is  just  beginning.  Depend  on  it  for 
your  next  film  project  and,  of  course,  depend  on 
Precision  to  do  exactly  the  right  job  in 
bringing  life  and  sparkle  to  the  best  of  your 
production  efforts. 


you'll  see     '  v  ^ 


and  hear 


P  R  I  C  > 


t  0  N 


FILM         LABORATORIES.        INC. 
21     West     4Sth     Street,     New    York    36,     New    York 

A  DIVISION  OF  J    A    MAURER,  INC 


In    everything,   there     is     one     best    ...    in    film    processing,   it's    Precision 
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in  I6mm  color  prints... 
EXTRA  QUALITY 


makes  a  BIG  difference! 


YOUR  ASSURANCE  OF 
BETTER  16mm  PRINTS 


The  production  cost  of  your  I6mm  Color 
Motion  Picture  warrant  Color  Reproduc- 
tion Company's  RELEASE  PRINTS!  In  an 
age  of  specialization  Color  Reproduction 
Company's  17  years  of  specializing  exclu- 
sively in  I6mm  Color  Printing  has  earned 
this  company  a  reputation  for  guaranteed 
film  quality  which  is  the  standard  of  the 
I6mm  Motion  Picture  Industry.  This  year, 
let  Color  Reproduction  Company  make 
your  16mm  Color  Prints! 


[aEPK®®lSCTl®M  (S®MPANY 


7936  Santa  Monita  Blvd.,  Hollywood  46,  California 

Telephone:  Hollywood  4-8225 


Colonial   Williamsburg   Story 
Being   Filmed   in  VistaVision 

♦    \     l]r\\     flctiorKili/.ril    ilu(  uiiH-ntar 

iiiiitiiin   picture  of  liislcn  ical   pciipl 
and  events  of  Colonial  Willianisli 
went  into  VistaVision  inlor  prciliie 
tioM  lliis  month. 

Set  almost  entirely  within  the  ri 
storeil  area  of  ft  illianishurg.  the  3C 
minute  film  will  trace  the  attitude 
of  John  Fry,  a  fictional  hurf-es; 
from  1769  to  1776.  Such  Rcvoli 
tionary  figures  as  George  Washing 
ton  anfl  Thomas  Jefferson  are  ii 
troduced  and  episodes  include  th 
dissolution  of  the  House  of  Bui 
gesses.  the  subsequent  boycott  inst 
gated  by  George  Washington,  th 
day  of  fasting  and  prayer  at  Bruto 
Parish  (Church  and  the  historic  se; 
sion  of  the  Burgesses  on  May  1.' 
1776. 

Among  locales  are  the  House  ( 
Burgesses.  Raleigh  Tavern  and  plai 
tations  around  Williamsburg.  Pn 
duced  by  Paramount  Pictures,  ll 
film  will  be  shown  in  two  speciall 
constructed  theatres  at  the  new  \^'i 
liamsburg  Information  Center  wht 
the  building  is  completed 
spring. 


"Spray's  the  Thing"  Popular 
with  TV  and  16mm  Audiences 

♦  The  Spray's  the  Thing,  a  coli 
animation  film  sponsored  by  E. 
du  Pont  Company  for  product  pr 
motion,  has  reached  an  audience 
excess  of  16.800.(100  since  its  r 
lease  late  last  year,  according  to  I 
C.  MeSorely,  advertising  manage 
of  du  Pout's  Kinetic  Chemicals  l" 
vision. 

■'Despite  the  fact  that  this  fil 
was  tailored  for  television  distrib 
lion,  it  has  also  been  favorably  r 
ceived  by  group  audiences  of  mo 
than  100.000  and  has  proved  an  e 
ceplionally  valuable  part  of  o 
sales  program."  MeSorely  said. 

Produced  by  John  Sutherlai 
Productions.  Inc..  The  Spray's  d 
Thing  was  a  Golden  Reel  Awa 
winner  in  the  recent  Golden  Rf 
Film  Festival. 

Estimate  12  Million  for  TV 
Spots  in  '55  Final  Quarter 

♦  During  the  last  quarter  of  19.: 
national  and  regional  ad\ertisfj 
invested  S12..500.O00  for  the  prodi' 
lion  of  spot  commercial  films  f 
television.  This  figure  is  contrast 
with  the  S10.?.!i72,000  figure  i 
centiv  quoted  as  the  investment 
national  and  regional  ail\crtist| 
for  the  spot  time  that  carriid  lh(| 
commercials. 

The  cost  of  using  television  r 
tionally  and  regionally  on  a  spot 
station-by-station — basis  was  CO 
puted  by  the  Broadcast  Infori 
tion  Bureau.  N.Y. 
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PUBLIC   RELATIONS  •  EDUCATIONAL'  TRAINING  •  MEDICAL*  FARM  . 


■~^i^i^^ms»'m  ■ 


■FUNDAMENTALS  OF  FUEL  KNOCK"  18  mms. 

An    etiKinccnng   repon    on   the   effectiveness   of   tetra- 
eihyllcail   a^   a   knock  suiTfCfsor. 


9  mi 
9  mi 
8  mi 


•THE   ^TTUUDE  OoV^°^\r„..   ,,.,   .„.  CO.. 


20  m>"*- 


30  m>"^ 
t\on- 


..MANUFACTURE  OF  CAST;_K0N_PI,  ^,  ^,^^  „, 


.  .  AND  MANY  OTHERS  for  such  sponsors  as  Amer- 
ican Tel.  &  Tel,.  Cast  Iron  Pipe  Research  Assn..  Ethyl 
Corp.,  The  Texas  Co..  U.  S.  Navv  Department  AND 
MANY  OTHERS.   .  .  . 


i 

M   Audio   Productions,   Inc. 

'      \       FILM     CENTER     BUILDING     •     630     NINTH     AVENUE     •     NEW     YORK     36,     N.     Y. 
^.        \                                                                                   TELEPHONE    PLaza    7-0760 

FAOtS  \ 

Frank  K.  Speidell,  President  •  Herman  Roessle,  Vice  President  •  P.  J.  Mooney,  Secretary  •  I.  W.  Fox,  Treasurer 
1  Producer-Directors:  L.  S.  Bennetts  Louis  A.  Hanousek  H.  E.  Mandell 
1                                                              Alexander    Gonsell                                          Harold  R.  Lipman                                         Earl  Peirce 

Sales  Manager:           Sheldon   Nemeyer                                                                                                             Erwin    Scharf 

Business   Screen   Annual   Film   Awards   Review: 

72  Golden  and  Silver  Reels  Are  Awarded  to  Films 
by  Annual  American  Film  Assembly  Juries 


A    Awards 


Reels 


ot     16mm.    Film  — 400'    to    2000' 

Protect  your  films 
Ship  in  FIBERBILT  CASES 

Sold   At   leading   dealers 


Over  8,000  Leading  U.S.  Firms 
Regularly   Use   Business   Screen 


TWO  (mii.dkn  Rkki. 
and  M)  Silver  Reel 
\» arils  were  presieiiled  to  motion 
pictures  judged  wimiers  in  the  Gold- 
en Reel  Film  Festival  held  .April 
23-27 — durinf;  the  annual  American 
Film  Assembly  of  the  Film  Council 
of  America,  meeting  at  the  Mor- 
rison hotel.  Chicago.  The  awards 
were  accepted  by  sponsors  and  pro- 
ducers at  a  banquet  following  the 
competition. 

Readers  of  Business  Screen  will 
be  familiar  with  several  of  the  win- 
ning films  which  were  reported  in 
past  issues.  Television  kinescopes. 
now  available  on  16mm  film,  fig- 
ured prominentK  as  CBS-TV  won 
three  awards,  two  for  films  of  the 
Adventure  series  and  one  for  a  1  ou 
Are  There  film. 

Sponsored  film  winners  of  the 
Golden  Reel  .Award   included: 

( Economics  and  Business  i  Pro- 
(liiclion  51 1 H.  a  morality  on  huntan 
communications,  produced  by  \S  ild- 
ing    Picture    Productions.    Inc..    for 


('ham{iiori  Paper  and  Fibre  Corii- 
pan\  and  distributed  by  Modern 
Talking  Picture  Service.  Inc. 

I  Industrial  Processes  I  7"/ie  World 
Thai  \ulure  Forgot,  an  imaginative 
science-study  of  plastics,  sponsored 
b%  Monsanto  Chemical  Compan> 
and  produi  ed  bv  MPO  Productions. 
Inc. 

(Natural  Resources  I  Man  With 
t  Thousand  Hands,  which  tells  of 
ihe  industrial  land  development  of 
British  Columbia,  sponsored  b\ 
International  Harvester  Company. 
OriginalU  released  in  19.i:^.  this  film 
is    credited    to    Parthenon    Pictures. 

I  Industrial  and  Sales  Promotion  i 
77ie  .S/jrov"s  the  Thing,  an  animated 
film  on  push-button  aerosol  prod- 
ucts, produced  by  John  Sutherland 
Productions.  Inc.  for  E.  I.  du  Pont 
de  Nemours  &  Co.  and  distributed 
b\   du  Pont. 

( Safety  I  Play  It  Saje.  w hich 
stresses  bicycle  riding  sense,  pro- 
duced bv  MPO  Productions,  Inc.  for 


Jolnisun  ^,  J.ihn>on  anil  ilislributeil 
|p\    the  sponsor. 

I  Health  &  H>gienel  Kdge  oj  Si- 
lence, a  promotion  of  hearing  aid 
use.  sponsored  bv  Zenith  Radio 
('orp..  produced  by  Telefilm  Pro- 
ductions, script  by  Bruce  Hi'nr\; 
distributed  \>\   Ideal  Pictures.  In< . 

I  Recreation  I  And  So  They  (iron . 
depicting  an  adult-supervised  pla\ 
school,  produced  and  distributed  1)\ 
Campus  Film  Productions.  Inc 
under  the  sponsorship  of  Plat, 
Schools  Association.  | 

I  Medical  Science!  Fracture: 
About  the  Knee,  sponsored  by  ihi 
Dept.  of  Medicine.  Veterans  .Admin 
istration.  produced  by  Churchill 
Wexler  Film   Productions. 

I  Institutional  Sales  and  Pronio 
tion  I  The  Man  I  Never  Saiv.  spon 
sored  bv  Trustees  of  Athens  CoIIegi 
in  Greece;  produced  by  20lh  ('en 
turv-Fox  Film  Corp..  distributed  bv 
Boris  Vermont. 

Other  Golden  Reel  Winners 
Nonsponsored    Golden    Heel    win 
tiers  included: 

(Citizenship  and  (Jovernment  i 
77ie  Face  of  Lincoln,  produced  ancl 
distributed  by  the  University  o: 
(  C  O  N  T  I  .N  U  E  D     O  .N     P  .\  C  E     2  0  I 
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''These  little  characters  need  low  contrast 
for  good  TV  reproduction,  here's  how  we  get  iti 

says  Frank  M.  Soule,  Technical  Supervisor,  UM&MTV  Corp.,  New  York.  N.  Y. 


"To  look  best  on  a  TV  screen,  contrast  range  of  film  for 
telecasting  must  match  the  tone  range  of  the  TV  tube," 
says  Mr.  Soule.  "We  get  the  image  clarity  and  photo- 
graphic definition  our  television  clients  demand  with 
Du  Pont  Type  824  Low  Contrast  Positive  Motion  Picture 
Film." 

UM&MTV  Corporation  distributes  the  largest  library 
of  short  subjects  now  available.  Their  library  includes  Clara 
Cluck,  Yankee  Doodle  Donkey.  Betty  Boop,  Raggedy  Ann, 
Jasper  and  many  more  —  about  600  cartoon  reels  in  all. 

"With  our  large  volume  of  reproduction  and  the  consist- 
ent air  quality  required  for  each  film,  we  have  to  be  sure 
of  getting  the  best  print  stock  available,"  continues  Mr. 
Soule.  "For  ease  of  handling  and  quality  of  finished  film. 
Du  Pont  824  is  our  choice  —  we  use  it  exclusively." 


WANT  MORE  INFORMATION?  Contact  your  nearest  Uu  Pont 
Sales  Office  or  write,  Du  Pont  Company,  Photo  Products  Depart- 
ment. Wilmington  98.  Delaware.  In  Canada,  write  the  Du  Pont 
Company  of  Canada  Limited.  Toronto. 


SALES    OFFICES 


ATLANTA  5.   GA. 
BOSTON   10.   MASS. 
CHICAGO  30.    Mr. 
CLEVELAND   16.   OHIO 
DALLAS  7.   TEXAS 
LOS   ANGELES  38.   CALIF. 
NEW    YORK   11.  N.Y. 
PHILADELPHIA  2,  PA. 
EXPORT 


805  Peachtree  euHding 

140  Federal  Street 

4560  Touhy  Ave..  Lincolnwood 

2950  Center  Ridge  Road 

1628  Oak  Lawn  Avenue 

7051  Santa  Monica  Boulevard 

248  West  18th  Street 

225  South  IGth  Street 

I  BIdg..  Wilmington  98,  Delaware 


:s 
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BETTER    THINGS   FOR    BETTER    LIVING  ...  THROUGH  CHCMISTRY 


DUPONT  MOTION  PICTURE  FILM 


,<  U  M  B  E  R       3 


VOLUME      17      •       1956 
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SPECIALISTS  IN  VISUAL  SELLING 


^fc: 


IN  ADVERTISING 
ILLUSTRATION 


ALWAYS  SHOOTS  TO  SELL 


NEW  YORK 

200  East  56th  Street 

CHICAGO 

16  East  Ontario  Street 


IN  MOTION   PICTURES 
AND  SOUND  SLIDE  FILMS 

^9^ 

IN  TV  COMMERCIALS 


GDLDEIV  HEEI^WARUS: 

(CONTINLKD     FROM     I'ACF.     1  I!  I 

Soulhcrn  l^alifcirnia:  I  Kducatioii  1 
Thursilay's  Cliililren.  produced  liy 
World  Wide  Pictures  Ltd.  and 
Morse  Films;  dislrilmtcd  In  Biilisli 
Information  Services.  I  Human  Ke- 
lationsi  The  Way  of  the  Navaho,  a 
Colundjia  Broadcasting  System.  Inc. 
Adventure  filni,  distributed  bv 
Young  America  Films:  I  Interna- 
tional I  nderstandingi  The  Family 
oj  Man.  a  CBS  Adventure  film,  dis- 
tributed by  Young  America  Films; 
(  Religion  and  Ethics  1  The  Shield  oj 
Faith,  produced  bv  Religious  Films 
Ltd..  &  G.H.W.  Productions  Ltd.. 
London,  distributed  bv  United 
World  Films.  Inc.;  I  Science  1  The 
Colour  oj  Lije,  produced  and  dis- 
tributed by  the  National  Film 
Board  of  Canada. 

(Theatrical  Arts!  Panlomirnes 
Marcel  Marceau,  produced  by 
George  K.  Arthur  and  distributed 
by  Brandon  Films.  Inc.:  I  Visual 
Arts  I  Color  Lithography,  an  Art 
Medium,  produced  and  distributed 
by  Lniversity  of  Mississippi. 

Awards  to  Classroom   Films 

In  scholastic  categories  Golden 
Reel  winners  were;  (  Preschool  I  The 
Steadjast  Tin  Soldier,  sponsored  b\ 
the  Danish  Information  Office,  pro- 
duced by  Danish  Culture  Film  and 
distributed  by  Brandon  Films.  Inc.: 
(Junior.  Senior  High — Social  Sci- 
ences I  You  Are  There:  The  Eman- 
cipation Proclamation.  CBS  Tele- 
vision production,  distributed  bv 
Young  America  Films,  Inc.;  (Jun- 
ior, Senior  High — Natural  Sci- 
ences I  Tree  Portraits,  produced  bv 
William  M.  Harlow  for  the  State 
L;niversity  of  N.Y..  College  of  For- 
estry. 

Golden  Reel  \  ictor  in  the  Avante- 
Garde  and  Experimental  category 
was  3rd  Ave.  El.  produced  by  Car- 
son Davidson  Productions,  distrib- 
uted by  Ardee  Films.  Inc.:  In  the 
Feature  group,  the  award  was  given 
to  Maedchen  in  Inijorm.  Bild  und 
Ton  G.  M.  B.  H.  Berlin,  distributed 
by  Contemporary  Films.  Inc. 

Silver  Reel   Award  Winners 
.Silver  Reel  awards  in  the  22  cate- 
gories were: 

(Citizenship  and  Government  ( 
The  Big  Issue,  produced  bv  Charles 
Guggenheim  S  Associates.  Inc.  for 
the  St.  Louis  Bond  Issue  Cam- 
paign Committe;  Commencement. 
produced  by  Norwood  Studios  for 
the  President's  Committee  on  Gov- 
ernment Contracts;  The  Whites  oj 
Their  Eyes,  produced  by  Lnited 
World  Films.  Inc.  for  the  U.S. 
Army  Reserve:  (Economics  and 
Business  (  Giants  in  the  Land,  spon- 


sored li\  (icneral  Motors  Corp.. 
produceci  bv  MPO  Production-. 
Inc.:  More  Than  Telling.  produ(.,l 
by  Henry  Strauss  Ji  Compan\.  In... 
for  the  New  York  Telephone  Com 
pany;  Strike  In  Town,  producr.l 
for  Mc(;raw-Hill  Book  Publishir,:: 
(iompauN  by  National  Film  Boiiril 
of  Canada. 

(Human  Relations  1  ./  Place  In 
Live,  co-sponsored  by  the  National 
Social  Welfare  Assemblv  and  ptn 
ducer  Dynamic  Films.  Inc.:  .(  Fam- 
ily Affair,  produced  by  AHilialr.l 
Film  Producers.  Inc.  for  Mpn(al 
Health  Film  Board — distributed  In 
the  Board  and  Famih  Service  Assn. 
of  America. 

Three   Industrial    Film   Awards 

(  Industrial  Processes  (  TeaniuurL. 
produced  by  Leslie  Roush  Produc- 
tions. Inc..  for  Bethlehem  Steel 
Company  and  distributed  by  Mod- 
ern Talking  Picture  Service.  Inc.; 
This  Is  Automation,  produced  bv 
Raphael  G.  Wolff  Studios,  for  Gen- 
eral Electric  Company ;  The  Search : 
Masfachuselts  Institute  oj  Tech 
nology  ( .\utomatic  Machines  Rf 
search  (.  produced  by  CBS-TW  di- 
Iributed  b\  Young  .\merica  Film?. 
Inc. 

I  International  I  nderstandinj; 
Belgium — Where  the  Past  Meets  llf 
Present,  produced  by  Ernest  Klein 
berg  for  California  Te.\as  Oil  Com- 
pany. Ltd.;  The  1  On  IT  orld  Fronts. 
sponsored  by  International  Com- 
mittee of  YMC-\"s.  produced  l>v 
Robert  Frers.  (  Natural  Resources  1 
Mining  jor  .\ickel.  produced  b\ 
Film  Graphics.  Inc..  distributed  In 
Rothacker.  Inc..  for  The  Interna- 
tional Nickel  Company,  Inc.  Rain- 
(CONCLLDED     ON     PACE     31l 


DUPLICATING 

FRANK    HOLMES    LABORATOR  IE; 
76IQ    SUNSET    BOULEVARD 
LOS    ANGELES    46    CALIFORNIA 

WR(TE  FOR  PR(CE  LISTS  D.  F.* 
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Four  ^AAise   Men't' 
^vho   have   found 
the    RIGHT   solution 


Four  of  our  clients  won  awards  at  the  recent  American  Film  Assembly. 
Each  is  in  a  different  line  of  business,  yet  each  found 

a  Campus-produced  film  solved  his  particular  problem. 

We  specialize  in  only  one  business:  finding  the  right  solution  to 

difficult  problems  through  film.  We  appreciate  the  public  recognition 
of  awards,  but  much  more,  the  continued  confidence  of  businessmen  in 

many  fields  who  rely  on  Campus  for  the  right  solution. 

Perhaps  a  Campus-produced  film  can  do  a  job  for  you.  We'd  like  to  show  you 

what  we've  done  in  the  past,  and  present  new  ideas  for  your  next  film. 


Campus  Fiim 


tO€luctum& 


\A       EAST       53RD       STREET,      NEW       YORK       22.      N  E  \A/       YORK       •       TELEPHONE       PLAZA      3-32SO 


*  The  Play  Schools  Assoc.  "And  So  They  Grow";  National  Jewish   Hospital  at  Denver,  "They  Go  to  Live"; 

Esso  Research  &  Engineering  Co.,  "Flowing  Solids";  Chas.  Pfizer  &  Co.,  Inc.,  "The  Bronchopulmonary  Segments." 


jl^  Just  a  moment, please . 


Scene;   Dupont's  "THE   BODY   WITH   THE   NYLON   HEART" 

a  dealer  training  film.  Color  by  Technicolor 


jk  nol  "just  another  film"... bul  new  ideas 

atid  production  excellence... 
to  catch  the  attention  of  discriminating 
audiences .. . 


JACK        L 


1^ 


LAND        AND        ASSOCIATES 
•FILM       PRODUCERS 


At 


Annual  Film  Awards  Review: 

National  Visual  Presentation 
Association  Announces  4th   Awards 

WIN.NKRS  UK  THE  Fourth  Annual  National 
\  isual  Presentations  Awards  competition 
were  announced  May  1st  at  the  Day  of  Visual 
Presentation  conducted  hy  the  National  Visual 
Presentations  Association  in  cooperation  with 
the  Sales  Executives  Club  at  the  Hotel  Roosevelt 
in  New  York. 

The  Texas  Company  pulled  a  triple-play  by 
walking  off  with  first  prize  in  all  three  cate- 
gories: selling,  sales  promotion  and  sales  train- 
ing. The  complete  list  of  winners,  titles  and  pro- 
ducers follows: 

Selling  Classification:  Motion  Pictures 

1.  The     Texas     Company.     Gel     on     the     Rami 
Wagon,  Audio  Productions.   Iiu. 

2.  American   Brake  Shoe  Compan\.  First  Five 
Million  Miles,  Cal  Dunn   Studios. 

3.  Cleveland    Electric    Illuminating     Company. 
Selling  Potter,  (producer  unknown  I. 

Selling  Classification:  Slidefilms,  Slides,  etc. 

1.  Martin-Senour    Company.    Color    in    .4clion. 
Sarra.  Inc. 

2.  Hoffman-LaRoche  Company.  Controlled  Hy- 
pertension. Training  Films.  Inc. 

3.  Rubberset  Company.  The  Big  Question.  Ani- 
matic  Productions,  Inc. 


Sales  Promotion:  Motion  Pictures 

1.  The  Texas  C^ompatn.  Take  It  From  lie 
Joseph  Rothman   Productions. 

2.  James  Lee  &  Sons.  Amazing  VI  hat  Color  (. 
Do,  On  Film.  Inc. 

3.  New  York  Slock  Exchange.  Working  Dollti 
John  Sutherland  Productions.  Inc. 

Sales  Promotion:  Slidefilms,  Slides,  etc 

1.  Donahue  &  Coe.  The  Mayor's  Shoii;  Cel 
matic  Corp. 

2.  Fortune  .Magazine.  .\eii  .4ge  o/  Marketii 
Cellomatic  Corp. 

3.  (Tie  I  John  \^'.  Cullen  Compan\.  The  Inst 
.SVorv.  Training  Films,  Inc. 

3.  (Tie I  Time  .Magazine,  Advertising  Is  I 
World's  Business,  Visualscope,  Inc. 

Sales  Training:  Motion  Pictures 

1.  The  Texas  Conipanv.  The  Individual  ami 
lob,  Joseph   Rothman   Productions. 

2.  Pan  .\merican  \^ orld  Airways,  Revoluti 
-Against  Time.  Henry  Strauss  &  Co. 

3.  Sinclair  Refining  Company.  Selling  )  ■ 
Service  Department.  Florez.  Inc. 

Sales  Training:  Slidefilms,  Slides,  etc. 

1.  Congoleum-Nairn.  Inc..  Blundering  Blod^' 
Depiclo  Films.  Inc. 

2.  National  Wholesale  Druggists  Associati' 
Do  You  Fill  Prescriptions  Here?.  Depi- 
Films.  Inc. 

3.  New'  York  Life  Insurance  Companv.  Ther 
Money  in  the  .Mail  jor  You,  Transfilm  Inc. 


>muux... 


oDDQDnDDDD 


150  specialists 
operating  80,000 
square  feet  of  modern 
16mm  facilities  .  .  . 


V  Script'tO'Screen 
V  All  Production  Services 
V  BIW -Color  Printing  &  Processing 


THE  CALVIN  CO. 


1105  TRUMAN   ROAD 
KANSAS  CITY  6,  MO. 
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ALES  •  SERVICE  •  RENTALS 


THE    WORLD'S    MOST    COMPLETE    ASSORTMENT 
OF    PHOTOGRAPHIC     EQUIPMENT    FOR 


New   PROFESSIONAL  JUNIOR 

Ijustable  wood  BABY  TRIPOD 

-for  Prof.  Jr.  friction 

and  geared  heads 


FAMOUS 
"controlled 

action" 
SMALL  GYRO 

TRIPOD 


Has  substantial  shoe  ond  spur 
Measures  from    floor  to  flange 
25"  extended  — 17" 
collapsed.       dryc 


Two   speeds — slow  and   fast 
— for  both  panning  and  tilling. 
Helps  you  capture  fine  scenic  views 
ond  fast-moving  sports  events.  Espe- 
cially recommended  for  16mm  Mitchell 
16mm   Maurer,  8   &  H  Eyemo 
and   similar   cameros.  $600 


PACKAGED  LIGHTING  WITH 

COLOR'TRAN 

—  studio  lighting  in  a  suitcase 


Imagine  being  able  to  use  two  5000  watt  units 
on  a  30  amp.  fuse  —  COLOR-TRAN  will  do  it! 
Kit  contains  2  light  heads,  2  Superior  stands  ond 
proper  size  COLOR-TRAN  converter  to  match. 
Packed  in  compact  case. 

Write  lor  COLOR-TRAN  Catalogue. 


'.'•>-..  if-W 


$265.00 

Other     style 
kits    available 


STOP  MOTION  MOTOR 

FOR  CINE  KODAK  SPECIAL 

Runs  forward  or  reverse,  110 
AC  synchronous  motor  with  frome 
counter.  May  be  run  continuously 
or  for  single  frames.  Camera 
mounts  without  special  tools. 


$550 


Also  available  —  Stop  Motion 
Motors  for  16mm — 3Smm  B  &  H, 
Mitchell  and  other  professional 
comoras. 


ELECTRIC 
FOOTAGE  TIMER 

Dual  model  for  both  16mm 
and  35mm.  Large  while  num- 
erals on  black  background.  Accu- 
rate reset  dial.  Switch  controlled 
by  operator,  who  selects  either 
16mm  operating  at  36  feet  per 
minute— «r  35mm  operating  at 
90  feet  per  minute  ...  or  both 
in   synchroniialion.  $95 

Single  model,  either  16mm  or 
35mm  ^45 


Prices   subject  lo   change   without   notice 

*9.5mm  Lenses  in  16mm  C  mount.  18.5  (extreme  wide  angle-flat  field)  Lenses 
available  in  mounts  for  all  35mm  Motion  Picture  Cameras.  *PHOTO  RE- 
SEARCH Color  Temperature  Meters.  *Electric  Footage  Timers.  *Neumade 
and  Hollywood  Film  Company  cutting  room  equipment.  Griswold  &  B.&H. 
Hot  Splicers.  *DOLLIES  *  Bardwell-McAllister,  Mole  Richardson,  Century  and 
Colortran  Lighting  Equipment.    Compieie  line  of  76mm  and  35mm  Cameras. 


presto  -  splicer 

GIVES  PERMANENT  SPLICE 
IN  10  SECONDS! 


Especially  good  for  splicing  magnetic 
film.  Butt  Weld  type  for  non-perforated 
or  perforated  film.  16mm,  35mm  or 
70mm.  $54780 

16mm  or  35mm  models — 
for  perforated  film. 


GRISWOLD 
HOT  FILM  SPLICER 

Model  R-2  for  35mm  silent  and  sound 
film.  Precision  construction  makes  it  easy 
to  get  a  clean,  square  splice  with  occur- 
ate  hole  spacing.     Nothing  to  get  out  of 

<•"*«'•        $65 

Also  Bell  &  Howell  8mm,  16mm  and 
35mm  Hot  Splicers  and  BAH  Labora- 
tory model  Foot  Splicer. 


FRANK     C.    ZUCKER 


(7flni€Rfl  €ouipm€nT 

^■*'   315  West  43rd  Street,  \  New  fork  36,  M.  1 


National  Association  of  Television  Film  Directors 
Plans  National  Convention  in  New  York  Next  Fall 


Cd&EffFjiD 


^iCvM  To 


iK^at^Q 


MM^Ti^ACAiK  1§R 


W$iKA1iO  •    tOS8     wi^lw^iHtli^^'    »OUtIVA«0   •    ilitiV     «-4l8J 


FILM       PRODUCTIONS 


HOitrWOOP    •    t4<6    NOR>tt    iA     6«£A    •     ttOUYWOOa     3-2141 


-Xl'llr  Niili.mal  \->..,  iaiiuri  nf 'IVIc. 
visicin  I'iliii  Uiri'clors.  sinci-  takiiif! 
(Ill*  first  major  step  in  W'ashin^lon 
lasl  \t*ar  tow  art!  tlu*  expansion  of 
lin"  original  New  Kn<ilan(:]  jiroup  to 
a  national  organization,  has  been 
lianipeied  in  growth  and  develop- 
ment liy  lack  of  ade(]uate  financing 
and  !))  the  resulting  absence  of  a 
strong,  integrated  national  core  cap- 
able of  de\()ting  the  necessary  time 
and  efTt)rt  to  the  complex  business 
of  organizing  and  administering  the 
affairs  of  the  Association. 

Despite  these  inherent  weak- 
nesses, the  Association  has  grown, 
as  presently  constituted,  to  an  or- 
ganization of  over  150  member 
stations  in  39  states,  the  District  of 
Columbia.  Alaska.  Hawaii  and 
Puerto  Rico. 

Aims  Called  "Too  Nebulous" 

Ihe  primary  reason  for  the  lack 
of  more  adequate  financial  backing 
from  many  of  these  member  sta- 
tions has  been  the  fact  that  the  aims 
and  objectives  under  the  existing 
organizational  structure,  while  of 
potential  value  to  both  the  broad- 
casting and  distribution  sides  of  the 
industr\.  have  been  of  too  nebulous 
a  nature  to  be  readily  accountable 
in  dollars  and  cent  value  to  station 
management. 

I  nder  a  new  plan  proposed  by 
\ational  ('hairrnan  David  D.  Man- 
ning, the  name  of  the  organization 
would  he  changed  from  National 
Association  of  Television  Film  Di- 
rectors to  American  Television  Film 
Association.  Membership  would  be 
opened  to  ad  agency  film  buyers 
and  media  directors  as  well  as  to 
film  distributors,  film  producers, 
service  organizations  and  manufac- 
turers of  materials  and  equipment. 

To  Broaden  Base  of  Operations 

Ihe  broad  objective  of  the  e.x- 
panded  Association  would  be  the 
working  together  of  all  groups 
within  the  same  organization  for  the 
common  purp<ise  of  resolving  all 
current  and  future  problems  that 
confront  the  television  film  industry 
on  au\  or  all  of  the  three  levels  of 
production,  distribution  and  briiad- 
casting. 

A  few  of  the  many  logical  ac- 
complishments to  be  sought  are 
broader  <-ompliaiice  with  recom- 
mendations of  the  NARTB  code: 
I'stabli^hment  of  a  standardized 
zoning  sNslem  for  ship|)ing  and 
transhipping:  a  decrease  in  schedu- 
ling problems  and  shipping  errors 
b\  the  establishment  of  uniform 
bookitig.  confirmation  and  shiiiping 
practiii's    and    the    use   of   standard 


forms:  the  saving  of  much  edit 
time  and  expense  at  the  station  le) 
b\  increased  availability  and  use  | 
film  content  information  incluH  [ 
detailed  cue  sheets  for  feature  fil 

These   Are   Further   Objectives 

The    reduction,     through     staiL 
ardized   handling   and   editing   p|. 
cedures.    of   the    wear    and    tear 
prints  —  of    particular    importai 
with  the  approaching  increase  : 
use  of  color:    is  another  goal,  ask^ 
the  improvement  on  the  local  li 
of  the  programming  and  promol 
of  film  through  the  exchange  ol 
formation  and  ideas  among  and 
tween     distributors,     agencies 
stations:  and  an  improved  relali 
ship    between    these    three    grc 
through   an    increased    appreciai 
by  each,   of  the   problems   pedil 
to  the  others. 

Plan   to  Meet  in   New  York 

I  nder  the  proposed  plan,  in 
dition  to  organizational  changes. 
AFTA  would  hold  a  National  I 
vention    and    Trade    Fair    in    N 
York  next   Fall  for  the  benefit  . 
convenience  of  all  member  grou,. 
In    addition    to   the    conducting  I 
national   business,   this   would   p- 
vide  an  ideal  means  for  distribute 
and  other  member  groups  to  pn- 
their  product  at   a  minimum  of 
fort    and    expense    to    a    maxim 
number   of   the   actual   station   t 
agency    film    buyers.   Conversely  I 
would    afford    an    opportunity 
the  buvers  to  judge  and  select  pr  ■ 
net  for  the  current  and  future  ne- 
in  the  shortest  amount  of  time  ^ 
at  a  minimum  of  expense. 

Anvone  interested  in  membei- 
in  the  group  should  write  to 
tional  Chairman  David  D.  Maiuii 
National  Association  of  Telev  i- 
Film  Directors.  Rochester  H:i 
City.  Rochester  3.  N.Y. 


FILM  SALESMAN 
WANTED 

Excellent  opportunity  for  man 
to  head  sales  department  of 
rapidly  expanding  film  pro- 
ducing organization.  Cuaran- 
teed  salary,  plus  expenses.  plu> 
commission.  Please  state  age. 
education,  background  and 
selling  experience.  All  replies 
striitK    confidential. 

Write  Box  3-17  D 
BUSINESS  SCREEN 
7064  Sheridan  Road,  Chicago  i 
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Because  your  skill  deserves  the  best  •  •  • 


An 


ANSCO  TYPE  238  COLOR 
DUPLICATING  FILM 

Want  your  i6mm  release  jirints  to  really  speak  out  for  your  skill? 
Next  time  you  order  prints,  specify  Ansco  Type  2jS  Color  Duplicating  Film! 
This  superior  Ansco  film  matches  to  the  fullest  all  the  true  color 
of  your  original.  It  gives  you  the  crisp  definition,  the  cleaner,  -.vhiter 

whites,  the  hi-fi  sound  that  bring  bigger  and  better  sales  to 
your  front  door!  Because  your  skill  deserves  the  best,  tell  your  laboratory 
it's  Ansco  Type  2};S  Color  Duplicating  Film  you  want  used.  Another 
fine  film  from  ANSCO.  Binghamton,  New  York.  A  Division 
of  General  Aniline  &  Film  Corporation. 

SCO  COLOR    DUPLICATING    FILM 

...THE  FINEST  COMPLIMENT  YOU  CAN  PAY  YOUR  SKILL 


NUMBER 
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ADVAXCKD 

MOUKI. 


JUNIOR  TRIPOD 


for  Top   ■•II0FI:K.SI0I\AL    I*  «-r  for  ma  ■■«•«' 


(Mostly  Improved  Over  Any 
Tripod  in  Hi  Class 

FITS  ALL  TYPES  OF  MEDIUM  WEIGHT  CAMERAS 


Outside,  knurled  camera  tightening  knob  with  an- 
gle gears  •  Telescoping,  offset  tripod  handle  with 
second  handle  position  •  Positive  pan  and  tilt 
locks,  with  large  tightening  levers  •  Detachable, 
precision  machined  friction  plate  •  One-piece  leg 
locking  knobs  for  quick  adjustments,  even  tension 
•  Aluminum  leg  supports  with  leg  rest  ledge- 
aluminum  leg  bearings  •  Extra  smooth  friction 
head — guaranteed  for  5  years  •  Seasoned,  solid 
hardwood  legs,  oil  treated  and  polished — will  not 
stick  •  Write  for  illustrated  brochure. 


S|45 


ONLY 

(Slurdy  Fibre  Carrying  Case  S18) 


IMPROVE  YOUR  FILM  TITLES 

with  the  lEl-Animaprint 


1 


For  MOTION  PICTURE  PRODUCERS,  ANIMATORS, 
SPECIAL  EFFECTS  LABORATORIES,  TV  STATIONS, 
ADVERTISING   AGENCIES,   ART   DEPTS  ,    ETC. 

The  first  sensibly  priced  HOT  PRESS 
TITLE  MACHINE  for  high  quality,  fast  let- 
tering— the  answer  to  economy  and  preci- 
sion accuracy  in  film  titling  and  artwork. 
Prints  dry  from  colored  foil  for  instant  use. 
Acme  pegs  assure  perfect  registration  on 
paper  or  acetate  cells.  Prints  all  colors. 
TEL-Animaprint  tools  for  Top  Techniques 
— greatest  dollar  for  dollar  value  in  the 
industry! 

ONiy  S3 95 

Write  lor  TEL-Animo  literature — 
covering  every  need  for  animation. 


IDENTIFY  VOIR  FILMS  INSTANTLY 


Unnumbered  films  cause 
confusion  &  loss  of  time. 

The  MOY  edge  numbers  every 
foot  of  16,  17  Vi,  3Smm  film 

and  simplifies  the  task  of 
checking  titles  and  footage. 

The  MOY  replaces  cue  marks,  per- 
forations, messy  crayons,  punches, 
embossing — does  not  mutilate  valu- 
able film.  Work  prints  shoTwing  spe- 
cial effects,  fades  and  dissolves 
requires  edge  numbering  to  keep 
count  of  frames  cut  or  added.  Mul- 
tiple magnetic  tracks  in  Cinema- 
Scope  stereophonic  recordings  make 
edge  numbering  a  MUST.  Write  for 
brochure. 


The  Moy  ism/Miioi/i. 
Visible  Edge  Film 
Numbering  Machine 


<% 


With  NEW  improved  non-clog  inking  system.  S2475 


-^^ 

Present    '.'OY 

owners  con      asily 
imtall  the  hl  -■■ 

and  impTOvec 
inking   syitem.' 

Eastman  Kodak  Co 

General  Film  Labs..  Hollywood,  Calif. 
Reeves  Soundcrali.  Sprlngdale,  Conn. 
American  Ootical  (Todd-AO).  Buffalo 
Telefilm.  Inc..  Hollywood.  Calil. 


AMONG   RECENT   PUPCHASERS   ARE: 

Rochester,  N.Y.       Consolidated  Film  Labs.,  Ft.  Lee,  N.J. 
Eagle  Labs.,  Chicago.  III. 
Cinerama  Productions,  New  York 
Columbia  Broadcasting  System,  N.Y. 
Louis  de  Rochemoni,  N.Y.C. 


S.  O.  S.  TIME   PAYMENT   PLAN  —  Convenient  payment  terms  orronged. 
You    may    apply    your    idle    or    surplus    equipment    as    a    trode*<n. 


S.  0.  S.  CINEMA  SUPPLY  CORP. 

Dept.  H,  602  West  52nd  St.,  New  York  19-PLaza:  7-0440-Cable:  SOSound, 

Western    Brooch     6331     Hollywood    Boulevord,    Hollywood    28,    Colifornio  —  Phone:    HO    7-9202 
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PHDDIJCTIDIV  LINES 

Jerry  Fairbanks  Expands  Film 
Program  Into  TV  and  Theatricals 

M  I'A[iatisi()ii  irf  at-tivitics  and  facili- 
liis  (if  Ji'rr\  Fairbanks  I'miluctions 
and  re-entry  nitu  the  fields  of  tele- 
vision profiraniniing.  "spot"  and 
theatrical  production  began  recently 
under  the  direction  of  Mr.  Fair- 
banks and  Shull  Bonsall.  Hollywood 
financier,  who  has  purchased  joint 
interest  in  the  cotiiparu. 

Affiliation  of  F^airhanks  and  Bon- 
sall makes  inunediateU  available  to 
the  company  substantial  capital  for 
creative  production.  The  studio  is 
seeking  new  properties  for  tv  and 
theatrical  release.  Facilities  will  be 
greatly  expanded  bv  mid-June — 
with  completion  of  a  new  studio 
building  now    under  construction. 

The  companv  will  continue  in  the 
industrial  film  field  where  it  has 
been  active  for  many  years.  Pres- 
ently in  production  are  films  for 
American  Telephone  &  Telegraph. 
Chrysler  Corporation.  Oldsmobile 
Division  of  General  Motors.  Grey- 
hound and  duPont. 

Bonsall  will  be  executive  vice- 
president  and  treasurer  and  in 
charge  of  all  business  and  financial 
activities.  Fairbanks  will  continue 
as  president,  supervising  produc- 
tion. Donald  A.  Dewar.  attorney, 
will  serve  as  secretary  and  director 
of  the  companv  and  assist  Bon- 
sail.  i' 

Detroit  Production  Facility 
Increases  as  Studios  Merge 

♦  A  new  major  Dclniit  film  centt-r 
is  in  the  offing  as  a  result  of  the 
recent  merger  of  Max  Lasky  Film 
Productions  of  New  York  and 
Soundfihn  Studios.  Inc..  of  Detroit, 
according  to  Max  Lasky.  president 
of  the  new  corporation.  Lasky  Film 
Productions.  Inc. 

The  new  firm  will  produce  motion 
pictures  for  television,  industrial 
and  educational  films  for  training 
purposes  and  films  for  visual  sales 
presentation.  Creative  resources, 
production  facilities  and  personnel 
of  both  companies  have  been  com- 
bined into  one  unit. 

Permanent  head(|uarters  will  be 
iiL  Detroit.  The  current  expansion 
prograrTi  calls  for  construction  of 
additional  studio  and  sound  stage 
jirirperties.  large  enough  to  accom- 
modate autonu(biles.  trucks,  appli- 
ances and  large-scale  industrial 
equipment.  In  addition  to  the  De- 
troit production  center,  branches 
are  maintained  in  New  ^  ork  and 
Cinciimati. 

The  new  iirgani/alion  s  mentipr. 
l,a>k\.  has  [irtdessifKial  experience 
daliiiji  back  to  the  early  days  of  the 
niDlioii  picturi'  iiidustrv.  He  is  cred- 


£^ 

Wi 

Robert  M.   Sampson 

Sampson  Joins  R.  G.  Wolff 
Sales  Force  in  Cincinnati 

♦  Robert  M.  Sampson  has  been  ap 
pointed  Cincinnati  sales  represenla 
tive  for  Raphael  G.  Wolff  Studios 
Inc..  Hollywood,  as  part  of  a  crea 
tive  and   sales  expansion   program 

Sampson  will  have  his  head 
quarters  at  1(1.58  Emerson  Road 
Covington.  Kentucky,  across  th< 
river  from  Cincinnati.  His  opera 
tions  area  includes  Cleveland.  Pitts 
burgh  and  Louisville. 

Formerly  general  manager 
radio  station  WSAI,  Cincinnati 
Sampson  has  extensive  experiencf 
in  radio  and  television  film  pack 
aging.  He  has  been  long  identifier 
with  advertising,  market  analysis 
and  research,  food  merchandising 
and  sales  promotion. 


C-^ 


BV- 
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PRINTING 
PROCESSING    •    R£C0RD;NG 

All   1  6mm  motion  picture 
and  35mm  slide  and  film 
ip  service  —  rodio  transcriptions 


BUSINESS      SCREEN 


A  Man  of  Properties.. . 


Today's  successful  salesman  must  be 
researcher,  diagnostician,  planner,  counsellor,  and 
persuader. 

To  sell  your  merchandise,  he  must  be 
equipped  to  give  your  customers  individualized  service 
that  will  meet  their  individual  needs. 

The  coordinated  sales  training  programs 
we  produce  for  our  clients  are  designed  to  develop 
many-sided  men  .  .  .  and  to  fill  their  sample-cases 
with  imaginativeness,  ingenuity,  and  ideas. 


COMMUNICATORS 
OF  IDEAS 


31    WEST    53RD    STREET   •    NEW    YORK    19,    N.    Y. 


Massey-Harris  Film  Shows  Farm 
Implement  Role  in  One  World 

+  HdU  an  iii(liisl]\  lliniu^h  il^ 
products — serves  the  cause  of  world 
peace  is  the  message  of  Touanis 
One  World,  a  new  motion  picture 
sponsored  liv  Massey-Harris.  farm 
implement  manufacturer  with  plants 
in  Canada  and  the  L  nited  States. 

Visiting  distant  lands,  the  film 
shows  how  Massey-Harris  tractors 
and  other  equipment  are  increasing 
the  sowing  and  harvesting  of  vital 
crops,  helping  to  feed  millions  of 
people.  By  making  agriculture  more 
efficient  everywhere,  these  farm  im- 
plements are  building  a  world  of 
plenty,  strengthening  people  and 
economies,  freeing  nations  of  hun- 
ger that  breeds  enmity,  the  film  says. 

Towards  One  W orld.  was  pro- 
duced by  .Associated  Screen  News 
Ltd..  Montreal.  Canada.  W 


IHE  BUSINESS  NEWSHEEL 

A  Review  of  News  of  Interest  to  Sponsors  and   Producers 


Audio-Visual  Workshop  Set 
for  Loyola  Summer  Session 

■♦'LoMila  I  iii\ersily's  Kjhiiago  I 
Audio-\  isual  Workshop  course  will 
be  offered  during  the  school's  1956 
Summer  Session.  The  course  is  con- 
ducted from  June  2.5  to  August  3. 
Registration  dates  arc  June  20-21  — 
1:.30  to  5:00  p.m. 

For  teachers,  instructors,  super- 
\  isors.  administrators  and  trainers 
in  business  and  schot^ls.  the  course 
affords  graduate  and  undergradu- 
ate credit.  Topics  include  motion 
pictures,  sound  slidefilms.  filmstrips. 
overhead  projectors,  opaque  pro- 
jectors, and  other  audio-visual  tech- 
niques. For  details  contact  Dr.  Ken- 
neth B.  Haas.  820  N.  Michigan 
Ave..  Chicago  11. 


Canadian  Rail  Streamliner 
Featured  in  Color  Picture 

*  Tlw  (.(inmtiwi.  a  20-niinute  mo- 
tion picture  in  color  introducing  a 
new.  all-stainless  steel  streamliner 
train  of  the  same  name,  has  been 
released  by  Canadian  Pacific  Rail- 
was  Companv. 

The  promotional  film  gives  train- 
and-travel  fans  interior  and  exterior 
views  of  the  gleaming  overlander 
which  sports  Canada's  first  and  only 
.scenic  dome  cars.  Rolling  along 
viith  the  scenic  domes,  the  film  also 
serves  to  show  off  Canadian  land- 
scapes on  the  Montreal-Toronto 
route  to  the  West  Coast — and  the 
xacation  imagery  of  the  Canadian 
Rockies. 

Canadian   Pacific   Railway   Com- 


LIGHTNING   DOES   STRIKE   TWICE 
IN   THE  SAME  PLACE! 

Two  years  in  a  row  —  the  Sound  Slidefilms 
produced  by  DEPICTO  FILMS  for  their  clients 
have  won  awards  in  the  competition  conducted  by 
the  National  Visual  Presentation  Association 
for   the    last   two   years. 

Soles  Training  -  Films  -  1956 

p.        p.  "BLUNDERING    BLODGETT" 

M    '■"'"    rriie:  ^^^  Congoleutn-Nairn,   Itic. 

,  ,   p  .  "DO    YOU    FILL    PRESCRIPTIONS    HERE?" 

>r   Jetond   Prize:        ^^^  National  V/holesale  Druggists  Associatioti 


^  First  Prize: 


and  in  1955 ... 

"SALT     BY     INTERNATIONAL" 
for  the  International  Salt  Company 


DEPICTO      FILMS,      inc.      254    west    54th    St.,    New    York    19,    N.Y. 

PHONE:  COIumbus  5-7620 


[tan\  (iliii>  ma\  1m-  bnokcil  thrciii 
the  road  s  ollices  in  several  maj 
American  cities,  coast  to  coast. 


Films  and  Projectors  Lead 
Gains  in  Kodak  First  Quartet 

*  Sale-  of  |jrofi->-iiinal  lilni-  ai 
prcjji'ction  e(|uipment  showed  go. 
gains  during  the  first  quarter 
I9.S6  in  a  repml  made  to  f^astni 
Kodak  (-ompan\'  shareholders 
Ihomas  J.  Hargrave.  chairman,  aj 
Albert  K.  Cha))]nan.  president. 

The  report  noted  that  "among  t 
photographic  products  showii 
good  gains  were  film,  cameras  a 
projectors."  Black  and  white  fi 
for  professional  motion  pictures  a 
Eastman  Color  professional  moti 
picture  film  helped  to  keep  the  eo 
pany  s  business  continuing  at  a  hi 
level — with  sales  generally  showii 
moderate  gains  o\  er  the  first  quari 
a  year  ago.  The  report  described  t 
new  period  as  "our  best  first  quar 
to  date." 

Eastman  Kodak  s  consolidal 
sales  for  the  12-week  period  endi 
March  18.  19.56.  were  §154.744,6 
— 4  percent  over  the  8149.174,6 
for  the  195.5  first  quarter,  the  p 
vious  high.  Net  earnings  after  ta; 
for  the  first  quarter  were  S16.99 
185.  an  increase  of  15  percent  o' 

last  \ear. 

it        *        * 

Mental  Illness  Film  Available 
from  Jewish  Philanthropies 

♦  Out  of  the  Shadows,  a  ne\( 
minute  black  white  motion  piclii 
sponsored  bv  the  Federation  of  Ji 
ish  Philanthropies  of  New  \o 
shows  how  mentally  ill  patients 
treated  and  cared  for  in  a  psyc 
atric  institution  supported  entir 
bv  private  philanthropy. 

Produced  by  Campus  Film  P 
ductions.  Inc..  the  film  focuses  ■ 
a  schizophrenic  patient  in  Hills 
Hospital  which  is  affiliated  with 
Federation. 

Requests  inr  loan  prints  sho 
be  sent  to  the  Public  Relations  1 
partnient.  Federation  of  Jewish  PI 
anthropies  of  New  York.  l.StI  E 
59th  Street.  New   York  22.  N.Y. 


INDUSTRIAL  FILM 
SALESMAN 

Hollvwood  jiroduclion  colli' 
pan\  wants  experienced  film 
salesman  to  work  out  of  mid-' 
west  office.  Send  complete 
sales  record.  All  replies  kepi 
confidential.  Big  future  foi 
right  man. 

Write  Box  3-17  C 
BUSINESS  SCREEN 
7064  Sheridan  Road,  Chicago  i 
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A  Mountain -Moving  Technique 

HOW  TO  FILM  YOUR  FACTORY 

-IN  HOLLYWOOD 


TV  and  movie  star  Barbara  Whiting  stands  deep  in  the  giant 
redwoods  — on  a  Hollywood  stage.  A  Geo.  Fox  production  unit 
films  a  special  series  for  the  California  Department  of  Forestry 
at  low  cost  with  the  use  of  dimensional  background  projection. 
Perfect  control  of  lighting,  sound  and  filming  conditions  add 
studio  quality  to  a  "location"  film. 

This  major  studio  technique  puts  extra  quality  in  any  sales 
film.  Plant  production,  field  scenes,  or  outside  action  from  any 
location  are  filmed   in   minimum   time.  Then,  with  all   the  best 


studio  facilities  and  the  craftsmanship  of  Hollywood's  finest 
technicians  your  soles  story  is  expertly  woven  in,  using  top  stars 
and  actors  to  produce  the  exact  effect  desired,  with  the  peak 
of  quality  assured.  Experience  has  proved  it  actually  costs  less 
to  produce  sales  films  in  Hollywood. 

Shown  above  in  a  pre-scene  discussion  ore  left  to  right: 
Mr.  Fox,  Elmer  Osterman,  fire  prevention  coordinator  for  the 
California  division  of  forestry.  Miss  Whiting,  and  George  Walsh, 
actor  and  CBS  staff  announcer. 


CALL  US  COLLECT-HOIIywood  4-2242 


Wherever  you  are,  whatever 
your  film  plans,  let's  take  a 
few  minutes  to  talk  about 
them— your  call's  on  us. 

Find  out  how  your  film  can 
be  produced  in  Hollywood  at 
lower  cost. 


1^€^^^ 


ORGANIZATION 

1508   Cross   Roads  of   the   World,    Hollywood,   California 

Confinuous  Production  since  1935 


Hollywood's  top  technicians  work  for  you 

Fully  equipped  production  units  of  Hollywood's  finest  crafts- 
men are  available  for  any  location  filming.  A  key  executive 
of  the  Geo.  Fox  Staff  accompanies  every  location  unit  to 
direct  and  coordinate  all  phases  of  the  production  for  the 
ultimate  in  quality. 
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Mitchell  Camera  Films  full  color  ponoramic  views  of  Roman   Soldier   sequence    from    the    Bob   Jones   University   Film,   "Wine   of  Morning,' 


UNIVERSITY  MAKES  FEATURE  FILM 


University  Film  Production  Unit 

Shoots  Full-Length  Motion  Picture  on  Campus 

In  Greenville.  South  Carolina.  Bob  Jones  University  is  demonstrating 
a  remarkable  new  trend  in  campus-produced  films.  This  institution  has 
not  only  reduced  filming  costs,  but  has  created  professional  theatre- 
quality  films,  like  the  full-length,  feature  "Wine  of  Morning."  to  equal 
Hollywood's  best  efforts. 

These  remarkable  changes  have  been  accomplished  through  the  ap- 
plication of  motion  picture  set  techniques  and  the  adoption  of  profes- 
sional equipment  used  by  major  motion  picture  studios.  The  leading 
example  of  this  development  is  seen  in  the  increased  use  of  the  Mitchell 
16mm  Professional  Camera,  whose  service-free  operation  and  broad 
range  of  use  has  materially  cut  the  costs  of  campus  film  production. 
Representative  of  film  departments  owning  Mitchell  Cameras  are:  Bob 
Jones  University,  Georgia  Institute  of  Technology.  Moody  Institute  of 
Science,  and  the  Universities  of  California ...  Mississippi  Southern 
California  . .   and  Washington. 

Complete  information  on  Mitchell  Cameras  is  a\ailable  upon  request 
on  your  letterhead. 


Camera  instructions  ore  given   by  Mrs.  Kalherine  Stenhotm, 
Director  of  the  Bob  Jones  University's  film  unit. 


*85%  of  the  professional  motion  pictures  shown  throughout  the  world  are  filmed  with  a  Mitchell  Camera. 


CORPORATION 


666    WEST    HARVARD    STREET 
GLENDALE    4.  CALIFORNIA 

Cable  Address:  "MITCAMCO" 


On  the  set  of  Pilole's  Jucigmeni  Hall 
Ihe  Mitchell  Camera  focuses  on  set  d- 
toils  created  by  students. 


University  cameraman  uses  standord 
Hollywood  studio  16mm  Mitchell  Comero 
for  interior  scene. 


OLDEIV  REEL  AWARDS: 

j:ONTIi\UED    FROM     PAGE    201 

flfw  Valley,  produced  by  Focal  Film 
eductions. 

( Safety  I     Tlie    Case    of    Officer 

Mibrand.  sponsored  by  the  Ohio 

1  Company,  produced  by  Wilding 

cture  Productions.    Inc.   and   dis- 

buted    by    Modern    Talking    Pic- 

I  :e  Service.   Inc. :    The  Last   Mile. 

ionsored   and  produced  by  Cater- 

]  lar     Tractor     Company :     Safely 

ji  Irol.  produced  by  The  Jam  Handy 

I  ganization.      Inc.      for      General 

btors  Company.   (Science I    A  Re- 

I  Tt  on  Smog,  produced  for  W  estern 

I  and  Gas  Association  by  Graphic 

JUS  Corporation,  and  distributed 

Modern  Talking  Picture  Service. 

1:. 

(Industrial  Sales  and  Promotion) 
li  adshaw's  Billions,  produced  bv 
J  stman  Kodak  Company:  The  Ris- 
lif  Tide,  sponsored  by  National 
(Jrbon  Company,  produced  bv 
J(hn  Sutherland  Productions.  Inc.: 
(fiat  s  It  to  }  oil.  produced  bv  The 
Jin  Handy  Organization.  Inc.  for 
1 1,  du  Pont  de  Nemours  and  Com- 
|ny.  Inc.:  I  Institutional  Sales  and 
lomotion  I  The  Boy  with  a  Knife. 
sonsored  by  the  Welfare  Federa- 
t|n  of  Los  Angeles,  produced  by 
Ijidley  Pictures  Corporation;  They 
('•'  to  Live,  produced  by  Campus 
llm  Productions.  Inc.  for  the  Na- 
tjnal  Jewish  Hospital  at  Denver. 

(Health  and  Hygiene  I  The  In- 
liler.  produced  by  Center  for  Mass 
(  mmunication.  sponsored  by  Geor- 
^  Dept.  of  Public  Health:  To 
irve  the  Mind,  produced  by  the 
-itional  Film  Board  of  Canada  for 
J'Graw-Hill  Book  Companv.  Inc. 
id  U.S.  Dept.  of  Health  ii  Welfare. 

'( Medical  Sciences  I  The  Broncho- 
Atmonary  Sef;nients:  Part  1:  .4nat- 
oy  and  Bronchoscopy,  produced 
1  Campus  Film  Productions  for 
I  zer  Laboratories;  Still  Gointi 
hces:  .Active  Management  of  Di> 
OfUty  in   the  Aged,  sponsored   bv 

!zer  Laboratories,  produced  bv 
tomac  Film  Productions.  Im 
literary,  Musical  and  Theatrical 
^its)  Hans  Christian  .Andersen — 
^ry  of  My  Life,  sponsored  by  the 
'inish  Information  Office,  pro- 
iced  by  Danish  Culture  Film,  dis- 
tbuted  by  Brandon  Films.  Inc.; 
nite  Mane,  produced  by  Films 
riintsouris.  distributed  by  Reni- 
lant  Films.  (Recreational  I  Culver 
■■dshipman.  produced  by  Russell 
1  Benson  for  Culver  Educational 
lundation;  Grapevine  Ttcist,  pro- 
ceed by  Indiana  iniversity:  High 
Ifad,  produced  by  Ford  Motor  Co. 

(Rehgion  and  Ethics!  In  the  Face 
<  Jeopardy,  produced  by  Film  Pro- 
((ctions    International    for    the 
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Broadcasting  and  Film  Commission. 
National  Council  of  Churches.  Joint 
Commission  on  Missionarv  Educa- 
tion. National  Council  of  Churches. 
If  hat  Price  Freedom,  produced  by 
Paul  F.  Heard  Pictures  Corp.  for 
National  Council  of  Churches.  (Vis- 
ual Arts  I  An  .Animation  IP'orship 
Package,  produced  by  University  of 
California.  Los  Angeles;  Picasso, 
produced  by  Sergio  .Amidei,  dis- 
tributed   by    Contemporary    Films. 

( Education  i  Mellah.  produced 
for  Women's  American  Organiza- 
tion for  Rehabilitation  through 
Training:  Mike  Makes  His  Mark. 
produced  by  Agrafilms.  Inc.  for  the 
National  Education  Association  and 
Affiliated  State  Education  Associa- 
tions. ( Pre-school  through  Inter- 
mediate! How  to  Make  Potato 
Prints,  produced  by  Michigan  State 
I  niversity.  distributed  bv  Bailev 
Films.  Inc.  Life  In  the  Ocean,  pro- 
duced by  Film  Associates  of  Cali- 
fornia: The  Town  Miisici<ins,  pro- 
duced by  Piper  Productions,  dis- 
tributed by  Brandon  Films.  Inc. 

(Junior.  Senior  High  —  Social 
Sciences!  Colonial  Expansion  of 
European  .\ations,  produced  bv 
Coronet  Film.  Inc.;  Mooli  .  .  . 
Child  of  New  India,  produced  by 
Atlantis  Productions.  Inc.;  You 
.Are  There:  The  Signing  of  the  Dec- 
laration of  Independence,  produced 
by  CBS-TV.  distributed  bv  Young 
America  Films.  Inc.  (Junior.  Senior 
High — Natural  Sciences!  Ftoicing 
.Solids,  sponsored  by  Esso  Engineer- 
ing Companv.  produced  b\  Campus 
Film  Productions.  Inc.;  Spring 
Comes  to  the  Subarctic,  produced 
bv  the  I  niversitv  of  Minnesota.  & 


Business  Screen  Reviews  fhe  Annual  Film  Awards: 

Snund  Slidefilm  Festival  Hnnors  18 


SIX  Golden  Ri;el  Awards  and  12 
Silver  Reel  Awards  went  to  spon- 
sored and  independentlv  produced 
sound  slidefilms  chosen  from  62 
entries  in  the  19.56  Sound  Slidefilm 
Festival,  conducted  April  24-2.5  in 
the  Morrison  hotel.  Chicago,  as  part 
of  the  American  Film  Assembly . 
Robert  Shoemaker  of  the  DuKane 
Corporation  served  as  chairman. 

By  category,  the  award-winning 
sound  slidefilm?  selected  were: 

(Sales  and  Promotion)  Golden 
Reel  to  —  The  Purple  Coiv,  spon- 
sored by  the  Upholstery  Leather 
Group,  produced  by  Dynamic  Films. 
Inc.  Silver  Reels  to  —  The  Heart  of 
)  our  System,  sponsored  by  Yeo- 
mans  Brothers  Companv,  produced 
by  Atlas  Film  Corporation:  Memo- 
landum  from  MacMillan.  sponsored 
by  The  MacMillan  Companv.  pro- 
duced by  William  P.  Gottlieb  Com- 
pany; Quality  —  Today's  Key  to 
Successful  Dress  Merchandising, 
sponsored  by  Helen  Whiting.  Inc.. 
produced  by  William  Gottlieb  Com- 
pany. 

(Sales  Training!  Golden  Reel  to 
— A  Tale  of  Two  Milkmen,  pro- 
duced by  Ben  Rinaldo  Company. 
Silver  Reels  to  —  Reach  for  the 
Stars,  sponsored  by  Maxwell  House 
Di\  ision.  General  Foods  Corpora- 
tion, produced  by  H.  D.  Rose  and 
Company.  Inc.;  The  Story  of  Sani- 
tary Landfill,  produced  by  Cater- 
pillar Tractor  Company. 

( Supervisory    Relations    and    In- 


dustrial Training!  Golden  Reel  to — 
Dear  Mrs.  Calvin,  sponsored  by 
New  \ork  Life  Insurance  Company, 
produced  by  Transfilm.  Inc.  Silver 
Reels  to  —  Curtain  Call  for  Charlie. 
produced  by  Henning  and  Cheadle. 
lnc,;This  Is  the  Union  Oil  Com- 
pany of  California,  sponsored  b\ 
Lnion  Oil  Company  of  California, 
produced  by  Graphic  Films  Corpo- 
ration. 

( Safety  and  Health  !  Golden  Reel 
to — You  and  Your  Shadow,  pro- 
duced by  Ben  Rinaldo  Company. 
Silver  Reel  to  —  Shocking  Condi- 
tions, sponsored  by  Zurich-Ameri- 
can Insurance  Companies,  produced 
by  Paragon  Pictures.  Inc. 

(  Religion  !  Golden  Reel  to  —  A 
Matter  of  Fact,  produced  by  Broad- 
casting and  Film  Commission.  Na- 
tional Council  of  Churches,  entered 
by  Church  World  Service.  National 
Council  of  Churches.  Silver  Reels  to 
—  Dr.  Leo  Baeck:  .Man  of  Faith. 
produced  by  Union  of  American 
Hebrew  Congregations:  .Methodism 
m  Hawaii,  sponsored  by  the  Board 
of  Missions  of  the  Methodist  Church, 
produced  by  Radio  and  Film  Com- 
mission of  the  Methodist  Church. 

(  Education  I  Golden  Reel  to  — 
Les  .Aventures  De  Leo  La  Ferme. 
produced  by  the  National  Film 
Board  of  Canada.  Silver  Reels  to  — 
.Art  and  the  Growing  Child,  pro- 
duced by  Films  for  Education: 
Masha  and  the  Bear,  produced  bv 
DuKane  Corporation.  ^ 


American    Film   Assembly   visitors  at   Chicago   last  month   heard  documentary  producer  George  Stoney  deliver  a 
challenging    luncheon   address   "A   Damnation   of   Stereotypes."  (Business  Screen  photo  exclusive) 


Make  it  easy  for  yourself 

Make  it  effective  for  your  company 

Market  Your  Sponsored  Film  Through 
THE  Mod&UL  ORGANIZATION 


TODAY,  MANAGEMENT  REALIZES  that  one  of 
the  most  vital  challenges  to  a  vigorous  enterprise  is 
marketing— this  is  the  area  that  can  negate  even  the  most 
efficient  production  process.  That  is  the  reason  why  every 
top  management  magazine  pays  continual  editorial 
attention  to  marketing;  the  reason  why  management  con- 
sultants are  in  demand  as  they  have  never  been  before. 


Modern  is  a  marketing  specialist  in  the  field  of  the  sponsored 
film.  Here  is  an  organization  that  is  staffed  with  experienced 
people  for  the  special  requirements  of  film  distribution— more 
than  20  years  of  experience  backed  up  with  the  equipment  and 
knowledge  for  the  task. 

That  is  the  reason  why  major  American  companies  with  a 
wealth  of  know-how  in  marketing  their  own  products  turn  to 
MODERN  for  the  effective  accomplishment  of  the  objectives  of 
their  film  programs  ...  to  name  a  few  out  of  more  than  150, 
we  mean  companies  that  include  leaders  of  American  business 
such  as  E.  I.  Du  Pont  de  Nemours  &  Co..  Inc.,  The  Chrysler 
Corporation,  The  Texas  Company.  National  Cash  Register 
Company  .  .  .  and  smaller,  but  equally  progressive  companies 
such  as  National  Homes.  Inc..  The  Warner  Brothers  Company, 
Smith-Corona,  Inc..  Eli  Lilley  &  Company . . .  and  trade  associa- 
tions such  as  the  American  Petroleum  Institute.  Florida  Citrus 
Commission,  and  National  Association  of  Home  Builders. 

These  companies  and  associations  could  undertake  the  exclu- 
sive marketing  of  their  own  film  programs  if  they  wished.  They 
have  the  resources  and  the  personnel  to  do  the  job. 

Why  did  they  retain  modern  to  help  them?  The  same  reason 


they  retain  expert  outside  counsel,  when  needed,  for  lega! 
advice,  advertising  campaigns,  product  marketing  problems 
.  .  .  Because  they  recognize  that  modern  is  an  expert  in  a  field 
that  requires  specialization.  Because  they  realize  from  experi- 
ence that  modern  can  do  the  kind  of  job  they  want  done,  more 
effectively  and  at  less  cost  than  they  can  do  it  themselves. 
Because  they  know  that  modern  distribution  saves  preciou 
time  for  their  executives  and  staff. 

Modern  is  the  only  organization  that  can  effectively  accom-j 
plish  sponsored  film  marketing  through  all  four  channels  of] 
circulation— television,  theatrical,  rural  roadshow,  and  general 
1 6mm  audiences.  Our  recommendations  for  any  film  are  based! 
on  a  complete  knowledge  of  all  channels. 

What  about  your  film  program?  Why  don't  you  find  out,  j 
whether  or  not  we  can  help  you.  You  will  be  in  good  companyi 
It  will  cost  you  nothing  to  investigate  modern  services  but  youi[ 
time,  and  that  will  be  repaid  to  you  a  thousandfold. 

We  will  be  glad  to  consult  with  you  on  the  distribution  of  you^ 
sponsored  film  program.  For  information,  write  or  phone  any  ( 
the  modern  division  offices  listed  below. 


Modim 


TAKING   PICTURE  SERVICE 


NIW    YORK  JUdson   6  3830 

45   Rockefeller   Plaza,   New   York   20,   N.   Y. 

CHICAGO  DEIowore  73252 

140    E.    Ontario    Street,    Chicago     11,     III. 

DETROIT  TEmple  2-4211 

956   Maccobees   Building,   Detroit   2,   Mich. 

LOS    ANGELES  MAd  son  9-2121 

612     5.     Flower     Street,     Los     Angeles     17,     Col. 


Nationwide  quality  service  from  Modern  film  libraries  in  28  important  cities 


ATLANTA 

BOSTON 

BUFFALO 

CEDAR    RAPIDS 

CHARLOTTE 

CHICAGO 

CINCINNATI 


CLEVELAND 

DALLAS 

DENVER 

DETROIT 

HARRISBURG 

HOUSTON 

INDIANAPOLIS 


KANSAS   CITY 
LOS    ANGELES 
MEMPHIS 
MILWAUKEE 
MINNEAPOLIS 
NEW    ORLEANS 
NEW    YORK 


OMAHA 

PHILADELPHIA 

PITTSBURGH 

ST.    LOUIS 

SAN    FRANCISCO 

SEATTLE 

WASHINGTON,    D.    C. 


RIGHT  Dff  the  REEL 

All  Is  Not  Golden  That  Glitters  at  the  American  Film  Assembly 


THE  Scandinavians  have  an  uld 
saying,  "you  dont  have  to  burn 
down  the  house  to  roast  the  pig" 
and  the  promoters  of  the  recent 
American  Fihn  Assembly  in  Chi- 
cago might  take  this  adage  to  heart. 
The  collection  of  many  thousands 
of  dollars  in  "screening  fees"  and 
the  labors  of  hundreds  of  jurors 
in  the  field  and  at  Chicago  last 
month  for  the  purpose  of  selecting 
the  "year  s  best  sponsored  and  edu- 
cational motion  pictures  and  slide- 
films  »as  an  effort  appreciated  b\ 
the  winners  hut  it  didn't  add  a  thing 
to  the  value  of  flhns  which  were  al- 


read\    wideU    disseminated    to    the 
limit  of  their  print  capacit). 

The  selection  of  some  outstandijig 
television  documentaries  from  the 
CBS-T\'  Network  as  Golden  Reel 
winners  in  competition  with  films 
produced  for  classroom  use  by  com- 
panies whose  creative  aims  were 
wholly  different  from  the  makers  of 
the  Adventure  and  1  or  Are  There 
programs  also  seemed  highlv  ques- 
tionable. The  fact  that  Mr.  Frank 
Stanton,  president  of  CBS.  lends  his 
name  to  the  Assembly  sponsor,  the 
Film  Council  of  America,  as  a  mem- 
ber of  its  board  of  trustees,  didn  t 
add  any  lustre  to  those  awards 
either. 

So.    good    films     I  most    of    them 
highly   publicized   by   film   journals 
hke  our  own  during  the  vear  past  I 
were  acknowledged  as  that  by  some 
hard-working   jurors.    That    few   of 
:  these   people   really   knew    anvthing 
I  about  automation  or  were  qualified 
;  experts  in  the  highly-technical  sub- 
ject matter  they  viewed  ma)'  be  be- 
side   the    point    and    it    may    not. 
.  Nobody  was  measuring  the  results 
;  many   of   these   films   have   accom- 
I  plished  during  the  past  year. 
'      If  the  purpose,  as  announced,  was 


to  publicize  the  16mm  "medium" 
then  this  was  a  numerical  and  artis- 
tic failure.  An  anticipated  audience 
of  2.500  Assembly  visitors  finally 
dwindled  down  to  less  than  700 
registrants,  including  the  jurors. 
Since  each  of  these  films  might  have 
served  twice  that  number  of  viewers 
during  the  three-month  period  of 
gestation  preceding  the  Assembly 
and  since  there  is.  indeed,  a  grave 
shortage  of  prints  to  serve  the  actual 
audiences  for  whom  the  films  are 
intended,  sponsors  might  reflect  on 
whether  the  lustre  of  Golden  Reels 
is  worth  the  time  and  expense. 

For  oursehes.  we  wonder  what 
has  happened  to  the  really  im- 
portant goal  for  which  we  labored 
in  the  immediate  postwar  vears. 
Namely,  to  help  set  up  and  to  aid 
the  potential  hundreds  of  local  film 
councils  such  as  Boston.  Cleveland. 
\^  ashington.  New  York,  Chicago 
and  Louisville  and  other  centers 
have  so  tenaciously  maintained 
as  islands  of  regional  16mm  film 
activity. 

As  Cleveland  advances  toward 
nearly  a  decade  of  Film  Festival 
activity  in  June  of  this  year,  we 
wonder  why  we  don't  publicize  and 
support  similiar  gatherings  in  Den- 
ver. New  Orleans.  St.  Louis.  Omaha. 
\tlanta.  San  Francisco.  Seattle  and 
elsewhere? 

The  real  purpose  of  a  Film  Festi- 
\  al  is  simph'  to  ser\  e  as  a  con- 
venient previewing  focal  center  to 
which  educators,  group  chairmen 
and  sponsors  may  gravitate  to  view 
the  progress  made  and  to  be  stimu- 
lated to  participate  in  the  medium. 

It  simpU  isn't  logical  to  create 
media  that  are  as  flexible  as  the 
16mm  or  sound  slidefilm  projector 
affords  us  and  then  to  centralize  its 
promotional  functions.  Bring  these 
tools  back  to  the  people,  let  the 
"enthusiasts  "  stand  aside  or  simply 
help  set  up  the  program  ingredients 
and  in\ite  the  people  in! 

Let  the  Film  Council  of  America 
return  to  the  fundamental  task  for 
which  it  w as  created.  —  OHC 


General  Foods  Screens  a  "Harvest  of  Convenience" 


Sponsor:  General  Foods  Corp. 
Title:   Harvest  oj  Convenience.  28 

min..    color,    produced    by    Paul 

Hance  Productions.  Inc. 
M  \^  ithout  detracting  from  its  in- 
terest, or  the  enjovment  audiences 
may  get  from  it.  this  film  can  be 
described  as  a  twenty-eight  minute 
commercial.  It  focusses  on  General 
Foods  and  its  several  dozen  brand 
names  and  rarely  strays  from  a 
familiar  label  for  a  minute. 

Commercial  though  it  is — more 
an  advertising  than  a  public  rela- 
tions venture,  it  would  seem — the 
film  is  informative,  colorful  and  a 
pleasure  to  look  at.  For  instance, 
whv  is  the  imitation  strawberry 
flavor  in  Jello  so  delicious?  The  film 
shows  how  all  the  flavor  in  a  thous- 
and choice  berries  is  concentrated 
into  a  half  test  tube  of  amber  liquid. 
Scientists  go  to  work  on  the  flavor  s 
hundreds  of  chemical  essences  until 
thev  succeed  in  producing  "straw- 
berrv"  that  is  as  delectable  as  a 
fresh  berry,  and  more  stable. 

In  like  manner,  viewers  will  see 
how     coffee    is    harvested,    roasted 


Scene  in  new  General  Foods  film. 

and  packed;  how  corn  flakes  are 
made:  how  cod-fishermen  operate 
as  the  first  link  in  the  ihain  that 
leads  to  Birdseye  fish  sticks. 

Feeding  America,  the  film  states, 
is  a  far  bigger  job  than  providing 
steel,  oil.  or  automobiles — measured 
in  human  effort,  value  of  product, 
or  the  number  of  people  involved. 
General  Foods  likes  to  point  out 
that  its  particular  task  is  to  ever 
improve  the  quality  of  the  nation's 
food  and  pro\ide  it  in  more  time- 
sa\ing  form.  1^ 


A  Visual  Exposition  on  Prospecting  for  Uranium 


Sponsor:  Lnion  Carbide  \  (Carbon 
Corp..    in    cooperation    with    the 
U.S.  Bureau  of  Mines 
Title:  The  Petrified  River.  28  min.. 
color,    produced    by    MPO    Pro- 
ductions. Inc. 
■¥•  This  is  one  of  the   first  films   to 
do  justice  to  the  stor\  of  the  peace- 
ful  uses   of   uranium.    It    has   been 
produced     to     cover     the     subject 
thoroughly  from  prospecting  for  the 
rare   stuff    to    its    uses    as    research 
isotopes,    power    producer    and   for 
cancer  treatment. 

Opening  with  scenes  of  rim  flying 
in  the  Colorado  plateau,  the  film 
shows  how  modern  prospectors  fl\ 
along  the  rims  of  ancient  rivers 
charting  the  walls  with  a  radiation 
detecting  scintillometer,  while  other 
men.  much  like  prospectors  of  old. 
travel  bv  foot  with  a  Geiger  counter 
hoping  to  some  day  hear  the  rapid 


'The  Petrified  River' 
Left:  this  scene  from  the 
Union  Carbide  film 
shows  the  staking  of  a 
uranium  claim  on  the 
Colorado  plateau. 
Right:  the  film  also 
shows  the  process  used 
in  cooking  uranium  ore 
as  it  is  prepared  for 
many  useful  fields. 


clicks  which  might  mean  a  fortune. 
Finding  uranium  is  only  the  be- 
ginning of  a  long,  complicated  pro- 
cess of  extracting  and  purif\  ing  the 
ore.  Government  and  private  indus- 
try, working  together,  take  part  in 
both  production  of  the  uranium 
and  research  in  its  man\  and  in- 
creasing medical  and  industrial  ap- 
plications. 

The  Petrified  River  goes  into  the 
"atomic  pharmacy  "  at  Oak  Ridge 
to  show  how  the  wonderful,  jjerilous 
stuff  is  handled  with  incredibly 
complex  manipulating  equipment.  It 
visits  hospitals,  agricultural  research 
establishments  and  food  preserva- 
tion labs  to  describe  the  final  uses 
of  uranium. 

Technical  animation  illustrates 
the  chemical  formation  of  the  uran- 
ium atom,  and  also  shows  how  an 
atomic  pi'U.M    -tjli^in  \\i'rk-.  y^ 
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Above:  Texaco  personnel  gather  in  New  York  for  the  inaugural   premiere  of 
the   company's  annual   dealer  meeting   program,   now   touring   the   nation. 

Spring  Is  Texaco  Dealer  Time 

Films'  Important  Role  in  Texas  Company's    17th   Annual    Program 


'  I  ^  H E  Texas  Company's  annual 
■*-  spring  dealer  meetings  this  year 
were  a  reprise  of  the  successful 
meetings  which  have  now  been  con- 
ducted under  the  auspices  of  Tex- 
aco s  Sales  Promotion  Division  for 
the  past  17  years. 

Films  again  played  an  important 
part  in  telling  the  story,  but  this 
year  the  Hollywood  stars  and  pretty 
girls  were  put  aside  in  favor  of 
other  matters  that  were  strictly  busi- 
ness. Not  that  the  700  or  more 
spring    meetings    were    somber    af- 


A  prize  and  a  handshake  from  Texas' 
brass  for  an  outstanding  dealer. 

fairs — as  J.  M.  Gregory,  Texaco "s 
Sales  Promotion  Manager,  put  it — 
"busii  PS5  can  be  fun,  too."  The 
demonstration  meeting,  also  an  an- 
nual affair  held  at  the  New  York 
headquarters  m  the  Chrysler  Build- 
ing for  "friends  of  the  company," 
proved  his  point. 

As  usual,  the  clockwork  timing, 
good  humor  and  enthusiasm  evi- 
dent in  previous  annual  sessions 
were    much    in    evidence.    Though 


these  meetings  are  planned  almost 
a  year  ahead,  everv  one  seems  to 
have  an  extemporaneous  quality 
that  individualizes  them  from  the 
usual.  An  hour  and  a  half  encom- 
passes brief  talks,  slidefilnis.  movies. 
and  a  new  entry  this  year — the 
Texaquiz.  which  is  much  like  a  TV 
panel  show,  with  dealer  partici- 
pants, but  with  cleverly  written  cues 
which  provide  an  up-beat  note  to 
close  the  meeting. 

Aliiays  Ahead,  first  color  film  on 
the  show,  concerns  itself  principally 
with  the  Texaco  product,  pointing 
out  that  the  companv's  research  and 
manufacturing  facilities  are  aimed 
at  continually  producing  "some- 
thing better."  TCP,  the  Texaco 
gasoline  additive,  and  the  climate 
control  system  in  which  each  pump 
supplies  gasoline  keyed  to  each 
areas  climate  conditions  at  all  times 
of  the  year,  are  cases  in  point. 
Audio  Productions  produced  this 
film. 

Stripfilms  demonstrated  the  Tex- 
aco  magazine   and   newspaper   ads. 

Busy  registration  line  marks  the  17th 
inaugural  of  Texaco's  program. 


billboards.  TV  and  radio,  and 
dealer  helps  planned  for  this  \ear. 

The  brief  talks,  organized  so  that 
anvone  in  the  Texaco  sales  organi- 
zation ran  give  them  effectively,  are 
used  as  "bridges"  between  other 
elements  of  the  sho«.  These  ele- 
ments—  films,  slides,  etc. — carry  the 
main  theme  to  the  dealers. 

The  "feature"  film.  A  Factual 
Story,  was  on  a  most  interesting 
subject — and  one  which  has  never 
been  stressed  strongly  enough  in  the 
past  by  any  petroleum  company  — 
the  interdependence  of  all  dealers 
in  each  others'  welfare.  It  shows 
how  one  example  of  "extra"  cour- 
teous service  by  a  dealer  to  a  travel- 
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ing   lustomer   in    .Montana   niad. 
lull-timi-     regular    customer     im 
dealer    in    Texas;    and    convert  I 
how  one  dirtv  rest  roctm  can  lo-- 
good  customer  for  all  dealers. 

One  good  example  shown   is  il 
Texaco  dealer  im  a  desert  road 
Nevada  with  no  regular  local  trji 
He  treats   all  motorists  as  his  /. 
customers,     explaining     that     ]X' 
service  by  Texaco  dealers  all  ■ 
the  country  was  bringing  him  ■ 
tomers.  and  he  meant  to  make  - 
he  did  as  much  for  them.  Wrili 
produced    and    directed   by    Jo- 
Rothman.  the  film  demonstrates  i 
human   touch    which    is   Rothnu 
trademark. 


Painstaking  attention  to  model  detail  is  given   by  Visuolscope's  Manny   Re 

Advertising  and  World  Markets 


TIME  l.NTERiNATlo.VALS  new  wide- 
Screen,  three  dimensional  pres- 
entation. Advertising  Is  the  World's 
Business  has  been  designed  to  ac- 
quaint businessmen  throughout  the 
world  with  the  need  and  value  of 
advertising. 

The  first  part  of  the  presentation 
describes  in  simple,  logical  terms 
the  historical  devel<»pment  of  adver- 
tising. It  traces  the  birth  and  growth 
of  ad\ertising  from  its  modest  be- 
ginnings in  medieval  times  to  its 
present  complex  form  so  necessary 
to  modern   business  economy. 

Part  II  tells  the  story  of  Time's 
five  world-ranging  editions  and  how 
a  world-wide  medium  can  be  em- 
ploved  to  pass  on  information  about 
companies  and  products  on  the  local 
or   international  scale. 

The  presentation  defines  the  par- 
ticular uses,  objectives  and  advan- 
tages of  international  advertising. 
1 1  emphasizes  the  role  of  advertis- 
ing   in   developing   acceptance   of   a 


company  and  greater  demand  for  i 
products. 

The  presentation's  dramatic  w  id 
screen  effect,  developed  by  ^  isu. 
scope.  Inc.  uses  an  anamorphic  In 
on  a  single  projector  and  eliminat 
more  complex  3-film.  3-projecl< 
equipment  sometimes  necessary  !■ 
wide-screen  productions.  By  filmii 
sculptured  figures  in  three-dime 
sional  sets,  and  using  direction 
lighting,  a  feeling  of  depth  is  creati 
when  the  image  is  projected  on  t 
wide  screen.  In  addition,  the  tit" 
bility  of  the  sets  makes  the  film  p. 
ticularly  adaptable  for  oversi 
showing  bv  means  of  cellulose  i 
serts.  b\  means  of  which  forei; 
language  copy  may  be  imposed  o\ 
the  background  sets. 

At  the  present  time,  plans  call  f 
this  presentation  to  be  translat 
into  German.  French,  Japanese  ai 
Spanish  and  to  be  shown  ihrout 
out  the  world  to  help  convince  bu 
ne.ss  men  of  advertising  s  \alue. 
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BUSINESS       SCREEN       MAGAZIN 


I  Sponsor:    United  Fruit  Company. 

Titles:    The    Living    Circle.    ISVo 
I     min.,    color;    and    Bananas ?    Si 
Senor,    ISV-i    min..    color,    pro- 
duced  by   John    Sutherland   Pro- 
ductions. Inc. 


,-¥  Tim  Living  Circle  deals  with  the 
agricultural  economy  of  Central 
America  in  terms  of  coffee,  bananas, 
abaca,  cacao  and  African  palm  oil. 
It  demonstrates  that  the  flow  of 
these  goods  northward  and  the  flow 
of  dollars  southward  enable  our 
jueighbors  in  Middle  America  to 
[purchase  more  of  our  manufactured 
(goods,  to  proceed  with  widespread 
road  building,  construction,  irriga- 
tion and  the  like  and  result  in  ever- 
improving  standards  of  living. 

Combines  Art  and  Live-Action 

Combining  some  interesting  May- 
an art  derived  animation  and  live 
action,  it  was  filmed  in  Central 
America  and  underscores  the  theme 
of  interdependence  between  the 
Americas.  This  "idea"  film  is  quite 
a  bit  different  from  the  extensive 
educational  film  program  Lnited 
Fruit  has  been  conducting  since 
1927  and  which  was  budgeted  last 
year  at  10%  of  the  total  advertis- 
ing expenditure  of  the  company. 
The  Living  Circle  is  aimed  squarely 
at  left-wing  critics  of  the  company 
who  attack  it  as  a  monopoly  and  as 
an  exploiter  of  other  nations. 

The  compa.iy  points  out  that  any- 
one can  enter  the  banana  industry 
who  is  willing  to  take  the  risk,  for 
'there  is  plenty  of  fine  land  avail- 
able. Plenty  of  transportation,  too. 
with  United  Fruit  owning  only  14% 
lof  the  number  of  refrigerator  ships 
serving  the  banana  lands. 

Record  Speaks  for  Itself 
And  United  Fruit  is  prepared  to 
compare  its  record  in  Latin  Ameri- 


The   smiling   senor   is   pictured   in   the   new   motion   picture   "The   Living   Circle" 

United  Fruit  an  tliE  Screen 

"The  Living  Circle"  Portrays  Factual  Data  on  Economic  Problem; 
Second  Colorful  Film  Marks  Happy  Return  of  Chiquita  Banana 


ca  with  any  other  economic  enter- 
prise anywhere.  These  reasons  for 
making  the  film  are  not  presented  in 
The  Living  Circle  in  terms  of  the 
company,  itself,  for  I  nited  Fruit  is 
not  mentioned.  But  its  principles 
are  presented  movingly. 

According  to  Edmund  S.  Whit- 
man, Public  Relations  Director  of 
the  company.  "One  reason  why  in- 
ternational communism  hates  ba- 
nanas and  has  made  L' nited  Fruit 
Company  the  number  one  whipping 
boy  in  its  propaganda  line  right  up 
to  the  forum  of  the  Lnited  Nations 
is  that  we  have  demonstrated  for 
years  that  we  can  live  peacefully 
and  usefully  with  our  neighbors  in 
Central  America  and  that  our  pres- 
ence in  those  Republics  has  been  a 
means  of  developing  strategic  re- 
sources and  raising  living  stand- 
ards— both  of  which  are  anathema 


to  the  concept  i>f  international  com- 
nmnism. 

"Because  of  the  current  Soviet 
concentration  ou  Latin  America — 
and  trips  of  the  Krushchev-Bulganin 
type  are  certainly  in  the  offing — our 
moving  picture  is  most  timely.  If 
and  when  emissaries  of  the  Soviet 
succeed  in  putting  over  one  of  their 
grand  tours  in  any  of  the  Repub- 
lics of  the  Western  Hemisphere  we 
shall  hope  and  plan  to  have  our 
Living  Circle  on  hand  for  theatrical 
and  mobile  unit  projection  at  the 
right  place  and  at  the  right  time." 

This  United  Fruit  Picture 
Shows  Growth   and   Distribution 

♦  Bananas^  Si  Senor  picks  up  one 
of  the  crops  from  The  Living  Circle 
— bananas — and  proceeds  to  dem- 
onstrate the  usefulness  of  this  crop 
to  the  economv  of  Middle  America. 


Below:  a  scene  in  "Bananas?  Si  Senor"  introduces 
the  charming  screen  personality  of  Chiquita  Banana, 
and  her  songs  add  zest  to  the  film. 


Below:  screen  art  helps  to  enliven  sober  facts  about 
the  economics  of  production  and  distribution  in  "The 
Living  Circle,"  just  released  by  United  Fruit. 


It  shows,  also,  something  of  the 
hazards  of  banana  agriculture  and. 
therefore,  the  need  for  the  integra- 
tion of  production,  transportation 
and  sales.  This,  too,  is  an  important 
plank  in  the  public  relations  plat- 
form of  the  company. 

Bananas?  Si  Senor  marks  the 
happy  return  of  one  of  the  nation's 
most  charming  screen  stars — Chi- 
quita Banana — and  her  songs  are 
as  delightful  as  ever. 

Both  of  the  films  will  be  dis- 
tributed with  Spanish  sound  tracks 
throughout  Latin  America.  A  na- 
tional distributor  for  the  U.S.  will 
soon  be  announced. 

These  are  "Point  Four  in  Action"' 
films  that  present  the  case  of  private 
capital  investment  in  practical  down- 
to-earth  terms.  Both  films  elucidate 
the  theme  that  private  business  men 
are  doing  a  job  in  helping  to  build 
strong  national  economies  and  raise 
living  standards  —  without  direct 
LLS.  government  aid.  B" 
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Introducing  Aluminum  Foil 

Sponsor:  Revere  Copper  &  Brass 
Incorporated. 

Title:  Aluminum  Foil,  13  min., 
color,  produced  by  Loucks  &  Nor- 
ling  Studios,  Inc. 

■^  Revere,  a  big  producer  of  non- 
ferrous  metals,  has  recently  begun 
large  scale  production  of  aluminum 
foil,  used  extensively  in  packaging, 
home  use  in  the  kitchen,  and  hun- 
dreds of  less  well  known  applica- 
tions. 

One  of  the  important  announce- 
ments Revere  is  making  of  the  new 
product  is  a  film.  Aluminum  Foil. 
which  will  soon  receive  national 
distribution.  The  picture,  which  first 
shows  how"  foil  is  produced  in  roll- 
ing mills,  goes  on  to  demonstrate 
its  countless  applications  from  voice 
diaphragms  in  microphones  to 
"Stardust"  for  a  lady's  hair. 

Given  a  free  hand  on  the  film, 
and  improvising  as  production  pro- 
gressed, Loucks  &  Norling  veered 
away  from  the  usual  industrial  ap- 
proach to  metals  and  devised  some 
fascinating  innovations  that  make 
the  film  beautiful  as  well  as  in- 
formative. Many  scenes  have  paint- 
ed backdrops  and  props  giving  an 
impressionistic  rather  than  Irompe 
e  oeil  effect  that  is  most  attractive  B' 
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...  as  in  all  classic  Westerns,  the  white-hatted  hero  (age  11)  leads  the  "good 
guys"  in  a  horse  chose  otter  the  vormints  (age  10  and  1 1)  who  went  thatawoy. 

^  Winning  Ride  for  Child  Health 

Straight  Talk  from  the   Lone   Ranger   and   a   Captivating   Story 
Combine  to  Make  an  Outstanding  Picture  for  School  Audiences 


"1  ilitln't  like  It  illis  because 

he  was  a  shoiioff. 
"Il  kept  me  wondering  ithal 
•     was     goin^     lo     happen 
next." 
"It  taught  me  lessons  I  iliihi'l 

knou." 
"It  was  real  exciting. 
«         e         » 

THESE  Were  Some  of  the  com- 
ments written  by  elementary 
school  children  when  A  Message 
From  the  Lone  Ranger,  a  20-minute 
health  and  safet>  film  I  produced  by 
Owen  Murphy  Productions.  Inc.  I 
was  audience-tested  in  New  ^  ork 
and  New  Jersey  classrooms  before 
the  film  was  delivered  in  March  to 
the  sponsor.  The  American  Bakeries 
Company,  in  Atlanta.  Georgia. 

By  April,  over  80.000  school  chil- 
dren had  seen  the  picture  in  the 
classrooms  of  19  cities  in  the  eight 
Southeastern  states  where  American 
Bakeries'  Merita  Bread  is  distrib- 
uted. In  less  than  four  weeks  of  dis- 
tribution. Leigh  H.  Kelley.  vice 
president  of  Tucker  Wayne  &  Co.. 
the  client's  advertising  agency,  was 
able  to  report: 

"Doing  an  Outstonding  Job" 
"This  film  is  doing  an  outstand- 
ing job  wherever  it  has  been  shown, 
and  the  concensus  of  opinion  here 
is  that  this  film  is  one  of  the  finest 
of  its  kind  ever  released  to  schools. 
Inasmuch  as  the  film  uses  children 
to  enact  the  cardinal  health  and 
safety  rules,  and  an  outstanding 
personality  like  the  Lone  Ranger 
Iti  explain  them — these  two  features 
have  put  the  film  way  above  the 
usual  run  of  health  and  safety  films 
in  the  eyes  of  educators  throughout 
our    territory.     Without    exception. 


ihe  educators  who  ha\e  seen  the 
picture  have  commented  on  these 
two  factors." 

The  secret  of  the  film's  audience 
appeal  lies  in  the  fact  that  it  was 
designed  to  tell  a  serious  story  of 
health  and  safety  to  school  children 
in  terms  that  the\  themselves  can 
most  easily  digest.  The  health  and 
safety  rules  apply  to  their  own  real 
dav-to-day  lives,  and  the  story  is  in 
the  terms  of  their  own  secret  dreams 
of  being  cowboy — and  cowgirl — 
heroes. 

\^'hat  the  school  audiences  see  is 
an  exciting  \^  estern  in  which  all 
the  major  and  minor  characters — 
the  white-hatted  heroes  and  the 
black-hatted  villains — are  kids  like 
themselves. 

Film  Teaches   by  Its  Examples 

The  villanies  of  the  "bad  guys  " 
reduce  themselves  down  to  simple 
violation  of  the  health  and  safety 
lules  of  the  Lone  Ranger  Health 
and  Safety  Club.  The  strength  and 
the  triumphs  of  the  "good  guvs 
arise  out  of  their  living  by  these 
simple  rules. 

In  classroom  utilization,  this 
turns  out  to  be  the  best  kind  of 
teaching — b\  example  and  bv  the 
emotional  participation  of  the 
voung  viewers,  themselves. 

The  manager  of  the  Jacksonv  illc 
Merita  Bread  plant  offered  the  film 
to  Lt.  Bealtie.  head  of  the  School 
Bov  Traffic  Control,  and  over  400 
bov  traffic  officers  have  seen  it  thus 
far.  Both  the  city  and  county  patrol 
directors  are  using  the  film  in  everv 
school  in  their  districts.  In  some 
other  communities,  the  film  will  be 
shown  in  sununer  camps  after  the 
regular  schottl  season  closes.  Tele- 
vision   stations    have    requested    llir 


fdrii  fur  >lniwing  in  do/ens  of  cities 
in  the  Southeast. 

Most  of  .4  Message  from  the 
I, one  Hunger  was  shot  at  the 
Tumbleweed  Ranch,  a  children  s 
\acation  ranch  near  Kingston.  N.^  . 
The  actors  were  chosen  from  the 
\  oung  ranchers  thejnselves.  and 
give  a  surprisingly  good  profes- 
sional performance.  ^  oungslers.  il 
seems,  find  plaving  cowbovs  some- 
thing that  comes  naturally. 

The  film  is  as  charming  and  non- 
commercial as  could  be.  The  legen- 
dary Lone  Ranger,  himself,  does  n<jt 
appear  on  the  screen,  merely  as  the 
narrator  of  the  story.  Otherwise, 
the  film  is  all  children  for  chil- 
dren. W' 
KEY     SCENES     IN     THIS     FILM 


^^SP, 


Wh 
cam 
and 


le  the  "good  guys"  relax  at  the 
pfire,  the  "villain"  sits  in  bock 
plots  to  break  the  lows  .  .  . 


The  heavy's  crime  is  breaking  the 
Lone  Ranger's  law  about  playing 
with  matches  as  he  sets  toolhouse 
afire  .  .  . 


S;^ 


^ 


...  a  lortat,  naturally,  is  used  by  the 
hero  to  yank  the  villain  oft  his  mus- 
tang  OS  the   posse   closes  in   .   .   . 


.  .  .  but  good  sportsmanship  is  also 
port  of  the  Lone  Ranger's  code  as 
kids  make  up  after  hero's  loriat  saves 
villain  from  fall  over  cliff. 


Scene    in    "Time   for   Tomorrov, 

Pointing  Young  People  t< 

Careers  in  Pharmacy 

'"ywo  Films  dealing  with  phi 
-*-  maceutical  education,  the  fit 
of  their  kind,  have  been  released 
the  American  Association  of  C 
leges  of  Pharmacv  and  the  .Americ 
Foundation  f(»r  Pharmaceutical  Ed 
cation. 

Design  for  Life.  19  min..  coli 
attempts  to  motivate  promising  hi 
school  and  college  students  towa 
a  career  irt  pharmacv.  Its  thei 
centers  around  a  father-son  confl 
over  the  bov  s  career:  the  you: 
electing  a  pharmaceutical  carfj 
over  the  initial  objections  of 
father  who  wishes  his  son  to  jc 
him  in  the  family  business. 

Time  for  Tomorrow-.  20  mi| 
color,  seeks  to  acquaint  prospect! 
pharmacv  students  with  the  pt 
gram  of  study  at  a  representati; 
college  of  pharmacy.  The  film  w' 
photographed  at  the  L  niversit 
of  Southern  California.  Californ; 
Michigan  and  Connecticut:  W  oosl' 
College;  and  the  I  pjohn  Compaiii 
Kalamazoo.  Michigan. 

A    60-frame    silent    slidefiln 
color.  Program  of  Stuiiy.  similar 
theme  to   Time  for  Tomorrow  a' 
using  scenes  from  the  movie  is  al 
lieing    produced.    The    slidefilm 
designed    for    use    in    small    da' 
and  by  individuals. 

The  -American  Association  i>f  C 
leges  of  Pharmacy  is  a  non-pro 
unincorporated  society  of  76  Am- 
can  Colleges  of  Pharmacy.  It  p 
motes  pharmaceutical  education  a 
research  through  regional  and  r 
tional  conferences,  an  annual  leai 
ers'  seminar  and  the  <|uarli 
American  Journal  of  Pharmin 
tical  Education. 

The  American  Foundation 
Pharmaceutical  Education,  a  n- 
profit  all-drug  industrv  alliance.  >■ 
organized  in  1942  to  provide  fin 
cial  assistance  for  the  advanceiii' 
of  pharmaceutical  education. 

\   distributor  for  both   films  v 
sunn  be  armuuiued  bv  the  A  A(,P. 
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BUSINESS      SCREEN       MAGAZIt^ 


^\ew  Technique  for  Life  Insurance  Sales 

Carefully-Conceived     Management    Development    Program    of    Visual    Training    Sessions 
For    Business    Firms    Aids    Prospecting    for    Newark's   Mutual    Benefit    Life    Insurance    Co. 


TlHE  CO>t:EPT  OF  OFFERING  a  potential  cus- 
I  1  tomer  a  "bonus"  in  the  form  of  something 
iher  than  vour  product  that  he  can  use  for  his 
\vn  advantage  ...  is  coming  into  constantly 
ider  use.  Man\  firms,  particularly  those  which 
bemselves  deal  in  services  rather  than  in  nierch- 
ndise.  are  turning  to  it  as  a  productive  and 
alid  sales  device. 

The  Mutual  Benefit  Life  Insurance  Conipaii) 
if  Newark  .  .  .  twelfth  largest  in  the  nation  .  .  . 
as  now  entered  this  field  with  an  approach  that 
*  stimulatingly  new   in  three  directions: 

.  .  It  presents  a  iieif  leehnique  oj  tije-insitr- 
nee  prospectiiiji. 

.  .  It  adds  a  iteu    diriieiisioii  to  aiidio-iisiial 
lanagement  developmeni  programs. 

.  .  It  offers  a  iieic  type  of  service  to  pros- 
tective  clients. 

Mutual  Benefit  Life's  technique  of  life  insur- 
nee  prospecting  is  called  "Selective  Group 
ilerchandising  "  and  its  virtue  from  a  sales 
tandpoint  is  that  it  enables  the  life  underwriter 
o  do  the  preliminary  steps  in  prospecting  and 
iresentation  to  a  group  of  highly  qualified 
leople  instead  of  to  just  one  person  at  a  time. 
Vs  the  company  says:  "It  opens  doors  to  a  block 
if  houses  with  one  push  of  a  doorbell. 

Primarily   Intended   for   Business   ond   Industry 

Selective  (iroup  Merchandising  is  intended  to 
tperate  primariK  within  industr\  and  business 
.  .  from  the  very  top  level  down  to  first-line 
upervision:  and  secondarily  in  clubs,  civic  and 
raternal  organizations.  It  gives  an  agent  entree 
o  these  ke>  people  on  the  high  prestige  basis 
)f  furnishing  them  with  an  important  and  genu- 
ne  service. 

This  service  is  a  carefully  conceived  manage- 
nent  development  program  that  makes  use  of  a 
vide  range  of  filmed  and  printed  media.  Titled 

The  Time  is  Now"  presents  the  cose  history  of  a 
upervisor   Cloy   Warren   and   his   future   .   .   . 


The  True  Security,  the  program  is  offered  by 
Mutual  Benefit  Life  to  industry  with  no  strings 
attached.  Its  objective  is  to  stimulate  new  atti- 
tudes among  supervisorv  personnel  and  to  build 
the  skills  with  which  they  can  put  these  atti- 
tudes to  work  for  themselves  and  their  company. 

Recognizing  that  they  themselves  were  not  ex- 
perls  in  the  skills  of  management  development 
and  conmmnications  and  wanting  to  ensure  that 
The  True  Security  would  have  true  validity. 
Mutual  Benefit  called  in  Henry  Strauss  &  Co.. 
Inc.  to  develop  and  produce  the  program. 

The  direction  and  content  of  the  program  as 
conceived  by  Strauss  &  Mutual  Benefit  consti- 
tutes a  third  new  element.  Major  emphasis  of 
The  True  Security  is  on   revitalizing  individual 


"Where  does  security  lie  ...  in  a  comfortable 
mental   foxhole  or  in  continued   growth?" 

initiati\e  ,  .  .  on  helping  people  see  that  personal 
securitv  depends  on  personal  growth  and  on 
making  them  want  to  develop  in  themselves  the 
inner  assets  they  need  to  handle  increased  re- 
sponsibility. 

Specifically,  it  works  in  three  areas: 

What  does  a  supervisor  and  executive  need 
to  do  his  own  job  well? 

How  can  he  work  better  with  people  and  help 
them  develop  their  full  potential? 

How  can  he  free  himself  from  financial  worrv 
that  might  hamper  his  effectiveness? 

The  True  .Security  is  an  integrated  training 
course  covering  a  wide  variety  of  topics  that 
underlie  its  basic  theme.  To  make  it  adaptable 
to  the  training  needs  and  training  facilities  of  a 
wide  range  of  companies  large  and  small  it  is 
broken  down  into  ten  flexible  units  each  of 
which  can  be  used  alone  and  all  of  which,  taken 
together,   form   a   logical   pattern   of   conference 


"The  True  Secruity"  program 
elements  pictured  at  right  include 
charts,    bookets   and    motion   pictures 
comprising  ten  flexible  units  for 
conference    use   in   a    business   or 
industrial  company. 


Mutual  Benefit's  president  Bruce 
Palmer   cites   program's   background. 

training  sessions.  The  program  includes  a  fully 
detailed  Conference  Leader's  Guide  that  outlines 
the  purposes  of  each  unit,  suggests  ideas  for  dis- 
cussion, and  gives  all  the  information  that  a 
trainer-  no  matter  what  his  level  of  experience, 
might  need  for  conducting  the  program. 

The  subject  matter  of  these  sessions  include: 
Individual  Initiative.  Teamwork.  Planning.  Fi- 
nancial Planning.  Integrity.  Craftsmanship.  Lead- 
ership. Communications.  Strengthening  Manage- 
ment .Skills,  and  Developing  Subordinates. 

Sessions  Conducted  by  Company's  Personnel 
AH  of  these,  with  the  exception  of  the  unit  on 
Financial  Planning  which  is  given  by  a  Mutual 
Benefit  Representative,  are  designed  to  be  con- 
ducted b\  the  client  companv's  own  training 
personnel. 

The  Financial  Planning  I  nit  .  .  .  based  around 
a  semi-animated  film  Making  Money  Work  .  .  . 
is  in  no  way  a  direct  pitch  for  insurance  sales. 
It  is  a  carefully  objective  session  devoted  to 
stimulating  in  its  audience  a  realization  of  the 
importance  of  personal  financial  planning  and 
showing  some  methods  of  carrving  it  out  suc- 
cessfully. It  does  point  up  that  the  Life  Under- 
writer is  highh  qualified  to  give  guidance  in 
this   field,   and   ohvioush    Mutual   Benefit   hopes 

I  C  O  N  T  I  N  I    E  D     ON      P  .\  C  E     S  I  X  T  Y  -  S  I  \  I 
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An  Historic  "First"  in  the  Steel  Industry 


Traininii  Prnqraiii  for  Salesmen 
Helps  Republic  Steel  Distriliutors 


An  Up-to-the-Minute  Sales  Tra 
Salesmen  Is  Replete  With  Films, 

1.\  This  Exi'Aindinc  American 
economy,  the  makers  of  heavy 
durable  goods  such  as  steel  have 
lieeii  more  concerned  with  increas- 
inj;  plant  capacities  than  with  the 
|)ri)blem  of  selling  their  wares.  Dur- 
ing a  decade  of  scarcity,  the  steel 
products  salesman  has  become  more 
an  artful  dodger  of  irate  customers 


A 

BUSINESS 

SCREEN 

FIELD  REPORT 


than  a  skilful  practitioner  of  modern 
salesmanship. 

1-  acmg  squarely  tow  ard  that  event- 
ful day  when   its  distributors"  sales 

The  experienced  salesman  knows  the  importance  of  "being  purposeful" 
in  his  contacts.  In  this  scene  from  "The  Care  and  Handling  of  Buyers"  the 
importance  of  saving  cosfomer  time,  of  giving  service,  is  stressed. 


ining  Program  for  Distributors' 
Flip  Charts,  and  Printed  Medio 


forces  must  regain  the  lost  art  of 
selling,  the  Republic  .Steel  Corpora- 
tion has  made  an  historic  contri- 
bution by  a  prophetic  and  early 
move  into  the  neglected  field  of 
.sales  training.  Probably  the  first  of 
its  kind  ever  attempted  in  that  in- 
dustry. Republic  has  sponsored  a 
sales  training  program  it  calls  The 
Order  Makers  Institute  and  has 
aimed  full  loads  of  high-velocilv 
ammunition  at  a  critical  phase  of 
manufacture  —  the  pipe  products 
handled  by  more  than  400  carefully- 
selected  distributors. 

OMl  began  to  take  shape  back  in 
19.54  when  Republics  vice-president 
in  charge  of  sales.  Norman  W.  Fov. 
and  the  company's  general  manager 
of  sales.  Larry  S.  Hamaker,  took  a 
long  and  searching  look  into  po- 
tential sales  problems  of  their  pipe 
distributors  throughout  the  nation. 
Salesmen  for  these  carefully-selected 
distributors  have  felt  little  pressure 
through  recent  years.  Many  of  them 
have  come  up  through  the  ranks  in 
an  era  of  plenty. 

Early  surveys  deepened  into  full- 
scale  research  of  the  field  by  the 
company's  Commercial  Research  Di- 
vision under  P.  J.  Sandmaier.  its 
manager.  With  the  aid  of  trained 
interviewers  from  an  outside  agencv. 
Republic  began  to  turn  up  solid 
factual  data  about  the  sales  prob- 
lems its  distributors  and  salesmen 
would    face.    More    important,    the 
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REPUBLIC  STCCL  CORPOBATIOH      HKi'JTtn 


This  simple  announcement  piece] 
discloses  a  mine  of  valuable  training  ] 
material  for  over  400  Republic  pipe  1 
distributors  across  the  nation. 

interviews  went  into  depth  among 
the  purchasing  agents  these  sales- 
men were  contacting.  The  common 
plaint  "these  boys  can  take  orders 
but  can't  make  em  "  became  a  prime 
challenge  to  Republic's  sales  leader- 
ship. 

Two  months  ago.  the  idea  and  the 
research  were  harvested  as  Republic 
unveiled  its  sales  training  course  at 
one-day  meetings  of  distributor  com- 
pany heads  in  Tulsa.  Birmingham 
and  Cleveland.  Vi  ith  the  aid  of  Vi  ild- 
ing  Picture  Productions'  specialists, 
aided  by  Chuck  B.  Nelis  of  the  Com- 
mercial Research  Division,  a  com- 
plete program  comprising  six  train- 
ing sessions  was  progressively  un- 
\eiled  during  a  dramatic  dav  of 
presentation  aiul  discussion  in  w  hich 
every  principal  in  the  Republic  sales 
and  research  activities  took  an  ac- 
tive part. 

The  six  training  sessions,  a  ver\ 
liberal  ""education  in  selling"  wen 
offered  to  every  one  of  the  more 
than  400  Republic  distributors  with- 
out cost.  In  fact,  though  this  OMl 
program  goes  far  hoynnd  the  i)rob- 


The  purchasing  agent  says:  "most  of  my  information  on  new  products  and 
market  conditions  generally  comes  from  v^ell-informed  salesmen.  But  to  be 
useful,  the  information  better  be  right,  and  not  just  hot  air." 


lem  of  increasing;  pipe  sales.  Re- 
public will  provide  all  the  training 
material?  including  the  services  of 
la  discussion  leader.  "Authorization" 
certificates  handed  out  to  distribu- 
tors at  the  previews  were  universally 
land  enthusiastically  accepted. 

Jay  Owings.  Republics  manager 
of  sales  for  the  Pipe  Division,  sum- 
med up  the  goals  of  OMI  in  this 
way : 

1.  to  provide  selling  methods  that 
work. 

2.  to   provide  time  management 
techniques. 

3.  to  give  useful  product   infor- 
mation. 

4.  to    provide    sales    tools    that 
work,  and 

5.  to   instill   enthusiasm   for   the 
selling  job  ahead. 

You  have  to  really  take  part  in 
an  OMI  demonstration  to  catch  the 


Republic  Steel  Corporation's  president  C.  M.  White  is  the  man  behind  the  desk  in  the  picture  above.  The  sales 
executive  team  behind  the  precedent-breaking  OMI  Program  ore  Norman  W.  Foy,  vice-president  in  charge  of  sales 
(center)   and   Larry  S.   Hamaker,   Republic's   general   manager  of  sales. 


Oil  country  tubular  goods  are  a  specialized  phase  of  Republic's  pipe  sales 
activity.  A  special  film  production  "Let's  Look  Deeper"  was  produced  to  be  of 
specific  help  to  distributor  salesmen  who  contact  suppliers  and  users  in  the 
petroleum   industry,   as  part  of  the   OMI   package   created   by   Wilding. 


full  significance  of  these  skillfully 
blended  tools.  There  are  ten  16mm 
sound  motion  pictures  in  the  "pack- 
age" plus  flip  charts  that  review  the 
faults  of  salesmen.  Even  the  projec- 
tion equipment,  a  self-contained 
16mni  suitcase  projector,  is  designed 
for  maximum  portabilitv  and  con- 
venience in  the  field. 

Typical  and  outstanding  among 
the  OMI  films  produced  by  Wilding 
is  an  inspirational  subject  The  Care 
find  Handling  oj  Buyers.  This  pic- 
ture gets  into  the  specifics  that  pur- 
chasing agents  noted  to  Republic 
researchers.  It  turns  the  salesman's 
failings  into  result-producing  ideas 
based  on  being  helpful,  lactjul. 
purposeful  and  flexible.  A  story  line 
brings  role-playing  into  action  as  a 


hard-to-ciinv  incr  purchasing  agent 
converts  a  bumbling  salesman  into 
a  skillful  practitioner. 

Because  the  oil  industry  is  a  very 
specific  part  of  Republics  sales 
operation,  requiring  matched  tech- 
niques, the  program  for  Tulsa  and 
for  distributors  handling  oil  indus- 
try customers,  was  custom-tailored. 
A  motion  picture  Let's  Look  Deeper. 
deals  with  the  part  played  by  oil 
country  tubular  goods  in  the  pro- 
duction of  petroleum. 

Other  films  in  the  OMI  program 
are  tooled  to  similar  specifics  in  the 
salesman's  future:  The  Shrinking 
Watch  shows  the  proper  tnanage- 
ment  of  selling  time;  A  Pipe  for  the 
Purpose  gives  much-needed  technical 
information    to    refresh    the    sales- 
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mans  product  know-h(.)W  on  Repub- 
lic specialties.  Electric  Weld  and 
Seamless  Pipe.  Arteries  of  a  Nation 
gives   facts   about   Butt   Weld   Pipe. 

A  do-it-yourself  film  that  even 
consumers  would  appreciate  is  Pipe- 
lines to  the  Future  which  covers 
plastic  pipe  installation.  Distributor 
meeting  guests  saw  the  complete 
film  on  The  Care  and  Handling  of 
Buyers  but  only  excerpts  were  pre- 
sented of  the  other  pictures. 

This    report    on    OMI     hardU 


scratches  the  surface.  The  situations 
uncovered  by  research  were  most 
competently  presented  by  profes- 
sional theatrical  talent  utilizing 
numerous  skits,  showing  the  need 
uncovered  in  the  field.  Republic  was 
a  gracious  host  during  these  well- 
filled  but  swiftly-paced  demonstra- 
tion days  but  its  contribution  in  the 
months  ahead  will  be  even  more  ap- 
preciated as  The  Order  Makers'  In- 
stitute luakes  its  impetus  felt  on  the 
distributors"  sales  volume.  ^ 


DRAMA    AND    VISUAL    CLARITY     HELP     DELIVER     SALES     FUNDAMENTALS 


The    young     man's    viewpoint    in 

pipe  sales  for  oil  industry  is  presented 
in  this  scene  from  an   OMI  film. 


A  dramatic  sequence  from  the  OMI 
film  program  illustrates  how  motion 
pictures   help   motivate  thinking. 


Below:  practical  pointers  on  plastic 
pipe  installation  for  a  lawn-sprinkler 
job  were  shown  in  one  picture. 


Below:  close-up  views  give  specific 
facts  about  the  application  of  Re- 
public plastic  pipe  for  home  use. 
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HOW  10  USE  YOUR  BANK 


I  •■ 


VfENEDMONtyFOR 
ROUIINE  NEEDS 


BANKS  SUPPLY 
CHECKING  ACCOUNTS 
fUTURE  NEEDS        SAVINGS  ACCOUNTS 

LOANS 


FINANCIAL  AND 
EMERGENCY  NEEDS 


IP-':'  1  'I 


The  banker  suggests  some  of  the  many  ways  in  which  to  use  your  bank  .   .   . 

Visual  ReviEw  of  Banking  Service 

"How  fo  Use  Your  Bank"  Becomes  the  6th   Film   in  ABA's  Library 


•i^  Hon-  to  [  se  }  our  Hank — a  10- 
ininute  black  white  motion  picture 
reviewing  bank  services  and  how 
these  services  are  used  for  personal 
needs — has  been  sponsored  b\  the 
American  Bankers  Association  as 
a  general-audience  addition  to  the 
Associations  series  of  six  educa- 
tional films  on  banking  and  finance. 
Produced  and  distributed  by  the 
Associations  Public  Relations  Coun- 
cil, How  to  Use  Your  Bank  was  de- 
signed in  recognition  of  two  sur- 
veys: one  survey,  of  1.923  high 
schools  in  16  states,  indicated  that 
information  on  how  to  use  the  bank 


A  safe  deposit  box  .  .  .  the  sure  way 
to  safeguard  jewelry,  securities  and 
valuable   papers  —  is   pictured. 

was  what  these  schools  wanted  most 
in  a  banking  film;  another  survey, 
of  l.'i'yl  conunercial  banks,  showed 
that  bani  ITS  believe  that  their  big 
objective  is  to  "sell  the  advantages 
of  dealing  witli  a  bank  for  specific 
and  complete  financial  service." 

To  give  adult  and  school  audi- 
ences a  better  understanding  of  all 
bank  services  and  to  show  the  ad- 
vantages of  using  all  these  services, 
the    film    runs    along    in    informal 


"How  to  Use  Your  Bonk"  shows  one 
step  in  the  servicing  of  a  customer's 
checking  account. 

style,  clearing  up  misconceptions 
and  taking  viewers  behind-the- 
scenes  in  a  bank.  The  narrator 
points  out  that  banking  today  meets 
three  basic  needs:  routine  needs 
I  checking  accounts  ( .  future  needs 
I  savings  accounts  I .  and  financial 
and  emergency  needs  (loans I. 

How  to  Use  Y  our  Bank  describes 
the  nature  of  checking  and  savings 
accounts,  how  they  are  opened, 
used.  It  explains  the  kinds  of  loans 
banks  grant,  the  reasons  w'hv  banks 
want  to  lend  and  circumstances 
imfier  which  banks  may  consider  it 
wrong  to  grant  a  loan.  Among  other 
services  noted  are  safe  deposit  fa- 
cilities, sale  and  redemption  of  L  .S. 
Savings  Bonds,  issuance  of  traveler's 
checks,  money  orders,  letters  of 
credit  and  the  settling  of  estates  and 
handling  of  trusts. 

The  film  cites  the  relationship  be- 
tween hanks  and  their  communities 
and  contrasts  modern  and  primitive 
ways  of  luiMillinii  and  safeguarding 
money. 

Hon:  to  Use  \  our  Bank  is  the 
Association's    first     film    gi\ing     a 


wlicili-  view  of  banking  and  meant 
lor  both  adull  groups  as  well  as 
Mpung  people.  The  sponsors  other 
libns  cover  only  one  facet  of  bank- 
ing and  are  aimed  primarily  at  stu- 
dents. To  date  more  than  1,000  banks 
and  over  4.S0  bank  groups,  such  as 
clearing  houses  and  county  associa- 
tions, have  purchased  A.B.A.  films 
for  showing  to  school  groups  and  to 


bank  eni[)lo\iTs  fur  training  use. 
Distribution  ol  the  new  fibn.  like 
the  others,  is  made  oidy  through 
local  banks  or  bank  groups.  In- 
formation on  -and  order  forms  for 
— any  of  the  seven  A.B.A.  films  may 
be  obtained  by  writing  to:  Public 
Relations  (^)uncil,  American  Bank- 
ers Association.  12  East  .'i6th  Street. 
New   York   Ifi.  New   York.  1^ 


Meet  Connie  Moon:  Socony  Mobil's  Film  Custodian 


•K  111]  I  he  past  vear.  Socony  Mobil 
Oil  Conipanv's  film  library  has  been 
headed  by  Connie  Moon,  who  came 
to  the  company  after  extensive  past 
experience  as  writer,  editor  and  lec- 
turer. Her  department  plans  the  pub- 
lic distribution  of  the  company's 
impressive  library  of  motion  pic- 
tures and  slidefilms  and,  in  addition, 
acts  to  encourage  and  help  the 
Socony  Mobil  speakers'  panel  which 
now  has  4iii  enrolled  members. 

Her  work  on  the  production  of 
such  new  films  as  Challenge  on  the 
Lake  and  All  of  a  Suihlen.  and  her 
wholehearted  cooperation  with  their 
producers  is  resj)onsible  for  not  a 
little  of  the  successful  way  they  were 
brought  forth. 

Miss  Moon  has  been  lucky  enough 
in  her  job  to  inherit  a  group  of 
films  in  distribution  which  are  as 
good  as  anything  to  be  seen  on 
16mm  and  television  screens.  The 
new  films  she  has  worked  on  will 
join  In  the  Beginning,  the  great 
picture  of  the  Grand  Canyon,  which 
has  been  the  most  popular  of  all 
films  distributed  by  Modern  Talk- 
ing Picture  Service  Inc.  to  schools. 
In  fact,  among  Modern's  10  most 
popular  films,  four  are  sponsored 
by  Socony  Mobil. 

Connie  Moon  believes  that  wom- 
en's audiences  do  not  have  special 


interests    which    exclude    their    ap 
preciation  of  influstr\.  In  her  forin 
er  job  as  Women's  Program  Super 
visor    of   the    American    Petroleum    j 
Institute    she    developed    a    demon-    1 
stration    lecture   called    The   Magi' 
Suitcase  which  showed  the  hundred- 
of  products  made  from  oil  that  pro 
vide  milady  with  beauty,  ease  ami 
comfort.  The  lecture  proved  to   I" 
one  of  the  most  popular  projects  of 
the  public  relations  program  of  the 
API. 

Safetv  and  conservation,  as  rep- 
resented in  a  growing  number  of 
Socony  Mobil  subjects,  are  particu- 
larh  in  tune  with  women  s  interests, 
she  feels.  One  plan  she  has  devel 
oped  is  a  special  offering  of  sucli 
safety  films  as  And  Then  Theri 
If  ere  Four  and  All  of  a  Sudden  I  x  i  j 
Sterling-Movies-L  SA  I  to  televisii.i 
stations  for  showing  concurrenib 
with  the  major  holiday  heavy  driv- 
ing seasons. 

For  a  career  girl  who  has  liveil 
her  life  with  a  typewriter  ami 
printer's  ink  as  a  chief  medium  ni 
expression.  Comiie  Moon  has  fountl 
that  the  fascination  of  film  ha> 
opened  a  whole  new-  vista  for  her.  1 1 
is  a  big  challenge,  but  if  she  can 
come  up  with  more  films  like  Chal- 
lenge on  the  Lake  and  All  nj  < 
Sudden,  she  is  a  sure  winner.       ',,< 


(Right)    Connie    Moon    of    Socony    Mobil 
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jYour  Emntions  Can 
Drive  You  to  Death... 

Socony  Mobil  Oil  Company  Presents  a  Safety  Film 
With  "Hot"  Idea— Plus  Newsreel  on  "The  Bluebird" 


Two  NEW  public  relations  films 
were  released  last  month  b\  the 
Socon\  Mobil  Oil  Company:  All  of 
a  Suiltlen  I  produced  by  I'nifilms. 
Inc.  I  which  shows  the  relationship 
of  emotions  to  driving  habits,  and 
Challenge  on  the  Lake  I  produced  by 
Marathon  TV  Newsreel.  Inc.  I . 
which  records  the  record  speed  boat 
run  of  Donald  Campbell. 

AH  of  a  Sudden  is  notable  in  sev- 
eral respects — it  does  not  harp  on 
the  dire  warning  as  its  main  theme; 
it  is  intelligent,  never  plays  down 
to  its  audience:  and  it  does  not 
scold.  It  recognizes  that  the  dire 
warning  is  seldom  effective  because 
sudden  death  is  what  always  hap- 
pens to  the  "'other  fellow";  it  estab- 
lishes a  central  character  no  differ- 


Did  you  ever  have  the  urge  to  push 
someone  out  of  a  crowded  elevator 
when  you're  in  a  hurry? 

ent  from  you  or  me.  for  all  of  us 
have,  at  some  time  or  other,  driven 
with  emotion  at  the  wheel:  and  be- 
ing human  and  recognizable,  the 
main  characters  assume  more  be- 
lievability  than  a  good  hundred 
other  safetv  films  on  the  same  sub- 
ject. 

Always,  audiences  w  ill  receive  the 
message  of  a  lecture  or  film  on 
safety  with  good  intentions.  It  is 
easy  and  customary  to  pay  lip  serv- 
ice to  the  familiar  ritual.  But.  that 
is  never  enough  for  the  back-slid- 
ers in  this,  and  other  solemn  causes, 
always  outnumber  the  true  believers. 

All  of  a  Sudden  uses  a  technique 
that  is  not  often  seen — it  does  not 
make  the  reckless  driver  so  much 
ajraid  of  his  recklessness,   or  even 


Are  you  one  of  these  irritated  drivers?  Two  characters  from 
"All  of  a  Sudden"  remind  us  that  we  sometimes  feel  like  push- 
ing some  motorist  off  a  crowded  highway  when  late  for  an 
appointment.  Few  people  yield  to  the  urge  pictured  in  the 
smaller  scene  at  left  but  too  many  indulge  in  some  form  of 
above  reactions.  Here  is  a  new  film  which  shows  the  relation- 
ship of  emotions  to  driving  habits  and  has  persuasive  appeal. 


ashamed  of  his  highway  transgres- 
sions— it  wants  him  to  remember 
himself  as  the  man  he  saw  in  the 
picture — an  ordinary  guy  who 
sometimes  blows  off  steam  in  his  car 
— and  remember  how  ridiculous  he 
looks  when  he  does  it.  It  is  perfectly 
true  that  most  people  can  stand  be- 
ing bad.  or  dangerous  drivers,  and 
take  a  peculiar  pride  in  it.  but  ridic- 
ulous? never.  All  of  a  Sudden  suc- 
ceeds in  making  the  man  who  drives 
badly  more  than  a  menace,  but  an 
oaf.  and  probably  nothing  could 
strike  home  more  sureh . 

The  theme  of  ridicule  has  been 
approached  in  some  animation  films 
in  the  past,  but  who  identifies  him- 
self with  a  driver  represented  as  a 
modern  art  gargoyle?  Anyone  will 
identify  with  All  of  a  Sudden  for  all 
these  drixers  are  "good  guys."  and. 
as  can  easih   be  seen — ourselves. 

Campbell's   "Bluebird"  in   Action 

♦  Challenge  on  the  Lake  is  a  super 
sports  reel,  much  in  the  manner  of 
a  Bill  Stern  subject.  Will  Donald 
Campbell  overcome  the  odds,  the 
disappointments?  Sure  he  does,  and 
the  pictorial  record  of  his  triumph 
is  also  a  photographic  triumph.  In 
one  sustained  pan.  the  camera  re- 
cords, as  if  close-up.  the  entire  run 
of  Campbells  Bluebird  as  it  makes 
its  two  runs  for  a  record  of  216.2 
MPH    across   Lake   Mead.   Nevada. 


Excellent,  in  every  respect,  photo- 
graphically, the  culminating  scene 
is  tremendous — the  camera  cre« 
used  a  "King  Kong"  type  Astro 
6411mm  lens  in  a  gyro  mount  to  fol- 
low Campbell  across  the  lake  in  one 
of  the  most  exciting  sports  scenes 
of  the  year.  Ig' 

How   to   Obtain    These    Pictures 

*  Television  program  directors  in- 
terested    in     Soconvs    safetv     films 


available  to  tv  should  contact  .Ster- 
ling-Movies U.S.A..  20.5  E.  42nd 
St..  New  York  17,  N.Y.  Sixteen  mil- 
limeter users  wishing  to  borrow 
(hallenge  on  the  Lake  may  write: 
Department  B.  Film  Library.  So- 
con\'  Mobil  Oil  Company.  26  Broad- 
way. New  \ ork  4.  N.\.  Socony's 
16mm  films  are  also  distributed  by 
Modern  Talking  Picture  Service. 
Inc..  through  regional  offices.       H' 


Below:  Donald  Campbell's  jet-propelled  Bluebird  whooses  across  Lake  Mead 
at  nearly  240  m.p.h.  His  average  speed  for  the  2-way  run  was  216.2  m.p.h.,  a 
new  world's  record.  A  scene  from  "Challenge  in  the  Lake." 
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KRAPT 

POODS  COMPANV 


A  docunwirtarv  cok'  t'lm  pr«««nta1ton  of  • 
dyntmlc  Miolulio"  In  1h»  public  *«»dlng 
indutlrv.  and  Vi»  p'omit*  il  ho'd*  lot  IK*  lood 
■(rv<c»0D*<alor 


Promotion  piece  for  trade  mailings 
is  one  of  several  being  used  for  an- 
nouncement of  "It's  Up  to  You." 

THE  Annual  Restaurant 
''Check"  in  the  U.S.  will  total 
about  SI  7  billion  in  1956  and,  ac- 
cording to  recent  estimates,  should 
grow  to  about  $35  billion  by  1975. 
To  help  the  nation's  fnod  service 
operators  write  some  much-needed 
insurance  on  that  economic  goal  is 
the  aim  of  a  new  sales  documentary 
motion  picture  ITs  L  p  to  You,  spon- 
sored b)  the  Kraft  Foods  Compan\ 
in  cooperation  with  the  National 
Restaurant  Association. 

The  25-minute  color  film  was 
premiered  on  May  8th  before  the 
full  attendance  of  the  37th  Annual 
Restaurant  Convention  in  Chicago. 
It    occupied    an    enviable    program 


PROMOTION    INSURANCE    FOR    A    $37    BILLION    FUTURE    MARKET 

First  Aid  for  Food  Service 

Kraft  Foods'  Institutional  Sales  Sponsors  "It's  Up  to  You"  Film  to 
Help  Restaurant  Trade  Utilize  Modern  Merchandising  Techniques 


>|jol  fiilliiuin^  llie  presidenls  report 
by  NKA  chief  executive  Marion 
Isbell.  Daily  showings  followed  for 
the  duration  of  the  convention. 

Sponsored  by  Kraft  as  a  service 
to  the  industry.  It's  Up  to  You 
shows  food  service  operators  and 
suppliers  some  much-neglected  facts 
about  merchandising  and  advertis- 
ing as  a  means  of  increasing  sales 
\olume.    Commenting    ttu    this    mis- 


dising  and  advertising  and  the  use 
<(f  proven  selling  techniques  used  so 
successfully  in  other  fields." 

In  a  recent  12-month  period,  the 
picture  notes,  "sales  of  food  for  the 
home  increased  by  S2  billion,  but 
the  restaurant  "check"  remained 
about  the  same." 

Kraft  products  play  an  integrated 
role  in  merchandising  suggestions 
made  throughout  the  picture  as  the 


You  are  cordially  invitea  to  attend  the 
Premiere  Snowing  of 

"IT'S  UP  TO  YOU" 

A  twenty-live  minute  motion  picture  in  color,  snowing  now 
moaem  aavertising,  niercnanaising,  ana  gelling  metnoas 
can  buila  business  ana  proiits  for  tne  looa  service  operator. 

Proaucea  hy  Rapnael  G.  Wolii  Studios,  Inc.,  Hollywooa,  Caliiomia 

Presented  hy 

KRAFT  FOODS  COMPANY 

in  cooperation  wito  toe  National  Restaurant  Association 


National  Restaurant  Association  Convention 
Navy  Pier,  Cnicago,  Illinois 


Tuesday,  May  8 

9:00  A.M. 


sion.  Robert  Lochridge,  Krafts  in- 
stitutional sales  manager,  says: 

"■.\  more  aggressive  promotion 
job  in  the  industry  will  have  to  be 
done,  as  this  film  points  out,  if 
volume  growth  is  to  be  accom- 
plished. The  job  to  be  done  is 
primarily  one  of  intensive  merchan- 


■'merchandising  of  hearty  break- 
fasts, better  w  indow  displays,  special 
entrees,  and  a  host  of  advertising 
tools  are  surveyed  for  lunch  counter, 
cafeteria,  tea-room  and  drive-in 
operations,  to  name  a  few. 

"If    the    many    projects    recently 
launched  within  the  industry  are  to 


The  value  of  the  time-honored  re' 
aurant  promotion— the  menu  tip-on 
is  appraised  in  Kraft's  film. 

be  of  \alue  to  the  individua 
ator.  he  must  adapt  and  revise  the 
to  fit  his  particular  operation  I 
notes  Lochridge.  "Likewise,  til 
same  use  and  adaptation  of  ide: 
must  be  considered  in  contacts  « il 
trade  salesmen,  in  utilizing  tra( 
magazines  and  in  working  with 
trade  groups,""  he  concluded. 

It's  Up  to  You  was  filmed 
the  Hollvwood.  Calif.,  studios 
Raphael  G.  Wolff.  The  pictu 
marks  a  new  milestone  in  Nation' 
Restaurant  Association  promotion 
activities,  joining  other  visual  too 
in  that  organizations  library. 

Evidence  that  it  will  not  be 
dormant  addition  was  given  by  tl 
aggressive  promotion  of  the  fil 
planned  by  Kraft's  sales  promotic 
inanager.  J.  E.  McClellan.  and  I 
the  directly-interested  institution 
sales  activity  under  the  direction  i 
Bob  Lochridge.  Colorful  announc 
ment  literature,  trade  advertisir 
and  considerable  publicity  will  pr 
mote  the  already  formidable  list  ' 
trade  showings  scheduled  throuf 
regional  food-service  groups  and  i- 


dividual  operations  this  year.  On 
trade  showings  are  being  booked  1 
the  NRA  and  Kraft  represent 
tives  at  this  time. 

The  new    film  may  be  avail. 
ajter  this  year  for  other  showini 
including  distributive  classes.        ! 


SCENES  LIKE  THESE   FROM  "IT'S   UP  TO  YOU"   SHOW  WAY  TO  FOOD  SERVICE  PROFITS 

Window  displays  like  this  can  turn  a  fancy 
extra  profit  for  the  restaurant  operator  by  inspir- 
ing customers  to  order  "extra  income"  dishes. 


Every  type  of  restaurant,  the  film  points  out,  con 
greatly  increase  its  cosh  register  music  by  aggres- 
sively going  ofter  business. 


The  drive-in  restaurant,  too,  con  take  a  pat 
from  book  of  supermarket,  where  notional  advf 
tising   is   backed   by  appetite-appealing   dispio) 
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lAVA  Meets  at  Chicago 

Ninth  Annual  Meeting  of  Industrial  Audio-Visual  Association 
Covers  Three-Day  Span  of  Valuable  Data  for  Business  Sponsors 


rHE  Ninth  Annual  Meeting  of 
members  of  the  Industrial  Aii- 
lo-Visual  Association,  national  or- 
mization  of  business  executives 
.riniarih'    concerned     with     audio- 


jIAVA's  new  president  is  Wil- 
liam  B.   Cox,   Santa   Fe  Railway. 

iual  media,  has  gone  into  the 
cords  kept  by  Jim  Craig  of  Gen- 
al  Motors,  its  historian.  Plans  are 
■eady  underway  for  the  annual 
11  meeting,  traditionally  held  in 
Is  East.  Program  chairman  for  the 
:  11  sessions  is  Alden  Livingston  of 
I  I.  duPont  de  Nemours. 
Presiding  as  chief  executive  of 
VA  for  19.56-57  is  William  B. 
'ix.  Santa  Fe  Railway  pr.  repre- 
Mtative.  First  vice-president  is 
lank  Rollins  of  E.  R.  Squibb  iL 
^  ns;  second  vice-president  is  Frank 
(eenleaf  of  L.  S.  Steel.  Secretary 
I  lAVA  is  Alan  Morrison  of  So- 
'ri\  Mobil  Oil  Company  and  assist- 


reative  Thinking"  was  a  pro- 
|cim  highlight  presented  by  Wil- 
1 1  n  Clark  of  the  Ethyl  Corporation. 


4  secretary  is  Robert  McCaslin  of 
Uerpillar  Tractor  Co.  John  Hawk- 
on.  Illinois  Central  Railroad  au- 
J -visual    manager,    continues    his 
"cessive  terms  as  treasurer. 
Regional   directors   include:   Joel 
^derson.  Brown  &  Bigelow  I  North- 
Connelley.  Bake- 
astern  (  ;  Vic  John- 


ejl;   William   J. 
'I  Company   I  Ea 


son.  Standard  Oil  of  Indiana  (Cen- 
tral I  ;  Riley  W.  .Vlarsh.  Humble  Oil 
I  Southern  I  and  Bernard  Bailey. 
Mytinger  &  Cassellbery    I  Western  i . 

The  lAVA  Advisory  Council  now 
includes  Stan  Puddiford.  Michigan 
Bell  I  membership  chairman  i  ;  An- 
thony Yunker  I  Illinois  Bell  I  pro- 
gram chairman  for  1957  meeting: 
Ray  Bonta.  General  Electric  ( pub- 
licity chairman  I  :  Walter  Burton. 
Minneapolis-Honeywell  (  technical 
chairman  I  :  Ken  Penny.  Minnesota 
Mining  i  Mfr.  Co.  I  constitution 
chairman  I  :  the  past  presidents" 
connnittee  is  headed  b\  Fred  Beach 
of  Remington  Rand. 

Highlights    of   the    19Sfi    meeting 


Meet  the  new  officers  of  the  Industrial  Audio-Visual  Association:  front 
row  (I  to  r)  Frank  Greenleaf,  second  vice-president;  William  B.  Cox, 
president;  and  Frank  Rollins;  first  vice-president.  Second  row,  standing 
(I  to  r)  are  John  Hawkinson,  treasurer;  Robert  McCaslin,  assistant  secre- 
tary; Vic  Johnson,  central  director;  Joel  Anderson,  northern  director;  Alan 
Morrison,  secretary;  and  William  J.  Connelley,  regional  director. 

included  a  \isual  presentation  on 
■"brainstorming"  technique;  a  dem- 
onstration of  closed-circuit  tv. ;  and 
a  discussion  of  visual  production  on 
""short  notice"  by  O.  H.  Peterson 
of  Standard  Oil.  Three  days  of 
fruitful  round-table  meetings  and  an 
exchange  of  problems  rounded  out 
an  eventful  program.  <^ 


President-elect  Cox  (left)  receives 
congratulations  from  retiring  JAVA 
president   Fred   Beach   after  election. 


Behind  the  scenes  at  lAVA  s  annual  meeting  as  Vic  Johnson  ^center 
above)  gets  program  suggestions  from  Ralph  Teichler  {Socony  Mobil  Oil 
Co.)  seated  at  left  and  O.  H.  Peterson,  seated  at  right,  during  respite. 

Below:  This  Edgewater  Beach  Hotel  meeting  room  was  the  scene  of  the 
ninth  annual  lAVA  meeting,  attended  by  representotives  of  more  than 
80  of  America's  leading  business  users  of  audio  and  visual   media. 
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Host  to  Chicago  press  was  B&H  president  Charles  H.  Percy  (left)  with  Philip 
Lesly,  public  relations  consultant  (center)  and  Robert  Fleming,  chief  of  the 
Chicago   bureau  of  Newsweek  Magazine.   (Business   Screen  photo   exclusives.J 

Inaugurating  a  Golden  Anniversary  Year— 

BgII  S.  Howell  MegIs  the  Press 

200-EE  Electric  Eye  Camera  Makes  Debut  in  Chicago,  New  York 


ENTKRINU  Its  5Uth  'l  kah.  the 
Bell  ii  Howell  Company  has 
adopted  as  its  golden  anniversarx 
theme  "Finer  Products  through 
Iniaginalion."  In  those  eventful 
\ears  since  a  pair  of  Chicagoans. 
Don  Bell  and  A.  S.  Howell,  set  up 
iheir  motion  picture  equipment  shop 
in  1907.  the  company  they  founded 
has  given  considerable  meaning  to 
its  anniversary  slogan.  Within  re- 
cent vears.  the  development  of  the 
Filniosound  202  magnetic  recording 
projector,  a  16mm  wide-screen  ana- 
morphic  lens,  stereo  cameras  and  a 
fully  automatic  slide  projector  have 
been  of  special  interest  to  Business 
Screen  readers. 

Still  another  dividend  from  BiiH 
engineering  and  research  efforts 
made  a  significant  debut   at  simul- 


Jamp  Sctia=h,  assistant  to  vice-president  of 
merchondising  ol  B&H,  explains  principles  of 
the  200-EE  to  Robert  L.  Mcintyre,  comero  edi- 
tor of  the  Chicago  Tribune. 


taneous  press  parties  in  Chicago  and 
\ew  York  on  April  25  as  company 
ufhcials  unveiled  a  new  caiuera.  The 


Mervin  W.  LoRue,  Jr.,  proiect  engineer  in 
charge  of  development  of  the  200-EE  cam- 
era (left)  and  Paul  J.  Richortz,  chief  engineer 
of  Bell  &  Howell  (center)  pictured  os  Mr. 
Percy  (right)  demonstrates  new  16mm  camera. 

Press  party  guests  ai  Chicogo  included  this 
twosome:  David  Levinger,  business  consultant, 
and  R.  H.  Moulton,  assistant  to  the  president 
at  Bell  &  Howell. 


new  model  200-F,E.  a  16mm  maga- 
zine camera  for  the  amateur,  utilizes 
;m  "electric  eye"  which  autoniali- 
I  ally  opens  and  closes  the  lens  iris 
In  adjust  to  var\ing  indoor  and  out- 
(lllc^r  light  intensities. 

The  200-KK  isn't  one  of  the  B&H 
professional  field  items  we  usually 
herald  hut  as  an  exaiuple  of  the  kind 
of  progress  being  luade  by  one  of 
the  industrvs  leading  manufacturers 
of  both  precision  camera  and  pro- 
jection equipiuent.  the  "electric  eye 
camera  is  noteworthy.  Equally  note- 
worthy  is  BiHs  intelligent  view  of 
[lublic  relations.  The  Chicago  press 
affair,  modestly  but  effectively  staged 
at  the  Palmer  House,  opened  with  a 
personal  talk  b\  president  (Charles 
H.    Per(\.     The    two    press    parties 


Here's  the  "fully  automatic'  Model  200-EE 
electric-eye  16mm  comero  which  will  go  to 
retailers  within  the  next  60  days. 

were  verv  well  attended  b\  repre- 
sentatives of  national  magazines, 
financial  and  camera  editors  of 
leading  dailies  and  the  business 
periodicals. 

Mervin  W.  LaRue.  Jr..  was  proj- 
ect engineer  in  charge  of  develop- 
ment of  the  200-EE  under  the 
supervision  of  Paul  J.  Richartz. 
chief  engineer  of  Bell  S;  Howell. 
Both  were  presented  at  the  Chicago 
press  gathering. 

Introduction  of  the  new  camera 
luarks  the  beginning  of  the  com- 
pany's .50th  year  of  operation.  Old 
enough  in  experience.  B&H  has  the 
vision  and  spirit  of  youth  to  luake 
the  next  half-century  lueinorable.  ff 


The    Chicago  Tribune's    Bob    Mcintyre    hears 

about     B&H  merchandising     plans     for     the 

200-EE     from  C.     E.    Von    Voorhis,     McCann- 

Erickson,    Inc  account    executive    at    Chicago. 


Texaco  Premieres 
"The  Story  of  a  Star" 

Sponsor:    The  Texas  Compan\. 

Tillt-:  Till'  Sliiry  oj  a  Star,  M)  niin. 
color,  produced  by  Jerry  Fair 
banks  Productions:  Film  (!oun 
selors.  Inc..  consultants;  distrib 
uted  by  Modern  Talking  Pictur 
Service.  Inc. 

•¥  If  a  public  iclations  representa 
live  wanted  to  It'll  a  listener  or 
reader  what  a  big  deal  the  Texa 
Company  is.  he  could  say :  "Oi 
exploration  and  production  take 
place  in  the  Bayous  of  Louisiaii; 
off  the  shores  of  the  Gulf  of  Mexic 
and  the  Pacific  Ocean,  imi  the  plain 
of  the  Middle  West,  and  high  in  th 
Rockies.  Texaco  transports  petrc 
leuiu  and  its  products  by  pipe  lim 
tanker,  barge,  tank  car  and  tani 
truck  within  the  U.S.  and  fr 
ports  all  along  the  seacoast.  It  n 
fines  its  products  in  plants  througl 
out  the  nation,  and  sells  products  i 
all  4i;  states." 

Outline  of  a  Big  Story 
With  such  a  statement,  the  p 
man  would  have  afforded  a  bri( 
outline  of  the  scope  of  a  major  ii 
legrated  oil  company's  operation: 
With  The  Story  oj  a  Star.  Th 
Texas  Company  has  drawn  the  get 
eral  public  a  sizeable  picture.  Th: 
16nun  sound  and  color  motion  pi 
ture.  drawn  and  location-photi 
graphed,  expands  the  verbal  outlir 
and  takes  viewers  on  a  documentar 
tour  of  the  outline  in  action.  Th 
picture  fills  in  the  outline  wit 
image  and  explanatorv  continuity. 
Exeiuplif)  ing  the  48-state  oper; 
tion.  the  film  projects  scenes  froi 
many  sections  of  the  country.  A 
aniiuated  version  of  the  Texao 
trade-mark,  red  star  with  green  "T 
comes  to  proiuotional  life  to  condui 
the  audience  through  the  mar 
phases  of  the  oil  industr\.  In  3 
minutes,  viewers  see  a  picture  whic 
took  two  years  to  produce;  con 
fortably  they  watch  their  way  aloi 
a  journey  recorded  by  came 
crews  over  16.000  miles  on  son 
20.000  feet  of  film — acquired  froi 
air  and  grouml. 

Where  to  Get  This  Picture 
The  Story  oj  a  Star  is  one  of  1 
educational  films  on  the  oil  indusb 
being  made  available  to  industri 
and  business  groups,  television,  ed' 
cational  institutions,  libraries.  stU< 
groups,  service  clubs  farm  orga 
zationsand  civic  and  church  group 
Prints  mav  be  obtained  on  free  lot 
from  Texas  Company  DivisU 
.illices  or  from  Modern  Talkh 
I'icture  Service.  Inc.,  45  Rocli 
feller  Plaza.  New  York  20.  N.Y. 
27  other  regional  film  exchanges. ! 
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Boron  Has  a  Way  With  Weeds 

Pacific  Coast  Borax  Co.  Shows  "Modern  Way  to  Weed  Control' 

Sponsor:   I'acific  Coast  Borax  Co. 
I  Title:    The  Modern   Way  to   Weed 
Control.    24     min..     color,     pro- 
duced    by     Raphael     G.     \^  olff 
Studios,  Inc. 
■K  A  weed  may  be  defined  as  a  plant 
for  which  no  good  use  has  yet  been 
; found,   or   a   plant  that   is  growing 
where   it   is   not   wanted   no   matter 
]how    useful  it  may  be  in  its  place. 
I  And  the  control  of  weeds  is  not  only 
|an  agricultural  and  home  gardener's 

I  problem,    it    is    also    an    industrial  u  ,   . 

I"^     ,  ,  ■   11        r  11  Hopper   cars   or    borate   ore   are 

I  pro!)  em.    especiallv     tor     railroads  ,l;„„„j    <  .u     j        .      • 

f^  '  snipped    trom    the  desert    mine. 

anil    ulililN     rnmpanies    who    must 

^1  ».         .  J  cessors  of  borax.  Famous  for  many 

\ears  as  the  20  Mule  Team  house- 
liiild  cleaning  compound,  borax  and 
its  chemical  derivatives  are  finding 
vast  new  uses  in  weed  control.  In- 
teresting are  the  Death  Valle\ 
scenes,  including  a  re-enactment  of 
the  20  Mule  Team  wagons  which 
first  pulled  the  loads  of  borax  out 
of  this  desolate  area. 

The  Modern  Way  to  Weed  Con- 
trol shows  many  of  the  industrial 
and  agricultural  applications  of 
these  new  ground  sterilizers.  Effec- 
tive when  applied  for  different  needs 
in  liquid,  powdered  and  granular 
form,  the  borates  can  completely 
sterilize  the  soil  for  from  three  to 
four  years.  And  when  applied  under 
asphalt  roadbeds  where  rain  can't 
leach  them  away,  they  remain  per- 
manently to  prevent  roadbed  dam- 
age from  sprouting  vegetation. 

The  film  is  interesting  and  infor- 
iiiati\e  for  an\  audience,  altho  made 
[>rimaril\  for  farm  and  industrial 
use.  It  is  being  distributed  through 
the  2u  Modern  Talking  Picture  Serv- 
ice exchanges  throughout  the  I  .S.  B' 


Granular  borate  weed-killers  ore 
spread  beneath  high-wire  tower  in 
"Modern  Way  to  Weed  Control." 

keep  rights  of  way  clear,  for  lumber 

Kards    and    manv    other    locations 

here  cleared  ground  is  essential. 

The   comparativeh    recent   scietj- 

:ific  discovery  that  a  trace  of  boron 

essential    to    the    growth    of    all 

plants,    but    that    an    overdose    of 

boron    through    one    of    its    borate 

compounds     is     deadly     to     plants 

opened  the  way  to  the  use  of  boron 

Bs  a  weed-killer  and  a  sterilizer. 

I    The   Pacific   Coast   Borax   Co.    is 

I  )ne  of  the  chief  producers  and  pro- 

i  'acific  Coast   Borax    Company   executives   ot   film's   "world    premiere"    in 

(  Jeath  Valley  included  J.  M.  Gerstley,  president  and  general  manager  (second, 

eft)   with    Dr.   L.   M.   Stohler,   agricultural   soles   director   and    William    Dibble, 

Western  general  soles  manager  (supervisors  of  film).  Rophoel  G.  Wolff,  head 

'jf  the  producing  company,  is  the  happy  onlooker  at  extreme  left  below. 
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"Inside  Golf  House"  scene  above  shows  Ben  Hogon  (center) 
OS  he  presents  a  title-winning  club  to  Joseph  C.  Dey,  Jr.  and 
Findlay   Douglos,   o   former   U.  S.   Amateur  chompion. 

Golf  Champions  Show  Their  Skills 

"inside  Golf  House"  Presents  All-Time  Greats  at  Their  Best 


Sponsor:  Ignited  States  Golf  As- 
sociaton. 

Title:  Inside  Golj  House.  2M  min.. 
b/w.  produced  by  National  Edu- 
cational Films.  Inc. 

♦  One  of  the  most  enthusiastic 
golfers  in  the  country  todav  is  a 
man  named  Findlay  S.  Douglas. 
Once  one  of  the  best  golfers  in  the 
world.  Mr.  Douglas  still  plays  regu- 
larly and  shuns  the  electric  golf  cart 
that  many  of  his  contemporaries 
now  find  convenient.  He  is  as  spr\ 
as  ever,  this  I  .S.  ,\mateur  champion 
of  1898. 

Mr.  Douglas  might  well  be  called 
the  '"star  "  of  the  latest  edition  to 
the  U.S.  Golf  Association's  "Golf 
House"  film  library.  The  grand  old 
man.  with  sportscaster  Lindsey  Nel- 
son, introduces  such  all-time  greats 
as  Bobby  Jones,  Ben  Hogan.  Gene 
Sarazen.  Francis  Ouimet.  Chick 
Evans.  Miss  Margaret  Curtis  and 
Mrs.  Glenna  CoUett  Vare.  As  each 
champion  is  shown,  presenting  a 
fav  orite  club  for  the  Golf  House  col- 
lection, action  sequences  depict  fa- 


mous matches  in  which  thev  played. 

While  champions  come  and  go 
ver\  rapidly  in  many  sports,  great 
golfers  seem  to  go  on  forever.  Out- 
standing examples  are  Francis 
Ouimet — L.S.  Open  champion  in 
1913,  U,S.  Amateur  in  1914.  he 
came  back  to  win  the  Amateur  again 
in  1931:  Gene  Sarazen.  Open 
champion  in  1922  and  1932.  is  still 
a  crack  golfer  in  the  19.50's. 

The  film  should  be  an  incentive 
to  all  golfers  and  contribute  much 
to  a  more  general  appreciation  of 
the  social,  human  and  sporting  tra- 
ditions of  American  golf.  Audi- 
ences will  be  comprised  of  golf 
club  members,  and  millions  of  indi- 
vidual players  through  showings  not 
only  at  golf  clubs,  but  to  other 
groups,  including  women's  clubs, 
schools,  colleges.  Rotary.  Lions. 
Kiwanis.  etc. 

The  film  is  available  from  Na- 
tional Educational  Films.  Inc..  165 
West  40th  St..  New  York,  on  rental 
for  $15.  Inside  Golj  House,  and  an- 
other film.  Rules  oj  Golf-Etiquette. 
rent  in  combination  for  $25.         Ig" 


A  Pictorial  Course  in  "Golf's  Inside  Secrets" 


M  Golf  s  inside  Secrets,  a  new  5- 
minute  16mm  motion  picture  fea- 
turing golfing  instruction  by  Frank 
.'^trazza.  is  available  from  Golf  Re- 
search Institute.  Inc..  Westport. 
Conn. 

Originally  a  2-minute  television 
trailer,  the  film  was  expanded  into  a 
training  short  and  shown  at  the  win- 
ter Teaching  Clinic  of  the  Profes- 
sional Golfers  Association  in  Dune- 
din.  Florida  last  February.  Golfs 
Insitle  Secrets  shows  how  beginners 
and  experts  can  become  extra-accu- 
rate through  use  of  two  new  practice 
aids,  the  Gripfinder  and  the  Golf 
Swing  Gauge.  It  also  shows  how  the 


gauge  can  be  used  for  the  long  game 
as  well  as  the  short. 

The  film  is  a  promotional  reflec- 
tion of  a  Par-Kit  package  which 
contains  a  plastic  gripfinder  for 
putting  and  chipping,  a  new  golf 
swing  gauge  for  lining  up  the  ball 
and  discovering  the  precise  angle  of 
the  club  swing,  and  a  booklet  on 
"Golf's  Inside  Secrets."  Color  prints 
of  the  film  sell  for  $50.00;  black/ 
white  prints  for  S30.00.  A  silent 
color  version  with  an  8mm  Melton 
hand  viewer  is  available  at  $17.50. 

Contact  the  Golf  Research  Insti- 
tute, County  Rd.,  Westport,  Conn.  ^ 
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'Vifal  Link"  Between  Production  and  the  Audience  — 

Rna's  Films:  a  Pictorial  PrEview 
nf  a  Modfil  Film  Library  Center 


Left;   this   ultra-modern   film    distribution    center    of    Roc's    Films    occupies 
the  former  1,000-seat  Astor  Theatre  building  near  downtown  Milwaukee. 


priifitahle  equipment  sales  center  in 
Drder  to  do  so. 

In     January.     1955     the     former 
1.001 1  seat  Astor  Theatre   was  pur- 


TinT  \  IT.4L  Link  in  the  eco- 
nomic chain  that  holds  the 
filiti  business  together  \iont 
be  found  in  a  Manhattan  bank  or 
in  a  Chicago  projector  factory.  It 
lies  out  in  all  of  the  48  states,  in  the 
dominions  of  Canada  and  within 
a  thousand  and  more  cities  and 
towns  .  .  .  for  the  tie  that  binds 
the  creator  and  sponsor  of  an  orig- 
inal film  production  to  the  goal  of 
its  intended  audiences  is  exemplified 
by  the  regional  film  tlislribulor. 

Long-Cherished  Dream  Is  Realized 

Journey  north  along  the  shores  of 
Lake  Michigan  to  bustling  Milwau- 
kee and  visit  Roas  Films,  a  modern 
version  of  what  a  model  film  library 
looks  like  at  mid-1956.  Serving  all 
of  Wisconsin  from  this  vantage 
point  as  the  regional  film  exchange 
of  Modern  Talking  Picture  Service, 
as  the  distributor  to  schools  of  Coro- 
net Films  and  for  the  Society  for 
Visual  Education.  Roas  Films  has 
just  completed  new  quarters  within 
the  shell  of  the  former  .-Vstor  Thea- 
tre, a  neighborhood  house. 

Roas  Films  is  the  brainchild  and 


Above:   through   this   graceful   entrance   to   Roas   Films   come 
program    chairmen,    business,    church    and    school    film    users. 


life-long  dream  of  Roa  Kraft  Birch, 
its  president  and  founder.  Long  ac- 
tive in  educational  and  sponsored 
films.  Mrs.  Birch  has  concentrated 
her  interests  in  film  distribution 
\\ithin     the    \ear.    disposing     of    a 


chased  and  stripped  to  its  four  lo" 
walls  and  the  roof.  Within  this  7200 
square  feet  of  ground  area,  there 
were  installed  ultra-modern  ofiices. 
film  shipping  department,  a  promo- 
tional workshop,  storage  racks  and 


Below:  the  working  "heart"  of  a  modern  regional  film  library— before  the  background  of  16mm  film  storage  racks 
are  the  neatly-garbed  film  inspectors  and  shippers  who  handle  upwards  of  400  film  programs  outward  bound  on  a 
busy  day.  Two  of  the  electronic  Inspect-O-Film  machines  are  shown  in  the  background;  each  film  undergoes  thorough 
inspection  before  dispatch  to  its  intended  audience. 


a  two-car  garage  \\ith   film  loadiii 
facilities. 

The  vertical  theatre  area  v>as  A 
vided  into  two  floors  and  the  secon 
is  now  occupied  by  a  "dream 
apartment  for  Mrs.  Birch  and  he 
husband.  Frank.  Frank  Birch,  inc 
dentally,  is  one  of  Milwaukee's  fir. 
citizens  as  chairman  of  the  boat 
of  one  of  the  midwest's  largest  a- 
vertising  agencies  and  a  past  pre' 
ident  of  Lions  International, 
second  large  modern  apartment 
the  residence  of  Jean  Larson.  Roa 
most  competent  Film  Librarian. 

22  People  on  Library  Staff 

It  takes  22  people  to  serve  tl, 
statewide  clientele  of  the  librar; 
Included  in  this  fuU-time  staff  a 
four  film  inspectors  and  two  fil 
shippers.  The  library  is  current' 
handling  between  1.500  and  181 
film  titles  per  \\eek  and  these  va 
from  400'  to  1600'  in  length.  Eve^ 
film  passes  through  one  of  the  fo 
Harwald  Inspect-O-Film  machim. 
an  electronic  device  which  guari 
against  minute  damage  and  helps  1 
insure  the  perfection  of  e\er\  16ni! 
showing  in  the  field.  ! 

Twii  employees  are  active  in  t' 
direct  mail  department  of  Roi' 
Films,  assuring  a  steady  flow  of  pi 
motional  material  to  the  20.000  fil* 
users  whose  names  are  on  Address 
graph  plates.  This  clientele  inclm 
schools,  churches,  industry,  cli 
and  organizations  of  all  kin 
throughout  the  state.  Activitv  wit! 
industry  is.  incidentally,  increasi 
within  recent  months  as  more  a 
more  plants  are  reported  using  sa 
and  supervisory  training  films  a 
other  programs  for  personnel  re 
tions  and  safelv  education. 


nr 

Si' 

i 


Film   Bookings   Require   Core 

Behind  the  scenes  of  each  fii 
shipment  is  a  systematic  recoif 
operation.  Each  request  requij' 
prompt  shipment  of  a  fully  V 
specled  film,  properly  reiorded  »1 
checked.  Its  return  from  the  fi' 
sets  in  motion  the  IBM  forms  whj 
will  travel  all  the  way  to  Modiji 
Talking  Picture  Service  headqu!- 
lers  in  New  York  for  coordinati'. 
Certification     of    audience    coui  ■ 


BUSINESS       SCREU 


4bove:  film  rentals  and  booking  of  free  Modern  Talking  Picture  Service  spon- 
-ored  programs  are  handled  in  tfiis  well-lighted  ofRce  area.  The  filmstrip  and 
llide  department  is  also  located  in  this  space.  Display  rocks  are  in  foreground. 


omments  frum 
irograni  chair- 
neii  and  other 
lata  are  carefulK 
ollected.  \  Na- 
ional  Cash  Reg- 
ster  system  is 
ised   for   billing. 

This  bookkeep- 
ng  and  records 
etail  accounts 
3r  fully  half  ..f 
he  staff  load  at 
teas  Films  and 
the  precise  rc- 
lorts  and  service 
vailable  to  aud- 
*nces  and  to  pro- 
iucers  and  spon- 
ors.  Two  men 
re  constantly  in 
le  field,  contact- 
ng  neAv  audience: 
ustomers  for  educational  materials. 
Exclusive  Distributor  for  SVE 

A  large  and  growing  operation  is 
laintained  for  the  Society  of  Visual 


Roa  Kraft  Birch,  founder  and  presi- 
dent of  Roa's  Films,  is  pictured  above. 

and     potential  out    the    entire 


I'.ducation  librar\ 
iif  educational 
and  religious 
f  i  I  m  s  t  r  i  p  s  and 
>uund  slidefilms. 
IncidentalK,  SVF^ 
projectors  are  the 
only  physical 
equipment  car- 
ried. 

Physical  details 
about  this  model 
library-center  are 
1  nteresting. 
Vcoustical  tile  is 
used  throughout 
on  the  ceilings : 
Roddiscraft  Luan 
mahogan\  panel- 
ing on  all  walls. 
I  niform  strip 
lighting  through- 
first  floor  provides 
lluniination  on  all  work  opera- 


even 
tions. 

Near  the  front  entrance  is 
seat  customer  screening  room 


ielow;   here's  what  the  Astor  Theatre   looked    like   before   major  renovation. 
:he  interior  was  deepened  and  divided  horizontally  into  a  two-floor  building. 


This   Technique   Brings   the   Mountain   to   Mohammed— 

HGar-PrDJEctian  is  a  Handy  TOOL 


"♦f  "Rear-projection"  is  a  term  fa- 
miliar to  most  people  connected  with 
film  making.  The  use  of  rear  pro- 
jection is  known  to  most  producers. 
But  many  sponsors  and  potential 
sponsors  of  films  still  are  not  fa- 
miliar with  the  possibilities  of  rear- 
projection  for  bringing  outdoor  and 
location  shots  to  the  studio,  where 
dialogue  can  be  recorded  easily — as 
it  can  t  be  on  location — and  where 
the  use  of  pre-planned  shots  for 
rear-projection  can  cut  the  cost  of 
moving  crew  and  cast  to  a  location. 

.An  example  of  successful  rear- 
projection  use  was  provided  when 
the  Geo.  Fox  Organization.  Holh- 
wood.  recently  made  a  series  of 
motion  pictures  for  the  State  of 
California  Forest  Fire  Prevention 
Campaign. 

Shooting  scripts  called  for  dra- 
matic dialogue  scenes  to  be  photo- 
graphed and  recorded  in  the  midst 
of  a  natural  forest.  Such  location 
production  could  have  been  expen- 
sive but  was  made  negligible,  cost- 
wise,  through  use  of  rear-projection 
technique.  -Moreover,  with  rear-pro- 


Cast  and  producer  George  Fox 
gather  in  front  of  rear-projection 
screen  for  final  instructions  prior  to 
filming  California  Forestry  sequences. 

jection.  the  producer  was  able  to 
give  the  stage  greater  realism  than 
was  expected — through  the  addition 
of  actual  fire  footage.  Such  footage 
would  have  presented  an  almost  im- 
possible location  problem.  With 
rear-projection,  the  incorporation  of 
fire  footage  brought  a  raging  forest 
fire  right  into  the  sound  stage  af- 
fording exciting  realism  under  ex- 
cellent production  conditions. 

Use  of  background  rear-projec- 
tion entails  a  special  translucent 
screen,  a  projector  with  special 
camera-type  movement  and  registra- 
tion, enough  back  space  for  an  ap- 
proximate ITO-foot  throw  to  the 
screen  and  an  interlock  motor  sys- 
tem between  camera  and   projector 


for  shutter  synchronization.  For 
complete  authenticity,  the  stage  in 
front  of  the  screen  is  built  up  as  a 
foreground  set.  In  the  California 
picture,  this  allowed  the  performers 
to  stand  amidst  the  trees  with  the 
rear-screen's  ""picture"  forest  blend- 
ing as  background.  This  stage-film 
setting  created  a  dimensional  sur- 
rounding and  the  performers  ap- 
peared to  be  deep  in  the  forest. 

This  is  only  one  example  of  pro- 
ducing "on  location-on  stage. "  For 
sales,  industrial  or  commercial  pic- 
tures, a  camera  crew  can  be  sent 
into  a  factory  for  accurate  industrial 
atmosphere  shots  of  working  condi- 
tions, important  machinery  in  ac- 
tion, new  procedures  and  products 
or  other  items  of  business  or  train- 
ing to  be  stressed  in  the  film. 

These  pre-stage  production  scenes 
can  be  fused  with  an  appropriate 
foreground  set  and  dramatic  story 
action  can  be  photographed  in  the 
studio.  Rear-projection  can  be  used 
as  a  series  of  different  still  settings 
or  as  a  moving,  guided  tour  in  the 
background  with  "live""  actors  doing 
the  selling  with  direct  dialogue  in 
the  foreground. 

Sound  recording  from  the  stage 
rather  than  the  factory  is  free  from 
outside  interference,  the  lighting  can 
be  adjusted  for  top  motion  picture 
perfection,  the  re-shooting  of  scenes 
when  necessary  is  more  reliable 
and  a  great  deal  easier,  time  is 
saved. 

George  Fox.  president  of  The 
Geo.  Fox  Organization,  who  has 
spent  the  past  25  years  in  Holly- 
wood in  the  motion  picture  industry 
and  has  made  many  films  utilizing 
rear-projection,  believes  in  taking 
advantage  of  every  professional 
motion   picture  technique. 

Successful  developments  of  mo- 
tion picture  production  achieved  in 
the  entertainment  industry  because 
of  work  volume  and  striving  for 
competitive  perfection  should  be 
more  widely  adopted  by  the  indus- 
trial and  commercial  film  industry. 
Fox  points  out.  S' 

Producer  George  Fox  talks  things 
over  with  a  junior  member  of  the  cast 
on  set  of  new  Forestry  film  series. 
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INM)1\IN(;  SOMK  L'7."i  Imais  p.isstcl 
by  picsircfniiiH  rDinmitlfcs.  ilu 
Golden  RcxI  lompeiiiiDii  w;is  divided 
into  TZ  <alfsorics.  TIk'sc  categories, 
progiamnied  lor  twoaiulahalf  days, 
ranged  in  number  ol  films  shown 
from  lour  eniries  in  "SeieiKc"  to  IS 
films  on  "Salety." 

More  tyi)i<ally.  first  hall-day  lale 
gorics  ran  Ironi  eight  to  10  eniries; 
full  day  talcRories  ranged  from  13 
to  15  entries. 

To  actonnnodate  these  entries. 
the  sdietlulcs  allowed  three-minute 
breaks  between  film  showings  plus  an 
intermission  dividing  each  half-day 
session.  The  films  ranged  typically 
from  HI  to  'id  iiiiiuues  in  running 
time. 

Entries  Are  "Widely  Divergent" 
In  subject,  lontepl  .nul  technitjuc. 
the  motion  jjicture  entries  repre- 
sented a  very  wide  divergence  ol 
sponsor  and  producer  moiivatifjns. 
budgets,  facilities  and  creative  abil- 
ities. .According  to  tlie  FC.-\'s  "Regu- 
lations and  Procedures— 1956."  each 
juror  had  qualified  either  as  a  con- 
tent specialist  in  the  category  as- 
signed, a  person  actively  engaged  in 
or  experienced  in  the  actual  prodm  - 
tion  of  16mm  films  or  in  the  criti- 
cism, utilization,  programming  or  dis- 
tribution of  16mm  films.  This  last 
phrase  practically  qualifies  anybody, 
including  the  shipping  clerks. 

In  two  of  the  three  categories 
monitored  by  Business  .Screen  edi- 
tors, the  Festival  juries  varied  in 
number  from  the  intended  10  mem- 
bers to  six  members.  Their  votes, 
however,  were  tallied  with  prescreen- 
ing  jurors  in  the  same  classification 


BUSINESS    SCREEN    MONITORS    THE    GOLDEN    REEL   JUDGING 

Hard-Working  Jurors;  Few  Observers  and  Too  Many 
Pictures  Highlight  '56  American  Film  Assembly  Program 


to  lorm  the  total  vote.  1  he  attempt 
lu-re.  it  was  explained,  was  to  aim 
lor  20  jurors— 10  prcscreeners.  10  Ics- 
ti\al  judges— and  to  insure  at  least 
12  jurors  in  i-at  h  (ategr)r\. 

Only    10   to    12   At   A   Showing 

Non-jiU'y  audiences  at  these  three 
categories  varied  in  number  through 
the  competition  sessions  as  some  600 
.Assembly  visitors  looked  among  the 
many  concurrent  categories  for  films 
that  interested  them,  .^t  the  Human 
Relations  film  showings,  the  jurors 
were  joined  on  an  average  by  an 
audience  of  10  to  12  visitors. 

.Starting  around  8:30  a.m.  Tuesday 
lor  a  day  long  run,  the  Industrial 
c.itegory  mustered  three  or  four 
extra  viewers  during  the  early  show- 
ings, achieving  seven  to  eight  before 
intermission  and  acquiring  about  10 
more  \'iewers  ,gradually  through  the 
afternoon. 

rhe  category  of  Economics  and 
liusiness.  spanning  Wednesday,  had 
,111  audience  ol  from  some  II  viewers 
(including  jurors)  in  mid-morning  to 
about  30  early  in  the  afternoon  and 
later  dwindling  to  some  14  in  total 
attendance. 

Instructions  to  the  Jurors 
At    the    preliiliinarx    biiehngs.    I-es 
tival    jurors    listened    to    instructions 
which  offered  this  "philosophy": 

"Ideas  and  emotions  are  communi- 
lated   through  film  technique  to  au- 


dieiues.  Kiu  h  ol  tiii-se  elenu-iits  must 
be  considereii  in  e\'aluatiiig  the  sue- 
tess  of  film  communication  ;ind  each 
is  related  to  the  other. 

"In  the  (.olden  Reel  Film  Festival. 
the  prim;iry  basis  for  judging  is  the 
accomplishment  ol  the  purpose  of 
the  film  as  stated  by  the  entrant  in 
view  of  the  particular  audience  lor 
which  the  film  was  intended. 

".Ml  the  aspects  of  a  film  should  be 
considered  as  they  contribute  to  its 
total  effectiveness  in  atconiplishing 
the  stated  purpose. 

"Script,  direction,  sets,  actin.g, 
photography,  editing,  narration,  music 
—the  many  components  of  produc- 
tion—wiif  combine  to  produce  the 
desired  effect  in  a  good  film.  It  is 
possible,  howe\er,  that  a  film  which 
is  technically  excellent  does  not  ac- 
complish its  purpose. 

"Ideas  may  lack  clear  definition, 
continuity  may  be  faufly.  audience 
reaction  may  be  misjudged.  Oon- 
\'ersely.  a  film  can  be  technically 
suljject  to  criticism  but  accomplish 
what  it  was  created  to  do. 

"Every  juror  should  consider  him- 
self a  member  of  the  indiailed  iiiidi- 
ence  for  each  film.  (ed.  note:  the 
italics  are  ours.)  If  that  film  does 
what  it  was  supposed  to  do  for  that 
audience,  it  should  be  rated  high.  If 
it  does  not  do  what  it  was  supposed 
to  do.  it  should  be  rated  low.  I  his 
criterion  of  accomplishment  of  pur- 


More  Than  A  Million  Miles/... 


guaranteed 
acceptability 


Our  writers  have  travelled  more  than  a  million  miles 

on  script  research  to  help  .American  industry  sell  its  story 

in  motion  pictures. 

,'Vpril  was  a  typical  month  —  we  logged  12,928  miles! 

\^  hat  does  this  mean  to  you? 

It  means  better  scripts  for  your  films,  and  therefore  better, 
more  effective  films  — films  produced  from  deep, 
experienced  "digging"'  for  the  facts  that  tell  and  sell 
your  story  more  effectively  than  your  competitors". 

We  will  be  happy  to  pro\e  this  to  you  ...  as  we  have  proved 
it  lo  others  ...  on  your  next  film  project. 


SCRIPTS 


fllL  tOMPI-titHI.M   PLAXM.M.  SERVICE 
3408  Wisconsin  Avenue,  Northwest  •  Washington  16.  D.  C.  •  Emerson  2-476") 


pose  is  .ip|)iic  .ihU-  to  cxperiiiien  I 
.iiid  theatric :il  films  as  well  as 
doc  imieiitary  :incl  ediKational.  I 
st;irtiiig-poini  in  rating  each  film 
the  statement  proxided  by  the  c 
li.nit    regarding    his  own    film." 

Films   Rated  on  a   Numerical  Sea 
The  jurcjrs  were  achised  to  rate  t 
films    on    a    numerical    scale    whi 
equated    "su])erior.    excellent,    abc 
average,    below    average,    poor, 
ferior."    The    ratings    ranged    In 
(l.li-IO.O  for  "superior"   to  0.1  0.5 
"inferior."    Prescreening    juries    li 
selected,  from  entries  attaining  a  i 
ing  of   at   least   .').().    the    films   to 
shown    at    the    lestival.    Ihe    entr 
were  selected   in  order  of  their 
ings— up  to  the  number  which  cot 
be  screened  in  the  time  available 
that  category.  If  two-thirds  of  a  p 
screening  committee  objected  to 
category  chosen   by  the  entrant, 
committee  could  recommend  recla 
fication. 

An  entrant  could  submit  as  m; 
films  as  he  wished  and  could  en 
more  than  one  film  in  a  category, 
single  film  could  be  entered  in  m- 
than  one  category.  Television  ki 
scopes  could  be.  and  were,  accept 
It  was  required  that  entries  were 
leased  in  16mm  form  for  disiribut 
to  nontheatrical  audiences  i 
U.S.   during   1953. 

Critique  Sessions  After  Judgini 

Ballots  were  distributed  t 
jurors.  The  jurors  were  to  write 
the  film  titles,  category  numbers 
sign  their  names  belore  the  first  f 
began.  The  instructions  abjui 
"Since  the  score  represents  your  o 
opinion  of  the  film  as  you  see  it 
should  not  discuss  it  before  the  I 
lots  have  been  collected."  .\n  opj 
tunity  to  discuss  the  films  was  pn 
ised  the  jurors  in  the  form  of  a  p 
screening  critique.  Though 
films  judged  could  be  discussed, 
jurors  were  not  to  divulge  spec 
ratings.  Members  ol  the  juries  » 
selected  to  serve  as  panelists  in  It 
ing  the  post-judging  discussions. 

If  a  juror  had  jjreviously  seen 
of  the  films  in  his  category,  it 
suggested  that  he  "try  to  look  a 
afresh,  as  a  member  of  an  nudie 
for  which  if  was  intended,  in  le 
of  the  entrant's  statement  of  | 
pose."  Each  juror  had  to  see  and  1 
all  of  the  films  in  his  category 
order  for  his  vote  to  be  acceptet 

Before   the   actual   running  of 
tries    began,    jurors    in    two    of 
categories    observed    viewed    a 
film.  I'lve  Colorful  Birds,  a  five-r 
ute  color  nature  study  di5trii>uted 
Coronet    Films.    Ihe   stated   purp 
ol  this  sample  film  was:  "To  show 
jilumage  and  .some  of  the  nesting 
feeding  habits  of  the  goldlinch,  ct 
leaxwing.  scarlet  Innager.woodpec 
and  eastern  bluebird  in  their  nati 
habitat:  the  way  in  which  they  t 
and  the  way  their  plumage  is  a 
teclive     coloration.     For     Ihe    Jr 
mediate  isiades." 
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ihere   is 


for 


:reative 


talent 


ibstitute 


J 


J 


currently 
producing  for... 


Aluminum  Co.  of  America 

American  Heart  Association 

American  Telephone  &  Telegraph  Co. 

Ducks,  Unlimited 

Eli  Lilly  &  Company 

Ford  Motor  Company 

General  Electric  International  Div 

General  Motors  Corporation 

Kaiser  Aluminum  &  Chemical  Corp. 

Monsanto  Chemical  Co. 

Chas.  Pfizer  &  Co.,  Inc. 

Shell  Chemical  Corp. 

Union  Carbide  and  Carbon  Corp. 

United  States  Air  Force 

United  States  Navy 


4Z  National  and  International 
Awards  have  been  given  to  MPO  mo- 
tion pictures  within  the  past  five  years. 


MPO 


PRODUCTIONS,     INC 

15  East  53rd  Street. New  York  22,  N.Y 
MUrray  Hill   8-7830 


Sa' 


r 


r 


it's 


the 


picture 


counts 


•  Films  now  in 
production 
from  20  to  30 
minutes  in  length 


CERAMIC 


LIGHTING 


— ^ne  of  the'^reat^t  projection 
/      /lamp  developtnents  in 
/    /   tlie  last  decade^ 

Brighter— Ceramic  Blue  Top  won't  scratch,  chip  or  peel  like 
ordinary  painted  tops  .  .  .  filaments  are  machine  made 
for  brighter  pictures. 

Cooler— Ceramic  Blue  Top  is  bonded  to  the  glass  .  .  .  improves 
heat  dissipation. 

Longer  Lasting  — Cooler  operation  of  Ceramic  Blue  Tops  as- 
sures longer  lamp  life.  Another  plus:  exclusive  Sylvania 
shock  absorbers  protect  filaments  in  larger  lamps  from 
vibration. 
Ask  lor  a  Sylvania*  Blue  Top  lor  your  proiector  today 
. . .  your  alldea  and  movlea  deterve  the  beatl 

.(S)  Sylvania  Electric  Products  Inc.. 

iP''^  7T  "^  T\  "|\T¥  \  1740  Broadway,  New  York  19.  N.  Y. 

i^  1  l^ViVI^  IxiL    . . .  fastest  growing  name  in  sight! 

RADIO   •    ELECTRONICS   •    TELEVISION    •    ATOMIC    ENERGY 


ghting  problems 


call  Jack  Frost 


Any  time  the  job  calls  for  extra  light- 
ing, tough  lighting  problems  on  the  set 
or  on  location  anywhere,  call  on  Jack 
Frost,  world's  largest  supplier  of  tem- 
porary lighting  facilities. 

Oor  complete  equipment  and  expert 
skills  in  lighting  have  been  used  for 
yeors  on  some  of  the  country's  top 
shows,   movie  sets  and  TV  productions. 

Rental  Equipment  at  low  cost.  Service 
includes  installation  and  removal  all  ot 
the  one  low  cost. 


JACK   A.  FROST 


Deportment   BS 

234  Piquette  Ave.,   Detroit  2,  Mich. 


) 


SLIDEFILM    HEVIEW 

■♦t  Timely  and  practical  subjects  are 
available  in  iiifiiriiiatiiinal  and  train- 
ing silent  filmstrips  and  sound  slide- 
films  recently  released  by  spimsored 
and  syndicated  sources: 
*        *        * 

Electrical  Heating  for  the  Home 

♦  Hi:al  )  uur  Home  Eleclrically.  a 
96-color-frame  sound  slidefilm. 
sponsored  by  the  National  Electrical 
Manufacturers  Association,  supplies 
home-makers  with  U>  minutes  of  in- 
formation on  house-heating.  Humor- 
ous and  simple,  the  film  answers 
such  questions  as:  Is  electric  heating 
practical?  How  does  electric  heat- 
ing work?  What  are  its  advantages 
to  me?  Can  I  afford  electric  heat- 
ing? 

Salesmen  interested  in  showing 
the  film  to  service  clubs  and  other 
groups  with  a  high  home-owner  po- 
tential should  contact  Electric  House 
Heating  Equipment  Section,  NEMA, 
15,5  East  44th  Street.  New  York,  17, 

The  film  is  packaged  with  a  stand- 
ard 33  rpm  long-playing  16"  vinyl 
record.  One  side  is  with  inaudible 
signal  cued  for  automatic  slide 
changer,  the  other  side  with  chime 
signal  for  manual  operation,  ^ 

Milk  as  a  Daily  Dietary  Food 

♦  Milk  and  Good  Health,  a  new 
35nim  fihnstrip  in  color  based  on 
the  recommended  daily  dietary  al- 
lowances of  the  Food  and  Nutrition 
Board  of  the  National  Research 
Council,  is  available  from  the  Bry- 
ant Foundation,  737  North  Edge- 
mont  Street,  Los  Angeles  29,  Calif. 

This  filmstrip  is  meant  as  an  aid 
in  the  training  of  driver-salesmen  of 
dair\  pri>ducts  and  for  use  in  school 
classes  having  to  do  with  nutrition. 
It  sells  for  .S5.00  a  print.  There  are 
no  rentals.  g" 


Filmstrips  on  Business 
in  Everyday  Living 

♦  Correlated  with  the 
textbook  "General  Busi- 
ness for  Everyday  Liv- 
ing" are  six  new  film- 
strips  in  a  General 
Business  Series  recentb 
announced  by  McGraw 
Hill  Text  Films.  N.Y. 

The  series  includes 
Looking  at  Business  Ca- 
reers, a  subject  on  oflice 
careers  available  to  stu- 
dents; Succeeding  in 
}  our  Career,  a  title  on 
advancement  and  em- 
ployee attitudes.  Trans- 
portation in  Modern 
Life,  (^omnitinications  in 
Modern  Life.  Business 
anil  Government.  t^' 


Facts  About  the  Suez  Canal 

♦  Your  Trij)  Through  the  Suez  (  ' 
nal.  a  65-frame  filmstrip  designed  t 
take  junior  and  senior  students  < 
a  journey  through  the  world's  lar; 
est  canal  and  explain  its  operatic 
and  part  in  world  commerce,  i 
available  free  ( with  a  guide-bool 
let  I  from  the  Vacuumate  Corp..  44 
West    43rd    Street.    New    York    3( 

N.Y.  I 

•        «        # 

Vocational  Film  Explains 
Medical  Technology  Career 

■¥  Career:  .Medical  Technologist, 
new  vocational  guidance  film,  ha 
been  sponsored  by  the  Nation: 
Committee  for  Careers  in  Medic; 
Technology  and  is  being  distribute 
bv  the  Educational  Film  Librar 
Association. 

Winner  of  the  Seventh  Aniai 
Scholastic  Teacher  award,  il 
film  dramatizes  the  story  of  a  hi^ 
school  girl  and  two  of  her  frieii^ 
who  investigate  the  field  of  medic 
technology  and  decide  to  prepai 
for  this  profession.  The  film  depii 
technologist  work  in  hospitals  ar 
laboratories  and  stresses  the  nei  t 
sitv  for  college  preparation  and  hit: 
professional  standards — and  the  ii 
portance  of  the  work  in  modei 
medical  science.  The  picture  w. 
produced  by  Churchill-\^  exler. 

Career:  Medical  Technologist  i- 
24-minute  film,  available  in  a  blai  k 
white  print  for  S65  and  in  color  f 
.S13.5.  To  prevent  the  film  bei: 
used  by  unaccredited  instituticii 
the  National  Committee  has  sp' > 
fied  that  prints  may  be  purcha-^ 
only  by  public  schools,  colleges  ai 
universities  which  intend  to  ii 
them  onlv  on  campus,  or  by  edu^ 
tional  film  libraries  which  agree 
rent  prints  only  to  accredited  schu' 
and  colleges. 

Rental  requests  will  be  referrc 
to  the  nearest  rental  source.  Pre\  i' 
prints  and  purchase  orders  sh<ii 
be  sent  to  EFLA.  345  East  4(i 
Street.  New  York  Citv  17.  ' 


Tempo  Heavy  i 
Condensed  Italh 

Above  lines  set  in  3S  poin 
Available  in  24.  30.  36,  42,  48.  60  and   72   point  siz 

. . .  where  space  is  limited  an 
that  extra  "punch"  is  neede 

One  of   many  typefaces  available  in  Knight  Studio  Till 

KNICHT  STUDIO,  Chkag 

159  East  Chicago  Aveni 
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ON  THE  MOVE 


ON  WITH  THE  MOVIE 


The  Pageant  projector's  lifetime  lubrication 

keeps  your  show  on  the  go! 


Ever  had  the  pep  and  pattern  of  a  movie  presentation  foiled 
by  projector  troubles? 

Experts  say  improper  oiling  accounts  for  most  projector 
breakdowns  . . .  most  lime  out  for  maintenance.  That's  why  the 
Kodascope  Pageant  1 6mm  Sound  Projector  is  permanently 
lubricated  at  the  factory. 

Bypassing  the  commonest  cause  of  failure  assures  you  of 
control — preserves  the  polish  thai  movies  give  your  sales  and 
training  presentations. 

Take  your  movies  to  your  audience  with  the  portable 
Pageant.  Or  keep  your  Pageant  permanently  set  up.  Either 
way,  it  keeps  your  show  on  the  go. 


AND  THE  PAGEANT  ALSO  GIVES  YOU: 

1.  Smoothieiups — Reel  arms /oW easily  into  place;  film  path 
is  printed  on  projector;  drive  belts  are  attached. 

2.  Sparfc/ing  pictures — Kodak's  unique  Super-40  shutter  auto- 
matically puts  40 ?o  more  light  on  your  screen  when  showing 
sound  movies. 

3.  Natural  sound — Tone  and  volume  controls  team  with  baf- 
fled speaker  and  true-rated  amplifier  for  clear,  comfortable, 
natural  sound. 

4.  Choice  of  three  models — One  to  match  your  movie  needs 
and  budget  exactly. 


EASTMAN    KODAK    COMPANY 

Dept.  8-V  Rochester  4,  N.  Y. 

Please  send  me  complete  information  on  the  new  Kodascope 
PAGEANT  16mm  Sound  Projectors,  and  tell  me  who  can  give  me  a 
demonstration,  I  understand  I  am  under  no  obligation. 


NAME_ 

ORGANIZATION. 

STREET. 

OTT. 


-TITLE 


UMBER 


VOLUME       17 


19  5  6 
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Here's 
REEL  News! 

Your  projector  .  .  .  your  film  .  .  . 
converted  in  a  matter  of  minutes 
into  an  automatic  projector  per- 
mitting continuous  showing. 

Yes,  your  standard  16mm  pro- 
jector with  the  use  of  CineSoles- 
Reel  will  tell  your  sales  story 
effortlessly  and  automatically 
without  intermission  or  rewinding 
after  each  showing.  Film  is  re- 
wound while  in  operation. 


For  the  REEL  Story  .  .  . 
>?^  Write: 


It's  Dependable!  Engineered, 
Designed  and  Styled  for  depend- 
able performance  and  maximum 
safety  for  your  film. 

It's  Portable!  Compact,  light- 
weight, the  CineSalesReel  may 
be  carried  attached  to  your  pro- 
jector, or  as  a  separate  unit 
easily   attached    within    seconds. 

It's  Proven!  Operating  effi- 
ciently with  400  feet  or  less  of 
either  color  or  black  and  white 
film,  hundreds  of  CineSalesReel 
are  now  selling  for  scores  of 
national  concerns,  at  Exhibits, 
Trade  Shows,  Training  &  Sales 
Presentations,  and  Point  of  Sale 
Displays. 

Models  available  for  Bell  &  Howell 
(see  illustration)  RCA,  Ampro,  &  Victor. 

BUSCH    FILM   & 

EQUIPMENT   CO. 
212  S.  Hamilton 
Saginaw,  Michigan 


F/IM  CO%l%  SlASHfO/ 


Shows  you  how  to  reduce  print  costs  and  get  superior 
performance  and  protection  for  your  film. 

Rapid  Film  Technique's  guaranteed  KAPIDWELD 
process  restores  used,  worn  film.  ..  removes  scratches. 
RAPIDTREAT  protects  new  film  indefinitely.  These  pro- 
cesses have  saved  thousands  of  film  dollars  for  top-name 
client.s,  precious  hundreds  for  smaller  accounts. 

Add  hundreds  of  showings  to  any  film  I  Cut  costs 
drastically! 

WRITE     FOR     THIS     FREE     BOOKLET     ON     FILM     CARE     TODAY! 


M.FILM  TECHNIQUE 
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37-02F  27th  Street,  Long  Island  City  1,  N.  Y.  ST  6-4601 


Miller  Appointed  Technical 
Director  of  Pathe   Laboratories 

♦  \illiiii  ,1.  Miller  lias  licnii  ap- 
poirilid  (lircitiir  (if  Pathe  Labora- 
turies.  Inc.  Miller  will  oversee  de- 
velopiiieiil  ami  iinprovenient  of  ma- 
chines, techniques  and  processes  for 
the  filtii  processing  concern. 

Accorflinf;  to  F^athe  Labs"  execu- 
tive vice-president.  James  L.  Wol- 
cott.  Millers  appointment  is  a  step 
in  the  buildup  of  expert  technical 
personnel  needed  to  keep  ahead  of 
new  developments  in  motion  pic- 
ture films  and  processes. 

Miller  will  organize  and  super- 
vise development  methods  in  Pathe- 
color.  Inc.,  a  new  subsidiary  of 
Pathe  Labs,  now  entering  the  con- 
sumer color  film  processing  market. 
He  will  advise  management  on  the 
design  and  installation  of  equip- 
ment in  Pathecolor  centers.  One 
color  center  is  under  construction 
in  Bayonne.  N.J.  Another  is  being 
planned  in  Los  Angeles.  Others  are 
under  consideration. 

Before  coming  with  Pathe  Labs. 
Miller  was  director  of  American 
Optical  Company's  motion  picture 
printing  department.  There,  he 
managed  the  Ft.  Lee.  N.J.  labora- 
tory, where  he  is  credited  with  con- 
tributing much  to  Todd-AO  fihii 
processing  techniques. 
*        *        ■* 

Goldstein  Named  Radiant's 
Manager  in  Southwest  States 

♦  Sid  Goldstein  has  been  appointed 
district  manager  of  Radiant  Manu- 
facturing Corporation's  Southwest- 
ern sales  territory. 

Operating  out  of  Dallas.  Texas. 
Goldstein  will  represent  Radiant 
throughout  Southwestern  states  in 
sales  of  the  firm's  regular  projec- 
tion screen  line  and  the  new  Super- 
ama  "15"  anamorphic  lens,  for  the 
taking  and  projection  of  16mm 
motion  pictures,  which  Radiant  be- 
gan distributing  this  vear. 


Bon  Grossing  Named 
Merchandising  Chief 

♦  lion  1).  Grussiiig.  man- 
ager of  advertising,  sales 
promotion  and  public 
relations  at  the  Minne- 
apolis-Moline  Compan\. 
has  been  named  to  the 
newly-created  post  of  di- 
rector of  merchandising. 
John  Husinko.  is  \w\\ 
a(Ucrlising  manager  and 
William  Lundell  is  thi- 
new  director  of  public 
relations.  U' 


De  GrafF  Appointed  Dallas 
Sales  Manager  for  Ansco  Filil 

♦  Paul    \.    iJc    Grall    has    been 
pointed  manager  of  the  Dallas  sal 
district     for     Ansco.     photograpll 
manufacturing   division   of  GencI 
Aniline  &   Film  (^irporation. 

In  his  new  position.  De  Graff  vl 
be    responsible    for    sales    (tf    An? 
films,    cameras,    papers   and    che 
cals  in    Texas.  Oklahoma.  Arkans 
New     Mexico    and    Louisiana, 
(iraff.  who  has  broad  experience! 
retail  selling,  joined  Ansco  in  19-1 
He  has  served  in  a  number  of  i| 
portant    sales    capacities,    most 
cently  as  sales  supervisor  for  Ansel 
Chicago  sales  district. 

Waldenburg  Managing  SalesI 
for  David  White  Company 

♦  A.  F.  W  aldcnburg  has  been 
pointed  general  sales  manager 
the  David  White  Companv  of  Wl 
waukee.  manufacturer  of  phof 
graphic  equipment  and  precisil 
optical  and  engineering  instrumenl 
Previously.  Waldenburg  had  be| 
in  California  as  district  sales 
ager  for  Ansco.  Division  of  Gi| 
eral  .Aniline  and  Film  Corporatii 

William  Balch.  president  of  Da\l 
White  Companv,   said   Waldenbu 
Mould   take   over   the   duties   of 
recting  sales  and  merchandising 
both    the    camera    and    instrumei 
divisions. 

Waldenburg  joined  Ansco 
1938  as  a  junior  sales  representati 
and  became  district  manager  in  S 
Francisco  in  19.54.  Prior  to  this 
served  as  senior  sales  representati 
in  Pittsburgh  and  as  sales  super 
sor  of  the  ("hicago  district. 

Harry  Lange,  Kling  Executive 
Addresses  Safety  Institute 

♦  Harr\  \\  .  Lange.  executive  vii 
president  of  Kling  Film  Productii 
in  Chicago,  addressed  the  Safe 
Training  Institute  at  the  Nation 
Safety  Council.  .April  IT.  His  top 
was  "Photography  in  Safety." 
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URRENT    PRODUCTION    SCHEDULE 


CLIENT 


SUBUECT 


TITLE 


LOCATION 


Educational  Television  & 
Radio  Center 

Presbyterian  Board  of 
Foreign  Missions 

Champion  Spark  Plug  Co. 


National  Council  of 
Churches  of  Christ 

Oil  Heating  Institute 


Ortho  Pharmoceutical  Co. 


Broadcasting  and  Film  Commission 


Muscular  Dystrophy  Assns. 
of  America 

Educational  Television 
I  &  Radio  Center 

Evangelical  &  Reformed  Church 


The  Episcopal  Church 
Congregational  Christian  Churches 


Equitable  Life  Assurance  Company 


Evangelical  &  Reformed  Church 

Educational  Television  ^ 

&  Radio  Center 

I  Women's  Section  —  Board  of  Missions 
of  the  Methodist  Church 


Anahist  Company,  Inc. 


Purolator  Products,  Inc. 


American  Leprosy  Co 


The  Episcopal  Church 


'Executive  Furniture  Guild 


Wm.  S.  Merrell  Co. 


American  Medical  Assn. 


A     TV    program    for    children    with 
world-famous  artists 

The  conflict  between  East  and  West 
expressed  in  spiritual  values 

Automotive    progress    and    highway 
safety 

A  TV  series  on  the  Old  Testament 


The  advantages  and  future   growth 
of  oil  heat 

A  medical  teaching  film  for  profes- 
sional audiences 

The  struggle'of  a  defeated  nation  to 
find  itself 

A   documented   study   of   a   hopeless 
illness  in  a  hopeful  environment 

Conversations  with  the  great  Amer- 
ican writers 

A  missionary  comes  home 


Music  for  Young  People 


Decision  in  Hong  Kong 


The  Winning  Spark 


The  Bible  Today 


House  Warming  Party 


Vaginitis 


To  Crock  A  Stone 


Where  The  Green  Gross  Grows 


Writers  of  Today 


Return  to  a  Strange  Land 
This  Is  My  Parish 


The  Chaplaincy  and  Its  Mission  This  Is  My  Parish 

The    contribution    and    responsibility  A  Gift  for  My  Son 
of  a  church  trustee 

An  audio-visual  program  examining  UNTITLED 
old  age  and  its  problems 

Social  problems  in  a  changing  world  Train  of  Action 


A  historical  analysis  of  the  American 
nominating  process 

The  story  of  a  community  center 


An  examination  of  one  of  the  most 
current  and  expensive  of  America's 
medical  problems 


The    story    of    filtration    in    mode, 
industrial  technology  J 

The  problem  of  missionary  w  j 
a  leper  colony  J 

The  story  of  the  general  t* 
seminary  A 

o 

An  audio-visual   progrc 
concept  of  office  livinci 

A  clinical  study  of  m  ' 


A  study  of  the  fur," 
bution  of  tlje  genr 


Hots  in  The  Ring 


Heart  of  the 


Hong  Kong 


Florida-Indiana 


Durham,  N.  C. 


New  Jersey 


Washington,  D.C. 


Alaska-Germany 


CREHJPVE 
Dl 

IN 


TV   SPOTS 


Charles  Antell 


Rab  Bleach 

Bardahl  Oil  Company 

Anti-Defamation  Leogue 
of  the  B'nai  Brith 


Product  Sales 
Product  Sales 


Product  Sales 
Product  Sales 


Product  Soles 
Human  Relatit 


•  IDEAS 

•  SUBJECT 

•  CLIENT 

•  MEDIA 


iivoRi^p  pven 


ynamk  films,  inc. 


FILMS.  INC. 

ff  t^f'vis'On    of  dynomiz   films,     in  corporate  d 


^    Oiiices  and  Studios  at  112  West  89th  St..  N.  } 


THIS  DISCIPLINE 
IS  PAINFUL 

Do  your  supervisors  enforce  pain- 
ful discipline— or  fair,  understand- 
ing, and  impartial  discipline? 

Effective  discipline  is  of  vital  im- 
portance to  your  business.  It's  the 
lubricant  that  v/ill  give  you  a 
smooth-running  organization. 

Show  your  supervisors  the  proved 
techniques  of: 

"MAINTAINING  DISCIPLINE" 

part  of  an  outstanding  sound  slide 
program  SUPERVISOR  TRAINING 
ON  HUMAN  RELATIONS,  which 
includes: 

•  "THE  SUPERVISOR'S  JOB" 

•  "INDUCTION  AND 

JOB  INSTRUCTION" 

•  "HANDLING 

GRIEVANCES" 

•  "PROMOTIONS, 

TRANSFERS  AND 
TRAINING  FOR 
RESPONSIBILITY" 

•  "INTERPRETING 

COMPANY  POLICIES" 

•  "THE  SUPERVISOR 

ASA  REPRESENTATIVE 
OF  MANAGEMENT" 

•  "PROMOTING 

COOPERATION" 

You  may  obtain  a  preview 

without  ob//gation. 
Wr,      Dept.  S  for  details. 


/Rac4ei^   'Pictt<nc^ 


Army  "Hi-FI"  Pickup  System 
Strengthens   16mm  Sound 

®  \  hi-;!!  liili'lity  sound  pickup  s\  s- 
li-ni    wliirli    is    sairf    to    "put    sound 

[rnru    a    KiMiMi    vie    projector    in 

the  same  class  a.s  the  best  movie 
house  machines""  has  been  patented 
In  an  Arm\  Signal  Corps  scien- 
tist at  l'i>rl  Monmouth.  N.J. 

In  the  new  s\stem.  a  simple  set 
of  rollers  and  a  small,  light  ll>- 
wheel  capitalize  on  the  films  spring- 
iness to  give  the  required  sound 
regularity,  the  Signal  Corps  reports. 

Rights  to  Patent  No.  2.721.738. 
which  covers  the  device,  are  owned 
\\\  the  government.  I'se  of  the  pat- 
iiil  nou  i-  available  to  maimfac- 
lurers  who  arrange  for  license  agree- 
ment with  the  Army.  The  mech- 
anism was  developed  by  Edward  P. 
Kennedy  of  the  Signal  Corps  Engi- 
neering Laboratories. 
«        «        « 

Delta  Visual  Service  Shows 
Cancer  Program  in  New  Orleans 

■^  Outstanding  among  health  educa- 
tion films.  Breast  Selj-E.xamiiiation 
was  used  in  10  simultaneous  show- 
ings by  the  American  Cancer  So- 
cietv  to  launch  its  recent  educational 
campaign  in  New  Orleans. 

The  record-breaking  film  was 
released  by  the  American  Cancer 
.Society  in  1950.  In  its  first  1.5 
months  of  distribution,  this  film, 
produced  by  Audio  Productions. 
Inc.,  was  credited  with  saving  at 
least  one  woman's  life  every  day. 
During  its  first  year  run.  a  million 
women  over  3.5  saw-  the  film. 

For  the  recent  campaign.  Delta 
Visual  Service.  Inc..  New  Orleans 
audio-visual  dealer,  handled  the  10 
showings  of  Breast  Setj-Examina- 
lion.  More  than  2.000  women  at- 
tended the  showings. 

Delta  Visual  Service  has  con- 
ducted more  than  .500  showings  for 
the  American  Cancer  Society. 


HEFERE^CE  SHELF 

Sterling  issues  a  TV  Catalog 

♦  A  catalog,  i-ontaining  the  titles  ol 
the  largest  library  of  filmed  short 
subjects  for  television,  has  just 
been  released  by  Sterling  Television 
Co..  20.5  E.  43rd.  N.V.  17. 

Primarily  bir  station  use.  the 
catalog  will  provide  prograinming 
personnel  with  ready  reference  to 
over  2000  titles.  The  films  vary  in 
length  from  3  to  27  minutes.  The 
snbjecis  covered  include  art.  music, 
travel,  documentary,  sports,  mys- 
tery, romantic  drama,  cartoons, 
fairy   tales  and  animal  stories. 

The  catalog  itself  is  the  most 
unique  of  its  kind  ever  prepared. 
Each  sheet  is  11  by  17  inches,  and 
the  entire  book  measures  well  over 
20  feet  in  overall  length. 

The  catalog  was  prepared  in  re- 
sponse to  continuing  requests  from 
stations    for    a    suitable    reference 

book  of  titles. 

#        «        » 
New  Film  Equipment  Catalog 

♦  Items  most  often  used  by  profes- 
sional and  televisi<in  users  of  motion 
picture  fibns.  including  reels,  cans, 
and  fibre  shipping  cases,  are  listed 
in  a  new  sales  catalog  issued  by 
Comprehensive  Service  Corporation. 
New  York,  suppliers  of  motion  pic- 
ture equipment  and  accessories. 

A  copy  of  the  catalog  can  be  ob- 
tained from  the  corporation  at  245 
W.  55th  St..  New  York  10. 

Free  Animation  Cels  Offered 

♦  Producers  keeping  posted  on  spe- 
cial art  and  animation  services  are 
advised  that  Film-art  Service  is  offer- 
ing free  samples  of  acetate  render- 
ijigs  inked  and  painted.  This  studio 
is  designed  for  the  exclusive  prepa- 
ration of  eels  for  animation,  slide- 
films  readv  for  camera  and  related 
art  work.  Write  Film-art  at  41  W. 
47th  Street.  New  York  36.  N.Y. 


These  Delto  Visual  staffers  reached  2,000  women  in  American  Cancer 
film  showings  in  New  Orleans.  Left  to  right,  below,  ore  F.  J.  Didier,  president, 
Doris  E.  Workman,  W.  R.  Rink,  A.  B.  Bertucci,  W.  C.  Gunn,  James  Barnes, 
Robert  Bishop,   Hugh  Jones,  and   Joseph   Bourgeois. 


INC. 


6108   SANTA   MONICA   BLVD. 
HOLLYWOOD   38,   CALIFORNIA 


HOW  DO  PEOP 
JUDGE  YOUR 
COMPANY?  I 

By  your  product  or  service? 

By  the   service  you   give  y 

customers? 

By  your  policies? 

Well,  all  these  things  count 
But  ...  to  most  of  your  cu;; 
mers,  your  SALESMEN  are  e 
company. 

Their  reputation  is  YOUR  n 
tation  with  your  customers,  n; 
means  that  your  salesmen  nst 
be  able  to  impress  your  cuo- 
mers  with  their  sincerity,  e- 
pendability,  interest. 

There  is  a  knack  to  doing  if 

Show  them  fhis  knack  y  - 

"HUMAN   RELATION 
IN  SELLING" 

part  of  the  outstandingly  :: 
cessful  sound  slide  program 
AGGRESSIVE   SELLING 

you  may  obtain  a  previev 

without  obligation. 

Write  for  details. 


INC. 


6t08  SANTA  MONICA  BIVD. 
HOLLYWOOD  38,  CALIFORNIA 


( 
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mmk  ifi 

400-foot  FILM  MAGAZINE 
SYNCHRONOUS  MOTOR 


ANIMATION  MOTOR 


400-foot  FILM  MAGAZINE 

(shown  with  motor  detached) 
A   compact,    single-compartment,    dis- 
placement type   magazine  for  400-foot 
darkroom  loads  (on  cores)  and  200-foot 
daylight  spools. 

No  belts  are  employed.  A  Torque  Motor 
—  detachable  and  interchangeable  for 
use  with  several  magazines  —  drives  the 
take-up  through  a  gear  transmission  with 
Ihe  correct  tension  regardless  of  the 
amount  of  film  on  the  take-up  spindle. 
Operates  on  6-8  volts  DC,  from  the 
power  supply  used  to  operate  the 
camera.  Electrical  contact  is  made  as 
magazine  is  attached  to  camera.  The 
Torque  Motor  is  equipped  with  a  for- 
ward-reverse switch.  Each  magazine  has 
a  footage  counter  —  and  is  numbered 
for  identification. 
400-foot  ?\l^  MAGAZINE 

(less  Torque  Motor) „ $1  20°** 

/nterchongeafa/e  Torque  Alofor 
on'/— - l/SOO 


En 


jnthusiastic  users  everywhere  have  hailed  Ihe 
Arriflex  16  as  the  outstanding  camera  in  the  16mm  field. 
Now,  with  the  extra  convenience  of  the  400-foot  Film  Maga- 
zine, the  split-second  timing  of  the  Synchronous  Motor  and 
the  added  utility  of  the  Animation  Motor  —  it  is  certainly 
the  most  versatile  camera,  capable  of  filling  every  need  in 
the  studio  or  on  location. 


SYNCHRONOUS  MOTOR 
FOR  1  1 0  V.  AC 


ANIMATION  MOTOR 


kP^ 


^.o 


The  Synctironous  Motor  is  easily  Inter- 
changeable with  the  Variabls  Speed 
Motor,  supplied  as  standard  equipment. 
Unusually  light  and  compact,  the  Syn- 
chronous Motor  can  be  used  on  Ihe 
camera  for  hand-held  shooting. 

The  motor  is  furnished  with  its  own  1  t  0 
volt,  60  cycle  AC  power  supply.  Output 
to  the  camera  motor  is  42  volts,  60 
cycles  AC  and  to  the  Torque  Motor  on 
the  magazine  (when  used)  8  volts  DC. 
SYNCHRONOUS  MOTOR  (110  V.  AC, 
60  cycles— 24  homes  per  second) 
with  power  supply  and  cable S395°° 


The  Animation  Motor  features  1/4  sec- 
ond exposures  for  either  single  frame, 
or  continuous  shooting  at  60  frames  per 
minute.  A  built-on  frame  counfer  regis- 
ters up  to  4  digits. 

The  Animation  Motor  can  be  used  manu- 
ally, with  a  foot  switch,  relay,  or  an 
intervalometer.  The  unit  operates  on  1  1  0 
volts  AC,  60  cycles,  but  con  be  supplied 
for  operation  at  other  voltages  and  fre- 
quencies on  special  order. 
Compfefe  AN/MAT/ON  MOTOR  Assem- 
bfy  with  Remote  Control ->595°** 


SOLE     u . 


.AGENTS 


i£:x<XN-<3h 


PHOTO    CORPORATION 


257   Fourth   Avenue,   New  York    10,   N.Y. 
7303  Melrose  Avenue,  Hollywood  46,  Col. 
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Film  on   Newspaper  Research 
Shown  at  ANPA  Convention 

^  .tssi^nnifnt :  Uryt'tinh.  ;i  in\\ 
tolor  motion  |iiitiir<'  o{  the  Anit'ii- 
can  Ne\vspa|)ci  I'lihlisliers  Associa- 
tion Research  liistidile.  had  its  pre- 
miere at  the  recent  ANPA  conven- 
tion held  in  the  Waldorf-Astoria 
hotel.  New  York  Cit>. 

The  picture  «ill  be  seen  by  di\i 
sion  organizations  and  at  specially 
arranged  screenings  to  selected 
groups  directly  interested  in  the  im- 
provement and  progress  of  thr 
American  newspaper  through  re- 
search. 

With  action  recorded  in  the  In- 
stitutes building  at  Easton.  Pa.,  the 
film  tells  a  story  of  extensive  re- 
search being  done  in  chemistry, 
electronics  and  mechanical  experi- 
mentation in  various  departments 
which  works  toward  the  improve- 
ment and  development  of  products 
and  processes  that  go  into  making  a 
newspaper. 

Each  unit  is  shown  busy  at  its 
tasks  and  the  units  function  in  the 
overall  research  plan  is  explained. 
Roy  Prince,  director  of  the  Insti- 
tute, is  seen  in  conference  with  his 
staff  of  technicians,  scientists  and 
engineers,  who  work  together  to 
bring  into  the  various  departments 
and  pressrooms  of  ANPA  members 
economies  and  efficiency  which  will 
result  in  better  papers  at  lower  cost. 
Assignment:  Research  was  pro- 
duced for  the  Institute  by  Sound 
Masters,  Inc.,  New  York  City. 
*        «        * 

Enko  Playlets  to  Drive-Ins 

♦  American  Enka  Corp.  is  planning 
a  campaign  to  promote  its  ravon 
seat  cover  fibers  with  one-minute 
theatre  playlets,  in  color,  to  be 
shown  in  drive-in  theatres. 

221  drive-ins  have  been  booked 
for  alternate  week  showings.  The 
films  are  soft-selling — one  revolves 
upon  a  1931  Pierce-Arrow  and  two 
elderly  ladies,  another  aims  for  fun 
with   teen-agers   and  jalopies. 

National  Film  Board  Appoints 
U.S.  Distributors  for  Films 

♦  All  16mm  sound  films  of  the  Na- 
tional Film  Board  of  Canada  are 
now  available  in  the  United  States 
from  Contemporary  Films,  Inc.,  13 
East  37th  St.,  New  York;  and  from 
Wm.  M.  Dennis  Film  Libraries. 
2506  West  7th  St.,  Los  Angeles. 

A  selection  of  the  NFB  films  will 
continue  to  be  available  from  the 
International  Film  Bureau,  Inc.,  57 
East  Jackson  Blvd.,  Chicago, 

Rental  information  may  be  re- 
quested from  the  agencies  above.  A 
catalog  describing  NFB  films  avail- 
able for  purchase  may  be  obtained 
from  the  National  Film  Board  of 
Canada.  6.30  Fifth  Ave..  New  York. 


NEWS   PUBLISHERS   SHOW    RESEARCH    PROGRAM    IN    ACTION 


The  American  Newspaper  Publishers'  Research  Institute  at  Easton,  Pa., 
includes  complete  facilities  for  actual  printing  of  paper  (story  in  column  one). 
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DEVELOPING  PROCESS 

REVOLUTIONARY  new  picture  quality  for  16  &  35mni — Remark- 
able superior  definition,  no  directional  effects,  minimum  clumping 
with  fine  grain  structure  that's  immediately  apparent  to  the  naked 
eye.  As  close  to  crystal-clear  as  a  photograph  can  be.  Let  us  show 
you  the  difference  .  .  .  you'll  be  amazed.  DU  ART  JET-SPRAY' 
developing  will  be  available  in  the  Spring  on  contract  or  job  basis. 

Call,   Write  or  Wire: 

DU     ART     FILM     LABS.,     INC. 

245  W.  SSth  St.,  New  York   19,  N.  Y.  PLora  7-4580 

*THE     MOST     MODERN     ACHIEVEMENT     IN     FILM     PROCESSING 


Condor  to  Make  Film  Reco 
of  Missouri  Town  for  Histc^ 

♦  I'n-paralic.ri  i>[  a  i  uinulali\r  i, 
lorical  motion  picture  of  an  Ai 
ran  loHti  began  recently  as  Co 
films.  Inc..  St.  Louis  started 
on  a  script  telling  the  storv  o 
James.  Missouri  and  the 
Maramec  Spring  area.  The  fil 
being  planned  for  sponsi>rshi| 
Ihe  James  Foundation  which 
nanced  from  a  fund  created  ii 
New  York  Communitv  Trust 
the  estate  of  the  late  Lucv  Wor 
James,  great-granddaughter  of 
James  pioneer. 

First  Film  by  December  31 
•  onlingent  on  the  foundal 
approval  of  the  script,  a  1.5-nii 
16mm  color  and  sound  film  wi 
produced  by  December  31.  Ai 
tempt  will  be  made  to  recorc 
current  history  of  St.  James,  f 
lation  1996.  in  the  town's  a 
sights,  sounds  and  activities, 
odic  additions  to  the  original 
age  are  contemplated.  These 
tions  will  be  assembled,  in  y 
"chapters."  to  compose  a  susts 
account  of  the  life  and  develop 
of  the  Phelps  County  village, 
miles  southwest  of  St.  Louis. 

A  Condor  camera  crew  has 
photographing    the    vicinity 
spring  foliage  is  in  bloom.  The 
ing  will  include  shots  from  prei 
recorded  positions  to  facilitate 
annual     comparisons.     Found 
officials  believe  the  potential 
of  the  film  will  be  comparable  tj 
\alue  of  a  color-sight-and  sounci 
ord  of  any  settlement  from  Re| 
tionary  times  to  the  turn  of  the! 
tnry — if  such  existed. 

Library  Staff  Aids  Researcl 
The  staff  of  the  James  Mem 
Library   at  St.  James  will  assi! 
the  research  work  required  b;l 
project.  .Additional  investigalivj 
is     expected     from     a     public.^ 
scheduled  for  issuance  in  SepteiJ 
by    the    Western    Historical    V 
scripts  Collection  at  the  Lnive 
of  Missouri.  This  study  is  base 
early    documents    of    the    Mar 
Iron  Works,  established  in  182 
Indian   tribal  lands  near  St,  J 
li\    Thi>mas   James.   The   Ame 
Legion    has    contributed    a    rei' 
early  scenes.  A  gallery  of  "still' 
lo  be  made  each  year. 

Distribution  of  the  proposed 
through  commercial  channels  i 
noM   planned,  but  the  film  proli 
«ill    be   made   available   to   sen 
and   civic  organizations  for  eel 
tional    and    historical    purpose  11 
may    also    be    supplied    to    Fe  <^ 
agencies  for  exhibition  outsiil 
I  nited  .States.  Prints   in  coloi 
black   white,  in   16mm  and  3  '" 
u  ill  be  stored  for  future  use.       9 
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Maurice  L.  Levy,  NBC-TV's  Ace  Cameraman  recently  named  "Newsreel  Cameraman 
of  the  Year"  is  one  of  the  many  top  newsmen  who  shoot  award-winning  films  with 
Auricon  16mm  Sound-On-Film  Cameras. 

Racing  to  provide  the  public  with  up-to-the-minute  coverage  of  the  news,  Mr.  Levy 
spans  Texas  and  the  entire  Southwest  in  a  radio-equipped  plane.  Wherever  fire, 
flood  or  tornado  strikes,  Levy's  Auricon  Sound  Camera  films  the  news  as  it  happens! 

This  is  another  example  of  how  Auricon  16mm  Sound-On-Film  Cameras  are  being 
used  to  produce  Television  Newsreels,  as  well  as  Film  Commercials,  Dramatic 
Inserts  and  local  Candid-Camera  programming  with  speed  and  dependability. 


Auricon  Cameras  are  sold 
satisfied! 


30-day  money-bacit  guarantee.  You  must 


*  Write  for  free  illustrated 
Auricon  Catalog... 


Airplane  photo  (at  top)  shows  Maurice  L.  Levy,  NBC-TV's  Ace 
Cameraman  with  his  Auricon  "Cine-Voice"  16mm  Sound-Cn-Film 
Camera.  Pilot  Julius  Hudson  (Center),  and  Sound  Man  Tom 
Journeay  complete  the  high-flying  Newsreel  Crew. 

Photo  (above)  shows  Maurice  L.  Levy  with  Auricon  "Cine-Voice" 

which  helped  him  win  top  award  in  Annual  National  Press 

Photographers  Association  Competition,  and 

,„.. -.  , title  of  "Newsreel  Cameraman  of  the  Year!" 

lHoll£-22iJ 


AU  R  ICO 

A      PRODUCT     OF 


BERNDT-BACH,  INC. 

6910     Romaine     Street 
Hollywfood     3e,     Calif. 


sunt  1100 

S46S2.1S 


MANUFACTURERS    OF    SOUND-ON-FILM    RECORDING    EQUIPMENT    SINCE   1931 
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Les   Weinrott  .  .  .  joins   Kling 

Weinrott  Named  Vice-President 
of  Kling  Sales,  Programming 

♦  Appointment  of  Lester  A.  Wein- 
rott as  executive  vicepresirfent  in 
charge  of  sales  and  prograiuining 
at  Kling  Film  Enterprises.  Inc.. 
Chicago,  has  been  announced  h\ 
Robert  Eirinberg.  president. 

"We  are  now  producing  film  cum(- 
niericals  and  film  packages  for  tele- 
vision as  well  as  feature-length 
films."  Eirinberg  said.  "I  nder  Mr. 
Weinrott  s  direction  we  plan  to  ex- 
pand this  phase  of  production  and 
to  add  several  new  film  ser\  ices  for 
business  and  industry.    V 

Among  these  services  will  be  a 
business  newsreel  archi\es  which 
will  enable  a  compau\  to  keep  a 
film  record  of  significant  changes 
in  its  plants,  services  or  products 
and  institutional  films  for  public 
service  and  connnunit\  relations 
iuse. 

Weinrott  "s  background  includes 
experience  in  advertising,  radio  and 
television.  He  has  particularly  made 
use  of  the  dramatic  documentary 
technique  in  various  media.  Prior 
to  his  Kling  appointment.  Weinrott 
was  executive  producer  for  CBS  in 
Chicago  where  he  created  the 
award-winning  programs.  "This  is 
the  Midwest"  and  "Eye on  Chicago." 

He  was  director  of  television  for 
the  Ted  Bates  agency  in  New  \  ork 
before  taking  the  CBS  assignment. 
*         «        « 

Magnes  Joins  Sturgis-Grant 

♦  Benedict  .Magnes  has  succeeded 
Dwinnell  Grant  as  vice-president 
and  general  manager  of  Sturgis- 
Grant  Productions.  Inc..  New  York. 
Mr.  Magnes  has  a  wide  back- 
ground of  executive  and  production 
experiei.:  *•.  Past  affiliations  include 
MGM  Inte national.  The  New  York 
Times,  and  Niignum  Photos.  He  was 
associated  during  World  War  II 
with  the  Office  of  War  Information 
and  the  Department  of  State,  and 
was  with  CBS  for  four  years  in 
production  and  direction.  He 
worked    for    the    American    Cancer 


Society    on    their    extensive   closed 
circuit  color  TY  series. 
«        «        » 
Schwerin  Heads  Creative 
Production  at  Robert  Davis 
*  Jules    \.    .^ihwrrin    ha.'-    been    ap- 
pointed vice-president   in  charge  of 
creative  production  of  Robert  Davis 
Associates.    New    \  ork    motion    pic- 
lure  producers. 

According  to  Da\  is.  industry  has 
awakened  to  the  vast  audience  po- 
tential in  films  on  subjects  like  men- 
tal health,  housing,  geriatrics,  trans- 
portation. Production  of  such  kinds 
of  films  will  lie  supervised  by 
Schwerin.  Among  bis  first  assign- 
jnents  will  be  the  development  of  a 
.5(l-minute  documentar\  script  en- 
titled. The  Age  of  Flight,  tracing 
flight  progress  and  its  social  impact 
on  the  age. 


Colmes-Werrenrath   Names 
Sales,  Pub-Rel  Executives 

*  T»o  staff  appointments  have  bciri 
announced  by  Colmes-V\  errenralli 
Pnnluctions.  Chicago,  producers  nl 
films  fur  tcltnisinn.  iTidustr\  atiil 
education. 

Robert  K.  Hicks  has  been  named 
sales  manager  and  Joyce  E.  Ballc 
has  been  assigned  as  director  of 
public  relations. 

Hicks  formerly  was  with  I  nited 
Film  atul  Recording  Studios.  Prior 
to  entering  the  motion  picture  busi- 
ness, several  years  ago,  he  was  a 
copy  writer  and  account  executive 
with  M.  Glen  Miller  Advertising  in 
Chicago.  Miss  Balle  previously  was 
with  WGN-TV  s  film  department 
and  Kling  Film  Enterprises.  Chicago. 


Leading  Film  Engineer 
Joins  Capital 


Strong  Creative  Staff 
Now  Sfronger  Still  as 
"Gai"  Misener  Joins 
Capital  Film  Labs 


CUSTOMER  SATISFACTION  depends 
mosi  of  all  on  people.  So  Capical  an- 
nounces proudly  the  acquisition  of  still 
another  top  flight  technical  expert.  Our 
new  Director  of  Lahorator\  Operations 
is  Garland  C.  Misener.  "Let's  look  at 
the  record." 

Ten   Years  With   Ansco 

From  1949  through  19SS,  Misener  was 
Manager  of  Professional  Motion  Picture 
Services  for  Ansco  Division  of  General 
Aniline  &  Dye  Compan\'  at  Binghamtnn. 
N.  V.  Four  previous  years  in  charge  of 
Ansco's  Hollywood  technical  staff. 

Won   Academy   Award 

Misener  helped  introduce  Ansco  color, 
won  Academ>  of  Motion  Picture  Arts 
and  Sciences  Award  for  his  contribution 
to  design  of  color  print  scene-tester,  now 
widely  used  in  the  industry. 

Wartime   Sound   Specialist 

During  World  War  II.  Major  Misener 
was  in  charge  i)f  sound  rect)rding  at 
Signal  Corps  Photiigraphic  Center.  He 
is  now  a  Lieutenant  Colonel  in  the  Arm\ 
Reserves.  Before  the  war.  he  was  a 
Sound  Engineer  \\  iih  Warner  Brothers 
and  for  live  years  a  physicist  with  East- 
man Kodak  Research  Laboratories. 


GARLAND    C.    MISENER 

Director    of    Laboratory    Operations 

Schools  and   Societies 

Misener  is  a  Michigan  graduate  in  Engi- 
neering Physics,  did  post-graduate  work 
in  Optics  and  Television  Engineering  at 
Michigan  and  Rochester  Liniversit>  Insti- 
tute of  Optics.  Now  Fellow  and  Gover- 
nor of  the  Societ\'  of  Motion  Picture  and 
Television  Engineers  and  member  Opti- 
cal Society  of  America,  Photographic  So- 
ciety of  America.  Acadeni)  of  Television 
Arts  and  Sciences.  American  Society  i)f 
Cinematographers.  Armed  Forces  Com- 
munications Associatit)n,  and  Tau  Bet.i 
Pi.  honorar\    engineering  societ>'. 


Capital  extends  a  hearty  "VC'elcome 
Aboard"  to  "Gar".  His  joining  with  the 
nation's  fastest  growing  lahoratc)ry  will 
result  in  a  still  higher  level  of  quality' 
and  service  for  each  and  every  one  of 
our  customers. 


C 


YOUR    PARTNERS    IN    PRODUCTION 


Townsend  to  D/namic  Films  i 
Executive  Producer,  Sound  Ch  f 

♦  l))iiariii(      Films.      Im  .     Iia- 
pointed  James  E.    Towiiseiid  as 
eculive  priiduier  and  sound   su|'. 
\  isor.    Formerlv    vice-president   ii 
chief  en<;iiieer  at  I  iiifilms.  Inc 
lt)\\nsend    has    spent    lo    \ears 
-lumd  engineering. 

\Ir.  Townsend  believes  that  soi 
lias  lieen  accorded  a  secondary  pi 
in    the    production    of    films.    '" 


APITAL 


FILM   LABORATORIES,   INC. 

1905  Foirview  Ave.  N.  E. 
Washington  2,  D.  C. 


Dan  Geeding  .  .  .  heads  Lasky 

head  the  firm's  sales  organizai 
Lasky  Film  Productions  maim 
branches  in  Cincinnati  and  ^  ' 
Geediiig's  past  associations 
elude  the  Gruen  Watch  Ci>iii| 
and  the  Clopa\   Corporation. 


James  Townsend  . .  .fo  Dynamic,  f 

elaborate  attention  to  the  \  i- 
area."  he  said,  "has  in  no  \\a\  I 
matched  by  the  efTorts  expendp' 
the  audio  end.  * 

In  discussing  the  function  'il 
sound  track.  Mr.  To\vns?nd  felt 
only  5()'^i'  of  its  potential  was 
ing  used.  "What  exists  now  is  a 
ture  with  sound  accompaniir 
\^  hat  we  need  is  an  integrati'M 
sound  and  picture  that  will  r' 
all  the  senses  to  a  more  coni| 
extent." 

i:-  «  » 

Lasky  Film  Productions,  Inc. 
Appoints  Geeding  Soles  Chi 

♦  Daniel  P.  <»eeding  has  been 
pointed  vice-president  and  ace- 
executive  of  Lask\  Film  Pr>' 
tions.  Inc..  which  has  its  headip 
crs  in  Detroit.  Michigan. 

A    native    of    Cincinnati.    V 
(ieeding  will  remain  in  that  cit^ 
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(ioffrey  Crowther  to  Board  of 
fcyclopaedia  Britannica  Films 

-iitiilfre\  Cr<>v\ther.  fur  17  \ears 
utor  of  TnK  KcoNOMiST  of  Lon- 
cn  and  now  its  chairman,  has  been 
ccted  to  the  hoard  of  directors  of 
Bcyclopaedia  I?ritannica.  Inc..  and 
c  Encyclopaedia  Britannica  Films 
I  ..  it  was  announced  h\  W  illiam 
liilun.  publisher  of  the  Britannica 
,1 1  hoard  chairman  of  both  com- 
I  li'-.  after  meetings  of  the  two 
<  njiLinies*  directors  in  Chicago  last 
linth. 

Maurice  B.  Mitcliell.  president  of 
lilfii  innipaii\.  \\a>  rlcvlt-d  [n  the 


i>^rd  of  directors  of  Encyclopaedia 
Etannica,  Inc..  the  188-year-old 
r  erence  work  publishers,  at  the 
e  le  meeting  of  that  company's 
bird. 

jrowlher.  although  only  47  \ears 
11 .  is  regarded  as  one  of  the  w  orld's 
nst  influential  editors  and  eco- 
nhiic  writers.  He  is  the  first  British 
sfject  elected  to  the  board  of  either 
Btannica  company  since  Mr.  Ben- 
l(  assumed  control  of  them  in 
1 13.  and  is  the  only  non-American 
ii^nber.  B' 


Pfroff  Is  MPO  Art  Director 

ul    PetrofT    has    joined     MP(J 

ductions.  Inc.  as  Art  Director  in 

rge  of  Scene   Design    and   Crea- 

of  Special  Effects.  Mr.  Petroff 

recently    been    associated    with 

I  insfilm.  Incorporated. 


SC  R  EEI 


No  more  pulling  screen  fabric  oR  the  roller!  The 
new  Radiant  Automatic  Safety  Roller  Lock  pre- 
vents fabric  from  being  lowered  beyond  the  full 
picture  size.  Assures  even  hanging  and  cuts  down 
costly  fabric  repairs.  EDUCATOR  Wall  models 
are  specially  designed  for  the  constant  handling 
required  in  classroom  use. 

WRITE  FOR  ILLUSTRATED  CIRCULAR 

giving  specifications,  prices  on  the  complete  line  of  Radiant 
Projection  Screens  for  all  purposes. 


Model  ECED  Wall  Ceiling  Screen 

The  simplest,  most  efficient  large- 
audience  screen  of  its  type  and  size. 
Model  ECED  can  be  hung  conven- 
iently from  either  wall  or  ceiling  by 
strong,  dual  purpose  brackets. 

Highly  reflective,  fine-grain  glass- 
beaded  surface  provides  sharp,  bright 
projection  quality — ideal  for  slides, 
filmstrips,  movies.  Available  in  eight 
sizes:  6'  x  8'  to  12'  x  12'. 


:RILlDXILl<ZrD 


lite   iOo'UJ^  M<ni  PofuUa^  ScteeKi 

RADIANT  MANUFACTURING  CORP.  •  1225  SO.  TALMAN 


CHICAGO  8,  ILL. 


NIMBER       3 


VOLUME       17 
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"Enjoy  Your  Gorden"  Film 
Released  by  Paint  Company 

♦  Knjoy  1  our  I'.anlrn.  a  <|iririf!- 
tiniely  16niiii  Kciclachrome  smmd 
film,  is  being  spttiiSDred  b)'  Ameri- 
can Chemical  Paint  Company.  Anib- 
ler.  Pa.,  makers  of  2.4-D  and  2.4..S  T 
Weedkillers. 

Running  30  minutes.  Enjoy  )  our 
Garden  is  a  non-technical,  storyized 
production  telling  of  the  problems 
encountered  by  a  young  couple  in 
achieving  a  beautiful  lawn  against 
the  wiles  of  weeds  and  crabgrass. 
Sequences  treat  of  various  garden- 
ing activities  such  as  the  rooting  of 
cuttings. 

The  film  is  meant  to  be  accom- 
panied by  a  64-page  "Guide  to  Bet- 
ter Lawns  and  Gardens'  which  dis- 
cusses garden  chemicals,  grasses, 
weed  identificatitm.  lawn  care,  the 
flower  garden,  vegetable  and  small 
fruit  garden  and  gardening  indoors. 

Enjoy  Your  Garden  is  available 
on  free  loan,  except  for  return 
transportation. 

«  ^:-  <• 

"Behind  the  Ticker  Tape" 
Tells  Stock  Exchange  Story 

♦  An  up-from-the-streets  biography 
of  the  American  Stock  Exchange  is 
provided  in  a  new  20-minute  Tech- 
nicolor motion  picture  sponsored  bv 
the  Exchange  and  produced  by  Ihiit- 
ed  World  Films.  Inc. 

Behind  the  Ticker  Tape  drama- 
tizes the  growth  of  the  Stock  Ex- 
change since  the  first  informal  street 
trading  early  in  the  19th  century, 
following  into  the  Exchange's  color- 
ful adolescence  as  the  "Curb  Mar- 
ket"— when  Broad  Street  in  lower 
New  York  teemed  with  frenetic 
brokers.  This  street  trading  is  re- 
membered by  New  Yorkers  as  one 
of  the  city's  great  attractions  for 
sightseers  until  the  1920s. 

Behind  the  Ticker  Tape  evoKes 
into  the  operation  of  todays  se- 
curity market  in  the  American  Stock 
Exchange  building  where  many  of 
the  old  Curb  Markets  traditional 
customs  still  are  in  vogue — but 
where  modern  facilities  and  opera- 
lions  have  accelerated  buying  and 
selling  and  assure  speedy,  accurate 
transactions. 

United  World  will  book  the  film 
through  its  nation-wide  facilities  in 
free  loan  distribution  offices  located 
in  six  key  market  areas  throughout 
the  United  States.  These  locations 
include:  Atlanta.  Georgia:  Chicago. 
lUinoi;:  Miami,  Florida:  Los  .An- 
geles, Ca'lfornia;  Dallas.  Texas  and 
Portland,  Oregon.  1^ 

Work  Simplification  Films 
Listed  by  Industrial  Group 

♦  I  liirty-eight  16nim  motion  pic- 
tures on  the  use  of  work  simplifica- 
tion in  industry  are  listed  in  a  12- 
page    folder    recently    pul>lishi'd    \\\ 


60 


Along  the  Film  Prpduction  Lines 

News  of  Business-Sponsored  Motion   Pictures  and  Slidefilms 

llic   Industrial  Maiuigement  Society. 

The  films  described  are  approxi- 
mately 10  to  15  minutes  in  ruiming 
length  and  picture  "before"  and 
"after"  operations  of  work  simpli- 
fication projects  in  both  plant  and 
office  operations. 

Titled  "Work  Sirnplificati<in  on 
Film."  the  folder  explains  the  terms 
bv  which  the  films  are  available  for 
rental.  Produced  by  leading  Ameri- 
can companies,  all  the  information 
films  have  won  awards  in  the  an- 
nual Methods  Improvement  Conipe- 
tition  sponsored  bv  the  Societv. 
Man\  of  the  films  are  in  color  ami 
sound. 

Copies  of  the  folder  are  available 
from  the  Industrial  Management 
Society,  35  East  Wacker  Drive- 
Chicago  1,  Illinois.  It  is  free. 


Farm  Lighting  Techniques 
Shown   in   Sylvania   Siidefiim 

♦  Proper  techniques  of  farm  light- 
ing are  illustrated  in  an  liS-miii- 
ule  slidcfilm  sponsored  by  Sylvania 
Electric  Products.  Inc.  The  film  em- 
phasizes lighting  methods  for  the 
various  tasks  about  the  farm  rather 
than  lighting  products  themselves. 

The  film  shows  the  best  light 
source  for  each  requirement  and 
ho\\  each  one  can  be  used  to  advan- 
tage. Among  lighting  applications 
depicted  are  yard  lighting  and  barn 
and  chicken  house  lighting.  Portable- 
lighting  equipment  for  repair  work 
on  farju  machincrv  and  applications 
of  infrared  heat  lamps  for  brood- 
ing, thawing  and  drying  and  other 
uses  are  shown.  Frames  outline  use 
of     incandescent     and     fluorescent 


} 


himp>    lor    home    and    workshop 
lumination. 

The  35nun  color  subject  cons 
of  76  frames  and  is  narrated  in  nJ 
technical  language.  The  film  is  f 
nished  with  a  standard  33'/:!  f 
recording  and  a  typed  manusci 
in  the  event  a  record  pla\er  is 
available  or  a  ]iersonal  presentat 
is  preferred. 

Sylvanias  film  is  intended  es 
cially  for  colleges,  electric  po' 
suppliers,  agricultural  engine 
home  economists  and  vocatii.ma, 
struclors.  county  agents.  4-H  CI 
and  similar  groups.  Organizati 
which  wish  to  own  their  own  p 
of  the  film  may  purchase  one 
SIO.OO.  Contact:  Public  Relati 
Dept..  SvKania  Electric  Produ 
Inc..  1740  Broadwa\.  New  Y 
19.  N.Y. 


"Adventuring  in  the  Arts' 
Is  a  New  Girl  Scouts  Picture 

*  Latot    in   the  growing  nmnliei 
interesting  films  which  tell  the  si 
of   the  Girl   Scouts   is  Advenlm 
in   the   Arts.   Produced   by    the 
Scouts    of    the    I  nited     States 
America  national  organization, 
directed  by  Sidney  .Meyers,  the 
color  film  is  presented  to  encoui 
Girl   Scout  leaders   in   the   deve 
ment  of  artistic  inclinations  an 
their    girls.    It    shows    how     fi 
color,     pattern     and     rhythm 
meaning  in  everyday  life,  and 
these    are    translated    into    des 
nmsic.  drama,  or  the  dance. 

The  film  explains  that  even  ii 
age  of  standardization  each 
has  something  unique  to  exp< 
and  that  even  without  formal  ti 
ing.  the  leader  can  help  childre' 
express  that  uniqueness  creati\ 
»        *         * 

"Mirror  in  the  Mountains"  ' 
Film  on  Juvenile  Delinquen 

*  The   combined    efforts   of   a 
producer  and  an  advertising  agt 
have  resulted  in  a  new   public  f 
ice  film  about  juvenile  delinqui 
which  \\\\\  soon  be  shown  publ 

(Jeorge  Blake  Enterprises 
Batten.  Barton.  Durstine  &  Osbi 
ha\  e  completed  Mirror  in  the  Mi 
liiuts.  an  18-minute  documen 
which  surveys  the  unique  y> 
therapy  of  the  Berkshire  Fa 
Canaan,  New  York,  one  of  the  i 
advanced  private  institutiiins 
kind  in  the  country. 

James  \^ .  Guimond.  staff  cl 
selor  of  Berkshire  Farms,  and! 
boys  and  staff  there  are  feature* 
ihi'  film.  It  was  produced  by 
card  Haber.  head  of  BBDO"s  .f 
mercial  film  department.  Gel 
Blake  directed  and  Richard  Me| 
wrote  the  screenplav. 

Tile  slor\    is  a  case  hislory 
xoini"  lioN  whose  anti-social  acll 
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i  him  til  deleiitiiin  and  then  as- 
jment  to  the  private,  non-sec- 
(m  Berkshire  Farms  where  the 
liual  treatment  returns  the  boy 
nealthv.  normal  life.  S* 


)i  g  that  long  walk  to  a  prospective  em- 
lo  r  s  door  is  one  of  on  annual  2  million 
j[:onls   for    jobs    in    industry. 

z'Bst   Walk   in   ihe   World- 

hv  Keystone  Film  Shows  How 

C-op"  Training  Shortens  It 

BHE  LONGEST  WALK  in  the  world 
, .  .  .  might  well  be  the  trek  of  a 
Sig  man    or    woman    up   to   the 
?    door    of    a    prospective    em- 
|<er  .  .  . 

.  ich  year  more  than  2  million 
I  ig  men  and  women  throughout 
<  United  States  must  take  this 
I .  To  some  it  is  a  solemn  task. 
•  doubt  and  fear  that  they  may 
p  be  prepared  for  the  job  thev 
k :  causes  many  teenage  students 
I  read  the  usually  pleasant  ex- 
e  mce  of  a  job  interview.  It  may 
aie  them  to  lose  the  thrill  of 
iij  im  their  first  office  occupa- 


The   Problem   of  Induction 

the  other  end  of  this  "longest 

'  another  problem  exists.  Busi- 

euen  face  a  complex  obstacle  in 

Meting  inexperienced  people  into 

organizations.    Although    pri- 


K :  and  secondary  schools  as  well 
dvanced  professional  and  aca- 
■*!  c  institutions  may  do  an  excel- 
n  job  of  teaching  students  their 
niamental  skills,  the  problem   of 


adapting  these  skills  to  the  require- 
ments of  a  particular  office  job  may 
require  considerable  thought  and 
action  to  solve. 

This  much  discussed  gap  between 
school  training  and  on-the-job  re- 
quirements has  been  narrowed  to  a 
minimum  in  the  case  of  office  occu- 
pations. The  solution  involves  com- 
bining classroom  learning  with  on- 
the-job  instruction  and  performance. 
It  is  called  ""Cooperative  Office  Oc- 
cupations." 

"Co-Op   Training"    One   Answer 

Cooperative  Office  Occupations 
or,  for  short,  '"Co-op  Training"  is 
another  example  of  the  cooperation 
between  American  industry  and 
education  for  betterment  of  the 
country's  welfare. 

Kevstone  Steel  &  Wire  Company, 
like  thousands  of  other  American 
firms,  has  participated  in  this  pro- 
gram for  a  number  of  years.  Not 
onlv  has  it  placed  many  local  high 
school  graduates  in  interesting  office 
positions,  but  has  provided  the  com- 
pany with  better  qualified  and  effi- 
cient employees. 

Impressed  with  the  iniportance  of 
this  cooperative  education  program 
a  new  motion  picture  Education 
Plus — Cooperative  Office  Occupa- 
tions has  been  produced  for  Key- 
stone by  the  Venard  Organization, 
veteran  midwest  film  makers. 

Benefits  Are  Clearly  Shown 
Ihe  film  depicts  nnitual  benefits 
to  be  derived  from  cooperative 
vocational  training  by  students, 
schools,  and  business.  Taking  typi- 
cal examples  of  businessmen  and 
students  the  picture  dramatically  ex- 
presses the  need  for  the  combined 
instruction  a  student  receives  under 
a  co-op  program. 

Kevstone's  first  film.  Education 
Plus — The  Field  Trip,  was  released 
two  years  ago.  In  19.5.5  alone  it  was 
seen  by  more  than  11  million  per- 
sons by  way  of  showings  on  tele- 
vision, in  classrooms,  and  by  busi- 
nesses and  civic  organizations. 
These  films  are  available  on  free 
loan.  Write  Keystone  Steel  &  Wire 
Co..  Peoria,  Illinois,  for  group 
showing  arrangements.  ^ 
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y our  firm  name  embossed 
in  gold  on  each  cnsf. 


ENTIRE  KIT    %'795 
AS  LOW  AS        / 

in  quantities  of  50  or  more 


MOST  PRACTICAL  AID 
TO  VISUAL  SELLING 

The  new  35MIV1  OPTA-VUE  Slide 
Viewer  gives  the  largest,  clear- 
est, easiest-to-look-at  image  ever 
achieved  in  hand  viewing.  9X 
larger  area,  plus  the  exclusive 
"Built-in-Projection"  feature, 
gives  a  LARGER  IMAGE  .  .  . 
DEEP  DIMENSION  PICTURE  .  .  . 
BRIGHTER  IMAGE. 

The  complete  OPTA-VUE  Visual 
Aid  Kit  with:  Opta-Vue  35MM 
viewer,  2  spare  batteries,  a  spare 
bulb,  space  for  100  slides ...  all 
in  a  handsome,  two-tone  carry 
case  of  luxurious,  durable  OPTHA- 
LENE*^"'. . .  guaranteed  for  life. 


OPTICS  Manufacturing  Corp.  ^SefpK-^'"" 
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PARTHENON  PICTIIKES 
-Hollywood- 
Cap  Palmer  Unit 

Docuinentary  films  for  business 

ISeir   Address  ; 

2625  Temple  Street 

Hollywood  26,  California 

(Dunkirk  5-3911) 

ClIKRENT   RELEASE: 

■•Tools  of  Telephony"  a  film 
report  tin  the  ciperatiiins  of  \^  estiMri 
Klei-tric  and  the  place  of  the  eoiii- 
|)any  in  the  Bell  System  .  .  .  -"id  min- 
utes. HSinni.,  prints  b\  1  echnicoloi . 
symphonic  score  by  Jack  Mcakin. 
premiered  at  the  annual  meclini;  of 

A.T.&r. 

•     *     * 

GOLDEN  REEL  AWARD  W  IN- 
NER -MAN  WITH  A  THOUSAND 
HANDS"  featuring  Raymond  Mas- 
sey;  made  for  International  Har- 
vester. 


o 

X 
< 


Members  of  the  Parthenon 
key  staff  are  seasoned  pro- 
fessionals with  major  ex- 
perience prior  to  their 
entry  into  documentary. 
Studios  represented  in- 
clude MGM.  Disney,  U.  I., 
Canadian  Film  Unit.  ASN, 
Warners,  and  DeRoche- 
mont:  CBS  and  NBC  nets. 

Charles  Palmer 
John  E.  R.  McDougall 
Jack  Meakin 
W.  T.  Palmer 

Robert  J.  Martin 
Don  Livingston 
Norman  K.  Doyle 
Sam  Farnsworth 

•    and   new   members 
Frank  Orme 
Kent  Mackenzie 


How's  Your  Approach? 

Some  thoughts  on   the  win-or-lose  rroment   in  film   making. 
by  Dan  Klugherz 


Pictures  recently  completed  or  in 
process  for:  Western  Electric,  Hilton 
Hotels,  Std.  Oil  Co.  of  Calif.,  Conn. 
Gen.  Life  Ins.  Co.,  Kaiser  Aluminum 
and  Chemical  Corporation. 
The  theatrical  featurette  "Holiday 
For  bi.  ds"  is  a  Losky-Porthenon 
productio. 

The  compon,  makes  no  TV  series  or 
commercials,  i  ne  stage  facilities,  un- 
usually large  and  efficient,  are  avail- 
able for  rental. 


PARTHENON  PICTURES 


2625  Temple  St. 


Hollywood  26 


THK.  Dkcision  to  make  a  film 
lalls  up  innnediately  the  most 
critical  phas:'  of  its  production — 
narnel\.  \\hal  kind  of  approach  \\ill 
be  made  to  the  material,  will  it  be 
>lraif;htfor»ard  or  will  it  have  a 
^inunick.  what  material  will  it  con- 
tain and  in  what  st\le  will  the  ma- 
terial be  [)resented? 

hi  fjoll.  too.  the  approach  shot  is 
rrilical.  placing  a  greater  burden 
on  the  player,  giving  him  more 
ipiestions  to  decide  at  once  than  anx 
other  shot  in  the  game.  But  unlike 
golf,  the  condition  "decide  at  once 
is  not  present  in  approaching  a  film. 
There  is  time  to  weigh  and  consider 
— and,  if  necessary,  reconsider :  you 
can  try  an  approach  to  your  film 
and  if  it  doesn't  seem  right,  you  can 
start  over  again  until  you  have 
something  that  seems  more  like  par 
-  -or  better. 

The  Moment  of  Decision 
But  at  no  other  time  than  at  thi- 
early  stage  of  film  making,  do  you 
determine  so  radically  the  ultimate 
success  of  the  final  effort.  This  is 
the  win-or-lose  moment  in  making 
the  picture.  Call  in  a  genius  to 
photograph  the  ideas  of  your  film: 
if  the  ideas  are  weak  or  strained — 
that's  how  they  will  appear  to  the 
audience  through  the  fine  gloss  of 
the  production. 

The  "corniness"  of  many    films  is 
usualb    a  result  of  jumping   at  the 

I  first  solution  to  the  problem  of  the 
approach.  Time  is  needed,  along 
with  good   taste  and  experience,   to 

1  come  u|i  with  a  fresh  treatment  of 
material. 

Is   It  Worth  the  Time? 

Mlliough  more  sponsors — and 
producers — are  realizing  that  there 
is  no  point  in  going  ahead  with  :\ 
production  until  a  good  idea  ha> 
been  found,  there  still  exists,  in  the 
present  mechanics  and  traditions  ol 
film  making,  a  too  short  period  to 
decide  upon  how  the  film  in  ques- 
tion is  to  be  treated.  It  is  worth 
extra  time  and  money  to  allow  the 
writer  of  the  film  to  acquaint  him- 
self thoroughh  with  the  material, 
to  allow  him  to  "stew  in  it "  so  to 
speak,  so  that  a  creative  idea  can 
emerge. 

The  pioblcm  of  a  fresh  approaili 
is  made  more  dillicult  by  the  fact 
that  at  this  point  the  creative  part- 
nership of  writer  and  producer  is 
entered,  naturally,  by  the  sponsor 
who  is  quite  anxious  lo  know    » lial 


kind  of  wonderful  film  is  being 
planned  with  his  money.  He.  of 
course,  makes  the  final  decision  and 
even  if  he  stands  somewhat  outside 
the  first  discussions,  his  tastes,  atti- 
tude, background  and  experience 
with  films  are  bound  to  influence 
the  type  of  approach  that  is  the 
basis  for  his  new  film. 

.So  here  are  the  sponsor,  the  pro- 
ducer and  the  writer  sitting  around 
a  table  discussing  the  proposed  film. 
Vlarn  (|uestions  arise,  particularly 
from  the  sponsor,  who  may  be  in 
new  territory.  But  the  writer  and 
producer  too.  are  turning  over  ideas 
and  thoughts,  remembering  past 
experiences  to  help  guide  them  to- 
ward a  successful  approach. 

These  are  some  thoughts  and 
views  that  have  come  to  this 
author's  mind,  or  from  questions 
brought  up  b>  the  sponsor,  while 
deciding  upon  a  treatment  for  a  new 
film.  There  is  no  attempt  here  to 
deal  with  all  the  questions  or  all  the 
answers  .  .  . 

Unity  of  Content 

(^)uite  frequently  a  sponsor  wants 
several  items  to  he  included  in  the 
film,  one  or  two  of  which  are  slight 


and  can  be  stripped  away  lo  all 
the  film  to  achieve  a  strong,  cl 
effect.  Frequently,  when  an 
proach  has  finally  been  decii 
upon  and  it  has  the  desired  un 
someone  steps  in  and  says.  "Fini 
but  add  this",  upsetting  the  eff 
lo  dale. 

It  is  a  dillicult  task  for  a  film 
Slav  on  target  but  if  the  importa 
of   unity    can   be  understood  at 
outset,   the   danger    of   last    min 
insertions  can  he  avoided. 

Pictures  of  the  Plant 
Often  the  initial  interesl  ol 
sponsor  in  having  a  film  produ 
is  as  simple  as  a  father  wanting 
take  home  movies  of  his  family: 
is  proud  of  his  organization 
wants  pictures  of  it.  His  de 
should  of  course  be  satisfied. 
fve(iuentl\  he  can  be  made  to 
that  he  has  a  story  to  tell  of  gem 


■ir.m  Miiglur/  iN  (•111-  o(  Ihc  litllLi--kl 
writers  and  diri-rtors  in  ihc  East.  Anionr 
recent  tredits  are  Otire  Too  Oltf'i.  a  I 
winning  saletv  hiiii.  7/ic  tint  forly  thiys, 
an  award-winniim  tl<Kninfntar>    pittiirc. 


Turbine-cooled  proiector  witr 
fixed  mag^tine  for  16  slides 
Has  built-in  500  watt  pro 
lector.  5-inch  projection  lens 
7-second  automatic  and  pusr 
button  controls.  Slide; 
change  automatically  bui 
any  one  may  be  referred  bad 
to  by  a  quick  turn  of  the 
magaline  drum.  Can  also  b( 
had  with  interchangeablf 
magazines. 


750-lOOOwatt.  turbine-coolec 
proiector.  Changeable  46 
slide  magazine.  5-inch  anas 
tigmat  lens.  7  or  16  secont 
automatic  control  or  remott 
control.  Runs  continuousi) 
over  long  periods  of  timi 
without  attention.  Thii 
model  also  available  witl 
various  focal  length  lenses 
from  2  lo  10  inches 


Now  32  years  of  scietitific  experience  and  research  make 
SELECTROSLIDE  the  discerning  selection  for  your  exacting  requirements 
There  is  a  SELECTROSLIDE  to  fit  every  projection  problem -consult  us 
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BUSINESS       SCREEN       MAGAZlE 


ii  rfinan    talkin 
r.kdriver  talki 


I  rest — and  the  plant,  with  all  its 
Hiderful  machiner\.  ina\  have  a 
II  or  place  in  it. 

elating  the  sponsor*  organiza- 
i.  and  work  to  some  broader  hu- 
nil  or  technical  problem  that  needs 
■\laining — either  to  an  average  or 
Kil  audience — can  help  the  film 
„ir\r  a  greater  distinction  and  a 

I  er  distribution. 

Who  Tells  the  Story? 

he  most  common    and   least   ex- 
k-Im-    method    of    presenting    the 

II  erial  of  the  film  is  through  the 
1-  <if  an  off  screen  narrator.  In- 
lil  cif  this  voice  suggesting  no  one 
II  larticular.  it  can  be  an  advan- 
.1     In    decide   just    «ho    he    is — a 

about    safetw    a 

about  preventive 

nritenance.  etc.  This  t\  pe  of  nar- 

;i'i    run   be   adequate   or   even   ex- 

nl  for  getting  around  and  talk- 

il'iut  many  things  with  a  single 

I'  1 1    of   view.    Even    such    a    mild 

jiimick  as  this  often  seems  to  add 

1  iertain    amount    of    color    to    the 

il.iid   industrial    or    information 

il..    \lso  it  can  lead  to  some  fairK 

liward  cliches  .  .  . 

lake  the  film  that  begins  with   a 

':  -hot  of  the  plant,  finalh    mo\ - 

in  to  a  little  old  man   who  will 

I-  narrator — the  old  watchman 

I  jirtaker.  He  says  he's  been  with 

h  rninpany   for  forty  years,  seen 

;  ;iii«.    can    tell    you    just    about 

■v\  thing — including   the   steps   of 

lufacture   and   where   they   keep 

blast  furnaces  .  .  .  Its  not  fair 

suhe   old    fellow,   he's   served   his 

■  at  the  factory,  and  in  films  of 

type.  The  person  chosen  to  tell 

story  should  be  at  home  with  all 

facts     and     should     wear     well 

t  lughout  the  film. 

Using  Several    Narrators 

('hen    one    voice    can  t    tell    the 

le  story,  several  voices  niav  be 

loyed,     each     contributing     his 

:ial   slant   or    information.    This 

ometimes   an    attractive    format 

it  suffers  from  the  fact  that  the 

lience  must  readjust  continually 

(r  ach  new  narrator  and  time  must 

^1  aken  to  make  sure  that  the  audi- 


ence knows  just  who  is  talking.  One 
documentary  film.  The  True  Glory. 
overcame  all  the  difficult  hurdles 
brilliantly  and  suggests  that  it  can 
be  done  again,  in  some  similar  wa\. 
in  an  industrial  film. 

The  Letter,  Album  or  Diary 
Sometimes  these  tie  things  up 
neatly  but  the  use  of  almost  an\ 
such  device  must  take  into  account 
how  often  it  has  been  used  before. 
This  should  not  mean  that  the  gim- 
mick is  useless.  onl\  that  it  should 
be  employed  carefully  and  when  al- 
together appropriate  to  the  content. 

The  Story  Film 
In  the  higher  budget  bracket,  the 
story  film  with  live  actors  seems  to 
be  increasingly  popular  as  a  means 
of  presenting  a  message,  attitude  or 
idea.  .Sponsors  who  look  forward 
to  a  film  of  this  kind  might  consider 
the  advantages  of  achieving  strict 
authenticity  by  using  a  few  profes- 
sional actors,  carefully  placed  into 
the  actual  situation  to  be  fihned. 
rather  than  going  into  the  studio 
for  a  straight  Hollywood  effect.  11 
HolKwood  has  realized  the  advan- 
tages of  going  on  location  to 
heighten  the  effect  of  authenticit\ . 
the  industrial  film  sponsor  and  pro- 
ducer, whose  goal  is  an  impression 
of  fact  rather  than  fiction,  might 
consider  this  recent  trend. 

One  Story  vs.  Several 

When  one  stor\  encompasses  the 
entire  idea  or  subject  to  be  pre- 
sented, this  can  result  in  a  film  that 
is  altogether  satisfactory  and  ab- 
sorbing. But  if  the  content  requires 
a  series  of  stories  or  incidents,  the 
film  invariably  weakens.  Nothing 
seems  to  tire  an  audience  more  than 
seeing  the  end  of  one  incident  and 
having  to  look  forward  to  the  be- 
ginning of  another. 

Whimsey 

.\  dangerous  area.  A  little  sprite 
or  bug  pops  on  the  screen,  onto  a 
truck  driver's  shoulder,  to  advise 
him  or  to  bo  his  conscience  for  the 
rest  of  the  film.  Many  such  films 
have  been  successful.  But  the  de- 
cision to  be  whimsical  is  very  far 
from  being  a  guarantee  that  the 
film  will  be  original. 

Some  dav  someone  may  make  a 
film  in  which  the  truck  driver  will 
show  this  sprite  or  bug  that  he 
knows  his  job  and  doesn't  need  ad- 
\  ice  from   supernatural  sources. 

How  Much   Humor? 

Wh\'  not  let  it  grow  out  of  the 
material,  instead  of  spotting  it  here 
and  there;  let  it  come  when  the  sub- 
ject matter  lends  itself.  I  In  one  in- 
stance, where  a  drv  subject  didn't 
(continued  on   following  pace  I 


6TH  ANNIVERSARY  SALE 


$1.99 
Each. 


"  MAGNETIC  TAPE 

7    — 1200   ft     Reels 
PlosTic   Bose 


$5,50 

Reg    Price 


RCA-PG-201 

I  6mni   Sound   Proieciofs 

Used — Recond'i'oned 

Guaranteed   Excelienf 

Working   Condition 

$159.50  Each. 


DUPONT   16mm  FILM 

Single    or    double    sprockets 


930A   sr   931  A 
100   ft  4.00 

400    h  12.75 

1200   H  36.00 


901  A  Of  SX346 

I  00  H  3  05 

400  n  9  55 

I ?00    H  26  50 


CAMERA  SLATES 

Wilh  Clapiricks 

11x14       Durable   Blacl" 

Slate    Ftntsh 

Reg     Price 
$3.95  $8.75 


REVERE  SLIDE 
PROJECTORS 

Sensational — Automatic 

Model   833  Model   555 

fJew  J144  50     New  .   89.50 

L,ke   Nev.  like  New 

$97.50  $61.25 

F.E.  OPTICAL 
VIEWFINDERS 
FOR  EYEMO 

12,4      opttcol  viewing 
Side  Mounted 

Reg     Price 

$79.50  $125.00 

USED  FILMOS 

70      DA-lSmm      12  7.      1         fl.9 
3'     M.5-.     good     —     $245.00 

f2  72 

Mag.        & 

$289.50 


70F  15mm      f2  7 
r3  5     Adapted        for 
Motor 

70F.1         fl   9.     2        (2  7,     6        f4 

Pos      Obi      Turret     Viewfmders — 

$329  50 

NEW    16mm   REELS 

Steel — Top   Oualily 

400    ft —     34       1200    ft— 1.45 

600    ft. —  I  02       1600    ft — 1.60 

800    ft. — 1-25      2000    ft — 2.95 

— Mm.   Orderl  2   — 

USED   EYEMOS 

71K-50mm   (3  5,    Tur.el 
Viewfinder,   3->peed       $295  00 

71  C-Spider   Turret 

1'  f2  7,  2  "  12  5,  6  •  14  5 

Drum    finder 

Very  Good  —   $495.00 

MIKE   BOOMS 

Mod  B5-37  Porto-Boom 
I  8  ft  — Telescoping — 
Folds  to  7  ft, — Velvet 
Action   Swivel   Controls 


$369.00 


Reg.   Price 
$625.00 


PERMACEL 

Sprocl^eted    Editing 

Transporenl   Tope 

Pressure  Sensitive 

for   Butt  or   Lap  Splicing 

Encellent    for    Repairing 

16mm  $5.00  —  35mm  $9.00 

35mm    DeVRY 

Sound    Proj.    Mod.    2800 

2000   fi     Cop 
Complete  with  AmpI  , 
1000  W     Lamp,   Exc. 

$625.00 
MOVIE   STOPWATCH 

Reads  Minutes.    Seconds, 

16mm  Footage.    35mm   Footage 

Staris  Stops    Resets 

Reg     Price 

$18.75  $4250 


16mm    ALUMINUM 
SPLIT   REELS 

For  Magnetic  Tope 

400  ft  — 8  50        1  200  ft  — 1  2. SO 

117 '/,mm    Reels — odd   50fl 


SYNCTRON  NEWSLITE 

Portoble.    Hi-inlensity 

Bottery  Operated  Spotlite 

Nickel-Cadmium    5-yr     Bottery 

Reflector  &   Bracket — 


$325.00 


Hl-C   CRITICAL 
FOCUSER 

For  All   Auncon   Cameras 
Slips  into  Gate  for   Full-frome 
Focusing    i 


ind    Parallax 

$49.50 


CINE   SPECIAL  - 
OUTFIT 

Lens  Turret — Opt.  Obi 


PAR 


F.nders 

Reflex    Image  Magnifier  — 

400  ft.    Mitchell   Magoime — 

Spring    Torque   Motor 

Sync  Motor 

Great   for   Sports — Like  New 

Reg.    Price 

$1475.00  $218000 


SUPER   NATCO 

16mm    Sound    Proiectors — 
12  ■   Speaker — 25w.   AmpT — 
lertific  Sound — Uses    1  OOw 
20  volt  Lamp.  2      tl   2  Lens 

$289.50 

—Unused— 


LEG-LOK   TRIANGLES 

With    Locking   Clomps — 

Inset  Center  Prevents 
Wobbling — Numerols   lor 


$26.95 


Reg    Price 
$3250 


DULLING   SPRAYS 

Matton    —    2.2S — 6    for    $12.00 

Krylon    —     1.95 6    for    $10.50 

Red    Greose    Pencils — Doz,    1.85 
Cotton  Editing  gloves — Doz     2.25 

PREVIEW   MOVIOLA 

35mm-Previev*'   Screen 

1  -Pic  Head  —  3  Sound  Heads 

Large   Rolling   Cabinet 

Reg    Price 

$1995.00  $2950.00 

35mm    Single    Frame    Rodor 

RECORDING   CAMERAS 

^Fo'    Enperimenrers — 

Battery    OP— v^ith    Movemen! — 

Sprockets — etc, 

$87.50 


HEAVY   DUTY   REWINDS 

16mm — 2000   ft.    Cop. 
Single    Reel   Type 

Reg     Price 

$11.95   pr.  $20.00  pr. 


NEW   ZOOM   LENS 

Berthiot   Pon  Cmor  70 

I  7mm  to  70mm    Range 

^iih    P'lsm — ■''hru  LeisFocvs 

Available  now. 


list  Price 


$449.00 


MOVIE-MITE 

I  6mm    Portable    Sound    Pro| 
Complere — I    case 

—  Lightweight  — 


$97.50 


1"   (6.   95   NOMINAR 

The   Fas'esi   Lens    m 

the   World    — 

For    I  6mm    Comeros   & 

Vidicon   Cameras 
Used   Demonstrator 


$119.50 


$174.90 


TECHNICAL   BOOKS 

Technique  of   Film   Editing,,  6.29 

Film    &    Its    Techniques..,,  6.29 

Painting     w.lh     Light 6.29 

Special    Effect    Cinema- 
tography        4.29 

Electronic    Motion    P.clures..  4.49 
Dollars  &  Sense  Business 

Films      4.49 

Film     Form-E>senstein 4.49 

Cinemotographer  Hand- 
book   4.49 

Film    &     the    Director 3.99 

Television    Prog,    &    Prod 3.99 

Photographic     Optics 5.24 

Cine    Data    Book _  3.99 

Dynamics    of    the    Film 3.24 

Movies    for    T.V. 4.49 

The  Television  Com- 
mercial      4.49 


NOTE:    Please    add    sufficient    postage.    With    all    orders    for    C.O.D.    shipment - 
Enclose   25%    deposit. 

FIRST    COME-FIRST    SERVED 


m^ 


FLORMAN  &  BABB 


Phone:  Murray  Hill  2-2928 
Cable  Address -FLORBABB,  N.Y. 
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EVERYTHING 

FOR    MOTION    PICTURE    AND    TELEVISION    PRODUCTION 

THE  CAMART  TV  DOLLY 

The  lali--t  iiuproM-il  muJtl  proviJfs  Miiitolh 
geared  mechanical  operation:  raises  camera 
from  24"  to  seven  feet. 
Narrow  30"  width,  light- 
weight construction  niake^. 
il  iflcal  for  industrial  or 
puhlir'  relation^  produrtinn. 

PRICE,  $1825.00 

Dolly    Track    available 

Send  for  descriptive  literature' 


I  TIGHTWIND   ADAPTER 

Wind*  film  snioothU  ami  c\enl>  wilhnut  i  in.  hint: 
or  abrasions.  Fit^  16uini  and  .'irjunn  ^rtn  aa 
standard    rr-wind-^.    With    ion-    adaplrr.    $*V.OO 


THE    CAAAERA    AAART.    inc. 


1845  Broadway  at  60th  St. 
NEW   YORK   23,    NEW    YORK 


Phone:  PLaia  7-6977 
CABLE:    CAMERAMART 


HOW  b  YOLH  APPHUALH? 

(CONTINUKD  FROM  PRECEDING  PACE  I 

liiid  ilsolf  al  all  to  liglil  IrcaliiH'ril. 
ihi'  narrator  of  the  liliii  adiiiilliil 
the  fact  (|uite  plainly. 

Ihe  film,  which  nia\  have  been 
titled  Flijihl  Inslrticliun  in  the  P-'iH. 
heyan  «ilh  some  shots  of  a  prettv 
fiirl  lyin;;  on  a  diving  board.  She 
stretches  lanjiuoroush .  showing  her 
figure.  She  dives,  swims  underwater, 
exits  from  the  pool  in  a  skin  tight 
suit  as  the  narrator  comes  in.  saying 
— "Well,  gentlemen,  that's  about  all 
the  entertainment  youre  going  to 
get  in  this  film.  Now.  about  the 
P-38.  .  .  .1 

The  really  fresh  and  muisual  ap- 
proach does  not  come  by  reaching 
for  a  formula,  gimmick  or  pattern. 

From  close  and  sometimes  long 
study  of  the  material,  some  right 
vsay  of  handling  it  seems  to  come  to 


the  fore  and.  if  there  is  no  swerving 
from  the  initial  idea,  the  project 
can  move  toward  an  unusual  and 
effective  film. 

There  will  always  be  a  few  fine 
films  each  year  but  there  can  be 
more  if  ( a  I  sponsors  do  not  have 
to  be  sold  on  a  fresh  approach  l)ut 
can  sense  it  when  it  appears  and 
if  I  b  I  we.  the  film  makers  do  not 
become  too  deeply  practiced  in 
playing  it  safe,  providing  only 
"what  the  client  wants".  The  rou- 
tines of  the  business  are  often  tax- 
ing, it  is  true,  but  if  we  become  too 
disinterested  in  seeking  the  fresh 
approach,  we  shall  lose  not  only  the 
incentive  but  the  knack.  Wf 


Producer  Martin  Murray  (second  (ro 
is  pictured  above  with  (I  to  rj  Tom  Emn 
vice-president  of  Hollywood  Film  Enterpr 
Jacques  Rimay,  French  Commercial  Attc 
in  Los  Angeles  ond  Mrs.  Rimoy,  during  ov 
presentation 


"The  European  Story  Today' 
Available  for  Sponsor  Use 

*  1  hi'  hnri'iii'ttn  Slnrv  Today. 
travelog  co\ering  Italv.  Frar 
Switzerland.  Germanv.  Holland  i 
Belgium  aiul  filmed  during  19.55 
now  being  distributed,  both  for  r* 
al  showings  atifl  print  sales,  by  i 
lyw'ood  Film  Enterprises. 

Filmed    by    Martin    Murray 
picture  cttncentrates   on   the  p( 
of  Europe  more  than  on   the  O' 
done  places  and  is  said  to  be  oni 
the    most    interesting   current   ti 
elogs   available.   Murray,   who 
Los  Angeles  businessman  and  se 
professional  photographer-produi 
nevertheless   had   the   editing,  S( 
ing.    narrating,    etc.    professioni 
done    so    that    the    complete    fi 
which  runs  70  minutes  is  a  pro 
sional  16miu  color  picture. 

Prints  have  been  bought  throi 
the  Los  Angeles  consulates  by  i 
eral  of  the  countries  filmed,  and 
the  Italian  Steamship  Line.  Shoi 
versions  of  40  minutes  I  exclush 
Italy)  and  .30  minutes  (the  ot 
countries  I    are  available. 

For  information  on  print  ren 
purchase  or  sponsorship  write  T 
Enuuet.  Hollvwood  Film  En 
prises.  60()0  Sunset  Blvd..  Ho 
wood  28.  Calif. 

an* 

♦Write  for  the  Bl  sin  ESS  ScBl 
Bookshelf  list,  available  free. 


MATTES    •    INSERTS    •    FADES    •    DISSOLVES 
WIPES    •    SUPERIMPOSURES 

MOTION    PICTURE   &   TELEVISION 
OPTICAL    EFFECTS  BLACK  and  WHITE 

35mm  or  16mm  or  COLOR 

SPECIALIZED     TITLES 

RAY     iUERCER     &     CO. 

ESTABLISHED    1928 

PHONE    OR    WRITE    FOR    SPECIAL    PHOTOGRAPHIC 
OPTICAL    EFFECTS    CHART    &    INFORMATION 
4241      NORMAL     AVE.,      HOLLYWOOD      29,      CALII 
NOrmandy    3-9331 
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Jiin  Sutherland  Tools  Up  for 
Gsater  TV  Film  Production 

♦  pare  newer  requirements  of  ad- 

i^iiii:  agencies  for  sales  produi- 

hievision    commercials.    John 

land    Productions.    Inc..    New 

lias  just  completed  extensive 

.ijnnization   and   improvement  of 

jrtiiatinn   and   live-ai'tion    facilities 

■  111  ir  Los  Ang;eles  branch  studios. 

ii.lir    the    direction    of   Charles 

duell.  executi\e  head 


Fn  Commercials  I)i\  isi< 


<{  the  T\ 
in.  a  iiuni- 
of  creative  and  production  peo- 
pl  all  television  specialists,  have 
Ln  added  to  the  .Sutherland  staff. 
Itiging  it  to  the  highest  level  in 
WcompanNS  historv. 

-urrentlx.  the  companv  has  ap- 
pixiniately  one-half  million  dollars 
»  th  of  tv  connnercials  in  work  for 

-i|i|iell-E»ald.     BBDiO.     Foote. 

ir  \  Belding.  \\  illiam  Esly  and 
■II  leading  advertising  agencies. 
I  -vpanded  facilities  and  new 
pjdui  lion  personnel  are  geared  for 
ih  million-dollar  mark,  expected  to 
bO'eached  h\   years  end. 

Unel  F.  Grover  Added  to 
R}hael  G.  WolfF  Script  Staff 

*  Cl'iintmerit  of  Lionel  V.  (.rover 
ill.-  permanent  v\riting  staff  of 
l;.hael  G.  \\  olff  .Studio.s.  Inc..  has 
b*i  announced  b\  the  Hollvvvood 
Dfion  picture  company. 

Srover.  for  many  years  engaged 
iijthe  production  of  business  and 
iiiustrial  films,  most  recently  was 
a  riter  and  associate  producer  for 
Riera  Productions.  He  has  an  ex- 
leiive  background  in  manufactur- 
ir  and  industrial  production,  ac- 
^red  while  with  North  American 
Aation  Conipanv. 

L|l>Brill  Adds  N.Y.  OfTice 

*Tix-Brill  Productions.  Inc.  has 
ii|ned  new  Manhattan  offices  at 
1  .3  Broadway.  New  York. 

•ick  Dubelman.  Lux-Brill's  pro- 
Juion  supervisor,  explained  that 
llie  new  offices,  an  adjunct  to  the 
ccipany's  studio  in  Brooklyn,  have 
bin   set    up    to    accommodate    the 


Hollywood,  CalifO 


^n<>fVt«&K|MM 


expanded  motion  picture  activities 
of  their  clients,  and  to  service  new 
and  recently  acquired  accounts. 

Du-Art  Completes  Installation 
for  Jet-Spray  Processing 

♦  L)u-Arl  Film  Laboratories,  in  New 
\  ork.  has  completed  the  installation 
of  a  new  jet-spray  processing  labo- 
ratorv.  Designed  to  meet  all  labo- 
ratory requirements  for  both  nega- 
tive and  positive  16min  and  "^.Smm 
b  vv  film,  spray  processing  offers 
numerous  advantages  of  conven- 
tional innnersion  techniques.  All 
solutions  are  sprayed  to  obtain  the 
greatest  definition  and  directional 
effects  and  streaking  are  virtuallv 
eliminated. 

Compactness  of  the  sprav  pro- 
cessing units,  which  have  been  turn- 
ing out  all  CBS  TV  nevvsfilm  for  the 
past  year,  affords  an  average  pull- 
through  time  of  five  minutes  as  op- 
posed til  4.5  minutes  on  conventional 
developing  machines. 

A  paper  on  spray  processing  in  a 
commercial  film  laboratorv.  accom- 
panied by  a  ID-minute  film  of  the 
system  in  operation,  were  presented 
at  the  .\pril  Convention  of  the  So- 
ciety of  Motion  Picture  and  Tele- 
vision Engineers  bv  Ralph  Whit- 
more.  Jr..  chief  engineer  at  Du-Art 
and  designer  of  the  processing  units. 

Prints  of  the  film  are  available 
for  screening  at  no  charge  from  Du- 
Art  Film  Laboratories,  Inc.,  245 
West  .5.5th  Street.  New  York.  N.Y. 

Bill  Fisher  Joins  Kling  Film 
Productions  Writing  Staff 

♦  Bill  Fisher  has  jnineil  the  creative 
writing  staff  of  kling  Film  Produc- 
tions. Chicago,  according  to  Hilly 
Rose,  creative  director. 

Fisher  comes  to  Kling  from 
Academy  Film  Productions.  Chi- 
cago, where  he  served  in  the  writing 
and  production  of  television  com- 
mercials and  industrial  films.  Pre- 
viously, he  wrote  and  produced 
various  series  for  the  Chicago 
Board  of  Education.  His  experience 
includes  work  at  \^  ROK.  Rockford. 

and    other   midwest    TV 

stations. 


Margaret  Ostrom 
Wurlitzer  Ad  Mgr. 

*  The  appointment  of 
Mrs.  Margaret  Ostrom, 
former  director  of  adver- 
tising at  Bell  S;  Howell, 
as  advertising  and  sales 
promotion  manager  of 
the  DeKalb  Division  of 
the  Rudolph  Wurlitzer 
Company  has  been  an- 
nounced, effective  in 
\pril.  The  company  is 
the  recent  sponsor  of 
Pianorama.  16mm   film. 


urf^  otifoidle  jiWuce/iiL? 


Hollywood  Film  Enterprises  has  the  answer  to 
the  question:  "What  are  the  advantages 
of  using  outside  producers  for  business  films 
rather  than  an  Internal  production  unit?" 
Write  for  your  free  copy  today! 


*?KftUte  eui4uct 


additional 
copies   for  your   use   in 
mailing   to   interested   clients- 


HOLLYWOOD  FILM 
ENTERPRISES,  INC. 

Finest  Lab  Work  since  1907 

6060  SUNSET  BLVD.    •    HOLLYWOOD  28,  CALIFORNIA 
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fMPIflt  PHOIOGOUND 


INCORPORATED 

Films     for     industry     and     television 

1920     LYNDALE     AVENUE    SOUTH 
MINNEAPOLIS     5,    MINN. 


FILM 

PRODUCTIONS 

FOR  TELEVISION 

[gNDJ 
INDlJSTRY. 


A   DIVISION   OF   RAPID   GRIP   AND   BATTEN    LIMITED 

1640  THE   QUEENSWAV 

TORONTO   14    ONTARIO 

TELEPHONE   CL  9-7e4l 


THE  TRUE   SEEURITY 

(CONTINUED     KR(I\I      l'\(,K     T  II  I  HT  \  ■  M;\  i:  N  I 

ihal  tilt*  appearancf  of  their  \j:riit  as  (^)nference 
Leader  fur  this  session  «  ill  lead  trainees  to  Mel- 
come  furllier  discussion  of  llieii  hnaneial  piol)- 
lems. 

Supervisory  Film  Is  Keystone  of  Program 
In  addition  to  Waking  Monf\  U  oiL.  the  train- 
iuf;  tools  of  the  |jrof;rani  eoiisist  of  a  hattery  of 
skillfull)  develo|)ed  and  carefuil),  integrated 
t:udio-\  isual  media.  The  ke\st(tne  is  a  2o  minute. 
Mark  and  white  film.  Tile  Time  Is  .\ou.  which 
leads  off  the  program  and  foeuses  on  its  theme 
.  .  .  the  need  for  developing  inner  resources.  The 
Time  Is  ^'ow  is  the  case  study  of  what  happens 
to  a  supervisor.  Clay  Warren,  when  he  is  faced 
with  the  problem  of  whether  or  not  to  accept  a 
|ircimotioii  that  offers  great  opportunity  but  at 
llie  same  time  threatens  the  security  he  has  built 
in  his  present  position.  It  dramatically  highlights 
the  question;  "Where  does  securit\  lie  .  .  .  in  a 
comfortable  mental  foxhole  or  in  continued 
growth?" 

Following  up  The  Time  Is  \ou.  and  dc\clii|]- 
ing  the  specifics  of  management  responsibilit) . 
are  five  specially  prepared  training  film  se- 
(|uences  and  three  thoughtful,  refreshingly-styled 
reference  booklets  .  .  .  each  providing  the  subject 
matter  for  a  conference  training  session. 

President  Cites  Extensive   Research   Effort 
Commenting    on   the   background   steps   which 
led    up   to   this    ambitious    undertaking.    Mutual 
Benefit  President  Bruce  Palmer  says: 

■"We  made  a  survev  of  five  hundred  major 
companies.  The  findings  indicated  that  they  re- 
garded lack  of  initiative  and  leadership  among 
supervisorv  management  as  their  most  important 
management  problem.  Eighty-five  percent  also 
stated  that  material  on  financial  planning  would 
be  a  welcome  part  of  a  management  training 
program. 

"We  drew  on  our  long  experience  in  helping 
people  develop  the  initiative  to  assume  respon- 
sibilitv  for  their  own  financial  security. 

Pre-Tested   Under  "Down-to-Earth  Conditions" 

"\^'e  called  in  management  development  ex- 
perts to  recommend  the  basis  for  the  program 
and  to  produce  its  tools. 

"Finallv.  we  tested  our  conclusions  and  our 
material  in  down-to-earth  field  conditions. 

"From  this  came  The  True  Seciiritj-  It  is  not 
a  prefabricated  miracle  pill  that  promises  to  cure 
a  (onipan\"s  total  management  development 
problems.  Rather  it  is  a  set  of  motivational  and 
training  tools  to  supplement  their  own  efforts  in 
this  direction  or  help  them  lay  the  groundwork 
for  a  supervisory   program.  W 


GEO.  W.  COLBURN    LABORATORy    1N( 

16  4     N  0  f*  T  H      W  A  C  i<  e  fl     DfilV£'CMIC»GO 
7£LCt>H0N£      STATC      2-731 


16mni 
SERVICES 


SOS.  WILL  ACCEPT  YOUR  OLD  CAMERA  OR  SUR 
PLUS  EQUIPMENT  AS  A  TRADE-IN  FOR  THE  ALL 
NEW   AURICON   PRO-600.     TIME   PAYMENTS,   TOO! 

S.  O.  S.  CINEMA  SUPPLY  CORP. 

DEPT.    H,    602    West    52od    St  ,    NYC     19-P(.one     PL    7-0440 
Wrilern   Bronth     6331    Holly  d     Blvd      Hollv'd  ,    Colli  -HO   7.9503 


Synchronous   Motor   Drive  for 

16mm  Projectors 

£spec(<i//y  designed  fo  drive  all  Bell  &  Howell,  Amp 
and    Victor    16mm    protectors   at    synchronous    spee 

The  synchronous  motor  drive  con  be  instantly  attach 
to  projector  ond  toicen  off  at  ony  time.  No  spec 
technical  knowledge  required  for  inslollotion  o 
mounting. 

The  synchronous  motor  drive  is  complete  with  bo- 
plate.  Cannon  plug  for  cable  and  power  switch,  o 
a   set  of   reduction    gears. 

ff  rile  for  more  deHiils  ond  prices 

Also  ovoiloble  on  special  order.  Synch.  Mot 
Drive     for     all     Simplex     35mm     portable     projeclo 

ONE  YEAR  GUARANTEE!  Immediate  Delive 
Available  at  leading  dealers,  or  dire< 

CINEKAD 

ENGINEERING    COMPANY 
500  West  52nd  St.,  New  York  19,  N. 
PLaza  7-3511 

DESIGNERS   AND  MANUFACTURERS  Ol 
MOTION    PICTURf-TV    EQUIPMEN" 

Send   for  free   folder  of   illustrated  Motion   Picture   o 
Audio-Visual  equipment  manufactured  by  Cinekad 
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THE  VISITOR  from  overseas  Inured  our 
studios  receiitl\.  looking  into  how  films  were 
produced  in  the  most  powerful,  most  pro- 
gressive nation  on  earth.  When  he  came  to  us, 
visiting  Blsiness  Scree.n  editorial  quarters  as 
an  appreciative  subscriber,  he  looked  prettv 
confident  about  his  own  affairs. 

"I  find  a  good  many  of  your  people  who  make 
sound  slidefilms,  as  I  do,  are  really  making  pic- 
ture-lectures. They  make  fine  visuals  and  then 
explain  them  in  sound  but  I'm  not  sure  they  are 
really  sound  slidefilms  as  we  were  taught  to  ap- 
preciate the  possibilities  of  that  medium. 

"W  hy.  only  one  or  two  out  of  a  dozen  firms 
were  using  storyboards.  They  seldom  talked 
about  depth  of  research.  They  talked  like  illiis- 
(ralors,  not  producers.  ^  hy.  we  have  two  full- 
time  psychologists  on  our  permanent  staff:  we 
don't  even  consider  photography  until  we've 
thoroughly  studied  every  aspect  of  our  sponsor's 
aiown  audience." 

The  man  from  abroad  visited  with  us  for  an 
lOur  or  more  and  gave  far  more  than  he  got. 
rhe  amazing  thing  was  that  he  was  a  visitor  from 
West  Germanv  —  that  his  companv.  emplo\'ing 
ibout  40  persons,  ulterh  specializes  in  the  sound 
ilidefilm.  Laux  Films  in  Frankfurt  cant  depend 
)n  such  excellent  recording  services  as  RCA. 
Columbia  or  Iniversal  provide  over  here;  mas- 
ers,  pressings,  duplicating  and  every  step  in 
reduction  must  be  self-contained.  Over  a  hun- 
Ired  titles  have  been  turned  out  for  such  sponsors 
s  Opel.  Shell  and  Coca-Cola.  F.very  program  is 
:n  automatic  30-.50  sound  slidefilm  and  all  are 
'hown  on  a  familiar  American  brand  of  equip- 
iient  .  .  .  DuKane. 

I  It  does  us  good  to  hear  these  things,  to  see  and 
iear  from  someone  who  finds  the  basic  funda- 
'■lenlals  the  safe,  sure  way  in  a  land  which  can't 


afford  to  make  mistakes  and  in  which  this  much- 
neglected  medium  of  the  sound  slidefilm  is  be- 
coming most  important  to  selling  and  sales 
training. 

■'  Ihere  was  a  turn, "  says  Helmut  Laux.  "from 
the  buyer's  market  to  the  more  highly-competi- 
tive era  we  now  find  ourselves  facing  in  Ger- 
many. The  need  is  great  for  more  attention  to 
good  sales  techniques,  to  a  thorough  knowledge 
oj  the  product  by  sales  personnel  and  for  the 
audio-visual  'dosage'  to  fit  the  comprehension  of 
those  for  whom  it  is  intended."'  ft 

*  *        * 

Ampex,  Bell   &   Howell   Shares   Climb  on 
News  of  Favorable  Product  Developments 

♦  The  successful  Anipex  denxmstration  of  elec- 
tronic television  signal  recording  at  the  recent 
Radio  and  Television  Broadcasters'  concIa\e  in 
Chicago  (  resulting  in  about  75  to  IIX)  orders  for 
that  §50.000  picture  and  sound  tape  reproducer  I 
and  Bell  Ji;  Howell's  subsequent  demonstration  of 
its  new  ""Electric  Eye"  16mm  camera  (April  25) 
were  reflected  in  swift  increases  in  the  prices  of 
shares  of  both  progressive  audio-visual  com- 
panies. 

B&H  shares  were  hovering  around  .S34-S.35; 
the  day  after  the  new"  camera  was  un\eiled  to  the 
press,  they  began  a  steady  climb  to  a  recent  high 
of  S45,  settling  back  to  about  .S42-S43  and  hold- 
ing firmly  to  that  7-point  gain.  Ampex  shares, 
selling  at  .S14-S17  earlier  in  the  year,  climbed 
over  the  30's  to  a  high  of  S34..50  after  the  an- 
nouncement of  the  magnetic  tape  recorder  I  black 
J.  white  I    for  television.  g" 

*  #        * 

Dunn  Wins  American  Artist  Medal 

■K  "Edge  of  Town."  a  watercolor  painting  by 
Cal  Dunn,  owner  of  Cal  Dunn  Studios,  Chicago, 
recently  was  awarded  the  .\merican  Artist 
Magazine  Bronze  Medal  in  the  89th  aimual 
exhibition  of  the  .\merican  Watercolor  Society 
at  the  ISational  Academy  Galleries  in  New  York. 
Part  of  the  recognition  for  Dunn's  work  in- 
cludes a  feature  article  in  the  American  Artist 
Magazine.  The  versatile  16mm  film  producer 
is  president  of  the  Artists  Guild  of  Chicago.      ^ 


nere^  tvmft/oi^  'ye  iee^  i^a/f/^^  for  / 
ifilflviTaxi     PACKAGED      LIGHTING 

wt4.  So-  leAnc^f     A  Studio  in  a  Suitcase! 

-  Dm*  0  Xoi  - 


Ifiite  Fm  Coiofsg  K«uf 

NATURAL  LIGHTING  CO 

612   W.  ELK, GLENDALE,  CALIF. 

MAKERS    OF    THE  FAMOUS 

PROVEN    BY    1  2     YEARS   ACCEPTANCE   OF 
TOP  FLIGHT  PHOTOGRAPHERS  THE  WORLD  OVErT 


Pictures  that  look  good 

may  please  judges  of  artistic 

merit,  but  the  Big  Payoff 

that  counts  for  sponsors 

of  Ganz  Productions 

is  results  on  the  screen. 


Getting  action  with 
motion  pictures  or  slidefilms 
that  move  people  or  products 
is  a  Ganz  objective  that 
for  36  years  has  brought 
our  clients  results. 


WILLIAM  J.  GANZ  COMPANY,  INC. 

PRODUCERS  AND  DISTRIBUTORS 

OF  MOTION  PICTURES,  SLIDE  FILMS 

AND  TV  COMMERCIALS 

40  East  49»h  Street 

New  York  17,  N.Y. 

Eldorado  5-1443 

NOW  IN  OUR  36ih  YEAR 
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YOUR    NEXT   mniNG 

WILL  BE  A  HIT  ! 


with  giant  colorful  backgrounds 
projected  through  a  translucent 
screen,  changed  at  will  by  remote 
control,  with  the  NEW 

GENARCO  3.000  WATT 
SLIDE  PROJECTOR  /t 

Ask    for    illustrated    portfolio: 

GENARCO,  INC. 

97-08  SUTPH  I  N  BLVD. 
JAMAICA,  N.  Y. 
Tel.:     OLypmta     8-5850 


Educational  •  Travel  •  Sport 


MARTIN 

BOYEY   -fUmJ^^c 

CHELMSFORD 
MASSACHUSETTS 


'Quality  Is  Our  Master" 


Roger  Wade  can  make 


a  film  to  help  you 


bA\  it*  better! 


:f:   Mj 


fioSe^fiucctM' 


Roger  Wade  Productions 

X5  West  46'h  Street  New  York  36 
Telephone  Circle  7-6797 


Pi'uduLtiuii  Huviiiw  Suyiiluiiiuut 

Additional   Listings  of  Qualified 
Producers  of   Business  &  Television    Films 


CREATIVE  ARTS  STUDIO,  INC. 

Sll  H  Siicct.  .\.\V..  \\•a^lliIlgl^n  I,  D.C. 
I'lione:  REpublic  7-7152 
Date  of  Organization:  HMII 
.Milton  R.  Tinsley.  Preiiclfiit 
George  W.  Snowclen,  VicePresidetit 
Lloyd  li.  -MacEwen,  Treasurer 
Artliur  C.  Iddings,  Proiluclion  Director 
Melvin  M.  Emde,  An  Director 
Marvin  J.  Fryer.  Animation  and  Design 
.Martin  S.  Konigmacher.  Camera-Animation 
Frank  S.  .Stewart,  Teclinic-il  Design 
Laura  C  Tinimons,  Office  Manager 
SER\ICES:    .Motion    pictiures— commercial,    train- 
ing, educational  and  informational:   TV  commer- 
cials; ilidefilms  ;ind  slides;  charts;  art  work  of  all 
types;    scripts;    creative    exhibits    design;    kit    ma- 
terials, etc.     FAC;iLn  lES:   S.'mim  and   16mm  ani- 
mation,   still,    photography,    titling,    research    and 
writing,  designing  and  complete  art  service. 
RECENT      PRODUCTIONS      AND      SPONSORS 
MOIION     I'lCriURES:     .Seven     6-minute    safety 
films  lor  President's  Ciommiltee  for  Traffic  Safety 
(-Automotive  Safety  Foundation);  People.  Products 
and  Progress,  1975  (Chamber  of  Commerce):  Tech- 
nical  .\nimation    (classified)  lor  Na\al  Ordnance, 
Johns  Hopkins,  Glenn  L.  Martin:  Seafaring  Scien- 
tists  (.\fartin  Bovey  Films.  Inc.).       FILMSTRII'S: 
Black   &   Decker    Sales   Training   strips    (VanSant 
Dngdale  S:  C^o.);  Methods  of  Recruittnent  of  .^gri- 
ciiltnral   Workers  and  Recruiting  Labor  for  .'igri- 
culture      (U.S.      Labor      Dept.)-       TELEVISION 
SLIDES    -AND    SHORTS:     Monthly    services    for 
stations    throughout    the   nation    and   for   .Armed 
Forces  Recruiting    (U-S.  Government):   slides  and 
shorts  for  Sa\ings  Bonds    (Treasury  Dept.):  Home 
Building  short  for  N;itional  Home  Builders  Assn. 

CINESOUND  LIMITED 

553  Rogers  Road,    I  oronlo,  Ontario 
Phone:  ROger  2-7338 
Date  of  Organization:   1951 
B.  J.  Bach.  Sr.,  President 
B.  J.  Bach..  Jr..  Treasurer 

D.  L.  Clayton,  Secretary 

H.  D.  Fletcher.  Executive  Producer 

E.  R.  .MacGillivTay.  Producer 
Desmond  Brooks,  Lab.  Supen'isor 

SERVICES:  Motion  picture  production:  Kimm 
and  35mm  B&VV  and  color— industrial,  documen- 
(CONTINUED      ON'      P.iCE     SEVENTY-ONE) 

SPLICES  STICK  WITH 


the  mark  of 

excellence  in 

commercial  films 


GATE  &  MCGLONE 

films  for  industry 
1521  cross  roads  of  the  world 
hollywood  28,  California 


Athats   what   theyre   saying    in   the    EAS' 

\jrm  it  out  to 
film-art*'' 

a  complete 
animation  service 
with  emphosis  on 

INKING 

and 

PAINTING 


Circle  6-2426 


film-art 


^SERVICE 
41  WEST  47  STREET         .         NEW  YORK  36,  N.  ^ 

H^THATS     WHAT     THEY  RE     SAYING     IN     THE     EAS 


ATTENTION 


A-V   DIRECTORS  AND 
SALES    PROMOTION    MANAGERS 


available  in  1-oz.,8-oz.,  16-oz.  bottles 


FOR  SALE 


"SKINS  AND   SLEDS" 

A  complete  16mm  color  and  sound  film 
adventure  about  tropping  in  northern 
Canodo  Twenty-two  minutes  of  odven- 
ture  and  educotion. 

Excellent   public  relations  material.    Pro- 
duced  1 955-56.   Beaver,  Mink,  Fox,  Ot- 
ter,  Marten,   Caribou,   Dogsledding  and 
Troil  Sequences- 
Exlremely  reosonoble  in  cost. 

Write  Box  3-1  7A   BUSINESS   SCREE 
7064  Sheridan  Road,  Chicago  26 
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USINESS      SCREEN       MAGAZII 


NEW  ALDIO-VISLAL  EQtIPMENT 


lig  Sales  Meetings  Require 
lAore  Powerful  Slide  Projection 

K  III  large  sales  meetings  where. 
Ml  .  \ample.  an  audience  of  several 
Linclreds   gathers   in    a   hotel    ball- 

II.  the  projection  of  giant  images 

finiugh  a  translucent  screen  can 
lid  \er\  nuich  to  the  success  of  the 
iiM-ntalion. 

Fur  these  meetings  a  powerful 
liilf  projector  is  required  to  make 
H-  images  bright  and  clear  enough 
1  hold  the  attention  of  the  whole 
--.  iiibly — even  the  very  last  row'. 

I  he  3.000-watt  Genarco  slide  pro- 
■I  Inr  has  been  designed  for  this 
•;ii -jirojection   application.   It   pr<:t- 

I  I-   I.IK  Id  lumens  on  the  screen,  a 

I I  til  amount  of  light.  Placed  be- 
iii'l  the  screen,  the  projector  is 
111  her    visible    or    audible    to    the 

M  I  lators.  Equipped  with  a  w  ide- 
iii:li-  objective  lens,  it  can  be 
lai  fd  close  to  the  screen.  The  sales 

liner  or  presentation  performer 
II >    not    cast    a    shadow    on    the 

Mfll. 

I  he  Genarco  Slide  Projector  op- 
ilis  by  push  button  remote  con- 
I  I  The  button  is  pressed  either 
\  llie  lecturer  or  by  a  person  fol- 
ivviiig  the  script.  The  slides  are  fed 
I   ihe   projector   through   a   maga- 

III  «hich  holds  a  reserve  of  a 
•/III  slides  for  immediate  use. 

I  In-  same  projector  can  be  used 
r  ihe  projection  of  .S  to  6-foot- 
iilc  images  in  trade  show  displays. 
here,  it  operates  continuously  and 
iliirnatically  and  provides  anima- 
■  in  for  the  exhibit.  Every  T  sec- 
uis.  one  giant  image  fades  out  and 

replaced  by  a  new  image. 

(  'instruction  of  the  slide  projec- 
1  i>  the  result  of  several  years  of 
~i'arch  by  a  company  specializing 
I  the  field  of  intense  lighting.  Gen- 
ni  slide  projectors  are  used  by  the 
iiitcd  States  Government  and  by 
;oi\    large   corporations   for   their 

"kholders  meetings,   yearly  sales 


promotion  meetings,  and  regular 
sales  meetings. 

Genarco.  Inc..  is  located  at  97-08 
Sutphin  Blvd..  Jamaica  35.  N.Y.   W 

«  «  * 
J.  G.  McAlister  Dual-Purpose 
Dolly  Wins  an  Academy  Award 
♦J.  G.  ^fcAlister.  ln<-..  Hollvwood 
manufacturer  of  motion  picture  and 
television  lighting  and  production 
equipment  and  Ste\e  Krilanov  ich. 
inventor,  were  cited  by  the  Acad- 
emy of  Motion  Picture  Arts  Si  .Sci- 
ence during  the  recent  awards  pro- 
gram for  the  development  and  tech- 
nical excellence  of  the  J.  G.  Mc- 
Alister Dual-Steering  "Crab  Dolly." 
Krilanovich  invented  the  new  dolly. 

One  man  can  quickly  position 
and  align  the  McAlister  "Crab 
Dolly, '  thereby  greatly  reducing  set 
up  time,  the  manufacturer  notes. 
This  leaves  the  director  free  to  in- 
troduce a  wider  variety  of  cinematic 
effects  and  to  cut  his  alloted  shoot- 
ing schedule. 

In  (he  McAlister  steering  system, 
both  front  and  both  rear  wheels  turn 
on  axle  spindles  like  the  front 
wheels  of  an  automobile.  Thus,  the 
dolly  circles  like  a  compass,  turns 
right  angles  instantly,  and  mane- 
uvers easily.  It  permits  the  filming 
of  any  given  scene  with  one  con- 
liimous  shot,  rather  than  with  four 
or  five  set-ups.  Going  up  or  down, 
the  camera  remains  in  Ihe  same  ver- 
tical plane. 

A  16-page  booklet  describing 
"Crab  Dolly"  operation  in  detail  is 
available  from:  J.  G.  McAlister. 
Inc..  1117  North  McCadden  Place. 
Hollywood.  Calif. 

t;-  *  « 

Arri   Pan-Cinor   Lens   Range 
from  Wide-Angle  to  Telephoto 

♦The  Berthiot  Pan-Ciimr  f  2.1 
varifocal  lens  now  is  available  in  a 
special  mount  for  the  Arriflex-16mm 
camera.  Kling  Photo  Corp..  New 
York,  has  announced.  The  Pan- 
(  CONTINUED    ON    FOLLOWING    PACE  j 


COLOR  SUDEFILMS 

FOR  INDUSTRY 

COLOR  FILMSTRIPS 

FOR  EDUCATION 

Specialized  equipment  and  the  know-how  of  a  group  of  specialists  who 
have  worked  together  in  producing  over  550  color  fdms.  If  you  want 
a  complete  production  or  require  specialized  assistance  on  any  production 
problem,  contact  Henry  Clay  Gipson,  President  .  .  . 

FILMFAX  PRODUCTIONS,  10  E.  43,  N.Y.  17,  N.Y. 


t 


COMPLETE  MOTION   PICTURE   EQUIPMENT 

RENTALS 

FROM   ONE  SOURCE 


CAMERAS 

MITCHELL 

I  6mm 

35mm  Standard 

35mm  H!-Speed 

35mm  NC   •    35mm  BNC 

BELL&  HOWELL 

Sfandard    •    Eyemo    •    Filmo 

ARRIFLEX 

16mm    •   35mm 

WALL 

35mm  single  system 

ECLAIR  CAMERETTE 

35mm     •     16/35mm 
Combinotion 

AURICONS 

all  models  single  system 
Cine  Kodak  Special 
Mourer    •    Bolex 
Blimps   •    Tripods 


LIGHTING 

Mole  Richardson 

Bardwell  McAlister 

Colortran 

Century 

Coble 

Spider  Boxes 

Bull  Swirches 

Strong  ARC-Troupcr 

10  Amps  llOV  AC  5000W- 

2000W-750W 

CECO  Cone  Lites 

(shadowless  lite) 

Gator  Clip  tites 

Barn  Doors 

Diffusers 

Dimmeri 

Reflectors 

WE   SHIP   VIA   AIR. 
RAIL  OR  TRUCK 


EDITING 

Moviolas   •    Rewlnders 
Tables   *   Splicers 
Viewers  (CECO) 

GRIP  EQUIPMENT 

Parallels    •    Ladders 

2  Steps   *    Apple  Boxes 

Scrims    •    Flogs 

Gobo  Stands 

Complete  grip  equipment 

SOUND  EQUIPMENT 

Mognosync-mognetic  film 

Reeves  Magicorder 

Mole  Richardson  Booms  and 

Perambulators 

Portable  Mike  Booms 

Portable  Power  Supplies  to 
operate  camera  and  recorder 


DOLLIES 

Fearless  Ponorom 
Cinemobile  (CRAB) 
Platform    •    Western 
3  Wheel  Portable 


mANK     C.    ZUCNCR 


(^flni€Rfl  €c^uipm€nT  (o. 


CRAIG  BIG  SCREEN  MOVIE  VIEWER 


•  Large  (3V4  x  4y4  in.)  hooded  screen 

•  Flat  field  projection  lens  and 
ground  &  polished  condenser  lens 

■•  Rotating  optical  prism  shutter 

•  Stainless  steel  film  guide 

•  Left  to  right  film  travel 

•  Automatic  lamp  switch 

•  Built-in  frame  marker 

•  Focusing  and  framing  adjustments 

•  75  watt  projection  lamp 
49.50  'or  16  mm.  or  8  mm.  model 


it's  complete!     it's  portable!     the 

CRAIG  PROJECTO-EDITOR 

•  Big  Screen  Craig  Movie 
Viewer 

•  Folding  Geared  Rewinds 
(400-ft.  capac.) 

•  Craig  Master  Splicer 

•  Complete  with  carry  case  ^ 

only    $79.50    at  all  dealers 

Write    tor    illustrated    literature,    KALART,    PLAINVILLE,    CONN.    DEPT.      BS-5 
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NATIONAL  DIRECTORY  OF  VISUAL  EDUCATION  DEALERS 


EASTERN   STATES 

•  CONNECTICUT  • 
Kockwell  Film  &  Projection 
Service,  182  High  St..  Hartford  5. 

•  MASSACHUSETTS  • 
Cinema,  Inc.,  234  Clarendon  St., 
Boston  16. 

•  NEW  JERSEY  • 
Slidecraft  Co.,  142  Morris  Ave., 

Mountain  Lakes,  N.  J. 

Association  Films,  Inc.,  Broad  at 

Elm,  Ridgefield,  N.  J. 

•  NEW  YORK  • 

Association   Films,   Inc..  347 

Madison,  New  York  17. 

Buchan  Picttires,  122  W.  Chip- 
pewa St.,  Buffalo. 

Comprehensive    Senice   Corp., 

245  W.  55th  St.,  New  York  19. 

Crawford,  Immig  and  Landis, 
Inc.,  200  Fourth  Avenue,  New 
York  3,  New  York. 

The  Jam  Handy  Organization, 

1775  Broadivay,  New  York  19. 

Ken  Killian  Co.  Sd.  &  Vis.  Pdts. 

17    New    York   Ave.,    Westbury, 
N.Y. 

S.  O.  S.  Cinema  Supply  Corp., 

602  W.  52nd  St.,  New  York  19. 

Training  Films,  Inc.,  150   West 

54th  St..  New  York  19. 
Visual  Sciences,  599BS  Sufiem. 

•  PENNSYLVANIA   • 
The  Jam  Handy  Organization, 

Gateway  Center,  Pituburgh  22. 

J.  P.  Lilley  &  Son,  928  N.  3rd 
St.,  Harrisburg. 

Lippincott  Pictures.  Inc.,  4729 
Ludlow  St.,  Philadelphia  39. 

•  WEST  VIRGINIA  • 

B.  S.  Simpson,  818  Virginia  St., 
W.,  Charleston  2,  PH  6-6731. 

SOUTHERN   STATES 

•  ALABAMA  • 

Lewis  M.  Stone,  Projector  Serv- 
ice. "Specialized  in  Service." 
1409  Ford  Ave.,  Tarrant  City  7, 
Ala. 

•  FLORIDA  • 
Norman  Laboratories  &  Studio, 

Arlin^'on  Suburb,  Jacksonville. 

•  GEORGLi  • 
Colonial    Films.    71    Walton    St., 

N.W.,  Alpine  5378,  Atlanta. 
Stevens  Pictures,  Inc.,  101  Walton 

St.,  N.  W.,  Atlanta  3. 


•   LOUISIANA   • 
Stanley     Projection     Company, 

2111/2  Murray  St.,  Alexandria. 

Stevens  Pictures,  Inc.,  1307  Tu- 
lane  Ave.,  New  Orleans. 

Delta  Visual  Service,  Inc.,  815 

Poydras  St.,  New  Orleans  13. 
Phones:  CA  8945  -  RA  9143. 

•  mssissippi  • 

Herschel  Smith  Company,   119 

Roach  St.,  Jackson  110. 

•  TENNESSEE  • 

Southern    Visual    Films,    687 

Shrine  Bldg.,  Memphis. 

Tennessee  Visual  Education 
Service,  416  A.  Broad  St.,  Nash- 
ville. 

•   VIRGINIA  • 

Tidewater  Audio-Visual  Center, 

617  W.  35th  St.,  Norfolk  8,  Phone 
Ma  5-1371. 


MIDWESTERN   STATES 


•  ILLINOIS  • 

American  Film  Registry,  24  E. 

Eighth  Street,  Chicago  5. 

Association  Films,  Inc.,  561  HiU- 
grove,  LaGrange,  lUinois. 

Atlas    Film    Corporation,    1111 

South  Boulevard,  Oak  Park. 

The  Jam  Handy  Organization, 

230  N.  Michigan  Ave.,  Chicago  1- 

Midwest  Visual  Equipment  Co., 

3518  Devon  Ave.,  Chicago  45. 

Swarik  Motion  Pictures,  614  N. 

Skinker  Blvd.,  St.  Louis  5,  Mo. 

•  IOWA  • 
Pratt  Sound  Films,  Inc.,  720  3rd 

Ave.,  S.E.,  Cedar  Rapids,  Iowa. 

•  KANSAS-MISSOURI  • 

Erker   Bros.   Optical   Co.,   908 

Olive  St.,  St.  Louis  1. 

Swank  Motion  Pictures,  614  N. 
Skinker  Blvd.,  St.  Louis  5. 

•  MICHIGAN  • 
Engleman    Visual    Education 

Service,  4754-56  Woodward  Ave., 
Detroit  1. 

The  Jam  Handy  Organization, 

2821  E.  Grand  Blvd.,  Detroit  11. 

Capital  Film  Service,  224  Abbott 
Road,  East  Lansing,  Michigan. 

•  OHIO  • 
Ralph   V.    Haile   &   Associates, 

326  E.  Fourth,  Cincinnati  2. 


•  OHIO  • 

Academy    Film    Service    Inc., 

2110  Payne  Ave.,  Cleveland 
14. 

Fryan  Film  Service,  1810  E.  12th 

St,  Cleveland  14. 
Sunray  Films,  Inc.,  2108  Payne 

Ave.,  Cleveland  14. 

The  Jam  Handy  Organization, 

310  Talbott  Building,  Dayton  2. 

Twyman    Films   Inc.,   400   West 
First  Street,  Dayton. 

M.  H.  Martin   Company,   1118 
Lincoln  Way  E.,  Massillon. 

WESTERN   STATES 

•  CALIFORNIA  • 

LOS  ANGELES  AREA 

Donald  J.  Clausonthue  Co.,  1829 

N.  Craig  Ave.,  Altadena 

Coast  Visual  Education  Co.,  5620 
Holl>'wood  Blvd.,  Hollywood  28. 

Hollywood    Camera    Exchange, 

1600  N.  Cahuenga  Blvd.,  HoUy- 
wood  28. 

The  Jam  Handy  Organization, 

1402  Ridgewood  Place,  Hol- 
lywood 28. 

Ralke  Company,  829  S.  Flower  St., 
Los  Angeles  17. 

S.O.S.    Cinema    Supply    Corp., 

6331  Hollywood  Blvd.,  HoUy'd  28. 

Spindler  &  Sauppe,  2201  Beverly 
Blvd.,  Los  Angeles  4. 

SAN  FRANCISCO  AREA 
Association  Films,  Inc.,  351  Turk 

St.,  San  Francisco  2. 

Westcoast  Fihns,  350  Battery  St., 
San  Francisco  11. 

•  COLORADO  • 

Dale  Deane's  Home  Movie  Sales 
Agency,  28  E.  Ninth  Ave.,  Den- 
ver 3. 

•  OKLAHOMA  • 

Cory  Motion  Picture  Equip- 
ment, 522  N  .Broadway,  Okla- 
homa City  2. 

•  OREGON  • 
Moore's  Motion  Picture  Service, 

33  N.  W.  9th  Ave.,  Portland 
9,  Oregon. 

•  TEXAS  • 

Association    Films,   Inc.,    1108 

Jackson  Street,  Dallas  2. 
George  H.  Mitchell  Co.,  712  N. 

Haskell,  Dallas  1. 

•  UTAH  • 

Deseret  Book  Company,  44  E.  So. 

Temple  St.,  Salt  Lake  City  10. 


\EW  EPUIPME^T: 

I  COiNTIN  L;  KF)  FROM  I'AGK  69  I 
Cinor  is  described  as  the  only  lens 
on  the  market  with  a  range  thai 
extends  from  the  focal  length  of  i 
wide-angle  lens  to  that  of  a  tele 
photo  lens. 

The  Arri  Paii-("inor  is  variablt 
from  17.5mni  to  70mni  foca 
lengths.  A  finger-tip  lever  control' 
the  varifocal  action.  .Sharp  focus  is 
Miaintaini-d  while  the  focal  length  i 
being  (hanged  during  filining.  Th( 
simplicity  and  speed  with  which  thi 
lens  can  be  adjusted  enables  thi 
cameraman  to  exercise  absolute  con 
trol  over  the  composition  of  the  pic 
lure,  thus  making  it  easy  to  follow 
ino\ing  subjects.  By  varying  thi 
focal  length  of  the  lens,  "dolly"  ef 
fects  can  be  obtained  without  hav 
ing  to  move  the  camera. 

Pan-Cinor  takes  advantage  o 
Arriflex  through-the-lens  focusin{ 
and  viewing  and  requires  no  auxil 
iary  viewfinder  system.  Seven  defi' 
nite  focal  lengths  can  be  pre-set  oi 
a  calibrated  scale;  intermediat 
lengths  can  be  set  by  interpolation 
Priced  at  S309.75,  the  Arri  Pan 
Cinor  comes  equipped  with  a  len 
shade  and  filter  adapter  for  Seriej 
VIIl  filters.  For  further  informaj 
tion.  write:  Kling  Photo  Corp..  25" 
Fourth  Ave..  New  York  10,  N.Y.  y, 


PROCESS    YOUR    OWN 
16inm    «    35min    FILM 


^ 


WATSON    Developing  Ovtf) 

•  Simple.     Uniform,     Economical     and     Sree.J: 
•Process    up    to  200    ft    116-36    or 

70mm  film)   .  .  .  immediately! 

•  Needs  only  1  gal.  of  solution  I 

•  Stainless     steel    —   tanks,     reels, 
scratchproof  loader ! 

•  Guaranteed  —  prices    from   $89. 
FR£E-Proceiiing    booklet    &    96   pg  , 
S8th   Annual   Photo   Equip.    CafoJog- 
wrife  Depf.  B.5. 


BURKE    &   JAMES,  INC 

;il!l    S    Wabash       Chicago  4.  Illinou 


I 


USE  THIS  DIRECTORY  TO  LOCATE  THE  BEST  IN  EQUIPMENT,  FILMS  AND  PROJECTION 


SOUND  RECORDING 

at  a  reasonable  cost 

High    fidelity    16    or    35.     Quali* 
guaranteed.    Complete  studio  an 
laboratory  services.    Color  printin  * 
and  lacquer  coating.  I 

ESCAR 

MOf  ION  PICTURE  SERVICE, 

7315   Carnegie   Ave., 
Cleveland   3,  Ohio 
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those  who  knew.  .  . 
Feces  en  Do-Lite^ 

The  Quality  Line  Since   1909  .  .  . 
!:^=-  recommended     by     more     audio- 

visual directors  than  any  other! 


■^^ 


NEW!  Da-Lite 

Model  "B" 


*Trode  Mark 


o  wall  and  ceiling  slide  and  movie  screen 
at  a  BUDGET  PRICE! 

Truly  on  investment  in  Projection  Perfection  .  .  . 
makes  teaching  .  .  .  learning  .  .  .  easier  and 
remembered  longer! 

ISEE  IT  NOW!  New  White  Magic  glass-beaded 
mildew  and  flame-resistant  fabric  makes  your 
pictures  LIVE!  New  decorator-chosen  copper- 
bronze  colors! 


From  30"x40"  to  72"x96" 
$13.50  to  $70.00 

Perfection  in  Projecfion  Since  1909 


DAN     KLUGHERZ 

Film  Writing  ■  Directing 

('MhL'  Too  Often  —  prize  winning  safety  film 
7  / 1   Pint  Forty  Days  —  prize  winning 
Jimimentary  film 

Hi.idquarters,  USA  —  on  Washington,  D.C. 

*        *        * 

Films  for  conveying  ideas,  attitudes  and  in- 
formation .  .  .  Recent  subjects:  A  New  Type 
of  Paint  (Rohm  &  Hass;;  Safety  at  Grade 
Crossings  (Reading  Railroad);  The  Statue 
of  Liberty  ( Dept.  of  Defense ) ;  etc. 

48  Arrandale  Avenue  •  Great  Neck,  N.Y. 
HUnfer  2-5737 


A  SUPERB  COLLECTION  OF 
MOOD  AND  BRIDGE  MUSIC 

For  Details  Write: 

AUDIO-MASTER  Carp. 

17  East  45th  St.  •  New  York  17,  N.  Y. 


(continued  from  page  sixty-eight) 

tary.  training,  customer  and  public  relations,  sales 
presentations.  .Sound  slidefilms  in  B&VV  and  color, 
rv  commercials  and  films  for  television.  16mm 
processing  and  printing.  F.\CILITIES:  40'  x  50'  x 
16'  sound  stage,  60,000  watts  lighting,  complete 
sound  recording  facilities  with  Reeves  optic  sound 
with  .\laurer  F  Prime  galvonometer,  16-3,imm  and 
H-inch  magnetic  recording  and  playback,  6-  chan- 
nel mixing  control  with  16mm  film  and  magnetic 
multiple  dubbers  and  disc  play-back,  16mm  and 
35nmi  studio  cameras  synchronized  for  double 
system  sound:  on-location  equipment;  16mm  and 
35mm  double  system  sound  camera  for  lip-sync, 
using  magnetic  film  tor  sound.  Laboratory:  com- 
plete 16mm  sensitometric  controlled  lab  using 
three  Houston  processing  units  for  reversal,  posi- 
ti\c  and  fine  grain  negative;  Bell  So  Howell  model 
}.\  16mni  priiuer.  16mni  step  printer  and  Peterson 
color  printer. 

FLETCHER   FILM   PRODUCTIONS 

553  Rogers  Road,    ioronio,  Ontario 

Phone:  ROger  2-7338 

Date  of  Organization;   1954 

Howard  D.  Fletcher,  Executive  Producer 

(.See  Cinesouiid  Ltd.  for  services,  facilities) 

RECENT  PRODUCTIONS  AND  SPONSORS 
Santa  C'/aus  I'auule  (T.  Eaton  Co.  Ltd.);  liuill  fui 
Pleasure  (Jaguar  Cars  Ltd.,  Austin  Motor  Co.  of 
Canada  Ltd.,  Morris  Motors  Ltd.,  Standard  Motor 
Car  Co.  Ltd.):  Electronics  in  Canada  (Radio-Elec- 
tronics-Tclcvision  Manufacturers  .Association);  Op- 
eration Natural  and  (in  production)  ]yiiat's  Your 
Rating  (Consumer's  Gas  Co.);  Cavalcade  of  Thrill 
Drivers  and  (in  production)  Partners  in  Selling 
(Dunlop-Canada  Ltd.);  Island  Salesman  (in  pro- 
duction) (British-American  Oil  Co.  Ltd.);  Religion 
in  Canada  (series  of  IS  half-hour  B&W  television 
dramas— in  production). 

1956  Production  Review  Corrections 

Robert  Yarnall   Richie   Productions,   Inc. 

9  West  61st  Street.  New  'iork  23.  N.V. 
Re:  listing  on  page  102.  delete  the  names  ot  \V. 
F.  Bryant,  Jr.,  Vice-President  and  Production  Man- 
ager and  Eleanor  D.  Frommelt,  Secretary;  add  the 
name  Dorothy  Donahue  as  Secretary.  Gulf  Coast 
Films,  Inc.,  included  as  part  of  Varnall  Richie 
Productions  listing,  is  separately  designated  as: 

Gulf  Coast  Films,  Inc. 

Oil  &  Gas  Building.  Hniistijn,   Fcxas 
Phone:  C.\pitol  5-5471 
Robert  Varnall  Richie,  President 
(New  York  Office:  9  West  61st  Street, 
New  York  23,  N.Y.  Phone:  Circle  6-0191). 

Knickerbocker  Productions,  Inc. 

KiOO  Bro.idway.  New  \iirV.  19.  N.Y. 
Re:    listing  on  page  99;  Charles  R.  Senf  is  not  Edi- 
torial  Chief   at    Knickerbocker    Productions.    Senf 
is  a  free  lance  editor. 

*       *       * 

S.  W.  Caldwell,  Ltd. 

447  Jarvis  Street.   I  oronto,  Ontario 
Re:    listing  on  page  134— Section  on  Branch  Offices 
should  begin:  518  .Mclntyre  Block.  Main  St.,  Win- 


nipeg  2. 
Baldock. 


Manitoba.    Phone;    924643.    Mr.    Harold 


VIDEO  FILM  LABORATORIES 

Complete  Laboratory  16f41vl  Service  for 

Producers  Using  Reversal  Process 

Also  16MM  Negative  and  Positive  Developing 
Write  for  Price  Litt 

Video  Film  Labs  are  now  located  at 

350  W.  SOlll  SI  ,  New  York  19.      Rldson  6-7196 


LIFETIME 

REELS  &  CANS 


INSIST 


ON... 


^otixhCo 


Compco  reels  and  cans  offer  you  more  plus  value 
than  any  other!  They  combine  on  unusual  durable 
quality  with  on  attractive  scratch  resistant  enamel 
fmish  that  puts  them  in  a  class  by  themselves! 
They're  the  only  reels  manufactured  under  "pre- 
cision control"  methods.  Made  of  tempered,  spring 
type  steel,  with  die-formed  sides— they  won't  warp, 
bend  or  twist  and  completely  eliminate  film- 
wearing  rubbing  during  projection  and  rewinding. 
Whether  you're  storing,  shipping  or  showing — 
Compco  reels  and  cans  give  you  that  "safe  for 
life''  protection  your  precious  films  need.  Insist  on 
Compco  for  the  finest  in  reels  and  cans. 

COMPCO    CORPORATION 

2275   W.   St.   Paul   Ave.,   Chicago   47,   Illinois 


ARTAj^VlDEART 

ANIMATION 

TITLES 

OPTICAL    PHOTOGRAPHY 

COLOR    or    B&W  —  16  or  35MM 

343  LEXINGTON   AVE.    (^^Hh) 
NEW  YORK    16,    N.Y.    lli'ill]yAl!IIH 

LExington  2  7378-9  Ifcai^l 


for  those  who  want 


films 


of  distinction 

SAM  ORLEANS  PRODUCTIONS 

— IXPIRIENCE   since'' I9I«— 


ow  york  36,  n.  y.     ,' 

y  211  w.  Cumberland 

knoxvilla,   tann. 
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A  Number  ok  References  on 
various  phases  of  film  produc- 
tion and  use  are  available  lo  the 
sponsor  and  producer  of  audio- 
visual media.  These  references  in- 
clude primers,  analvtical  and  critical 
studies,  handbooks  and  manuals. 

Volumes  listed  below  are  avail- 
able by  mail  order  from  the  Bisi- 
NESS  Screen  Bookshelf  service  at 
our  Chicago  editorial  headquarters. 

Recommended    as    particularly 
helpful   among   the   works   on    pro- 
duction are: 
American   Cinciiialograplier 

♦  Hand  Book  and  Reference 
Guide,  by  Jackson  J.  Rose,  Amer- 
ican Cinematographer.  I  Ninth  Edi- 
tion), 331  pages:  Basic  facts  on 
photographic  methods,  materials 
and  equipment.  (.S5.00I. 

USE   ORDER   NUMBER    \0\ 

16nini  Sound  Motion   Pictures. 

♦  by   W.    H.    Offenhauser,   Jr., 

Inter-science   Publishers,    Inc..    565 
pages:  a  manual  treatment  of  16mm 
production,    useful    to    the    profes- 
sional or  amateur.  (§11.501. 
USE  ORDER  NUMBER   103 

Handbook  of  Basic  Motion  Pic- 

♦  ture  Techniques,  by  Emil  E. 
Brodbeck,  McGraw-Hill  Book  Com- 
pany. Inc.,  307  pages:  A  statement 
of  film  production  fundamentals. 
($6.50 1. 

USE  ORDER   NUMBER    105 

The  Recording  and  Reproduc- 

♦  lion  of  Sound,  by  Oliver  Read, 
Howard  W.  Sams  &  Co..  Inc.,  800 
pages:  A  competent  and  thorough 
examination  of  sound  recording  in 
its  several  phases.  I  i^l.93  i . 

USE   ORDER   NUMBER    106 

The  Technique  of  Film  Editing, 

♦  compiled  by  Karel  Reisz.  Farrar. 
Straus  and  Cudahy.  282  pages:  An 
anahsis  of  film  editing  problems  by 
10  experienced  film  makers  as  com- 
piled by  Karel  Reisz  for  the  British 
Film  Academy;  guidance  for  film 
editors  and  television  directors. 
(.?7.50i. 

USE   ORDER   NUMBER    108 


Preparation  and  Use  of  Audio- 
♦  Visual  Aids,  by  Haas  and  Pack- 
er, Prentice-Hall,  Inc.,  381  pages: 
Instructions  and  suggestions  on  the 
effective  preparation  and  use  of 
\isual-aids.    (  S(i.65  I . 

USE   ORDER   NUMBER    109 


The  Dollars  and  Sense  of  Bugi- 
♦  ness  Films,  by  the  Films  Steer- 
ing Committee  of  the  Association 
of  National  Advertisers,  128  pages: 
Analysis  of  the  cost  and  circulation 
records  of  157  sponsored  films. 
( .S5.00 1 . 

USE   ORDER   NUMBER   301 


The  Film  in  Industrial  Safety 
♦  Training,  by  Paul  R.  Ignatius, 
Harvard  University  Press,  119 
pages:  An  explanation  of  how"  films 
can  aid  in  achieving  a  good  safety 
record;  a  discussion  of  problems  in- 
volved. (S1.50I. 

USE  ORDER   NUMBER   302 


The  Use  of  Training  Films  in 

♦  Department  and  Specialty 
Stores,  by  Harry  M.  Hague,  Har- 
vard University  Press,  147  pages:  A 
study  of  film  use  in  retail  training 
which  cites  obstacles  to  be  a\oided 
or  overcome.    (SI. 50 1. 

USE   ORDER   NUMBER  303 

♦  Worthwhile  books  on  educational 
aspects  of  audio-visual  use  include 
such  texts  as: 

Audio- Visual  Methods  in  Teach- 

♦  ing,  by  Edgar  Dale,  Revised  Edi- 
tion. The  Dryden  Press,  520  pages: 
which  reviews  the  audio-visual  field; 
a  guide  to  theory  and  practice. 
iS6.25j. 

USE   ORDER   NUMBER  401 

Audio-Visual  Materials,  by  Wit- 

♦  tich  and  Schuller,  Harper  & 
Brothers,  554  pages:  An  exposition 
of  the  nature  and  use  of  audio-visual 
materials.   iS6.15l. 

USE   ORDER   NUMBER   402 


DETACH   AND  MAIL  WITH   YOUR   CHECK   TO: 

BUSINESS      SCREEN      BOOKSHELF 

7064   SHi'OAN    ROAD      •      CHICAGO    26,    ILLINOIS 


Please  sliip  the  'ollowing  (indicote  by  number):. 


_To(ol    amounl    enclosed    S- 


Firm  or  SchooU 


Addri 


Cily_ 


—Zone State- 


BOOKS    WILL    BE    SHIPPED    POSTPAID    IF    CHECK    ACCOMPANIES    ORDER 


HEW  EQUIPMENT: 

S.O.S.  shows  a  New  Hydraulic 
Camera  Crane:  It's  the  Giraffe 

♦  Anullii-i  ncu  S.O.S.  pnxlui  t  i^  a 
new  low  cost  hydraulic  camera 
crane  called  the  Giraffe  because  of 
its  long  flexible  neck.  It  features  an 
aerial  platform  which  supports  a 
load  up  to  4.50  pounds.  This  holds 
a  cameraman,  his  equipment  and 
even  an  assistant  for  making  shots 
from  high  angles,  especially  in  re- 
mote locations.  No  outriggers  are 
necessary. 

The  Giraffe  Camera  Crane  is  self- 
contained  and  operates  independ- 
entl)     of    the    truck    or    chassis    on 


•  •        "  A,     "* 


Giraffe  Crane  in  Action 

which  it  is  mounted.  It  can  also  be 
placed  on  a  barge,  dock,  trailer, 
railcar.  etc.  The  crane  may  be  raised 
to  heights  up  to  40  feet  in  a  few- 
seconds.  The  platform  may  be  ro- 
tated continuously  or  intermittently 
a  full  350  degrees  at  any  point.  No 
time  is  wasted  reversing  direction 
to  reach  any  spot,  even  a  few  feet 
away.  The  hydraulic  motor  gives 
instant,  positive  and  controlled 
swing  or  rotation  simph  by  moving 
a  control  lever. 

The  \ersatile  new  crane  need 
never  be  idle.  Set  construction,  light- 
ing maintenance,  roofing,  painting. 
and  other  overhead  jobs  can  be 
easily  accomplished — it  can  even 
be  useful  in  fire-fighting.  Full  in- 
formation on  both  the  S.O.S.  tri- 
pod and  the  Giraffe  camera  crane 
may  be  obtained  from  S.O.S..  602 
West  52nd  Street.  New  York,  or — 
6331  Hollywood  Boulevard.  Holly- 
wood. 9^ 
it-      ft      * 

Radiant  Screen  Line  Designed 
!    for  Wide-Frame  Visual  Use 

♦  A  coniplelp  line  of  purlablf  tripod. 
wall  hanging  and  frame-tvpe  ])ro- 
jecti(jn  screens  which  accommodate 
wide-screen  photography  base  been 
announced  by  Radiant  Manufactur- 
ing Corp..  2627  W.  Roosevelt  Road. 
Chicago. 

The  new  screens  are  designed  to 
give  high  quality  reflection  in  all 
aspect  ratios  from  the  normal  ratio 
of  1.33  to  1  (width  to  height  I.  to 
a  full  ratio  of  2.66  to  1. 

Radiant  offers  tripod  screens  for 


use  in  projecting  extra-wide  pictures 
in  sizes  up  to  96  inches.  Wall  and 
ceiling  screens  are  available  in 
standard  sizes  from  .5  inches. 

.■\  light  weight  aluminum-frame 
screen,  in  sizes  from  4  x  10  feet  t( 
8  X  20  feel,  or  larger,  can  be  "flown' 
from  an  auditorium  ceiling  or  used 
as  a  floor  screen  with  its  self-con- 
tained legs.  The  screen  is  availablt 
with  Radiant  matte-white,  gla 
beaded    or   .Su|jerama   .Silver   fabric. 

e  *  » 

Quick  Versatility  Featured 
in  AK  16mm  Movie  Camera 

♦Engineering  and  design  ad\  anc( 
are  reported  for  the  AK  (16mm I 
motion  picture  camera,  distributee 
by  Haniniex  (L. S.A.I.  Inc..  of  .Sar 
Francisco  and  New  York.  Features 
and  j)erformance  characteristics  in 
elude: 

— A  reflex  finder  which  provide; 
constant  "through  the  lens"  viewing 
during  picture  shooting;  unre 
\ersed.  upright  focusing  image 
identical  in  size  with  the  futurt 
screen  picture,  free  from  paralla 
error. 

— A    variable    shutter,    fully    ad 
justable.    from    0    to    180    degrees 


The  "AK"  16mm  Camera 

»hi(h  all(^»s  fading  in  and  adjust 
ing  up  to  speeds  of  1/380  second. 

— Quick-change  magazines  whicl 
are  interchangeable  in  5  seconds 
fully  loaded,  ready  to  shoot,  avail 
able  in  various  film  lengths. 

— l^oupled  lens  apertures:  th 
three  lens  turret  allowing  for  rapi( 
change  of  picture  ratio  and  angle  o 
field.  .'\11  three  iris  diaphrams  ar 
coupled  to  maintain  constant  ex 
posure  as  lenses  are  rotated  on  thi 
turret. 

— High  speed  Zeiss  lenses:  12.! 
mm  F:2.8:  25mm  F:1.4:  .5(Jnim  F 
1.4. 

--(ioverniir  contnd  motor  (<»  in 
sure  accurate  frame  speeds:  a  12 
volt  battery  which  permits  one  hat 
terv  load  to  last  for  approximate! 
10.000  feet  of  film  on  one  charge. 

The  manufacturer's  offices  are  a 
.585  Market  Street.  San  Francisco,  jj 

Bound  Business  Screen  Volume 

♦  Complete  bound  volumes  of  a 
1954  and  1955  issues  of  Brsi.NES 
Screen  are  available  at  .S7.50  post 
paid.  Order  today. 


TWO  DOLL(IE)S  WIN  SUPPORTING  AWARDS 


Miss  Jo  Van  Fleet  wins  Academy  Award  for 
"Best  Supporting  Actress"  in  "East  of  Eden" 
j;     Warner  Brothers. 

il  J.  G.  McAlister  Dual  Steering  "Crab  Dolly;' 
7    invented  by  Mr.  Steve  Krilanoviteh,  wins  Academy 
Award  for  "Best  Support  of  Camera"  from 
Academy  of  Motion  Picture  Arts  &  Sciences. 
The  J.  G.  McAlister  "Crab  Dolly"  is  being  used 
in  all  motion  picture  studios. 


THE    AMERICAN    SOCIETY 
OF    MECHANICAL    ENGINEERS 

presents 

"To  Enricn  ManKina 


lelping  lo  meet  the  nation  s  critical  shortage  fy 

of  engineers,  the  American  Society  of  Mechanical 
Engineers  has  sponsorecf  a  spirited  motion 

picture,  "lo  I'.nrich  Manmnd.     which  is  heing 
shown  currently  on  tele\ision  and  non-theatrically 
ihronfrlioul  the  I   niled  States. 

I  )islril)irli(l  li\    j.irii  I  l,irid\  .  lliis  |ii<  lure  ixplaiiis 
centuries  ol  engineering  progress. 

I'or  hilp  uj  presenting  voiir  husiness 
storv  ('nterlainiiiuK .  <  .dl  on  .  .  . 


^  JAM  HANDY  (%fa^^ 


I 


Dramatizations 


A  Visualizations  «  Presentations  -  Motion  Pictures 


..-  Slidefilms 


*  Troining  Devices 


^-•\ 


■t?  Featuring  a  Preview  of  the 
Nat'l  Audio-Visual  Convention 

l!!r  Allied  Stores  Bring  a  Star 
to  the  Retailing  Business 

1^  Reviews  of  Outstanding 
Sponsored  Film  Programs 

■A  U.S.  Savings  Bonds  and  the 
Screen:  a  Job  for  Americans 

ISSUE  4    •    VOLUME  17    •    1956 


SPECIAL  REPORT:  THE  WOMEN'S  AUDIENCE  AND  THE  SCREEN  i  \ 


SPECIFY 


ON  EVERY  FILM  ORDER 


^fYr  like  color  in  every  scene 


Pathe  offers  you  the  v^ry  Jinest  in 
precision  and  variety  of  optical 
effects  and  processing  service  for 
every  type  and  size  film. 

Enjoy  the  peace  of  mind  that's  yours 
when  Pathe  is  on  the  job! 
Specify  Pathe  Labs  on  every 
film  order  —  from  the  smallest  to 
the  largest,  color  or  B&W. 

Pathe  quality  and  service  are 
unparalleled.  There's  nothing 
better —  anywhere ! 


CALL  OR  WRITE 


Laboratories,  Inc. 


HOLLYWOOD    6823   Santa   Monica    Blvd.     •     Hollywood   9-3961     •     NEW   YORK    105    East    106th   Street    •    TRafalgar  6-1120 


GREAT  MOTION   PICTURES  ARE  PROCESSED  BY 

t^h/Ae   Laboratories,  Inc.   is  a  subsidiary  of  CHES.-\PE.-\KE  INDUSTRIES,  INC 


I 

a  Caravel  training  film! 


"YOU  ARE  THE  STAR"  a  dynamic  new 
training  film  produced  for  Allied  Stores 
Corporation,  has  recently  been  shown 
with  outstanding  success  to  the  person- 
nel of  its  more  than  80  member  stores. 

We  can  now  offer  prints  of  this  33- 
minute  sound  motion  picture  for  im- 
mediate purchase.  Terms  and  details  on 
request. 

NOTE:  This  film  is  distributed  exclu- 
sively by  Caravel  Films,  Inc. 


CLEVELAND  PUBLIC  LIBRARV 
BUSINESS  INFORMATION  BUREAU 

JUL     2  1956 


WHY  do  some  youngsters— just  out  of  school  or  col- 
lege —  drive  ahead  to  success  in  business  .  .  .  while 
others  falter? 

Why  do  older  people  —  caught  in  routine  —  occasionally 
break  free  with  a  display  of  executive  ability  that  is  fairly 
startling  to  the  high  command? 

Training  helps,  of  course.  But  training,  to  be  good,  must 
lend  spurs  to  one's  ambition ! 

For  many  years  Caravel  has  specialized  in  training  films 
that  stir  the  viewers  to  greater  effort  — /^^ms  in  which 
proved  techniques  are  powered  with  inspiration! 

•  Witness  "You  Are  the  Star"-a  training  film  which  we 
lately  made  for  Allied  Stores  Corporation,  the  nation's 
largest  department  store  oi-ganization. 

•  Witness  also  "It's  Up  to  You"- originally  made  for 
Associated  Merchandising  Corporation  .  .  .  now  widely 
used  by  leading  industrial  organizations. 

We  will  gladly  arrange  a  showing  of  these  films  without 
obligation— either  in  your  offices  or  ours. 


i 

.^3 

\ 

^hj^W 

U(H 

p 

m.  -^^ 

S 

CARAVEL  FILMS 


,INC. 


730    FIFTH    AVENUE,     NEW    YORK    19,     N.  Y. 


CONSOLIDATED 
FILM  INDUSTRIES 


959  Seward  Street 

Hollywood  38,  California 

Hollywood  9-1441 

521  West  57th  Street 

New  York  19.  New  York 

Circle  7-4400 
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CLEVELAND  PUBLIC 
BUSINESS  INfORMATDN 


J 11 


^  If  c"iR 


Experienced  film  buyers  do 
not  assign  film  projects  until  they  get  satis- 
factory answers  to  questions  such  as  these: 

Does  the  film  producer  thor- 
oughly know  his  business— both  creatively  and 
technically? 

Is  the  producer  more  con- 
cerned with  the  successful  sale  than  the  pro- 
duction of  a  superior  film? 


John  Sutherland  Productions,  Incorporated 


UMBER 


LOS   ANGELES 
201  North  Occidental  Boulevard 

Los  Angeles  26,  California       Dunkirk  8-5121 

NEW  YORK 

33  East4eth  Street 
New  York  17,  New  York       PLaza  51875 

DETROIT 

6560  Cass  Avenue 
Detroit  2,  Mictiigan       TRinity  2-2280 


IFDLM  ©IF 


BUREAU 

•^  Designed  to  sell  ideas  and  prod- 
ucts. THE  LIVING  CIRCLE  and 
BANANAS?  SI  SENOR  are  two  im- 
portant films,  produced  in  live-action 
and  animation  for  the  United  Fruit 
Company. 


THE  LIVING  CIRCLE,  (IS^^  min- 
utes; color)  filmed  in  Central  Amer- 
ica, underscores  the  theme  of  inter- 
dependence between  the  Americas. 
The  ^ood  earth  and  willing  hands  of 
Middle  America  and  the  markets  of 
North  America  constitute  a  living 
circle  of  trade,  mutually  beneficial  to 
both  areas.  The  agricultural  economy 
of  Central  America  is  presented  in 
terms  of  coffee,  bananas,  abaca, 
cacao,  palm  oil.  The  flow  of  products 
northward  and  the  flow  of  dollars 
southward  enable  Middle  Americans 
to  purchase  more  of  our  manufac- 
tured soods  to  assist  them  with  road- 
building^,  construction  and  irrig-ation 
projects  so  vital  to  the  improvement 
of  their  standards  nf  livinjr. 


BANANAS?  SI  SENOR.  (13^4  min- 
utes; color)  dramatically  emphasizes 
the  usefulness  of  the  banana  crop  to 
the  economy  of  Middle  America; 
points  out  some  of  the  hazards  of 
banana  apfriculture;  stresses  the  need 
for  the  integration  of  production, 
transportation  and  marketing. 
These  films  clearly  present  the  case 
of  private  capital  investment  and 
show  how  businessmen  are  construc- 
tively helping  to  build  strong-  na- 
tional economies  and  raise  living 
standards  in  this  hemisphere. 
More  than  250  prints  of  these  supe- 
rior films  are  being  distributed  for 
television,  theatre  and  group  screen- 
ings throughout  the  U.  S.  and  in 
Middle  America.  The  films  are  also 
being  shipped  overseas  by  State  De- 
partment agencies. 


Tvpical  of  films  with  the  Sutherland 
touch,  THE  LIVING  CIRCLE  and 
BANANAS?  SI  SENOR  are  graphic 
examples  of  film  communications  at 
its  best. 


4MM(i  tPS0 


IN  THE  SHOP 


ON   SALES  COUNTER 

■ ^ 

SHOW 
MOVIES 


IN  CONFERENCE  ROOM 


1 


-^^^ 


IN  THE  AUDITORIUM 


with  only   I   proiector 

•  ••the  TSI-Duolite 


With  buitt'in  screen 


Yes,  we  mean  anywhere  .  .  .  even  in  lighted  rooms. 
With  the  Duolite  you  can  show  16  mm  movies  in  many 
places  that  were  never  before  practical.  The  Duolite 
has  a  large  built-in  TV  size  screen  that  gives  you 
beautiful  picture  reproduction  without  the  fuss  and 
bother  of  setting-up  a  screen  or  darkening  the  room. 
Yet,  when  you  want  to  use  a  standard  external  screen, 
the  same  projector  can  be  used.  Just  a  flip  of  the 
lever  and  you're  ready  to  go. 

The  built-in  screen  allows  movies  to  be  shown  onypfoce 
you  con  set  the  projector  down  and  plug  it  in.  Think 
of  that!  Think  what  that  could  mean  in  terms  of  your 
doubling  or  even  tripling  the  use  of  your  films.  Salesmen 
love  the  Duolite.  It's  so  easy  to  set-up  and  operate. 
They  don't  hove  to  lug  around  a  separate  screen  and 
other  equipment.  Sales  films  can  be  shown  right  on 
the  prospects  desk  without  any  disturbance  at  all. 
Any  room  big  enough  for  a  desk  is  big  enough  for 
a  Duolite  show. 

Write  today  for  free  literature  and  complete  specifi- 
cations on  the  Duolite.  If  you  wish,  a  demonstration 
con  be  arranged  at  no  obligation. 


TECHNICAL  SERVICE,   INC. 

30365    FIVE    MILE    ROAD   •    DEPT.    C    ■    LIVONIA,    MICH. 

Weil  Coast  Office:  4357   Melrose   Ave.    •    Hollywood   29,   Calif.    •    Phone    Normondie    5-6621 

Conodian  D/slr.:  S.  W.  Caldwell,  lid.  •  447  Jorvis  St.  •  Toronto  5,  Ont. 

Foreign  Disfr.;  Weitrex  Corp.  (formerly  Western  Electric  Export)  •111    Eigtith  Ave.,  N.Y.  1  1,  N.Y. 


With  standard  screen 
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on 


remember.  .  . 


ly  byron 

can  make 

color-correct' 


prints 


•  true  fidelity  color  duplicates  which 
go  far  beyond  mere  color  balancing. 


•  negative-positive  color  processing 

using  EK  35mni  and  16mm  negative  for  16mm  release. 


For  information  and  price  list, 
write,  phone  or  wire 


byron 


Studios  and  Laboratory 


1226  Wisconsin  Ave.,  N.W.,  Washington  7,  D.C. 
DUpont  7-1800 


PRACTICALLY    EVERY    16MM    FILM    PRODUCER    IN    THE  WESTERN  HEMISPHERE  IS  A   CLIENT  OF  BYRON 
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EVERYTHING    FOR 
EASTERN    PRODUCTION 


LIGHTING 
EQUIPMENT 


GRIP 
EQUIPMENT 


Incandescent 
Equipment 

H.  I.  Arc  Equipment 

Choke  Coils 

Dimmer  Equipment 

Cables 

Boxes  and  Boards 

DifFusers 

Bulbs 

Generator  Sets 

TV  Scoops 


Reflectors 
Ladders  and  Steps 
Parallels 
Dollies 

Microphone  Booms 
Scrim  Flags 
Black  Flags 
Dots 
Stands 
PROPS 
Catalogs  upon  request 


INC. 


333  West  52nd  Street  •  New  York  19,  N.Y. 
Circle  6-5470 


BUSI  N  ESS- SPON  SORED     FILMS     WIN     FESTIVAL     LAURE5 

Stamford  Holds  a  Seventh  Annual  Film  Festival; 
Awards  Jurors  Lay  Stress  on  Educational  Values 


Si\  Si'iiN!i()nr.i)  niDtioii  pitturfj 
ucui  l((p  honors  in  tht*  7th  An- 
nual Film  Kesti\al  conduclcH  by  the 
Starnfonl  F'ilni  Couniii.  Ma\  11.  at 
Walter  R.  Dolan  Junior  Hi<>h 
School.  Stamford.  Conn.  Nearh  half 
of  the  36  films  receiving  either  a 
first  award  or  an  award  uf  merit  in 
the  competition  were  business-spon- 
sored productions. 

Educational  values  are  stressed  in 
the  Stamford  judgings  with  local 
citizens  composing  the  juries  for  10 
subject  matter  categories.  First 
Awards  were  presented  to  the  fol- 
lowing sponsored  pictures: 

The  Ford  People,  a  documentary 
of  management-worlier  relations, 
sponsored  by  Ford  Motor  Company 
and  produced  by  Raphael  G.  W  olfl 
Studios.  Inc.  The  film  was  entered 
by  Ford  in  the  Industrial  Promo- 
tion film  group. 

A  Place  to  Live — entered  by  D\- 
namic  Films.  Inc..  which  coopera- 
tively produced  the  film  under  the 
sponsorship  of  the  National  Social 
Welfare  .Assembly.  A  Place  to  Live, 
a  study  of  care  for  the  aged,  was 
the  only  picture  rhosen  for  showing 
in  the  Child  Care  and  Family  Living 
category. 

The  Time  Is  i\ow  —  entered  in 
the  Human  Relations  category  by 
Henry  Strauss.  Inc..  producer  of 
the  film  for  the  Mutual  Benefit  Life 
Insurance  Company. 

Ill  the  Beginning,  a  portraval  of 
the  forming  of  the  earth,  produced 
by  Cate  &  McGIone  I  entrant  I  for 
General  Petroleum  Corp.  and  other 
Flying  Red  Horse  oil  companies, 
was  the  winner  in  the  Science  Film 
group. 

Rebound,  sponsored  bv  Kansas 
State  Services  for  the  Blind  — 
entered  in  the  Health  category  by 
Centron  Corporation,  the  producer. 

The  L'njorgettable  500  —  en- 
tered in  the  Sports  category  by  Dy- 
namic Films.  Inc..  producer.  It  was 
sponsored   by   Perfect  Circle  Corp. 

Other  First  Awards  went  to: 

The  Heart  oj  England,  a  British 
Informatio!!  Services  film  entered 
in  Travel:  Chinese  Landscape  Paint- 
ing, entered  in  Art  by  Cine-Pic 
Hawaii;  Madeline,  entered  in  the 
Children's  Films  category  bv  Co- 
lumbia Pictures,  ("orp..  16mm  Non- 
Iheatrical  Film  Division,  and  Mooti 
-Child  of  i\'ew  India,  entered  in 
the  Classroom  categor\  h\  Atlantis 
Productions.  Inc. 

By  category.  Awards  of  Merit 
winners  w^ere; 

I  Industrial  Promotion  I  :    This  Is 


Automation,  sjjonsored  b\  Gene 
Llectric  (^)mpan\.  produced 
Raphael  G.  Wolfl  Studios.  Inc.;  7 
Inside  Story  of  a  Colj  Ball,  spij 
sored  hy  I  nited  States  Rubber  Cc 
jjan\.  and  The  Best  Man.  sponsoil 
by  Sinclair  Refining  Companv 
both  films  produced  by  Wilding  I . 
ture  Productions.  Inc.  ^ 

I  Human  Relations  l  :  Product, 
5118.  produced  b\  Wilding  Picti 
Productions  for  Champion  Pa|r 
and  Fibre  Company:  The  Sean 
Fisk  I  niversity.  produced  b\  C 
Television,  entered  b\  distribut, 
\  oung  America  Films,  Inc. 

I  Science  I  :  Fossils  are  liitert'ii 
ing.  entered  by  Film  Associates  f 
California;  Friction,  a  British  - 
formation  Services  entrant. 

I  Health  I;  Still  Going  Plac' 
Active  Management  oj  Disability  i 
the  Aged,  sponsored  by  Pfizer  Lai- 
ratories.  produced  by  Potomac  Fii 
Producers.  Inc.;  Monsieur  Goan 
son.  entered  b\  Africa  Film  Foun 
tion.  The  White  Fathers. 

I  Sports  I:  Small  Crajt  Sah 
produced  by  Herbert  Kerkow,  Ii 
for  the  L nited  States  Navy:  D 
gerous  River,  produced  by  Bai 
Films.  Inc..  and  Surfing  In  Han 
produced  by  Cine -Pic  Hawaii. 

I  Travel  I:  Points  East,  produ 
by  Cate  and  McGIone  for  liii 
Air  Lines;  Honorable  Mountn 
produced  by  Ray  Fielding  Prod 
tions. 

I  Art  I  :  W  ild  Flowers  oj  the  ff 
produced  for  Richfield  Oil  Cor|i 
California  b\  Frederick  Rod 
Company:  Color  Lithography. 
Art  Medium,  produced  bv  F 
Center.  Dept.  of  TV.  Film  . 
Radio.  L niversity  of  Mississi|i 
Pueblo  Indian  Arts  and  Crajts.  \> 
duced  by  Ambrosch  Productions. 

I  Children's  Films  I  :  The  Stori 
the  Pilgrims,  produced  for  McGr 
Hill  Book  Co.;  The  Story  Ah 
Ping,  produced  by  \X'eston  'R  n 
Studios;  .iquarium  Wonderla 
produced  b\  Pat  Dowling  Pictui 
and  The  Rainboic  Maiden,  produi 
b\  Cine-Pic  Hawaii. 

I  (Classroom  Films  I  ;  if  hat's  1  • 
Driver    Eye-QY    —    sponsored    . 
produced    by    -\etna    Casualty 
Surety   Company;    Animal   Frit 
and   Lije  In   the  Ocean,  both  | 
duced   by    Film    .Associates   of  ( 
fornia:    Stone    Soup,    produced 
Weston    VI  oods    Studios;     Hon 
Make  Potato    Prints,    produced 
RuliN      Day     Niebauer:      If  e     i 
Poller,  produced  by  Churchill-W 
ler  Film  Productions.  ! 
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This  check   is  too   small  .  .  . 


Americans  spend  $17  billion  a  year  eating  out,  but  that 
still  is  not  as  much  as  it  should  be.  While  food  sales  in 
super  markets  have  increased  at  a  skyrocketing  pace,  res- 
taurants have  barely  held  their  own.  To  help  restaurateurs 
remedy  this  situation,  Kraft  Foods  Co.  has  sponsored  a 


new  film,  "It's  Up  to  You,"  dramatically  demonstrating 
how  to  employ  the  djnamic  tools  of  business  .  .  .  .Adver- 
tising —  Selling  —  and  Merchandising  ...  to  get  people 
to  do  what  they  like  to  do  anyw  ay . . .  dine  out  more  often. 


STUDIOS,    INC.  U\J 


HOLLYWOOD 


NEW    YORK 


CHICAGO 


DETROIT 


CINCINNATI 
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Offers  evei-ything  you  need  to  improve  your  film  program 


16mm  SOUND  PROJECTORS  Mfi 


for  the  finest  in  sound  and  pictvire 


quality  plus  absolute  film  protection—  16mm  WIDE  SCREEN  SYSTEM 


showing  more  product,  captivating  your   audience —  1600    ARC    PROJECTOR 


for  ultra   large  audiences  of  theatre  size   with  professional   results,   yet 


for  adding   magnetic  sound 


portability  —  MIXER   MAGNESOUND 

economically  to  your  films  —  MOBILE  PROJECTOR  STAND 

and  storing   equipment—  CINESALESREEL 


^^ 


for  showings 


for  continuous  movies 


at  point  of  purchase  without  rewinding  and  rethreading  —  SILENT  16 


for 


time  and  motion  study,  has  rheostat  speed  control,  forward-reverse  and  2000'  reel 


capacity  —  MAGNASCOPE   V200 


for  enlarging  microscopic 


specimens  hundreds  of  diameters  and  projecting   them   on   a  movie   screen   or 


table  top. 


WRITE  ^J\     TODAY  FOR  THE  COMPLETE  STORY 


VICTOPw. 

dm  ma 


'maCcgiapA  Cdoaiauc 


cgiaph  Li'ipoici 


u<m 


Dept,  L-66  Davenport,   (owa,   U.  S.  A. 
New   York  —  Chicogo 

Qualify     Motion     Picture     Equipment     Since     1910 


Right-to-Work   Legislation 
Hit  in  Latest  AFL-CIO  Film 

•^t'lhe   Anicriran    Federatiiui 
LaViiirCoiigres?    of    Industrial    ( 
gaiiizalions  lias  rflcased  Injustice 
Trial,  16mm  sdijiid  film  that  doi. 
merits  its  stand  a-iainsl  the  cont 
\ersial  "right-tiiufirk"'  or  open  shi 
laws  in  eifeel  in  some  states. 

This  is  coincident  uith  ren-nt  . 
tion  in  which  the  I'.S.  Suprci- 
Court  ruled  the  union  shop  is  Ic; 
in  the  railrcjad  industry,  that  i 
Railwa),  l.alior  Act  takes  preceder  r 
over  the  confliclinf;  "righl-to-wor' 
laws  of  lo  states.  Other  industr . 
in  those  states  were  not  efTected. 

Justice    William   O.    Douglas, 
announcing  the  unanimous  court  i 
cision.  stated  that  financial  supp. 
of  the  collective  bargaining  agen 
by  all  who   receive  the  benefits  ' 
its  work  is  within  the  power  of  l> 
Congress    under    the    commer- 
clause,  and  that  it  does  not  viol,    ' 
either    the    First    or    Fifth    ami-r 
ments.  States  which  have  ""right- 
work     laws  are  Arizona.  Arkans    I 
Florida.  South   Dakota.  I'tah.   A 
bama,    Georgia.    Iowa.    Louisiai 
Mississippi.   Nebraska.  Nevai 
North  Carolina.   North   Dakr. 
South    Carolina.    Tennessee.    Te- 
and  \  irginia. 

Contention  of  the  AFLCIO  li 
is  that  the  name  "'right-to-work 
a    misnomer    as    applied    to    th' 
statutes   since,    it    is    claimed,   tli 
guarantee  work  to  no  one.  and  tl 
the  entire  community  suffers.  It  p 
sents  experience   of   a   worker   w 
decides  that  only  the  union  can  h<i 
him  when  he  is  fighting  an  unf* 
wage  cut. 

The  picture  was  produced  ," 
Freedom  Films  in  Hollywood  al 
released  by  the  union  s  Departim: 
of  Education.  It  features  Father  \^- 
liam  J.  Kelley.  former  chairman  . 
the  New  York  State  Labor  Relatic 
I5oard;  Rabbi  Israel  Goldstein,  pre- 
dent  of  the  .\merican  Jewish  Ci 
gress:  and  the  Rev.  L.  B.  Mosli. 
pastor  of  the  First  Baptist  Chur. 
in  Pittsburgh. 

16mni:  20  min.  sound:  color,  b&w:  froin 

Film  Division.  AFL-CIO  Oept,  of  Educa- 
tion, 815  16tti  St,  NW.  Washington  6, 
D.C.  Color,  long  term  lease  for  S125; 
bSw  for  $75;  $2.50  for  single  sho*ings. 
13  min.  version  to  be  prepared  for  TV. 
«        •        • 

Feldman  Heads  Committee 

♦  Hcrschrl  'i .  Pcldiiian.  sales  m; 
ager  of  Radiant  .Manufacturing  C' 
poration  in  Chicago,  has  been  i 
pointed  (hairman  of  the  Natioi 
Audio  \  isual  Association  Advisi 
Members"  Committee  for  the  19'| 
N.W  .\  Convention.  Feldman 
places  Howard  Marx  who  recent! 
resigned  as  vice-president  of  .\m\[ 
Corporation.  Chicago,  and  as  cha;] 
man  of  the  NA\  .\  committee. 
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-A  Ufafrm/ Of^atiizafioti  ofCreafm  Sem'cet . . 

DEDICATED    TO    ASSISTING    BUSINESS    AND    INDUSTRY    IN 
PLANNING  AND  EXECUTING  ALL  TYPES  OF  VISUAL  PROGRAMS 


Our  Seri/ices  /nc/ude- 


HOME    OFFICE,    MAIN     STUDIO 
AND    COMPLETE    LABORATORY 

CHICAGO 

1345  Argyle  Sf.    •    LOngbea 


MOTION  PICTURES 
TELEVISION  COMMERCIALS 
SLIDEFILMS 
GLASS  SLIDES 
FILM  STRIPS 
TRANSPARENCIES 
TRAINING   PROGRAMS 
SALES  MEETINGS' 
CONVENTIONS 
PRESENTATIONS 
PACKAGE  SHOWS 
WIDE  SCREEN   VISUALS 
GRAPHIC   MATERIALS 
CHARTS   AND    POSTERS 
CONSULTATION 
RECORDINGS 
CARTOON    ANIMATION 
VISUAL    EQUIPMENT 


STUD/OS    AND    PRODUCTION   FACILITIES   ALSO    IN 


DETROIT 

4925  Cadieux  Rd.  TUxedo  2-3740 


NEW    YORK 

385  Madison  Ave.  PLaza  9-0854 


HOLLYWOOD 

5981  Venice  Blvd.  WEbsler  8-0183 


V\f  I  L  D  I  N 


CLEVELAND 

1010  Euclid  BIdg. 
TOwer  1-6440 


SALES    AND    SfRV/Cf    BRANCHfS    \H 

CINCINNATI  PITTSBURGH 


617    Vine    Street 
GArfleld  1-0477 


3   Gateway   Center 
GRant    1-6240 


ST.  LOUIS 

3940    Lindeli    Blvd. 
JEfFerson   5-7422 


SYNCHRONIZER    HEAVEN         |^^>a 


35mm  3-Way  Synchronizer  S1B5.00 


1 .  Fastens  lo  roller  arm  of  synchronizer. 

2.  Sync  dailies  quickly  without  using  editing  machine. 

3.  Ideol  for  checking  sound  track  for  words  or  effects  to  be 
reploced. 

4.  Fostest  and  most  accurate  in  locating  beginning  and  end- 
ing of  words. 

5.  Tope  head  can  be  slid  up  and  back  to  read  a  track  in 
any  position  of  fuHcoat  or  magnostripe. 

Selling  Price: 

HFC  Magnetic  Tape  Reader  Synchronizer 

attachment         .  _.  S34.50 

HFC  Magnetic  Tope  Reader  Amplifier 55.00 

Complete  Unit 89.50 


16mm  2-Way  Synctironizer  $125.00 


35mm  5-Way  Synchronizer  $225.00 


16mm   Special   Measjn'^g   '.'achme 
Counts  m  16  &  35mm  Fl:13?6    $160,00 


16mm  3-Way  Synchroriizer  $165.00 


35mm  2-Way  Vistavision  Synchronizer  with 
Footage   &   Frame  Counter  $160.00 


35mm  4-Way  Synchronizer  $190.00 


AT   BETTER   DEALERS   EVERYWHERE 


HOLLYWOOD   FILM   COMPANY 


956   SEWARD   STREET 


precision  film  editing  equipment 

HOLLYWOOD   38,   CALIFORNIA 
Hollywood  2-3284 


65-35mm  Combination  Synchronizer  $360.00 


Minneapolis  Star  &  Tribune 
Sponsors  Promotional  Film 

■♦^  l.iki'  a  riia~~iM'.  iiiaii-to^fipH.  Vf 
bal  adding  machine,  the  inelropol 
tan  daily  ne«s|ia|iiT  taliulatrs  liistoi 
as  it  happens  ami  dispateiie.^  pun- 
tual  sheafs  of  data,  dilemma,  adve 
tising  and  timely  whatnot  to 
city-full  of  readers  with  aggressix 
and  endless  regularity.  As  its  con 
]>lex.  cohesive  iM,rd  factory  races  I 
daily  deadlines  and  its  relentlei 
product  plays  innumerable  roles 
human  activity,  the  newspaper  pri 
vides  its  owners  with  an  inilust 
which  they  easily,  if  typically,  ca 
|ircn))ote  as  "miracuKjus." 

Narrated  by  Cedric  Adams 
Miiacle  at  )  our  Front  Door, 
new  25-minute  color  motion  pii 
lure,  is  a  version  of  the  newspapi 
miracle  as  practiced  by  The  Minn, 
apolis  (evening  I  Star  and  Tl 
Minneapolis  (morning  and  Sunda\ 
Tribune. 

Narrated  by  the  Star  and  Tribui 
columnist.  Cedric  Adams.  Mirw 
at  1  our  Front  Door  is  a  reporter 
photo-reporter  as  it  shows  how  tb 
Minneapolis  sister  papers  gathe- 
edit,  print  and  distribute  news.  Thi 
films  editorial  is  that  such  newJ 
papering,  by  facilitating  a  constai 
information  flow,  serves  the  pul 
lies  "right  to  know '"  —  a  necessil 
of  an  enlightened  democracy.  Fc 
illustrating  this  public  service  idei 
Miracle  .  .  .  recentlv  won  the  Georg 
Washington  honor  medal  of  th 
Freedom  Foundation  at  ^  alle 
Forge. 

Second  Film  by  Denver  Studio 
Produced  by  Rippey.  Hendersc 
&  Kostka.  Denver.  Colorado,  tl 
film  is  a  promotional  sequel  to  A> 
Wealth  in  the  Land  oj  Hiauath 
sponsored  by  the  Star  and  Tribu: 
combination  in  19.S.3.  Initially  aim- 
at  business  men.  the  earlier  film  pi' 
toriallv  headlined  the  224-counl 
market  area  which  the  Cowles  papei 
serve.  After  its  advertising  pronn 
tion  showings  were  complete<l.  ll 
film  was  released  for  general  pub) 
relations  —  or  circulation  —  pr 
motion.  , 

Miracle  at  )  our  Front  Door  :l 
being  made  available  to  groups  o 
free  loan  through  the  Public  Servic 
Department.  Minneapolis  Star  an' 
Tribune.  .Minneapolis  \t>.  Minni 
sota.  I 


Florez  Talks  to  Army  Group 

♦  "The  Place  of  \udio-\  isual  Medi 
in  Promoting  Better  Understanding; 
was  discussed  by  Genaro  A.  Flor«; 
on  June  4  in  Washington  before  I 
special  meeting  of  l.S.  Army  Signi 
Corps  film  exchange  and  equipmei; 
personnel.  He  is  president  of  Flore 
Inc..  a  Detroit  firm  of  promotions 
and  training  specialists. 
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AM 


STRIKING  POWER 


Intensive  research,  far-sighted  engineering  and  startling 
developments  in  the  field  of  electronics  have  vastly  improved 
the  materials  and  methods  of  many  industries. 

Technological  miracles  have  become  commonplace  and 
wonderful  achievements  have  contributed  greatly  to  security 
and  enjoyment  of  American  life. 


Sound  Masters'  capable  personnel  and  complete  up-to- 
date  facilities  constantly  keep  pace  with  this  rapid  progress 
in  oi/r  industrj. 

Our  TV  commercials  and  color  productions,  having 
excellence  of  picture  and  sound,  accomplish  their  objective 
with  striking  power  that  justifies  clients'  acclaim. 


ESTABLISHED  1937 


SOUND  MASTERS,  INC. 

165  WEST  46TH  STREET,  NEW  YORK  36,  N.Y. 


A   Cover   Feafure   of   the   Month: 

Ri!thli!hi!iii  fitiMil  Pii!iniRri!s "Tnamwiirli" 


Scene  in  new  Bethlehem  film    Teamwork"  shows  ladle  containing 
50  tons  of  steel  being  teemed  into  ingot  molds  before  forging. 


BKTiil.KiiKM  Stkki..  second  laif;- 
est  producer  in  its  iii<lustr\. 
was  among  the  first  steel  fal)ricators 
to  film  its  activities.  Cameras  started 
cranking  in  l'J12  on  Hethlelieni's 
activities. 

NoM  Brtlilcliern  has  coriic'  out 
with  its  22nd  film.  There  are  l(p  on 
the  current  list  of  eompanv -spon- 
sored titles  available  for  shi>»in^ 
without  rental  charge. 

The  new  colf)r  film.  Teannrork — 
the  Tool  Steel  Slory.  made  an  aus- 
picious bow  by  winning  two  awards 
in  April  compi-titions.  The  Colum- 
bus Film  Council  gave  it  a  certi- 
ficate of  merit  and  American  Film 
Assembly  a  Silver  Reel  award. 

The  title  Teamwork  signifies  the 
cooperation  required  between  manu- 
facturer and  user  of  tool  steel  in 
order  to  obtain  best  results,  since 
each  tool  or  die  is  carefully  created 
to  perform  a  specific  function.  Five 
important  principles  emploved  are 
proper  design,  selection  of  the  right 
grade  of  steel,  skilled  toolinaking. 
proper  heat-treatment,  and  proper 
grinding  and  finishing. 

One  challenge  the  company  faced 
was  correct  selection  of  colors  to 
suit  Eastman's  3.5mm  negative-posi- 
tive film,  having  previously  used 
ICimni  Kodachrome.  In  working  out 
this  problem  Bethlehem  had  the 
benefit   of    Director    Leslie   Roush  s 


backgi  (Mind  kriiiwle<lgc  of  iiidus* 
e(|uipment.  plus  the  experience 
(Cameraman  Jnles  Sindic.  who 
gan  shooting  film  for  Bethlehem 
193.5. 

A  total  of  1.025  gallons  of  ps 
were  used  to  furnish  the  proper 
riitv  of  colors  for  dynamic 
iiig.  Although  good  housekeepini 
a  rule  with  Bethlehem,  additio 
cleaning  is  inevitable  and  this  f 
painting,  temporary  wiring 
lighting,  platffjrms.  and  moving 
picture-taking  equipment  requi 
about  7. .500  man-hours  of  work. ' 
force  carrying  on  this  \\ork 
eluded  electrical  repairmen,  rigg' 
pipe  fitters,  painters,  carpenters, 
borers,  bricklayers  and  maintena 
personnel. 

1  o  provide  the  superior  light 
needed  in  tnill  building  interii 
Roush  used  direct  current  arcs  s 
plemented  b>  5000-  and  2000-v 
Mazda  lamps.  The  two-month  p 
tography  assignment  was  comple 
on  seven  sites,  including  the  B( 
l?hem  plants  at  Bethlehem  and  L 
anon.  Pa.,  which  serve  as  tool  s 
proving  grounds.  Other  locati 
were  plants  of  cooperating  fin 
Doehler-Jarvis  Division  of  Natio 
Lead  Company  at  Pottstown, 
Heintz  Manufacturing  Compa 
Philadelphia;  McKay  Chain  C< 
I  C  O  N  T I  Mi  E  D     ON      PAGE     6 


WEBSTER'S 

DICTIONARY- "COMPREHENSIVE:      LARGE    IN    SCOPE    AND    HAVING   THE    POWER    OF    FULL   UNDERSTANDING." 


L^omf>reheniive  Service  '  h  aeuotea  to:      ^iifl  Huderilanatng  at  our  ciislt 


'oiners    needi  or  probtenii. 


REELS-  CANS 

SHIPPING   CASES 

MOTION   PICTURE 

EQUIPMENT 

REJUVENATION 

or   FILM 


COMPREHENSIVE    SERVICE    CORPORATION 

245   WEST   55'"  STREET,   NEW   YORK   19.  N  .  Y. 

COlUI^BUS    5-6767 


■25TH    YEAR   OF   SERVICE  TO   THE    USER   OF   MOTION    PICTURES' 
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processed 

by 

Movielab 


MOVIELAB    BUILDINe-619  West  54-th  St.,  New  York  19,  N.  Y,-JUdson    6-0360 
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Which  ad  would  you  run? 

V 


Who  stole 

the  banana? 


Clue  No.  1:  Ht  euu  hagr,  t^  kt 

Clue  No.  2:  Hr g-d «kcj triA  nu  »f 

tbt  matt  oaluabU 


Deduction: 


pnMf^  K»Ti»mi  from  pav^lr. 
prDpIc  CTDm  lau  of  ihieg*.  !*-"■""  pnmdc 
xDd  minerals-  Tbn  ut  ibf  luniF^  way  to  d 


/( tould  halt  been  Mom.  She'$  been  weighl-wauhint  lately. 
Health  expert  that  she  is  —  »h^  knou-t  that  a  banana  has 
"satiety  t-alue"  f which  means  it  fills  you  op'.  That  makes 
it  easy  la  eat  moderately  at  meallimea  .  .  .  easy  to  keep 
weight  dawn. 


V'uUd  Fml  Cmfaiij 


Bananas  can  hd  p  sol  ve  man  y  wei  gh  ty  food  prob- 
lems you  might  have.  This  streamlined  fruit  ia 
high  in  vitamina.  minerals  and  energy -buildinK 
sugan.  And  il's  one  of  the  easiest  ol  all  foods 
to  digest.  Bananas  make  mch  Mti^yingly 
healthy  eaCinK  when  you  crave  something 
sweri.  Isn't  it  nicr  thai  such  a  good- Lasting  food 
is  so  good  for  you?  untttxi  fiutt  company 


Who  stole 
the  banana? 


Ftay  grandpa  took  U!  Ltk*  nany  otder  folkt,  ht  find*  that 
UumnoM  art  roMy  to  etittc,  taty  to  dtgal.  And  they'rt  toui 
in  Kdium,  tiigA  in  the  load  xlua  ptaple  of  alX  Ofi*  need. 


It's  a  wise  nun  —  old  or  young  -  who  chooMS  a 
banana  (or  a  delidoua  helping  o(  henJth.  Altmf 
with  Iheir  wondeiful  taste,  bananaa  Ininf  a 
rich  supply  of  ptote^ve  vitamins  and  min. 
erals  and  quick.energy  sugar.  Bananas  come 
wrappMl  in  their  own  natiire.perf«t(il  pack- 
age —  protrr^eA  from  just  about  everything  but 
your  appetite.  Aren't  you  lucky  that  they're  ao 
good  for  you?  You  can  have  thtm  any  time! 
ONrren  ntuir  coiu-ant 


A  iman  burglar,  lehoei^  he  u«s.'  He  helped  hineell  to  a 
handjul  of  health,  lately  wrapped  in  nature't  eonienient 
duetprool  poekage. 


Bananas  ore  a  "protective  food"  —  rich  in  thfl 
vitamins  and  miner«i«  we  literally  couUn't 
live  withouL  A  t«naru  is  a  wholesome,  natural 
way  to  get  energy-buildmg  siigars.  And  ba- 
■ianas  are  one  of  the  cttsesl  foods  in  all  the 
world  to  digest.  Isi't  it  lucky  that  they  taate 
BO  good?  LiNrm>  imrrT  tXiUParrr 


One  of  these  four  advertisements  will  appear  in  LIFE  and 
The  New  Yorker  magazines  the  week  of  iJune  30.  Which  do 
you  think  it  should  he? 

It  took  us  some  time  to  decide  on  the  hest  copy  approach  — 
mainly  hecause  there  are  so  many  good  things  to  say  about 
bananas.  They  have  a  rich  supply  of  protective  vitamins,  min- 
erals and  energy-building  sugars.  They're  a  wonderful  food 
for  dieters  — and  they're  ijlso  one  of  the  easiest  foods  to  digest. 


Bananas  know  no  age  barrier  — they're  an  important  food  from 
infancy  to  old  age.  And  they  come  wrapped  in  a  nature-grown 
dustproof  package. 

We  narrowed  the  banana  story  down  to  four  different  copy 
approaches.  Then  we  selected  four  different  jjhotographs.  And. 
after  careful  consideration,  we  made  our  choice.  Wonder  if 
it's  the  same  one  you  would  choose? 


p  C   Write  and  tell  us  which  ad  you  would  pick  to  run  —  A.  B.  C  or  D.  Pick  the  winner,  and  United  Fruit  Company 
'  v/ill  send  you  an  award  in  keeping  with  your  status  as  an  adverti.sing  expert.  Send  vour  choice  to  United  Fruit 
Company,  Pier  3.  North  River.  New  York,  N.  Y. 


TV  Won't  Solve  Everything: 
Educators  Say  at  NCPT  Mee 

•♦^  I  cit'N  i.-.joii  will  never  n-plact- 
teacher-studeiil  relationship  in 
nation's  schoolrooms  was  the  \\n 
ing  expressed  l;y  leaders  in  edu 
lion  at  a  recent  press  conference 
the  annual  cmivention  of  Nalio 
Congress  of  Parents  and  Teach 
in  San  Francisco. 

Taking  note  of  numerous  p 
posals  to  bring  television 
schoolrooms  on  a  large  scale.  J( 
Lester  Bulord.  president  of  the 
tional  Education  Association,  s 
that  teachers  must  have  time 
work  individual!)  with  pupils.  Tl 
he  said,  is  impossible  in  the  case 
the  much  larger  classes  that  wo 
use  television. 

Expressing  himself  as  certain  t 
NCPT  would  resist  any  propos 
that  would  "deny  children  the  ( 
sonal  guidance  of  friendly,  con 
tent  and  sensitive  teachers" 
Paul  J.  Misner.  president  of 
American  Association  of  School . 
ministrators.  who  warned  that 
considered  proposals  are  being 
vanced  as  an  emergency  solution 
the  teacher  shortage.  He  cited 
one  of  the  best  ways  to  get  m 
teachers  the  current  movement 
prepare  college  trained  women 
teaching  by  means  of  short,  strei 
lined  courses,  adding  that  the  o 
real  solution  is  to  raise  salaries  i 
improve  conditions  of  teachers,  t 
making  teaching  attractive  as  a 
reer. 

Misner  believes  that  goals  set 
the    White    House    Conference 
Education  can  be  met  only  if 
sources  of  revenue  are  found, 
present    methods    of    taxation 
prov  ed. 

Kenneth  Oberholtzer.  Den 
school  superintendent,  sees  tele 
ion  as  an  aid  in  high  schools, 
leges,  in  training  of  semi-pro 
sional  and  skilled  workers,  and 
of  the  best  po.ssible  techniques 
adult  education,  but  warned  tha 
should  not  become  a  substitute 
the  teacher  at  elementary  scl 
level. 

■'It  is  exceedingly  effective  W 
students  are  mature  enough  to  fa 
how  to  learn  and  are  well  in 
vated."  he  declared.  "We  are  fao 
a  ne«  demand  for  a  much  lai 
body  of  semi-professional  and  sl 
ed  workers.  Television  is  an  ex 
lent  way  to  train  this  group. ' 


VIDEO  FILM  LABORATORIES 

Complete  Laboratory  16MM  SeiviceM 

Producers  Using  Reversal  Proces. 

Alao  16MM  Negative  and  Poailive  Dovolop' 
Write  for  Price  Liet 

Video  Film  Labs  are  now  located 

350  W.  SOth  Sl  ,  New  York  19       lUdaon  6 
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lodel  oj  the  16mm  sound  projector  most  widely  ttsed  in  the  audio-visual  programs  of  business  m 


■J    rnJl 


I^REAT  NEW  SELLING  TOOL 

itr  Employee  Communications,  Sales  Promotion  and  Public  Relations 


Filmosound  385 


Now  10  ways  NEW,  for  even  finer  performance! 

NEW  15-watt  amplifier  .  .  .  double  power  under  normal 
conditions,  four  times  stronger  at  low  voltage 

NEW  8-inch  speaker  for  superior  sound  quality 

NEW  tone  control  compensates  for  variations  in  film 

NEW  mike-phono  input  takes  low  output  microphones 

NEW  streamlined  case  with  sound-insulated  doors 

NEW  positive  type  tilt  control 

NEW  shuttle  cam  for  gentle,  secure  film  engagement 

NEW  long  pressure  plate  holds  newest  film 

NEW  two-tone,  scuff-proof  finish 

NEW  phono-type  plugs  for  speaker  connections 


The  new  Filmosound  385  advances 
the  art  of  communications  another 
step  forward !  With  an  eye  for  the 
special  needs  of  business.  Bell  & 
Howell  has  again  improved  the 
famous  Filmosound  projector. 

More  Filmosounds  are  in  use  to- 
day than  all  other  makes  of  sound 
projectors  combined.  Innovations  in 
the  new  Filmosound  385  lengthen 


the  list  of  Bell  &  Howell  features 
that  established  this  preference  .  .  . 
exclusive  all-gear  drive,  straight 
line  optics,  flickerless  projection, 
simple  operating  controls,  still  pic- 
ture clutch  and  reverse. 

Ask  your  Bell  &  Howell  dealer 
all  about  the  new  Filmosound  385 
or  write  for  details.  Bell  &  Howell, 
7108  McCormick  Rd.,  Chicago  45. 


Bell  &  Howell 

FINER  PRODUCTS  THROUGH  I  MA  G  I NA  TI  0  N 
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CLEAR    THE 

for  the  newJJuKAI^E^^Cf^^o^MtiSt;^ 

sound  slidefilm  projector 

with  exclusive  Redi-Wind 

The  exclusive  Redi-Wind  feature  gives 
you  extra  presentation  ease  and  film 
preservation  by  eliminating  manual 
or  mechanical  film  winding.   It 
keeps  the  film  off  the  floor,  free 
of  fingerprints,  dirt,  dust  and 
scratches.   Redi-Wind  advances 
the  slidefilm  smoothly  and 
precisely  through  the  film  carriage 
and  wmds  the  film  in  a  neat  roll 
ready  for  storage  or  re-use  without  the 
need  of  re-winding. 


The  new  "Micromatic"  assures  you  more 
effective  training  in  office,  school  and  shop. 
Dynamic  sales  results  have  also  been  obtained 
with  the  "Micromatic"  in  sales  training  and  sales 
promotion.  The  compact,  lightweight 
"Micromatic"  delivers  your  complete 
presentation  from  a  unit  the  size  of  your 
briefcase.  Although  the  "Micromatic"  is 
completely  automatic,  it  is  readily  adaptable  to 
the  use  of  manual  type  presentations. 


Fili  in  and  mail  this 
convenient  coupon 
for  complete  infornialton 
Do  it  today! 


DuKane 


CORPORATION 
ST.     CHARLES      30,     ILLINOIS 

Please  send  me  complete  information  on  the  new  Du  Kane 
"Micromatic"  with  the  exclusive  Redi-Wind  feature. 


Title 

Company_ 

Address 

City 


_Slole_ 


Kling  Film  Enterprises,  Inc., 
North  American  Film  Merge 

♦  .Mcr^:iT  of  the  operatiuM.-.  of  .Nor 
American  Film  Corporation  wi 
Kling  Film  Enterprises.  Inc..  h 
been  announced  by  Robert  Eiril 
berg.  Kling's  president,  and  Fdgl 
B.  Yuhl  and  Robert  VV.  Lars( 
partners  in  North  .Ameriran.  TI 
new  corporate  setup  will  be  knoi 
as  Kling  California.  Inc. 

Kling  (California  will  combi 
production  connjiitmenls  of  Not 
American  and  Kling  Film  Enli 
prises  for  (be  production  of  indi 
trial  films  and  television  comm 
cial  spots.  At  least  three  series 
half-hour  tv  films  are  to  be  ma 
under  the  consolidated  banner  di 
ing  19.56.  The  main  production  lo 
of  the  studio  will  be  taken  over 
Kling  California  which  will  not  n 
on  outside  rentals  to  keejj  its  pb 
working. 

Yuhl.  as  president  of  Kling  d 
fornia.  and  Larsen.  as  executi 
vice-president,  will  be  the  operati 
chiefs  of  the  company,  with  Rob 
Eirinberg  as  chairman  of  the  boai 

*  ^^  * 

Valentino  Sarra  Addresses 
Color  Processing  Conference 

♦  \  alentino  Sarra.  president  of  S 
ra.  Inc..  film  producers,  appeared 
speaker  at  the  Color  Process! 
Conference  banquet.  May  26.  in  I 
Sheraton  Hotel.  Rochester.  N.Y. 

Sarra  is  known  as  an  expert 
three-color  photography.  ha\  ing  p 
neered  color  work  in  the  Saturd 
Evening  Posts  advertising  pages 
1931.  His  photographic  work  I 
appeared  in  Fortune.  Time.  A 
Call  s.  .American,  Collier "s  and  otl 
magazines.  A  fellow  of  the  Ro 
Photographic  Society  of  Great  Bi 
ain.  Sarra  has  received  many  awai 
in  international  photographic  salo 

NEA  Considers  Animation 
Treatment  for  PR  Effort 

♦  Kcniit'tli  B.  Fr\e.  art  direi'tor 
the  National  Education  Associati- 
recently  conferred  with  Earl  Kle 
president  of  .Animation,  Inc.,  H 
lywood.  California,  on  "new  a 
dvnamic  ways*  to  communicate 
Association  s  program  to  its  620,( 
members  and  the  public. 


KNIGHT  TITLES.. 

add  b  ike  pu^eibiona 

HOT-PRESS  TITLE  PRINTERS  SINCE  19| 


KNIGHT  TITLE  SERVir 

I'hone   n Atkins  4-e6SS 
1 15  West  23  nJ  Street       New  York  1 1 .  N 


i 
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V, 


PUBLIC   RELATIONS  •  EDUCATIONAL*  TECHNICAL'  MEDICAL*  FARM 


Training   Pictures   by  Audio... 


"WHERE    MILEAGE    BEGINS"  20  mins 

Tlitr    story    of    the    internal    combustion    cngme    and 

the   mrdern    motor   car. 


nvlcni    transportation. 


20  mins. 
place    in 


lu«n'i   brakes 


20  m»n* 


^jp    AOBS  lactones,  B 


«^M  30  mins. 


^^'^^^^ 


FILM     CENTER'   BUILDING     •     630     NINTH     AVENUE     •     NEW     YORK     36,     N.     Y. 


TELEPHONE    Plaza    7-0760 


MC. 


Frank  K.  Speidell,  President  •  Herman  Roessle,  Vice  President  •  P.  J.  Mooney,  Secretary  &  Treasurer 
Producer-Directors:    L.    S.    Bennetts                                                   Louis  A.  Hanousek  H.  E.  Mandell 

Alexander    Gansell  Harold  R.  Lipmon  Earl  Peirce 

Sales  Manager:  Sheldon   Nemeyer  Erwin    Scharf 


For    16mm.   Film — 400'   to 

2000'   Reels 

Protect  your  lilms 

Ship  in  FIBERBILT  CASES 

Sold 

at   leading   dealers 

^^^»t— —1 

> 

Oi.l» 

ffl'T3nnlTi 

1         bear 

original 

1 1  111  ^  'jjj  i 

1         this 

FiberbiH          lSS=-S».i-~=ai  1       TRADE 

BUSINESS     SCREEN     REPORTS     THE     FILM     FESTIVAL     AWARDS 

Columbus  Film  Council  Cites  30  Sponsored  Films 
for   Honors    at    its    Fourth    Annual    Film    Festival 


Over  8,000  Leading  U.S.  Firms 
Regulorly  Use  Business  Screen 


SPONSORED  MOTIOX  PICTURES 
fared  well  in  the  Fourth  Annual 
Film  Festival  of  the  Film  Council 
of  Greater  Columbus,  held  at  the 
Ohio  I  nion,  Ohio  State  Lniversity. 
April  7. 

More  than  .-ill  of  the  6.S  Cohinibus 
honors  went  to  sponsored  subjects 
with  Standard  Oil  Company  I  Ohio  I 
winning  aw ards  for  three  films.  Pan- 
American  World  Airlines  won  two 
a\\ar(!s. 

Purrington  Is  Guest  Speaker 
Guest  speaker  at  the  award  cere- 
mony was  E.  S.  Purrington,  of  the 
Ford  Motor  Company,  who  spoke 
on  ""Making  Films  for  Industry.  "  He 
was  introduced  by  Ed  Welsh,  direc- 
tor of  Public  Relations.  Columbus 
Chamber  of  Commerce.  George  F. 
Jenny,  supervisor  of  Education. 
Ohio  Historical  Society,  provided 
comments  on  films  entered  in  the 
festival.  Daniel  F.  Prugh,  Council 
president,  had  charge  of  the  pro- 
gram. 

Sponsored,  syndicated  and  schol- 


I  Pan  American  World  Airlim-- 
Ohio.  U.S.A.  (Standard  ( 
lOhioll;  My  West  Indies  Criti 
I  The  French  Line  I  ;  Carililie 
Holiday  (B.O.A.C.  &  B.W.I. A. 
Airlines!  :  Australia  Today  ai 
The  Queen  in  Australia  t.Australi 
News  &  Information  Bureau  I  ;  Ca 
fornia  .  ( Avis  Film  Production 
Yellowstone  (International  Fi: 
Bureau);  Dangerous  River  (Bail 
Films.    Inc.)  ;    Peloponnesus    (D^ 


astit  winners  in  the  five  categories 
inclurlcfl: 

♦(Business      and      Intluslry)  : 

.'speechless  by  Mistake  I  Bell  Tele- 
phone System;  The  Last  Story  I  En- 
dicolt-Johnson)  ;  An  Introduction 
to  the  Heat  Engine  (Shell  Oil  Com- 
pany I  ;  The  Case  of  Oflicer  Halli- 
brand  (The  Ohio  Oil  Companv  I  : 
More  Than  Telling  I  New  ^  ork 
Telephone  Company  I  :  There  Is  a 
Season  (  Ford  Motor  Company  I  : 
Production  5118  (Champion  Paper 
ii  Fibre  Co.  I  ;  The  Body  uith  the 
Nylon  Heart  (E.  I.  du  Pont  de  Ne- 
mours &  Co.  I  ;  The  Mine  Lives  oj 
a  Salesman  I  Pan  American  World 
Airways  I  :  lours  to  Keep  I  F.  S. 
Savings  &  Loan  League  i  ;  The  Best 
Man  I  Sinclair  Refining  Companv  i  : 
How  to  Invest  I  Merrill.  Lvnch. 
Pierce.  Fenner  &  Beane  i  :  The  1  el- 
vet  Cushion  I  Savings  Bank  of  New 
York  State)  ;  Teamivork  (Bethle- 
hem Steel  Company  I . 

♦  (Travel):  .So  Small  My  Island        (co.NCLUDED  on  page  twent^ 


♦  (Educational — Information 

One  to  a  Customer  (Aetna  Afliliat 
Companies!  ;  Clouds  Over  Ohio  ai 
Nature's  Children  (Standard  ( 
Co..  Ohio!  ;  It's  Lamb  Time  iWil 
ing  Picture  Productions!;  7 
Three  Furies  (Ohio  Bell  Telephn 
Co.  I  :  .Arizona  and  It's  Natural  A 
sources  I  Frederick  K.  Rockill 
Iron  from  the  North  and  Colour 
Life  I  .National  Film  Board  of  ( '., 
ada  I  ;  Mellah  (  W  omen"?  .\merit 
ORTi:  Children  of  the  Sun  I  AI 
.Shilin  Productions!. 

The  Story  About  Ping  and  Ant 
and  the  Lion  (Weston  Woods  Si 
dios!;     Continental    Glaciers    ai 
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FOR   A   HAPPY    PRESENTATION 

The  joy  of  accomplishment  is  a  universal  happiness. 
Especially  in  the  case  of  a  film  which  is  your  creation,  born 
out  of  hard  work  and  careful  planning. 

Because  Precision*s  staff  of  specialists  adds  its  own 
creative  efforts  to  yours  by  the  use  of  specially  designed 
equipment,  and  by  careful  handling  and  intelligent  timing— 
you  might  say  we  are  fellow  creators,  working  with  you 
to  bring  out  all  you've  put  into  the  original . .  .Yes, 
and  maybe  more! 

So,  when  you  turn  those  16mm  dreams  into 

realities,  be  sure  to  call  upon  Precision  for  the  accurate,  sound 

mid  exact  processing  your  films  deserve. 

Remember:  Precision  is  the  pace-setter  in  processing 

of  all  film.  No  notching  of  originals  — scene  to  scene 

color  correction,  optical  track  printing, 

all  are  the  very  best .  .  .  35mm  service,  too! 


you'll  see 


^ 


and  hear 


P  R  E  C  I 


IfW^ipM 


S  I  0  N 


^ 


FILM         LABORATORIES.        INC. 
21     West     46th     Street,     New    York     36,     New    York 

A  DIVISION  OF  J    A    MAURER,  INC 


everything,    there     is     one     best 


film    processing,    it's    Precision 


lUM  B  ER 


VOLUME       17 


19  5  6 
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Brand  New 

SOUND    STAGE 

For  Rent 

Complete  film  production 
facilities  — 

•  60'  by  100'  Sound  Stage 

•  Westrex  Recording  System 
(16mm  — 17'  jmm  — 3Smm) 

•  Lights— 3600  Amp.   Power 

•  Offices,  Projection  and 
Cutting  Rooms 

ACADEMY   FILMS 

800   N.   Seward   St. 
Hollywood   38 

Phone:    Hollywood   2-0741 


FREE    FILMS 

The  Free  Films  you  need  to  keep  in 
tune  with  audio-visual  trends  ore 
listed,  clossified,  and  indexed  by  title, 
subject   and    source    in    the    New,    1956 

EDUCATORS  GUIDE 
TO   FREE   FILMS 

Authoritative 

Comprehensive 

Easy-to-use 

Educators  Progress  Service 

Dept.  BSM 
Rondolph,  Wisconsin 


Coluiiibus  Film  Awards: 

(continued  from  pace  18i 

Story  of  a  Dam  ( Ohio  Slate  I  nivcr- 
sity):  Henh  If  est  lAvaloii  Dag- 
gett I  :  Sueilisli  Family  Story  I  Bai- 
ley Films  Inc.  i  :  Steatlfast  Tin  Sol- 
dier (Brandon  Films  I:  Alexander 
Learns  Good  Health  (Coronet 
Films  I;  Moose  Baby  (Arthur  Barr 
Productions!:  (Churchill:  Man  of 
the  Century  (British  Information 
Services!  ;  Susan's  Jf  onderjul  Ad- 
venture (Syracuse  Lniversityl  ;  Life 
in  the  Ocean  ( Film  Associates  of 
California!  :  Pueblo  Indian  Pottery 
(Ambrosch  Productions!  :  The  Liv- 
ing Bird  I  Murl  Deusing  Produc- 
tions!: JSorth  Pole  (Young  .■Ameri- 
ca Films! . 

♦  (Health  —  Mental  Health)  :  A 

Place  to  Lire  ( Dynamic  Films. 
Inc. !  :  The  Lonely  Mght  I  Mental 
Health  Film  Board  I;  Still  Going 
Places  ( Potomac  Film  Produc- 
tions I . 

*  (Religious  Film  Awards)  :  Dis- 
cipleship  (Cathedral  Films!;  The 
Story  of  Samson  (  Mood)  Bible  In- 
stitute I  :  The  Lije  of  Christ  in  Art 
(Coronet  Films!:  Choosing  Your 
Life's  Work  (  Family  Films !  :  Song 
of  the  Shining  Mountains  (Broad- 
casting Films !  :  God's  Wonders  in 
the  Zoo    ( Church  Craft  Features )  : 


Martin  Luther  i  Lutheran  t^hurrii 
Productions! . 

♦  (Fine  Art  Awards) :  Instru- 
ments of  the  Band  and  Orchestra 
(Coronet  Films!;  The  Haitian 
Primitives  I  C.arlin  Film  PumIiic- 
lions!  ;  i.olor  /j'thograjihy  .In  Art 
Medium  ( I  ni\ersit\  of  Missis- 
sippi!  :  Artur  Rubinstein  (Rudolph 
Polk  Productions!  ;  Art  Treasures 
from  the  I  ienna  Collection  ( Inter- 
national Film  Bureau  I  :  Stone  Soup 
(  Weston  Woods  Studios  I . 

Two  neyv  art  films.  Rembrandt 
and  Oriental  Brush  Work,  produced 
by  Encydopaedia-Britannira  Films. 
Inc..  were  shown  during  the  Fine 
Art  screening  session — but  were  not 
actually  entered  in  the  festival 
competition.  Britannica  Films  has 
adopted  a  policy  not  to  enter  fes- 
tival competition.  Companies  which 
do  not  yvish  to  enter  the  Columbus 
competition  may  enter  films  for  the 
Councils  Recommended  List.        Q' 

Maurice  Mitchell,  EB  Films' 
President  to  UNESCO  in  Paris 

*  Maurif'f  B.  Mitclit'li.  president  of 
Encyclopaedia  Britannica  Films, 
was  named  to  represent  the  L  nited 
States  at  a  June  L  NESCO  meeting 
of  film  and  television  experts  in 
Paris.  The  session  was  called  to  dis- 
cuss possible  creation   of  an   inter- 


national center  for  educatinn 
scientific  and  cultural  films,  as  w 
as  problems  of  financing. 

Purpose  of  the  I  NESCO  center 
to  stinmlate  large  scale  producli 
and  distribution  of  films  for  te 
vision,  to  create  a  catalog  of  fib 
available  in  all  nations  for  edui 
tional  purposes,  and  to  help  est; 
lish  film  libraries  on  a  world-«i 
basis  in  member  countries. 
»        •        « 

Sales   Staff   Changes   Made 
at   Associated   Screen    News 

♦  Several  changes  in  the  sales  -i 
of    Associated    Screen    News,    l.i 
ited.    of    Montreal.    Canada,    hi- 
been   announced. 

\orman  Hull,  formerly  Quel 
district  manager,  becomes  gene 
sales  manager.  Jack  MacKay,  f 
merly  part  of  the  Quebec 
force,  is  now  Ontario  district  m 
ager.  with  headquarters  in  .'\.S.^ 
Toronto  branch  office. 

".Nick"  Nicholson,  formerly 
charge  of  laboratory  sales  i 
service,  has  been  named  Quebec  c 
trict  sales  manager.  Armand 
febvre  has  been  appointed  serv 
manager  for  the  laboratory  di 
sion. 

The   sales   staff   realignment   i 
announced  by   Murray   Briskin, 
ecutive  assistant  to  the  president. 


WlkM^ce 


TVDDDDDQ 


16  mm 
production 

and 

laboratory 

facilities 


THE  CALVIN  CO. 


1105   TRUMAN   ROAD 
KANSAS  CITY  6,  MO. 
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CAMERA  EQUIPMENT- 


Where  the  Pros  go  for 
the  World's  Finest  TV  and 
Motion  Picture  Equipment 


Conversion   of   100  ff. 

AURICON    CINE   VOICE 

to   1200  ft.  capacity. 

pes  torque  motor  for  magazine  takeup.  This  precision  con- 
rnn  permits  attachment  of  400  ft.  magazine  (1  1  min.  running 
u  or  1200  ft.  magazine  (33  min.  running  time).  Also  INCLUDES 
it  lotion  of  Veeder  footage  counter.  We  can  convert  your  present 
n  Voice  or  supply  you  with  unit  already  converted  for  use  with 
t(nal  magazines.  Conversion-less  magazines  $450.00 

sjve  turret-type  Viewfinder  with  parallax  adjustment  installed  for 
ic  additional  charge. 


New   SPECTRA 

3-color   METER 


Only  accurate  meter  that 
measures  all  light  sources, 
including  daylighf.  Measures 
the  proportionate  amounts 
of  all  3  primary  colors  in  the 
light  source,  and  indicates 
the  filters  needed  for  positive 
color  correction.  Product  of 
Photo  Research  Corporation. 

With  case  and  strop  $305.00 
With    Kelvin    scale    $325.00 


3-wheel  portable 

l.LAPSIBLE   DOLLY 

red  with  BALANCED  TV  Head.  Also 
s 'rofessional  Junior  and  most  stand- 
tpods.  You  can't  beat  it  for  light- 
|l"  convenience.  $300.00 


SERVICE 


750-2000-5000  Watt 

CONE    LIGHTS 

Most  versatile  shadowless 
floodlight  you  can  buy.  Used 
extensively  by  film  studios. 

750W-$75.  2000W-$  1 1 0. 
5000W-$  175.00.  Less  stand. 


RENTALS 


Ll 


9.5mm  Lenses  in  16mm  C  mount.  18.5mm  (extreme  wide  angle-flat  field) 
Lenses  available  in  mounts  for  all  35  mm  Motion  Picture  Cameras. 
PHOTO  RESEARCH  Color  Temperature  Meters.  'Electric  Footage  Timers 
Neumade  and  Hollywood  Film  Company  cutting  room  equipment. 
Griswold  &  B.&H.  Hot  Splicers.  'DOLLIES — Bardwell-McAlister,  Mole 
Richardson,  Century  and  Colortran  Lighting  Equipment. 

Complete  line  of  16mm  and  35mm  Cameras 

Prices    subiect    fo    ehantje    without    notice 


Adjustable  Collapsible 

ALUMINUM  TRIANGLE 

Insures    rigid    positioning    of    tripod    legs. 

Prevents  slipping  and  damage  to  floors. 
Model  C  (illustrated)    $29.50 
Model  B  (less  clamps)    $23.50 


^^  FRANK     C.    ZUCKER  _ 

(Jflni€Rfl€ouipni€nT(o. 


■ 


Dept.   S-6-23 


315    West  43rd   St.,   New   York    36,   N.Y. 


CAESAR-SALTZMAN 

Special   Effects  Optical   Printers 
and  Animation  Equipment 


Worldwide  Step-Up  in   Soviet  Film   Propaganda 
Reported  by  the  U.  S.  Information  Agency's  Film  Chic 


ANIMATION 

TITLES 

STILLS 

CARTOONS 

TRICK  PHOTOGRAPHY  I 


INDUSTRIAL  MOTION  PICTURES 
i  EDUCATIONAL  MOTION  PICTURES 
TV  MOTION  PICTURES 
ENTERTAINMENT  MOTION  PICTURES 


ANIMATION  AND  SPECIAL 
EFFECTS     CAMERA     STAND 

ModeJ  No.  111-E 

An  intelligent  approach  to  today's 
problems  of  T\  commercials.  It  is 
made  to  serve  the  multiple  tasks  of 
the  animation  field  to  take  anple 
shots  and  zooms,  matching:  zooms, 
spinning,  as  well  as  countless  other 
photographic  requirements.  We  man- 
ufacture a  complete  ranpe  of  styles 
and  sizes. 


OPTICAL  PRINTER  FOR 
SPECIAL  EFFECTS  WORK 


Will  print  4  times  reduction  to 
4  times  enlargement  in  one 
continuous  zoom.  Complete  au- 
tomatic focus.  Many  combina- 
tions of  movement  and  optical 
effects  available. 


WRITE  FOR  COMPLETE  LITERATL'RE 


LKD  m  THK  .SoMtT  L  .MON.  Cillll- 
J  iiiuni?t  rt)untries  are  mountinjr 
an  all-ijut  propaganda  offensive  via 
motion  picture?.  .A  ""steep  rise"  in 
Soviet  film  production.  eniphasizin<; 
features  of  highest  qualit)  designed 
to  win  international  acclaim  for 
ronimunist  cultural  achievements. 
Ii,i>  been  reported  by  Turner  B. 
."^lielton.  chief  of  the  I .  S.  Informa- 
tion Agency's  Motion  Picture  Serv- 
ice. 

Besides  its  culture  kick,  the  Com- 
munist Bloc  also  is  stepping  up 
production  of  documentary  films. 
Communist  China  has  announced  it 
will  jjroduce  220  newsreels  and 
documentaries   this   vear. 

Showings  in  59  Countries 
According  to  Shelton.  the  Soviet 
Union  has  indicated  it  will  produce 
120  feature  films  a  year  by  l'J60. 
as  compared  with  an  announced 
quota  of  75  this  year.  Soviet  films 
currently  are  being  shown  in  o9 
countries.  Soviet  propagandists  take 
advantage  of  every  opportunity  to 
turn  out  expensive  documentaries 
that  will  attract  foreign  audiences. 
Shelton  noted.  During  Prime  Minis- 
ter Nehrus  visit  to  the  Soviet 
I  nion.  the  Soviets  made  a  8750.000. 
14-reel  color  documentary  which 
promptly  was  shipped  to  India  for 
countr\-wide  showings. 

The  Communist  film  campaign 
is  described  as  ""just  beginning." 
with  Red  nations  constructing  huge 
film  studios  with  Holly wood-tvpe 
sets.  Communist  China  reportedK 
plans  to  turn  out  40  feature  film^ 
this  year,  as  compared  with  20  in 
1955.  The  Chinese  also  plan  con- 
struction of  a  new  film  studio  in 
1957. 

Cites  Aid  of  Front  Groups 
■"Communist  countries."  Shelton 
said,  ""have  little  difficulty  peddling 
their  films,  even  in  free  countries. 
\^Tiere  distribution  presents  a  prob- 
lem,    thev     subsidize     box     offices. 


lease    theatres,    enlist    the    help 
front    organizations,    such    as    fil 
societies,    friendship    groups,     ai 
social  clubs." 

Typical  of  the  "sweetness  ;i 
light"  cultural  films  being  used 
the  Conmiunist  offensive.  Shell. 
lists  the  Soviets'  Othello,  Rom. 
and  Juliel.  The  Circus-.  Chiji. 
Loves  oj  Liiif:  Shan  Pao,  ai 
Czechoslovakia's  puppet  shows  ar 
special  effects  films  which  displ 
unusual  artistry.  These  films  are  f 
eas\  export  to  countries  that  !.. 
the  showing  of  outright  propagan 
films.  The  Communists  are  pro\  i 
ing  plentN  of  obvious  propagajic 
films  for  countries  that  will  sho 
them. 

W  ith  la\ish  color  extravaganzal 
selling  the  Soviet  I  nion  as  the  ciI 
tural  center  of  the  world,  and  loadif 
documentaries,  the  Reds  appear 
be  waging  an  effective  idea  war  wil 
the  weapon  the  \^  est  and  particl 
larly  the  L  nited  States  has  maj^ 
famous.  Isn't  this  where  we  can 
in?  I| 

*  *  c 

Van    Praag    Opens    Hollywoe 
Branch;    Hugh   Hole   in    Char^ 

♦  The  new  A'an  Praag  Productiort 
branch  in  Hollywood,  recentlv  a| 
nounced.  will  be  under  the  sup 
vision  of  Hugh  Stanley  Hole,  form! 
Maxon.  Inc.  producer  handling  til 
Gillette  account.  Western  offiC 
marks  fourth  branch  of  the  filj 
production   firm. 

•  •        • 

Fred  A.  Niles  Films  Appoints  I 
Robert  Givens  Art  Director 

♦  Robert  (livens  has  been  named  a| 
director  at  the  animation  studios  • 
Fred    K.    Niles    Films.    Hollvwool 
Givens  formerly    was   with   I.  P.  J 
and  Wall  Disney. 

His  first  assignment  at  the  Nill 
studios   is   a   campaign   of   10 
mated     commercials     on     adequa 
wiring     for     tv     use     by     utilitil 
throughout  the  countrv. 
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MARTIN-SENOUR 


for 


a 


prize-winning 

solntion 

to  a  challenging 

problem! 


PROBLEM: 

How  to  launch  a  new  mer- 
chandising idea  ...  a  modern, 
efficient  color  center  display 
.  .  .  and  achieve  immediate 
sales  results. 

SOLUTION: 

A  Full-Color  12  minute  Sound 
Slide  that  graphically  and  dra- 
matically tells  the  story. 

RESULTS: 

More  than  500  new  full-line 
dealer  accounts  directly  attrib- 
utable to  the  film ...  a  film  that 
was  unanimously  awarded 
First  Prize  in  its  category  by 
the  Fourth  Annual  Visual 
Presentation  Competition. 


Sana  is  proud  to  have  pro- 
duced this  film  and  is  happy  to 
have  had  the  opportunity  to 
work  with  The  Martin-Senoiir 
Company  in  the  presentation  of 
this  new  merchandising  idea. 


SPECIALISTS     IN     VISUAL     SELLING 


New  York:  200  East  56lh  Street 
Chicago:  16  Eost  Ontario  Street 


MOTION  PICTURES    •    SOUND  SLIDE    FILMS 

TELEVISION  COMMERCIALS    •    PHOTOGRAPHIC   ILLUSTRATIOH 
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IDENTIFY  FILMS  INSTANTLY 


With  NEW  improved  non-clog  mking  system.  &247S 


Unnumbered  films  cause 
confusion  &  loss  of  time. 

The  MOY  edge  numbers  every 
foot  of  16,  77' 2,  3Smm  film 

and  simplifies  ihe  task  of 
checking  titles  and  footage. 

The  MOY  replaces  cue  marks,  per- 
toralions,  messy  crayons,  punches, 
?mbossmg— does  not  mutilate  valu- 
able liim.  Work  prints  showing  spe- 
:ial  eHects,  fades  and  dissolves 
require  edge  numbering  to  keep 
:ount  of  frames  cut  or  added.  Mul- 
tiple magnetic  tracks  in  Cinema- 
Scope  stereophonic  recordings  make 
edge  numbering  a  MUST.  Write  lor 
brochure. 


Present  MOV 

iwners  can  eas'iiy 

instati  Ihe  new 

and  inyprovBd 

inking  system! 


AMONG  RECENT  PURCHASERS  ARE: 
Eastman  Kodak  Co.,  Rochester,  N.Y.       Consolidated  Film  Labs.,  Ft.  Lee,  NJ. 
General  Film  Labs..  Hollywood,  Calif.   Eagle  Labs.,  Chicago,  111. 
Reeves  Soundcraft,  Springdale,  Conn.    Cinerama  Productions,  New  York 
American  Optical  (Todd-AO),  Buffalo      Columbia  Broadcasting  System,  N.Y. 
Telefilm,  Inc.,  Hollywood,  Calif.  Louis  de  Rochemont,  N.Y.C. 


IMPROVE  YOUR  FILM  TITLES 

with  the  TEL-Animaprint 


For  MOTION  PICTURE  PRODUCERS,  ANIMATORS, 
SPECIAL  EFFECTS  LABORATORIES,  TV  STATIONS, 
ADVERTISING   AGENCIES,   ART   DEPTS.,    ETC. 

The  first  sensibly  priced  HOT  PRESS 
TITLE  MACHINE  for  hiqh  quality,  fast  lel- 
tering — the  answer  to  economy  and  preci- 
sion accuracy  in  film  titling  and  artwork. 
Prints  dry  from  colored  foil  for  instant  use. 
Acme  pegs  assure  perfect  registration  on 
paper  or  acetate  cells.  Prints  all  colors. 
TEL-Animaprint  tools  for  Top  Techniques 
— greatest  dollar  for  dollar  value  in  the 
industry! 

ONLY     S3fK> 

Wrife  for  TEL-Anima  literalure  — 
covering  every  need  for  animation. 


ADVANCED 

MODEL 


JUNIOR  TRIPOD 

Cor  Top  I*II0FI:K^I03ix%L  l*(>rforniaii«<^ 


ONLY      ^1  IJ5 

(Sturdy  Fibre  Carrying  Case  SIS) 


S.  O.  S.  TIME   PAYMENT   PLAN  —  Convenient  payment  terms  arronged. 
You    may    apply    your    idle    or    surplus    equipment    as    a    trade-in. 


_l_l 


S.  0.  S.  CINEMA  SUPPLY  CORP. 

Dept.  H,  602  West  52nd  St.,  New  York  19-PLaza:  7-0440-Cable:  SOSound 

Weitern    Bronch:    6331    Hollywood    Boulevord,    Hollywood    28,    Colifornio  -  Phone:    HO    7-9202 


Vastly  Improved  Over  Any 
Tripod  in  Its  Class! 

FITS  ALL  TYPES  OF  MEDIUM  WEIGHT  CAMERAS 


Outside,  knurled  camera  lightening  knob  with  an- 
gle gears  •  Telescoping,  offset  tripod  handle  with 
second  handle  position  •  Positive  pan  and  tilt 
locks,  with  large  tightening  levers  •  Detachable, 
precision  machined  friction  plate  •  One-piece  leg 
locking  knobs  for  quick  adjustments,  even  tension 
•  Aluminum  leg  supports  with  leg  rest  ledge — 
aluminum  leg  bearings  •  Extra  smooth  friction 
head — guaranteed  for  5  years  •  Seasoned,  solid 
hardwood  legs,  oil  treated  and  polished — will  not 
stick  •  Write  for  illustrated  brochure. 


Overseas    Production    Division 
is  Announced  by  Sound  Masters 

Sell  \l)  \!  IM'KHS.  I  N(  .  \\ll>  aii- 
iKiuncttl  the  forniation  of  a  iif*\\ 
division,  the  liilcrnalionul  Produc- 
tion Service.  Created  to  fill  a  need 
not  met  hy  any  other  organization 
in  the  inotinn  piclnre  industr).  the 
IPS  is  designed  to  function  as 
SouikI  Masters'  foreign  prorhietion 
ronipan\  for  American  networks, 
advertising  agencies  and  induslrv. 
with  services  anywhere  in  the  world. 
Heading  up  the  new  division  will 
be  Wallace  Worsley.  Jr..  whose  ex- 
perience in  the  motion  picture  and 
television  fields  are  well-known  both 
in  Hollywood  and  abroad.  For  sev- 
enteen years  he  was  with  Metro- 
Goldwyn-Mayer  as  assistant  director 
and  unit  production  manager  on 
nianv  of  MGM"s  top  features.  He 
also  directed  second  units.  His  first 
association  with  Sound  Masters  was 
as  an  executive  producer  and  direc- 
tor on  a  series  of  feature  films  pro- 
duced bv  Sound  Masters  in  the  Far 
East. 

Covers  Two  Types  of  Service 
When  this  project  was  completed. 
Mr.  Worsley  returned  to  the  I  nited 
States  via  Europe.  He  spent  six 
months  touring  Europe  to  acquaint 
himself  thoroughlv  with  production 
facilities,  costs  and  personnel  in 
order  to  develop  the  background  for 
the  International  Production  Ser- 
\'ice. 

Among  the  services  that  IPS  will 
undertake   for    its   clients   are: 

1.  Production  advisor\'  service — 
furnishing  detailed  production  ad- 
vice, cost  analysis  and  rough  budget 
to  clients  on  contempiaterl  foreign 
projects. 

Complete  Administrative  Detail 

2.  Producllon  service — preparing 
final  budgets,  breakdowns  and 
shooting  schedules,  administering 
any  budget  submitted,  and  under- 
writing any  budget  administered. 

Production  services  will  include 
sponsored    and    documentary     film 


J 


Wallace  Worsley,  Jr. 


production.  TV  commercials  and 
TV   series  and  special  programs. 

Some  of  the  Advantages  Noted 
Advantages  cited  by   IPS  for   its 
unique   services   include: 

1.  The  advisory  service  gives 
clients  an  accurate  basis  for  a  de- 
cision as  to  whether  to  proceed 
with  production  plans  on  any  pro- 
posed  project. 

2.  Because  IPS  budgets  are  guar- 
anteed, the  client  knows  his  true 
costs  before  he  starts  production. 

3.  IPS  can  furnish  the  client 
with  trained,  efficient  personnel  who 
will  administer  his  production  as 
smoolhl\  as  it  would  be  done  in 
the  States. 

4.  The  client  is  saved  the  expense 
of  sending  high  priced  production 
lalent  from  the  I  nited  States. 

.5.  IPS  offers  the  client  a  type  of 
organization  that  he  could  only 
form  himself  after  a  protracted  and 
expensive  period  of  trial  and  error. 

6.  It  offers  the  client  a  foreign 
organization  run  by  .Americans.  He 
is  saved  the  difficulties  and  expense 
involved  were  he  to  work  with  a 
foreign  company  that  did  not  un- 
derstand his  problems  and  iii-cds.  ^ 

Simpson  to  Reid  Ray  Sales 

♦A.  Merrill  Simpson.  Day  ton.  Ohio, 
has  joined  Reid  H.  Ray  Film  Indus- 
tries. St.  Paul,  as  sales  representa- 
tive, w  ith  headquarters  in  Da\  ton.  Uf 


Curtis    Announces 
Latest   Film 

♦  The  Curtis  Pub- 
lishing Company 
has  released  Modem 
Magazine  Ma^ic. 
26'  J  minutes,  color, 
for  distribution  na- 
tionall\  \  ia  Modern 
Talking  Picture 
Service  exchanges. 
It's  in  the  new  East- 
man   color.  1^' 


ARTi^VlDEART 

ANIMATION 

TITLES 

OPTICAL    PHOTOGRAPHY 

COLOR    or    B&W  —   16  or  35MM 


343   LEXINGTON    AVE. 
NEW  YORK     16,    NY. 

LExington  2  7378-9 
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Chief  Cameraman  Merle  Severn  (ripht  i  and  Hmvard  Kanuilfy  adjust 
portable  sound  equipment  for  on-ihe-spot  coverage.  Mr.  Severn 
says,  "The  virtual  absence  of  grain  in  Du  Pont  Motion  Picture 
Film  permits  us  to  record  excellent  single-system  sound." 


Preparing  for  a  sidewalk  interview  show  are  (1.  to  r.)  Norman 
Armstrong,  News  Director  Herb  Robinson,  Howard  Ramaley  and 
Chief  Cameraman  Merle  Severn  of  KOMO-TV. 


Du  Pont  Representative  Horry  Ruble  examines  studio  footage  shot  on 
Type  930  Rapid  Reversal  Motion  Picture  Film  with  Merle  Severn 
and  Assistant  Cameraman  Howard  Ramaley. 


**For  speed  and  dependability  in  TV  work, 

you  can't  beat  Du  Pont  Rapid  Reversal  Film!" 

says  Chief  Cameraman,  Merle  Severn,  KOMO-TV,  Seattle,    Washington 

■■DEADLINE"-a  half-hour  news  show  on  KOMO-TV,  is  just  special  preparation  of  the  films. 

what  the  name  implies.  And,  to  keep  up  with  fast-breaking  "When  TV  schedules  are  tight— as  they  often  are- 
news  events,  Chief  Cameraman  Merle  Severn  has  some  Du  Pont  Rapid  Reversal  Films  can  be  processed  and  ready 
definite  convictions  about  the  film  he  uses:  for  televising  in  just  30  minutes.  Footage  is  frequently  used 

"Du  Pbnt  Type  931  is  the  only  motion  picture  film  we've  directly  from  the  processing  machine  with  no  preliminary 

found  that  gives  the  speed,  dependability  and  consistency  projection  .  .  .  and  we're  always  confident  of  the  high 

we  need  for  newsreel  work.  Shooting  a  five-times-a-week  quality  results  we'll  get. 

news  show  demands  a  lot  from  a  film  .  .  .  smooth  gradation  "Here  at  KOMO-TV,"  concludes  Mr.  Severn,  "we  use 

for  good  reproduction,  fine  grain  and  wide  latitude  to  catch  Du  Pont  films  exclusively-Ty^e  930  for  routine  assignments, 

every  detail  in  shadows  as  well  as  highhghts  .  .  .  demands  and  Type  931  where  more  speed  is  necessary.  We  call  them 

easily  handled  by  Type  931!  the  'twins'  .  .  .  and  they  make  a  wonderful  pair!" 

"I  used  Type  930  and  931  in  Alaska  last  year  when  Take  advantage  of  the  many  features  of  these  fine  films 

covering  the  joint  Army-Air  Force  'Operation  Snowbird'  in  your  own  work.  Contact  The  Du  Bant  Company,  Photo 

for  KOMO-TV  and  the  NBC  Network,"  continues  Mr.  Products  Department,  Wilmington  98,  Delaware,  or  your 

Severn.  "Shooting  in  temperatures  from  10  below  to  10  nearest  Du  Pont  Sales  Office  (listed  below).  In  Canada: 

above  zero.  Du  Pont  930  and  931  worked  smoothly  with  no  Du  Pont  Company  of  Canada  Limited,  Toronto. 

QU     PONT  SALES     OFFICES 

__^^^,^^_,      K»i*^^l   ■!!»■=■      e?ll     Ba  ATLANTA  5,  GA 80S Peachtree Buildinf 

IVIOTIOIM      PIC   I    LIRE      PILIVI  boston  lO.  mass ho  federal  street 

CHfCAGO  30.  ILL 4SM  Touhy  Ave.,  Lincolnwooil 

J^\\\     nnil^^V  CLEVELAND  14.  OHIO .1033  Union  Commerce  Buildirit 

(1111     LlllN    r    J  DALLAS  7.  TEXAS 1628  Oak  Lawn  Avenue 

\il  U     I       U  I  1^1^  HOLLYV»OOD  38,  CALIF 7051  Santa  Monica  Boulevafd 

^^^    .  ^^  NEW  YORK  11,  N.  Y 248  West  18th  Street 

^K.U.S.CAT.OFr 

PHIUDELPHIA  2,  PA 225  South  15th  Street 

BITTER   THINGS    FOR   BETTtR   IIVIN6  .  .  .  THROt^GH   CHE/MISTRIT  EXPORT Nemours  Bide.  Wilmington  98,  Oelawtre 
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SIGHT  MU  SDUIVD 

N.Y.  Producers  Cite  Decline 
of  Print  Quality   in  TV  Spots 

M  Arc(n  (liiiji  to  a  ifcctit  di^ru^^ion 
at  a  niretin^  of  the  Film  Producers 
Association  of  \e«  York  there  is  an 
increasing  problem  of  poor  quality 
prints  of  film  connnercials. 

FPA  memluTS.  who  produce  the 
liulk  of  TV  commercials  in  the  1_  .S.. 
attribute  the  condition  to  a  loss  of 
I'ontrol  anion};  producers  of  finished 
negatixes  which  are  being  consigned 
to  service  organizations  for  mass 
production  of  release  prints  and 
shipping. 

The  practice  began  «hen  a  num- 
ber of  heavy  spot  buying  agencies 
decided  to  centralize  the  location  of 
agency  owned  negatives  heretofore 
spread  among  many  producers. 

The  FPA  claims  that  optimum 
quality  images  and  sound  track  of 
release  prints  are  best  attained  when 
the  individual  producer  involved 
deals  directly  with  the  film  process- 
ing laboratory.  The  next  FPA  meet- 
ing is  expected  to  bring  forth  con- 
crete proposals  aimed  at  expediting 
the  centralization  of  agency  owned 
negative  film  without  sacrificing  re- 
lease print   quality.  '9' 

Roy  Pinney  Productions  Takes 
Over  a  N.Y.  Studio  Building 

"•«  Ko\  Pinnei  I'mductions.  Inc.. 
has  taken  over  the  three-story  build- 
ing at  149  East  69th  Street.  New 
\  ork.  an  address  once  well  known 
as  that  of  Edward  Steichen.  one  of 
America's  greatest  photographers. 
The  studio  is  lOU  feet  by  2.5  feet, 
with  a  skylight  covering  half  the 
area. 

Mr.  Pinney,  engaged  in  produc- 
ing a  film  series  for  television 
starring  Ivan  T.  Sanderson,  will 
accompany  the  scientist-author-ex- 
[ilorer  on  an  archaelogical  expedi- 
tion to  Mexico  next  month.  ^ 
*        o         » 

46,989  16mm  Sound  Projectors 
Made  by  U.S.  Firms  in  '54 

♦  According    to    the    re-      

cently-relcased  19.S4  Cen- 
sus of  Manufacturers  of 
the  L  .S.  Department  of 
Commerce,  there  were 
46.989  16mm  sound  pro- 
jectors (both  optical  and 
magnetic  I  manufactured 
in  that  year.  Total  value 
was  S19-473.000  (at  fac- 
tory I .  There  were  37.- 
86.S  optical  projectors 
made  and  9.12.5  opti- 
cal-magnetic projectors. 
1954  screen  volume 
totaled  S9..561.n00.  up 
fr..rn  S.5..599.()()()  of  lb. 
previous  year.  U' 


Nat'l  Projection  Rental  Service   , 
Nov/  Has  Facilities  in  44  Cities 

♦  III  il>  lii>L  1  I   lb-  of  ii|ii-iali..ii. 

the  .\ati<jnal  Projection  Hi-ntal  .Serv- 
ice, voluntary  cooperative  organiza- 
tion of  audio-visual  firms  who  ))ro. 
vide  meeting  and  convention  projec- 
tion services  of  all  kinds,  has  ex- 
tended its  membership  to  key  firms 
in  44  I  .S.  cities. 

Organized  bv  Ray  Swank  of 
Swank  Films.  St.  Louis,  and  Tom 
Roberts.  Chicago,  head  of  Midwest 
\'isual  Equipment  (]o..  these  firms 
rent  projection  and  recording  etpiip- 
ment  of  all  types,  provide  operators, 
screens,  etc..  for  business  meetings. 
Coast-to-coast  lieup  gives  clients  a 
single,  responsible  source  to  handle 
showings  for  large  or  small  groups 
am  where  in  the  I  .S.  y' 

Carey-Swain,  Florida  Producer, 
Announces  Five   16mm   Films 

♦Five  films  on  various  Florida 
subjects  are  now  being  distributed 
bv  Carey-Swain.  Inc..  film  producers 
and  distributors  located  in  Sara- 
sota. Fla. 

The  film  for  which  the  distribu- 
tors  claim   the   largest   audience   is 
Florida    Glads,    produced    for    the! 
Florida  Gladiolus  Growers  ,\ssocia-, 
tioii.   Other  subjects  include  Indus-] 
trial  Florida,  produced  for  the  State* 
Development :  Tallahassee,  producedf 
for    that    city  s    Chamber    of    Com- 
merce:   and   Having   Fun    in    Sara 
sola,  made  for  the  Sarasota  County 
Chamber  of  Commerce. 

Carev-Swain   has  just   released  a| 
new   film.  Enchanted   ff  alers.  niadi 
for    \^  arm    Mineral    Springs.    Inc. 
Many    familiar    W  est    Coast    scenes 
and  historic  landmarks  are  featuri 
in  the  film  which  traces  the  area's] 
appeal    to    visitors    from    the    early^^ 
Spanish   voyagers   to   20th   Century 
vacationers.      Gasparilla      Pirat 
Bradenton      Conquistadores.      th 
magnificence  of  the  Myakka  Rivei 
Country   and  the   Indian   legend  ol 
the    "lake    of    everlasting    water,' 
W  arm    Mineral    Springs,    highlight 
ibe  colorful  story.  fei 


.JffHAT'S    WHAT    THEY'RE    SAYING    IN    THE    EAST  I 

"RiniJ  it  out  to         ^ 
film-art" 

a  complete 
animation  service 
with  emphasis  on 

INKING 

and 

PAINTING 


Circle  6-2426 


film-art 


41  WEST  47  STREET         • 

^i^THATS     WHAT     THEY  RE 


SERVICE 

NEW  YORK  36,  N.  Y, 

SAYING     IN     THE     EAST  I 
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•*  For  the  heart  of  the  meeting... 

Our  Presentstion   Goes   Professional 

with   Film   and  the   RCA   Projector" 


An  RCA  Projector  belongs  in  every 
meeting,  in  every  plan  when  the  purpose 
is  effective  explanation.  It  shows  your 
product  .  .  .  and  shows  it  off.  Crystal- 
clear,  steady  pictures  reach  out  and 
capture  attention.  Natural  sound  repro- 
duction brings  sound  tracks  to  life. 
And  a  complete  amateur  gets  just  such 
professional  results  with  the  RCA  Pro- 
jector that's  engineered  for  operation 
after  minutes  of  instruction.  Fast  set-up 
and  RCA's  exclusive  Quick-Easy  thread- 
ing help  any  operator  roll  a  show  within 
five  minutes. 

Your  RCA  Audio-Visual  Dealer  has  the 


specialized  knowledge  to  help  you  make 
vour  wisest  choice  among  these  long- 
performing  Projectors  of  dependable 
RCA  qualitv.  There's  the  single-case 
Junior,  the  dual-case  Senior,  the  Mag- 
netic Recorder-Projector,  all  light- 
weight portables.  Back  of  the  model 
you  choose  stands  nation-wide  author- 
ized service  facilities.  You  can  locate 
your  dealer  quickly  by  looking  in  vour 
classified  directory  under  "Motion  Pic- 
ture Projectors,"  or  if  you  prefer,  send 
the  coupon  below  for  some  helpful 
RCA  Projector  brochures  and  your 
dealer's  name.  Get  in  touch  .  .  . 
right   away! 


A\JD\Q-V\SUAl    PRODUCTS 

RADIO  CORPORATION  of  AMERICA 

CAMDBN,  N.  J. 


Radio    Corporation    of    America 
Dept.    F-2S,    Building  15-1.  Camden 


New  Jersey 


Pleaie  send  me  rhe  complete  story  on; 
□  RCA  400  Senior  and  Junior  Sound  fit 
C  RCA  Mognelic  Recorder-Proiectors 

m  Projectors 
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Producing  filmstrips  in  color? 

Your  prints  are  only 

as  good  as  your  masters 

. . .  and  your  masters 

are  at  their  best  when 

we  make  them 

FRANK     HOLMES     LABORATORIES 

7619      SUNSET      BOULEVARD 

LOS     ANGELES     46.    CALIFORNIA 


Wf.te  lor  O'C 


"Blue  Chips"  of  Audio-Visual 

Production  and  Equipment  Are 
Advertised  in  BUSINESS  SCREEN 


"Self  Improvement  Mea 
Stars  Dr.  Norman  Vincent 

Dli.  \iiH\l\:\  Vl.N(.l-,\l  ri;\].K  anil 
Millard  Bennett.  t«ii  nutstanil- 
in^  in>-pira(ional  speakers  whfi  liaxe 
rejiularK  attracterl  thmisaiKls  of 
[leople  tu  their  live  forums  nii 
stlf-iniprovemenl  and  salesmanship, 
have  turned  their  talents  to  a  new 
9()-minute  film  version  of  their  talks, 
tentatively  titled  .S>//  ImprovemenI 
Means  Greater  Success,  and  pro- 
duced b\  \.  F.  Sutton.  Dr.  Peale  is 
the  noted  elerj;\ man  and  authtjr  oi 
the  best-selling  book.  The  Power  oj 
Positive  Thinking.  Mr.  Bennett  has 
been  on  the  lecture  circuit  for  years, 
billed  as  The  I  oice  oj  Selling. 

Back  of  this  new  venture  is 
\  ision.  Inc..  publishers  of  Vision 
and  ViSAO,  Latin  American  news- 
magazines. Branching  out  into  other 
fields  recently.  Vision.  Inc..  has  also 
acquired  the  National  Foremen's  In- 
stitute. Bureau  of  Business  Practice. 
Arthur  C.  Croft  Publications  and. 
soon  to  be  announced.  Science  Pic- 
tures. Inc..  one  of  New  V  ork  s  lead- 
ing film  production  firms. 

Vision.  Inc..  will  present  the  film 
in  worldwide  distribution  "believing 
that  it  will  provide  a  contribution 
in  improving  human  relations  and 
prove  as  inspirational  and  valuable 
to    the    business    executive    as    to 


ns  Greater  Success"  Film 
Peale  and  Millard  Bennett 


Above:  I.  to  r.  A.  C.  Croft,  exec,  vice-presi- 
dent. Vision,  Inc.  pictured  with  Dr.  Normon 
Vincent  Peale  (center)  and  Millard  Bennett  at 
N.Y.  premiere  of  new  film. 

the  \outh  just  Starting  out  in  the 
world.  ' 

As  previewed  recentlv.  there  can 
be  no  doubt  that  Dr.  Peale  and  Mr. 
Bennett  are  immensely  VNinning 
speakers  with  plenty  to  say.  But 
90  minutes  of  straight-from-the- 
shoulder  uplift  does  seem  to  be  an 
awfully  big  dose  at  one  time. 

It  has  not  been  finally  decided 
how  to  break  the  package  up.  but  it 
is  hoped  that  four  or  five  shorter 
films  may  be  fashioned  from  the 
excellent  material.  In  this  form,  the 
two  men  should  prove  to  be  more 


alUaiti\i-  to  the  average  audience 
and  decidedly  effective  in  putting 
across  their  message.  They  have  a 
superb  speaking  presence,  bnmor 
and  good  sense. 

(!o-distributors  of  the  film,  or 
films,  will  be  Arthur  C.  Croft  Publi- 
cations. 10(1  (Jarfield  .Vvenue.  New 
London.  Conn.,  and  I  nited  World 
Films.  Inc..  144.5  Park  Avenue.  New 
^  ork.  ^  S- 

First   Russian   Medical    Films 
Shown  at  A.M. A.  Convention 

♦  Three  of  a  group  of  111  Soviet 
medical  motion  pictures,  the  first  to 
be  shown  in  the  L  .S.  in  many  years. 
\\ere  a  feature  of  the  recentlv-con- 
duded  annual  convention  of  the 
.American  Medical  Association  in 
Chicago. 

The  three  films,  produced  bv  the 
Acadeni)  of  Medical  Science  of  the 
LSSR.  covered  surgical  techniques. 
They  were  selected  from  the  10  sub- 
jects exchanged  with  Russia  as  a 
result  of  a  19.54  request  made  by 
Prof.  B.  V.  Petrovske\  of  the  Acade- 
my during  a  visit  to  Walter  Reed 
Hospital.  .\t  the  request  of  the  State 
Department.  Ralph  Creer.  Director 
of  Motion  Pictures  and  Medical 
Television  of  the  AMA.  cooperated 
in  the  official  exchange. 

The  films  were  produced  in  35mm 
Agfa  color  of  good  quality.  1^ 
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we  are,  first  of  all  BUSINE 


JAMIESUNteb. 


This   new   brochure 
tells  the  complete  s(or/ 
of  Jamieson   film 
Company,   tfs  role  in 
the   development   of 
business  and  industrial 
films,  and  its  many 
creative   and   technical 
services.   We   believe 
you'll   find  it  to   be 
extremely  interesting. 
May  we  send  you  a 
copy?    Just    drop    us    a 
line   at   3875   Bryan, 
Dallas. 


The  production  of  a  motion  picture  is  an 
exacting,  creative  business.  But  it  is,  first 
and  foremost,  a  business.  When  you  in- 
vest the  corporate  dollar  in  film  you  are 
well  aware  that  it  must  pay  a  return, 
either  in  sales,  public  relations  benefits, 
or  training  effectiveness. 
It  is  for  precisely  this  reason  that  at 
Jamieson  Film  Company  we  try  to  ap- 
praise each  new  production  in  terms  of  its 
ultimate  purpose  as  a  business  communi- 
cations tool.  For  we  know  that  the  most 
elaborate  production  and  the  trickiest 
effects,  no  matter  how  much  we  enjoy 
doing  them,  are  wasted  unless  the  picture 
is  carefully  and  thoughtfully  planned  to 
do  the  whole  job  assigned  to  it  with  com- 
plete  effectiveness. 

This  business  approach  to  film  production 
also  places  upon  us  an  obligation  to  give 
our  clients  a  realistic  picture  of  their 
motion  picture  plans:  realistic  costs,  de- 
livery dates,  probable  results.  And  it 
requires  careful  and  attentive  service  on 
every  job,  whether  the  budget  is  large  or 
small. 

The  Jamieson  method  of  doing  business 
has  served  us  well  during  our  forty  years 
of  operation.  More  important,  it  has  en- 
abled us  to  serve  well  such  clients  as 
Texas   Gulf    Sulphur   Company,   Humble 


Oil  and  Refining  Company,  Phelps-Dodge 
Copper  Corporation,  Sinclair  Refining 
Company,  Dresser  Industries,  Three- 
States  Natural  Gas  Company,  Oilwell 
Supply  Division  of  U.  S.  Steel,  Southern 
Union  Gas,  Southern  Pacific  Railway, 
and  many  others. 

If  you  believe,  as  we  do,  that  business 
films  are,  first  of  all,  a  business  invest- 
ment, perhaps  we  should  be  working 
together. 


JAMIESON 

FIIM  COMPANt 


Motion    Picture   Producers    Since    1 91 6 
3825    Bryan     •     Dollos      •     TE-SISS 
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Plays  All  Records  —  3  Speeds  —  33^3   —45  —  78  rpm 

For   Use  With  All  Viewlex  Projectors   150  to  500  Watts. 

Sound  System  Or  Projector  May  Be  Used  Independently. 


m 


BrillianI  pictures  and  clear  "bell-tone"  sound 
in  one  compact  economical  unit  that  has 
delighted  every  educator  and  sales-manager 
who  has  ever  heard  it. 

Two  permanent  needles  •  Separate  tone  and 
volume    controls    •    Uses    filmstrip,    slide,    or 


combination  slide  and  filmstrip  Viewlex  pro- 
jectors •  "Light  Multiplier"  optical  system  — 
2",  3",  5",  7",  9",  11"  lenses  available  with- 
out change  of  condenser  system.  Priced  from 
$124.25  up. 
Write  Dept.  234  for  literature. 


Y^ 


All    VIEWLEX    projectors    are    guaranteed  for  a   lifetime! 


35-01     QUEENS    BOULEVARD,    LONG    ISLAND    CITY    1,    N. 


mtii 


NUMBER 


VOLUME       17 


19  5  6 
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Manufacturer's  Twenty  Member  Motion  Picture  Unit  sets  up  to  shoot  Northrop  F-89D  all-weolher  jet  interceptor  for  sequences  in  Northrop  Training  Deporfmenr  film. 

INDUSTRY'S  USE  OF  16MM  CAMERAS  BROADENS 

Northrop  Aircraft  Demonstrates  Expanded 
Industrial  Use  of  Mitchell  Cameras 

Over  100,000  feet  of  film  were  shot  last  year  by  two  16mm  Mitchell  cameras 
operated  by  a  full-scale  motion  picture  unit  at  Northrop  Aircraft.  Operating  daily 
throughout  the  year,  these  16mm  cameras  provide  impressive  evidence  of  the  rising 
role  of  professional  motion  picture  equipment  in  American  Industry  today. 

Northrop,  a  leader  in  airframe  and  missile  manufacture,  makes  diversified  use  of 
their  Mitchell  cameras.  Motion  pictures  range  from  employee  activities  to  engi- 
neering test  films  — where  re-shooting  is  impossible  and  where  steady,  accurately- 
framed  film  of  superior  quality  is  consistently  delivered  by  Mitchell  cameras. 

No  other  single  camera  is  today  used  by  American  Industry  for  such  a  broad 
range  of  filming  requirements  as  is  the  Mitchell  camera.  Easy  operating  Mitchell 
cameras  help  create  sales,  meet  delivery  schedules,  and  systematize  and  accelerate 
research  and  development.  For  details  about  Mitchell  equipment  that  will  meet 
your  specific  needs,  write  today  on  your  letterhead. 


For  Quality  Control  Film,  Mitchell  camera  104  Rocket  Salvo  of  twin-jet  F.89D  is  cap- 

moves  in  for  close  shots  of  Scorpion  F-89D.  tured  on    16mm   Engineering  Test  film. 


Alaska  Bound  test  pilot  Bob  Love  and  Columnist  Marvin  Miles 
being  filmed  by  Mitchell  camera  for  Northrop  Public  Relations 
Department. 


1^^  ;^uj^ 


*» 


*85%  of  professional  motion  pictures  shown  In  theatres  throughout  the  world  are  filmed  with  a  Mitchell 
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inal  Event  on  the  Spring  Film  Honors  Coiendor 


Mnth  Annual  Cleveland  Festival 

Eighteen   Outstanding   Films  Selected  for  "Oscar"   Awards 
OS  Cleveland   Film  Council    Holds   Ninth   Annual   Screening 


lONEER  Among  the  sponsor?  of 
t-  film  festivals  is  Cleveland  s  Film 
Louiicil.  This  year,  on  June  8  and 
V.  the  Cleveland  group  held  its  9th 
^nnual  Film  Festival,  saluting  a 
|>road  selection  of  the  years  out- 
tanding  sponsored  and  educational 
notion  pictures.  The  traditional 
Cleveland  "Oscar"  award  was  pre- 
ented  to  14  sponsored  films:  four 
vndicated.  independent  productions 
Iso  won  the  coveted  statuettes. 

With  David  Adam.  Council  presi- 
ent,  on  the  rostrum,  the  featured 
ddress  at  the  annual  Awards  Ban- 
uet  w  as  made  by  Floy  de  E.  Brooker. 
xecutive  secretary  of  the  Depart- 
lent  of  Audio-Visual  Instruction, 
lational  Education  Association.  Mr. 
trooker  spoke  on  "The  Crisis  in 
iommunications. " 

Festival  screenings  of  290  titles 
ubmitted  for  honors  .vere  attended 
y  nearly  .300  local  leaders  in  a-\ 
ffairs.  heads  of  community  and 
ivic  organizations,  educators  and 
usiness  spokesmen.  Kenneth  Nash. 

rector  of  the  Education  Depart- 
lent.  Cleveland  Chamber  of  Com- 
lerce.  made  the  awards  presenta- 
ons. 

Cleveland  "Oscar"  winners  were: 

grieulture    an«l    Conservation : 

rizona  and  lis  Natural  Resources, 
28-minule  color  film  sponsored  by 
le  I  nited  States  Bureau  of  Mines 
I  cooperation  with  Phelps  Dodge 
orp.  and  produced  by  Frederick 
.  Rockett  Company.  This  picture 
lows  how  enterprise  found  in- 
ustrial  wealth  in  a  state  considered 
idustrially  nil. 

mployee  and   Industrial  Rela- 


tions: Prodiiclion  rill<^,  sponsored 
li\  Champion  Paper  ii  Fibre  Com- 
pany, produced  by  Wilding  Picture 
Productions.    Inc.  —  a    2T-minute 

riilor  dramatization  of  the  m-i  (---ilN 


Above:  Elizabeth  Hunady,  Cleveland 
Public  Library  and  Eric  A.  Teel,  reg- 
istration chairman,  handle  incoming 
guests  at  Festival. 

and  fundamentals  of  good  personal 
communications  in  industry. 

Sales  Promotion :  What's  It  to 
)  ouy  —  produced  by  The  Jam 
Handy  Organization.  Inc..  for  E.  I. 
du  Pont  de  Nemours  and  Company. 
A  film  about  film  —  this  24-minute 
color  study  explains  the  synthetic 
Mylar. 

Industrial  Processes  and  Re- 
search: Bright  Steel,  sponsored  by 
Bethlehem  Steel  Company  and  pro- 
duced by  Mode-Art  Pictures.  Inc. 
How  Bethlehem  Steel  nraintains  the 
quality  of  its  tin  mill  products  is 
shown  in  this  28-minute  color  film. 

Public  Relations:  The  Ford 
People,  produced  for  Ford  Motor 
Company     by     Raphael     G.     \^'olff 


Studios.  Inc.  In  22  miimtes  of  color, 
this  picture  tells  of  the  huge  em- 
plo\ee  family  engaged  in  Ford 
inass-producti<in. 

Safety,  Industrial  and  General: 
The  Case  of  Officer  Hallibrand.  a 
27-minute  black  white  film  spon- 
sored by  Ohio  Oil  Company  and 
produced  by  Gilding  Picture  Pro- 
ductions. Inc..  which  points  out 
dangers  invohed  in  careless  acts  of 
drivers. 

Travel:  Snows  of  Aorangi,  spon- 
sored by  New  Zealand  Embassy, 
produced  by  New  Zealand  National 
Film  L  nit.  The  South  Islands"  alpine 
ranges,  glaciers,  lakes,  the  snow- 
fields  of  the  North  Islands"  volcanic 
mountains  and  ski  adventure  are 
depicted  in  this  20-minute  color 
traveler. 

Family  and  Community  Rela- 
tionships: The  flov  If  ilh  a  Knije. 
sponsored  by  the  Welfare  Feder- 
ation of  Los  Angeles,  produced  by 
Dudley  Pictures  Corporation,  20 
iiiinutes,  black  white,  which  tells 
how  a  group  of  delinquency-boun<l 
boys  are  brought  to  good  account 
b\  the  formation  of  a  club. 

Health:  They  Learn  to  Live,  spon- 
sored by  United  Cerebral  Palsy  As- 
sociation. Inc..  of  Cuyahoga  County. 
Cleveland,  and  produced  by  Edward 
Fell  Productions.  Inc.  This  12- 
minute  color  film  documents  the  As- 
sociation s  development  of  a  pro- 
gram of  diagnosis,  treatment,  speech 
therapy  and  education. 

Medical  and  Nursing:  Dynamics 
Tuhercle:  In  I  ivo  Observations  of 
Pathogenesis  and  Effects  of  Chemo- 
therapy in  the  Clark  Rabbit  Ear 
Chamber,  sponsored  by  Pfizer  Labo- 
ratories, produced  by  Churchill- 
W  exler  Film  Productions  —  a  30- 
minute  color  film  explaining  the 
formation  of  connective  tissue  in  the 
Clark  rabbit  ear  chamber. 

International:  Turkey: This  World 
ICONTIMED     O.N     THE     NEXT     PAGE  I 


leveland  Awards  Banquet  guests  heard  Floyde  E.  Brooker,  (standing)  executive  secretary,  Dept.  of  Audio-Visual  Instruc- 
on.  Notional  Education  Assn.,  who  spoke  on  "The  Crisis  in  Communications."  L.  to  r.  at  speaker's  table  ore  Eileen  Petrie, 
!Cfy.,  Cleveland  Council;  Kenneth  Nosh,  Ass't  Legislative  Counsel,  Cleveland  Chamber  of  Commerce;  David  G.  Adorn, 
resident,  Cleveland  Film  Council;  Mrs.  Fern  Heckelman,  general  chairman  of  Festival;  Elmer  A.  Treece,  treasurer  of 
ouncil;  and  James  A.  Chesebrough,  director,  Audio-Visual  Center,  Fenn  College,  host  to  this  year's  Festival  screenings. 


Accepting  first  aword  for  The  Jam  Handy 
Organization  film  "What's  It  to  You"  is 
H.  P.  Zuidema  (right).  Sponsor  is  E.  I.  du 
Pont    de    Nemours    and    Company. 


R.  J.  Hoynes,  Film  Department,  Ford  Motor 
Company  (left)  received  "Oscar"  for  "The 
Ford  People"  produced  for  his  company 
by  Raphael  G.  Wolff  Studios,  Inc. 


Donald  Elliott  (left)  accepted  "Oscar" 
award  for  "Production  5118"  on  behalf 
of  Champion  Paper  &  Fibre  Co.  and  the 
producer.  Wilding  Picture  Productions,  Inc. 


Mr.  Nosh  presented  the  "Oscar"  for  Beth- 
lehem Steel  Company's  film  "Bright  Steel" 
to  Donald  Jones  (left)  representing  the 
producer.  Mode  Art  Pictures,  Inc. 


A    NEW    WAY 

TO  HOLD  THINGS  UP  ...  ANYWHERE  ..  . 
LIGHTS  •  PROPS  •  BACKGROUNDS  •  MIKES 
WITHOUT   NAILS   OR   SCREWS   -    WITH  f 

POLECAT  is  a  featherweight,  telescoping  column 
of  1'2  inch  anodized  aluminum  with  an  expansion 
spring  in  the  top.  Adjust  it  once  to  your  ceiling 
height  with  locking  collar.  Then  just  spring  it  in 
and  out  of  place  as  you  please.  Rubber  pods 
top  and  bottom  protect  ceilings  and  floors.  POLE- 
CAT can't  be  knocked  over  .  .  .  and  takes  less 
floor  space  than  a  silver  dollar. 
HOLDS  400  POUNDS 
Two  POLECATS 


POLECAT 


Adjust  —  push  up  —  it's  done 

Mokes   a    perfect    mobile,    lightweight   for    lights, 
'ith  cross  piece  and  fitting  can   be   used   to   hold   a   roll   of 
background  paper,  props,  flats,  etc.  Perfect  for  location  filming. 
BROCHURE   ON   REQUEST 


SPLICE-O-FILM 


AUTOMATIC 
SPLICER 

for  8mm-16inm 

combination  &  35mm 

with   the   Exclusive 

PRESET  SCRAPER! 


A  PERFECT  SPLICE  EVERY  TIME  AUTOMATICALLY 

The  major  cause  of  film  failures  is  poor  splicing  .  .  .  and  the  major 
cause  of  poor  splicing  is  improper  scraping  (either  too  much  or  too 
little).  SPLICE-O-FILM  solves  both  of  these  problems  with  its  automatic 
scraper  thot  takes  off  exactly  the  right  depth  of  emulsion  every  time 
.  .  .  regardless  of  applied  pressure. 

SPLICE-O-FILM  is  a  precision  tool  .  .  .  imported  from  England.  It  has 
a  precision-ground  tungsten  steel  scraper  that  is  preset  and  ready  for 
making  thousands  of  splices. 

BROCHURE    ON    REQUEST 


ft&i 


FLORMAN  &  BABB 


Phone:  Murray  Hill  2-2928 
Cable  Address -FLORBABB,  N.Y. 


Cleveland's  Festival: 

(CONTINUED  FROM  PRECEDING  PAGE  I 

of  Ours,  produced  by  Dudley  Pic- 
tures. Inc..  for  the  Turkish  Infornia- 
tion  Office,  which  affords  a  14- 
minute  color  tour  of  present  da\ 
Turkey. 

Gardening  and  Home  Improve- 
ment: The  Promise  oj  Spring. 
sponsored  by  the  .Association  of 
Bulb  Growers  of  Hollarul.  Inc.,  pro- 
duced bv  D.P.M.  Productions.  Inc. 
\  complete  demonstration  of  how 
to  get  the  best  results  with  Dutch 
bulbs  is  provided  by  this  17- 
minute   color   view. 

Career  Guidance;  Recruitment 
and  Training:  Airman  Smith. 
sponsored  and  produced  by  North- 
rop Aircraft.  Inc.  Shot  at  Air 
Force  bases,  this  29-minute  color 
film  portrays  the  beginning  of  a 
young   man's   air  career. 

Teaching  and  Classroom  — 
Sciences  (  Secondary  and  College  i  : 
The  Living  Bird,  produced  by  Murl 
Deusing  Film  Productions,  which 
describes  bird  flight  and  other 
powers,  habits  for  14  minutes  of 
color. 

(Teaching  and  Classroom  — 
Humanities — Secondary  and  Col- 
lege 1  Mooli — Child  oj  New  India. 
a  1.5-minute  color  picture  produced 
bv  Atlantis  Productions.  Inc.. 
showing  the  changes  in  India  in 
recent   times. 

(Teaching  and  Classroom.  Ele- 
mentary I  The  Story  of  the  Pil- 
grims. I  and  II.  produced  by  String- 
time  Productions  for  McGraw-Hill 
Book  Co.  .\  28-minute  silent  color 
film,  this  is  the  story  of  the  Pil- 
grims" exile  and  events  leading  to 
the  first  settlement  at  New  England. 

.\rtg  and  Crafts:  The  Haitian 
Primitive,  produced  by  Carlin 
Films,  a  13-minute  color  survey  of 
work  being  done  b\  artists  in  Haiti. 

Experimental:  0  Dreamland,  pro- 
duced   b\    Kinesis.  ^ 

Artist's  sketch  of  new  modern  building 


One  of  18  Cleveland  Juries 


Swank's,  St.  Louis  Audio-Visu 
Firm,  to  Occupy  New  Buildinj 

M  Plans  to  oc(up\  a  building  pi 
\  iding  10.0(10  square  feet  of  sa 
area  have  been  announced 
Swank's.  St.  Louis  audio-visi 
equipment  center  and  film  libra: 
The  firm  intends  to  substantia 
increase  its  clientele  in  the  ineti 
politan   area   and   elsewhere. 

The    new    area    will    be    used 
better    display    the    large    array 
audio-visual      equipment      whi 
.'>wank's      supplies      to      indust 
churches  and  schools.  Swank  s  v 
occupy  two  levels  in  the  new   qu 
ters.   The   entire   first   floor   will 
for    sales    and    service,    the    lov 
level    for    storing    new    and    ran 
equipment.  Films  in  Swank  s  ren 
library    will   be   maintained   in   I 
lower  level.  All  acoustical  areas 
the  air-conditioned  building  will 
of    the    "random    type"    for    sou 
fidelity. 

An  innovation  will  be  an 
rangement  for  returning  rent 
films.  Customers  will  be  able 
return  films  any  hour  of  the  c 
or  night  without  leaving  their  c 
—  by  using  a  built-in  weath 
protected  receptacle  and  gravi 
chute.  Swanks  customers  may  a 
use  "shopping  carts'" — superman 
style — assembling  their  needs  fr 
various  departments.  .\  number 
sound-proof  screening  rooms  will 
provided. 

Through  a  national  organizati" 
Swanks  has  service  facilities  a 
offers  on-the-spot  service  person 
and  projection  and  sound  operat 
in  every  part  of  the  country. 

for  Swank's,  St.  Louis  oudio-visuol  fi 
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yhec  a/t^  umXed... 


to  tke  National  Convention 
for  everyone  interested  in 
AUDIO-VISUAL  MATERIALS 
AND   EQUIPMENT 


NATIONAL 
AUDIO-VISUAL  CONVENTION 
AND  TRADE  SHOW 


Hotel  Sherman,  Chicago    •    July  22-25 


Including  Separate 


Meetings 


•  National  Audio-Visual  Association 

•  Educational  Film  Library  Association 

•  A-V  Workshop  for  Industrial  Training  Directors 

•  Chief  State  School  A-V  Officers 

•  Industrial  Audio-Visual  Association  (Regional  meeting  only) 

•  Agricultural  Audio-Visual  Workshop 

•  A-V  Conference  of  Medical  &  Allied  Sciences 

•  Religious  Audio-Visual  Conference 


'...  THE  NATIONAL  AUDIO-VISUAL  TRADE  SHOW. 


Largest  exhibit  of  Audio-Visual   Equipment  and  Materials 
in   history  .  .  .  Projectors,   Recorders,    Films,  Filmstrips, 
Accessories.  170  Exhibit  Booths,  130  Exhibitors. 


for  f\jr\her  Information,  Write  to 


N  A  T  I  O  «  « 

AUDIO 

visuA_L|^4 


NATIONAL  AUDIO-VISUAL  ASSOCIATION 


2540  Eastwood  Avenue,  Evanston,  Illinois 

Admission  Policies:   Audio-viiuol   users  ond   buyers   are  admitted   to   the   Convention    upon    registrotion   with   ony   of  the  constituent  groups.  Audio-visuo/   deofers,  monufoc- 
turers   and   others   eligible  for   membership    in   the  Notional    Audio-Visual   Association   must  opply  for  such   membership   before   being   odmitted.   For  details  contact   NAVA. 


Your  public  relations  story  on 


FILM 


'®<'#. 


^fc 


^h. 


*»9 


Modern  gets  it  there! 

For  your  film,  use  the  specialized  services 
of  the  only  national  network  exclusively 
devoted  to  distribution  of  sponsored  films 

Motion  pictures  have  the  power  to  deliver  a  public  relations  story  in 
a  way  insuring  that  your  message  is  fully  understood  and  retained. 
The  attainable  impact  of  the  movie  coupled  with  the  fact  that  you  get 
on  actual  count  of  the  number  of  people  seeing  it  means  that  you 
are  using  a  medium  which  enables  you  to  report  specific  results  to  your 
board  of  directors. 

Distribution  of  sponsored  public  relations  films  via  television,  theatres, 
and  16mm  audiences  is  the  job  that  is  being  done  by  Modern  for 
hundreds  of  leading  business  concerns  and  trade  associations.  Just  as 
you  call  on  the  services  of  a  qualified  producer  for  the  production  of 
your  film,  you  should  also  call  on  the  services  of  a  qualified  distributor 
to  make  certain  that  your  motion  picture  reaches  the  screen  in  front 
of  the  people  who  are  important  to  you. 

If  you  have  a  film  program  or  are  planning  one,  you  owe  it  to  yourself 
to  find  out  what  Modern  can  do  to  help  you.  Call  us  or  write  any  of 
the  offices  listed  below. 


NEW  YORK  JUdson  6-3830 

45  Rockefeller  Plaza,  New  York  20,  N.Y. 

CHICAGO  DEIaware  7-3252 

1     Prudential    Plaza,    Chicago    1,    III. 

DETROIT  TEmple  2-4211 

1  224  Maccabees  Building,  Detroit  2,  Mich. 

LOS   ANGELES  MAdison  9-2121 

612  S.  Flower  Street,  Los  Angeles  17,  Cal. 


J(/Mm 
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Job  security  through  improved  selling  skills  is  one  film's  mission  (see  "The  Story  of  a  Star"  on  page  39). 

The  Wnmaii's  Angle  and  the  Screen 

"A   Powerful,   Neglected   Influence"  Women's  Interests  Have  Broadened  Immensely 
Today's    Feminine    Audiences    Are    Alert  to    Useful,    Informative    Sponsored    Films 


I\  These  Days  of  easier  homemaking  and 
speedy  communication,  women  are  becom- 
ing the  number  one  target  for  any  kind  of 
film  message  that  might  be  in  the  family  interest. 

The  greatest  influence  in  the  world  is  helping 
li'  form  public  opinion  or  create  a  desire  for  a 
iie«  product,  all  of  which  is  just  a  lot  of  talk  that 
got  someplace.  Women  can  get  it  there  faster  and 
better  than  anyone. 

A  three-year  survey  on  habits  and  motivations 
of  women  was  made  b\  Kay  Metz.  director  of 
women's  programs  f()r  (^)uaker  Oats  Company,  by 
questionnaire  plus  a  lot  of  old-fashioned  talk  over 
coffee  cups.  It  shows  what  has  long  been  suspect- 
ed —  a  womans  influence  is  not  limited  to  the 
economic  front  where  she  is  the  country's  biggest 
purchasing  agent  and  comptroller  of  the  budget. 
She  is  also  a  potent  factor  in  shaping  her  hus- 
bands  opinions,  attitudes  and  activities. 

A  Great  Awakening  Is  Taking  Place 

Mrs.  Metz.  one  of  our  nations  most  prolific 
writers  on  women,  in  19.55  spoke  before  more 
than  .50.01)0  members  of  her  sex  in  every  part  of 
the  U.  S.  She  is  currently  using  a  new  film. 
Waste  Nol.  Want  Not.  to  clinch  her  verbal  mes- 
sages in  a  grass  roots  campaign  in  behalf  of  the 
Citizens  Committee  for  the  Hoover  Report,  with 
which  her  company  is  cooperating. 

In  polling  some  7.600  women,  she  found  a 
great  awakening  taking  place.  They  have  one 
thing  in  common,  whether  in  business,  on  a 
farm,  in  a  factory  or  home.  They  worry  about 
the  same  national  problems  and  in  this  order  — 
68  per  cent,  unnecessary  government  spending; 
51  per  cent,  high  taxes;  and  4.3  per  cent,  the 
threat  of  communism. 

The  result  that  really  presents  a  challenge  to 
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the  film  industry  is  closer  to  home.  Eighty-six 
per  cent  said  they  are  planning  a  definite  self- 
improvement  program  including  interests  in 
every  area,  more  participation  in  community 
affairs,  planned  study  courses  and  greater  care 
in  selecting  material  to  use.  Previous  studies  in- 
dicated the\  were  reading  more  for  excitement, 
entertainment,  fulfillment  than  for  information 
or  knowledge. 

There  are  more  women  in  America  than 
men.  a  plurality  of  25  million.  They  are  not  only 
numerically  stronger,  but  control  the  private 
wealth.  \^  omen  own  55  per  cent  of  all  savings 
accounts,  hold  title  to  40  per  cent  of  real  estate, 
own  50  per  cent  of  industrial  stocks,  inherit  68 
per  cent  of  all  estates  and  are  beneficiaries  of 
more  than  80  per  cent  of  insurance  policies.  They 
also  make  up  the  largest  influence  group  of 
all  time. 

Woman's  Influence  as  Buyer  and  Citizen 

Of  keen  interest  is  the  degree  of  womans 
influence  in  this  expansive  field  and  the  direction 
it  takes.  Hers  is  a  small  world,  not  because  she 
wishes  it  so,  or  because  it  must  always  be  so. 
She  has  a  buying  power  that  reaches  right  into 
the  market  places  of  New  York,  Chicago  and 
San  Francisco,  moral  values  and  a  tenacity  that 
can  unseat  unwary  politicians,  and  an  intense 
desire  to  explore  with  her  family  the  new  wonder- 


world  of  invention  and  product  development  that 
makes  her  living  standard  the  highest  in  the 
world. 

The  manufacturer  has  only  begun  to  realize 
the  possibilities  of  mass  merchandising  that 
came  when  television  brought  its  instantaneous 
message  into  the  living  rooms  of  millions.  That 
sales  message  is  being  considerably  refined  by 
judicious  film  production  that  has  put  such  com- 
munication on  an  entertainment  level.  There  is 
a  storv  to  be  told,  and  told  well. 

Public  Service  Films  for  Television 

Television  stations  preview  films  for  possible 
public  interest  value  on  a  sustaining  basis,  gen- 
erally choosing  those  with  13  and  one-half  to 
27  minutes  running  time.  They  look  for  high 
professional    quality    with   the   least    amount   of 

IC()^TI^■LiED      ON      THE      FOLLOWI.NG      P^GESI 

Theatre  audiences  contain  a  large  proportion  of 
feminine  viewers;  good  short  subjects  in  the  public 
interest  get  widespread  acceptance. 
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(liicct  ;ul\erlising.  Spiinsoieil  film?  an-  « iilely 
accepted  In  television  stations  and  audiences. 

The  same  type  of  film,  except  for  running 
lime,  is  wideK  used  in  motion  picture  theatres — 
chain,  independent  and  drive-in.  They  must  be 
made  so  tliat  the  audience  will  acee|)t  them  as 
part  of  the  regular  |)rograni.  Ideal  length  for 
such  showings  is  10  to  12  minutes,  hut  they 
may  run  to  20  minutes,  depending  on  suliject 
matter    and   treatment. 

Road  shows  draw  average  audiences  of  400 
in  summer  rural  and  resort  circuits.  Here  is 
a  rea(h  market  for  short  subjects  added  to  the 
regular  film  fare.  These  often  are  underwrit- 
ten bv  merchants  who  remain  open  on  show 
night. 

Meet  "Mrs.  Middle  Majority  Housewife" 

A  composite  emerging  fr()m  Mrs.  Metz's  sur- 
vey might  he  called  Mrs.  Middle  Majority  House- 
wife, who.  released  from  a  dreary  pattern  of 
daily  activity,  has  imagination  and  interest  that 
knows  no  bounds.  Her  "want-to-know"  extends 
into  every  field  of  endeavor  with  a  desire  to 
participate  with  her  family-  members  of  her  club 
and  others  in  the  comnmnity  to  explore  these 
new'  vistas.  Discussions  at  meetings  w'ill  depend 
on  the  wealth  of  information  that  can  be  offered 
best  through  the  film  medium. 

She  is  close  to  her  family  but  not  as  home- 
bound  as  traditional  concepts  would  have  it.  She 
is  a  citizen,  a  stockholder,  a  club  member,  a 
community  worker,  an  educator,  a  church  goer 
with  the  power  of  influencing  someone  in  each 
group.  She  is  concerned  with  the  welfare  of  her 
family,  the  community  and  the  nation.  She  is  a 
conservative  in  her  economic  thinking  and  in- 
fluences her  husband  in  that  direction.  The  de- 
gree of  that  influence  is  in  direct  proportion  to 
efTorts  directed  at  her  by  her  husband's  company, 
outside  interests,  or  both. 

A  club  meeting  is  a  special  event  devoted  to 
matters  important  to  health  and  happiness  of  a 
w'otnan.  She  wants  her  role  in  government,  fi- 
nance and  education  sharply  defined  by  a  film, 
speaker  or  club  officer.  She  has  a  social  idealism 


In  films  like  'Beauty  for  Keeps" 
(Johnson  Wax)  feminine  viewers  get 
useful   facts   on    modern    home   core. 

that  sharpens  interest.  l*"ift\  two  per  cent  of  the 
women  polled  by  Mrs.  Metz  said  they  intend  to 
become  more  active  politically,  to  do  more  than 
just  cast  a  vote  in  general  elections.  Thanks  to 
such  items  as  frozen  foods,  ready  mixes  and 
diaper  service,  women  have  time  for  such  efforts. 
Only  a  few  years  ago  it  took  5.5  hours  to 
prepare  three  meals  a  day  for  a  family  of  four. 
Today  she  can  do  it  in  an  hour  and  3.5  minutes, 
a  gain  of  nearly  four  hours  a  day  for  shopping 
or  group  activities. 

Experts   in  Selling  Products,   Not  Ideas 

No  expense  has  been  spared  in  developing 
experts  in  merchandising  and  selling  products  to 
women.  Psychological  researchers  have  analyzed 
her  wants,  probed  her  suppressed  desires,  studied 
her  weaknesses  and  moods.  As  result  there  are 
many  experts  in  selling  to  women,  but  few  adept 
at  selling  ideas. 

The  influence  of  a  wife  has  long  been  recog- 
nized among  the  professions  as  any  woman  mar- 
ried to  a  doctor,  clergyman,  teacher  or  any 
executive  very  well  knows.  Because  of  their 
numerical  strength,  what  American  women  think 
can  be  as  important  as  what  they  buy. 

Manifold  interests  of  the  highly  organized 
women's  clubs  offer  a  potential  audience  that  is 
astronomical.  National  Congress  of  Parents  and 
Teachers  alone  has  8.822.694  members  in  39.000 
associations  w  ith  General  Federation  of  Women's 
Clubs  a  lesser  but  equally  potent  815.000.  Three 
million  women  of  all  ages  participated  in  Young 
Women's  Christian  Association  activities  in  1954. 


Employee  noon-hour  film  showings  on   convenient,  profitable   16mm  sound  equipment  con  reach  an  im- 
portant segment  of  the  feminine  audience  within   shops  and  offices.  (Illinois  Central  photo.) 


and  the  (iirl  Scouts  in  the  same  year  accouiiliil 
for  2.280.972.  Others  in  top  brackets  are  the 
Arneriian  Association  of  I  iiiversity  Women  with 
131.1)011:  Camp  Fire  (;irls  392.(ioi):  Woman'- 
Christian  Temperance  Iriion  400.001):  l)aughter> 
of  the  American  Revohilion  I70..H43:  and  Al- 
trusa  12.000. 

Films   Can    Help    Her   Reach   Good    Decisions 

Mrs.  Middle  Majority  Housewife  often  is 
lonely  and  feels  isolated  from  the  world,  even 
from  those  closer  to  her.  She  struggles  constantly 
against  feeling  that  the  work  a  homemaker  does 
is  not  terribly  important.  Anything  a  good  film 
program  can  bring  her  is  apt  to  be  deeply 
appreciated. 

She  is  unable  to  reason  clearly  on  new  and 
strange  questions,  and  accepts  the  decisions  of 
others  in  proportion  to  her  confidence  in  the 
speaker,  the  writer,  the  boss,  the  union  steward, 
political  candidate  or  community  worker.  In 
planning  films  for  this  audience,  always  discuss 
situations,  projects  and  ideas  that  she  can  inter- 
pret out  of  personal  experience.  If  you  want  her 
to  have  a  good  opinion  of  your  product  or 
company,  give  her  information  and  more  in- 
formation. 

No  one  can  do  that  hut  your  coiripan\  or 
association,  and  through  a  special  program  de- 
signed for  just  that.  This  is  essential,  but  the 
best  possible  presentation  is  a  failure  if  heard 
and  seen  by  only  a  few.  Films,  either  through 
community  programs  or  television,  will  get  a 
message  across  faster  and  better  than  any  other 
medium.  They  offer  opportunity  for  group  dis- 
cussion, and  if  conducted  by  able  leaders  will 
motivate  the  people  in  the  audience  nmch  faster. 

Roger  W.  Gerling,  secretary  of  the  customer 
relations  council,  American  Trucking  Associa- 
tion, calls  wives  a  "powerful,  neglected  influ- 
ence." 

Study  clubs  gain  in  popularity  as  more  wom- 
en seek  in  their  own  lives  the  key  to  world  peace, 
relating  their  own  activities  lor  lack  of  them) 
to  the  building  of  an  orderly  world. 

Economic   Facts   Are   a    Key   Subject   Areo 

Credit  is  a  subject  that  can  be  connnunicated 
to  women  without  using  a  measuring  cup  and 
teaspoon,  as  money  is  listed  as  the  most  frequent 
cause  of  discord  in  the  home.  Since  women  spend 
80  cents  of  every  dollar,  they  should  have  in- 
formation on  the  subject  without  turning  to  the 
financial  page.  "Before  you  sign  on  the  dotted 
line"  would  be  a  film  subject. 

Household  Finance  Corporation  takes  a  well- 
considered  recognition  (jf  the  women  puldic  \ia 
a  film  library  with  information  on  money  man- 
aging such  as  Make  Sense  ff  illi  )  our  Clothing 
Dollars  to  help  the  family  solve  budget  problems. 
Ihe  film  is  loaned  free  and  is  accompanied  bv 
booklets  of  the  same  title. 

The  banking  industry  has  discovered  that  in 
selection  of  the  family  bank,  the  wife  picks  the 
institution  on  her  own  about  26  per  cent  of  the 
lime,  helps  the  husband  make  the  selection  23 
per  cent  of  the  time,  and  influences  the  remain- 
ing 51  per  cent  of  the  decisions. 

Behind  Your  Telephone  Kill  takes  tlie  A  T 
and  T  customer  behind  scenes  of  servicing  the 
millions  of  dail\  telejihone  calls  and  the  complex 
machincrv   that  reduces  bookkeeping  cost. 

Mental    health    is   of   ureat    interest.    Mothers 
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feel  it  important  to  kno«  the  nature  and  symp- 
toms of  mental  ills  and  know  when  members  of 
the  family  need  aid.  A  lot  fewer  young  wives 
would  go  home  to  mother  if  they  understood  the 
pressure  under  which  their  husbands  work.  Hear- 
ing aid  makers  approached  the  hearing  problem 
sympathetically  I  and  successfully  I  with  a  12  vear 
crusade  with  intelligent  use  of  films  that  point  up 
problems  of  hearing  deficiency,  correction  and 
acceptance  of  mechanical  aids.  Prints  were  made 
for  free  showings,  «ith  significant  response  from 
women's  groups. 

Job  Security  Is  Another  AAaior  Concern 

A  major  concern  is  job  security.  One  of  the 
many  women  who  wrote  their  thanks  to  the 
Quaker  Oats  Company  on  its  program  for  wives 
of  employees  said  "God  bless  the  company  that 
takes  an  interest  in   its  wedded  relatiyes."  Mrs. 


"This  Is  Life"  (American  Meat  Institute)  presents  a 
colorful  story  of  real   interest  to  women's  groups. 

Metz  receives  four  or  five  letters  a  week  from 
industrial  concerns  seeking  her  counsel  in  setting 
up  womens  programs. 

Two  women  were  appalled  at  school  dropouts. 
They  learned  that  about  half  of  all  fifth  graders, 
as  a  national  average,  would  leave  school  before 
graduation.  Finding  that  with  many  it  is  a 
financial  problem,  they  got  busy  and  arranged 
part  time  and  summer  work,  making  it  possible 
for  many  to  stay  in  school.  They  reasoned  that 
these  immature  and  ill  equipped  children  would 
make  up  the  labor  supply  from  which  their  hus- 
bands" company  would  have  to  draw. 

An  Authentic  Series  on   Child   Behavior 

Campus  Films  launched  a  series  about  chil- 
dren, after  more  than  10  years  of  study,  which 
appeal  to  maternal  audiences  because  of  their 
authenticity.  A  special  clubroom  with  concealed 
cameras  caught  the  youngsters  in  relaxed  mo- 
ments, showing  the  growth  on  emotional,  physi- 
cal and  language  levels.  The  picture  is  considered 
a  requisite  for  civic  and  school  groups  forming 
play  schools  as  part  of  their  communities. 

The  ladies  turned  out  in  large  numbers  to 
push  for  change  in  the  representational  structure 
of  the  State  of  Illinois  after  showings  of  Sarra's 
film  on  The  Blue  Ballot  Reapportionment  Amend- 
ment. It  was  written  by  a  woman  staff  member 
and  designed  for  statewide  showing  before  w'om- 
en  s  groups.  It  sparked  one-woman  campaigns  as 
well  as  mass  efforts  such  as  that  of  the  League  of 
Women  Voters. 

Women  want  to  make  government  by  the 
people  a  stronger  reality,  and  films  on  citizen 
(continued     on     page     f  I  f  t  y  I 


Hdu  to  Reach  Feminine  Audiences  With  Your  Films 

AN  ANALYSIS  OF  MOST   EFFECTIVE  CHANNELS  OF  DISTRIBUTION 


THE  EDIIORS  of  Business  Screen  have 
survcved  the  broad  patterns  of  16mm. 
Television  and  Theatrical  Distribution  al- 
fecting  the  great  feminine  audience  for  spon- 
sored motion  pictures  and  slidefilms.  Om 
conclusions  will  be  helpful  in  determininj; 
the  potential  success  of  any  campaign  di- 
rected at  this  important  segment  of  the  total 
U.S.  population: 

1.  A  word  of  caution  is  important  in  the 
area  of  Hinnn  direct  tlistribiition  to  atlult 
women's  clubs  and  organizations.  While  this 
audience  can  be  reached  by  direct  shi])- 
ment  of  prints,  adult  women's  groups  usual 
ly  have  to  make  arrangements  to  borrow 
sound  equipment.  To  be  sure  of  equipment 
availability,  a  pre-release  survey  is  indicated 
to  program  chairmen  and,  if  the  groups  are 
large  enough  (as  in  major  metropolitan 
centers),  the  sponsor  may  well  arrange  for 
projection  service  through  such  organizations 
as  the  National  Projection  Rental  Service. 
Cost  of  this  averages  about  $20-S2r)  per 
group,    including    operator,    projector    and 

screen. 

•  *        • 

2.  Teen-age  girls  can  best  be  reached 
through  junior  and  senior  high  school  book- 
ings for  which  commercial  distributors  are 
well-equipped.  Most  (95%)  of  all  U.S.  high 
sdiools  have  16mm  sound  equipment.  Cost 
of  bookings  ami  shipments  onlv  is  entailed. 
-\  promotional  mailing  through  the  serv- 
ices of  a  commercial  distributor  will  get  an 
excellent  response  on  consumer  cdiuation. 
home  economics,  grooming  and  similiar  suIj 
jects  for  interested  sponsors. 

*  *       » 

3.  -\duU  women's  audiences  are  most  easil)' 
reached  tlirough  ^ijnmi  theatrical  channels, 
including  drive-ins,  where  interesting,  gen- 
eral interest  short  subjects  of  lO-mimue 
length  in  color  or  black  and  white  are  wel- 
comed by  theatre  managers  and  bookers. 
-\gain.  it  is  important  to  consider  the  serv- 
ices of  professional  distributors  who  know 
this  field.  Booking  arrangements  are  based 
on  cost  of  service  only  since  no  payment  is 
made  to  the  theatre  for  screen  time.  Con 
suit  these  distribution  specialists  during  the 
creative  phase  of  your  contemplated  film. 
The\   know  \vh.it  the  theatres  will  actept. 


4.  Adult    and    teen-age    women's    audiences 

are  also  reached  via  sustaining  or  public 
service  16mm  filiu  releases  to  television  sta- 
tions. Subject  matter  of  primary  importance, 
with  a  miniimmi  of  commercialism  permis- 
sable.  Om-  television  contacts  indicate  that 
stations  will  welcome  news-worthy  or  highly- 
interesting  short  subjects  of  five,  seven,  ten 
and  thirteen-minute  lengths  for  their  wide- 
spread afternoon  and  morning  programs  di- 
rected at  women's  audiences.  .About  74  of 
more  than  400  tv  stations  are  already  equip- 
ped for  color  film  transmission.  Specializing 
distributors  will  handle  shipments  to  tv 
stations. 

5.  The  general  IBmni  audiences  ol  adult 
groups  and  teen-agers  will  include  a  large 
percentage  of  feminine  viewers.  Lower  cost 
of  promotion  and  a  higher  percentage  of 
hooking  returns  can  be  achieved  through 
general  distribution,  specifying  only  "adult" 
or  "teen-age"  categories.  This  broad  audi- 
ence is  very  satisfactory  for  such  subjects  as 
economic  education,  traffic  and  home  safety, 
gardening,  travel,  home  care  and  decoration 
(remodeling,  etc.)  and  health  education,  as 
a  few  examples. 


6.  Special  women's  audiences  can  be  reached 
through  direct  projection  utilizing  continu- 
ous or  semi-automatic  16mm  sound  or  slide 
projectors  at  women's  conventions,  county 
fairs,  open-air  showings  through  merchant- 
sponsored  arrangements  and  in  the  im- 
portant area  of  retail  department  store 
showings  in  specialty  departments  such  as 
maternity  wear,  rugs  and  draperies,  home 
lurnishings.  wedding  apparel,  etc.  Most  large 
retail  stores  welcome  sponsor  material  which 
can  be  promoted  for   point-of-sale  showing. 

*       *       * 

7.  Finally,  it  is  important  to  use  sight/sound 
media  to  train  and  inform  retail  store  per- 
sonnel handling  sponsor  lines  of  merchan- 
dise, apparel,  textiles,  etc.  Sound  slidefilms 
are  a  most  effective  medium  for  retail  store 
education.  Such  groups  as  the  National  Re- 
tail Furniture  -Association,  etc.,  have  made 
excellent  use  of  this  medium.  Clerk  showings 
of  consumer  films  are  also  good  training 
procedure  for  the  manufacturer.  ^' 
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Shnwtime  for  Savings  Bonds 

Motion    Pictures    for     16mm,    Television    and    Theatrical 
Audiences  Help  Stimulote   U.S.   Savings   Bonds   Program 


"The  Red,  White  and  Blue  Line"  a 
10-minute,  16mm  film  starring  Tyrone 
Power  is  a  current  bond  film. 

TIIROIGH  THE  W.4R  -\.ND  ViCTORV 
Loan  campaigns  of  the  40"s. 
nearly  every  facet  of  the  film  indus- 
try participated  in  the  distribution 
and  showing  of  hard-hitting  films 
which  brought  the  impact  of  battle- 
finrits  lo  communities,  factories, 
union  halls  and  crossroads  where 
Bond  Drives  were  being  conducted. 
Today,  in  this  15th  Anniversary 
Year  of  the  Series  E  Savings 
Bonds  and  of  the  PavroU  Savings 
Plan,  some  40  million  Americans 
have  a  cash  stake  of  more  than  840 
billion  in  both  Series  E  and  the 
later  Series  H  (introduced  in  19.52) 
Savings  Bonds. 

1  his  huge  reservoir  of  future  pur- 
chasing power  is  supported  within 
4().t)00  companies  \\ho  have  the 
Payroll  Savings  Plan,  with  8  million 
employed  men  and  women  investing 
■Slot)  million  per  month  in  Series  E 
Bonds  purchased  under  the  Plan. 
Clearly  the  U.S.  Savings  Bond  pro- 
gram is  of  vital  concern  to  all  Ameri- 
cans, as  is  its  continued  growth  to 
the  United  States  Treasury. 

14  Films  Available  Now 
Motion    pictures    ha\e    continued 
their    important    informational    and 

A  monthly  kit  of  U.S.  Savings  Bond  television  advertising  material  containing 
these  visual  ond  printed  elements  is  sent  to  all  U.S.  television  stations. 


ttis\)iratioj\itl  roles  in  the  L  .S.  Sa\- 
irigs  Bond  program  throughout 
these  LS  years.  Today.  14  motion 
pictures  and  a  total  print  inventory 
of  nearly  4.000  films  are  being  dis- 
tributed through  the  local  facilities 
of  state  sales  directors  of  the  Sav- 
ings Bonds  Division.  In  this  peace- 
time era.  entirely  different  themes 
motivate  purchasers  of  bonds. 
America  the  Beaulijul  a  20-minute 
Technicolor  subject  which  portrays 
the  beauty  and  strength  of  Ameri- 
ca and  its  people,  is  the  most  popu- 
lar film  currently  in  use. 

Another  Warner  Brothers  short. 
Poller  Behind  the  Nation,  also  has 
more  than  .500  prints  in  circulation. 
Its  stirring  narration  and  moving 
nmsic  tell  the  story  of  the  building 
of  the  nation  down  to  the  abundant 
present. 

Armed  Forces  Contribute  Titles 

L  .S.  Marine  Corps  and  Army 
Signal  Corps  films  like  Uncommon 
I  alor  and  A  Free  People  are  doing 
a  job  in  the  Savings  Bond  program, 
aided  by  the  specific  missions  ac- 
complished by  children's  films  like 
Stami*  Day  for  Superman  and  Stamp 
Day  for  Lassie,  which  help  stimu- 
late thrift  habits  in  the  nation's 
classrooms. 

The  16mm  Savings  Bond  film 
program  is  only  one  aspect  of  a 
liroad  visual  approach  made  by  its 
able  promotional  staff  in  Washing- 
ton. Television,  for  example,  may 
use  some  of  the  numerous  one  min- 


ute jiewsreel-ly  pe  trailers  furnished 
b\  the  Division  but  also  is  fortified 
by  a  monthly  kit  of  I  .S.  Savings 
Bond  television  advertising  material 
which  is  sent  to  all  television  sta- 
tions. 

This  kit  includes  2x2  color 
.slides.  4x5  telops.  live  announce- 
ment copy  in  lengths  of  8-seconds 
and  20  seconds  and  16mm  film  an- 


June  Allyson  helps  promote  Payroll 
Savings  Plan  participation  in  "The 
Bond   Between   Us"  a   17-minute  film. 

nouncements  produced  by  McCann- 
Erickson,  Inc.,  volunteer  task  force 
agency.  These  film  announcements 
are  in  black  and  white  and  in  one 
minute   and    20-second   lengths. 

In  addition  to  the  kits  sent  to 
these  individual  stations,  the  four 
major  networks  are  supplied  with 
35mm  sound  film  announcements 
for  use  on  network  programs  on 
public  service  time.  Top  motion  pic- 
ture stars  frequently  appear  in  these 
announcement  spots,  both  for  indi- 
\uidual  and  network  programs. 

Theatrical  showings  also  give 
millions  of  moviegoers  a  direct  Sav- 
ings BipTid  sales  pitch  through  one- 
minute   films  of  the  newsreel   tvpe. 

Plant  Showings  Are  Important 

Mindful  of  the  lens  of  thousands 
of  16mm  film  showings  in  plants, 
schools  and  to  group  audiences  of 
every  type,  the  Savings  Bonds 
people  see  a  direct  relationship  be- 
tween the  Payroll  Savings  Plan,  for 
example,  and  the  increased  use  of 
Savings  Bonds  Films  in  the  numer- 
ous plant  noon-hour  film  programs. 

Industrial  relations  and  training 
I)ersoimcl  directing  such  programs 
can  be  especially  helpful  in  book- 
ing such  pictures  for  their  noon- 
hour  programs.  Sales  directors  in 
every  state  and  in  most  large  cities 
throughout  the  U.S.  will  cooperate 
in  making  16mm  prints  available. 
.•\n    ideal   fibn    for   this   use  is   fly. 


I  ishcrninii.  Fly.  a  .'^O.mirnili'  Umiimi 
color  idrri  tlonaled  to  the  I-)i\  ision 
b\  the  I  nited  Aircraft  (Corporation. 
While  print  supply  is  somewhal 
limited,  each  .^tale  ollice  has  one 
axailalilc  fur  frci-  luan. 

School  Subjects  Encourage  Thrift 

Schipol  audio.\isual  directors  ba\e  . 
also  been  encouraged  to  take  ad- 
vantage of  the  Savings  Bond  films 
which  encourage  youngsters  to  thrift 
habits.  In  addition  to  the  two  Stamp 
Day  films  of  20  and  1.5-minutes 
each,  there  is  a  .5-minute  film 
starring  Robin  Morgan  in  an  in- 
spirational, patriotic  appeal  to  chil- 
dren ami  parents  for  participation 
in   .School  .Sa\'ings. 

.\  ,30-frame  silent  filmstrip  called 
Billy  Dollar  brings  the  School  Sav- 
ings theme  down  to  elementary 
grade  le\el  uiulerstanding.  Accom- 
panied by  a  reading  manual.  Billy 
shows  how  he  doesnt  want  to  be 
left  in  a  piggy  bank  where  he's 
doing  no  good.  He  gets  out  into  the 
world,  calling  on  his  fello^^  dollars 
to  help  make  the  country  stronger. 

.•\mong  the  latest  of  the  Treasury 
fihns  is  a  17-minute  color  and  sound 
subject  titled  The  £gg  anil  L  s.  pre- 
pared in  the  public  interest  by  LiFE 


Dog  star  "Lassie"  is  helping  sell  thrift 
habits  to  youngsters  in  the  classroom 
film  "Stamp  Day  for  Lossie". 

Magazine.  Animated  by  Pelican 
Films  and  produced  by  Brandt  Enos 
Associates.  The  Agg  delivers  the  eco- 
nomic storv  behind  Sa\  ings  Bonds, 
shows  the  importance  of  a  sound 
dollar  and  how  the  widespread  sale 
of  Savings  Bonds  are  itiipitrtant 
to  the  growth  of  America. 

This  latest  film  is  a  "manage- 
ment '  subject  and  esptx'iallv  suitable 
for  meetings  of  business  groups, 
hank  organizations,  grcmps  of  Bond 
volunteers  and  women's  organiza- 
tions. It  is  especially  intended  for 
organization  or  campaign  meetings 
on  company  Payroll  Savings  drives. 

Films  can  and  are  playing  a  key 
role  in  the  nation's  economy  as 
vested  in  the  I  .S.  Sa\'ings  Bond  pro- 
gram. Through  the  cooperation  of 
film  distributors  and  users,  it's  a 
might\    important  cuntribulinn.     ^ 


38 


BUSINESS      SCREEN      MAGAZINE 


Star-Maker  in  Retail  Selling 

Allied   Stores'   Nationwide    Retail   Organization    Helps 
Sales  People  Raise  Sights  With  a  Basic  Training   Film 


LOCATED  One  Upon  Another 
in  the  cities  and  towns  across 
the  country  are  a  million  of 
etail  stores  selling  just  about  every- 
hing  we  buy.  This  industry  —  the 
piggest  business  in  the  world  — 
l-niploxs   several    millions    of   sales- 

ieople.   and   the   difference   in   how 
ell  they   sell,   in   store  after  store. 
;  one  of  the  most  important  factors 
in  each  stores  success  or  failure. 

One  of  the  most  successful  retail 
iperations  is  Allied  Stores  Corpora- 
inn,  the  nations  largest  department 
lure  organization    with   more  than 
I  !0  stores  and  over  30.00f)  employ  - 
j  as.  Each  Allied  store  operates  un- 
I  ler    its    own    name    and    has    wide 
i  iromotional  latitude  in  keeping  with 
he   local  flavor   of   its   community, 
fowever,     general     merchandising 
nethods.     including     training     sys- 
ems.    are    coordinated    by    central 
nanagement  in  New   York. 

Complements   Member   Training 

Last  fall,  seeking  a  useful  tool  to 
omplement  the  member  stores'  sus- 
ained  training  programs,  Allied 
aged  Caravel  Films.  Inc..  to  pro- 
luce  a  film  which  would  emphasize 
ound  merchandising  methods  appli- 
able  to  almost  all  retail  sales  situa- 
ions.  The  result,  completed  several 
iionths  ago.  is  a  S.'^-minute  sound 
notion  picture  titled  You  Are  the 
tar. 

Going  into  immediate  action 
jhroughout  the  Allied  chain,  the 
ilm  has  now  been  seen  by  75Pf  of 
11  employees  and  received  with 
narked  enthusiasm,  not  only  by 
xecutives  in  charge  of  training,  but 
ly  employees,  as  well.  The  film  will 
>e  used  for  years  to  come  as  part 
n  the  stores"  indoctrination  and 
raining  program  for  all  new  em- 
loyees  and  seasonal  extras. 

Based  on  Extensive  Research 
You  Are  the  S/or.  which  is  now 
vailable  to  stores  outside  the  Allied 
jrganization.  is  based  upon  research 
ty  Allied  in  its  own  stores.  Also 
Ipon  extensive  interviews  in  the 
jonsumer  field  by  Caravel  Films 
lid  by  merchandising  consultant, 
'laxwell  I.  Schultz.  Its  main  con- 
lusions  on  the  path  to  better  sales 
;chniques  may  be  condensed  into 
ve  points: 
.  "Be  Friendly  —  Sincere  —  And 

Prompt  in   Your  Greeting." 
.  "Find  Out  the  Customer's  Needs." 
.     Show    and    Fxplain    the    Right 


Merchandise   —    ivith    Enthusi- 
asm." 

4.  "Recommend  Better  Merchandise 

.  .  .  More  of  the  Item   .  .  .  and 
Related  Items." 

5.  "Help    the    Customer    Decide  — 

and  Follotr  Through  Efficient- 
ly" 
Filmed  in  Modern  Store  Locale 
To  dramatize  these  points  a  large 
cast  of  24  is  used,  and  the  setting 
is  an  actual,  well-run.  modern  de- 
partment store.  The  drama  begins 
as  a  Miss  Fenwick  walks  in  the 
store  and  Dorothy  Kober.  a  star 
saleswoman,  shows  the  right  way  to 
jjut  into  practice  all  five  points  of 
the  film  resulting  in  a  sale  that 
changes  a  "just  looking"  shopper 
into  a  satisfied  customer  who  found 
that  she  really  needed  a  new  purse 
and  a  belt. 

.Mso  introduced  are  the  trials  of 
Sue  Roberts  making  her  first  sale 
and  the  smooth,  ingratiating  tech- 
niques of  Sam  McCobb — in  Carpets, 
and  Betty  Newcomb — in  Curtains. 
The  "wrong-way"  relief  is  provided 
by  too  eager-beaverish  Helen  Moran 
— in  Housewares,  and  bored  George 
Forgan — in  Mens  Furnishings.  May 
Simons  demonstrates  how  to  master 
one  of  the  most  difficult  of  all  retail 
selling  jobs — handling  several  cus- 
tomers at  once. 

After  showing  You  .Are  the  Star 
in  all  of  its  stores  to  most  of  its 
salespeople.  Allied  has  found  the 
film  not  only  applicable  for  sound 
sales  training  but  most  useful  in 
training  sales-supporting  people, 
such  as  stock  clerks,  etc..  in  the 
fundamentals  of  good  merchandis- 
ing. This  has  been  found  to  be  true 
because  the  film  not  only  ticks  off 
a  set  pattern  of  sales  techniques  but 
presents  them  in  such  a  form  that 
the  whole  process  of  retail  selling 
is  dramatized  and  shown  as  the  ex- 
citing business  it  is. 

Prints  Available  for  Purchase 
By  arrangement  with  Allied  Stores 
Corporation,  the  distribution  of 
i  ou  Are  the  Star  is  being  handled 
by  Caravel  Films,  Inc.,  730  Fifth 
Avenue,  New  York  City  19.  Prints 
are  now  available  for  immediate 
purchase  by  retail  stores  and  spec- 
ialty shops.  It  will  not  be  available 
to  lending  or  rental  libraries  and 
cannot  be  obtained  on  loan  except 
for  preview  purposes.  Prices  are  as 
follow's:  1st  to  5th  print:  .$250  each; 
6th  to  10th  print:  S225  each.       R' 


Key  Scenes  in 
"You  Are  the  Star" 

".  .  .  recommend 
better  merchandise 
.  .  .  more  of  the  item 
and  related  items" 


1^ 

".  .  .  show  and 

explain  the 

right  merchandise 

..with   enthusiasm" 


.  .  .  the  good  sales- 
person finds  out 
the  customer's 
needs  .  .  ." 


1^ 

"be  friendly  .  .  . 

sincere  .  .  .  and 

prompt   in   your 

greeting  .  .  ." 


".  .  .  help  the 

customer  decide 

.  .  .  and  follow 

through   efficiently. 
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A  Spakesman  for  Advertisinq 

This  Significant  Color  Film  Merits  Wider  Educational  Use 


Mntarama:  Vision  of  fliu  Fotore 

MPO  Creates  a  Delightful   Fantasy  for  Theatrical  Showing 


HAVING  Done  a  Mighty  Big  job 
in  moving  the  goods  and  serv- 
ices of  the  worlds  most  productive 
nation,  advertising  has  overlooked 
an  important  bet  in  selling  itself, 
particularly  to  the  younger  gener- 
ation. 

An  editorial  a  few  months  back 
in  Printers  Ink  pointed  out  some 
facets  of  advertising's  need  for  bet- 
ter undertsanding  of  its  economic 
functions  and  for  the  recruitment  of 
graduates  to  its  ranks.  PI  also  noted 
the  absence  of  a  good  motion  pic- 
ture about  advertising  and  in  this 
overlooked  a  bet.  For  that  film  al- 
ready exists,  has  proven  its  value  in 
innumerable  showings  over  the  past 
five  years  and  has  just  now  been 
up-dated  for  considerable  more 
mileage.  The  16mm  color  motion 
picture  we  refer  to  is  The  Magic 
Key.  produced  by  Raphael  G.  \^  olff 
Studios.  Inc. 

The  Magic  Key  shows  the  de- 
velopment of  advertising  from  an- 
cient to  modern  times:  shows  the 
relationship  of  advertising  to  the 
growth  of  American  industry  and 
delves  deeply  into  specifics  of  media 
—  those  lenses  which  focus,  through 
the  distributor  and  salesman,  the 
wares  and  ideas  of  the  manufac- 
turer into  the  consciousness  of  the 
consumer. 

More  than  220  industrial  firms, 
ad  clubs  and  associatit)ns  have  pur- 
Scenes  from  "The  Magic  Key"  (be- 
low)—advertising  reaches  consumers 
through  many  media  paths  to  make 
them  aware  of  helps  to  better  living. 
(Right)  —  through  advertising's  crea- 
tors production  is  increased,  prices 
lowered  and  jobs  are  provided. 


chased  one  or  more  prints  of  the 
film.  The  cost  of  production  was  en- 
tirely met  by  the  Wolff  Studios  and 
The  Magic  Key  was  land  still  is  I 
available  at  print  cost  of  only  S200. 
which  includes  a  special  presenta- 
tion title  using  the  name  of  the 
sponsor. 

Among  the  present  users  of  The 
Magic  Key  is  the  I  .S.  Chamber  of 
Commerce,  which  purchased  a  hun- 
dred prints  for  general  distribution 
to  its  membership.  But  its  real  im- 
portance can  be  derived  from  school 
and  factory  showings  in  which 
preview  cards  were  provided  to 
members  of  the  audience.  Glendale. 
California,  high  school  students  fur- 
nished some  revealing  comments, 
such  as  "I  always  thought  advertis- 
ing was  a  waste  of  money  until  I 
saw  this  film." 

Workers  in  the  huge  Electro- 
Motive  plant  of  General  Motors  in 
LaGrange.  Illinois,  showed  their 
enthusiasm  with  such  comments  as 
"This  is  the  picture  we  ought  to 
show  to  everybody  in  Russia."  and 
"makes  you  think  about  the  wav 
this  country  got  this  way." 

Preview  prints  will  be  made  avail- 
able through  Wolff  sales  offices  in 
New  York.  Chicago.  Detroit  and 
Cincinnati  or  inquiries  can  be  sent 
direct  to  studio  headquarters  at 
5631  Hollywood  Blvd..  Hollywood 
38.  California.  '       » 


8|><»nH<>r:   (general  \bjtors  Corj). 

Title:  Design  for  Dreaming.  10 
mill,  color,  produced  by  MPO 
Productions.  Inc..  for  theatre  use 
via  The  Jam  Handy  Organization. 

"^  General  .Motors"  exciting  Motor- 
ama.  an  annual  event  for  automo- 
bile enthusiasts  all  over  the  countrs. 
has  one  great  drawback  —  only  a 
fraction  of  the  people  who  would 
like  to  see  it  are  able  to. 

Although  the  "live"  Motorama 
plays  in  five  cities  ( New  \  ork. 
Miami.  Boston.  Los  Angeles  and 
San  Francisco  i  to  an  attendance  of 
over  2^4  million  people,  it  is  im- 
possible because  of  physical  limita- 
tions to  reach  the  nationwide 
potential  audience  of  many  mil- 
lions. 

Because  of  the  widespread  inter- 
est in  Motorama.  General  Motors 
makes    an    annual    film    which,    al- 


though not  an  exact  factual  re*;- 
of  the  show,  does  capture  its  fia\ 
st\le  and  theme.  Designed  for  I 
atrical  distribution  I  via  The  J 
Handv  Organization  I  the  film 
alwa\s  produced  with  lavish  r 
to  be  of  equal  or  better  qualit)  ll 
the  Hollywood  product  with  wli 
it  appears  on   the  same  bill. 

Design  for  Dreaming,  this  ye;- 
Motorama  film,  is  a  dancing  a 
singing  fantasy  that  introduces 
beautiful  cars  through  the  eye> 
cute  Thelma  Padlock,  a  bailer 
whose  twinkling  toes  carry  the  au 
ence  from  Chevrolet  to  Cadill 
land,  and  to  the  far  out  reaches 
the  highways  of  tomorrow. 

In     19.54.    the    Motorama    fii 
reached  an  audience  of  7  million  i 
theatres,    and    in    1955,    8    miUii. 
From    all    indications.    Design 
Dreaming  pr4)mises  to  be  the  m 
|jo[)ular   thus    far. 


Below:  highways  and  "dream  cars"  of  the  future  (created  in  miniature  by  Ml 
technicians)  ore  imaginative  highlights  in  "Design  for  Dreaming." 


Visual  Story  of  "Operation  Home  Improvement' 


Sponsor:     Ulii.    Operation    Home 

Improvement. 
Title:  56  Is  The  Year  To  fi.v,  18 
iiiin.  sound  slidefilm,  color,  pro- 
duced bv  Color  Illustrations.  Inc. 
■♦t  Operatiixi  Home  Improvement  is 
a  national.  industr\-wide  campaign 
to  improve  Americas  homes.  The 
program  is  sponsored  by  the  L  .S. 
Chamber  of  Commerce  and  some 
.50  leading  companies  in  the  build- 
ing, home  equipment  and  finance 
field. 

According  to  surveys  made  in  re- 
cent \ears.  there  are  20  million  non- 


slum  American  Immes  which  h.i 
fallen  into  disrepair  due  to  exli 
sive  changes  of  the  past  decade 
home  building  and  equipment  T 
U.S.  Government,  aware  of  I 
existing  housing  deterioration.  Ii 
been  pressing  for  a  united  effort 
government  agencies,  industry  a 
private  citizens  to  relieve  this  i 
mestic  problem.  The  Ohi  campai 
is  designed  to  effect  this  unificatii 
The  slidefilm  describes  the  iif 
for  Ohi  and  advises  ways  of  selli 
up  the  home  improvement  progr. 
on  a  local  le\el. 


BUSINESS      SCREEN      MAGAZIN 


'cene  from  the  new  DuPont  motion 
licture  "What's  It  to  You?" 

Award  Winner 

I  New  Color  Film  on  "Mylar" 
Also  Wins  on  Sales  Fronts 

^HE  Recent  First  Aw  aku  «in- 
•-  ner  in  the  Sales  Promotion  film 
jtegory  at  the  Cleveland  Film  Festi- 
i\  I  see  page  31  (  was  a  24-minute 
lor  motion  picture  titled  If  hat's 
to  Youy  The  unique  facet  of  this 
teresting  film  is  that  it  tells  about 
new  product  whose  qualities  are 
ich  that  the  manufacturer  decided 
atential  users  would  have  to  see  it 
believe  it. 

Sponsor  of  If  hat's  It  to  )  ou'/  is 
1.  duPont  de  Nemours  and  Com- 
in\  and  its  story  is  about  "My- 
transparent  polyester  film. 
hose  varied  uses  will  bring  it  to 
erybody's  attention  in  some  form 
other  in  the  near  future.  The  Jam 
andy  Organization  is  the  award 
inning  producer. 

The  new  film  was  designed  to 
monstrate  dramatically  the  prop- 
lies  and  suggested  uses  of  the  new 
oduct.  A  technician  swings  a  base- 
dl  bat  at  a  thin  sheet  of  "Mylar" 
d  can't  break  it.  An  acrobat 
rows  his  weight  on  the  film  and  it 
sses  him  back  into  the  air.  A  girl 
apeze  artist  swings  safely  on  a  thin 
rip  of  "Mylar." 

The  picture  was  intended  pri- 
arily  for  executive  and  technical 
?rsonnel  in  manufacturing  and 
mvertising  organizations  to  whom 
is  being  shown  by  duPont  sales 
rsonnel.  Its  impact  can  be  assaved 
om  convincing  demonstrations 
at  show  how  hot  steam  cannot 
lange  the  film's  properties:  nor 
Jes  dry  ice  at  80  degrees  below 
ro  damage  it.  Similarly,  acids  are 
town  dissolving  jewelry  in  a  "My- 
bag  without  affecting  the  bag 
pelf. 
What  s  It  to  i  ou?  is  a  significant 
;monstration  of  what  only  the  mo- 
3n  picture  can  do  and  what  other 
edia  cannot  accomplish  in  the  field 
product  introduction  and  demon- 


ADVANCE   PROGRAMS  OF   CONSTITUENT  ORGANIZATIONS  AT 

The  IVatinnal  Audio-Visual  Cauveutiou 

HOTEL  SHERMAN,  CHICAGO,   ILLINOIS,   FROM  JULY    19TH  TO  JULY  25th 


Educational  Film  Library  Association 

CONVFMNG    Jl'I.V     12-22.     Ul.'>t> 
"Working  Tugetlier  to  Achieve  Common  Goals" 

Of  interest  to:  educational  audiovisual  workers: 
spetial  f^roup  a]j]jeals  lor  audio-visual  people  in 
health  edutation  and  in  field  of  relij^ious  eduta- 
tinn. 

Special  jirograms:  Priday.  July  20— setlional  meet- 
inj^s  on  problems  of  significance  including  a-v  pri)- 
*;rams  in  schools  and  colleges:  film  booking  svs- 
tems,  evaluation,  t.v..  etc.  Saturday  afternoon. 
July  21:  series  of  demonstrations  on  teacher  prep- 
aration of  a-v  materials,  film  daniiint-  problems, 
tlosed-circuit  television. 


Assn.  of  Chief  State  School  A-V  Officers 

CiowiMNt.    |iM    1!L*    IHroi  (.n  LMifi 
Of  interest   t<»:  members  of  association  only. 
Special   programs:   "Progress.   Problems  and    Plans 
in   State  A-\'   Programs   During   I93r>-]<l.'jfi."   '•How 
to  Do  It"  and  "A-V  Costs"  Workshops.  Discussion 
oi    "Pertinent    and    Compelling    Issues '    lead    l>\ 
Resolutions  Committee. 
C:hairman:  Riisst-ll  Mosely.  president  lA    \C;SSA\'0. 


A-V  Conference  of  Medical  &  Allied  Sciences 

CloNVIMNG     .MoNnA\  .     | L  I  ^     l':i     OnL^ 

Ot  interest  to:  attendance  by  invitation  only. 
Special  programs:  review  by  each  participant  of 
past  years  development  in  his  audio-visual  pro- 
gram. Topics  for  discussion  during  day  include 
use  of  television  in  health  field,  review  data  and 
evaluation  forms;  trends  in  medical  and  allie<I 
films. 

Chairman:    Helen    T.    Vast.    Librarian.    Americar, 
Hospital  .Association. 

*  *        « 

Industrial  Audio-Visual  Association 

Convening  TLhsD.w,  Jllv  24  Only 
Of  interest  to:  members  and  invited  guests  onh . 
Sj>ecial  program:  a  guest  luncheon  honoring  out 
standing  personalities  in  (actual  films  will  be 
held  Tuesday  no(jn.  All  other  sessions  are  closed 
to  lAV.A.  members. 
Chairman:   \'it    [nhnson.  regional  director.   lAVA. 

*  *        * 

Illinois  Training  Directors  Workshop 

One  Dai  Onl\  :  Tuesday,  July  24 
Of  interest  to:  industrial  training  directors. 
Special  programs:  "Gettini"  Maximum  Mileage  lor 
Vour  Audio-Visual  Dollar"— "AudioA'isual  Aids  to 
Sell  Vour  Training  Program  (C.  T.  Heusink\ekl. 
Armour  &  Co.);  "Closed  Circuit  TV  for  the  Train- 
ing Director"  RC.Wictor  demonstration  with  in- 
dustry cooperation. 

Chairman:    Burton    Monk.    Dallas    [ones    I'roduc- 
tions. 


National  Audio-Visual  Association 


I  iiKim.M    |iLv    25th 
)f    the   association    and 
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Of   interest    to:     members 

invited  guests  only. 

July  20th  Program:  10:30  a.m.  meeting  of  the 
l:;ducational  (Legislative)  Committee.  2:00  p.m. 
meeting  of  the  Board  of  Directors. 

July  21:    .Advisory  Members  sales  meetings  only. 

July  22:  9:00  a.m.  .Advisory  members  meeting,  fol 
lowed  by  joint  interdenominational  church  serv- 
ice at  10:00  a.m. 

July  23:  8:45  a.m.  General  .Session:  .Alan  Twyman. 
Presiding.  Followed  by  presentations  on  "Re- 
cruiting Salesmen",  "Training  and  Paying  Sales 
men"  and  "How  to  Live  With  Competition." 
10:20  a.m.  "Preparation  of  Materials  for  Visual 
Presentation"  by  Harvey  Frye.  11:20  a.m.  "En- 
tertainment Films  Section"  P.  H.  Jaffarian. 
Chairman.  Panel:  "lemm  Wide-Screen,  Pro  and 
Con"  with  demonstration  of  color  wide-screen 
projection.  "Good  Selling  Will  Increase  Film 
Rentals"  by  Larry  Skeese.  Films  ITnlimited. 

July  24:  ',1:00  :i.m.  special  program  on  selling  mag- 
netii  recorders  and  materials,  presented  by  Mag- 
netic Tape  Recording  Industry  .Association. 
10:20  a.m.  "What  It's  Like  on  the  Other  Side  ot 
the  Fence."  talk  by  Harold  A.  Fischer,  Photo- 
sound  Co.  I0:-10  a.m.  progress  report  on  ,\-V 
Public  Relations  Program.  11:00  a.m.  "New 
I  eihnical  Developments  Which  Will  .Affect  the 
Future  of  Our  Industry."  11:30  a.m.  .Annual 
Business  .Meeting  of  the  National  .Audio-Visual 
.Association,  committee  reports,  resolutions  and 
installation  of  new  officers. 

July  25:  9:00  a.m.  to  10:00  p.m.  Trade  Show;  noon 
to  ():00  p.m.  N.AV.A  Board  of  Directors'  meeting. 

Religious  Audio-Visual  Conference 

(.i)S\  tMXC.     Sl.MMV.     [l  I.V     22     ()m.\ 

Oi  interest  to:  religious  film  users  and  producers. 
Special  programs:  joint  interdenominational 
church  service  arranged  bv  Rev.  Milton  Heit/- 
man,  National  Council  of  Churches,  at  10:45  a.m. 
in  Louis  X\'I  Room.  2:00  p.m.  program  in  Gold 
Room— group  discussion  built  around  two  illus- 
trated lecture  presentations  using  a-v  aids  in 
large  and  small  churches.  7:00  p.m.— previews  of 
new  (liurch  motion  pictures  and  filmstrips. 
Chairman:  Wesley  Doe.  Film  Librarian,  .\mericaii 
Bajjtist  Con\ention. 

*        *        » 

Agricultural  Audio-Visual  Workshop 

Convening  July  23  and  24th 

Of  interest  to:  vocational  agriculture  workers  and 
members  of   NAV.A. 

Special  programs:  demonstrations  and  discussion 
on  new  agi  icultural  audio-visual  media  and  meth- 
ods. 

Chainnan:  Gordon  Berg.  County  .Agent  and  \'o 
-Ag  Teacher  Magazine. 
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Advance  Furnace  Cempmy  Booths  M'93,  94 

2300  E.  Douglas  St.,  Wichita  7.  Kansas. 
Exhibiting:  Pixmobiles  and  related  products. 
Personnel:  Carl  W.  DeVore.  Kenneth  B.  North- 
cutt. 

-  NAVA - 

American  Optical  Co.,  Projector  Diy.    Booth  G-44 

80  Heard  St..  Chelsea  50,  Massachusetts. 
Exhibiting:  AO  "Educator  500",  "MC  300"  single- 
double  frame  filmstrip  and  slide  projectors:  2x2 
slide  projectors,  opaque  projectors. 
Personnel:  E.  I.  fierle,  R,  W.  Schmader,  L.  W. 
Bliss,  R.  M.  Gile,  1.  S.  Yeisley,  H.  B.  Walcott. 

- NAVA  - 
Ampex  Corp.  Booth  F-4I 

934  Charter  St.,  Redwood  City,  California. 
Exhibiting:    Ampex    Portable    Tape    Recorders, 
Amplified-Speakers  and  Model  350  Studio  Console 
Tape  Recorder. 

Personnel:  Forrest  J.  Beard,  C.  Arthur  Foy. 

-  NAVA  - 

Ampro  Corp.  Booths  E-35.  F-42,  F43 

1345  W.  Oiversey,  Chicago  14,  Illinois. 
Exhibiting:   Stylist   series,   Ampro  Arc,    Premier 
40— 16mm  sound  motion  picture  projectors,  re- 
peater projector,  "Classic"  Tape  Recorders. 
Personnel:  James  J.  Graven,  James  Brown,  Henry 
Wilson.  Robert  J.  Kohl. 

-  NAVA  - 

Arel.  Inc.  Booths  0126,  127 

4916  Shaw  Ave.,  St.  Louis  10,  Missouri. 
Exhibiting:  Audio-Visual  equipment. 
Personnel:  A.  Lipsitz,  in  charge. 

-  NAVA - 

Audio-Master  Corp.  Booth  1-61 

17  E.  45th  Street,  New  York  17,  N.Y. 
Exhibiting:  3  and  4  speed  record  and  trans- 
cription players;  sound  slidefilm  projectors; 
blank  recording  tape,  pre-recorded  tape  from 
the  "Mastertape"  library,  and  "Tefiton"— a 
background  music  installation  service. 
Personnel:  Herbert  Rosen,  in  charge. 

-  NAVA  - 

Automatic  Projection  Corp.  Booth  L-84 

282  Seventh  Ave.,  New  York  1,  New  York. 
Exhibiting:  Soundview  model  sound  slidefilm  pro- 
jectors. 

Personnel:  Kenneth  Alan  Silver,  Leila  A.  Virdone. 
- NAVA  - 

A.  H.  Baumhauer  t  Associates  Booth  R-156 

2334  S.  Grand  Blvd..  St,  Louis  4,  Mo. 
Exhibiting:  High-Fidelity  record  player. 
Personnel:  A.  Harold  Baumhauer,  Dorothy  Baum- 
hauer. 

-  NAVA - 

Bausch  i  Lomb  Optical  Co.  Booth  1-53 

635  St.  Paul  St.,  Rochester  2,  New  York. 
Exhibiting;  Micro-projectors,  Balopticons,  micro- 
scopes. 

Personnel:  A.  E.  Fischer,  M.  Seelinger,  J.  Mead, 
E.  Lindbloom,  J,  Provan. 

-  NAVA  - 

Bell  &  Howell  Company  Booths  K-75,  76 

7100  McCormick  Rd.,  Chicago  35,  Illinois. 
Exhibiting:  Motion  picture  sound  projectors,  tape 
recorders,  filmstrip  slide  projectors,  motion  pic- 
ture cameras,  stereo  camera-projectors,  stereo 
projectors,  editing  equipment. 
Personnel:  G.  P.  Myles,  C.  A.  Musson,  A.  W. 
Zacharias.  Robert  T,  Kreiman. 

-NAVA- 

Berlant'Concertooe  Booth  NH8 

655  W.  Washington  Blvd.,  Los  Angeles.  California. 
Exhibiting:  Professional  Tape  Recorders. 
Personnel:  Otto  C.  Oeutsch,  Gene  Clears,  John 
Oeutsch. 
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Charles  Beseler  Company  Booths  i-55,  56 

219  S.  13th  St.,  East  Orange,  New  Jersey. 
Exhibiting:  Vu  Lyte   II,  Vu-Graph,   complete   line 
of  still  picture  projection  equipment. 
Personnel:  Martin  F.  Myers,  Russell  H.  Yankie, 
William  G.  Dwinell,  J.  J.  Kuscher,  H.  H.  Myers. 

-  NAVA - 
Broadcasting  and  Film  Commission 

Booths  C-17,  18 

220  Fifth  Ave.,  New  York  1.  New  York. 
Exhibiting:  Religious  motion  pictures. 
Personnel:    Miss    Margaret    Carter,    Arthur    W. 
Rhinow.  Mrs.  Margot  Redfield. 

-  NAVA  - 

Busch  Film  &  Equipment  Co.  Booth  B-9 

212  S-  Hamilton  St.,  Saginaw,  Michigan. 
Exhibiting:    "Cinesalesman"    continuous    motion 
picture  projectors;   CineSalesReel  repetitive  at- 
tachments. 

Personnel:  Edwin  Busch,  in  charge. 
- NAVA - 

Business  Screen  Magazine.  Inc.    Booths  D-24,  25 

7064  N.  Sheridan  Rd.,  Chicago  26,  Illinois. 
Exhibiting:  Business  Screen  Magazine  editions, 
bounds  volumes;  the  Business  Screen  Bookshelf; 
Film  Guide  Library;  Direct  Mail  Division  and 
Special  Services  for  the  Audio-Visual  Industry, 
Personnel:  0.  H.  Coelln,  Jr.,  Louise  Often,  Her- 
bert Johnson,  Gen.  Hays. 

~  NAVA  - 

Callfone  Corporation  Booths  C-15,  16 

1041  N.  Sycamore  Ave.,  Hollywood  38,  California. 
Exhibiting:  Phonographs,  transcription  players 
and  sound  systems. 

Personnel:  Robert  G.  Metzncr,  Sidney  Fox,  Geri 
Langsner. 

-  NAVA  - 

Cathedral  Films,  Inc.  Booth  F-36 

140  N.  Hollywood  Way.  Burbank,  California. 
Exhibiting:    Religious    16mm    sound    films    and 
sound  slidefilms. 

Personnel:  Clifford  Howcroft,  Dr.  James  K.  Fried- 
rich,  Lester  S.  Klein. 

-  NAVA  - 

Church  Craft  Pictures,  Inc.  Booths  E-28,  29 

3312  Lindell  Blvd.,  St.  Louis  3,  Missouri. 
Exhibiting:  Motion  pictures,  filmstrips,  slides. 
Personnel:  C,  E.  Monteith,  Paul  G.  Kiehl. 

-  NAVA  - 

Jack  C.  Coffey  Company  Booth  J  58 

710  17th  St..  North  Chicago,  Illinois. 
Exhibiting:  Filing  systems,  cabinets  for  film- 
strips,  2x2  slides,  sound  slidefilms,  records, 
stereo  slides,  filmstrip  wall-file,  mobile  pro- 
jector stands,  cabinets,  Plastican  filmstrip  cans. 
Personnel:  Jack  C.  Coffey,  E.  J.  McGookin. 

-  NAVA  - 

George  W.  Colburn  Laboratory,  Inc.    Booth  N-115 

164  N  Wacker  Or..  Chicago  6,  Illinois. 
Exhibiting:  Samples  of  motion  pictures,  slides, 
filmstrips    and    the    laboratory    techniques    in- 
volved in  their  production. 
Personnel:  Robert  S.  Throop,  Jr.,  R.  Robert  Luce, 
Henry  Zenner,  Clyde  Ruppert. 

-  NAVA - 

Commercial  Picture  Equip.,  Inc.  Booth  A-6 

1800  W.  Columbia  Ave..  Chicago  26.  Illinois. 
Exhibiting:  RollA-Lock.  Roll-ALock,  Jr.  projection 


equipment,  Fast-Fold  mat  white  and  Even  Vu  rear 
projection  screens.  Repeater  projectors. 
Personnel:  Don  P.  Smith,  Melvin  Sackter,  A.  J. 

Bradford- 

-  NAVA  - 

Compco  Corporation  Booths  K-73  74 

2251  W.  St.  Paul,  Chicago  47,  Illinois. 
Exhibiting:  Reels  and  cans,  editors,  aerated  slide 
mounts. 

Personnel:  Harry  H.  Ellis,  Paul  Kreft,  S.  J  Zagel 
6.  Bucklew. 

-  NAVA  - 

Concordia  Films  Booths  J-64,  65 

3558  S.  Jefferson  Ave.,  St.  Louis  18.  Mo, 
Exhibiting:   Religious  motion  pictures  and  film- 
strips. 

Personnel:  Vic  Growcock,  Jim  Thompson,  Ken 
Webster. 

-  NAVA  — 

Coronet  Instructional  Films  Booth  K-69 

65  E.  South  Water  St.,  Chicago,  Illinois. 
Exhibiting:  16mm  educational  motion  pictures  in 
black/white  and  color. 

Personnel:  Ellsworth  C.  Dent,  E.  N.  Nelsen,  John 
P.  Field,  Wendell  G.  Shields,  C.  H.  Tabler,  Earl 
A.  Ellis,  Wayne  McClure.  Gene  F.  Swepston,  Jack 
Blackwood,  George  Hansell,  Herman  Cole,  Jr., 
Eric  T.  Tebow,  L.  H.  Homan,  Robert  Craig,  Lew 
Haugh,  William  C.  Colleran. 

-  NAVA  - 

Cushman  i  Denison  Mfg.  Co.,  Inc.     Booth  N-114 
625  8th  Ave.,  New  York  18,  New  York. 
Exhibiting:  Flo-Master  Felt  Tip  Pen  for  colorful 
visual  aids. 

Personnel:  To  be  announced. 

-  NAVA  - 

Da-Lite  Screen  Company        Booths  L-90,  91,  92 

2711  N.  Pulaski  Rd.,  Chicago  39,  Illinois. 
Exhibiting:   Tripod,   table-top,   wall   and   ceiling 
and  motor-operated  projection  screens. 
Personnel:  Gil  Heck,  Chester  Cooley,  Joe  Cerny, 
Dave  Mulcrone,  Bud  Gardner,  Bob  Maybrier,  Norm 
Oakley.  Murray  Merson,  Merle  Painter. 

-  NAVA  - 

The  Distributor's  Group.  Inc.  Booth  R-1S9 

756  W.  Peachtree  St.,  N.W..  Atlanta  8,  Ga. 
Exhibiting:  FilMagic  Silicone  Cloth. 
Personnel:  W,  Wells  Alexander,  Russell  M.  Magee, 
Gerry  Home. 

-NAVA- 
Pat  Dowling  Pictures  Booth  B-11 

1056  S    Robertson  Blvd.,  Los  Angeles  35,  Calif. 
Exhibiting:  Films,  filmstrips,  catalogs. 
Personnel:  Pat  Dowling,  in  charge. 

-  NAVA  - 

Du  Kane  Corporation  Booth  G-45 

St.  Charles,  Illinois. 

Exhibiting:  Automatic  and  manual  sound  slidefilm 
projectors,  dual  purpose  filmstrip  and  slide 
projectors,  35mm  single-frame  filmstrip  pro- 
jectors. 

Personnel:  Howard  V.  Turner,  Norman  Franzen, 
A.  F.  Huneckc,  Bob  Larson,  Roland  Buss,  Lois 
Orlowski, 

- NAVA - 
Eastman  Kodak  Company,  Apparatus   I  Optical 
Oiv.  Booths  F-37,  38,  39,  40 

400  Plymouth  Ave.,  N.  Rochester  4,  N.Y. 
Exhibiting:  Pageant  (one  case)  16mm  sound  pro- 
jector series,  heavy  duty  and  arc  model  16mm 
projectors,  dual-purpose  filmstrip,  slide  projec- 
tors, Kodascope  Analyst  16mm  silent  projectors. 
Personnel:  William  S.  Allen,  in  charge. 


Educational  Development  Lobs,  Inc.    Booth  0  1 

9  Longford  St.,  Huntington,  N.Y. 
Exhibiting:    Timex    controlled    reader,    tact 
scope,  reading  library  of  filmstrips. 
Personnel:  Stanford  E.  Taylor,  James  L.  P? 
Helen  Frackcnpohl. 

-  NAVA  - 

EMC  Recordings  Corp.  Booth  01 

806  E,  Seventh  SI .  St.  Paul,  Minnesota. 

Exhibiting:    EMC   recorded   tape,   tape   pla,' 

machines. 

Personnel:  L.  B.  Lucck,  Harold  L.  Hansen    - 

Recu.  Tom  Moon. 

-  NAVA  - 

Eye  Gate  House,  Inc.  Booth 

27  16  Forth  First  Ave.,  Long  Island  City  1,  lii_ 
Exhibiting:    Religious    filmstrips,    filmstrip   i 
inets  and  educational  records. 

Personnel:  Alfred  E.  Devereaux,  Robert  F.  N 
man. 

-  NAVA  - 

Family  Films,  Inc.  Booths  J-86,  67, 

1364  N.  Van  Ness  Ave.,  Hollywood  28,  Califon 
Exhibiting:    Religious    motion    pictures. 
Films  productions.  Admiral  Picture  releases. 
Personnel:   Sam   Hersh,    Melvin   Hersh,   Chai 
Wayne,  Donald  R.  Lantz,  Miss  George  Allen, 
Kruse,  Gussie  Kruse. 

-  NAVA  - 

Genarco.  Inc.  Booth  N-1 

94-04  Sutphin  Blvd..  lamaica  35,  New  York. 
Exhibiting:  Genarco  3000-watt  slide  projector. 
Personnel:  Mr.  and  Mrs.  J.  P.  Latil,  in  charge. 

-  NAVA - 

General  Electric  Co..  Photolamp  Dept.  Booth  I 

Nela  Park,  Cleveland  12,  Ohio. 

Exhibiting:   Projection   and   photographic   lai 

for  audio-visual  use. 

Personnel:   David   Pritchard,   R.    E.    Birr.   E. 

Auld.  S.  J.  Hart. 

-  NAVA  - 

Hamilton  Electronics  Corp.  Booth  R-t| 

2726  W.  Pratt  Ave.,  Chicago  45.  Illinois. 
Exhibiting:    Transcription    and    record    playi 
public  address  equipment,  microphone  stand! 
Personnel:   Richard  W.   Wing.   W.  A.   Hamiltll 
R.  H.  Kostecki,  L.  B.  Parsons. 

-  NAVA  - 

The  Jam  Handy  Organization,  Inc.       Booth  I 

2821  E.  Grand  Boulevard,  Detroit  11,  Mich. 
Exhibiting:   educational  filmstrips,  sound 
films  and  motion  pictures. 
Personnel:  Robert  G.  Larsen,  A.  E.  Stoffer,  V. 
Doering,  Edwin  0.  Dix.  '1 

-  NAVA  - 

Hanimex,  Inc.  U.S.A.  Booth  N-1 

Exhibiting:  AK  16mm  motion  picture  earner. 
Siemens  "2000"  16mm  motion  picture  projects 
Personnel:  Al  Bass,  in  charge. 

-NAVA-  :    . 

The  Harwald  Co.,  Inc.  Booths  1-62, 

1216  Chicago  Avenue,  Evanston,  Illinois 
Exhibiting:  Automatic  film  inspection  equipmei 
lightweight  projectors  and  film  library  equipmei 
Personnel:    Robert    Mcnary,    Robert    Grunivai 
Richard  Wallace. 

--NAVA- 

Hunter  Douglas  Aluminum  Corp.        Booth  N-1 

150  Broadway,  New  York  38,  New  York. 
Exhibiting:  Flexalum  audio-visual  Venetian  blir 
Personnel:    James    Wakefield,    James    Grassi 
Richard  Spahn. 

-  NAVA  — 

Ideal  Pictures  Corporation  Booth  R-1i 

65  E.  South  Water  SI.,  Chicago,  III. 

Exhibiting:  feature  motion  pictures,  short 

jects. 

Personnel:  Paul  Foght,  in  charge. 
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BUSINESS      SCREEN      AA  A  G  A  Z  I  N  i 


I 


Wesley  Greene, 
Robert  Sbarge, 


Booth  0-134 


International  Film  Bureau.  Inc.  Booth  H'52 

7  £.  Jackson  Blvd.,  Chicago  4,  Illinois. 
inhiillting:  New  Foster  Rewind  with  2-way  power 
nd  foot  control,  and  rental-sharing  film  deposit 
•Ian  for  commercial  libraries. 
'ersonnci:   Margery  M.  Weiss, 
Henry  Kakehashi,   Carl  J.  Ross, 
;.  J.  Sperberg,  H,  B.  Casenhiser. 

-  NAVA  - 

oanna  Western  Mills 

2nd  8  Jefferson  Streets,  Chicago  16,  III. 
'jhibiting:  Room  darkening  window  shades, 
'ersonnel:  W.  E.  Berry,  in  charge. 

-  NAVA  - 

I  he  Kalart  Company,  Inc.  Booth  N-1t1 

'lainviilc,  Connecticut. 

xhibiting;  Kalart  and  Craig  editing  equipment. 
'ersonnel:    Hy    Schwartz.    Mort    Goldberg,    lack 
lewis. 

I  -  NAVA  - 

laBelle  Sales  Corp.  Booths  0-22,  23 

10  S   Worthington  St.,  Oconomowoc,  Wisconsin. 
Khlbiting:  Model  33  Automatic  2x2  slide  pro- 
jectors and  slide  sound  equipment. 
'ersonnel;  Robert  Rumpel,  V.  M.  Ivie.  Wes  Sum- 
lerfield. 

-  NAVA  - 

evolor  Lorentzen.  Inc.  Booth  A-7 

20  Monroe  Street,  Hoboken,  New  Jersey. 
ihlbiting;    Levolor   AV   blackout    blind.    Linen- 
resh  Venetian  blind  tape.  Lace  Venetian  Blind 
!ith  woven  plastic  tape  and  nylon  cord,  conven- 
ional  blinds. 

Personnel:  A.  W.  Sittig,  H.  I.  MacPherson,  C. 
j.  Oalton. 

-  NAVA  - 

ightmaster  Screen  Company  Booth  P'146 

227  Montague  St.,  Pacoima,  California. 

xhibiting:  Lightmaster  projection  screens, 
personnel:  Robert  P.  Haskin.  John  M.  Knight. 
I  -  NAVA  - 

\.  I.  McClure  Talking  Pictures  Booths  M-103,  104 
;115  W.  Washington  Blvd.,  Chicago  7,  Illinois. 
'xhibiting:    Sound    slidefilm    projectors,    record 

layers  and  public  address  units. 

ersonnel:   0.   J.   McClure.   Mrs.   Leo   LaCoste. 

obert  LaCoste,  J.  Harold  Caesar. 

- NAVA  - 
iledical  Film  Guild,  Ltd.  Booth  N-IO? 

|06  W.  57th  St.,  New  York  19,  New  York. 
jih'biting:    Exclusive    films   on   atomic    energy, 
ales  training,  industrial  problems  and  medical 
'esearch. 

[Ersonnel:  Joseph  P,  Hackel,  Edward  LeHoven. 
-  NAVA  - 
liller  Manufacturing  Co.  Booth  R-157 

;310  E.  Roxboro  Rd„  N.E.,  Atlanta.  Ga. 
.xhibiting:  Miller  self-adjusting  projector  tables. 
personnel:  L.  W.  Miller.  Mrs.  L.  W.  Miller. 
!  -  NAVA  — 

laody  Bible  Institute,  Film  Dept.       Booth  P-138 
,20  N.  LaSalle  St.,  Chicago  10.  Illinois. 
'xhibiting:  New  series  Bible  Story  Films,  film- 
Itrips  and  Bible  Times  and  Places. 
[ersonnel:  Don  H.  Parson.  Lawrence  Zeltner. 
I  -  NAVA  - 

Jeumade  Products  Corp.  Booth  L-85 

'50  West  57th  St..  New  York  19,  N.Y. 
xhibiting:  Film  library  and  classroom  equipment. 
'im,  filmstrip  and  slide  storage  facilities,  pro- 
iction  tables,  editing  aids,  film  cleaners. 
lersonnel:   L.   E.   Jones,    Robert   Hampel,    Lew 
irofsik. 

j  ~  NAVA  - 

lewcomb  Audio  Products  Corp.  Booth  C-20 

,824  Lexington  Ave.,  Hollywood  38.  Calif. 
xhibiting:    Classroom    Phonographs,    Transcrip- 
"on  player,  public  address  systems,  school  radio. 
•ersonnel:    Robert    Newcomb.    Claude    Hayden, 
erald  Ellis,  Lee  Maynard. 


MVA  TH/IDE  SHOW  EXHIBITS: 


Oakton  Engineering  Corp.  Booth  M-96 

725  Oakton  St.,  Evanston,  III. 

Exhibiting:  Robotape  tape  player  and  Robovision 

automatic  sound  slide  projector. 

Personnel:  Barrett  King,  Harold  Miller,  Shirley 

Flan 

-  NAVA  - 

Ozalid.  Oiv.  of  General  Aniline  Corp.  Booth  I1 166 
Johnson  City.  New  York. 
Exhibiting:  Ozalid  transparencies. 
Personnel:  Allan  Finstad,  in  charge. 

-  NAVA  - 

The  Pentron  Corp.  Booth  E-32 

777  S.  Tripp  Ave..  Chicago  24,  III. 
Exhibiting:  Dynacord  professional  recorders.  Hi- 
fi  tape  recorders,  tape  players,   Pentapes  (re- 
corded tapes). 

Personnel:  Irving  Rossman.  Hope  Borowski,  A.  A. 
Sroka.  Martin  Mann. 

-  NAVA  - 

Plastic  Products,  Inc.  Booth  G-47 

1822  E.  Franklin  St..  Richmond.  Va. 
Exhibiting:  Plastic  vinyl  light  control  draperies. 
Personnel:  C.  L.  Truesdale.  Mrs.  C.  L.  Truesdale. 

-  NAVA  - 

Polacoat,  Incorporated  Booth  J-54 

9750  Conklin  Road.  Blue  Ash.  Ohio. 
Exhibiting:   Four  models  of  Lenscreen  for  pro- 
jection of  pictures  in  lighted  areas. 
Personnel:  Les  Heath,  John  F.  Dreyer. 

-  NAVA  - 

Polaroid  Corp.  Booths  0-130,  131 

730  Mam  St..  Cambridge  39.  Massachusetts. 
Exhibiting:  Transparency  film  which  produces  a 
positive  black  and  white  transparency  ready  for 
projection  in  60  seconds. 
Personnel:  Kemon  Taschioglow.  Miss  Ruth  Finch, 
Harold  Bainbridge. 

-  NAVA  - 

Projection  Optics  Company,  Inc.  Booths  M-9e,  99 

330  Lyell  Avenue.  Rochester  6,  N.Y. 

Exhibiting:  16mm  anamorphic  lenses,  opaque  and 

transparent  projectors. 

Personnel:  Fred  E.  Aufhauser,  in  charge. 

-  NAVA  - 

Radiant  Lamp  Corp.  Booth  E  30 

300  Jelliff  Ave..  Newark.  N.J. 
Exhibiting:  Radiant  projection  and  exciter  lamps. 
Personnel:  Carl  L.  Krucger.  Charles  P.  Goetz. 

-  NAVA - 

Radiant  Mfg.  Corp.  Booths  H48.  49.  50,  51 

2627  W.  Roosevelt  Road.  Chicago  8,  III. 
Exhibiting:  Complete  line  of  radiant  projection 
screens  and  Superama  "15"  Anamorphic  lenses. 
Personnel:  Wallace  Bucher.  Adolph  Wertheimer. 
Herschel  Feldman.  Tony  Coorlim,  Seymour  Jacob, 
Harry  E.  Eller.  Howard  Karp,  Howard  Wilson, 
Fred  Kislingbury.  Tommy  Wood,  Vern  Schultz, 
Herb  Silver.  George  Kock,  Sid  Goldstein. 

-  NAVA  - 

Radio  Corp.  of  America  Booths  K-71.  72 

front  and  Cooper  Sts.,  Camden,  N.J. 
Exhibiting:    16mm    sound-silent    motion    picture 
projectors,   magnetic   recording  projectors,   and 
audio-visual  accessories. 
Personnel:  John  J.  Oostal.  in  charge. 

-  NAVA  - 

Rapid  Film  Technique,  Inc.  Booth  B-U 

37-02  27th  St.,  Long  Island  City  1,  N.Y. 
Exhibiting:    Treated    films   showing    before    and 
after  rejuvenation-scratch  removal  process. 
Personnel:  Jack  Bernard,  Henry  Lloyd,   M.   Ber- 
nard. Marvin  Goldman,  Sydney  Dash. 

~  NAVA - 
Reeves  Soundcraft  Corp.  Booth  0-125 

10  E,  52nd  St..  New  York  22.  N.Y. 
Exhibiting:  Complete  line  of  Soundcraft  tapes. 
Personnel:  Thomas  J.  Dempsey,  frank  B.  Rogers 
Jr.,  George  P.  Bassett. 


Wm.  Schuessler  Booth  J-57 

361  W.  Superior  St..  Chicago  10,  III. 
Exhibiting:  Motion  picture  film  shipping  cases. 
Personnel:  Harold  Schuessler,  Margaret  Schues- 
sler, Dennis  Schuessler,  Walter  Schuessler,  Han- 
nah Birr. 

-  NAVA  - 

Seal.  Incorporated  Booth  h-i 

Brook  Street.  Shelton,  Conn. 

Exhibiting:  Dry  mounting  presses  and  tissue. 

Personnel;    Miss    Bobbie    Lee    Kendall.    W.    F. 

Miehle. 

-  NAVA  - 

Smith  System  Mfg.  Co.  Booth  B-10 

212  Ontario  St.,  S.E.  Minneapolis  14,  Minn. 
Exhibiting:  Projection  stands  and  cabinets,  film- 
strip,  tape,  slide  cabinets,  a-v  files,  racks. 
Personnel:    Harry    E,    Hyland,    Clark   A.    Smith. 
Leonard  J.  Pederson. 

-  NAVA  ^ 
Society  for  Visual  Education.  Inc. 

Booths  K-77.  78.  79.  80 

1345  Diversey  Parkway.  Chicago  14.  III. 
Exhibiting;  Filmstrip  and  2x2  slide  projectors, 
accessories;  Seoscope  micro-projectors,  lllustra 
vox  sound  slidefilm  projectors,  35mm  filmstrips, 
2  x2  slides. 

Personnel:  John  C.  Kennan,  W.  H.  Garvey,  Jr., 
Robert  J.  Kohl,  Walter  Johnson,  Peter  Anderson, 
Elgin  Wollman,  Ed.  Skipper.  A.  E.  Webb. 

-  NAVA  - 

Spindler  &  Sauppe.  Inc.  Booth  E-31 

2201  Beverly  Blvd.,  Los  Angeles  57,  Calif. 

Exhibiting:  Junior  Selectroslide,  Standard  Selec 
troslide.  Stereo  (3-D)  Selectroslide  projectors. 
Personnel:  George  A.  Sauppe,  in  charge. 

-  NAVA  - 
Squihb-Taylor,  Inc.  Booth  N-108 
1213  S.  Akard,  Dallas  1,  Texas. 

Exhibiting;  Taylor  "Spotlight"  opaque  projector 

and  accessories. 

Personnel:  Cliff  Squibb,  in  charge. 

-  NAVA  - 
Standard  Projector  t  Equip.  Co.,  Inc. 

Booths  1-59,  60 
7106  Touhy  Ave..  Chicago  31,  III. 
Exhibiting:  Filmstrip  and  slide  projectors,  film- 
strip  previewers,  beaded  and  silver  screens,  new 
remote  control  automatic  filmstrip  projector. 
Personnel;  Pat  J.  Kilday.  in  charge. 

-  NAVA  - 

The  Strong  Electric  Corp.  Booth  0-137 

87  City  Park  Ave..  Toledo  1,  Ohio. 
Exhibiting:  Universal  arc  slide  projector.  Strong 
Trouperette  Spotlight. 
Personnel:  Not  announced. 

-NAVA- 
Sylvania  Electric  Products.  Inc.  Booth  B-14 

1740  Broadway,  New  York  19,  New  York. 
Exhibiting;  Tru  Focus  projection  lamps. 
Personnel:    Charles    Massman.    Harold    Carter. 
Rodger  Kramer,  Richard  Martenson,  Rush  Munder, 
Melvin  Ellis. 

-  NAVA  - 

Sarkes  Tarzian,  Broadcast  Equipment  Oiv. 

Booth  M-101 
Bloomington,  Indiana. 
Exhibiting;  Television  transmission  equipment. 

--NAVA- 
Technical  Service.  Inc.     Booths  N-122,  123,  124 
30865  Five  Mile  Rd..  Livonia,  Michigan. 
Exhibiting:  TSI   Duolite,   DeVrylite  and  suitcase 
projectors  (16mm  sound). 
Personnel;  Paul  E.  Ruedemann,  George  G.  Collins, 
Robert  P.  Nevin. 


Television  Equipment  Co.  Booth  L-8S 

161  W.  Grand  Ave.,  Chicago,  III. 
Exhibiting:    Color    Tran    lighting,    cutting    room 
equipment.  Auricon  cameras,  film  storage  equip. 
Personnel;  Jack  Behrend.  M.  A.  Behrend. 

-  NAVA  - 

United  World  Films,  Inc.  Booth  G  46 

1445  Park  Ave.,  New  York  29,  N.Y. 
Exhibiting:  United  World  features  and  classics. 
Castle  films,  educational  films,  U.S.  Government 
films  for  school,  industry,  sponsored  free  films. 
Personnel:  Murray  Goodman,  John  Desmond,  Art 
Hahn,  Frank  Mannarelli,  A.  L.  Karpinski,  Lou 
Chiecki, 

-  NAVA  - 

Victor  Animatograph  Corp.  Booths  A-1.  2,  3 

Davenport,  Iowa. 

Exhibiting;  Model  65  Series  16mm  sound  pro- 
lectors,  accessories,  1600  arc  projector.  Mixer 
Magnesound  magnetic  recording  attachment. 
Silent  16  projector,  mobile  projector  stand,  Mag- 
nascope  microslide  projector,  wide-screen  sys- 
tem. 

Personnel:  Ralman  Spellitich,  Jr..  S.  G.  Rose, 
Horace  Jones,  A.  J.  McClelland,  Jack  W.  Stine, 
r.  p.  Horton.  C.  W.  Fanning.  Jr. 

-  NAVA  - 

Victorlite  Industries,  Inc.  Booths  E-33,  34 

4117  W.  Jefferson  Blvd..  Los  Angeles  16,  Calif. 
Exhibiting;   Visualcast   overhead   projectors. 
Personnel:  Ralph  W.  Siegel,  Robert  J.  Brady,  Jim 
fitzsimmons. 

-  NAVA - 

Viewlex.  Inc.  Booths  N-1t2,  113 

3501  Queens  Blvd.,  Long  Island  City  1,  N.Y. 
Exhibiting;  Combination  slide  and  filmstrip  pro- 
jectors,   automatic   projectors,   sound   slidefilm 
projectors. 

Personnel;  Ben  Pierez,  M.  R.  Abrams,  J.  E. 
Holmes,  William  Dwinell.  R.  H.  Yankie. 

-  NAVA  - 

V-M  Corporation  Booth  L-82 

4th  and  Park.  Benton  Harbor,  Michigan. 

Exhibiting:    Tape    recorders,    tape    accessories, 

phonographs,  PA  systems. 

Personnel:  C.  E.  Seaman,  Robert  Fissell,  C.  J. 

Stevens. 

~  NAVA - 
Wallach  &  Associates,  Inc.  Booth  R-153 

1589  Addison  Road,  Cleveland  3,  Ohio. 
Exhibiting:  Discabinets  for  record  storage,  tape 
reel  cabinets,  separator  racks  for  16mm  reels, 
cans. 

Personnel:  Arthur  Wallach,  Charles  D.  Wallach, 
Albert  Tengler,  Larry  Oliver,  Mrs.  Arthur  Wallach. 

-  NAVA - 
Webster-Chicago  Corp.  Booths  L  87.  88 

5610  W.  Bloomingdale  Ave..  Chicago  39,  III. 
Exhibiting:    Tape    recorders,    Fonografs,    Disk- 
changers. 

Personnel:  George  F.  Harder,  C.  Dwyer,  Lou 
Burdick,  Martin  Jensen. 

-NAVA- 
Westinghouse  Electric  Corp.,  Lamp  Div.  Booth  L-81 
One  MacArthur  Ave..  Bloomfield.  N.J. 
Exhibiting;  "Blue  Top"  line  of  projection  lamps, 
new  orojection  lamps. 

Personnel:  W.  R.  Wilson,  M.  S.  Sancraint,  C.  F. 
Jensen,  R.  L.  Allen,  John  Czech. 

-NAVA- 
Worldwide  Pictures  Booth  C-21 

4626  Van  Nuys  Blvd..  Sherman  Oaks,  California 
Exhibiting;  Religious  motion  pictures. 
Personnel;  Brunson  Motley,  in  charge. 

-  NAVA - 

Young  America  Films,  Inc.  Booth  N-1D9 

IS  E.  41st  St..  New  York  17.  N.Y. 
Exhibiting:    Educational    motion    pictures,    film- 
strips,  recordings. 

Personnel:  Fred  T.  Powney,  James  Dunlap,  God- 
frey M.  Elliot,  Robert  Withers,  Sr. 
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A  Douglas  C-124  Globemaster  troop  carrier  is  the  comero  subject  at  an  Azores  Island  U.S.  Air  Force  base. 

Douglas  Takes  to  the  Screen 

With  23   Pictures  Due  in  '56,  the  Douglas  Aircraft  Company's  Film   Program 
Covers  Wide  Range  of  Employee  and  Public  Relations,  Military  Coordination 


SIXTEEN-MILLIMETER  CoLOR 
films  have  proved  so  potent 
and  flexible  in  telling  the  story  of 
Douglas  Aircraft  Company  s  com- 
plex operations  that  its  film  acti- 
vities, launched  as  strictly  an  experi- 
ment in  19.50.  have  been  expanded 
400  per  cent  in  the  ensuing  five 
years.  And  even  greater  use  of  the 
medium  is  scheduled. 

.Seven  films  were  completed  in 
19.54.  13  were  completed  in  1955. 
and  for  19.56.  the  target  is  23  films 
to  be  produced.  The  Douglas  fihn 
program  is  under  the  supervision  of 
O.  B.  Marble,  director  of  advertis- 
ing. Frank  Taussig  is  technical  di- 
rector on  all  Douglas  films  and 
Donald  W.  Douglas  Jr..  son  of  the 
founder  of  the  3.5-year-old  compan) 
and  vice  president  in  charge  of  mili- 
tary operations,  serves  as  over-all 
supervisor  of  the  activitv. 

Serve  These  Operational  Needs 

These  films  cover  the  whole  field 
of  operations  in  the  five  Douglas 
factories,  and  embrace  employee,  in- 
dustrial and  comnmnity  relations, 
military  and  civilian  customer  con- 
tracts, new-product  testing,  non-des- 
tructive testing,  feature  events,  em- 
ployee training,  technical  programs, 
and  documentary  films. 

Dougla-s  films  are  being  seen  by 


millions  through  programs  featur- 
ing showings  before  civic  and  serv- 
ice clubs,  churches,  youth  groups. 
Chambers  of  Commerce  and  other 
business  organizations,  and  govern- 
ment agencies.  These  last  include 
the  Department  of  Agriculture. 
State  Department.  Air  Force  Squad- 
rons. Navy  and  Marine  Corps  ac- 
tive and  reserve  units,  the  Air  Na- 
tional Guard,  and  other  defense 
agencies.   Thev   are   shown   at   mili- 


tary bases,  on  shipboard,  and  at  a 
large  variety  of  shore  installations. 

Even  larger  audiences  are  being 
reached  through  release  of  the  films 
to  television  stations  and  film 
studios.  Distribution  is  arranged  by 
Douglas  Aircraft  Company's  adver- 
tising department.  The  Princeton 
Film  Center  in  New  Jersey  has  also 
been  handling  bookings  and  ship- 
ments of  Douglas  films  since  1955. 

Bv  Julv  1.  195.5.  Douglas  had  on 


Utilizing  the  screen  in  many  ways,  Douglas  presents  technical  data  such  as  this 
scene  being  photographed  on  static  test  instrumentation. 


Iiatiil    a    Hood    of    rcijui'sls    foj 
film.   Exercise   Test   Drop,   a    iL 
minute  production  of  the  unit, 
great    demand    for    another.     ' 
Willis  jor  the  !Vavy,  also  with  I 
minutes  running  time.  Booking- 
1955  resulted  in  more  than  25. (it 
000  persons  seeing  one  or  more  I 
presentations    of   various    phasi - 
llie  Douglas  story.  This  year  D' 
las  is  aiming  for  30.000.000  view 
Practically   all  Douglas  films 
produced    and    released    in     Id 
color.  The  company  has  investiL^ 
the  advantages  and  drawbacks  oi 
available    film    and    equipment 
has    settled    on    16nnn    as    ideal 
lis  purposes. 

President  a  Staunch  Advocate 

Fr(jm  the  first.  Donald  W.  1). 
las.  founder  of  the  company  an 
pioneer  in  the  aviation  industrv. 
encouraged  the  film  activit\.  I 
haps  the  fact  his  plant  is  loi . 
near  Metro-Gold\v\!i-Ma\  er  and 
Roach  studios  had  something  I' 
with  it.  but  Douglas  long  has  h 
keenly  aware  of  the  educational 
informative  as  well  as  entertainn 
possibilities  in  the  use  of  the  lil 
It  was  President  Douglas  whi'  I 
talked  up  the  idea  of  comp, 
sponsored  films  which  have  been 
veloped  under  his  encouragcn 
and  support  to  their  present  iiti| 
tant  role  in  the  Douglas  operal 

Douglas  takes  part,  with  a  pnl 
ed  professional  sureness.  in  thi- 
ployee  indoctrination  film.  If  eh  • 
to  Douglas,  a   15-niinute  exposi' 
(the  first  one  made  at  the  plant 
what  the  companv  is  and  what 
accomplishing  in  the  world  of  .i 
tion.  It  was  completed  in  19.5(1. 
is   scheduled    for    revision   ami 
dating  soon. 

Public  Relations  Tie-in  Value 

Films  provide  a  companv 
Douglas  with  unparalleled  mean 
obtaining  wide  publicity  while  ai 
same  time  giving  value  receivi.l 
shooting  a  world-significant  ■ 
news  event. 

This  is  exemplified  in  i-onni< 
with  the  recent  record  perforinj 
of  a   Navv-Douglas  Skyrocket   > 
the  Mojave  desert  of  Southern  ( 
fornia.    The    needle-nosed    airpl 
set    a   new    world    speed    reconi 
1327  miles  an  hour  and  an  allil 
record  of  tl3.235  feet.  The  film  i 
recorded  these  achievements  ami  ' 
Douglas    public    relations    divisi- 
placed   the   footage   with   the   tli 
rical   newsreels   and    television 
works,     thus     gaining     world-w 
coverage.  These  film  seipiences  I 
were  integrated  into  company  h 
and  circulated  over  the  general 
tribution  system. 

.\nolher  example  of  the  possil  i' 
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fes  of  telling  the  story  of  company 
'hievement  to  all  the  world  was 
lindiing  of  the  Navy  F4D  Skyray 
t  speed  record  set  at  Thermal, 
alifornia.  Cameramen  shot  the 
jcek  of  trials  climaxed  by  setting 
|ne\v  record.  Although  major  news- 
tels  attended  the  event,  the  film 
ptained  b\  Douglas  appeared  all 
^■er  the  world  and  on  national  tele- 
Ision  networks. 

I  This  footage,  along  with  other 
(Ira.  was  made  into  a  feature  en- 
fled  I\'ew  Wings  for  the  Navy, 
liich  has  been  seen  by  many  mil- 
>ns. 

Marble  got  into  the  act  of  actual 
ooting  when  the  film  unit  covered 
ass  maneuvers  by  the  Air  Force 
Ft.  Bragg.  N.C..  when  Douglas- 
uilt  C-124  Globemasters  disgorged 
lousands  of  paratroopers  and  their 
juipment  from  the  skies  in  a  spec- 
Icular  feat.  Douglas  footage  on  this 
ent  has  been  widely  distributed. 
A  portion  of  this  film  was  used 
cently  on  a  television  program 
iginating  in  Hollywood,  when  it 
as  shown  along  with  live  appear- 
ices  of  Donald  Douglas  Jr.  and 
til  Bridgeman.  famous  Douglas  test 
lot.  The  former  commentated  on 
ie  mass  drop,  while  Bridgeman 
Iked  on  the  speed  runs  of  a  Doug- 
Is-Air  Force  experimental  plane, 
le  X-3. 

I  Douglas  films  were  responsible 
T  theater  audiences  in  Australia 
eing  delivery  and  fly-away  of  a 
;w  DC-7  passenger  transport  from 
e    Douglas    Santa    Monica    plant 


ght  quarters  present  difficult  light- 
g  problems  as  crew  films  an  instru- 
entation  subject. 

cently.  The  presentation,  inspec- 
on  and  the  take-off  were  filmed. 
le  films  later  being  shown  in  the 
5me  territory  of  Australian  Na- 
onal  Airways. 

Action  Footage  Is  Provided 

Major  film  studios  and  industrial 
id  commercial  organizations  which 
ish  to  show  airplanes  in  their 
ories  are  provided  with  footage 
ee   by    Douglas   in    exchange    for 

edits.  Some  of  the  concerns  to 
hich    Douglas   has    supplied    such 


A  centrifuge,  test  machine  used  for  whirling  aircraft  components  at  high  speeds 
to  test  their  hardiness  under  stress,  is  being  filmed  in  the  scene  above. 

how    it   works,    as   well   as   how    to 
maintain  it  in  efficient  operation.  As 


footage  are  Warner  Bros..  Twenti- 
eth Century-Fox.  Metro-Goldwyn- 
Mayer.  Walt  Disney  Productions. 
Cascade  Films.  Allison  Engine  Com- 
pany. Westinghouse.  General  Elec- 
tric. Borg-Warner.  Mars  Engineer- 
ing. Ryan  Aeronautics.  Curtiss- 
\^'right.  General  Mills — and  the 
Moody  Institute  of  Science.  Space 
Patrol  and  Captain  Jet  are  television 
programs  which  ha\e  used  footage. 
Another  and  important  area  for 
Douglas"  films  is  that  of  military 
data  coordination  on  '"security"  ma- 
terial. 

Films  Aid  Military  Relations 
Ihis  is  through  film  produced 
under  contractual  commitments  with 
the  U.S.  Air  Force  and  Army  Ord- 
nance, covering  various  military 
projects  confidential  in  nature. 
These  films  are  shown  to  contract 
officers  in  the  Pentagon  or  elsewhere 
to  demonstrate  facilities  Douglas 
has  to  offer  in  relation  to  some  pro- 
ject under  consideration.  Contracts 
often  are  awarded  on  the  basis  of 
such  film  presentations,  which  show 
what  Douglas  has  in  comparison 
with  possiblv  equal  but  less  impres- 
sively presented  facilities  of  other 
aircraft  companies. 

Say  that  Douglas  has  developed 
some  new  type  of  landing-gear,  con- 
trols instrument,  or  improved  tool, 
of  importance  to.  perhaps  the  Air 
Force.  Lntil  recently  it  was  consid- 
ered necessary  for  the  service  offi- 
cers concerned  to  fly  to  Santa 
Monica  from  the  Pentagon  or 
Wright  Field.  Dayton.  Ohio,  to  see 
the  innovation  at  first  hand. 

Now  it  isn't  often  necessary  to 
make  the  trip,  because  a  camera 
crew  can  photograph  the  instru- 
ment, tool  or  gadget  at  the  plant  to 
show   what  it  is.  what  it  is  for.  and 


a  result,  officers  who  see  the  film 
learn  in  20  minutes,  in  a  graphic 
manner  they'll  remember,  what  they 
might  never  have  absorbed  from 
reading  a  manual.  In  consequence, 
the  I  formerly  I  frequent  trips  of  as 
manv  as  2.S  officers,  including  a 
sprinkling  of  generals,  across  the 
continent  and  back  are  made  unnec- 
essary, effecting  an  important  saving 
in  manpower  and  travel  expense. 
The  great  majority  of  Douglas  films 
now  in  production  are  these  mili- 
tary contractual  films. 

Show  Material,  Equipment  Tests 
Another  valued  film.  Quality  As- 
surance. 20  minutes,  covers  the 
Douglas  method  of  making  non- 
destructive tests  on  materials  and 
equipment.  The  film  depicts  the  use 
of  high  -  frequency  sound  -  waves, 
magnetic  equipment,  x-rays,  oscil- 
lographs, chemical  baths,  fluorescent 


sands  and  powders,  and  other  test- 
ing procedures.  Seen  on  color,  some 
of  these  procedures  are  extremely 
interesting  and  sometimes  down- 
right exciting. 

One  sequence  in  this  film  shows 
the  testing  of  a  large  sheet  of  bond- 
ed material  intended  for  incorpora- 
tion into  an  airplane.  The  sheet  is 
sprinkled  with  colored  sand  and 
then  subjected  to  high-frequency 
sound-waves. 

Here  and  there,  as  the  test  pro- 
ceeds, the  viewer  notices  small  areas 
where  the  coating  of  colored  ma- 
terial rapidly  thins  out  and  finally 
shimmies  away  to  leave  bare  spots. 
The  connnentator  explains  that 
these  areas  indicate  imperfections  in 
the  subsurface;  where  the  bonding 
has  partially  failed.  These  weak 
spots,  which  could  not  be  detected 
by  older  methods  of  testing,  could 
conceivably  have  contributed  to  a 
structural  failure  in  the  airplane  it- 
self. 

Similarly,  a  landing-gear  assem- 
bly which  has  become  suspect  be- 
cause it  has  undergone  a  rough 
landing  may  be  tested  without  the 
delay  and  expense  of  dismantling, 
checking  and  reassembling  to  de- 
termine the  existence  or  otherwise 
of  weaknesses  or  defects.  Portable 
electrical  equipment  using  magnetic 
forces  is  employed. 

Versions  for  Overseas  Use 
This  film  has  proved  so  valuable 
in  telling  the  story  of  the  care  and 
enterprise  Douglas  employs  to  earn 
its  reputation  for  dependability  that 
the  dialogue  is  to  be  translated  into 
several  foreign  languages  for  show- 
ings in  countries  where  Douglas  air- 
planes are  used,  with  the  French  and 
German  versions  already  completed. 
"Once  they  had  to  wait  until  a 
wing  was  in  danger  of  falling  off — 
ICONTINUED     ON     PACE     61) 


Donald  Douglas,  Jr.  (left),  vice-president  of  military  relations,  checks  film 
sequence  with  O.  B.  Marble,  Douglas'  director  of  advertising. 
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Rich   Eastman   Color   scenes   like   this   capture   spirit   of   waterways 


S\^ .  Let's  See  that  river  picture 
again  before  we  go." 

This  and  similar  comments  cer- 
tain to  spark  joy  in  the  heart  of  a 
film  sponsor,  are  heard  from  theater 
audiences  in  towns  along  the  Illinois 
Waterway,  where  a  new  public  rela- 
tions film  is  receiving  premiere  dis- 
tribution. 

The  film.  Broad  Land.  Narrow 
Water  is  a  20-minute.  Eastman  color 
subject,  sponsored  by  the  Illinois 
Bell  Telephone  Company.  Conceived 
and  rmrtured  by  the  IBT  public  re- 
lations department.  Broad  Land  is 
a  dramatized  story  of  riverboats. 
rivermen  and  rivertowns  along  the 
famous  water  route  connecting  the 
Great  Lakes  with  the  Mississippi 
Kiver. 

Wilding  Picture  Productions.  Inc., 
handled  both  script  and  production, 
putting  camera  crews  aboard  work- 


ing towboats  for  the  colorful  river 
scenes. 

What  does  a  film  about  rivers 
have  to  do  with  the  telephone  busi- 
ness? 

According  to  W.  G.  Stern,  head 
of  IBT  film  activities,  "We  wanted 
a  picture  that  would  show  some  of 
our  pride  in  being  an  Illinois  cor- 
poration. Good  citizenship,  we  be- 
lieve, implies  a  positive  contribution 
to  the  economic  and  cultural  wel- 
fare of  the  Illinois  towns  we  serve. 
This  new  film  is  part  of  our  con- 
tribution. 

"If  it  hel|)s  Illinoisans  know  a 
little  more  about  a  really  important 
factor  in  the  state's  prosperity — and 
if  the  interest  of  Illinois  Bell  in  its 
home  territory  is  reflected  by  the 
film — then  weve  met  our  goal. 

"The  role  of  mobile  telephone 
communications    in    river   traffic    is 


"Broad  Land,  Narrow  Waters"  warmly  received  as 

llliuuis  BkII  PrEmierus  ColDrful 
Saqa  of  the  Inland  Waterways 

A  Well-Organized  Promotion  Campaign  Aids  Regional  Distributio 


touched  upon,  of  course,  but  is  a 
natural  part  of  the  story.  Over- 
emphasis on  the  telephone  theme 
could  have  lost  us  the  film's  real 
benefit — a  friendly  response  to  a 
warm  and  interesting  story  about  a 
close-to-home  subject."' 

Premiere  theatrical  showings  of 
Broad  Land.  Narrow  Water  were  ar- 
ranged in  river  towns  featured  in 
the  film,  utilizing  the  power  of 
local  interest  to  intrigue  theater 
managers. 

These  kick-off  theater  bookings 
were  procured  by  an  IBT  advance 
man  making  personal  contact  with 
theater  people  in  each  town.  Armed 
with  a  16mm  print,  projector 
and  promotional  materials  ( "one- 
sheets."  stills,  ad  proofs,  window 
and  lobby  displays,  news  releases, 
etc.  I  he  met  with  local  IBT  man- 
agers and  theater  people. 

Following  a  small-screen  preview 
and  discussion  of  promotion  plans, 
the  theater  representative  invariably 
expressed  interest  in  booking  35mm 
prints. 

Two  theaters  in  Beardstown.  111., 
picked  by  IBT  as  the  "grand  pre- 
miere" town,  ran  the  film  May  27- 
.■?!.  They  used  one-sheets  and  stills 
for  display  under  marquee  billings, 
plus  promotional  cuts  and  copy  in 
their  regular  newspaper  advertising. 
Illinois  Bell  ran  a  2-column  ad 
during  the  premiere,  maintained  a 
window  display  in  the  Beardstown 
telephone  office,  and  offered  a  news 
release  with  one  and  two-column 
mats  of  stills  from  the  film.  A  VIP 
"sneak"  preview  included  the  news- 
paper   editor,    who    expanded    the 


Below:  the  "boy  meets  girl"  interest  of  "Broad 
Land"  helps  introduce  sponsor's  public  relations 
role  with  convincing  interest. 


This  Beardstown  (III.)  theater  gave  top  marquee 
billing  to  the  premiere  showings  of  "Brood  Land, 
Narrow  Water." 


handout    release    into   a   t\Mi-c( 
story  with  picture. 

Theaters  using  the  film  ha\e  ri 
ported  increased  attendance  as  a  ri 
suit  of  these  promotional  activitie 
and  mention  audience  comment  ( 
the  sort  .stated  earlier.  At  the  reque 
of  interested  theaters,  a  lobby  di 
play  using  riverboat  props 
photo  blowups  was  added  to  tl 
original  promotion  kit. 

Public      distribution      of      16mi 
prints  through    IBT  district  fihi 


i  ^ 

w^ 

\ 


River  tow-boats  like  the  Donna  Lf 
carried  Wilding  camera  crews. 

braries  was  initiated  immediate 
after  theater  bookings  in  the  t'w 
towns.  Promotional  leaflets  wei 
mailed  to  program  chairmen,  etc. 

Theatrical  distribution  in  to«i 
away  from  the  Illinois  WaterWi 
will  be  handled  by  a  regular  boo 
ing  agent,  when  river  town  shci> 
ings  are  completed.  Meanwhil 
16mm  promotion  is  in  progress. 

Initial  results  indicate  a  douh 
success.  '; 


i 


The  Beardstown  drive-in  theater  also  gave  marqui 
billing  during  the  twin  premieres  in  this  lllinc 
river  town,  featured  in  the  new  film. 
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Rentlling  from  ft  careful  analy- 
sis of  the  psychology  of  a  sales 
problem,  a  pre-production  defi- 
nition of  target  audience,  and 
an  understanding  client  leilh 
the  courage  to  break  precedent. 
Pathescope's  Clinical  En/^  \i- 
OLOGV  is  a  new  kind  of  medical 
.Mies  fdni. 

HAVE  You  Ever  Hkaro  of  a 
product-selling  film  that  f;ainpcl 
much  of  it?  impact  by  talkiii'! 
alioiit  what  its  product  would  jail 
\n  do?  Or  one  that  ignored  com- 
pletely the  name  of  the  product 
being  sold?  Or  one  that  accused 
professional  audiences  of  sleeping 
llin.ugh  meetings  at  which  was  be- 
irii;  presented  information  vital  to 
llieir  profession  —  and  made  the 
auiiience  like  the  accusation? 

(linical  EnzymologY-  a  34-minute 

rolor  motion   picture  sponsored  bv 

ilir    Medical    Research    Division    of 

I  \i'-    National    Drug    Company,    of 

,1'hiladelphia,  is  such  a  film. 

Introduces  New  Drug  Product 
Its  purpose,  like  all  films  of  its 
kind,  is  to  sell  a  new  drug  bv  ac- 
quainting physicians  with  what  the 
drug  is.  how  it  works  and  in  what 
areas  of  disease  it  is  applicable.  Be- 
cause the  drug  itself  I  it  is  called 
Parenzyme,  and  consists  of  the  en- 
zyme trypsin  suspended  in  sesame 
oil  I  had  an  unusually  wide  area  of 
application  and  consequently  a  high 
sales  potential,  both  the  manufac- 
turer and  the  films  producer  (  Pathe- 
scope  Productions,  New  York  I  un- 
dertook at  the  outset  to  re-evaluate 
the  process  of  medical  film  produc- 
tion  and   distribution. 

Their  joint  aim  was  to  sav  exactlv 
the  right  thing  in  the  most  convinc- 
ing manner  possible  to  audiences 
most  likely  to  use  the  drug  in  quan- 
tity. Realization  of  this  motive  in- 
ivolved    a   careful   determination    of 

tvhat  needed  to  be  said  and  who 
hese  ideal  audiences  were.  And  a 
ipart  of  the  method  used  to  deter- 
[iiiine  the  answers  Avas  a  survey  con- 
ducted among  doctors  of  all  kinds 
ito  determine  their  reaction  to  the 
film  before  it  was  made. 

Survey  Unveils  Film  Reaction 
This  survey  brought  to  light 
many  highly  relevant  facts  bearing 
on  the  attitude  of  the  medical  pro- 
fession towards  all  pharmaceutical 
sales  films. 

On  the  surface,  the  solution  to  the 
sales  problem   facing   any   film   de- 
igned to  sell  an  ethical  drug  prod- 
ct     is     disarmingly     simple:     just 
lake  a  picture  containing  the  essen- 
ial  information  about  the  drug  that 
ou  want  to  communicate  and  show 
fhe  picture  to  the  doctors  whom  you 
jWant    to    use    the    product.    If    the 
information  is  presented  believably 
land    convincinglv.    manv    of    them 


Refreshing  New  Approach  in  Sales  Films: 

Intelligent  Cnncept  nf  Andience 
Wins  Friends  for  lAatinnal  Drni| 

"Clinical  Enzymology"  Directed  at  General  Practitioners 


should  start  to  use  the  new  prepa- 
ration and  sales  will  rise. 

In  practice,  unfortunatelv.  it  does 
not  work  out  quite  this  happilv. 
The  reason  it  doesn  t  stems  largely 
from  two  unalterable  factors:  (ll 
the  attitude  of  doctors  as  a  class 
towards  any  kind  of  pharmaceutical 
sales  approach  and  (2l  the  time 
that  most  doctors  have  at  their  dis- 
posal. 

The  barrage  of  advertising  to 
which  most  doctors  are  continually 
being  subjected  probably  exceeds 
that  of  any  other  single  professional 
group.  Almost  any  morning's  mail 
will  bring  brochures,  letters,  re- 
prints of  articles  and  samples  of  new 
products,  all  competing  for  the  lim- 
ited attention  of  the  physician. 
Much  of  this  material  is  unread,  un- 
opened and  untried.  Most  doctors 
resent  the  sheer  volume  of  this  ma- 
terial: some  even  issue  blanket  in- 
structions to  their  nurses  or  secre- 
taries to  throw  out  all  advertising 
matter  as  it  is  received.  It  is  safe 
to  say  that  the  o\erall  impression 
created  by  the  cascading  of  this  ma- 
terial through  the  mail  slot  is  nega- 
tive. 

Doctor's  Time   Is  Limited 

In  addition,  most  categories  of 
physicians  are  visited  by  salesmen 
from  a  number  of  pharmaceutical 
houses:  a  doctor's  limited  time  de- 
mands that  he  allot  only  a  few 
minutes  to  each.  In  this  time,  the 
salesman  I  in  pharmaceutical  areas 
he  is  generally  called  a  "professional 
service  representative"  I  must  put 
forth  his  most  attractive  drug  wares 


as  convincingly  as  he  can:  the  pres- 
ence of  some  ""hard  sell"  under  these 
circumstances  is  almost  unavoid- 
able: and  most  doctors  are  skeptical 
of  any  drug  product,  however  ethi- 
cal, that  presents  any  of  its  claims  in 
hard-selling  terms. 

This  professional  altitude  towards 
hard-sell  advertising  in  general  car- 


Dr.  Gustav  J.  Martin,  v.p,  and  re- 
search head  of  National  Drug  and 
(seated)  Dr.  Herbert  S.  Kupperman, 
N.  Y.  University  College  of  Medicine, 
appear  in  film. 

ries  over  to  the  area  of  films.  A 
motion  picture  that  beats  a  drum 
I  even  a  small  drum  I  for  a  drug 
product  is  automatically  viewed 
with  skepticism,  if  not  with  outright 
suspicion.  \et.  when  you  have  a 
product  so  effective  and  so  unusual 
that  it  comes  within  the  "miracle 
drug"  category,  how  can  its  virtues 
be  communicated  without  giving 
the  appearance  of  hard  sell? 

A  part  ol  the  answer  to  this  ques- 
tion lay  in  a  new — and  unusually 
honest — approach  to  the  problem 
of  presenting  clinical  case  material. 
Most  films  dealing  with  ethical  drug 
products  show  cases  of  the  drug  in 


"Very   crude   extracts   from   beef   pancreas   were   prepared   and   administered 
from  50  years  ago  .  .  .  ",  scene  in  "Clinical  Enzymology." 


"Paper  after  paper  has  been  pub- 
lished describing  hundreds  of  cases 
in  which  trypsin  has  promoted  rapid 
and  substantial  relief  of  symptoms  .  ." 

use:  the  patient  before  therapv.  af- 
ter the  first  day  and  so  many  ccs. 
of  whatever,  after  the  second  day, 
and  so  on.  L'nderstandably.  cases 
are  usually  chosen  where  the  drug 
works  and  recovery  is  dramatic.  But 
no  drug  is  100  percent  efficient: 
none  works  in  all  cases. 

So.  in  this  film,  there  was  includ- 
ed in  the  clinical  section  the  de- 
tailed report  of  a  negative  case — a 
case  where  the  patient  should  have 
responded   to   therapy  but   did   not. 

In  the  same  \ein.  clinicians  speak- 
ing about  the  drug  in  the  film  quite 
frankly  discussed  its  limitations: 
what  it  would  not  do.  the  areas  of 
disease  in  which  it  had  not  proven 
effective,  the  percentage  of  undesir- 
able reactions  associated   with  use. 

Audiences  are  "Enthusiastic" 
The  reaction  of  audiences  to  this 
completely  frank  approach  has  been 
little  short  of  enthusiastic.  The  pre- 
sentation of  the  negative  material 
with  complete  frankness  lends  to 
the  positive  material  presented  ( the 
cases  that  do  respond  I  an  authentic- 
ity and  conviction  that  no  amount 
of  hard-selling  approach  could 
equal. 

Parenzyme  works  rather  dramati- 
cally to  reduce  swelling  and  in- 
flammation in  a  wide  variety  of  dis- 
orders. To  present  this  fact  without 
giving  the  appearance  of  making 
""claims.'  a  number  of  simple  ex- 
periments on  animals  were  devised 
to  show  the  anti-swelling,  anti- 
inflammatory properties  of  the  drug. 
The  experiments  chosen  are  so  sim- 
ple that  a  doctor,  if  he  were  so 
minded,  could  duplicate  them  him- 
self. The  simplicity  of  this  device, 
which  incidentally  also  appeals  to 
the  research  scientist  that  is  a  part 
of  the  makeup  of  every  physician, 
carries  a  great  deal  of  conviction. 

One  other  radical  departure  from 
precedent  must  be  noted.  It  is  the 
custom  of  many  pharmaceutical 
films  to  contain  one  or  more  histori- 
ICONTIMiED    ON     THE    NEXT    PAGE) 
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MATIDIVAL  UHLG  PRESENTS  "ELI1VIE/\L  ENZYMULDGY 


PROMOTION! 

Only  thru  the  development  of 
ability  in  your  employees  will  they 
become  more  valuable  to  you. 
Much  depends  upon  your  super- 
visors. 

How  well  do  fhey  delegate  author- 
ity? 

How  well  do  they  prepare  em- 
ployees for  promotion? 

The  answers  to  these  questions 
spell  out  how  well  your  supervisors 
ore  developing  people  in  your 
organization. 

Show  your  supervisors  how  to  do 
this  job  with: 

"PROMOTIONS, 

TRANSFERS  AND  TRAINING 

FOR  RESPONSIBILITY" 

part  of  an  outstanding  sound  slide 
program  SUPERVISOR  TRAINING 
ON  HUMAN  RELATIONS,  which 
includes: 

•  "THE  SUPERVISOR'S  JOB" 

•  "INTERPRETING 

COMPANY  POLICIES" 

•  "SUPERVISOR  AS  A 

REPRESENTATIVE  OF 
MANAGEMENT" 

•  "INDUCTION  AND  JOB 

INSTRUCTION" 

•  "HANDLING 

GRIEVANCES' 

•  "MAINTAINING 

DISCIPLINE" 

•  "PROMOTING 

COOPERATION" 

You  may  obtain  a  preview 

without  obligation. 
Write  Dept.  S  for  details. 


INC. 

6108   SANTA   MONICA   BLVD. 
HOltYWOOD   38,   CALIFORNIA 


(continued  from  preceding  PACE) 
cal  sequences — sequences  that  pre- 
.seiit  either  the  history  of  a  disease 
or  iif  the  development  of  the  drug 
itself.  Generally,  this  material  is 
considered  with  great  reverence  b> 
the  sponsor  and  the  resulting  pre- 
sentation of  it  is  often  reverently 
slufF\.  The  pre-production  survey 
revealed  that  doctors  have  a  ho-huni 
attitude  aliout  seeing  endless  optical 
zooms  recalling  people  and  litera- 
ture from  the  limbo  of  past  years 
for  the  purpose  of  lending  stature 
to   a  new    preparation. 

History  Salted  With  Humor 
\\  ith  this  in  mind,  the  historical 
presentation  of  the  development  of 
trypsin  therapy  in  this  motion  pic- 
ture was  treated  humorously:  it 
laughs  at  itself  and  at  its  audience 
and  in  so  doing  communicates  his- 
tory painlessly  and  in  a  manner 
more  likely  to  make  the  facts  stick 
than  the  customary  holy  approach 
to  this  type  of  material. 

In  stvlized  cartoon  animation,  the 
films  pan  slowly  and  continuously 
through  an  endless  series  of  labora- 
tories, starting  about  lt)0  years  ago 
and  continuing  to  the  present  day. 
Dates  of  what  is  being  viewed  are 
indicated  by  a  series  of  calendars 
with  contemporary  illustrations,  on 
the  walls  of  the  laboratories. 

A  discussion  of  early  efforts  to 
obtain  pure  crystalline  trypsin  from 
beef  pancreas  is  accompanied  by  a 
visual  of  a  number  of  sweating  tech- 
nicians trying  to  push  a  reluctant 
cow  into  an  elaborate  grinding  ap- 
paratus. 

The  first  topical  I  external  i  use  of 
trypsin  is  illustrated  by  a  doctor 
recklessly  swabbing  it  onto  a  patient 
using  a  large  paint  brush  and  buck- 
et. Present-day  research  is  indicated 
bv  three  doctors,  one  holding  a 
carrot  behind  his  back,  thoughtfully 
watching  the  eccentric  behavior  of 


a  giant  rabbit  in  an  experiment  box. 
And  mention  of  the  tremendous 
number  of  papers  that  have  been 
published  on  the  subject  of  trypsin 
therapy  is  accompanied  by  a  visual 
sequence  showing  a  speaker  read- 
ing mechanically  from  what  appears 
to  be  a  roll  of  wallpaper  to  an  audi- 
ence of  doctors,  all  of  whom  are 
sleeping  quite  comforlabK. 

Contrasts  With  Serious  Text 
This  humorous  ap|)roach  serves 
not  only  to  hold  an  audiences  at- 
tention through  what  might  have 
been  very  dull  material,  but  also  to 
set  off  in  sharp  contrast  the  remain- 
der of  the  film  which  is  highly 
serious.  Animation  sequences  indi- 
cating quite  clearly  the  action  of 
trypsin  molecules  in  breaking  up 
protein  structures  within  the  bodv 
and  in  removing  the  impediments  in 
capillaries  that  stop  blood  flow, 
have  been  executed  with  an  effective 
graphic  simplicity.  A  sequence  in 
photomicrography  at  500-diameter 
magnification  shows  brilliantlv  I  and 
for  the  first  time  in  color  I  the  for- 
mation of  clots  in  the  blood  stream 
of  a  living  organism. 

Aimed  at  General  Practitioner 
The  consideration  of  the  most  de- 
sirable audience  at  which  to  aim 
the  film  stemmed,  as  it  should,  from 
the  nature  of  the  product  itself. 
Parenzyme.  in  intramuscular  injec- 
tion, has  proven  effective  in  an  as- 
tonishingly wide  varietv  of  dis- 
orders, ranging  all  the  way  from  in- 
juries caused  by  blows  or  falls 
through  various  types  of  eye  inflam- 
mation to  such  diseases  as  thrombo- 
phlebitis and  ulcers  of  the  skin.  The 
only  type  of  physician  likelv  to  en- 
counter most  of  the  different  tvpes 
of  cases  that  might  call  for  the  ther- 
apeutic use  of  this  drug  is  the  gen- 
eral practitioner.  Consequentiv  it  is 
to  the  G.P.  that  the  film  is  dedicated 
(  C  O  iN  C  Ll  D  E  D    ON    PACE    6  8  I 


"In   1948,"  the  film  shows,  "Tillot  and  associates  Sherry  and   Christensen 
brought    the    topical    (i.e.,    external)    use    of    enzymes    into    prominence." 


IT'S  NOT  LIKE 
HORSESHOES . . . 

No,  indeecJ,  it's  not  like  horse 
shoes,  because  itt  sales  worl 
close  ones  don't  count. 

Only  CLOSED  ones  ring  uf 
sales,  and  commissions,  an( 
over-rides,  and  promotions. 

Closing  a  sale  isn't  a  hit  ant 
miss  proposition.  It  require 
definite  techniques. 

A  knowledge  of  these  tech 
niques,  and  knowing  how  to  us« 
them,  will  help  your  salesmer 
to  close  more  —  instead  o 
merely  coming  close  ... 

Show  \h&m  how  fo  c/ose  w/fh 

"CLOSE  ISN'T  CLOSED" 

part  of  the  outstandingly  suc- 
cessful sound  slide  program  .  . 
AGGRESSIVE   SELLING 

You  moy  obiain  a  preview 

wifhouf  obligation. 

Write  for  details. 


INC. 

6108   SANTA  MONICA  BLVD. 
HOLLYWOOD   38,  CALIFORNIA 
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Give  yourself  this  ''screen  test' 


□  Check  here 


n  Check  here 


Which  of  these  movie  showings  commands 
more  viewer  attention,  message  retention? 


Many  training  and  sales  promotional 
films  command  more  attention  .  .  .  get 
their  message  across  more  effectively  .  .  . 
when  audiences  do  NOT  have  to  sit  and 
watch  in  total  darkness. 

often  it  is  far  better  when  room  illumination  is  controlled — 
kept  at  what  psychologists  call  a  "comfortable  level  for 
group  discussion."  This  is  approximately  one  foot-candle: 
about  the  minimum  light  necessary  to  read  type  the  size 
of  that  in  the  preceding  paragraph. 

BUT,  stepping  up  room  light  during  film  showings  means 
you  need  a  projector  that  throws  maximum  light  on  the 
screen  to  maintain  contrast  between  the  screen  image  and 
the  surrounding  area. 

ONL  Y  the  Kodascope  Pageant  Projector  has  the  unique 


Super-40  Shutter  that  puts  40%  more  light  on  the  screen 
than  standard  shutters  at  sound  speed  .  .  .  and  still  ena- 
bles you  to  use  the  same  projector  for  both  sound  and 
silent  movies. 

And  ONLY  with  a  Pageant  can  you  gel  all  these: 

1 .  Easy  setups — Projection  is  easy,  even  for  the  inexperi- 
enced, with  the  Pageant's  folding  reel  arms  and  simple, 
printed  threading  guide. 

2.  Freedom  from  worry  over  breakdown  or  maintenance. 
Pageant's  permanent  lubrication  ends  breakdowns  due 
to  improper  oiling — most  frequent  cause  of  projector 
difficulties. 

3.  Clear,  comfortable,  natural  sound — Baffled  speakers 
plus  tone  and  volume  controls  team  for  unusual  sound 
fidelity. 

4.  Choice  of  three  models,  to  provide  the  proper  sound 
and  projection  characteristics  for  your  movie  needs. 


Don' f  guess  about  16mm 
movie  projectors'.  This 
free  booklet  shows  you 
how  and  why  a  porta- 
ble Pageant  helps  you 
get  the  most  from  your 
soles  and  training  mov- 
ie presentations. 


EASTMAN    KODAK   COMPANY 


Dept.  8-V 


Rochester  4,  N.  Y. 


please  tend  me  complete  information  on  the  new  Kodascope  PAGEANT 
16mm  Sound  Projectors,  and  tell  me  who  can  give  me  a  demonstration. 
I  understand  I  am  under  no  obligation. 


NAME- 


-TITLE- 


ORGANIZATION- 
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CITY 
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I   N  C  O  R  P  O  R  AT  E  D 

f  it m  s    for    industry    and    television 

1920    lYNDALE    AVENUE    SOUTH 
MINNEAPOLIS    J,    MINN. 


FILM 

PRODUCTIONS 

FOR  TELEVISION 

r^NDj 

INmSsTRY. 


A  DIVISION   OF   RAPID   GRIP  AND   BATTEN    LIMITED 

1640  THE   QUEENSWAV 

TORONTO   14    ONTARIO 

TELEPHONE   CI.  9-7641 


WDMEI^  MU  THE  SCREEN: 

(CONTINUED  FROM  PACE  THIRTY-SEVEN) 
I'lliicalinn  ;irc  lii^lih  in  cIciiiaiuL  Tlir  (Incumen- 
laiv  lypc  pai'ks  iiiuili  infiiiiMaliuii  in  a  short 
time,  is  easy  to  digest  and  mcriioiahlc  in  impact. 
These  ran  preface  the  work  of  political  informa- 
tion committees  and  school  citi/.enship  programs. 
Mr.  Generous  Giver  kicks  off  a  multitude  of 
lund  drives  with  showings  of  The  Lnileil  Way. 
produced  for  the  Community  Chest  and  Coun- 
cils of  America.  This  cartoon  playlet  was  re- 
leased in  18(30  communities  and  cleared  for  tele- 
vision, where  it  was  widely  used  on  a  sustaining 
or  public  service  basis.  A  short  subject  film  was 
made  for  the  City  of  New  York  to  help  fight 
juvenile  delinquency.  The  extreme  urgency  made 
it  a  "must"  for  clubs  and  schools.  It  dealt  with 
case  histories  of  the  most  rampant  types  of  crime. 
Once  aroused,  woman  will  persist  and  endure  to 
ihr    end. 

Travel,   Home  Modernization  Favored  Themes 

Most  \\ omen's  clubs  like  a  tra\el  film  as  a  bit 
of  luxury  and  departure  from  a  heavy  civic  or 
study  schedule.  As  forward  looking  travel  people 
have  found,  the  club  meeting  devoted  to  travel  is 
good  time  to  plan  a  trip.  Portugese  Panorama 
combines  travelogue  techniques  with  commentary 
on  uses  of  cork,  building  good  will  for  companies 
that  use  it.  The  British  Information  Services 
use  film  extensively  to  extoll  the  beauties  of  their 
country  to  potential  visitors.  So  does  the  National 
Film  Board  of  Canada  with  its  travel  film  library. 

The  modernization  story  can  be  well  and 
widely  told,  with  the  many  new  products  coming 
on  the  market.  How  a  family  lives  and  grows 
with  its  home  is  revealed  in  Happy  House,  a 
friendly,  interesting  tale  that  gives  product  in- 
formation in  an  unobtrusive  way  for  the  Wood 
Conversion  Company. 

The  textile  industry  can  make  capital  of  the 
huge  potential  of  women  audiences  to  broaden 
markets.  Luxury  Vnlimiled.  tells  of  the  Virginia- 
Carolina  Chemical  Corp..  supplier  of  basic  ma- 
terials, seeking  diversification  of  its  economic 
base.  It  was  found  that  zein.  a  pure  protein  from 
corn,  could  be  used  in  making  fiber  for  clothing 
and  it  made  an  interesting  motion  picture. 

Better  Homes  and  Gardens  magazine  took 
advantage  of  a  vast  knowledge  of  topics  on  the 
home,  using  top-notch  promotional  material  in 
(CONTINUED    ON     PAGE    SIXTY  -TWO   I 


Tempo  Bold 

*  Above  line  set  in  42  point. 

Available  in   1  8,  24.  30.  36.  42.  48.  60  &  72  point  sizes 

.  .  .  the  most  practical  of 
all  typefaces  for  motion 
picture  and  slidefilm  titles 

One  of  many  typefaces  available  in  Knight  Studio  Titles 

KNIGHT  STUDIO 

159  East  Chicago  Avenue,  Chicago  11,  INinois 


GEO.  W.  COLBURN    LABORATORY   INC. 

/6  4     NORTH     W  A  C  /f  £  P     DftlVE'CHICAGO    6 
T£L£  PHONE      STATE      2-7316 


IGinm 
SERVICES 


Synchronous   Motor   Drive  for 

16mm  Projectors 

especially  designed  to  drive  all  Bell  &  Howell,  Ampro 
and    Victor    16mm   pro/ecfors    at   synchronous    speed. 

The  synchronous  motor  drive  can  be  instantly  ottachecj 

to    projector   and    token    off    at    ony    time.    No    special 

technical     knowledge     required     for     instollation     and 

mountirtg. 

The    synchronous    motor    drive    is    complete    with    base- 

plote.  Cannon   plug  for  cable  and   power  switch,  and 

o  set  of  reduction  gears. 

W  rite  for  more  details  and  prices 

Also     available      on     speciol     order.      Synch.     Motor 
Drive    for    all     Simplex     35mm     portable     projectors. 

ONE  YEAR  GUARANTEE!  Immediate  Delivery 
Available  at  leading  dealers,  or  direct. 

CINEK AD 

ENGINEERING   COMPANY 

500  West  52nd  St.,  New  York  19,  N.  Y. 

PLaza  7-3511 

DESIGNERS   AND  MANUFACTURERS  OF 
MOTION    PICTURE-TV    EQUIPMENT 

Send  for  free  folder  of  illustrated  Motion  Picture  and 
Audio-Visual  equipment  manufactured  by  Cinekad 
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ATTENTION!  TELEVISION  STUDIOS  •  MOTION  PICTURE  STUDIOS -COMMERCIAL  PHOTOGRAPHERS 


PRiC€  SLASHING . . . 


WAREHOUSE  CLEARANCE! 


PRICED 
TO  GO 
AT 


$250,000.00  WORTH  OF 
PHOTO  PROCESSING  EQUIPMENT  AT  A 

BARE  FRACTION  OF  IT'S 


EVERYTHING  GOES! 

FIRST  COME  FIRST  SERVED 

""■ ""iiiiiiiiiiiiiiiiiiiiiiiiiiiii 


VALUE! 


ON  THE  $ 

EVERYTHING  GOES! 
FIRST  COME 
FIRST  SERVED! 

wwwm 


Including  these  great  name  film  processors 

30  only  — $4,000.00  Houston  K-1A  Factory 

Reconditioning  and  guaranteed  film 

processors  — 30  only     $1,495.00 


YOUR 
GAIN 
OUR 
LOSS! 

WE    NEED 

THE    SPACE 

MORE    THAN 

WE    NEED 
THE    PROFIT! 


Yes,    we    could    sell    100    at    tnis    price,    but    we    regret   there    are    only    30. 

Ever/   K-IA   is  fully  guaranteed,   is   like   new  .  .  .  with   the   famous   Houston 

obel  —  greatest    name    in    film    equipment.    Automatic    processing    16    mm. 

black  and  white  motion   picture  film.  Completely  self-contained,  daylight 

operating.    Good    for    years    of    service.  ..  .,,       ...  l         , 

"^  "  '  Note:    TV    stations,    here's    your 

chance   to    handle    film   commercials,   newscasts,   etc.,  cut  costs  on   remotes 

and   processing.   LAST  CALL!   Complete  with  operating   manual. 


PRODUCTS    OF    FINE   COMPANIES 

1    Eastman   Silver   Cell. 

1    only  Model   D  Bell  &   Howell  Color  Printer. 

1     Eastman    Waxing    Machine    35    mm. 


All   merchandise  available  for  inspection  at: 

11801  WEST  OLYMPIC  BLVD.,  WEST  LOS  ANGELES,  CALIF. 


GRanite  9-3705 


BRadshaw  2-4331 


PRICES    FOB    LOS    ANGELES 


TERMS    CASH! 


Sensational  Bargains^ 

^COLOR  CORPORATIONj 

OF  AMERICA 

WAREHOUSE 

EQUIPMENT 

Buys  the 
once 


NUMBER       4 


VOLUME       17 


Mogicion's  role  is  ossumed  by  modern  home- 
moker  in  this  scene  from  Armour  and  Corn- 
pony's  new  cookery  film  "Quick  Meals  from 
the    Freezer."    istory   and    source    data    below.) 

Meals  from  Freezer  Theme 
of  Latest  Armour  PR  Film 

♦  \iiiK>ur  aiul  Ctiiiipain  ha.s  atliied 
t(<  iU  extensive  collection  of  public 
relation?  films  with  Quick  Meals 
from  the  Freezer  to  bring  today  s 
honieniaker  up  to  date  on  modern 
techniques  of  meat  preparation,  and 
the  great  \ariet\  of  frozen  foods 
available  today. 

The  ""plot"  concerns  a  family 
shown  in  a  series  of  meal  situations. 
including  a  television  Sunday  sup- 
per, a  teen-age  do-it-yourself  part). 
a  women's  committee  luncheon  meet- 
ing, a  bachelor  supper  and  a  com- 
pany dinner.  On  each  occasion, 
frozen  foods,  including  meats, 
relishes,  juices,  vegetables  and  fruits 
make  up  the  meal.  Leaflets  detail- 
ing menus  and  recipes  shown  in  the 
film  will  be  available  for  distribu- 
tion to  viewers. 

The  picture  was  made  in  HolK- 
wood  bv  Stanley  Neal  Productions, 
and  prints  are  offered  for  showings 
by  schools,  clubs,  churches  and 
similar  groups.  It  is  eleventh  in  a 
continuing  series  of  Marie  Gifford 
cooker)  films  sponsored  by  .\rmour. 
To  date  they  have  had  an  estimated 
300.000  showings  to  21.000.000 
people.  They  also  have  had  4.000 
television  runs  to  a  total  viewing 
audienie  ,,f  more  than  300.000.000. 

17  mln.  sound-color;  available  free  from 
Association  Films,  347  Madison  ave..  Ne* 
York  17;  and  Modern  Talking  Picture 
Service,  45  Rockefeller  Plaza.  New  York 
20. 

e  »  « 

Film  Shows  How  Kroger  Obeys 
Housewives'  Product  Choice 

■¥  How  some  700  housewives  judici- 
ously munching  such  things  as  new- 
recipe  pies  help  the  Kroger  Com- 
pany select  (|uality  food  products 
for  (he  Kroger  supermarket  chain  is 
explained  in  The  Lady  oj  the  Land. 
a  new  29-minutc  promotional  docu- 
mentary. 

The  700  housewives  are  "The 
Homemakers  Reference  Committee" 


Alnnq  the  Film  Productinn  Lines 

Home  Economics  and  Welfare  Themes  in   Lafe  Films 


virlunleers  living  in  20  slates  who 
serve  as  an  adjunct  to  the  "Kroger 
Food  Koundation."  a  group  of 
specialists  who  initially  test  the 
palataliility  and  <|uality  of  foods 
being  considered  for  market. 

Functioning  as  a  kitchen  con- 
gress, the  Foundation  with  its  ex- 
perl,  professional  taste  and  the 
Reference  Committee  with  its  wideh 
representative  palates  endeavor  to 
ihoose  the  kinds  of  pantry  items 
that  the  nation  s  housewives  look 
for  among  competing  grocers.  This 
is  the  film's  customer-honoring 
theme  —  that  the  shopping  lady  of 
the  land,  conditioned  to  expect  the 
best  and  demanding  it.  pressures 
competitive  industry  to  seek  higher 
quality  levels  in  new   products. 


To  show  homemakers.  economic 
teachers,  dul)  women,  dietitians  and 
other  community  audiences  how 
Kroger  attempts  to  give  the  lady  of 
the  land  what  a  cross-section  of  her 
own  kind  ask  for.  the  color  film 
depicts  the  Committee's  judgment 
being  passed  in  a  search  for  the  best 
possible  lemon  meringue  pie.  When 
the  most  popular  pie  is  determined, 
its  recipe  will  be  used  for  a  billion 
pies. 

Having  cleared  the  Food  Founda- 
tion, samples  ui  two  test  pies  are 
mailed  to  members  of  the  commit- 
tee. In  typical  committee  homes,  the 
housewives,  aided  by  husbands 
and  children,  perform  their  crucial 
crunching.  Palate-test  complete,  the 
ladies    register    their    verdict    in    a 
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SUMMERTIME 

FOR  FILfA  LIBRARIES  is 
RECONDITIONING  TIME 

FOR  PRINTS 

Summer  is  with  us  .  .  .  and  your  prints  are  out 
of  circulation  for  a  while.  This  is  the  ideal  time 
to  have  them  restored  to  good  condition  through 
Peerless  servicing: 

,.s„...o«  .«•  — ""'°- •' 

SCRATCHES  REMOVED... 
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Then,  cleaned   up  and   rejuvenated,  your 
prints  will  be  ready  for  hard  use  in  the  fall. 

Scii^  for  hrochiin 


JEERLESS 

FILM  PROCESSING  CORPORATION 

165    WEST   46th    STREET,    NEW    YORK    36,    N    Y. 
959  SEWARD   STREET,   HOLLYWOOD   38.  CALIF 
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questionnaire  returned   In  tin-   Iim 
Foundation. 

Kroger's  queen-customer  theme 
delivered  in  a  tart  denouerncn 
when  the  results  of  the  700  ladie 
electoral  tasting  are  tabulated,  tl 
Foundation  members  red- face 
veto:  The  Homemakers  Referem 
Committee  has  rejected  both  pie 
Back  to  the  experimental  oven 
Pierre,  the  pie-buv  irig  lady  of  tl 
land  has  spoken. 

The  Lady  of  the  Lanil  is  beiii 
distributed  on  a  free-loan  basis  t 
Shilin  Film  Service  Corp..  4.S0  We 
56th  Street,  .New  York,  N.Y.        \ 


He  lived  on  the  block  45  years  and  resent, 
whol  was  happening  to  the  neighborhoo 
Scene  from  "Your  Brother's  House  (sto 
below  I. 

The  Greater   New  York  Fund 
Screens  Two   New  Sound   Film 

*  l)i-(licati'd  til  repeating  the  stor 
of  human  misery  and  its  alleviatioi, 
major  organized  charities  hav 
made  substantial  use  of  motion  pii 
tures  in  their  fund-raising  program: 
For  the  most  part,  these  films  hav 
vivified  the  familiar  but  continuou 
facts  of  people  in  need  and  the  e> 
penses  of  their  rescue. 

This  year.  The  Greater  New  Yor 
Fund  has  sponsored  two  motioi 
pictures,  one  serving  as  solicito 
preparation  for  the  19.S6  fund  cami 
paign.  the  other  as  a  medium  oj 
actual  solicitation.  Low  budget.  IT 
minute  subjects  produced  bv  Trans 
film.  Inc..  New  York,  the  tools  fo 
the  19.56  drive  are:  i  our  Brother 
House,  documenting  the  work  of  . 
New  \  ork  settlement  house,  am 
The  Filch,  designed  for  training  vol] 
untarv  c(»mpanv  solicitors  in  effeci 
live  fund-raising  techniques. 

Each  doing  its  sptH-ial  job.  thi 
two  films  toil  for  the  fund  drive: 
purpose:  Your  Brother  s  Housi 
makes  its  appeal  for  alms  directh 
to  the  public  with  verification  0 
The  New  York  Fund's  services  ii 
action.  The  Pilch  briefs  the  peopli 
who  personally  must  pass  the  hal 
who  must  follow -through  after  ihc 
emotional  and  informational  plei 
with  a  steady  pitch  that  will  enabli 
the  Fund  to  realize  the  10  millior 
dollars  sought  for  support  of  hunj 
dreds  of  community    activities. 

Your  Brother's  House  pays  a  call 
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at  Hudson  Guild,  a  flourishing 
neighborhood  center  typifying  many 
of  the  425  agencies  helped  b\  The 
Greater  New  \  ork  Fund.  It  is  lo- 
cated in  the  Chelsea  section  of  New 
York,  inhabited  by  people  of  every 
national  origin,  racial  strain  and 
religious  belief.  The  Guild  figures 
in  the  lives  of  many  of  these  people. 

Hudson  Guild  begins  its  day  at  6 
a.m.  when  housewives  arrive  to 
purchase  milk  at  less  than  the  pre- 
vailing rates.  Shortly  after,  the  child 
care  center  opens.  In  the  afternoon, 
voung  mothers  and  mothers-to-be 
attend  the  clinic  for  special  guid- 
ance. During  the  day.  the  aged  find 
companionship  and  something  to 
do. 

After  school,  the  center  is  packed 
with  children  and  teen  agers  who 
attend  gym.  arts  and  crafts,  sing, 
dance — or  ha\e  their  teeth  fixed.  A 
mental  health  clinic  aids  those  who 
need  such  assistance.  In  the  eve- 
ning, there  are  classes  in  English 
for  the  foreign-born  and  Spanish 
for  those  interested.  At  Hudson 
liiiild.  Your  Brother's  House  stress- 
(■-  ihe  need  of  supporting  this  haven 

and  all  Greater  New  York  Fund 
j^.  iicies  which  together  serve  3  mil- 
liMii  people  each  year. 

1  our  Brother's  House  is  being 
-liuwn  to  business  and  employee 
;;rnups  by  The  Greater  New  York 
Fund  and  is  available  for  televis- 
ion. » 

Revising  Sports  Film  Guide 

♦  A  new  edition  of  the  Sports  Film 
Guide  is  being  prepared  by  the  Ath- 
letic Institute.  Inc.  cooperating  with 
the  Editors  of  BisiNF.ss  Screen. 


TO    INDUSTRY 
I     Seeking  to  Establish  a 
Motion  Picture  Department 

Outstanding  opportunity  for 
large  industry  to  establish  an 
internal  Motion  Picture  De- 
partment. 

Complete  packaged  facility  of 
modern  16mm  studio  and  re- 
mote equipment  including  pro- 
fessional cameras  —  dollies  — 
mobile  trucks — magnetic  opti- 
cal recorders  —  dubbers  and 
full  editing  facilities.  Every- 
thing necessary  to  set  up  work- 
ing production  film  unit  any- 
where. 

Priced  at  only  a  fraction  of 
present  value  and  available 
with  services  of  owner  to  or- 
ganize and  maintain  operation. 

For  full  particulars  nrite 
Box    4-17  A 
BUSINESS    SCREEN 
7064  Sheridan  Road,  Chicago  26 


I 

in  16mm  color  prints... 

SPECIALISTS 

do  the  finest  work! 


YOUR  ASSURANCE  OF 
BETTER  16mm  PRINTS 


As  in  all  things  . .  .  specialization  is  the  key 
to  better  products.  That's  why  Color  Re- 
production's 17  years  of  specializing  exclu- 
sively in  I6mm  printing  has  earned  this 
company  a  reputation  for  guaranteed  film 
quality  which  is  the  Standard  of  the  I6mm 
Motion  Picture  Industry.  The  cost  of  your 
production  alone  merits  the  finest  quality 
color  prints  obtainable!  This  year,  let  Color 
Reproduction  Company  make  your  I6mm 
Color  Prints! 


KlFK®!DUffiTl©3N  G®M^M^ 


7936  Sanfa  Monica  Blvd.,  Hollywood  46,  California 

Telephone:  OLd field  4-8010 
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"The  Little  Steps"  Story  of 
Hercules'   Pentaerythritol 

♦  The  rfscaicli  and  production  de- 
tail which  went  into  the  develop- 
ment of  pentaerythritol  is  depicted 
in  The  Little  Steps,  a  new  15-min- 
ute  color  motion  picture  sponsored 
by  Hercules  Powder  Company.  W'il- 
minpton.  Delaware. 

.\s  the  promotional  film  presents 
its  product  case-history  it  builds  an 
example  of  how  chemical  research 
in  general  continually  investigates 
raw  materials,  processes,  markets. 
the  uses  of  products  and  the  pro- 
ducts themselves.  The  development 
of  pentaerythritol  is  traced  from  20 
years  ago  when  it  was  a  laboratory 
curiosity  to  today  when  a  one-hun- 
dred-million pound  production  ca- 
pacity has  been  made  available  by 
industry. 

Locations  for  the  film  included 
the  almost  completely  automatic 
Hercules  PE  plant  at  Mansfield. 
Massachusetts  and  the  company's 
Research  Center,  near  Wilmington. 

Previous  films  sponsored  by  Her- 
cules were  Flight  to  Lacquer  and 
Design  jor  a  Laboratory,  produced 
by  Farrel  and  Gage  Fihns,  Inc.,  New 
York.  The  Little  Steps  is  available 
from  the  sponsor. 

*        »        -» 

British  Chemical  Firm  Adds 
Industrial   First  Aid   Films 

■¥  Five  motion  pictures  on  indus- 
trial medicine  and  first  aid  recently 
were  added  to  the  film  library  of 
Imperial  Chemical  Industries  Limit- 
ed, Millbank,  London.  Announce- 
ment of  these  special  training  sub- 
jects covering  vital  types  of  emer- 
gency medical  technique  indicates 
recognition  of  the  value  of  such 
films  in  preparing  personnel  to  pro- 
tect the  lives  and  limbs  of  industrial 
workers. 

The  new  Imperial  Chemical  In- 
dustries fihns  are: 

Artificial  Respiration,  11  minutes, 
which  describes  the  Schafer  and 
Holger  Nielsen  methods  of  rescuing 
a  victim  of  asphyxia.  After  a  medi- 
cal officer  discusses  the  methods,  us- 
ing wall  charts,  both  methods  are 
demonstrated  by  a  patient  suffering 
from  drowning.  Also  shown  are  the 
combined  respiration  method,  em- 
ploying two  operators,  and  use  of 
the  "'Novox"  apparatus. 

Examination  of  an  L  nconscious 
Patient,  6  minutes,  designed  to  teach 
first-aiders  a  systematic  method  of 
examination  of  an  unconscious  pa- 
tient. A  first-aider  demonstrates  the 
technique  and  a  commentary  is  pro- 
vided by  a  medical  officer. 

Control  of  Hemorrhage,  7  min- 
utes, illustrating  the  theme  that  pres- 
sure always  will  control  bleeding. 
Various  methods  of  pressure  appli- 


New  Films  for  Health  it  Safety 

Hercules  Powder,   Imperial  Chemical  Sponsor  New  Releases 


cation  are  demonstrated:  a  patient 
with  arterial  bleeding  from  a  wound 
in  the  forearm  is  treated:  the  treat- 
ment is  shown  \\hen  a  foreign  bodv 
is  present  in  a  wound:  use  of  ring 
pads  and  important  i)ressure  points 
are  depicted. 

Remnt'al  of  (Clothing  and  Treat- 
ment oj  a  Fractured  Collar-Bone.  6 
minutes,  portraying  treatment  of  a 
man  with  a  fractured  clavicle.  Be- 
fore the  standard  method  can  be 
applied,  the  patient's  Jacket  and  vest 
are  removed — the  film  showing  bow 
this  most  easily  may  be  done.  The 
fracture  treatment  is  shown  step-by- 
step. 

First  Aid  for  a  Patient  with  a 
Fractured  Spine.  8  minutes,  which 


case-studies  treatment  given  to  a 
patient  believed  to  have  fractured 
his  spine.  A  first-aider  team  demon- 
strates the  correct  method  of  hand- 
ling this  injury — from  initial  ap- 
proach to  removal  of  the  patient  on 
a  stretcher.  Important  points  are 
stressed  in  a  medical  officer  com- 
mentary. S" 

Smart  Foundation  Film  Reminds 
Hospitals:  Patient's  a  Person 

♦  Many  jjcrsons  ap|)arently  would 
rather  die  than  go  to  a  hospital. 
The  anti-hospital  attitude  may  most 
often  be  based  on  a  fear  of  decisive 
medical  treatment  but  supporting 
this  fear  are  a  number  of  apprehen- 
sions regarding  the  hospital  routine 


Magic,  practiced  in  Egypt  in  1000 
B.C.,  is  one  of  the  oldest  forms  of 
entertainment.  Centron  Corporation, 
by  a  skillful  blending  of  entertain- 
ment and  information,  creates  motion 
pictures  with  a  magic  appeal  to 
}otir  audiences. 

CENTRON   CORPORATION 

West  9th  dt  Avalon  Road 
Lawrence,       Kansas 


itself.  The  patient  freipjentU  de<-ides 
it  is  much  easier  to  languish  at 
home-  in  his  own  uncomplicated ■* 
bed.  If  he  does  enter  the  hospital, 
the  patient's  fears,  increased  by  an 
impersonal  hospital  staff,  may  seri- 
ously impair  his  treatment  and 
recovery. 

A  new  20-minute  color  motion 
picture.  The  Patient  Is  u  Person. 
explores  these  fears  and  suggests 
techniques  of  non-medical  care 
which  may  help  allay  them.  The 
film  has  just  been  made  available 
by  the  Smart  Family  Foundation  as 
a  public  service  to  physicians,  medi- 
cal organizations  and  hospitals.  It 
i.s  being  presented  in  cooperation 
with  the  American  Medical  Asso- 
ciation and  the  American  Hospital 
Association.  i 

Attuned  to  the  humanitarian  qual-     I 
ities  in  most  hospital  personnel,  thc- 
picture  shows  ways  in  which  physi- 
cians,  the   admitting   clerk,   nurses, 
volunteers,  administrative  help  and 
housekeepers  can  make  the  hospital    j 
more  hospitable,  can   maintain  the    ' 
patients  confidence  in  the  hospital 
team  and  fill  his  needs  as  a  person. 

"Lew  Miller."'  frightened  and  ir 
ritable.  enters  the  hospital  for  a  her-     i 
nia  operation.  From  the  time  of  his    I 
admission    to    his    discharge.    Lew 
comes  in  contact  with  many  person.' 
who    help   him   to   gain   confidencr 
through   an    understanding   of  hos- 
pital procedure.   I  nconscious   pres-    i 
sures  which  produce  the  wrong  kind    ^ 
of  care,  even  in  conscientious,  well- 
trained  emplovees  are  portraved. 

The  Patient  Is  a  Person  mav  l>t- 
purchased  for  .S.iO.OO  in  color  or 
$10.00  in  black  white.  It  also  i- 
available  on  a  rental  basis.  Contact 
the  American  Medical  .Association. 
53.5  N.  Dearborn  St..  Chicago.  111. 
or  the  American  Hospital  -Associa- 
tion. 18  East  Division  St..  Chicago. 

III.  a 

«    <*    « 

Disney  Cartoons  Teach  Bike, 
Fire    Safety    Rules    to    Children 

"♦f  Safety  education,  a  lifetime  study, 
best  begins  as  soon  as  the  pupil  is 
old  enough  to  know  that  there  are 
rules.  Companies  and  community 
groups  conducting  safety  programs 
have  aid  for  their  campaigns  amoni; 
young  children  in  two  new  16nnii 
animated  Technicolor  cartoons  re- 
leased for  syndication  by  the  Non- 
Theatrical  Film  Division  of  W  alt 
Disney   Productions. 

\^  ith  pointed  titles,  the  two  11- 
niinute  films  treat  of  bicycle  and 
lire  safety  —  Fm  Mo  Fool  With  a 
Ilicycle  and  Fm  No  Fool  W  ith  Fire. 

In  both  films,  Jiminy  Cricket 
traces  the  history  of  his  subject  and 
lakes  up  the  safety  rules  which  ap- 
ply. He  runs  a  contest  between  a 
Common  Ordinary  Fool  and  \ -0-1  . 
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The  winner  is  proclaimed  and  Jim- 
iny  presents  a  badpe  of  intelligence. 
Throughout  both  pictures.  Jiminy 
sings  and  dances  a  melod\  called 
'Tm  No  Fool" — changing  the  h  rics 
lo  fit  the  lesson  being  taught. 

I'm  ,Vo  Fool  On  a  Bicycle  in- 
structs young  cyclists  in  the  proper 
methods  of  handling  bicycles,  es- 
pecially in  automobile  traffic.  Based 
on  research  from  police  depart- 
ments, the  National  Safety  Council 
and  similar  groups,  the  film  uses 
Jiniinv  and  Disney  kid-creatures  to 
change  children  s  minds  about  stunt 
riding  and  other  accident-aimed 
habits. 

I'm  ^'o  Fool  II  ill)  Fire  holds  a 
I  iiniic  mirror  up  to  young  folk  who 
|il;n  with  matches,  build  fire  haz- 
ards in  closets,  break  the  fire  rules 
uhen  out  camping.  The  sensible 
little  boy.  who  also  knew  the  right 
wav  to  ride  a  bicycle,  shows  how 
Y-O-L  should  behave  with  fire  and 
fire  fixin  s. 

The  safety  subjects  are  suggested 
for  use  by  industrial  organizations 
—  which  may  donate  prints  to 
schools,  police  and  fire  departments 
and  other  conmmnity  groups  active 
in  safety  education.  Prints  of  both 
films  are  available  under  a  six-year 
lease.  Price  per  print  is  $125.00 
($100.00  to  non-profit  organiza- 
tions I . 

Requests  f<ir  preview  prints 
should  be  sent  to  Walt  Disney  Pro- 
ductions Educational  Kilm  Division 
oflices  in  Burbank.  California  or  at 
447  Madison  Ave..  New  York  City. 

Kameny  Ad  Agency  Moves 
to  Larger  New  York  Offices 

♦Its  first  decade  in  the  advertising, 
public  relations  field  was  marked 
recently  by  Kameny  Associates  with 
a  move  into  new  and  larger  offices 
at  2  West  45th  Street.  New  York 
City.  The  agency  also  has  estab- 
lished a  public  relations  depart- 
ment under  the  direction  of  Jack  M. 
Janoff. 

Kameny  services  photographic, 
electronic  and  stveral  other  types  of 
firms.  Among  their  clients  are 
manufacturers,  distributors,  import- 
ers, wholesalers  and  retailers. 


new  automatic 


protects  your 

IR,  .ZL  D I J5.  IQ:  T 

SC  REEI 


No  more  pulling  screen  fabric  off  the  roller!  The 
new  Radiant  Automatic  Safety  Roller  Lock  pre- 
vents fabric  from  being  lowered  beyond  the  full 
picture  size.  Assures  even  hanging  and  cuts  down 
costly  fabric  repairs.  EDUCATOR  Wall  models 
are  specially  designed  for  the  constant  handling 
required  while  in  use. 

WRITE  FOR  ILLUSTRATED  CIRCULAR 

giving  specifications,  prices  on  the  complete  line  of  Radiant 
Proiection  Screens  for  all  purposes. 


Model  ECED  Wall  Ceiling  Screen 

The  simplest,  most  eflScient  large- 
audience  screen  of  its  type  and  size. 
Model  ECED  can  be  hung  conven- 
iently from  either  wall  or  ceiling  by 
strong,  dual  purpose  brackets. 

Highly  reflective,  fine-grain  glass- 
beaded  surface  provides  sharp,  bright 
projection  quality — ideal  for  slides, 
filmstrips,  movies.  Available  in  eight 
sizes:  6'  x  8'  to  12'  x  12'. 


RJLIDIANIT 


1U 
RADIANT  MANUFACTURING 


CORP.  •1225  SO.  TALMAN 


CHICAGO  8,  ILL. 
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Vacationland  Films  Bring 
Vistas  of  Outdoors  to  Screen 

■^  If  yuu  ligure  >oui  conipanv.  cluli 
or  television  audience  is  ripe  for 
dreams  of  faraway,  if  you  want  to 
give  them  some  interesting  sugges- 
tions for  vacation  planning,  three 
outdoor  motion  pictures  in  coh)r. 
recentlv  released  as  public  relations 
media  h\  Minneapolis  Moline  Com- 
panv.  nia\  he  what  vou're  looking 
for. 

Canada  From  Sea  to  Sea  will  take 
viewers  on  a  26-minute  tour  of 
Canada  from  the  Atlantic  to  the 
Pacific,  showing  its  hardy,  venture- 
some people,  its  farms  and  factories, 
plaies  of  history,  its  continent-like 
spread  of  pla\  ground.  Seen  are  the 
principal  cities,  the  eager  ports 
along  the  Great  Lakes,  the  prairie 
and  mountain  areas  of  the  central 
and  western  provinces,  the  Peace 
River  region  in  the  north.  The  film 
reveals  a  young  nation,  rich  in  re- 
source, human  vigour,  a  sense  of 
freedom  and  enterprise. 

Show  Quebec's  Fishing  Spots 
Big  W  hile  Water,  an  o-minute 
traveler,  concentrates  on  Canada  s 
Quebec — in  the  regions  of  the 
mighty  Peribonka  and  Manouan 
Rivers.  Valiant  vacationers,  led  b\ 
Indian  guides,  fight  their  way  up 
these  cascading  floods  with  out- 
board motor,  paddles  and  poles.  At 
a  campsite  on  Lake  of  the  Moun- 
tain, the  party  relaxes,  fishes  for 
northern  pike,  speckled  trout,  land- 
locked salmon.  Viewers  may  share 
the  vacation  groups  thrill  as  the  In- 
dian guides  in  two  canoes,  ride  wild 
over  a  furious  torrent.  At  Manouan 
Falls,  the  party  is  spellbound  by 
the  surge  and  thunder  of  Big  \^  hile 
Water. 

Maryland  Mornings,  journeys  to 
a  scenic  pleasure  closer  to  most 
American  homes.  For  9  minutes,  the 
camera  delights  in  countryside 
beauties  of  Maryland.  In  the  light 
of  early  dawn  in  the  fall,  ducks  and 
geese  fly  over  the  waters  of  Chesa- 
peake Bay  and  the  inland  ponds  of 
the  eastern  shore.  Greenheaded  mal- 
lards and  their  homespun  mates 
rendezvous  here.  If  the  surface  is 
frozen,  they  come  skidding  in  for  a 
three-point  landing.  Canada  is  here, 
too.  in  the  shape  of  big  Canada 
geese  which  honk  in  mighty  forma- 
tion tt)\\ard  a  cornfield — its  time 
for  breakfast.  Its  also  a  time  for 
game  hunters  to  crouch  in  their  pits 
and  for  picture  hunters  to  hide  in 
blinds — waiting  for  the  hosts  o{ 
birds  to  enliven  the  morning. 

Cleared  for  Television   Use 
These  tv-cleared   films  are  avail- 
able from  Minneapolis-Moline  Com- 
))any.  Minneapolis  1.  Minnesota.  U' 


Whal's  IVew  in  Business  Pictures 


Minneapolis-Moline,  Erie  Mining  Sponsor  New  16mm  Releases 


Erie  Mining  Company  Sponsors 
2nd  Film  on  Taconite  Project 

*  Ivvo  [Mtdion  j)i(turcs  ha\e  been 
sponsored  by  Erie  Mining  Company 
to  tell  the  continuing  story  of  the 
Companys  taconite  project.  The 
second  chapter,  which  went  into 
production  recently  at  Reid  H.  Ray 
Film  Industries.  Inc..  St.  Paul.  Min- 
nesota, will  show  the  development 
of  Erie's  construction  program  for 
the  proce.ssing  of  taconite  and 
underscore  the  ]jroject  as  an  out- 
standing pxaniple  of  engineering 
teamwork. 

Tentatively  titled  Miracle  on  the 
Me.saba.  the  new  film  was  arranged 
through  the  Edward  Howard  Com- 
l)anv.  public  relations  organization 
for    Pickands-.Mather    &    Company 


uhich  operates  Erie  Mining  Com- 
pany. The  picture  is  being  directed 
by  Gordon  Ray. 

Erie  Mining's  first  film,  released 
last  year,  introduced  the  taconite 
storv  and  delineated  the  problem  of 
building  a  test  pilot  plant  and  be- 
ginning phases  of  construction  on 
the  .S30()  million  project.  ^ 

»        «        ti 

Recruit  Life,  Motorboating 
Depicted  in  Coast  Guard  Films 

♦  Two  new  motion  pictures  in  color 
have  been  released  by  the  L  nited 
States  Coast  Guard — one  to  help 
build  up  the  Coast  Guard  internally, 
the  other  to  make  the  Coast  Guard  s 
job  easier. 

Shine  the  Bool.  13^-.  minutes,  is 


N 
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PROCESSING 


Nov/  in  Operation ! 


A  paper,  and  a  film  processed  on  the  spray  units  was  presented 
to  the  recent  S.ALP.T.E.  convention. 

The  results  of  jet  spray  processing — superior  definition,  absence 
of  any  trailing  or  directional  effects — are  immediately  apparent 
in  this  film. 

•  PRINT  OF  FILM  AVAILABLE   FOR   SCREENING  ON   REQUEST. 

DU     ART     FILM     LABS.,     INC. 

245  W.  55th  St.,  New  York    19,   N.   Y.  PLaza   7-4580 


intended  as  a  recruitiiicnl  aid  ln^ 
as  such  it  has  an  rlcinml  of  genera 
interest.  The  film  depicts  recrui 
training  associations  and  other  ac 
tivities  of  a  young  man  from  th 
time  of  his  enlistment  to  initial  dut 
as.signment. 

Common  Sense  Ajloal.  is  a  \  isua 
kind  of  "preventive"  coast-guard 
ing.  A  follow-up  of  )  ou're  Beinj 
Boarded  and  Sajety  on  ihe  If  atei 
Common  Sense  Afloat  deals  in 
28' -J  minutes  with  outboard  motor 
boating  and  radios  the  need  fo 
safer  practices  in  this  rapidb  gro« 
ing  sports  field.  Comedv.  drama 
shots,  and  water-scapes  instruct  th' 
inotorboat  mariner. 

Both  Coast  Guard  films  have  beei 
cleared  for  television  g 

*        •        • 

Borden-Busse  Sales  Program 
Offered  by  United  World  Film 

■♦^  Money   and   time  spent  bv   man 
agenient  to  select,  train   and  equi| 
salesmen  and  expenditures  for  sale' 
meetings    and    conventions    can    b 
wasted   by    weak   .sales   supervision 
Ihe  salesman  is  a  human  being  ancj 
no    amount    of    initial    preparatioij 
and  big  rally  psychology  will  insur 
that    his    performance    will    be    hi 
best — day  after  day.  His  continuinj( 
sales  capacity,  often  profoundlv  del 
pendent    on    his    morale,    his    selff 
belief,   is   the   responsibility   of   hi 
immediate  sales  supervisor. 

Fitting  into  management's  train 
ing  effort  is  a  new  motion  picture 
illumined  presentation  develo|ied  le 
sales  experts  R.  C.  Borden  anc 
Alvin  C.  Busse.  called  "ICR.'"  Thes.. 
letters  stand  for:  Inform.  Confer 
Retain.  The  program  is  based  oi 
Borden  and  Busses  experiences  iii 
creating  sales  supervisory  presents 
tions  for  a  number  of  large  compa 
nies  in  the  United  States  anc 
Canada. 

.Announced  as  a  .S.SO.OIKI  ].ir'» 
gram,  the  ICR  consists  of:  Hon  li 
Lp  Sales  By  Better  Sales  Superii' 
sion,  a  3()-minule  sound  motion  pic 
ture  on  the  principles  of  good  sale 
supervision:  a  meeting  leader: 
guide  for  the  organization  of  a  con 
ference  utilizing  the  film's  princi 
])les.  This  conference  is  set  up  ti 
stinmlate  group  thinking  on  proh 
lems  faced  by  supervisors:  10  worl 
kits  —  supplied  for  individual  su' 
pervisors.  These  kits  provide 
comprehensive  exposition  of  th 
material  emphasized  in  the  film  atu 
meeting  guide.  They  are  the  pr" 
gram's  retention   factor. 

The  K^R  Program  is  being  Soli 
li\  Inilcd  \^i)rld  Films.  Inc.,  144" 
I'ark  \\eime.  New  ^  ork  22.  N.^ 
\  pre-release  price  of  .?2').S.(tO  h;i- 
been  offered  hv  the  com[jan\.  I  h' 
regular  sales  price  is  S39.i.nn.     y 
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Vermiculite   Insulation   Shown 
in  "Savings  in  the  Attic" 

♦  5flr(N^.s  ///  //(('  Attic  a  new  18- 
minute  color  film  on  vermiculite  in- 
sulation, has  been  released  by  the 
Vermiculite  Institute.  Chicago.  The 
motion  picture  shows  the  use  of 
vermiculite  to  insulate  red  hot  65- 
lon  steel  ingots  and  the  material's 
record  in  stopping  fires  in  buildings. 

Fast,  labor  -  saving  installation 
methods  are  ex[)lained  bv  contrac- 
tors. F.H.A.  density  requirements 
and  the  handling  of  moisture  prob- 
lems are  depicted. 

The  Institute  distributes  the  film 
on  a  free  loan  basis  and  endeavors 
to  provide  a  speaker  on  request. 
Application  for  use  of  the  film  may 
be  made  to:  Vermiculite  Institute, 
208  South  LaSalle  St..  Chicago  4, 
Illinois.  gj" 

British  Overseas  Airways  Make 
16mni  Wide-Screen  Trainer  Pix 

♦  \  pilots-eye  view  of  landing  op- 
ii.illons  is  the  subject  of  what  re- 
I  iledly  is  the  first  16mm  wide- 
-'  I len  color  motion  picture  to  be 
iiiaile  in  Britain.  The  new  film  was 
I'li'duied  b\  liritish  Overseas  Air- 
i>.i\>  I'liip.  for  use  in  the  route 
li  .lining  of  pilots. 

^Iiot  from  the  air.  the  film  shows 
-i\.n  of  the  approaches  to  Lon- 
Mmii  Airports  runways,  emphasizing 
lli">e  equipped  for  instrument  land- 
iiiijs.  With  a  wide  panoramic  field 
"I  \  iew  and  a  commentarv  on  the 
l"i  al  geograph).  points  of  proced- 
iiri'  in  the  landing  approach  are 
clarified.  This  film,  augmented  by 
others  which  may  be  made  featuring 
airports  outside  of  Britain,  will  give 
trainees  a  full  degree  of  flight  route 
familiarization. 

In  productiiin.  approaches  were 
begun  at  1.5U0  feet  and  the  camera 
plane  descended  to  10  feet  over  the 
runways.  A  Filniorama  lens,  the 
only  one  of  its  type  in  Britain,  was 
loaned  to  BOAC  by  Gaumont-Brit- 
ish  Equipments  Ltd. 


57  Films  Listed  in   19S6 
General  Motors  Catalogue 

♦lift\-seven  motion  |jictures  are 
listed  in  the  1956  catalogue  of  films 
pro\ided  by  General  Motors  Cor- 
poration for  use  by  schools, 
churches,  business,  civic  and  social 
clubs. 

All  titles  listed  are  sound  films, 
many  are  in  color.  They  range  in 
length  from  9  to  5.S  minutes.  Twen- 
ty-six of  them  are  available  for 
showing  on  television.  The  films  are 
loaned  free  of  charge  for  non-com- 
mercial uses. 

Listing  the  greatest  variety  of 
films  ever  offered  by  GM.  the  cata- 
logue includes  such  subjects  as 
Safety  and  Driver  Education,  The 
ABC  s  of  the  Automobile  Engine. 
Horizons  L  nlimiled.  Behind  the 
Scenes  of  Industry.  Progress — Past 
and  Future.  The  Human  Side  of  In- 
dustry. Sports.  Farmer  of  Tomor- 
row. Tomorroiv  and  Today  in  the 
Kitchen.  There  are  nine  "special 
])urpose'  films. 

An  estimated  30.000.000  persons 
viewed  GM  films  last  year.  Some 
277.000  audiences  totaling  more 
than  14.300.000  persons  saw  them 
at  private  showings.  Another  15.- 
600.000  saw  the  films  on  some  867 
television  programs.  Write:  General 
Motors  Corporation.  Department  of 
Public  Relations  —  Film  Section. 
General  Motors  Building.  Detroit  2, 
Michigan,  or  GM  offices  in  New 
York  and  San  Francisco.  !^ 


Northwestern  University  to 
Expand  Motion  Picture  Studies 

♦Jack  C  KUis  has  been  app<iinted 
assistant  professor  of  film  at  North- 
western I  niversity.  Evanston.  III., 
to  supervise  expansion  of  the  mo- 
tion picture  program  in  the  speech 
school's  department  of  radio  and 
television.  Because  of  the  increasing 
use  of  film  in  television,  the  pro- 
gram will  cover  the  history,  critic- 
ism and  production  of  motion  pic- 
tures to  give  television  majors  a 
background  in  film — as  well  as  to 
help  other  students  pre- 
pare for  educational  and 
industrial  film  work,     y' 


Trade  Association 
Film  Usage  Surveyed 

♦  The  Editors  of  Busi- 
ness Screen  are  con- 
ducting a  national 
survey  of  the  film  and 
general  audio-visual  pro- 
grams of  leading  na- 
tional trade  associations. 
Results  of  the  survey  will 
appear  in  a  later  issue  of 
this  publication.  1' 


CRAIG  BIG  SCREEN  MOVIE  VIEWER 


•  Large  (3V4  x  41/4  in.)  hooded  screen 

•  Flat  field  projection  lens  and 
ground  &  polished  condenser  lens 

'*  Rotating  optical  prism  shutter 

•  Stainless  steel  film  guide 

•  Left  to  right  film  travel 

•  Automatic  lamp  switch 

•  Built-in  frame  marker 

•  Focusing  and  framing  adjustments 

•  75  watt  projection  lamp 
49,50  for  16  mm.  or  8  mm.  model 


it's  complete!     it's  portable!     the 

CRAIG  PROJECTO-EDITOR 

•  Big  Screen  Craig  Movie 
Viewer 

•  Folding  Geared  Rewinds 
(400-ft.  capac.) 

•  Craig  Master  Splicer 

•  Complete  with  carry  case 

only    $79.50   at  all  dealers 

Write    lor   illuslraled    lileralure,    KALART,    PLAINVILLE,    CONN.    DEPT.      BS-6 
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Bodde's  "Wolk-Along"  Attochment 

Bodde  Announces  'Walk-Along' 
Attachment  for  Background  Use 

♦  A  new  "walk-aloiig"  altacliriieiil 
for  all  Bodde  projectors  has  been 
introduced  by  the  Bodde  Projector 
Company.  The  walk-along  attach- 
ment can  be  adapted  for  the  2000- 
watt  and  5000-watt  single  and  dual 
projectors. 

The  moving  attachment  allows  the 
operator  to  start,  stop  or  reverse 
the  moving  background.  This  at- 
tachment may  be  used  either  hori- 
zontally or  vertically.  Stock  film  is 
available  in  4'l.-inch-wide  rolls  of 
varying  lengths,  all  film  specially 
composed  for  typical  scenes.         R' 

e  «  * 

Footpedal  Control  Aids  Film 
Inspection  on  "Foster  Rewind" 

♦  A  footpedal  control  is  featured  on 
the  new  "Foster  Rewind"  (and  in- 
spection I  machine  being  made 
available  to  16mm  film  libraries  and 
distributors  by  the  International 
Film  Bureau,  Inc.,  Chicago.  De- 
signed to  eliminate  fatigue,  the  foot- 
pedal provides  complete  control  of 
film  winding,  both  forward  and  re- 
verse, as  it  leaves  hands  free  for 
inspection  and  repair  operations. 

Sj)eed  of  the  winding  reel  can  be 
controlled  from  virtual  standstill  to 


Here's  Ihe  new  Foster  Rewind  unit,  an  eco- 
nomical new  film  library  setup. 

high  speed  by  appropriate  heel  or 
toe  pressure  on  the  footpedal.  .\t 
any  speed,  operators  easily  can  de- 
tect fihn  damage  spots,  splice  as 
needed  and  continue  rewinding 
faster  than  heretofore  possible,  In- 
ternational points  out. 

Both  reels  work  synchronously, 
stopping  instantly  upon  break  of 
film  or  release  of  foot  from  pedal. 
The  machine  employs  a  brake-action 
combined   with   gravity-motor   con- 


MEW  AUDIO-VISUAL  EQUIPMEIMT 


Recent  Equipment  Developments  for  Production  and  Projection 


Inrl.  The  new  Foster  Kinvijjil  will  hi- 
(Icmonslrated  at  the  NAVA  Con- 
vention in  Chicago,  July  10  thru 
2.3:  booth  H.i2.  I=J- 

«-        #       » 

2-Inch   Anamorphic   Lens  for 
B  &  H  JAN  Projector  Announced 

♦  Filmorania  921.  a  new  2-inch 
anamorphic  projection  lens  for  the 
Bell  &  Howell  16mm  JA\  (Joint 
Army-Navy)  motion  picture  projec- 
tor has  been  announced  In  Bell  & 
Howell  Company,  Chicago. 

The  new  lens  may  be  used  with 
both  the  military  and  commercial 
versions  of  the  JAN.  It  combines 
in  one  barrel  a  2-inch  f  1.4  pro- 
jection lens,  an  anamorphic  lens 
and  a  focusing  unit.  Bv  using  an 
f   1.4    instead    of   the    conventional 


f  1.6  lens,  a  sharper,  brighter  pic- 
ture is  obtained,  an  important  fac- 
tor with  the  high  magnification  in 
wide-screen  projection. 

The  921  lens  fits  directly  into  the 
J.AN  lens  mount,  eliminating  attach- 
ments, adaptors  and  brackets.  Once 
the  lens  is  set  for  proper  distance 
(  focusing  range  allows  use  from  o 
to  60  feet  I  sharp  focus  mav  be  ob- 
tained by  turning  a  knob  rather 
than  turning  the  lens.  Rack  and 
pinion  focusing  makes  this  possible. 
Designed  to  conform  to  military 
specifications,  the  new  lens  is  resist- 
ant to  severe  environmental  condi- 
tions— heat.  cold,  moisture  and  fun- 
gus. 

The  921  Filmorama  lens  is  priced 
at  ,S229.50.  I* 
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FOR    DETAILS   WRITE 


1905  Foirview  Ave.,  N.  E. 


FILM  LABS,  INC. 

Washington  2,  D.  C. 


The   new  Viewlex  Model  V-1000  C 

Viewlex' New  Auditorium  Model 

*\ieuie\.  Ini  .  has  aimounced  a 
new  combination  Auditorium  pr 
jector  for  35mm  filmstrips  and  2 
2"  slides.  The  Model  V-1000  C  pro- 
jects brilliant  images  to  large  audi- 
ences with  great  clarity.  It  is  the 
only  projector  of  its  type  now  ap- 
proved  by  "Jan'  (Joint  .\rmy-Navv 
Specifications!  or  on  the  militar\ 
qualified  products  list.  For  use  in 
civilian  life  it  drops  its  O.D.  garb 
and  steps  out  in  sleek,  two-tone 
grey. 

In  spite  of  its  tremendous  ilium 
ination,  the  1000  watt  projector  i- 
cool  in  operation.  The  film  plan, 
temperature  remains  considerabh 
below  that  of  many  500  watt  ntodels. 
A  new  system  of  pressurized  aii 
cooling,  which  features  vertical  fan 
position,  draws  cool  air  from  the 
front  of  the  projector,  passing  il 
first  over  the  film  plane  and  then 
the  condensing  lenses,  and  finailv 
over  the  lamp.  Heat  does  not  accum- 
ulate as  it  is  rapidly  expelled 
through  special  side  louvres. 

The  V-1000  C  handles  both  single 
and  double  frame  filmstrips  for  ver- 
tical and  horizontal  projection,  and 
2x2  and  bantam  slides.  A  new  but- 
ton device  permits  only  one  turn  to 
be  made  for  each  whole  franie  with 
either  single  or  double  frame  fihn- 
strip.  Filmstrip  can  be  threaded  in 
a  split  second.  The  take-up  assem- 
bly is  built  on  to  the  filmstrip  at- 
tachment. Light  leak  has  been  elim- 
inated completely,   because,   due  to 
the  design  of  the  pressurized  cool- 
ing system,  the  entire  lamp  housing 
area    is    completely    enclosed    and 
sealed.   The   projector    is    equipped 
for  individual  front  leg  level  control. 
The  \iewlex  Model  V-1000  C  is 
ei]uipped  with  a  five  inch  f3.5  Pro- 1 
fessiorial  lens.  A  five  inch  f2.S  lens 
is    available,    affording   38'7^    more' 
light.    The    projector    is    priced    at 
S219.,50.   X    1000    watt    companion 
model,  for  use  with  2  x  2  or  bantam 
slides  only,  is  priced  at  Sll>9.50. 

Interchangeable   focal   length 
lenses  of  three,  five,  seven,  nine  and 
eleven    inches,    coated,    color    cor- 1 
rected.  anastigmat.  are  available  atl 
.S49.50.  S59.50.  and  .S79.50.  A  de-l 
luxe  carrying  case  is  S19..50.         K*! 
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AcAlister  "Edimac"  Called 
'our  Editing  Machines  in  One 

*  Both  Umini  and  3onini  sound  and 
)icture  can  be  run  simultaneously 
m  the  new  "Edimac  "  film  editing 
uachine.  manufactured  by  J.  G. 
iIcAlister.  Inc.,  Hollywood,  Cali- 
ornia. 

"Four  editing  machines  in  one," 
he  Edimac  w  ill  take  16mm  film  and 
^  35mm  sound  track,  a  16mm  pic- 
•ure  and  16mm  sound,  a  35mm  pic- 


The  new  McAtister  "Edimoc"  film 
editing  equipment  .  .  . 

are  with  16mm  sound,  or  a  35mm 
picture  with  35mm  sound.  The  new 
jnit  also  will  run  17'.>mm  magnetic 
^bn. 

j  Easy  and  quiet  in  operation.  Edi- 
Inac  runs  negative  film  with  safety 
md  simplifies  marking,  retouching, 
uhreading  and  rewinding,  the  manu- 
facturer points  out.  One  mechanical 
electric  hand  brake  controls  both 
picture  and  sound  heads.  Picture 
brilliancy  is  controlled  by  a  dial. 
I  For  other  information,  contact 
me  manufacturer  at  1117  North 
WcCadden  Place.  Hollywood  38, 
California.  S' 

*        *        « 

Poly-Con  Plastic  Film  Container 
Features  an  Attached  Lid 

j*  Having  the  filmstrip  container  in 
hand  and  not  having  the  film  con- 
tainer lid  in  hand  is  one  a-v  an- 
oyance now  at  an  end — according 
0  Richard  Manufacturing  Co.,  Van 
uys.  California. 

The  firm  has  announced  the  "first 
lastic  filmstrip  container" — with  an 
Mached    lid.    Called    Poly-Cons — 


Handy  Poly-Con  filmstrip  containers 

polyethelene  container  —  the  little 
fihn  storage  unit  is  designed  to 
eliminate  lost  lids,  wrong  lids  and. 
because  of  its  plastic  substance,  not 
to  scratch  the  film. 

Snug  as  a  cigarette  lighter,  the 
Poly-Cons  can  be  opened  and  closed 
with  one  hand.  It  is  lightweight,  un- 
breakable and  moistureproof.  Avail- 
able in  a  variety  of  colors,  the  con- 
tainer fits  all  standard  storage  fa- 
cilities. 

Samples  and  price  quotations  of 
the  Poly-Cons  container  may  be  ob- 
tained from  Richard  Manufactur- 
ing Co.,  5914  Noble  Ave..  Van 
Nuys,  California.  9 

•        »       « 

Kodascope  Pageants  Feature 
Improved  Reverse  Mechanism 

♦  A  single-switch  fibii  reversing 
mechanism  on  new  models  of  the 
Kodascope  Pageant  Sound  Project- 
ors will  provide  greater  operating 
convenience,  according  to  Eastman 
Kodak  Company. 

The  single-switch  mechanism  en- 
ables a  projectionist  to  run  off  as 
nmch  film  as  necessary  in  checking 
for  proper  focus,  loop,  sound  vol- 
ume— and  quickly  reverse  the  film 
to  starting  position.  Time  previous- 
ly required  for  re-threading  the  pro- 
jector is  saved  and  film  life  pro- 
longed with  elimination  of  extra 
handling. 

Sections  of  the  film  can  be  rerun 
as  needed  for  review  purposes. 
Single-switch  reversing  is  accom- 
plished with  a  five-position  rotary 
switch  which  avoids  film  damage  by 
switching  from  forward  to  reverse 
projection  without  stopping  the 
motor  and  prevents  unintentional 
reverse  show  ings. 

Turned  clock-wise,  the  switch 
starts  the  blower,  begins  film  travel 
and  turns  on  the  lamp.  A  counter- 
wise  turn  shuts  off  the  lamp,  stops 
film  travel  and  starts  the  film  in 
reverse. 

Three  Pageants  now  are  equipped 
with  the  forward-reverse  switch. 
These  include  the  .\V-0T4  (  7-watt. 
8-inch  speaker,  single  case  I .  priced 
at  S459:  the  AV-154  1 15-watt.  12- 
inch  speaker.  2  cases) .  at  .S.545:  and 
the  AV-154-S  ll.5-watt.  8  inch 
speaker,  single  case  I .  at  .?469.     R' 


FILM  CO%l%SlASH£Of 


Shows  you  how  to  reduce  print  costs  and  get  superior 
performance  and  protection  for  your  film. 

Rapid  Film  Technique's  guaranteed  RAPIDWELD 
process  restores  used,  worn  film. ..  removes  scratches. 
RAPIDTREAT  protects  new  film  indefinitely.  These  pro- 
cesses have  saved  thousands  of  film  dollars  for  top-name 
clients,  precious  hundreds  for  smaller  accounts. 


Add     hundreds    of    showings    to    any   film! 
drastically! 


Cut  costs 


WRITE     FOR    THIS    FREE     BOOKLET    ON    FILM    CARE    TODAY! 


Q 


FILM  TECHNIQUE 


37-02F  27th  Street,  Long  Island  City  1,  N.  Y.  ST  6-4601 


THE  DUAL  SOUND  READER 


•  One  Unit  for  single  or  double  system  16mm  or  35mm  sound. 

•  Use  with  ANY  16mm  viewer  to  match  picture  to  track. 

•  Operates  with  left  to  right  or  right  to  left  viewers. 

•  Used  for  editing  in  film  and  television  studios. 

•  Complete    with    sound    reproduction    head,    base    plate    and 

combination  amplifier-speaker. 

ALL  THIS  FOR  ONLY  $195.00  (Less  Viewer) 

Magnetic    model    $185.00  Optical-magnetic    $295.00 

for  descriptive   /iteroJure,  write  to  Oepf.   C 

THE    CAMERA  •  MART,    inc. 


1845  Broadway  at  60th  St. 
NEW  YORK  23,  NEW  YORK 


Phone:  PLaza  7-6977 
CABLE:  CAMERAMART 
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Robert  M.    Dunn   Appointed 
Ansco   General   Sales   Manager 

♦  IuiIk-iI  M.  Dumi  lui>  iK'fii  aji- 
pointed  general  sales  manager  of 
Anseo.  pliolographie  nianufaituring 
division  o{  General  Aniline  &  Film 
Corporation.  The  appointment  «a~ 
announied  by  Leopold  K.(  kler.  cor- 
poration \  ire-president. 

Dunn  will  be  responsible  for  the 
marketing  of  all  of  Anseo  s  photo- 
graphie  produrts  and  for  the  formu- 
lation of  sales  policies.  Joining 
Anseo  in  1931.  Dunn  served  as  a 
salesman,  advertising  manager  and. 
for  the  last  five  years,  as  assistant 
general  sales  manager. 

♦  Ansco's  general  sales  manager 
has  announced  the  appointment  of 
George  Klinit.  Chicago,  to  the  newly 
created  position  of  field  sales  man- 
ager. Klimt  will  execute  marketing 
plans  in  the  field:  organize,  train 
arid  supervise  field  sales  personnel 
and  coordinate  and  direct  Ansco's 
sales  service  activities. 

With  Ansco  for  21  years,  Klimt 
has  served  in  sales  and  executive 
capacities.  Most  recently  he  has 
been  .Ansco's  midwest  regional  man- 
ager. IB- 
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John  T.   Ross  .   .   .   he's  the  v. p. 
of    Robt.    Lawrence   in    Canado 

Ross  Now  Lawrence  V.P. 

*  John  I.  Kos>.  general  manager  of 
Robert  Lawrence  Productions  I  Can- 
ada! Ltd..  has  been  elected  a  vice- 
president  of  the  company.  The  firm 
produces  motion  pictures  for  in- 
dustry and  television  in  Toronto. 

*  c  <:- 

Chisholm  Forms  TV-Film  Unit 

♦Jack  t^hisholm.  \cteraji  film  pro- 
ducer in  Canada,  has  formed  a  mo- 
lion  picture  and  television  produc- 
tion and  distribution  company  as  a 
division  of  Associated  Broadcasting 
Company.  He  has  resigned  from 
Associated  Screen  News.  Chisholm 
returned  to  Canada  in  19.3.5  with  a 
Hollywood  production  unit  to  pro- 
duce British  quota  feature  pictures 
and  remained  to  enter  the  industrial 
motion  picture  field.  He  was  a 
founder  and  the  first  president  of 
the  .Motion  Picture  Producers  and 
Laboratory  Association  o(  Canada. 


Walter  Scott  Joins  Capital 
Labs  as  Special  Representative 

♦Janio  \.  i;.uk.r.  pic-idcnl  ..[ 
(Capital  Him  Laboratories,  has  an- 
nounced ai)poititment  of  \\  alter  K. 
Scott  as  special  sales  representative. 
He  is  former  chief  of  Motion  Pic- 
tures Services,  LL  S.  Department  of 
Agriculture,  and  has  varied  experi- 
ence in  the  industry  dating  back  to 
1912  at  the  Thomas  A.  Edison  stu- 
di<ts  in  the  Bronx.  New  \ork. 

Scott  has  worked  in  nearly  every 
phase  of  the  film  field,  including 
camera,  script,  directing,  and  ad- 
ministering motion  picture  activi- 
ties. He  came  from  Hollywood  in 
1934  to  become  a  film  maker  for 
the  government,  and  has  produced 
agriculture  films  in  both  govern- 
ment and  industry  and  through 
them,  in  the  field  of  agricultural 
education. 


Trade,  Industrial  Sales  Staff 
Changes  Effected  at  du  Pont 

♦  \\  illiaju  J.  Sweet  jia?  been  ap- 
|ioinled  motion  picture  technical 
representative  for  the  New  York 
sales  district  .d  K.  1.  du  Piml  dc 
Nemours  &  Co.  He  succeeds  \  ictor 
M.  Salter  who  has  been  named  trade 
and  industrial  pioducts  sales  super- 
visor for  the  district. 

Salter  succeeds  William  J.  Can- 
non, recently  transferred  to  the 
Boston  district  as  sales  super\'isor 
of  all  photographic  products. 

Sweet  previously  was  a  motion 
picture  finishing  area  supervisor  at 
du  Pont's  Parlin.  New  Jersey  Photo 
Products  plant.  Cannon  had  been 
trade  products  supervisor  in  New 
\ork  since  1948.  Salter  had  been  a 
New  \  ork  motion  picture  technical 
rep  since  1953. 


PERSONAL  — Unless  a  film  conveys  a 
personal  message  to  every  member  of  its 
intended  audience,  some  of  its  production 
expense  is  being  wasted.  Pathescope's  pre- 
production  research,  planning  and  creative 
effort  are  all  aimed  at  securing  the  maxi- 
mum in  individual  communication. 


PATHESCOPE  PRODUCTIONS 

The   Pathescope   Company   of  America.   Inc. 
580    Fifth    Avenue.    New    Yorli    36,    New    York 


Ed  Willette  , 


sales  chief 


Willette  Named  Sales  Mgr.  by 
Animation  Equipment  Corp. 

♦Edward  Willette  has  been  ap- 
pointed sales  manager  b\'  The  Ani-* 
mation  Equipment  Corporation.! 
New  Rochelle.  N.Y.  1 

W  illette  recently  returned  from  a. 
lliree-months    trip    calling    on    cus-i 
tomers  in  Los  .\ngeles  and  cities  i] 
Illinois.    Minnesota,    Michigan    am 
Ohio.  On  his  visits  to  motion  pic- 
ture studios,  he  screened  his  com-j 
pany's  new   30-minute   motion   pic-' 
ture  for  production  staffs  interest 
in    new    animation    techniques.    H( 
reports  interest  in  the  new  methoi 
which    improve    qualitv    and    saw 
time  and  expense  in  film  production. 


Heading  up 
o  production 
firm  in 
Chicago  is 
Fenton  McHugh 


Fenton  McHugh  Organizes  Filn- 
Production  Firm  in  Chicago 

♦Organization  of  Fentim  MiHugl 
I'roduttions  for  the  production  o 
industrial  motion  pictures  and  tele 
vision  commercial  spots  has  heei 
announced  by  Fenton  McHugh.  Thi 
new  company's  offices  are  located  a 
612  N.  Michigan  Ave.,  Chicago. 

Initial  production  at  the  studii 
is  on  a  series  of  motion  picture- 
designed  for  television  release  h\ 
the  -American  Osteopathic  .Associa 
tion.  .August  H.  Ma\  is  productioi 
manager  of  Fenton  McHugh  Pro  * 
ductions.  1 

McHugh  has  a  wide  range  id  e\ 
perience  in  the  motion  picture  fieli       'I 
and  in  advertising  agencv  work.  Hi      /I 
formerly   was  \  ice-president  of  Jerri      i 
Fairbanks     I'milnitions    of     llnIK 
wood.  'i 

Heads  Production  at  Blake 

♦  \\  alter  Sach>  has  been  appuintei 
produiiion  manager  f«r  (ieorgi 
Blake  Fjilerprises.  He  was  fornierb 
associate  producer  and  productioi 
super\iMir  for  IMPS. 
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|A  studio  dolly  gives  motion  to  o  static  scene 
,3t  Douglas'  Santa  Monica   Division. 

Douglas  on  the  Screen: 

ill  CONTINUED  FROM  PACK  45  I 
pr  fell  off — before  structural  weak- 
less  showed  up."  a  maintenance  en- 
jineer  said.  "'Now.  thanks  to  our 
testing  procedures  for  materials  and 
;he  equipment  itself,  the  danger  of 
■uch  failures  is  prevented."  the  en- 
ineer  added  pmudK. 

Aid  to  Employee  Indoctrination 
Speaking  of  pride,  the  film.  If  el- 
fome  to  Douglas,  is  contributing  to 
Jhe  prompt  indoctrination  of  new 
pmployees  with  a  sense  of  identity 
ivith  the  company  and  of  the  pur- 
30se  of  their  contribution.  This  may 
best  be  indicated  by  the  case  of  the 
young  woman  who  had  worked  for 
months  at  the  job  of  inspecting 
■mall  parts  as  they  moved  along  on 
a  convevor  past  her  work  station, 
she  had  heard  the  parts  went  into  a 
C-124  Globeniaster.  but  she'd  ne\er 
■een  one  of  the  huge  airplanes. 

Then  Welcome  to  Douglas  was 
[produced  to  tell  employees  the  story 
'and  significance  of  the  job.  This 
young  woman  was  one  of  the  first 
to  see  the  indoctrination  film. 

So  That's  What  It  Is! 
When  she  saA\   the  mammoth  air- 
craft speeding  through  the  sky.  its 
gargantuan  dimensions  dwarfing  the 
camera     plane     to     gnat-size,     she 
lapped  her  hand  to  her  brow   in  a 


comic  gesture  of  astonishment  and 
exclaiiTied: 

■•Migaud!  Is  THAT  what  Vm 
helping  to  build?" 

Douglas  uses  much  film  without 
a  human  cameraman  being  within 
miles.  This  is  an  airborne  photo- 
graphic recording  of  instrument 
readings  to  determine  the  perform- 
ance of  a  new  aircraft.  One  new 
Douglas  plane  has  as  many  as  six 
different  cameras  installed  to  moni- 
tor various  performance  character- 
istics. As  airplanes  become  bigger, 
faster,  more  complex  and  more 
valuable,  the  day  of  the  pilot  who 
casually  reported  some  abnormal 
behavior  when  he  got  back  to  earth 
is  long  past.  Now,  experimental  air- 
planes are  equipped  with  elaborate 
special  extra  instrument  panels 
which  contain  many  more  features 
than  occupy  the  instrument  panel 
by  which  the  pilot  flies  the  airplane. 
The  camera  eyes  all  of  these  instru- 
ments at  once,  faithfully  recording 
all  their  readings  in  a  maimer  far 
be\"ond  the  capacities  of  the  smart- 
est human  being. 

If  and  A\hen  automation  becomes 
more  popular  in  the  aircraft  indus- 
try. Douglas  plans  to  meet  the  chal- 
lenge by  telling  its  employees  the 
sometimes-surprising  and  always- 
encouraging  fact  that  automatic  op- 
eration of  machinery  in  industry 
makes  for  more,  rather  than  fewer, 
jobs.  .  .  . 

The  story  will  be  told  with  16mm 
color,  of  course!  9 


Ginsburg  Named  Ad  Manager 
for  NBC  Television  Films 

♦  Norman  S,  Ginsburg  has  been 
appointed  manager  of  advertising 
and  promotion  for  NBC  Television 
Films.  Ginsburg  has  been  director 
of  advertising  and  promotion  for 
.Studio  Films.  Inc..  for  the  past  two 
years.  Previously  he  managed  the 
advertising  and  promotional  activi- 
ties of  DuMont  Television  Network 
and  wrote  for  these  departmental 
needs  at  Trans-\\  orld  Airlines  and 
Mutual  Broadcasting  System. 


COLOR  SLIDEFILMS 

FOR  INDUSTRY 

COLOR  FILMSTRIPS 

FOR  EDUCATION 

Specialized  equipment  and  the  know-how  of  a  group  of  specialists  who 
have  worked  together  in  producing  over  550  color  films.  If  you  want 
a  complete  production  or  require  specialized  assistance  on  any  production 
problem,  contact  Henry  Clay  Gipson,  President  .  .  . 

FILMFAX  PRODUCTIONS,  10  E.  43,  N.Y.  17,  N.Y. 


Here's 
REEL  News! 

Your  projector  .  .  .  your  film  .  .  . 
converted  in  a  matter  of  minutes 
into  an  outomctic  projector  per- 
mitting continuous  showing. 

Yes,  your  standard  16mm  pro- 
jector with  the  use  of  CineSales- 
Reel  will  tell  your  sales  story 
effortlessly  and  automatically 
without  intermission  or  rewinding 
after  each  showing.  Film  Is  re- 
wound while  in  operation. 


For  the  REEL  Story  .  .  . 
Write: 


& 


Wjoh/j'^'tMl) 


It's  Dependable!  Engineered, 
Designed  and  Styled  for  depend- 
able performance  and  maximum 
safety  tor  your  film. 

It's  Portable!  Compact,  light- 
weight, the  CineSalesReel  may 
be  carried  attached  to  your  pro- 
jector, or  as  a  separate  unit 
easily   attached    within    seconds. 

It's  Proven!  Operating  effi- 
ciently with  400  feet  or  less  of 
either  color  or  black  and  white 
film,  hundreds  of  CineSalesReel 
ore  now  selling  for  scores  of 
national  concerns,  at  Exhibits, 
Trade  Shows,  Training  &  Sales 
Presentations,  and  Point  of  Sale 
Displays. 

Models  available  (or  Bell  &  Howell 
(see  illustration)  RCA,  Ampro,  &  Victor, 

BUSCH    FILM   & 

EQUIPMENT   CO. 
212  S.  Hamilton 
Saginaw,  Michigan 


For  the  finest  quality  in 

16MM  COLOR  PRINTS 

Come  to  Hollywood  Film... 

.      ne  leatfiiijf  fi/m  lA  since  1907.' 


The  OLDEST  IBmm  Film  Laboratory 
is  now  first  with  the  NEWEST/ 

Hollywood  Film  offers  the  newest  focilities 
in  the   16mrn  field,  with  advonced  methods  and 
speciol  equipment  that  enable  us  to  offer 
quolity  and  service  unequalled  anywhere. 
Included  among  our  new  editing  services  ore 
zero  cuts  and  varioble  length  dissolves  from 
12  to  96  frames  to  provide  perfect  fodes  and 
dissolves,  without  cutting  the  original  scene. 


COMPLETE  16min 
Laboratory  Service . . . 

•  Reduction  and  Contact  Printing 

•  Negative  Developing  end 

Reversol  Processing 

•  Release  Print*  in  Color  or 

Blackond-White 

•  Kodachrome  Duplicating 

•  Shipping  S  Receiving  Service 

•  Free  Projection  Service 

•  Free  Editing  Rooms  and 

Sloroge  Vaulfs 


The  Oldest 
and  Most 
Experienced 
Ifimm  Film 
Laboratory 


HOLLYWOOD   FILM 
ENTERPRISES,  INC. 

6060    SUNSET    BOULEVARD 
HOLLYWOOD  28,  CALIFORNIA 
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the  mark  of 

excellence  in 

commercial  jilms 


GATE  &  MCGLONE 

films  for  industry 
1 521  cross  roads  of  the  world 
hollywood  28,  California 


NOVil 


Vilm    Distributors 


TV  Stations 


Vilm    Libraries 


SYNCHRONIZED  -  2  WAY 

POWER  REWIND  MACHINE 

•  Singh'  loos  peilai  iontroi — both  hands 
free  for  fiim  inspection  and  repair. 

•  Operates  at  all  ipeedi  as  desired — fast 
or  slow — boib  forward  and  reverse. 

m  Both  reels  stop  instantly  when  foot 
pedal  released. 

•  Sharply  reduces  operator  fatigue — 25% 
or  more  increased  output. 

•  No  threading  film  or  complicated 
mechanism — a  child  can  operate  with 
complete  safety. 

VISIT  BOOTH  H.52   NAVA   CONVENTION 

AiaiiahU'    cxclu^it  ely    from: 

ktematioml  Tdm  Uiireau  Jhc. 


DEPT.    B-6 

57    EAST   JACKSON    BLVD. 

CHICAGO    4.    ILLINOIS 


WDMEIV  A^D  THE  SCREEIV: 

(CONTINUED       FROM       PACE       FIFTY) 

nient  stores  and  home  furnishing  members  of 
tliiir  Home  Planning  Center  program.  An  esti- 
iiialeil  .iOO.OdO  saw  The  ABC's  oj  Decorating 
)  niir  Hnme  in  three  years,  and  received  colorful 
booklets.  Each  piece  of  this  promotion  kit  reflects 
taste  of  professionals  in  the  decorating  world, 
using  principles  that  can  be  utilized  by  the  aver- 
age homemaker.  After  five  years  the  film  is  still 
being  used  by  stores  as  a  special  event  with 
much  success.  The  film's  distributor  also  has 
made  it  available  at  small  charge  to  women 
audiences  of  all  kinds. 

In  the  merchandising  field,  the  nation  s  manu- 
facturers of  clothing  can  reach  the  estimated 
83.211.000  women  in  the  U.S.  with  much  less 
effort  than  this  segment  of  industry  has  ever 
experienced.  ."Vn  outstanding  job  was  done  by 
Warners,  a  leading  maker  of  foundation  gar- 
ments, in  making  women  conscious  of  figure 
grooming.  Three  films  aimed  at  the  teen  market 
are  popular  with  home  economics  classes. 

A  Carolyn  Fashion-in-lhe-i\ens  film  high- 
lights medium  price  fashions  and  features  well 
known  show  people.  By  this  means,  department 
stores  with  limited  budgets  can  have  a  profes- 
sional fashion  show  in  color  as  well  as  provide 
clubs  with  entertaining  material  with  a  sales 
slant.  Tied  in  w  ith  the  Carolyn  film,  co-sponsored 
by  Carolvn  Fashions  and  local  stores,  were  six 
manufacturers  whose  products  were  shown  (and 
credited  I  :  makers  of  accessories,  leather  goods, 
milliner),  jewelry,  hosiery  and  furniture.  Each 
fibning  was  an  effective  ad  for  seven  companies. 

Nutrition  is  always  news.  Cereal,  dairy  and 
meat  interests  capture  attention  with  a  familiar 
theme — new  ways  to  stimulate  appetite  at  home. 
Armour  keeps  an  extensive  film  library  educa- 
tional in  content  but  light  in  treatment.  The 
Cereal  Institutes  Bill's  Better  Breakfast  Puppet 
Show  in  color  is  distributed  widely  to  teachers, 
school  film  libraries  and  community  groups. 
Many  food  companies  ])lan  an  entire  afternoon's 
program  around  a  film,  with  giveaway  items  and 
speakers  to  augment  the  message. 

Such  films  as  Campbell's  Magic  Shelf  whets 
the  appetite  for  the  many  quick  foods  on  the 
shelf,  as  do  others  put  out  by  the  frozen  food 
(CONCLUDED     ON      PACE     SIXTY-FOUR  I 


for  those  who  want 


'films 
of  distinction 

SAM  ORLEANS  PRODUCTIONS 

—fXRUINCE  since'' 191' 

S50  fiflli  •«•■••  /' 

law  yark  3A,  ■.  y.     / 

/  Sll  w.  csaibsriaad 

knaxvilla,   taaa. 


POLY-CONS 

FIIMSTRIP  CONTAINERS 

made  of  POLYETHEIENE  the  miracle 
plastic  of  "SQUEEZE-BOTTLE"  fame. 

FIRST  with  ATTACHED  LIDS! 

NO  more  lOST  or  V/RONG  lids,  equipped 
for  snap-in  or  adhesive  labels. 

FLIP-OPEN,   SNAP-SHUT   with   ONE  hand. 

No  scratch,  no  dent,  no  rust.  Lightweight, 
unbreakable,  durable,  moisture-proof 
protection.  Variety  of  cotors.  Fits  standard 
storage  facilities.  Competitive  prices. 
Write  now  for  full  details,  specify  quan- 
tities desired. 

RICHARD  MFG.  CO. 

5914  Noble,   Van   Nuys    1,   California 


SET  UP  FOR 


GROUP  VIEWING   in 

3  SECONDS  FLAT! 

No  Screen   .   .   .  No  Darkened  Room 


The  New  C.O.C. 

AUTOMATIC   2x2 
PROJECTION   VIEWER 


Only 


'34 


50 


•  BUILT-IN  HOODED  COVER 

•  BRILLUNT  6"x6"  LENS  SCREEN 

•  F:3.5  FOCUSING  LENS 

•  PORTSBLE 

•  HANDSOME,   DURABLE  FINISH 

•  BUILT-IN  AUTO  SLIDE  CHANGER 

The  perfect  visual  aid  lor  business  and  industry 
See  your  dealer  row  .  .  .  or  write  Dept.  B 

Camera  Optics  Mfg.  Corp. 
101   West  47th  Street,  N.  Y.  C.  36,  N.Y. 
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Robotape  a  Prime-Mover  in 
Audio-Visual  Demonstration 

*  Robotape — a  sound  tape  player 
which  starts  and  stops  automati- 
cally, plays  a  continuous  loop  of 
tape  and  features  a  series  of  inaudi- 
ble signals  which  will  trigger  any 
kind  of  a  device  that  moves  has 
i>een  introduced  to  the  audio-visual 

li'inonstration  world  bv  Oakton 
l.iiizineering  Corporation.  Evanston, 
Illinois. 

'  Robotape  units  are  being  used  to: 
I  tin  slide  and  strip  film  projectors 
iimI  specially  designed  continuous 
-lull-  projectors;    light  up   a  series 

I  Iransparencies  showing  the  devel- 
■pnient  of  a  product:  animate  dio- 
ramas to  familiarize  employees. 
-Ii'fkholders  and  the  public  with  the 
functions  of  a  business;  make  me- 
■  hanical  robots  walk  and  talk. 

Application  Wide  and  Varied 
Vrciprding  to  Antlitun  Flan,  presi- 

ent    of    Oakton    and    designer    of 

obotape.  ""There's  practically  noth- 
ing «e  cant  accomplish  in  the  audio. 
inJiM-visual    and    audio-denionstra- 

i"ii  fields  with  Robotape." 
Han  bases  his  boast  on  the  ma- 
jchine's  performance  since  it  was 
released  for  production  six  months 
lu  i.  Robotape  has  operated  a  bull- 
iluzer — starting  the  engine,  shifting 
Igears.  rotating  the  tracks  and  lifting 
ihe  3-cubic-yard  scoop.  The  entire 
nob  of  moving  the  2-ton  bulldozer 
nvas  done  by  less  than  30  pounds 
oi  Robotape  equipment. 

Robotape  has  operated  such 
things  as  an  hydraulic  transmission, 
an  air  conditioner,  a  four-way 
driver's  seat  and  a  cut-away  engine. 
In  each  instance,  the  Robotape- 
activated  demonstration  included  a 
tape  recorded  speech  synchronized 
with  the  product  action.  The  con- 
llinuous  loop  carries  up  to  17  min- 
utes of  selling  conversation. 

Here  Are  Some  of  Its  Uses 
The  machine  has  been  used  to 
up  the  sales  of  car  batteries,  anti- 
freeze, motor  oil.  vitamin  tablets.  It 
has  operated  a  remote  control  tele- 
vision set.  toy  trains,  and  a  washer- 
dryer  combination.  Its  impulse  sales 
jobs     include     demonstrations     in 


supermarkets  and  department  stores. 

Robotape  s  nmscular  and  vocal 
power  emanate  chiefly  from  a  one- 
foot  cube  weighing  14  pounds. 
Robotape  ( Audio-Vendor  I  cartridge 
tape  is  made  of  Mylar.  The  unit  can 
run  24  hours  a  day  and  has.  in 
tests,  run  for  3.000  hours  continu- 
ously. 

Specifications  and  other  details 
are  available  from  Oakton  Engi- 
neering Corporation.  72.5  Oakton 
Street,    Evanston.    Illinois.  g' 

Fact  Sheet  on  Anamorphic  Lens 
Use   Available   from    Radiant 

♦  Cameramen  interested  in  16nini 
filming  and  projection  of  wide- 
screen  motion  pictures  can  obtain 
pertinent  facts  of  anamorphic  pro- 
jection in  a  coinprehensi\'e  folder 
recently  published  by  Radiant  Man- 
ufacturing Corporation.  Chicago. 

The  Radiant  fact  sheet  itemizes 
all  the  details  of  the  Superama  ""16  " 
anamorphic  lens  for  both  taking 
and  projecting  16mm  films  at  a  2.66 
to  1  aspect  ratio.  The  folder  cate- 
gorizes and  answers  questions  of  the 
16mm  picture-maker,  offering  tips 
for  producing  anamorphic  films. 

Complete  size  and  price  ranges 
of  the  Radiant  wide-screen  line 
are  shown  together  with  prices  and 
physical  descriptions  of  the  anamor- 
phic lenses  designed  by  Panavision 
Incorporated  of  Hollywood.  Copies 
of  the  fact  sheet  are  available  upon 
request  to:  Radiant  Manufacturing 
Corporation.  2627  West  Roosevelt 
Rd..  Chicago  8.  111. 

Bethlehem  Premieres: 

ICON TIN  lED  FROM  PAGE  12l 
panv  and  Lvon  Metal  Products 
Company,  both  at  \ork.  Pa.:  L.  and 
H.  heat-treating  shop  in  Newark. 
N.J. 

Care  was  taken  to  equate  condi- 
tions at  all  the  plants  so  that  pho- 
tographv-wise  the  color  would 
match  throughout.  The  entire  pro- 
duction, including  script  writing 
and  film  editing,  required  a  full 
year. 

Film  Covers  5  Grades  of  Steel 

The  30-minute  film  covers  5  gen- 
eral grades  of  tool  steel,  comprising 
carbon  or  water-quenched  types,  oil 
and  air-hardened,  and  shock,  hot 
work,  and  high-speed  tool  steels. 
Bethlehem,  through  inventors  Fred- 
erick W.  Taylor  and  Maunsell 
White,  developed  high-speed  tool 
steel  first  demonstrated  at  the  Paris 
Exposition  in  1898. 

Since  the  emphasis  is  fairly  tech- 
nical, the  film  is  obviously  aimed 
for  use  bv  engineering  groups,  tech- 
nical societies,  and  business  organi- 
zations. B' 


STANDARD 
SELECIROSLIDE 


Turbine-cooled  projector  with 
fixed  magazine  for  16  slides. 
Has  built-in  500  watt  pro- 
jector, 5-inch  projection  lens- 
7-second  automatic  and  push 
button  controls.  Slides 
change  automatically  but 
anyone  maybe  referred  back 
to  by  a  quick  turn  of  the 
magazine  drum-  Can  also  be 
had  with  interchangeable 
magazines 


750-lOOOwatt,  turbine-cooled 
projector.  Changeable  48- 
slide  magazine.  5-inch  anas- 
tigmat  lens.  7  or  16  second 
automatic  control  or  remote 
control.  Runs  continuously 
over  long  periods  of  time 
without  attention.  This 
model  also  available  with 
various  focal  length  lenses 
from  2  to  10  inches. 


Now  32  years  of  scientific  experience  and  research  make 
SELECIROSLIDE  the  discerning  selection  for  your  exacting  requirements. 
There  Is  a  SELECIROSLIDE  to  fit  every  projection  problem  — consult  us. 

Ittustraled  literalure  available  —  no  cost  or  obligation 


Spindler  &  Sauppe  established  .9. 

2201  Beverly  Blvd..  Los  Angeles  57,  Colif.,  Phone:  DUnkirk  9-1288 


More  Pictures  and  More   News  About   Business   Pictures 
In  Every  DeLuxe  Issue  of  the  Better  BUSINESS  SCREEN 


lighting  problems? 


call  Jack  Frost 


Any  time  the  job  calls  for  extra  light- 
ing, tough  lighting  problems  on  the  set 
or  on  locotion  anywhere,  cad  on  Jack 
Frost,  world's  largest  supplier  of  tem- 
porary lighting  facilities. 

Our  complete  equipment  and  expert 
skills  in  lighting  have  been  used  for 
yeors  on  some  of  the  country's  top 
shows,  movie  sets  and  TV  productions. 

Rental  Equipment  at  tow  cost.  Service 
includes  installation  and  removal  alt  at 
the  one  low  cost. 
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35  MM.  DeVRY  PROJECTOR 

$17  coo  / 


175 


Just  released— unused  U.  S. 
Navy  surplus  sound  projector 

100'  Eyemo  3Smm  ..  .$295.00 

(complete   with   2"   Eymax    Lens) 

16mm   Houston  Developer  $2250.00 

35mm  Houston  Developer $3250.00 

ALl  MCRCHANDISe  FULLY  GUAKANjeeO 

iUBject  TO  rouR  acciptancc 

SEMLER  INDUSTRIES,  INC. 

6BS3  LANKERSHIM  BOULEVARD 
NORTH  HOLLYVfOOD,  CALIFORNIA 
Phone:   STonley   7-1554 


WDMEIV  MB  THE  SCREEN: 


I  C  O  .N  T  I  -N  L  E  D    FROM    P  .\  C  E    S  T  X  T  V  •  T  W  O  I 

iiiduslrv  to  show  meal  ideas  for  hurrv-up  oc- 
casions. The  Gerber  Conipaiiy  began  its  fihii 
program  with  Mealtime  jor  John  Henry,  which 
shows  importance  of  good  nutrition  for  infants. 
It  also  has  caught  on  as  an  instructional  film  in 
pre-natal  courses  for  expectant  mothers. 

A  film  originally  made  for  the  classroom  en- 
joys high  favor  with  women  audiences,  as  in 
the  case  of  lis  AH  in  Knowing  How.  a  mixture 
of  nutrition  and  psychology,  sponsored  by  the 
National  Dairy  Council. 

Monsanto  Chemical  Company  spurred  sale  of 
a  lot  of  dishes  and  other  articles  for  its  cus- 
tomer, the  plastics  industry,  by  showing  women 
the  chemical  processes  involved,  research  in  the 
world  of  atoms  and  molecules  to  show  how  man 
has  helped  himself  through  chemistry  to  nature's 
bountv.  The  World  That  Xalure  Forgot  is  the 
title. 

Long  Live  the  Laiiie.%  tells  the  labor-manage- 
ment storv  for  Maytag,  comparing  the  workload 
of  the  1900  homemaker  with  the  leisure  of  to- 
day. It  is  circulated  by  the  Maytag  Company 
Film  Librarv.  Newton.  Iowa,  and  has  been 
well  received.  The  American  Agricultural  Chem- 
ical Company  has  sponsored  pictorial  advice  on 
flower  growing  with  How  Green  is  }  our  Garden 
containing  all  kinds  of  know-how  for  women 
I  and  their  husbands  i .  shots  of  parks,  play- 
grounds, and  other  community  spots  beautified. 
Do-it-\ourself  projects  are  shown  in  films  like 
Weekend  Remodelers  in  which  the  whole  family 
pitches  in  to  install  wall  and  floor  tile.  This 
double  purpose  film  also  was  used  in  a  course 
at  Georgia  Institute  of  Technology. 

General  Electric  spurred  the  age-old  fight 
against  pollution  with  Clean  Waters,  the  kind  of 
film  that  can  mobilize  women-power  into  a 
mighty  reform  movement  as  rising  populations 
create  new  sanitation  problems.  Clean  Waters 
prints  travelled  for  11  years,  forming  a  tide  of 
civic  action  that  resulted  in  more  stringent  laws, 
building  of  sewage  disposal  plants,  and  a  more 
enlightened  attitude  on  the  part  of  politicians 
toward  allowing  streams  to  be  polluted. 

It  is  hoped  that  film  makers  and  sponsors  will 
meet  the  challenge  and  give  American  women 
something  to  think  about,  ideas  instead  of  house- 
hold hints,  and  a  pattern  for  living  instead  of  for 
sew  ing.  ^ 

SPLICES  STICK  WITH 


%^ 


SPFCIALIZhU   LABORATORY   SERVK 

T5mm  Blow-up.  Color  and 
B&W  Negatives  and 

Theatre  Release  Prints 
from  16mm  originals 

Specialists  in 

shrunken  film  reprnduclion 

DISSOLVES.  WIPES,  MONTAGl 

ZOOMS.  SUPERIMPOSURES, 
.^XD  OTHER  SPECIAL  EFFECT: 

3}mm  Separation  Positives  ■" 

Eastman  Color  Internegatii  i 

made  on  our  unique,  exclu:, 

precision  Triple-Head  printer. 

filmeffect: 

OF       HOLLYWOO 

1153  North  Highland  Avenue 
HoUywood  38,  California 
HOliywood  9-5800 


A  SUPERB  COLLECTION  OF 
MOOD  AND  BRIDGE  MUSIC 

For  Details  Write: 

AIIDIO-MASTEH  Corp. 

17  East  45th  St.  •  New  York  17.  N.  Y. 


Roger  Wade  can  make 


a  film  to  help  you 


sell  it*  better! 


available  in  1  -oz.,  8-oz.,  1 6-oz.  bottles 


%  T>ytj  oUtHDimdima  ^aSlHiL  fiuxxt-tii, 

Roger  Wade  Productions 

15  West  46th  Street  New  York  3( 
Telephone  Circle  7-679 
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BUSINESS      SCREEN       MAGAZIN 
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fips  for  Better  Business  Showinqs 

i 

Regular  Print  Care  and  Reconditioning  Are   16mm  "Musts" 


^'HABBY  PRIMS  are  a  poor 
^  niefliuin  for  conveying  a  visual 

Eory.  The  production  ma\  be  excel- 
nt.  and  the  prints  turned  out  by 
le  laboratory  may  be  perfect,  but 
i  thev  become  fouled  up  with  dirt 
,r  oil.  or  marred  u  ith  scratches,  or 

0  in  and  out  of  focus  due  to  buckle 
r  curl  much  of  their  effectiveness 
t  point  of  projection  can  be  lost, 
uch  blemishes  and  defects  irritate 
udiences  and.  more  often  than  is 
enerallv  realized,  divert  attention 
rom  the  subject  matter.  The  full 
mpact  of  the  message  can  so  easily 
>e  lost  or  at  least  weakened. 

1  Film  protection,  by  such  a  process 
is  the  Peerless  Treatment,  and 
jthers.  can  do  much  to  guard 
igainst  damage  and  lengthen  the 
Sfe  expectancy  of  film.  But  few 
liings  are  more  delicate  than  film. 
Ind  the  numerous  and  variable  haz- 
Irds  to  which  it  is  constantly  ex- 
posed in  screening,  handling  and 
|ven  in  storage  may  easily  shorten 
Its  useful  life. 

,     Service  Begins  With  Inspection 

I  Film  reconditioning  is  aimed  at 
Ineeting  this  problem.  It  begins  with 
inspection  to  ascertain  just  what  is 
leaded  to  bring  the  film  back  to 
he  best  possible  condition.  Of 
ourse.  no  film  that  has  been  seri- 
lusly  damaged  will  ever  be  quite 
he  same  again.  But  much  damage 
:an  be  largeh'  undone,  or  at  least 
emedied.  Also  there  are  other 
hings  that  mar  film  which  are  not 
ictual  damage,  but  unless  taken 
bare  of.  will  lead  t(>  damage. 

All  prints  should  be  cleaned  from 
ime  to  time  usualh  after  every  few 
jookings — in  rare  instances  after 
"very  few  screenings.  The  determin- 
ng  factor  is  whether  oil  from  the 
Projector,  or  a  more  than  average 
miount  of  dust  from  the  air,  or 
>ther  foreign  matter,  has  gathered 
m  the  film.  Lubricants,  which  are 
jften  used  on   prints  to  ease  them 


SOUND  RECORDING 

at  a  reasonable  cost 

High    fidelity    16    or    35.     Quality 

guaranteed.    Complete   studio   and 

aboratory  services.    Color   printing 

and  lacquer  coating. 

ESCAR 

MOTION  PICTURE  SERVICE, 

7315   Carnegie   Ave., 
Cleveland    3.   Ohio 


through  projectors,  tend  to  attract 
dirt.  Oil  from  projectors  also  often 
adheres  to  prints,  and  particles  of 
film  emulsion  sometimes  fleck  off 
and  settle  on  the  print. 

If  allowed  to  remain,  any  such 
foreign  matter  may  become  per- 
manentlv  imbedded  in  the  emulsion. 
In  some  cases  it  ma\  accumulate  on 
the  film  surface,  pile  up  and  harden, 
then  dig  abrasions  in  the  emulsion 
and  base.  Cleaning  in  time  with 
proper  solvents  will  meet  this  prob- 
lem. And  for  many  prints  this  is  all 
that  is  necessary.  But  there  must  be 
assurance  that  cleaning  is  done  care- 
fully, by  skilled  persormel  with  effi- 
cient equipment  and  the  most  suit- 
able solvents  available. 

Scratches  Can   Be  Removed 

Scratches  on  the  base  side  are  al- 
w  avs  removable.  Emulsion  scratches 
can  be  made  to  disappear  by  chem- 
ically treating  the  emulsion  so  that 
they  disappear,  except  in  the  rare 
instances  where  they  are  so  deep  as 
to  penetrate  right  down  to  the  base. 
For  then  there  remains  no  photo- 
graphic image  to  restore.  Remov- 
able also  are  pits   and  digs.   When 


seen  on  the  screen  these  are  usually 
known  as  "rain."  If  they  occur  on 
the  sound  track,  offensive  crackling 
may  result.  Scratches  are  conspicu- 
ous not  onlv  because  of  improper 
light  refraction  but  also  because 
they  are  veritable  havens  for  dirt. 
Thorough  pre-cleaning  is  therefore 
an  essential  step  in  rejuvenating 
scratched  or  pitted  film. 

There  are  two  systems  of  remov- 
ing scratches  now  in  general  use  in 
the  United  States,  Both  have  proven 
successful  over  many  years. 

Basic  Causes  of  Brittle  Film 

Manv  things  can  cause  film  to 
dry  out — heated  rooms,  some  types 
of  air  conditioning,  the  heat  of 
projector  lamps,  a  dry  climate.  The 
result  is  usually  "curl"  or  "buckle" 
and  sometimes  shrinkage.  Any  of 
these  conditions  tends  to  throw  the 
picture  in  and  out  of  focus.  Drying 
out  or  excessive  cold  may  also  cause 
brittleness,  .iMl  these  conditions  put 
an  extra  strain  on  the  print  during 
projection,  especially  on  perfora- 
titons.  These  may  become  nicked  or 
torn,  and  the  film  may  even  break, 
usuallv  first  at  splices,  but  later  else- 
where. A  treatment  such  as  the  Peer- 
less "RH"  will  usually  eliminate  or 
at  least  reduce  curl  or  buckle,  re- 
store pliability,  bring  the  percentage 
{CONTINUED     ON    THE     NEXT     PAGE) 
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PRINTING 
PROCESSING    '    RECORDING 

All    1  6mrn   motion   picture 

Odd  35rmn  slide  and  film 

strip  service  —  radio  transcriptions 


FILM   SERVICE 
^Zit^     FILM    PRODUCTION 


224     ABBOTT     ROAD 
EAST    LANSING,    MICH. 


Build  Your  Audio-Visual  Library 
With   Bookself  Aid:  See   Page  68 


Sell  Your  Ideas 


PRESENT  THEM  WITH   A 


Poit-a-Stage 


.  beyond  belief! 

Standard  Port-a-Stages  and  new  unique  de- 
sign Port-a-Stages  are  engineered  for 
strength  and  are  rock  steady.  Practical  for 
traveling  or  one  time  shows. 

RENT  OR  BUY 


WRITE   FOR   FREE  CIRCULAR 

COMMERCIAL    PICTURE 
EQU]>MENT^  INC. 

1800   W.   COLUMBIA   AVE.^.,^^ 
CHICAGO   26,   USA  ^~^-~-,^ 

BRiargate  4-7795 
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NATIONAL  DIRECTORY  OF  VISUAL  EDUCATION  DEALERS 


EASTERN  STATES 

•  COlVNECnCUT  • 

Rockxfll  Film  iX  Projeolion 
Service,  182  High  St..  Hartford  5. 

•  MASSACHUSETTS   • 
Cinema,  Inc.,  234  Clarendon  St, 
Boston  16. 

•  NEW  JERSEY  • 

Slidecrafl  Co.,  142  Morris  Ave., 
Mountain  Lakes,  N.  J. 

Association  Films,  Inc.,  Broad  at 

Elm,  Ridgef5eld,  N.  J. 

•  NEW  YORK  • 

Association    Films,   Inc.,  347 

Madison,  New  York  17. 

Buchan  Pictures,  122  W.  Chip- 
pewa St.,  Buffalo. 

Comprehensive    Senice    Corp., 

245  W.  55th  St.,  New  York  19. 

CraHrford,  Immig  and  Landis, 
Inc.,  200  Fourth  Avenue,  New 
York  3,  New  York. 

The  Jam   Handy  Organization, 

1775  Broadway,  New  York  19. 

Ken  Killian  Co.  Sd.  &  Vis.  Pdts. 

17   New    York   Ave.,   Westbury, 
N.Y. 

S.  O.  S.  Cinema  Supply  Corp., 

602  W.  52nd  St.,  New  York  19. 

Training  Films,  Inc.,  150   West 

54th  St.,  New  York  19. 
Visnal  Sciences,  599BS  Suffem. 

•  PENNSYLVANIA  • 

The  Jam  Handy  Organization, 

Gateway  Center,  Pittsburgh  22. 

J.  P.  Lilley  &  Son,  928  N.  3rd 

St.,  Harrisburg. 

Lippincott  Pictures,  Inc.,  4729 
Ludlow  St.,  Philadelphia  39. 

•  WEST  VIRGINIA  • 

B.  S.  Simpson,  818  Virginia  St., 
W.,  Charleston  2,  PH  6-6731. 


SOUTHERN  STATES 

•  ALABAMA   • 

Lewis  M.  Stone,  Projector  Serv- 
ice. "Specialized  in  Service." 
1409  Ford  Ave.,  Tarrant  City  7, 
Ala. 

•  FLORIDA  • 
Norman  Laboratories  &  Studio, 

Arlington  Suburb,  Jacksonville. 

•  GEORGIA  • 
Colonial    Films,    71    Walton   St, 

N.W.,  Alpine  5378,  Atlanta. 
Stevens  Pictures,  Inc.,  101  Walton 
St.,  N.  W.,  Atlanta  3. 


•  LOUISIANA   • 
Stanley     Projection     Company, 

21 IM;  Murray  St.,  Alexandria. 

Stevens  Pictures.  Inc.,  1307  Tu- 
lane  Ave.,  New  Orleans. 

Delta   Visual   Service,  Inc.,   815 

Povdras  St.,  New  Orleans  13. 
Phones:  CA  8945  -  RA  9143. 

•  rassissippi  • 

Herschel   Smith   Company,    119 

Roach  St.,  Jackson  110. 

•  TENNESSEE  • 
Southern    Visual    Films,    687 

Shrine  Bldg.,  Memphis. 

Tennessee    Visual    Education 

Service,  416  A.  Broad  St.,  Nash- 
ville. 

•   VIRGINIA   • 

Tidewater  Audio-Visual  Center, 

617  W.  35th  St,  Norfolk  8,  Phone 
Ma  5-1371. 


MIDWESTERN  STATES 


•  ILLINOIS   • 

American  Film  Registry,  24  E. 

Eighth  Street  Chicago  5. 

Association  Films,  Inc.,  561  Hill- 
grove,  LaGrange,  Illinois. 

Atlas    Film    Corporation,    1111 
South  Boulevard,  Oak  Park. 

The  Jam  Handy  Organization, 

230  N.  Michigan  Ave.,  Chicago  1- 

Midwest  Visual  Equipment  Co., 

3518  Devon  Ave.,  Chicago  45. 

Swank  Motion  Pictures,  614  N. 
Skinker  Blvd.,  St.  Louis  5,  Mo. 

•  IOWA   • 

Pratt  Sound  Films,  Inc.,  720  3rd 

Ave.,  S.E.,  Cedar  Rapids,  Iowa. 

•  KANSAS-MISSOURI  • 

Erker   Bros.   Optical   Co.,   908 

Olive  St.,  St.  Louis  1. 

Swank  Motion  Pictures,  614  N. 

Skinker  Blvd.,  St.  Louis  5. 

•  MICHIGAN  • 
Engleman    Visual    Education 

Service,  4754-56  Woodward  Ave., 
Detroit  1. 

The  Jam  Handy  Organization, 

2821  E.  Grand  Blvd.,  Detroit  11. 

Capital  Film  Service,  224  Abbott 
Road,  East  Lansing,  Michigan. 

•  OHIO   • 

Ralph    V.    Haile    &    Associates, 

326  E.  Fourth.  Cincinnati  2. 


•  OHIO  • 

Academy    Film    Service    Inc., 

2110  Payne  Ave.,  Cleveland 
14. 

Fryan  Film  Service,  1810  E.  12th 
St,  Qeveland  14. 

Sunray  Films,  Inc.,  2108  Payne 
Ave.,  Cleveland  14. 

The  Jam  Handy  Organization, 

310  Talbott  Building,  Dayton  2. 

Twyman  Films  Inc.,  400  West 
First  Street  Dayton. 

M.  H.  Martin  Company,  1118 
Lincoln  Way  £.,  Massillon. 

WESTERN   STATES 

•  CALIFORNIA  • 

LOS  ANGELES  AREA 

Donald  J.  Clausonthue  Co.,  1829 

N.  Craig  Ave.,  Altadena 

Coast  Visual  Education  Co.,  5620 
Hollywood  Blvd.,  Hollywood  28. 

Hollywood    Camera    Exchange, 

1600  N.  Cahuenga  Blvd.,  Holly- 
wood  28. 

The  Jam  Handy  Organization, 

1402  Ridgewood  Place,  Hol- 
lywood 28. 

Raike  Company,  829  S.  Flower  St, 

Los  Angeles  17. 

S.O.S.    Cinema    Supply    Corp., 

6331  Hollywood  Blvd.,  Holly 'd  28. 

Spindler  &  Sauppe,  2201  Beverly 
Blvd.,  Los  Angeles  4. 

SAN  FRANCISCO  AREA 

Association  Films,  Inc.,  351  Turk 

St.,  San  Francisco  2. 

Westcoast  Fitais,  350  Battery  Sl, 

San  Francisco  11. 

•  COLORADO   • 

Dale  Deane's  Home  Movie  Sales 
Agency,  28  E.  Ninth  Ave.,  Den- 
ver 3. 

•  OKLAHOMA  • 

Cory  Motion  Picture  Equip- 
ment, 522  N  .Broadway,  Okla- 
homa City  2. 

•  OREGON  • 
Moore's  Motion  Picture  Service, 

33  N.  W.  9th  Ave.,  Portland 
9,  Oregon. 

•  TEXAS  • 

Association    Films,   Inc.,    1108 

Jackson  Street,  Dallas  2. 
George  H.  MitcheU  Co.,  712  N. 

Haskell,  Dallas  1. 

•   UTAH   • 

Deseret  Book  Company,  44  E.  So. 

Temple  St.,  Salt  Lake  City  10. 


USE  THIS  DIRECTORY  TO  LOCATE  THE  BEST  IN  EQUIPMENT,  FILMS  AND  PROJECTION 


Save  That  Print! 

(COMI.NL'ED  FROM  PRECEniNC  PACE  i 

of    shrinkage    down    to    projector 
sprocket  tolerance. 

How  long  the  effectiveness  ol 
Irealnieiit  involving  rehumidifica 
tioii  «ill  last  is  unpredictable.  Thi- 
is  so  especially  if  the  print  is  again 
subjected  to  conditions  similar  In 
those  which  caused  drying  out.  But 
if  proper  care  is  taken  treated  film- 
will  have  their  useful  life  substan- 
tially exti'iided. 

All  Splices  Double-Checked 
Repairs  include  the  remaking  i.l 
splices,  or.  where  possible,  repair  ol 
splices  that  have  opened  up  or  be 
come  otherwise  defective.  Nicked. 
torn  or  broken  perforations  can 
also  be  repaired.  \\  hen  repairs  in 
volve  only  a  splice  or  two.  or  a  shorl 
section  of  perforations,  they  art 
usually  included  in  the  inspection 
charge.  On  the  other  hand,  when 
thev  are  more  extensive,  the  work  i- 
usually  done  on  an  hourly-charge 
basis. 

Sometimes,  on  inspection,  a  print 
is  found  to  be  not  worth  the  cost 
necessary  to  put  it  into  the  best 
possible  shape.  A  new  print  to  re- 
place it  may  cost  only  a  little  more 
than  the  cost  of  reconditioning.  In 
such  cases  it  is  best  to  merely  ha\e 
the  old  print  cleaned  for  temporary 
use  until  the  replacement  print  be- 
comes available. 

Replacement  Footage  Identified 

In  other  instances,  sections  ol 
footage  may  be  missing  or  damageil 
bevond  repair,  but  the  print  nia\ 
otherwise  be  in  good  condition.  -\ 
good  reconditioning  service  will 
identifv  just  what  replacement  foot 
age  is  required  and  then,  when  it  is 
received,  cut  it  into  the  print. 

The  cost  of  replacement  footagi 
is  high,  and  there  are  often  delav- 
in  obtaining  it.  Moreover,  matchin;: 
new  footage  to  an  old  print  in  coloi 
and  densitv  is  usually  not  too  satis- 
factory. 

\\  hen  two  or  more  prints  of  a 
subject  are  available  and  replace 
ment  footage  is  required  the  expen?' 
of  buving  new  footage  can  some 
times  be  avoided.  If  at  least  one  ol 
the  prints  is  in  such  generally  un 
satisfactorv  condition  as  to  be  read^ 
for  discard  sufficient  usable  footage 
can  often  be  salvaged  to  substitute 
for  the  footage  missing  or  irrepar- 
ablv  damaged  in  the  better  prints 
Vihen  all  the  prints  were  made  in 
the  same  laboratory  run,  there  ie 
much  better  chance  of  matching 
color  and  density.  This  is  usually' 
called  "canibalizing"  but  "salvag ' 
ing"  is  the  more  constructive  term 

In    recent   vears  more  and   more 
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Itention  has  been  given  to  the  con- 
rvation  phases  of  fihii  work.  Re- 
jnditioning  of  prints  can  prolong 
jbstantially  their  useful  life  and. 
t  little  cost,  avoid  extensive  replace- 
lents.  Reconditioning  can  be  a 
oon  to  any  film  budget  because  it 
hakes  funds  available  for  purchase 
y  new  subjects.  ^ 

I  ,  .:.  .. 

'rans-Atlantic  PR  Film   Unit 
)rganized  by  Madeleine  Films 

'  A   public   relations   films   depart- 

lent   to    service   private   American 

ompanies  and  institutions  has  been 

■rganized  by  Madeleine  Films.  S.A., 

ans-Atlantic    motion    picture    pro- 

ucers   with   headquarters   in   Paris 

nd  Nice. 

Development  of  this  international 

Scility   for   business   sponsors   was 

resaged  by   the  recent  completion 

f  a  two-reel  film  for  the  Fairchild 

ingine    and    Aircraft    Corporation. 

reviously.  Madeline  Films  had  con- 

••ntrated    on     feature    productions 

"I   documentaries  for  U.S.,  Euro- 

i  an  and  Linited  Nations  Agencies. 

W  ilson  and  Pryor,  1025  Connecti- 

il    \venue,  Washington.  D.C..  has 

III   named  as  L'.S.   representative 

I    Madeleine    Films"    Public    Rela- 

111-    Films    Department.    Head    of 

he    new    section    is    Peter    Baylis, 

prnier     producer-in-chief     of     the 

Short  film  department  of  Associated 

iritish    Pathe   and   a    documentary 

reducer  for  Madeleine. 

Madeleine  Films.  S..!..  was  fouiid- 

d  in  1950  by  Stuart  Schulberg  and 

ilbert  de  Goldschinidt.  The  studio 

i  licensed   by   the  Centre   National 

u  Cinema  for  all  film  production 

ctivities  in   France  and  is  capitai- 

;ed  at  10.000.000  francs.  It  is  affi- 

fated   with    film    producers   in    the 

jinited  Kingdom   and   on   the  Con- 

inent. 

In  announcing  the  pr  film  depart- 
lent.  Schulberg  said.  "On  the  basis 
f  recent  soundings  in  the  United 
itates.  we  are  convinced  that  now  is 
lie  time  to  offer  such  services.  The 
'ublic  Relations  Films  Department 


of  Madeleine  is  now  equipped  to 
undertake  research:  scripting; pro- 
duction in  color  and  black  and 
white,  on  16  or  35nini  film;  anima- 
tion; processing  and  laboratorv 
supervision ;  foreign  versions  and 
dubbing;  European  distribution  ar- 
rangements; and  consultation  on  in- 
ternational production,  distribution 
and  costs."  gf' 

*        »        » 

"Agriculture  Means  Industry" 
Shows  Manitoba  Potential 

♦  The  advantages  that  industry  and 
agriculture  offer  each  other  is  shown 
in  a  new  motion  picture  sponsored 
by  the  Province  of  Manitoba, 
Canada,  Agriculture  Means  Industry. 

In  color,  the  15-minute  film  will 
be  circulated  inside  and  outside  the 
Province  of  Manitoba  to  promote 
industry  based  on  agriculture. 

Manitoba's  prairieland  provides  a 
market  for  farm  equipment  alone  of 
more  than  .$80  million  a  year,  the 
fihn  points  out.  More  plants  are 
needed  to  produce  fungicides,  insec- 
ticides, fertilizers  and  farm  pharma- 
ceuticals for  prairie  farmers. 

Conversely.  Manitoba  is  a  ripe 
setting  for  industrial  plants  depend- 
ing on  farming  areas  for  raw  ma- 
terials —  canneries,  meat  packers, 
frozen  food  plants,  dairy  processors 
and  a  host  of  others.  The  prairie 
regions  have  a  gross  agricultural 
return  in  excess  of  $1.5  billion  dol- 
lars per  year — an  enormous  market 
or  source  of  supply  for  industrv. 

.Agriculture  Means  Industry  was 
produced  by  Crawley  Films.  Limited 
of  Ottawa.  Ontario.  H" 


Odell  Joins  Cathedral  Films 

♦  lien  B.  Odell.  vice-president  of  the 
California  Bank,  has  been  elected 
treasurer  of  Cathedral  Films.  Bur- 
bank.  He  has  had  close  contact  with 
the  organization  since  its  inception, 
arid  has  been  an  active  leader  in 
church  and  communitv  life,  was  for 
25  years  director  of  the  HoUvwooi! 
Chamber  of  Commerce  and  has 
served  on  a  number  of  committees. 


MATTES    •    INSERTS    •    FADES    •    DISSOLVES 

WIPES    •  SUPERIMPOSURES 

MOTION  PICTURE  &  TELEVISION 
OPTICAL  EFFECTS  BLACK  and  WHITE 

35mm  or  16mm  or  COLOR 

SPECIALIZED     TITLES 

RAY     lUERCER     &     CO. 

ESTABLISHED    1928 

PHONE    OR    WRITE    FOR    SPECIAL    PHOTOGRAPHIC 
OPTICAL    EFFECTS    CHART    &    INFORMATION 

4241      NORMAL     AVE.,      HOLLYWOOD      29,      CALIF. 
NOrmandy    3-9331 


COMPLETE  MOTION   PICTURE  EQUIPMENT 

RENTALS 

FROM    ONE   SOURCE 


CAMERAS 

MITCHELL 

16mm 

3Smm  Standard 

35mm  Hj-Speed 

35mm  NC   •    35mm  BNC 

BELL&  HOWELL 

Stondord    •    Eyemo   •    Filmo 

ARRIFLEX 

I6mm    •   35mm 

WALL 

35mm  single  system 

ECLAIR  CAMERETTE 

35mm     •     I6/35mm 
Combinolion 

AURICONS 

all  models  single  system 
Cine  Kodak  Special 
Maurer   •    BoIeK 
Blimps    •    Tripods 


LIGHTING 

Mole  Richardson 

Bardwell  McAlister 

Colortran 

Century 

Cable 

Spider  Boxes 

Bull  Switches 

Strong  ARC-Trouper 

10  Amps  nOV  AC  5000W- 

2000W-750W 

CECO  Cone  Lites 

(shadowless  lite) 

Gator  Clip  Lites 

Born  Doors 

DifTusers 

Dimmers 

Reneclors 

WE  SHIP   VIA   AIR, 
RAIL  OR  TRUCK 


EDITING 

Moviolos    •    Rewinders 
Tables   *   Splicers 
Viewers  (CECO) 

GRIP  EQUIPMENT 

Parallels    •   ladders 

2  Steps    •    Apple  Boxes 

Scrims    •    Flags 

Gobo  Stands 

Complete  grip  equipment 

SOUND  EQUIPMENT 

Magnosync-mognetic  film 

Reeves  Magicorder 

Mole  Richardson  Booms  and 

Perombulators 

Portable  Mike  Booms 

Portable  Power  Supplies  to 
operate  camera  and  recorder 


DOLLIES 

Fearless  Ponoram 
Cinemobile  (CRAB) 
Platform    •    Western 
3  Wheel  Portable 


K    C.    ZUCKKR 
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Over  8,000  Leading  Business  Companies  and  Ad  Agencies 
Look  to   BUSINESS   SCREEN   for   Business    Film    Leadership 
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OOO  Audio-Visual  Dealers 
across  the  country  offer  you 
expert  projection  service  .  .  . 


!   WHERE  you 


need  it      •  ■ 


WHEN  you  need  it 


\rj, 


For  perfect  showings  in  your  meetings,  exliibits  and 
other  functions  invoh  ing  the  use  of  audio-\  isual 
equipment,  call  on  a  NAV'A  Audio-Visual  Dealer.  As 
a  speciahst  in  audio-visuals,  he  has  the  equipment  and 
experience  to  furnish; 


Motion  Picture  Projection 

I  Slide  or  Overhead  Projection 

Filmstrip,  sound  filmstrip 
projection 


•  Tape  Recording  of  your 

meeting 
t  Public  Address  Equipment 
►  Equipment  rental— projectors, 

screens,  recorders 

Other  services  of  NAVA  dealers  include  rental  and  sale  of  audio- 
visual materials  and  equipment,  and  repair  of  equipment. 
For  a  list  of  NAVA  dealers  coded  to  show  their  ser\  ices,  write  to 


NATIONAL  AUDIO-VISUAL  ASSOCIATION,  Inc. 

2540  Eastwood  Avenue     •     Evanston,  Illinois 


DUMBER      4 


VOLUME       17 


1956 
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The  BUSIIVESS  SCREEIV  Bookshelf 


A  Number  of  References  on 
various  phases  of  film  produc- 
tion and  use  are  available  to  the 
sponsor  and  producer  of  audio- 
visual media.  These  references  in- 
clude primers,  analytical  and  critical 
studies,  handbooks  and  manuals. 

N'olumes  listed  below  are  avail- 
able bv  mail  order  from  the  Busi- 
NE.ss  Screen  Bookshelf  service  at 
our  Chicaf;o  editorial  headquarters. 

Recommended    as    particularly 
helpful   among   the   works   on    pro- 
duction are: 
.Vnierican    Cinemalographer 

♦  Hand  Book  and  Reference 
Guide,  by  Jackson  J.  Rose,  Amer- 
ican Cinematographer.  I  Ninth  Edi- 
tion), 331  pages:  Basic  facts  on 
photographic  methods,  materials 
and  equipment.  ($5.00). 

USE  ORDER   NUMBER    101 

16nim  Sound  Motion  Pictures, 

♦  by   W.    H.    Offenhauser,   Jr., 

Inter-science    Publishers,    Inc.,    565 
pages:  a  manual  treatment  of  16mm 
production,    useful    to    the    profes- 
sional or  amateur.  ($11,501. 
USE  ORDER  NUMBER   103 

Handbook  of  Basic  Motion  Pic- 

♦  lure  Techniques,  by  Emil  E. 
Brodbeck,  McGraw-Hill  Book  Com- 
pany, Inc.,  307  pages:  A  statement 
of  film  production  fundamentals. 
($6.50). 

USE  ORDER   NUMBER    IDS 

The  Recording  and  Reproduc- 

♦  lion  of  Sound,  by  Oliver  Read, 
Howard  W.  Sams  &  Co.,  Inc.,  800 
pages:  A  competent  and  thorough 
examination  of  sound  recording  in 
its  several  phases.  ($7.95). 

USE  ORDER   NUMBER    106 

The  Technique  of  Film  Editing, 

♦  compiled  bv  Karel  Reisz,  Farrar, 
Straus  and  Cudahv.  282  pages:  An 
analysis  of  film  editing  problems  by 
10  experienced  film  makers  as  com- 
piled by  Karel  Reisz  for  the  British 
Film  Academy;  guidance  for  film 
editors  and  television  directors. 
(87.50). 

USE  ORDER   NUMBER   106 


Preparation  and  Use  of  Audio- 
♦  \  i8ual  Aids,  by  Haas  and  Pack- 
er. Prentice-Hall.  Inc..  381  pages: 
Instructions  and  suggestions  on  the 
effective  preparation  and  use  of 
visual-aids.    ($6.65i. 

USE   ORDER   NUMBER    109 


The  Dollars  and  Sense  of  Busi- 

♦  ness  Films,  by  the  Films  Steer- 
ing Committee  of  the  Association 
of  National  Advertisers,  128  pages: 
Analysis  of  the  cost  and  circulation 
records  of  157  sponsored  films. 
($5.00). 

USE   ORDER   NUMBER   301 

The   Film   in   Industrial   Safety 

♦  Training,  by  Paul  R.  Ignatius, 
Harvard  University  Press.  119 
pages:  An  explanation  of  how  films 
can  aid  in  achieving  a  good  safety 
record ;  a  discussion  of  problems  in- 
volved.  ($1.50). 

USE   ORDER   NUMBER  302 


The  Use  of  Training  Films  in 
♦  Department  and  Specialty 
Stores,  by  Harry  M.  Hague,  Har- 
vard University  Press,  147  pages:  A 
study  of  film  use  in  retail  training 
which  cites  obstacles  to  be  avoided 
or  overcome.    ($1.50). 

USE  ORDER   NUMBER   303 


♦  Worthwhile  books  on  educational 
aspects  of  audiovisual  use  include 
such  texts  as: 

Audio-Visual  Methods  in  Teach- 

♦  ing,  by  Edgar  Dale,  Revised  Edi- 
tion, The  Dryden  Press,  520  pages: 
which  reviews  the  audio-visual  field; 
a  guide  to  theory  and  practice. 
($6.25). 

USE   ORDER   NUMBER  401 


Audio-Visual  Materials,  by  Wit- 
♦  tich  and  Schuller,  Harper  & 
Brothers,  554  pages:  An  exposition 
of  the  nature  and  use  of  audio-visual 
materials.   ($6.15  I. 

USE   ORDER   NUMBER  402 


DETACH   AND  MAIL  WITH   YOUR   CHECK  TO: 

BUSINESS      SCREEN      BOOKSHELF 

7064   SHERIDAN    ROAD       •      CHICAGO   36,    ILLINOIS 

PIcose  ship  the  following  (indicate  by  number); 


—Total   amount   enclosed   $_ 


Firm  or  School— 


STLDID   TDDLS: 

Kinevox  Slater  Records  Slate 
Data,  Sound  Sync  Mechanically 

♦  An  auliiinatic  slater,  said  lo  sa\e 
an  average  of  lU  feet  of  fihn  on 
every  take  has  been  announced  by 
the  Kinevox  Division  of  Electro- 
ination  Co.  The  Kinevox  Slater  re- 
cords sound  synchronization  and 
slate  data  with  an  external  preset- 
ting device.  The  slater  includes  an 
adapter  for  the  BNC  Mitchell  cam- 
era and  adapts  to  any  16mm  or 
35mm  motion  picture  camera. 

In  operation,  the  slater  is  swung 
into  position  before  the  lens,  before 
each  take.  Normally,  no  change  in 
camera  focus  is  required  due  to  the 
optical  arrangement  of  the  lenses 
in  the  slater.  The  slater  carries  its 
own  internal  illumination,  powered 
from  batteries  which  are  part  of  the 
unit  and  controlled  by  a  three-step 
light  control  for  complete  legibility 
at  different  lens  stops. 

Before  using,  the  slate  informa- 
tion is  pre-set  to  include  scene  num- 
ber, alphabet,  four  numeral  settings, 
and  type  of  scene:  dawn,  dusk,  day 
interior,  day  exterior,  night  interior 
or  exterior,  or  wild  shot.  Two  re- 
movable cards  for  additional  in- 
formation, such  as  name  of  produc- 
tion and  name  of  cameramen,  are 
provided. 

As  camera  comes  up  to  speed, 
the  slater's  optical  arm  is  raised  into 
position  before  the  lens.  A  trip  but- 
ton, manually  operated  just  as  the 
camera  is  reaching  speed,  sounds  a 
buzzer.  Simultaneously,  a  marking 
line  appears  along-side  the  picture 
of  the  slate.  The  marking  line  and 
buzzer  establish  optical  and  sound 
synchronization.  The  slater  optical 
arm  is  dropped  clear  of  the  lens  and 
shooting  begins  just  as  the  camera 
reaches  speed.  1^ 

"Fruit-Freeze"  Helps  to 
Keep  Fruit  Items  Photogenic 

♦  Huw  to  keep  fresh  fruit  looking 
fresh  during  preparations  for  mo- 
tion picture  filming  and  still  pho- 
tography appears  to  be  answered 
with  the  introduction  of  a  new  anti- 
darkening  agent.  Fruit-Freeze. 

The  manufacturers  of  Fruit- 
Freeze.  Merck  &  Co..  Inc..  Rahway. 
N.J.,  announce  that  the  product  will 
keep  fruit  fresh  and  retain  its  na- 
tural color  for  several  hours.  Al- 
though the  product  primarily  is  de- 
signed for  use  in  freezing  fruit,  its 
application  to  the  photographing  of 
fruit  became  evident. 

Working  on  advertising  photos 
for  Fruit-Freeze,  a  photographer 
noticed  that  the  fruit  on  which  the 
product  had  been  sprinkled  about 
two  hours  before  looked  fresh  and 
firm   as  when    it   was  cut.  the  com- 


pan\    reports.    It   was  nf»t  necessi 
to  prepare  more  cut  fruit.  Mercl 
Co.  claims  the  product  will  hold 
natural   color   of   fruit   even   long 

*  it  * 
Hollywood  Film  OfFers  Catal 
♦  A\  ailabilit\  ot  a  new  catalog 
16mm  and  35mm  precision  editi 
equipment,  reels,  cans,  and  shippi 
cases  has  been  announced  by 
Hollywood  Film  Company,  ' 
North  Seward  St.,  Hollywood 
California.  The  catalog  can  be 
cured  on  request,  using  your  co 
pany  letterhead. 

National  Druq  Presents: 

(  C  O  N  T  1  .N  L  t  U    K  K  O  M     PACE    4 

and  at  whom  its  initial  distributi 
has  been  directed. 

To  make  the  absence  of  any  co 
mercial-sounding  ''sell"  comph 
the  name  of  the  product  is  not 
ferred  to  at  all.  either  visually 
verballv.  in  the  entire  film.  Natioi 
Drug  fell  that  the  product  «as  its 
sufficienth  unique  so  that  a  requ 
from  a  doctor  to  his  apothecary 
"National  Drug's  new  tr\  psin  pr 
aration  '  would  be  all  that  was 
quired.  In  addition,  of  course, 
company  s  trade  advertising 
follow-up  calls  by  salesmen  serve 
tie  in  to  the  film  the  brand  nai 
Parenzyme. 

The  completely  straightforwa 
approach  of  this  film  required 
great  deal  of  foresight  and  no  lit 
courage  on  the  part  of  its  spons 
Possessing  both  of  these  qualities 
considerable  quantity.  Dr.  Gustav 
Martin.  Director  of  Research 
The  .National  Drug  Company,  w 
supervised  the  medical  structure  a 
ccmtent  of  this  motion  picture, 
largely  responsible  for  making  tl 
unique  approach  possible.  That  1 
vision  was  accurate  is  already 
parent:  a  bare  three  months  aft 
the  film's  release  more  than  a  th< 
sand  bookings  to  medical  grou 
have  been  confirmed,  including 
place  on  the  program  of  the  An 
can  Medical  Association  at  its  Ju 
convention    in   Chicago. 

And  that  most  important  sinj 
measure  of  success — sales — is  be 
ing  out  the  fact  that  telling  all 
the  facts,  good  and  bad.  about 
drug  product,  is  the  way  to  convin 
doctors  to  try  it.  .Sales  have 
creased  in  every  area  where  the  fi 
has  been  shown. 

From  the  producers  point 
view.  Pathescope  reports  that  wor 
ing  with  a  client  who  views  his  sal 
problems  only  in  the  light  of  t 
ra\s  from  Diogenes'  lamp  has  be 
a  thoroughK  pleasant  experienc 
Their  present  experience  has  demo; 
strated  that  complete  honesty  c 
be  a  formidable  sales  weapon. 


C!ty_ 
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TWO  DOLL(IE)S  WIN  SUPPORTING  AWARDS 


m 


Miss  Jo  Van  Fleet  wins  Academy  Award  for 
"Best  Supporting  Actress"  in  "East  of  Eden!' 
»     Warner  Brothers. 

//  J.  G.  McAlister  Dual  Steering  "Crab  Dolly!" 

/     invented  by  Mr.  Steve  Krilanovitch.  wins  Academy 

Award  for  "Best  Support  of  Camera"  from 

Academy  of  Motion  Picture  Arts  &  Sciences. 

The  J.  G.  McAlister  "Crab  Dolly"  is  being  used 

in  ail  motion  picture  studios. 


You  have  to  see  it  to  believe  it!  That's  what 
DuPont  chemists  decided  when  they 
perfected  an  entirely  new  product — one  with 
countless  uses  in  many  industries. 

What  manufacturers  need  to  know  about  the 
new  transparent  film  called  MYLAR*  — 
a  DuPont  polyester  film — is  shown  and 
developed  in  a  new  sound  and  color 
motion  piaure. 

Thrilling  action  and  technical  accuracy  are 
combined  in  "What's  It  To  You?"  produced  for 
DuPont  by 

7^  IAN   HANDY  (%fa.t^a2!^ 


•"Mylar'  is  the  registered  DuPont  trademark  for  its  brand  of  polyester  film. 


Call  the  office  nearest  you  for  .  .  .  Dramatizations     ■     Visualizations     -     Presentations     ■     Motion   Pictures     ■     Slidefilms     ■     Training  Assisjx 


NEW  YORK   19 
1775  BROADWAY 


HOLLYWOOD  28 
1402  RIDGEWOOD  PLACE 


DETROIT    11 
2821    E.  GRAND   BLVD. 


DAYTON   2 
310  TALBOTT  BLDG. 


PITTSBURGH  22 
GATEWAY  CENTER 


CHICAGO   1 
230  NORTH  MICHIGAN 


PATHE'S  OPTICAL  WORK,  TOO, 
IS  UNPARALLELED 


W^HEN  a  film  lab  merits  the  reputation  that  Pathe  has  built  for  out- 
standinjj  quality  and  service  all  the  uuiy  down  the  line,  many  of  its 
specific  ad\antajjes  are  often  overlooked. 

Let  us  remind  you  that  Pathe  is  equipped  to  produce  /•///optical  effects 
— in  both  B  &  W  and  Color— with  true  Pathe  craftsmanship  at  every  step^ 
for  theater  or  TV  release. 

Try  us  if  you,  too,  would  like  to  enjoy  Pathe's  Peace  of  Mind  on  F,very 
Job! 

CALL  OR  WRITE 


Laboratories,  Inc. 


HOLLYWOOD  6823  Santa  Monica  Blvd.     •     Hollywood  9-3961      •     NEW  YORK  105  East  106th  Street     •     TRafalgar  6-1 120 

GREAT  MOTION   PICTURES  ARE   PROCESSED   BY  ^a///e 

^y«?/>^(/ Laboratories,   Inc.  is  a  subsidiary  of  CHESAPEAKE  INDUSTRIES,  INC. 


I  repeat  performance 


A  compliment  from 

Calvert,  with  its 

distinguished  record  for 

showmanship  in  business, 

is  a  compliment  indeed! 


Calvert 


CLEV-im 

BUSINESS  ;iVf 


^uMitj   &. 


otnp^anii 


MURRAY  HILL  6'57BO 


ip^anu, ' 


E^EnAL  EXECUTIVE  OFFICES  -CMRVSLER  BUILDING. NEW  YORK  ■  DISTILLERIES    BALTIMORE.  MO.-  LOUISVILLE .  KV 


CHHVSLER    BUILDING 

NEW  -\ORK  ir.N.Y. 
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Mr.  David  I.  Plncus 
Caravel  Films,  Inc. 
730  Fifth  Avenue 
New  York,  New  York 

Dear  Dave: 

All  of  us  who  worked  on  the  prevlovis  Calvert  sound 
slldefilm,  "The  millon  Dollar  Look,"  felt  that  It 
was  the  very  best.  Reports  from  the  field  prove 
that  w©  did  not  underestimate  the  fine  job  Caravel 
did. 

However,  there  are  no  reservations  in  my  belief 
that  the  slidefllm  we  are  now  producing  for  Calvert 
Dry  Gin  will  be  even' better,  even  though  it  is  not 
yet  completed, 

I  want  to  send  my  personal  thanks  to  you  and  your 
entire  organization  for  putting  out  so  much  extra 
effort  and  fine  cooperation. 


Veri  trtily  yours, 


iVERT, DISTILLERS  COMPANY 


Asher 
fand  Manager 
Ivert  Dry  Gin 


LA:vc 


f 


CARAVEL  FILMS 


,IKC. 


730    FIFTH    AVENUE,     NEW    YORK    19,     N.  Y. 


matlon 


One  continuous 
machine  performs  the 
printing,  developing, 
fixing,  rinsing,  drying, 
lubrication,  and 
projection  of  every 
foot  of  release 
print  manufactured 
at  CFI.  This  is 
CONTINUOUS 
AUTOMATIC 
PROCESSING  .  .. 
an  example  of 
automation  pioneering 
in  American  industry! 


CONSOLIDATED 

FILM 

INDUSTRIES 

953  Seward  Street 
Hollywood  38.  California 
Hollywood   9-144.1 

521  West  57th  Street 
New  York  19,  New  York 
Circle  7-4400 
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John  Sutherland  Productions,  Incorporated 


When  the  advantages  of  your  product  are  not  well  enough 
known  in  certain  areas;  when  your  company's  policies  are  not 
fully  understood;  when  too  few  people  are  taking  advantage 
of  your  special  services;  when  dealers  don't  seem  to  be  in  full 
accord  with  your  sales  program  ...  in  these  and  similar  situa- 
tions, the  right  kind  of  film  communications  has  proved  to  be 
an  effective  answer. 

In  most  cases,  there  is  nothing  wrong  with  the  business  or 
industrial  story  except  that  it  hasn't  been  communicated  as 
clearly,  graphically  and  persuasively  as  it  should  be. 

When  you  deal  with  a  producer  whose  record  proves  successful 
performance  in  the  creative,  technical  and  audience-influence 
aspects  of  communications,  you  are  assured  of  a  business  film 
of  maximum  effectiveness. 


LOS  ANGELES 

201  North  Occidental  Boulevard 

Los  Angeles  26,  Calitornia 

Dunkirk  8-5121 


NEW   YORK 

33  East  48th  Street 

New  York  17,  New  Yor 

PLaza  5-1875 


DETROIT 

6560  Cass  Avenue 

Detroit  2,  Michigan 

TRInity  2-2280 


7^  As  a  key  element  in  a  nationwide 
program  to  stress  the  advantages  of 
modern  electrical  living,  a  new  color 
film,  "Meet  Mrs.  Swenson"  made  for 
use  in  the  "Live  Better  .  .  .  Electri- 
cally" campaign,  and  produced  by 
John  Sutherland  Productions,  is  now 
receiving  wide  distribution  all  over 
the  United  States. 

Tying-in  with  the  current  trend  of 
home    improvement,    this    27-minute 


live  action  picture  tells  an  appealing 
story  of  the  tribulations  of  life  in 
an  electrically  out-dated  house.  In 
the  "good  old  days,"  housewives 
looked  to  a  Mrs.  Swenson  or  one  of 
her  sister  domestics  for  help  with 
the  daily  housekeeping  chores.  But 
today,  with  the  house-help  pattern 
completely  changed,  electrical  serv- 
ants substitute  for  the  maid-of-all- 
work  of  yesterday. 

In  this  entertaining  film,  we  see  how 
the  family's  problem  is  solved  by  ade- 
quate "housepower"  and  all  that  goes 
with  it,  just  as  it  is  being  solved  for 
millions  of  American  families.  Ade- 
quate wiring,  modem  home  appli- 
ances, better  lighting  and  the  like, 
provide  a  number  of  Mrs.  Swensons 
to  lighten  the  burden  of  housekeeping 
and  homemaking. 

Perhaps  the  outstanding  character- 
istic of  this  Sutherland  film  is  its 
basic  honesty;  the  way  in  which  the 
story  is  told  simply  and  appealingly, 
with  all  the  salient  sales  and  infor- 
mation points  presented  in  an  under- 
standable, interesting  and  emotion- 
ally compelling  manner. 

Thus  "Meet  Mrs.  Swenson'"  is  yet 
another  example  of  today's  superior 
business  film:  the  kind  of  film  which 
does  a  better  job  for  its  sponsor  be- 
cause the  entire  film  project  is  con- 
ceived and  constructed  by  profes- 
sionals to  present  the  sponsor's  story 
with  the  greatest  possible  conviction 
to  obtain  maximum  results. 


This  new  film  clearly  demonstrates 
that  today's  most  effective  films  are 
those  with  the  Sutherland  touch. 
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IN  THE  AUDITORIUM 


with  only   I   projector 
•  ••the  TSI-I 


With  built-in  screen 


Yes,  we  mean  anywhere  .  .  .  even  in  lighted  rooms. 
With  the  Duolite  you  can  show  16  mm  movies  in  many 
places  that  were  never  before  practical.  The  Duolite 
has  a  large  built-in  TV  size  screen  that  gives  you 
beautiful  picture  reproduction  without  the  fuss  and 
bother  of  setting-up  a  screen  or  darkening  the  room. 
Yet,  when  you  want  to  use  a  standard  external  screen, 
the  same  projector  can  be  used.  Just  a  flip  of  the 
lever  and  you're  ready  to  go. 

The  built-in  screen  allows  movies  to  be  shown  anyplace 
you  can  set  the  projector  down  and  plug  it  in.  Think 
of  that!  Think  what  that  could  mean  in  terms  of  your 
doubling  or  even  tripling  the  use  of  your  films.  Salesmen 
love  the  Duolite.  It's  so  easy  to  set-up  and  operate. 
They  don't  have  to  lug  around  a  separate  screen  and 
other  equipment.  Sales  films  can  be  shown  right  on 
the  prospects  desk  without  any  disturbance  at  all. 
Any  room  big  enough  for  a  desk  is  big  enough  for 
a  Duolite  show. 

Write  today  for  free  literature  and  complete  specifi- 
cations on  the  Duolite.  If  you  wish,  a  demonstration 
can  be  arranged  at  no  obligation. 


TECHNICAL  SERVICE,   INC. 

308JS    FIVE    MILE    ROAD    ■    DEPT.    C    ■    LIVONIA,    MICH. 

WesI  Coail  Office:  4357   Melroie   Ave.    •    Hollywood    29,   Calif.    •    Phone    Normandie    5-6621 

Canadian  Distr.:  S.  W.  Caldwell,  lid.  •  447  Jorvis  Si.  •  Toronto  5.  Onl. 

Foreign  Diilr.:  Weilrex  Corp.  (formerly  Western  Electric  Exportl  -in   Eighth  Ave.,  N.Y.  1  I,  N.Y. 


With  standard  screen 
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16mm  Color  Prints 


on  tlie  New  EK  Pjsitive  Stock 
through  an  Intermediate  Negative  Stage 


shoot  on  commercial  Kodachrome  — 
prepare  on  A  &  B  rolls  —  furnish 
tvith  negative  A-ivind  sound  track 


For  information  and  price  list^ 
write,  phone  or  wire 


byron 


1226  Wisconsin  Ave.,  N.W. 


make  a  color-correct  -  negative 

incorporating  all  effects, 

and  16mm  color  release  prints 


■  LOWER-COST  prints 

■  BETTER  color 

I  PROTECTS  your  original  footage 

■  COLOR  CONTROL  complete  in  one  labor- 
atory with  a  new  Arri  installation 


laboratory 

Washington  7,  D.C.      FEderal  3-4000 


COMPLETE  PRODUCER  SERVICES  .  .  .  COLOR  AND    BLACK-AND-WHITE  PROCESSING  AND  PRINTING 
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EVERYTHING    FOR 
EASTERN    PRODUCTION 


LIGHTING 
EQUIPMENT 


GRIP 
EQUIPMENT 


Incandescent 
Equipment 

H.   I.  Arc  Equipment 

Choice  Coils 

Dimmer  Equipment 

Cables 

Boxes  and  Boards 

Diffusers 

Bulbs 

Generator  Sets 

TV  Scoops 


Reflectors 
Ladders  and  Steps 
Parallels 
Dollies 

Microphone  Booms 
Scrim  Flags 
Black  Flags 
Dots 
Stands 

PROPS 

Catologs  upon  request 


INC. 


333  West  52nd  Street  •  New  York  19,  N.Y. 
Circle  6-5470 


SIGHT  &  SDUIVD 

Current  Trends  in  Marketing  and 
News  of  Staff  Appointments 

Best  First  Half  Reported 

by  Eastman  Kodak  Company 

■♦t  Eastman  kodak  Coinpaii).  sales 
and  earnings  for  the  first  half  of 
1956  were  the  highest  compared  to 
any  corresponding  period,  accord- 
ing to  a  report  by  Thomas  J.  Har- 
grave,  chairman,  and  Albert  k. 
Chapman,  president. 

Consolidated  sales  of  the  com- 
pany's United  States  establishments 
for  the  24-week  period  ending  June 
10  amounted  to  $32.5.110.431,  an 
increase  of  2.9  per  cent  over  la,st 
year's  sales  total  of  S315.850.102. 
Net  earnings  after  taxes  amounted 
to  $38,753,316,  a  6.6  per  cent  in- 
crease over  the  $36,365,989  earned 
in  the  first  half  of  1955.  the  pre- 
vious best  such  period  for  sales  and 
earnings. 

Net  earnings  were  equal  to  $2.11 
per  share  on  18.277.260  common 
shares  outstanding  compared  with 
$1.97  a  share  on  the  same  number 
of  shares  outstanding  at  the  close 
of  the  1955  first  half.  Earnings  were 
11.9  per  cent  of  sales  compared  with 
11^2  psr  cent  a  year  ago. 

Pre-tax  earnings  were  $83,274,- 
031  compared  with  $79,544,759  for 
the  first  half  of  1955.  an  increase 
of  4.7  per  cent.  Provision  for  in- 
come taxes  amounted  to  $44,520.- 
715.  3.1  per  cent  more  than  the 
$43,178,770  provided  in  the  first 
half  of  1955. 

Sales  of  kodak  film  and  projec- 
tors helped  to  boost  the  1956  first- 
half  total  which  also  includes  the 
sale  of  plastic,  industrial  chemical, 
pharmaceutical  and  other  products. 
During  the  period,  kodak  intro- 
duced a  number  of  new  photo  prod- 
ucts, including  a  fine-grain  Cine- 
Kodak  Plus  X  reversal  film  en- 
abling projection  of  16mm  black 
white  film  on  larger  screens  without 
loss  of  detail  or  sharpness,  a  ne^v 
Kodacolor  film  for  outdoor  and 
indoor  use  without  filters  and  a 
faster  industrial  x-ray  film. 

The  combined  business  of  ko- 
dak's associated  companies  in  other 
countries  was  larger  than  for  anv 
corresponding  first  half.  Dividends 
received  from  these  companies 
amounted  to  $2,332,478,  slightly 
more  than  the  total  received  in  the 
first  half  of  195.5. 

Cash  dividends  declared  on  the 
preferred  and  common  shares 
amounted  to  S22.1 17.683,  almost 
23  per  cent  more  than  a  year  ago. 
Dividends  were  57  per  cent  of  net 
earnings  in  the  first  half  of  1956 
ninipared    \Nith   50   per   cent    in    the 


lii-l  |HTio,l  .,(  l'r,5.  The  balance  , 
net  earnings  after  di\  idends  amoun 
ed  to  $16.635. 633  and  was  n-lainf 
for  use  in  the  business.  For  the  fir 
time  in  compan\  history,  net  asse 
-the  share  o«ners'  ef|uit\  in  tl 
business — moved  past  the  hal 
billion  dollar  mark  during  the  ha 
vear.  reaching  a  total  of  .$512,521 

.307. 

ii        It        * 

Product    Development    Costs 
Shave  Bell  &   Howell   Income 

♦  Reporting  on  the  first  six  nionti 
of  1956,  Bell  &  Howell  Conipan- 
Chicago,  announced  a  net  income  c 
$559,661.  or  91  cents  a  share.  ; 
compared  to  $700,037.  or  $1.16 
share  earned  in  the  first  half  t 
1955. 

New  product  developments,  ir. 
suiting  in  heavier  production  cost 
brought  Bell  &  Howell  earning 
down  despite  a  substantial  increas 
over  last  years  sales,  it  was  r 
ported.  Introduced  during  the  fir 
half  of  1956  were  an  electric-ey 
camera  with  a  self-setting  lens.  \i 
Robomatic  slide  projector  and  tl 
Sunomatic  16mm  motion  pictui 
camera. 

Bell  &  Howell's  sales  and  prof 
prospect  for  the  second  half 
1956  was  described  as  "excellent, 
by  Charles  H.  Percy,  president,  wh 
predicted  that  total  earnings  th: 
year  will  top  the  1955  incom 
which  reached  $3.51   a  share. 

Logelin  Appointed  Crane 
Public   Relations   Director 

♦  'R  arren  A.  Logelin  has  be 
named  director  of  public  relatior: 
for  Crane  Companv.  according  t, 
an  announcement  by  Frank  F.  E 
liott.  president.  Logelin  formerl 
was  director  of  public  relations  fo 
the  Chicago  .Association  of  CoDi 
merce.  He  joined  Crane  as  assistar 
public  relations  director  in  Jum 
1955.  As  a  pr  specialist.  Logeli 
was  active  in  the  Chicago  .Associi 
tion's  film  program. 

e  •  # 

Kirsten  to  Sterling-Movies,  USi 

♦  Robert  kirsten.  formerly  n[  Wai 
Disney  Productions.  Inc..  has  bee 
named  Director  of  Operations  an' 
Promotion  for  .'>terling-Movies' 
U.S.A. 

The  TV  and  non-T\'  free  fibi 
distribution  services  of  the  compan 
is  undergoing  extensive  expansior 
Mr.  kirsten.  who  organized 
directed  the  New  York  Bureau  o 
Disnev's  T\'  Mickey  Mouse  News 
reel,  will  expand  the  operations  o 
Sterling-Movies.  U.S.A.  to  matcK 
its  increased  services.  Include 
among  his  duties  will  be  the  ores 
lion  and  expansion  of  promotiona 
efforts  to  TV  stations  and  othel 
users  of  industrial  and  public  ser« 
ice  films. 
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More  People  Than  Ever 


To  sell  Chicago  housewives  on  the  advantages 
of  cooking  with  gas,  Peoples  Gas  Light  & 
Coke  Company  has  sponsored  a  new  film 
which  strikingly  demonstrates  the  many 
features  of  modern  gas  ranges.  Because  this 
is  a  warm,  intimate  story  of  family  life, 
a  photoplay  technique  has  been  used  — 
featuring  Hollywood's  Mary  Brian, 
Lyle  Talbot,  and  Maureen  Cassidy  supported 
by  a  cast  of  TV  personalities.  After 
widespread  showings  in  Chicago,  more 
people  than  ever  will  indeed  be 
cooking  with  gas. 


STUDIOS,    INC.  *t/ 
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Offers  everything  you  need  to  improve  your  film  program  — 


16mm  SOUND  PROJECTORS 


for  the  finest  in  sound  and  picture 


quality   plus  absolute  film  protection  -  16mm  WIDE  SCREEN  SYSTEM 


showing  more  product,  captivating  your   audience  — 1600   ARC    PROJECTOR 


for  ultra   large  audiences  of   theatre  size   with  professional   results,   yet 


portability  —  MIXER   MAGNESOUND 


economically  to  your  films  —  MOBILE  PROJECTOR  STAND 
and  storing   equipment  —  CINESALESREEL 


for  adding   magnetic  sound 

for  showings 


I 


\ 


for  continuous  movies 


at  point  of  purchase  without  rewinding  and  rethreading  —  SILENT  16 


for 


time  and  motion  study,  has  rheostat  speed  control,  forward-reverse  and  2000'  reel 


capacity  —  MAGNASCOPE   V200 


for  enlarging  microscopic 


specimens  hundreds  of  diameters  and  projecting   them   on   a   movie   screen   or 


table  top. 


WRITE  ^^    TODAY  FOR  THE  COMPLETE  STORY 


Dept.  L-86   Davenport.   Iowa,   U.  S.  A. 
New  York  —  Chicago, 

Qualify     Motion     Picture     Equipment     Since     1910 


NAPM  Elesls   Officers,   Oirecfors 

Billion  Dollar  Photo  Sales 
Keyed  to  Industrial,  TV  Growt 

IM>|  siins  1  SK  III  |iliiilii^ia|ili\  iin 
llir  usi-  iif  rnolidii  |)irturi-  liliu  li 
llic  tplrvisiiiM  iii(lu»^tr\  are  aiiinii 
factiiis  Hhiih  liaM-  hi-lped  iM(rfa> 
|iliiilii^ia|>lili'  niaiiiifa('tui'in(!  salt 
to  a|i|)r(i\iiiialp|\  SI  liillion  anni 
all\.  Tlux-  failurs  wore  niitcd  i 
('■iinrneiil>  li\  Oliver  H.  Youiip.  (Jei 
eral  Klcclric  (loinpaii).  CIcM-lani 
Oliid.  recentU  clectetl  president  i 
llie  \aliiinai  Assneialioii  of  Plioti 
•:ra[)liic   Manufacturers.   I\eu    Yorl 

Elected  as  vice-presidents  ar 
J.  Stev\arl  Ka^ien.  president.  Sinij 
son  Optical  Manufacturing  CtK.  i'.h 
cago.  and  \\  illiani  Ualcli.  presiden 
David  White  (^inipany.  Mihvaukei 
Robert  E.  Lewis,  president.  Argi 
Cameras.  Inc..  Ann  Arbor.  Mich 
gan,  was  re-elected  treasurer.  V^  i 
liam  C.  Babbitt,  managing  directi 
of  the  Association,  was  re-electc 
secretary  and  assistant  treasurer. 

In  addition  to  Balch.  neul\ 
elected  directors  are:  Chester  ( 
Cooley.  president.  Da-Lite  Scree 
Company.  Inc..  Chicago;  Jam 
Forrestal,  vice-president.  Genera 
Aniline  &  Film  Corporation.  Bii 
hamton.  N.  ^ ..  and  Ronald  I 
."^niith.  president.  Smith-Victor  Co 
poration.  Griffith.  Indiana. 

Summarizing   the   strong   growl 
of   the   American    |ihiitogra|)hic 
dustry.  Young  said  that  the  volu 
of     manufacturers'     sales     has     n 
creased  more  than  HO'^J    in  the  [m 
seven  \ears. 

With  industrial  and  business  u- 
of  photographic  methods  and  the-  i 
film  upsurge.  Young  cited  olh< 
growth  factors:  gains  in  sales  ■ 
color  products,  aided  by  produ 
improvement  such  as  the  introilu 
tion  of  new  fast  color  film:  ii 
creased  use  of  .S.Snun  cameras  I' 
still  pictures — color  transparencir- 
popularity  of  improved  Jirnin  nmlii 
picture  equipment:  a  nearly  5U(i 
increase  in  llashbulb  sales  durii 
the  se\en-\ear  period. 

It  was  announced  that  NAPM  li, 
joined  with  other  photographic  a 
sociations  in  sptmsoring  tlie  Inl' 
national  I'hutographic  Lxpositimi 
to  be  held  in  \\  ashington.  D.  C. 
March.  \')r>~.  The  International  » 
held   in   Paris  in    lO.S.S.  I 

;;-  e  * 

National  Visual  Presentation 
Association  Elects  New  Officei 

♦   NiuKilirlnl     ..llliiM>    III     ihi-     N 

lional  \  ii-ual  Presentation  Assmi 
tion  an-  the  fullowing:  Presideni 
Jaccjues  Megroz.  of  American  Ma 
azine:  \  ice-Pri"sidents — Fred  Zic 
ler.  of  McC^ann-Ericksiiii.  an 
Charles  Behymer.  of  H.  I).  K" 
Co.:  Secretarv- Treasurer —  Norm. 
Bebell.   of   Bcbell   Color  Labs.  ' 
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A    RETURN    TO    SALESMANSHIP 


he  Republic  Steel  Corporation  called  upon  Wilding  Picture 
'roductions.  Inc.,  to  develop  a  broad,  new  selling  program 
t  their  distributor  level.  The  result  is  the  most  compre- 
ensive  training  course  ever  created  for  this  basic  industry, 
falling  it  "The  Order  Makers  Institute,"  Wilding  people 
.orked  closely  with  Republic  Steel  and  did  the  initial 
L-search,  wrote  the  entire  program,  and  presented  it  to  the 
Corporation's  distributors  with  complete  acceptance.  Wilding 


then  trained  Republic  Steel  district  salesmen  to  conduct  the 
meetings  for  distributors  and  helped  develop  a  system  for 
evaluating  results.  The  program,  termed  a  "liberal  education 
in  selling,"  is  sparked  by  motion  pictures,  flip  charts  and 
printed  materials.  Two  years  in  production,  "The  Order 
Makers  Institute,"  is  ofl^ered  by  Republic  Steel  without  charge 
to  its  distributors  across  the  nation.  Information  about  the 
program  may  be  obtained  through  any  of  the  Wilding  offices. 


W^     I      ^    [3    I      ^J    ^^  CHICAGO  NEW  YORK  CINCINNATI  ST.  LOUIS 

^^fe     AioJiic^S.  ykC.  DETROIT  CLEVELAND  PITTSBURGH  HOLLYWC 


CLEVELAND  PITTSBURGH  HOLLYWOOD 


SYNCHRONIZER    HEAVEN 


35mm  3-Way  Synchronizer  SIBS.OO 


1.  Fastens  to  roller  arm  of  synchronizer. 

2.  Sync  dailies  quickly  without  using  editing  machine. 

3.  Ideal  for  checking  sound  track  for  words  or  effects  to  be 
replaced. 

4.  Fastest  and  most  accurate  in  locoting  beginning  and  end- 
ing of  words. 

5.  Tape  head  can  be  slid  up  and  back  to  read  o  track  in 
any  position  of  fullcoot  or  mognostripe. 

Selling  Price: 

HFC  Magnetic  Tape  Reader  Synchronizer 

aftochment        .  S34.50 

HFC  Magnetic  Tape  Reader  Amplifier 55.00 

Complete  Unit 89.50 


16mm  2-Way  Synctironizer  $125.00 


35mm  5-Way  Synchronizer  $225.00 


16mm   Special    Measuring  Machine 
Counts  m  16  &  35mm  Footage    $160.00 


35mm  2-W3y  Vistavision  Synchronizer  with 
Footage   &   Frame  Counter  $160.00 


35mm  4-Way  Synchronizer  $190.00 


AT   BETTER   DEALERS    EVERYWHERE 


HOLLYWOOD   FILM   COMPANY 


956  SEWARD   STRECT 


precision  film  editing  equipment 

HOLLYWOOD   38,   CALIFORNIA 
Hollywood  2-3284 


65-35mm  Combination  Synchronizer  $380-00 


So.  California  Stock  Brokers 
Set  Up  15-Week  Picture  Seri< 

*  A  l.S'Weck  niotiun  pii-tLUt'  pr 
gram  depicting  operations  of  lisli 
companies  on  the  New  York  .Stoi 
Exchange  is  being  conducted  I 
Harris.  L  phani  &  Co..  BeverU  Hil 
California,  a  nation-wide  brokera, 
firm  and  Slock  Exchange  membt 
Designed  to  stimulate  investme 
through  education,  the  showin 
are  held  each  Monday  from  7  i.'iO 
9:.S0  p.m.  in  Harris.  L  pham's  Be 
eriy  Hilton   Hotel  oflices. 

Announcing  the  film  prcjgrai 
Frank  L.  Patty,  resident  partner 
charge  of  the  Beverly  Hills  uffii 
said  the  firm  is  "'proud  and  pleasi 
to  initiate  this  series  of  sound  ai 
color  films  of  major,  publicly  own< 
American  corporations."  The  filii 
he  added,  '"will  serve  a  useful  pu 
pose  in  effectively  presenting  tl 
uork  of  listed  companies  for  tl 
Ijenefit  of  in\estors  and  potenti 
investors  who  are  naturally  ai 
properly  interested  in  the  actu 
workings  of  their  investment  dc 
lar." 

The  Beverly  Hilton  has  validati 
free  parking  facilities  for  those  ; 
tending  the  showings  and  is  al; 
notif\ing  all  guests  by  box  encio 
ures  of  coming  exhibits  which  i 
dude  films  of  Louisville  &  Nashvil 
Railroad;  Southern  California  Ec: 
son  Company;  Trans- World  Ai 
Lines;  Aluminum  Company  1 
America:  Southern  California  G. 
Co.:  Coca-Cola  Company.  Souti 
ern  Pacific  Railroad.  Radio  Corp 
ration  of  America  and  the  Tex. 
Companv.  \ 


Film  Pan-American  Presidents 

♦  Motion  pit-ture  documentatic 
pla\  ed  a  part  in  full-scale  coveraf 
by  the  I .  S.  Information  Agency 
the  meeting  of  Presidents  of  tl 
American  Republics,  held  July  2 
22.  in  Panama  City. 

The  Agency's  spot-coverage  of  tl 
largest  presidential  gathering  in  hi 
tory  included  press,  radio,  televisic 
and  film  recording.  The  Agency 
motion  picture  service  will  provit 
overseas  posts  and  commercial  the. 
tres  with  3.5mm  film  depicting  tl 
event. 

KNIGHT  TITLES... 

adtHRtiie.  pneieAMHol 
diqHxUj  ei  yotit  (itttu 

HOT-PRESS  TITIE  PRINTERS  SINCE   193 
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KNIGHT  TITLE  SERVICt 

I'himc    HAIkina  -l-HHNS 
115  West  23rd  Street       New  York  II.  N.> 
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CONSTRUCTION 


n  putting  up  a  building,  whether  it  be  a  ranch-house  or 
skyscraper,  to  assure  a  satisfactory  job  requires  intricate 
lueprints,    executive    experience    and    a    well    trained 
onstruction  team. 

"he  same  is  equally  true  in  the  planning  and  building  of  a 
lotion  picture,  whether  it  be  a  TV  spot  or  a  documentary. 


Sound  Masters  for  18  years  has  "built"  successful  films, 
by  holding  to  the  concept  that  a  good  basic  idea  requires 
a  well  planned  structure  in  accordance  with  the  subject 
matter  and  its  purpose. 

That  is  one  reason  why  Sound  Masters  has  won  the  esteem 
of  many  loyal  clients  in  a  wide  range  of  industries. 


1:^1  SOUND  MASTERS,  INC. 


ESTABLISHED  1937 


165  WEST  46TH  STREET,  NEW  YORK  36,  N.Y. 


:  vamm^nTixrm-x-rtrivi^siSKf:' 


MOTION  PICTURES 

SLIDE  FILMS 

TV  SHORTS 

COMMERCIALS 

PLAZA  7-6600 

UMEBR       5      •      VOLUME      17 
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SPECIALISTS  IN  VISUAL  SELLING 


^9^ 


IN  MOTION  PICTURES 
AND  SOUND  SLIDE  FILMS 


^- 


IN  TV  COMMERCIALS 


IN  ADVERTISING 
ILLUSTRATION 


ALWAYS  SHOOTS  TO  SELL 


NEVIf  YORK 

200   East   56th   Street 

CHICAGO 

16  East  Ontario  Street 


FILM  FllMDEflS 

Management,  Training  Films 
Listed   by   United   World 

♦  Some  3U()  sflt-iii'd  jiinlion  picture 
for  use  in  inanageiuent  and  trairi- 
ing  programs  of  husiness  and  indus- 
try are  dest-riheH  iti  a  new  free  cata- 
log issued  h\  I  nited  \^  orld  Films. 
Inc..  authorized  distributor  of 
United  States  Go\eriiment  Films. 
General  subjects  dealt  «ith  are 
Management.  Engineering.  Super- 
vision and  Training. 

Listed  in  the  Management  sec- 
tion are  such  subjects  as  Safety. 
Social  Security,  Materials  Han- 
dling. Work  Simplification.  Sanita- 
tion and  Merchandising.  L  nder 
Engineering,  are  films  on  Electron- 
ics. Gyroscopes.  Hydraulics.  Mate- 
rials Testing.  Metalurg\  and  Radio- 
activity. 

F,mplo\ee  training  films  cover 
such  subjects  as  Building  Construc- 
tion. Office  Practice.  Diesel  Engines. 
Automotive  Maintenance.  Blue-print 
reading.  Precision  Measurement. 
Bench  Work.  Machine  Tools.  Foun- 
dry. Woodworking.  Pattern-making. 
Electricity    and   Blacksmithing. 

A  special  group  of  19  films  under 
the  general  classification  of  Super- 
vision treat  of  such  subjects  as  De- 
\eloping  Cooperation.  Instructing 
the  Worker  on  the  Job.  Maintaining 
Quality  Standards.  Placing  the 
Right  Man  on  the  Job  and  Work- 
ing Vi  ith  Other  Supervisors. 

Requests  for  the  new  catalogue 
should  be  made  to  L  nited  \^  orld 
Films.  Inc.  (Government  Dept. ) . 
144.T  Park  Avenue.  New  York  29. 
N.Y.  a- 

AfFton  Enters  Strong  Tape 

♦A  long  |iia\ing  recording  tape 
made  with  a  new  durable  base  is 
being  introduced  by  Aflton  Indus- 
tries. St.  Louis.  Mo.,  manufacturers 
of  recording  tape  and  discs.  The 
new  tape  is  said  to  have  a  much 
greater  tensile  strength  than  normal 
tape  bases  and  is  onl\  slightK  high- 
er in  cost. 


Films  on  Family  Finance 
Listed  in   NCEFF  Bulletin 

♦  Among  new  listings  of  iiistn 
lioiial  aids  for  teaching  fanii 
finance  topics,  published  by  the  ^  ] 
tional  Committee  for  Education 
Family  Finance,  is  a  bulletin  ca 
goricalK  listing  titles,  descriptioi 
prices  and  sources  of  several  hu 
dred  million  pictures,  filnistri) 
periodicals,  booklets  and  catalogu 
dealing  with  family  finance. 

Bulletin  .No.  l.H.  "Annotated  Li 
ing  of  Free  and  lnexpensi\e  Teac 
ing  Aids  on  Education  in  Earn' 
Finance."  is  designed  particular 
for  high  school  teachers  and  libff 
ians.  although  the  list  should  pro 
useful  to  others.  The  bibliograpl 
is  arranged  under  such  headings 
Banking.  Budgeting.  Insurance.  I 
vestments.  Social  Security.  Wills. 

Single  (opies  of  the  bulletin  a 
free,  additional  copies  are  .30c  eac 
Orders  for  this  bulletin  and  oth 
Committee  [lublications  may  be  se 
to  the  National  Committee  for  Ed 
cation  in  Family  Finance.  438  Mac 
son  Avenue.  New  York  22.  N.  Y. 

a  ^  9 

Norman  Wright  Transfers  to 
Sutherland   New  York  Office 

♦Norman  Wright,  associate  pi 
ducer  and  writer-director  of  Jol 
.Sutherland  Productions,  Inc.,  h 
transferred  from  the  companj 
west  coast  operations  to  its  Ne 
\  ork  offices. 

Wright  has  owned  and  operati 
his  own  production  company 
ing.  directing  and  producing  fi 
such  companies  as  Hughes  Toi 
NBC  and  Pepsi-Cola.  He  spent  fi' 
years  as  a  writer-director  with  Wi 
Disne\.  He  first  joined  the  Suth( 
land  company  in  194.5. 

»  e  » 

Van  Praag  Sets  Industrial  Dr 

♦  riif  iiiiliislrial  liliii  department  1 
\  an  Praag  Productions  has  be 
expanded  and  will  become  a  sep 
rate  (li\  ision.  It  will  concentrate  c 
training  and  sales  films  for  indu 
lr\  as  well  as  documentary  featun 
slanted  toward  the  general  coi 
sumer. 


Roadbuilding  Films 
Listed  by  Association 

♦Coincidental  to  the 
huge  L  .S.  road-building 
program  set  up  b\  the 
Congress  is  a  compre- 
hensive listing  of  useful 
films  on  all  aspects  of 
road  construction  pre- 
pared for  members  of 
the  American  Road- 
builders  .Association. 
Washington.  D.  C.  Basic 
titles  include  engineer- 
ing and  machine  con- 
structinn  nirthnds.         '„j' 


ARTAjVIDEART 

ANIMATION 

TITLES 

OPTICAL    PHOTOGRAPHY 

COLOR    or    B&W  —   16  or  35MM 


343   LEXINGTON    AVE. 
NEW  YORK     16,    NY. 

LExington  2  7378-9 
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■JUMB  ER 


Producing  filtnstrips  in  color? 

Your  prints  are  only 

as  good  as  your  masters 

. . .  and  your  masters 

are  at  their  best  when 

we  make  them 

FRANK     HOLMES     LABORATORIES 
7619     SUNSET     BOULEVARD 
LOS      ANGELES      ae.    CALIFORNIA 
Wf.te  lor  b'OChufe 

BUYERS   READ   BUSINESS  SCREEN 


U.S.  Building  Films  Given 
to  Russian  Housing  Officials 

•♦t  Six  indi]str\ -sponsored  motion 
Ijictures  illustrating  I  nited  States 
housing,  building  materials  and  con- 
slruttion  methods  «ere  presented  to 
Russian  housing  officials  by  mem- 
bers of  the  National  Association  of 
Home  Builders  who  toured  the 
Soviet  this  summer. 

I  he  films  were  furnished  NAHB. 
which  sponsored  the  tour,  by  the 
six  companies  which  sponsored  the 
fihns.  All  16mm.  color-sound  pro- 
ductions, the  pictures  were  selected 
by  the  Association  as  representative 
of  the  American  way  of  life  and 
were  used  as  program  material  by 
the  16  American  builders  during 
their  month  long  tour,  a  return 
visit  for  the  Russian  trip  made  last 
year. 

The  Wire  Reinforcement  Insti- 
tute. Inc.  film.  The  Builders,  and 
The  Miracle  City,  sponsored  by 
Levitt  and  Sons,  were  redubbed 
with  Russian  sound  tracks.  The 
other  four  films  did  not  require 
translation. 

The  Builders  depicts  the  develop- 
ment of  U.  S.  building  through  the 
vears.  and  the  use  of  welded  wire 


This    widely-used    U.S.   film   is 
one  of  series  given   Russians. 

faliric  reinforcement  in  and  around 
the  home,  and  in  heavy  construc- 
tion. 

The  Miracle  Cily  tells  the  story 
of  the  Levitt  and  Sons  pre-planned 
community  in  Bucks  County.  Penn- 
svlvania.  Other  films  presented  to 
the  Russians  include  Lumber  For 
Homes,  sponsored  bv  West  Coast 
Lumberman's  Association ;  Mortar 
and  Glass,  sponsored  by  Kimble 
Glass  Company;  Lightweight  Cham- 
pion, sponsored  bv  Vermiculite  In- 
stitute and  While  Magic,  sponsored 
by  Gypsum  Association. 

The  Builders  is  being  distributed 
nationalh  for  shtivvings  to  clubs, 
schools  a!id  other  organizations  h\ 
Modern  Talking  Picture  Service. 
Inc..  New  York,  and  is  available  to 
television    stations.  8" 


Belgium   Marks    December   fi 
2nd    Industrial    Film    Festival 

*  I  he  Second  International  Indi 
trial  and  Labor  Film  Festival  wl 
be  held  in  Belgium  in  Decemb| 
\')r>(t.  It  will  be  a  sequel  to  the 
teriialional  event  which  was  held 
Belgium  in  19.53. 

The  Festival  is  being  organi?. 
by  the  Belgian  Ministry  of  Lai 
and  National  Insurance  ((^miii 
sariat  General  for  the  Promotion 
Labor  I  with  the  collaboration 
other  ministries  and  the  assistai 
of  the  industrial  and  workiMs"  a> 
ciations. 

Purpose    of    the     Festival     is 
compare,    study    and    make    kno 
cinematographic     achievements 
practical    interest    to    industrial 
search,  vocational  training,  instri 
tion.  industrial  propaganda,  techi 
cal  information,  rationalization  ai 
the  analysis  of  labor  problems. 

To  be  considered  for  entry,  t 
films,  which  may  come  from  a; 
country,  must  have  been  made  sin 
December  31.  1952.  Details  ai 
regulations  of  the  competition  c 
be  obtained  from:  La  Cinematheq 
de  Belgique.  23.  rue  Ravenstei 
Brussels. 
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/  oS5,  new  viodel  oj  the  IGimn  sound  projector  most  widely  used  in  the  audio-visual  programs  oj  business  and  industry. 


GREAT  NEW  SELLING  TOOL 

'or  Employee  Communications,  Sales  Promotion  and  Public  Relations 


Filmosound  385 


Now  10  ways  NEW,  for  even  finer  performance! 

NEW  15-watt  amplifier  .  .  .  double  power  under  normal 
conditions,  jour  times  stronger  at  low  voltage 

NEW  8-inch  speaker  for  superior  sound  quality 

NEW  tone  control  compensates  for  variations  in  film 

NEW  mike-phono  input  takes  low  output  microphones 

NEW  streamlined  case  with  sound-insulated  doors 

NEW  positive  type  tilt  control 

NEW  shuttle  cam  for  gentle,  secure  film  engagement 

NEW  long  pressure  plate  holds  newest  film 

NEW  two-tone,  scuff-proof  finish 

NEW  phono-type  plugs  for  speaker  connections 


The  new  Filmosound  385  advances 
the  art  of  communications  another 
step  forward!  With  an  eye  for  the 
special  needs  of  business.  Bell  & 
Howell  has  again  improved  the 
famous  Filmosound  projector. 

More  Filmosounds  are  in  use  to- 
day than  all  other  makes  of  sound 
projectors  combined.  Innovations  in 
the  new  Filmosound  385  lengthen 


the  list  of  Bell  &  Howell  features 
that  established  this  preference  .  .  . 
exclusive  all-gear  drive,  straight 
line  optics,  flickerless  projection, 
simple  operating  controls,  still  pic- 
ture clutch  and  reverse. 

Ask  your  Bell  &  Howell  dealer 
all  about  the  new  Filmosound  385 
or  write  for  details.  Bell  &  Howell, 
7108  McCormick  Rd.,  Chicago  45. 


Bell  &  Howell 

FINER  PRODUCTS  THROUGH  I  MA  G  I NA  T I  0  N 


NUMBER      5 


VOLUME      17      •      1956 
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in  16mm  color  prints... 

SPECIALISTS 

do  the  finest  work! 

I 

i^  •  1 1  €t«« 


YOUR  ASSURANCE  OF 
BETTER  16mm  PRINTS 


As  in  all  things  . .  .  specialization  is  the  key 
to  better  products.  That's  why  Color  Re- 
production's 17  years  of  specializing  exclu- 
sively in  l6mm  printing  has  earned  this 
company  a  reputation  for  guaranteed  film 
quality  which  is  the  Standard  of  the  l6mm 
Motion  Picture  Industry.  The  cost  of  your 
production  alone  merits  the  finest  quality 
color  prints  obtainable!  This  year,  let  Color 
Reproduction  Company  make  your  l6mm 
Color  Prints! 


7936  Santa  Monica  Blvd.,  Hollywood  46,  California 

Telephone:  OLdfield  4-8010 


Modern  Talking  Picture  Servicij 
Into    Larger    New   York    Office 

■♦t  MiidiTii  Lilkill^'  ricluic  SiTvicei*^ 
iialiiiiial  ilistiiliiitiir  iif  Ijusiness 
s|)onsor('(l  and  IflevisiDii  films,  ha 
riiiivi'H  iiilo  new  and  laif;er  quarter 
at  3  East  .S4th  Stn-ct.  New  Vi 
('ity.  Frank  H.  Arlinghaus.  presi 
dent,  anniiunced  that  the  firm  wa 
taking  over  the  entire  eighth  Ihjo 
of  the  new  air-conditinned  iiffic 
huilding  at   that  address. 

Commenting  on  the  '"growt 
move."  Arlinghaus  said.  "Ameri 
can  business  is  turning  more  am 
more  to  motion  pictures  to  get  it 
puhlic  relations  messages  acros 
convincingly.  Our  own  business  ha 
increased  each  year  since  our  found 
ing  2.5  years  ago.  and  we  are  no\ 
in  the  midst  of  our  greatest  expan 
sion." 

Moderns  headquarters  staff  wi 
be  housed  in  the  new  office.  Th 
company  maintains  28  film  librai 
ies  in  large  cities  throughout  th 
country.  Representing  more  tha 
200  business  clients,  it  distribute 
16mm  sound  films  to  schools,  adui 
clubs  and  lele\ision  stations 
.35mm  prints  to  theatres.  In  sun 
mer.  Midwestern  farm  town  aud 
ences  are  reached  through  roac 
sho\\  men. 

The  teleplmtie  number  for  Moc 
em's  new  heafbjuarters  is  Plaz 
!!-200(l. 

Dr.   James   Meader  Heads 
U.  S.  Agency  Info  Center 

*  Appointment  of  Dr.  James  Lai 
rence  Meader.  educator  and  Foreig 
Service  official,  as  chief  of  th 
I  nited  States  Information  Agency' 
Information  Center  Service  has  be 
announced  bv  Theodore  C.  Strei 
bert.  director. 

Dr.  Meader  succeeds  Dr.  Franl 
I  in  L.  Burdette.  who  resigned  t 
return  to  the  I  niversity  of  Mar] 
land.  In  bis  new  assignment.  Dl 
Meader  » ill  have  charge  of  the  Ir 
formation  Agency's  overseas  librar 
s\stem  and  world-wide  book,  exhib: 
and  cultural  activities.  The  Agenc 
makes  wide  use  of  films  in  its  it 
forniational  program. 


WANTED 

Salesman  —  film  production. 
Experienced.  References  re- 
quired. Agency  (Connections. 
Medium-sized  New  ^  ork  pro- 
ducer with  complete  facilities. 
Draw  against  commissions. 

Write    Box    5-NY-l 

BUSINESS    SCREEN 

489  Fifth  Ave.,  New  York  17,  N.^ 

or,   phone  MUrray   Hill  6-0119 


16 


BUSINESS      SCREEN      MAGAZIN 


1 


TECHNICAL   •   TRAINING    •    FARM    •   EDUCATIONAL   •    IVIEDICAL 


Miemj 


ubiic  Relations  Pictures  by  Audio... 


••CLEAR  TRACK  AHEAD!  "  25  mins. 

The    siory    of    railroad    progress    in    the    building    of 
America  yesterday,  today  and  tomorrow. 


^i-*TTMTPV"  25  inins. 


20  m'"* 


20  »»^^- 

.ales   a"'^ 


25  m>ns- 
„„  today  »■">  '•"= 


know. 


10  nuns. 
3,,a   lew  of    US 


Audio    Productions,    Inc 


FILM     CENTER     BUILDING 


630     NINTH     AVENUE 
TELEPHONE    PLaza    7-0760 


NEW     YORK     36, 


.WWMCW**' 


Frank  K.  Speidell,  President  •  Herman  Roessle,  Vice  President  •  P.  J.  Mooney,  Secretory  &  Treasurer 

Producer-Directors:    L.    S.    Bennetts                                                   Louis  A.  Honousek  H.  E.  Mandell 

Alexander    Gonsell                                          Harold  R.  Lipman  Earl  Pelrce 

Sales  Manager:           Sheldon   Nemeyer  Erwin    Scharf 


"To    train   'em    or    sell   'em 

Vlfe   Go  and   Show  'I 
with   Our 


RCA  16mm   Projector' 


There's  a  man  headed  for  a  successful 
meeting  . . .  with  an  RCA  Projector  right 
on  the  job.  Projectors  engineered  by 
RCA  do  the  most  for  your  story  every 
time.  Clear  persuasive  pictures  roll  with 
sound  that  has  all  the  life  of  the  original. 
And  despite  its  professional  perform- 
ance, the  RCA  Projector  is  simplified 
enough  for  an  amateur  to  operate.  From 
fast  set-up  through  exclusive  Quick- 
Easy  threading  to  flipping  the  switch  . . . 
the  show's  on  the  screen  in  minutes. 

RCA  Projectors  go  right  on  performing 


quietly  with  dependable  RCA  quality 
vear  after  year.  You  can  choose  from 
these  lightweight  portables:  single-case 
Junior,  the  dual-case  Senior  or  the  Mag- 
netic Recorder-Projector  ...  all  backed 
bv  nation-wide  service  facilities.  RCA 
Audio-Visual  Dealers  have  the  expert 
knowledge  to  aid  your  selection  of  the 
right  projector.  To  locate  your  Dealer 
quickly,  look  in  the  Classified  Directory 
under  "Motion  Picture  Projectors,"  or 
we'll  supply  his  name  and  a  helpful 
brochure  when  we  receive  the  coupon 
above.  Get  in  touch  .  .  .  today  ! 


AUDIOVISUAL    PRODUCTS 


RADIO  CORPORATION  of  AMERICA 


CAMDEN,    N.  J. 


Radio  Corporation  of  Atnerieo 
Dept.  H-25,  Building  15-1,  Camden,  h 
Pleose  tend  me  the  complete  itory  on: 
C    RCA  400  Senior  ond  Junior  Sound  Filr 
C    RCA  Magnetic  Recordef-Prolectorj 


A  Centennial  Film  Tribute: 

"Woodrow  Wilson - 
Spokesman  for  Tomorrow' 

E\  K>  BKFOKt  ^^ocidriiu  \\  ii<iin' 
death,  some  200,000  .^niericans 
by  voluntary  contributions,  estab 
iished  ihr  Woodrow  Wilson  Foun 
dation  in  recognition  of  his  service 
to  this  country  and  to  all  mankind 
Throughout  the  years  the  Kounda 
tion  had  developed  a  program  ti 
further  public  understanding  of  in 
ternational  problems  and  the  Wil 
sonian  ideals  of  world  cooperation 
In  this  year,  the  Centennial  o 
Wilson "s  birth,  the  Foundation  hai 
expanded  its  normal  activities  ti 
act  as  coordinator  and  stiniulato 
of  world-wide  programs  whicl 
w  ould  focus  attention  on  \^  ilson  an< 
his  prophetic  vision. 

One  of  the  Foundation  s  project 
for  the  Year  is  a  new  film.  /T  ood 
row  Wilson :  Spokesman  jor  Tomoi 
roil-.  27  min.,  b  w,  eind  produced  b 
Caravel  Films,  Inc.  It  is  made  U] 
entirely  of  newsreel  shots  as  well  a 
reproductions  and  cartoons  of  Wil 
son  s  time  and  highlights  man\  o 
his  most  famous  speeches. 

Stressing  the  two  concepts  of  th 
Wilson  centennial  theme:  Freedoi 
for  Man  —  A  \^'orld  Safe  for  Mai 
kind,  the  film  depicts  Wilson's  c 
reer  in  the  \^  hite  House  and  as 
world  leader  seeking  peace  throu^ 
international  cooperation.  It  higJ 
lights  his  dramatic  speaking  tou 
through  the  western  states  when  h 
took  the  League  of  Nations  cans 
directly  to  the  American  people. 

The  fihn  was  written  and  supei 
vised  by  Norman  Borisoff.  narrate 
by  Alexander  Scourby.  and  the  lat 
President's  own  words  are  spoke 
bv  \^  illiam  Johnstone. 

Woodrou  Wilson :  Spokesman  jo 
Tomorrou  may  be  rented  from  var 
ous  film  rental  sources  or  ordere 
for  direct  purchase  (SlOOl  from  th 
Text- Film  Department.  McGraw 
Hill  Book  Co.,  330  West  42n 
Street,  New  York.  | 

«        «       • 

W.  Donald  Clayton  Moves 
to  du  Pont  New  York  Office 

♦  W  .  Donald  Clayton,  industria 
trade  and  motion  picture  technicij 
representative  in  the  Boston  distrit 
of  du  Pont  Company's  Photo  PrOC 
ucts  Department,  has  been  trans 
ferred  to  the  New  York  districj 
Cla\  ton  has  been  with  du  For 
since  1948. 


VIDEO  FILM  LABORATORIES 

Complete  Laboratory  16MM  Seivice  fa' 

Pioducers  Using  Reversal  Process 

Al»o  16MM  N«qattv«  and  Positive  Developia9 
Write  for  Price  Lilt 

Video  Film  Labs  are  now  located  at  it 

350  W,  SOIh  SI  .  Now  York  19       IUd»on  6-7191. 
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FILM       PRODUCTIONS 


HOilrWOOO     •     1416     NOKItt     lA     88EA    •     HOllVWOOO     3-2141 


BUSINESS   SCREEN   EXECIITIVI 


MM^^^MMi  1§R 


QQfALiTY,CJLEAit«lTY 

CHICAGO   •    I6S8     WfST     WASHINCIOM     BQUIEVAIO    •    MSttY     «-4iS1 


Top   Level   Exec   Promotions 
Announced   by   Pathe   Labs 

+  T\v()  executive  pronuilions  at 
Pathe  Laliiiratciries.  Ine..  have  l)een 
announced  In  Kenneth  M.  ^  nung. 
chairman  and  president  uf  the  nm- 
tion    picture    j>r(icessiiig    firm. 

Otis  W.  Murray,  formerly  vice- 
president  in  charge  of  Pathe  s 
West  Coa.st  operations.  iu)W  is  ex- 
ecutive vice-president  of  the  com- 
pany. David  J.  Melamed.  treasurer 
of  Pathe  Lahoratories.  now  is 
\  ice-president  in  charge  of  finance. 

James  L.  Wolcott.  Murray  s  pre- 
decessor as  executive  vice-president, 
has  relinquished  those  duties  to 
devote  full  time  to  his  post  as  presi- 
dent of  Pathecolor.  Inc..  a  new  sub- 
sidiary of  Chesapeake  Industries. 
Inc..  also  the  parent  company  of 
Pathe  Laboratories.  Wolcott  will 
still  be  a  Pathe  Laboratories  direc- 
tor. 

Since  December.  1953.  Murray 
has  headed  Pathe s  West  Coast  op- 
erations. Previously,  he  was  vice- 
president  and  general  manager  of 
Color  Corporation.  He  directed 
Color  Corporation  research  for  five 
years  and  was  for  10  years  a  color 
engineer  for  E.  I.  du  Pont  de  Ne- 
mours &  Co..  Inc. 

Melamed  has  been  an  executive 
in  several  companies  owned  by 
Chesapeake  Industries.  Inc.  Before 
coming  to  Pathe.  he  was  treasurer 
of  Eagle  Lion  Films  and  Eagle 
Lion  Classics,  former  subsidiaries. 
A  member  of  the  Controllers  Insti- 
tute. Melamed  holds  management 
posts  on  various  of  the  organiza- 
tion's committees.  He  is  a  Pathe 
Laboratories  director. 

Murrav  will  continue  to  make  his 
office  at  Pathes  West  Coast  labor- 
atory, 682.3  Santa  Monica  Blvd.. 
Los  Angeles.  Melamed's  office  will 
remain  at  the  New  York  City  lab- 
oratorv  at  190.5  E.  106th  Street.  13' 


Charles  Goetz  to 
Radiant  Lamp  Sales 

♦  Chicagoland  resident 
Charles  Goetz.  veteran 
of  audio-visual  equip- 
ment manufacture  sali> 
and  service  and  reccnth 
active  in  film  production 
sales  has  joined  the 
Radiant  Lamp  Company. 
Eastern  lamp  firm,  as 
midwestern  sales  repre- 
sentative. He  will  con- 
tinue to  make  his  resi- 
dence in  Skokie.  a  Chi- 
cago suburb. 


EDIMAC  Sales  Manager  Yatesi 
To  Meet   with   Film   Producers 

♦For  the  convenience  of  Bl  SIXES 
.ScKKKN  readers  interested  in  fih 
editing  equipment,  it  is  announce 
that  complete  informati(^>n  on  th 
new  EDIM.AC  "i-inl"  Film  Editin 
Machine,  manufactured  by  J.  G.  Mi 
Alister,  Inc..  Hollywood,  will  h 
provided  in  prf>motional  interview 
held  in  several  cities  between  Auf 
ust  19  and  October  7. 

Irving  Yates.  EDIMAC  sales  mar 
ager  for  J.  G.  McAlister.  Inc..  wi 
meet  with  film  producers  and  tel( 
visi(tn  executi\'es  on  tbt-  follow  in 
schedule: 

Oxford.  Mississippi  iLniversit 
Motion  Picture  Association  Co 
clavel  — \u^.  19-25:  Chicago - 
Sept.  4-7:  Detroit  —  Sept.  10-13 
Cleveland.  Ohio — .Sept.  1415:  Da; 
ton.  Ohio — Sept.  17-20:  \\  ashinf 
ton.  D.  C— Sept.  24-30:  New  Yor 
City— Oct.  1-7. 

Persons  who  have  not  been  coi 
tacted  for  appointment  are  advise 
to  write  J.  G.  McAlister.  Inc..  Ill 
N.  McCadden  PI..  Hollywood  3f 
Calif.  Letters  received  later  tha 
.•\ugust    15    will    be    forwarded    t 

Yates. 

«        »        * 

Hollywood  Film  Company 
Opens  New  York  Sales  Brand 

♦  Opening  iif  a  New  \  ork  office  fi_ 
Hollywood  Film  Company  has  bee 
announced  by  Ben  and  Harry  Telle 
baum.  Located  in  the  Film  Cente 
Building,  at  630  9th  Ave.,  th 
branch  is  under  the  supervision  i 
Sheldon   Kaplan. 

The  complete  line  of  HF(^  fil 
editing  equipment  is  on  displa 
w  arehoused  at  the  New  \  ork  loci 
lion,  as  are  the  company's  16mi 
reels  and  cans,  the  Goldberg  16i 
and  35nuu  reels,  cans  and  shippi 
cases.  Deliveries  now  can  be  mac 
throughout  the  East  from  New  ^  or 
stocks. 


Score  your  next 
picture  at 


r  4 

LanoliiJN  Filiiiiisir.  Im.  i 

J    4 


619  WEST  54TH  STREET 

NEW  YORK   19,  N.  Y. 

JUdson  64155 


Hollywood  •  Toronto  ■  London  ■  Paris 
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ABOVE:       Enlargement  from  1  6-mm    frome  token  during  Hurricane  "Carol." 

BELOW:  Film  Editor  Horold  Wordsman  (left),  William  Cooper  (also  pictured  at 
right),  and  Ken  Phelps  of  Du  Pont  discuss  filming  of  show  on  931  High  Speed  Rapid 
Reversal  Film  About  audio  Cooper  says,  "We  make  single-system  pickups  on 
Du  Pont  Film  that  sound  as  good  as  double-system  recordings." 


'We  shot  a  hurricane  and  got  a  Peabody  Award 
.thanks  to  the  speed  and  latitude  of  Du  Pont  931!" 

—says  William  L.  Cooper,  Jr.,  Film  Director,  WJAR-TV,  Providence,  Rhode  Island 


"Our  coverage  of  Hurricane  'Carol' 
earned  the  coveted  Peabody  Award  and 
three  other  national  awards.  Our  abihty 
to  record  this  tragic  event  was  largely 
due  to  the  high  speed  and  wide  latitude 
of  DuPont  9.31  Motion  Picture  Film." 
savs  William  L.  Cooper.  .Jr.,  of 
W.JAR-TV. 

"When  the  hurricane  hit,  we  filmed 
the  di.saster  in  the  face  of  gale-force  wind 
. . .  rain  and  salt  water  . . .  difficult  fight- 
ing conditions.  After  every  100  feet  of 
exposure,  we'd  open  our  cameras  and 
wipe  the  water  from  the  inside  .  .  .  no 
(luestion  .  .  .  uv  were  shooting  under 
impossible  conditions,  yet  the  film  per- 
formed perfectly. 

"During  the  storm,  all  electricity  was 
out  .  .  .  over  .5,000  feet  of  Du  Pont  Film 
had  to  he  hand-developed  and  washed 

DU     PONT 


in  muddy,  oil-streaked  water.  But,  even 
under  these  primitive  photographic  con- 
ditions, the  film  turned  out  exceptionally 
well .  . .  the  pictures  were  clear  and  well 
defined  . .  .  Du  Pont  9.30  and  931  had  far 
exceeded  our  greatest  expectations!  I 
feel  that  no  other  film  could  have  taken 
the  punishment  and  come  through  with 
such  remarkable  results!" 

Mr.  Cooper  continues,  "We  like  the 
soft  tones  we  get  with  Du  Pont  Film 
which  are  so  necessary  for  really  fine  TV 
reproduction.  And  these  films  always 
give  consistently  fine  results.  With  rapid 
reversal  Du  Pont  film,  our  processing 
machines  can  be  operated  at  extreme 
temperatures,  too.  Proces.sing  and  drying 
of  film  can  be  done  in  about  five  minutes 
—ready  for  projection." 


DISTRICT   OFFICES 

Atlanta  5,  Ga 805  Peachtree  Building 

Boston  10,   Mass 140   Federal   Street 

Chicago  18,  III 3289   N.  California  Avenue 

Cleveland  16,  Oliio  ...20950  Center  Ridge  Road 

Dallas  7,  Texas 1628  Oak  Lawn  Avenue 

Los  Angeles  38,  Calif..  .7051  Santa  Monica  Blvd. 

New  York  11,  N.  Y 248  West  18th  Street 

Wynnewood,  Pa 308  East  Lancaster  Avenue 

Export.  .Nemours  BIdg.,  Wilmington  98,  Delaware 

Conada  .  .  Oy  Pont  Coiipany  of  Canada  limited,  Montreal 


t 


t 
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For    16inm.   Film  —  400'   to   2000'   Reels 

Protect  your  films 
Ship  in  FIBERBILT  CASES 

Sold    at    leading    deoters 


Only 

!?T^^iff11 

beor 

original 

||lUil>j|l| 

this 

fiberbill 

isys?*tm 

TRADE 

Coses 

SHIPPING 

MARK 

^CASE^ 

A  Dependable  Buyer's  Guide 

♦  The  advertising  pages  nf 
Business  Screen  offer  the 
finest  in  products  and  services 
available  to   all   film   users. 


Victor  Animatograph  Corp. 
Affiliates  with  Kalart,  Inc. 

+  Victor  Animatograph  Corpora- 
tion. Davenport.  Iowa,  has  affiliated 
with  The  Kalart  Company,  Inc.,  of 
Plainville.  Connecticut.  Negotiations 
were  concluded  between  Sam  G. 
Rose,  who  continues  as  president  of 
\  ictor  .Animatograph.  and  Morris 
Schwartz,  president  of  Kalart. 

As  a  result  of  the  new  affiliation. 
manufacture  of  Victor  16nim  sound 
projectors  and  all  other  \  ictor  prod- 
ucts is  being  transferred  to  Kalart's 
plant  at  Plainville.  \  ictor  w  ill  main- 
tain its  present  management  head- 
quarters at  its  46-year  old  location 
in  Davenport.  \  ictor  New  \  ork  and 
Chicago  branch  offices  will  continue 
in  their  present  locations.  There  will 
be  no  change  in  name,  personnel  or 
company  policies. 

«        »        • 

Film    on    President    Sukarno 
Widely  Shown  in  Indonesia 

M  The  largest  total  theatre  audience 
in  Indonesia's  history  will  see  the 
U.  S.  Information  Agency's  color 
documentary  motion  picture  of  In- 
donesian President  Sukarno's  re- 
cent 19-day  visit  to  the  Lnited 
States. 

Made  by  the  Agency  with  the  co- 
operation  of  the  -American   motion 


picture  industry,  the  40-minute 
film  had  its  premiere  July  8  in  a 
new  1.400-seat  theatre  in  Djakarta, 
the  Indonesian  capital.  .Attending 
the  premiere  were  President  Sukar- 
no. Prime  Minister  Sastroamidjojo. 
r.  .^.  .Ambassador  Hugh  S.  Cum- 
ming  and  other  Indonesian  and  dip- 
lomatic officials. 

So  far,  some  30  commercial  the- 
atres in  every  major  population 
center  of  Indonesia,  have  booked 
one-week  showings  of  the  motion 
picture.  Their  total  attendance  ex- 
ceeds 70.000  daily.  The  booking 
schedule  calls  for  a  minimum  18- 
nionths  run  in  Indonesia.  Informa- 
tion .Agency  mobile  units  will 
screen  the  film  for  many  additional 
thousands  in  areas  where  there  are 
no  theatres. 

Opening  with  the  arrival  of  Pres- 
ident Sukarno  and  his  12-year-old 
son.  Guntur.  in  \^  ashington.  D.C.. 
the  film  shows  their  visit  to  the 
\^hite  House  with  President  and 
Mrs.  Eisenhower  and  covers  the 
balance  of  their  trip  across  the 
I  nited  States. 

.A  print  of  the  color  film  will  be 
presented  to  the  Indonesian  na- 
tional archives  for  a  permanent  his- 
torical   record.  ^ 


Sam  Briskin  .  .  .  honored 
for  philanthropies  in  Chicogo 

Chicagoans  Honor  Sam  Brisk 

♦  Sam  Briskin.  founder  and  pre 
dent  of  Revere  Camera  Compar 
Chicago,  was  honored  at  a  dim 
July  1  sponsored  by  the  Chica 
Committee  for  State  of  Israel  Bon 
and  held  in  Chicago's  Morris, 
hotel.  Briskin  is  one  of  the  cit" 
largest  contributors  to  Jewish  pi 
anthropies  and  has  taken  an  acl 
interest  in  Jewish  causes  and  tl 
strengthening  of  Israel  through  t| 
Israel  Bond  Campaign. 

Mr.  Briskin  has  also  been  actij 
in  other  civic  and  national  acti 
ties. 


j^mce 


16  mm 
production 

and 

laboratory 

facilities 


THE  CALVIN  CO. 


1105  TRUMAN    ROAD 
KANSAS  CITY  6,  MO. 
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lALES  •  SERVICE  •  RENTALS 


THE    WORLD'S    MOST    COMPLETE    ASSORTMENT 
OF    PHOTOGRAPHIC     EQUIPMENT     FOR 

T  \l.  anjlu  m^im  Picto  SlwJi&v 


MICROPHONE    BOOMS 

FOR  ALL   PURPOSES 
SMALL,  MEDIUM,  LARGE 


M-R  Microphone  Boom 
with  Perambulator.  Quiet 
in   operation. 

Lightweight  model  Booms 
—  Model  C-12  and  C-17 
and  Century  Portable 
Mike  Boom.  Beautifully 
engineered  for  TV  and 
motion    pictures. 


MOVIOLA    FILM 
EDITING    EQUIPMENT 


Robot  Automatic  Splicer 

No  heot  required  Assures  exception- 
ally strong  positive  splice.  Simple  op- 
erotion.     Portable. 


AURICON 

CAMERAS 

Illustrated:  Cinevoice  with  3- 
lens  turret,  Zoom  Finder  and 
400  ft.   magazine. 


LIGHTWEIGHT  ALUMINUM  SHOULDER  BRACES 

.  .  .  for  16mm  and  35mm 
cameras.  Sturdy,  yet  light 
enough  not  to  tire  user. 
Easy  panning  and  tilting. 
For  all  hand-held  cameras. 


PRECISION 
SOUND   READER 

(16-35    COMBINATION) 

Simple  threading.  Polished  Stabilizer 
drum  with  needle  bearings.  Surface 
cannot  domage  film.  Precision  ground 
ihoftj.  Oimeniioni — 6  »  6  x  7Vj. 
AMPLIFIER:  117  volt,  60  cycle,  AC. 
Power  outDut  i  watti.  Heovy  doty 
Alnico    V.    Speoker.    Safety    fused. 


CHANGING  BAG 

—  a  portable  darkroom.  Large 
enough  to  take  1000  ft.  35mm 
magazines.  Double  zipper.  Com- 
pletely  light-proof. 


*9.5mm  Lenses  in  16mm  C  mount.  18.5mm  (extreme  wide  angle-flat 
field)  Lenses  available  in  mounts  for  all  35mm  Motion  Picture  Cameras. 
•PHOTO  RESEARCH  Color  Temperature  Meters.  'Electric  Footoge  Timers. 
"Neumade  and  Hollywood  Film  Company  cutting  room  equipment.  *Gris- 
wold  &  B.&H.  Hot  Splicers.  'DOLLIES  'Bardwell-McAllister,  Mole  Rich- 
ardson, Century  and  Colortran  Lighting  Equipment.  Complete  line  of 
16mm  and  35mm  Cameras. 


Plione:  JUdson  6-1420 


FRANK     C.    ZUCKER 


(7flm€Rfl  Couipmeni  (o. 

^^-^   31 S  West  43rd  Street,  \  New  York  36,  M.  Y.^-* 


PARTHENON  IMCTIIRES 
-  Hollywood - 

Cap  Palmer  Unit 

Documentary  lilnis  for  business 

CURRENT  RELEASES: 

"A  HOTEL  IS  BORN"  the  ver> 
liumaii  sliir\  of  a  great  hotelnian  .  .  . 
fi.r  Hilton  Hotels:  30  minutes,  color. 
iiariatetl  In  ('>u\   Prescott. 

■  roOLS  OF  TELEPHONY"— A 

tilni  report  on  the  operations  of 
\\  esleni  Electric,  premiered  at  the 
A.  T.  &  T.  Annual  Meeting,  now 
showing  to  employees  of  the  Bell 
.S\slem  operating  companies  ...  30 
minutes.  35  and  16mm.  prints  by 
Technicolor,  symphonic  score  by 
Jack  Meakin. 

'•.MAN  WITH  A  THOUSAND 
H.4NDS" — multiple  award-winner, 
story  of  the  great  machines  which 
are  opening  hitherto  forbidden  areas 
of  the  earth  to  human  use  .  .  .  for 
International  Harvester.  55  and  35- 
minute  versions,  color,  score  by  \^il- 
liam  Lava,  narrated  by  Raymond 
Massev. 

NEXT  RELEASE, 
'•HOLIDAY  FOR 
BANDS" — musical-docu- 
mentary featurette  nar- 
rated by  James  Stewart. 

Other  pictures  are  in  proc- 
ess for  Conn.  General  Life 
Insurance  Co..  Kaiser  Alu- 
minum. Standard  of  Cali- 
fornia, and.  in  the  Lasky- 
Parthenon  unit,  for  theat- 
rical release. 


What's  Hew  in  TGlKvisiaii  Films 

Several   New  Series  Join  the  Video  Picture  Parade 


o 

h 
< 


Members  of  the  Parthenon 
key  staff  are  seasoned  pro- 
fessionals with  major  ex- 
perience prior  to  their 

settling  into  d(pcume!itar\ . 

Charles  Palmer 
John  E.  R.  McDougall 
Jack  Meakin 
Ted  Palmer 

Robert  J.  Martin 
Sam  Farnsworth 
Frank  Orme 
Mose  Daniels 
Kent  Mackenzie 

The  company  mokes  no  TV  series,  no 
TV  commercials:  Parthenon's  business- 
film  schedule  is  held  to  the  half- 
dozen  projects  a  year  which  can  be 
handled  personally  and  with  quality 
by  its  key  men. 

The  RAMPART  STUDIOS  stage  facili- 
ties, unusually  large  and  efficient, 
are  available  for  rental. 

PARTHENON  PICTURES 

2625  Temple  St.     •      Hollywood  26 
Dunkirk  5-3911 


American  Petrolaum  Institute 
Launches  a  TV  Film  Series 

♦  Conlinulng  the  oil  industrv  s  long- 
term  public  relations  effort,  a  series 
of  television  motion  picture  short 
subjects  combining  popular  appeal 
and  unique  facts  about  oil  are  be- 
ing made  available  to  tv  stations 
throughout    the   country. 

The  series.  Profiiess  Parade,  re- 
cently was  announced  by  H.  B. 
Miller,  executive  director  of  the  Oil 
Industry  Information  Conunittee  of 
the  American  Petroleum  Institute. 
The  first  edition  of  Progress  Parade 
was  released  in  July,  a  second  edi- 
tion will  follow  in  October.  There- 
after, it  is  planned  that  the  films 
will  be  produced  on  a  quarterly 
basis. 

Designed  to  be  used  by  local  tv 
stations  on  sustaining  time,  the  films 
run  13V4  minutes  and  are  in  black 
white.  They  are  made  available  to 
tv  stations  on  a  "permanent  loan 
basis,  and  are  being  distributed 
through  one  district  offices. 

Progress  Parade  segment  films 
are  documentary  in  style  but  the 
short-term  production  schedule  per- 
mits inclusion  of  timely  reports  on 


proMcnis  facing  the-  oil  irulustrv. 
Miller  noted.  Kach  issue  »ill  cover 
from  three  to  five  subjects.  The  first 
included    five   titles  Fishing   on 

l)r\  Land,  liaby  Demands  (.oinjorl. 
Wearing  Two  Hals.  Bollle  oj  Magic 
and  Lijetiiie  lo  An  Oyster. 

The  last  film  tells  how  the  oil 
industry  invested  two  million  dol- 
lars in  a  research  program  to  find 
cmt  what  was  killing  the  oysters  in 
the  Gulf  of  Mexico.  Research  proved 
that  the  culprit  was  not  the  oil  in- 
dustry, as  rumor  had  it.  The  knowl- 
edge tibtained  was  gi\'en  to  the  oy- 
ster industry  and  this  good  neigh- 
Iior  message  is  extended  b\  the 
film. 

Miller  said  that  a  pilot  film  of 
the  series  was  tested  by  100  tv  sta- 
tions and  the  stations  said  they 
wanted  to  use  it  and  subsequent  is- 
sues on  a  regular  basis.  ff 
it        «        # 

"Red"  Grange  to  Appear  in 
TV-film  Football  Series 

♦  Harold  "Red "  Grange,  all-time 
football  star  of  Illinois  and  Chicago 
Bear  fame,  has  completed  filming  a 
series  of  sound-on-film  television 
trailers  to  be  used  by  NBC  Televis- 


ion lo  |>ic.iiiolc  the  NCAA  Foollj 
schedule  this  coming  Pall.  The  fill 
were  produced  li\  Reela  Films.  Iiil 
in  Miami  and  will  b  ■  distribulcil  | 
the  full    \K(;   nrl»,,rk. 

Insect  Control  Explained  in 
13-Film  Television  Series 

•^  Kcasoif.  and  incthods  for  ins 
control  arc  I'nicrtainingly  discuss 
in  13  short  films  now  available 
television  stations  on  free  loan  fp 
lexas  Industrial  Film  Compa 
Hi>uston.  Texas. 

The  films  are  documentary  chil 
talks  li\  Professor  Glen  Lehker 
Purdue  I  niversilv.  who  is  exiensi 
entomologist  for  the  slate  of  In 
ana.  Professor  Lehker  illustrates  1 
little  lessons  with  humorous  I 
lechnicalh  accurate  bug  carto{ 
to  typify  the  insects  and  proble 
involved. 

SpecificalK  designed  for  tv  s 
tions  beamed  at  rural  audiences,  I 
films  are  brief  enough  to  fit  it 
virtually  any  farm  show  format, 
dividual  films  ranging  from  '.W> 
5  minutes  in  length.  No  titles 
credits  appear  on  the  footage,  all 
which  is  16mm.  black   white. 

The  subjects,  which  may  be  U£ 
singly  or  as  a  series.indude:  W 
Is  an  Insecl'/  How  Inseclicii 
Iforl,.  Equipment  jor  Sprayi 
(CONTIMKI)     li\      FACING     PAG 


NEW 


THEATRE  TYPE  VINYL 
REAR  PROJECTION  SCREEl 


in  a  matter  of 
minutes 


into  a  compact 
carrying  case 
regordless  of  size 


EVEN-VU  theatre  type  vinyl  rear  projection  scf6 
are  especially  treated  to  eliminate  all  "Hot  Spot'*: 
to  provide  the  wide  viewing  angle  that  is  so  diffii 
to  obtain  in  other  rear  projection  screens. 


/f's  Portable 
Beyond  Belief 


Write  for  free  circu/or 


EVEN-VU  screens  are  easy  to  keep  clean.  They 
be  folded  up  like  a  sheet  for  compactness  yet  wi 
stretched  on  the  FAST-  FOLD  aluminum  frame,  t 
become  wrinkle  free  for  perfect  projection. 

MAT-WHITE   surface   is    interchangeable  on 
same  frame  and  will  fit  with  the  EVEN-VU  surl« 
in  the  same  carrying  case. 


commercial  picture 
equTpment,  inc. 

1800    W.    Columbia^S^enue 
Chlcogo    26,    U.S.A.  ^-^.^ 

BRiargote  4-7795 
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BUSINESS      SCREEN      MA 


GAl\t\ 


SALESMEN 
lAYE  TO  KNOW  WHAT 
THEY  ARE  SELLING 

lo  one  will  deny  that.  Product 
iFormation  is  their  ammunition. 
■iey  have  to  have  it. 

I JT  ...  to  do  an  effective  job 
i  selling,  they  have  to  tell  the 
[oduct  story  in  terms  of  bene- 
■^s  to  their  customers.  They 
bve  to  know  how  to  sell 
;ople. 

low  your  salesman  the  atti- 
jdes  and  techniques  that  sell 
3ople. 

low  them  with: 

I  "CREATIVE  SELLING" 

tirt  of  the  outstandingly  suc- 
issful  sound  slide  program  .  . . 
AGGRESSIVE    SELLING 

You  may  obtain  a  preview 

wifhout  obligation. 

Write  for  details. 


INC. 

6108   SANTA  MONICA   BLVD. 
HOLLYWOOD  38,  CALIFORNIA 


PICTURE  PARADE: 

(CONTINUED  FROM  FACING  PAGE  I 
Farm  Crops.  Safely  with  Insecti- 
cides. Our  Insect  Friends,  Our  In- 
sect Enemies.  Grasshoppers,  Army- 
norms,  The  Spitllehu^.  The  Cotton 
Plant  and  Its  Insect  Enemies,  The 
Cotton  Boll  Weevil.  The  Ly^us  Bug, 
Dollars  and  Cents  of  Insect  Control. 
Contact  Industrial  Film  Company. 
2528  North  Boulevard.  Houston. 
Texas,  for  booking  details.  B" 


4-H,  Future   Farmers'  Work 
Publicized  in  Film  Series 

■K  Agricultural  activities  of  two 
farm  youth  organizations  are  being 
publicized  by  two  new  series  of 
motion  pictures  being  released  by 
The  Venard  Organization.  Peoria, 
Illinois.  One  series  depicts  work 
done  by  the  4-H  Clubs,  the  other 
series  shows  various  projects  of 
Future  Farmers  of  America. 

Distribution  of  both  the  4-H 
series  and  the  FFA  series  through 
television  and  non-theatrical  chan- 
nels is  intended  to  acquaint  city 
viewers  with  the  activities  of  Anier- 
icas  farm  bovs  and  girls  and  to 
serve  as  an  inspiration  to  the  rural 
youth  groups"  members  and  poten- 
tial members. 

First  of  the  4-H  series,  sponsored 
by  Funk  Bros.  Seed  Company. 
Bloomington.  Illinois,  is  411  Here 
and  There,  a  14'  :;-minute  color 
film.  It  includes:  the  4-H  Hereford 
project  of  Jean  Depue  of  Sheridan. 
Wyoming:  LaMarr  Ratliff's  "304 
bushels  of  corn  per  acre"  project 
near  Booneville.  Mississippi:  an  in- 
terview with  Nancy  Turner  whose 
Angus  steer.  Julius,  was  Grand 
Champion  at  the  International  Live- 
stock Show  in  Chicago  in  Decem- 
ber; a  Lemons  and  Poultry  project 
near  Santa  Barbara.  California,  and 
"City  4-H"  Clothing  and  Forestry 
projects  in  Portland.  Oregon. 

Starting  the  Future  Farmers  of 
America  series  is  a  film  entitled 
FFA  Here  and  There  which  docu- 
ments projects  in  many  states.  Larry 
Rover  of  Assumption.  Illinois.  FFA 
Chapter,  introduces  the  story  which 
includes  a  Hereford  project  near 
Livingston.  Montana:  landscaping 
projects  of  the  Capitol  Hill  FFA 
Chapter  in  Oklahoma  City;  apricot 
growing  in  California;  Chapter  ac- 
tivities in  Deming.  New  Mexico,  and 
in  Brownfield.  Texas;  Brahman 
cattle  and  citrus  projects  near  Bar- 
tow. Florida. 

To  establish  that  recreational  ac- 
tivities are  a  part  of  the  well- 
balanced  farming  program  advo- 
cated by  Vocational  Agriculture, 
the  Venards  have  also  included  a 
(CONTINUED    ON    FOLLOWING    PAGE  I 
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. . .  where  we  do 

some  of  our  best  work. 


•  RCA   Sound    Recording 

•  Editing 

•  Processing 

•  Printing,   Color   and    Black-and-^hite 

•  Magnetic    Laminating 


CAPITAL 

FILM     LABORATORIES,    INC. 


I905    FalrYiew  Ave.,   N.  E., 
Washington   2,   D.  C. 
LAwrence   6-AB3A 


PICTURE  PARADE: 

(CONTINUED     FROM     PAGE    25  I 

sequence  on  the  Lakeland.  Florida. 
FKA  Chapter  Hodeo. 

The  l-H  fdrn.  t-H  Here  and 
There,  is  availalile  wihout  charge  to 
tv  stations  for  pul)lic  service  pro- 
gramming and  general  distribution. 
For  details  of  distribution  of  this 
and  subsequent  films  in  the  4.H 
series  and  the  FFA  series,  contact 
The  \enard  Organization.  113 
North  Madison  Ave..  Peoria,  111.  ^ 

'in* 

26-Film  Series  Gives  Lessons 
On    Unit   Construction   Sewing 

+  Self  Easy,  a  series  of  26  films 
which  teach  the  unit  construction 
method  of  home  sewing,  has  been 
produced  for  sale  to  educational 
institutions  by  Home  Craft  Films. 
Fncino.  California. 

Kach  film  in  the  series  runs  12'^ 
minutes  and  is  complete  in  itself  as 
a  demonstration  of  a  particular 
technique  used  in  clothing  construc- 
tion. In  total,  these  segments  follow 
through  all  of  the  steps  in  the 
making  of  a  dress. 

Typical  films  are:  How  To  Meas- 
ure For  Your  Dress — explaining 
that  every  woman  has  individual 
measurements  and  how  she  can  find 
what  they  are.  so  she  may  alter  a 
standard  pattern  and  make  her  com- 
plete dress  without  stopping  for  fit- 
tings, alterations,  etc:  {  nit  Con- 
struction— telling  just  what  the  unit 
construction  is  and  describing  the 
preparation  of  the  machine  and  the 
tools  and  supplies  needed  for  the 
actual  sewing. 

Other  titles  in  the  series  include: 
Pattern  Types.  Selection  oj  Pattern 
and  Fabrics.  Hon-  to  Get  Fabric 
Ready  jor  Sewing.  Hon  to  Alter 
Your  Pattern.  Hon  to  Alter  Your 
Blouse  Pattern.  How  to  Cut  Out  the 
Dress,  How  to  Make  a  Blouse  Front, 
How  to  Make  the  Blouse  Back,  Com- 
mon Seams,  Hon-  to  Make  Collars, 
How  to  Attach  the  Collar. 

Additional  titles  are:  How  to  At- 
tach a  Shawl  Collar.  Buttons  and 
Buttonholes.  Bound  Buttonholes, 
How  to  Make  a  Sleeve,  How  to  Set 
in  a  Sleeve.  Hon  to  .Make  Pockets. 
Hoiv  to  .Make  the  Dress  Skirl.  Hon 
to  Hem  the  Dress.  Joining  Blouse 
to  Skirt.  How  to  Put  in  a  Zipper. 
How  to  Make  Belts  and  Buckles. 
How  to  Match  Plaids.  A  Dress 
Revue. 

The  films  can  serve  as  pre-service 
or  inservice  training  aids  and  as 
high  school  and  college  classroom 
aids.  In  black  white,  each  film  sells 
for  S.30.  In  color,  each  film  sells  for 
.?9().  Home  Craft  Films  is  located 
at  .5009  Libbit  Ave..  Fncino.  Cali- 
fornia, y' 


Chicago  Tribune   Shows 
Overseas  Operations  on  Fill 

♦  A  new    informational  iriotion 
ture  to   dispel   fictional   stereoty 
and   illustrate  that  members  of 
working  press  arc  a  serious,  com 
tent    lot    is    Meet    The    Tribune 
Europe,  a  4,5-minute   television 
port    sponsored    by    The    (-hici 
Tribune.    Depicting   a   foreign  s 
conference  held  in  London,  the  ( 
report   was  telecast  over  The  Ti 
une's  %GN- TV.  July  26. 

The    tv    film    presented    views 
European  correspondents  formed 
answers  to  (|uestions  by   Don  M 
well.  Tribune  editor  and  manag 
editor.    Promotional  purpose  of 
picture    was    to    acquaint    Chica 
ans  with  the  persons  whose  b\l 
appear  in  The  Tribune,  to  give 
paper  s   reader-area  an   idea  of 
day-to-day    job   done    by    these 
porters  in  gathering  the  news. 

Lso  Martin  Chosen  to  Direct 
Rac!io-TV  at  Michigan  State 

♦  I, to  Martin  has  been  appoin 
director  of  radio. television  edu 
tion  in  -Michigan  State  Lniversil 
Department  of  Speech.  The  work 
part  of  the  M.S.L".  College  of  Cr 
nmnication  Arts  program. 

-Martin  comes  to  .Michigan  L 
versity  from  a  similar  post  at  B 
ton  I  niversity.  He  is  president 
the  Association  for  Education 
Radio  and  Television  and  is  a 
rector  of  the  Association  for  P 
fessional  Broadca.sting  Educati 
and  the  Joint  Council  on  Edu 
tiona!  'lele\ision. 


FOR   SALE 


Six  complete  portable  widescre* 
and /or  normal  projection  uni 
suitable  for  roadshow  or  permamt 
installation.  Each  unit  consists  ! 
the  following: 

One  latest  model  30  ampere 
RCA  Model  400  Arc  1600 
projector  complete  with  dual 
speakers  and  full  complement 
of  lenses. 

One  Bell  &  Howell  Filmorama 
Anamorphic  lens  Model  316- A 
complete  with  special  adaptui 
bracket  allowing  widescreen 
lens  to  be  thrown  in  or  out  of 
position  at  will. 

One  o'  X  21'  Radiant  Portable 
Beaded  Wide-screen  with  alu- 
minum tubing  knockdown 
frame  and  masking  drapes. 

All  units  new  condition  used  I' 
than  ten  hours  each.  Price  S1.2<Ki. 
per  unit. 

Write    Box    56-8A 
BUSINESS   SCREEN 
7064  Sheridan  Road,  Chicago 
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BUSINESS      SCREEN      MAGAZI^ 


"Look,  Samuel— when  you  make  a  picture,  you  uant  it  to  be 
seen  by  the  people  you  made  it  for.  Otheruise,  it's  nothing. 

"Let's  be  sure  to  get  a  top  distributor  to  handle  our  film, 
Samuel.  The  picture's  good,  ue  know  that.  We  had  the  best  pro- 
ducer. We  had  a  fat  budget.  Let' s  make  sure  that  our  film's  seen 
by  the  people  we  want  to  reach. 

"How?  Samuel,  just  compare  Sterl/ng-Aiories  U.S.A.  services 
with  any  other  distributor  in  the  business.  Go  ahead,  Samuel, 
check  now!" 


"Samuel,  do  yourself  a  favor.  Phone  Sterling 
iovies  U.S.A.  now.  Oxford  7-2320.  Or  write 
hem.  1  know  they  can  move  our  film,  hut 
900D!  TV  or  non-TV,  THIS  is  a  distributor!" 


Sterling-Movies  U.S.A., Inc, 

a  division  of  STERLING  TELEVISION  COMPANY  Inc. 


205  East  43d  St.,  New  York  17,  N.  Y. 


PUBLIC  SERVICE  FILMS 
FOR  TELEVISION  AND 
NGN- TELEVISION  USE 
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•  Singlt  jnci  Double  Systems  or  Composite. 

•  Large,  Sharp,  Brilliant  Picture  5"  x  6V2". 

•  3  ft.  or  larger  projected  picture  possible. 

•  Clear  Optical  Sound  (Magnetic  optional). 

•  Fingertip  controls  select  machine  function. 


^K'  PALMER 

Single   &   Double   System 

EDITING  MACHINE 

S.  O.  S.  proudly  announces  the  revolution- 
ary Polmer  16mm  Single  and  Double  Sys- 
tem EdiUng  Machine.  Five  years'  research 
have  gone  into  the  design  of  this  compact 

anil. 

Comp'ele  with  Table,  S2100 

•  Separate  irame  and  foolaqe  indicators. 

•  Individual  film  channels  for  sound  and 
picture  may  be  interlocked  for  synchro- 
nization. 

•  Licensed  under  patents  of  American  Tel. 
&  Tel.  Co.  and  Western  Electric. 


TRADE-IN  YOUR  OLD  MOVIOLA  for  an  U'.tra-Modera 

Palmer  Editing  Machine.  Time-Payment  Plan  Available. 


IMPROVE  YOUR  FILM  TITLES 

with  the  TEL-Animaprint    _ 


For  MOTION  PICTURE  PRODUCERS,  ANIMATORS, 
SPECIAL  EFFECTS  LABORATORIES,  TV  STATIONS, 
ADVERTISING   AGENCIES,  ART   DEPTS.,   ETC. 

The  first  sensibly  priced  HOT  PRESS 
TITLE  MACHINE  for  high  quality,  fast  let- 
tering— the  answer  to  economy  and  preci- 
sion accuracy  in  film  titling.  Prints  dry 
from  colored  foil  for  instant  use.  Acme 
pegs  assure  perfect  registration  on  paper 
or  acetate  cells.  Prints  all  colors.  TEL- 
Animaprint  tools  for  Top  Techniques — 
greatest  dollar  for  dollar  value  in  the 
industry. 

ONIY   S39.1 

Wrifo  for  l^l-i^n\ma  literature- 
covering  every  need  for  animation. 


IDENTIFY  FILMS  INSTANTLY 


The  MOy  IBa/mSJSm/iii 

Visible  Edge  Film 
Numbering  Machine 


With  NEW  improved  nonclog  inking  system.  S2475 


Unnumbered  films  cause 
confusion  &  loss  of  time. 

The  MOY  edge  numbers  every 
fooi  of  16,  171 2,  3Smm  film 

and  simplifies  the  task  of 
checking  titles  and  footage. 

MOY  T'-r  laces  cue  marks,  perfora- 
liins,  messy  crayons,  punches,  em- 
r.ssinq  —  does  not  mutilate  film. 
.'.crk  prints  showing  soecial  effects, 
'  T'i'ss    and    dissolves    require    edge 

.rnbering  to  keep  count  of  frames 
or     added.     Multiple     magnetic 

1  :ks  in  CinemaScope  stereophonic 
ordmqs  make  edge  numbermq  a 
'-'UST.  Write  for  brochure. 


Pfssenf  MOY 

owners  con  easily 

intiall  the  new 

and  improved 

inking  system? 


AMONG   RECENT   PURCHASERS   ARE: 
Eastman  Kodak  Co.,  Rochester.  N.Y.       Consolidated  Film  Labs.,  Ft.  Lee,  N.J. 
General  Film  Labs.,  Hollywood,  Calif.  Eagle  Labs.,  Chicago,  111. 
Reeves  SoundcrafI,  Springdale,  Conn.    Cinerama  Productions.  New  York 
American  Optical  (Todd-AO),  Buffalo      Columbia  Broadcasting  System.  N.Y. 
Telefilm.  Inc.,  Hollywood.  Calif.  Louis  de  Rochemont,  N.Y.C. 


^  S.  O.  S.   TIME  PAYMENT   PLAN  -  Convenient    payment   terms   arranged.  ^m 

^W  You    moy    apply    your    idle    or    surplus    equipment    as    a    trode-in.  ^P 

S.  0.  S.  CINEMA  SUPPLY  CORP. 

Dept.  H,  602  West  52ncl  St.,  New  York  19-PLoza:  7-0440-Cable:  SOSound 

//ejtern    Branch:    6331    Hollywood    Boulevard.    Hollywood    28,    Californio  —  Phone:    HO    7-9202 


PRDDLCTIDIV  LINES 

RKO   Pathe   Integrates   Studio 
Operations  in  Hollywood,  N.Y. 

■♦'Ihc  iiitcfiralidii  of  |)iii(lu<  tinn 
fai  ililiis  (if  lli(>  RKO  Pathe  slti(li.i> 
in  the  Kast  and  West  for  the  mak- 
ing of  motion  pietures  for  televis- 
ion by  HKO  I'athe-TV.  a  division 
of  RKO  Radio  Pictures,  was 
achieved  last  month  followiiif;  con- 
ferences attended  Ijy  Fred  Ahern. 
Supervisor  of  Television  Opera- 
tions: Daniel  T.  O'Shea.  President 
of  RKO:  Ja>  Bonafiekl.  head  of 
RKO  Pathe- TV  in  the  East;  and 
Douglas  Travers.  production  execu- 
tive. 

As  a  direct  result  of  the  talks,  the 
production  stafi  at  the  New  York 
RKO  Pathe  Studio  will  have  access 
to  the  optical  and  camera  effects 
department  of  the  West  Coast  Stu- 
dio, as  well  as  the  personnel  and 
technical  facilities  of  the  art  and 
hairstvling  departments  and  the  ten 
fully-equipped  sound  stages,  one  of 
which  is  among  the  largest  in  the 
west. 

"This  combining  of  the  creative 
talent,  manpower  and  technical  fa- 
cilities of  our  two  efficient  studio 
operations  will  be  completeh  direct- 
ed to  making  of  all  types  of  motion 
pictures  for  all  phases  of  television 
use."  Ahern  said. 

RKO  Pafhe-TV  will  produce  series 
shows,  single  programs  of  \arving 
lengths  and  assorted  commercials 
from  spot  announcements  to  ex- 
tended advertisements.  "This  expan- 
sion, however, "  Ahern  pointed  out. 
"Will  not  interfere  with  the  con- 
tinuing production  at  both  studios 
of  commercial  and  industrial  motion 
pictures." 

Ahern  stated  that  the  facilities  of 
RKO  Pathe-TV  in  the  East  would 
be  available  to  outside  TV  film  pro- 
ducers when  not  being  used  by 
RKO.  an  arrangement  in  effect  at 
RKO  Pathe-TVs  West  Coast  Stu- 
dio. 1' 

Form   Lew   Pollack   Productions 

♦  A  new  Kaslcrn  hliii 
production  compan\. 
Lew  Pollack  Produc- 
tions at  ^^■2F,  W.  44th  St. 
in  .New  York  City  has 
been  announced.  Facili- 
ties include  a  large  mod- 
ern studio,  custom-de- 
signed sound  and  edit- 
ing equipment  and  pro- 
jection room.  President 
is  Lew    Pollack. 

Tile  new  firm  has  been 
Sit  up  to  specialize  Iti 
tclc\  ision  commercials 
and  industrial  films,  ac- 
cording to  sources.       ^' 


Fred  Todaro  Tells  Formation 
Criterion  Film  Laboratories, 

♦  (.ritcrioji  Film  Laboratories.  1 
i-  I  he  new  name  of  the  prope 
which  was  Circle  Film  Laboratori 
Inc..  recenlh  purchased  by  Fi 
Todaro.  Todaro  assumed  mana 
nienl  \irtualK  on  the  anniversi 
of  his  joinijig  the  film  process! 
plant  as  superintendent.  Criteri 
Film  Laboratories  is  located  at 
West  6()th  Street.  New  York  Cit\ 

The  new  management  expects 
broaden  the  company's  scope 
activities  in  order  to  furnish  bet 
service  and  quality  to  the  inoti 
picture  and  television  industry.  0 
of  the  first  steps  to  be  taken  by  C 
terion  is  the  enlarging  of  the  h 
oratories"  roster  of  expert  techn 
ians  in  every  department.  L  nder  I 
new  set-up.  the  motion  picture  \nt 
essing  plant  will  be  custom-design 
to  meet  the  tight  schedules 
faced   by    the   film    industr\. 

Todaro  has  been  in  the  busim 
for  more  than  20  years.  He  is  o 
of  the  pioneers  in  the  processing 
color  motion  picture  film,  havi 
designed  and  engineered  some  of  I 
basic  equipment  now  used  throuf 
out  the  industrv. 


Nationwide  Pictures  Moves 
Headquarter  to  Coral  Gables 

♦  Hal  Carrington.  motion  picti 
producer  for  Nationwide  Pictur 
has  announced  the  move  of  the  fi 
production  units  headquarters  fr( 
New  York  to  Coral  Cables.  Flori( 
The  organizations  laboratory,  fi 
editing,  sound  recording  and  ott 
facilities  will  remain  in  New  Yoi 

Newly   decorated,   the   Coral  ( 
bles    executive    offices    are    in 
Fuller  Building.  69  VIerrick  Wa\. 

Hal  Carrington  s  recent  Close  I 
television  series  of  interesting  pi 
pie  and  unusual  places  in  Flori 
will  be  re-made  in  color  and  wi( 
screen  for  distribution  to  theatr 
Later.  Nationwide  Pictures  w 
start  preparations  for  the  prodi 
tion  of  a  full  length  feature  havi 
a    Florida    locale. 


.THAT'S     WHAT     THEY'RE     SAVING     JN     THE     EAST 

''Fjnn  It  out  to 
film-art' 


a  complete 
animation  service 
with  emphasis  on 

INKING 

and 

PAINTING 


Circle  6-2426 


film-art 


SERVICE 
41  WEST  47  STREET         .         NEW  YORK  36,  N.  V 

^THAT'S     WHAT     THEY  RE     SAYiNG     IN     THE     EAS 
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You  Can't  Teach  a  Man  Anything . . 


Unless  he  wants  to  learn.  That's  why  the  filmed, 
printed  and  recorded  training  material  we  develop  and 
produce  is  designed  not  only  to  give  food  for  thought  but 
to  stimulate  the  appetite  to  absorb  it. 


Everything  we  do  for  our  clients  is  devoted  to 
helping  their  people  grow  as  individuals  .  .  .  through  providing 
motivation,  information,  and  personalization  to  the 
particular  need  or  problem. 


COMMUNICATORS ) 

OF  IDEAS 


31    WEST    53RD    STREET    •    NEW    YORK     19.    N.    Y. 
PLAZA   7-0651 


Multiple  Mitchell   Cameras  on  Mobile  Turret  ot  U.  S.   Novol   Air  Missile  Test  Center,    Point   Mugu,    Colif.    Seventeen    35mm    and   five    I  6mm   Mitchells   ore   used   here. 

CAMERA  BECOMES  BASIC  RESEARCH  TOOL 


200  Mitchell  Cameras,  mostly  highspeed 
models,  ore  in  uje  here  at  White  Sonds  Prov- 
ing  Ground,    New   Mexico. 


Mitchell  Telephoto  Tracking  Camera  in  use 
ol  Air  force  Missile  Test  Center,  Cope  Cono- 
verol,   Florido. 


Powered  Traclcing  Mount  has  Mitchell  Cam- 
eras; over  50  Mitchells  ore  used  at  U.S.  Naval 
Ordnance  Test  Station,    Inyokern,   Calif. 


One  of  12  Mitchell  cameras  used  to  tracic 
missiles  ot  Hollomon  Air  Development  Center, 
Alamogordo,   New  Mexico. 


Vital  Projects  Now  Heavy  Users  of  Motion  Picture 
Cameras  With  Flexible  Performance  Range 

Accelerated  project  work  has  today  put  increased 
demands  upon  motion  picture  equipment.  Because  of 
the  need  for  a  camera  which  can  perform  under  a 
broad  range  of  research  and  development  require- 
ments, the  Mitchell  Camera  has  today  become  the 
standard  basic  motion  picture  camera  used  in  proj- 
ects in  this  country  and  abroad. 

No  other  single  camera  can  be  used  so  flexibly, 
under  such  extreme  filming  conditions,  and  for  such 
a  broad  range  of  cinematography  as  can  a  Mitchell 
Camera.  In  one  location,  alone,  200  Mitchell  35mm 
and  16mm  cameras  are  now  in  use  at  White  Sands 
Proving  Ground. 

Write  today  on  your  letterhead  for  information 
on  the  Mitchell  Camera  line. 


/^litcMtdmem^ 


CORPORATION 
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actual.  Documentary  Films  Shed  Light  on  the 


Suez  Crisis:  Illuminatinq  History 


rHF.   SiRCE   OF   Events   in   the 
Middle   East   and   the   growing 
nationalism   reflected   in   Presi- 
Nassers   seizure    of   the   Suez 
anji    Company    and    its    proper- 
ty  turns   the   attention   of   peoples 
iriiughout  the  world  to  this  ancient 
nirr  of  culture  and  history, 
r.arkground  for  understanding  of 
11,.  of  the  Arab  lands  and  of  the 
■  Mcmic   and    social   contributions 
I    nil   companies   such    as   Aramco 
I  tee  page  35 1  is  provided  in  several 
llmely   new  films   and   ablv   supple- 


mented by  older  films  in  libraries 
throughout  the  U.S. 

These  films  are  recommended  for 
w  ide  show  ing  both  here  and  abroad, 
to  both  youth  groups  and  adults. 
The  coincidence  of  such  illumi- 
nating screen  evidence  and  educa- 
tional value  should  not  be  over- 
looked by  any  groups  possessing 
projection  equipment  and  will  be 
equally  useful  to  tv  film  program 
directors  and  commentators. 

There  is  no  better  means  of 
illuminating  historv  than  the  screen. 


DeRochemont's  "Suez"  Makes  a  Timely  Contribution 


fo  FIL^r  could  be  released  at  a 
more  timely  period  in  the 
orlds  affairs  than  Suez,  the  Louis 
eRochemont  production  which 
ocuments  the  history,  geography 
nd  management  of  the  canal. 
Mans  efforts  to  create  a  w  aterw  ay 
irough  the  Egyptian  land  barrier 
■  traced  back  to  biblical  times,  the 
haraoh's  canal  in  2.000  B.C.  But 
lis  shallow  draft  canal  was  closed 
iurposely  in  776  and  the  area  re- 
tained a  desert  until  April.  1859. 
hen  Ferdinand  de  Lesseps  began 
le  excavations  of  the  present  canal. 

barter  Guaranteed  Neutral  Passage 

Charter  of  the  Lniversal  Corn- 
any  of  the  Suez  Maritime  Canal 
completed  in  18691  guaranteed 
lat   the   canal    should   be   open   as 

neutral  passage,  without  discrinii- 
ation  or  favor,  for  all  time,  and 
lis  has  always  been  recognized  as 

document  of  international  legal 
tatus.  However,  the  recent  seizure 
f  the  Canal  Company,  twelve  years 
efore  the  expiration  of  its  lease. 
y  the  Egyptian  government  makes 


the  canaPs  future  a  great  contro- 
versy which  may  not  be  easily 
settled. 

First  of  a  New  Series  "Our  Times" 
This  film  is  the  first  of  a  new 
series  entitled  Our  Times,  which 
currentK'  includes  two  other  prize 
winning  films.  Butterfield  &  \^'olf's 
Helen  Keller  in  her  Story  and  Arne 
Sucksdorffs  The  Great  Adventure. 
.\niniation  and  live  action  in  Sue: 
are  well-integrated.  Animation  is  by 
Halas  and  Batchelor.  the  well-known 
English  cartoon  producers.  Recently 
photographed  live  action  scenes  are 
bv  the  de  Rochemont  organization 
lan  location. 

Distributed  by  Contemporary  Films 
Leo  Dratfield  and  James  Britton, 
who  operate  Contemporary  Films, 
were  selected  as  managing  directors 
of  the  de  Rochemont  Library  and 
have  entered  into  an  agreement  to 
provide  services  and  facilities.  The 
address  is  1.3  E.  .37th  St..  New  York. 
Suez  will  be  sold  for  SlOO  in  color 
and  S60  in  b/w.  Rentals  will  be  SIO 
and  S6  per  day.  ff 


impress  Eugenie  (wife  of  Naooleon  III)  was  one  of  the  first  to  travel  the 
lewly    opened    Suez    Canal    in    1869.    A    scene    in    DeRochemont's    "Suez." 


:^W,W" 
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This   is   modern   Alexandria,   with   historic   sites  dating   bock   to   the   time   of 
Anthony   and   Cleopatra,   as   pictured   in   "A   New   Day   in   the   Middle    East." 

BackqrDund  an  the  Arab  Wnrld 

"New  Day  in  Middle  East"  Sponsored  by  Arab  Information  Center 


"^  A  picture  of  the  economic,  social 
and  cultural  changes  which  are  now 
revolutionizing  traditional  ways  of 
life  in  the  Arab  countries  is  pre- 
sented in  j\e!('  Day  in  the  Middle 
East,  a  new  documentary  film  pro- 
duced by  Guthrie  E.  Janssen  in  con- 
sultation with  Charles  F.  Dolan. 

Sponsored  by  Nations  in  Arab  Orbit 

The  film  is  sponsored  by  the  Arab 
Information  Center,  composed  of 
most  of  the  new  nations  in  the  Arab 
orbit.  It  depicts  the  struggle  of  the 
Arabs  to  conquer  age-old  social  and 
economic  problems  which  have 
plagued  their  people  through  cen- 
turies of  foreign  domination.  Now 
responsible  for  their  own  destinies. 
the  new  independent  Arab  nations 
are  trying  to  speed  reforms  which 
will   enable    the    people    to    play    a 


more  important  role  in  the  twentieth 
century   world. 

Scenes  of  educational  expansion, 
agricultural  reforms,  new  industries 
and  political  emancipation  show  the 
-\rab  peoples  rapidly  coming  of  age 
in  lands  stretching  from  the  Atlantic 
Ocean  to  the  Persian  Gulf.  The  film 
highlights  the  importance  of  this 
highly  strategic  area,  with  its  all- 
important  oil  and  other  vital  re- 
sources. 

.Xew  Day  in  the  Middle  East.  27 
min..  b  w.  is  also  available  in  two 
shorter  versions,  running  14  min. 
each  under  the  subtitles.  The  Awak- 
ening Arab  World  and  The  Arab 
World  Builds  for  a  New  Day.  The 
films  will  be  distributed  by  Ster- 
ling-Movies L.S.A.  to  television 
stations  and  non-theatrical  groups 
throughout  the  United  States.       9 


Second  Dudley  Film  on 

■¥■  News  that  the  Dudley  Pictures 
Corporation  has  concluded  an  ar- 
rangement with  the  Turkish  Gov- 
ernment to  produce  a  featurette  in 
EastmanColor  this  month  of  .August, 
for  completion  in  October,  adds  an- 
other interesting  facet  to  the  screen 
resources  for  study  of  the  Middle 
East. 

The  new  Turkish-sponsored  sub- 
ject is  a  followup  to  Hero  on  Horse- 
back produced  in  that  country  by 
the  same  company.  Vthile  theatrical 
distribution  is  primarily  contem- 
plated, later  release  in  16mm  via 
Turkish  information  services  in  the 
L.S.  is  also  anticipated. 

.\mong  other  I  .S.  producers  with 


Turkey  Joins  Title  List 

useful  screen  material  on  the  Middle 
East  area  are  Encyclopaedia  Britan- 
nica  Films  and  the  Text-Film  Di- 
vision of  McGraw  Hill.  .Authentic 
informational  reels  by  both  com- 
panies are  available  on  a  low-cost 
rental  basis  through  educational  film 
libraries  throughout  the  U.S.  Also 
see  the  feature  on  Desert  Horizons 
on  page  35  of  this  furrent  issue. 
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The  answers  to 

these  questions 

are  here 


How  big  is  the  IHmin  audience  for 
sponsored  films? 

Wfiat  are  the  unique  advantages  of 
16mm  general  showings? 

How  many  hours  a  week  does  TV  give  to 
sponsored  films? 

What  do  theatres  want  in  the  sponsored  films 
they  show  to  millions  each  year? 

What  is  a  "road  show"  and  is  it  a  channel  of 
distribution  you  should  consider? 

How  does  Modern  distribution  serve  the  sponsors 
of  business  films? 


Special   Offer  to  Producers 

If  you  would  like  to  have  extra 
copies  for  your  film  clients,  we 
will    be    glad    to    supply    you. 


Here  is  a  new  20-page  booklet  that  answers  these  questions  and 
gives  a  wealth  of  information  about  all  four  channels  of  distri- 
bution for  the  sponsored  film.  The  Opportunity  for  Sponsored 
Films  is  based  on  more  than  20  years  of  e.xperience  in  marketing 
sponsored  films  on  behalf  of  over  200  leading  trade  associations 


and  business  concerns,  including  31  of  the  toj)  100  Industrie 
companies  listed  by  Fortune  magazine. 

Copies  of  this  booklet  are  available  without  obligation  to  busines 
e.xecutives.  Write  to  Modern  at  any  of  the  addres.ses  listed  belox 
and  ask  for  your  copy. 


NEW  YORK  PLaza  8-2900 

3    East    54th    Street,    New    York    22,    N.    Y. 
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DETROIT  TEmple  2-4211 

1  224  Maccabees  Building,  Detroit  2,  Mich. 

LOS   ANGELES  MAdison  9-2121 

612  S.   Flower  Street,   Los  Angeles   17,  Cal. 
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THKKi;  H\>  Bek.\  much  talk 
about  ""(■iiiiimuiiicatioiis"  and 
ihf  iiiii\er«'ities  are  beginning 
to  organize  their  curricula  for  seri- 
ous stud\  of  the  art  and-or  science 
of  "conv  e\  ing  information  or  feel- 
ing. There  is  also  some  health) 
concern  among  their  thoughtful 
leaders  that  simply  founding  a  de- 
partment does  not  alleviate  respon- 
sibility for  real  scholarship  and  a 
sound  concept  of  the  field. 

We   are  directly   concerned   with 
such  studies  and  view  the  three  ses- 
sions oji  "Connnunication  Programs 
in   Higher   Education""   held   earlier 
this  vear  at  Detroit  as  a  very  impor- 
tant  preface  to   the   interest    which 
industry  in  general  and  the  audio- 
1  visual    field,    specifically,    ought    to 
I  take   toward    the   serious   study    of 
I  communications. 

Several  major  companies,  includ- 
ing Standard  Oil  of  Indiana  and 
Eastman  Kodak  have  centralized 
responsibilities  for  the  audio-visual 
aspects  of  their  informational  and 
promotional  communications.  The 
jobs  being  done  by  0.  H.  Peterson 
and  Adrian  Ter  Louw  in  their  re- 
spective companies  sets  a  pattern. 
V^  here  does  the  pattern  lead? 

We  think  it  leads  to  the  long- 
needed  recognition  that  men  of 
executive  caliber,  vested  with  the 
title  and  the  ahilily.  should  begin  to 
lead  similiar  communication  "cen- 
ters'" within  industry.  Efficiency  and 
economies  dictate  the  wisdom  of  the 
move  but  important  gains  in  more 
effective  connnunication  to  employ- 
ees and  the  public  make  it  impera- 
tive. But  iihere  are  these  men  com- 
ing jromy 

That  is  the  big  problem  which 
such  professional  groups  as  the  In- 
dustrial Audio-\  isual  Association 
and  our  institutions  of  higher  learn- 
ing have  in  common.  Industry,  for 
example,  is  contributing  large  sums 
to  scholarship  grants,  aiding  higher 
education.  Let  some  of  this  money 
be  earmarked  nou-  for  those  schools 
where  "communications'"  is  being 
given  serious  consideration. 
^>        «-        » 

A  Thought  for  Film  AAakers 

I  +  The  Chicago  newspaper  column- 
ist and  an  old  contributor  of  ours. 
Sydnex  Harris,  had  a  gem  worth 
noting  in  a  recent  piece:  "Never 
before  has  any  culture  been  so  ob- 
sessed with  form,  and  so  oblivious 
to  content. 

Democratic  Conventioneers 
See  Party's  Campaign  Film 

*\up.  till-  Di-nis  ha\c  a  real,  true- 
to-life  documentary  for  this  years 
campaign.  The  Pursuit  oj  Happiness 
was  a  major  event  on  the  Chicago 
convention  program  where  it  was 
preview  ed.    w  ide-screen   and   all.   to 
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RIGHT  off  the  REEL 

Of  Communications  and  the  Men;  Democrats'  "Wistful  Vision  " 
Standards  for  Film   Distribution   and  "The   Peoples  Capitalism" 


the  assembled  delegates  at  the 
\mpitheatre  and  shown  on  tele- 
vision by  both  NBC  and  ABC.  CBS 
decided  to  forego  the  pleasure  with 
resultant  furor  by  National  Chair- 
man Paul  Butler. 

With  Senator  John  F.  Kennedy 
acting  as  narrator,  the  film  unreeled 
the  history  of  the  Democratic  party 
from  the  davs  of  Jefferson  and 
Jackson  through  the  era  of  Franklin 
Roosevelt.  World  War  II  and  the 
ascendency  of  Harry  S.  Truman. 
Walter  Kiernan  called  the  item 
"wide-screen  wistful  vision."  In  case 
vou  missed  it.  drop  down  to  pre- 
cinct headquarters  come  September 
and  theyll  be  showing  it.  as  some- 
one once  said,  "again  and  again  and 
again.  "  C"mon  Republicans! 

-:;-  »  ti 

Standards  for  Film  Distribution 
Urgently   Needed   by   Sponsors 

■♦(As  this  medium  grows  land  the 
hundreds  of  prints  now  required  to 
meet  audience  demands  for  a  single, 
popular  film  indicate  how  fast  that 
growth  has  been  I  the  time  for  uni- 
form standards  to  be  observed  by 
all  commercial  distributors  of  these 
films  has  come.  Terminology  ap- 
plied in  important  distribution  con- 


tracts involving  sizeable  expendi- 
tures is  not  uniform  at  present.  The 
companies  are  doing  a  magnificent 
job  in  reaching  the  tens  of  thou- 
sands of  group  audiences  now  avail- 
able ( and  television  stations  (  but 
the  long-range  acceptance  of  this 
medium  by  management  depends  on 
real  standards  of  measured  perform- 
ance and  uniform  methods  of  charge 
to  the  sponsor. 

Terminology  involves  a  clear, 
mutual  understanding  of  such 
phrases  as  a  '^booking'^  and  a 
"shoiiing.'  The  difference  can 
amount  to  a  large  sum.  depending 
on  the  distributors  interpretation. 
Again,  what  represents  satisfactory 
proof  of  performance:'  To  us.  the 
acceptable  "advance  booking  notice" 
which  permits  personal  inspection 
by  the  sponsor  at  a  notified  film 
showing  is  a  minimum  requirement. 

Distribution  is  now  a  highly-or- 
ganized business,  representing  mil- 
lions of  dollars  expended  in  deliver- 
ing useful  films  to  interested  audi- 
ences. But  we  are  also  conscious  of 
the  extreme  hazard  invoU  ed  in  such 
recent  practices  as  that  of  a  film 
distributor  who  "guarantees''  free 
time  on  the  sustaining,  public  serv- 


To  Hal  Fish,  Who  Helped  Lead  the  Way 


THROUGH  a  quarter  century 
of  service  with  Wilding  Pic- 
ture Productions,  Inc..  Harold 
W.  Fish  w  as  one  of  that  band  of 
real  pioneers  who  helped  to 
make  a  business  of  business 
film-making  and  to  stabilize  its 
economy  through  sound  meth- 
ods and  honest  practices.  These 
also  helped  to  build  the  great 
studio  organization  of  which  he 
was  an  invaluable  team  member 
until  his  passing  last  July  18. 
For  Hal  Fish  was  one  of 
Norm  \'i'ilding"s  key  men  as 
that  small  studio  in  Detroit 
came  up  through  the  years.  He 
rose  to  the  position  of  execu- 
tive vice-president  where  he 
served  until  the  heart  ailment 
which  caused  his  death  at  61 
cojnpelled  him  to  resign  the 
post.  Recently  he  had  been  serv- 


ing as  assistant  to  the  presidenl. 
C.  H.  Bradfield.  Jr..  the  other 
half  of  that  famed  team  of 
"Brad  and  Hal." 

The  editorial  "we"  looked  to 
Hal  for  advice  and  counsel 
throughout  the  18  years  in 
which  we  shared  the  privilege 
and  pleasure  of  his  good  com- 
panv.  \\  ith  him.  we  enjoyed 
these  golden  years  of  steady 
progress.  We  shared  problems 
of  earlv  financial  struggle  and 
we  have  been  enriched  by  the 
ideal  which  he  and  his  company 
always  folloyved,  "a  nay  to  do 
the  job  better." 

Each  man"s  life  is  a  pattern 
of  those  yvhom  he  has  knoy\n 
and  admired.  So  Hal  Fish  is  re- 
membered and  lives  on  in  the 
business  to  yvhich  he  gave,  with- 
out  stint,   all  his   best.  —  0H(" 


ice  prograirs  of  television  stations. 
He  cannot  guarantee  that  yvhich 
does  not  belong  to  him.  The  spon- 
sored film  has  an  important  contri- 
bution to  make  to  television,  especi- 
ally in  real  public  service — but  it 
will  not  long  hold  that  privilege 
yvhich  is  flagrantly  violated. 

-;^  ^^  * 

"The  People's  Capitalism"  and 
the  Audience  for  Business  Films 

-K  The  big  change  that  has  taken 
place  in  corporate  oyvnership  is  re- 
flected in  the  survey  yvhich  the  Al- 
fred Politz  organization  recently 
completed  for  the  Neyv  York  Stock 
Exchange. 

The  interest  of  the  public  in  spon- 
sored films  about  the  companies  they 
oyvn  is  certainly  underscored  by  the 
fact  that  8.630.000  Americans  noyv 
oyvn  stock  directly  in  public  corpo- 
rations. This  represents  one  third 
more  .\mericans  with  stock  certifi- 
cates than  four  years  ago  and  the 
Politz  survey  indicates  that  the 
number  of  neyv  owners  is  increas- 
ing by  .SOO.OOO  each  year.  These 
figures  can  be  combined  with  the 
10.3.000.000  policyholders  of  Ameri- 
can life  insurance  companies 
which,  in  turn,  own  an  additional 
•Si  1.239.000.000  in  common  stocks 
and  $1,729,000,000  in  preferred 
stocks.  As  the  Editor  of  Collier"s 
commented  recently,  "it  is  pretty 
hard  noyvadays  to  find  a  man. 
yyoman  or  child  in  America  yvho 
does  not  hold  a  direct  or  indirect 
money  stake  in  an  American  corpo- 
ration. 

The  yvise  course  of  the  Neyv  York 
Stock  Exchange  in  seeking  a  better 
understanding  by  the  general  pub- 
lice  of  its  functions  through  the 
film  medium  is  noted  elseyvhere  in 
these  columns.  We  are  equally  in- 
terested in  the  news  item  concern- 
ing the  Pacific  Coast  brokerage 
firm  which  plans  to  show  films 
about  listed  corporations  to  its 
clientele  through  weeks  ahead.  As 
one  noted  financial  analyst  told  us 
at  a  screening  of  a  General  Mills" 
shareholder  film  a  couple  of  years 
ago,  "'noyv  that  s  a  good  reason  why 

(continued   on   the   next   page) 
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THE    "PEOPLE'S    CAPITALISM"    AND    THE    FILM    MEDIUM 


(CONTINUED  FROM  PRECEDING  PACE) 
the  securilirs  of  this  firm  cion"t 
fluctuate  wildly  but  hold  steadily 
firm  and  reflect  its  stability  both  as 
an  investment  for  the  shareholder 
and  as  an  employer  of  its  people." 

A  few  final  words  on  the  I'olitz 
study: 

1.  Two  thirds  of  the  share  hold- 
ers of  American  business  are  in 
households  with  incomes  under 
ST. 300  a  year. 

2.  More  than  half  of  all  share- 
holders are  women. 

3.  200.000    shareholders    are 


minors,  "many  of  whom  have  been 
attracted  by  Wall  Streets  recent 
campaign  to  extend  understanding 
and  ownership  of  American  busi- 
ness to  youth  throughout  the 
country." 

This  then  is  the  emergence  of  a 
"Peoples  Capitalism"  and  we  in- 
vite the  corporate  entities  of  all  sizes 
and  types  to  consider  the  broader 
use  of  films  to  extend  their  com- 
munication through  sight  and  sound 
via  16mm  group  showings,  the- 
atrical short  subjects  and  tele- 
vision. B" 


Star"  talent  at  work  in  "The  Ford  People" 


Short  Course  for  the  Small  lovestor    Success:  the  Som  of  Humao  Effort 


Sparkling  Cartoon  Story  of  Fred  Finchley's  Adventures  Gives 
Practical  Guidance  on  Stock  Market  Operations  to  the  Public 


Sponsor:  Members  of  the  New 
^  ork  Stock  Exchange. 

Title:  Working  Dollars.  13  min. 
color,  produced  by  John  Suther- 
land Productions.  Inc. 

♦  Many  people.  like  Mr.  Finchlev. 
the  hero  of  this  film,  may  have 
wondered  how  to  go  about  owning 
a  share  of  American  business,  or 
about  the  new  "pav-as-vou-go" 
Monthly  Investment  Plan.  Or,  per- 
haps they'd  just  like  to  know  more 
about  how  the  stock  market  works — 
about  market  opportunities  and 
risks,  stocks,  bonds  and  dividends. 
If  so.  they  will  find  the  adventures 
of  Fred  Finchley  as  one  of  the  best 
ways  to  find  out  what  goes  on  at  the 
.Stock  Exchange. 

Mr.  Finchley  is  a  likeable,  aver- 
age sort  of  fellow.  His  wife  calls 
him  "Fred"  .  .  .  and  his  boss  calls 
him  "FINCHLEEEEY ! "—like  that ! 


He  has  a  comfortable,  well-equipped 
house  in  an  attractive  suburb  .  .  . 
insurance  (just  in  case)  .  .  .  and  a 
savings  account  for  emergencies. 
But  there  was  never  anything  extra 
left  over  for  those  special  dreams 
until  one  dav.  Mr.  Finchlev's  boss 
bellowed  "FINCHLEEEEY!"  even 
louder  than  usual.  And  when  Mr. 
Finchley  returned  from  his  employ- 
er s  office  —  with  a  cigar  and  a 
slightly  dazed  look  on  his  face — his 
salary  was  S60  fatter  every  month! 

Distributed  Nationally  by  Modern 
What  Mr.  Finchley  did  with  his 
extra  860.  the  perils  of  his  ventures 
in  "Ltopium.  L  nlimited."  and  how 
he  finally  caught  on  to  a  sensible 
way  to  become  the  man  of  his 
dreams  is  the  essence  of  this  spar- 
kling cartoon  story  of  Working 
Dollars.  It  is  available  on  free  loan 
from  Modern  Talking  Picture  Serv- 
ice exchanges,  nationwide.  B" 


The  animated  cartoon  style  of  "Working  Dollars"  turns  a  facts  and  figures 
subject  into  a  highly  palatable  screen  story  for  general  audiences. 


Ford  Motor  Company  Pictures  a 
With  Emphasis  on  the  Key  Roles 

THEME  OF  This  new  picture, 
produced  by  the  Raphael  G. 
Wolff  Studios.  Hollywood,  is  "no 
matter  how  large  or  complex  or 
mechanized  a  business  may  become, 
its  success  is  still  the  sum  of  hu- 
man effort.  Quality  of  a  product 
depends  on  the  men  and  women 
who  produce  it." 

The  Ford  People  is  introduced  bv 
Henry  Ford  II,  showing  some  of 
the  people  at  work  in  the  vast,  com- 
plex Ford  operation.  The  picture  is 
designed  primarily  for  Ford  em- 
ployees, suppliers  and  their  em- 
ployees, Ford  dealers  and  their  em- 
ployees. This  is  a  lot  of  people 
already,  and  the  picture  will  also 
be  interesting  to  many  general  audi- 
ences because  of  its  picture  of  the 
vastness  of  modern  industry  as  ex- 
emplified by  the  Ford  Motor  Com- 
pany's far-flung  activities. 

Original  Music  Score  &  Theme  Song 

A  specially  composed  score  and 
theme  song  "The  Ford  People''  is 
sung  by  a  massed  choir  of  Ford 
employees,  and  is  a  thrilling  scene 
in  the  early  part  of  the  picture, 
which  will  hit  Ford  employees 
emotionally. 

The  film  shows  all  phases  of  the 
Ford  Company's  extensive  oper- 
ations. From  the  original  engineer- 
ing concept  of  the  new  Ford  designs, 
through  the  building  of  the  first 
models,  through  the  thousands  of 
suppliers  of  parts  all  over  the 
country  and  all  over  the  world, 
pouring  into  the  River  Rouge  plant, 
largest  integrated  industrial  plant  in 
the  world,  and  into  other  Ford 
assemblv  plants  throughout  the 
country  and  in  other  countries  — 
to  the  final  finished  products.  These 
products  include  not  only  the  Ford 
cars,  but  also  the  Mercury  and 
Lincoln,  as   well   as   the  new    Conti- 


Vast  and  Complex  Operation 
Played  by  "The  Ford  People" 

nental.  Ford  farm  tractors  and 
implements  and  Ford  assemblv 
plants  in  many  other  countries. 

Fresh  Approach  to  Basic  Subject 

The  Ford  People  follows  a  recent 
trend  in  making  understandable  tht 
internal  functions  of  a  vast  enter- 
prise, both  to  its  own  people  in  thr 
factory  and  in  the  field  and  to  thc 
public  at  large.  But  a  fresh  new  in- 
terest has  been  achieved  in  this  film 
through  intelligent  writing,  dra- 
matic photography  and  swiftlv- 
jjaced  editing. 

There  is  drama  in  today's  mod- 
ern industrial  operations  but  il 
achieves  effective  understanding 
only  through  script  and  editing.  As 
The  Ford  People  moves  through 
company  distribution  channels,  il 
should  do  much  to  reaffirm  faith  in 
a  progressive  management. 

The  picture  is  designed  to  show 
Ford  employees  how  they  are  part 
of  a  world-wide  organization  that  is< 
producing  a  good  product,  but  it  is| 
only  as  good  as  the  men  who  pro- 1 
duce  it.  It  certainly  will  leave  Ford| 
employees  with  a  wonderful  feeli 
of  belonging  to  something  big. 
of  being  an   important   part   of 
important  companv. 

Available  from  Ford  Film  Libraries 
The  Ford  People  is   in  color,  221 
minutes  in  length  and  is  obtainablel 
from  the  Ford  Motor  Company  fib 
libraries  throughout  the  country. 

Ford's  new  picture  draws  its  in- 
spiration from  the  company's  own 
people  on  the  production   line. 
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!  The  U.S.  Army  Reserve 
I  Tells  Youth  Its  Story 
Sponsor:  U.S.  Army  Reserve. 
Title:  Y'GotIa  Plan.  Man.  14  min. 
produced  by  Pelican  Films.  Inc. 
K  The  million  or  so  voung  men 
ibout  to  p:ra<liiate  from  high  school 
ire  faced  « ilh  so  many  ways  to 
;-oniplete  their  military  obligations 
hat  many  of  them  don't  know 
nhere  to  turn.  Army,  Air  Force. 
Navy,  Marines.  Coast  Guard  —  all 
ire  competing  for  the  best  young 
fnen.  -And  the  methods  of  complet- 
ing service  in  each  branch  of  the 
irmed  forces  are  complex  as  «ell — 
enlistments,  draft,  national  guard, 
^nd  the  new  Reserve  Forces  Act  of 
1955,  under  which  only  six  months 
bf  active  service  in  Army  or  Air 
Force  must  be  completed  before  en- 
tering on  service  in  the  reserves  for 
m  additional  Tj/o  years. 

To  show  the  advantages  of  service 
in  the  Army  Reserve,  a  new  film 
has  been  produced  which  simplifies 
the  complexities  of  the  law  and  en- 
courages young  men  to  start  their 
Inililary  training  early  and  fini.sh 
barlv.  The  film.  Y'Golta  Plan.  Man 
\s  an  animated  cartoon,  planned  to 
Appeal  particularly  to  teen-agers. 
IW'ith  a  jazzy  pop  tune  for  its  theme, 
Ihe  picture  shows  how  the  new 
reserve  plan  fits  into  a  young  man's 
plans  for  college,  marriage  and  a 
Ijcb  with  less  interference  than  wait- 

»  to  be  drafted. 

Pelican  Films,  Inc.,  which  pro- 
duced the  film,  also  prepared  a 
package  of  related  TV  commercials 
land  radio  spots,  using  basic  themes 
prom  the  film.  The  theme  song  has 
been  recorded  by  Eddie  Fisher  and 
[Will  be  used  for  additional  radio 
and  juke  box  promotion. 
I  Except  for  key  theatrical  show- 
ings and  network  TV  broadcasts. 
Svhich  are  arranged  by  Reserve  HQ 
jn  Washington,  all  distribution  of 
|the  fihn  will  be  handled  by  unit 
advisors  of  the  Army  Reserve,  lo- 
icated  in  cities  all  over  the  U.S 
»        »        * 

Film  Help  for  30  Lands 

j*  Film  technicians  from  Afghanistan 
ito  Brazil  are  getting  a  helping  hand 
from  the  Aetna  Life  Affiliated  Com- 
panies. 

Copies  of  a  manual  on  motion 
picture  care  and  repair  prepared  by 
Aetna's  public  education  depart- 
ment were  recently  distributed  to 
more  than  30  countries  by  the 
International  Cooperation  Adminis- 
tration as  part  of  the  U.S.  State  De- 
partment's overseas  program. 

The  booklet,  "Splice  'Em  Right", 
went  to  both  American  and  foreign! 
fibn  technicians  in  South  America 
the  Far  East  and  the  Middle  East 
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Timely  and  Eye-Filling,  This  New  Aramco  Picture  Will 
Show  the  Impact  of  the  Oil  Industry  on  Saudi  Arabia 
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THE  Impact  of  the  oil  industry 
on  Saudi  Arabia  is  the  timely 
theme  of  Desert  Horizons,  soon- 
to-be-released  30-minute  color  mo- 
tion picture  sponsored  by  the 
Arabian  American  Oil  Company. 

No  stranger  to  the  film  medium, 
Aramco  has  been  using  films  to  in- 
struct and  inform  its  Arab  workers 
and  neighbors  overseas  as  well  as 
in    public    relations   here    at    home. 

Theme  of  the  company's  impend- 
ing pr  film  is  expressed  in  the  clos- 
ing words  of  the  narration:  ""new 
horizons  over  this  ancient  desert 
land — for  this  generation  and  future 
generations — a  land  of  promise. " 

As  Desert  Horizons  is  joined  by 
other  contemplated  films  such  as 
Hassan  Discovers  the  World  oj  Oil 
and  Oil  and  You  (these  will  have 
both  Arabic  and  English  sound 
tracks  I  both  Aramco  people  and  the 
solid  core  of  loyal  friends  it  has  won 
in  the  Middle  East  are  confident 
that  good  sense  and  judgment  will 
prevail  over  current  tensions. 

Desert  Horizons  was  produced  by 
Richard  Lyford.  w  inner  of  an  Acade- 
my Award  in  1950  for  The  Titan. 
Dealing  with  Aramco 's  formative 
vears.  it  opens  with  the  story  of  the 
earlv  geologists  who  went  to  Saudi 
Arabia  dressed  in  Arab  costume  and 
wearing  beards  in  order  not  to  alarm 
the  Arab  people,  many  of  whom  had 
never  seen  Westerners  before.  I  See 
film  scene  at  left,  i  ^" 

The  scenes  (top  and  left)  are  from 
Richard  Lyford's  'Desert  Horizons" 
which  documents  Aramcc's  formative 
years   and   service   in    Saudi   Arabia. 
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Picture  of  surging  power  is  Charles 
E.  Rotkin's  study  of  Cities  Service 
super-tanker,  the  SS  W.  Alton  Jones. 

Cities  Service  Photo  Library 

■K  Model  among  industrial  facilities 
of  its  kind,  is  the  Cities  Service 
Company's  Photo  Library  at  60 
Wall  Tower  in  Manhattan.  As  noted 
above,  some  30.(300  individual  photo 
subjects  have  been  collected  and  col- 
lated bv  Nicholas  Parrino.  former 
Photographic  Editor  of  Newswekk. 
who  heads  up  this  activity  within 
Cities  Service  Business  Dtnclnpnii'iil 
Department. 

Duplicate  reference  volumes  of 
these  excellent  camera  studies,  in 
both  black  and  while  and  color,  are 
maintained  in  the  Compan\'s  vari- 
ous di\ision  olllces.  The  pictures  are 
made  available  to  all  magazines  and 
newspapers  thniughout  the  world 
without  cost  other  than  the  tradi- 
tional credit  line. 

Hut  it  is  the  high  ipialit)  of  these 
pictures,  rather  than  their  quantity, 
which  has  won  high  praise  from 
camera  experts  and  photo  editors 
.  .  .  Camera  Tour,  a  motion  picture 
version  of  like  rjuality  reflects  that 
striving  for  artistry  and  authentic- 
ity in  visual  media.  IJ' 
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The  day  shift  of  the  Cities  Service  Refinery  at 

the  refinery  working  'round  the  clock,  processing 


The  Cities  Service  Company 
Shows  Nationwide  Operation 

S(K»nj*'.ir:    Cities  Scr\  ice  Oil  C^jmpanv. 
Till*-:   Camera   Tour.    1.5   min.   color,   produce 

by  Science  Pictures,  Inc. 
•♦t  Cities  Service  believes  that  one  of  the  bes 
forms  of  enlightened  public  relations  is  to  liv 
in  a  glass  house.  All  the  world  is  invited  ti 
loiik  inside  the  conipan\  and  see  what  makes  i 
go.  A  good  example  of  this  polic)  is  the  famou 
photographic  library  in  New  York  where  Man 
ager  Nicholas  Parrino  has  over  20,000  b/w 
10,000  color  photogra|)hs  inunediateK  availabi 
for  free  use  by  almost  am  one  who  needs  a  goo< 
picture. 

The  latest  project  of  the  photo  librarv  is 
motion  picture.  Camera  Tour,  which  is  basei 
|)rett)  much  on  the  same  premise  which  guide 
irther  public  relations  activities  of  the  company 
the  firm  has  no  particular  axe  to  grind,  j 
means  to  show  Cities  Service,  its  people  and  phy 
sical  facilities  doing  a  good  job. 

As  the  camera  moves  around  the  i  uunlr)  look 
ing  in  on  the  thirty-eight  states  where  Citie 
Service  operates,  some  impressive  statistics  ar 
encountered:  180.000  shareholders.  i().(M)0  sti 
tion  operators.  30.000  employees.  T.ilKI  oil  wells 
17.000  miles  of  pipeline  for  oil  and  !).00()  fo 
gas.  2.000  railroad  tank  cars.  It's  a  big  company 

One  hundred  prints  will  soon  be  a\jilable.  am 
^rhool  and  club  groups  are  inviteil  tn  Imrrov 
lliem  from  the  compains  librarv. 

Lake  Charles,  Louisiana  heads  for  home,  but  two  additional 
a  continuous  flow  of  crude  oil.  (Nelson  Morris  photo) 


Behind  Sinclair's  "Great  Name"  Are  Its  People,  This  Is  Their- 


Family  Portrait 


Spnusor:   Sinclair  Oil  Cdiiipany. 

Title:  A  Great  .\ame  in  Oil.  M)  inin..  color,  producer!  1)\   \\  ild- 
iiiH  Picture  Productions.  Inc. 

+  \\  here  do  vou  look  to  find  llic  key  to  greatness  in  a  liig  indus- 
trial concern?  Sinclair  Oil  Company,  the  seventh  largest  petro- 
leum company,  is  sure  the  ke>  lies  in  people.  A  fast-moving 
companv.  Sinclair  has  made  great  strides  in  the  past  decade, 
changing  from  a  largelv  marketing  concern  to  a  full)  integrated 
companv   with   much  expanded   production   facilities. 

Because  it  is  important  for  its  people  to  understand  the  chang- 
ing character  of  the  companv  and  its  new  stature  in  the  industrv. 
Sinclair  has  planned  for  several  years  a  motion  picture  which 
could  be  shown  throughout  the  company — the  Story  of  Sinclair 
in  teriiis  of  people. 

A  Great  Name  in  Oil  fulfills  all  the  specifications  set  up  for 
it.  Covering  nation-wide  estahlishments  of  the  company,  acres 
of  steel  and  stone,  the  film  hews  steadily  to  the  hasic  theme  that 
things  do  not  make  Sinclair  great,  but  people. 

!\o  formal  distribution  of  the  film  outside  the  companv  is 
planned,  but  some  T-S  Sinclair  oHices  will  have  it  available.  After 
all  Sinclair  employees  have  seen  it.  arrangements  can  be  made  b\ 
schools,  colleges  and  other  interested  groups  to  obtain  the  film 
on  loan  from  local  Sinclair  offices.  '^' 

SINCLAIR    CAMERA    STUDIES    BY    WILLIAM    VANDIVERT 

The  new/  Sinclair  Oil   picture  gives   a   broad   overview  of  every  facet  of   its 
farflung  operations  from  field  and  refinery  to  the  eventual  consumer. 


Focal  theme  of  "A  Great  Name  in  Oil"  is  the  emphasis  on  the  people  of 
Sinclair  Oil  .  .  .  their  individual  contributions  to  the  whole  pattern. 
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Aviation  Public  Relations 
Turns  to  the  Motion  Picture 


(Left)  on  the  Control  Tower  set  of  the 
Air  Transport  Association's  new  color 
film  "Mr.  Withers  Stops  the  Clock"  as 
the  cameraman  takes  a  light  reading 
for  Eastmancolor. 


Airports  In  AmGrica's  Future 

"Mr.  Withers"  Alerts  Public  to  a  Vital  Air  Transport  Problem 


ONK  Day  Last  March,  in  what 
onre  was  the  old  Edison  film 
studio  in  the  Bronx,  a  venerable 
character  actor  named  Edgar  Stehli 
"closed"  an  airport  with  the  wave 
of  a  silver-tipped  cane.  .Actually,  no 
scheduled  plane  flights  were  can- 
celled, nor  did  the  closing  of  actor 
Stehli's  nnthical  airport  inconveni- 
ence any  passengers.  It  was.  how- 
ever, a  key  scene  in  a  public  service 
information  program.  This  particu- 
lar message  is  designed  to  acquaint 
people  with  the  ways  in  which  an 
airport  benefits  the  community  it 
scr\i  s. 

48  Airlines  Are  the  Sponsors 

Titled  Mr.  Withers  Stops  the 
Clock,  and  filmed  in  35mm  Eastman 
color,  the  picture  is  sponsored  by 
the  nation's  4o  scheduled  airlines. 

The  story  behind  the  story  began 
when  a  series  of  accidents  in  and 
around  Elizabeth.  N.  J.,  caused  the 
temporar\  closing  of  Newark  Air- 
port. For  psychological  reasons,  the 
accidents  couldn't  have  happened  at 
a  worse  time.  A\iation  officials  were 
busv  blueprinting  plans  for  enlarg- 
ing existing  airports  and  expanding 
runways  to  meet  the  requirements  of 
jet-age  transportation.  New  and 
larger  airplanes  were  well  past  the 


drawing  board  stage.  And  while 
these  heavier,  speedier  aircraft  \vere 
almost  ready  for  delivery,  scarcely 
half  a  dozen  U.S.  airports  were 
capable  of  accommodating  them. 

The  unprecedented  coincidence  of 
accidents  occurring  within  one  area 
did  the  nation's  airport  expansion 
program  little  good.  Commercial 
aviation,  to  say  nothing  of  Army. 
Navv  and  Air  Force,  was  besieged 
and  beleaguered  with  threats  and 
tirades  of  ""go  away  from  our  door 
.  .  .  move  somewhere  else  . 

Since  the  earliest  days  of  com- 
mercial flying,  aviation  minds  con- 
cerned with  winning  public  ac- 
ceptance of  air  transportation  have 
pooled  their  respective  knowledge  in 
an  honest  effort  to  fathom  the  ap- 
parently insoluble  attitude  of  the 
public  toward  flying. 

While  ships  sink;  trains  crash: 
and  automobiles  continue  to  take 
the  most  terrific  tolls  of  all.  there 
has  never  been  any  clamor  to  do 
away  w'ith  our  merchant  marine:  to 
abolish  our  railroads,  or  to  junk  the 
nation's  50-odd  million  motorcars. 
Vet.  strangely  enough,  antipathy 
toward  airports  continues  to  exist 
I  in    certain    quarters  i     despite    the 

I   C  O  N  T  1  N  L    E  D     O  .\      PACE     6  4  I 


Below:  Edgar  Stehli,  who  ploys  title  role,  chats  with  James  Broderick, 
as  Tommy,  in  a  key  sequence  from  the  new  ATA  motion  picture  "Mr. 
Withers  Stops  the  Clock." 


"Airman  Smith"  (1st  Lt.  Leonard  R.  Smith)  developed  a  genuine  interest  in  the 
huge  Scorpion  F-89  which  appeared  in  this  scene  from  the  new  Northrop  film. 

Unrthrup  PresEuts  "Airmau  Smitli" 

His  Real-Life  Story  Aids  Cause  of  Air  Force  Recruitment 


A  BlNtli  OF  Joes  sitting  around 
-'*-  the  hangar  rec  room  in  job- 
green  coveralls.  Four  Joes  playing 
cards,  another  Joe  contemplating 
Collier "s.  Three  more  Joes  languidly 
watching  tv.  The  alarm  sounds,  the 
Joes  scramble.  In  minutes,  thanks 
to  the  Joes,  a  Scorpion  is  tearing 
across  the  sky  in  search  of  a  pos- 
sible enemy. 

Ground-bound  but  sky-minded, 
the  fatigue-clad  Joes  are  ""airmen. " 
part  of  the  vast  and  variouslv  skilled 
supporting  cast  that  keeps  the 
I  nited  States  .'Mr  Force  ""birdmen'' 
aloft.  The  Joes"  career  story  is  told, 
for  recruitment  purposes,  in  a  new 
28-minute  color  motion  picture.  Air- 
man Smith,  sponsored  and  produced 
by  Northrop  Aircraft.  Inc..  Haw- 
thorne. California. 

Shown  on  Nationwide  Telecast 
Airmail  !^rnilh  had  its  premiere 
flight  over  television  stations,  from 
coast  to  coast,  and  at  .Air  Force 
installations  on  Armed  Forces  Day. 
May  19.  This  meant  that  several 
million  viewers  saw  the  film  the  first 
weekend  of  its  release — at  a  time 
when  the  public's  defense-conscious- 
ness was  heightened  and  when 
young  men  were  being  alerted  to 
decide  on  their  future.  A  few  davs 
after  its  release.  Airman  Smith  was 
awarded  an  Oscar  and  certificate  in 
the  9th  Annual  Cleveland  Film  Fes- 
tival. 

Dating  from  the  "'blue  \  onder"" 
panegyrirs  of  wartime.  Air  Force 
recruitment  accent  has  been  on  the 
obvious  glamour  of  the  Flight  Of- 
ficer, the  Bombardier,  the  Cunner. 
Ihis  accent  has  not  disappeared  and 
there  is  a  recurrent  effort  to  inten- 
sify   it    with    higher    [»a\.    HoA\e\er. 


for  every  Flight  Lieutenant,  co-pilot 
or  bomber  crew,  there  must  be  an 
airman  ground  crew  —  functioning 
as  a  vital  squad  in  a  complex  corps 
of  flight  preparation  specialists.  The 
duties  of  these  specialists  divide 
into  over  4(J  fields  of  career  activitv 
— ranging  from  atomic  weapons  to 
wire  maintenance. 

Manifold  Public  Relations  Value 
In  cuntributing  to  the  ,\ir  Force's 
program  to  increase  enlistments  and 
re-enlistments   to   keep   the   ground 


Above:  his  training  complete,  "Airman  Smith" 
was  assigned  to  one  of  the  Air  Force's  Air 
Defense  Command  boses,  where  interceptors 
and    crews    mointoin    24-hour    alerts. 

corps  up  to  strength.  Northrop  had 
ample  motivation:  besides  the  pub- 
lic relations  value  of  doing  a  pro- 
motional turn  for  air  defense,  North- 
rop is  helping  to  keep  its  own  air- 
<raft  flying — with  maximum  effici- 
ency. 

Vt  birring  through  tv  receivers 
and  across  screens  in  theatres,  ser- 
vice clubs,  schools  and  military 
bases.  Airman  Smith  carries  its  ca- 
reer message  with  authenticity.  This 
authenticity  was  achieved  by  shoot- 
ing most  of  the  film  on  .Air  Force 
bases,  detailing  .Air  Force  personnel 

I   C:  O  .\  T  I  N  I    E  D     ON      PAGE     68) 
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CDLDR  CAVALCADE 

Retail  Customers  in  28  Cities  View  Closed-Circuit  Color  TV 
Showings  in  Storewide  Promotion  Sponsored  by  Owens-Corning 

o 


N  August  6th.  customers  at 
Seattle's  big  Frederick  &  Nel- 
son Department  Store  joined 
the  enthusiastic  tens  of  thousands 
of  viewers  who  have  been  enjoying 
a    nationwide    closed-circuit    color 


telecast  sponsored  by  Owens-Corn- 
ing Fiberglas.  They  saw  a  parade  of 
nationally-advertised  products  made 
of  the  sponsors  basic  material  plus 
other  featured  store  items  on  some 
of  the  numerous  color  tv  sets  at 
strategic  store  locations,  all  con- 
nected to  a  DuMont  Vitascan  color 
system  studio  on  one  of  the  upper 
floors  of  the  F  &  N  store.  All  pro- 
gram material  was  "live"  including 
the  personal  appearances  of  local 
celebrities  and  the  customers  them- 
selves who  "starred"  on  their  first 
color  tv  programs. 

The  28-city  retail  promotion,  cost- 
ing S2.50.000.  continues  through 
October  of  this  year.  It  was  designed 
to  tie  in  with  the  growing  impor- 
tance of  color  in  the  hotne.  Owens- 
Corning  Fiberglas  itself  manufac- 
tures no  consumer  products,  but 
supplies  Fiberglas  for  draperies, 
textiles,  apparel,  sporting  goods, 
furniture  and  for  a  wide  range  of 
other  retail  and  industrial  uses. 

Following  the  Seattle  date  on 
August  6.  the  Color  Cavalcade  opens 
at  Gimbels  in  New  York  city  on 
September  17  with  a  second  unit 
under  way  the  same  date  ZCMI  in 
Salt  Lake  City.  Jordan  Marsh  in 
Boston  I  October  1 1  ;  G.  Fox  in 
Hartford  I  October  1.5 1  and  Macy's 
in  Kansas  City  I  October  22 1  are 
other  dates  on  the  present  schedule. 

Midwest  Debut  at  Carson's,  Chicago 
With  its  audio  and  visual  mag- 
nets, the  retail  merchandising  inno- 
vation offers  a  system  which  can 
motivate   and   monitor    the   market 


place.  Judging  from  the  throngs 
attracted  to  its  midwest  debut  at 
Carson.  Pirie  Scott  &  Co.  in  Chi- 
cago, the  promotion  is  a  "click" 
idea  for  retail  merchandising. 

Fanfared  under  the  title.  Fiber- 
glas Color  Cavalcade,  the  closed  cir- 
cuit showings  are  a  presentation  of 
Owens-Corning  Fiberglas  Corpora- 
tion of  Toledo.  Ohio.  Their  purpose 


is  to  dramatize  products  made  from 
Fiberglas  in  a  way  that  leads  purse- 
walkers  right  up  to  the  counter  w  ith 
the  right  prcjduct  name  on  their  lips. 

In  enlisting  department  stores  to 
its  sales  cause,  Owens-Comings 
Textile  Products  Division  developed 
detailed  promotional  literature 
which  translates  the  manufacturer's 
purpose  into  that  of  the  retail  mer- 
chant's: "The  Fiberglas  Color  Cav- 
alcade has  been  created  to  gi\"e  your 
store  a  presentation  that  will  startle 
the  imagination  of  prospects  and  re- 
sult in  more  attention  value  to  your 
windows  .  .  .  more  lookers,  more 
stoppers,  more  buyersl  This  is  an 
opportunity  to  gain  store-wide  vol- 
ume and  profits.' 

How  is  this  manufacturer-retailer 
feat  accomplished?  By  a  store-wide 
inter-action  of  zestful  attention- 
technics,  which  aided  by  strong,  lo- 
calized promotion,  lure  the  folks 
downtown,  pull  them  off  the  show 
window  sideualks  and  maneuver 
them  through  the  big  store  to  the 
precise  point  of  sale.  Examine  the 
Fiberglas  Color  Cavalcade  table  of 
operations: 

♦  1.  Color  Television  Show  —  A 

complete,  prefabricated  closed-cir- 
cuit color  tv  studio,  of  approxi- 
mately 400  square  feet,  is  set  up  in 
the  store.  Two  trained  technicians 
operate  the  station.  Twelve  tv  re- 
ceivers   are   supplied   to    carry    the 


The    Fiberglas   "Color    Cavalcade"    store    telecasts    drew    admiring    audiences 
at  numerous  color  receivers  located  at  strategic  spots  in  Carson's  in  Chicago. 


nd 


telecast   throughout   the   store 
through  the  show  window. 

In   a   recommended   .30   minutes 
every-hour   programming    schedule 


Celebrities  made  personal  appear- 
ances during  the  stor  telecasts: 
at  Carson's  in  Chicago,  m.c.  Fran 
Weigle  interviewed  Miyoshi  Umecki, 
Japanese  recording  star. 

the  store  treats  its  customers  to  visit- 
ing celebrities,  local  personality 
interviews,  fashion  shows,  beauty 
lessons,  etiquette  advice,  see-yourself- 
on-tv  tricks — or  whatever  the  store 
management  figures  will  make  the 
best  use  of  color  imagery  to  hold 
interest.  Nine  minutes  of  everv  hour 
is  reserved  for  showing  and  selling 
color  rich  Fiberglas  products.  The 
tv  set-up  was  devised  with  the  co- 
operation of  the  Radio  Corporation 
of  America  and  DuMont  Corpora- 
tion, both  desirous  of  selling  more 


color  tv  sets  and  video  transmitters. 

2.  Diorama  Exhihits  —  Alive 
with  animation,  light,  color  and 
sound,  11  dioramas  augment  the 
telecasts  as.  artfully  de:loved.  they 
depict  the  storv  of  Fiberglas  .  .  . 
how  it  is  made  from  sand  to  opti- 
cally pure  marbles,  how  fibres  are 
draun  from  the  marbles  and  made 
into  fabrics  and  mats. 

3.  Display  Properties  —  Decora- 
tiie  material  is  supplied  in  abun- 
dance. These  art  panels,  banners  of 
Fiberglas.  show  cards  for  counters, 
ledges,  elevators,  spot  displays  for 
12  windows  and  the  departments 
where  Fiberglas  products  are  sold 
effect  an  eye-leading  ribbon  around 
the  Cavalcade  package. 

4.  Portfolio  —  A  tv-conscious 
satchel  full  of  advertising  sugges- 
tions: idea  sketches  for  ad  layouts 
keyed  to  the  Color  Cavalcade.  These 
are  to  help  the  department  store  ad- 
vertising staff  merge  the  Cavalcade 
show  concept  w  ith  the  character  and 
policy  of  their  store's  own  ads. 

Confident  that  its  color  show  is  a 
natural.  Owens-Corning's  own  pro- 
motion to  the  stores  urging  them  to 
join  the  Fiberglas  Cavalcade  puts 
the  participating  stores  squarelv  on 
their  own  initiative.  The  manufac- 
turer provides  the  basic  package 
units,  announced  as  a  $250,000  pro- 
motion and  affords  technical  super- 
vision, but  the  stores  must  coordi- 
nate with  sufficient  in-store  and  show 
(  CONTINUED       ON       PACE       55) 


Left:  the  ladies  watch  a  Fiberglas  product  demon- 
stration at  one  of  the  in-store  color  telecasts.  Right: 
one  of  the  several  large  diorama  exhibits  of  Fiber- 
glas products  which  are  always  placed  near  a  good 
receiver  location  in  the  various  stores,  combining 
action,  illumination  effects  and  some  useful  con- 
sumer facts  on  the  sponsor's  products. 
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FOR       INDUSTRY 


Republic  Steel  Corporation's 
Meeting  Room  Facilities  That 
Combine   Function   &   Beauty 

■^     i?     i^ 


Left:  the  sheen  of  its  wood-panelled 
walls  reflects  the  quiet  dignity  and 
utility  of  this  93-seat  auditorium  in 
Republic's  meeting  room  suite.  Note 
the  useful  note-toking  arms  at  each 
choir  ond  the  large  projection  screen 
which  is  behind  curtain  at  front. 


Wiii;\  TiiK  Rki'lblr:  Steki. 
Cm  pel  rati  (Ill's  distributors 
galliereH  at  the  company  s 
general  offices  in  (Cleveland  earlier 
this  year,  a  Business  Screen  editor 
who  met  with  them  to  review  the 
precedent-breaking  "Order  Makers 
Institute"  sales  program  I  Issue  3. 
19,S6l  observed  that  Republics 
meeting  room  facilities  made  a  real 
iDiitribution  to  the  effectiveness  of 
the  day-long  proceedings. 

The  93-seat  auditorium  idiiiliiiied 
comfort  « ith  efficient  utility ;  pro- 
jection and  sound  were  flawless; 
speaker  facilities  helped  to  make  the 
numerous  short  talks  and  dramati( 
skits  easily  heard  and  effectiveh 
lighted.  And  when  the  luncheon 
brriik    rame.    the    adjoining    dining 


roi)ni  and  kitchen  eliminated  dis- 
tracting travel  to  outside  facilities. 

The  Republic  Meeting  Room 
suite  is  used  for  a  wide  variety  of 
company  functions,  ranging  from 
training  sessions  to  general  sales 
and  operating  meetings.  It  is  also 
made  available  to  outside  groups  for 
community  relations  purposes.  Key 
advantages  are  la!  to  provide  near- 
perfection  in  meeting  presentation, 
and  (bl  to  conserve  executive  timi' 
formerly  spent  in  traveling  to  and 
from  hotels,  clubs,  etc. 

A  well-equipped  9  \  12  projei- 
tiori  room  at  the  rear  of  the  auditor- 
ium houses  RCA  lOnim  arc  and 
l.OOO-watt  Bell  &  Howell  16mm 
sound  projectors  as  well  as  slide 
projectors   and    pla\  backs.  y^ 


Below:  this  comfortable,  adjoining  dining  room  provides  service  for  100  per- 
sons ot  tables;  larger  groups  are  frequently  handled  "buffet  style."  Beyond  the 
rear  doors  are  every  modern  convenience  for  meol  preparation  in  a  gleaming 
stainless  steel  kitchen  with  full  professional  equipment. 


Above:  this  inviting  reception  foyer  greets  incoming  guests.  Comfortable 
lounges  and  choirs  handle  brief  waiting  periods;  oversize  cloakrooms  ore  at 
right  rear;  telephone  booths  and  o  reception  desk  are  also  provided. 

Below:  indirect  illumination  of  the  ouditorium  is  one  of  its  important  assets; 
full  ceiling  lights  greet  the  assembling  group,  dim  for  dromotic  emphosis  when 
meetings  begin,  "Stage"  is  set  for  a  panel  discussion  with  flanking  chalk- 
boards  easily    available,    beneath    the    two    speaker    grills    adjoining    screen. 


A   BUSINESS  SCREEN 
"MARKET   BUILDERS"   PROJECT 

THE  ExillHITOKj.  Au\I^OK^ 
CoL^ClL.  iiatiunal  organiza- 
tion of  the  men  and  women 
«lio  direct  trade  show  and  meetini; 
arlivities  for  large  L  .S.  companies 
and  of  the  executi\'es  who  design 
and  build  coinention  and  trade 
>how  exhibits,  held  their  7th  An- 
nual Trade  Show  Clinic  and  "Show 
of  Shows'"  at  Chicago's  Hotel  Mor- 


TelePrompTer's  Ted  Bolsumeau  de- 
scribes   modern    meeting    equipment. 

rison  on  Juh  ID.  11  and  12.  Feature 
of  the  Wednesday.  July  11.  pro- 
gram was  a  special  demonstration 
of  the  latest  audio-visual  tcehniques 
and  equipment,  arranged  by  O.  H. 
Coelln.  editor  and  [publisher  of 
Business  S(:REE^. 

In  a  swiftl) -paced  three  hour  pro- 


Chicago's  Mary  Dooling  tells  about 
talent  arrangements  at  show. 

gram,  thirteen   individual  presenta- 
tions   were    introduced    to    a    w eli- 


de  show    managers   and    designers   at   the    "Show    of    SSows"    hear    O.    H.    Coelln    introduce    audio-v!sual    experts. 


A-V  Terliiiiques  for  the  £\liiliihjr 

Experts  Show  Audio-Visual   Ideas  at  the  "Show  of  Shows" 


^^BlSJJ^  ^■■^^I 

posts    which    made   iheee    new    tools 
work  effectiveh . 

Among  the  unusual  products  ex- 
hibited were  a  combination  tape- 
>li(le  exhibit  created  especialK  for 
the  demonstration  by  Oaklon  Kngin- 
eeritig  and  the  Society  for  \  isual 
Education.  AutomalicalK  changing 
color  slides  and  accompanx  ing  re- 
corded sound  were  combined  in  a 
simple  setup  that  caused  consider- 
able connnent.  PortabI?  screens  of 
all  dimensions,  of  both  front  and 
rear-screen    types    were    shown    by 


Anthony  F'cn  of  Oakton  Engineer- 
ing and  Paul  Ko'nout  of  SVE  describe 
a  new  automatic  sight    sound  display. 

packed  auditorium.  These  ijicluded 
demonstrations  of  TelePrrimpTer 
ineeting  equipment:  of  the  latest  in 
10mm  sound  motion  picture  and 
sound  slidefilm  innovations:  auto- 
matic tape  controls,  opaque  meeting 
aids,  cabinet-type  and  transparent 
slide  apparatus  and  screens. 

Participating  in  the  program  were 
audio  and  visual  experts  from  such 
well-known  firms  as  Ampro.  Bell  & 
Howell.  Commercial  Picture  Equip- 
ment Co..  the  DuKane  Corporation. 
Genarco.  Inc..  the  Harwald  Com- 
pany. Oakton  Engineering  Corpora- 


Here's  the  audio-visual  convention 
display  idea  created  especially  for 
the  "Show  of  Shows"  demon:tration 

lion,  Society  for  Visual  Educatioii. 
Inc.,  Talent,  Incorporated.  Tele- 
PrompTer  Corporation,  and  the  Ra- 
diant Manufacturing  Corporation. 

An  introduet<ny  address  on  the 
recent  engineering  and  design  de- 
\elopnients  affecting  the  exhibit  ami 
meeting  planner  was  delixered  b\ 
Mr.  Coelln.  Calling  attenlicjn  to  the 
wider  screens,  stereophonic  sound. 
and  automatic  techniques  now  a\  ail- 
able  to  enrich  audience  presenta- 
tions, he  reminded  EAC  guests  that 
creative  imagination  and  sound 
planning  were  still  the  basic  guide- 


Howard  Turner,  DuKane's  audio- 
visual representative  on  the  EAC 
program,  sets  up  a  sound   slidefilm. 

Commercial  Picture  Equipment  and 
Radiant  Manufacturing  Corp. 

\early  300  members  of  the  Ex- 
hibitors Advisory  Council  were  in- 
terested spectators  at  the  special 
demonstration  program.  B!' 


Charles  Musser  (below)  of  Bell  &  Howell's  in- 
dustrial  sales  dept.,  showed   lotest  equipment. 


Oakton     Engineering's     "Robotape"     was     ex- 
plained by  Anthony  Flan  and  Barrett  King. 


Technical    Service'   continuous   film   projection 
was  demonstrated  at  EAC  "Show  of  Shows." 


Beyond  the  Bering  Strait  is  Big  Diomede  Island  where  the  Iron  Curtain  begins. 

The  Great  Land:  a  Saqa  of  Alaska 

Scenic  Wonders  and  Economic  Potentials  of  "49th  State" 
Shown  in  Authentic  New  Film  of  North  American  Van  Lines 


Ul'  \\  IIKKK  \\  KATHER  BEGINS,  up 
\\iiere  lonely  forests  and  stark 
mountains  stand  aloof,  where 
a  long  bedding  of  seasonless  tundra 
and  snow  cover  a  mystery  of  wealth, 
is  a  land  which  the  hardy  and  ad- 
venturous would  call  great:  Alaska. 
Until  fairly  recently.  .Alaska  has 
been  a  land  that  most  people  of  a 
settling  temperament  w  ould  call  "too 
far  away. 

The  distance  which  has  dissuaded 
possible  settlers  from  finding  a  new 
home  in  this  still  industrially  new 
land  has  been  decisively  shortened 
by  the  Alaska  Highway.  Making  this 
highway  something  of  longer-range 
importance  than  its  place  in  the 
tnilitar\  order  of  things,  was  the 
establishment  in  19.52  of  an  over- 
land service  by  North  American 
Van  Lines.  Inc..  of  Ft.  Wayne.  Indi- 
ana. What  this  service  means  in  the 
development  of  Alaska  is  the  under- 
lying theme  of  The  Great  Land,  a 
new  27-minute  color  motion  picture 
sponsored  h\  ISorth  American. 

Progress  Follows  the  Vans 
The  very  fact  that  North  Ameri- 
can's vans  were  rumbling  out  to 
meet  the  dog-sled  team  was  itself 
material  evidence  that  the  20th  Cen- 
tury was  moving  in  quantity  to  the 
land  which  popular  misconception 
elsewhere  continues  to  picture  as 
the  exclusive  province  of  Eskimos. 

Louis  Huber's  trusty  Austin  carried  the 
producer  and  his  cameros  over  20,- 
000  miles  filming  "The  Great  Land." 


hunters,  fishermen,  ill-fated  Gl's. 
and  a  few  incorporated  later-day 
Jack  Londons. 

Dog-sled  teams  there  still  are. 
Eskimos  and  wide  and  open  spaces. 
But.  as  The  Great  Land  illustrates, 
there  is  more  to  Alaska  than  Arctic 
reaches:  there  is  plenty  of  livable, 
fertile  land,  there  is  economic  op- 
portunity:  replacing  the  bean-can 
prospector  of  old  are  heavy-invest- 
nient  mining  industries,  wood-pulp 
manufacturing  enterprises:  there  is 
a  fishing  industry:  there  is  a  devel- 
opment of  hydroelectric  power.  The 
occasional  hunter  or  fisherman  has 
nmltiplied  into  '"tourists."  Of  greater 
significance,  the  industrial  and 
agricultural  regions  are  being  popu- 
lated by  people  who  are  coming  to 
stay — to  build  homes  and  schools. 
I  rbanization  is  increasing:  depend- 
able transportation  is  bringing  the 
Eskimo  many  new    neighbors. 

A  Veteran  of  Alaskan  Trails 

To  film  a  comprehensive,  accu- 
rate picture  of  Alaska  today — both 
primitive  and  progressive  —  North 
American  Van  Lines  chose  Louis 
R.  Huber  of  Seattle,  who  began  a 
first-hand  study  of  Alaska  in  1931 
when  he  wiirked  on  U.  S.  Coast  8, 
Geodetic  Survey  ships  engaged  in 
charting  Alaskan  coastline.  Since 
1945.  Huber  has  covered  the  north- 
land  as  a  correspondent  for  the 
Christian  Science  Monitor.  In  re- 
cent years,  he  has  turned  to  motion 
picture  production  as  "the  most  ef- 
fective means  of  describing  this 
liard-to-describe  area  to  the  rest  of 
the  vyorld." 

The  sponsor  told  Huber  to  pro- 
duce an  educational  film  about 
Maska  in  which  advertising  as  such 
would  have  no  place,  in  which  the 
company's  operations  would  appear 
as  part  of  the  documentary  history 
of  the  northward  movement  of  peo- 
ple. \  isnal  advertising  though  it  is. 


the  film's  image  of  a  big  North 
American  van  lugging  household 
goods  along  the  road  .50  miles  east 
of  Anchorage  also  is  a  good  chunk 
of  history. 

Not  a  little  history  is  reflected  in 
the  contrasting  modes  of  life.  W(jrk 
and  transpi>rtation  witnessed  in  The 
Great  Land  and  experienced  by 
Huber   in    its  production. 

Huber's  itinerary  while  shooting 
the  film  likewise  exemplifies  the 
lengths  to  which  an  enterprising 
sponsor  and  producer  will  go  to 
acquire  a  promotional  story  they 
realize  is  worth  telling. 

Frontier  of  the  Free  World 
With  his  scrijjt  ajiproNcd.  Huber 
flew  to  N()me.  Alaska,  whereupon  he 
began  his  location  sorties.  A  kev 
sequence  in  The  Great  Land  opens 
with  an  air  shot  over  the  Interna- 
tional Dateline,  just  south  of  the 
Diomede  Islands.  Huber   first  tried 


North  American  Von  Lines  carries  a 
load  over  the  Glenn  Highway,  about 
50  miles  east  of  Anchorage,  Alaska. 


Junction,  then  to  Haines  in  south- 
eastern Alaska.  Huber  planed  to 
Ketchikan  and  re<'orded  scenes  of 
pulp  mill  activity.  Further  U|i  the 
Highwa\.  Huber  spent  three  months 
in  central  and  interior  Alaska,  driv- 
ing, flying,  riding  the  Alaska  Rail- 
road, hiking.  Beating  it  back  tn 
.Seattle.    Huber    began    editing    his 


Eskimo  and  "friend"— a  freshly-killed  seal— in  a  scene  from  "The  Great  Land.' 


to  snare  this  one  from  a  chartered 
DC-3.  The  weather,  ok  on  leaving 
Nome,  was  deep-murk  over  the 
Islands.  Trying  again,  later,  in  a 
"bush"  plane.  Huber  was  rewarded 
with  an  extraordinary  photo-view 
of  a  walrus  herd  on  a  Bering  sea  ice- 
pack. 

Next,  the  cinematographer  lived 
with  Eskimos  for  a  month,  hunting 
with  them  in  walrus-skin-hulled 
"ooniiaks."  eating  their  food,  pick- 
ing up  a  bit  of  their  language.  Here 
was  documented  the  ageless,  primi- 
tive Alaska.  In  the  summer  of  1955. 
as  the  weather  improved,  Huber 
began  gathering  the  larger,  progres- 
sive story  of  The  Great  Land.  Pack- 
ing his  cameras,  a  tent,  sleeping 
bag.  food  and  tools  into  a  remod- 
eled British  .Austin.  Huber  drove  to 
Alaska,  slopping  at  Edmonton,  Al- 
berta, to  lens  North  American  oper- 
ations in  that  booming  (Canadian 
junction  on  the  road  to  Alaska. 

(iunning  his  small  film  \an  along 
the     Alaska     Highway     to     Haines 


highway-length  Kodachrome  foot- 
age. In  January,  he  was  on  the 
Alaskan  road  again,  building  a  fire 
under  his  "'winterized  '  .Austin,  to 
best  the  50-degree-below  tempera- 
ture. 

Winter  Doesn't  Faze  Alaskans 
This  adverse  outdoor  exercise  was 
not  an  extravagant  method  of  get- 
ting some  cold  weather  shots.  Huber 
knew,  and  a  main  point  of  the  pic- 
ture is.  that  Alaskans  don't  let  the 
winter  stop  them.  On  this  trek,  the 
camera  was  able  to  prove  that  Alas- 
kans do  beat  the  winter:  Carnivals 
at  three  .\laskan  cities,  skiing,  dog 
races,  a  baseball  game  on  snow- 
shoes.  Eskimo  dances,  winter  pa- 
rades— these  depict  people  facing 
the  frigid  time  with  warm  smiles. 

The  producer's  winter  trip  cov- 
ered nine  weeks.  By  April  of  this 
\car.  the  final  editing  began:  the 
first  interlock  .screening  of  work- 
print   against  soundtrack   occurred 
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BUSINESS      SCREEN      MAGAZINE 


Drama  and  Color  Give  Local  Utilities  Help  in 


Prciiintiiuj  the  "Hame  ElEctrical" 

"Meet  Mrs.  Swenson"— a  New  Color  Motion  Picture  Is  Playing 
Key  Role  in  Utilities  "Live  Better,  Electrically"  Campaign 


T?LECTRic  utilities  throughout  the 
-L^  country  currently  are  showing 
to  women's  clubs  and  other  civic 
groups  a  2(i-niinute  color  motion 
pirture  called  Meel  Mrs.  Suenson. 
as  part  of  their  "Live  Better  .  .  . 
Electrically""  residential  load 
liuilding  promotion  campaign. 

"Live  Better  .  .  .  Electrically"  is  a 
nalion-wide  series  of  local  promo- 
tion programs  conducted  by  the 
nations  electric  utilities.  Supported 
\n  the  entire  electrical  industry  the 
prograni — through  strong  national 
and  local  adxertising  and  promotion 
activities — points  out  to  the  con- 
sumer the  great  manv  benefits  to  be 
deri\ed  from  the  use  of  electricitv. 
and  the  comfort  and  extra  leisure 
time  that  is  to  be  gained  by  the  use 
of  more  electrical  appliances  in  the 
home. 

Produced  by  John  Sutherland 
The    Meel   Mrs.    Suenson    movie, 
produced  by  John  Sutherland  Pro- 
ductions.   Inc..    tells    about    the   ex- 
periences    of     the     Forrest     family 
when  the  husband.  Milt,  was  trans- 
ferred   b)    his   company   to    a    new 
town.  He  has  moved  there  ahead  of 
his  family,  to  buy   a  home  for  his 
wife  and  two  children.  The  film  then 
i  shows  what  happens  when  the  hus- 
I  band  buys  a  house  without  his  wife 

I  seeing  it. 

I        .  ~ 

I  Ipon  arrival,  the  Forrest  family 
I  walk  into  a  brand  new  ranch-house. 
I  which  has  a  'just  sold"'  sign  in 
I  front.  The  house  represents  the 
i  latest    in    modern    electrical    living. 

There  are  plenty  of  appliances. 
'  enough  electrical  wiring  to  handle 
I  the  present  load  as  well  as  the  added 
I  load   which    will   be   needed   as   the 

family  acquires  new  appliances. 
Of  course,  it  turns  out  to  be  the 


wrong  house.  Theirs  is  that  big  barn 
of  a  place  across  the  street.  The 
house  is  solid,  spacious,  its  architec- 
ture is  of  the  early  19()0-type  and 
so  is  its  wiring.  In  a  tremendous 
kitchen  is  a  refrigerator  of  "early 
electrical  living"  vintage.  Light  fix- 
tures are  old  and  ill-placed. 

Although  the  husband  is  all  ex- 
cited about  the  fact  that  he  now 
owns  a  gracious,  spacious  house  just 
like  the  one  he  lived  in  with  his 
grandmother,  his  wife  is  quite  de- 
pressed about  the  prospects  of  hav- 
ing to  work  like  grandma  did. 

Appliances  Grow  .  .  .  and  Grow  .  .  . 

But  the  family  moves  in  and 
makes  the  best  of  a  poor  suitation. 
The  Forrests  have  a  television  set; 
and  they  need  much  more  lighting 
so  portable  lamps  are  brought  in. 
They  also  ha\e  a  radio  and  a  few 
other  appliances  which  were  not  in 
existence  when  the  house  was  built 
and  wired.  Naturally,  there  is  a 
good  supply  of  candles  at  hand, 
ready  to  be  put  to  service  when  the 
fuses  blow  —  which  happens  w ith 
great  frequency. 

The  film  goes  on  to  narrate  how- 
Ellen  Forrest  realizes  that  the  situa- 
tion cannot  go  on  for  much  longer, 
what  she  and  Milt  do  to  bolster  the 
houses  electrical  capacity  and  how. 
step  by  step,  the  family  emerges 
from  "the  primitive  electrical  liv- 
ing period  to  the  ""modern  era  of 
better  electrical  living." 

Contributed  by  General  Electric 
Meet  Mrs.  Suenson  is  actually 
sponsored  by  General  Electric  Com- 
pany, although  GE  prefers  to  remain 
just  a  part  of  the  electric  industry 
team  and  has  seemed  to  permit  itself 
practically  no  credit  for  this  film 
project.  ^ 


Pre-modernization  set  in  the  new  picture  'Meet  Mrs.  Swenson." 


Textron  shareholders  view  company's  film   premiere  at  the  Waldorf. 

Textron  Meets  Its  Stiareliolders 

Company's  Diversified  Operations  Pictured  at  1956  Meetings 


r  I  ■'HE  Obligations  of  large  pub- 
-*-  licly-owned  companies  in  the 
fields  of  public,  stockholder,  em- 
ployee and  community  relations  are 
complex.  For  such  a  company  as 
the  Textron  Corp.  which  makes  a 
good  business  of  "eating-up""  likely 
looking  companies  in  its  drive  for 
wide  diversification  the  job  is  even 
more   complex. 

Textron,  this  year,  chose  a  mo- 
tion picture  as  the  best  means  of 
explaining  all  the  whys  and  where- 
fores behind  its  methods  of  opera- 
tions. The  companys  requirements 
were  specific:  show  everv  one  of 
the  dozen  or  so  Textron  divisions 
located  all  over  the  map  and  some 
of  the  operations  of  each,  their  key 
products,  their  potential  for  the  fu- 
ture; and  show  how"  the  Textron 
philosophy  of  planned  diversifica- 
tion operates,  including  an  actual 
Board  of  Directors'  meeting  at 
which  new  acquisitions  are  dis- 
cussed. The  specifications  said  to 
cover  all  these  points  in  a  half  hour 
or  so  and  keep  it  light,  easy  to  grasp 
and  even  entertaining,  if  possible. 

First  Shown  of  Waldorf  Meeting 

Completed  in  time  for  showing 
at  the  first  of  Textron"s  19.56  stock- 
holder meetings  at  the  Waldorf- 
.\storia  in  New  York  recently,  the 
23-minute  color  film.  The  Fruils  oj 
Diversification,  is  being  offered  as 
one  of  the  primary  information  pre- 
sentations of  its  program  of  planned 
diversification,  or.  picking  off  the 
good  apples  before  they  fall  in  some- 
one elses  yard.  Through  the  combi- 
nation of  live  photography  and  ani- 
mation the  physical  facilities  and 
products  of  each  division  are  shown. 


and  facts,  figures  and  plans  which 
might  be  tedious  in  other  forms  are 
dramatized  and  made  recognizable 
through  animation. 

Though  diverse.  Textron  is  no 
corporate  catch-all.  and  the  filmed 
Board  of  Directors  meeting  shows 
how  considerate  plans  for  acquisi- 
tion of  new  companies  are  formu- 
lated. 

Some  of  the  wide  range  of  prod- 
ucts produced  by  Textron  divisions 
and  shown  in  the  film  are:  televis- 
ion aerials,  textiles,  polyethylene 
bags  and  sheets.  Isomode  vibration 
eliminating  pads,  cold-flow  metal 
parts,  plastic  brooms,  chain  saws 
and  carryable  generators,  plywood, 
batting,  padding,  upholstery  filling, 
saddle  girths,  a  revolutionary  new 
foam  plastic,  centrifugal  pumps, 
radar  equipment,  radar  chaff  dis- 
pensers, guided  missiles  and  mag- 
netic controls. 

Animation  Simplifies  the  Problem 
The  problem  of  presenting  a 
"guided  tour"'  of  Textron"s  plants 
and  their  products,  as  well  as  neces- 
sary information  about  them,  was 
met  by  using  animated  characters. 
Three  birds:  an  eagle,  a  robin,  and 
a  bluejay;  other  characters,  a  dia- 
pered Phi  Beta  child-prodigy,  a 
'■genius, '  and  a  "graybeard. "  dem- 
onstrate how  a  company  is  analyzed 
for  possible  acquisition.  Many  facts 
are  presented  and  explained  in 
graphic  fashion,  and  many  ques- 
tions are  anticipated  and  answered 
in    the   film. 

After  stockholder  showings,  Tex- 
tron plans  to  show  the  film  to  secur- 
ity analysts,  to  employee  groups, 
and  to  plant  communities  through- 
out the  countrv.  &■ 
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A-V  dealers  from  all  over  the  U.S.  and  Canada  attended  the  several  general  sessions  held  during  NAVA's  convention. 

ZIZI  Attend  lltti  iVAVA  Convention 

National  Audio-Visuol  Dealer  Association  and  Seven  Consumer  Organizations 
Hold  Concurrent  Meetings  and  Attend  Lcrgest  Trade  Show  in  July  at  Chicogo 


THE    Eleventh    Anm  ai.    cum- 
vention  of  the  National  Audio- 
\  iiiual    Association,    held    July 
19-2.5  at  Chicago's  Hotel  Sherman, 
hriiiinhl  2.227  dealers,  di.stributors. 


Retiring  president  Alan  B.  Twymon 
receives  service  plaque  from  NAVA's 
president-elect,  Ainslie  R.  Dovis,  at 
convention  ceremony. 


exhibitors  and  a  broad  cross-section 
of  consumers  to  its  160  Trade  Show 
exhibits  and  numerous  meetings. 
Meeting  concurrently  with  NA\  A 
«ere seven  associatediiational  audio- 
visual groups. 

Ainslie  R.  Davis  of  D?nver  «as 
elected  president  of  NAV.A.  succeed- 
ing Alan  B.  r«\man  of  Da\to!i. 
Ohio.  W  illiam  «■.'  Birchfield.  Mont- 
gomery. Ala.,  and  P.  H.  Jaffarian. 
Seattle,  are  the  new  vice-presidents: 
\\  .  (',.  Kirtle)  of  Louisville  is  secre- 
tar\  ;  and  Ra\  Swank  of  St.  Louis 
\\a5  elected  treasurer. 

Lew  Vath  of  Sharps,  ille.  Pa.,  and 
H.  A.  Fisher  of  Orlando.  Fla..  were 
named  directors-al-large.  Regional 
directors  for  the  new  term  are 
Robert  Abranis.  Philadelphia  I  Mid- 
dle Atlantic  region  i  :  Larrv  Skeese. 


NAVA's  executive  vice-president, 
Don  Wiite,  addresses  conventicn, 

Mansfield.  Ohio  i  Midwestern  re- 
gion I  :  M.  G.  Gregory.  Lubbock, 
Texc's  I  Southwestern  region  I  and 
Bernard     Teisier.     Trois     Rivieres. 


Ouebec    ((^anailian    regional    dirt-f 
Ion. 

The  National  \ii<lio-\  isual  Trad. 
>fiow.  one  of  the  worlds  most  i\ 
linsi\e  displavs  of  specialized  audi., 
and  visual  eijuipment.  processes  arnl 
techniques  for  industry.  edu<alioni;l 
i.'ligious  and  scientific  apj>licatii>i 
providi'd  a  rich  show-window  of  th. 
riiulti-inillion  dollar  nianufacturinL 
and  film  production  industry  i 
rejjresented.  Vi  ide-screen  lenses  an. 
screens:  brilliant  new  light  sourc- 
for  projection:  a  fast  new  positi\. 
film  for  the  production  of  slid. - 
wilhin     two     minutes:      new      wear 


President-elect     of     NAVA     for 
1956-57  term  is  Ainslie  R.  Davis. 

resistant  bases  for  film  and  ma.j- 
netic  tape:  and  new  application- 
of  the  transistor,  making  possiblt- 
smaller,  more  rugged  and  lighter 
sound  amplifiers  were  some  of  the 
display  and  meeting  forecast  fea- 
tures of  the  convention. 

Resolutions  were  adopted  pledg 
ing  NA\A"s  support  and  full  co 
operation  to  the  efforts  of  the  newK- 
formed  \-\  Commission  for  Publii 
Information,  th?  Council  of  A-\ 
Organization  Presidents,  and  the 
School  Facilities  Council.  The  as- 
sociation also  commended  its  exei-u- 
tive  vice-president.  Don  ^  bite,  for 
his  part  in  helping  bring  about  lb. 
establishment   of  these  grimps.     U 


NAVA  executive  officers  meet  the  press:  (I  to  r)  Alan  B.  Tv/yman,  past 
president;  Roy  Swank,  treasurer;  Ainslie  R.  Davis,  president-elect;  W,  G.  Kirtley 
secretary;  and  F.  H.  JafFarian  and  William  W.  Birchfield,  newly-elected  vice 
presidents   of   the    National    Audio    Visual    Association,    at    Chicago    meeting 


Past  presidents  were  honored  during  the  convention.  (I  to  r)  (front  row)  Jack 
Carter,  D.  T.  Davis,  Jasper  Ewing  and  Hazel  Calhoun.  Second  row  (I  to  r)  ore 
William  F.  Kruse;  Ken  Lilley,  Bernard  Cousino.  Back  row  (I  to  r)  Jack  Lewis,  Car- 
roll Hodden,  Merriman  Holtz,  Alan  Twymon,  J.  M.  Stockhouse. 


I  Industrial  Audio-Visual  Association  members  gali'ered  for  a  regional 
luncheon  and  a  brief  meeting  during  NAVA.  Adrian  Ter  Louw  of  Eastman  Kodak 
was  an   honored  guest  as  were  John   Flory  and  Tom   Hope  of  thct  company. 

I  William  Cox,   lAVA   president,  was   host  at  the   informal   convention   occasion. 


Users  of  Audio-Visuals  Meet 
During    Convention    Week 

SEVE.\  Orc.\nizations  represent- 
ing a  wide  cross-section  of 
audio-visual  interests  as  consumers 
held  gatherings  during  the  National 
Audio-\isual  Convention  week. 
These  included  the  Educational  Film 
Library  .Association  I  annual  tnect- 
ingl  :  the  .Association  of  Chief  State 
A-\  Cificers.  the  Industrial  .Audio- 
Visual  Association,  the  Religious 
Audio-\  isual  Conference,  the  .A-\ 
Conference  of  Medical  and  .Allied 
Sciences,  an  Industrial  Training  Di- 
rectors" W  orkshop  and  an  Agricul- 
tural  A-V  \^'orkshop. 

Dr.  Garland  Bagle\  of  Atlanta. 
Ga..  was  named  president  of  the  As- 
sociation of  Chief  .State  School  ()f- 


NAVA'S  Chicogo  convention  was  thoroughly 
audio-visualized  and  Wilson  Gill  (pictured 
above)  of  Washington,  D.  C,  wos  the  pro- 
iection  supervisor  who  helped  assure  the  pro- 
fessional  quality   of  the    many   film    showings. 


ficers  during  that  organization's 
meeting:  Russell  Moseh.  .Madison. 
Wis.,  and  Russell  Steen.  Helena. 
Montana,  were  new  members  of  the 
Association  executive  board,  elected 


Medical  oudio-visual  group  officers  pictured 
above  ore  (I.  to  r.)  Daryl  Miller,  Americon 
Medical  Assn.;  Helaine  S.  Levin,  American 
Dental  Assn.;  and  Edwin  Foster,  Medicol 
Audio-Visual   Institute. 

during  the  Chicago  a-v  convention. 

The  Audio-Visual  Conference  for 
Medical  and  Allied  Sciences  held  its 
third  annual  meeting  in  Chicago 
and  elected  Edwin  J.  Foster.  Medi- 
cal Audio  Visual  Institute  as  its  new- 
chairman.  Helaine  S.  Levin.  .Ameri- 
can Dental  Assn..  is  the  vice-chair- 
man and  Daryl  Miller.  American 
Medical  Assn..  is  new  secretar\- 
treasurer. 

The  medical  group  exchanged  in- 
formation on  their  respective  pro- 
grams as  its  main  program  objec- 
tive. This  indicated  how  extensiveh 
closed  circuit  television  is  being 
used  for  medical,  dental,  veterinary 
medical  and  health  education:  how 
rapidK  film  libraries  are  being  de- 
\eloped  and  how  much  higher 
standards  for  film  selection  have  be- 
come. The  need  for  more  uniform 
criteria  and  film  preview  forms 
was  initially  discussed.  Eight  inter- 
national groups  take  part  in  this 
professional  organization  of  medi- 
cal and  allied  science  leaders.         H' 


Educational  Film  Library  Association  ofTicers  pictured  during  their  Chicago 
convention  included  Emily  Jones,  executive  secretory;  Garrett  P.  Weathers, 
Erwin  C.  Weike,  Wanda  Daniel,  and  Elliott  Kore.  EFLA  held  three  days  of 
formal  programs,  including  special  film  preview  sessions. 

Educational  Film  Groups  Also  Hold  Annual  Conventions 

standing     feature     of     the     r\ening 


EULC.^TIONAL  Fll..\l  library  lead- 
ers and  heads  of  \arious  city- 
county  and  regional  audio-visual 
deparlmenis  in  the  iialion  s  schools 
took  pari  in  the  an- 
nual meeting  of  th  ■ 
Educational  Film  Li- 
lirary  Association  . 
held  as  part  of  Na- 
tional Audio-Visual 
convention  week  on 
JulylQ.  20  and  21  in 
the  Hotel  Sherman. 
Emily  Jones.  EFLA 
secretary,  was  in 
charge  of  general  ar 
rangements. 

TheEFL.A  program 
centered  around  prog- 
ress reports  on  film 
library  operations 
among  its  member- 
ship with  special 
emphasis  on  curriculum  develop- 
ments and  financing.  Numerous 
showings  of  selected  films  for  evalu- 
ation   and   discussion    were   an    oal- 

Audio-visi:al  leaders  gather  in  Chicago  as 
(I  to  rl  Seerley  Reid,  Garland  C.  Bagley, 
G.  E.  Watson  and  Russell  Mosley  hear  from 
Floyde  E.  Brooker,  DAVI's  executive  secretary 
and   editor  of   "Instructionol   Moteriols." 


Ed  J  atonal  fi  m  progress  was  o 
television  program  feature  as  Don 
McNeil  of  the  "Brealcfast  Club" 
show  intsrviewed  L.  C.  Larson, 
ejucotional      ajdio-visuol      leader. 


essions. 

The  work  of  ihc  A-V  Commission 
in  Public  Information  uas  reviewed 
b\  Don  Williams  of 
S\  racuse  I  ni\ersity 
who  is  taking  an  ac- 
tive role  in  that  ac- 
tivity. Sectional  meet- 
ings on  problems  of 
special  interests  to 
various  EFLA  mem- 
bers were  another 
feature  of  ibe  three- 
day  program. 

■'Parents  interested 
in  belter  education 
for  their  children 
must  realize  that 
audio-visual  methods 
and  materials  will  en- 
able teachers  (o  pro- 
vide just  that."  G.  E. 
\^'atson.  State  Superintendent  of 
Public  Inslruclion  for  Vl  isconsin 
l(.ld  the  National  Audio-\  isual  Con- 
vention during  the  week.  9' 

Educational  film  production  was  also  well 
represented;  (I  to  r)  were  Godfrey  Elliot, 
president  of  Young  America  Films;  Cart 
Noter,  head  of  Wolt  Disney's  Nontheatricol 
division    and    Al    Rosenberg    of    McGraw-Hill. 
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Sen<«itionnl  New 


Movie-Mite 


The  lightesl 
16mm  sound  projector 
(only  29  lbs.)  and  now  cosiest 
on  film  (features  new  automatic  safety  switch).  Light- 
weight, compact,  eosy  to  threod,  Movie-Mite  is  ideal 
for  every    use.  Write   for  folder.   Only    S298.50. 


The  New 

ADMATIC 

A  smart  modern  cabinet-type  dis- 
play unit  that  projects  30  slides 
(double-frome)  in  brilliant  color, 
changing  every  6  seconds  for 
store,  convention  or  window  dis- 
ploy.  New,  brjghfer  screen. 

—  and  the  New 
MOVIEMATIC 

16mm  continuous  movies  in  trou- 
ble-free cabinet  unit  as  shown. 


Inspect-O-Fi  Im 
automatically  de- 
tects torn  sprocket 
holes,  punches, 
broken  film,  other 
defects  that  cause 
poor  showings. 
Counts  splices  ond 
cleans  film.  Now 
assure  perfect  film 
showi  ngs  every 
time.  Write  for  de- 
scriptive book. 


Inspect-O 


35mm.  Perfect  for  use  with 


SPLICE-O-FILM 

A  professionol  unit  for 
making  strong,  low-visi- 
bility splices  quickly  ond 
easily.  Features  an  auto- 
matic, pre-set  scroper  thol 
removes  emulsion  to  the 
precise  depth  every  time. 
Precision-made,  easy  to 
maintoin.  Models  for  neg- 
olive  or  positive  use,  com- 
bination 8mm-16mm  or 
the  Horwold   Inspect-O-Film. 


PROT?CT-0-FILM  PREVENTS  SCRATCHES 

Works  four  ways  to  increase  film  life, 
improve  projection  quality.  Cleans  com- 
oletely,  reduces  wear,  prevents  dirt  and 
dust  collection,  strengthens  film  base. 
Try  this  amazing  film  conditioner  your- 
self. Pint,  just  $1.75. 


For  full  informalion,  theelc   the  iiefr 
tsar  out  this  ad  and  send  witti  youi 


m're   interested   in, 
ne   ond   address   to 


"HARWALD" 

1216      CHICAGO      AVENUE 
EVANSTON,        ILLINOIS 


Freih  Approach  lo  Audience  Research— 

Ford  Pre-Tests  TV  Commercials 
at  Exhibit  Center  in  Manhattan 

Cm  NTi.Kss  TiioLSANDs  i)f  television  vipHers 
who  have  longed  for  the  opportunity  to 
"tell  off'  TV  eoniinercial  sales  pitches  are 
having  the  opportunity  during  these  summer 
monttis  when  people  generally  are  inclined  to 
express  themselves  more  freely  and  in  no  uncer- 
tain terms. 

A  new.  unique  method  to  test  television  com- 
mercials has  been  set  up  by  the  Ford  Motor 
tlompanv  as  part  of  a  special  automotive  research 
(lata  exhibit  in  Grand  Central  Station,  New  York. 

Called  "Consumer  Research  Listening  Post." 
the  exhibit  employs  entirely  new  testing  ideas 
and  is  open  to  the  public  daily  during  JuK  and 
August. 

The  television  commercial  testing  machine 
was  designed  and  built  by  the  Kenvon  &  Eck- 
hardl  advertising  firm  to  provide  an  economical 
and  quick  way  to  pre-test  TV  commercials  before 
they  are  released  to  the  public.  This  enables  an 
advertiser  to  make  revisions  which  will  result 
in  "better  audience  acceptance." 

The  heart  of  the  unit  is  a  continuous  record- 
ing mechanism  which  registers  the  viewers"  reac- 
tions and  enables  the  producer  to  evaluate  accu- 
rately the  effectiveness  of  the  commercial. 

Shaped  like  a  large  coffee  vending  machine, 
the  machine  has  a  rear-view  projector  which 
throws  a  filmed  commercial  on  to  an  eye-level 
screen.  The  viewer  records  his  reactions  to  the 
commercial  at  the  moment  he  sees  and  hears  it 
by  means  of  a  lever  which  he  can  continuallv 
adjust.  If  he  likes  what  he  sees  and  hears,  he 
moves  the  lever  to  the  right;  if  he  dislikes  the 
material,  he  moves  the  lever  to  the  left.  The  more 
intense  his  reaction,  the  further  he  moves  the 
lever.  The  reactions  are  recorded  on  a  tape  which 
is  then  analvzed.  9" 


GETTING  VIEWER'S  REACTIONS 


Above:  Laura  kiordon  "talks  back"  to 
television  commercial  on  unique  new 
TV  testing  projector  at  Grand  Central. 


New  Christopher  Film  on  Voting 

-K  The  (Christophers,  who  encourage  individual 
initiative  in  such  vital  fields  as  government,  edu- 
cation, literature,  entertainment  and  labor  rela- 
tions, have  a  library  of  some  14  half-hour  films 
now  widely  available  through   film  libraries. 

Just  released  and  most  timelv  is  knock  On 
Every  Door,  half-hour  16mm  sound  film,  intro- 
duced bv  Bing  Crosby.  This  new  picture,  with 
a  well-known  professional  cast,  shows  what  an 
average  citizen  can  do  once  he  realizes  the  im- 
portant role  he  can  play  in  protecting  his  God- 
given  freedom.  The  obligation  of  each  citizen  In 
participate  in  strengthening  our  political  func- 
tions is  outlined  in  detail  through  plausible  and 
natural  incidents  in  a  dramatic  story. 

Because  of  the  timeliness  of  Knock  On  Eier\ 
Door,  the  Christophers  are  making  prints  avail- 
able to  anyone  for  onh  S.'^O.OO  each,  actual  cost 
of  processing  and  handling.  \^  rile  or  wire  The 
Christophers.  18  East  48th  Street.  New  York  17. 


Below:  on  electrically-operated  "group  response  analyser"  at  the  Ford  Motor  Compony's  "Consumer 
Research  Listening  Post"  exhibit  in  Manhattan  measures  audience  reactions  to  automobile  styling  fea- 
tures.  This  Grond   Central   Station   exhibit  continues  through   the   month   of  August;   is   drawing   crowds. 
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BUSINESS      SCREEN      MAGAZINE 


Effective  Use  of  a  Valuable  Data  Source  is  Squibb's  Message  on  — 

Direct  Mail  and  the  Detail  Man 


A  Sound  Slidefilm  "Rx 


D.M.C."  Shows  Professional  Field  Men  Value  of  the  Medium 


Today's  Pharmaceutical  Armory  offers  the 
doctor  a  wide  choice  of  competing  weapons 
against  most  of  the  diseases  he  meets  in 
his  daily  practice.  To  maintain  its  fair  share  of 
the  market,  an  ethical  drug  company  must  match 
the  high  i|ualit\  of  its  products  with  an  equally 
high-calibre  sales  promotion  effort. 

Like  its  competitors,  the  Squibb  International 
Division  of  the  Olin  Mathieson  Chemical  Corpo- 
ration has  a  number  of  w  ell  established  channels 
for  reaching  the  physician's  prescription  pads. 
The  most  important  of  these  is  the  Detail  Man 
.  .  .  the  Squibb  professional  representative  who 
calls  on  doctors  personally  to  "detail"  them  on 
the  merits  of  Squibb  products. 

An  Exacting  and  Highly  Technical  Job 
The  Detail  Man's  job  is  as  demanding  as  any 
in  the  selling  field.  He  must  make  a  forceful  and 
convincing  presentation  on  a  high  technical  level 
to  a  customer  who  is  usually  busy  and  distracted 
by  thoughts  of  a  waiting  room  full  of  patients. 
He  cannot  sell  his  products  directly  .  .  .  only  the 
idea  of  prescribing  them.  Whatever  claims  he 
makes  must  be  scrupulously  accurate  since  thev 
may  quite  literally  be  a  matter  of  life  or  death. 
At  the  same  time,  a  small  army  of  competitors  is 
pursuing  the  same  objective.  In  short,  the  Detail 
Man  needs  all  the  help  his  company  can  give 
him. 

Squibb,  naturally,  spares  no  effort  to  back  up 
its  Detail  Men  with  a  consistent  promotional  cam- 
paign ...  a  major  part  of  which  consists  of 
direct  mail  advertising.  Squibb  direct  mail  rep- 
I  resents  a  considerable  investment  in  money  and 
creative  energy.  With  its  attractive,  impressive 
|copy  and  layout  .  .  .  and  the  variety  and  time- 
jliness  of  its  subject  matter  ...  it  provides  the 
iDetail  Man  with  a  powerful  selling  tool. 

Some  Dubious  Views  About  Direct  Mail 
Yet.  paradoxically,  many  Detail  Men  viewed 
iSquibb's  direct  mail  with  a  less  than  wholly 
:favorable  eye.  Some  believed  it  travelled  non- 
|Stop  from  the  doctor's  mailbox  to  his  wastebas- 
jket.  Others  thought  the  company  should  spend 
|less  on  direct  mail  and  more  on  samples.  Few 
were  exploiting  its  full  potential  in  their  daily 
work. 

I  As  a  result,  Squibb  International  Detail  Men 
|are  today  being  sold  on  the  merits  of  direct  mail 
'with  the  help  of  a  filmed  training  program  devel- 
oped and  produced  by  Henry  Strauss  and  Co.. 
inc.  Heart  of  the  program  is  a  color  sound  slide- 
film.  Rx  .  .  .  D.M.C.,  which  was  recorded  in 
[English.  Spanish,  and  Portuguese  for  use  in  over- 
iseas  markets. 


Meets  Objections  and  Shows  Application 
j  Rx  .  .  .  D.M.C.  (for  Direct  Mail  Campaign) 
makes  a  double-barreled  attack  on  the  Detail 
Man's  reluctance  to  accept  and  personally  use 
this  potent  promotional  aid.  Its  opening  sections, 
which  are  motivational,  bring  out  frankly  the 
iDetail  Men's  own  expressed  objections  to  direct 


mail.  Each  of  these  negative  ideas  is  explored 
and  answered  by  factual  evidence  showing  that 
direct  mail  is.  in  effect,  a  prescription  for  the 
Detailers  selling  headaches. 

The  film  stresses  direct  mail's  value  to  doctors 
as  a  sort  of  correspondence  course  on  today  s 
flood  of  new  drugs  and  new  techniques.  It  points 
out  how  direct  mail  works  much  like  the  Detailer 


Visual   help   for   detail    men   and    doctors   is   the 

aim    of   Squibb    International's   "Rx    .    .    .    D.M.C." 

himself  .  .  .  with  an  institutional  as  well  as  a 
direct  selling  appeal  .  .  .  how"  it  saves  time  by 
"pre-selling"  .  .  .  how  it  acts  as  a  constant  prod- 
uct reminder  .  .  .  how  it  strengthens  the  Detail- 
er s  own  presentation  w ith  solid  clinical  evidence. 

Rx  .  .  .  D.C.M.  goes  on  to  explain  the  reasons 
for  the  quantity  and  variety  of  Squibb's  mailing 
pieces:  and  shows  the  careful,  imaginative  plan- 
ning that  goes  into  their  design  and  production. 

The  second  half  of  Rx  .  .  .  D.M.C.  is  devoted 
to  suggesting  concrete  ways  the  Detail  Man  can 
use  direct  mail  in  his  doctor  contacts.  It  high- 
lights some  of  the  "how-to's"  of  putting  direct 
mail  to  work  for  gaining  entree  to  the  doctor's 
office,  winning  his  confidence,  making  him  pre- 
scribe Squibb  products,  and  building  a  favorable 
personal  relationship  between  doctor  and  Squibb 
representative. 

Part  of  An  Integrated  Training  Package 
The  Strauss  organization  has  supplemented 
Rx  .  .  .  D.M.C.  with  additional  material  that  will 
help  Squibb  sales  managers  use  it  with  more 
effectiveness.  A  Conference  Leader's  Guide  out- 
lines the  purposes  of  the  film,  suggests  techniques 
for  getting  the  most  out  of  it.  and  provides  ques- 
tions that  will  draw  trainees  into  thought-provok- 
ing discussions.  Included  also  is  a  set  of  role- 
playing  situations,  exploring  typical  doctor  con- 
tacts —  in  which  direct  mail  could  be  used  to 
advantage.  Trainees  act  out  these  situations 
before  groups  of  their  fellow  Detail  Men  to  stim- 
ulate further  discussion  of  the  right  and  wrong 
way  to  use  direct  mail. 

Through  the  coordinated  motivational  and 
training  approach  the  film  and  collateral  material 
provide,  Squibb  hopes  to  help  its  Detail  Men 
develop  increased  respect  for  the  value  of  direct 
mail  and  greater  skill  in   using   it.  g' 


NEWS -VIEWS 

Above:  The  Magnasync  ^lanufacturing  Co. 

is  conducting  a  "Sound  Safari"  as  its  sales  man- 
ager Howard  V.  Auchstetter  (center  above! 
begins  a  two-month  nationwide  tour,  showing 
the  company's  latest  tape  equipment.  Also  shown 
above  with  one  of  the  air-conditioned  station 
wagons  used  on  tour  are  Bob  Dickinson,  traffic 
manasTPr    (left)    and   president   D.   ,1.   \^'hite. 


-^leet  Bert  Bell  (<t'nler.  above):  commis- 
sioner of  the  National  football  League,  as  he 
receives  personal  print  of  Miller  Brewing  Com- 
pany's new  I6mm  color  film  Sporl  Highlights  of 
1955.  Five  sports  are  featured,  including  1955 
Pro  Championship  football  game.  Making  pre- 
sentation in  Mr.  Bell's  office  are  Robert  Conrad 
I  left  I  who  heads  Milwaukee  brewery's  Sports 
Promotion  Department,  and  Edgar  R.  Fons. 


Textron  Premieres  a  New  Film  (see  page  43 
for  story  I  and  one  of  the  interesting  sidelights, 
pictured  above,  was  this  formal  presentation  of 
the  first  print  of  Fruits  of  Diversification  to  Mr. 
Royal  Little,  Textron's  Chairman  of  the  Board. 
Doing  the  honors  ( at  left )  is  Textron's  vice- 
president.  Herman  E.  Goodman,  and  (center! 
the  film's  producer,  Victor  Kavfetz.  5' 
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Above;  M.  I.  Smith  (seated)  shows 
Lee  W.  Cochran  a  22mm  motion 
picture  which  was  used  on  the  Edison 
Kinetoscope  Projector  recently  pre- 
sented   the    DAVI    Archives   at    Iowa. 

Edison  Projector  Presented  to 
University  of  Iowa  Archives 

"iKOne  (if  fiiiiuioms  niecliaiiical 
gruji(l|)ii|j:^.  a  22mm  combination 
motion  [jictLire  projector  and  stere- 
oplicoM  manufactured  by  Thomas 
F.dison.  was  presented  June  25  to 
Lee  Vi .  Cochran,  director  of  the 
Bureau  of  Audio-Visual  Instruction 
at  the  State  Liiiversit\  of  Iowa,  to 
become  part  of  the  Department  of 
Audio-Visual  Instruction  archives 
of  the  National  Education  Associa- 
tion. 

Still  in  working  order,  the  44- 
\  ear-old  machine  was  given  bv  .\I.  1. 
Smith.  super\'isor  of  Audio-Visual 
Projected  Aids  of  Duluth.  Minne- 
sota Public  Schools,  with  the  co- 
operation of  Sam  G.  Rose,  presi- 
dent of  the  Victor  .\nimatograph 
Corporation.   Davenport.  Iowa. 

The  early  machine  was  discovered 
when  Smith  attempted  to  obtain 
parts  for  another  of  the  same  model 
at  the  Edison  Laboratory  Vluseum. 
East  Orange.  New  Jersey.  The  Edi- 
son projector-stereopticon  will  be 
on  display  at  the  DAVI  archives  in 
the  State  I  niversity  of  Iowa  Librars 
along  with  a  1923  model  of  the  first 
16mm  projector  manufactured  by 
the  Victor  Animatograph  Corpora- 
tion— previously  presented  to  the 
archives  by  Rose. 

Smith  demonstrated  how  the  ma- 
chine uses  the  now  seldom  seen  arc 
lamp  for  light  while  the  projection- 
ist provides  the  power  by  turning  a 
crank.  The  projector  was  one  of  the 
first  manufactured  for  home  and 
school   use. 

The  film  for  this  model  has  three 
rows  of  images.  When  the  projec- 
tionist come,s  to  the  end  of  the  reel, 
he  shifts  it  so  the  second  row  of 
images  comes  into  the  aperture,  then 
he  turns  the  crank  backwards  to 
continue  the  showing.  At  the  end 
of  the  second  row.  the  film  is  again 
shifted  and  the  third  row  is  run 
through.    A    second    lens    makes    it 

possible  to  show  slides.  y* 

•        •        * 
Use  Our  Bookshelf  Service 

♦  \  reference  ser\  ir-e  listing  useful 
books  for  sponsors  and  film  pro- 
ducers is  the  BUSINES.S  Screicn 
Bookshelf — see  page  6«.  Q' 


48 


What's  Hew  in  Business  Pictures 


U.  S.  Plywood  Film  Campaigns 
for   Sale   of    Decorative    Woods 

<'  I'mlils  I'n'ln  ird.  a  riru  lll-niin- 
iite  ('olor  motion  picluri'.  is  the  kc\ 
tool  in  a  merchandising  campaign 
launched  by  The  I  nited  States  Ply- 
wood Corpiiralion  to  assist  retail 
lumber  dealers  in  the  sale  of  deco- 
rati\e  materials. 

The  film  tells  the  story  of  a  pro- 
gressive retail  lumber  dealer  and 
the  methods  he  uses  to  meet  chang- 
ing conditions  in  the  building  field. 
L  sed  at  educational  meetings  of  re- 
tail lumber  dealers  throughout  the 
country,  the  picture  emphasizes  the 
growing  interest  of  women  in  deco- 
rative materials  offered  bv  lumber 
dealers. 

Dealers  are  advised  that  home 
owners  now  are  visiting  lumber 
yards  with  an   eve  toward  fashion. 


\o  long<-r  a  nierclunit  in  builditi;j 
iriaterials  oid\.  the  lumber  dealer 
now  discusses  interior  decctration. 
beaut)   of  wood  and  styling. 

Pro/ils  Preferred  was  producefl 
b\  Transfilm.  Inc..  \e»  \  ork.  under 
the  5uper\  isitin  of  Kenvon  anrl 
Eckhardt.  advertising  agency  for 
the  sponsfir.    I  .  S.    Pl\  wfiod.  1^ 

"it's  In  the  Air"  Features 
Airtemp    '56   Air-Conditioners 

♦  //  s  In  the  Air,  a  modernized 
\ersion  of  a  widely-shown  two-year- 
old  motion  picture  on  air-condition- 
ing sponsored  by  the  Airtemp  Di- 
\ision  of  Chrysler  Corporation,  has 
been  released  for  showings  to  clubs, 
churches,  schools  and  other  audi- 
ence groups. 

The  16mm  color  film  explains  in 
non-technical    terms    a    number    of 
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SUMMERTIME 

FOR  FILM  LIBRARIES  is 
RECONDITIONING  TIME 

l-OR  PRINTS 

Summer  is  with  us  .  .  .  and  your  prints  are  out 
of  circulation  for  a  while.  This  is  the  ideal  time 
to  have  them  restored  to  good  condition  through 
Peerless  servicing: 

,«„c,.o-  .«  "»-""'•■ 

SCRATCHES  REMOVED... 
SPUCES  RE'*'^''' 


MP 


OEftCtlVt 
CURl  OR 


>»^^ 


^^''' 


,H* 
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>»**»• 


M 


"— o.„„„. 

Then,  cleaned  up  and  rejuvenated,  your 
prints  will  be  ready  for  hard  use  in  the  fall. 
Si'iiH  for  hrochiire 

EERLESS 

FILM  PROCESSING  CORPORATION 

165    WEST   46lh   STREET.    NEW   YORK    36.    N    Y 
959  SEWARD  STREET,   HOILYWOOD   38,   CALIF 


fvQJ' 


-^i-^ 


MP 

MS 

MP 

}}^ 


facts  about  the  earth's  atjnn-pln 
and  how  man.  through  use  of  :i 
r'onditioning  erjuipment.  can  eii| 
comfort  and  health  In  controli 
important  aspects  of  his  atmosph' 
en\  iroinnent. 

In  its  earlier  version,  the  film  «, 
shown  extensively  and  received  fa> 
orable  reviews.  It  has  been  revise 
to  include  air-conditioners  of  th 
I'J.SG  design. 

lis  In  the  Air  can  be  reserve 
for  free  loan  showing  bv  contactin 
Modern  Talking  Picture  Servici 
Ini..  offices  or  reser\ation  can  b 
made  through  local  Airtemp  equi[ 
mini    onllels. 

DuKane  Mass  Voice  Equipmen 
Demonstrated    in    Defense   Fill 

■¥■1  lie  Big  I  uice.  a  13>.2-minul 
motion  picture  showing  how  ne' 
sound  equipment  is  used  by  Civ 
Defense  ofTicials  to  warn,  advis 
iind  evacuate  the  public  during  a 
emergency,  is  being  sponsored  b 
the  DuKane  Corporation.  S 
Charles.  III. 

Footage  for  The  Big  I  oice  ws 
.shot  during  Civil  Defense  exercisf 
in  Gary.  Indiana.  Julv  20-21.  durin 
\\hich  mass  voice  communicatio 
equipment  manufactured  bv  Dl 
Kane  Avas  emplo\ed.  "Big  \  oice 
equipment  supplements  the  regula 
siren  A\arning  system  b\  gi\in 
emergency  voice  instructions  t 
people  on  the  streets  and  in  vehicli 
It  operates  at  a  maximum  power  c 
32(10  watts. 

In  the  Gary  phase  of  the  natioi 
wide  "Operation  Alert  19.i6."'  tl 
DuKane  sound  system  was  used  t 
direct  a  partial  evacuation  of 
downtown  area  and  to  give  tfa 
public  information  on  how  to  lea* 
the  cit\  and  proceed  ti<  pre-estal 
lished  reception  areas.  Addition; 
loudspeakers  mounted  on  vehicU 
and  hand-held  microphones  weJ 
used  to  direct  reception  area  ai 
ti\ities. 

Depicting  what  might  h.ifi|)en  t 
an  American  famiU  of  three  durin 
an  air  raid  alert,  the  film  will  tra( 
their  movements  through  the  cit; 
Scenes  will  show  how  each  meinbf 
of  the  family  receives  the  air-wan 
ing  alert — at  the  oHice.  a  supo 
market  and  a  pla\gri>uiul.  Seqiieno* 
will  show  tratiic  being  re-routed  o 
a  main  street  and  private  vehicle 
buses  and  taxis  evacuating  the  popi 
lation. 

Part  of  (Jary's  population  double 
as  actors  for  the  film  which  will! 
distributed  to  all  state  and  loc) 
('ivil  Defense  officials  and  shown 
lele\  ision  across  the  countrv.  Th 
liifi  I  oice  is  being  produced  b 
Lewis  }i  Martin  Films.  Chicago,  wi 
the-  cooperation  of  the  Federal  Civ 
Defence  Atlmiiiistration.  | 
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Take  these 

3  easy 

steps 


O  FOLLOW  the  simple  film  path  printed  on  the  projector.  New, 
simpli^ed  path  has  spring-loaded  sprockets,  eliminates  need  for 
separate  snubber  rollers. 


CHECK  focus—  run  off  a  few  feet  of  film  for  adjustment  of  fram- 
ing, focus,  sound;  then  flick  single  switch  to  reverse  film  to  movie- 
opening  title. 


and  your  movies  are  off  to  a 

running  start 


The  new  Kodascope  Pageant  16mm  Sound  Projector,  Model  4, 
takes  the  "project"  out  of  projection. 

Its  fold-out  reel  arms,  simplified  threading,  and  single-switch 
reversing  mechanism  get  you  off  to  a  smooth-running  presenta- 
tion every  time. 

The  new  single-switch  reversing  means  you  Start  every  movie 
exactly  where  you  wish — no  focusing  targets  or  flashing  numbers 
to  jar  your  audiences.  It  also  lets  you  rerun  important  scenes  for 
emphasis.  This  is  especially  useful  when  you  show  training 
movies  to  student  and  vocational  groups. 

You'll  find  that  every  group  responds  to  the  start-lo-finish 
excellence  of  movies  shown  on  a  Pageant.  See  for  yourself. 


Only  the  Pageant  gives  you  all  these: 

1.  Lifetime  lubrication  to  bypass  the  most  common  cause  of 
projector  difficulties. 

2.  Brilliant  pictures,   because  the  exclusive   Super-40  Shutter 
gives  you  40''o  more  light  for  your  sound  movies. 

3.  Fidelity-controlled  sound  with  tone  and  volume  controls, 
baffled  speaker,  and  precise  scanning  of  sound  track. 

4.  Three  models  to  choose  from,  one  to  fit  your  needs  exactly. 


Before  you  choose  any 
projector,  get  all  the  facts 
about  the  nev/  Model  4 
Kodascope  Pageant  Sound 
Projector.  Send  for  this 
free  booklet.  There's  no 
obligation. 


EASTMAN 

Dept.  8-V 


KODAK 


COMPANY 

Rochester  4,  N.  Y. 


Pleose  send  me  complete  information  on  the  new  Kodascope 
PAGEANT  16mm  Sound  Projectors,  and  tell  me  who  can  give  me  a 
demonstration.  I  understand  I  am  under  no  obligolion. 

NAME TITLE 

ORGANIZATION T 

STREET — 

OTY STATE_ 


(Zone) 
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A    NEW    WAY 

TO  HOLD  THINGS  UP  ...  ANYWHERE  ..  . 
LIGHTS  •  PROPS  •  BACKGROUNDS  •  MIKES 
WITHOUT   NAILS   OR   SCREWS   -    WITH  f 

POLECAT  is  a  featherweight,  telescoping  column 
of  V2  inch  onodized  aluminum  with  on  expansion 
spring  in  the  top.  Adjust  it  once  to  your  ceiling 
height  with  locking  collar.  Then  just  spring  it  in 
and  out  of  place  as  you  please.  Rubber  pads 
top  and  bottom  protect  ceilings  and  floors.  POLE- 
CAT can't  be  knocked  over  .  .  .  and  takes  less 
floor  space  than   a   silver   dollar.  Adjust  — posh  up  —  it's  done 

HOLDS   400   POUNDS    Makes   a    perfect   mobile,    lightweight   for    lights. 
Two  POLECATS  with  cross  piece  and  fitting  can  be  used  to  hold  a  roll  of 
background  paper,  props,  flats,  etc.  Perfect  for  location  filming. 
BROCHURE   ON   REQUCST 


POLECAT 


SPLICE-O-FILM 


AUTOMATIC 
SPLICER 

for  8mm- 16mm 

combination  &  35mm 

with   the   Exclusive 

PRESET  SCRAPER! 


A  PERFECT  SPLICE  EVERY  TIME  AUTOMATICALLY 

The  major  cause  of  film  failures  is  poor  splicing  .  .  .  and  the  major 
cause  of  poor  splicing  is  improper  scraping  (either  too  much  or  too 
little).  SPLICE-O-FILM  solves  both  of  these  problems  with  its  automatic 
scraper  that  takes  off  exactly  the  right  depth  of  emulsion  every  time 
.  .  .  regardless  of  applied  pressure. 

SPLICE-O-FILM  is  a  precision  tool  .  .  .  imported  from  England.  It  has 
a  precision-ground  tungsten  steel  scraper  that  is  preset  and  ready  for 
making  thousands  of  splices. 

BROCHURE   ON   REQUEST 


FLORMAN  &  BABB 


68    West    45th    Street,    New    York    36, 


Phone:  Murray  Hill  2-2928 
Coble  Address -FLORBABB,  N.Y. 


U.C.L.A.  Extension  Releases 
Two  Motion  Study  Pictures 

*  I  iinr  and  inntiuM  siutK  |>liases  are 
treated  in  two  new  motion  pictures 
for  industry  and  Inisiness  being 
made  available  to  interested  firms 
or  schools  by  the  educational  film 
sales  division  of  I  niversily  of  Cali- 
fornia Extension  at  I  .C.L.A. 

The  Foreman  Discovers  Motion 
Study,  a  sound  film  in  color  and 
b/w,  introduces  the  subject  of  mo- 
tion study  and  simplification  of 
work  to  factory  foremen,  super- 
visors and  students.  Inlroduclion  to 
Work  Sampling  shows  how  random 
sampling  may  be  used  for  measur- 
ing work  as  well  as  measuring  de- 
lays and   idle  time. 

Both  films  were  produced  by  the 
Motion  Picture  Production  Depart- 
ment of  I  niversity  Extension  on  the 
Los  .Angeles  campus  with  Ralph  M. 
Barnes,  professor  of  engineering 
and  production  management,  as 
cimsultant. 

Firms  and  organizations  inter- 
ested may  obtain  descriptive  mate- 
rial hy  addressing  I  niversity  of 
California  E^xtension.  Los  .\ngeles 
24.  California. 


New  Slidefilm  on  Walter  Reed 
Released  by  Metropolitan   Life 

♦A  new  sound  slidefilm.  if  alter 
Reed  and  the  Conquest  of  5  ellow 
Fever  has  been  added  to  the  Health 
Heroes  series  sponsored  bv  the  Met- 
ropolitan Life  Insurance  Company. 
The  16-minute  color  film,  produced 
by  Iransfilm  Incorporated,  contains 
73  frames  of  art  illustrations  which 
cover  the  early  career  of  Dr.  \^  alter 
Reed  and  the  events  which  led  to 
his  conquest  of  yellow  fever.  It  is 
available  through  the  insurance 
compan\  on  free  loan  to  high 
schools  and  jiulilic  libraries.  In  ad- 
dition, it  will  be  used,  as  are  the 
other  films  in  the  series,  for  teacher 
education  and  training  programs 
and  for  nurses'  training. 


Ansco  16mm  Film  Available 
Without  Processing  in  Price 

♦  ili^h->pi-i'(l  \ii»iii(  hroiiic  lOii 
moliiiM  picture  film  now'  is  bei 
sold  without  the  cost  of  processi 
included  in  the  purchase  price 
the  film. 

The  manufacturer  points  out  tl 
the  availability  of  the  film  unii 
these  terms  makes  it  possible  1 
users  ttt  maintain  full  subject  m. 
ter  se<urity  by  handling  processi 
through  their  own  or  selected  loi 
laboratories.  Those  who  wish  pi 
fessional  laborator\'  processing  sei 
ice  nia\  ha\e  the  work  done  throu; 
local  photo  dealers  or  the  film  in 
lie  shipped  directly  to  the  An- 
Motion  Picture  Prticessing  Laboi 
lories  in  L'nion,  New  Jersey,  or  C\ 
cago. 

Ansco  laboratories  will  proci 
the  film  for  cither  of  two  standa 
speeds:  Exposure  Index  32  or  I 
posure  Index  12.1.  The  higher  spi 
should  be  of  value  to  indusir 
motion  picture  makers  who  ha 
location  problems  where  lighting 
poor  or  where  the  extreme  speed 
a  particular  operation  requir 
higher  than  normal  frame  speeds. 

V-  ^  <r 

16mm   Test   Film  for   Labs 
Now  Available  from  SMPTE 

♦  \  new  lOnim  test  film  that  me; 
ures  registration,  aperture  size,  n 
olution.  shutter  timing,  centering 
the  image,  steadiness  of  its  own  tf 
image  with  respect  to  the  perfor 
tion.  and  also  provides  a  "tho 
sandths  scale"  for  measuring  fil 
movement  in  double-exposure  te- 
ing  of  printer  steadiness  has  he 
announced  by  the  Society  of  Motii 
Picture  and  Television  Engineers. 

Providing  in  a  single  test  film 
high  accuracy  several  quantitati 
visual  tests  that  have  always  bei 
difficult  to  perform,  this  reel  will  1 
used  for  quality  control  by  man 
facturers  of  16mm  projectors, 
film    laboratories    to    adjust    16m 


N.Y.  State  Film 
on  the  Revolution 

♦  American  Hat  tie- 
ground,  a  new  2()-minute 
color  film  on  the  story  of 
New  York  State  through 
eight  \ears  of  the  Revo- 
lutionarv  Vt'ar.  has  been 
released  by  the  New 
York  State  Department 
of  Commerce  and  is 
available  for  tv  or  group 
use  on  free  loan  from  its 
.Albany.  N.  Y.  film  li- 
lirar\  at  28  Howard  St. 
Filmed  in  color  on  ac- 
tual location  sites.        y 


mEDium 
conoEnsED 


D£LU»i 


42  point 


Available  in   1  8,  24.  30.  36.  42.  48.  80  &  72  point  siz< 

Informal  . . .  Good  Displa> 
Looks  best  letter-spaced 

One  of  many  typefaces  available  in  Knight  Studio  TltU 

KniGHT  STUDIC 

159  E.  Chicago  Rue.,  Chicagr 
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inters,  and  for  precise  alignment 
}  16mni  black-and-white  and  color 
levision  film  chains. 

De\elopnient  work  on  the  fihn 
as  done  over  a  period  of  two  and 
'  half  years  by  George  W.  Colburn 
if  Geo.  W.  Colburn  Laboratories, 
hicago.  This  test  film,  which  comes 
'[  lengths  of  100  feet  and  is  priced 
1:  S27.50.  may  be  ordered  from  the 
ocietv  of  Motion  Pictures  and 
lelev  jsion  Engineers.  55  West  42nd 
jtreet,  New  York  36,  N.  Y. 
»       *       * 

apanese  TV  Men  Examine 
*.S.  Filmed  Commercials 

I  Over  70  percent  of  Japans  tele- 
ksion  commercials  are  produced 
\e  and  animation  accounts  for  a 
iajor  portion  of  the  remaining  30 
ercent.  This  ratio  may  begin  to 
lange  in  favor  of  film  as  a  result 
[  a  \isit  to  the  United  States  by 
?presentatives  of  Japanese  tele- 
ision  stations,  under  the  Interna- 
onal  Educational   Exchange  Serv- 

Accompanied  by  two  interpreters 
om  the  State  Department,  the 
apanese  group  toured  the  Chicago 
udios  of  Kling  Film  Productions, 
hev  were  anmsed  by  Kling  s  sarn- 
ie reel  of  animated  connnercials 
nd  they  were  impressed  with  the 
udio  facilities,  editing  and  sound 
epartments.  Seeing  the  large  stu- 
ios  and  plentiful  equipment,  the 
isitors  expected  that  Kling  special- 
;ed  in  feature  length  films  instead 
f  industrial  films  and  tv  com- 
lercials. 

Television  in  Japan  was  described 
s  being  "two  years  old."  As  in  the 
'.S.,  Japanese  tv  stations  are  also 
adio  stations  which  have  been  long 
stablished.   The   Japanese  stations 


represented  were  ^<'HK.  rok\o. 
JOKR-TV,  NTV  and  Hokkaido 
Broadcasting  Company. 


Modern    Merchandising    Aid; 

Shopping  Center 
Concepts  Documented 
in  New  Color  Picture 


■¥■  East  Side — If  est  Side,  a  20- 
minute  Eastman  Color  and  sound 
film  documenting  the  contemporary 
shopping  center  era  has  been  spon- 
sored by  the  Don  M.  Casto  Organi- 
zation, Columbus.  Ohio. 

East  Side — ff  est  Side  covers  new 
merchandising  concepts  involved  in 
the  regional  shopping  center  as  well 
as  many  of  the  aspects  of  center 
planning  and  construction.  A  lead- 
ing developer  of  shopping  centers  in 
the  nation,  the  Casto  Organization 
owns  and  operates  approximately  40 
centers.  These  are  located  from  the 
East  coast  to  Kansas  City,  with 
nearly  another  dozen  centers  in 
various  stages  of  planning  and  con- 
struction. 

The  film  was  produced  by  Na- 
tional Programming  Service  of  Co- 
lumbus. Shooting  spanned  more 
than  a  year  since  crews  had  to  fol- 
low' a  typical  center  from  drawing 
board  to  "'grand  opening. '  Centers 
shown  in  the  film  are  in  Pennsyl- 
vania and  Ohio,  and  others  in  Mich- 
igan. Illinois  and  Kansas  are  cov- 
ered in  animated  sequences. 

Prints  of  East  Side — West  Side 
are  available  from  Don  M.  Casto. 
Jr..  The  Don  M.  Casto  Organiza- 
tion, 42  S.  Fourth  Street.  Columbus 

15,  Ohio. 

*       «        « 

♦  Every  issue  of  Business  Screen 
lists  dozens  of  useful  new  films  for 
free  loan  or  low-cost  rental.  9 


INEKAD   JUNIOR  TRIPOD   DOLLY 

Used  Nafionolly  by  Discriminating  Cameramen 

This  3-Wheel   Collapsible 
Tripod  Dolly  Is  .  .  . 

especially  designed  to  meet  the  de- 
mand for  convenient  mobility  of 
cameras    on    location    or    in    the    studio. 

Dolly  con  be  used  with  ony  profes- 
sional or  semi-pro  tripod.  The  tripod 
is  fostened  firmly  to  the  dolly  by  o 
clamp  at  each  leg  tip.  The  special  in- 
dividual caster  locking  system  mokes 
it  possible  to  lock  either  two  or  three 
wheels  in  o  parallel  position,  enabling 
dolly  to  track  in  o  straight  line  for 
rolling   shots. 

Dolly  folds  quickly  into  a  single 
compact,  easy-to-carry  unit,  23  inches 
in   length,  weighing    14  lbs. 

]\'rite  frir  Prict's  and  Literature 

^Imkaet  engineering  company 

763    Tenth    Avenue,    New    York,    N.Y.  •  PLalo    7-3511 

-^SIGNERS    AND     MANUFACTURERS     OF     EQUIPMENT     FOR     MOTION     PICTURES     AND     T.V. 


UH.<.uePUBUCBeUA..OHS 
FiuMiNSSmm    f\         n 


An  interesting  and  entertaining  motion  picture 
portraying  how  an  Airport  benefits  the  community 
it  serves. 

Sponsored  by 

Air  Transport  Association 
of  America 

for  all  scheduled  Airlines 
in  the  United  States 

Written  and  Produced  by 

PAUL  ALLEY  PRODUCTIONS 

6? 9  West  54th  St.,  New  York  19,  N.  Y. 


Running  time:  27  minutes 

Available  also  in  16mm.  color  and  in  16mm. 

Black  and  White  for  television. 


NUMEB  R 


VOLUME 
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i6C*  Ki.i.iNc"  A  State,  pariii  ulai  K 
'^  state  among  48  pulilii  il\- 
[iiirulfil  states,  is  a  sizealile.  Iiif;lil> 
loinpetitive  chore.  Winiiiiip  athletic 
teams,  state  fairs,  travel  folders, 
phifiliiie  license  plates  and  occa- 
sional kind  notices  in  the  press,  all 
traditional  state  come-ons.  remain 
serviceable,  hut  to  be  seen  and 
heard  afar  with  memorable  impact, 
state  agencies  are  relying  with 
greater  frequency  on  the  action 
camera. 

One  state  steadiK  making  pni- 
motional  hay  while  the  television 
screen  shines  is  the  State  of  Maine. 
Thanks  to  the  Maine  State  Ueparl- 
ment  of  Agriculture.  Maine's  prod- 
ucts, climate  and  scenery  are  being 
brought  vividly  to  millions  of  view- 
ers in  the  North  Atlantic  and  East 
North  Central  States.  Twelve  motion 
|>iclures  have  been  produced  h\ 
llildreth  G.  Hawes.  Department 
publicity  director,  and  are  offered 
for   free  use  do    II.t  tv  stations. 

Also  Shown  in  TV  Color 

All  of  Maines  Ag  Department 
films  are  color  originals,  though 
black  white  sound  prints  are  used 
for  most  telecasts.  An  exception  was 
a  recent  Sunday  evening  airing  of 
^  20-minute  exposition  of  Maine 
orcharding.  Climate  and  the  Apple. 
by  NBC's  all-color  station  Vi'NBQ 
in  Chicago. 

Important  from  a  media-budget 
standpoint  is  that  only  minor  costs 
are  incurred  once  the  films  are 
produced  and  printed.  Postage  on 
films,  correspondence  and  other 
clerical  labor,  plus  print  replace- 
ment, comprise  the  total  maintenance 
cost.  In  return  for  this  circulation 
and  maintenance  expenditure,  the 
Maine  Department  reckons  on 
thousands  of  dollars  worth  of  free 
state  advertising.  A  recent  summary 
of  approximately  1.5  months  of  tele- 
vision showings  of  Climate  and  the 
Apple  noted  that  63  tv  stations  in 
12  states  and  the  District  of  Co- 
lumbia aired  the  film  a  total  of  73 
times  to  an  estimated  3'-.>  million 
viewers. 

Of  43  tv  stations  which  reported 
exact  showing  times  of  the  film.  10 
reported  use  in  premium  station 
time  from  6  to  11  p.m.  Twenty-two 
reported  showings  between  noon 
and  6  p.m.:  eight  reported  show- 
ings before  noon;  three  stations 
said  they  played  the  film  between 
11    p.m.   and   midnight. 

Supplementing  the  tv  coverage. 
16mm  color  prints  of  the  Maine 
films  are  made  available  to  school 
and  club  audiences  in  the  north- 
east through  the  Department's  pub- 
licity office  at  Augusta,  or  through 
out-of-state  distributors. 

Subject    matter    of   a    Maine    I)c- 


Maine  Wins  Friends  on  Televisinn 

Twelve  Films  Produced  to  Date  Get  Wide  TV  Coverage 


partment  of  Agriculture  film  ordi- 
nariU  is  revealed  b\  the  title,  thus — 
Ma^ic  Milli.  Broiler  Stock.  Interna- 
tional Maple.  Potato  A'eici.  Feeding 
Cattle  and  Man.  Improving  Dairy 
Cattle.  Less  literally  inscribed  are: 
I'tclter  Seed,  describing  Maine  s  seed 
piitato  program,  and  Fourth  Dimen- 
sion, a  prize-winning  health  film 
niade  in  cooperation  with  the  Dairy 
Council  of  Maine.  In  \arious  stages 
c)(  production  are:  Part-Time 
Fanner.  Blueherryland  and  an  un- 
titled fihii  on  the  Maine  potato  in- 
duslr\ . 

Keep  Close  Check  on  Shows 

A  file  of  postal  card  reports  from 
stations  and  a  map  showing  both 
films  on  hand  at  stations  and  show- 
ings reported  are  posted  daily.  Com- 


pilations on  selected  films  are  made 
from  time  to  time  to  check  the  pro- 
gram's progress. 

Late  last  year,  a  check  was  run 
on  showings  of  three  films.  Feeding 
Cattle  and  Man.  Improving  Dairy 
Cattle  and  Milking  Time.  These 
films  had  been  in  use  for  33  weeks, 
had  been  given  a  combined  total 
of  .58  televisings  by  44  stations  with 
a  potential  audience  of  32.2.58.390 
in  their  primar)  market  areas. 
Fourth  Dinien.sion.  then  in  use  on 
Iv  less  than  four  months,  had  been 
beamed  by  21  stations.  Total  cost 
in  postage  and  anticipated  film  re- 
placement anniunted  to  8110  during 
the  months  the  four  films  were 
checked.  Hawes  estimated. 

Production  of  the  Maine  films  en- 
tails   a    variet\    of    work    which    in 


Sureness  is  the  clue  to  the  craftsman. 
In  C.eniron  Productions  you  witness  the 
results  of  deft  action — in  the  planning, 
the  tvriting,  the  direction,  and  the 
brilliant  photography.    Such  sureness 
means  shorter  shooting  schedules  and 
lowered  production  costs.     For  quality 
at  moderate  cost,  it's  Centron! 


CENTRON      CORPORATION 

West  9th  at  Avalon  Road      •      Lawrence,  Kansas 


rnaM\      roinparablc     fdni      p[uj>. 
would   be   farmed   out   to  specials 
and   laboratories.    [Jsually    the  i\  . 
have     nuisic     backgroumls.     Kn 
libraries   are  obtained   by    purcli 
or    loan    and    from    them    suit; 
portions  of  discs  are  re-recordc. 
magnetic  tape  or   film  at  Augu 
Narration   or   dialogue   is   recoi 
on  a  separate  tape.  A  third  ta|i' 
recorded  if  sound  effects  are  iieei  i. 
These    tapes    arc    timed,    scene 
scene,  and   then   taken  to  a  Bos| 
studio  where  Hawes  works  with 
owner.     Joseph     Rothberg.     to 
record    them    sinmltane(jusl\    < 
film  with  a  photographic  enmlsi] 
Hawes    later    matches    this    soil 
track    to    the    prcvicjusU    edited 
ture. 

Film  Win  Festival  Honors 

Maine's    (Aimate    and    the    Aj 
and    Fourth    Dimension    have   h 
festi\al      award      winners.      Bro  r 
Stock    has    been    borrowed    b\ 
Foreign  Agricultural  Relations  .Si 
ice  of  the  \J.  S.  Department  of 
riculture  for  showing  at  meeting^ 
Barcelona.  Spain,  and   Rome.  It: 

Preparation  of  the  films  invol 
travel     to     farms     throughout 
state.     The    variety     of    operatiik 
shown    against   scenic   backgrouip 
provide  much  of  the  appeal  to 
of-staters.  whether  or  not  they    ? 
commercially  interested  in  farmi 
Magir    Milk    originally    was    issi  I 
several    years    ago    in    a    37-niin 
version   for  school  and  club   slii 
ings    and    in    that    form    inclin 
scenes  from  .38  different  farms  .i 
dairies. 

Part-Time  Farmer  goes  bevci 
the  scope  of  the  tjpical  Departnn 
film,  presenting  projects  whi 
part-time  farmers  have  found  pi 
itable  in  Maine,  from  beef  raiM 
to  small  fruit  growing  and  grci 
house  operation.  It  points  to  facti 
that  influence  folk  from  ma 
places  to  take  up  part-time  agrii 
ture  in  Maine.  Included  are  rccr' 
tional  fascinations  and  scenic  lii^ 
lights  from  seashore  to  \iiiiii 
hillside. 

There's     onl\      one     thing      N 
Hampshire  can  do  about   it. 

♦  ♦  # 
Council  of  Churches  Names 
Richard  Cobb  as  TV  Producer 
♦  Richard  A.  t^obb.  Boston  U-\c\ 
ion  and  radio  producer,  has  hi- 
app(»inted  as  a  television  produi 
on  the  staff  of  the  Broadiasting  u 
Films  (junmission  of  llic  Natioi 
(Council  of  Churches. 

Cobb's  first  assigrnniril  for  1 
(Commission  is  production  of  t 
Protestant  segment  of  the  Sunil 
half-hour  tv  series.  Frontiers 
Faith.  For  the  past  year.  (Cobb  li 
been  teaching  in  the  department 
radio   speech    :il    Boston    I  nivcrsil 
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AURICON 

I6mm    DUAL-PURPOSE 

Kllil[SCOP[  CAMIRAS 

eiT  THl  SHOW  ON  THE  AIH  FOR 

VIDEO  [v]  VIEW 


Bradley  Kemp,  President  of  Video  View,  Inc.,  Hollywood,  California, 
is  one  of  the  Nation's  largest  producers  of  quality  Kinescope  films 
of  major  television  programs  — all  recorded  with  Auricon  16mm 
Sound-on-Fiim  Dual-Purpose  "Super  1200"  Cameras,  using  Televi- 
sion Transcription  "TV-T"  Shutters. 

Programs  produced  include  weekly  Kinescopes  of  the  Gillette 
"Cavalcade  of  Sports"  Professional  Boxing  Matches,  which  originate 
live  over  the  NBC  Network,  and  are  filmed  with  Auricon  "TV-T" 
Cameras  for  rebroadcast  over  Television  Station  KONA,  Honolulu, 
Hawaii.  The  Wforld  Series  Baseball  Games  are  Kinescoped  each 
season  by  Video  View,  and  two  Auricon  "Super  1200"  Cameras 
working  in  relay,  devour  8000  feet  of  film  each  day,  producing 
quality  Kinescopes  with  dependability. 

Auricon  50  ft.  Kinescope  "TV-T"  Demonstration  Films  are  available 
on  loan  to  TV  and  Educational  Film  Producers.  Please  request  on 
your  letterhead. 


During  a  24  aonth  period,  we  have  delivered  more  than  one  million 
feet  of  Kinescope  film,  for  delayed  re-broadcasting,  sponsor  and 
advertising  agency  use.  without  losing  a  single  foot  of  film! 
The  Kinescope  films  we  produce  of  major  television  programs,  demand 
highest  quality  picture  and  sound,  and  we  are  glad  that  our  work 
Is  always  considered  to  be  excellent,  thanks  in  great  part  to  our 
Auricon  Equipment. 

In  Kinescope  filming  you've  got  to  be  right  the  first  time! 
There's  never  a  chance  to  go  back  and  do  It  over.   In  our  opinion, 
Auricon  Super  1200  "TV-T*  Cameras  are  the  best  bet  for  quality 
Kinescope  recording  -  with  dependability. 

Sincerely  yours, 
VIDEO  VIEW.  INC.. 


BRADLEY    KEMP   SAYS... 

"in  Kinescope  filming,  you've  got  to  be  right  the 

first  time!  In  our  opinion,  Auricon  Super  1200 

"TV-T"  Cameras  are  the  best  bet  for  quality 

Kinescope  recording  — with  dependability." 


USE   AURICON  "TV-T"  KINESCOPES   FOR: 


-c^gsi— J 


■^  Delayed  Re-broadcasting 
•^  "Off-the-Air"  film  checks 
■^  Sponsor  presentations 


■ic  Pilot  Kinescopes 
•^  Show-case  films 
■^  Film  Library 


AU  RICO 

A     PRODUCT     OF 

BERNDT-BACH,  INC. 

6910       Romaine      Street 

H  o  I  I  y  wf  o  o  d     38,     Calif. 

Hollywood      2-0931 


Auricon  Cameras  are  sold  with  a  30-day  money-back  guarantee. 
You  must  be  satisfied!  Write  for  free  illustrated  Auricon  Catalog. 


CINE-VOICE 

$69500 


AURICON  PRO-(00 
$1497.00 


SOUND  RECORDEi 
$3359.00 


MANUFACTURERS     OF     S  O  U  N  D  -  O  N  -  F  I  L  M     RECORDING     EQUIPMENT    SINCE     1931 


UMT  M\n\(;krs  i>r  ainoiie  else 
who  plans  imlustrlal  film  hud- 
gels  ioni|jile  the  ooiistant  costs  that 
are  mandatory  to  any  film  produc- 
tion. These  include,  of  course,  studio 
facilities,  camera  and  lighting  equip- 
ment, technicians,  fihn  stock,  labora- 
tories, etc.  l!y  the  time  he  arrives  at 
an  item  called  '"talent"  on  his  pro- 
duction sheet,  he  is  usually  tempted 
to  start  thinking  of  economy.  In  the 
light  of  past  experience,  it  would 
be  better  if  he  would  start  the 
economical  thinking  with  some 
other  items  and  consider  the  talent 
cost  just  as.  if  not  more  important 
than  some  of  the  previous  items.  In- 
experienced talent  invariably  costs 
money  in  the  long  run. 

Professional  Talent  Pays  Off 
Since  the  producer  has  paid  a 
substantial  price  for  his  script,  it 
should  stand  to  reason  that  he  would 
want  good,  experienced  talent  to 
execute  it  before  the  cameras.  Ade- 
quate time  sliould  be  planned  for 
casting  sessions  so  that  every  part 
in  the  script  is  filled  with  good 
professional  people.  To  do  this 
properly,  much  time  can  be  con- 
sumed, but  this  need  not  be  the 
producer's  time.  A  good  reliable 
talent  representative  can  take  these 
chores  over  as  a  "package"  and  see 
that  each  player  called  for  in  the 
script  is  delivered  on  time,  properlv 
costumed  and  with  lines  ready  to  go. 
The  talent  representative  offers  this 
service  at  no  charge  to  the  producer 
since  he  is  an  employment  agencv 
for  the  actor.  He  operates  on  a 
commission  from  the  talent.  These 
commissions  are  authorized  and  reg- 
ulated by  the  Screen  Actors  Guild. 
It  amounts  to  the  same  thing  as 
having  a  man  on  the  producer's 
staff  working  on  the  production  at 
no  cost. 

Helpful  Notes  for  Producers 
I    would    like    to    suggest    some 
points  that  will  expedite  a  produc- 
tion   in    the   realm   of   casting    and 
producer-actor  relations: 

(1)  Scripts  should  be  furnished 
the  performers  in  adequate  time  for 
them  to  memorize  their  lines; 

(2)  Make  as  few  last  minute 
script  changes  as  possible; 

(3)  Work  with  all  professional 
people.  If  you  go  into  overtime,  let 
it  be  a  technical  cause,  and  not  that 
of  the  talent. 

(4)  If  there  is  any  indication 
when  a  booking  is  made  that  a  job 
cannot  be  completed  in  the  sched- 
uled time,  book  with  holdover  time. 
This  means  that  this  time  will  be 
held  for  you,  assuring  a  continuity 
of  time,  but  if  you  finish  on  sched- 
ule there  will  be  no  added  cost: 

(5)  Don't  give  8:30  A.M.  calls  if 


Better  Pictures  Through  Wise  Use  of  Talent  — 

Ecoiinmize  With  Bfilter  Casting 

by  Charles  Tranum,  Talent  Representative 


you  can  make  it  later.  Proper  plan- 
ning can  save  overtime  by  bringing 
performers  in  later  if  there  is  no 
necessity  for  the  8:. 30  call; 

(6)  Cast  ahead  far  enough  to 
secure  time  from  the  schedules  of 
busy  performers; 

( I  I  Make  sure  the  performer  has 
complete  booking  information,  such 
as  time,  costume,  location,  travel 
schedules,  etc. 

As  a  rule,  the  people  cast  in 
industrial  fihns  must  represent  types 
with  whom  the  intended  audience 
can  easily  identify  themselves.  A 
common  denominator  of  favorite 
types  would  be  well  groomed  middle 
class  adults  and  wholesome  children. 


Ihcse  can  be  supplied  from  a  talent 
representatives  standard  file.  Most 
good  agencies  maintain  two  files, 
one  to  take  care  of  the  majoritv  of 
calls  and  the  other  for  off-beat  calls 
(ranging  from  a  tramp  to  a  chubby 
pink-faced  baby ) .  Both  are  cross 
indexed  and  filed  to  make  it  easy  to 
fill  calls  in  the  shortest  time  possible. 

Example  of  an  Off-Beat  Call 
To  give  an  example  of  an  off- 
beat call,  a  producer  was  looking 
for  a  lovely  blonde  whose  weight 
would  tip  the  scales  at  at  least  200 
pounds.  We  found  this  person  and 
scheduled  her  before  the  camera 
once  every  three  weeks  for  three 
months  keeping  a  pictorial  account 


The  Venard  Organization 

offers 

''mat  Advertisers  Want" 

1.  Creativity 

2.  Experience 

3.  Persona/  Service 
♦.  Low  Cost 

Phone  9-4437  or  4-2490 
Peoria,  Illinois 


\^wm 


Producers  and 
Distributors 


Notes  on  the  Author 

*  Mr.  Tranum  is  head  of 
(iliarles  15.  Tranum.  Inc..  :i 
leading  talent  represcntatiM 
firm  in  the  industrial  film  anil 
television  fields.  Formerly  arj 
nouncer  and  MC  at  the  Dn 
Mont  television  network,  h. 
set  up  his  own  company  lasi 
January  and  has  seen  it  mush- 
room into  one  of  the  busie^l 
talent  houses  providing  one- 
stop  service  for  film  produc- 
ers in  the  East.  1^ 


of  the  135  pounds  she  lost  nl 
taking  the  client's  reducing  plajj 
Money  can  be  saved  bv  pni| 
casting.  It  is  most  important  to  ii 
a  talent  representative  who  is  km. 
to  have  the  experience  and  tal. 
contacts  to  furnish  performers  w 
will  bring  polished  performance^ 
the  film.  When  you  find  such  a  ul 
just  rest  easy — let  him  do  the  w. 
for  you  and  for  all  of  this 
charge. 


Since  1917 


N.Y.  Studio  Exec  Comments 
on  TV  Commercial  Trends 

*  Robert  H.  Klaeger.  vice  presiili 
in  charge  of  industrial  and  TV  (i 
production  at  Transfilm  Incor| 
rated,  notes  that  competitive  b 
ding  among  TV'  commercial  |)] 
ducers  for  agency  contracts  seei 
to  be  on  its  way  out.  Less  than 
third  of  the  advertising  agem 
now  seek  such  bids,  he  added,  spe. 
ing  at  the  convention  of  the  Socii 
of  Motion  Picture  and  Tclp\  i>i 
Engineers  in  New  York. 

Mr.  Klaeger  pointed  out  that  I 
investment  in  TV  fihn  connncrci: 
is  only  3'r  of  the  estimated  billi 
dollars  spent  by  advertisers  in  l<      • 
vision  in  195.5. 

"This  does  not  seem  to  be  a  f. 
proportion    if  we  consider  the  f; 
thai  the  billion  dollars  was  spent  I      * 
ihe  purpose  of  capturing  the  an. 
ence  in  order  to  screen  the  connn. 
eial."    said    Mr.    Klaeger.    He    illi      ''' 
hated  the  ca.se  where  thousands 
cicillars  are  spent  for  a  single  sh. 
"iiile   requests   are  made   to   sha 
•■^lOO   or   so   from   the   cost   of   I 
iiimmercial.   even   though    it    affec 
it-    i|ualit\.    Cormncrcials.    like    I 
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lioor-to-door  salesman  «ho  has 
jnanaged  to  get  in  the  living  room, 
iiust  look  their  best,  he  said. 

As  with  every  agencv.  pricing 
lechniqiies  differ  «ith  everv  produc- 
'ion  organization,  said  Mr.  Klaeger. 
lie  indicated  that  uniformity  in  pro- 
jiucer  overhead,  equipment,  person- 
al, volume,  etc..  will  never  exist 
knd  therefore  agencies  should  un- 
lerstand  that  prices  will  always  varv 
fmong  producers. 

I  "In  the  area  of  direct  labor."  said 
dr.  Klaeger,  "can  anyone  expect 
liat  creative  personnel  will  be  paid 
xactly  the  same  wage,  company  by 
ompany?  They  are  paid  according 
0  their  ability  and  that  is  what  ad- 
ertising  agencies  are  buying."  He 
[dded  that  consideration  must  also 
e  given  to  the  producers  interpre- 
ation  of  the  agency  script  or  storv- 
oard  which  determine  the  effective- 
ess  of  the  commercial  and  the 
rice.  ^ 


COLOR    CAVALCADE 

I  1>NTINUED     FROM      PAGE     39i 

incliiw  space  allotment,  set  up  the 
-tudio.  dioramas  and  displav. 
Ii'  \  must  move  forward  with  timed 
I'llia  advertising — newspapers,  di- 
'  I  iriail.  radio,  television  and  alert 
nil  sales  personnel  as  a  ready 
jiilitia  in  the  Cavalcade. 
!  The  stores  are  responsible  for  the 
l"-i  li-circuit  tv  progrannning.  must 
niii>h  the  director,  script,  models. 
irrrhandise.  schedules.  They  are 
-quested  to  furnish  Owens-Corning 
tith  photographs  of  the  vsindow 
iisplays  and  interior  units,  tear 
heets  of  advertising  and  copies  of 
|ther  promotional  material.  This 
H'idence.  together  with  a  written 
iitline  of  the  stores  experience  dur- 


ing tile  show  provides  the  sponsor 
with  reconnaissance  on  the  Caval- 
cade from  which  to  appraise  the 
promotions  local  function  and  re- 
sults. 

Because  color  and  more  color  is 
a  sales  complexion  of  Fiberglas  pro- 
ducts, color  was  the  obvious  accent 
for  an  Owens-Corning  Cavalcade. 
The  multi-market  emphasis  on  color, 
the  recent  impro\ements  in  color  tv- 
casting.  more  easily  controlled  in 
closed  -  circuit  -  receiver  situations, 
and  the  department  store's  shift  to 
the  sale  of  regular  tv  color  sets  all 
dovetail  in  the  Cavalcade's  favor. 

First  Showings  in  Miami 

The  Color  Cavalcades  first  ap- 
pearance actually  was  at  Burdine's 
store  in  Miami  last  February  but 
the  main  national  effort  began  with 
an  exciting  engagement  at  Carson 
Pirie  Scott  &  Co.  in  Chicago,  for 
eight  days  starting  April  16.  Owens- 
Cornings  plans  call  for  a  tour  of 
28  other  cities  across  the  United 
States  with  the  mitial  itinerarv  run- 
ning through  the  sunnner  months 
and  October. 

At  Carson  Piries  in  Chicago,  the 
Cavalcade,  featuring  tv,  recording 
and  stage  stars  and  working  the  see- 
yourself-on-tv  bit  via  DuMont  Vita- 
scan  coloi  cameras,  drew  lOO.UOO 
people  a  day — n  million  during  the 
week.  \'isitors  were  told  to  wear 
their  "brightest,  most  colorful  spring 
outfits  "  for  their  own  tv  debut. 

John  T.  Pirie  of  Carson's  opined 
that  closed-circuit  color  tv  could 
become  the  "ultimate  in  point  of 
sales  merchandise  displav.  Closed- 
circuit,  he  noted,  can  guard  depart- 
ment store  shoppers  from  missing 
out  on  bargains  on  other  floors,  can 
cut  down  shopping  time,  permitting 
the  customer  to  see.  from  one  spot, 
merchandise  in  many  departments. 

While  Fiberglas  Color  Cavalcade 
rolls  along  setting  off  its  closed- 
circuit  promotional  colorworks. 
sponsors,  a-v  producers  and  mer- 
chandisers ought  to  see  where  they 
may  fit  into  this  new  department 
store  sales  method.  & 


COLOR  SLIDEFILMS 

FOR  INDUSTRY 

COLOR  FILMSTRIPS 

FOR  EDUCATION 

•  Specialized  equipment  and  the  know-how  of  a  group  of  specialists  who 
I  hove  worked  together   in   producing  over  550  color  films.    If  you   wont 
lO  complete  production  or  require  specialized  assistance  on  any  production 
problem,  contact  Henry  Clay  Gipson,  President  .  .  . 

FILMFAX  PRODUCTIONS,  10  E.  43,  N.Y.  17,  N.Y. 


See  it .  .  . 

FOR  RESEARCH 


its  easier  with. 


Sell  it... 

FOR  SALESMEN 


EXTRA! 


Your  firm  name  embossed 
in  gold  on  each  case. 


ENTIRE  KIT    $7^95 
AS  LOW  AS        / 

in  quantities  of  50  or  more 


WORLD'S  FINEST  35MM 

SLIDE 
VIEWER 

MOST  PRACTICAL  AID 
TO  VISUAL  SELLING 

The  new  35MM  OPTA-VUE  Slide 
Viewer  gives  the  largest,  clear- 
est, easiest-to-look-at  image  ever 
achieved  in  hand  viewing.  9X 
larger  area,  plus  the  exclusive 
"Built-in-Projection"  feature, 
gives  a  LARGER  IMAGE  .  ,  . 
DEEP  DIMENSION  PICTURE  .  .  . 
BRIGHTER  IMAGE. 

The  complete  OPTA-VUE  Visual 
Aid  Kit  with:  Opta-Vue  35MM 
viewer,  2  spare  batteries,  a  spare 
bulb,  space  for  100  slides ...  all 
in  a  handsome,  two-tone  carry 
case  of  luxurious,  durable  OPTHA- 
LENE*^"'. . .  guaranteed  for  life. 


OPTICS  Manufacturing  Corp. 


Amber  &  Wiilard  Streets 
Pliiladelphia  34,  Pa. 


lUM  EB  R 


VOLUME      17 


195  6 


55 


Redd  Gardner  Is  Appointed 
Kling  Film  Account  Executive 

♦  ApiMiiiilriuMit  cif  KimIiI  (iaidntT  as 
an  aciDUiil  ex<-(uli\t'  fur  kliri';  Film 
Kiili-i|)iist'.<.  Inc..  has  hcfii  an- 
miuiu'Pil  l)y  Lester  A.  Weiiuott.  ex- 
ecutive vice-president  in  charge  of 
sales  and  progranniiirif;. 

C.ardner  lias  been  with  the  Co- 
kindiia  Broadcasting  Sv  stern  in  ra- 
dio and  Iele\ision  since  1941.  He 
wrote,  directed  and  edited  documen- 
tary films  used  on  the  award  win- 
ning television  series.  This  Is  Mid- 
uesl.  His  production  experience 
includes  the  Air  Force  docunientar\ 
series.  America  in  the  Air  and  an 
experimental  series.  Five  Ajler  the 
Hour. 

Klevickis  Joins  Creative  Staff 

♦  Dick  klevickis  has  joined  Kling 
Film  Productions  as  a  member  of 
the  creative  writing  staff. 

Klevickis  has  a  background  in 
television  connnercial  writing,  hav- 
ing worked  with  Ruben  Advertis- 
ing Agency.  Indianapolis.  Indiana, 
and  more  recently  with  Luckoff  & 
Wayburn.  Detroit.  Pre\iously.  he 
was  a  partner  at  Kelsey-Fraser  Film 
Productions.  Madison.  Wisconsin, 
and  did  radio  continuity  work  in 
Milwaukee  and  \e\\   ^  ork. 


Clyde  L.  Krebs 

Galbreath  Names  C.  L.  Krebs 
Vice-President  in  Chicago 

^  (.lyde  L.  Krebs  has  been  ap- 
pointed vice-president  in  charge  of 
(Chicago  operations  for  (iaibreath 
Picture  Producti(ms.  Inc..  Fort 
Wayne.  Indiana.  Announced  bv 
Richard  C.  Galbreath.  president. 
Krebs"  appointment  is  part  of  a 
long  range  expansion  program 
scheduled  bv  the  studio. 

Krebs  has  his  ofiiccs  in  the  Board 
of  Trade  Building.  141  West  Jack- 
son Boulevard.  Chicago.  He  is  re- 
sponsible for  all  Chicago  sales  and 
service  and.  as  an  officer  of  the  coni- 
pan\.  will  take  an  active  role  in  its 
management. 

In  industrial  film  planning  and 
sales  for  several  years.  Krebs  ha^- 
been  associated  since  I'XSO  with 
Sarra,  Inc..  Chicago.  Earlier,  he  was 
with  Capital  Airlines. 


BUSINESS  SCREEN   EXECUTIVE 

StafF  Appointments  Among  the  Producers  &  Manufacturers 

ili-rit  anil  lii'asurer.  Milloii  I,.  Le\  v 
has  been  elected  vice-presiderit  and 
a  director  of  the  corporatii>ri. 

NX  ith  this  re-organization  and  an 
increased  juoductinn  staff.  Dep- 
houre   Studios   will   be   '"better   able 


<^^ 


Joseph  Dephoure 

Dephoure  Studios,  Boston, 
Announces  Firm's  Incorporation 

♦I  he  business  of  Ue|jlioure  .Stu- 
dios. Inc.,  of  Boston.  Massachusetts, 
has  been  incorporated  and  will  be 
conducted  by  Dephoure  Studios, 
Inc..  with  Joseph  Dephoure  as  presi- 


/ 


i 


Milton  L.  Levy 


when 


QUALITY  and 
SPEED 


COUNT 


specify 


DUART 
JET- SPRAY 
processing 


PRODUCERS    ARE     INVITED    TO 
UTILIZE    THE    ADVANTAGES    OF 

JET-SPRAY 
processing 

WE  WILL   PROCESS,  AT  NO  CHARGE, 
ANY   BLACK   AND  WHITE   NEGATIVE, 
ANIMATION   NEGATIVE,  OR 
SOUND  TRACK   NEGATIVE, 
FOR  TEST  PURPOSES. 

D  U     ART     FILM     LABS.,     INC 

245  W.  SSfh  St.,  New  York   19,   N.  Y. 


PLoza  7-4580 


than  ever  before  to  provide  ser\  i 
to    its  clients."   Dephoure   will    m 
tinue    as    head    of    production    ai 
Lev\     will    continue    in    charge 
sales  and  administration. 

There   will   be   no   ('hange    in    I 
policy   of  quality   and  service  bu 
up   during   more  than   20  years 
the  conipanys  operation,  the  nia 
agement  promised. 

o         «         »  I 

James   Latta   Appointed   as     I 
Assistant  to  Paul  Alley,  N.Y.I 

♦James  A.  Latta  has  joined  I 
staff  of  Paul  Alley  Productions.  \i 
\  ork.  as  special  assistant  to  t 
president.  Latta's  duties,  accord  ii 
to  Paul  Alley,  will  be  in  the  area 
new  business  development,  client  i 
lations  and  customer  service. 

Latta  has  a  wide  experience  ba' 
grcjund  in  sales,  sales  pronioti- 
training  and  advertising  and 
knowledge  of  production  technii|i 
a<'(piired  m  Hollywood  and  the  Ka 
»        u        a 

Nick  Webster,  Philip  Martin 
Combine  for  Film  Production 

*  I  »o  Washington.  U.  C.  moti. 
l)icture  producers.  Nick  Webst 
and  Philip  Martin,  of  Norwo. 
Studios,  have  combined  to  foi 
Webster-Martin  Productions.  Th 
are  producing  through  Norwo. 
Studios. 

Webster  and  Martin  teamed  fcjri 
all>  after  working  together  on  ; 
assignment  to  produce  the  nuil 
award  winning  Commencemenl  f 
the  Presidents  Committee  on  Gc 
ernnient  Contracts.  The  team  li 
produced  Warning  Red,  a  stor\ 
an  atomic  attack,  and  films  for  I 
International  Teamsters  I  nion  ai 
the    F.B.I. 

The  latest  Webster-Martin  pr 
duction  is  II  Can  Be  Done,  a  doi 
mentary  on  housing,  made  for  tl 
I  niversitv  of  Pennsylvania,  whii 
was  shot  on  location  in  sever 
countries. 


Lou  Krovitz  . 


to  Niles 


Lou  Kravitz  an  Account  Exec 
for  Fred  Niles  Productions 

♦  Appoinlment    of    Lou    Kravitz   ■ 
an    account   executive  has   been  ai 
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lounced  b\  Fred  A.  Niles.  presiileiU 
if  Fred  Niles  Productions.  Chicago. 
A  specialist  in  theatre  and  tele- 
ision  advertising.  Kravitz  has  held 
he  position  of  vice-president  in 
harge  of  sales  and  advertising  at 
.evvis  and  Martin  Films  and  at 
ilmack  Studios.  Chicago.  He  also 
ormerly  was  associated  with  Na- 
ional  Screen  Service.  New  ^  ork. 


wo  Staff  Appointments  Are 
innounced  by  Bay  State  Film 

\ii  executi\e  appuinlmfnt  and  a 
irilive  staff  addition  have  heeri  an- 

liiiiied  by  Morton  H.  Read,  presi- 
I  III  .if  Bay  State  Film  Productions. 
Ill  ..  Springfield.  Massachusetts. 

Iiiwcll  F.  Wentworlh  has  lieen 
iiiiicl  an  account  executive  and 
.l\>ard  A.  O'Brien.  Jr.  has  joined 
II'  -laff  as  sceneraio  writer. 

W  ith  David  D.  Doyle.  Wentworth 
I  ill  lie  located  in  the  Boston  office. 
S'entuorth's  earlier  experiences  in- 
lii'li'  six  years  of  film  production 
-  i  producer  for  Burton  Holmes 
j\ilngues.    He    is    well    \ersed    in 

ill  11  photography  and  has  done  ex- 
iiuiiental  work  in  the  ""Fihno- 
iiiia  '  process. 

•  'Brien  has  been  in  the  motion 
iiture  business  since  1946.  His 
111  ious  associations  include  the 
iliii    Division   of   NBC   Television, 

1 1  met  Films,  and  Dallas  Jones 
'inductions.  Inc. 


Robert  L.  Shoemaker 

Robert  Shoemaker  to  S.V.E. 
as  Special  Representative 

♦  Robert  L.  Shoemaker  has  joined 
the  Society  For  Visual  Education. 
Inc..  Chicago,  as  special  representa- 
tive. The  appointment  was  an- 
nounced b\'  William  H.  Garvey,  Jr.. 
President  of  S.V.E..  a  subsidiary  of 
General  Precision  Ffjuiimient  Cor- 
poration. 

As  part  of  an  expansion  program 
at  S.V  .E..  .Shoemaker  w  ill  organize 
and  supervise  the  sales  of  sound 
slidefilm  projectors  which  the  com- 
pany recently  acquired  through  the 
purchase  of  Illustravox. 

Shoemaker  has  been  associated 
with  DuKane  Corporation  where  he 
was  manager  of  the  Audio-\  isual 
Division  and  Sales  Promotion  man- 
ager. He  has  been  chairman  of  the 
Advisory  Committee  of  the  National 
\udio-Visual  Association  and  was 
one  of  the  founders  and  chairman 
of  the  Board  of  Governors  of  the 
National  Institute  for  Audio  Visual 
."Selling. 

tJ  C-  « 

William  Domine  Joins  Staff 
of  Technical  Service,  Inc. 

*  \\  illiam  M.  Domine  has  been 
added  to  the  sales  staff  of  Technical 
Service  Incorporated.  Li\  onia.  Mich- 
igan. Domine  will  help  expand  the 
firms  motion  picture  projection 
equipment  service  to  dealers  and 
users  and  coordinate  service  with 
sales  operations. 


Educational  •  Travel  •  Sport 


INC. 


CHELMSfORD 
MASSACHUSETTS 


"Quality  Is  Our  Master" 


Louis  E.  Aikin 

to  Lewis  &  Martin 

♦  Former  head  of  the 
Sponsored  Film  Section 
of  the  Federal  Civil  De- 
fense Administration. 
Louis  E.  Aiken  has  joiti- 
ed  Lewis  &  Martin  Films. 
Chicago,  as  Director  of 
Industrial  Sales.  A  25- 
year  veteran  of  radio-  tv 
and  motion  pictures,  he 
will  relocate  shortly 
from  FCDA  headquart- 
ers at  Battle  Creek. 
Michigan. 


FILM  QO%l%  SlASHiOf 


Shows  you  tiow  to  reduce  print  costs  and  get  superior 
performance  and  protection  for  your  film. 

Rapid  Film  Technique's  guaranteed  RAPIDWELD 
process  restores  used,  worn  film. ..  removes  scratches. 
RAPIDTREAT  protects  new  film  indefinitely.  These  pro- 
cesses have  saved  thousands  of  film  dollars  for  top-name 
clients,  precious  hundreds  for  smaller  accounts. 

Add  hundreds  of  showings  to  any  film!  Cut  costs 
drastically! 

WRITE     FOR    THIS     FREE     BOOKLET    ON     FILM    CARE    TODAY! 


D 


i\dL 


.,....„  ...FILM  TECHNIQUE 


37-02F  27th  Street,  Long  Island  City  1,  N.  Y.  ST  6-4601 
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Here's 
REEL  News! 

Your  projector  .  .  .  your  film  .  .  . 
converted  in  o  matter  of  minutes 
into  on  automatic  projector  per- 
mitting continuous  showing. 

Yes,  your  stoncJard  16mm  pro- 
jector with  the  use  of  CineSoles- 
Reel  will  tell  your  soles  story 
effortlessly  and  automatically 
without  intermission  or  rewinding 
after  each  showing.  Film  is  re- 
wound while  in  operation. 


For  the  REEL  Story 


/7 


Write: 


\M&4ejhMJU?iJ 


It's  Dependable!  Engineered, 
Designed  and  Styled  for  depend- 
able performance  and  maximum 
safety  for  your  film. 

It's  Portable!  Compact,  light- 
weight, the  CineSalesReel  may 
be  carried  attached  to  your  pro- 
jector, or  OS  a  separate  unit 
easily   attached    within    seconds. 

It's  Proven!  Operating  effi- 
ciently with  400  feet  or  less  of 
either  color  or  black  and  white 
film,  hundreds  of  CineSalesReel 
are  now  selling  for  scores  of 
notional  concerns,  at  Exhibits, 
Trade  Shows,  Training  &  Sales 
Presentations,  and  Point  of  Sole 
Displays. 

Models  available  for  Bell  &  Howell 
(see  illustration)  RCA,  Ampro,  &  Victor. 

BUSCH    FILM   & 

EQUIPMENT   CO. 
212  S.  Hamilton 
Saginaw,  Michigan 


BIGGER  in  editoriol   concept  and    paid    readership:    BUSINESS   SCREEN 
reoches  and  %erve%  the  MEN  WHO  BUY  audio-visual  products  8.  services! 


EXECUTIVE  IVDTES 

Levitt  New  General  Manager 
of  NBC  Television  Films 

♦Rubt-it  D.  Le\itt  lia-  bfi'n  ap- 
pointed general  manager  of  NBC 
Television  Films  and  the  Merclian- 
disiiig  Division.  The  aiinouncenicnl 
was  made  by  Alan  W.  Livingston, 
president  of  Kagran  Corp.,  an  NBC 
subsidiary. 

Livingston  also  announced  that 
Carl  M.  Stanton,  vice-president. 
NBC  Television  Films,  and  a  direc- 
tor of  Kagran,  will  return  to  the 
parent  company.  Stanton,  in  charge 
of  NBC's  syndicated  tv  operation 
since  1953,  will  continue  in  his 
capacities  as  a  vice-president  of 
NBC  and  a  director  of  Kagran. 

Levitt  has  his  headquarters  in 
Kagran's  New  York  offices  at  663 
Fifth  Ave.  He  comes  to  NBC  from 
Screen  Gems  where  he  was  director 
of  national  sales.  Prior  to  this  posi- 
tion, Levitt  was  a  vice-president  and 
director  of  the  Hearst  Publishing 
Co.  In  the  mid-40's  he  was  with 
Selznick  Productions. 

■R  *  * 

Forms  Motion  Picture  Division 

♦  Albert  Gommi,  a  New  \  ork  adver- 
tising photographer,  has  set  up  a 
new  subsidiary,  Gommi-TV,  to  pro- 
duce motion  pictures  for  television 
and  industry. 

Directing  the  operation  will  be 
Ted  R.  Lazarus,  formerly  of  Dona- 
hue &  Coe.  Inc..  and  George  Blake 
Enterprises.  Inc. 


"Bright  Steel"- One  Of  The  510 


guaranteed 
acceptability 


"Bright  Steel,"  sponsored  by  Bethlehem  Steel  Company, 
winner  of  the  Cleveland  "Oscar"  in  the  Industrial  Processes 
and  Research  category,  is  one  of  the  510  films  we  have 
written  for  American  business,  industry,  and  government. 
Thus,  1956  is  the  ei^lith  consecutive  year  films 
produced  from  our  scripts  have  won  national  and,  or 
international  awards. 

And  it's  the  tenth  consecutive  year  films  produced  from  our 
scripts  have  w on  "money  "  awards  for  their  sponsors  — 
thev  did  the  job  they  were  bought  to  do. 

We'd  be  most  happy  to  write  that  kind  of  film  for  YOV. 


SCRIPTS 


[lit   LUMPLtTL      HLM    I'LANMNl,   SLKMCE 

3408  Wisconsin  Avenue,  Northwest  •Washington  16,  D.  C- Emerson  24769 


Hans  A.  Erne 

Hans  A.  Erne  Is  Appointed 
Secretary   of   Florez,   Inc. 

♦  Haji^  A.  Erne,  a  vice-presidei 
and  board  member  of  Florez  Ii 
corporated.  Detroit,  has  been  a 
pointed  secreary  of  the  compan 
which  specializes  in  film  produ 
tion  for  sales  and  other  industri 
training  programs.  Erne's  appoin 
nient  was  announced  by  Genaro  . 
Florez.   president. 

Erne  joined  the  Florez  organiz 
tion    as    an    account    executive 
1944.  Earlier,  he  was  active  in  d 
partment    store    merchandising    . 
Detroit. 

c  *  # 

Ivor  Lomas  Appointed  Chief, 
Crawley  Films  Lab  Division 

♦  Appointment  of  Ivor  Lomas  . 
manager  of  the  laboratory  divisir 
of  Crawley  Films.  Limited,  of  <J 
tawa.  Canada,  has  been  announc- 
by  F.  R.  Crawley,  president. 

A  writer  and  college  leclui' 
on  motion  picture  techniques  and 
Fellow  of  the  Royal  Photograph 
Society.  Lomas  came  to  Canada  la 
year  to  head  the  studios  qualii 
control  section  and  will  continue 
that  position  in  addition  to  manu 
ing  the  laboratory. 

Lomas"  previous  afiiliations  i 
elude  Eastman  Kodak  Compan 
Technicolor  (British  plant),  an 
Color  Film  Services  in  Great  Bri 
ain.  Assisting  Lomas  in  quality  oo 
trol  is  Ronald  Couch,  a  Briti- 
technician  who  formerly  was  ass 
ciated  with  Technicolor.  Paramoui 

and  Pinewood  Studios. 

«        *        « 

Samuels  Joins  Camera  Staff 
of  Associated  Screen   News 

♦Maurice  Jackson  ."^anmels  h 
joined  Associated  Screen  News  Lii 
ited.  Montreal.  Canada,  as  a  camei 
man  in  the  Toronto  region. 

Samuels  formerly  was  with  B.i 
ten  Films  as  staff  cameraman.  H 
previous  experience  includes  sho' 
ing  for  various  British  studios 
England  and  several  Canadian  sti 
dios.  He  has  had  15  years  of  pr^ 
fessional  camera  assignments.  San 
uels  will  reside  in  Toronto  and  scrv 
the  comparns  branch  there. 
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'Slenn  H.   Dorsey  Appointed 
teela  Films'  Chief  Engineer 

•  Glenn  H.  Dorsey  has  been  ap- 
iointed  chief  engineer  of  Reela 
r"ilnis.  Inc..  Miami.  Florida.  His 
ppointment  was  announced  by 
liMiles  Goldstein,  vice-president. 
■  I  he  addition  of  Dorsey  rounds 
■ut  Reela  Films"  plan  to  keep 
breast  of  the  latest  technical  de- 
rln|iments  in  the  motion  picture 
iiilustry."  Goldstein  said. 

Since  1938,  Dorsey  has  been  with 
liilion  Picture  Advertising  Service 


Glenn  H.  Dorsey 

1  New  Orleans.  Louisiana,  where 
e  was  in  charge  of  the  sound  re- 
ording  and  film  processing  depart- 
lents.  While  with  MPA.  Dorsey  de- 
igned and  built  film  developing 
lachines.  automatic  focus  title  and 
nimation  stands,  sensitesters  and 
ptical  systems.  Prior  to  joining 
IPX.  Dorsey  was  with  Southern 
;ilit(irnia  Edison  Company,  the 
arkson  Bell  Radio  Manufacturing 
nnipanv.  He  is  an  engineering 
ladtiate  of  Los  Angeles  Polvtech- 
i( .  in  that  citv. 


11 


unson  to  Milner  Productions 

^  Donn  Hale  Munsoti.  formerly  a 
.1  ilrr-director  for  Martin  Aircraft. 
a^  jdined  Milner  Productions.  Inc.. 
'allimore,  in  a  similar  capacity. 


Lloyd  Pearson  Associates 
Offers  Film  Consultation 

*  Lloyd  Pearson  Associates,  a  con- 
sulting service  specializing  in  both 
television  and  industrial  film  pro- 
duction, has  announced  the  open- 
ing of  new  offices  at  420  Madison 
Avenue.  New   York  Cit\. 

In  addition  to  the  a-\'  consulta- 
tion service,  a  marketing  and  mer- 
chandising service  is  being  offered 
to  business  and  manufacturing 
firms,  public  relations  and  ad\'ertis- 
ing  agencies  in  an  advisory  capa- 
lity. 

Lloyd  Pearson,  former  West  coast 
film  producer  with  Pearson  &  Luce 
Productions,  San  Francisco,  will 
bead  the  new  firm. 

<j  *j  ^^ 

Three  Join  Creative  Staff  at 
Motion  Picture  Centre,  Toronto 

*  Three  creative  staff  appointments 
have  been  made  at  Motion  Picture 
Centre  Limited,  Toronto,  Canada. 
Robin  Hardy  has  been  selected  as 
a  writer-director  and  Russ  Heise 
and  Gerry  Parkas  have  joined  the 
staff  as  assistant  film  directors. 

Hardy  formerly  was  an  account 
executive  with  the  London  office  of 
Foote,  Cone  &  Belding  and  before 
coming  to  Canada  had  been  a 
writer-director  with  the  Realist  Film 
In  it. 

Both  Heise  and  Farkas  completed 
a  three  year  course  at  The  Ryerson 
Institute  of  Technology,  specializ- 
ing in  film  and  television  produc- 
tion. 

Gontray-Lawrence    Animation 
Shows  33%  Gain  in  Production 

*  (irantra\ -Lawrence  Animati(»n. 
Inc..  the  Hollywood  animation  af- 
filiate of  Robert  Lawrence  Produc- 
tions, has  increa.sed  its  production 
activity  by  33  per  cent  for  the  sec- 
ond consecutive  year.  Animated 
television  commercials  are  being 
produced  for  many  sponsors  in  the 
Linited  States  and  Canada. 


r 


n 


A  SUPERB  COLLECTION  OF 
MOOD  AND  BRIDGE  MUSIC 

For  Delails  Write: 

AUDID-MASTER  Corp. 

17  East  4.5tli  St.  •  ^e^v  York  17,  N.  Y. 


Ken  Walker  Joins 
Bill  Sturm  Studios 

♦  Ken  Walker,  veteran 
of  13  years  at  Walt  Dis- 
ney Studios,  has  joined 
the  staff  of  Bill  Sturm 
Studios.  Inc.,  N.Y.  as 
Animation  Director.  Be- 
fore the  move  he  work- 
ed in  New  York  as  an 
animation  department 
head,  supplementing  his 
entertainment  back- 
ground with  work  in  the 
commercial  field. 


COMPANY  POLICIES 
ARE  MORE  THAN  WORDS 

If  your  policies  are  going  to  be  effective,  your  super- 
visors have  to  implement  them  with  a  human  touch. 
Develop  this  in  your  supervisors  by  showing  them 
proved  methods  of  explaining,  and  gaining  acceptance 
for,  company  policies. 
Show  them  these  methods  with: 

"INTERPRETING  COMPANY  POLICIES" 

part  of  an  outstanding  sound  slide  program 

SUPERVISOR  TRAINING  ON  HUMAN  RELATIONS. 

You  may  obtain  a  preview  wifhout  obligation. 

Write  Dept.  M  for  details. 

1^(tc4ef   'Pcctune^  inc. 

6108   SANTA  MONICA   BIVO.  HOUYWOOO  38,   CALIFORNIA 


L 
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THE    BLUE   CHIPS   of   Audio-Visual    Products   and    Services 
Are  Found  in  the  Advertising  Pages  of  BUSINESS  SCREEN 


Now  32  years  of  scientific  experience  and  research  make 
SELECTROSLIDE  the  discerning  selection  for  your  exacting  requirements. 
There  is  a  SELECTROSLIDE  to  fit  every  projection  problem -consult  us. 

Illustraled  lilerature  available  —  no  cost  or  obligalion 


Spindler  &  Sauppe  established  192 

2201  Beverly  Blvd.,  Los  Angeles  57,  Calif.,  Phone:  DUnkirk  9-1288 
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You  can't  tell  the  copy  from  ttie 
original.  Years  of  color  experience 
and  new,  exclusive  photo-optical 
equipment  give  us  precise  control 
over  color  balance,  density  and 
definition.  Quality  is  consistent 
throughout  any  size  run. 
If  color  balance  in  your  original 
isn't  true,  we  can  often  improve  it 
in  the  copies.  Send  us  your  originals 
in  artwork  or  transparency  form. 

1/  complete  sen  ice  in  i'^iiiin 

film  strip  masters 
and  release  prints 

We  handle  every  step  — from  creating 
a  superbly  balanced  master  copy, 
through  printing,  packaging, 
labeling  and  mailing  release  prints. 
Titles,  captions,  frame  numbering 
and  special  effects  on  request. 
Need  just  a  tew  prints? 
We'll  make  copies  direct  and 
save  you  the  cost  of  a  master. 

Send  for  literature 


BORATORY 


1104  FAIR  OAKS,  SOUTH  PASADENA   CALIFORNIA 


BIG  ENOUGH  to  do  your  selling  job;  That's  BUSINESS  SCREEN, 
the  Magazine  of  Audio-Visual  Communications,  a  real  leader! 


) 
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OOO  Audio-Visual  Dealers 
across  the  country  offer  you 
expert  projection  service  .  .  . 


^ 


WHERE  you 


\NHEN  you  need  if 


fi 


For  perfect  showings  in  your  meetings,  exhibits  and 
other  functions  involving  the  use  of  audio-visual 
equipment,  call  on  a  NAVA  Audio-Visual  Dealer.  As 
a  specialist  in  audio-visuals,  he  has  the  equipment  and 
experience  to  furnish: 


•  Motion  Picture  Projection 


•  Tape  Recording  of  your 


■  Slide  or  Overhead  Projection   ,  p„bl!c'Address  Equipment 


•  Filmstrip,  sound  filmstrip 
projection 


Equipment  rental— projectors, 
screens,  recorders 


AUDIO/ 


Other  services  of  NAVA  dealers  include  rental  and  sale  of  audio- 
visual materials  and  equipment,  and  repair  of  equipment. 
For  a  list  of  NAVA  dealers  coded  to  show  their  ser\ices,  write  to 


NATIONAL  AUDIO-VISUAL  ASSOCIATION,  Inc. 

2540  Eastwood  Avenue     •     Evonston,  Illinois 


NEW  AUDIO-VISUAL  EQlilPMENT 


Recent  Equipment  Developments  for  Production  and  Projection 

New  GE  Lamp  Lights  Way  for 
Low-Contour  Projector  Types 

♦  Kiituir  |iro(liii  tioii  ..(  hiu-c  uiitiiiir 
motion  picture  projet-tors  hat?  been 
niaile  practical  thanks  to  the  de- 
velopment of  a  np«  gold-tipped 
photo  projection  lamp  which  oper- 
ates on  its  side.  This  prediction  is 
made  by  General  Electric  Company 
which  has  scheduled  production  of 
the  "Gold  Top"  lamp  at  the  East 
Cleveland  Lamp  Plant,  early  in 
1957. 

The  ncu  lamp's  filament  has  been 
rotated  so  that  with  the  lamp  on  its 
side,  the  filament  is  still  vertical — 
the  standard  and  most  efficient  op- 
erating position.  To  be  manufac- 
tured in  300  and  500-ivatt  sizes,  the 
GE  lamp  features  a  golden  opaque 
top  and  has  no  "base" — no  supple- 
mentary metal  shell.  Instead,  it  has 
three  lead  wires  inserted  through  a 
glass  button  and  covered  with  metal 
sleeves.  Besides  conducting  the  elec- 
tricity, these  sleeves  provide  stability 
by  snap-locking  into  the  socket. 

Precision-focused,  the  lamp  oper- 
ates at  cooler  temperatures  and  is 
said  to  promise  cost  savings  in 
projectors  designed  for  its  use. 
Commenting  on  the  new  product. 
William  E.  Davidson,  general  mana- 
ger of  GEs  Photo  Lamp  Depart- 
ment, said: 

"There  are  at  present  no  projec- 
tors which  take  advantage  of  the 
lamp  s  unique  abilities.  However, 
the  new  lamp  will  find  use  in  mod- 
ern, low -silhouette  slide  and  movie 
projectors  of  the  near  future.  De- 
signs for  such  equipment  are  being 
considered  by  the  nation's  leading 
manufacturers  of  projection  equip- 
ment. 

Like  most  (/E  j>r<ijection  lamps. 
the  new  lamp  is  an  all-welded  con- 
struction \^  ith  MO  soldered  or  mn\- 
ing  parts. 

Butoba,  a   Portable         

Tape  Recorder,  Out  ~ 

♦  \  new  import,  the 
Butoba.  highlx  portable 
tape  recorder,  was  un- 
veiled at  recent  photo- 
graphic and  audio-visual 
trade  shows,  by  Audio- 
Master  Corp..  17  E.  4.Stli 
Street.  New  ^  ork  ('it\ 
17.  Especially  useful  to 
salesmen  and  engineers 
in  the  field,  the  Butoba 
has  many  modern  fea- 
tures to  commend  its  in- 
spection. Vt'rite  the  I'.S. 
distributor  abo\e  foi'  full 
details  to<lax.  U 


Here's    the    GE    "Gold-Top,"    o 
new    500-watt    projection    lamp. 

"Topper"  Screen  for  Tables 
Announced  by  Radiant  Corp. 

♦  I  he  "  lOpper.  '  a  new  projec  ti 
screen  designed  for  use  on  a  ta! 
top,  desk  surface  or  as  a  wall-t\ 
unit,  has  lieen  announced  b\  Ka 
ani  Manufaclnring  Corporation 
Chicago. 

.An  expandible  metal  arm  mal- 
the  "Topper"  self-supporting  a 
the  fabric  screen  can  be  quiet 
opened  and  closed,  the  manuf 
turer  notes.  In  closed  position.  I 
Hy-flect  glassbeaded  screen  fali 
fits  into  the  one-piece  metal  base  I 
complete  protection.  Light  wei^ 
and  easily  stored,  the  screen  is  ? 
gested  for  previewing,  editing 
presentations  to  small  audiences. 

The  "Topper"  is  available  in  fi 
sizes:  18'  x  24",  24"  x  24",  22"  x  3i 
30"  X  30"  and  30"  x  40". 


Fsrrodynamics   Corporation 
to  Manufacture  Magnetic  Ta| 

*  rile  Kerrt)d)  namii-s  Corporatii 
Lodi.  New  Jerse).  has  been  form 
to  manufacture  magnetic  recordi 
tapes  for  commercial.  mililar\  a 
home  applications. 


Roger  Wade  can  make 
sell  it*  better! 


Roger  Wade  Production 

15  West  46th  Street  New  York  3. 
Telephone  Circle  7-679 
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jdascope   Pageant   Records 
)und  for  16mm  Projection 

\  iun\  projertor  fur  magnetic 
uihI  recordinf;  and  projection  has 
iji  introduced  !)V  E^astnian  Kodak 
iiii|ian\.  The  unit  made  its  dehut 

itir  recent  National  Auf]io-\  isual 
nL    Show  in  Chicago. 

I  lir     new      Kodascope     Pageant 

iind  Projector.  Magnetic-Optical. 
iliiifs  all  the  characteristics  of  the 
iiirant  line,  including  a  low  level 

pi  ejection  noise  which  minimizes 
liilrrence  during  recording. 
TIm   Magnetic-Optical  Projector  is 
-Milled     as     providing     excellent 

iim(  i|ua]it\  from  single-perforated 
III  uith  full-width  or  half-width 
iiiiiirlic  striping,  from  duulile- 
iliirated    film    v\  ith    (juarter-width 

i|iing.  A  magnetic  track  can  he 
Mill  to  a  sound  film  with  a  con- 
iiliMiial  optical  track. 

\  iiiicr<)phone  is  supplied  and  the 
ii|iii     recording    volume    can    be 

-I  I:  a  (lashing  light  indicates  the 
mil  recording  level;  mistakes 
1  riirrected  by  reversing  the  film 
111  ) ('-recording. 

I  hi  unit  is  designed  so  that  a 
I  mil  player,  tape  recorder,  or 
111 i  sound  source  can  be  plugged 
t"  it  for  direct  recording.  Back- 
mind  music  and  narration  can  be 
iHiiled  at  the  same  time  or  separ- 

Ilir  projector  has  an  o-inch 
taker  in  a  lift-off  baffle  cover  and. 
-I-   all    Pageant    units,    is   preliibri- 


The  new  Kodascope 
Magnetic-Optical  Model 
Pageant  Sound  Projector 
is  shown  at  left.  Priced 
at  $795,  this  machine 
permits  addition  of  back- 
ground narration  or 
music  to  16mm  films 
without  special  studio 
equipment. 


Opta-Vue  Hand  Viewer  Now 
Available  with   File  Case 

*  I  ra\eling  salesmen  and  sales  per- 
sonnel at  point-of-purchase  who  are 
needful  of  a  lightweight,  convenient 
product  delineator,  may  make  prof- 
itable use  of  the  Opta-Vue  3.5mm 
■^lide  Viewer  which  now  is  being 
offered  with  a  two-tone  slide  file 
carrying  case. 

\\  ith   "built-in-image-projection." 
the  Opta-Vue  is  said  to  embody  the 


largest  lens  of  any  35mm  hand 
\iewer  and  an  image  projection 
which  is  magnified  nine  times.  The 
case  is  made  of  Opthalene.  It  has 
storage  space  for  the  Opta-Vue 
viewer,  two  spare  batteries,  a  spare 
bulb  and  100  slides. 

The  viewer  and  case  are  now- 
retailing  for  S9.95.  including  bat- 
teries. For  additional  information, 
contact  your  local  photo  dealer  or 
contact  the  manufacturer.  Optics 
Manufacturing  Corp..  Amber  and 
W  illard  Streets,  Philadelphia.  Pa. 


MATTES    •    INSERTS    •    FADES    •    DISSOLVES 

WIPES    •  SUPERIMPOSURES 

MOTION  PICTURE   &  TELEVISION 
OPTICAL   EFFECTS  BLACK  and  WHITE 

35mm  or  16mm  or  COLOR 

SPECIALIZED     TITLES 

RAY     IVIERCER     &     CO. 

ESTABLISHED    1928 

PHONE    OR    WRITE    FOR    SPECIAL    PHOTOGRAPHIC 
OPTICAL    EFFECTS    CHART    &    INFORMATION 

1241      NORMAL     AVE.,      HOLLYWOOD      29,      CALIF. 
NOrmandy    3-9331 


EVERYTHING 

FOR    MOTION    PICTURE    AND    TELEVISION    PRODUCTION 


ARRIFLEX  Uimni  and  35mm 
i.iuui.is  in  stock  lor  immedi- 
■ue  (lcli\cr\.  Anifiex  35nim 
soundprool  blimp  a\'ailable. 
100'  magazines  in  stotk.  Also 
used  cameras. 


CAMART  TIGHTWIND  ADAPTER 

.  .  .  winds  film  sinoiillih  .iiul  t'\(,-nl\ 
without  (inciling  m  abl  .isions.  Fits 
16mm  and  3.')nmi  standard  rewinds. 
With  core  adapter.  ,$29.00. 


ZOOMAR  — 16  \arilocal  lens. 
liimi  Ll'imin  in  73mm:  Liper- 
une  1/2.8;  coupled  view-finder. 
Bayonet  mount.  For  Cine 
Special,  use  standard  C-mount 
adapter  lor  other  Ifinim  lani 
iras,  SfiOd.dO. 


CUMEtta  MaRTi 


meaimu\ 


1845   BROADWAY  (at  60lh  St.)    NEW  YORK  23 


3  7-6977  •  Collie:  Co 


Ql  Columbus  Circlff  next  lo 
New  fotk'i  nsw  Coliieum 


ghting  problems? 


call  Jack  Frost 


Any  time  the  job  calls  for  extra  light- 
ing, tough  lighting  problems  on  the  set 
or  on  location  anywhere,  call  on  Jack 
Frost,  world's  largest  supplier  of  tem- 
porary lighting  facilities. 

Our  complete  equipment  ond  expert 
skills  in  lighting  have  been  used  for 
years  on  some  of  the  country's  top 
shows,  movie  sets  ond  TV  productions. 

Rental  Equipment  at  low  cost.  Service 
includes  installation  and  removal  all  at 
the  one  low  cost. 
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the  mark  of 

excellence  in 

commercial  films 


GATE  &  MCGLONE 

films  for  industry 
1521  cross  roads  of  the  world 
hollywood  28,  California 


Synchronous   Motor   Drive  for 

16mm  Projectors 

Especi'o/fy  designed  fo  drive  alt  Bell  &  Howell.  Ampro 
and    Victor    J 6mm    projectors    at    synchronous    speed. 

The  synchronous  motor  drive  can  be  instantly  attached 
to  projector  and  taken  off  at  any  time.  No  special 
technical  knowledge  required  for  installation  and 
mounting. 

The  synchronous  motor  drive  is  complete  with  base- 
plate. Cannon  plug  for  coble  and  power  switch,  and 
a  set  of  reduction  gears. 

if  rite  for  more  details  and  prices 

Also  ovoilable  on  special  order.  Synch.  Motor 
Drive    for    all     Simplex     35mm     portable     projectors. 

ONE  YEAR  GUARANTEE!  Immediate  Delivery 
Available  at  leading  dealers,  or  direct. 

CINEKAD 

ENGINEERING   COMPANY 

763  Tenth  Ave.  New  York  19,  N.  Y. 

Plaza  7-3511 

DESIGNERS  AND  MANUFACTURERS   OF 
MOTION    PICTURE-TV    EQUIPMENT 

Send  tor  tree  tolder  of  illustrated  Motior\   Picture  and 
Audio-Visual  equipment  monutoctured  by  Cineitad 


Facts  artd  Figures  on   TV  — 

50  Million  Television  Receivers 
in  Worldwide  Use;  Four-Fifths  in  U.S. 

M  There  are  some  oOitOO.IHIO  iele\ision  receivers 
in  use  throuoliuut  the  world  according  lo  the 
23rd  semiannual  edition  of  Television  Farlbook. 
recently  released. 

Nearh'  four-fifths  of  the  world's  tv  sets. 
.■?<j.000.000.  are  in  the  United  States,  which  also 
has  two-thirds  of  the  worlds  telecasting  stations. 
The  U.S.  has  478  regular  tv  stations  in  operation. 
178  more  authorized,  plus  21  small  stations  in- 
stalled by  the  U.S.  Armed  Forces  for  troop 
morale  in  isolated  overseas  bases.  The  41  other 
countries  with  tv  have  an  aggregate  of  246  tv 
stations  and  about  11.700,000  receivers. 

Canada  Has  35  Stations  in  Operation 
Canada  is  second  to  the  United  States  in  num- 
ber of  stations,  with  3.5  now  on  the  air  and  two 
more  authorized,  but  Canada  trails  Great  Britain 
in  receiver  circulation.  With  17  stations,  the 
British  Isles  have  about  6.000.000  sets  in  use; 
Canada  has  2.200.000  sets.  While  West  Germany 
is  third  stationwise  with  31,  it  has  less  than 
.500.000  sets  (though  the  trade  is  said  to  be 
booming  I.  The  USSR  has  25  stations  and  an 
estimated  1.000.000  sets  receive  the  government- 
controlled  programs. 

Internationally,  the  tv  advance  shows:  Italy, 
23  stations.  300.000  sets;  France.  14  stations, 
360.000  sets:  Cuba.  14  stations,  200.000  sets; 
Mexico.  9  stations.  200,000  sets;  Japan,  7  sta- 
tions, 250,000  sets;  Venezuela,  7  stations,  85,000 
sets. 

Estimate  11 0,000  Color  Sets  in  U.S. 

The  United  States  is  the  only  country  in  the 
world  with  a  regular  color  tv  service  that  is  out 
of  the  experimental  stage.  A  statistical  analysis 
shows  an  estimated  110,000  color  tv  sets  in  use 
as  of  mid-year,  1956, 

Nearly  half  a  million  American  families  be- 
yond the  range  of  tv  stations  are  paying  to  have 
tv  programs  "'piped"  into  their  homes  via  com- 
munity antenna  systems.  The  factbook  lists  480 
such  svstems  in  operation,  with  an  average  of 
912  subscribers  each,  most  of  whom  pay  for  the 
service  on  a  monthly  basis.  ^ 

*;-  «  V- 

lAVA  Fall  Meeting  on  October  16-18 

■¥  The  annual  fall  meeting  of  members  of  the 
Industrial  Audio-Visual  Association  will  be  held 
at  the  Hotel  Beekman  Tower  in  New  York  City 
on  October  16  to  18,  according  to  announcement 
by  the  program  committee  of  the  professional 
business  a-v  organization.  Active  in  program 
plans  are  Alden  Livingston  of  DuPont  and  Wil- 
liam Connelley  of  the  Bakelite  Co.  William  Co.x, 
Santa  Fe  Railway,  is  president.  S" 


SOS.  will  ACCEPT  YOUR  OlD  CAMERA  OR  SUR- 
PLUS   EQUIPMENT   AS    A   TRADE-IN    FOR    THE    -All 
NEV/  AURICON   PRO-600."  TIME   PAYMENTS,  TOO! 
iM   >     for    Oilier   S.O-S.    Offerings    See    Poge    28    -. — .^ 

S.  O.  S.  CINEMA  SUPPLY  CORP. 

DEPT.    H.    602    West    52nd    St..    N,Y.C,    19~Phone.    PL    7-0440 
Western   Branch:    6331    Holly'd     Blvd  .    Holly'd  .    Cotif  -HO    7-9202 


GEO.  W.  COLBURN    LABORATORY   INC, 

164     N  0  f>  T  H      kV  M  C  ff  £  f>     DRIV£*CHIC*CO    6 
TlLlPHONi      STMT  C      2-7  316 


16mm 
SERVICES 


SET  UP  FOR 


GROUP  VIEWING   in 

3  SECONDS  FLAT! 


No  Screen 


,   No  Darkened  Room 


The  New  C.O.C. 

AUTOMATIC   2x2 
PROJECTION   VIEWER 


Only 

»34" 


BUILT-IN  HOODED  COVER 

BRILLIANT  6"  s  6 "  LENS  SCREEN 

F:3.5  FOCUSING  LENS 

PORTABLE 

HANDSOME.   DURABLE  FINISH 

BUILT-IN  AUTO  SLIDE  CHANGER 


The  perfect  visual  aid  for  business  and  industry 
See  your  dealer  now  .  .  .  or  write  Dept.  B 

Camera  Optics  Mfg.  Corp. 
101   West  47fh  Street,  N,Y,C,  36,  N.  Y, 
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^anspaque  Shows  Opaques, 
ransparencies  on   One  Head 

'  Transpaque.  a  nt'W  triple-purpose 
nstructional  projector,  is  an- 
lounced  as  the  first  projector  to  use 

single  projection  head  for  opaque, 
ansparency  and  table  projection, 
lanufactured  hy  Projection  Optics 
kimpany  of  Rochester.  New  ^  ork. 
lie  Transpaque  was  featured  at  the 
lational  Audio  \  isual  Trade  Show 
!i  Chicago. 

The  Transpat]ue  projects  opaque 
transparent   materials   up  to    11 


ches  square  —  or  like-sized  seg- 
ents  of  maps,  blueprints,  draw- 
gs  and  similar  materials.  The  unit 
is  a  complete  selection  of  lenses  in 
cal  lengths  from  4  inches  to  40 
ches.  enabling  the  operator  to 
5tain  the  right  size  image  for  anv 
reen  at  any  distance. 
Tests  made  with  the  new  unit 
LOW  that  it  gives  more  lumens  of 
jht  on  the  screen  throughout  the 
itire  area  of  the  image,  than  any 
her  projector  in  its  class,  the  maii- 
acturer  states. 

The  Transpaque  may  be  pur- 
lased  for  opaque,  for  transparency 
■  for  table  projection  only — and 
her  components  added  later. 


for  these  whe  want 


'films 


The  new  CInekad  3-wheel  dolly 

Clnekad  Offers  3-Wheel  Tripod 
Dolly  for  Studio  Camera  Use 

♦  A  collapsible,  three-wheel  tripod 
dolly  designed  especially  for  easy 
mobility  of  cameras  on  location  or 
in  the  studio  is  offered  by  the  Cine- 
kad  Engineering  Co.,  763  Tenth 
Ave..  New  York  Cit\   19. 

Special  features  include  three  8 
heavy  duty  Darnell  casters;  rear 
wheel  has  a  steering  T-handle:  and 
can  be  locked  for  straight  rolling 
dolly  shots:  dolly  provides  con- 
\enient  space  for  both  the  camera- 
man and  his  assistant:  strong  built 
screw-clamps  for  securing  tripod  leg 
tips  to  dolly :  the  ability  of  dolly  to 
go  through  a  d()or  I  the  spread  of 
tripod  legs  mounted  on  dolly  meas- 
ures .36  I  :  special  leg  nests  are  fur- 
nished for  baby  tripod. 

Carrying  load  of  dolly  is  1200 
lbs.  and  it  weighs  only  42  lbs.  The 
dolly  folds  into  a  compact,  easy-to- 
carry  unit  10x12x36'  and  fits  into  a 
sturdy  built  carrying  case. 

For  literature  and  prices,  write 
the   manufacturer. 

16mm  Cinemascope  Lens  Is 
Announced  by  Bausch  &   Lomb 

♦  A  16mm  CinemaScope  projection 
lens  system  that  will  adapt  to  all 
popular  16mm  projectors  has  been 
announced  by  Bausch  &  Lomb  Opti- 
cal Co..  Rochester.  N.\ . 

The  svstem  is  a  combination  prime 
and  anamorphic  single  barrel  lens 
with  adapter.  The  lens  is  available 
in  two-inch  focal  length.  Other  focal 
lengths  will  be  made  available,  if 
demand  warrants,  the  company  said. 


of  distinction 


SAM  ORLEANS  PRODUCTIONS 


— IXKUENCI  SINGE   191' 


ISO  fifth  ■«•■•>• 
■••w  jrark  3«,  a.  y. 


/  311  w.  cumbarload 
knesvllla,   faun. 


Horizontal  Lamps 
Preface  New 
Projector  Designs? 

♦Recent  projection 
lamp  developments  an- 
nounced by  General 
Electric  and  Sylvania 
Lamp  Divisions  indicate 
the  early  introduction  of 
ne«  slide  and  slidefilm 
projection  equipment, 
utilizing  the  horizontal 
filament  principles  em- 
bodied in  new  lamps. 
W  attage  is  thus  far 
limited  to  .500-watt  sizes 
shown  at  recent  photo- 
graphic and  audio-visual 
trade  shows.  B" 


r 


n 


/ii/0^ 


e^ 


GEORGE  M.  MATHIEU 

901  GOLFVIEW  TERRACE 
WINTER    PARK    FLORIDA 


L 


4  4  4  4  4 
.REPORT  FROM  io 

Here's  ihe  answer  to  one  of  yotir  greatest  problems  .  .  .  how  to  protect  and 
preserve  film  indefinitely.  PtKMAFILM  does  the  job  .  .  .  and  does  it  effec- 
tively. Here's  howl 

Isl:      PERM.AFILM    is  applied    to   the   gelatin   side  of  the  film    to   protect   il 
against  abrasion. 


2nd:  Silicone    is    applied    to    llie    acetate    side    to 
thereby,  reduce  the  number  of  base  scratches 


k      k 


increase    "slippage"   and. 


'F?if  L?M^ 

/      Sels  up  a  tiir,tinj;  "iiaril  a^ain^t  abrasion. 

/      Pre>enls  Harping,  Imcklins.  curling. 

/  Renders  film  impervious  to  weallier  conditions.  Pre- 
vents britlleness  and  curling. 

/      Prevents  static  electricity. 

•  Cleans  lilni  .  .  .  guaranteed  not  to  effect  its  pholo- 
grapliic  qualilv. 

Give  PERMAFILM  a  try.  One  gallon  is  sufficient  lo  treat  at  least  80,000  feet 

of  )6nim  film.  Or,  »e  will  treat  llie  film  for  you  and  also  will  service  it  at 

your  request.  This  service  includes  cleaning,  rchumidifiralion,  inspection,  and 

the  repairing  of  hrokcn  splices  and  perforations.  Rates  on  request. 

In    order   lo    demonstrate   the   effectiveness   of   our   product,   »e   will    gladly 

treat  a  reel  of  your  film  /ree  o/  charge. 

Ve  will  be  happy  lo  answer  any  enquiries  about  our  product  and  services. 

Very  truly  yours. 

Ronald  R.  Savin,  V.  Pres. 


PS:  Write   PERMAFILM,   117  W.  48th   St.,  New  York  City  36. 


'  U  M  E  B  R 


VOLUME      17 


19  5  6 


63 


SYMBOL   OF 

PROFESSIONAL 

QUALITY 


EMPIRE  PilOSOOi 

INCORPORATED 

Films     for    industry    and     television 

1920     LYNDAIE     AVENUE     SOUTH 
MINNEAPOLIS     5,    MINN. 


SPECIALIZtD   LABORATORY  SERVICES 

35mm  Blow-up,  Color  and 
B&W  Negatives  and 

Theatre  Release  Prints 
from  16mm  originals 

Specialists  in 

shrunken  film  reproduction 

DISSOLVES.  WIPES.  MONTAGES, 

ZOOMS,  SUPERIMPOSURES, 
AND  OTHER  SPECIAL  EFFECTS 

3imm  Separation  Positites  and 
Eastman  Color  Internegatives 
made  on  our  unique,  exclusive 
precision  Triple-Head  printer. 


FILMEFFECTS 

OF       HOLLYWOOD 

1153  North  Highland  Avenue 
Hollywood  38,  California 
Hollywood  9-5800 


AIRPORTS    IN    AMERICA'S    FUTURE: 

(CONTINUED     FROM     PACE    TH IRT  Y-EIGHT  I 

fart  that  in  I'Aw  the  country's  scheduled  do- 
niestii  airlines  transported  a  record-breakinf; 
total  cif  more  than  41  million  passengers!  Even 
with  this  uverw helming  arreptanie  of  air  tran.s- 
portation  increasing  « ith  each  passing  year,  the 
attitude  of  the  man  in  the  street  continues  In 
cause  airline  management  serious  concern. 

Picking  up  a  telephone  \oung  V^illis  Player. 
Public  Relations  \  eep  of  the  industr\'s  organiza- 
tion. The  Air  Transport  Association,  summoned 
to  \^'ashington  Paul  Allev.  veteran  newsreel  edi- 
tor-writer-reporter, now  a  producer  of  public 
relations  films.  Player  said,  in  effect: 

Sums  Up  the  Public  Relotions  Objective 

"We  »ant  to  get  across  an  idea.  Ma\be  »e  can 
do  it  «ith  a  film.  We've  told  our  story  of  safet\ 
o\er  and  over.  We've  driven  home  the  fact  that 
airplanes  are  as  safe  ...  or  safer  .  .  .  than  any 
other  form  of  transportation.  I  Except,  perhaps, 
the  horse  and  buggy  I .  We  can't  say  that  air- 
planes don  t  make  noise,  because  they  do.  But 
we  ve  got  to  make  some  people  realize  that  the 
airplane  is  necessary  to  modern  business  and 
20th  century  life:  and  that  airplanes  can't  oper- 
ate without  a  place  to  land.  And  the\'ve  got  to 
land  where  people  can  get  to  them  conveniently, 
and  quickl\    . 

Alley  flew  from  Grand  Rapids.  Michigan,  to 
Miami.  Florida.  Fort  Worth.  Texas,  and  way 
stations.  He  toured  the  country  talking  with  air- 
port managers,  airport  officials,  airlines  officers 
and  just  plain  people,  like  himself,  who  were 
flying  in  airplanes.  One  thing  he  found  was 
typical  of  almost  every  community.  W  hen  the 
airport  was  built,  it  was  well  outside  of  town. 
With  increase  in  travel,  airports  served  as  mag- 
nets. Once  isolated  areas  now  were  centers  of 
industrial  and  real  estate  development!  Building 
was  pushing  out  so  rapidh.  it  threatened  to 
strangle  the  airport.  At  the  same  time  people 
were  damning  the  airport  that  had  brought  them 
there  in  the  first  place. 

It's  the  Other  Fellow's  Problem  ...  Or  Is  It? 

The  situation  he  found  was  similar  to  that 
encountered  by  every  new  high«a\  project: 
Everybody  wanted  a  new  highway  .  .  .  past  the 
other  fellows  property. 

Back  in  New  York  Alle\  turned  nut  a  script 
outline  for  a  27-niinute  film  with  a  surprisingly 
simple  gimmick.  "Show  people  how  many  things 
.  .  .  how  man)  people  .  .  .  are  dependent  upon 
an  airport.  Then  show  what  might  happen  if  one 
(CONCLUDED       ON       P  y  G  E       S  I  \  T  V  ■  S  E  V  E  N  I 


SPECIAL  SALE 
CINE-COMPACTO 

Limited  number  of  Cine-Compacto  lOrniti 
repeater  sound  projectors  with  built-in 
amplifier,  speaker  and  screen  in  a  light 
weight  compact  carrying  case  with  loxer. 
.*461!  value— SALE  PRICE  .«19.S.  Ouantits 
prices  on  request. 

Flormon  &  Babb,  68  West  45th  St. 
New  York  26,  N.  Y. 


•^  Wlxere's  everybody  goin'? 


J^    lo  see  a  upon^oved  film! 

a  (/reai  occasion  if 
it's  your  stoiy  appealingi-y 

nnf/  IMAGINATIVELY  tolcl 


i^' 


LAND     AND     ASSOCIATES 
FILM       PBODUCERS 
-  holly -ood  28.  cali/ornia 


O"^ 


7^ 


^^>- 


PRINTING 
PROCESSING    •   RECORDING 

All    16mm  motion  picture 

and   35mm  slide  ond  film 

strip  service  —  radio  tronscriptions 


FILM   SERVICE 
iZSt^     FILM   PRODUCTION 


224     ABBOTT     ROAD 
EAST    LANSING,    MICH. 
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BUSINESS      SCREEN      MAGAZlE 


/LONG  THE   PRODLCTIOIM   LINES 


Frthenon  Pictures  Moves  Into 
(vn  Hollywood   Building 

HParthenon    Pictures,    headed    by 
Carles     A.     I  Cap  I      Palmer,     has 

ived  into  its  o«n  studios  at  300 
iton  \^  ay.  Hollywood  26.  Cali- 
fnia.  The  studios,  converted  from 
tlatrical  projection  to  theatrical 
piduction.  are  surprisingly  well 
» ted  to  production  needs.  The 
i:.  built  in  the  da\s  when 
.  .1    -  had  sixteen-iiirh  brick  walls. 


Prhenon's  production  offices  and  screening 
iBTis  ore  downstairs  in  the  Temple  St. 
biding,  site  of  a  former  theatre. 

a  I  an  attic  with  dead  air  space. 
-  iir\\l\  added  rock  wool  insula- 
I  I"  keep  sound  in.  are  perfectK 
|iiid  to  keeping  sound  out  as 
I.   Production  hasnt   yet  had  to 

III   I'lr   planes  going   overhead    or 

a,  other  outside  noise, 
fhe    studio    area,    consistinj;    of 
00   square    feet,    has    a    concrete 

S3  floor  and  a  built-in  proscenium 
h,  which  has  a  surprising  \ariet\ 
uses  in  film  production  and  an 
a  for  a  built  in  pool  and  mini- 
re    ocean    sets.    etc..    is    idealK 

ajipted   to  sponsored   film    jirMilnc- 

tii. 
The   stage   has   headrtxnn    of   22 

ft  and  6  inches,  phis  five  hatches 


"jipart    main    stage    held    eight    3-wail    sets 
o,    19    insert    flats    for    recent    production. 


WANTED 

'leable  ideas  for  industrial 
cd  business  screen  produc- 
♦  ms.  Top  pay  for  selected 
ifias.  Contact  — 


Write  Box  S6-8B 
BUSINESS   SCREEN 
'64  Sheridan  Road,  Chicago  26 


in  the  ceiling  which  can  add  eight 
feet  to  overhead  shots.  It  is  possible 
to  build  eight  three-wall  sets  around 
the  center  crew  working  area. 

In  short,  the  conversion  of  the 
theatre  to  a  production  stage  has 
been  a  remarkable  success.  Plentv 
of  office,  cutting  room  and  projec- 
tion room  space  is  available  both 
for  Parthenon's  own  production  and 
for  rental  facilities.  ^' 

e  ff  « 

Capital  Film  Service  Adds 
to  Staff  in  Production  Rise 

♦  Increased  production  has  resulted 
in  a  staff  expansion  at  Capital  Film 
Service.  East  Lansing.  Michigan. 
Robert  Hunter,  president,  has  an- 
nounced. 

New  staff  members  include  Dr. 
Philip  \^  isner.  who  is  in  charge  of 
processing  of  film  and  c]ualit\ 
c<;)ntrol:  Carl  \^  illiams.  production 
manager:  \^  illiam  N.  Kirshner. 
talent  director,  and  James  CuKer. 
script  writer. 

Capita!  Film  Service  produces  in- 
dustrial, educational  and  trade  mo- 
tion pictures  for  factories,  business 
firms  and  schools.  The  studio  is 
equipped  for  recording,  producing 
and  color  work,  both  as  a  service 
organization  and  in  specialized  film 
production  jobs.  Capitals  labora- 
tor\  has  equipment  for  processing 
all  tvpes  of  motion  picture  film.  1^' 

1-^         «         » 
Filmack   Opens   "Live"   Studio       ' 
for   TV,    Industrial    Filming 

♦  Ihe  opening  of  a  new  live  action 
studio  for  the  production  of  filmed 
television  commercials  in  Chicago 
has  been  announced  by  Irving 
Mack,  president  of  Filmack  Studios. 

Outfitted  with  such  new  equip- 
iiient  as  the  latest  model  35mm 
Mitchell  cameras  and  a  complete 
assortment  of  Mole-Richardson 
lights,  the  new  studio  is  geared  to 
handle  industrial  and  educational 
film  projects  as  well  as  tv  commer- 
cial assignments.  It  is  to  be  equipped 
with  all  necessary  settings,  includ- 
ing permanent  kitchens,  living- 
room,   dining-room    and    office  sets. 

The  new  studio  is  a  step  in  a 
long-range  program  of  expansion 
of  Filmack"s  TV  division.  Mack 
said.  The  38-year-old  Chicago  and 
New  York  firm  previously  has 
specialized  in  the  production  of 
film  trailers  for  the  itiotion  picture 
industry. 

Located  in  the  Filmack  Building. 
1.327  South  ^  abash  ."Vve..  Chicago, 
the  live  studio  will  share  this  struc- 
ture with  Filmacks  animation, 
sound  recording,  film  processing 
and  editing,  composing  room,  cam- 
era room,  music  library  and  film 
iibrar\    facilities.  ^^ 


COMPLETE  MOTION    PICTURE   EQUIPMENT 

RENTALS 

FROM    ONE  SOURCE 


CAMERAS 

MITCHELL 

16mm 

35mm  Standard 

35mm  Hi-Speed 

35mm  NC   •    35mm   BNC 

BELL&  HOWELL 

Standard    •    Eyemo    •    Filer 

ARRIFLEX 

16mm    •    35mm 

WALL 

35mm  single  system 

ECLAIR  CAMERETTE 

35mm    •     16/35mm 
Combination 

AURfCONS 

oil  models  single  system 
Cine  Kodak  Special 
Mourer   •    Bolex 
Blimps   *    Tripods 

DOLLIES 

Feorless  Ponorom 
Cinemoblle  (CRAB) 
Plotform    •    Western 
3  Wheel  Pottoble 


LIGHTING 

Mote  Richardson 

Bardwelt  McAlister 

Colortran 

Century 

Coble 

Spider  Boxes 

Bull  Switches 

Strong  ARC-Trcuper 

10  Amps  llOV  AC  5000W- 

2000W-750W 

CECO  Cone  Lites 

(shodowless  lite) 

Gotor  Clip  Lites 

Barn  Ooors 

Diffusers 

Dimmers 

Reflectors 

WE   SHIP  VIA   AIR, 
RAIL   OR  TRUCK 


EDITING 

Moviolas   •    Rewinders 
Tables   *   Splicers 
Viewers  (CECO) 

GRIP  EQUIPMENT 

Parallels    •   Ladders 

2  Steps   *    Apple  Boxes 

Scrims     •    Flags 

Gobo  Stands 

Complete  grip  equipment 

SOUND  EQUIPMENT 

Magnosync-magnetlc  film 

Reeves  Moglcorder 

Mole  Richardson  Booms  ond 

Perambulators 

Portable  Mike  Booms 

Portable  Power  Supplies  to 
operote  camera  ond  recorder 


.   H    C.    ZUCKCR 

(Jflm€Rfl  €c^uipm€nT  (o. 


Dept.  S-8-19  •  315  West  43rd  St.,  New  York  36,  N.  Y. 


^ 


FRED  TODARO  /aAeS  AfeaStfye  mi 

CRITERION  FILM  LABS. 

(SUCCESSORS  TO  CIRCLE  FILM  LABS.) 

CRITERION'S  new  and  expanded  facilities  offer 
COMPLETE  35mm  and  16mm  Laboratory  Service  . .  . 

•  Reduction  and  Contact  Printing   •  Negative  Developing 

•  Release  Prints  in  color  or  black-and-white 

•  Reversal  Color  Duplicates 

•  Same  day  service  for  black  and  white 

•  24-hour  service  for  color 

33   WEST  60  STREET  COLUMBUS   5-2180 

NEW    YORK    23,    NEW    YOSK 
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NATIONAL  DIRECTORY  OF  VISUAL  EDUCATION  DEALERS 


EASTERN  STATES 

•   CONNECTICUT   • 
Rockwell   Film   &  Projection 
Service,  182  High  St.,  Hartford  5. 

•  MASSACHUSETTS   • 
Cinema,  Inc.,  234  Clarendon  St, 
Boston  16. 

•  NEW  JERSEY  • 

Slidecraft  Co.,  142  Morris  Ave., 
Mountain  Lakes,  N.  J. 

Association  Films,  Inc.,  Broad  at 

Elm.  Ridgefield,  N.  J. 

•  NEW  YORK   • 

Association    Films,   Inc.,  347 

Madison,  New  York  17. 

Buchan  Pictures.  122  W.  Chip- 
pewa St.,  Buffalo. 

Comprehensive    Service    Corp., 

245  W.  55th  St.,  New  York  19. 

Crawford.  Immig  and  Landis, 
Inc.,  200  Fourth  Avenue,  New 
York  3,  New  York. 

The  Jam   Handy   Organization, 

1775  Broadway,  New  York  19. 

Ken  Killian  Co.  Sd.  &  Vis.  Pdts. 

17    New    York   Ave.,   Westbury, 
N.Y. 

S.  O.  S.  Cinema  Supply  Corp., 

602  W.  52nd  St.,  New  York  19. 

Training  Films,  Inc.,  150   West 

54th  St.,  New  York  19. 
Visnal  Sciences,  599BS  Suffern. 

•  PENNSYLVANIA   • 
The  Jam  Handy  Organization, 

Gateway  Center,  Pittsburgh  22. 

J.  P.  Lilley  &  Son,  928  N.  3rd 

St.,  Harrisburg. 

Lippincott  Pictures,  Inc.,  4729 
Ludlow  St.,  Philadelphia  39. 

•  WEST  VIRGIMA  • 

B.  S.  Simpson,  818  Virginia  St., 
W.,  Charleston  2,  PH  6-6731. 

SOUTHERN  STATES 

•  ALABAMA  • 

Lewis  M.  Stone,  Projector  Serv- 
ice. "Specialized  in  Service." 
1409  Ford  Ave.,  Tarrant  City  7, 
Ala. 

•  FLORIDA  • 

Norman  Laboratories  &  Stuflio, 

Arlington  Suburb,  Jacksonville. 

•  GEORGIA  • 

Colonial  Films,  71  Walton  St., 
.\.)S'.,  Alpine  5378,  Atlanta. 

Stevens  Pictures.  Inc.,  101  Walton 
St.,  N.  W.,  Atlanta  3. 


•  LOUISIANA   • 

Stanley     Projection     Company, 

2111/2  Murray  St.,  Alexandria. 

Stevens  Pictures.  Inc.,  1307  Tu- 
lane  Ave.,  New  Orleans. 

Delta  Visual  Service,  Inc.,  815 

Povdras  St.,  New  Orleans  13. 
Phones:  CA  8945  -  RA  9143. 

•  MISSISSIPPI  • 
Herschel   Smith   Company,    119 

Roach  St.,  Jackson  110. 

•  TENNESSEE  • 
Southern    Visual    Films,    687 

Shrine  BIdg.,  Memphis. 

Tennessee  Visual  Education 
Service,  416  A.  Broad  St.,  Nash- 
ville. 

•  VIRGINIA  • 

Tidewater  Audio-Visual  Center, 

617  W.  35th  St.,  Norfolk  8,  Phone 
Ma  5-1371. 


MIDWESTERN  STATES 

•  ILLINOIS   • 

American  Film  Registry,  24  E. 

Eighth  Street,  Chicago  5. 

Association  Films,  Inc.,  561  Hill- 
grove,  LaGrange,  Illinois. 

Atlas    Film    Corporation,    1111 

South  Boulevard,  Oak  Park. 

The  Jam  Handy  Organization, 

230  N.  Michigan  Ave.,  Chicago  1- 

Midwest  Visual  Ecpiipment  Co., 

3518  Devon  Ave.,  Chicago  45. 

Swank  Motion  Pictures,  614  N. 

Skinker  Blvd.,  St.  Louis  5,  Mo. 

•  IOWA   • 

Pratt  Sound  Films,  Inc.,  720  3rd 
Ave.,  S.E.,  Cedar  Rapids,  Iowa. 

•   KANSAS-MISSOURI  • 

Erker   Bros.   Optical    Co.,   908 

Olive  St.,  St.  Louis  1. 

Swank  Motion  Pictures,  614  N. 

Skinker  Blvd.,  St.  Louis  5. 

•  MICHIGAN  • 
Engleman    Visual    Education 

Service,  4754-56  Woodward  Ave., 
Detroit  1. 

The  Jam  Handy  Organization, 

2821  E.  Grand  Blvd.,  Detroit  11. 

Capital  Film  Service,  224  Abbott 
Road,  East  Lansing,  Michigan. 

•  OHIO   • 

Ralph   V.    Haile   &   Associates, 

326  E.  Fourth,  Cincinnati  2. 


•  OHIO  • 

Academy    Film    Service    Inc., 

2110  Payne  Ave.,  Cleveland 
14. 

Fryan  Film  Service.  1810  E.  12th 

Sl,  Cleveland  14. 

Sunray  Films,  Inc.,  2108  Payne 
Ave..  Cleveland  14. 

The  Jam  Handy  Organization, 

310  Talbott  Building,  Dayton  2. 

Twyman    Films    Inc.,    400   West 

First  Street,  Dayton. 

M.  H.  Martin  Company,  1118 
Lincoln  Way  E.,  Massillon. 

WESTERN   STATES 

•  CALIFORNIA  • 

LOS  ANGELES  AREA 

Donald  J.  Clausonthue  Co.,  1829 

N.  Craig  Ave.,  Altadena 

Coast  Visual  Education  Co.,  5620 
Hollywood  Blvd.,  Hollywood  28. 

HoUvwood    Camera    Exchange, 

1600  N.  Cahuenga  Blvd.,  Holly- 
wood 28. 

The  Jam  Handy  Organization, 

1402  Ridgewood  Place,  Hol- 
lywood 28. 

Raike  Company,  829  S.  Flower  St., 
Los  Angeles  17. 

S.O.S.    Cinema    Supplv    Corp., 

6331  Hollywood  Blvd.,HoUy'd28. 

Spindler  &  Sauppe,  2201  Beverly 
Blvd.,  Los  Angeles  4. 

SAN  FRANCISCO  AREA 
Association  Films,  Inc.,  799  Stev- 
enson St.,  San  Francisco. 

Westcoast  Films,  350  Battery  St., 

San  Francisco  11. 

•  COLORADO  • 

Audio-^  isual  Center,  28  E.  Ninth 
Ave.,  Denver  3. 

•  OKLAHOMA   • 

Cory  Motion  Picture  Equip- 
ment, 522  N  -Broadway,  Okla- 
homa City  2. 

•  OREGON  • 

Moore's  Motion  Picture  Service. 

33  N.  W.  9th  Ave.,  Portland 
9,  Oregon. 

•  TEXAS  • 

Association    Films,   Inc.,    1108 

Jackson  Street,  Dallas  2. 
George  H.  Mitchell  Co.,  712  N. 

Haskell,  Dallas  1. 

•  UTAH   • 
Deseret  Book  Company,  44  E.  So. 

Temple  St.,  Salt  Lake  City  10. 


Automatic  Exposure  Control 
Announced  by  Flight  Reseani 

♦   \n  i-lirlrciriir  il.-\  in-  fill   ihi-  aiS 
Jiiatic  coiitri)}  of  exposure  in  on 
|ji<turps    has    been     annriuncnl 
Flight     Research.    Inc..    Richim  1 
\  a.    Designed  to  adapt  tn  an\ 
tiiin  picture  camera  and  to  In 
«ilh  many  lenses,  the  autrtinaln 
posure   controller    provides    a     . 
tool  for  the  professional,  indu-i 
and  scientifir  photographer. 

Heart  of  the  unit  is  a  light--. 
tive    mechanism    which    acluali 
motor  to  turn  any  number  ol 
aperture     rings.     Lenses    cai 
changed  readily  because  the  H.  • 
tape   drive   can    be   adjusted    |. 
many  different  lenses.  In  turret  ■ 
eras,    more   than    one   lens   cai 
controlled  at  the  same  time  bv  n 
one  tape  for  each  lens.  An  ad\  ,1 
circuit     incorporating     tran-i- 
provides    the    high    sensiti\il\ 
wide   range   required   for   use 
color  fihii   or   the  fastest  black 
\\hite  film. 

""Accent  control'"  permits  ihi-  | 
tographer  to  change  the  apir 
setting  from  the  correct  \aki. 
the  average  lighting  of  the  - 
ill  order  to  produce  the  best  1 
sure  for  the  object  of  most  inti 
Response  speed  can  be  \arii 
meet  different  requirements.  Sp 
providing  full  travel  from  f-2  tn 
in  as  little  as  one  secotid  cari 
achieved. 

\^  eighing  about  3'/2  pounds,  n 
unit    is   self-contained.    It    is   al 
■II/2    inches   long    and   2    inch' - 
diameter.   The   control   circuit 
small  battery  pack  can  be  moui  1 
on  the  camera  or  used  remote!' 


USE  THIS  DIRECTORY  TO  LOCATE  THE  BEST  IN  EQUIPMENT,  FILMS  AND  PROJECTION 


F&B  Film  Cement  Samples 

♦   \  new   tvpf  of  film  cement  fm  H 
16  and  35mm  film.  de\eloped  1 
leading  Eastern  laburatorv  has 
announced    by    Florman    &    B. 
New     \ork    motion    picture    e<] 
men!    distributor.    Free   sanqjli - 
the    cement,    said    to    be    espei  . 
effective  in  preventing  splices  t 
pulling  apart  and  peeling,  are 
out  on  letterhead   request   from 
firm  at  68  V^est   4.'ith   Street. 
\ork  36.  N.Y. 


SOUND  RECORDI^I 

at  a   reasonable  cost 

High    fidelity    16    or    35.    Quol 
guoranteed.   Complete   studio  c 
laboratory  services.  Color  print 
and    lacquer    coating. 

ESCAR 

MOTION  PICTURE  SfRVICI 

7315   Carnegie   Ave., 
Cleveland    3.   Ohio 
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BUSINESS      SCREEN      MAGAZlE 


.IRPORTS    IN    AMERICA'S    FUTURE: 

* 

ICONTINLED      FROM      PACE      SIXTY-FOUR) 

orning  folks  woke  up  and  found  their  airport 
ysleriously  closed". 

Air  Transport  bought  the  idea  and  the  two 
ading  characters  in  the  film  fantasy  were  horn: 
'r.  V^  ithers.  typifying  the  ageless  forces  of  re- 
ction  who  are  against  everything  —  all  progress 
-and  Tommy,  a  genial  young  airport  control 
Iwer  operator  with  an  astounding  fa(ult\  of 
immunicaling  with  the  supernatural. 

The  story  opens  with  a  mythical  city  awaken- 
g  to  a  typical  day.  There's  the  normal  flow  of 
isiness   toward   the   local   airport.    Arriving   at 


What  kind  of  screen 
do  you  want? 


.SVI>/. 


TABLE  MODEL?  5 


® 


"''/rf.fi- 


WIDE  SCREEN? 


PORTABltTRlPOD? 


WALL  AND  CEILING? 


Whatever  it  is,  RADIANT  has  it! 

The  complete  line  of  Radiant  projection 
screens  is  the  largest,  most  inclusive  in  the 
world.  It  ranges  from  tiny  compact  table 
models  through  a  large  series  of  portable 
tripod  screens,  wall  screens,  wall  and  ceil- 
ing screens,  atomatic  screens  to  the  new 
Cinemascope  type  wide  screens.  It  incor- 
porates every  engineering  advance,  every 
screen  fabric  improvement  that  can  make 
for  more  brilliant,  convenient  projection. 
Write  today  for  now  RADIANT  SCREEN 
GUIDE  which  tells  how  to  determine  typo 
of  screen  that  best  fills  your  needs.  Also  for 
literature  giving  full  details  and  prices  on 
all  Radiant  Screens. 

1135    SOUTH    TALMAN    •    CHICAGO    8,    ILL. 


FABULOUS  NEW 
FILM  CEMENT 

New  York,  N.  Y. — It  was  announced  to- 
day that  a  revolutionary  new  type  of  film 
cement  for  all  16  and  35nini  film  has  been 
developed  by  a  leading  laboratory.  The 
ability  of  this  cement  to  prevent  splices 
from  pulling  apart  and  peeling  far  sur- 
passes anything  previously  tested.  A  limited 
amount  has  been  released  for  consumer  use 
exclusively  to  Florman  &  Babb,  68  West 
45th  St..  New  York,  N.  Y.  Priees  quoted  for 
F&B  cement:  1  oz.  40c,  V^  pt.  S1.50,  pt. 
$2.50.  Free  sample  of  F&B  *22  sent  on 
request. 


the  gate,  everyone  is  stopped.  Traffic  is  piled  up. 
The  gate  is  locked.  The  airport,  apparently,  is 
closed.  Inside,  planes  stand  idle,  doors  open, 
their  crews  mysteriously  gone.  Ticket  counters 
are  empty,  lobbies,  waiting  rooms  are  deserted. 
Baggage,  mail,  packages,  stand  where  they  were 
abandoned  by  passengers  who  must  have  wafted 
into  space.  The  only  thing  moving  is  the  radar 
sweep.  In  the  control  tower  Tommy  discovers 
that  he.  alone,  is  left.  Naturally,  this  establishes 
Tonnny  as  a  "my  brother  talks  to  horses"  sort 
of  guy.  Tomnn  realizes  that  his  erstwhile 
"friend"  Mr.  V^'ithers  must  have  had  a  hand  in 
things.  Mr.  Withers  materializes  out  of  thin  air 
and  then  begins  Tommy's  attempt  to  get  his 
ghostly  pal  to  re-open  the  airport.  How  Mr. 
Withers  finally  is  convinced  proves  to  be  one  of 
the  highlights  of  the  film's  message. 

V\  hen  the  old  man  finally  relents  and  dis- 
appears into  space,  the  airport  conies  to  life. 
Everything  that  was  idle  is  on  the  move.  People 
and  things  are  going  places  .  .  .  fast. 

New  Challenge  in  the  Rocket  Flight  Age 
And  puinling  lo  the  fact  that  a\iation's  cur- 
rent problem  is  but  another  phase  in  man's  ever- 
spinning  cycle.  Mr.  Withers,  himself,  boards 
a  modern  air  liner  telling  Tommy  "not  to  get 
any  ideas  about  flying  to  the  moon  ...  or  he'll 
be  back".  Whereupon,  we  discover  another 
young  man  now  back  on  duty  in  the  control 
tower  and  reading  a  current  newspaper  headline 
predicting  travel  by  rocket  ships  into  outer  space. 
Beginning  with  work  in  the  studio  last  March, 
the  film  crew  travelled  to  Miami  International 
.Airport  and  to  Anion  Carter  Field.  Fort  Worth. 
Te.xas.  for  background  material.  While  some 
fifty  local  "actors"  played  bit  parts,  hundreds  of 
others  served  as  extras.  Merchants  of  Fort  X^  orth 
lent  trucks,  taxicabs.  even  an  ambulance  to  the 
picture.  Police  sent  squad  cars  and  motorcvcles. 
The  Episcopal  Church  sent  over  fiftv  of  its  ladies 
and  their  husbands  to  play  parts  as  "passengers  ". 
Miami  recruited  20  service  men.  through  the 
Dade  County  American  Red  Cross.  The  beauti- 
ful nursery  of  millionaire  Arthur  Vining  Davis 
served  to  point  up  the  importance  of  air  trans- 
portation to  the  fresh  flower  industrv. 

Distribution  Via  Theatres,  TV  and  16mm 
Scheduled  for  release  to  theatres,  television 
stations  and.  via  16mni  prints,  to  business  and 
civic  organizations.  Mr.  Withers  Stops  the  Clock 
is  an  interesting  exposition  in  the  technique  of 
imparting  an  idea  ...  a  series  of  ideas  .  .  .  with- 
out selling  a  thing.  Of  course,  if  seeing  so  many 
airplanes  going  so  many  interesting  places  impels 
you  to  take  a  trip,  or  your  local  city  council 
decides  to  extend  its  airport  runways  to  10,000 
feet.  ATA  will  concede  that  the  film  has  served 
its  purpose.  After  all.  do  you  get  anything  for 
nothing?  ^ 

Association  Films  Opens  New  Exchange 

•¥■  Association  Minis.  Inc.  has  opened  new  film 
exchange  facilities  in  San  Francisco,  located  at 
799  Stevenson  Street.  The  move  from  the  pre- 
vious location  at  351  Turk  Street  was  neces- 
sitated by  greatly  increased  film  shipments  in 
recent  years.  According  to  W.  O.  Siler,  manager, 
working  space  will  be  nearly  tripled.  Other 
regional  facilities  are  maintained  in  Ridgefield. 
N.J..  LaOrange.  111.,  and  Dallas.  Texas.  & 


Specialists  in 
TELEPHOTO  LENSES 


MOST    POWERFUL    16MM    TELEPHOTO    LENS 

9"  230mm  f 3. 8 

Proven   Best   By    Leading 
Producers  of   Wildlife   Films 


$139.50 

S3I2.00 
VALUE 


For  All 
Stondord  16mm  Cameras 

Used  and  Recommended  by  Tom  McHueH, 
photographer  of  "Water  Birds,"  "VaniBhinK 
Prairie."  and  many  othere.  Precision  mounted  in 
our  liprhtwei^ht  focusing  "C"  mount  or  Kodak 
mount.  All  optics  coateil.  Choice  of  Black  or 
Polished  Mount.  Leather  Case  S12.5fl.  Viewfinder 
r.-r  H&H  SIS. 00.  Bolex  Oct.  Mask  S:t.50. 

SUPER    POWER    TELEPHOTO    LENS 


385mm  f4.5 
$199.50 


Made  in  U.S.A. 
Hard  Coaled 


Roe- 

$370.00  Value! 


World's  most  powerful  telephoto  lens  made  espe- 
cially  for  Ujmm  cameras.  Color  correction  unex- 
cellerl  by  any  ctimparable  lens.  Also  available 
with  built-in  Reflex  Focuser  (as  illustrated  abovei 
for  through-the-lens  focusinE  while  shuotinE,  at 
$54,50  ext  ra.  Accessories :  Lens  Support  for 
Bolex.  B&H.  Cine  Special.  Pathe.  etc..  $19.50. 
flel  Filter  Slot.  *17.0il.  Custom  Plush-Lined  Car- 
O'inE  Case,  Siy.nO. 


4t  /^^"  A  Quality 

Precision  Instrument  for 
Copying  16mm  Movie  Frames 


Century  DUPLIKIN 

For  Exakta  •  leica  •  Pentacon 
Proctlka  •  Canon  •  Contox 

-Here  ii  the  first,  precision  optical 
L  device  for  copying  frames  of  uncut 
f  I  6mm  movie  film  onto  35mm  slill 
camera  film.  Il  enables  you  to 
malie  color  slides  or  block  ond 
while  snopshoh  from  your  favorite 
16mm  movie  scenes.  No  need  to 
cut  your  movie  film.  No  olteroFion 
of  your  camera  is  necessory.  Use  either  daylight  or  artificial 
light.  Duplikin  features  its  own  coated  optical  system  and 
con  be  used  with  ony  1"   16mm  "'C"  mount  lens. 

CQ  Complete  with  dust  proof  carrying 
case  and  complete  instructions 


539 


Only 

Unconditionally  guaranteed 

NOW  AVAILABLE!  Duplikin   M,  complete  with   buil 
in    Apochromotic    1"    lens,    S59.50. 
Used    by    U.    S.    Navy,    Conadion    Government,    on 
leading  film   producers  all   over  the  world. 

It   rhere  is  no  franc/iised  Ctntur^    Dealer 
near  you,  order  direct  from  our  plant. 
Send    today    for    our    catalog    of    cine    accessories- 
mony  unusual   items. 


CENTURY 

PHOTOGRAPHIC  EQUIPMENT  CO. 


10659  Burbonk   Blvd.,  Dept.  B 
North  Hollywood,  California 


UMBER      5 


VOLUME      17 


195  6 
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The  BUSIIMESS  SCHEEIV  Bouksliiilf 


A  Number  of  References  on 
\;irious  phases  of  film  produc- 
lion  and  use  are  available  to  the 
sponsor  and  producer  of  audio- 
visual media.  These  references  in- 
clude primers,  analytical  and  critical 
studies,  handbooks  and  manuals. 

Volumes  listed  below  are  avail- 
able by  mail  order  from  the  Busi- 
ness Screen  Bookshelf  service  at 
our  Chicago  editorial  headquarters. 
Recommended  as  particularly 
heljiful  among  the  works  on  ])ro- 
duction  are: 
.\iiierican  Cinenialograplier 

♦  Hand  Book  and  Reference 
Guide,  by  Jackson  J.  Rose,  Amer- 
ican Cinematographer.  (Ninth  Edi- 
tion), 331  pages:  Basic  facts  on 
photographic  methods,  materials 
and  equipment.  1  S5.00 1 . 

USE   ORDER   NUMBER    101 

16nini   Sound  Motion  Pictures, 

♦  by   W.   H.    Offenhauser,   Jr., 

Inter-science  Publishers,  Inc.,  565 
pages:  a  manual  treatment  of  16mm 
production,  useful  to  tlie  profes- 
sional or  amateur.  (811.501 . 

USE  ORDER   NUMBER   103 

Handltook  of  Basic  ^lotion  Pic- 

♦  lure  Techniques,  by  Emil  E. 
Brodbeck,  McGraw-Hill  Book  Com- 
pany, Inc.,  307  pages:  A  statement 
of  film  production  fundamentals. 
(§6.50). 

USE  ORDER   NUMBER   105 

Tlie   Recording  and   Reproduc- 

♦  tion  of  Sound,  by  Oliver  Read, 
Howard  W.  Saras  &  Co.,  Inc.,  800 
pages:  A  competent  and  thorough 
examination  of  sound  recording  in 
its  several  phases.  (,S7.95). 

USE   ORDER   NUMBER   106 

The  Technique  of  Film  Editing, 

♦  compiled  by  Karel  Reisz,  Farrar, 
Straus  and  Cudahy,  282  pages:  An 
analysis  of  fihn  editing  problems  by 
10  experienced  film  makers  as  com- 
piled by  Karel  Reisz  for  the  British 
Film  Academy;  guidance  for  film 
editors  and  television  directors. 
(87.50). 

USE  ORDER   NUMBER    108 


Preparation  and  Use  of  Audio- 

♦  Visual  Aids,  by  Haas  and  Pack- 
er, Prentice-Hall,  Inc..  381  pages: 
Instructions  and  suggestions  on  the 
effective  preparation  and  use  of 
visual-aids.   (S6.65i. 

USE  ORDER   NUMBER    109 

The  Dollars  and  Sense  of  Busi- 

♦  ness  Films,  by  the  Films  Steer- 
ing Committee  of  the  Association 
of  National  Advertisers,  128  pages: 
Analysis  of  the  cost  and  circulation 
records  of  157  sponsored  fibns. 
(§5.00). 

USE   ORDER   NUMBER  301 

TELEVISION  BOOKS 

♦  Here  are  four  useful  new  books 
on  creative  and  technical  aspects  of 
television  now  available  from  the 
Bookshelf  at  costs  noted: 

The  Television  Commercial,  by 

♦  Harry  W  ayne  McMahan.  A  prac- 
tical manual  on  television  advertis- 
ing. Shows  how  to  create  better 
commercials,  both  from  the  adver- 
tising and  film  production  view- 
points. Hastings  House.  175  pages. 
(85.00). 

USE  ORDER   NUMBER  204 

How  To  Direct  for  Television, 

♦  edited  by  \S'illiam  I.  Kaufman. 
Down-to-earth  information  and  ad- 
vice on  the  director's  problems  in 
live  television  production.  Nine  top 
'r\'  producers  tell  their  own  stories. 
Hastings  House,  96  pages.  (82.50). 

USE   ORDER   NUMBER  205 

Staging  T\  Programs  and  Com- 

♦  mercials,  by  Robert  J.  Wade.  A 
liandbook  aimed  to  help  in  solving 
the  physical  production  problems 
of  "live"  television  programming. 
Hastings  House.  210  pages.  (86.501. 

USE   ORDER   NUMBER  206 

Audio    Control    Handbook,    by 

♦  Robert  S.  Oringel.  A  complete, 
authoritative  handbook  on  audio 
contrcjl  in  all  types  of  broadcasting. 
Hastings  House.  141  pages.  (S6.50i. 

USE  ORDER   NUMBER  207 


DETACH   AND  MAIL  WITH  YOUR  CHECK  TO: 

BUSINESS      SCREEN      BOOKSHELF 

7064    SHERIDAN    ROAD       •      CHICAGO    26,    ILLINOIS 

Please  ship  the  following  (indicote  by  number): 


—Total   amount   enclosed   $— 


NaiT 


firm  or  School. 

Address 

City 


"AIRMAN     SMITH" 

(CONTINUED  FROM  I'AGE  38  I 
to  the  acting  roles,  and  focusing  on 
the  Northrop  Scorpion  doing  some 
aerial  eye-poppers.  "Airman  Smith," 
himself,  is  played  by  1st  Lt.  Leonard 
P.  Smith  1 3004th  Pilot  Training 
Group,  Moore  Field.  Mission.  Tex- 
as I .  who  knows  his  wa>  around 
ground  crews,  flight  crews — and 
high-powered  i)Ianes, 

Emploving  Airman  Smith  as  a 
prototvpe.  the  film  sticks  with  him 
as  he  graduates  from  high  school, 
enlists  in  the  Air  Force,  goes  through 
basic  training,  becomes  a  crew  chief 
for  the  Force's  '"most  heavily  armed 
interceptor."  the  Scorpion.  In  its 
dramatized  documentary  format,  the 
film  delivers  two  main  recruitment 
ideiis:  the  importance  of  the  crew 
which,  serving  as  one  with  the  inter- 
ceptor, maintains  a  24-hour  alert  to 
protect  the  nation  against  attack: 
the  career  advantages  of  service  in 
the  :\ir  Defense  Command. 

Benefits  Increase  Since  War 

Since  World  War  II.  the  film 
points  out.  the  airman  has  gained 
in  prestige  and  tangible  benefits:  a 
higher  pay  check;  higher  retirement 
fund,  dislocation  allowance,  im- 
proved living  conditions,  60  days 
notice  before  reassignment,  an  op- 
portunity to  select  assignments,  ex- 
tensive educational  advantages.  The 
airman  can  stay  overseas  for  an 
extended  tour,  he  can  enter  NCO  or 
the  Air  Force  Academy,  .\irman 
Smith,  his  wife  and  another  couple 
enjoying  a  picnic  suggest  that  the 
securitv  and  stability  of  a  crew 
career  is  conducive  to   family  life. 

Developed  by  Northrop's  public 
lelations  department.  Airman  Smith 
resulted  from  more  than  a  year  of 
planning  and  production  ivhich  was 
scheduled  to  fit  defense  require- 
ments at  bases  used  for  location 
photography.  A  former  Air  Force 
man.  Alan  Christie,  wrote  the  script, 
basing  it  on  his  oivn  experience, 
studies  on  recruiting  problems  con- 
ducted by  the  Air  Force  and  uni- 
versities and  conferences  between 
Northrop  staffers  and  .Air  Force 
personnel. 
General  Commends  Film's  Approach 

Regarding  the  fihn  as  a  recruit- 
ment tool.  Brigadier  General  Arno 
H.  Luehman.  Commander  of  the 
3500th  USAF  Recruiting  Wing, 
commented.  "Everyone  agrees  that 
the  approach  is  ideal,  entertaining, 
tasteful,  and  above  all.  factual." 

Northrop  personnel  guiding  the 
production  were  \^  illiam  G.  Cox. 
head  of  Motion  Pictures.  Radio  and 
Television:  E.  R.  Woodworth.  film 
director:  Felix  T.  Barlow,  director 
of   photography :    J.   L.    Wilkinson. 


Lt.    Leonard    R.   Smith   (Airman    Smith)   tr 
fitted    for    his   first   dress   uniform    in   the 
Scene   of   Porks   Air    Force   Bose,   Colif. 

aerial  photographer:  Donald  N| 
olson  and  C  H.  W  atson.  busiii 
and  unit  managers. 

Produced  and  released  with 
Air  Forces  cooperation.  Ain 
Smith  is  available  on  a  free  I 
basis.  Requests  for  the  film  shr 
be  made  on  letterhead  station 
by  a  responsible  representative  i 
company  or  organization,  addre^ 
to  William  G.  Cox.  Departn 
1310.  Plant  4.  Northrop  .\irci 
Inc..  Hawthorne.  California.         i 


"THE   GREAT    LAN[' 

I  CONTINUED      FROM      P.4CE 

late  in  May:  release  prints  went 
be  leaving  the  lab  by  July   1. 
bers  production  log  for  The  G 
Land   registers:    Surface   tra\eli 
highway:     21,000     miles;     suri: 
travel  by  railroad:  2.000  miles; 
plane    travel    by    airliner:     10.1 
miles;  by  bush  plane:  1.000  mi 
16mm    Kodachrome    film    expos 
20,000  feet;  film  used  in  final  pr 
approximately    975    feet;    camt 
used:  4;  different  lenses  used;  \i 
Narrated    by    Maitland    Jorc 
Seattle  radio  man.  The  Great  L 
takes    the    viewer    e\erywhere    I 
Huber    went,    through    the    cla? 
glacial  north  and  the  new,  civ  il 
north,  everywhere  that  ventures 
travelers,  business  men  and  seltl 
now   served   by   moving    \ans 
able  to  go. 

Colorama  Print  Process 
Announced  by  Panorama  Ci 

*  .\   new   col(»r  process  said   1* 
produce  vivid,  natural  color  prt 
in  sizes  up  to  40  x  60  inches  fn 
either    positive   film    transparen 
or  color  negatives  at   1   3  the  i 
of  dye  transfer  prints  has  been 
veloped  bv  Panorama  Color  of  Er 
bank.  California. 

An  adaptation  of  a  new  Easti 
color  print  material,  the  new  pri 
called  "Colorama  prints."  are  bi 
advanced  for  use  in  point-of-lj 
chase  and  show  displays,  salesmi 
presentations,  wall  murals  and  tl' 
door  boards.  Color  prints  in  s 
up  to  6)2  feet  by  10  feet  willi 
available  October  I. 


_Zone_ 


_Sfate_ 


BOOKS   Will   BE   SHIPPED   POSTPAID    IF    CHECK    ACCOMPANIES   ORDER 


GOOD  LIGHTING  JOB!  u 


for  the  newest, 
most  advanced 
lighting  and 

production  equipment 
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JAM  HANDY 


Pr*le€li«ii 


safe    for    keeping    product     information    under 

cover  until  the  time  of  impact, 

—  skilled  in  helping  to  get  new  activities  prepared 
and  implemented  without  disclosure, 

The  Jam  Handy  Organization  is  well  set  up. 
by  previous  program  planning  and  experience, 
to  maintain  security'  while  getting  your  job  done 
right  —  and  right  on  time. 


Co//  f/ie  office  neoresf  you  for  .  .  .  Dramatizations    •    Visuolizotions     •    Presentotions     •     Motion  Pictures    •     Siidefilms    •     Training  AssP 


NEW  YORK  19 
1775  BROADWAY 


HOLLYWOOD  28 
1402  RIDGEWOOD  PLACE 


DETROIT   11 
2821   E.  GRAND  BLVD. 


DAYTON  2 
310  TALBOn  BLDG. 


PinSBURGH  22 
GATEWAY  CENTER 


CHICAGO  1 
230  NORTH  MICHIGAf'A 
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Want  to  forget  about  that  film  job  when 
you  leave  your  office  tonight?  You  can, 
you  know,  if  you'll  put  Pathe  on  the  job. 
And,  regardless  of  the  size,  color  or 
quantity,  Pathe  will  give  it  to  you  straight! 
You'll  know  where  you  stand.  You'll 
know  your  specifications  will  be  met— 
on  time. 

Phone  our  Technical  Services  Department 
now.  Let  us  help  you  ha\e  Peitct  oj  Mind. 

16MM  EASTMAN  COLOR  BY  PATHE 
Here  is  the  16mm  film  that  answers  all 
your  problems  for  speed,  quality,  service 
and  cost.  No  matter  what  you're  using  now, 
ask  us  to  show  you  the  advantages  of 
Eastman's  16mm  Color  processed  by  Pathe. 

Life//y^f  color  in  every  scene 


CALL  or  WRITE 


*^  fff/ff     laboratories.  Inc.  is  o  subsidiary  of 

CHESAPEAKE   INDLSTRIES.  INC. 


LABORATORIES,  INC. 

HOttrwOOO  6823  Santa  Monica  Blvd.    •     HO  3.3961     •     NtW  VORK  103  £.  106  SI.    •     TR  I  ^ 

GREAT  MOTION    PICTURES  ARE    PROCESSED  BY    .^^f 


w 


R.  COELLN:* 


You  asked  for  "proof  of 
results" .. Read  this! 

•"Tlic  most  iinportartt  need  of  the  bn.vinc.y.v  film  mcdinm  is  proof  of  leindts." 
— O.  H.  Coelln,  Jr.,  Editor,  Business  Scbeen 


THE  OFFER; 


On  July  5th,  1956  we  wrote  to  111  big  stores  offering  a  preview  print  of  "You  Are 
The  Star,"  new  training  film  on  retail  selling  produced  by  Caravel  for  Allied  Stores 
Corporation.  Their  price  per  print  — $250. 


THE  RESPONSE: 


From  this  one  test-mailing— more  than  50  replies.  Purchases,  as  of  September  5th, 
1956  —  56  prints.  Among  the  stores  now  using  "You  Are  The  Star": 

Abraham  &  Straus,  Brooklyn  •  Bloomingdale's,  New  York  •  Bullock's,  Los  Angeles  •  The  T.  Eaton 
Co.,  Ltd.,  Montreal  •  The  Emporium,  San  Francisco  •  Famous-Barr  Co.,  St.  Louis  •  Foley's,  Houston 

•  Gimbel's,  Milwaukee  •  Halle  Bros.,  Cleveland  •  The  Higbee  Company,  Cleveland  •  Joseph  Home 
Co.,  Pittsburgh  •  The  J.  L.  Hudson  Co.,  Detroit  •  The  Lasalle  6c  Koch  Company,  Toledo  •  Mabley 
&  Carew,  Cincinnati  •  Macs's,  New  York  '  The  May  Co.,  Los  Angeles  •  Maison  Blanche,  New 
Orleans  '  Marshall  Field  &  Co..  Chicago  •  Miller  Bros.  Co.,  Chattanooga  •  Milwaukee  Boston  Store 

•  The  Rike-Kumler  Co.,  Dayton  •  Stix,  Baer  &  Fuller,  St.  Louis  •  Strawbridge  &  Clothier,  Phila- 
delphia •  Thalhimer  Bros.,  Inc.,  Richmond  •  Woodward  Stores  Limited,  Vancouver,  B.  C. 


TYPICAL   COMMENTS:   (numes  on  rec/uesi) 

".\n  ovitstanding  and  top-notch  production  in 
the  training  of  good  retail  selling." 

(from  a  leading  Mcrcliandiiing  Group) 

"Recei\  ed  with  such  enthusiasm  it  was  decided 
that  the  film  be  shown  to  all  employees,  regard- 
less of  the  position  held." 

"We  are  considering  an  employee  contest  based 
on  You  Are  the  Star.'  We  plan  to  show  it  to  about 
6000  employees  within  a  4-weeks  period." 

"Very  impressed  with  the  film.  We  feel  it  will 
certainl\-  help  to  impro\e  the  calibre  of  sales- 
manship in  the  store." 

FOR  FURTHER  PROOF: 


"To  date  .300  emplo\ees  ha\e  seen  the  film;  the 
response  has  been  terrific.  W'e  consider  this  film 
the  best  and  most  interesting  we  have  ever  used 
in  our  training." 

"^'ery  good.  Plan  to  use  it  in  all  my  classes." 

(from  a  School  of  Retailing) 

"At  the  close  of  the  film  the  employees  are  given 
a  short  quiz.  The  response  from  the  quiz  is  very 
gratifying." 

'Best  r\e  seen  on  the  subject  of  sales-training. 
Smprised  to  find  anything  so  down-to-earth  in 
the  U.  S."  (from  Xew  Zealand) 


For  further  proof  of  Cara\'el  know-how  in  creating  training  films  that  really  train,  write 
on  your  business  letterhead  for  a  preview  print  of  "You  Are  The  Star.".  . .  also  for  spe- 
cific data  as  to  how  we  team  up  with  sales  executives  to  help  diem  solve  tlieir  training 
problems. 

CARAVEL    FILMS,   inc.*  730  fifth  avenue  •  new  YORK  19,  N.  Y. 


you'll  see 


ACCURACY 


This  word,  in  film  processing,  is  a  very  important 
word  indeed. 


People  tell  you  that  one  film  processing  job 

is  as  good  as  another,  and  what  the  heck,  what's  the 

measure  of  accuracy,  anyway? 

Well.  To  answer  that  one  would  take  a  very  long  time. 

Suffice  it  to  say  here  that  it's  summed  up  in 

all  the  operations  of  a  processing  job,  where  even 

the  smallest  details  are  of  great  importance. 

It  shows  everywhere,  and  it  positively  shines  when 

the  film  appears  on  the  screen. 

What  we're  talking  about,  of  course,  are  the  people 
and  the  operations  at  Precision  Film  Laboratories. 
Here  attention  to  detail,  sound,  proven  techniques 
are  applied  by  skilled,  expert  technicians  to 
assure  you  the  accurate,  exact  processing  your  films 
deserve  to  justify  your  best  production  efforts. 

Accuracy  is  a  must  for  TV  — for  industrials  — for 

education  — for  all  movies. 


and  hear 


P  R  E  C 


FILM  LABORATORIES,         INC. 

21     West     4eth     Street,     New    York     36.     New    York 

A  DIVISION  OF  J    A    MAURER,  INC. 


In    everything,   there     is     one     best 


in    film    processing,   it's    Precision 
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John  Sutherland  Productions 
invites  investigation  of  its  record 
of  accomplishment  in  the  field  of 
film  communications.  A  report  on 
the  Sutherland  organization,  its 
productions  and  clients  will  be  sent 
to  business  executives  on  request. 


John  Sutherland  Productions,  Incorporated 


LOS   ANGELES 

201  North  Occidental  Boulevard 

Los  Angeles  26,  California       Dunkirk  8-5121 

NEW  YORK 

33  East  48th  Street 
New  York  17.  New  York       PLaza  5-1875 

DETROIT 

6560  Cass  Avenue 
Detroit  2,  Michigan       TRinity  2-2280 
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•fy  Based  on  the  proposition  that  the 
American  high  living  standard  can 
be  attiibuted  to  free  competition  and, 
in  large  measure,  to  the  vast  use  of 
oil  in  our  modern  civilization  "Des- 
tination Earth"  is  a  persuasive  and 
informative  motion  picture. 


Its  entertainment  value  is  attested 
by  the  fact  that  it  began  its  theatri- 
cal distribution  by  playing  the  Para- 
mount Theatre,  on  Broadway  in  New 
York  City. 

Produced  for  the  American  Petro- 
leum Institute  by  John  Sutherland 
Productions,  this  ISVa-niinute  anima- 
tion film  in  Technicolor  provides  a 
striking  example  of  the  modem  busi- 
ness film  which  is  designed  primarily 
to  gain  and  hold  audience  interest 
through  the  application  of  top-quality 
entertainment  values,  as  a  necessary 
ingredient  to  the  effective  communi- 
cation of  ideas. 


Apart  from  a  professional  quality  in 
story  and  continuity,  "Destination 
Earth"  is  particularly  noteworthy 
for  its  excellent  design  values.  In 
several  of  its  pre-release  screenings, 
where  this  film  was  viewed  critically 
by  business  executives,  "Destination 
Earth"  was  regarded  as  demonstrat- 
ing the  only  way  in  which  any  film 
can  prove  to  be  outstanding:  by  the 
application  of  superior  creative  and 
production  values  to  each  element  of 
the  motion  picture. 

As  an  executive  of  one  oil  company 
i-emarked,  "Today's  audiences  are 
getting  more  critical  every  day.  For 
the  sponsor  to  get  his  money's-worth 
from  business  films  these  days,  they 
have  to  be  more  than  entertaining  or 
informative — they  have  to  be  both." 


Business  films  that  are  both  enter- 
taining and  informative — to  assure 
maximum  results — are  films  with  the 
Sutherland  touch. 


t-1  1^1  '.'    f=  ' 


SHOW 
MOVIES 


I  IN  CONFERENCE  ROOM 


1 


-^. 


IN  THE  AUDITORIUM 


with  only   I   profector 

•  ••the  TSI-Duolite 


W/>h  built-in  screen 


Yes,  we  mean  anywhere  .  .  .  even  in  lighted  rooms. 
With  the  Duolite  you  can  show  16  mm  movies  in  many 
places  thot  were  never  before  practicol.  The  Duolite 
has  a  large  built-in  TV  size  screen  thot  gives  you 
beautiful  picture  reproduction  without  the  fuss  and 
bother  of  setting-up  a  screen  or  darkening  the  room. 
Yet,  when  you  want  to  use  a  standard  external  screen, 
the  some  projector  con  be  used.  Just  a  flip  of  the 
lever  and  you're  reody  to  go. 

The  built-in  screen  allows  movies  to  be  shown  anyplace 
you  con  set  the  projector  down  and  plug  it  in.  Think 
of  that!  Think  what  that  could  mean  in  terms  of  your 
doubling  or  even  tripling  the  use  of  your  films.  Salesmen 
love  the  Duolite.  It's  so  easy  to  set-up  and  operate. 
They  don't  have  to  lug  around  a  separate  screen  and 
other  equipment.  Sales  films  can  be  shown  right  on 
the  prospects  desk  without  any  disturbance  at  all. 
Any  room  big  enough  for  a  desk  is  big  enough  for 
a  Duolite  show. 

Write  today  for  free  literature  and  complete  specifi- 
cations on  the  Duolite.  If  you  wish,  a  demonstration 
can  be  arranged  at  no  obligation. 


TECHNICAL  SERVICE,   INC. 

30855    fIVE    MILE    ROAD    •    DEPT.    C    •    LIVONIA,    MICH. 

West  Coajl  Office:  4357   Melrose   Ave.   •    Hollywood   29,  Calif.    •    Phone    Normandie    5-6621 

Conodion  Diilr.:  S.  W.  Coldwell,  Ltd.  •  447  Jorvis  St.  •  Toronto  5,  Onl. 

Fore/gn  Oistr.:  Weilrex  Corp.  (formerly  Western  Electric  Enporll  •  1  H   Eighth  Ave.,  N.Y.  I  1 ,  N.Y. 
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16mm  Color  Prints 


on  the  New  EK  Positive  Stock 
throus^h  an  Intermediote  Negative  Stage 


shoot  on  commercial  Kodachrome  — 
prepare  on  A  &  B  rolls  —  furnish 
ivith  negative  A-iiind  sound  track 


For  information  and  price  list, 
write,  phone  or  ii  ire 


byron 


1226  Wisconsin  Ave.,  N.W. 


make  a  color-correct®^  negative 

incorporating  all  effects, 

and  16mm  color  release  prints 


■  LOWER-COST  prints 

■  BETTER  color 

■  PROTECTS  your  original  footage 

■  COLOR  CONTROL  complete  in  one  labor- 
atory with  a  new  Arri  installation 


laboratory 


Washington  7,  D.C.      FEderal  3-4000 


COMPLETE  PRODUCER  SERVICES  .  .  .  COLOR  AND    BLACK-AND-WHITE  PROCESSING  AND  PRINTING 
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EVERYTHING    FOR 
EASTERN    PRODUCTION 


LIGHTING 
EQUIPMENT 


GRIP 
EQUIPMENT 


Incandescent 
Equipment 

H.  I.  Arc  Equipment 

Choke  Coils 

Dimmer  Equipment 

Cables 

Boxes  and  Boards 

Diffusers 

Bulbs 

Generator  Sets 

TV  Scoops 


Reflectors 
Ladders  and  Steps 
Parallels 
Dollies 

Microphone  Booms 
Scrim  Flags 
Black  Flags 
Dots 
Stands 
PROPS 
Catalogs  upon  request 


INC. 


333  West  52nd  Street  •  New  York  19,  N.Y. 
Circle  6-5470 


SIGHT  &  SDUIVD 

Alcoa's  "Unfinished  Rainbows"  Has 
15th  Birthday  and  Some  Records 

■¥■  I  nlinishi'd  Uaintioits.  "dean""  of 
iiuhistrial  inulion  pictures,  observes 
its  fifteenth  birthday  this  year  with 
an  attendance  record  surpassing 
first  release  figures  for  Con,-  Willi 
the  Wind. 

Aluminum  Company  of  America. 
which  released  Rainboivs  in  Dcceju- 
ben  1941,  has  reported  that  the  fihn 
lias  been  seen  by  40  million  persons 
and  continues  in  strong  demand. 

Regarded  as  one  of  the  top-rank- 
ing industrial  films  of  all-time,  the 
40-minnte  motion  picture  in  full 
color  and  sound  offers  a  highlight 
j  history  of  the  ahnninum  industry 
and  of  Alcoa.  Filmed  in  Hollyuood 
and  Chicago  by  Wilding  Picture 
Productions.  Inc..  it  stars  Alan  Ladd 
as  Charles  Martin  Hall,  the  young 
scientist  who  invented  the  process 
which  made  possible  abundant  and 
low-cost  production  of  aluminum. 

Audience  of  Over  40  Million 
During  the  past  decade  and  a 
half.  Unfinished  Rainbows  has  been 
screened  340.040  times  before  audi- 
ences totaling  40.203.315  by  con- 
firmed reports.  The  record,  far  ex- 
ceeding that  of  any  other  industrial 
film,  does  not  include  numerous 
unreported  screenings. 

Over  the  years,  more  than  2.000 
color  prints  of  the  film  have  been 
used.  Currently,  790  prints  remain 
in  circulation,  and  constantly  are 
being  viewed  by  school  classes, 
church  groups,  community  gather- 
ings, service  clubs,  and  similar  or- 
ganizations. 

As  late  as  1955.  Rainlions  was 
still  drawing  an  annual  attendance 
in  excess  of  one  million.  A  short- 
ened version.  More  Worlds  to  Con- 
quer, has  been  used  by  several  the- 
atre chains  and  now  is  screened 
daily  at  the  Museum  of  Science  and 
Industry   in   Chicago. 

Company's  First  Major  Picture 
L  nfinisheil  Ruinliows  was  Alcoa"s 
first  major  effort  in  film  production. 
Since  that  time,  the  conipan\  has 
made  20  other  films.  Some  of  these. 
such  as  Curiosity  Shop  and  This  Is 
Aluminum,  follow  the  trail-blazing 
Unfinished  Rainbows  as  educational 
and  entertaining  films  for  the  gen- 
eral public. 

Others.  su<li  as  New  Horizons  In 
Aluminum  lira:ing  and  Welding 
Advances  with  .lluminum.  deal  with 
industrial  techniques  and  processes. 
The  21  Alcoa  films  have  compiled  a 
total  attendance  figure  of  73.871.720 
-not  including  public  service  tele- 
\ision   audiences.  H' 


I 


I"' 


Donovan   Appointed   Ansco's 
Advertising,    Promotion    Chie 

♦  (^on  Donovan.  Jr..  has  been  , 
pointed  manager  of  Advertising  m 
Promotion  for  Ansco.  the  photogi 
phic  manufacturing  division  of  Ge 
eral  Aniline  i  Film  Corporation.  i[ 
cording  to  Robert  M.  Dunn,  genet' 
sales  manager. 

Donovan  formerlv   was  associali 
"illi    Fawcett   Publications.   Ame: 
can  Legion  Magazine  and  Dell  Pu 
lishing  Compan\.   In   his  new 
tion   he  will   be  responsible  fi  . 
ordinating  all  of  Ansco"s  advertisii 
and  promotion  activities.  W  inthn 
Davenp(jrt  continues  as  manager 
the  Advertising  department. 

^  »  -:j 

Wilbur  S.  Edwards  Appointee 
Distribution  Head  of  EBF  Filn 

♦  Wilbur  S.  Edwards,  former  ge 
eral  sales  manager  of  CBS  Tel(\ 
ion  Film  Sales.  Inc..  has  b. 
appointed  director  of  distributi. 
for  Encyclopaedia  Britannica  Filii 
Inc.  Edwards  has  assumed  the  sai 
capacity  in  the  companv"s  16ii 
feature  film  subsidiarv.  Films  I 
corporated. 

Edwards  replaced  Dennis  \T 
Hams,  who  was  vice-president  ai: 
director  of  distribution  until  1 
retirement  last  October.  Gordon  Ai_ 
derson.  former  EBF  district  manaL 
for  Michigan  who  served  as  acti 
distribution  director  after  Willian 
departure,  has  been  reassigned 
Canada  to  open  the  company's  fi 
regional  office  there — the  first  o 
outside  the  United  .States. 

Edwards  spent  from  1945  to  \9> 
in  Chicago  as  Midwestern  sales  m» 
ager  for  CBS  Radio,  then  served 
assistant  general  manager  of  WE 
in  Boston.  From  1950  to  1953, 
was  in  Los  Angeles,  first  in  radio 
manager  of  KN\  and  as  manager 
Columbia's  Pacific  Radio  Netwoi 
then   in   television   as  general  inal 
ager    of    KNXT   and    of   CBS-' 
Pacific    Network.    He    returned 
New  York  in  1953  as  general  s; 
manager    of    CBS    Television    Fii 
Sales.  Inc. 

John  V.  Tarieton  Appointed 
Kodak  Advertising  Art  Menf 

♦.lolm  \.    Tarieton  has  been  nami 
as   director   of   advertising   art  i| 
Eastman  Kodak  Company.  He 
have  general  art  supervision  of 
photographic   illustrations    used 
Kodak    in    its   national   advertisil 
literature,  displav    material  ai] 
packaging. 

Tarieton  fcnnierly  was  art  dirH 
tor  of  the  Liggett  and  Myers  div 
ion  of  (^nwiingham  and  Walsh,! 
New  York  advertising  agency.  HeJ 
a  specialist  in  photographic  illustrj 
tive  techniques. 
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a  matter  of  form 


From  the  simple  salesbook  used  to  record 
the  sale  of  a  pretty  gown  to  the  Automated 
Data  Processing  System  employed  by 
a  complicated  automobile  assembly  plant, 
business  forms  play  a  vital  part  in 
every  commercial  transaction.  This  is  the 
important  story  effectively  told  in  a  highly 
interesting  new  film  sponsored  by 
MOORE  BUSINESS  FORMS,  INC.  — 
demonstrating  that  modern  business 
efficiency  is  largely  "A  Matter  of  Form." 

STUDIOS,    INC.  *Ay 

HOLLVWOOO        ■        NEW     YORK        .        CHICAGO        ■        DETROIT        .        CIKCINNATI 
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Maintenance  of  even  tennperatures  is  vital 

to  successful  laboratory  operations. 

Complex  equipment  provides  reliable  temperature 

control  at  CFI ...  A  prime  factor  in  quality  film  processing. 


CONSOLIDATED  FILM  INDUSTRIES 


959  Sew^ard  St.,  Hollywood  38,  Calif. 
Hollywood  9-1441 

521  W.  S7th  St.,   New  York  19,  N.  Y. 
Circle  7-44-00 
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More  than  67  million  people  have 
seen  "Green  Harvest,"  a  public  relations  film  produced  for 
Weyerhaeuser  Sales  Company.  In  distribution  eight  years  by 
Modern  Talking  Picture  Service,  it  brings  a  vital  message  of 
timber  conservation  to  the  public.  Based  on  Modern's  attendance 
and  cost  analysis  report,  this  tilm  cost  S.0085  per  person 
it  reached. 

Another  Weyerhaeuser  film,  "The  New  Paul  Bunyan,  '  in 
distribution  for  only  four  years,  is  running  up  a  similar  record 
with  audiences  totaling  more  than  55  million. 

Never  before  have  industrial  films  reached  such  mass  audiences. 

Both  films  are  Wilding  products. 
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CLEVELAND  PITTSBURGH  HOLLYWOOD 


NeverBuy 

Sound  Slide  film 

EquipmenI 
WUff/st  Coffsalki 

McClure 

........ ......  ....J 


nHE  assembly  of  this  machine  is 
I  an  invention,  strongly  protected 
by  basic  patents.  This  means 
tit  it  is  wholly  unlike  all  other 
sind  slide-film  machines  and  cannot 
b  imitated. 

:f  you  think  all  makes  of  machines 
different  only  in  detail  you  are 
set  to  make  the  blunder  that  has 
^n  made  by  more  than  a  hundred 
!rs  who  have  switched  to  us  after 
ling  they  had  bought  inferior 
ipment. 

his   assembly    makes    sense.    The 

ind  is  not  constipated  by  routing 
V  devious  channels  and  around  cor- 
#3  and  through  gauze,  then  pro- 
jted  sideways.  Instead  it  has  free 
cess  to  every  part  of  the  room 
!id  is  heard  by  the  entire  audience 
(ually.  One  sound  slide-film  user 
tipped,  "You  may  keep  'em  awake 
I  both  sides  of  the  hall." 

iYou  need  not  maneuver  your  audi- 
Vce  to  certain  positions  to  enable 
tern  to  hear.  They  can  hear  equally 

iall  directions  from  the  machine, 
is  is  a  great  fundamental  advan- 
ce over  old-style  machines. 
Before  you  buy  machines  compare 
je  Picturephone  with  any  or  all 
jher  makes — a  side-by-side  test, 
(lu  will  find  that  our  sound  is  far 
ipei'ior.  Not  only  every  word  but 
lery  syllable  is  clear.  This  helps  to 
ep  your  audience  alert  and  inter- 
red. Your  message  really  gets 
jer. 

i  Weighs  Only  13  lbs. 

,iis  stand-out  machine  weighs  only 
i  pounds — eight  pounds  lighter  than 
"achines  of  similar  capacity.  Why 
^ht  pounds  of  unnecessary  weight 
[ould  be  carried  around  is  more 
Ian  anybody  could  explain.  Over- 
jeight  machines  have  been  one  of 
je  black  spots  of  sound  slide-film 
Bice  its  inception. 

I  Salesmen  and  others  object  to  lug- 
,ng  them  around  —  and  sponsors 
ive  paid  for  many  showings  that 
ere  never  run  because  of  unwilling- 
?ss  to  carry  these  heavy  burdens, 
■nd  women   have   been   deprived   of 

I 


Model  L  Picturephone 

.only  13  pounds 


the  use  of  sound  slide-film  because 
they  cannot  carry  a  21-pound  ma- 
chine. 


Now  we  solve  the  problem  with  a 
superior  machine  weighing  actually 
less  than  1.3  lbs.  One  woman  said, 
"It  is  lighter  than  my  golf  bag."  Not 
only  lighter  but  133  cubic  inches 
smaller  is  this  remarkable  machine. 

This  is  a  three-speed  machine — 
33-1/3,  45  and  78  rpm  —  playing 
records  as  large  as  16-inch  —  all 
kinds  —  standard,  microgroove,  and 
extended  play.  The  pickup  is  of  our 
own  make,  metal  arm  and  base,  with 
ceramic  cartridge  to  be  free  from 
heat  and  humidity.  Our  machines 
are  noted  for  their  substantial  pick- 
ups and  for  freedom  from  pickup 
trouble.  The  amplifier,  also  of  our 
own  make,  has  two  tubes  and  disc 
rectifier,  with  full  two  watts  output 
— plenty  of  sound  for  100  people. 
Heavy  duty  5-inch  speaker  releases 
this  volume  with  the  utmost  clarity. 

150-Watt  Projector 

The  projector  is  the  modern  and 
highly  efficient  Q-3  of  the  Society 
for  Visual  Education,  Inc.  It  has  150 
watts,  convection  cooled,  with  coated 
three-inch  focal  length  lens,  and 
push-in  threading.  Simply  push  the 
film  end  into  the  slot  and  it  is 
threaded  —  that's  all.  No  gate  to 
open.  No  danger  of  damaging  film. 
Push  in  control  knob  and  turn  to 
get  full  frame  on  screen.  It's  framed. 


A  Great  Job 
of  Engineering 


Over 
SELLING 


Sound  slide-film  originated  as  a 
training  medium  and  is  widely  used 
for  that  purpose  but  in  recent  years 
another  and  larger  use  has  sprung 
up. 

There  is  a  decided  surge  toward 
selling  major  products  with  sound 
slide-film.  Life  Insurance,  Feed,  Air 
Conditioning,  Storm  Windows,  Farm 
Implements.  House  Insulation,  Re- 
ducing. Home  Appliances,  Food 
Freezers,  Cosmetics,  Office  Equip- 
ment, Machinery,  Metal  Houses, 
Truck  Terminals,  are  some  of  the 
products  being  sold  by  sound  slide- 
film  and  the  list  is  increasing  rapidly. 

This  is  the  perfect  machine  for 
such  selling.  The  light  weight  makes 
it  possible  for  everybody  to  carry  it, 
women  as  well  as  men.  The  sound 
being  evenly  distributed,  it  does  not 
matter  where  anybody  sits.  They  all 
hear  perfectly  in  every  direction. 
Everything  is  in  one  case,  machine, 
screen,  records,  films.  You  can  set 
up  and  have  your  show  running  in 
90  seconds. 

Sound  slide-film  has  proved  itself 
to  be  a  wonder  worker  in  making 
sales.  Results  are  fabulous — beyond 
all  expectations. 

Ask  us  for  a  free  copy  of  "I  Am 
the  Greatest  Salesman  In  the  World." 
It  will  tell  you  why  sound  slide-film 
sells  where  salesmen  fail. 


Requires  the  Least  Service 


OTHE    AMAZING    LIDo 


Here  you  have  a  screen 
for  audiences  of  up  to 
12  people.  The  screen 
is  shadow-boxed  so  you 
can  run  a  picture  in  a 
lighted  room.  No  dis- 
tortion no  matter  how 
close  up  or  how  wide 
angle  your  viewing. 
You  can  have  a  picture 
up  to  six  feet  wide  for 
large  audiences,  but  for 
small  groups  this  built- 
in  screen  is  most  con- 
venient and  better. 

The  screen  is  built-in 
so  it  cannot  be  lost. 


Back  of  the  screen  is 
the  compartment  for 
carrying  up  to  eight 
records,  eight  films,  and 
the  turntable.  This  is 
the  only  device  ever  in- 
vented to  carry  and 
protect  records  and 
films.  It  enables  you  to 
have  a  one-piece  ma- 
chine. No  separate  case 
for  records  and  films. 
No  separate  screen  ex- 
cept for  audiences  of 
more  than  12.  The  Pic- 
turephone is  a  complete 
machine.  No  extras. 


A  Few  Users 

Speed  Queen 

Lutheran  Brotherhood 

Avon  Products 

Ft.  Howard  Paper 

StauBfer  I'lan 

Ralston-Purina 

J.  0.  Penney 

Armstrong  Furnace 

New  Holland 

Borden's 

Gorham 

Futorian 

Iron  Fireman 

U.  S.  F.  &  G. 

Standard  Register 

Container  Corp. 

Hardware  Mutual 

General  Electric 

National  Cash  Register 

Vascoloy-Ramet 

F.  C.  Russell  Co. 

Detroit  Aluminum 

Orange  Crush 

Rexall 

Stewart-Warner 

Cutler-Hammer 


Ask  About  Our  Rental  Plan! 


CAnal  6-4914 


).  J.  McCLURE  TALKINfi  PICTURES  •  11151/2  W.  WASHINGTON,  CHICAGO  7 
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INTERSTATE  INDUSTRIAL  REPORTING  SERVICE.  INC. 

GENERAL  OFFICES    675  FIFTH  AVE.,  NEW  YORK  22.  N.  Y.,  MURRAY  HILL  8-1880 

M.owcsT  ornce    *69  EAST  OHIO  ST.,  CHICAGO   11.  ILL.,  MICHIGAN  2-0080 

ALEXANDER  ROBERTS  General  Manager 

PJiOTOS  OR  CASE  HISTORY  REPORTS.  ..ANYWHERE  IN  AMERICA...  IN  24  HOURS  IF  NEED  BE 
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Movielab 


MOVIELAB    BUILDINe-619  West  54th  St.,  New  York  19,  N.  Y,.JUdson    6-0360 
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developing  your 

greatest  resource  of  all 

Rapid   advances   in   technology   add   growing  ^11^  ^^^^ 

importance  to  the  role  of  employee  training  in  industry 

and  business.    For  indoctrination  courses,  sales  meetings  and 

technical  training  programs,  leading  industries  in  the  United  States  and  many  foreign 

countries  rely  on  Victor  16mm  Projectors  and  audio-visual  equipment. 

The  same  qualities  that  have  made  Victor  a  valuable  tool  in  employee  education 

have  made  Victor  equipment  a  favorite  with  time  and  motion  study  engineers. 

Let  the  specially  trained  Victor  Distributor  tell  you  how  Victor  equipment  can  help 

you  keep  your  employees  abreast  of  modern  developments. 


VICTOR  AUDIO-VISUAL  AIDS 


VICTOR  SOUND 
PROJECTORS 


VICTOR  ARC 
PROJECTOR 


VICTOR 
MAGNASCOPE  V200T 


Available  in  fhree  stand- 
ard models:  fhe  Class- 
mate 4,  Assembly  10  and 
Sovereign    25. 


A  portable  arc  projector 
that  meets  the  needs  of 
your  largest  assemblies. 
Supplies  1600  lumens  on 
fhe  screen,  up  to  25  watts 
speaker  output. 


Rheostat  speed  control, 
2000-foot  reel  capacity, 
and  single  switch  reverse 
standard  equipment. 
Tatces  any  wide  screen 
lens. 


A  professional  laboratory 
instrument  that  enlarges, 
projects  microscopic 
specimens  on  wall  screen 
or  tabletop.  Two  class- 
room   models   available. 


SEND  FOR  FREE  FOLDER  TODAY 


VICTOIk 


JUC 


mtmiuyiapft  L^^ipoiuUcn 

Dept.   L-96,   Davenport,   Iowa.   U.  S.  A. 
NEW   YORK,  CHICAGO 


Quality      Motion      Picture      Equipment      Since      1910 


AMA-Ford  Picture  Depicts 
Auto  Traffic  Safety  Measun 

*  l-hifjiiiiilU  in  ihc  fail-  .,1  ii  I,; 
expensive  campaign  for  trallic  ^il 
autoninhile  aciidenis  eonliiun 
maim  and  kill.  Though  ac(  i 
])revention  remains  as  the  essn 
glial,  those  concerned  with  !-a 
leadership  have  sought  measur' 
lessen  the  deadliness  of  acciil 
which  do  occur. 

A  new  motion  picture  sponsi  d 
liy  the   American   Medical  Assc 
lion  arifl  the  Ford  Motor  Coni[ 
shows  how  safety  features  huill 
autos    can    eliminate    an    estim 
half-million   highway   injuries,    i 
miered  for  a  Special  Congressii  hI 
Subcommittee  on  Traffic  .Sa 
which  visited  the  Ford  Motor  I 
pany  in  August,  the  film  conlai 
report   on   the   effectiveness   of 
new  automobile  safety   featurt-' 
troduced  on  19.56  cars. 

Now  Available  for  Showing 
Released  for  public  shou  i 
September  1.  the  new  picture  si 
how  the  medical  profession, 
injury  researchers  and  the 
mobile  industry  are  coopcratinin 
a  new  approach  to  the  highwa\ 
cident  problem.  The  documei 
was  made  at  the  American  Mi-c 
Association  convention  in  Chi' 
where  medical  and  scientific 
plays  defined  the  accident  prnl 
and  pointed  to  .solutions. 

In  the  film.  John  O.  Moor. 
rector  of  Automotive  Crash  In 
Research  at  Cornell  University  M 
cal  College,  says  that  if  all  i.l 
nation's  cars  suddenly  bei 
equipped  with  five  new  safel\ 
tures.  "we  could  expect  to  redm 
one-third  the  crash  injuries  we 

"This  would  mean."  Moore    •■:- 
tinues,   "that    one-half   million    r- 
sons  annually   would  escape  in 
and  a  great   proportion   of  all 
deaths  would  be  reduced  to  rei  ■ 
able  injury." 

Five-  Key  Safety  Features 
The  five  features  shown  in 
film  are  seat  belts,  safety  sic. 
wheels,  safety  door  locks,  an  en. 
absorbing  instrument  panel 
visor  padding,  and  a  safely  nm 

Of  their  ellectiveness.  Moore    r 
rates.  "We  can  state  clinicalb     . 
the  severe   crushing    injury    t. 
chest  of  the  driver  has  been  re.  I 
by   one-half  by   the  safety  sic 
wheel.   The   new   safely   door 
have  significantly  reduced  tli. 
quencv  of  door  openings  durim 
pact  ...  in  non-o\er4nrn  acn 
some  designs  have  reduced  ihi? 
currenee  by  60''(. 

The  same  trend  is  resulting  fj 

ibe  other  features,  he  points  oulj 

Ford   film  libraries  at  Dearbj 

Mich,  and  other  cities  are  accep' 

bookings. 
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IMPACT 


Wherever  impact  expresses  itself  the  result  is  strong 
aaion.  Controlled  impact  is  one  of  man's  most  powerful 
forces. 

With  a  good  motion  picture  which  has  all  the  other  quali- 
fications for  success,  it  is  the  degree  of  impact  that  determines 


how  powerfully  the  story  will  impress  its  audiences  and  how 
long  they  will  remember. 

Sound  Masters,  in  creating  and  producing,  sees  to  it  that 
a  film  has  such  impact  as  will  put  over  its  story  with  a  deep 
and  lasting  impression. 


SOUND  MASTERS,  INC. 


ESTABLISHED  1937 


165  WEST  46TH  STREET,  NEW  YORK  36,  N.Y. 


MOTION  PICTURES 

SLIDE  FILMS 

TV  SHORTS 

COMMERCIALS 

PLAZA  7-6600 


Graflex,   Inc.,   Will  Market 
Ampro  Recorders,  Projector 

♦  Tin*  AnijiH)  tape  ifcoitler  line  it 
the  Ainpr()  St\list  16inin  sound  pi 
jp<tor  are  beirif;  marketed  li\  (jr 

.  Inc..  R.K-lu-sler.  N.Y. 

The  recorder*  and  the  projerl 
are  manufactured  by  the  Ani| 
Corpiiration.  Chica<;o.  Graflex  a 
Ampro  are  su!)sidiaries  <»f  (ienc 
Precision  Kquipineiit  Corp..  N 
^  orlv  Cit\.  The  products  no«  bei 
marketed  b)  Graflex  include  1 
"Hi-Fi"'  t«i)-speed  tape  recorder  a 
the  combination  "Hi-Fi"  twtj-spi 
rcc<irder  with  A.M.  radio;  a  const 
uith  a  ■'tweeter-woofer'"  speat 
combination:  and  the  "Styli- 
16mm  sound  motiim  |iirture  p 
jeclor. 

"The  a<ldition  of  the  Ampro  pn 
ucis  to  the  (iraflex  line  is  anoll 
significant  step  in  our  continui 
program  of  product  diversificalioi 
commented  H.  A.  Schumach 
Graflex"  sales  vice-president. 

In  addition  to  distribuli 
through  present  Graflex  outlets.  1 
Ampro  tape  recorder  line  «ill  c. 
tinue  to  be  marketed  through  ap| 
ance  distributors,  music  stores  a  I 
jewelry  outlets  which  have  handll 
these  products  in  the  past. 

Keitz  &  Herndon  Check  Wins 
Todd  Creative  Design  Award 

♦Colorful  and  film-s\  mliolic.  I 
newly-designed  check  of  Keit/ 
Herndon.  Dallas.  Texas  motion  p 
ture  producers,  has  been  selected 
"Check  of  the  Month"  by  The  To 
Company.  Rochester.  \.Y..  a  mai 
facturer  of  protected,  insured  chw 
and  check  writing  e<]uipment.  1 
awards  are  made  to  stimulate  I 
use  of  attractive  checks  as  an  s 
vertising  media. 

The  Keitz  &  Herndon  check  co 
bines  efficiency  and  company-pr< 
uct  association.  In  turquoise,  gr 
black  and  red.  the  check's  desi 
includes  an  imaginative  reprodi 
tion  of  an  animated  filmstrip  01 
motion  picture  cameraman.  1 
cameraman  is  repeated  in  a  lar{ 
silhouette,  outlined  by  a  mode 
istic  motion  picture  screen.  1 
screen  is  repealed  in  the  lower  rig 
hand  corner  for  further  prod 
identification. 

w  «  * 

Bryant  to  Film  Counselors,  N 
as  Coordinator  of  Productior 

♦  F.  W  .  liryant.  Jr.  has  joined  Fi 
Counselors.  Inc.  as  l'rodn<tion  ( 
ordinator. 

He  comes  to  liis  new  positi 
from  Hartley  Productions.  I 
where  he  was  vice  president 
charge  of  production.  He  previou 
had  a  similar  post  with  Rob 
Yarnall  Hiiliic  Prodiii  lions.  Inc.  t 
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pJBLIC   RELATIONS  •  EDUCATIONAL'  TRAINING  •  MEDICAL*  FARM  .  .  .  and 


^^Hechnical  pictures  dont  liave  to  be  too  te<'liiii<-al. 
Technicians  are  also  /«'«/*/<>.  Their  worlds  are  complex 
ones,  but  the  technical  motion  pictures  they  seem  to 
prefer  are  the  ones  which  are  clear,  interestiii};  and  well 
executed,  as  well  as  being  accurate  and  informati\e.  I'ut 
yourself  in  an  audience  with  upper-case  technicians  and 
you  couldn't  tell  a  physicist  or  a  biochemist  from  your 
neighbor  next-door.  Technical  groups  want  motion 
pictures  on  technical  subjects  to  be.  in  the  first,  second 
and  third  place,  good  motion  pictures. 


Among  our  clients: 

American  Telephone  & 
Telegraph  Co. 

Babcock  &  Wilcox  Co. 

Carborundum  Company 

Cast  Iron  Pipe  Research 
Association 

E.  I.  du  Font  de  Nemours 
&  Company 

Ethyl  Corporation 

Ford  Motor  Company 

General  Motors  Corp. 

McGraw-Hill  Book  Co. 

Merck  &  Co..  Inc. 

— and   many. 


National  Board  of  Fire 
Underwriters 

National  Cancer  Institute 

Pennsylvania  Railroad 

Sharp  &  Dohme 

E.  R.  Squibb  &  Sons 

The  Texas  Company 

Union  Carbide  &  Carbon 
Corporation 

U.  S.  Navy 

Virginia-Carolina 
Chemical  Corp. 

Western  Electric  Co. 
many  others 


FILM     CENTER     BUILDING 


630     NINTH     AVENUE 
TELEPHONE    PLaza    7-0760 


NEW     YORK     36,     N.     Y. 


—.MinilS.Wt. 


tutu 


HSWOflO** 


Frank  K.  Speidell,  President        •        Herman  Roessle,  Vice   President         •         P.  J.  Mooney,   Secretary  &  Treasurer 
Producer-Directors:           L.  S.  Bennetts                                                     H.  E.  Mondell  Earl  Peirce 

Alexander  Gansell  Harold  R.  Lipman  Erwin  Scharf 

Sales  Manager:  Sheldon  Nemeyer 
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SMPTE  Meets   at  Loi   Angeles: 

Motion  Picture  Engineers 
Honor   16  With  Fellow  Awards 

M  Sixteen  iiieiiibLTs  of  the  Suciet\ 
of  Motion  Picture  and  Television 
Engineers  will  be  presented  with 
Fellow  Award  certificates  on  Octo- 
ber 9th,  during  the  Society's  80th 
convention  in  Los  Angeles.  These  16 
bring  to  256  the  number  of  Society 
members  who  have  been  elevated  to 
the  grade  of  Fellow  because  "by 
their  proficiency  and  contributions 
they  have  attained  to  an  outstanding 
rank  among  engineers  or  executives 
of  the  motion  picture  or  television 
industries." 

Those  members  who  will  receive 
Fellow  Award  certificates  in  Los 
Angeles  are:  Willy  Borberg.  Head 
of  Mechanical  Engineering  Depart- 
ment, General  Precision  Laborator- 
ies; Jasper  S.  Chandler.  Research 
Engineer.  Eastman  Kodak:  John  \^  . 
DuVall,  Technical  Representative: 
E.  L  du  Pont  de  Nemours;  Edward 
Furer.  President.  Producers  Service 
Company:  Edouard  P.  Genock, 
Manager  Television  Programming. 
Eastman  Kodak;  Herman  M.  Gurin. 
Engineer,  NBC;  Wilton  R.  Holm. 
Technical  Associate.  E.  1.  duPont: 
and  Robert  G.  Hufford.  Physicist, 
Eastman  Kodak. 

Also.  Fred  Hynes,  Director  of 
Sound.  Todd-AO:  Warren  R.  Isom, 
Development  Engineer,  RCA  Vic- 
tor; Walter  I.  Kisner.  Technical 
Editor.  Motion  Picture  Film  Depart- 
ment. Eastman  Kodak:  Frank  L. 
Marx.  Vice-President  in  Charge  of 
Engineering.  American  Broadcast- 
ing Company:  John  B.  McCullough, 
Director  of  Technical  Services  De- 
partment. Motion  Picture  Associa- 
tion of  America:  Richard  O.  Paint- 
er, Assistant  Head.  Experimental 
Engineering.  General  Motors  Prov- 
ing Grounds;  Michael  Rettinger. 
Acoustic  Engineer,  RCA;  and  John 
G.  Streiflert.  Physicist.  Research 
Laboratories,  Eastman  Kodak.  9" 
»        »        « 

Color  Photography  Expert  Will 
Receive  Kalmus  Gold  Award 

■^  Dr.  W  esley  T.  Hanson.  Jr..  head 
of  the  color  photography  division 
of  the  Eastman  Kodak  Research 
Laboratories,  has  been  selected  as 
the  first  recipient  of  the  Societv  of 
Motion  Picture  and  Television  En- 
gineers" Herbert  T.  Kalmus  Gold 
Medal  .Award.  Presentation  of  the 
award  will  be  made  during  the  So- 
ciety s  8()th  convention  in  Los  An- 
geles. 

The  Kalniu?  Medal  is  awarded  for 
"outstanding  contributions  in  the 
de\clopment  of  color  films,  proc- 
esses, techniques  or  equipment  use- 
ful in  making  color  motion  pictures 
for  theatre  or  television   use."   Dr. 


Dr.  Wesley  T.  Hanson 

Hanson  was  selected  for  his  con  . 
butions   to   the   ideas  and   com^ 
upon  which  the  production  of  1 
man  Color  negative,  color  interm 
tive  and  color  print  films  are  ba- 
including  the  use  of  color  cou| 
and  analysis  of  photographic  • 
acteristics    and    color   requirem 
for  films  used  in  professional  i 
motion  picture  photography- 

Dr.  Hanson  joined  Eastman  I 
dak  in  1934.  In  1936  he  entered 
color  photography  development 
partment.  and,  with  the  exception f 
two  years"  work  on  the  Manhat  • 
Project,  has  since  devoted  his  eff 
to  color  photography. 

*        »        * 
Miller,  Mansfield  Move  Up 
at  Pathe  Laboratories,  Inc. 
*  Two    executi\e    promotions    h 
been   announced  by   Pathe  Lab' 
tories.    Inc.:    Arthur   J.    Miller     ■ 
been  appointed  general  manager 
Eastern   operations.   Lew   Mansti 
has  been  named  plant  managei 
Pathes  New'  York  laboratory, 
two  promotions  come  at  a  time  w  I 
business  volume  at  Pathe,  a  Ch- 
peake    Industries,   Inc.,   subsidi. 
is  running  at  record  levels. 

Miller  has  been  technical  direc  r 
of  Pathe  Laboratories.  In  his  i 
post,  he  will  supervise  the  busir 
handled  by  Pathes  New  York 
cility.  a  large  high-speed  rclc 
printing  lab.  Mansfield  will  head 
plant  s  production. 

Miller  came  to  Pathe  from  \ni' 
can  Optical  Company  last  April, 
had   directed    AO  s   motion    pid 
printing  department.  Earlier,  he  ' 
a  vice-president  of  Republic  Picln 
Corp.   and  general   manager  of    ' 
Eastern     division    of    Consolida  I 
Film   Industries,  processing  sub-  • 
iary  of  Republic. 

Mansfield  joined  Path.-  in  !''■■ 
setting  up  controls  for  the  New  Y  ^ 
newsreel  lab.  In  19-18.  he  joii J 
Pathes  color  film  development  • 
vision.  Motion  pictures  proccs  ' 
under  his  supervision  have  won  ? 
rial  notation  for  color  excellenct  ! 
the  Cannes  Film  Festival.  ? 
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SALES  •  SERVICE  •  RENTALS 


THE    WORLD'S    MOST    COMPLETE    ASSORTMENT 
OF    PHOTOGRAPHIC     EQUIPMENT    FOR 

T.\l.  (wjL  Mefo«/?icto  ^tiiim 


New   PROFESSIONAL  JUNIOR 
Adjustable  wood  BABY  TRIPOD 
— for  Prof.  Jr.  friction 
and  geared  heads 


Hos  substantial  shoe  and  spur 
Measures  from    floor  to  flange 
25"  extended  — 17" 
collapsed. 


m^ 


STOP  MOTION  MOTOR 

FOR  CINE  KODAK  SPECIAL 

Runs  forward  or  reverse,  110 
AC  synchronous  motor  with  frame 
counter.  May  be  run  continuously 
or  for  single  fromes.  Camera 
mounts  without   special   tools. 


$550 


Also  available  —  Stop  Motion 
Motors  for  16mm — 35mm  B  &  H, 
Mitchell  and  other  professional 
cameras. 


ELECTRIC 
FOOTAGE  r/Af£R 

Dual  model  for  both  1 6mm 
and  35mm.  Lorge  white  num> 
erals  on  block  background.  Accu- 
rate reset  dial.  Switch  controlled 
by  operator,  who  selects  either 
16mm  operating  at  36  feet  per 
minute— or  35mm  operating  at 
90  feet  per  minute  ...  or  both 
in   synchronization.  $9S 

Single  model,  either  16mm  or 
35mm  $45 


PACKAGED  LIGHTING  WITH 

COLOR-TRAN 

—  studio  lighting  in  a  suitcase 


Imagine  being  able  to  use  two  5000  watt  units 
on  a  30  amp.  (use  —  COLOR-TRAN  will  do  it! 
Kit  contains  2  light  heads,  2  Superior  stands  and 
proper  sice  COIOR-TRAN  converter  to  match. 
Packed  in  compact  case. 

IVrite  for  COLOR-TRAN  Catalogue. 


$265.00 


Other    style 
kits    availoble 


■»>>»M^  »' 


presto  -  splicer 

GIVES  PERMANENT  SPLICE 
IN  10  SECONDS! 


Especioily  good  for  splicing  magnetic 
film.  Butt  Weld  type  for  non-perforated 
or  perforated  film.  I6mm,  35mm  or 
70mm.  $54780 

16mm  or  35mm  models — 
for  perforated  film. 


GRISWOLD 
HOT  FILM  SPLICER 

Model  R-2  for  35mm  silent  ond  sound 
film.  Precision  construction  makes  it  easy 
to  get  a  clean,  square  splice  with  occur* 
ote  hole  spacing.  Nothing  to  get  out  of 
order.  ^^^ 

Also  Bell  S,  Howell  8mm,  16mm  and 
35mm  Hot  Splicers  and  B  &  H  lobora- 
tory  model  Foot  Splicer. 


Prices  subject  to   change  without    notice 

*9.5mm  Lenses  in  16nim  C  mount.  18.5  (extreme  wide  angle-flat  field)  Lenses 
available  in  mounts  for  all  35mm  Motion  Picture  Cameras.  *  PHOTO  RE- 
SEARCH Color  Temperature  Meters.  *Electric  Footage  Timers.  *Neumade 
and  Hollywood  Film  Company  cutting  room  equipment.  Griswold  &  B.&H. 
Hot  Splicers.  *DOLLIES  *  Bordwell-McAllister,  Mole  Richardson,  Century  and 


FRANK     C.    ZUCKER 


(7flni€Rfl  €Quipm€nT  (o. 


■Pi 


means   BETTER   16mm   COLOR   PRINTS 

For  17  years,  Color  Reproduction  Company's  experienced 
technicians  have  specialized  exclusively  in  16mm  Color 
Printin,t;.  This  specialization  has  earned  Color  Reproduction 
Company  a  reputation  for  guaranteed  him  quality  which  is 
the  Standard  of  the  1 6mm  Motion  Picture  Industry.  Color 
Reproduction  Company's  technical  know-how,  and  careful 
operational  control,  means  better  prints  .  .  .  better  service. 
The  cost  of  your  production  warrants  Color  Reproduction 
Company's  quality  1 6mm  Color  Release  Prints.  Next  time 
you  order  Release  Prints  be  sure  Color  Reproduction  Company 
makes  them  for  you! 


7936  Sanfa  Monita  Blvd*,  Hollywood  46,  Caliiornia 

Telephone:  OLdfield  4-8010 


Medical  Film  Workshop  Set  fi 
Calvin  Company  in  February 

*  A  Medical  Motion  Picture  I'l 
(luction  Workshop  will  be  lielil  ■ 
the  stages  of  the  Calvin  (-oin]»an 
Kansas  City,  the  4lh,  5th  and  Olli 
Fel)riiary,  19.57.  The  special  intiri 
Workshop  will  be  open  to  anyi 
interested,  with  a  tuition  fee  of  Si 
per  person  covering  all  session> 
the  three  days  and  nights,  includii 
a  banquet. 

Invitations  will  be  extend' 
through  the  Army.  Navy  and  A 
Force  medical  services,  the  Ann 
can  Medical  Association,  the  Bioln 
ical  Photographic  Association,  t 
Medical  Audio-Visual  Institute.  I 
Association  of  Medical  Illustratoij 
the  U.  S.  Public  Health  Service,  aij 
the  Veterans  Administration.  Tj 
VA  is  planning  to  send  85  of  ] 
personnel. 

Developed  in  cooperation  » ith  t 
audio-visual  authorities  of  a  nunil' 
of  medical  organizations,  the  \T  'i 
shop  will  present  several  medi. 
film  specialists.  Among  those  I 
tured  on  the  program  will  be  R.il 
Creer.  director  of  Motion  Piclui 
and  Medical  Television,  Americ 
Medical  Association;  Mervin  ' 
LaRue.  president  of  Mervin  W  .  1 
Rue,  Inc.:  Dr.  Joe  Barkee.  Depa 
ment  of  Anatomy,  Duke  I  niversi 
School  of  Medicine;  Dr.  Da\id  Ri| 
head.  Department  of  Audio-^i^ 
Education.  University  of  Kan- 
Medical  Center;  Sy  Wexler,  Chur^ 
ill-Wexler  Film  Productions,  a 
Warren  Sturgis,  Sturgis-Grant  Pi 
ductions,  Inc. 

The  Calvin  Company  cauti.  ■ 
that  the  Medical  Workshop  is  n 
to  be  confused  with  Calvin's  o  i 
no-obligation  Annual  16mm  MdIh 
Picture  Production  Workshop, 
date  of  which  is  to  be  anniinii.  I 
later. 

Detailed  information  on  the  \\" 
shop   can    be   obtained    from:     I 
Medical  Motion  Picture  W  cirksh. 
The  Calvin  Company.  1105  Truii  i 
Road,  Kansas  City  6,  Missouri. 


HELP   WANTED 

\udio-\  isual  Aids  Specialisi 
..pilling  with  Texas  Forest  Ser- 
\  ice  at  College  Station.  Posi- 
tion requires  knowledge  of 
still  and  movie  photograph), 
radio,  and  TV  work.  Starlin;; 
salary  .?4.500  per  year,  It' 
working  davs  vacation  plus 
h..li.iavV. 

Address   inquiries  to: 

TEXAS   FOREST   SERVICE 

College  Station,  Texas 
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"Poor  lighting  is  no  problem  with  DuPont  931  Film!" 


says  Paul  Hartlaub,  Public  Relations  Department,  Coca-Cola 


Du  Pont  Technical  Representative  Norman 
Catler  (riyht)  discu-^es  film  with  Paul 
Hartlaub.  Cutler  keeps  the  promotional 
staff  at  Coca-Cola  well  informed  of  latest 
technical  developments. 


Paul  Hartlaub  takes  a  keen  interest  in  every 
member  of  his  prize-winning  Coca-Cola  Swim- 
ming Team,  .sponsored  by  the  Coca-Cola  Bot- 
tling Works,  Cincinnati.  Ohio.  He  watches  the 
progress  of  his  boys  closely— often  with  a  camera. 

"You  can't  beat  a  motion  picture  for  showing 
a  swimmer  his  mistakes,"  says  Mr.  Hartlaub, 
"and  Du  Pont  Type  931  gives  consistently  good 
images,  despite  poorly  lighted  pools.  It's  a  fast 
film,  which  is  easier  to  process  than  any  I've 
ever  used." 

These  features  also  make  Type  931  a  favorite 
for  industrial  work.  It's  the  ideal  film  for  plant 
training  movies  or  time  and  motion  studies 
under  available  light.  With  Du  Pont  Type  931 
High  Speed  Rapid  Reversal  Motion  Picture 
Film,  processing  can  be  completed  in  a  matter 
of  minutes— ready  for  projection. 

Why  not  take  advantage  of  the  high  speed. 


fine  grain  structure  and  rapid  processing  fea- 
tures of  Type  931  in  your  own  work? 
FOR  MORE  INFORMATION  ask  your  nearest  Du  Pont 
Sales  Office  or  write:  Du  Pont  Company,  Photo 
Products  Department.  Wilmington  98,  Delaware.  In 
Canada:  Du  Pont  Company  of  Canada  Limited, 
Toronto. 


ATLANTA   8,   GA 
BOSTON    10.   MASS 
CHICAGO   30.   lU 
CLEVEIAND    16,   OHIO 
DAUAS   7.   TEXAS 
LOS   ANGEIES   38.   CAtIF 
NEW   YORK    1  1,    N   Y 
WYNNEWOOD,   PA 
EXPORT 


SALES   OFFICES 

805  Peochtree  Building 

140  Federal  Street 

dS60  Touh/  Ave.,  Llncolnwood 

20950  Center  R-dge  Rood 

1628  Ook  lo«n  Avenue 

7051   Sonto  MonJco  Boolevofd 

248  West  I8lh  Srteet 

308  Eosi  Loncosler  Avenue 

Nemoufi  flidg,,  Wilmiogton  98,  Delowore 
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BETTER     THINGS     FOR     BETTER     LIVING 


THROUGH     CHEMfSTRY 


DU    PONT     MOTION     PICTURE      FILM 
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Chicagoan  Awarded  High  Professional  Honors  As  — 

Biological  Photographic  Association  Holds  26th  Meeting; 
Louis  Schmidt  Award  Given  to  Mervin  W.  LaRue,  Sr. 


For   16mm.   Film  -  400'   to  2000'   Reels 

Protect  your  films 

Ship  in  FIBERBILT  CASES 

Sold   ot    leading   dealers 


bear 

this 

TRADE 

MARK 


A  Dependable  Buyer's  Guide 

♦  The  advertising  pages  of 
Business  Screen  offer  the 
finest  in  products  and  services 
available  to  all  film  users. 


+  Mervin  V\  .  i.aRue.  Sr..  president 
of  the  ("hicagu  medical  motion  pic- 
ture studio  which  bears  his  name,  is 
the  recipient  of  this  year"s  Louis 
Schmidt  Award,  highest  honor  con- 
ferred by  the  Biological  Photogra- 
phic Association.  LaRue  was  chosen 
for  the  honor,  his  citation  stated,  in 
recognition  of  his  "Outstanding  con- 
tributions to  the  progress  of  biolo- 
gical and  medical  photography — 
especially  in  the  realm  of  motion 
pictures." 

The  award,  which  consisted  of  a 
diamond  studded  gold  key  and  the 
citation  certificate,  was  made  at  the 
Association's  Annual  Award  Din- 
ner, during  its  26th  Annual  Meeting 
at  the  Powers  Hotel  in  Rochester. 
New  Yort;.  August  30. 

Clinic  and  Research  Membership 
The  Biological  Photographic  As- 
sociation is  an  organization  of  pho- 
tographers working  in  the  clinics 
and  research  organizations  of  the 
I  nited  States  and  other  nations.  The 


Association  gave  attention  to  some 
30  motion  pictures  designed  as  tools 
in  medical  research  and  the  dis- 
semination of  medical   knowledge. 

Five  motion  pictures  received 
awards  of  merit  from  BPA.  They 
included:  Preparing  jor  Surgery, 
submitted  by  Warren  Sturgis,  presi- 
dent of  Sturgis-Grant  Productions. 
Inc.,  New  York;  Man  Against  a 
Fungus — Stem  Rust  oj  Wheal,  sub- 
mitted by  Maurice  L.  Constant,  Ot- 
tawa. Canada;  Dynamics  of  the 
Tubercle,  submitted  by  David  S. 
Ruhe.  M.D..  Kansas  City,  Kansas; 
Hela  Cell  Strain,  submitted  by 
Wynne  S.  Eastman.  Houston.  Texas, 
and  Mitosis  and  Meiosis.  submitted 
b\  E.  L.  Richardson.  Bloomington. 
Indiana. 

Members  of  the  Association  were 
polled  on  the  use  of  television  in 
medical  education  and  two  speakers 
dealt  with  the  subject.  First  Lt. 
Stephen  P.  Dittmann.  chief  of  the 
Medical    Audio-Visual    Department 


at  Walter  Reed  Army  Institute  oi  i 
Research  in  Washington,  spoke  onlj 
"The  Medical  Illustrator  and  Tele- 
vision." John  K.  Mackenzie.  prO' 
gram  director  of  the  color  television 
unit  of  Smith.  Kline  &  French  Labo- 
ratories, covered  the  future  of  medi- 
cal color  television  and  its  use  in 
small  institutions. 

Demonstrations,  Films  on  Program 
Among  demonstrations  were  ; 
slow-motion  analyzing  projector  anc 
a  color  motion  picture  of  the  re^ 
productive  cycle  of  a  king  cobra 
Production  of  films  on  neuropsy- 
chiatric  patients  was  a  discussion 
topic. 

Henry  Lou  (>ibson.  photographic 
editor  of  Eastman  Kodak  Companj 

I  C  O  N  T  I  N  U  E  D    O  N     I'  \  G  E    2  4) 
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NEW  ARRIPAN-CINOR'ZOOM'^ENs 


^t.  ^ 


Continuously  Variable  in  Focal  Length 
from  17.5  to  70mm 


No  movie  camera  is  so  well  suited  for  the  Pan-Cinor 
Varifocal  Lens  as  the  ARRIFLEX   16. 


By  simply  moving  a  lever,  you  can  vary  the 
focal  length  of  this  lens  from  wide  angle 
to  telephoto  —  and  bock  —  smoothly.  You 
observe  the  results  while  actually  shooting, 
as  you  view  the  image  through  the  Arri 
Pan-Cinor  lens  in  the  Mirror  Reflex  viewing 
system  of  the  Arriflex.  No  external  finder 
is  needed. 

Other  lenses  need  not  be  removed,  because 
the  divergent  lens  turret  of  the  Arriflex  16 
permits  two  other  lenses  to  be  used  without 
optical  or  physical  interference. 
It  is  easy  to  follow  moving  subjects  and  it 
saves  expensive  "dolly"  shots  as  the  cam- 
era can  remain  in  one  positron  and  a  dolly 
effect  obtained  by  varying  the  focal  length 
of  the  lens. 


SPECIFICATIONS 

Varifocal  Range  17.5mm  to  70mm 

Aperture  Range  f:2.4  to  f:22 

Focusing  Range  6\'2  feet  to  Infinity 

Builf-in  Lens  Hood   Filter  Holder  for 
Series  Vlll  Accessories 


75 


399'-' 


h4ofe:  The  Arrj  Pan-Cinor  is  not  interchange- 
able with  the  standard  model,  nor  can  the 
standard  model  be  converted  for  use  with  the 
Arriflex. 


FHCOTO    C;OK-P. 


257   Fourth   Avenue,    New   York    10,    NY. 
7303  Melrose  Avenue,  Hollywood  46,  Col. 
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SPECIALISTS  IN  VISUAL  SELLING 


%: 


'1^ 

IN   MOTION  PICTURES 
AND  SOUND  SLIDE  FILMS 


M 

IN  TV  COMMERCIALS 


Ml 


IN  ADVERTISING 
ILLUSTRATION 


ALWAYS  SHOOTS  TO  SELL 


NEW  YORK 

200  East  56th  Street 

CHICAGO 

IS  East  Ontario  Street 


BIOLOGICAL     MEETING: 

(   1:  O  M  I  >  I   H  U    t  It  tl  M     !•  \  G  E    2  2  1 

medical  sales  division,  was  reelected 
president  of  BPA.  The  five-day 
meeting  began  with  technical  talks 
by  color  experts  from  Kodak.  Ansco, 
Bausch  &  Lomb  Optical  Company 
and  the  medical  illustration  service 
of  the  Veterans  Administration  Hos- 
pital. Denver.  Colorado.  Sf 
•        »        * 

Grocer  Credits  NARGUS  Film 
for  Inspiring  His  Employees 

+  \(Til\iny  the  \alue  of  visual  aids 
in  training  and  inspiring  employees 
in  retail  food  operation  is  a  field 
report  article  in  the  September  issue 
of  NARGUS  Bulletin,  publication  of 
the  National  Association  of  Retail 
Grocers  of  the  United  States. 

Written  by  Roland  E.  Toevs  of 
Economv  Cash  Stores  in  Idaho,  the 
article  tells  how  one  NARGUS  slide- 
film.  A  Miracle  in  Your  Market, 
originallv  intended  for  consumer 
education,  has  become  an  employee 
morale  builder. 

Bucking  the  shortage  of  food 
store  persomiel  in  towns  where  his 
stores  are  located.  Toevs  purchased 
a  projector  and  invested  in  films 
and  employee  training  booklets.  He 
schedules  employee  training  meet- 
ings once  a  month  and  managers 
meetings  ever\'  two  weeks.  Toevs 
says  that  films  like  Miracle  in  Your 
Market  have  transformed  his  store 
staff  into  a  loval  winning  team. 

Miracle  in  Your  Market  shows  the 
work  and  responsibility  of  the  retail 
grocer  and  the  stores  importance  in 
the  community. 

"It  gives  a  real  boost  to  the  eni- 
plov'ees  where  it  points  out  that  food 
stores  work  is  important  and  often 
a  stepping  stone  to  higher  paid  ca- 
reers. It  does  indeed  lift  their 
sights."  Toevs  reported. 

(The  NARGUS  slidefilm  program 
is  included  in  the  Trade  Association 
Survey  in  our  next  issue.  I  S' 


Geigy  DyestufFs  Film 
Shows  Moth  Damage 

■♦'Now  available  to 
16mm  audiences  is  a 
26-minute  sound  film 
Insects  .-Js/n, sponsored 
by  Geigy  Uyestufls. 
Made  in  Switzerland,  the 
film  shows  evolution  of 
wooleating  insects,  once 
nature's  scavengers,  but 
today  highly  destructive 
pests.  Development  of 
m  o  t  h  -  p  r  o  o  f  i  n  g  c  o  m  - 
pound.  Miliii.  is  pic- 
tured. .Send  rei]ucsls  to 
.Mitin  Dept..  Cieigv 
OvesliifTs.  Ardsley.  New 
^  ork.    fnr    free    lor^n. 


c 


David  H.  Fulton  i 

Office  Management  Association  | 
Names  Fulton  Films  Chairman     | 

-K  David  H.  Fulton,  assistant  treas 
urer  of  the  Eastman  Kodak  Com 
pany.  Rochester.  .N.  Y.,  has  been  ap 
pointed  national  chairman  of  thf 
1956.57  Films  Committee  of  the  Na 
tional  Office  Management  .\ssocia 
tion.  Fulton  is  office  manager  ol 
Kodak  Office,  the  company's  admin- 
istrative headquarters,  and  treasurer 
of  Eastman  Kodak  Stores.  Inc.  Thr 
appointment  was  made  by  Floyd 
Guillot.  international  president. 

The  16,000-meniber  association 
seeks  to  improve  managenieni 
through  the  development  and  adop- 
tion of  better  office  standards  and 
techniques.  Headquarters  is  at  1-32 
West  Chehen  A\enne.  Philadelphia 
44.  Pennsvlvania.  (f. 


USIA  Films  "Atoms  for  Peace" 

♦  A  20-minute  film  report  for  th' 
United  States  Information  Agenc> 
is  being  produced  by  Information 
Productions.  Inc.  Titled  Atoms  for 
Peace  -  Advancement,  the  report 
deals  with  the  current  status  ol 
peacetime  uses  of  atomic  energy.  Il 
will  be  distributed  abroad  as  part 
of  a  continuing  series  of  films  oi 
this  important  world  topic. 


opone 


t 


Bold 


These  lines  M 
in  60  point  siz 


Available  in  36.  4 
60  and  72  pt   sized 


A  beautiful  script  for  titles 

One  of  many  typefaces  available  in  Knight  Studio  Titlo^ 

KNIGHT  STUDI 

159  East  Chicago  Avenue,  Chicago  11  liiinoi^j 
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give  your  slide  film  the  best  in... 


UND 


RCA  VICTOR  CUSTOM  RECORDS  fe/^  your  story  perfect- 
ly ..  .  give  full  range  to  voice,  music  and  special 
effects.  RCA  Victor's  exacting  sound  reproduction 
adds  an  exciting  new  dimension  to  slidefilms,  com- 
plementing every  mood  you  create  in  pictures. 

And  available  with  each  order:  RCA  Victor's 
unique  music  library  with  a  choice  of  more  than 


500  special  selections  for  slidefilm  presentations. 

Always  expect  first  quality  recording,  careful 
handling  and  prompt  delivery  with  your  orders 
from  RCA  Victor  Custom  Record  Sales. 

The  price  is  in  line  with  anything  in  the  field  — 
the  quality  is  RCA  Victor's  alone ! 


RCA  Victor  custom  record  sales 


^^s      Hollywood  38,  1016  N.  Sycamore  Ave OLdfield  4-1660 

>^.3^     Nashville  3,  1525  McCavock  St ALpine  5-6691 


New  York  10, 155  East  24th  St MURRAY  Hill  9-7200 

Chicago  11, 445 N.Lake  Shore  Drive....WHlTEHALL 4-3215 

In  Canada,  call  Record  Department,  RCA  Victor  Company,  Ltd.,  1001  Lenoir  St.,  Montreal,  Quebec.  For  information  concern 

ing  other  foreign  countries,  write  or  phone  RCA  International  Division,  30  Rockefeller  Plaza,  New  York  20,  N.  Y.  — JU  6-3800 
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Versatile  New  Projector  for  Filmstrips  or  Slides.  Bell  &  Howell's  Specialist 
multi-purpose  projettor  handles  a  variety  of  requirements:  single  or  double 
frame  filmstrips  or  2x2  slides.  Runs  manually  or  accepts  Selectron  tray- 
loading  changer.  Adapts  quickly  to  sound  with  DuKane  Recordmaster. 


Here  are  the  latest  tools 
for  business  communications 


FINER  PRODUCTS  THROUGH  IMAQIMATIOM 

Bell  &  Howell 


pilmosound  385  Specialist  is  famous  for 
amplifier  and  speaker  power,  jeweled 
parts  for  longer  life,  flickerless  projection. 


Bell  S  Howell  JAN  throws  twice  as  much 
light  as  a  standard  1000-watt,  25-hour 
projector.  Excellent  for  large  meetings. 


Bell  &  Howell  Specialist  tape  recorder  has 
unique  4-six'aker  sound  system.  Ideal  for 
rehearsals,  conferences,  sales  training. 


TDC  Stereotone  tape  recorder  combines 
portability  with  quality  performance 
features  — 10"  speaker,  three-motor  drive. 


See  your  Audio-Visual  dealer  or  write  Bell  <£•  Howell.  7108  McCormick  Road.  Chicago  45.  In  Canada:  Bell  £■  Howell  Ltd..  Toronto 


"Hurricane  Watch"  Depicted 
in  Weather  Bureau's  Film 

+  Recent  dispatches  that  weather 
will  be  the  most  potent  weapon  of 
the  future  probably  came  as  some- 
thing less  than  news  to  the  United 
.'States  Department  of  Commerce 
Weather  Bureau.  Hurricane  Watch, 
a  new  15-minute  motion  picture 
sponsored  by  the  Weather  Bureau, 
suggests  that  the  bureau  is  well- 
aware  of  weather's  ability  to  de- 
stroy. 

As  part  of  its  public  information 
campaign  on  hurricanes,  the  bureau 
is  sending  1,50  prints  of  Hurricane 
Watch  to  Weather  Bureau  stations 
in  all  coastal  states  from  Texas  to 
Maine.  Prints  of  the  film  also  are 
being  sent  to  all  state  film  deposi- 
tories for  fre<juent  show  ings  to  civic 
groups,  schools,  clubs,  and  private 
organizations. 

In  black  and  white,  the  film  shows 
dramatic  scenes  from  past  hurri- 
canes and  the  damage  caused  by 
high  winds  and  water.  It  describes 
methods  used  in  locating  and  tract 
ing  hurricanes,  shows  how  advisor- 
ies and  warnings  are  disseminated 
and  the  safety  precautions  that 
should  be  taken  to  minimize  loss 
of  life  and  property. 

The  W  eather  Bureau  also  has  re- 
leased two  one-minute  spot  film  an- 
nouncements for  television — Hurri- 
cane Watch  and  Hurricane  Warn- 
ing. A  "hurricane  watch,"  the  bu- 
reau defines,  is  issued  as  advance 
information  to  particular  areas 
when  all  interests  should  keep  ad- 
vised on  the  progress  of  a  hurri- 
cane until  all  possibilities  of  danger 
have  ended.  "Hurricane  warning" 
is  issued  by  the  bureau  for  particu- 
lar areas  when  winds  of  75  miles  per 
hour  or  higher  are  expected  as  a 
result  of  a  hurricane. 

The  new  16mm  film.  Hurricane 
Watch,  was  produced  by  the  Motion 
Picture  Service  of  the  Department 
of  Agriculture.  Tornado,  a  similar 
Weather  Bureau  film  on  the  tornado 
warning  service  which  was  issued 
last  spring,  has  been  seen  by  an 
estimated  40  million  persons, 

-\rrangements  for  showings  of 
Hurricane  If  atch  to  16mm  groups, 
schools,  etc.,  or  on  tv  may  be  made 
by  contacting  the  nearest  \^  eather 
Bureau  office  or  the  nearest  State 
Film  Depository.  Further  informa- 
tion can  be  obtained  by  writing  to: 
Chief,  U.S.  \^'eather  Bureau,  Wash- 
ington. D.  C.  9 


VIDEO  nLM  LABORATORffiS 

Complete  Laboratory  16MM  Service  for  | 

Producers  Using  Reversal  Process 

AIm  16MM  Negative  aod  Poeitive  Developing 
Write  for  Prict  Liat 

Video  Film  Labs  are  now  located  at 

350  W.  SOIh  SI .  New  York  19      IUdK>ii  6-7196  | 
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Your  skill 
shines  through 
for  all 


to  see . . . 


on 


ANSCO  TYPE  238  COLOR  DUPLICATING  FILM 

Your  skill,  repuTarion,  and  your  sales  all  get  a  boost  when  you 
specify  Ansco  Type  2j8  Color  Duplicating  Film  for  i6mm  release  prints. 
That's  because  Type  238  matches  to  the  fullest  all  the  true  color  of 
your  original  .  .  .  gives  you  the  crisp  definition,  the  cleaner,  whiter 
whites,  the  high-fidelity  sound  that  bring  bigger  and  better  sales  to  your 
front  door.  Next  time  you  order  joints,  tell  your  laboratory  it's  Ansco 
Type  238  Color  Duplicating  Film  you  want  used.  Your  customers  and 
your  reputation  deserve  it!  ANSCO,  Binghamton,  New  York.  A 
Division  of  General  Aniline  &  Film  Corporation. 


Ansco 


COLOR  DUPLICATING  FILM 


THE  FINEST  COMPLIMENT  YOU  CAN  PAY  YOUR  SKILL 
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■ 

■ 

J 

COLORSLIDES 

1 

1 

FIUMSTJ 

?IPS 

■ 

■ 

Producing  filmstrips  in  color? 

Your  prints  are  only 

as  good  as  your  masters 

. . .  and  your  masters 

are  at  their  best  when 

we  make  them 

FRANK      HOLMES      LABORATORIES 

7619     SUNSET     BOULEVARD 

LOS      ANGELES      46       CAirFORNIA 


NEWSREEL:    PICTURE    TRENDS    OF    THE    MONTH 

29  American  Films  Are  Presented 
at  Edinburgh,  Venice  Festivals 

Twenty-Nine   Motion   Pictures,  nf  Anieri- 
ran     origin,     including     sponsored,     srhool- 
pruduced  and  syndicated  films,  were  honored 
at  two  of  Europe's  late  sunnner  arts  festivals  - 
Kdinburgh.  Scotland,  and  Venice.  Italy. 

Leading  the  documentary  parade  with  a  certifi- 
cate awarded  at  both  events  was  the  universally 
appealing  Helen  Keller  in  Her  Story,  an  Informa- 
tion Productions.  Inc..  "living  biography"  bi'iiig 
distributed  as  part  of  the  Louis  de  Rochcniont 
Our  Times  series. 

Sponsored  winners  among  the  19  films  recog- 
nized at  Edinburgh  included:  Belgium  —  If  here 
the  Past  Meets  the  Present,  a  culture  contrast 
study  sponsored  by  the  California  Texas  Oil  Co.. 
Ltd..  and  produced  by  Ernest  Kleinberg:  .4 
Changing  Liberia.  A\hich  depicts  the  countrv's 
socio-economic  progress,  sponsored  by  Firestone 
Plantation  Company  and  produced  by  Vogue- 
Wright  .Studios.  Chicago. 

"Dragon  Slayer"  Explains  Security  Program 

The  Dragon  Slayer,  which  explains  a  security 
plan  to  employees  of  E.  I.  ilu  Pont  de  Nenioms 
&  Co.,  Inc..  produced  bv  John  Sutherland  Pro- 
ductions. Inc..  was  honored  at  Edinburgh  as  were 
A  Place  to  Live,  sensitive  portrayal  of  the  prob- 
lems of  the  aged,  produced  by  Dynamic  Films. 
Inc..  for  the  National  Social  Welfare  Assembly: 
Sappy  Homiens,  a   cartoon-style   warning  spon- 


sored b\  th<'  American  Cancer  Society:  U.S.A.. 
a  documentary  produced  for  Pan  American 
World  Airways.  Inc..  by  Henry  Strauss  &  Co.. 
Inc.;  The  llorlil  that  Nature  Forgot,  an  unusual 
trip  into  the  world  of  plastics,  sponsored  b\ 
Monsanto  Chemical  Company,  and  produced  by 
MPO  Produ<tions.  Inc. 

Other  documintaries  acclaimed  at  Edinburgh 
were:  The  Face  of  Lincoln  and  Hunker  Hill,  prcf- 
duced  by  the  I  diversity  of  Southern  California: 
A  Family  .ifjair.  produced  by  Aftiiliated  Film 
Productions  with  the  Mental  Health  Film  Board: 
Human  Heredity,  produced  by  E.  C.  Brown  Trust: 
Mellah.  produced  by  Women's  American  ORT: 
Color  Lithography.  An  Art  Medium,  produced 
by  the  Lniversity  of  Mississippi;  Date  iiith 
Dizzy,  produced  by  Brandon  Films:  The  Gold 
Seeker,  produced  by  Argus  Films:  The  Jazz  Age. 
produced  by  the  National  Broadcasting  Com- 
pany: Lahyrinth.  produced  by  Joseph  Wedeen: 
and  The  Naked  Lye.  produced  bv  Camera  P^\e. 

Nine  Films  Are  Honored  at  Venice  Festival 

Nine  films  were  selected  for  final  screening 
(honor  presentation  I  at  the  19.56  Venice  Film 
Festival.  Besides  the  Helen  Keller  film,  the  select 
list  included:  Dynamics  of  the  Tubercle,  spon- 
sored by  Charles  Pfizer  &  Co.:  Challenge  on  the 
Lake,  produced  by  Marathon  TV  Newsreel.  Inc.: 
The  Big  City,  produced  by  Charles  Guggenheim 
&  Associates:  The  Story  About  Ping,  produced 
bv  Weston  Woods  Studios;  Mooli  —  Child  oj 
New  India  and  Apryl  and  Her  Baby  Lamb,  both 
(CONTINUED   ON    PAGE   S  I  X  T  -i  -  1   WO) 
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Films 
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t/u  EXCLUSIVE 
DISTRIBUTION 

OF  THE  WORLD    FAMOUS 

M-GM 

FEATURE   FILMS 

AND    SHORT  SUBJECTS 

IN  16mm! 
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16   miTI   FILM    USERS  who  welcomed  the  recent  M-G-M 
announcement  reprinted  above  will  be  doubly  gratified  to  learn  that 
Films  Incorporated  has  been  chosen  as  the  exclusive  16nim  distributor  for  these 
world-famed  M-G-M  features  and  short  subjects.  .  .  .  The  eight  films  listed  above  are 
but  a  sample  of  the  more  than  250  M-G-M  feature  classics  immediately  available 
to  you  .  .  .  they  are  listed  in  the  new  Films  Incorporated  M-G-M  catalog 
supplement  now  off  the  presses.  .  .  .  For  first  choice  of  subjects  and  booking  dates, 
be  sure  to  fill  in  the  coupon  below.  Mail  today  for  your  advance  copy 
of  this  complete  fist  of  M-G-M  subjects  .  . . 


FILMS     INCORPOR  AT  E  D,   a  subsidiary  of  Encyclopaedia  Britannica  Films 
1150  Wilmette  Avenue,  Wilmette,   Illinois 


Gentlemen;    Please   send: 

O  The  new  F/M-G-M  catalog  supplement  listing  Itie 
many  M-G-M  films  available  and  information  on  tiow 
we  con   use  ttiem. 


n  The  new  1956-57  Fl  catalog  listing  more  thon  1,000 
films  from  20lh  Century-Fox,  Warner  Bros.,  onci  other 
major   proetucers. 


ORGANIZATION- 

Address 

City 


Attention_ 
Title 


FILMS  ARE  SHIPPED  FROM  THE  Fl  EXCHANGE  NEAREST  TO  YOU: 

My  preferred   showing   dates   ore: ^ .,       


n    I'll    select 


n    Please    suggest 


L. 
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"For  the  heart  of  the  meeting... 

Our  Present3tion   Goes  Professional 

with   Film   and   the   RCA   Projector' 


An  RCA  Projector  belongs  in  every 
meeting,  in  every  plan  when  the  purpose 
is  effective  explanation.  It  shows  your 
product  .  .  .  and  shows  it  off.  Crystal- 
clear,  steady  pictures  reach  out  and 
capture  attention.  Natural  sound  repro- 
duction brings  sound  tracks  to  life. 
And  a  complete  amateur  gets  just  such 
professional  results  with  the  RCA  Pro- 
jector that's  engineered  for  operation 
after  minutes  of  instruction.  Fast  set-up 
and  RCA's  exclusive  Quick-Easy  thread- 
ing help  <?hv  operator  roll  a  show  within 
five  minutes. 

Your  RCA  Audio-Visual  Dealer  has  the 


specialized  knowledge  to  help  you  make 
your  wisest  choice  among  these  long- 
performing  Projectors  of  dependable 
RCA  quality.  There's  the  single-case 
Junior,  the  dual-case  Senior,  the  Mag- 
netic Recorder-Projector,  all  light- 
weight portables.  Back  of  the  model 
vou  choose  stand  nation-wide  author- 
ized service  facilities.  Look  in  your 
Classified  Directory  under  "Motion 
Picture  Equipment  and  Supplies"  for 
the  name  of  vour  nearest  dealer.  Or.  if 
you  prefer,  send  the  coupon  above  for 
some  helpful  RCA  Projector  brochures 
and  vour  dealer's  name.  Get  in  touch 
.  .  .  right  away! 


AUDIO-VISUAL    PRODUCTS 

RADIO  CORPORATION  of  AMERICA 

CAMDIN,  N.  J. 


Radio  Corporation  of  America 

Depl.  JC-2S,  Building  15-1,  Camden,  New  Jersey 

Pleoie  send  me  the  complete  ilory  oni 

C  RCA  400  Senior  and  Junior  Sound  Film  Projectors 

n  RCA  Magnetic  Recorder-Projectors 


AODHESS— 
CITY 


Shell  Oil  Film  Dramatizes 
"The  Story  of  Oil  Marketing" 

■¥  How  oil  is  sold  and  how  youii^ 
men  can  prepare  for  careers  in  i>il 
marketing  is  shown  in  a  27-minulf 
color  motion  picture.  The  Story  vl 
Oil  MarliPliiig,  sponsored  by  Shell 
Oil  Company.  Devised  for  publii 
relations  and  personnel  recruitment, 
the  new  film  was  previewed  in  New 
York  City  for  business  and  advertis- 
ing news  editors  and  editors  o( 
educational  and  petroleum  trade 
publications. 

A  simple  story  of  economic  prin- 
ciples and  the  jobs  that  put  the  prin- 
ciples to  work,  the  fibn  begins  with 
an  animated  sequence  of  a  lady 
shopping  for  fish  in  a  supermarket. 
This  cartoon  explains  what  modern 
marketing  is  and  how  it  serves  the 
public,  how  competition  forces  each 
manufacturer  to  make  the  best  goodt^ 
he  can  and  offer  them  with  the  best 
possible  service.  Good  service,  it 
shows,  means  getting  products  to  the 
customer  when  and  where  and  ho\i 
the  customer  wants  them. 

Job  Opportunities  Dramatized 

The  second  part  of  the  film,  shot 
on  location  in  New  \ork  and  New 
Jersey,  carries  the  recruitment  mes- 
sage, dramatizing  the  experience  of 
a  college  student  who  gets  a  summer 
job  in  a  service  station.  He  sees  how 
scientist- engineer- salesmen  provide 
products  and  service  for  motorists, 
railroads,  airlines,  farms,  homes  and 
industries. 

The  student  learns  about  job  op- 
portunities. He  returns  to  college  in 
the  fall  to  complete  his  course  and 
begin  his  career  in  oil  marketing. 

The  Story  of  Oil  Marketing  was 
produced  by  Transfilm.  Inc.,  New 
York.  It  is  the  fifth  in  the  company's 
This  Is  Oil  series,  a  motion  picture 
portrait  of  the  entire  oil  industry. 
Other  films  in  Shell's  library,  all 
available  on  free  loan,  include  popu- 
lar treatments  of  aviation  and  scien- 
tific subjects. 

Available  from  Shell  Libraries 

Prints  are  available  for  showings 
to  social  and  civic  organizations, 
church  groups  and  schools.  Shell 
film  libraries  are  in  New  York.  Chi- 
cago, Houston  and  San  Francisi ...  y 

KNIGHT  TITLES... 

add  Ir  ike.  |)W|eft»uJKaf 
diqmbj  oji  yout  [\JbM 

HOT-PRESS  TITLE  PRINTERS  SINCE   1938 


^ 


KNIGHT  TITLE  SERVICE 

rhom    IVAIkins  ./-ftfi.s.S 
115  West  2;tr(i  Street       New  York  U.  N.Y. 
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WHICH  WAY 

ARE  YOU 

GOING  TO  DO  IT? 


11  Sales  Meetings  can  be  hard 
'  work  or  they  can  be  easy.  They 
can  take  hours  of  preparation, 
or  be  wrapped  up  easily.  They 
can  be  just  talk,  or  interesting 
and  result-producing. 

Which  way  are  you  going  to 
doit? 

Why  not  do  it  the  easy  way? 

The  way  that  relieves  you  of 
many  hours  of  preparation.  The 
modern  way  that  is  being  used 
by  many  major  companies. 

Hold  your  next  sales  meeting 
the  AGGRESSIVE  SELLING  way 
...  An  outstanding  sound  slide 
program  covering: 

•  "CREATIVE   SELLING" 

•  "THE  ATTITUDE  THAT 

GETS  BUSINESS" 

•  "WHAT  DO  YOU 

SELL?" 

•  "BY-PASSING  SALES 

RESISTANCE" 

•  "ARE  PROSPECTS 

DIFFERENT?" 

•  "PRIDE  IN   PRICE" 

•  "CLOSE  ISN'T 

CLOSED" 

•  "HUMAN  RELATIONS 

IN   SELLING" 

You  moy  ofafoin  a  preview 

•  without  obligation. 
Write  Dept.  F  for  details. 


INC. 

6108  SANTA  MONICA  BLVD. 
HOLLYWOOD   38,  CALIFORNIA 


Nationwide    Recruitment   Drive: 

"Health  Careers"  Shows 
Opportunities  for  Youth 


•¥  Health  Careers,  a  new  131/4-min- 
ute  motion  picture,  is  the  visual 
activator  in  a  nationwide  recruit- 
ment campaign  —  Health  Careers 
Project — sponsored  by  the  National 
Health  Council  with  the  support  of 
The  Equitable  Life  Assurance  So- 
ciety of  the  United  States.  Released 
September  15.  the  film  \ivifies  voca- 
tional opportunities  promoted  in  the 
project's  Health  Careers  Guidebook 
and  supporting  publications. 

Like  the  project  publications,  the 
motion  picture  is  being  distributed 
on  a  free  loan  basis  to  community 
groups,  schools  and  television.  De- 
veloped with  the  guidance  of  20 
consultants  representing  secondary 
education  and  school  counseling 
services  and  the  health  professions, 
Health  Careers  reflects  the  keynote 
of  the  Health  Careers  Project — 
"Partners  for  Health." 

Concept  of  Community  Health 
The  film  rapidly  documents  the 
project  theme  that  health  is  a  com- 
munity affair,  a  partnership  of  many 
private  and  public  health  agencies 
working  together  to  maintain  the 
health  of  everyone.  The  new  con- 
cept of  total  communitv  health  has 
resulted  in  a  wide  and  numerous 
variety  of  career  opportunities.  Un- 
less these  jobs  are  filled,  the  com- 
munity will  not  fulh  benefit  from 
the  advances  in  public  health  and 
medical  technique. 

Produced  by  Wilding  Picture 
Productions,  Inc.,  Health  Careers 
introduces  the  nation's  youth,  their 
parents,  teachers,  counselors  and  the 
general  public  to  the  needs  and  op- 
portunities in  health.  The  film  pre- 
views the  who-ivhat-why-where  in 
the  field  of  health,  offering  intimate 
glimpses  of  several  "helping"  pro- 
fessions and  how  they  serve  the 
community.  A  question-raiser,  the 
picture  is  meant  to  excite  discus- 
sion and  lead  prospects  to  a  careful 
consideration  of  the  jobs  detailed  in 
the  project  publications. 

Shows  Broad  Field  of  Jobs 
Health  Careers  covers  work  in 
hospitals,  health  departments,  indus- 
try, schools,  private  practice  and 
community  agencies.  Young  people 
looking  for  a  challenge  and  an  op- 
portunity see  actual  health  workers 
doing  their  jobs.  They  discover  that 
they  can  be  partners  for  health  in 
such  different  places  as  a  school 
cafeteria,  a  corner  drug  store,  a 
research  laboratory,  a  veterinary 
hospital.  They  see  opportunities  in 
(continued   on   the   next   page) 


'Gofto  have  a  screening  t_x 

tomorrow  night." 


'Yes  sir  we'll  get  it  there  . 
on  time!" 
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'Capitol   really    fakes 

care   of  us   producers. 


RCA    Sound    Recording 

Editing 

Processing 

Printing,    Color    and    Blac  h-and-^hite 

Magnetic    Laminating 


CAPITAL 


FILM     LABORATORIES,     INC. 

1905    Falrview  Ave..    N.  E., 
>^ashington    2,    D.  C. 
LAwrence   6-4634 


CAREERS   IN   HEALTH: 

K  IPNTIM  i;i)  KKOM  PRECKDING  I'AGE  I 
physical  and  menial  health  work, 
johs  of  stern  educational  re(|uire- 
nient,  jobs  demanding  no  special 
training. 

Initial  distrihution  of  Heiillh  Ca- 
reers includes  prints  to  major 
national  voluntarx  health  agencies. 
the  Departments  of  both  Education 
and  Health  in  all  states,  and  major 
public  service  film  libraries.  Sup- 
plementing this  free  loan  distribu- 
tion, prints  are  being  sold  for  $2.5. 
Additional  information  on  obtain- 
ing prints  may  be  secured  from: 
Heahh  Careers,  National  Health 
Council.  1790  Broadway.  New  York 
19.  N.  Y.  9 

Sponsored   Film   Distribution 
Discussed  in  Modern  Booklet 

♦  "A  film  must  be  regarded  as  an 
investment,  and  there  is  no  return 
on  that  investment  until  the  film  is 
seen  and  heard  by  the  people  it  was 
intended  ti>  reach."  These  words  pre- 
face a  20-page  booklet  outlining 
facts  about  the  distribution  of  busi- 
ness public  relations  films  compiled 
by  Modern  Talking  Picture  Service. 
Inc. 

Now  being  distributed  to  advertis- 
ing and  public  relations  executives 
and  film  jjroducers.  the  Modern 
booklet  is  entitled  "The  Opportunity 
for  Sponsored  Films' — with  the 
subtitle,  "How  to  Make  Your  Pro- 
gram Successful.  "  Modern  has  spe- 
cialized in  the  distribution  of  spon- 
sored films  for  25  years.  Last  year, 
the  booklet  states,  more  than  58,- 
000.000  people  saw  films  from  Mod- 
ern in  group  showings.  Over  500,- 
000  16mm  projectors  are  in  use 
among  these  groups. 

Besides  16mm  group  audiences, 
the  booklet  lists  theatres,  television 
and  rural  roadshows  as  the  channels 
of  sponsored  film  distribution.  The 
booklet  discusses  the  audience  po- 
tentials in  each  channel,  citing  typi- 
cal measured  results  from  a  number 
of  case  histories.  Modern  uses  these 
channels  of  distribution  in  serving 
over  200  clients,  including  31  of  the 
top  100  industrial  companies  listed 
by  Fortune  Magazine. 

Copies  of  the  booklet  are  avail- 
able without  obligation  to  business 
executives  from  Modern  Talking 
Picture  Service,  Inc.,  3  East  54th 
Street.  New  York  22,  N.Y.  9 
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YOUR 
NEW  EMPLOYEES 

With  proper  induction  and  job 
instruction  they  will  be  more 
effective,  happier  employees.  This 
means  less  personnel  turnover, 
better  work  faster,  more  efficiency 
and  increased  productivity. 

It's  up  to  your  supervisors.  It  can 
be  accomplished! 

Show  your  supervisors  how  with: 
"INDUCTION  AND 
JOB  INSTRUCTION" 

part  of  an  outstanding  sound  slide 
program  SUPERVISOR  TRAINING 
ON  HUMAN  RELATIONS,  which 
includes: 

•  "THE  SUPERVISOR'S  JOB  " 

•  "INTERPRETING 

COMPANY  POLICIES" 

•  "THE  SUPERVISOR 

ASA  REPRESENTATIVE 
OF  MANAGEMENT" 

•  "HANDLING 

GRIEVANCES" 

•  "MAINTAINING 

DISCIPLINE" 

•  "PROMOTIONS, 

TRANSFERS  AND 
TRAINING  FOR 
RESPONSIBILITY" 

•  "PROMOTING 

COOPERATION" 

• 
You  may  obtain  a  preview 

w'rihout  obligation. 
Write  Dept.  S  for  details. 


INC. 

6108  SANTA   MONICA   BLVD. 
HOLLYWOOD  38,   CALIFORNIA 
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Film   Measage   Gets   ftesults: 

"Man    of   Action"    Is 
Arousing  Civic  Pride 


*  Man  of  ACTION,  the  color  car- 
toon film  that  pits  the  ''Devir' 
against  "Mr.  Average  Citizen,''  has 
proved  to  be  more  and  more  an  ef- 
fective weapon  in  combatting  run- 
down neighborhoods  and  spreading 
slums.  -According  to  James  E.  Lash, 
executive  v  ice-president  of  the  .Amer- 
ican Council  to  Improve  Our  Neigh- 
borhoods, there  are  numerous  re- 
ports that  the  motion  picture,  Man 
of  ACTIOS  has  resulted  in  the  crea- 
tion of  local  citizens'  conunittees  in- 
terested in  community  programs  of 
conservation,  rehabilitation  and  re- 
development. 

Aimed  to  Halt  Slum  Spread 

The  IS'^-minute  movie,  which 
was  produced  to  alert  citizens  to  the 
need  for  halting  the  spread  of  slums 
and  the  down-grading  of  established 
neighborhoods,  has  been  seen  by  an 
estimated  thirty  million  persons  in 
clubs,  civic  associations.  communit\ 
betterment  leagues  and  on  televis- 
ion, according  to  Association  Fihns, 
Inc..  national  distributors  of  the 
fihn. 

A  recent  example  of  the  film's 
effectiveness  was  cited  by  Mr.  Lash: 
"In  St.  Louis,  a  property  owners 
association  had  become  rather  in- 
active and  some  of  the  residents 
were  aware  that  the  neighborhood 
seemed  to  be  on  the  decline.  Man  oj 
ACTION  was  shown  at  an  annual 
meeting,  whereupon  the  group  de- 
cided immediately  to  hold  another 
meeting  for  the  specific  purpose  of 
devising  measures  to  be  taken  to 
upgrade  the  neighborhood  and  con- 
serve it  as  a  fine  residential  area." 
Continental  Can  Gave  Funds 

Produced  by  Transfilni  Incorpo- 
rated and  contributed  to  ACTION 
'  by  the  Continental  Can  Company, 
Man  of  ACTION  tells  about  an  av- 
erage citizen  who  comes  to  grips 
with  an  envoy  of  the  Devil  in  his 
crusade  to  awaken  the  people  to  the 
danger  of  rundown  neighborhoods 
and  inadequate  housing.  The  film 
dramatizes  the  importance  of  the  in- 
dividual, in  concert  with  members 
of  his  community,  as  the  spur  to 
action  in  the  cause  of  better  com- 
munities. 

Association  Films  reports  that 
demand  for  the  fibn  has  been  heavy 
with  3,906  community  showings  re- 
corded to  date  to  an  audience  of 
275,000  persons.  Television  pro- 
gram directors  have  also  shown 
keen  interest  in  programming  the 
film  as  a  public  service  feature.  It 
has  been  televised  266  times  since 
Januarv.  9 


One  good  look  will  tell  you 

NO  MATTER  WHAT  KIND  OF  SCREEN  P  YOU  NEED,  FROM  THE 
GIANT  DA-LITE  ELECTROL  j'jTi  a    TO  THE  PORTABLE  TABLE-TOP 
DA-LITE  JR.,  ^^^:^  YOUR  OWN  EYES  *^  '^  WILL  TELL 
YOU  TO  CHOOSE  DA-LITE— THE  FAVORITE  ^*  SINCE  1909. 
SEE  YOUR  DEALER  i-j=3  FOR  A  FREE  DEMONSTRATION! 


F 

SEi.irafflpS? --^--::£: 

Da-Lite  Model  B* 

New  woll  and  ceiling  screen 
at  a  budget  price!  Fomous 
White  Magic  glass-beaded. 
Mildew  ond  Flame- resistant 
fabric,  decorator  -  designed 
copper-bronze  case  with 
matching  borders.  Con  be 
put    up   in    seconds! 

30"  X   40"  -  72"  X   96" 
S13  50 -$70-00 


Da-Lite  Hilo' 

World's  most  popular  Audio- 
Visual  "Push-Button"  screen! 
Can  be  set  from  14"  to  48" 
above  the  floor,  or  hung 
from  wall  or  ceiling!  Has 
famous  White  Magic  Mildew 
and  Flame- resistant  fabric, 
and  it  opens  with  just  a 
touch! 

50"  X  50" -70"   X   70" 
$35.25  —  $54.00 


Da-Lite  Motor-Roll"^ 

Eiecfrically  -  operated  screen 
with  AUTOMATIC  SAFETY 
STOPS!  Flip  the  switch  and 
screen  unrolls  to  correct  pic- 
ture size  and  automatically 
stops.  Flip  it  again  and  the 
fabric  rolls  back  inside  the 
case.  Shipped  ready  to  hang, 
plug  in  and  operate. 
6'  X  8'-  12'  X  12' 
$220.00  ~  $280.00 


Da-Lite  Handy* 

As  portable  as  your  brief- 
case! Will  moke  your  prod- 
ucts or  services  come  to  life 
wherever  you  go!  Can  be 
set  up  on  desk,  table  or 
hung  on  wall  —  in  seconds! 
White  -  Magic  glass  -  beaded 
surface  for  brilliant  slides 
ond  movies,  in  color  or 
black-and-white. 

30"  X   30"  — $8.25 


best  buys  in  sioht 

D-'  ■  •_  Oj, 
a-Lite 

IHi.    WORLD'S   MOST  COMPLETE   LINE   OF   SCREENS    .    .    .    AND   THE 
STANDARD  BY  WHICH  ALL  OTHERS  ARE  JUDGED 

Mail    today    for    FREE    BOOKLET!    No    obligation! 


•Trade  Mark 


FOR  BETTER,  BRIGHTER  SLIDES  AND  MOVIES, 
SEE  DA-LITE  -  FROM  $3.50  to  $690.00! 


^^ 


Perfection  in  projection 
since  1909 


DA-LITE  SCREEN  CO. 

2711-23  N.  Pulaski  Road 

Chicago  39,  III. 


I  DoLile  Screen  Co.,  DepI-  B-S.9 

I  2711-23  N    Pulaski  Rood 

I  Chicago  39,    Illinois 

1  Please  send  me  my  free  booklet! 

I 
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Mitchell  Camera  Films  full  color  ponoromic  views  of  Roman   Soldier   sequence   from   the   Bob  Jones    University   Film,      Vvme   of   Morning." 

UNIVERSITY  MAKES  FEATURE  FILM 


University  Film  Production  Unit 

Shoots  Full-Length  Motion  Picture  on  Campus 

In  Greenville.  South  Carolina,  Bob  Jones  University  is  demonstrating 
a  remarkable  new  trend  in  campus-produced  films.  This  institution  has 
not  only  reduced  filming  costs,  but  has  created  professional  theatre- 
quality  films,  like  the  full-length,  feature  "Wine  of  Morning,'"  to  equal 
Hollywood's  best  efforts. 

These  remarkable  changes  have  been  accomplished  through  the  ap- 
plication of  motion  picture  set  techniques  and  the  adoption  of  profes- 
sional equipment  used  by  major  motion  picture  studios.  The  leading 
example  of  this  development  is  seen  in  the  increased  use  of  the  Mitchell 
16mm  Professional  Camera,  whose  service-free  operation  and  broad 
^ange  of  use  has  materially  cut  the  costs  of  campus  film  production 
Representative  of  film  departments  owning  Mitchell  Cameras  are:  Bob 
Jones  University,  Georgia  Institute  of  Technology,  Moody  Institute  of 
Science,  and  the  Universities  of  California, .  .Mississippi. ..  Southern 
Calif ornia ...  and  Washington. 

Complete  information  on  Mitchell  Cameras  is  available  upon  request 
on  your  letterhead. 


Camera  instructions  are  given   by  Mrs.  Katherine  Stenholm, 
Director  of  the  Bob  Jones  University's  film  unit. 


*85%  of  the  professional  motion  pictures  shown  throughout  the  world  ore  filmed  with  a  Mitchell  Camera. 


C  O  R  P  O 

RAT 

1   O  N 

666    WEST    HARVARD 

STREET 

GLEN  DALE    4 

•  CALIFORNIA 

Cable  Address 

■■MITCAf^CO" 

^ 

On  the  set  of  Pilate's  Judgment  Holt 
the  Mitchell  Comera  focuses  on  set  de- 
tails created  by  students. 


University  cameraman  uses  standard 
Hollywood  studio  16mm  Mitchell  Comera 
for  interior  scene. 


RIGHT  off  the  REEL 

The  Key  Words  Are  "Film  Results"  as  Editorial  Crusade  Begins; 
400  Prints  Already  Sold  on  Christopher  Film;  What's  Ahead  in  TV 


'T'he  Major  Goal  of  this  puWi- 
•*-  cation  and.  in  fact,  of  the  entire 
industry  it  serves  through  audio 
and  visual  media  of  communica- 
tion, is  to  track  down  and  to  pub- 
licize facts  about  results  attained 
by  sponsors  who  utilize  both  motion 
pictures  and  slidefilms.  We  began 
this  effort  modestly  last  month 
through  our  informal  letters  and  it 
has  begun  to  pay  rich  dividends. 

Is    this    a    reaction    against    cur- 
rent   film    awards    programs?    Cer- 


Though  it  deals  primarily  with 
business  forms,  the  new  Moore  Busi- 
ness Forms,  Inc.  sound  film,  A  Matter 
of  Form,  shows  the  human  variety, 
too.  Here's  director  Jim  Moore  of 
R.  G.  Wolff  Studios  working  with  a 
dress  model,  a  department  store  cus- 
tomer and  a  saleswoman  .  .  .  for  a 
sequence  on  automation  in  business. 

tainly    not,    because    such    honors 
\\'in  by  films  are  most  deserved  in 
the  eyes  of  their  donors.  The  Free- 
doms  Foundation   medals  point  up 
■  the  role  of  films  which  interpret  the 
'American  way  of  life;  the  National 
)  Committee    on     Films     for     Safety 
'  rew  ards   films   which  have  made   a 
contribution     to     a     most     urgent 
cause — safety   on   the   highways,   in 
'  the  shop  and  in  the  home. 

But   we   think   there   is   much   to 
be  said   for   the   kind   of   facts    on 
which  sponsors  may  calculate   dol- 
'  lars   and   cents   benefits    and    other 
real  measures   of   success   in   terms 
of  viewers  reached,  opinions  altered 
I  or    patterns    changed,   whether    in 
I  human    relations,    marketing   or   in 
I  greater   industrial   output. 
1      Thus  we  begin  in  these  columns 
next  month  and  thereafter,  the  pub- 
lication  of   as   much   material   data 
as  we  can  secure  with  producer  and 
sponsor  cooperation.  Next  month? 
The  factual  report  on  the  Order  of 


tlie  Foresters*  slidefilm  success  in 
the  wide-open  field  of  home  demon- 
stration by  means  of  visuals,  ap- 
pears on  pages  46-47  of  this  issue. 
«        »        « 

Over   400   Prints   Sold    on 
Latest  Christopher  Picture 

"♦f  On  page  65  theres  a  list  of  films 
produced  for  The  Christophers, 
that  great  humanistic  organization 
headed  by  Father  James  Keller. 
But  the  big  news  is  that  Knock  on 
Every  Door,  most  recent  film  which 
deals  with  the  inspiring  efforts  of 
an  elderly  lady  who  gets  interested 
in  local  politics  "and  does  some- 
thing about  it."  already  has  sold 
over  400  prints.  The  woman's  divi- 
sion of  the  National  Citizens  for 
Eisenhower  has  also  taken  this 
film  to  heart  and  are  urging  nation- 
wide group  showings  by  their  vol- 
unteer workers.  In  the  19.52  presi- 
dential campaign,  the  Christophers" 
Government  Is  Your  Business  was 
bought  by  many  companies  for 
employee  showings  and  well  over  a 
1.000  prints  were  sold  to  help  make 
Americans  voting-conscious.  Thafs 
doing  something  jor  democracy,  in 
our  book.  These  films,  incidentally, 
are   non-partisan.  S' 

*        »        * 

American  Bar  Assn.  to  Produce 
Series  on  Traffic  Court  Needs 

M  .\  Special  Committee  on  the  Traf- 
fic Court  Program  of  the  American 
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Is  this  world's  largest  portable  projection  screen?  If  not  it  has  a  pro- 
jection area  larger  than  most  commercial  theatres  (20  x  40  feet).  Made  by 
Radiant  Mfg.  Corp.  for  The  Jam  Handy  Organization,  it  was  used  for  o 
showing  to  12,000  persons  at  a  religious  convention  in  Minneapolis. 


Bar  Association,  headed  by  Chicago 
attorney  James  P.  Economos.  is  in 
the  planning  stages  on  an  important 
series  of  motion  pictures  to  help 
improve  jurisprudence  in  this  over- 
crowded area  of  court  activitv. 

-S  *  -X- 

Here's  What  You  May  See 
on  TV  Screens  in  a  Decade 

M  Speaking  at  the  10th  district  meet- 
ing of  the  Advertising  Federation 
of  America  in  Houston,  Texas,  in 
mid-September.  Roy  Campbell,  ex- 
ecutive vice-president  of  Foote, 
Cone  &  Belding.  Chicago  agency, 
had  these  interesting  predictions  to 
offer  on  behalf  of  National  Tele- 
vision Week  I  September  24-291: 
— Pushbutton    shopping     which 


makes  it  possible  for  the  housewife 
to  sit  in  her  car  in  the  parking  lot, 
see  the  inside  of  a  supermarket  on 
a  large  screen  mounted  on  its  side 
wall,  to  push  buttons  for  the  things 
she  \vants  and  ha\e  her  order  auto- 
matically assembled  and  brought  to 
the  car.  I  Why  leave  home  at  all?) 
— Small  closed-circuit  television  for 
every  room  in  the  house.  (No  escape 
anywhere?  I 

— Home  video  tape-recording  at 
present  tape  sound  recorder  costs. 
— Circulating  libraries  lending 
"sight  tapes'  of  plays,  operas  and 
special  events  for  playback  on  home 
sets. 

Looks  like  the  slenderizing  studios 
are  in  the  big  money  come  1966!  9' 


An  Engross/'ng  Film   on   Undersea   Life  - 


Critics  Praise  "Secrets  of  ttie  Reef" 


Above:  life  begins  as  a  baby  turtle 
emerges  into  the  world  in  "Secrets  of 
the  Reef"  —  Right:  porcupine  fish  are 
photographed  at  the  bottom  of  the  sea. 

•ii  Rave  reviews  from  movie  critics  are 
building  audiences  at  theatrical  show- 
ings in  many  cities  of  the  underwater 
nature  film  Secrets  of  the  Reef,  pro- 
duced by  Butterfield  and  Wolf  I  Infor- 
mation Productions)  and  sponsored 
by  Florida's  Marine  Studios,  Inc. 
Filmed  in  color  in  Florida  and  the 
Bahamas  by  Lloyd  Ritter,  Robert 
Young  and  Murray  Lerner,  Secrets  is 
excellent  fare  for  young  and  old.     ©■ 
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This  is  tlie  nev/  Free  booklet 

for  PR  film  sponsors  that  will  answer 

your  questions  about  distribution 


Here  is  a  new  20-page  booklet  that  answers  ques- 
tions and  gives  a  wealth  of  information  about  all 
four  channels  of  distribution  for  the  sponsored  film. 
The  Opportunity  for  Sponsored  Films  is  based 
on  more  than  20  years  of  experience  in  marketing 
sponsored  films  on  behalf  of  over  200  leading  trade 


associations  and  business  concerns,  including  31  of 
the  top  100  industrial  companies  listed  by  Fortune 
magazine. 

Copies  of  this  booklet  are  available  without  obliga- 
tion to  business  executives.  Write  to  Modern  at  any 
of  the  addresses  listed  below  and  ask  for  your  copy. 


^NEW  YORK  22,   NEW  YORK 

3  East  54th  Street  PLaza  8-2900 

^CHICAGO   1,   ILLINOIS 

Prudential  Plaza  DEIaware  7-3252 

''^DETROIT  2,   MICHIGAN 

1224  Maccabees  Building   TEmple  2-4211 

^LOS  ANGELES   17,  CALIFORNIA 

612  S.  Flower  Street         MAdison  9-2121 
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Spo>soR  Production  Activity 
traditionally  reaches  fever  pitch 
after  Labor  Day  as  plans  are  for- 
mulated for  the  upcoming  year's 
sales  activity.  Coincident  to  new 
nuidel  production  in  the  automotive. 
a|i|pliance  and  other  industries,  the 
-iDilius  uhich  turn  out  the  sales 
(■I'linotional  films,  service  and  sales 
training  media  are  moving  in  high 
gear  this  fall  season. 

The  Editors  of  Business  Screen 
reflect  a  cross-section  of  films  pro- 
duced in  the  past  six  months  or 
more  or  currently  entering  the  field 
in  distribution  this  month  with  15 
[lagcs  of  reviews.  To  make  way  for 
this  fascinating  panorama  of  busi- 
ni  ~s  films,  we  have  deferred  publi- 
luliim  into  November  of  a  trade 
asMiciation  film  activity  survey  con- 
taining detailed  analysis  of  69 
individual  association  audio-visual 
services  and  a  total  of  more  than 
I'lO  association  film  listings. 

Obviously,  many  of  the  current 
siMson's  other  outstanding  films  are 
nut  included  in  these  Annual  Fall 
Prtniew  pages.  The  story  of  Aluniin- 
iiiTti  Fiduciaries'  Generator  A.  an 
outstanding  new  Canadian  docu- 
niiiitary   of  power  for  production; 


a  report  on  the  big  new  General 
Electric  .\ppliance  dealer  program 
recently  completed  by  Kling  Film 
Studios;  Crawley  Films"  interesting 
Dominion  Stores'  tieup  on  home- 
maker  films — all  these  are  Novem- 
ber and  December  features  ahead. 

Well  also  be  telling  you  about 
another  GE  film  in  wide-screen  out 
of  Jam  Handy  and  there's  the  piece 
about  promotipg  the  business  film 
in  the  basket.  We're  on  the  trail  of 
a  factual  report  on  the  Agricultural 
Communications  program  developed 
at  Michigan  State  within  recent 
months. 

Then,  if  it's  available  for  re- 
lease, we  ought  to  bring  you  a 
summary  report  on  the  forthcom- 
ing Association  of  National  Adver- 
tisers' booklet  on  "Producer  and 
Sponsor  Responsibilities  in  the 
Production  of  Motion  Pictures. " 
This  revised  document,  issued  in  its 
original  format  as  a  Check-List 
several  years  ago.  has  become  a 
basic  guide  to  both  producers  and 
sponsors,  seeking  an  equitable  basis 
for  arrangements  on  film  contracts, 
bidding  factors  and  looking  toward 
atr  ever-improving  quality  of  film 
production  in  the  years  ahead.     'S' 


Underwriters'  Film  Helps  Fight  Industrial  Fire  Loss 


I'm)!  strv-Wrecking  Fires  begin 
*  as  small  fires.  Caught  in  time,  by 
"ill-trained  company  fire  brigades, 
tliese  first  flames  are  easy  to  extin- 
fiuish.  This  life-and-dollar-wise  idea 
i-  directed  at  industrial  executives  in 
/  he  First  Five  Minutes,  a  new  27- 
niinute  motion  picture  produced  bv 
Audio  Productions.  Inc..  New  York 
City,  with  the  cooperation  of  the 
National  Board  of  Fire  Lnder- 
\\  I  iters. 

1m  black  and  white.  The  First  Five 
Minutes  informs  management  that 
a  comparatively  small  number  of 
big  industrial  fires  every  year  are 
rrsponsible  for  a  large  charred 
'  Imnk  of  the  nation's  total  fire 
losses.  According  to  the  National 
Board  of  Fire  I'nderwriters,  300 
such  industrial  fires,  those  result- 
ing in  losses  of  S25O,OO0  or  more, 
accounted  for  23  per  cent  of  the 
year's  878.5.000,000  losses. 

Fire  Losses  Are  Cumulative 
Immediately,  these  fires  cause  loss 
of  life,  injury,  loss  of  property. 
Eventually  they  cause  loss  of  work- 
ers who  leave  during  the  shut-down, 
for  a  safer  place;  loss  of  customers 
who  go  elsewhere  for  supplies;  loss 
of  cash  reserve — if  the  property  is 
uninsured;  loss  of  competitive  posi- 

I  tion  due  to  delay  during  rebuilding. 

I  production  changeovers;  loss  to  the 

I  community  through  decreased  earn- 

I  ings,  trade. 

Featuring    Fire   Chief   Henry    G. 


rh<inias.  past  president  of  the  In- 
ternational Association  of  Fire 
Chiefs,  The  First  Five  Minutes  pre- 
sents an  authoritative  argument  for 
the  industrial  fire  brigade  in  plant 
fire  prevention  and  protection.  These 
brigades  are  trained  in  fire  alertness, 
are  responsible  for  calling  the  city 
fire  department,  safeguarding  lives, 
fighting  the  fire  and  protecting 
equipment  and  stock. 

What  to   Do   In   Emergencies 

Explaining  the  chemistry  of  fire, 
the  film  demonstrates  the  proper 
extinguishment  of  fires  in  combus- 
tible solids,  flammable  liquids,  elec- 
trical equipment.  Chief  Thomas 
notes  that  every  manufacturing 
plant  contains  many  fire  hazards. 
He  shows  how  these  hazards  can  be 
located,  how  to  prevent  fires,  stop 
them  from  spreading.  The  use  of 
many  kinds  of  fire-fighting  equip- 
ment is  depicted  and  an  industrial 
fire  brigade  is  seen  in  action. 

How  to  Obtain  This  Picture 

Prints  of  The  First  Five  Minutes 
may  be  obtained  for  training  per- 
sonnel without  charge.  Requests 
should  be  sent  to  Bureau  of  Com- 
munication Research,  Inc.,  13  East 
37th  Street,  New  York  16,  N.Y. 
Prints  of  the  film  may  be  purchased 
from  Audio  Productions.  Inc..  631) 
Ninth  Ave.,  New  York  36.  N.'i".    S' 


NUMBER      6 


VOLUME       17 


1956 


ii 


Annual  Fall 

Feature  Preview 

of 

Sponsored 

Motion  Pictures 

and  Slidefilms 


15    Pages   of   Detailed    Factual    Case   Histories 
and  Production  Background  Notes  on  Programs 


37 


Annual  Fall  Film  Previews: 


Oil  in  Dur  Free  American  Ecnnnmy 

API's  "Destination  Earth"  Gets  a  Major  Theatrical  Premiere 


Above:    conservationist    ana    actor    James    Cagney    (front,    center)    tells    his 
views  to  Raymond   Firestone,  film   sponsor's  vice-president  (second,   left  front). 

Firestnne  Films  the  4-H  Cnnqress 

A  Documentary  Portrait  of  Rural  American  Youth  in  Action 


Sponsor:  The  Firestone  Tire  and 
Rubber  Company. 

Title:  The  .\ational  i-H  Club  Con- 
gress, 29  min..  b  w.  produced  bv 
Owen   Murphy   Productions.    Inc. 

"♦f  Tliis  documentary  motion  picture 
highlights  the  recent  34th  annual 
4-H  club  convention  in  Chicago  and 
features  a  brief  talk  by  actor  James 
Cagney. 

The  film  follows  the  1200  farm 
youth  delegates  (who  have  distin- 
guished themselves  in  various  phases 
of  practical  farming  i  through  a 
week  of  fun,  sightseeing  and  inspi- 
rational talks,  including  the  4-H 
club  grand  parade,  rodeo  and  horse 
show.  Among  the  celebrities  who 
appear  briefly  are:  singers  Allan 
Jones  and  Dorothy  Collins,  sports 
stars  Patty  Berg.  Tony  Trabert  and 
Otto  Graham,  businessman  Ray- 
mond C.  Firestone  and  Secretary  oi 
.Agriculture  Benson. 

Jimmy  Cagney  tells  the  delegates 
how  he  first  became  interested  in 
conservation,  when  as  a  city  boy  he 
heard  a  talk  on  farming  in  an  East 
Side  settlement  house. 

Ihe  film   is  completely   non-com- 


mercial.  It  is  occasioned  by  the  fact 
that  each  year  Firestone  fetes  the 
4-H  club  w  inners  at  a  breakfast  and 
presents  special  awards  to  the  young 
farmers  who  ha\e  made  the  greatest 
contributions  to  conservation  and 
soil  control. 

Faced  with  the  problem  of  photo- 
graphing the  4-H  clubbers  on  the 
spot  without  script  and  with  limited 
time,  it  is  remarkable  how  the  pic- 
ture exhibits  the  production  quali- 
ties of  a  pre-planned  film.  Few  direc- 
tors do  this  job  with  the  skill  of 
Owen  Murphy,  who  has  the  faculty 
of  pointing  his  cameras  at  the  right 
faces  at  the  right  time  so  that  the 
pictures  express  life  and  vivacity 
throughout.  ( His  motion  picture 
portrait  of  President  Eisenhower, 
speaking  to  a  Future  Farmers  as- 
sembly in  Kansas  City  a  few  years 
ago.  remains  today  as  one  of  the 
best  records  of  the  President's  ap- 
pearance and  personality  to  be 
seen.  Montgomer\' — move  over  for 
Murphy.  I 

Prints  of  The  National  i-H  Club 
Congress  are  available  from  Asso- 
ciation Films.  Inc.  O" 


Left:  Firestone  also 
fetes  the  4-H  Club 
winners  at  an  annual 
breokfast    event 
where  special  awards 
are   given   for 
conservation  and  soil 
control    efforts 
during  year. 


Sjioiisor:  American  Petroleum  In- 
stitute. 

Title:  Destination  Earlh,l3\-2  min.. 
color,  produced  by  John  Suther- 
land Productions,  Inc.,  and  super- 
vised by  Film  Coijnselors,  Inc. 

-K  This  is  an  amusing  color  cartoon 
produced  to  explain  in  a  very  simple 
manner  some  of  the  characteristics 
of  the  oil  industry  and  the  free  en- 
terprise system  under  which  it 
operates. 

Describing  a  cartoon  such  as  this, 
in  which  clever  animation  tech- 
niques play  such  an  important  part, 
in  terms  of  plot,  is  a  difficult  job. 


Sulhcc  til  say  that  most  of  the  action 
takes  place  on  another  planet  ruled 
l)>  Ogg  the  Exalted,  who  is  a  non- 
free  enterpriser  to  say  the  least.  Big 
changes  finally  take  place  when 
Ogg-man  Col.  Cosmic  returns  from 
an  exploratory  visit  to  Earth  and 
spreads  the  news  about  the  advan- 
tages of  oil  and  free  industrial  com- 1 
petition.  ' 

Destination  Earth  is  part  of  the ' 
Oil  Industry  Information  Conmiit- 
tee's  continuing  series  of  films  about  [ 
the  petroleum  industry.  The  film  re-  '■ 
cently  played  a  successful  engage- ', 
ment  at  the  Paramount  Theatre  in 
New  York.  Jf 


Below:  the  complicated  planet  of  dictator  Ogg  the  Exalted  provides  a  memor-1 
able  and  animated  example  of  life  behind  a  non-free  enterprise  curtain.  Thel 
new  American  Petroleum  Institute  short  subject  premiered  to  large  audiencesi 
at  New  York's  Paramount  theatre  where  it  opened   last  month. 


Backqrnnnd  fnr  Ynnr  1957  Car 

Automotive  Progress  from  Design  Board  to  Proving  Ground 


Sponsor:  Chrysler  Corporation. 

Title:  What  Happened  Tomorrou. 
20  min..  b  w.  produced  by  Frank 
Donovan  .Associates.  Distributed 
by  Modern  Talking  Picture  Serv- 
ice. Inc. 


-♦t  The  American  public  failhfulh  . 
if  somewhat  smugl\.  looks  forward 
every  year  to  "new  model  automo- 
biles, .'^ure  enough,  every  year,  out 
the  new  models  come.  How  the  heck. 
a  thoughtful  layman  might  ask.  do 
they  do  it?  ^ear  after  year,  off  the 
line  roll  these  new  jobs  designed  to 
make  you  forget  last  years  model. 
Hnw    do  the\    keep  finding  ways  to 


change  cars,  inside  and  outside,  so 
that  each  year  the  models  are  dif- 
ferent? 

If  hat  Happened  Tomorrou,  as  a 
public  relations  information  piece, 
answers  this  question.  It  demon- 
strates how  Chrysler  Corporation,  in 
this  case,  keeps  on  deli\ering  newer 
and  newer  models.  Out  at  the  pro»- 
ing  grounds,  the  film  shows,  auto- 
motive engineers  and  test  drivers  are 
looking  ahead  to  tomorrow  and  test- 
ing the  models  and  features  thai  Mr. 
and  Mrs.  Driver  won't  see  for  two. 
three,  or  more  years. 

Close-up  views  of  this  proving 
ground  activity  document  the  or- 
deals that  discover  whether  a  draw- 


< 
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ing  board  dream  can  come  true  ur 
not.  The  ceaseless,  competitive  ex- 
perimentation seems  to  follow  the 
rule  —  "if  it's  different  and  if  it 
works,  well  eventually  use  it." 

The  drama  of  auto-testing  is  hu- 
morously interrupted  as  Chrysler "s 
advertising  contingent  halts  experi- 
mentation for  the  sake  of  sales  pro- 
motion. When  the  ad  men  are 
through  with  their  photo-assault,  the 
regular  job  of  seeking  tomorrow's 
cars  is  resumed.  In  car-conscious 
America,  this  pr  film  should  find  an 
interested  audience. 

Distribution  will  be  to  television 
stations  only  through  Mcjdern  Talk- 
ing Picture  Service,  Inc.  ^' 

"Living  Unlimited" 
Through  Product  Research 

Sponsor:  Frigidaire  Division,  Gen- 

■  ral  Motors  Corporation. 
I  itie:   Living   Uiilirniled,   13   min., 
color,  produced  by  John  Suther- 
land Productions,  Inc.  Distributed 
liy  Modern  Talking  Picture  Serv- 
ice, Inc. 
■♦f  \\  ith  the  iceman  all  but  goneth. 
the  refrigerator  is  well  established 
as    the    shiny    cornerstone    of    all 
things   modern    in    the    kitchen.    In 
Living  Unlimited,  Frigidaire  makes 
the   most   of  the   refrigerator's   big 
white   place   in    the   kitchen    of   the 
future. 

Humorous  animation  cartoons 
the  fact  that  the  "itch  to  improve" 
has  resulted  in  what  is  called  prog- 
ress. Dipping  into  the  remote  past 
and  flicking  toward  days  to  come. 
Living  L'nlimiled  shows  how  the 
inventive  itch,  as  it  causes  improve- 
ment on  improvement,  is  bringing 
us  to  a  time  when  beds  are  made 
by  themselves,  and  when  Junior  is 
bathed  by  machine  while  mother 
selects  dinner  by  dialing. 

The  conceptual  fantasy  is  an- 
chored to  realism  by  live  action 
shots  of  several  Frigidaire  experi- 
mental kitchens  and  studios  which 
show  viewers  some  of  the  things 
that  actually  are  on  the  drawing 
boards. 

Modern  Talking  Picture  Service. 
Inc..  will  handle  distribution  to 
adult  groups  and  television  stations. 
while  GM's  Public  Relations  Film 
Library  will  serve  school  requests.  B" 
*        *        * 

lAVA  Fall  Meeting 

"J<  Members  of  the  Industrial  Audio- 
Visual  Association  are  holding  the 
film  sponsor  organization's  annual 
fall  meeting  at  the  Beekman  Tower 
Hotel,  New  York  City,  on  October 
16,  17,  18.  Alden  Livingston  of  the 
duPont  Company  is  program  chair- 
man for  the  eastern  event,  assisted 
by  eastern  members.  Attendance  is 
limited  to  members  only.  S' 


THE  AVERAGE  American  "man- 
in-the-street"  has  probably 
never  heard  of  Creole  Petro- 
leum Corp.  Although  it  is  a  very 
big  and  important  company,  Creole 
has  been  happy  to  be  almost  anony- 
mous in  the  United  States.  L'ntil 
recently,  that  is.  The  company  has 
come  to  feel  that  although  it  con- 
ducts practically  no  business  in  the 
United  States,  and  sells  very  little 
of  its  product  here,  it  has  such  an 
excellent  record  as  an  example  of 
American  business  operating  abroad 
that  its  story  should  become  better 
known. 

Briefly.  Creole  Petroleum  Corpo- 
ration, an  affiliate  of  Standard  Oil 
Company  iNJ),  is  a  Lnited  States 
company  operating  in  Venezuela. 
It  is  one  of  the  major  oil  producers 
in  the  world,  and  its  investment  of 
more  than  one  billion  dollars  in 
Venezuela  is  probably  the  largest  of 
any  American  company  in  a  single 
foreign  country. 

PR  Staff  Set  Up  in  New  York 

To  make  Creole  better  known  in 
the  U.S.  a  small  public  relations 
staff  has  been  organized  in  New 
York,  including  a  section,  under 
Gordon  Hough,  which  is  responsible 
for  the  production  and  distribution 
of  films.  Creole  released  a  first  film. 
People  and  Petroleum,  last  fall.  Dis- 
tributed by  Sterling-Movies  U.S.A.. 
it  told  about  the  company's  philos- 
ophy of  good  citizenship  in  Vene- 
zuela, ranging  from  liberal  person- 
nel policies  favoring  Venezuelan  na- 
tionals (ten  to  one  over  North 
Americans)  to  such  programs  as 
community  integration  whereby  old 
time  oil  camps  are  being  absorbed 
into  the  villages  and  towns  which 
have  grovvTi  up  around  them. 

In  its  U.S.  public  relations.  Creole 
is  mainly  interested  in  its  films 
reaching  four  principal  audiences: 
business  leaders,  college  professors 
in  social  sciences,  women's  organi- 
zations, and  college  professors  in 
engineering  and  geology. 

Sound  Masters'  Crew  on   Location 

Sound  Masters.  Inc.,  which  pro- 
duced the  first  film,  is  now  on  loca- 
tion in  Venezuela  where  a  produc- 
tion crew  under  Bill  Tobin  is  work- 
ing on  a  second,  which  will  be  about 
two  reels,  in  color,  with  live  dia- 
logue. It  will  show  how  a  typical 
North  American  employee  of  Creole 
first  comes  to  Venezuela  and  how  he 
learns  to  become  adjusted  to  life 
in  his  new  job. 

.Although  both  of  Creole's  English 
language  films  are  being  made  by 
an  American  producer  with  U.S. 
production  crews,  Creole  is  very 
active  in  motion  picture  production 
in  Venezuela  for  local  consumption. 


A  Creole  crew  works  on  an  ofF-shore  well  in  the  Venezuela  field. 

People  and  Petrnleum  at  Creole 

Major  Oil  Producer  Uses  Films  for  Better  Public  Relations 


A  three-man  film  unit  performs  a 
variety  of  company  film  assignments 
and  is  equipped  to  handle  every 
phase  of  the  operation  from  the 
preparation  of  a  shooting  script  to 
final  editing  and  narration.  Among 
the  unit's  main  activities  are  the 
production  of  employee  newsreels 
and  TV  newscast  footage  and  com- 
mercials. 

The  fibn  unit  is  called  upon  to 
supplement  the  work  of  the  camera 
crew  of  Radio  Caracas  TV  in  re- 
cording news  events  for  the  daily 
program  El  Observador  Creole.  It 
also  takes  most  of  the  footage.  l)oth 
silent  and  sound,  for  the  20-minute 
bimonthly  employee  newsreel  of 
company  activities.  The  unit  is 
available  for  special  assignments 
from  departments  of  the  company 
for  recording  a  special  event.  In 
cooperation  with  the  Creole  Produc- 
tion Department,  it  completed  a 
documentary  film,  with  sound,  on 
a  Januar\  19.54  well  blowout  at 
Lake   Maracaibo   which   was  sho^vn 


at  the  World  Petroleum  Congress 
at  Rome.  In  19.54,  before  Creole's 
TV  program  format  was  changed, 
the  unit  shot  all  the  footage  for 
more  than  a  dozen  half-hour  docu- 
mentary films.  The  unit  consists  of 
a  supervisor.  George  De  Witt,  who 
serves  as  chief  cameraman  and  chief 
editor,  and  two  assistants,  one  of 
w  hom  also  does  camera  work,  writes 
narration  and  edits  film.  No  color 
film  is  used.  All  production  has  been 
in  16nnn.  but  in  the  future,  releases 
will  be  in  .3.5mm. 

Ec[uipment  includes  16nnn  Maur- 
cr,  Auricon  and  Arri  cameras,  and 
the  newest  addition,  a  35mm  Arri- 
tlex. 

Both  in  Venezuela  and  in  the  U.S., 
Creole's  films  are  doing  an  outstand- 
ing job  in  carrying  out  the  com- 
pany's objectives:  "to  operate  in 
accordance  with  the  highest  stand- 
ards of  modern  business,  to  continue 
as  a  welcome  guest  in  Venezuela, 
and  to  be  a  respected  ambassador  of 
United  States  business  abroad.  "    ^ 


Below:   this  view   of   modern   Caracas,   Venezuela   shows   the    physical 
improvements  oil  revenues  have  mode  possible  in  this  country's  economy. 
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The  projected  growth  expected  in  commercial   buildings  over  the  next  20 
years  is  the  subject  of  this    'Tenant  at  1010  Main"  scene. 

Power  Lines  to  Progress 

The  General  Electric  Company  Adds  Two  New  Pictures  on  Power 
Distribution    Systems   to   the    "More    Power    to    America"   Series 


THE  General  Electric  "More 
Power  to  America"  fihn  pro- 
gram is  a  10-year  effort  designed  to 
stimulate  broader  and  more  effi- 
cient use  of  electricity  in  industry, 
in  communities  and  on  the  farm. 
There  are  now  26  such  ""packages" 
currently  in  distribution  by  Gen- 
eral Electric  branch  offices  through- 
out the  country,  centering  out  of 
the  Apparatus  Sales  Division  head- 
quarters at  Schenectady.  New  York. 

Typical  film  program  for  each 
title  includes  the  familiar  16mni 
sound  motion  picture  phis  authori- 
tative manuals  and  background 
literature,  all  "packaged"  for  a 
single  free  loan  shipment  lo  inter- 
ested groups. 

The  "More  Power  to  America" 
films  include  such  internationally- 
known  titles  as  A  Is  jor  Atom  (John 
Sutherland      Productions);      Clean 


Waters  and  Pipeline  to  the  Clouds. 
which  deal  with  water  sanitation  and 
conservation  ( Raphael  G.  Wolff 
Studios!  and  the  other  Wolff- 
Ijroduced  films  Freedom  and  Poiver 
and  This  Is  Automation. 

It  is  no  coincidence  that  these 
films  together  have  won  30  awards 
both  here  and  abroad  for  their 
excellence  of  content  and  produc- 
tion quality.  They  were  built  to 
serve  as  well  as  to  sell.  They  also 
span  a  wide  number  of  audience 
interests  such  as  farm  electrification 
t  Farm  Family  American,  written 
and  directed  by  Jack  Glenn  I  ;  street 
lighting  tOul  oj  Darkness)  and 
community  recrealicjn  (.4  Chance  to 
hay  I . 

Latest  to  join  the  "More  Power 
lo  America"  series  are  two  color 
motion  pictures  reviewed  on  this 
page  in  adjoining  columns.  R' 


Modernizing  Economy  for 

.SpoiiHor:     t/cncial     filcrliir    (.cuii- 

pany. 
Title:    The  Tenant  at  1010  Main. 

3.S     min.,     color,     produced     b\ 

Wilding  Picture  Productions,  Inc. 
■¥  Destined  for  showing  at  seminars 
throughout  the  country,  The  Ten- 
ant at  KllO  Main  deals  with  a  criti- 
cal problem  of  out-moded  electrical 
systems  which  GE  feels  should  be 
met  by  modern  commenial  power 
distribution   methods. 

Tracing  the  tribulations  of  a 
building  manager  who  discovers 
that  scrimping  on  electrical  systems 
20  years  ago  is  costing  him  tenants 
today,  the  film  shows  how  modern 
ilislribution  systems  are  an  economy 


Commercial   Power  Systems 

in  the  long  run.  serving  loda\  s 
loads  and  anticipating  the  needs  of 
the   future. 

This  program  is  of  direct  interest 
to  consulting  engineers,  to  con- 
tractors exercising  an  engineering 
and  system-specifying  function  and 
to  those  who  own,  build,  finance 
and  manage  all  types  of  commer- 
( iai  buildings.  How  to  achieve  ade- 
cjuate  power  at  considerable  savings 
with  the  modern  480Y/277-volt| 
distributing  system  is  thoroughly 
covered  in  the  picture. 

Supporting  literature  includes  an 
eight-page  planning  guide  which 
details  facts  on  the  system.  The 
package  sells  for  8180.  f- 


Goodby  Steve"  Presents  Case  for  Industrial  Power 

(general    Electric    Com- 


Sponsor 

pan\. 
Title:  Goodbye  Steve.  30  min., 
color,  produced  by  Wilding  Pic- 
ture Productions,  Inc. 
■¥  Goodbye  Steve  is  the  26th  in  a 
monumental  series  of  fihns  spon- 
sored by  General  Electric  under  the 
general  title.  More  Power  to  .Amer- 
ica. One  by  one.  the  series  has  taken 
up  such  subjects  as  the  increased 
utilization  of  electric  power  on 
farms,  in  the  home,  etc.,  and  in  this 
latest  film  it  dramatizes  the  need  for 
adequate  and  modern  power  distri- 
bution in  industrial  plants. 

It  explains  that  it  doesnt  matter 
how  much  power  is  at  the  front  door 
of  a  plant  if  it  can't  be  got  to  the 
machines  in  proper  quantity  and 
quality.  Thus,  power  distribution 
must  be  considered  as  important  as 
any  other  part  of  the  production 
environment. 

To  tell  this  story.  GE  has  framed 
it  in  the  experiences  of  "Steve  Don- 
ner,"  an  electrical  engineer  who 
works  in  a  plant  where  maximum 
output  is  being  secured  by  installing 
much  new  equipment  that  is  added 
to  the  plants  already  overburdened 


Pete  Minton  (left),  production  superintendent, 
and  Steve  Donner,  electrical  engineer,  argue 
about   need   for    modern   power   distribution. 


Mr.  Ouimby,  (left)  the  president  and  superin- 
tendent Minton  listen  as  Steve  gets  ready  to  take 
the  big  step  and  become  a  farmer. 


and  antiquated  distribution  system. 
which  carries  electrical  power  from 
the  utility  lines  to  the  machines  and 
(ither  production  units. 

Steve's  warnings  of  the  danger.- 
go  unheeded  until  the  deficiencies 
of  the  distribution  system  result  in 
a  series  of  production-disrupting  in- 
cidents. One  by  one  these  cause  the 
management  to  realize  fully  the  need 
for  a  new  and  modern  system. 

Our  Growing  Industrial  Plant 
Back  of  this  story  is  General  Elec- 
trics  estimate  that  by  1966  each 
U.S.  production  worker  will  use  at 
his  job  in  one  year  as  much  electric- 
ity as  his  whole  family  would  now 
use  in  14  years  at  home. 

Goodbye  Steve  is  intended  for 
showings  to  manufacturing  and  en 
gineering  audiences.  It  is  part  of  a 
kit  which  includes  a  52-page  manual 
entitled.  The  Power  to  Produce. 
showing  the  unusual  equipment 
investment  opportunities  offered  in- 
dustrial management  by  power  dis- 
tribution. It  can  be  obtained  through 
local  electric  utility  companies  or 
through  the  Apparatus  Sales  Divi- 
sion of  the  General  Electric  Com 
panv.  S* 

In  this  scene  from  "Goodbye  Steve"  the  pro- 
duction superintendent  watches  a  large  motor 
explode  as  weakness  occurs  in  the  firm's  power. 
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TddI  Maker  for  Telephony 

The  Western  Electric  Company,  Supplier  to  the  Bell  System 
and  to  the  World,  Tells  Its  Story  in  "Tools  of  Telephony" 


Sponsor:  Western  Klectric  Com- 
pany. 
Title:  Tools  of  Telephony.  30  niin.. 
Technicolor,  produced  by  Parthe- 
non Pictures. 
*  Huge  and  sprawling  are  the  man- 
ufacturing plants  and  service  estab- 
lishments of  the  "Western"  as  its 
people  call  it.  Tool  maker  to  the 
telephone  industry,  builder  of  com- 
munications instruments  for  wire, 
cable  and  wave  transmission,  these 
factories  of  Hawthorne  ( Cicero. 
Illinois  I .  Kearney  in  New  Jersey 
and  Point  Breeze  at  Baltimore,  to 
name  a  few,  are  tbe  backbone  of 
Bell  System  operations  and  a  vital 
factor  in  the  nations   defense. 

Tools  oj  Telephony  is  the  West- 
erns  story  in  Technicolor-brilliance. 
But  as  a  factual,  truc-to-the-line  re- 
counting of  what  makes  a  great 
industrial  organization  tick,  it  is 
second  to  none  as  a  true  American 
documentary  of  progress  and  poten- 
tial. There  are  four  "main  elements" 
in  a  complicated  narrative  which 
must  show  the  key  facets  of  manu- 
facturing,  purchasing,  distributing 
and  installation. 

Manufacturing  builds  the  Bell 
telephones,  the  switchboards,  giant 
computers,  and  the  radio  and  tv 
apparatus.  It  also  spins  the  giant 
cables  and  the  minute  wires,  fash- 
ions the  miniature  transistors  and 
automates  its  own  machines  for 
more  efficient  output.  There  are  21 
plants   spread   over   ten   states. 

Purchasing  buys  a  billion  dollars 
worth  of  raw  materials  through  a 
vast  corps  of  dedicated  specialists. 
They  draw  the  goods  from  .3.000 
U.S.  communities  and  far-distant 
lands  but  don't  overlook  the  impor- 
tance of  their  buying  power  upon 
the  tiny  Locust  Pin  Company,  a 
specialist  in  making  wooden  pins 
for  cross  arms. 

Distributing  houses  must  be  ready 


to  serve  the  needs  of  Bell  System 
companies  on  a  moment's  notice. 
Emergency  is  a  recurring  word  to 
distributing  people  as  disaster 
strikes  in  any  section  of  the  country. 
Hurricane  Carol  and  the  \uba  City 
floods  were  typical  events  met 
through  preparedness  and  full  sup- 
ply bins — waiting  trucks,  planes  and 
the  men  must  do  the  job  of  keeping 
communications  on  a  24-hour  oper- 
ating  basis. 

Installation,  with  its  lo.OOO  man 
field  force  on  a  mobile  basis,  back- 
stops the  46  million  telephones  of 
the  System  with  cooperation  and 
ingenuity.  Infinitely  complex  webs 
of  circuits  must  be  made  ready  for 
service.  Installation  is  the  crew  of 
experts  who  are  converting  your 
nearest  telephone  exchange  to  an 
ultra-modern  dial  system,  if  they 
haven't  already  finished  the  job. 

Behind  Tools  of  Telephony  are 
the  people  of  the  "Western.  "  Theirs 
is  the  intelligence  that  guides  the 
machines  turning  out  10  million 
signal  lamps  a  year.  Theirs  the  for- 
titude that  builds  the  radar  DEW 
line  at  the  far  north  frontier  of  the 
continent.  Theirs  the  science  that 
creates  the  "brain  "  for  guided  mis- 
siles and  the  devotion  that  answers 
the  midnight  call  of  disaster. 

The  family  of  the  "\^'estern"  is 
big  and  rich  in  the  tradition  of  serv- 
ice epitomized  by  the  Telephone 
Pioneers,  retired  from  active  duty 
but  enjoying  later  years  on  long- 
established  pension  plans.  Tools  of 
Telephony  is  a  BIG  story  of  indus- 
trial enterprise  but  it  never  forgets 
the  "ideal  fusion  of  machines  and 
men"  that  is  its  keynote  phrase. 

Color  is  top-quality,  camera  and 
optical  effects  superlative  but  this 
film's  achievement  and  value  lays  in 
the  completeness  and  unfailing  in- 
terest of  its  narrative  storv.  9 


The  process  called  "electrotormlng"  was  developed  by  Western  Electric 
engineers.  The  wire  starts  with  a  steel  core,  tor  strength.  A  series  of  plating 
operations  coats  the  steel  with  copper,  for  conductivity,  and  other  metals  to 
resist  corrosion.  It  is  continuous  and  nearly  automatic. 


"The  Western  is  an  ideal  fusion  of  machines  and  people  —  and  despite 
the  machines,  still  a  lot  of  people.  Last  year  Western  paid  over  600  million 
dollars  to  120  thousand  men  and  women  —  a  third  of  whom  have  been  with 
us  for  ten  years  or  more."  The  scene  below  shows  rows  of  girls  at  telephone 
handset   assembly   bench    in   the    Indianapolis   works. 
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IT   WAS    "HAPPY    APPLE"    DAY    AT    TOOTS    SHOR 


Above:  a  colorful  product  display  (and  the  fruit)  ore  back- 
ground for  a  couple  of  distinguished  guests  at  the  recent 
"Happy  Apple"  premiere   held  at  Toots  Shor. 


Below:  a  notably  short  talk  intro- 
ducing the  film  was  contributed  by 
this  spokesman  for  the  Institute  as 
a  premiere  prelude. 


Above:  Mabel  Fionley  of  the  Pro- 
cessed Apples  Institute  planned  the 
premiere  party  and  made  a  brief 
appearance  to  get  the  ceremony 
under   way. 


candid  premiere  photography  by  bob  seymour 


The  film's  distributors  were  repre- 
sented at  the  premiere  by  J.  R. 
Bingham  of  Association  Films  (at 
right   below)   with   John   Johnson. 


Toots  Shor  waiters  were  suitably 
garbed  for  the  occasion  in  these 
"Happy  Apple"  caps  furnished  by 
the  Institute. 


The   Film:    "Every    Doy    Is    Apple    Day"    (12' 2    minutes,    color,    sound) 
The  Dote:  a  September  1 1    Premiere  at  Toots  Shor  in  New  York  City 


The  Apple  Has  Its  Day     || 

Processed  Apple  People  Say  It  With  Sauce  and  Recipes 


Sponsor:    Pructssitl   .Xpples   Insti- 
tute, Inc. 

Title:    Every   Day   Is   Ai>i>lr   Day. 


121 


mil).,  color. 


■K  Without  meaning  any  detraction, 
this  fibn  is  a  lot  of  applesauce.  It 
runs  the  gamut  from  apple  juice 
fluff  to  applesauce-strawberry  de- 
light uilh  «aystops  to  see  how  the 
"Happy  .'\pplc"  was  processed  and 
sent  to  market  in  cans,  jars  and 
bottles. 

Applesauce,  juice  and  apple  slices 
are  a  big  business,  gaining  in  popu- 
larity yearly,  enough  that  this  year 
it  is  the  second  most  popular  canned 
fruit  and  running  a  tight  runner-up 
to  perennial  leader  peaches. 

The  film  tells  the  processed  apples 
storv.  show  ing  how  apples  harvested 


in  the  iiri  liard  become  apple  saun-. 
apple  slices  and  apple  juice.  Thi 
second  half  of  the  film  shows  thi 
preparation  and  serving  of  some  of 
the  delicious  dishes  that  can  be  pre 
pared  with  apple  products.  \\\  thi- 
is  pretty  enough  to  watch,  but  audi- 
ences may  mumble  over  such 
phrases  in  the  narration  as  "We  all 
owe  a  debt  of  gratitude'  to  the  men 
who  provide  us  with  these  appli 
products. 

Sixteen  recipes  featured  in  tin 
film  are  described  in  colorful  book 
let.  copies  of  which  are  provided  !• 
audiences  requesting  the  film.  Tcli 
vision  audiences  can  be  advised  b\ 
(he  announcer  how  copies  of  thr 
booklet  may  be  obtained. 

Every  Day  Is  Apple  Day  is  dis- 
tributed by  Association  Films.  Im  . 


Below:    Monhottan's   plush    Toots    Shor    dining    room    made    a 
gala   setting  for  the  "Happy  Apple"  film   premiere   last  month. 


Helpful  Hints  on  Staging  a  Film  Premiere 

The  Where,  When  and  How  of  Showmanship  for  the  Sponsor 


^^FTEN.  when  introducing  a  new 
^—'public  relations  film,  it  is  a  good 
idea  to  introduce  it  publicly  at  a 
preview  showing.  The  press  party  is 
a  firm  fixture,  in  the  realm  of  pub- 
lic relations,  newspapers,  magazines, 
radio,  etc.,  and  if  the  party  is  set 
up  right  it  can  be  a  great  help  in 
assuring  press  attention  to  the  film 
and  its  subject,  and  it  is  often  a 
good  way  to  "establish  credit  with 
editorial  \\riters  in  a  particular  field. 
To  insure  a  good  turnout  for  the 
preview,  and  to  make  sure  that  it 
goes  off  smoothly,  there  are  certain 
rules  to  follow  : 

Where  to  Have  the  Preview 

1.  Make  sure,  by  all  means,  that  the 
preview  is  held  in  a  place  where 
good  projection  facilities  are  avail. 


able.  This  does  not  mean  just  in  aiix 
hotel  ballroom  or  banquet  hall. 

In  New  York,  sponsors  can  he 
pretty  sure  of  a  good  screening, 
with  good  equipment,  at  Toots  Shor. 
.51  V^  est  .51st  Street,  or  at  th< 
Johnnv  Victor  Theatre  in  the  RCA 
Exhibition  Hall  at  40  West  49th. 
Shor  s  has  a  big  room,  and  make- 
a  specialty  of  motion  picture  prt 
\  ie\\  s.  w  ith  good  food  and  drinks 
and  all  the  fixings  in  a  package  deal. 

The  Johnny  Victor  Theatre  i- 
small.  but  seats  about  30  peopi' 
adequately,  and  the  projection 
equipment  is  unexcelled.  The  room, 
by  advance  arrangement,  is  free  as 
a  promotional  service  of  RCA.  Ca- 
tering, for  food  and  drinks,  is  avail- 
able from  the  Holland  House  Res- 
taurant in  till-  same  building. 
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When  to  Have  the  Preview 

2.  It   is  a   gixid   idea   to   send   out 
1 1  invitations   two    to   three   weeks   in 

1  advance,  and  it  sometimes  helps  to 

•  include   an   RSVP  card.   While  the 

:iTd  will  not  be  a  completely  accu- 

jh'  check  on  how'  many  to  expect 

-Mine  will  respond,  but  not  come. 

illiprs  will  not  respond  but  cornel 

it  may  give  you  some  idea  of  what 

to  expect. 

I  It  is  important  to  remember  one 
thing,  make  sure  the  time  is  ton- 
ivenient  for  your  press  guests.  4  to  6 
IPM  is  the  ideal  time  and  generallv 
convenient  for  magazine,  and  morn- 
ing and  evening  newspaper  people. 
.\nd.  while  this  may  be  a  '"partv" 
for  your  company,  it  is  uork  for  a 
good  many  of  the  press  people  who 
jwill  be  assigned  to  cover  it.  so  dont 
Iput  off  the  screening  until  the  last 
Iminute  while  people  miss  their 
itrains. 

The  film  and  the  speeches  should 
be  finished  by  no  later  than  .5:30. 
Let  the  convivial  ones  hang  around 
awhile,  but  get  the  show  over  earlv 
so  commuters  can  get  going.  And. 
beware  of  Friday  afternoon — guests 
who  may  be  delighted  to  spend  an 
jhour  at  your  shindig  on  .another 
lafternoon,  are  more  likelv  than  not 
'anxious  to  head  home  on  time  at 
llir  end  of  the  week. 

Who  to  Invite 

3.  It  is  a  good  idea  to  |ilari  in  ad- 
\ance  just  what  you  hope  to  accom- 
plish in  your  preview  showing.  If 
your  message  has  any  real  impor- 
jtance  beyond  purely  commercial 
suggestions,  by  all  means  ask  the 
jdaily  press.  Don't  expect  much,  how  - 
lever,  in  the  way  of  coverage  unless 
what  you  have  to  say  is  real  news. 

Business  magazines  are  the  most 
ireliable  means  of  getting  a  fair 
amount  of  space  devoted  to  your 
ifilni  and   its  subject,  for.  truly,  in 

our  industry,  your  doings  are  iieus 

n  the  hard  sense. 

If  your  preview  is  for  customers, 
then,  of  course,  ask  all  you  have 
iroom  for.  There  are  few  better  ways 

o  maintain  friendly  relations  with 

our  customers  than   at  a  party  at 
kv'hich  you  are  host. 

When  the  Guests  Arrive  .  .  . 

-I.  While  there  is  rarely  any  trouble 
with  crashers  at  a  small  preview, 
beware  the  free-loader  at  a  big  affair. 
It  s  a  good  idea  to  have  a  registra- 


tion desk  and  gel  the  guests  to  sign 
in.  In  that  way  you  know  who  is 
there,  in  case  you  want  to  follow  up 
by  mailing  further  information 
about  the  film.  Another  good  reason 
for  registration  is  that  it  enables  you 
to  send  releases,  pictures,  etc.  to 
those  who  were  unable  to  attend. 

Food  and  Drinks 

5.  These  can  be  as  elaborate  as  vou 
want  to  make  them,  or  limited  to 
highballs  and  peanuts.  Be  sure  you 
have  something  tasty  for  the  tee- 
totalers. Some  companies  like  to 
wait  for  the  jovialty  to  descend 
upon  the  gathering  before  showing 
the  film. 

Others  prefer  to  stick  strictlv  to 
business  until  the  talks  and  the  film 
are  over,  then  open  the  bar. 

The  method  chosen  is  probably 
best  considered  in  the  light  of  the 
film  and  the  subject,  and  the  nature 
of  the  audience. 

Speeches— Make  Them  Brief! 

6.  \ouve  got  something  to  say,  or 
you  wouldnt  have  the  preview 
party.  But.  for  heavens  sake,  say  it 
and  be  done.  One  bad  example  can 
indicate  what  can  happen: 

One  trade  association  recently  put 
on  a  rather  elaborate  affair  to  pre- 
sent a  new  film — a  very  good  film 
on  an  important  subject.  The  secre- 
tary of  the  association  got  up  to 
introduce  the  film,  and  other  speak- 
ers, at  5:20  PM  of  a  hot  summer 
night:  at  6:1.5  P.M.  the  speeches 
were  still  going  on. 

When  the  lights  finallv  dinnned 
for  the  film  there  was  a  mad  rush 
for  the  door,  and  half  the  audience 
was  gone.  Keep  it  short. 

Make  Sure  of  the  Equipment 

7.  Thousands  of  words  could  be 
written  on  the  cardinal  error  of  not 
checking  the  projection  equipment, 
improper  operation,  failing  to  have 
a  spare  bulb,  etc. 

Unless  you  know  your  equipment 
perfectly  and  have  a  top-notch  oper- 
ator, better  hire  a  professional  pro- 
jectionist, and  even  then,  rehearse 
him  on  your  cues  when  to  begin  the 
show. 

Still  Pictures  for  Better  Publicity 

8.  It  will  help  your  publicity  for  the 
film  if  you  arrange  for  a  still  pho- 
tographer to  get  shots  of  prominent 
people  at  the  preview.  These  can 
be  used  in  business  paper  stories, 
your  house  organ,  and  in  many 
other  ways.  g" 

w  ^;-  « 

Editor's  Note:  preview  facilities 
in  other  large  U.  S.  cities  w  ill  be 
listed  in  these  pages  in  future  issues, 
together  with  other  useful  presenta- 
tion ideas  for  the  sponsor. 


The  average  American  family  opens  800  of 
these  shining  cans  each  year.  But  "Bright  Steel" 
shows  it  takes  less  than  2  minutes  to  make  them. 

Bright  Steel:  Tale  of  the  Can 

Fabrication  and  Use  of  Tinplate  Shown  by  Bethlehem  Steel 


BETHLEHEM  StEEL  CoMPA.XY.  a 
leading  manufacturer  of  tin- 
plate,  is  showing  a  new  film. 
Bright  Steel,  portraying  the  varied 
uses  of  this  product  as  sanitary  con- 
tainers for  food  packing  and  the 
packaging  of  similar  items  demand- 
ing a  strong  metallic  container. 

The  film  shows  that  the  number 
of  cans  which  the  average  American 
family  opens  in  one  year  is  800. 
Even  so.  there's  no  shortage,  since 
the  men  who  make  the  nation's  con- 
tainers have  perfected  machinery 
and  processes  that  i\ill  turn  out 
more  cans  than  this  in  only  two 
minutes.  Thus,  in  onlv  five  minutes 


a  single  machine  completes  a  stack 
of  cans  as  high  as  the  Empire  State 
Building. 

I  sing  live  sound  throughout,  the 
picture  demonstrates  how  a  can  is 
made.  Beginning  with  a  thin  steel 
sheet  coated  with  non-corrosive  tin. 
the  machine  bends  the  sheet  to  form 
a  cylinder  and  double-seams  the 
end  on.  Various  shooting  locations 
were  chosen  so  as  to  give  the  lay- 
man a  good  idea  of  what  goes  on  ill 
a  can-making  plant.  The  photog- 
raphy took  place  at  plants  of  manu- 
facturers of  sanitary  cans,  general 
line  cans  I  such  as  for  candy,  tobac- 
ICONTIMED    ON    THE     NEXT     PAGE) 


Below:  in  one  of  the  electrolytic  tinning   lines  at  Bethlehem's  Sparrows  Point 
plant,  a  thick  coating  of  tin  is  applied  to  steel,  which  is  then  wound  into  rolls. 
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BETHLEHEM  PICTURES  THE  FABRICATION  OF  TINPLATE: 


(CONTINUED  FROM  PRECEDING  PAGE  I 
CO.  drinks  I  and  canistois.  t(if;elher 
with  lillui^raphy:  also  croMiis.  clos- 
uri's  and  screw  caps. 

The  footage  showing  the  making 
of  tinplale  itself  was  taken  at  Beth- 
lehem's Sparrows  Point  plant,  which 
is  now  undergoing  expansion  to 
make  it  the  worlds  largest  steel 
plant,  with  an  annual  ingot  capacit\ 
of  8.200.0(10  tons.  Here  steel  from 
the  open  hearth  furnaces,  starting 
as  a  slab  about  si\  feet  long,  within 


a  few  minutes  is  rolled  out  to  a  strip 
almost  three  miles  long.  The  steel 
is  coated  either  hy  being  dipped  into 
a  bath  of  molten  tin  or  hy  an  elec- 
troKtic  plating  process.  Then  the 
shin)  new  flat  sheets  or  coils  are 
carefulb  iiispixted  before  being  sent 
lo  the  can  manufacturers. 

Bright  Steel  was  filmed  in  35mm 
f.astman  color;  the  script  was  pre- 
pared by  Oeveste  Graiiducci  and  a 
quality  job  of  production  was 
turned  out  by  Mode-Art  Pictures.  ^' 


Airborne  Radar:  How  It  Works 


Sponsor:     Pan     American     World 

.Airways. 
Title:  Sentinel  in  the  Sky.  \rt  niin.. 

color,  produced  by  Henry  Strauss 

and  Company.  Inc. 

■¥  Peacetime  airborne  radar  instal- 
lations perform  several  most  useful 
functions.  They  are  an  aid  to  navi- 
gation, they  pro\ide  early  warning 
against  storms,  they  detect  nearby 
terrain,  and  they  are  capable  of 
alerting  the  pilot  to  nearby  aircraft. 
Many  commercial  airlines  are  now 
installing  or  plan  to  install  this 
indispensable  equipment. 

One  which  already  has  is  Pan 
American.  PAA  aircraft  are 
equipped  with  modern  radar,  and 
the  company  is  most  convinced  that 
the  device  pays  for  itself  many  times 
over  despite  the  installation  and 
maintenance  cost  and  added  w  eight. 
To  tell  the  basic  principles  of  radar 
iRAdio  Detection  .'fnd  Ranging  i  to 
its  employees  last  year.  PAA  used 
the  film.  Sentinel  in  the  Sky.  as  a 
part  of  its  overall  training  program 
for  Hight  and  non-flight  personnel. 
1  he  slide-motion  picture  \\as  so  suc- 


cessful in  gelling  the  story  across 
thai  this  summer  it  was  released  for 
general  public  showings  \ia  tele- 
\  ision. 

This  success  is  due  to  the  clarity 
and  human  interest  with  which 
Henr\  Strauss  and  Co.  have  handled 
what  might  have  been  a  confusing 
and  complex  presentation.  Senti- 
nel in  the  Sky  weaves  its  way  light- 
footedN  through  the  necessary  tech- 
nical data,  while  preserving  a  sense 
of  serious  importance  adequate  to 
motivate  PAA  personnel  to  pride  in 
the  progressive  policies  of  the  com- 
pany and  in  its  concern  for  passen- 
ger comfort  and  safety. 

Sentinel  .  .  .  shows  how  man  has 
ijlwa)s  reached  for  vision  of  the 
things  beyond  his  sight,  beginning. 
I^erbaps.  with  the  ancient  sailor  who 
first  climbed  the  mast  to  see  over 
the  horizon.  In  modern  .times  the 
quest  has  led  to  such  airborne  aids 
as  the  gyro  compass,  horizon  indi- 
cator and  radio  direction  finding 
navigational  systems.  Sequences  on 
radar  show  its  basics  and  how  it 
works  in   modern  planes.  <^ 


Basic  principles  of  modern  flight  navigation  are  shown  in  "Sentinels  in  the  Sky" 


A  Qoality  Metal  in  tlie  Making 

Research  and  Integrity  Are  Ingredients  of  "Tailor  Made  Brass" 


Sponsor:  \^'estern  Brass  Mills  Di- 
vision. Olin  Mathieson  Chemical 
Corporation. 

Title:  Tailor  Matie  Brass,  23  min., 
color,  produced  by  Sound  Mas- 
ters, Inc. 

"♦f  "The  priceless  ingredient  of  e\ery 
product  is  the  honor  and  integritv 
of  its  maker."  This  eloquent  slogan 
resounds  at  the  end  of  Tailor  Made 
Brass  and  is  the  films  theme.  Pho- 
tographed at  the  Western  Brass 
Mills  in  East  Alton.  Illinois  and 
New  Haven.  Connecticut,  the  pic- 
ture methodically  shows  how  the 
sponsoring  company  lives  up  to  its 
slogan. 

Industrial  integrity  is  important, 
the  fibn  says,  because,  with  the  ad- 
vancements of  science  and  manu- 
facture, brass  requirements  have 
become  more  varied  and  exacting. 
Western  Brass  keeps  pace  with  these 
demands  of  metallurgical  progress 
with  research  and  mechanical  im- 
provements. 

In  Western  Brass  basic  research 
laboratories  the  film  documents 
technicians  using  testing  machines 
and  devices  in  their  quest  for  prog- 
ress. Casting  shop  sequences  witness 
the  flaming  birth  of  molten  brass. 
In  the  great  rolling  mills,  with  tons 
of  pressure,  the  metal  is  hot  and 
cold  rolled  and  prepared  for  fabri- 
cation and  other  uses. 

\  arious  types  of  stamping  presses 
and  other  fabricating  machines  are 
seen  as  they  perform  their  intricate 


operations,  lesting  in  the  conti^I 
laboratory  of  each  progressive  step 
from  furnace  to  shipping  room,  i- 
recorded  in  detail.  Authentic  ani 
mation  sequences  establish  the  in 
portance  of  grain  structure  and  try 
gage. 

Tailor  Made  Brass  rides  out  ■■! 
the  mill  to  show  that  brass  is  all 
about  us  wherever  we  may  be.  add 
ing  splendor  to  our  surroundinj;- 
and  serving  us  in  hundreds  of  wa\- 
Lfjoking  ahead,  the  film  anticipati-- 
the  part  that  brass  will  play  in  the 
technological  afl\  ancements  of  elec- 
trf>nics  and  with  atomic  power  and 
supersonic  speed. 

The  film  had  its  premiere  show- 
ing at  one  of  the  Western  Bra>- 
sales  conferences  held  at  the  Hold 
Savoy-Plaza.  New  York  City.  Sp|i 
tember  13.  It  is  being  distribulfil 
to  technical,  scientific  and  educ  ;i 
tional  audiences  and  to  busines- 
groups  and  clubs  as  a  public  rela 
tions  vehicle.  ^ 

Below:  o   casting  room   scene  show5 
the    birth    of    brass    in    molten    fury 


Visual  Facts  on  Styrofoam  for  the  Home  Builder 


Sponsor:  The  Dow  Chemical  Com- 
pany. 

Title:  Lifetime  Protection.  20  min.. 
color,  produced  by  Atlas  Film 
Corporation,  through  Film  Asso- 
ciates of  Michigan.  Distributed  by 
Modern  Talking  Picture  Service. 
Inc. 

*  That  light,  solid  white  stuff  flor- 
ists and  display  men  use  in  building 
visual  niceties  is  more  than  a  serv- 
iceable prop  material.  Its  Styro. 
foam,  a  solidified  foam  of  pohsty 
rene,  and.  as  this  Dow-  (Chemical 
film  points  out.   its  versatile. 


One  of  Sl\rofiiam"s  vcr\  populai 
applications  is  for  home  insulation 
To  be  shown  to  architects,  builder- 
and  contractors,  as  well  as  the  gen 
eral  public.  Lifetime  Protection  illus- 
trates the  many  unique  properties  "I 
this  new  material.  The  picture  show- 
that  Styrofoam  is  rot-and-moistun 
proof,  an  excellent  heat  insulatoi 
and  easily  applied  in  board  form. 
Distribution   Handled  by  Modern 

Dow  is  distributing  the  film  1' 
private  groups  and  television  sta- 
tions through  .Modern  Talking  I'ii  ■ 
ture  Service.  Inc.  U 
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Screen  Tribute  to  IDMO 

Latest  in  Bureau  of  Mines'  State  Series,  Filming  of  Idaho's 
Natural  Resources  and  History  Is  Sponsored  by  Richfield  Oil 


CVPTURING  The  Essence  of  a 
state  like  Arizona.  Oregon,  or 
California  and  expressing  it  in 

ill  minutes  or  less  of  entertaining, 
informative  motion  picture  is  no 
i-asy  task.  That  it  can  be  done,  how- 
pver.   is   attested   to   by   the  success 

if  .1  dozen  such  films,  which  have 
Iktii  sponsored  during  the  past 
ill.  ade  by  .some  of  the  biggest  names 
in  \merican  industry,  and  produced. 
In  I  ooperation  with  the  U.S.  Bureau 
-if  Mines,  by  a  variety  of  business 
film  producers. 

The  Bureaus  cooperative  niotion- 
|iic  ture  program  has  been  in  exist- 
tni  t"  since  1913.  when  a  silent  film 
Thr  Story  of  Coal,  was  produced 
«ilh   the  National   Coal  Operators' 

\--ociation  as  co-sponsor.  Since 
'then,  such  firms  as  Weirton  Steel 
Company.  Phelps  Dodge  Corpora- 
tion. Richfield  Oil  Corporation. 
'Standard  Oil  Company  (Ohio).  In- 
land Steel  Company,  Texas  Gulf 
Sulphur  Company,  and  many  others 
Ihave  at  one  time  or  another  entered 
jagreements  with  the  Bureau  to  make 
films  on  more  than  75  different  sub- 
jects, each  dealing  with  some  phase 

if  nnr  mineral  heritage. 

Sponsors  Pay  Production,  Prints 

Industrial  sponsors  pay  all  costs 
uf  producing  these  16mm  films  and 
provide  the  Bureau  with  prints 
iM'hich  are  distributed  on  a  loan 
ihasis  for  showings  at  schools  and 
rolleges  and  before  business  and 
service  clubs,  civic  and  trade  associ- 
ations, professional  societies  and 
other  organized  groups  all  over  the 
Nation. 

The  first  "State"  film  made  under 
this    program    was    Texas    and    lis 


f\atural  Resources,  produced  in  co- 
operation with  the  Texas  Gulf  Sul- 
phur Company  in  1946.  This  motion 
picture  proved  so  popular  with  the 
public  as  well  as  the  film  sponsors 
that  the  Bureau  ever  since  has  been 
receiving  offers  from  companies 
wanting  to  do  similar  stories.  So 
far.  films  on  California,  Arizona. 
W  ashington.  Oregon.  West  Virginia. 
Wyoming.  Nevada.  Oklahoma,  Ohio, 
and  Missouri  have  joined  Texas  in 
the  Bureaus  motion  picture  library, 
which  is  probably  the  largest  of 
its  kind  in   the  world. 

Richfield  Active  in  the  Medium 
Latest  ""State"  film  is  Idaho  and 
Its  i\alural  Resources,  produced  in 
cooperation  with  the  Richfield  Oil 
Corporation,  a  firm  that  has  long 
recognized   the   value  of   the   spon- 


A   local  craftsman   dug   out  a    log 

pirogue  to  lend  authenticity  to  this 
fur     trapper     sequence     in     "Idaho." 

sored  motion  picture  as  a  public 
relations  medium.  Richfields  public 
information  program  utilizes  tele- 
vision, pamphlets  and  other  media, 
but  has  been  expanding  its  use  of 
motion  pictures  in  recent  years.  The 
company  has  produced  sales  train- 


Careful  research  by  the  Los  Angeles  County  Museum  helped 
assure  authentic  costumes  for  this  "Idaho"  scene  showing  Lewis 
&  Clark  expedition  raising  Stars  and  Stripes  at  the  crest  of 
Great  Divide  as  Sacojawea,  the  Indian  girl,  looks  on. 

films. 


institutional  films  and 
other  pictures  as  well  as  several 
State  films  for  the  Bureau  of  Mines. 

Idaho  and  lis  ,\alural  Resources 
presented  a  number  of  |iroduction 
problems,  unique  in  a  number  of 
respects,  but  typical  in  many  ways 
of  all  the  State '^Resources  films, 
l-'irst.  from  the  sponsor's  and  film 
producer "s  standpoints  was  the  need 
to  win  the  approval  and  coopera- 
tion of  numerous  outside  groups 
such  as  the  official  State  agencies  as 
well  as  of  the  U.S.  Bureau  of  Mines. 

Second,  was  the  requirement  that 
the  photography  be  done  during  all 
four  seasons,  and  in  all  major  sec- 
tors of  the  State.  And  third,  was  the 
need  for  authentic  historical  shots 
on  location.  Complicating  all  this 
was  the  Bureau  of  Mines  policy, 
which  insists  that  the  body  of  the 
film  contain  no  advertising  or  trade 
marks  (except  for  trains,  planes  and 
other   common    carriers  I    and    that 


the  films  reflect  accurately  the  rela- 
tive value  of  the  major  components 
of  the  States  economy. 

Before  any.  producer  could  be  se- 
lected for  the  Idaho  picture,  weeks 
of  research  and  advance  story  plan- 
ning were  necessary.  For  this  job 
Richfield  chose  Barney  Petty,  a 
Hollywood  writer  who  has  scrijjted 
several  other  Richfield  productions. 
The  objectives  of  the  proposed  film 
were  explained  to  the  Gem  States 
Governor,  who  gave  the  project  the 
.State's  endorsement  and  support. 

Advisors  Assure  Effective  Film 

With  the  help  of  Idaho's  State 
Chamber  of  Commerce,  several 
meetings  were  held  to  work  out  an 
effective  and  well-balanced  film- 
script.  Present  at  these  meetings 
were  key  members  of  the  Governor's 
staff,  experts  in  such  fields  as  min- 
ing, agricuhure,  forestry,  education. 
(CONTINUED    ON    PAGE    7  0   I 


Shooting  out  of  the  rear  of  a  down-running  toboggan.  These  scenes  were 
ntercut    with    ski    shots    to    lift    continuity    into    the    unusual    and    interesting. 


Was  Tucker,  professional  skiier  at  Sun  Valley,  demonstrates  the  ski-mounted 
camera    used    in   Idaho   film,   as   Barney   Petty,   writer   and   director,    looks   on. 


Sound  S//defi/ms  Prove  o  Most  Effective  Medium 
in  Broad,  Untapped  Field  of  Home  Demonstration 


A  nominated  family  sees  and  hears  the  story  of  the  Foresters'  program  in  their 
living  room  as  a  Membership  Committee  Deputy  presents  "The  Choice  Is  Yours." 


Hnme  Shows  of  Slidefilm 
Win  Friends  for  Foresters 

Deputies  Find  a  Valuable  New  Ally  in  Membership  Sales 


THE  Story  of  The  Independent 
Order  of  Foresters  is  being 
told  every  day,  in  every  county 
of  the  United  States  and  in  Canada 
...  its  creed,  its  philosophies,  and 
the  every-day  protection  this  frater- 
nal order  can  offer  to  Mr.  and  Mrs. 
Average  Man,  are  becoming  house- 
hold words:  they  are  being  burned 
indelibly  into  the  memories  of  each 
family  through  the  medium  of  sight 
and  sound. 

Until  February  of  this  year,  when 
the  Deputy  (sales  representative) 
from  the  Membership  Committee  of 
The  Independent  Order  of  Forest- 
ers knocked  on  the  door  of  a  nomi- 
nated family,  he  was  usually  faced 
with  the  blank  look  of  total  unfamil- 
iarity  with  the  I.O.F.,  as  this  organ- 
ization is  usually  referred  to — and 
also  with  what  the  Order  had  to 
offer.  The  Deputy's  job  was,  first, 
that  of  "communications" — to  take 
his  prospect,  verbally,  back  through 
800  years  of  progress  of  the  Order, 
and  the  many  complexities  of  ex- 
planation necessary  to  bring  into 
clear  focus  the  activities  of  this  non- 
profit, fraternal  brotherhood  — 
which  came  into  existence  during 
the  days  of  Robin  Hood. 

Oral  and  Tape  Methods  Used 

Two  methods  of  "comnmnication'' 
were  open  to  Deputies  before  last 
February:  an  oral  presentation,  in 
which  they  had  been  trained  inten- 


sively and  were  well-versed,  but 
which  took  a  minimum  of  two  hours 
— with,  most  probably,  the  necessity 
for  a  call-back;  and  a  taped  presen- 
tation, which  delivered  their  mes- 
sage by  audio  means  only,  using  a 
tape  recorder  and  45  minutes  of 
tape,  plus  the  oral  requirements  pre- 
ceding and  following  the  taped 
portion. 

Today  the  story  is  different — 
totally. 

The   Family   Sees   a    Slidefilm 

The  nominated  family  is  shown 
a  20-minute,  entertaining,  color  film 
— which  pictures  clearly  and  under- 
standably each  benefit  derived 
through  belonging  to  the  I.O.F., 
whether  it  be  social  (with  the  holi- 
day parties,  picnics  and  dances) , 
fraternal,  sickness  or  disease  haz- 
ards I  including  polio,  cancer,  and 
tuberculosis),  old  age  (and  the  For- 
esters" Home  for  the  Aged),  or- 
phans care,  and  so  on.  .  . 

The  twenty-minute  color  sound 
slidefilm  was  "offered"  to  the  field 
representatives,  managers,  district 
managers,  state  managers  and  divi- 
sional managers  by  Mr.  Lou  E. 
Probst,  president  (or  Chief  Supreme 
Ranger,  as  he  is  respectfully  called 
by  his  organization),  of  the  Inde- 
pendent Order  of  Foresters.  The 
film,  titled  The  Choice  Is  Yours,  was 
created  and  produced  by  Rocket 
Pictures,  Inc.  of  HoUvwood.  to  be 


used  by  the  nii'M  in  the  field  as  a 
direct-selling  tool  in  calling  on 
"nominees,"  as  they  are  known  to 
I.O.F. — to  repeat  the  story  of  For- 
estry time  and  time  again  to  the 
people  of  the  liiiiled  .States  and  Can- 
ada who  "qualify"  for  membership 
in  this  ancient  Order. 

Ihe  choice  was  now  the  people's 
— for,  after  seeing  and  hearing  this 
story  of  fraternal,  social  and  other 
benefits  being  offered  to  them,  they 
could  either  accept  ...  or  reject. 

True  Test  Is  Field  Reaction 

So  far  as  Rocket  Pictures,  Inc. 
was  concerned,  another  production 
had  been  completed  —  successfully. 
Official  approval  arrived  February 
14,  1956,  in  telegram  form  from 
President  Lou  E.  Probst:  ^'Just 
viewed  new  presentation.  Stop. 
Please  accept  our  sincere  congratu- 
lations on  the  magnificent  job  done 
by  your  company  in  making  'The 
(■hoice  Is  lours." 

BUT — was  this  all  there  was  to 
the  story?  No,  indeed  .  .  .  here  is 
where  the  true  test  of  any  success- 
ful audio-visual  only  BEGINS! 

The  "choice"  was.  first,  that  of 
the  men  in  the  field  (the  600  Depu- 
ties, or  field  sales  representatives) 
as  to  whether  they  would  use — or 
reject — this  audio-visual  direct-sell- 
ing tool  which  was  created  and  de- 
signed to  make  their  jobs  easier. 
They  already  had  two  methods  of 
presentation  available — would  they 
now  accept  a  third,  and  "new,'' 
means  of  presentation?  And,  more 
important,  would  they  pay — out  of 
their  own  pockets — almost  S200  for 
a  film,  record  and  projector  for  the 
privilege  of  experimenting  with  a 
"new"  tool?  THE  CHOICE  WAS 
NOW  THEIRS! 

Acceptance  Alone  Is  Not  Enough 

The  answer  was  overwhelmingly 
"yes" — and  orders  started  pouring 
in  from  the  five  Divisional  Offices 
in  the  Lnited  States,  as  well  as  from 
the  Home  Office.  This  mighty  af- 
firmative should  have  satisfied  even 
the  most  inquiring  minds  as  to  "ac- 
ceptance." 

But  mere  acceptance  wasn't 
enough!  The  real  proof  of  the  pud- 
ding is  in  actual  results  obtained.  Is 
the  tool  doing  the  job  for  which  it 
was  intended? — increased  member- 
ship? 

The  receipt  of  a  heart-warming 
vote  of  approval  from  one  deputy, 
who  wrote:  ".All  I  can  say  is  that 
for  me  it  seems  to  work.  We  have 
found  a  wonderful  tool — /  like  it!". 


was  most  reassuring.  If  any  sales- 
man who  is  to  use  a  particular  tool 
designed  for  him  likes  it,  half  the 
battle  is  won — but  is  he  still  using 
it  in  the  most  effective  ways  pos- 
sible, and  in  as  many  ways  as  pos- 
sible? Only  a  survey  and  analysis 
of  each  man  could  give  that  answer. 
In  July,  after  the  new  audio- 
visual tool  had  been  in  the  field 
almost  five  months,  a  meeting  be- 
tween Mr.  Leetate  Smith,  the  South- 
western United  States  divisional 
manager — who  had  fostered  the  idea 
of  a  filmed  presentation  from  th^ 
very  beginning,  and  Mr.  Dick  We> 
ten.  president  of  Rocket  Pictures 
Inc..  resuhed  in  the  idea  that  it 
would  be  more  than  worthwhile  tr' 
find  out:  ll  h/)iv  the  men  in  thf 
field  were  using  the  tool;  2)  in  ivhai 
areas  was  it  accomplishing  good  (il 
any)  ;  3  I  just  how  much  good  Thi 
Choice  Is  Yours  was  accomplish 
ing;  and  4|  how  the  men  felt  aboni 
it.  generally. 

Questionnaires   to   Key   Division 

Mr.  Lou  E.  Probst,  far-seein| 
president  of  I.O.F.,  was  in  accon 
with  this  last — and  supreme — tesi 
since  in  the  final  analysis  this  is  thi 
only  way  to  determine  if  any  or 
ganization  has  spent  its  audio-visua 
budget  wisely  and  well. 

Early  in  July  Mr.  Probst  mailec 
out  two  questionnaires  to  men  ii 
the  largest  of  the  five  large  Divi 
sions  of  I.O.F. — the  Southwesten 
LIS.  Division — as  a  "sampling  o 
opinion"  survey:  One  had  twelvtl 
questions  for  the  Deputies  (or  sale 
representatives)  ;  the  other  one  hai 
seven  questions  for  the  Managi 
and  District  Managers  to  answer 

The  results  of  this  one-divisioi 
survey  were  not  all  returned  an< 
tabulated  until  the  end  of  Augus 
.  .  .  and  they  were  most  gratifying 
Percentage-wise,  the  answers  war 
by  a  vast  majority  affirmative — bu 
the  questions  asked  didn't  even  be 


The  many  benefits  of  the  Forester 
are  made  possible  through  the  wis 
dom  of  men  pooling  their  resource! 
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gin  to  cover  the  many  uses  to  which 
this  presentation  fihn  was  already 
being  put  .  .  . 

The  Managers  and  District  Man- 
agers were  using  it  to  recruit,  indoc- 
trinate, and  to  train  new  Deputies: 
to  acquaint  office  personnel  with  the 
meaning  of  Forestry;  to  reinstate 
families.  .  . 

Here  Are  Their  Comments 
The  Deputies  (like  the  one  pre- 
viously quoted  I  w'ere  enthusiastic- 
ally trying  more  and  more  uses  for 
the  presentation.  Comments  poured 
in,  like: 

"The  jilm  really  qualijics  the  nomi- 
nees more  quickly,  and  it  is  possible 
to  determine  those  who  are  really 
interested  and  those  who  are   not." 

•  •       * 

"There  is  more  ready  acceptance  to 
appointments  when  the  film  is  men- 
tioned—but J  have  found  the  best  use 
for  the  film  is  in  saving  lapses  or  po- 
tential drops." 

•  •       • 

"It  takes  less  time  to  close,  and  has 
eliminated  many  questions— and  peo- 
ple are  not  quite  so  skeptical." 

•  •        « 

"My    audience    is    always    intrigued 


with  the  machine  and  screen,  and  I 
use  their  enthusiasm  as  a  jneans  of 
getting  a  little  'closer'.  I  feel  the  suc- 
cess of  my  presentation  has  been  by 
noting  the  points  my  prospects  liked 
best  about  the  film  and  elaborating 
on  these  points." 

•  •       * 

"This  audio-visual  tool  is  doing  a 
wonderful  job,  and  is  a  great  clincher. 
It  has  impact  and  puts  your  presenta- 
tion on  a  very  high  level— and  makes 
tor  a  smooth  presentation." 
«       •       • 

"/  have  found  it  is  most  important  to 
turn  off  the  machine  and  continue 
the  motivation  through  questions  and 
answers.  .  .  .  I  don't  attempt  to  re- 
roll  the  film  or  secure  any  part  of  the 
machine  until  I  am  ready  to  leave  the 
home." 

«        «        * 

"The  success  of  the  film  lies,  I  be- 
lieve, in  the  fact  that  pcoj^le  cannot 
interrupt  during  the  showijig  of  it 
and  break  the  chain   of  thought." 

•  •        • 

"/  hai'e  found  that  in  some  cases  it 
is  7nuch  easier  to  bring  back  a  point 
of  interest  which  will  help  the  close 
by  asking  them  if  they  remember  n 
particular  scene  in  the  picture— and 
[lien  go  to  work  again  on  that  point." 


Field  Reports  Show  Slidefilms'  Aid  to  Forester  Deputies 

Tliese  arc   the  rcaLlitms  of   Forester   deputies   as   titey    wciv   gle.med 
from  the  many  questionaire  replies  submitted  to  their  Home  Office: 

60%  report  that  the  filin  has  aided  tliem  in  getting  appointments 
tlirough  the  mention  of  showing  tlie  film. 

67%  found  that  having  a  fifm  enabfed  them  to  beat  the  conqjcti- 
tion  lliat  TV  offered  to  a  sales  presentation. 

99%  invite  the  whole  faraify  to  see  the  fifm— regardtess  of  the  age 
of  tfie  diildren. 

51%  have  found  tliat  diildren  from  ages  6  or  7  on  up  to  teen- 
agers are  a  definite  liefp  in  dosing,  and  their  interest  will 
ampfify  that  of  ifie  parents. 

100%  report  lliat  the  mechanicaf  aspect  of  the  turntable  and  screen, 
and  compactness  of  the  sfide-fifm  projector,  hefps  to  break 
the  ice  at  the  beginning  of  interview— mafe  audiences  always 
find  it  intriguing:  women,  too,  are  impressed. 
NOTE:  .\  DuKane  automatic  model  14.^390  projector  is  used. 

72%  use  the  living  room  for  their  showings  for  reasons  of  relaxa- 
tion and  comfort:  dirty  dishes  not  being  exposed  to  cause 
embarrassment:  bfanker  waffs  with  fonger  throws  for  projec- 
tion. 

21%  use  the  floor  to  project  from;  and 

50%  of  those  using  a  table  to  project  from  protect  the  table  with 
velvet,  felt,  or  cfoth  for  showmanship's  sake— one  Deputy  e\en 
uses  two  bfank  application  blanks  under  projector,  which  fie 
dramatizes. 

86%  prefaced  the  film  sliowing  with  pre-remarks,  extremely  varied. 

66%  told  the  nominees  (or  prospects)  they  would  be  asked  for  a 
decision  at  the  ciose  of  the  film,  and  the  film  would  make  it 
easy  for  them  to  make  this  decision. 

61%  have  found  that  it  is  best  for  them  to  speak  first  after  the  fifm 
is  over;  remarks  and/or  questions  are  varied. 

50%  reported  that  their  actual  percentage  of  closes  had  increased: 
and 

40%  whose  percentage  hadn't  increased,  reported  that  people 
joined  7nore  readily:  closing  was  easier;  closing  takes  less 
time;  nominees  were  more  apt  to  keep  their  memberships; 
more  solid  closes;  nominee  has  a  better  understanding  of  the 
benefits— both  fraternaf  and  insurance  aspect. 

58%  used  the  film  for  "prospecting"  after  a  successfuf  presentation. 


■♦^  It  is  interesting  to  note  that  the 
Deputies  have  worked  out  their  o\vn 
methods  for  introducing,  or  present- 
ing, the  film — which  are  as  varied 
as  the  men,  themselves.  Percentage- 
wise, however,  there  were  certain 
facts  gained  from  actual  experience 


in  the  field  that  the  Deputies  report 
as  "common"  from  the  standpoint 
of  the  best  way  to  use  the  film  (or 
usage  in  the  field ) .  These  replies  are 
tabulated  in  the  bo.x  on  this  page, 
showing  the  various  reactions  en- 
(concluded  on  page  79) 


THESE  SLIDEFILM  SCENES  SHOW  HISTORY  OF  THE  FORESTERS 


The  year  1215  marked  a  period  of 
unrest  in  England.  King  John's  sign- 
ing of  Magna  Charta  gave  rights  to 
some,   brought  discontent  to   others. 


As  a  matter  of  mutual  protection, 
these  men  of  the  forest  banded  to- 
gether into  a  fraternal  society  to 
become  the  "Foresters'  Guild"  .  .  . 


'-  --r^Kl^-' . 


eVf* 


■^^T^ 


Legend  has  it  that  the  candidate 
nominated  to  the  Guild  would  be- 
come blindfolded  and  led  to  the 
center  of  the  forest  .   .   . 


\f 


In  1740,  the  name  of  the  Guild  was 
changed  and  it  became  known  as 
the  Ancient  Order  of  the  Foresters. 


...  in  America,  the  early  settlers 
found  the  surest  way  to  protect  their 
families  in  the  new  land  was  to 
band    together    into    groups    .    .    . 


The  year  1874  sow  the  first  Court 
of  "The  Independent  Order  of  the 
Foresters"    established    in    America. 


The  motto  of  the  Order  is  repre- 
sented by  the  initials  "L,  B  and  C"— 
which  stand  for  Liberty,  Benevolence 
and    Concord   .    .    . 


Through  practice  of  the  fraternal 
spirit,  the  Order  has  grown  into  the 
mighty  organization  it  is  today  .  .  . 
providing    its   many    benefits. 
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Cruise  Film  Becomes  Valuable  PR  Asset  for  Sponsor 


Gardner  musicians  practice  aboard  cruise  ship  in  this  film  scene 

Simplex  Jaurneys  Id  Friendship 

Company's  Salesmen  and  Neighbors  Turn  Convention  Junket 
Into    a    Solid    Contribution    Toward    International    Goodwill 


THK  convention  junket,  now  a 
firm  fixture  with  many  com- 
panies, took  on  a  new  look 
last  winter  when  the  Simplex  Time 
Recorder  Company  sponsored  some- 
thing different  in  sales  conventions 
— a  good-will  cruise  to  Trinidad. 
What  made  this  trip  different  is  that 
not  only  leading  Simplex  salesmen 
were  invited  on  the  cruise,  but  Sim- 
plex's  home-town  high  school  band, 
civic,  industrial,  school  and  church 
leaders  and  a  dozen  teen-age  win- 
ners of  a  contest  conducted  by  New 
England   District  Rotary  Clubs. 

The  idea  for  the  trip  originated 
with  Simplex  president,  Curtis  G. 
Watkins,  who  determined  to  prove 
that  the  good-will  cruise  would  not 
only  be  a  good  business  venture,  but 
something  that  would  be  lastingly 
worthwhile  to  his  fellow  townspeople 
of  Gardner.  Mass.  and  to  the  people 
of  Truiidad.  where  the  Simplex 
Company  has  a  branch  factory. 

Bay  State  Films  the  Tour 
To  make  a  record  of  the  5,000 
mile  journey  to  the  Caribbean,  Sim- 
plex engaged  Bay  State  Film  Pro- 
ductions to  go  along  and  produce  a 
full  scale  documentary  film  in  color 
so  that  home  town  Gardner.  Trini- 
dad, and  Simplex's  friends  and  cus- 
tomers could  see  the  results  of  the 
trip. 

The  Simplex  cruise  was  not  just 
a  spur  of  the  moment  venture.  For 
a  year  before  last  February,  Mr. 
Walkins  had  checked  plans  with 
such  interested  parties  as  X'iTiite 
House  officials,  the  U.S.  Information 
Agency  and  the  government  of  Trin- 
idad. All  were  mosi  enthusiastic 
about  the  idea.  Finally,  in  May  of 


19.S5.  the  plan  was  finalized  and 
invitations  tendered  to  the  various 
parties  to  participate.  Quotas  were 
set  up  for  each  of  the  308  Simplex 
salesmen,  and  those  who  fulfilled 
them  for  the  second  half  of  195.5 
were  invited  on  the  trip.  (About 
three-quarters  of  the  salesmen  ex- 
ceeded their  quotas  and  went  on  the 
cruise,  i  lOd  members  of  the  State 
Championship  Gardner  High  School 
band  were  invited  if  they  could 
maintain  '"B"  averages  in  their 
studies.  1 86  members  achieved  this 
mark. )  In  addition,  the  42  members 
of  the  Simplex  Drum  and  Bugle 
Corps,  the  twelve  winners  of  the 
teen-age  Rotary  Contest,  the  Lieu- 
tenant Governor  of  Massachusetts, 
the  Secretary  of  State,  a  local  doc- 
tor, the  Superintendent  of  Gardner 
schools,  the  high  school  principal. 
Catholic  and  Protestant  clergymen 
and  several  business  associates  of 
the  Simplex  Company  made  the  trip 
as  guests  of  Simplex. 

Faced  with  the  difficult  task  of 
filming  the  trip  under  sometimes 
adverse  weather  conditions  and  al- 
ways with  only  spur  of  the  moment 
preparations  for  shooting.  Bay  State 
has  brought  forth  an  excellent  film. 
12.000  feel  of  film  was  exposed,  and 
some  of  the  best  scenes  were  those 
photographed  under  rather  bad 
lighting  conditions  by  ordinary 
standards — which  shows  that  mod- 
ern color  stock  is  not  at  all  limited 
to  perfect  photographic  weather. 

Trinidad   Visit  a   Highlight 

The  film  first  shows  getaway  day 

in  Gardner  as  the  trains  puff  away 

from    the    crowded    station    in    the 

freezing   cold,   and   embarkation   in 


New  "i  ork  on  the  i  harlereil  oi  can 
liner.  Ocean  Monarch,  I  which  also 
acted  as  a  floating  hotel  for  the 
group  in  Port  of  Spain  harbor  dur- 
ing the  stay  in  Trinidad  i .  On  board 
ship,  in  addition  to  much  social 
activity,  the  salesmen  got  down  to 
work  on  business  problems,  and  the 
school  children  hit  the  books,  for 
lessons  went  on  just  as  if  they  had 
been  back  in  Gardner. 

Of  course,  the  highlight  of  the 
film,  which  is  appropriately  titled 
-(  linirncx  inio  Friendship  I  27  min., 


This  chartered  liner  (the  Ocean 
Monarch)  was  the  cruise  party's  home 
on  the  journey  to  Trinidad. 

color  I ,  is  the  w  onderful  effect  the 
Gardner  boys  and  girls  had  on 
Trinidad  at  Carnival  time,  and 
equally,  vice  versa.  Trinidad,  at 
Carnival  time,  is  one  mad  party  for 
three  days,  day  and  night,  and  the 
costumes  and  music  are  excelled 
nowhere.  All  of  which,  combined 
with  the  live  sound  of  the  famous 
steel  bands,  makes  for  fascinating 
viewing. 

Bands  Raise  Hospital  Funds 
A  concert   and  marching  exhibi- 
tion  by   the   two    Gardner    musical 
organizations  played  to  a  paid  audi- 
ence at  the  local  cricket  grounds. 


and  raised  $26,000  (BWIl  for  th. 
crippled   children's  hospital. 

.Since  release  of  the  film,  it  ha 
played  all  theatres  in  Trinidad,  in 
eluding  a  special  showing  at  whicl 
$9,000  (BWll  more  was  raised  fo 
charity  in  Trinidad.  At  a  showinj 
in  Gardner,  the  audience  contribu 
ted  $4,000  to  the  Gardner  Schoo 
band  fund. 

The  U.S.  Information  Agency  i 
now  taking  over  prints  of  the  filn 
for  world-wide  distribution  to  pro 
mote  better  understanding  betweei 
the  I  nited  .States  and  people  o 
other  countries. 

Film  Distribution  Not  Yet  Set 
Simplex  President  Watkins  ha 
not  made  final  plans  on  how  exten 
sive  the  films  distribution  will  bi 
in  the  L  .S.  It  will  be  shown  at  thi 
national  Rotary  convention  and  a 
New  York's  National  Business  Show 
and  most  of  the  92  Simplex  sale 
offices  will  have  prints  which  wil 
be  available  to  interested  audience; 
without  charge.  The  film  is  com 
pletely  non-commercial.  (In  fact 
after  a  recent  preview  showing  ii 
New  York  one  member  of  the  audi 
ence  said  to  Mr.  Watkins,  "Tha 
was  a  delightful  film,  but  one  thin; 
interests  me — what  does  your  com. 
pany  manufacture?"  The  answer  i 
— time  clocks,  but  one  would  neve! 
discover  this  from  the  film.) 

In  every  respect,  the  Simple; 
good-will  cruise  has  been  a  resound 
ing  success.  Trinidadians  are  hop 
ing  the  company  will  be  back  agi 
soon,  and  it  is  pretty  sure  this  wil 
come  about,  although  mum's  th( 
word  for  the  present.  And  to  provi 
that  the  path  from  Gardner  U 
Trinidad  is  not  one  way.  the  towi 
is  arranging  for  thirty  Trinidadiai 
children  to  come  north  for  th< 
good-will  visit  to  Gardner. 


Above:  a  Gardner,  Mass.,  lass  gets 
a  full-dress  welcome  to  colorful  Trini- 
dad. Right:  it's  "carnival  time"  with 
full  regalia  for  these  islanders  during 
the  visit  of  the  Simplex  party. 
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BUSINESS      SCREEN      MAGAZINE 


"Silent"  Film,  with  quarter 
width  Mognetic  Track  added 


For  about  2V2C  per  foot  you  can  have  a  lab  put  a  magnetic 
sound  track  on  any  silent  or  sound  16mm  movie  film.  Then 
you  record  voice,  music,  and  other  sounds  at  will,  using  the 
new  magnetic-optical  Kodascope  Pageant  16mm  Sound  Pro- 
jector. And  you  have  a  projector  for  all  16mm  Alms — silent 


and  optical,  or  magnetic  sound. 


Look  what  you  can  do  . .  • 

v\^ith  this  NEW  magnetic  sound  projector 


If  you've  ever  worked  a  good  tape  recorder, 
you  know  what  magnetic  recording  is.  With 
the  new  Kodascope  Pageant  Sound  Projec- 
tor, Magnetic  Optical,  you  can  put  sound 
right  on  your  movie  film,  old  or  new,  sound 
or  silent. 

The  uses  are  endless 

You  can  make  inexpensive  training  films, 
explaining  each  job  in  detail.  You  can  docu- 
ment engineering  projects,  without  the  ex- 
pense of  special  titles.  You  can  record  a 
foreign  language  translation  on  the  same 
print  that  has  your  permanent  English  opti- 
cal sound  track. 

Your  executives  can  speak  personally  to 
branch  office  people.  Technical  experts  can 
describe  processes,  materials,  and  new  prod- 
ucts as  part  of  valuable  visual  presentations. 
You  can  make  special  films  for  fund-raising 
drives  and  other  limited  showings — without 
the  expense  of  optical  sound! 

Convert  "silent"  movies  to  sound 

You  can  have  a  magnetic  track  applied  to 
old  "silent"  films,  and  turn  them  into  inter- 


esting "talkies."  You  can  mix  music  and 
voice  in  controlled  combination.  You  can 
erase,  alter,  and  re-use  your  magnetic  track, 
just  as  you  would  a  tape  recording. 

Pageant  gives  you  these  features 

Recordmg  is  a  pleasure  with  this  magnetic 
projector.  Your  magnetic  sound  is  applied 
and  picked  up  with  great  precision  and 
fidelity.  Optical  sound  is  equally  fine. 

Built-in  mixer.  You  mix  music  and  \oice 
smoothly,  with  the  unique  built-in  mixer. 
Record  music  and  sound  together — or  record 
music  first,  then  record  your  voice  over  it. 

Combine  optical  and  magnetic  sound  on 
the  same  film.  Half  width  magnetic  track  can 
share  sound  track  space  with  an  optical 
track.  Use  the  optical  track  as  a  permanent 
narrative.  Change  the  magnetic  track  at  will, 
for  showings  to  special  or  foreign  language 
groups. 

You  have  a  key  to  lock  the  magnetic 
erasing  and  recording  mechanism  so  there's 
no  chance  of  accidental  erasure. 

You  get  a  microphone  as  part  of  your  pro- 
jector kit.  You  can  record  wherever  you  set 


up  the  projector.  An  all-purpose  cord  with 
clip  leads  lets  you  connect  any  phonograph 
or  other  amplifier  sound  source  to  the  phono 
input. 

These  are  just  a  few  of  the  Kodascope 
magnetic-optical  audio  features.  Mechani- 
cally, this  projector  is  of  the  same  design 
as  the  Kodascope  Pageant,  already  accepted 
as  among  the  finest  in  the  audio-visual  field. 
Easy  to  set  up.  simple  to  operate,  a  built-in 
base  plate  check  list  makes  it  largely  self- 
instructional. 

For  your  present  and  future 
film  programming 

Magnetic  sound  is  being  accepted  so  widely 
that  it's  smart  to  protect  yourself  by  invest- 
ing once  in  a  good  projector  that  handles 
both  kinds  of  sound,  plus  silent,  films.  That's 
why  your  Pageant  magnetic-optical  pro- 
jector is  such  a  wise  investment. 

See  the  Kodascope  Pageant  Sound  Pro- 
jector, Magnetic  Optical,  at  your  Kodak 
Audio-Visual  dealer's.  Or  write  for  our  new 
Bulletin  V-3-44  which  describes  the  many 
advantages  of  this  magnificent  machine. 


CINE-KODAK  K-100  TURRET  CAMERA 


As  shooting  partner  for  your  Pageant  Projector,  you  can  do  no  better  than  the 
K-100.  With  full  complement  of  Kodak  Cine-Ektor  Lenses  to  give  you  profes- 
sional pictorial  control,  you're  ready  for  any  subject.  Shool  training  films, 
sales  movies,  product  lectures,  then  add  your  sound  optically  or  magneti- 
cally, or  both. 

You'll  like  the  simplified  16mm  roll-fltm  loading,  ultra-long-running  motor, 
full  speed  range,  interchangeable  telescopic  finders,  and  other  K-100  features. 

The  Cine-Kodak  K-100  Turret  Camera  is  unexcelled  in  its  price  range. 


TRADEMARK 


EASTMAN  KODAK  COMPANY,  Rochester  4,  N   Y. 
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Annual  Fall  Film  Previews: 


TidEwater  Bids  for  Credit  Clientele 

"The  Most  Important  Gallon"  Shows  Tidewater  Oil   Dealers   How 
to  Build  and  Hold  Customer  Business  Developed  by  Credit  Cards 


Sponsor:  Tidewater  Oil  Company. 
Title:  The  Most  Important  Gallon. 

28  rain.,  color,  produced  by  Gene 

K.  Walker  Productions. 

*  The  Most  Important  Gallon  is  a 
motion  picture  planned  expressly  to 
solve  a  problem  within  the  sponsor- 
ing company.  As  the  key  feature  of 
an  overall  promotional  program,  it 
is  steadily  proving  the  efficacy  of 
film  in  such  a  role. 

The  Tidewater  Oil  Company's 
problem  stems  partially  from  its 
widely  scattered  pattern  of  opera- 
lion.  The  Eastern  and  Western  Di- 
visions, which  once  operated  auton- 
omously, now  come  under  a  cen- 
tralized operational  plan,  compli- 
cated by  difference  both  in  service 
station  facilities  and  marketing 
practices  between  the  two  Divisions. 
To  reconcile  such  differences,  the 
company  has  engaged  in  a  broad 
program,  one  major  step  being  a 
nation-wide  effort  to  increase  the 
number  of  Tidewater  credit  card 
holders. 

Backbone  of  the  Oil  Business 

Credit  cards  are  not  only  the 
backbone  of  an  oil  company's  busi- 
ness, they  bring  to  each  dealer  reve- 
nue which  he  can  "see"  and  "feel.  ' 
Tidewater's  dealers,  furthermore, 
arc  all  independent  businessmen, 
and  the  |)roblein  was  how  to  per- 
suade them  to  act  on  a  program 
which  re(]uires  definite  action  fand 
off-hour  action,  tool   on  their  pari. 

Tidewater's  solution  was  a  motion 
picture.  An  approach  through  live 
dialogue  was  decided  upon,  and  the 
actors  chosen  for  the  two  ])rincipal 
parU  brought  to  the  film  its  most 
essential  quality:   bclievability. 

The  story   is  a  dramatization   of 


ordinary  situations:  the  company 
representative's  difficulties  in  selling 
the  credit  card  solicitation  plan  to 
the  dealer,  and  the  dealers  problems 
in  making  his  solicitations.  Both 
men  are  convincing,  the  situations 
plausible.  The  dealer  himself  is  not 
thoroughly  sold  until  his  own  ex- 
jjerience  proves  the  value  of  the 
company's  tested  method.  In  the 
end.  he  becomes  sold  on  more  than 
just  the  Credit  Card  Plan  and  its 
profit  possibilities:  he  also  becomes 
sold  on  the  value  of  a  clean  sta- 
tion, on  courtesy,  personal  service 
lo  customers,  personal  solicitation 
of  prospects,  the  mechanics  of  the 
credit  card  system,  and  the  research, 
planning  and  personalized  assistance 
provided  by  the  company  whose 
products  he  sells. 

Complete  "Package"  Was  Developed 

Backing  the  film  is  a  complete 
promotional  and  merchandising  pro- 
gram, the  entire  "package"  pro- 
duced by  the  Gene  K.  Walker  organ- 
ization, all  phases  being  carefully 
dovetailed  and  timed.  Presented  dra- 
matically, but  in  a  different  manner 
frniii    the    |)icture.    the   credit    card 


story  appears  again  in  a  colorful 
brochure,  distributed  f(j|lowing  the 
showing  of  the  picture.  In  addition, 
the  dealer  receives  an  adequate  sup- 
ply of  mailing  pieces,  application 
forms,  pocket  Solicitation  Tips, 
sample  credit  cards,  and  record- 
keeping material. 

The  Most  Important  Gallon  is  a 
unique  service  station  film  in  that 
a  complete  station  is  never  shown. 
This  is  because  of  Tidewater's  geo- 
graphical variations,  and  the  fact 
that  the  picture  nmst  be  shown  in 
all  ])arls  of  the  nation.  The  resulting 
footage,  helped  by  nationwide  loca- 
tion shots,  enables  every  dealer,  no 
matter  where  situated,  to  identify 
himself  ^vith  the  story. 

Program  Makes  Sales  Results  Flow 

Despite  llie  limited  area  of  sets 
built  to  actual  service  station  speci- 
fications, fluidity  of  movement  is 
achieved  bv  use  of  dullv.  lioom  and 


aclor  movement.  As  most  of  the  ex 
terior  shots  are  specified  as  beini 
early  evening  (the  lime  the  dealei? 
normally  would  make  his  prospect 
calls),  filtering  techniques  through 
out  all-day  shooting  schedules  werf 
used  lo  obtain  the  proper  color  bal 
ance  to  simulate  the  time  just  be 
fore  darkness. 

As  to  the  effect  of  the  program 
Tidewater's  Eastern  Division  report' 
a  decided  upturn  in  the  flow^  of  new 
credit  card  accounts  during  the 
early  months  of  the  activity.  ComI 
panv  officials  believe  that  similarly 
gratifying  results  will  be  achiever 
throughout  the  entire  markelinf 
system. 

Obviously  it  requires  a  great  dea 
of  effort  on  the  part  of  Tidewatei 
Oil  Company  to  make  this  progran 
work.  Conq)any  officials  slate  iha' 
the  job  could  not  have  been  dont 
"without  an  effective  film  to  carry 
the  ball."  g 


I 


A  Tidewater  mercfiandising  salesman 
uses  facts  and  figures  to  convince  a 
skeptical  dealer  of  sales  program's 
value  for  increasing  volume. 


RCA's  line  of  television   color  sets  gets  glamour  treatment. 

Color  and  Glamonr  fnr  HCA  TV 

•Sponsor:  Radio  Corporation  of  America 

Title:  First  Choice.  16  min.,  color,  produced  by  Robert  Lawrence 
Productions.  Inc. 

-K  This  is  a  big  and  beautiful  promotion  piece  for  the  new  line  of 
RCA  Victor  color  television  sets.  It  stars  Vaughan  Monroe,  Janet 
Blair  and  Carl  Reiner  and  features  a  line-up  of  some  of  the  prettiest 
girls  in  television.  Raymond  Scott  wrote  and  directed  the  nmsic, 
and  the  whole  thing  is  a  bonbon  designed  to  get  the  fall  sales 
lampaign  off  to  a  fast  slarl. 

Kickoff  showing  of  tlie  fihu  took  place  last  Jmie  al  a  conclave  of 
distributors  in  Miami,  where,  as  part  of  the  overall  doings  of  the 
convention,  the  fihn  resulted  in  bigger  advance  orders  for  RCA 
Victor  I'olor  TV  than  in  any  previous  year. 

Following  up  the  first  showing  in  Miami,  the  film  has  been  road- 
sliown  throughout  the  country  to  dealer  meetings,  where  it  again 
nicl  with  resounding  success.  ^ 
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iVIiy  Sponsors  Are  Switthin^ 
to  UNITED  WORLD . . . 


^  43  NATIONWIDE  DISTRIBUTION  OFFICES  picn ide  same  day  or 
overnight  delivery  service  to  practically  any  point  in  the  United  States. 
This  gives  yon  more  bookings  on  fewer  prints! 


NEW  AUDIENCES  constantly  assembled  from  buyers  of  United 
World's  other  soimd  film  products,  namely:  Castle  Films:  Universal- 
International  Features;  Instructional  Films  for  Schools;  U.  S.  Govern- 
ment Training  Films  for  Industry;  supplemented  by  thousands  of  other 
tie-in  listings  which  enable  United  to  offer  you  the  widest  possible  dis- 
tribution of  your  film  message. 


^  PERSONAL  CONTACT  with  TV  program  directors  by  United's 
branch  managers  enable  you  to  have  yoiu-  film  schedided  both  on  local 
and  network  shows. 


■^       ACTUAL  RECORDS  OF  EXHIBITIONS  together  with  audience  re- 
actions and  complete  siunmary  reports  of  all  showings. 


^  THE  ONLY  MAJOR  COMPANY  IN  THE  SPONSORED  FILM 
DISTRIBUTION  FIELD.  United  World  (A  Division  of  Universal 
Pictures  Company,  Inc.)  by  reason  of  its  extensive  volume  in  films 
offers  you  the  widest  possible  distribution  at  the  lowest  rates! 

YOUR  FILMS  ARE  ENTITLED  TO  THESE  ADDITIONAL  BENE- 
FITS  . . .  WRITE,  WIRE,  PHONE  YOUR  NEAREST  UNITED 
WORLD  DISTRICT  OFFICE  NOW! 


A    Division    of    Universal    Pictures    Company,    Inc. 

1445     PARK    AVENUE     •     NEW    YORK    29,    N.    Y. 
TRoCalgor    6-5200 


FILM  DISTRIBUTION 
OFFICES  REACH  KEY 
U.S.  MARKET  AREAS 

INCIUOING    SEVEN    DISTRICT 
SUPERVISORY    OFFICES; 

NEW/   YORK   29,   N.   Y. 

105  East  106th  Street 

TRofalgar  6-S200 

Frank  J.  Gillhaus,  Manager 


MIAMI   32,   FLORIDA 
1311  N.  E.  Bayshore  Drive 
FRanklin  3-2464 
Al  Myles,  Manager 


PORTLAND    13,   OREGON 

5023  N.  E.  Sandy  Blvd. 
ATlontic  1-9732 
Herman  Block,  Manager 


DALLAS    1,   TEXAS 

2227  Bryon  Street 
Riverside  S-4277 
Eugene  Remels,  Manager 


ATLANTA,   GEORGIA 

287  Techwood  Dr.  N.W. 
JAckson  3-6201 
Leonard  Berch,  Manager 


CHICAGO   a,   ILLINOIS 

542  So.  Dearborn  Street 

WAbash  2-7840 

Frank  Mannarelli,  Manager 


LOS   ANGELES   38,   CALIF. 

6610  Melrose  Avenue 

WEbster  8-6125 

Frank  Harrington,  Manager 


GET  THE  FULL  STORY  ON  HOW 
YOU  CAN  GET  MORE  'MILEAGE' 
ON  YOUR  FILMS  AT  t£5S  COST.' 

SEND  FOR  FREE  BOOKLET 
"PR's  Best  Audiences." 


lUMBER      6 


VOLUME      17 


1  956 


51 


Annual  Fall  Film  Previews: 


An  Exiiosition  of  Missile  Science 

North  American  Aviation's  "Engineering  for  Tomorrow"  Shows 
Step  by  Step  Development  of  Future  Strategic  Weapon  System 


/  "•  I  iDEi)  Missiles  are  developed  by 
'J  guided  engineers.  Exactness  is 
their  watchword  and  watch  the  en- 
gineers do  in  their  methodical  search 
for  precision-po\vci\  accuracy  which 
will  deliver  rocket  war-heads  from 
one  point  of  the  globe  to  any  other 
point  with  a  speed  that  scorns  dis- 
tance. 

What  the  engineers  watch  and 
how  they  are  guided  as  they  bring 
intercontinental  missiles  into  opera- 
lion  is  sho\Mi  in  Engineering  for 
Tomorroic.  a  new  technical  motion 
picture  produced  h\  North  Ameri- 
can Aviation.  Inc.  of  Downev.  Cali- 
fornia. In  relaying  the  activities  of 
North  American's  Missile  Develop- 
ment Division,  the  film  itself  pro- 
vides guidance:  as  a  public  relations 
topic,  the  picture  can  guide  citizens 
to  informed  opinions  about  Ameri- 
cas defenses;  as  an  exposition  of 
missile-science,  the  film  serves  as  a 
guide  to  future  engineering  careers. 

In  16  minutes  of  color  and  sound. 


Engineering  for  Totnorron  depicts 
the  development  of  a  hypothetical 
strategic  weapon  system  spear- 
headed b\  a  long-range,  surface-to- 
surface,  supersonic  guided  missile. 
Preceding  the  explosive  rocket  s 
global  leap  is  a  fraction-by-fraction 
trudge  through  theory,  data,  and  ap- 
plication-lesl  taken  by  a  league  of 
experts  who  combine  the  knowledge 
of  numerous  sciences.  Fingering 
sliderules  and  dialing  industrvs  lat- 
est data-processing  machines,  these 
experts  are  guided  from  the  known 
to  the  previoush  unknown:  watch- 
ing hundreds  id  experiments.  the\ 
discover  certaiiil\. 

These  Men  "Guide"  the  Missile 

The  film  sees  them  making  cor- 
rect the  way  of  the  rocket:  mechan- 
ical, electrical,  electronic,  structural, 
hydraulic  and  chemical  engineers, 
specialists  in  man\  other  fields, 
mathematicians,  aerodynamicists. 
therm<^d\iiamicists.  physicists,  met- 

The  world's  most  powerful   rocket  engines  are  tested  in  this 
remote  area  as  research  perfects  defenses  for  the  tree  world. 


allnrgists.  As  these  men  find  first  the 
problems  and  then  the  answers  lo 
the  problems,  rocket  engines  of 
solar-like  speed  are  made,  controls 
perfected,  launching  eipiipmenl  is 
constructed. 

Watching  these  men  al  work,  the 
young  viewer  can  see  a  career  star 
lo  follow,  the  mature  viewer  can 
gel  the  M'Cov  on  the  meaning  of 
""guided  missiles." 

Company  Films  Find  Wide  Use 

ISoith  American  Aviation  main- 
tains its  own  motion  picture  depart- 
ment, all  film  productions  being 
prepared  by  company  employees. 
Films  are  used  for  }>ublic  relations, 
training,  recruitment.  Film  also  is 
used  for  a  large  number  of  technical 
progress  reports  lo  military  serv- 
ices. 

Besides  Engineering  for  Tomor- 
row, three  other  technical  films 
available  from  the  company  are: 
Pitol's  Operating  Procedure  for  MG- 
4  Fire  Control  System,  depicting  a 
new  fire  control  system  to  detect, 
intercept  and  destrov  enemv  targets 


Science  is  at  the  controls  as  missi 
research  helps  prove  out  engineerir 
theory  on  strategic  weapons  systei 


at  any  altitude  and  under  all  wealh 
conditions:  Electron  Tube  Reliat/ 
ily.  which  describes  NAAs  progra 
ioT  testing  electron  tubes  for  use 
critical  airborne  equipment;  Chei 
Mill,  reporting  on  a  new  method 
milling  metals  by   chemical  meai 
All  these  films  may  be  obtain' 
on  loan  b\   contacting:  Engineerii! 
Personnel.    iSorth    American    Av 
lion.  Inc..  Do\vnev.  California. 


Antoniatic  Mnsic:  People's  Choici 


'¥  Recent  \  ears  ha\e  seen  an  en- 
lightened approach  in  business  films 
which  has  been  labelled  ""low  pres- 
sure selling."  The  value  of  this  tech- 
nique has  been  proven  by  both 
greater  audience  potential  and 
greater  audience  acceptance. 

Carrying  the  approach  one  step 
further.  Video  Films.  Detroit,  is  cur- 
renth  completing  an  industry  film 
which  not  only  refrains  from  sing- 
ing the  praises  of  the  sponsors 
product,  but  gives  ample  and  favor- 
able attention  to  the  products  of  ihe 
sponsors  competitors. 

Only  Credit  Line  to  Sponsor 

The  sponsor  is  never  mentioned 
by  the  film's  narrator  and  appears 
on  the  screen  only  lo  announce  that 
the  film  is  "presented  on  behalf  of 
the  automatic  music  industry  by 
AMI  Incorporated.  Grand  Rapids. 
Michigan.  " 

T  he  20  minute  color  film,  entitled 
tMusic  for  Everyone  traces  the  im- 
portance of  music  in  our  lives.  It 
shows  the  many  ways  by  which  we 
satisfy  our  need  for  music.  Among 
these,  the  juke  box  is  credited  as  a 
major  source  of  music  for  millions 
of  people,  not  onlv  in  restaurants 
an<l  nightspots,  but  social  groups 
and  churches  as  well.  In  addition  to 
showing  AMI  instruments  in  these 
sellings,  the  film  pays  its  respects 
lo  the  oilier  big  three  of  the  auto- 
matic music  indnstr\.  W  uriitzer. 
Seeburg    and    Roekola.   The   manu- 


facture of  juke  boxes  and  the  eli 
tronic  and  mechanical  achievemc  i 
which  have  brought  ""hi-fi''  to  co 
operated    machines    are    treated 
ilelail. 

Theory  of  "Hi-fi"  Is  Pictured 

A  sequence  used  to  illustrate  l> 
basic  theory  of  "hi-fi"  brought  t> 
well-known  members  of  the  Detrt 
Symphon)    Orchestra   to  the  V 
Films'   studios.    Shrouded   in   bl 
velvet,  they  drew  a  parallel  betwi 
the  ranges  of  the  flute  and  th 
and  the  ranges  of  the  ""tweeter  "  a 


:l 


EVOLUTION    OF    JUKE-BOX 


This  coin*  operated  ploYer  piano  dote 
back  to  the  turn  of  the  century  —  and| 
it  still  works. 


Modern  automatic  record  chonger 
must  be  rugged  yet  delicate  enougl 
to   handle   high-fidelity   records. 
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Woofer"  speakers  and  exponeii- 
ial  horns. 

'  Music  for  Everyone  was  one  of 
lie  first  business  films  released  on 
jie  new  Eastman  5269  printing 
lock.  "We  were  ready  to  print 
hile  the  new  stock  was  still  being 
;sted."  relates  Video's  Cliff  Hanna. 
but  we  persuaded  the  client  to  de- 
ly  release  in  order  to  gain  the  im- 
ro\ed  sound  that  5269  promised. 
;p  weren't  disappointed.  " 

Five  Foreign  Versions  Made 

'\<t  adequately  cover  the  world- 
ide  automatic  music  market,  sound 
jacks  in  English.  Spanisli.  French. 
lerman  and  Italian  have  be>n  pre- 
lared.  Previews  of  the  film  at  con- 
entions  in  both  the  United  States 
iiH  Mexico  have  resulted  in  enthusi- 
-tii    reception. 

Sununing  up  the  "low  pressure" 
(jproach.  AMI  president,  John  W. 
laddock  says.  ".Naturally,  we  hope 
|ie  film  will  sell  more  AMI  instru- 
lents  by  building  consumer,  dis- 
[ibutor  and  operator  preference, 
^it  our  main  goal  has  been  to  bet- 

I  lAplain  the  role  of  the  juke  box 
I  miidern  day  life  and  to  introduce 
ii  the  public  the  skilled  and  con- 
•ientious  people  who  design,  build, 
istribute  and  service  the.se  quality 

struments." 

Where  to  Get  Film  or  Facts 

Further  information  concerning 
ie  film  can  be  obtained  by  writing 
I  either  AMI  Incorporated  or  di- 
[ct  to  Video  Films.  1004  E.  Jeffer- 

II  \  venue.  Detroit  7.  Michigan.  ^' 


F  O 
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!    Helping  the  Farmer 
Improve  His  Livestock 

ponsor:  Drs.  Hess  &  Clark,  Inc. 

itle:  The  Lijesaving  Nitrojurans. 
2ii  inin..  color,  produced  by  The 
Jam  Handy  Organization.  Inc. 
Distributed  by  Modern  Talking 
Picture  Service.  Inc. 
Agricultural  groups  are  familiar 
th  the  theme  of  this  film — the  im- 
rtance  of  good  health  among  the 
itiiiii  s  live  stock  and  poultry. 
>iii  h  groups  will  find  pertinent 
fiirmation  in  the  story  of  Nitro- 
rans.  Nitrofurans  are  a  new  class 
chemical  medications  which. 
en  properly  used  as  direct  reme- 
-.  iir  feed  supplements,  are  bring- 
;  greater  profits  in  the  form  of 
tter  and  healthier  livestock  and 
rter  mortality  among  sheep,  cattle 
d  poultry. 

The  Lijesaving  Nitrojurans  is  be- 
g  distributed  by  Modern  Talking 
dure  Service.  Inc..  to  FFA  chap- 
'^-  -1-H  groups.  Granges,  Vo-Ag 
nsses.  county  agents  and  general 
<ral  groups.  gp 


Photographing    giant   steel   pouring    ladl~ 
for   General   Steel   Castings  Corporation's  new 
motion    picture    "Big    Ideas",   shown   at  the 
MId-America   Jubilee. 
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Annual  Fall  Film  Previews: 


THE  ARTS  MU  StlllNCt  UF  A  FILM  MAKER 


A  scene  in  the  Wolff  film  "The 
Other  Woman  in  Your  Life"  (Kraft). 

Films  "Star"  In 
"Coming  Attractions" 

-K  Each  good  motion  picture  may 
be  considered  as  promoting  the  fihii 
medium  but.  oddly,  comparatively 
few  motion  pictures  have  been  pro- 
duced specifically  for  that  purpose. 
Coming  Attractions,  produced  by 
Raphael  G.  Wolff.  Hollywood,  is  a 
sales  film  on  the  value  of  films.  It 
has  been  in  release  for  about  a  year 
— being  shown  to  potential  sponsors 
by  the  Wolff  staff. 

According  to  the  company,  ex- 
cellent results  have  been  achieved 
in  reaching  and  explaining  the  film 
medium  to  the  company  executives 
who  are  not  directly  acquainted 
with  film  production  and  therefore 
have  been  hesitant  in  getting  into 
what  seemed  to  them  a  complicated 
business. 

Coming  Attractions  shows  top 
management  just  what  is  meant  by 
sponsored  motion  pictures,  what  is 
involved  in  making  them.  It  in- 
cludes representative  scenes  from  a 
number  of  the  Wolff-produced  films 
which  illustrate  techniques  and  pos- 
sibilities. The  film  explains  what  is 
involved  in  indoor  sets,  the  complete 
mobile  equipment  used  in  factory 
and  other  location  shots,  animation, 
sound  and  editing  departments  and 
the  staff  and  equipment  required  to 
make  professional  motion  pictures. 
While  this  film  was  not  made  as 
an  industry-wide  promotion  and 
does  sell  directly  the  Wolff  Studios 
production  facilities  and  experience, 
it  could  be  used  profitably  as  a  tool 
to  sell  the  medium  itself.  Film  de- 
partment heads  in  industry  could 
use  the  picture  to  shpw'  other  execu- 
tives the  many  abilities  of  the  film 
medium  in  sales  and  training. 

Showings  of  Coming  Attractions 
may  be  arranged  through  the  Ra- 
pacl  G.  Wolff  Studios  in  Hollywood, 
or  sales  offices  in  New  York,  Chi- 
cago, Detroit  and  Cincinnati.         [S" 


Cuffing  and  editing 

of   business   films 

is  one  of  the 

essential   steps    to 

audience  success. 

Here's    a    scene    in 

the  cutting  room 

at   Wolff   Studios 

with  a  new  film 

being   edited   on 

the  Moviola. 


Clever   animation 
art  can   convey  a 
message    impossible 
to   visualize   in 
"/ive   acfion." 
Part  of  the  ani- 
mation  stoff   ore 
pictured   in   the 
Wolff   studio. 


Music   hath   charms 
to  reach   viewers 
and  get  results. 
Here's   a    music 
recording  session 
being   conducted 
under  the  super- 
vision  of   Raphael 
G.   Wolff   .   .   . 


Combining    live- 
action   and   anima- 
tion  is   another 
useful   technique 
as  this  scene  in 
GE's  "Light   in   Your 
Life"  shows  .  .  ■ 
but  see  the  film 
for  yourself. 


The  Bottle  Maker 
Yesterday  and  Today 

Sponsor:    Glass  Container  Manu 

facturers  Institute. 
Title:   The  Story  Behind  a  Bottle 

24  min.,  color,  produced  by  Videi 

Pictures,   Inc.,  supervision  b; 

Film  Counselors,  Inc. 

■¥■  This  new  film  presents  the  stor; 
of  glass  containers,  from  their  his 
toric  origin  through  their  moden 
manufacture  and  use.  It  begins  witli 
the  legendary  discovery  of  glass  b; 
ancient  Phoenicians  and  goes  on  ti 
show  the  world's  first  glass  con 
tainers  painstakingly  made  in  Egyp 
about  1800  B.C.  Molten  glass  i 
worked,  with  a  blowpipe,  on  th 
screen  by  the  skillful  manipulalioi 
of  artisans  exactly  as  it  was  in  R 
man  times,  and.  later,  in  Colonia 
America. 

A  highlight  of  the  film   are  thi 
scenes  at   the  Jamestown.  Virginia 


'■glass  house'"  established  by  Ca[ 
tain  John  Smith  in  1608  as  Amei 
ica's  first  factory  and  first  industry 

Bv  the  time  America  ivon  hi 
independence,  glassmaking  had  bi 
come  a  recognized  and  thriving  u 
dustrv.  supplying  containers  to  a 
of  the  thirteen  states,  and  man 
examples  of  these  multi-colored  ea 
Iv  American  glass  jars  and  luittU 
are  shown  in  the  picture. 

It  was  not  until  the  1900's  tli 
the  many  attempts  to  mechani/ 
glass  blowing  bore  fruit.  Alni" 
overnight,  compressed  air  replar. 
lung  power  and,  for  the  first  tin 
bottles  were  delivered  to  the  coolii 
ovens  mechanically. 

Today  s  streamlined  methods  iili 
ize  the  very  latest  techniques 
mass  production,  and  pictures  ■ 
modern,  high  speed  machines,  ca 
able  of  turning  out  thousands  • 
bottles  in  a  single  hour,  comprise- 
fascinating  sequence. 

While  the  film's  treatment  is  pin 
1\  formula  stuff,  the  photographs 
positively  brilliant.  Colored  - 
lights    achieve    dramatic    effecl^ 
the  factory  scenes  and  in  ■"still  lifi' 
(if  the  bottles  that  are  hard  to  ei|u. 

Prints  are  available  in  both  Idm 
and  .'^.Smm  from  the  Glass  Contain 
Manufacturers  Institute,  'W  Pa 
\vfiuie.  New  York  16.  ' 
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The  Nation's 

Top  PR  Executives 

Will  Attend . . . 


THE  9th  NATIONAL 

PUBLIC   RELATIONS   CONFERENCE' 

of  the  Public  Relations  Society  of  America 

November  26-28 

HOTEL  SCHROEDER 
MILWAUKEE,   WISCONSIN 


The  Conference  Is  Open  to  All  Persons  with  Public  Relations  Interests: 

Public  Relations  Department  Staff  Associates;  Public  Relations  Firms' 
Partners,  Clients  and  Employees;  Management  Associates,  Educators,  etc. 
(PRSA  membership  is  not  a  prerequisite   for  Conference  attendance.) 

Can  You  Afford  to  Miss: 

•  Outstanding  public  relations  speakers  and  panelists  partici- 
pating in 

•  23  clinics  and  workshops  and  5  general  sessions  covering  just 
about  every  phase  of  public  relations  from  International  PR 
to  Television  as  a  PR  Tool. 

•  Exhibit  booths  featining  film,  \'isual  aid  and  industrial  com- 
panies, plus  BADGERAMA,  an  exciting  display  of  Wiscon- 
sin's outstanding  business  organizations. 

•  Linicheons,  open  houses,  plant  toius,  showings  of  top-flight 
PR  films,  receptions  and  the  .Annual  Dinner  with  a  nation- 
ally-known speaker. 

*IT'S  THE  PUBLIC  RELATIONS  EVENT  OF  THE  YEAR! 

Send  for  your  FREE  brochure  giving  more  details  on  the  Program,  Registration,  Fees  and  Exhibitors.   Write  to: 

Public  Relations  Society  of  America,  Inc. 

2  West  46th  Street,  New  York  36,  N.  Y. 

If  you  have  a  story  to  tell  or  something  to  sell  through  public  relations  executives,  remember  your  com- 
pany's exhibit  can  do  both  for  you  in  Milwaukee  at  the  PRSA  Conference.  We  have  a  few  booths  left: 
uTite  or  wire  us  for  details. 
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CAESAR-SALTZMAN 

Special   Effects  Optical   Printers 
and  Animation  Equipment 


ANIMATION 

TITLES 

STILLS 

CARTOONS 

TRICK  PHOTOGRAPHY 


INDUSTRIAL  MOTION  PICTURES 
EDUCATIONAL  MOTION  PICTURES 
TV  MOTION  PICTURES 
ENTERTAINMENT  MOTION  PICTURES 


ANIMATION  AND  SPECIAL 
EFFECTS     CAMERA     STAND 

Model  No.  11 

An  intelligent  approach  to  today's 
problems  of  TV  commercials.  It  is 
made  to  serve  the  multiple  tasks  of 
the  animation  field  to  take  anple 
shots  and  zooms,  matching:  zooms, 
spinning;,  as  well  as  countless  other 
photographic  requirements.  We  man- 
ufacture a  complete  ranpe  of  styles 
and  sizes. 


OPTICAL  PRINTER  FOR 
SPECIAL  EFFECTS  WORK 


Will  print  4  times  reduction  to 
4  times  enlargement  in  one 
continuous  zoom.  Complete  au- 
tomatic focus.  Many  combina- 
tions of  movement  and  optical 
effects  available. 


Visualizing  America's  Economic  Future: 

Marketing   Effects  of  U. 
Pictured  by  Life  Magazine  in 

■K  By  19()().  it  is  expected.  iIkii-  »ill 
be  a  piipulation  of  17.S  niillicm.  By 
l'J70,  the  expectation  is.  the  popu- 
lation will  rise  to  19.5  million.  What 
the  population  rise  has  meant  to  the 
American  market  in  recent  \ears 
and  the  market-potential  of  future 
population  firowth  is  explained  in 
Oppordinilies  Vnlimited,  an  lo-niin- 
ute  color  motion  picture  sponsored 
liv  Life  Ma<>azine. 

Increasing  Demand  for  Products 
Using  cartoon  animation  and  live 
action,  the  film  points  out  that  to 
processors,  manufacturers  and  re- 
tailers of  food,  beverajjes.  drugs. 
clothing,  footwear,  furniture,  home 
appliances,  automobiles  and  other 
products,  the  increasing  population 
means  increased  demands.  Signs  of 
a  continuing  prosperity  already  are 
in  evidence  and  are  affecting  goods 
of  every  type,  the  film  notes.  Since 
1953.  food,  now  a  %(A^-^  biUion 
market,  is  up  8% ;  clothing  sales 
are  up  6% ;  furniture,  tv  and  elec- 
trical appliances  are  up  15T?.  The 
housing  industry,  for  the  seventh 
straight  year,  has  topped  one  mil- 
lion starts. 

Expanding  markets  and  increased 
productivity  present  a  problem,  the 
film  warns:  If  Americas  standard 
of  living  is  to  be  maintained,  the 
goods  resulting  from  the  enormous 
productive  capacity  must  be  sold. 
The  key  to  continuing  prosperity 
becomes  Marketing,  the  combina- 
tion of  services  which  helps  move 
the  product  to  the  buyer. 

Produced  by  Transfihn.  Inc..  New 
York.  Opportunities  Lnlimited  will 
be  shown  to  business  men  through- 
out the  country  by  regional  sales 
offices  of  Life  Magazine.  \^  atching 


S.  Population   Growth 
"Opportunities  Unlimited' 


Businessmen  have  gained  new  coi 
fidence  in  the  ability  of  Governmei 
to  help  check  on  inflationary  or  dt 
flationary    cycle,    according    to    Lif 

the  film,  the  business  men  will  ha\ 
a  reminder  that  advertising  in  Li 
is  an  effective  part  of  marketing. 

Middle  Income  Group  Is  Larger 
The  film  underscores  that  middl 
income  families,  which  now  recei> 
42'^  of  all  real  income  land,  pr 
sumably.  Life  Magazine)  are  larj: 
Iv  responsible  for  the  unprecedenti 
volume  of  goods  being  sold.  Eai 
vear.  more  families  enter  the  mi 
die-income  category  while  per-ma 
hour  productivity  steadily  increas' 
As  suburliia  booms  and  incom 
climb  along  with  the  birth-rate,  bii 
iness  opportunities,  in  the  shape 
consumer  and  connnunity  needs,  a 
nuiltiplving.  The  film  outlines  the 
opportunities  in  images,  dollars  ai 
cents.  ' 


Despite   higher   taxes   and    post-war   inflation,   the   middle-income   consum 
has  roughly  50%   more  spending  power  than  a  generation  ago,  in  Life  fll 
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Scene    in    '  World 


Doorstep' 


'uller  Brush  Company  "Stars" 
ts  Salesmen  in  New  Picture 
sponsor :  Fuller  Brush  Compan). 
Title:  The  World  On  Your  Door- 
step.  27  mill.,  color,  produced  by 
Bav  State  Film  Productions.  Inc. 

KThe  Fuller  Brush  Man  is  the  star 
if  this  new  informational  film  which 
hows  why  the  Fuller  dealer  has 
leconie  such  a  familiar  American 
ynibol  of  personalized  salesman- 
hip.  Historic  sequences  re-enact  the 
)eginnings  of  the  Fuller  enterprise, 
s  it  was  .50  years  ago.  when  Alfred 
'.  Fuller  made  his  first  brushes  by 
land.  Still  an  active  company  head, 
ic  is  shown  directing  the  vast  or- 
:anization  that  bears  his  name  and 
iicichues  a  wide  variety  of  articles 
anging  from  mops  to  cosmetics. 

The  World  On  Your  Doorstep 
)resents  some  of  the  Fuller  princi- 
bles:  that  men  like  to  be  indepen- 
dent and  build  their  own  businesses: 
hat  it  is  necessary  to  beat  a  path 
0  get  business:  and  that  neighbors 
an  become  friends  and  customers 
a  guiding  principle  of  all  Fuller 
lealers ) . 

Prints  of  The  World  On  Your 
Joorstep  are  available  from  the  re- 
gional exchanges  of  Association 
'llm^.  Inc.  9 


*eet    Janie,    played    by    5-year    old    Justeen 
cott,  in  new  Hones  film. 


"Bedtime  for  Janie" 
Shows  Hones'  Operation 


ipongor:    P.    H.    Hanes    Knitting 

Company. 
Title:  Bedtime  for  Janie.  2.5  min.. 

color,   produced   by    Peter   Elgar 

Productions,     Inc.     (via     N.   W. 

Ayer  &  Son,  Inc.  I 

K  Seen  through  the  eyes  of  a  child. 
bedtime  for  Janie  follows  the  work- 
ngs   of   the   Hanes   Knitting   Com- 


pany, whose  mill  in  Winston  Salem. 
N.C.  is  one  of  the  most  modern  cot- 
ton establishments  in  the  world. 
Scenes  show  the  white  cotton  puffs 
leave  the  field,  pass  through  the 
plant  where  they  are  cleaned  and 
mixed  in  giant  blending  hoppers. 

Thev  are  combed  in  machines  that 
separate  billions  of  fibers  a  minute. 
The  cotton   is  spun   into   varn   and 
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Cotton  fibers  ore  combed,  straightened  and 
farrtied   in  this   Hones  filiti   scene. 

woven  into  fine  cotton  cloth  on 
looms  whose  nimble  mechanical  fin- 
gers work  almost  too  fast  for  the 
eye  to  follow. 

Hanes  craftsmen,  many  of  whom 
have  worked  for  Hanes  three  and 
four  generations,  are  pictured  in  the 
film  making  garments  for  the  men  s 
and  children's   underwear   markets. 

The  film  is  being  released,  with- 
out charge,  to  schools,  clubs, 
churches,  television  stations,  and 
other  interested  organizations, 
through  -Association   Films.  ^ 

Dow   Corning   Releases   New 
Film  on  Silicone  Insulation 

♦  More  Muscles  jor  Tomorroti.  a 
new  27-minute  color  motion  picture 
on  silicones  has  been  released  by 
the  sponsor.  Dow  Corning  Corpora- 
tion of  Midland.  Michigan. 

The  documentary  shows  how  elec- 
trical equipment  protected  by  sili- 
cone insulation  outperforms  organic 
materials.  It  records  how  silicone 
insulation  offers  greater  overload 
capacitv  and  savings  in  size,  weight 
and  maintenance  costs. 

More  Muscles  jor  Tomorrow  fol- 
lows a  motion  picture  released  by 
Dow  Corning  last  year — Rubber 
from  Rock.  Both  films  were  pro- 
duced for  Dow  Corning  by  Doane 
Productions.  Rubber  from  Rock,  a 
.30-minute  color  subject,  shows  how 
quartz  rock  is  melted  and  the  result- 
ing silicon  processed  to  form  semi- 
inorganic  rubber  that  outperforms 
the  organic  material. 

Both  of  these  promotional  films 
are  being  distributed  on  a  free  loan 
basis  to  management,  research,  en- 
gineering and  production  groups 
and  societies.  The  films  may  be 
obtained  from  Dow  Corning  Corpo- 
ration. Midland.  Michigan,  or  from 
any  of  Dow  Coming's  nine  branch 
offices.  & 


simplifies  movie 
film  inspection 


BIG  SCREEN 

movie  viewer  only  ^49^^ 

Large  SU"  by  4'-4"  hooded  screen  and  V.'i-watt  projection  lamp  so 
that  it  can  be  used  comfortably  in  lighted  room.  Stainless  steel  film 
guide  cannot  scratch  film.  Rotating  optical  prism  shutter.  Flat  field 
projection  lens  and  ground  and  polished  condenser  lens.  Built-in  frame 
marker,  focusing  and  frame  adjustments,  left  to  right  film  travel.  Auto- 
matic lamp  switch.  Dual  cooling  system  means  you  can  view  a  single 
frame  for  minutes  without  scorching  film  or  emulsion.  Readily  port- 
able. Sturdy,  rugged  construction  —  will  last  many  years.  Just  what 
you  need  for  quick  and  easy  viewing  and  film  inspection.  8mm  or 
!6mm  models. 

Time  your  movies  to  .001  Minute 

With  a  Craig  Frame  Counter  on  your  Viewer  or 
Projecto-Edilor  you  can  time  filmed  action  to  fractions 
of  seconds,  or  time  scenes,  sequences  or  complete 
movies  with  complete  accuracy. 

Exacting  studies  of  the  speed  of  motions  and  actions 
of  all  kinds  in  science,  husiness  and  industry  are  routine 
with  the  Craig  Frame  Counter.  Given  a  constant  cam- 
era speed  (whether  16  fps,  24  fps  or  special  high-speed 
cameras!  with  16mm  film,  the  Frame  Counter  permits 

instant  conversion  of  photographed  action  into  time  fractions.  Just  as  simple 

is  timing  16mm  movies  or  parts  of  movies  (to  synchronize  with  voice,  sound 

or  action)  where  precise  timing  is  essential. 

Craig  .■Accessory  Frame  Counter  .  . .  $37.50.  Craig  Projecto-Editor,  complete 

with  rewinds,  splicer,  viewer  and  cement .  .  .  $79.50.  Craig  Formula  #7  Cement. 

]  oz 40(-.  8  oz $2.60,  16  oz $4.  All  available  at  better  camera  stores. 

Write  Dept    BS9   for  further  information.  Enclose   10c  for  copy  of  50r  book: 

Leo  J.  Heffernan's  "Editing  for  Better  Movies." 


THE 


KALART 

PLAINVILLE,   CONNECTICUT 


COMPANY,   INC. 


Producers  of  Precision  Pholograpluc  Products  since  1930:  Speed  Fluslr  Syncluonizers. 
Synchronized  Rangefinders.  KALART  and  CRAIG  Movie  Edmng  Equipment 
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What's  IVew  in  Business  Piclnres 


Above;  immediate  "pole-top"  resuscitation  is 
given  on  reaching  electric  shock  victim. 

Paralysis  Foundation  Sponsors 
Series  on  Respiratory  AAechanics 

*  Arlificial  Respiration,  third  in  a 
new  film  series  titled  Priiicijiles  of 
Respiralory  Mechanics,  is  being 
filmed  fiir  the  Professional  Educa- 
tion Department  of  the  National 
Foundation  for  Infantile  Paralysis 
by  Science  Pictures.  Inc. 

Dealing  with  respiration  and  re- 
suscitation, one  sequence,  staged 
with  the  cooperation  of  the  Con  Edi- 
son Company,  concerns  a  man  being 
electrically  shocked  on  a  telephone 
pole,  and  the  steps  taken  to  resusci- 
tate him. 

Directed  by  Rene  Bras,  the  fihn 
will  be  shown  to  professional  audi- 
ences in  hospitals,  medical  schools 
and    polio    respiratory    centers 

throughout  the  country.  Q" 

»        #        » 

Pure-Pak  Cops  Ad  Campaign 
with  "New  Story  of  Milk" 

■¥  Climaxing  a  1956  "New  Story  of 
Milk"  advertising  campaign,  Pure- 
Pak  Division  of  Ex-Cell-0  Corpora- 
tion, makers  of  milk  cartons,  are 
sponsoring  production  of  a  new 
color  motion  picture. 

Named  for  the  campaign,  Netv 
Story  of  Milk  will  have  its  premiere 
on  a  closed-circuit  tv  colorcast  in 
the  Pure-Pak  display  at  the  Dairy 
Industry  Supply  convention  in  At- 
lantic City,  October  29-November  4. 
Plans  also  call  for  a  preview 
showing  in  Washington.  D.C..  in 
mid-October  for  Department  of  Ag- 
riculture officials,  dairy  industrv 
organizations  and  editors. 

A  second  Pure-Pak-sponsored 
film,  title  unannounced,  will  be  pre- 
miered at  the  Atlantic  City  event, 
which  more  than  .30,000  dairymen 
are  expected  to  attend.  Both  fihiis 
will  have  as  narrator  Bob  Consi- 
dine,  global-beat  reporter,  with  in- 
troductory remarks  by  H.  Glenn 
Bixby,  Ex-CelI-0  president,  and 
George  D.  Scott,  vice-president  of 
Pure-Pak. 

Ralph  C.  Charbeneau,  Pure-Pak 
ad  director,  describes  Netv  Story  oj 
Milk  as  a  "salute  to  a  great  indus- 
try complementing  our  current  na- 
tional magazine  campaign  directing 
attention  to  the  exciting  progress  in 
dairying."  Pure-Pak's  ad  campaign 
extends  to  the  film  itself  with  a  two- 


page  spread  in  the  Saturday  Eve- 
ning Post  the  last  week  in  October 
featuring  a  full-page  color  photo- 
graph of  Considine.  Similar  ads  will 
run  concurrently  in  15  dairy  and 
allied  trade  journals. 

Neiv  Story  of  Milk  traces  the 
progress  of  milk  handling  from  the 
nomadic  tribes  of  ancient  history 
through  today's  modern,  efficient 
and  sanitary  dairy  methods.  The 
film  is  being  produced  by  Robert 
J.  Enders.  Inc.,  Washington,  D.  C. 
under  the  supervision  of  The  Fred 
M.  Randall  Agency  of  Detroit.  It 
is  being  shot  in  16mm  Eastman 
Kodachrome.  timed  for  half-hour 
television  presentation. 

Following  the  Atlantic  City  show- 
ing, the  film  will  be  made  available 
by  Pure-Pak  for  tv  and  group 
screenings.  Dairy  operators  will  be 


offered  prints  at  cost.  Additional 
distribution  particulars  can  be  ob- 
tained from:  Pure-Pak  Division,  Ex- 
Cell-0  Corporation,  1200  Oakman 
Blvd.,  Detroit  32,  Michigan.  ^ 
*        «        « 

Detroit  News  Promoted  in 
Film,  "Tell  the  People" 

•K  Tell  the  People,  a  new  27-minute 
color  motion  picture  which  defines 
the  relationship  between  a  metro- 
politan daily  newspaper  and  its  com- 
munity, has  been  released  for  public 
distribution  by  The  Detroit  News. 
The  promotional  film  underscores 
the  vital  contributions  a  newspaper 
can  make  to  its  community  and  de- 
picts the  actual  production  of  the 
newspaper.  As  it  tells  the  newspaper 
story.  Tell  the  People  also  becomes 
a  Detroit  documentary  —  showing 
how  the  Motor  City  is  meeting  an 
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complete  One-Stop  Servicing 

for 

FILM  RECONDITIONING 

.HSP.«.OH.HOC«.-.HO..- 

SCRATCHES  REMOVED... 


m 


C«Rl  o. 


SPU«*  *' 


:t»*ft»'* 


""irriet 


.,o' 


^\\0* 


♦*' 


Hess 


«'««» 


4reo. 


s*»' 


,»«* 


,*t* 


o9^ 


o^ 


^v* 


,»«»'' 


»*'• 


Mi9- 


m 

m 
m 

Gel  longer  lije  from  your  prints!     ^W^ 


And  dont  forget  PEERLESS  TREATMENT  for  oew, 
"green"  prints  to  make  them  ready  for  bard  usage 


3eerless 

FILM  PROCESSING  CORPORATION 

165   WEST  46lh   STREET.   NEW   YORK    36.   N    Y. 
959  SEWARD  STREET,   HOllYWOOD  38.  CALIF 


unprecedented  residential  and  corn 
mercial  relocation  with  long  rang, 
physical  rehabilitation  and  develop 
ment  of  housing  and  transportatioi 
facilities. 

Tell  the  People  was  produced  b- 
Rippey,  Henderson  &  Bucknuni 
Denver,  Colorado.  Like  The  Detroi 
News,  the  film  is  designed  for  al 
age  groups.  ' 

Expediting  regional  distributic.i 
the  new  film  has  been  placed  in  se\ 
eral  Michigan  universities,  libraritl 
and  school  systems.  It  is  being  mad 
available  to  groups  on  free  loa 
through  the  Public  Relations  Depart 
ment.  The  Detroit  News.  Detroit  31 
Michigan.  g 

*        »        « 

Vacation  Lure  Projected  in 
"Yosemite  High  Sierra  Trails" 

♦  Yosemite  High  Sierra  Trails. 
new  2.5-minute  color  motion  pictur 
which  reflects  the  glories  of  th, 
Sierra  Nevada  mountain  region  <[ 
Yosemite  National  Park,  has  bee' 
released  by  the  sponsor.  Yosemil 
Park  and  Curry  Co..  for  free  loa 
distribution  to  service  clubs,  churi  I 
es.  schools  and  other  organization 

The  Sierra  trails  are  seen  as  ei 
countered  by  horseback  and  hikiii 
parties  in  treks  around  a  circuit  ' 
five  picturesquely  located  caiM|i 
Starting  on  the  floor  of  Yoseinji 
Valley,  the  film  joins  the  riders  an 
hikers  in  various  parts  of  the  jou 
ney,  recording  both  the  beauty  c 
the  area  and  the  fun  of  camp  life 
including  trout  fishing. 

The  travel  film  was  produced  I 
Cate  and  Mc  Clone.  Holly  woe " 
Prints  are  available  from  the  Tra 
fie  Office,  Yosemite  Park  and  Curi 
Co.,  Yosemite  National  Park.  Cal 
fornia.  or  from  offices  at  514  Soul 
Grand  Avenue,  Los  Angeles.  Cal 
fornia.  and  39  Geary  Street.  Sa 
Francisco,  California.  [ 

»        •        » 

"Eagle's  Strength"  Pictures 
Air  Materiel  Command  Story 

♦  A  new  version  of  a  motion  pi 
ture.  The  Eagle's  Strength,  for  tl 
Air  Materiel  Command.  L  S.\F, 
being  filmed  in  Eastman  Color  1 
Reid  H.  Ray  Film  Industries,  In( 
of  St.  Paul.  Minnesota. 

Ray  and  his  staff  shot  scenes   | 
Wright-Patterson   Air   Force  Ba 
and  Gentile  Air  Force  Base  earh 
September.   The   film's   opening  t 
quence  ^vas  recorded  in  New  \  oi 
and   additional  scenes  are  beir 
made  at  Tinker  Air  Base.  Oklahoii 
City.  Oklahoma,  and  at  Douglas  Ai 
craft.  Long  Beach.  California.  II 
film  will  present  a  staff  conferen( 
iriilnding  General   E.  W.   Ra»lint: 
(!(>mmander  of   Air   Materiel   C.oi. 
mand.  as  part  of  AMC"s  world-wic: 
acti\  ilies. 

Rcprc.M-iiling    the    .Mr    Force 
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echnical  advisor  is  George  D.  Aq- 
irews,  special  events  director  for  the 
l\ir  Materiel  Command  and  the  Air 
Photographic  and  Charting  Service, 
.vho  has  assigned  Lt.  Eugene  Gelber 
IS  project  officer.  Howard  Cress  is 
n  charge  of  photograph)  with  Ells- 
\iirth  Polsfuss  directing  under  Reid 
{av.  !■ 


A  scene  in  the  new  Pfizer  film. 

"The  Age  of  Promise" 

—a  Story  of  Antibiotics 

Iponsor:  Charles  Pfizer  and  Com- 
pany. 

Title:  The  Age  of  Promise,  10  min., 
li  w,  produced  by  Brandt  Enos 
\>sociates. 

*■  Ihis  is  a  documentary  film  on 
111  of  medicines  achievements,  the 
r\rlupment  of  antibiotics.  It  pays 
ribute  to  great  men  of  medicine 
nd  to  the  modern-day  teams  of 
cience  and  industry  that  have  made 
ossible  some  of  the  life-saving  ac- 
omplishments  of  recent  years.  The 
Im  states  that  history  will  record 
lis  age  as  "the  age  of  promise." 
hen  man  stood  on  the  threshold  of 
ictory  over  disease  and  ultimate 
onquest  of  space. 
Prints  of  The  Age  of  Promise 
lay  be  borrowed  at  no  charge  ex- 
;pt  return  postage  from  Associa- 
on  Films,  Inc.  1^ 

ladio  Role  in  Civil  Defense 
xplained  in  RKO  Release 

The  reliance  of  civil  defense  on 
idio  communications  is  highlighted 
1  a  new  motion  picture  produced 


by  RKO  Pictures  in  cooperation 
with  the  Federal  Civil  Defense  Ad- 
ministration and  released  to  RKO 
distributors  during  National  Civil 
Defense  Week,  early  in  September. 

Dramatizing  the  theme,  "Reading, 
Pennsylvania,  is  ready,  are  you?" 
the  film  features  the  Berks  Co..  Pa., 
Civil  Defense  organization  and  dis- 
plays General  Electric  radio  equip- 
ment contained  in  the  county's  Civil 
Defense  Communication  Trailer. 

This  trailer  is  equipped  with 
radio  units  facilitating  conversa- 
tions between  Civil  Defense  person- 
nel and  police,  fire,  utility,  taxi  and 
industrial  groups.  Units  include 
pole-mounted  cabinets  made  by  the 
General  Electric  Communication 
Equipment  Section  at  Ltica,  N.  Y., 
and  remote  control  consoles. 

The  film   will   be  made  available 
to  Civil  Defense  agencies  for  use  in 
their  local  programs. 
♦        *        * 

"Sew   Easy"  Series  Prices 
Clarified  by  Home  Craft 

♦  Correcting  a  report  on  a  new  dem- 
onstration film  series.  Seiv  Easy, 
appearing  in  the  Number  5  ('56) 
issue  of  BlsiNKSs  ScRlJEN,  the  pro- 
ducer has  notified  the  editors  that 
price  information  on  the  syndicated 
series  was  erroneously  submitted. 

The  Sew  Easy  series  consists  of 
motion  pictures  which  teach  the 
unit  construction  method  of  home 
sewing.  They  were  produced  by 
Home  Craft  Films.  Encino,  Califor- 
nia. Each  film  in  the  series,  dealing 
with  some  phase  of  dress  making, 
runs  12%  minutes.  The  correct 
price  arrangement  on  black  and 
white  prints  is:  .S55.00  for  a  single 
print.  .S.50.00  for  a  group  of  eight 
and  .S40.00  each  for  the  entire  set 
of  25  films.  The  films  also  are  avail- 
able in  color. 

Almanac  Films.  Inc.,  516  Fifth 
Ave.,  New  York  36.  has  been  ap- 
pointed world-wide  distributor  for 
the  Setv  Easy  series.  & 


Christopher  Film 
Gets  Wide  Showing 

+  The  women's  division 
of  the  National  Citizens 
for  Eisenhower  has 
adopted  the  recent  Chris- 
topher 16mm  {dm  Knock 
on  Every  Door  (see  page 
65)  and  urges  state  or- 
ganizations to  use  the 
picture  at  every  possible 
occasion.  Bing  Crosby  is 
narrator  of  the  story 
which  shows  one  woman 
singlehandedly  w  aging  a 
successful  get-out-the- 
vote  campaign.  Its  theme 
is  non-partisan.  R' 


Our  sinvffM'o  thanks  to 

RICHFIELD 
OIL  CORPORATION 

ior  ffit'inff  ems  the 

opporturtity  to  proftttce 

their  pivture  ... 

"IDAHO  AND  ITS 
NATURAL  RESOURCES" 


i^ 


NORMAN   WRIGHT 
PRODUCTIONS,  INC. 

1515    NORTH     WESTERN    AVENUE 
HOLLYWOOD      27,      CALIFORNIA 

Producers  of  Business 
and  Industrial  Films 


•  Read  the  story  of  ''Idaho"  wliicli  ap- 
pears in  editorial  pages  of  tliis  issue. 
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Tl/fE.MBKRS  Ok  The  Universitv 
^'*Film  Producers  Associatimi 
met  at  the  Mississippi  Center  for 
Continuation  Study  on  the  campus 
of  the  University  of  Mississippi 
August  19-25  for  the  Tenth  Amuial 
Conference  of  the  association. 

Vi'ilhert  H.  Pearson.  Chief  of  the 
.Attestation  and  Review  StafT  of  the 
I  .S.  Information  .Agency,  delivered 
the  keynote  speech,  the  Kenneth 
Edwards  Memorial  .Address.  Mr. 
Pearson  outlined  the  purposes  and 
objectives  of  the  ISIA  information 
program  overseas,  and  described 
activities  carried  on  in  achieving 
these  objectives.  He  showed  excerpts 
from  typical  films  which  are  being 
used  successfully,  and  credited  uni- 
versity film  producing  units  with 
contributing  to  effective  communi- 
cations overseas.  In  closing,  Mr. 
Pearson  challenged  the  University 
Film  Producers  Association  to  con- 
tinue to  develop  the  skills  and  exert 
the  leadership  required  to  produce, 
distribute,  and  utilize  films  that  will 
effectively  portray  .American  life 
and  accomplishments. 

"Critic  Looks  at  the  Film" 

Other  guest  speakers  were:  Rich- 
ard McCann.  motion  picture  colum- 
nist and  critic  on  The  Christian 
Science  Monitor,  whose  topic  was 
"The  Critic  Looks  at  the  Informa- 
tion Film":  Ho«ard  Johnson,  edu- 
cational film  specialist  with  the  Air 
Photographic  and  Charting  Service 
at  Orlando  Air  Force  Base,  who 
described  film  planning  and  produc- 
tion in  the  U.S.  .Armed  Forces: 
John  A.  Maurer.  a  pioneer  in  the 
field  of  16mm  production  equip- 
ment, who  predicted  the  future  of 
16mm  production  in  this  country; 
and  William  H.  Allen,  of  the  Rand 
Corporation,  who  spoke  on  the  im- 
plications of  communications  re- 
search for  the  film  producer. 

Panels  of  L  FPA  members  dis- 
cussed problems  connnonly  encoun- 
tered in  production,  including  plan- 
ning for  production,  photograph), 
casting  and  directing,  finance  and 
distribution,  laboratorv  processes, 
and  new  technical  developments  in 
the  field. 

Report  on  European  Activity 

Members  recently  returned  from 
Furopean  trips  discussed  their  ob- 
servations of  what  is  being  done 
there  in  informational  fihn  produc- 
tion and  in  training  production 
specialists.  Taking  part  in  this  dis- 
cussion were:  Frank  Neushaum 
(Penn  State),  Don  Williams  t^vra- 
cuse),  John  Flory  (Eastman  Ko- 
dak), Herbert  Farmer  (USCl.  and 
the  two  UFP.A  delegates  to  the  19.S.S 
Cannes  Film  Festival,  John  Mahon 
I  UCLA)  and  Robert  Wagner  (Ohio 
Slate). 

Exhibits  of  motion  picture  ecpiip. 


Challenged  to  Portray  American  Life,  Accomplishments: 

University  Film  Producers  Hear  Pearson,  and  McCann  at 
Tenth   Annual   Conference;   Elect   Knudsen   as   President 


mctil  were  set  up  b\  sustaining 
members  in  the  studio  of  the  I  ni- 
versity  of  Mississippi  Department  of 
Television.  Fihn.  and  Radio,  where 
they  attracted  a  great  deal  of  atten- 
tion from  conference  delegates. 

Officers  for  the  coming  vear  were 
announced.  O.  S.  Knudsen  of  Iowa 
State  succeeds  Robert  Wagner  of 
Ohio  State  as  president.  Richard 
Pollster  I  Purdue  I  w  as  re-elected 
secretary.  John  Mahon  (UCLA) 
and  Don  Cain  ( Minnesota  I  continue 
as  vice-president  and  treasurer  re- 
spectivelv. 

The  Eleventh  .Annual  Conference 
of  the  University  Film  Producers 
Association  will  be  held  in  August 
19.S7  in  Detroit.  Michigan,  with 
Wa\ne   I  niversitv    as   host.  ^' 


"This  Is  London"  Offered  Travel 
Agents  by  British  Association 

^  T/iis  Is  London,  lo  min..  color. 
with  narration  by  Rex  Harrison,  is 
an  enticing  new  free  film  offered 
to  travel  agents  by  the  British 
Travel  -Association.  336  Madison 
Avenue.  New  York. 

What  « ith  Harrison's  tremendous 
success  in  My  Fair  Lady,  the  ne« 
film  promises  to  be  a  mighty  sales 
tool,  and  BTA  is  scrambling  about 
trying  to  provide  enough  prints  to 
meet  a  small  portion  of  the  de- 
mand. 

Harrison  leads  his  audience  on 
a  personally  conducted  tour  of 
London  with  urbane  commentary 
on  Thames-side  pageantry  and 
people.  festi\ities  and  fun. 


The  part  you  can't  see 
is  extremely  important 
in  a  motion  picture. 
^  ou  cant  see  research, 
or  insight,  or  patience; 
but  you  can 
recognize  their  results 
in   Centron   Productions 
Our  inside  story  is 
qualit\-  at  moderate  cost. 


Ampro  Projector  Operation 
Demonstrated  in  Training  Filit 

♦A  2I-minute  motion  picture.  0; 
eration  and  Care  of  Ampro  Supe 
Stylist  Projectors,  has  been  release 
by  International  Film  Bureau.  Inc 
Chicago.  This  fihn  is  the  latest  in 
series  that  International  has  release 
on  the  operation  and  care  of  motio 
picture  projectors.  Other  films  brie 
users  on  Bell  &  Howell.  DeVry.  RC  ' 
and  Victor  projectors. 

Planned  for  Ampro  owner 
school  administrators  and  audiii 
visual  directors,  the  new  fihn  ut 
lizes  close-up  photography  to  den 
onstrate  the  proper  setting  up  <i 
the  Ampro  projector  and  speakf 
system,  correct  threading  and  ope 
ation.  maintenance  and  effecti\ 
projection  techniques.  It  also  show 
how  to  clean  the  machine,  replaf 
parts  and  pack-up  the  equipment. 

The  film  was  made  for  profei 
sional  a-v  use  and  not  for  sali' 
promotion  purposes.  It  is  sold  f' 
•SSS.  World  distribution  rights  I 
the  film  are  owned  by  Internations 
Film  Bureau.  Inc.  Operation  an' 
(.are  oj  .Ampro  Super  Stylist  Pn 
jectors  is  available  from  Intern; 
tional  Film  Bureau.  Inc.,  57  E.  Jacl 
son  Blvd..  Chicago  4.  Illinois.  5 
.        .        .  I 

Japanese  Camera  Manufactur 
Shown  in  Canon  Company  Fill 

♦  Perfectionists  in  art  and  camei 
addicts,  the  Japanese  followed  bas. 
national  inclinations  in  making  can 
era  manufacturing  part  of  the 
industrial  progress.  Bolstered  I: 
American  connnercial  developmen' 
Jap-made  cameras  are  a  fast-growir 
export  item.  Depicting  this  industii 
is  a  new  20-minute  documentaJ 
motion  picture,  sponsored  by  Cand 
Camera  Company.  Inc..  and  shot  ;  I 
color  at  the  company's  factorv 
Tokvo. 

\eit  japan  Makes  a  Camei.i 
portrays  how  the  traditional  hann 
detailed  workmanship  and  painil 
taking  skills  inherent  to  the  Japane 
worker,  from  centuries  of  potter, 
making  and  silk  patterning,  ha" 
been  adapted  to  the  precision  craft, 
manship  of  camera-making. 

.AH  processes  involved  in  the  ma; 
ufacture  of  a  camera  are  shoW; 
from  designing  to  export  of  tlj 
product  to  the  United  States.  T13 
film  documents  the  rigid  tests 
camera  and   lens   are  subjected 
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in  order  tn  insure  pinpoint  accu- 
racy, and  the  delicate,  intricate  steps 
in  grinding;  and  polishing  optical 
glass  for  different  type  lenses.  Mod- 
ern manufacturing  plant  and  equip- 
ment are  contrasted  with  the  old 
Japanese  culture  and  physical  hack- 
ground. 

New  Japan  Makes  a  Camera  was 
written  and  directed  by  Vernon 
Delston,  radio-tv  director  of  Kam- 
eny  Associates,  who  produced  the 
film.  It  is  being  made  available  on 
free  loan  to  television  stations, 
civic,  fraternal  and  educational 
groups  and  schools. 

.•Vvailability  details  may  be  ob- 
tained from :  U.  S.  factory  branch  of 
Canon  Camera  Co.,  Inc..  550  Fifth 
Ave.,  New   York.  N.  Y.  Ig' 

Junior  Achievement  Program 
Documented  in  Sound  Slidefilm 

♦  Building  Tomorrou's  Leaiiers.  a 
11.  u  20-minute  sound  slidefilm  in 
rolor  depicting  the  Junior  Achieve- 
iiiiiit  program,  has  been  made  avail- 
al'lf  in  Junior  .Achievement  operat- 
irif;  areas  across  the  nation,  accord- 
ing: to  Larry  C.  Hart,  executive  vice- 
president  of  the  youth-business-edu- 
ration  program. 

A  documentary,  the  slidefilm  tells 
the  story  of  the  effects  of  Junior 
-Achievement  activities  on  American 
teen-agers.  It  shows  how  young  peo- 
ple learn  about  business  by  being 
in  business  for  themselves.  It  points 
lint  that  the  program  benefits  not 
nh  teen-agers  but  the  business  ad- 
\  i>ers  who  counsel  them  and  the 
iiitire  community. 

Building  Tomorrow's  Leaders  was 
1  developed  and  produced  by  Ross 
IRov.  Inc.,  of  Detroit,  as  a  public 
-■i\ice  and  is  being  made  available 
lu  all  Junior  Achievement  areas  on 
a  "no  charge"  basis.  For  several 
vears.  Ross  Roy,  Inc.,  has  promoted 
the  Junior  Achievement  program  in 
Snutheastern  Michigan. 

Availability    details   may   be   ob- 
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Instant    Selection    rron. 

Wide  Choice  of  12  SUde»> 

In    Full    View  —  (Finger   | 
I     allts). 
VSafeb   Holds  S  Dlspiajb  I 

12.  8x2"   (card  mounted)   ' 

Slides  on   1  page! 
t^itB  Standard  3-ring  BLndei  or  in  «».4xll* 

File  Cabinet-Sturdy  mounting  board  constr. 
j  Grpat  tor  INDUSTRY.  INSTITUTIONS,  etc 
lOnls    sa-ia    for    Pack   ot    25!    GlARANTEEDt 


BURKE  &  JAMES.  Inc.  ch'cago\  iu 


tained  from  Junior  Achievement, 
Inc..  .345  Madison  Ave..  New  York 
17.  N.  Y.  S" 

PRODUCER     SERVICES 


Animal  Agency  Serves  Studios 

♦  AUtame  .-Vnimals  Agency  has 
been  formed  with  offices  at  550 
Fifth  Avenue,  New  Y'ork,  to  sup- 
ply animals  to  film  and  TV  pro- 
ducers. The  company  specializes  in 
tame  and  photogenic  animals  of  all 
kinds  which  are  available  on  a 
rental  basis. 

Ruth  Manecke,  zoologist  and  pri- 
vate zoo  director,  heads  up  the  new- 
company.  At  one  time  associated 
with  the  Bronx  Zoo.  she  has  ap- 
peared as  a  performer  with  animals 
on  many  TV  shows. 

Miss  Manecke  has  formed  All- 
tame  Animals  Agency  to  satisfy  the 
increased  number  of  requests  she 
has  received  for  her  animals.  She 
has  since  its  beginning  supplied  the 
tame  baby  animals  to  the  popular 
Captain  Kangaroo  children's  pro- 
gram, seen  si.x  days  a  week  over 
the  CBS  network. 

•        »        «- 

Film-Art  Service  Offers  New 
Footage  Conversion  Chart 

♦  Fihn-art  Service,  which  special- 
izes in  animation  rendering,  has 
produced  a  handy  footage  conver- 
sion chart  for  distribution  to  film 
users  and  producers. 

The  chart  enables  production 
people  to  tell  at  a  glance  the  num- 
ber of  animation  frames  to  a  foot 
of  film. 

On  the  reverse  side  of  the  card 
is  a  message  in  a  lighter  vein,  rec- 
ognizing the  concept  of  proper 
planning  which  plays  so  vital  a 
part  in  the  film  industry. 

Copies  of  the  card,  suitable  for 
posting  at  bulletin  boards  or  pro- 
duction desks,  are  available  for  the 
asking.  Write  to  Neil  Sessa,  Film- 
art    Service,    Inc.,    41    West    47th 

Street.   New    York   36. 

*        *        # 

National  Audubon  Society  Has 
Stock  Footage  of  Wild   Life 

♦  A  stock  footage  library  of  wild- 
life film  is  now  available  from  the 
National  Audubon  Society,  1130 
Fifth  Avenue,  New  York. 

Sequences  of  animals,  birds,  in- 
sects, etc.  can  be  purchased  from 
the  Society  to  be  used  in  sponsored 
film  production  or  television  com- 
mercials for  many  purposes.  Some 
of  the  footage  has  been  used  re- 
cently for  such  uses  as  a  beer  com- 
mercial showing  surf  breaking 
against  a  rock  and  filling  the  T\ 
screen  with  spray — denoting  light- 
ness; a  mother  bird  feeding  her 
fledglings — a  happy  home:  and  an 
eagle  landing  and  taking  off — for 
an   air  travel   film. 


—  F&B  nun  OF  NEW  mODUCTS  — 


"POLECAT" 

A  NEW  WAY  TO  HOLD  THINGS 

UP...  ANYWHERE...  LIGHTS - 

PROPS-BACKGROUNDS-MIKES 

Without  Nails  or  Screws  — 


POLECAT 


POLECAT  is  a  featherweight,  telescoping  column  of  I'a  inch 
onodized  aluminum  with  on  expansion  spring  in  the  top.  Ad- 
just it  once  to  your  ceiling  height  with  locking  collar.  Then 
just  spring  it  in  and  out  of  place  as  you  please.  Rubber  pads 
top  and  bottom  protect  ceilings  ond  floors.  POLECAT  can't 
be  knocked  over  ...  and  takes  less  floor  space  than  a 
silver   dollar. 

HOLDS   400   POUNDS.   Make   o   perfect,   mobile,    lightweight   support   for    lights.    Two 
with   cross  piece  and   fitting   con   be  used   to   hold   a   roll   of  background   poper.   props, 
Perfect  for  location   filming.  BROCHURE   ON    REQUEST 


Adjuit  —  push  up  —  it's  don« 


POLECATS 

flots,   etc. 


TEWE  DmECTOSS 
FINDEB     ^^ 

imported   from    Germony,         ^^^^^^^^^^ 
at  a  New  Low  Price,  F&B  ^^^^^^B 

present  the  most  efficient  ^^^^^^B^ 

and  useful  directors  view-  ^^^^^r 

fmder  now  available. 

tn  2  Models-The  35mm  model  includes  scales 
for  widesrreen  os  well  as  standord  focal  lengths 
from  25mm  to  200mm  and  imoge  orithicon  cam- 
eras. Masks  give  correct  field  of  view  for  wide- 
screen  ratios  OS  follows:  1:1.75,  1;I  85,  1:2.33, 
1:2.55  (CinemoScope).  The  16mm  models  cover 
focoi  lengths  from  11.5mm  to  75mm. 
Price  $49.50  includes  neck  chain  ond  leather 
cose.   Masks  — $3.95  each,  for  35mm   model. 

TELEm 
STOFWATCH 

The  only  precision   timer  com-        '^V^^ 
pletely  designed  to  front  time 
and     bock     lime     for     minute: 
ond    seconds.    Other    features 
'  Film   meter   for    16mm   &    35mm 

*  Luminous    hands    &    diols 

*  Anti-magnetic,     double-cased,     dustproof,     pre- 
cision  highly    jewelled   movement 

*  Split    second    timing 

Lrst  Price  S89.50  Special  Offer  S39.75 

f&b'fTlm 

CEMENT 


WATCH  YOUR  SPLICING 
PROBLEMS  DISAPPEAR 
rhis  new  film  cement  look 
3  famous  rhemicol  loboro- 
ory  fully  four  years  to  de- 
velop and  perfect.  It  con- 
tains o  new  ingredient,  never  before  used  in 
any  formula— which  serves  to  moke  this  the  most 
efficient  film  cement  now  on  the  market.  Flormon 
&  Bobb  invites  you  to  write  for  a  free  sample 
or  place  your  order  now  for  earliest  delivery. 
Caution:  Do  not  mix  F&B  film  cement  with  any 
other  brand.  The  ingredient  do  not  blend. 
2  oz.  S,40,  '2  pt.  SI. 50,  1  pt.  S2.50 
DEALER   INQUIRIES   INVITED 


Send  now  for  your  FREE  F&B  EQUIPMENT 
CATALOG  and  F&B  RENTAL  PRICE  LIST  .  .  . 
Gives  oil  the  information,  descriptions  and 
prices  you  need  if  renting  or  purchasing  motion 
picture   eauipment. 


F&BLE6-L0E 
TRIANGLE 


Sturdy    metal    tri< 
angle     locks    tripod 
legs     in     position. 
One  man  con  move 
camera,  tripod  ond 
triangle.  Gives  absolute  sofety 
and    rigidity    on    wooden,   com- 
position,   concrete,     metal    and 
slippery  floors.   Price  $26.95 


MOVIOLA 
TITEWIND 


A    new    product    by    o 
fomous      company 


Can  be  used  as  regu- 
lar rewinder  also  or  in  combination  with  oil 
other  units.  In'-ludes  double-duty  hub  for  mole  & 
female  plastic  cores.  Immediote  delivery.  $33.00 


AUTOMATIC 


F&B 

FtB 

For  8mni-t6mni  Combination 
and  35inn)  with  the 
Exclusive  PRESET  SCRAPER 
A  PERFECT  SPLICE  EVERY  TIME! 

The  mojor  cause  of  film  failures  is  poor  splicing 
.  .  .  and  the  major  --ause  of  poor  splicing  is  im- 
proper scraping  leither  too  much  or  too  little]. 
Solve  both  of  these  problems  with  its  oulomatic 
scraper  that  tokes  off  exoctly  the  right  depth  of 
emulsion  every  time  .  , 
pressure. 

Automatic  splicer  is  a 
precision  too!  .  .  .  im- 
ported from  Englond. 
It  has  a  precision- 
ground,  tungsten  steel 
scraper  thot  is  preset 
ond  ready  for  making 
thousands   of  splices 


SFLICEB 


,  regordless  of   applied 


BROCHURE  ON   REQUEST 
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THE  PROMISE  OF  SPRING 


A  symphonic  film  on  the  planting  of 
Holland  bulbs  in  the  fall  and  the 
wondrous  displays  in  the  spring. 
Sponsored  by  the  Associated  Bulb 
Growers  of  Holland. 

WON   THE   OSCAR 
IN    ITS   CATEGORY 

OF   THE    1956 
CLEVELAND 

FILM   FESTIVAL 


Other  Films 

Produced  By 

D.P.M.   PRODUCTIONS,   INC. 

HOW  GREEN   IS  YOUR  GARDEN? 
MODERN  ROSES  ON  PARADE 
SPRINGTIME   IN  HOLLAND 
MODERN  CHRYSANTHEMUMS 
ROSES   FOR  AMERICA 
NATIONS  UNITED  FOR  SPRING  BEAUTY 
INVITATION  TO  EUROPE 
THE  CRUISE   OF  A  LIFETIME 
FLIGHTSEEING  THROUGH  EUROPE 
OVERNIGHT  OVER  THE  WEATHER 
CHRISTMAS   IN   SWEDEN 
BIRTH   OF  A  FLORIDA  KEY 
UNDERWATER   SPEARFISHING 


FREEDOMS  FOUNDATION 
AWARD  TO 


"CHUCK  HANSEN  ONE  GUY" 


EDINBURGH 

FILM  FESTIVAL  AWARD 

TO 

"ANIMALS  UNLIMITED" 


AND   OVER   300  OTHERS 


D. 

P. 

M. 

PRODUCTIONS, 

INC. 

6i 

WEST    45th 

STREET. 

NEW     YORK    36 

N.    Y. 

Mat 

rice 

I.   Groe 

n,   Presider 

1   ond    Executive    1 

'roducer 

NEWSREEL:    TRENDS   AND    EVENTS 

ICONTIMF.D    FROM    PAGE    T  WEN  T  Y- EIG}IT  J 

(iliiiril  li\  Atlantis  Productions,  Inc.:  Petroushka, 
produced  by  Fine  Arts  Productions.  Virgil,  pro- 
duced by  Richard  Bagley.  The  .\ake(!  Eye, 
honored  at  Edinburg.  was  given  "special  men- 
tion" at  the  Venice  Festival.  Q' 

General  Motors'  "Safety  Patrol"  Achieves 
Immortality  After  Years  of  School  Shows 

-K  A  lll-niinute  motion  picture,  emphasizing  traf- 
fic safetv  lessons  for  young  Americans,  has  come 
about  as  close  to  immortality  as  any  film  may 
ever  get. 

The  black  and  white  \ersion  of  Safely  Patrol, 
for  a  long  time  the  most  popular  safety  picture 
in  GM"s  film  catalog,  has  gone  into  the  archives 
after  19  vears  of  continuous  service. 

At  the  end  of  1955  it  had  delivered  useful 
traffic  safety  pointers  to  11.823.000  voung  Ameri- 
cans in  the  5th,  6th  and  7th  grades.  Recorded 
showings,  as  noted  on  the  records  of  the  GM 
Film  Library,  exceed  75.000.  Many  of  the  young- 
sters who  saw  it  in  its  early  years  now  have 
families — and  cars — of  their  own. 

New  Version  in  Modern  Dress  Is  Released 
A  new  Safety  Patrol,  in  color  and  sound  and 
"modern  dress"  now  has  taken  the  place  of  the 
old  picture.  With  the  opening  of  the  new  school 
year  it  already  is  booked  far  in  advance.  Both 
old  and  new  versions  are  productions  of  The 
Jam  Handy  Organization. 

The  means  of  illustrating  nine  rules  for  pedes- 
trian safety  for  both  children  and  adults  are  the 
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same  in  the  new  a>  in  the  old  picture.  In  fact 
few  script  changes  were  necessary,  even  aftei 
checking  against  new  safety  regulations  and  thi 
latest  and  best  trafllc  practices.  The  new  pidun 
has  the  approval,  as  had  the  old.  of  the  .Naliona 
Safety  Council,  the  American  Automobile  Asso 
ciation  and  the  Detroit  schools.  There  are.  o 
course,  new  faces  for  the  old — a  new  "Jimmy 
and  a  new  "Sergeant  Sullivan"  after  these  2C 
years.  The  original  Jimmy  has  long  since  goni 
through  the  grades  and  college  and  is  on  his  owr 
in  business,  and  his  current  "double"  in  th( 
color  picture  converses  with  a  new  Sergean' 
.Sullivan. 

There's  Another  Jimmy  in  1956  Version 
The  Jam  Han<l\  stall  which  worked  on  lh( 
original  Safely  Patrol,  and  who  were  on  the  se 
when  the  new  picture  was  made,  recall  one  dilli 
culty  that  did  not  come  up  this  time.  The  origina 
Jimmy  was  a  New  \ork  bov  whose  "pawket 
caahs"  posed  a  problem  in  speech  coaching  foil: 
a  production  destined  to  be  heard,  as  well  as  seen ' 
from  Bangor  to  Los  Angeles.  The  new  Jimmy  i;, 
from  New  York,  too.  but  did  not  bring  a  pro; 
nounced  Broadwayese  with  him. 

There  are  a  few  minor  differences.  The  doubh; 
soda  that  Sergeant  Sullivan  buys  Jimmy  for  ; 
good  day's  work  at  his  school  intersection  cost: 
the  sergeant  more  money  at  this  time,  and  thi 
sergeant  himself  is  a  slenderized  version  of  thi 
1937  man  in  uniform.  Street  scenes  show  nmr' 
cars  requiring  even  more  precaution  on  the  pa 
of  the  young  than  twenty  years  back. 

The  new  Safety  Patrol  won  a  Silver  Reel  awan 


LIFETIME 

REELS  &  CANS 


Compco  reels  and  cons  offer  you  more  plus  value 
thon  any  other!  They  combine  on  unusual  duroble 
quolity  with  on  ottradive  scratch  resistont  enamel 
finish  Ihot  puts  them  in  o  ctoss  by  themselves! 
They're  the  only  reels  monufoctured  under  "pre- 
cision control"  methods.  Mode  of  tempered,  spring 
type  steel,  with  die-formed  sides— they  won't  warp, 
bend  or  twist  and  completely  eliminate  film- 
wearing  rubbing  during  projection  and  rewinding. 
Whether  you're  storing,  shipping  or  showing- 
Corn  pco  reels  and  cons  give  you  thot  "sofe  tor 
life'  protection  your  precious  films  need.  Insist  on 
Compco  for  the  finest  in  reels  ond  cons. 

COMPCO    CORPORATION 

2275    W.   St.    Poul    Ave.,   Chicago   47,   Illinois 
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al  the  American  Film  Asembly  national  compe- 
litiiiii  in  Chicago  and  the  Certificate  of  Merit  at 
llu'  Cleveland  Film  Festival.  The  new  picture  is 
nailable  in  16mm  for  free  loan  through  General 
Motors,  Public  Relations  Staff — Film  Library, 
Ceneral  Motors  Building.  Detroit  2.  Michigan.  R" 


KEEP   FILMS 
SAFE! 


PRODUCTS  CORP. 


'IM  W.  5/th  bt.    New  York  City  19 


Loop  Training  Film  Technique  Scores  Real 
Success  in  Training  Orchard  Bros.  Salesmen 

"K  Simple,  face-to-face  impact,  viewer  jjarticipa- 
tion  and  penetrating  repetition  are  the  techniques 
of  the  '"loop"  training  film.  This  technique  is 
credited  with  schooling  the  trainee  sales  force  of 
Orchard  Bros..  Inc..  into  confident  closers  who 
in  three  months  increased  company  sales  by 
25%. 

Dealers  who  market  the  company's  metal  roll- 
up  awnings  across  the  nation  are  solving  the 
problem  of  training  door-to-door  salesmen  with 
a  kit  of  loop  motion  pictures  vthich  photographic- 
ally place  the  salesman  right  in  the  doorway  and 
make  him  see  the  sales  situation  from  both  the 
salesman  and  customer  viewpoint.  Orchard  Bros, 
sells  the  training  kit  to  the  dealers.  Included  are 
a  16mm  projector,  the  loop  films  and  test  papers. 
So  far,  .500  kits  have  been  distributed. 

In  viewing  the  short,  repeated  loops  of  film, 
the  trainee  sees  as  though  looking  through  the 
customers  eyes.  He  faces  an  expert  (on  screen) 
salesman  in  the  act  of  "getting  acquainted."  The 
trainee  cannot  see  the  customer  but  can  hear  his 
vocal  responses.  During  the  second  loop  sequence, 
the  trainee  is  the  salesman :  he  sees  the  customer, 
listens  to  the  customer's  objections  and  argues  to 
overcome  them. 

The  trainee  learns  to  demonstrate  the  product 
and  close  the  sale  in  later  loop  sequences  with 
the  salesman  and  the  customer  alternately  facing 
the  trainee,  drawing  him  into  the  action.  As  the 
screen  customer  shoots  questions,  the  trainee 
answ'ers  by  demonstration. 

Sales  adaptability  is  developed  realistically  as. 
in  subsequent  sequences,  new  customers  force  the 
trainee  to  face  new'  questicjns.  overcome  different 
objections.  Finishing  the  course,  the  loop  films 
confront  the  salesman  with  the  initial  sales  bar- 
riers: indifference,  hostilitv.  stubborness.  Banter- 
ing with  the  difficult  customers  on  the  screen,  the 
trainee  learns  to  get  his  foot  in  the  door.  R' 

»        #        » 

nam's  "Industry  on  Parade"  Begins  7fh 
Year  of  Weekly  Showing  on  National  TV 

■¥  Boasting  the  longest  continuous-run  of  any 
television  series  on  the  air,  the  Peabodv  Award- 
winning  Industry  on  Parade  entered  its  seventh 
year  of  week-in,  week-out  showings  on  October  1. 
A  public  service  feature  distributed  by  the 
National  Association  of  Manufacturers,  the  fif- 
teen-minute filmed  series  is  also  seen  in  more 
localities  than  any  other  TV  show.  As  of  today, 
it  is  shown  in  265  cities  in  the  United  States  and 
territories.  In  addition,  through  USIA's  "Voice 
of  America"  distribution,  it  is  seen  on  .'54  foreign 
stations,  ranging  in  location  from  Bangkok.  Thai- 
land to  Keflavik,  Iceland.  gf' 
«        #        » 

International  Harvester  Co.  Oversea  Sales 
Film  Uses  Crash  Technique  at  Showings 

■K  Watching  an  International  Harvester  Company 
overseas  sales  fihn  recently.  350  farm  machinery 
dealers  in  England  were  stirred  by  a  "smashing" 
finish. 

Sitting  in  the  Louis  Room  of  London's  Cafe 
Royal,  a  room  located  on  the  second  floor;  the 
dealers  possibly  thought  preliminary  references 
to  a  new  B-250  "Little  Giant"  tractor  being 
brought  "into  this  room"'  were  an  allusion  to  the 
(continued    on    page    seventy-five^ 
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ON    THE 

WORLD'S    FASTEST    WIDE 

ANGLE    LENS 


THE    ELGEET    ASPHERIC 

12mm  f/1.2  Wide  Angle  Lens 

Signilying  ihe  uliimaie  in  ophcol  od- 
voncement  ...  the  Golden  Bond, 
regolly  displayed  on  eoch  Golden 
Novitor  .  .  ,  becomes  your  assurance 
of  incomparable  photographic  results. 
For  yeors,  optical  scientists  hove  pon- 
dered over  the  means  to  fasier  speed 
in  lenses  .  .  ,  without  the  socrilice  of 
quality.  The  search  has  finally  been 
brought  to  an  end  with  ihis  magnificent 
lens,  that  incorporotes  Ihe  Hrst  moss- 
produced  ospheric  surface  .  .  .  offer- 
ing not  only  unsurpossed  speed  but 
unmotched  sharpness  over  Ihe  entire 
picture  area.  This  12mm  f/l.2  wide 
ongle  lens  for  16mm  movie  cameras 
now  mokes  obsolete  all  other  wide 
ongle  lenses.  Nominoted  by  all  for 
distinctive  achievement  in  pholog- 
rophy  ...  the  Elgeei  Golden  Navitor, 
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John  A.  Maurer 

J,  A.  Maurer  Forms  Own  Firm 
for  Research  and  Development 

•♦f  John  A.  Maurer.  a  name  well 
known  in  the  motion  picture  and 
sound  recording  industries,  has  es- 
tablished JM  Developments.  Inc., 
116  West  29th  .Street.  New  York. 
\fter  terminating  his  connections 
as  president  of  J.  A.  Maurer.  Inc., 
and  of  Precision  Film  Laboratories, 
Inc.  early  this  year,  he  has  organ- 
ized the  new  firm  where,  as  presi- 
dent, he  will  continue  his  activities 
in  research  and  invention.  He  states 
that  this  will  result  in  the  produc- 
tif)n  of  new  equipment  especiallv 
adapted  to  meet  the  ad\ancing  needs 
of  the  motion  picture  and  tele\  ision 
fields. 

In  his  new  firm.  Mr.  Maurer 
heads  a  full  engineering  and  admin- 
istrative staff,  with  facilities  for  the 
design  and  manufacture  of  precision 
equipment.  Consultali()n  is  offered 
on  photographic,  optical,  electronic 
and  mechanical  problems. 

Mr.  Maurer  has  designed  many 
items  of  equipment  for  motion  pic- 
ture film  laboratories,  of  which  one 
of  the  best  known  is  the  Maurer  one- 
to-one  optical  sound  track  printer. 
He  is  known  for  his  pioneer  work 
in  the  devlopnient  and  production 
uf  the  Maurer  professional  16mm 
camera,  sound  recorders  and  film 
phonographs.  He  also  developed 
electrical  printers  for  direct  repro- 
duction of  magnetic  sound  to  16mm 
prints. 

In  the  field  of  aerial  photography 
he  has  designed  numerous  pieces  of 
equipment.  The  best  known  of  these 
is  the  P-2  Strike-Attack-Reconnais- 
sance camera,  at  present  scheduled 
for  use  in  new  fighter  aircraft  of 
the  United  States  Air  Force.         ^ 

♦  C  6 

Nathanson  Rejoins  Sales  Staff 
of  Camera  Mart,  Inc.,  New  York 

*  \1  Natliaiisiiii  has  re-joined  the 
sales  staff  of  The  Camera  Mart, 
184.S   Broadway.  New   York. 

Mr.   Nathanson.  who  has  consid- 
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erable  experience  in  him  produc- 
tion, as  well  as  in  film  equipment 
sales,  will  act  as  The  Camera  Mart  s 
studio  contact  for  sales  and  rental 
<if  jtrtiduction  etjuipment. 
»        *i        « 

Al  Nathanson  .  .  .  fo  Camera  Mart 


Peter  J.  Braal  Named  Manager 
of  Kodak  Photo  Illustrations 

♦  IM.-r  J.  liraal  h;i>  sue ,  cr.lril  krji- 
iicth  \\  .  \\  illiams  as  manager  of  the 
photographic  illustrations  division 
of  Eastman  Kodak  Compan\  s  ad- 
M-rtising  department. 

Braal.  with  Kodak  since  1933,  has 
served  as  assistant  manager  since 
1947.  His  appointment  was  an- 
nounced by  \^ .  B.  Potter,  director  of 
advertising,  following  Williams'  re- 
tirement. Williams,  who  joined  Ko- 
dak s  advertising  department  in 
1922.  after  serving  the  company  in 
\arious  sales  posts,  has  headed  the 
photo  illustrations  division  since  it 
was  founded  in  1947. 

Braal  joined  the  advertising  de- 
partment in  1934  where  he  was  con- 


in  slide  fiim  recording  — 
ESI  means  slide  rule  accuracy! 

Universal's  exclusive  Electronic  Signal  Inserter 
means  exact  placing  ana  exact  timing  or  tlic  picture. 
Does  away  with  the  human  element  or  button  push- 
ing. With  H^I,  slide  rilm  pictures  change  where  and 
when  you  want  them  to!  Designed  by  Univcrsal's  own 
start  or  engineers,  ESI  guarantees  perfection  in  slide 
rilm  production. 

Universal's  quality  pressings  on  pure  \'inylite  come  in 
rive  aiirercnt  colors  (red,  black,  green,  blue  and  gold) 
at  no  extra  cost. 

Universal  Recorders  — home  or  the  rincst  sountl  lacil- 
ities  tor  transcriptions,   slide   films  and   motion 


cirned  with  budgets,  distribution  of 
advertising  materials  and  photo- 
graphs. At  the  .New  York  Vt Drld's 
lair,  he  administered  the  produc- 
tion of  photos  for  Kodak's  "('aval- 
.:„!,•  ,,f  Color." 

Feldman  a  New  Vice-President 
of  Du-Art  Film  Laboratories,  Inc. 

*  bouis  "Doc  "  fcMinan  has  been 
appointed  vice  president  in  charge 
of  sales  of  Du  Art  Film  Laborator- 
ies. Inc. 

.Mr.  Feldman  has  been  associated 
with  Du  Art  since  1933.  For  the  past 
.seven  years  he  has  been  sales  mana- 
ger, and  three  years  ago.  in  addition 
to  his  other  duties,  he  was  appointed 
assistant  secretary. 


Leonard  H.  Solomon 

Golde   Mfg.   Co.   Appoints 
Solomon  As   General   Managei 

♦  Appointment  of  Leonard  H.  Solo-i 
mon  as  general  manager  has  been' 
announced  by  Golde  Manufacturing 
Company,  manufacturers  of  slide 
projectors,  spotlights  and  projection 
accessftries. 

Before  joining  the  Golde  organi- 
zation. Mr.  Solomon  was  with  the! 
Mitchell  Manufacturing  Co..  Chi 
cago.  for  10  years:  most  recently! 
as  Manager  of  their  Electronic  Divi-, 
sion.  Prior  to  that,  he  was  associ- 
ated with   I^xcel  Movie  Products. 

Director  Henry  King  Acts 
in  Civil  Air  Patrol  Film 

♦  .\n  entertainment  film  director 
look  sponsored  film  directions  re- 
cently when  Henry  King,  of  20th 
Century-Fox.  turned  actor  in  a  Civil 
Air  Patrol  motion  picture  now  being 
produced  by  Robert  J.  Enders.  Inc., 
\^  ashinglon.  D.C.  King  portravs 
himself,  a  colonel  in  the  (^\P.  in 
the  film  whicli  will  feature  T\  rone 
Power. 

Director  Robert  L.  Friend  and 
Prtiductii-Mi  Manager  Stanle\  S.  Bass 
ha\e  returned  to  W  ashington  from* 
thi-  Coast  where  the  first  phiise  of' 
|iroduction  was  completed.  Sceni 
were  filmed  at  20th  Century  studios 
and  on  location  al  Hollywood  andi 
.Santa  Monica.  Final  phases  of  thi 
production  will  be  completed  in< 
London  where  Tyrone  Power  is  apt 
pearing   in  The  Devil's  Disciple,  jf 
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A  CHECK-LIST  OF  THE  CHHISTOPHEH  FILMS 

M  These  14  16nini  sound  motion  pictures  are  available  at  print 
cost  from  The  Christophers  headquarters,  18  E.  48th  Street, 
New  York  City  at  print  cost  of  only  .S30  per  title.  While  the 
Christophers  are  not  equipped  to  handle  rental  requests, 
numerous  film  libraries  throughout  the  U.S.  handle  the  films 
and  they  may  be  rented  at  .S5.U0  per  rental  from  these  sources. 
All  films  are  in  black  and  white  only  and  average  running 
time  is  slightlv  less  than  30  minutes  per  title. 


Knock  on  Ever)'  Door— iiilroduced 
bv  Bin*:;  Crosby,  is  a  dramatic 
story  rfvolving  around  a  mother- 
in-law's  work  in  her  local  precinct. 
Althouj^h  shf  had  never  been  in 
volved  in  politics,  aside  from  vot- 
ing, a  cliance  attendance  at  a  pre- 
cinct meeting  set  off  the  chain  of 
events  that  led  to  her  participa- 
tion in  election  work.  It  is  a  sig- 
ni6cant  lesson  of  what  one  lonely 
widow  coidd  do  to  stir  up  interest 
in  local  government. 

Atomic  Energy  as  a  Force  for 
Good— Paul  Kcllv  plavs  the  role 
of  a  Texas  rancher  who  first  op- 
poses and  later  supports  a  plan  to 
bring  an  atomic  energy  plant  to 
his  area.  His  change  of  attitude 
came  about  when  circumstances 
close  to  his  heart  made  him  realize 
that  atomic  energy  was.  in  essence, 
a  power  for  peace  and  so  created 
by  God  for  man's  benefit  and 
help. 

As  Vou  Make  It— Hugh  O'Brian 
and  Teresa  Wright  are  pre- 
sented as  a  plant  foreman  and  his 
wi  fe  who  have  been  con  ten  t  to 
leave  well  enough  alone  when  it 
comes  to  union  activities.  Thev 
change  their  attitude  and  the  re- 
sulting incidents  dramatically  il- 
lustrate that  the  problems  of  any 
organization  can  be  solved  onlv 
when  the  rank  and  file  members 
attend  meetings  and  take  an  active 
interest  in  the  issues  and  affairs 
in  question. 

All  God's  Children— is  an  appeal- 
ing story  of  a  young  Korean 
veteran  who  returns  home  to  find 
that  his  battles  have  only  just  be- 
gun. The  film  revolves  around  his 
decision  to  give  up  a  promising 
and  secure  family  business  career 
and  enter  the  classroom  in  order 
to  protect  the  rights  he  has  fought 
for.  It  points  up  the  need  not  only 
for  more  good  teachers  but  an 
alert  pubhc,  if  Americas  schools 
are  to  be  strengthened  and  safe- 
guarded. 

Television  Is  What  You  Make  It- 
stars  Ruth  Hussev  and  AValter 
Abel.  It  dramatizes  some  of  the 
problems  laced  by  the  people  be- 
hind the  scenes  in  television.  The 
story  highlights  the  activities  and 
responsibilities  of  a  producer  who 
would  present  the  high  quality 
shows  that  the  public  not  only 
wants  but  deserves. 


Government  Is  Your  Business- 
stars  Arthur  Franz  in  a  dramatic 
story  of  one  \oung  man's  efforts  to 
take  an  active  interest  in  govern- 
ment. .Mthough  he  had  had  no 
practical  experience  in  politics, 
this  young  man  ran  against  a  po- 
litical machine  that  had  governed 
his  town  for  years.  His  decision 
brought  many  hardships  on  him- 
self and  his  faniilv  but  his  cam- 
paign and  final  election  prove  the 
point  that  "either  \<m  run  vour 
go\  ernnient  or  go\ernmcnt  ivill 
run  you." 

Lincoln  Speaks  for  Himself  — Dan- 
ny Thomas  and  Reed  Hadley 
are  presented  in  this  portraval  of 
Vbraham  Lincoln  based  on  his 
own  letters  and  speeches  as  history 
records  tlieni.  In  a  most  effective 
manner.  Lincoln  is  portrayed  as  a 
man  and  as  a  leader.  In  each  in- 
stance, it  is  his  deep  spiritual  con- 
viction that  forms  the  basis  for  his 
greatness. 

The  Gende  Warrior— with  an  in- 
troduction by  Danny  Thomas, 
dramatizes  the  life  of  Dorothea 
L\nde  Dix.  In  an  age  when  the 
mentallv  ill  were  treated  as  crim- 
inals and  housed  in  jails.  Miss  Dix 
began  a  campaign  for  humane 
treatment  and  understanding. 
Though  her  ideas  and  plans  were 
constantly  opposed  and  misunder- 
stood, her  efforts  were  relentless 
and  by  the  end  of  her  life.  127 
mental  hospitals  had  been  started. 
This  one  woman  had  established  a 
new  attitude  and  treatment  for  the 
mentally  ill. 

The  %VorId  Starts  witli  Jinuny— 
Bing  Crosby.  Dorotiiy  Malone 
and  AVilliam  Campbell  are  pre- 
sented in  this  dramatization  of  one 
aspect  of  juvenile  delinquency. 
The  film  emphasizes  a  positi\e  ap- 
proach toward  correcting  and  fore- 
stalling the  problems  of  young 
people.  By  means  of  several  inci- 
dents in  the  life  of  an  18-year  old 
bov  who  had  drifted  into  delin- 
cjuency,  the  film  depicts  his  change 
of  outlook  caused  by  one  indi- 
vidual who  took  the  time  and 
trouble  to  bring  oiu  the  best  that 
was  in  him. 

A  Link  in  the  Chain— stars  James 

Cagney  in  an  outstanding  per- 
formance as  a  college  teacher.  As 

(CONTINIED     ON     THE     NEXT     PAGE) 


economical  -  professional 
motion  picture  production 

film  associates 

of  michigan,  inc. 

610    north    woodward    avenue 

birmingham,michigan 


telephone    midwest    4-3619 


associated  studios  in 
detroit  -  Chicago 
new  york  -  new  Orleans 
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executive    producer 

22    years    professional 
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now  you  can  get 
35mm  color  slide 
copies  identical 


with  originals 

...at  the  price 
of  ordinary 
"duplicates" 


You  can't  tell  the  copy  from  the 
original.  Years  of  color  experience 
and  new,  exclusive  photo-optical 
equipment  give  us  precise  control 
over  color  balance,  density  and 
dehnition.  Quality  is  consistent 
throughout  any  size  run. 
If  color  balance  in  your  original 
isn't  true,  we  can  often  improve  it 
m  the  copies.  Send  us  your  originals 
in  artwork  or  transparency  form. 

a  complete  service  in  i5mni 

film  strip  masters 
and  release  prints 

We  handle  every  step -from  creating 
a  superbly  balanced  master  copy, 
through  printing,  packaging, 
labeling  and  mailing  release  prints. 
Titles,  captions,  frame  numbering 
and  special  effects  on  request. 
Need  just  a  few  prints? 
We'll  make  copies  direct  and 
save  you  the  cost  of  a  master. 

Send  for  literature 
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BIGGER  in  editorial   concept  and   paid   readership:   BUSINESS   SCREEN 

reoc/ies  and  serves  the  MEN  WHO  BUY  audio-visual  products  &  services! 


YOU 

ARE  GOING 

TO  GET  A 

PROJECTOR 


WHY 

NOT  GET 

THE  BEST 


_^_ 

Turbine-cooled  projector  with 
fixed  magazine  for  16  slides. 
Has  built-in  500  watt  pro- 
jector, 5-inch  projection  lens, 
7-second  automatic  and  push 
button    controls.    Slides 
change  automatically  but 
anyone  maybe  referred  back 
to   by  a  quick   turn  of   the 
magazine  drum.  Can  also  be 
had  with  interchangeable 
magazines. 

i 

^ 

r 

1 

SELECTROSLIDE 
JUNIOR 

STANDARD 
SELECTROSLIDE 

750-1000  watt,  turbine-cooled 
projector.  Changeable  48- 
slide  magazine.  5-inch  anas- 
tigmat  lens,  7  or  16  second 
automatic  control  or  remote 
control.  Runs  continuously 
over  long  periods  of  time 
without    attention.    This 
model  also  available  with 
various   focal    length    lenses 
from  2  to  10  inches. 

Now  32  years  of  scientific  experience  and  research  make 
SELECTROSLIDE  the  discerning  selection  for  your  exacting  requirements. 
There  is  a  SELECTROSLIDE  to  fit  every  projection  problem -consult  us. 

Illustrated  literature  available  —  no  cosf  or  obligatiort 


»incllei'  &  Sauppe  established i». 

2201  Bevorly  Blvd.,  los  Angeles  57,  Calif.,  Phone:  DUnlcirk  9-1288 


A  CHECK-LIST  DF  THE  CHRISTOPHER  FILMS 


(CO.MINLKO    1  ROM    PRKCKDIXG    PAGK) 

Professor  Gr.ih.'ini,  Cagney  looks 
b.ick  over  his  IS  years  in  the  class- 
room. Though  inclined  lo  feel 
that  he  has  atconiplishcd  little  of 
worth  during  his  leathing  career, 
the  film  shows  how  the  professor 
changed  and  influenced  the  lives 
of  his  students  by  his  patience, 
vision  and  conviction  of  tlie  worth 
and  power  of  each  student. 

•k  if  tr 
Damien  —  stars  Stephen  McNally 
and  Victor  Jory  in  a  dramatiza- 
tion of  Father  Damien  and  his  life 
among  the  lepers  of  Molokai. 
Scenes  depict  his  work  among  the 
islanders  to  whom  he  gave  a  reason 
and  purpose  for  living.  The  film 
shows  hoAv  he  e\'entually  overcame 
the  extreme  hostility  of  one  leper 
who  tried  to  drive  him  out  of 
>folokai.  It  is  a  striking  picture  of 
how  one  indi\idual  administered 
to  both  the  spiritual  and  physical 
needs  of  a  people  who  had  been 
all  but  forsaken  because  of  their 
dread  disease. 


The  Two  Worlds  of  Ann  Foster— 

with  Barbara  Stanwyck  and  \'ir- 
ginia  Grev.  is  a  dramatization  of  a 
successful  young  designer  whose 
job  has  brought  her  "everything 
that  money  can  buy"  except  hap- 
piness. The  gradual  realization  of 
what  she  might  have  done  with 
her  life  and  still   can   do   is   the 


theme  ol  the  story  and  the  high 
point  is  reached  with  her  under- 
standing that  true  happiness  comes 
from  giving  and  not  merely  taking 
from  life. 

*  ir  il 
Decision  for  Life— starring  Cathy 
O'Donnell,  dramatizes  the  early 
life  and  career  of  Florence  Night- 
ingale. When  the  film  opens  she 
is  portrayed  as  a  \ouiig  society  girl 
in  London  of  the  19th  century.  As 
the  story  unfolds,  she  leaves  the 
life  she  knew  and  rises  above  the 
opposition  of  family  and  friends 
to  pursue  what  she  felt  was  the 
purpose  of  her  life.  Her  triumph 
over  constant  obstacles  led  to  the 
foundation  of  modern  nursing  as 
an  honored  and  respected  profes- 


Sentence  Deferred— starring  Edgar 
Buchanan  and  featuring  Bar- 
bara Stanwyck,  is  a  dramatic  film 
which  pays  tribute  to  John  .Augus- 
tus, the  founder  of  the  court  pro- 
bation system.  This  New  England 
bootmaker  had  no  knowledge  of 
the  facts  of  law,  but  his  love  of 
men  and  his  desire  to  rehabilitate 
those  who  had  made  mistakes  led 
to  his  significant  contribution  to 
.America's  legal  system.  The  film 
portrays  how  one  average  indi- 
vidual can  make  a  vital  contribu- 
tion toward  changing  the  world. 


Rugged   TV   Camera   Affords 
Close   View  of  Weapons   Test 

■^  A  rugged  new  television  camera 
which  contributes  to  efficiency  and 
safety  in  weapons  testing,  and  which 
may  prove  valuable  in  dangerous 
industrial  observation  jobs,  recentlv 
was  demonstrated  at  the  Chinco- 
teague.  Vermont.  Naval  Air  Station 
by  the  Navy  and  the  manufacturer. 
General  Precision  Laboratory  of 
Pleasant\  ille,  New  York. 

Officers  of  the  Navy,  .\ir  Force 
and  Marine  Corps  were  able  to 
observe  the  performance  of  high- 
powered,  advanced  weapons  from  a 
distance  of  three  feet — the  distance 
the  t\  camera  was  located  from  the 
weapons — while  lookuig  at  a  motion 
picture-size  screen  situated  1.50  feet 
away  from  the  firing  bay. 

Effecting  the  display  bv  the  .Air- 
craft Weapons  Department  of  the 
Naval  .Aviation  Ordnance  Test  Sta- 
tion were  the  new  tv  camera  mount- 
ed on  a  tripod  close  to  the  firing 
weapon  inside  the  test  chamber,  and 
another  small  five-pound  camera 
peering  through  the  glass  observa- 
tion port  in  the  fwo-fool-thick  con- 
crete wall  at  the  rear  of  the  test 
chamber. 

Picttires  from  either  camera,  con- 


Officers  view  firing  detoil  via  TV  as  comeraj 
show    octual    operations    on   the    ronge. 

trolled  by  a  switching  device,  were 
relayed  to  a  tv  projection  system  in 
the  viewing  room  where  the  large 
group  of  officials  was  able  to  watch 
the  proceedings  easily  and  safely. 
The  closed  circuit  tv  equipment 
transmitted  clear,  detailed  pictures 
of  the  tests  despite  noise  levels  weD 
over  120  decibels  and  the  shock 
waves  produced  by  the  firing  wea- 
pon. The  equipment  also  provided 
close-up  views  of  the  weapons  in 
action  which  previously  were  im- 
possible to  obtain  because  of  neces- 
sary safety  factors. 

Prior  to  application  of  tv.  only  a 
few  persons  have  been  able  to  look 
through  the  observation  port  of  the 
chamber  at  one  time  to  watch  the 
weapons  tests.  If 
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A  typical  lighting  problem  was  this  orchestra  shell  at  Interlochen. 

Famed  Interlochen  Music  Camp  Filmed  in  Eastman  Color 


"♦f  The  story  of  Michigan's  fainnii^ 
National  Music  Camp  at  Interlochen 
has  been  recorded  for  posterity. 

Capital  Film  Productions  of  East 
Lansing  has  just  completed  a  16nnn 
film  in  Eastman  color  of  this  Mecca 
of  music-lovers  showing  American 
youth  playing  American  music  in 
American  surroundings. 

One  of  the  most  inspiring  scenes 
of  the  film  is  the  interpretation  of 
Ferde  Grofes  "Grand  Canyon 
Suite."  played  by  the  National  High 
School  Orchestra  under  the  direc- 
tion of  Dr.  Joseph  Maddy.  founder 
and  president  of  the  camp.  Actual 
scenes  from  the  Grand  Canyon,  in- 
cluding sunrises,  sunsets,  cloudburst, 
mules  on  the  trail  and  the  painted 
desert  were  used  to  convey  the  nmod 
to  the  audiences. 

Intensive  Planning  Was  Needed 

Intensive  pre-planning  bv  Capital 
Film  made  this  complicated  produc- 
tion possible.  Sixty  five  thousand 
watts  of  incandescent  light  was  in- 
corporated in  the  famous  bowl  at 


THE  ONLY 

GUARANTEED 

FILM  SCRATCH 
REMOVAL 
SERVICE! 

Guaranteed     RAPIDWELD     process     restores 

used,    worn    film,    removes    scratclies    — 

RAPIOTREAT    protects    new    film. 

Add  hundreds  of  showings  to  any  film!  Cut 

costs   drastically! 

See    how    Rapid's    unusual    low    cost    saves 

thousands     of    film     dollars    for    top-name 

clients— and    precious    hundreds   for   smaller 

accounts.    Send    for    VALUABLE    informative 

booklet    ON    FILM    CARE. 

-M^         "The  Film  Doctors" 

M^apid  FILM  TECHNIQUE,  INC. 

37-02F  27th  St.,  Long  Island  City  1,  N.  Y. 


(he  camp.  This  and  natural  sunlight 
provided  the  necessary  illumination 
of  the  270  National  High  School 
orchestra  musicians. 

During  an  eight  hour  period  all 
five  movements  of  the  Grand  Can- 
yon Suite  were  photographed  to  the 
playback  of  a  previous  recording. 
All  of  the  Arts  Are  Taught 

Interlochens  National  Music 
camp  is  an  unusual  and  interesting 
place.  ."Ml  the  arts  are  taught  there. 
Classes  in  ballet,  drawing  and  paint- 
ing, drama,  radio  and  television  and 
recreational  activities  keep  the  1201) 
students  active  and  interested.  The 
viewer  is  taken  on  a  tour  of  these 
various  departments  of  the  camp  in 
the  opening  sequences  of  the  film. 

The  music  camp  has  been  in  oper- 
ation for  over  a  quarter  of  a  cen- 
tury. Thousands  of  boys  and  girls 
of  many  ages,  nationalities  and 
walks  of  life  have  been  going  to  In- 
terlochen to  join  in  the  promotion 
of  world  friendship  through  the  uni- 
versal language  of  the  arts. 

Because  of  Interlochen  s  interna- 
tional scope  it  is  planned  to  distrib- 
ute the  film  to  foreign  coimtries  to 
show  the  influence  of  American  cul- 
ture on  youth. 

Produced  by  Robert  Hunter 

The  film  is  titled  Interlochen.  It 
was  directed  by  William  Neale 
Kirshner  and  produced  by  James 
Robert  Hunter.  Production  coordi- 
nators were  L\ man  Starr  and  Roger 
Jacobi  of  the  National  Music 
Camp.  .        „        <,  a- 

A  Film  on  Communications 
■+f  McMurry-Gold  Productions  an- 
nounces that  prints  of  Person  to  Per- 
son Communication,  dealing  with 
basic  facts  in  this  field,  are  avail- 
able at  .8100.00  in  black  and  white. 
Address  139  South  Beverlv  Drive, 
Beverh  Hills.  California.  ^ 


COMPLETE  SERVICES  TO  PRODUCERS  OF  16nim 
MOTION  PICTURES,  35nini  SLIDE  FILMS  AND  SLIDES 

Pre-production  Planning 

Research  and  Script 

Photography,  Studio  and 
Location 

Processing 

Edge-numbered  Work  Prints 

Sound  Recording  and 
Rerecording 

Editing  and  Matching 

Tilting  and  Animation 

Release  Printing 

Magna-Stripmg 

Slide  Film  Animation 
Slide  Duplicating 

Vacuumating 

Film  Library 


GEO.  W.  COLBURN  LABORATORY  INC. 

764  NORTH  WACKER  DRIVE  •    CHICAGO  6 
TELEPHONE  DEARBORN  2-6286 


Identify  Films  Instantly 


With  NEW  improved  nonclog  inking  system,  $2475 


Unnumbered  fifms  cause 
confusion  &  loss  of  fime. 

The  AlOy  edge  numbers  every 
foot  of  16,  171 2,  3Smm  Him 

and  simplifies  the  task  of 
checking  titles  and  footage, 

>40Y  replaces  cue  maiks,  periora- 
iions,  mesEy  crayons,  punches,  em- 
Dossinq — does  not  mutilate  film. 
A'ork  prints  showing  special  efiects, 
ades  and  dissolves  leguire  edge 
lumbering  to  keep  count  of  frames 
:ut  or  added.  Multiple  magnetic 
tracks  in  CinemaScope  stereophonic 
recordings  make  edge  numberina  a 
MUST,  Write  ior  brochure. 


Present  MOY 

awners  con  easity 

install  the  new 

and  improved 

inking  system! 


AMONG  RECENT  PURCHASERS  ARE: 
Eastman  Kodak  Co.,  Rochester,  N.Y.       Consohdated  Film  Labs.,  Ft.  Lee,  N.J. 
General  Film  Labs.,  Hollywood.  Calif.  Eagle  Labs.,  Chicago,  111. 
Reeves  Soundcrafl,  Springdale,  Conn.    Cinerama  Productions,  New  York 
American  Optical  (Todd-AOl,  Buffalo      Columbia  Broadcasting  System,  N.Y. 
Telefilm,  Inc.,  Hollywood,  Calif.  Louis  de  Rochemonl,  N.Y.C. 


S.  O.  S.  TIME  PAYMENT  PLAN  —  Convenient  payment  terms  arranged. 
You    may   apply   your   idle   or    surplus   equipment   as   a   trode-in. 


I 


T  \\  41     i;  BEAT     X  A  .>■  E  S     J  0 1  X  E  D  ! 

S.O.S.     IS     NOW     STANCtL-HOFFMAN     DISTRIBUTOR 

Featuring    the    startling    new    S6D    Synchronous    Magnetic    Recorders    with 
TRANSISTOR  printed  circuit  amplifiers. 

NOW    Trade    in    your   outdated    equipment    while    you    can.    We'll    give    top 
allowances  on  Magnasync,  Hallen,  Kinevox,  Reeves,  etc. 


4 


S.  0.  S.  CINEMA  SUPPLY  CORP. 

Dept.  H,  602  West  52nd  St.,  New  York  ]9-PLaza:  7-0440 -Cable:  SOSound 

Western    Branch:    6331    Hollywood    Boulevard,    Hollywood    28,    California  —  Phone:    HO    7-9202 
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Preny  Kotie  Hughes  presents  a  Canyon  Films' 
birthday  cake  to  Bob  Martin,  KPHO-TV, 
Phoenix   television   station. 

Canyon   Films   Says   "Thanks" 
to  Sponsors  on  Third  Birthday 

♦  A  little  cheesecake  went  along 
with  the  birthday  cake  when  Can- 
yon Films  of  Arizona  celebrated  its 
third  birthday  in  business. 

In  a  turn-about  move.  Canyon 
Fibns  presented  birthday  cakes  to 
its  customers  in  the  advertising  field, 
and  sent  pretty  model.  Katie  Hughes, 
to  make  the  presentations. 

In  customers"  offices  Miss  Hughes 
went  through  a  short  appreciation 
ceremony  by  presenting  the  cake, 
lighting  the  three  candles,  and  say- 
ing on  behalf  of  Canyon  Films 
■'Happy  Birthday  to  Us — thanks  to 
you!" 

Canyon  Films  of  Arizona  pro- 
duces motion  pictures  for  television, 
advertising  and  industry.  Owned  l)y 
Robert  Allen  and  Ray  Boley.  the 
firm  is  located  in  Phoenix  at  834 
North  7th  Avenue.  9" 

»        »        * 

Gil  Bucknum  Becomes  Partner 
of   Rippey,   Henderson,   Kostka 

♦  The  partners  of  Rippey.  Hender- 
son. Kostka  &  Company.  Denver 
advertising  agency,  announce  the 
inclusion  in  the  firm  name  of  part- 
ner (lilbert  H.  Bucknum.  The  agency 
will  he  known  from  now  on  as  Rip- 
pe\ ,  Henderson.  Bucknum  &  Com- 
pany. 

Gil  Bucknum  joined  the  agency 
in  February  of  1944  as  the  third 
member  of  the  staff,  becoming  a 
partner  in  1946.  He  assumed  charge 
of  the  motion  picture  department  at 
that  time,  and  has  produced  busi- 
ness films  for  such  firms  as  the  Ideal 
Cement  Company,  J.  C.  Penney 
Company,  Colorizer  Associates. 
Kuner-Empson,  Lake  Erie  Engineer- 
ing Corporation,  and  Cargill,  Incor- 
porated. 

*        *        * 

Kingsley  to  Geo.  Blake  Staff 

♦  Hob.-rt  J.  Kingsley.  i  ..-louriclr. 
and  former  chief  of  production  nl 
Telenews,  Inc.  has  joined  Georg. 
Blake  Enterprises  as  producer. 


People  C33]®  oDMfePidures 


Harry  H.   Birch   New   Exec. 
Vice-President,  Filmack  Studios 

♦  Appointment  of  Harry  H.  Birch  as 
executive  vice-president  of  Filmack 
Studios.  Chicago,  has  been  an- 
nounced by  Irving  Mack,  president. 

Birch  assumes  direction  of  Fib 
macks  live  action  production  and 
will  be  in  charge  of  the  studio's  new 
sound  stage.  Formerly  he  was  chief 
cameraman  and  camera  department 
head  for  WBBM-TV.  Chicago  CBS 
station.  He  had  held  the  same  posi- 
tion previously  with  WBKB.  Chi- 
cago ABC  outlet. 

In  earlier  years.  Birch  worked  for 
the  Rothaker  Film  Company,  Gou- 
mont  News.  Pathe  News  and  Fox 
News.  He  headed  his  own  commer- 
cial film  producing  organization  and 
during  World  War  II  produced 
films  for  the  Navy. 


Roy  Pinney  Productions,  Inc. 
Acquires  Three-story  Studio 

♦  In  an  expansion  move.  Roy  Pin- 
ney Productions.  Inc..  motion  pic- 
ture producer,  has  taken  over  the 
three-story  air  conditioned  building 
at  149  East  69th  Street.  New  York 
City — an  address  once  well-known 
as  that  of  Edward  Steichen.  dean  of 
conunercial  illustrators.  The  new- 
studio  is  100  feet  deep  and  25  feet 
wide,  with  a  skylight  covering  half 
the  area. 

Roy  Pinney.  engaged  in  produc- 
ing a  film  series  for  television  star- 
ring Ivan  T.  Sanderson,  accompa- 
nied the  scientist-author-explorer  on 
an  archaeological  expedition  to 
Guanajuato,  in  Guadalajara.  Mex- 
ico, this  summer.  Pinne\  and  crew 
filmed  on  this  location  another  epi- 
sode of  the  tv  series. 


whe 


QUALITY 
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specify  DU  ART  JET-SPRAY 


processing 

Producers  are  invited  to  utilize  the  advantages  of 
Jet-Spray  processing.  We  v/ill  process  at  no 
charge,  any  black  and  white  negative,  ani- 
mation negative,  or  sound  track  negative, 
for  test   purposes. 


DU  ART   FILM   LABS,   INC 

^4^^5lhAj^2^forlM9^4Jf^^^PL«o  7-4S. 
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Howie  Seaman  ...  to  Ni/es 


Seaman  to  Fred  Niles'  Staff 

♦  Howard  Seaman,  award-winning 
motion  picture  cameraman,  has 
joined  the  Fred  Niles  Productions 
staff  in  ('hicago  as  head  cameraman. 

Seaman  has  worked  on  television 
commercials  for  such  accounts  as 
Johnson  s  Wax,  Oscar  Mayer, 
Quaker  Oats.  Elgin  Watches,  Parker 
Pens.  Swift.  Kraft  Foods.  Sinclair 
Oil.  He  has  won  photography  awards 
for  his  work  on  Parker  Pen  and 
Johnsons  Wax  commercials.  He  will 
be  working  with  Jack  Whitehead, 
internationally-known  cineniatogra- 
pher.  who  joined  Fred  Niles  in 
March. 

Seaman  began  his  career  almost 
30  years  ago  with  Burton  Holmes. 
In  1939.  he  joined  the  Chicago  Film 
Laboratory  where  he  has  been  a 
cameraman  for  the  past  17  years. 


Charles  Van  Bergen  Named 
Marathon  TV  News  Director 

♦  Charles  Van  Bergen  has  joined 
Marathon  TV  Newsreel  as  director 
of  news  and  special  events.  His  ap- 
pointment to  the  motion  picture  pro- 
ducing-distributing  firm  was  an- 
nounced bv  Konstantin  Kaiser,  presi- 
dent. 

Van  Bergen  was  with  Warner 
Pathe  News  for  17  years.  Earlier, 
he  had  been  with  the  National 
Broadcasting  Company. 


Irvin  Spence,  Cartoon  Vet, 
Joins  Animation,  Inc.,  Staff 

♦Ir\iii  .'^pence.  formerU  uilli  Met- 
ro-Goldwyn-Mayer,  has  joined  the 
staff  of  Animation.  Inc.,  in  Holb- 
wood.  In  the  industry  for  20  ),ears. 
Spence  built  his  reputation  at 
MGMs  cartoon  department  where 
his  work  lifl|ie(l  the  studio  «  in  Os- 
cars. 

"There  s  more  excitement  and 
challenge  to  creative  talent  in  thi' 
commercial  end  of  animation  than 
on  the  entertainment  side."  observed 
Spence.  «ho  has  worked  for  several 
major  film  cartoon  makers  inchiil 
inii  W  alt  Disnev. 
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hartes  B.  Tranum,  head  of  New  York  talent 
jency,  whose  recent  article  in  these  pages 
Jo.  5,  Vol.  17)  has  drawn  many  favorable 
ioder  comments.  Sequel  pieces  are  prom- 
?d    for    eorly    issues. 

ompletes  Marine  Reserve  Tour 

1,1.  Coliiiiel  Wallace  B.  Stanford. 
..  I  SMCR.  in  the  dual  role  of 
-i-laiit  to  the  president.  Raphael 
.  Wolff  Studios.  Inc..  Hollywood. 
Ill  |iuhlic  information  officer.  12th 
jiiiie  Reserve  District.  recentK 
Mii|iii'ted  two  weeks  active  duty  at 
'  Landing  Force  Training  I  nit 
a'  ifir.  Coronado.  California. 

1  III-  dramatic  hehind  the  lines  res- 
le  I  if  a  Mother  Superior.  12  Cath- 
ie Sisters  and  Methodist  Mission- 
ies.  and  two  children  from  an 
11  in\  held  jungle,  is  one  of  the  mo- 
iii  -  picture  -  worthy  highlights  of 
ifiriel  Stanford's  inilitarv  career. 
<  iilonel  .Stanford,   with   22  years 

llh  Marine  Corps  Reserve,  holds 
I    I'resideutial   Unit  Citation  with 


>ng  Ad  Productions  Opens 
jsiness  Picture  Division 

\  new  film  division  for  the  pro- 
irliiiii  of  business  and  educational 
"linn  pictures  has  been  announced 
Hubert  Sande,  president  and  ex- 
iili\e  producer  of  Song  Ad  Filni- 
nlin  Productions.  Hollywood.  Live 
licii  and  animation  will  be  cou- 
1  il  with  original  Song  Ad  musical 
iirt's  and  other  sound  techniques. 
Hide  said. 
The  new  production  division  will 


be  headed  b\  Dave  Titus,  who  has 
been  radio-tv  director  of  Cole  & 
Weber,  Seattle.  Titus  is  to  be  a  Song 
Ads  vice-president.  He  has  a  back- 
ground in  ad  agency  radio,  tv  and 
film  production  in  Southern  Cali- 
fornia and  New  \ork. 

Noble  to  Metropolitan  Museum 

♦  Joseph  V.  .\iil)le.  fiirmerly  vice 
president  of  Film  Counselors.  Inc., 
has  been  appointed  Operating  Ad- 
ministrator of  the  Metropolitan  Mu- 
seum of  Art. 

*        »        » 

Close  &  Patenaude  Form  Studio 

♦  K.  Hurt  Close  and  Joseph  A.  Pate- 
naude, former  vice-presidents  of 
Patterson  Productions,  Inc..  have 
formed  their  own  company-  knovxii 
as  Close  and  Patenaude.  Offices  have 
been  established  in  \^  ilmington, 
Delaware,  and  the  Fox  Building  in 
Philadelphia. 

The  new  company  will  specialize 
in  merchandising,  sales  promotion, 
sales  training,  slidefilms.  and  dis- 
tributor and  dealer  presentations. 

Mr.  Close  was  formerly  adver- 
tising manager  of  the  Air  Condi- 
tioning Division  of  RCA  Victor. 
-«-        -~-        * 

Reden  Named  Animation  Chief 

♦  Film  Creations.  Inc.  has  appoint- 
ed Morey  Reden  as  director  of  its 
expanded  animation  staff.  Mr. 
Reden  was  previously  associated 
with  Disney  Studios.  TV  Spots  and 
Academy  Pictures.  Present  assign- 
ments of  the  firm  include  films  for 
Savarin  Coffee.  International  Latex, 
American  Oil  Company  and  Gene- 
ral Electric. 

Rita  Cummings  to  Terrytoons 

♦  Rita  Cummings  has  joined  Terrv- 
toons,  a  division  of  CBS  Television 
Film  .Sales,  as  publicity  director. 
She  will  handle  publicity  for  the 
four  phases  of  the  Terrytoons  op- 
eration :  theatrical  cartoons,  tele- 
vision programs,  character  merch- 
andising, and  the  studio's  newly  de- 
veloped area  of  television  commer- 
cials. Miss  Cummings  was  formerly 
PR  director  for  UPA. 


COLOR  SLIDEFILMS 

FOR  INDUSTRY 

COLOR  FILMSTRIPS 

FOR  EDUCATION 

Specialized  equipment  and  the  know-how  of  a  group  of  specialists  who 
have  worked  together  in  producing  over  550  color  filins.  If  you  want 
a  complete  production  or  require  specialized  assistance  on  any  production 
problem,  contact  Henry  Clay  Gipson,  President  .  .  . 

FILMFAX  PRODUCTIONS,  10  E.  43,  N.Y.  17,  N.Y. 


EVERYTHilMG 

FOR    MOTION    PICTURE    AND    TELEVISION    PRODUCTION 


BARDWELL-McALlSTER    LIGHTS 

.  .  .  complete  stock  of  750  to  1000  watt  spots 
and  accessories.  From $81.00 


A.C.E.   ROTARY  VIEWER 

Permits  viewing  of  film  between  rewinds  for- 
ward or  backward — at  rewind  speed.  A.C.E. 
Film  Viewer  is  especially  designed  to  facili- 
tate viewing  original  negative  film  without 
scratching.  Ideal  for  Editors.  Laboratory 
\^  orkers.  Animators  and  TA'.  Technicians. 
A.C.E.  Rotary  Viewer:  §159.50.  Footage 
and  Frame  Counter  Optional:  $64.90. 


prod.no 


DIRECTOR 

l*f.!i'J^i/.l 

SOUND 

SCENE 

TAKE 

DATE 

CAMART    SLATE    AND    CLAPSTICK 

Large  professional  size  for  sound  productions. 
Contain>  space  for  all  essential  information. 
This  is  the  same  slate  that  originally  sold  for 
Sll.7.5.  Now  only  §4.75  plus  postage. 

Send  fttr  Desert  pi  ive  Literature 


CAMART  OILER  Lubristyl  Precision  Oiler 
-IdtaJ  for  oiling  equipment  which  is  hard 
to  gel  at.  Press  point  of  needle  down  on  spot 
to  be  oiled  and  oil  will  flow  freely.  By  re- 
leasing pressure,  oil  flow  is  controlled.  After 
pressure  is  released, 
surplus  oil  is  sucked 
back  into  pen.  $1.69. 
In  quantities  of  six. 
S1.39  .-aeh. 


camaa  MnRL 

1845   BROADWAY  (al  60lh   St.)    NEW  YORK  23   ■  PLozo  7-6977  •  Coble; 


olumbus  Circle  n«At  to 
N«w  fork'f  new  Co)ii«um 
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(INEKAD  JUNIOR  TRIPOD  DOLLY 

Used  Nafionolly  by  Discrim'mating  Cameramen 

This  3-Wheel  Collapsible 
Tripod  Dolly  Is  .  .  . 

especially  designed  to  meet  the  de- 
mand for  convenient  mobility  of 
cameras   on   location   or   in   the   studio. 

Doily  can  be  used  with  ony  profes- 
sional or  semi-pro  tripod.  The  tripod 
is  fastened  firmly  to  the  dolly  by  a 
clamp  at  each  leg  tip.  The  special  in- 
dividual caster  locking  system  makes 
it  possible  to  lock  either  two  or  three 
wheels  in  a  parallel  position,  enabling 
dolly  to  track  In  a  straight  line  for 
rolling    shots. 

Dolly  folds  quickly  into  a  single 
compact,  eosy-to-carry  unit,  23  Inches 
in   length,   weighing    14  lbs. 

\l  iiU  jot  Pliers  and  Literature 

QlneJiacC  engineering  company 

763    Tenth    Avenue,    New    York,    NY.  •  PLaio   7-3511 

DESIGNERS     AND     MANUFACTURERS     OF     EQUIPMENT     FOR     MOTION     PICTURES     AND     T.V. 
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REPORT  FROM  A  ^  ^  ^  ^ 


Ilprt'V  ihf  iinsvstT  to  our  of  your  preatesl  prohlcius  .  .  .  how  \u  prtilrci  anil 
prcserM-  tilin  in.l.-linitoI> .  PfciltMAFILM  (Iocs  llir  job  .  .  .  and  .I...-,  ji  rffc-r- 
livcly.  HiTo's.  how  ! 

Isl:      PERMAKII.M    is  iipplir,!    lo   llie   pelalin   H.h-   of  ih.-   Ilhn    h.   pmir.t    it 
agaiiisl  uhriisioi). 

2nil:   Silifono    is   applicti    lo    ihe    arrlati'   siilo    to    increase    •'sli|)pape"   and, 
therehy.  redure  the  luiinher  of  hasc  seratches. 


/       Pre\ciil>  wiirpiny.  hiirklinjL::,  curling. 

/       Kencler>    lilni    impervious    U>    weiilher    eoiulilions.    Pre- 
>enl!>>  b^illlene^^  and  eiirlin^. 

•  Prevents  sialic  elerlricily. 

•  Cleans    film    .    .    .    a»aranleed    not    to   efleil    ils    pholo- 
^raphir  (|iialil,t . 

Gixc  PKRMAKILM  a  try.  One  gallon  is  sullnient  lo  treat  at  least  80,000  feet 

of   Ifimni    fihii.  Or,  ue  will  treat  the  film  lor  )oii  and  also  will  serviee  it  at 

>our  request.  This  ser\  ire  ineludes  cleaning,  rehuniidificalion,  inspection,  and 

the  repairing  of  lirokeu  splices  and  perforations.  Hates  on  request. 

In    order    lo    demonstrate    the    effectiveness    of    our    product,    we    will    gladly 

treat  a  reel  of  >our  film  free  of  charge. 

We  will  be  happy  to  answer  any  enquiries  about  our  product  and  services. 

Very  truly  yours, 

Ronald  R.  Savin.  V.  Pres. 


PS:   Write   PERMAFILM,    117   W.   48th   St.,   New   York   City   36. 
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OOO  Audio-Visual  Dealers 
across  the  country  offer  you 
expert  projection  service  .  .  . 


I  WHERE  you 


need  it  •  •• 


WHEN  you  need  it 


For  perfect  showings  in  your  meetings,  exhibits  and 
other  functions  involving  the  use  of  audio-visual 
equipment,  call  on  a  NAVA  Audio-Visual  Dealer.  As 
a  specialist  in  audio-visuals,  he  has  the  equipment  and 
experience  to  furnish: 

•  Motion  Picture  Projection         •  Tape  Recording  of  your 

•  Slide  or  Overhead  Projection       „  up^H"!.         rr      • 

•  rublic  Address  bquipment 

•  Filmstrip,  sound  ftlmstrip  •  Equipment  rental— projectors, 

projection  screens,  recorders 

Other  services  of  NAVA  dealers  include  rental  and  sale  of  audio- 
visual materials  and  equipment,  and  repair  of  equipment. 
For  a  list  of  NAVA  dealers  coded  to  sliow  their  ser\  ices,  write  to 


NATIONAL  AUDIO-VISUAL  ASSOCIATION,  Inc. 

2540  Eastwood  Avenue     •     Evonston,  Illinois 


IDAHO  AND  ITS  AATURAL  RFSDURCES 


(continued  from  page  45) 
civil  aeronautics,  fish  and  game 
management,  highways,  and  trans- 
portation. Also  participating  were 
representatives  of  cattle  and  sheep 
associations,  executives  oi  power 
companies,  financial  institutions  and 
private  industry. 

This  coordinated  approach  devel- 
oped a  basic  story  pattern  which 
later  emerged  as  the  filmscript. 

The  script  called  for  dramatizing 
Idaho's  early  history,  beginning 
with  the  arrival  of  Lewis  and  Clark, 
led  by  Sacajawea  the  Indian  girl. 
Following  this  was  the  era  of  the 
Fur  Brigade  and  the  trail-blazing 
Mountain  Men.  then  the  saga  of  the 
wagon  ])ioneers  rolling  west  along 
the  old   Oregon   Trail. 

Gold  Rush  of  1860's  Shown 
Next,  came  Idaho's  gold  rush  of 
the  1860"3  and  an  incident  based 
on  the  chance  discovery  of  lead- 
silver  ore  by  a  hardrock  prospector. 
Noah  Kellogg,  which  ushered  in  the 
Gem  States  fabulous  lode  mining 
industry.  Also  specified  in  the  script 
were  film  coverage  of  Idaho's  basic 
industries  and  a  review  of  the 
State  s  many  scenic  attractions  and 
all-season  outdoor  recreation  facili- 
ties. 

Highlighted  in  the  mining  se- 
quence were  trips  through  a  zinc 
smelter  and  one  of  the  Nation's  most 
modern  lead-silver  mills;  inspection 
of  a  floating  monazite  dredge  and. 
later,  its  associated  rare-earth  pro- 
cessing plant;  a  visit  to  an  open-pit 
phosphate  mine  on  the  old  Fort  Hall 
Indian  Reservation;  and  a  tour  of 
the  Atomic  Energy  Conniiission's 
National  Reactor  Testing  Station  in 
southern  Idaho. 

Log  Drive  Is  Spectacular 
A  forestry  episode  presented  the 
challenge  of  filming  one  of  the  Old 
U'est  s  last  remaining  spectacles,  the 
annual  log  drive  down  the  Clear- 
water River,  also  a  visit  to  the 
world's  largest  white  pine  sawmill 
and  adjoining  pulp-paper  mill.  An- 
other sequence  w  as  devoted  to  north- 
ern Idaho's  modern  fire  protection 
activities,  including  the  drama  and 
excitement  of  watching  a  forest  fire 
being  brought  under  control. 

To  depict  Idaho's  varied  agricul- 
ture, the  script  required  statewide 
camera  coverage  of  man\  difTerent 
kinds  of  farming  activities  designed 
to  show'  how  a  varied  climate  has 
made  the  Gem  State  America's  lead- 
ing producer  of  field  and  garden 
seeds,  and  how  rich  volcanic  soil 
has  brought  forth  a  modern  (Jarden 
of  Eden  in  the  .Snake  River  V  alley. 
The  script   also   demanded   shots 


of  Idaho's  scenic  wonders:  A 
glimpse  of  a  waterfall  higher  than 
Niagara  (  Shoshone  l  ;  the  far-fumed 
River  of  No  Return;  a  fishing  tri|i 
for  giant  Kamloops  trout  on  Lak. 
I'end  Oreille;  a  visit  to  Craters  nl 
the  Moon  National  Monument;  and 
a  winter  sports  frolic  at  world  ri 
nouned  Sun  Valle\. 

Production  by  Norman  Wright 

Responsibility  for  transforming 
the  seven-league-boot  requirement' 
of  the  script  into  a  dixumentary  film 
was  assigned  by  Richfield  to  Nor- 
man Wright  Productions  of  Holly- 
wood. 

Because  of  the  distances  involved, 
the  number  and  remoteness  of  film 
liicati(jns.  and  the  four-season  shoni 
ing  requirement.  Wright  Produi - 
tions  decided  that  in  addition  to  an 
assigned  camera  crew,  it  would  em 
ploy  local  photographic  talent.  Coti- 
sequently.  two  resident  Idaho  cam 
eramen  were  hired  for  general  co\ 
erage  of  scenic  views  and  shots  umI 
requiring  lighting,  staging,  or  direi 
ing  of  actors.  The  scripter.  Barne\ 
Petty,  was  engaged  to  act  as  directoi 
and  associate  producer. 

Top  Men  Behind  the  Cameras 

Filmin"z  of  northern   Idaho's  col 
..  t 

orful  "panhandle  "  country  was  as- 
signed to  Ross  Hall,  one  of  Amer- 
ica's top  ten  outdoor  photographers. 
The  job  of  capturing  the  natural 
beauty  of  central  and  southern 
Idaho  went  to  Hart  Empie.  writer- 
photographer  whose  vivid  ekto- 
chroines  are  helping  win  national 
acclaim  for  the  magazine.  "'Scenic 
Idaho.  The  major  portion  of  the 
film,  particularly  industrial  inte- 
riors, was  photographed  by  camera- 
man Pat  Corbett.  who  also  super- 
vised filming  for  Frederick  K.  Rock- 
ett  of  Richfield  s  award-winning 
Jf  ihljtotrers  of  the  West  and  the 
Bureau's     Sinclair    Oil    Company 


SOUND  RECORDING 

at  a   reasonable  cost 

High    fidelity    16    or    35.    Quality 

guaranteed.  Complete  studio  and 

laboratory  services.  Color  printing 

and    lacquer   coating. 

ESCAR 

MOTION  PICTORE  SERVICE. 

7315   Carnegie   Ave., 
Cleveland   3,   Ohio 
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tponsored   film.  Oklahoma  and  Its 
\^atural  Resources. 

In  bringing  the  Idaho  story  to 
he  screen,  good  use  was  made  of 
he  versatility  of  the  16  millimeter 
i'amera.  The  picture  opens  with  pre- 
lawn  darkness  gradually  brighten- 
'ng  into  full  daylight,  w  ith  the  sun's 
■a\  s  slowly  moving  down  the  gran- 
te  sides  of  Idaho's  massive  Saw- 
ooth  Mountains.  Before  this  could 
le  fibiied  the  cameramen  had  to  de- 
ermine  the  hour  and  minute  at 
ivhich  the  morning  sun  would  first 
Uumine  the  crown  of  the  highest 
leak,  and  how  long  thereafter  in 
liinutes  and  seconds  it  would  take 
or  full  daylight  to  flood  the  scene. 

Stop  Watch  Study  of  Lighting 

\  stop-watch  study  of  lighting 
onditions  was  made  at  daybreak 
he  morning  before  shooting  was 
'( hcduled.  Knowing  the  footage  re- 
[uind  for  the  scene  and  the  time 
eeded  for  the  sun  to  move  down  the 
riountains.  it  was  possible  to  com- 
ute  the  correct  time-lapse  interval 
or  filming  the  scene  one  frame  at  a 
lime. 

I  The  exact  position  for  the  camera 
"Iripod  was  marked  by  a  pyramid  of 
'  tones,  since  the  crew  would  have 
3  set  up  and  compose  the  scene  in 
arkness  the  following  morning, 
•ne  critical  factor  remained  at  the 
loment  of  filming:  To  guess  from 
le  brilliance  of  the  stars  before 
awTi  what  aperture  would  be  need- 
d  an  hour  later  when  the  scene  w"as 
uUy  lighted  by  the  sun. 

'  Dramatic  Interpretation   of  Title 

Filmed   with   a   Bolex   camera   at 

i/i   with  five-second  intervals  be- 

A'ln    single-frame    exposures,    the 

"sultant  scene  explains  dramatically 

le  origin  of  the  name  "Idaho" — 

derivative  of  the  Indian  "Ee-dah- 

0.     which  means  "Behold,  the  sun 

•  coming  down  the  mountains!" 

For    historical    authenticity,    the 

ewis     and     Clark     sequence     was 

Imed  along  the  actual  route  taken 


' 


by  the  famous  explorers.  Authentic 
costuming  was  based  on  research 
conducted  by  the  office  of  the  Cura- 
tor of  History.  Los  Angeles  Countv 
Museum.  Long  rifles,  knives  and 
powder-horns  for  the  Mountain  Men 
were  furnished  by  the  Idaho  State 
Historical  Society. 

Historical  Accuracy  a  "Must" 

After  careful  research,  the  pro- 
ducers decided  to  have  the  expedi- 
tion carry  a  "Betsy  Ross"  American 
flag  with  a  circle  of  13  stars,  rather 
than  a  "Fort  McHenry"'  flag  with 
three  rows  of  five  stars  each.  .Al- 
though the  Fort  McHenry  pattern 
had  been  approved  by  presidential 
proclamation  in  1796.  nine  years  be- 
fore the  history-making  expedition, 
the  United  States  Army  did  not  ofli- 
cially  adopt  the  Stars  and  Stripes 
until  the  period  of  the  Mexican 
War,  and  it  was  the  prerogative  of 
each  military  leader  to  carry  any 
banner  he  chose.  Since  most  of  the 
illustrated  histories  of  the  Lewis  and 
Clark  Expedition  show  flags  with 
the  circular  star  pattern,  the  Betsy 
Ross  flag  was  used  in  the  film. 

Filmed  on   150th  Anniversary 

Tlie  roles  of  Lewis  and  Clark  and 
the  Mountain  Men  were  played  by 
members  of  the  Orofiiio  Chamber  of 
Commerce.  Miss  Dixie  Moffatt.  a 
17-year-old  Nez  Perce  Indian  girl 
from  Kamiah.  Idaho,  was  cast  as 
Sacajawea.  By  coincidence,  the  se- 
quence was  filmed  1.50  years  to  the 
day  after  Lewis  and  Clark  passed 
the  exact  spot,  according  to  origi- 
nal journals  of  the  E.xpedition. 

To  symbolize  the  Indian  in  Ida- 
ho's early  history,  a  Nez  Perce 
youth  named  Jesse  Redheart  was 
chosed  to  sit  aside  a  spotted  Apa- 
loosa  stallion,  framed  in  brilliant 
autumn  foliage  against  a  back- 
ground of  towering  mountains.  Two 
simultaneous  takes  were  made  of 
this  scene — one  with  a  Bolex  cam- 
era using  a  Pan  Cinor  Zoom  lens, 
(concluded    on    page    74) 
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MOTION  PICTURE  &  TELEVISION 
OPTICAL  EFFECTS  BIACK  and  WHITE 

35ntim  or  16mm  or  COLOR 

SPECIALIZED     TITLES 

RAY     MERCER     &     CO. 

ESTABLISHED    1928 

PHONE    OR    WRITE    FOR    SPECIAL    PHOTOGRAPHIC 
OPTICAL    EFFECTS    CHART    &    INFORMATION 

4241      NORMAL     AVE.,      HOLLYWOOD      29,      CALIF. 
NOrmandy    3-9331 


CERAMIC 


— /bne  of  the^great^t  projection 
lamp  develoJHnent^  in 
the  last  decade^ 


Brighter— Ceramic  Blue  Top  won't  scratch,  chip  or  peel  like 
ordinary  painted  tops  .  .  .  filaments  are  machine  made 
for  brighter  pictures. 

Cooler— Ceramic  Blue  Top  is  bonded  to  the  glass  .  .  .  improves 
heat  dissipation. 

Longer  Lasting— Cooler  operation  of  Ceramic  Blue  Tops  as- 
sures longer  lamp  life.  Another  plus:  exclusive  Sylvania 
shock  absorbers  protect  filaments  in  larger  lamps  from 
vibration. 

Specify  Blue  Top  Projection  lamps  for  your  projector  equipment 
. . .  your  slides  and  movies  deserve  the  besil 

Sylvania  Electric  Products  Inc., 
^J'^T'W  "'I  //%  1VT¥  \  17'"'  Broadway.  New  York  19.  N.  Y. 

-^    (5  JL  UVxmi^  l/\    . . .  fastest  growing  name  in  sight! 
LIGHTING    •    RADIO   •    ELECTRONICS   •    TELEVISION    •    ATOMIC    ENERGY 


lighting  problems 


call  Jack  Frost 


Any  time  the  job  calls  for  extra  light- 
ing, tough  lighting  problems  on  the  set 
or  on  location  anywhere,  caH  on  Jack 
Frost,  world's  largest  supplier  of  tem- 
porary lighting  facilities. 

Our  complete  equipment  and  expert 
skills  in  lighting  have  been  used  for 
yeors  on  some  of  the  country's  top 
shows,  movie  sets  and  TV  productions. 


Rental   Equipment  at  low  cost.  Service 

includes  installation  and  removal  all  at 
the  one  low  cost. 
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Camera  Equipment  Company 
to  Distribute  Maurer  Cameras 

♦  Appointment  as  exclusive  distrib- 
utor in  the  I'nited  States  for  all 
Maurer  Cameras  and  recor(tin<; 
equipment  has  heen  announced  by 
Camera  Kquipment  Company.  New 
York. 

The  firm"s  di^liiliulion  lijiht  iii- 
iludes  the  Maurer  Professional 
16mm  Camera,  which  has  all  con- 
trols and  indicators  directly  at  hand 
from  shooting  position,  so  that  the 
cameraman  need  never  change  posi- 
tion. The  company's  extensive  repair 
department  has  been  designated  as 
authorized  service  headquarters  for 
Maurer  equipment  and  accessories. 

Camera  Equipment  Company  has 
announced  a  new  110-volt  AC  syn- 
chronous motor  for  the  Cine  Kodak 
KlOO  Camera.  This  motor  drives 
the  camera  at  the  exact  speed  of  24 
frames  per  second.  No  special  tools 
are  required  to  attach  the  motor  to 
the  camera.  Also  available  is  the 
new  Saft  Voltabloc  Nickel-Cadmium 
battery,  which  is  hermetically  sealed 
and  described  as  practically  inde- 
structible. It  may  be  used  for  all 
Ivpes  of  motor-driven  cameras. 
»        «        « 

Stancil-Hoffman  Announces 
Detachable  Flange  Reels 

♦  Killing  the  need  for  a  quick 
loading  film  reel  for  magnetic  re- 
corders, motion  picture  projectors, 
laboratory  processing  and  editing 
e(|uii)ment.  Stancil-Hoffman  Corpo- 
lalion.  Hollywood.  California,  has 
announced  the  development  of  de- 
tachable flange  reels  for  16mm. 
17..imm  and  .3.5mm  sizes. 

The  1.200-foot  reel  has  a  remov- 
able  flange   which   allows   the   raw 
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stock  to  slip  over  the  reel  bub  and 
the  flange  then  is  set  in  place  b\  a 
half-turn  to  a  firm  locking  position. 
The  reel  is  made  of  aluminum  so 
that  magnetic  film  may  be  erased 
and  safely  handled. 

\^  hile  the  space  between  the 
flanges  is  the  same  for  16mm  and 
17.-5mm  film  widths,  the  reels  bear 
different  model  numbers  because  of 
the  mounting  hole  size.  A  through 
square  hole  is  used  in  the  DF16  and 
a  5  16  round  hole  is  used  in  I  lie 
DF17andDF35.  W' 


Recent  Equipment  Developments  for  Production  and  Projection 

Radiant    Cinemaster    Screen 
r^~  for   Wide-Screen    Shows 

♦  Dt^igni'il  for  llic  iic-u  dimensions 
in  wide-screen  photography  is  the 
Cinemaster  2'  ■;  to  1  pcjrtable  tripod 
projection  screen,  just  introduced 
by  Radiant  Manufacturing  Corp.  of 
Chicago.  The  new  screen  measures 
40  by  100  inches  and  provides  a 
jiicture  area  2^  times  as  wide  as 
it  is  high. 

The  Cinemaster  2'  2  to  1  i*  ^ 
"one-man"  operation.  It  can  be  set 
up  in  a  few  minutes.  The  Cine- 
master's  fine  grain  Hy-Flect  glass- 
beaded  fabric  is  kept  taut  and  free 
from  wrinkles  by  a  combination  of 
a  special  roller  lock  and  a  functional 
tensioning  lever.  It  rolls  easily  into 
its  metal  case.  It  is  delivered  with 
a  convenient  carrying  handle. 

Kodak  Offers  Lens  Converter 
for  16mm  Kodascope  Projector 

♦  A  lens  converter  for  16nnn  Koda- 
scope Projectors  which  incorporates 
lenses  of  two  focal  lengths  in  one 
accessory  has  been  introduced  by 
Eastman  Kodak  Company.  The  new 
snap-on  Cine-Kodak  Bifocal  Con- 
verter is  designed  for  use  with  the 
Kodak  Royal.  Pageant  and  Anahsl 
Projectors  with  the  standard  2-inch, 
f   1.6  Ektanon  Lens. 

Focal  length  of  the  converter  is 
changed  by  reversing  its  position. 
It  can  alter  the  focal  length  of  the 
standard  2-inch  lens  to  2^  1;  inches, 
or,  turned  around,  to  I'g  inches. 
This  enables  a  projectionist  to  over- 
come limitations  on  the  size  of  the 
screen  image  or  on  the  placement 
of  the  projector  ivhich  may  be  en- 
countered due  to  the  size  or  arrange- 
ment of  rooms. 

For  example:  with  a  projection 
distance  of  25  feet,  the  standard  2- 
inch  lens  will  fill  a  screen  approxi- 
mately 5  feet  wide;  using  the  con- 
verter, the  image  may  be  reduced 
to  4  feet  or  increased  to  6  feet,  de- 
pending on  the  size  of  available 
screen,  without  moving  the  projector. 

Stancil-Hoffman  Names  S.  O.  S. 

♦  .~^taniil-HolInKin  Corp.  has  ap- 
pointed S.O.S.  (Cinema  Supply  Corp. 
as  distributor  for  its  line  of  syn- 
chronous magnetic  recorders. 

Many  recent  advances  in  mag- 
netic recorders  have  been  con- 
ceived through  research  and  devel- 
opment by  Stancil-Hoffman.  The 
company's  Model  S6D  v\bich  incor- 
porates transistor  printed  circuit 
anqdifiers  makes  U])  a  com[)ai-|  and 
portable  unit  much  lighter  in  weight 
than  other  similar  recorders  on  the 
market  todav.  H' 


Viewlex  "Powermatic"   Projector 

Viewlex  "Powermatic"  Slide 
Projector  Frees  the  Operator 

♦  Viewlex.  Inc.  has  introduced  a 
new.  completely  automatic  "Power- 
matic" projector.  Designed  for  use 
with  2x2  and  Bantam  slides,  the 
projector  allows  the  operator  to 
devote  all  his  attention  to  the  sub- 
ject while  automatic  control  takes 
care  of  the  rest. 

Powermatic  has  several  exclusive 
features.  Built-in  room  light  con- 
trol turns  room  light  off  when  the 
projector  is  turned  on.  Remote  con- 
trol permits  changing  slides  from 
across  the  room.  .\n  automatic 
timer  can  be  set  to  operate  at  any 
interval  up  to  60  seconds,  while  a 
timer  override  button  selects  new' 
slides  at  will.  A  timer  hold  button 
permits  prolonged  viewing  of  any 
slide.  A  slight  touch  at  any  point  on 
the  sensitive  touch-bar  control 
changes  slides  smoothly  and  quietly. 
Directional  control  operates  for- 
ward, reverse  and  repeat. 

Shutter  Eliminates  Slide  Flash 

In  addition  to  the  many  auto- 
matic features,  the  projector  pro- 
vides .500-watt  illumination  and  a 
"magic  shutter '  gate  to  prevent 
eye-strain  by  automatically  chang- 
ing slides  without  visible  move- 
ment or  white  flash  on  the  screen. 

The  Powermatic  is  "'packaged' 
in  two-tone  brown  and  tan,  with 
slip-on  aircraft  luggage  type  case 
and  tuckaway  cord  compartment. 

Other  features  include  a  visual 
slide  selector  window,  interchange- 
able focal  length  lenses,  knee  action 
tilt  control,  five  inch  f.3.5  Luxtar 
lens,  and  die  cast  aluminum  body. 

Price   Details  and   Accessories 

\  iewlex  has  |)riced  the  Power- 
matic at  S119..50  including  the  case 
and  six  slide  trays.  Remote  control 
cord  is  S4.95.  Automatic  timer  is 
.§24.50.  F2.8  lens  is  -SO.OO  extra. 
The  Powermatic  is  backed  by  the 
\  iewlex  lifetime  guarantee.  Further 
information  can  be  obtained  from 
\  iewlex.  Inc..  35-01  Queens  Blvd.. 
Long  Island  City.  N.Y.  S' 


Here'!    New   500-Watt   "Specialist" 

B&H    SOO-Watt    Specialist 
Projects  Filmstrips,  Slides 

■¥■  The  Specialist,  a  new  500-w'al 
projector  for  single  and  double 
frame  filmstrips  and  2x2  slides  ha 
been  announced  by  Bell  &  Howe 
Company,  Chicago. 

Designed  for  industrial,  churc 
and  school  use,  the  Specialist  fe£ 
tures  a  bright,  uniform  picture  an 
extremely  low  film  plane  temper! 
tures  Avhen  operated  out  of  the  cast 
the  manufacturer  states.  \STien  th 
unit  is  used  in  the  air-flow  case, 
"wind  tunnel  cooling"  system  n, 
duces  the  temperature  another  nin 
degrees.  In  wind  tunnel  cooling,  th 
case  provides  a  two-inch  high  ai 
chamber  through  which  a  higl 
speed  5-inch  fan  scoops  air  into  th 
cooling   chamber   of   the   projectoi 

The  lamp  is  cooled  by  air  force 
into  narrowing  Venturi  cbaime 
which  supply  faster  flow  and  rapi 
cooling.  Air  chambers  around  th 
lamp  keep  heat  from  the  outer  hou: 
ing.  This  added  coolness  protect 
slides  and  film  against  color  fadin; 
warping  and  drying. 

Simple  sliding  plates  make  th 
change  from  single  to  double  fram 
filmstrips  at  the  flick  of  a  finge 
Filmstrips  may  be  projected  vert 
cally  or  horizontally.  Even  splice 
or  bent  strips  will  be  accepted.  Th 
Specialist  comes  equipped  with 
manual  2x2  slide  changer  but 
may  also  be  used  with  the  Selectro 
Semimatic  changer. 

The  Specialist  lens  is  a  fast,  full 
corrected  5-inch  f/3.5  in  a  met: 
barrel.  Four,  six  and  seven  and 
half-inch  lenses  are  available.  Ma. 
of  die-cast  aluminum,  the  projet^t' 
weighs  only  9  pounds,  without  cas' 
It  may  be  mounted  in  a  DuKar 
Record  Master  case  for  sound  slid' 
film  or  sound  slide  presentation.      ', 

"Twin-Track    Magna    Stripe" 
Tape  Announced  by   Reeves 

♦  "Th  in- Track  Magna  Stripe, 
new  film  product  for  profession 
motion  picture  recording  use  wliii 
will  enable  producers  to  use  01 
magnetic  film  for  original  recordii 
anil  for  editing,  has  been  annoum  ■ 
b\  the  manufacturer.  Reeves  Souif 
I  raft  Corp..  New  York  City. 

The  new  film  product  has  a  (If. 
edge  for  marking  or  coding,  ami 
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'I clear  center  enabling  the  editor  to 
jsee  through  to  the  picture.  A  col- 
ored balancing  stripe  on  one  edge 
of  the  film  provides  for  easy  identi- 
fication of  A  or  B  track  even  while 
!the  equipment  is  operating. 

Tuin-Track  Magna  Stripe  has  a 
-ri  iiiidarv  use  as  leader  stock  when 
i;  Incomes  obsolete.  .AiS  leader,  it  can 
(h  run  through  either  way,  since 
I'Mth  magnetic  tracks  are  opaque 
jihl  nhut  out  the  optical  svstpm.     ^ 

Moveable  Automatic  Processing 
Eqpt.  Shown  by   Norden-Ketay 

♦  \  new  transportable,  automatic 
tilni  processor  is  now  being  mar- 
ikeled  by  the  Norden-Ketay  Corpo- 
ration. 99  Park  Avenue.  New  York. 
The  Type  T246  Mk  3  processor 
I-    designed    to    process    400    feet 


cleaning  and  periodic  maintenance. 
Other  specifications:  .54  inches 
long.  22  inches  wide  and  .SI  inches 
high:  weight — 100  pounds:  rate  of 
processing — 1]2,  3  and  6  feet  per 
minute;  temperature-controlled  so- 
lutions and  dryer:  daylight  opera- 
tion. \^ 

Combines  Projector  Stand 
and  Cart  for  A-V  Equipment 

♦  A  unique  new  combination  Aiidin 
\  isual  cart  and  stand  called  the 
""Bobcart"  is  announced  by  the  Bob 
Durr  Company.  Box  .306-5.  Smith 
Bend  19.  Indiana. 

Equipment  is  safely  carried  in  the 
bottom  of  the  cart  to  destination. 
I  pon  arrival,  the  shelf  is  raised  to 
position  thus  providing  a  firm  work- 
ing area.  Large  12"  ball  bearing 
wheels  permit  the  cart  to  be  easily 
taken  up  and  down  stairs.  All  steel 
construction     has     withstood     .500 

|:iound  test  loads.  Price  S59.95. 

#        «        « 

"Fountain  Pen"  Oiler  for  Photo 
Products  is  Now  Available 

♦  A  new  "fountain  pen  style  oiler 
for  cameras,  projectors  and  other 
photographic  products  is  now  avail- 
able from  The  Camera  Mart.  1845 
Broadway.  New  York. 

Called  the  Lubristyl  Stesco  Pre- 
cision oiler,  the  device  emits  a  con- 


lin^lhs  of  fihii  in  16mni.  35nun  and 

75imn   sizes.   Adjustments   are   said 

'"   lie   simple   and   the   machine  al- 

'(»-  easy    loading   procedures,   fine 

"iilrnl    of    processing    and    rapid 

It  is  equipped  with  wheels  and 
uiiiilles  and  is  designed  to  be 
iiii\id  readily  from  one  location  to 
iri'illier.  At  the  same  time,  attention 
1.1-  been  given  to  the  provision  of 
\i-\   access  to  those  areas  requiring 


=5^^ 


trollable  flow  of  oil  through  a  needle 
point.  An  unusual  feature  is  its 
ability  to  create  suction  to  draw  up 
excess  oil. 

The  lightweight  Lubristyl,  made 
of  plastic  and  metal,  is  easy  to  fill 
and  to  clean.  It  sells  for  -51.69,  or. 
in  quantities  of  six.  at  -81.39. 


HEAVY    DUTY 

SHIPPING  CASES 

FOR  ROUND  FILM  CANS 


SENStM 


The  Nation 's  Exclusive 
Source  of  tliei^acatci) 
film  Shipping  Case^. 


•  No  corners  moan  no  weak  points. 

•  Made  of  hard  vulcanized  fibre. 

•  Heavily    varnished  outside  and 
inside  to  make  them  even  more 


waterproof. 

•  Durable  handles  and  web  straps 
on  all  sizes. 

•  New  fiat  type  buckles  for  easy 
stacking. 


WM.   SCHUESSLER  •  Dept.  B 

361     WEST    SUPERIOR    STREET   •    CHICAGO    10    ■   ILLINOIS 
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COMPLETE  MOTION    PICTURE   EQUIPMENT 

RENTALS 

FROM    ONE   SOURCE 


CAMERAS 

MITCHELL 

16mm 

35mm  Standard 

35mm  Hi. Speed 

35mm    IsIC    •    35mm   BNC 

BELL&  HOWELL 

Standard    •    Eyemo    •    Filmo 

ARRIFLEX 

I6mm    •    35mm 

WALL 

35mm  single  system 

ECLAIR  CAMERETTE 

35mm    •    16/35mm 
Combination 

AURICONS 

all  modeli  single  system 
Cine  Kodak  Special 
Mourer    •    Bolex 
Blimps    •    Tripods 


LIGHTING 

Mole  Richardson 

Bordwell  McAlister 

Colortran 

Century 

Cable 

Spider  Boxes 

Bull  Switches 

Strong  ARC-Trouper 

10  Amps  UOV  AC  5000W- 

2000W-750W 

CECO  Cone  Litei 

(shadowless  lite) 

Gator  Clip  lites 

Born  Doors 

Difiusers 

Dimmers 

Reflectors 

WE   SHIP  VIA  AIR. 
RAIL  OR  TRUCK 


EDITING 

Moviolas   *    Rewinders 
Tables   *   Splicers 
Viewers  (CECO) 

GRIP  EQUIPMENT 

Parallels    •    ladders 

2  Steps   •   Apple  Bo«es 

Scrims    •    Flags 

Gobo  Stands 

Complete  grip  equipment 

SOUND  EQUIPMENT 

Magnosync-mognelic  film 

Reeves  Magicorder 

Mole  Richardson  Booms  and 

Perambulotors 

Portable  Mike  Booms 

Portable  Power  Supplies  to 
operate  comero  and  recorder 


DOLLIES 

Fearless  Panoram 
Cinemobile  (CRAB) 
Plolform    •    Weirern 
3  Wheel  Portable 


FMANH     C.    ZUCKER 

(Jflni6Rfl  €(^uipm€nT  (o. 


OVER  8,500  BUYERS  NOW  READ  BUSINESS  SCREEN 


iS^l     FREE ! 
^-1^/ First  Aid  Film 


Including  the  new  back.pressure,  arm- 
lift  method  of  artificial  respiration 

This  up-to-date  film  contains  all 
of  the  important  information  on 
basic  principles  of  First  Aid,  and 
also  demonstrates  new  artificial 
respiration  method  approved  hy 
the  American  Red  Cross. 

The  only  cost  for  this  34-min- 
ute  16-mm.  sound  film  is  return 
postage. 
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Education  Department  ^ 

Johnson  &  Johnson,  New  Brunswick,  N.  J. 

Please  send  me  information  on  the  film  "Help  Wanted." 

Name 

Address. ^__ _^ 

"^''y ^Zone State 


Mi^on — T 
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A  Documentary  Film  Sponsored  By 

The  United  States  Department  of  Interior 

Bureau  of  Mines 

and 

The  Richfield  Oil  Corporation 

^?(tfY^eJi  and  ^f'iecM 

"Eeuuti\Hl  In  content .  .  .  magniftcent  in 
conception  .  .  .  brilliant  in  execution." 
Robert  E.  Smylie,  Governor  of  Idaho 

"Outstanding  among  Richfield's  documentary  films." 

W.  G.  King,  Jr.,  Vice  President  &  General  Sales  Manager 

The  Richfield  Oil  Corporation 

Thank  you.  gentlemen! 

BARNEY    PETTY 

10044  Burnet  Avenue  •  San  Fernando,  California 

FlLMSCRIPTS  FOR  SPONSORS  AND  PRODUCERS  OF  DOCUMENTARY, 
INSTITUTIONAL    AND    PUBLIC    RELATIONS    MOTION     PICTURES. 
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Regular  Service  will  Insure 

Dependable  Operation  of  your 

Audio  -  Visual  Equipment! 


M  E  MB ( B 


Preventive  maintenance  will  locate  troubles  in  your  audio-visual 
equipment  bejine  they  occur-to  insure  that  your  equipment  will 
operate  dependably  every  time.  Your  NAVA  dealer  offers  spe- 
cialized A-V  repair  ser\-ice,  including 

•  Factory-trained  technicians  with  years  of  experi- 
ence in  repairing  A-V  equipment 

•  Electronic  testing  equipment,  special  test  films  and 
tapes,  special  mechanical  equipment 

•  Factory   replacement   parts   kept    in   stock  locally, 
immediately  available  when  you  need  them. 

Remember  .  .  .  it's  important  to  htiij  your  A-V  equipment  from 
the  dealer  who  will  repair  it  for  you-your  NAVA  Audio-Visual 
Dealer.  His  other  services  include  consultation  and  advice  on 
roper  utilization  of  audio-visuals;  rentals  of  equipment  and 
..1ms.  and  custom  projection  and  recording  service.  F^or  a  list  of 
NAVA  dealers,  coded  to  show  t)ie  services  offered  by  each  one, 
write 

NATIONAL  AUDIO-VISUAL  ASSOCIATION,  Int. 

2540  Eastwood  Avenue     ■     Evonston,  Illinois 
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(CONTIIMUKD  FROM  PACE  71  I 
the  other  with  a  German-built  Arri- 
flex  16,  e(]ui|i|)ed  with  a  Zoomar 
lens.  The  first  of  these  is  an  estab- 
lishing .shot  at  the  beginning  of  the 
film;  the  second  comes  at  the  end 
with  narration  designed  to  give  the 
picture  cohesion  and  rounded-out 
conipletcncss. 

Filming  of  the  annual  log  drive 
down  the  Clearwater  River  was 
made  possible  by  the  cooperation  of 
Potlateh  Forests.  Inc.,  of  Lewiston. 
and  many  individual  loggers  and 
rivermen.  The  weather  and  the  logs 
were  not  cooperative.  It  took  four 
days  of  grueling  work  and  more 
than  a  thousand  feet  of  film  to  re- 
cord this  event.  However,  the  final 
resuh  justified  the  effort,  as  this 
episode  contributes  thrilling  mo- 
ments to  the  picture. 

They  Had  to  Stage  the  Fire 
Lumber  is  an  important  product 
in  Idaho,  and  the  producers  wanted 
an  exciting  forest  fire  sequence  to 
demonstrate  the  efficiency  of  North 
Idaho's  Clearwater  Timber  Protec- 
tive Association.  Paradoxically,  that 
organization  is  so  expert  in  fire  con- 
trol, that  all  efforts  to  film  it  in 
action  failed.  Although  two  camera- 
men were  ready  to  fly  to  the  scene 
of  a  blaze  on  a  moment's  notice,  by 
the  time  news  was  flashed  to  them 
the  fire  was  either  under  control  or 
extinguished. 

This  problem  was  handled  the 
only  way  it  could  be.  After  some 
pleading.  Chief  Fire  Warden  Bert 
Curtis  agreed  to  stage  a  forest  fire 
especially  for  the  movie.  The  foot- 
age obtained  of  modern  equipment 
rushing  in  to  smother  the  blaze  is 
an  entertainment  high  spot  in  the 
film. 

Camera  Bolted  to  Ski  Runner 
The  winter  sports  sequence, 
filmed  at  Sun  Valley,  proves  once 
again  that  imagination  is  a  camera- 
man's best  friend.  To  achieve  maxi- 
mum realism,  and  to  give  the  epi- 
sode novelty.  Hollywood  cameraman 
bolted  a  Bell  &  Howell  camera  to 
one  of  the  skis  worn  by  Sun  Valley 
pro  Vi  es  Tucker.  Tucker  then  chased 
four  top-flight  skiiers  down  the 
famed  playground's  steepest  slopes 
with  his  ski-mounted  camera  record- 
ing the  action.  Trigo  himself,  shoot- 
ing from  the  rear  of  a  speeding 
ski-patrol  toboggan,  later  filmed  the 
foursome  as  it  sped  dcnin  the  slii|)es 
above  him. 

CarefuUy  cdilcd  and  supported  b) 
exhilarating  background  music, 
these  fast-moving  scenes  give  the 
viewer  an  illusion  of  participation 
in  the  exciting  downhill  run. 

Iilnlio  recjuired  1(18  days  of  shoot- 


Above;  carefully  worked-out  time-lapse  pho- 
tography had  to  be  employed  to  catch  "thi 
sunshine  coming  down  the  mountain"  which  il 
what  "Idaho"  means  in  the  Shoshone  Indian 
language  as   shown   in   the  film. 

ing.  spread  over  a  full  year.  Norman 
Wright  camera  crews  traveled  more 
than  12.000  miles,  criss-crossing  the 
Gem  State  from  border  to  bordei 
on  all  sides.  The  two  resident  pho- 
tographers traveled  additional  thou- 
sands of  miles  by  car,  plane,  saddle 
horse,  and  on  foot  to  make  theii 
contributions  to  the  film. 

Editing  Handled  by  Hal  Geer 

The  raw  footage  was  edited  by 
Hal  Geer.  formerly  of  Walt  Disney 
and  \^'arner  Brothers  Studios.  Geer's 
craftsmanship  contributed  greatly  tc 
the  high  quality  of  the  film.  givin§ 
it  a  smooth  pace  and  enrich 
throughout  with  realistic  sound  ef- 
fects. 

After  evalualicm  of  several  re 
corded  voices,  Michael  Rye  wa 
selected  as  narratur  for  the  film 
Rye's  voice  is  currently  heard  ovei 
several  national  TV  and  radio  hook 
ups. 

Supervised  by  Allen  Sherman 

Preparation  of  the  music  tracV 
was  supervised  by  Irving  Friedman 
long  associated  with  the  music  de 
jjartment  of  Metro-Goldwyn-Mayei 
and  Eagle-Lion  Studios.  The  motior 
picture  was  recorded  and  dubbet 
bv  Glen  Glenn. 

Supervision  of  the  entire  film  foi 
the  U.S.  Bureau  of  Mines  was 
handled  by  .Allan  Sherman.  Assist 
ant  to  the  Director.  «ho  is  in  chargi 
of  all  the  Bureau's  film  work. 

Idaho  and  lis  Natural  Resource. 
receittlv  had  its  premiere  in  Boise 
Idahi).  and  was  released  nationall; 

ihc  first  »cek  in  September.  B 

*         *        # 

Where  to  Get  This  Picture 

*  A  ptiiil  "f  hlahd  and  lis  .\alura 
Kesources  may  be  obtained  fa 
group  shiiwing  from  the  U.S.  Bureai 
of  Mines'  Graphic  Services  Sectioa 
4800  Forbes  St..  Pittsburgh  13,  Pa, 
or  write  direct  to  the  Richfield  Oi 
Company.  5.S5  So.  Flower,  Los  An 
Keles  17.  1 
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HARVESTER  USES  NEW  TECHNIQUE: 

(continued  from  pace  sixty-three  I 
film  being  shown.  Entitled  Tractors  from  Britain. 
the  International  Har\ester  sponsored  motion 
picture  was.  in  fact,  a  presentation  of  the  "Little 
Giant." 

In  a  product  presentation  format  which  fea- 
tured various  tractor  models  rumbling  and  roar- 
ing through  swinging  tractor-shop  doors,  the 
fihn  progressed  with  ever-increasing  tractor 
noise,  a  sound  doubtless  dear  to  the  ears  of 
tractor  dealers.  Finally,  as  befits  a  film  featuring 
the  B-2.5(),  an  image  of  the  '"Little  Giant"  drove 
through  the  film's  tractor  shop  doors,  colorful 
and  loud. 

As  the  tractor  motors  roar  increased,  the 
dealers  must  have  fancied  this  was  the  clearest 
sound  track  ever  heard.  Realism  went  the  dis- 
tance to  reality  when,  amid  a  fanfare  which 
joined  the  tractors  din.  a  real  metal,  rubber-tired 
and  petrol  burning  "Little  Giant"  burst  through 
the  B-250  image  on  the  screen.  Dealers  cheered 
approval  as  the  tractor  w  as  driven  to  a  turn-table, 
center  stage,  where,  as  curtains  closed  away  the 
tattered  paper  screen,  it  remained  to  bask  in  a 
stars  spotlight. 

Though  the  screen  budget  might  suffer  a  defi- 
nite increase,  this  type  of  climax  must  represent 
the  absolute  in  immediacy,  presence  and.  as  they 
say  in  show   biz — sock.  jj 

Aetna  Casualty  Shows  Use  of  Drivotrainer 
in   16mm  Picture  for  School  Distribution 

*  \  riru  (Iniunionturx  film  describing  a  uniipie 
classroom  driver  training  device  now  being  used 
in  a  number  of  high  schools  throughout  the 
country  has  been  released  by  the  public  education 
department   of  AiUia   Casualty    and   Surety   Co. 

Entitled  Teach  Them  Noic,  thel3-minule  movie 
explains  how  the  new  device,  called  the  yitna 
Drivotrainer,  meets  the  dual  problems  of  high 
costs  and  teacher  shortages  which  have  retarded 
the  spread  of  driver  education  courses  in  the 
nations  high  schools. 

In  the  film,  actual  classroom  scenes  show 
students  taking  driving  lessons  on  the  Drivo- 
trainer in  high  schools  at  New  York  City,  Okla- 
homa City.  Oak  Park,  111.,  and  at  Iowa  State 
Teachers  College.  In  the  trainer,  students  use 
small  model  cars  in  which  thev  learn  to  meet 
road  and  traffic  conditions  pictured  on  a  huge 
movie  screen  at  the  front  of  the  classroom. 

Teach  Them  i\'oic  also  reports  the  reactions  of 
instructors,  "teen-age  dri\ing  students  and  parents 
to  the  novel  behind-the-wheel  leaching  technique, 
and  summarizes  the  results  of  educational  re- 
search studies  which  ha\e  confirmed  the  effective- 
ness of  the  Dri\otrainer. 

The  movie  outlines  in  detail  the  findings  of  a 
year-long  study  conducted  by  the  Los  Angeles 
school  system  in  which  Drivotrainer  students 
showed  greater  progress  in  driving  attitudes  and 
were  on  a  par  in  other  phases  of  driver  training 
with  pupils  taught  by  conventional  methods. 

L'nusual  sequences  filmed  at  the  I  nited  Air- 
lines flight  training  center  in  Chicago  demon- 
strate how  the  Drivotrainer  parallels  the  Link 
trainer  and  other  flight  stimulators  used  success- 
fully for  many  years  in  pilot  training. 

7  each  Them  Noiv  is  available  for  show  ings  on 
a  free  loan  basis  and  may  be  obtained  from  the 
/Etnas  public  education  department  at  Hartford. 
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Canadian  Camera:  News  &  Previews 

Studio  Operations  and  Film  Production  Activity  North  of  the  Border 


Associated   Screen    News,    Ltd., 
Separates  Industrial   Pix,  TV 

■¥■  Ueci)}.Miizinf;  lluil  imlii^ti  iai  rim 
liiiii  pictures  and  tdevisiDii  ((iniiiifr 
rials  have  respective  reqiiireiiieiit^. 
Assoeialed  Screen  News  Limiti<l. 
Muiitreal.  Canada,  has  separated  its 
tx  prodiKtiiin  from  its  Motion  Pic- 
ture Production  department.  I  In- 
move  provides  for  an  increase  ol  Iv 
prodnclion. 

Of  the  new  arrangement.  Murras 
Uriskin.  executive  assistant  to  the 
president,  said.  "Both  I  industrial 
pictures,  tv  commercials  I  are  se])a- 
rate  entities  in  the  manner  in  which 
thev  must  be  treated  in  their  crea- 
tive and  technical  phases." 

Jack  Dunham  is  in  charge  of  tele- 
\ision  production:  Gordon  Sparling 
is  production  chief  of  industrial 
films.  Four  executive  promotions  are 
part  of  the  new  production  set  up: 
R.  (  Phil  I  Pitt-Taylor,  former  edi- 
tor, director  and  executive  producer, 
has  been  appointed  production  man- 
ager. He  will  co-ordinate  all  produc- 
tion departments.  Dave  Green,  an 
A.S.N.  editor  with  editorial  hack- 
ground  in  several  English  studios, 
has  been  named  chief  editor  in 
charge  of  the  Editing  Department. 

Ray  Cunnington,  previously  a 
script  writer,  has  been  appointed 
writer-director.  Jack  Hynes.  form- 
erly director  of  photography  at 
A.S.N.,  has  been  promoted  to  the 
company's  directorial  staff. 

A  new  editing  staff  addition  is 
Lester  Rendelstein.  graduate  of 
.Syracuse  University,  a  major  in  tele- 
vision, y' 

S.  W.  Caldwell  Purchases 
Batten  Studio  and  Equipment 

♦>.  W.  Caldwell  Limilcl.  of  lu- 
lonto.  a  leading  radio-tv  firm  has 
announced  purchase  of  the  tele- 
\ision  and  motion  picture  studio 
and    e(]uipment     of    Ratten     Films. 

Below:  Oxberry  animation  equip- 
ment is  operating  at  the  new  studio 
facilities   acquired   by   Caldwell,   Ltd. 


TV  star  Ed  Sullivan  was  a  recent 
visitor  to  Caldwell  facilities  where  he 
made   Lincoln -Mercury  commercials. 


Acciiiisition  of  the  new  studios 
nives  the  Caldwell  organization 
(onipleic  facilities  for  every  phase 
of  film  production,  comprising 
sriOO.dOO  worth  of  equipment  and 
plant.  Facilities  include  a  sound 
stage  1)0'  X  75'  x  25'  with  all  types 
ot  35nnn  and  16iimi  cameras 
available;  lighting  e(|uipnieni 
is  equal  to  SOO.OOO  watts. 

The  sound  department  has  both 
film  and  magnetic  recordeis,  in- 
cluding a  16  .H5mm  Western  Elec- 
tric svstem,  Ifi  ;i5mni  Stancil-Hoff- 
nian  magnetic  recorders  and 
Kinim  portable  Magnasync  mag- 
netic equipment.  .An  extensive 
animation  department,  staffed 
with  six  animation  artists  and 
operators,  has  a  large  SS'iemm 
Oxberry  animation  stand.  ^' 

Producer  and  Lab  Association 
Holds  Meeting  at  AAontreal 

♦  1  he  well-oigani/ed  Associ.ilion 
ol  .Motion  Picture  Producers  and 
Faboratories  of  Canada  held  a 
general  meeting  lor  its  mem- 
bership on  Septendier  15  at 
NfontreaPs  .Mount  Royal  Hotel. 
C.raeine  Eraser  ol  Crawley  Films. 
Ltd..  president  of  the  association, 
was  the  meeting  chairman. 

O.  11.  Coelln.  Jr.,  publisher  of 
RrsiM  ss  ScRKi  N.was  guest  speaker 
ai  the  luncheon  session.  His  in- 
lorinal  lemarks  traced  the  recent 
growth  of  L'.,S.  business  films.  Fie 
also  cited  some  of  the  common 
problems  of  the  two  (ountries  in 
judging  film  values  and  sponsor 
neecls.  The  recently  completed 
survcv  of  Canadi:in  business 
iiplMloM  on  hluis  was  kc\  topic.  ^ 


Showcase  Film  Productions 
Formed  in  Toronto,  by  ABC 

♦  Fstahlishment  of  a  new  motion 
picture  and  television  production 
company.  .Showcase  Film  Produc- 
tions, in  Toronto.  Canada,  has  been 
announced  by  Jack  Chisholm. 

It  is  planned  that  the  new  com- 
pany, a  division  of  Associated 
Broadcasting  Company  Limited,  will 
produce  industrial,  sales  training 
and  educational  motion  pictures  and 
slidefilms.  theatrical  trailers,  tele- 
vision program  features  and  i-om- 
mercials.  In  addition,  the  firm  » ill 
distribute  tv  fihns. 

Jack  Chisholm.  who  recently  re- 
signed from  Associated  Screen 
News,  Ltd..  Montreal,  founded  the 
new  organization,  bringing  to  the 
enterprise  more  than  30  years  ex- 
perience as  a  director  and  producer 
in  HolKwood  and  Canada. 

Showcase  Film  Productions  is  lo- 
cated at   1139  Bay  Street.  Toronto 

.1.  Canada.  & 

o        «        » 

Robert  Lawrence  Productions 
to  Use  Meridian  Studio  Facilities 

♦  Robert  Law  rence  Productions 
(Canada  I  Ltd.  and  Meridian  Films 
Ltd.  have  completed  arrangements 
whereby  both  motion  picture  com- 
panies w  ill  operate  from  Meridian  s 
new  sound  motion  picture  studio  on 
Woodbine  Avenue  in  Toronto.  The 
respective  operations  of  the  two 
companies  will  not  conflict:  Merid- 
ian Films,  headed  by  Ralph  Foster 
and  Julian  Roffman.  is  engaged  in 
the  production  of  industrial  and 
theatrical  motion  pictures,  while 
Robert  Lawrence  Productions  will 
continue  to  specialize  in  television 
conuiiercials. 

The  new  studio  is  located  at  12(12 
\\  oodbine  Avenue  on  Toronto's  east 
side,  and  is  12.5  feet  by  .55  feet  by 
25  feet.  The  studio  which  is  now 
Canada's  largest,  started  production 
August   14th. 

Robert  Lawrence  Productions  is 
the  first  United  States  television  film 
companv  to  establish  a  Canadian 
chartered  subsidiary  and  now  is  the 
first  to  have  studio  facilities  on  a 
continuing  basis  in  Toronto  and  in 
-New  \  ork. 

John  Ross,  vice  president  of  Rob- 
ert Lawrence  Productions  I  Canada  I 
will  be  in  charge  of  Toronto  studio 
operations. 

Gran  tr  a  v-Law  rence  .\nimation. 
Inc..  the  HolKwood  animation  afldi- 
ale    of     Rc.lierl     Lawrence    Produc- 


Moxwell  Cummings  (left),  presider 
of  Associated  Screen  News,  Ltd.,  prej 
sents  a  30-minute  film  documentary  ol 
the  Governor  General's  recent  Arcli. 
tour  to  his  excellency,  the  Rt.  Hon 
Vincent  Massey. 


tions.  gives  the  company  a  three 
pronged  operation  serving  clients  ii 

Canada  and  the  United  States.     Q 

*        *        « 

"Walk  in  Health"  Advises 
Shoe   Information   Bureau  Pix 

♦  Feet  hurt?  If  there's  somethinf 
wrong  with  your  feet,  you  can  ex 
]iect  that  vou'll  have  somethin) 
w  rong  elsew  here.  A  new  motion  pre 
ture.  W'alfi  in  Health,  sponsored  b; 
the  Shoe  Information  Bureau  o 
Canada,  says  that  dozens  of  ailment 
are  directlv  connected  with  fault^ 
feet — disorders  of  circulation,  res 
piration.  posture,  disposition. 

With  12  minutes  of  color  action 
K  alk  in  Health  asks  viewers  to  hav 
some  consideration  for  their  feel 
Human  feet  have  52  bones,  one' 
quarter  of  all  the  bones  in  the  body, 
Yet  these  sensitive,  complicatei 
structures  are  most  neglected. 

Produced  by  Crawley  Film 
Limited.  Ottawa.  Ontario,  the  filn 
shows  that  much  foot  trouble  result 
from  poorly  fitting  shoes  and  socks 
the  wrong  kind  of  shoes,  or  shoe 
that  are  worn  too  long  and  go  ou 
of  shape.  Children,  especially,  ar 
endangered  by  ill-fitting  shoes.  .' 
housewife  who  walks  3(>.(X)0  steps  i 
day  is  ruining  her  feet  when  sh" 
wears  old  shoes  instead  of  sturd 
footwear  which  give  good  support 
W  alk  in  Health  is  aimed  at  th 
general,  hobbling  public,  primaril 

for  Canadian  showings.  1 

»        «        • 

Canadian  Production  Figures  U|l 

♦  Figuics  rclcastcl  l)\  the  Dd 
minion  Bureau  of  .Statistics 
Ottawa,  show  that  Canadian  filn! 
production  was  tq)  It).)'?  in  1955 
laboraiorv  work  increased  b' 
2  1.81";    ill  the  s:uiic  vear.  V 
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Available: 

WRITER -DIRECTOR 

•  Diversified  credits 

•  Effective  producible  scripts 

•  Creative  budget-wise  direction 

•  All-around  production  experience 

Write  BOX  BS-6-1,   BUSINESS  SCREEN 
489  Fifth  Ave.,  New  York  17 


A  SUPERB  COLLECTION  OF 
MOOD  AND  BRIDGE  MUSIC 

For  DetaUs  Write: 

ALDID-MASTEH  Corp. 

17  East  45th  St.  •  New  York  17,  N.  Y. 


Worldwide  Growth  of   16mm  ] 

16mm   Theatres   Outnumber   35mm 
as  Overseas  Facilities  Increase 

"K  III  a  good  many  parts  of  the  world.  16nini 
motion  picture  theatres  now  outnumber  3.5mm 
facilities.  In  certain  outpost  regions.  16mm  en- 
joys a  monopoly.  Though  3.5mm  theatres  thus 
far  remain  the  "'big  thing"  for  entertainment 
showings,  the  portability  of  16nim  projectors, 
screens  and  filming  equipment  and  the  avail- 
ability of  low  cost  16mm  subjects  are  winning 
for  the  16mni  medium  a  substantial  portion  of 
the  worlds  cinema  audience. 

During  19.5.5-56.  Blsiness  Screen  has  carried 
detailed  reports  on  professional  16mm  film  pro- 
duction around  the  Avorld  and  on  the  use  of 
16nmi  films  in  the  European  Productivity  drive. 
A  part  with  this  panorama  of  production  is  data 
on  world  16mm  viewing  facilities  carried  in 
"Film  and  Cinema  Statistics,"  a  recent  UNESCO 
report. 

Hungary  Now  Has  1,974  16rrim  Theatres 

Hungary,  the  report  discloses,  has  1.974  com- 
mercial 16nun  theatres,  outnumbering  by  four 
to  one.  the  country  s  35mm  theatres.  Bulgaria  has 
523  16mm  theatres.  407  35mm  theatres.  Alaska 
has  70  16mm  theatres.  22  for  35mm.  French 
Equatorial  .Africa  numbers  21  theatres  for  16mm, 
nine  for  35mm.  Guam  boasts  nine  16mm  theatres, 
seven  35mni. 

If  you  go  to  Liberia's  three  theatres,  or  visit 
the  nine  in  Laos,  patronize  the  two  on  the  Gil- 
bert and  Ellice  Islands,  or  buy  a  ticket  to  the 
theatre  in  the  Seychelles  or  on  Norfolk  Island, 
youre  going  to  be  watching  a  16mm  presenta- 
tion. 

Greenland  has  no  ""commercial"  theatres  but 
shows  16mm  films  in  16  non-theatrical  buildings. 
Four  of  New  Caledonia's  six  theatres  are  16mm; 
three  of  Papua's  four  theatres  are  16mm. 

Sixteen  millimeter  fans  by  no  means  take  a 
back  seat  in  countries  where  35mm  theatres  are 
more  numerous.  For  example:  Belgium  has  750 
16mm  theatrical  outlets  supplementing  1.4-44 
35mni  theatres.  Egypt,  with  354  35mm  theatres, 
provides  99  theatres  for  16mm.  Algeria  has  280 
35nnn  theatres  and  90  for  16mm.  Fiji's  20  35mm 
theatres  leave  room  for  17  which  show"  16mm. 
Guadeloupe  has  11  35mm  theatres  and  five  16mm. 

Mobile  16mm  Units  Increase  Totals 
While  this  data  is  a  wide  geographical  samp- 
ling it  does  not  permit  an  estimate  of  the  world's 
total  of  16mm  outlets.  A  number  of  countries 
have  not  been  heard  from;  a  number  of  addi- 
tional statistics  indicate  much  greater  16mm 
coverage  but  are  too  general  to  warrant  a  tally. 
Such  a  tally  would  have  to  include  the  16mm 
portion  of  Russia  s  39,961  theatres:  the  number 
of  16mm  mobile  units  in  the  L'.S.S.R.,  Europe 
and  the  Orient;  the  actual  number  of  16mm  out- 
lets in  the  United  States.  South  America,  the 
L'nited  Kingdom.  How  such  statistics  would  swell 
the  16mm  outlet  total  may  be  appreciated  from 
such  reports  as  2.439  mobile  units  in  China. 
1.638  in  Poland.  600  in  India.  341  in  the  German 
Republic;  519  16mm  projectors  are  reported  in 
mobile  theatre  action  in  Canada.  55' 

7j  *  * 

Editor's  Note:    further  statistical  evidence  on 
16mm  outlets  will  be  presented  in  future  issues. 


SPECIALIZED   LABORATORY   SERVICES 

35mm  Blow-up,  Color  and 
B&W  Negatives  and 

Theatre  Release  Prints 
from  l6mm  originals 

Specialists  in 

shrunken  film  reproduction 

DISSOLVES,  WIPES,  MONTAGES, 

ZOOMS,  SUPERIMPOSURES, 
.\ND  OTHER  SPECIAL  EFFECTS 

35nim  Separation  Positives  and 
Eastman  Color  Internegatives 
made  on  our  unique,  exclusive 
precision  Triple-Head  printer. 

FILMEFFECTS 

OF       HOLLYWOOD 

115.T  North  Highland  Avenue 
Hollywood  38,  California 
HOUywood  9-5800 


Synchronous  Motor  Drive  for 

16mm  Projectors 

Especially  designed  to  drive  all  Bell  &  Howell,  Ampro 
and   Victor    16mm   pro/ecfors   at   synchronous   speed. 

The  synchronous  motor  drive  can  be  instantly  attoched 
ta  projector  ond  to  lean  off  at  any  time.  No  speciol 
technical  knowledge  required  for  installation  and 
mounting. 

The  synchronous  motor  drive  is  complete  with  base- 
plate. Cannon  plug  for  cable  and  power  switch,  and 
a  set  of  reduction  geors. 

W  rite  for  more  details  and  prices 

Also  available  on  special  order.  Synch.  Motor 
Drive    for    all     Simplex     3Smm     portable     projectors. 

ONE  YEAR  GUARANTEE!  Immediate  Delivery 
Available  at  leading  dealers,  or  direct. 

CINEKAD 

ENGINEERING   COMPANY 

763  Tenth  Ave.  New  York  19,  N.  Y. 

Plaza  7-3511 

DESIGNERS  AND  MANUFACTURERS  OF 
MOTION    PICTURE-TV    EQUIPMENT 

Send  for  free  folder  of  illosfrated  Motion  Picture  and 
Audio-Visual  equipment  manufactured  by  Cinekad 
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NATIONAL  DIRECTORY  OF  VISUAL  EDUCATION  DEALERS 


EASTERN  STATES 

•  CONNECTICUT   • 
Rockwell   Film   &  Projection 

Service.  182  High  St.,  Hartiord  5. 

•  MASSACHUSETTS  • 
Cinema,  Inc.,  234  Clarendon  St., 
Boston  16. 

•  NEW  JERSEY  • 

Sliclecraft   Co.,  142  Morris  Ave., 

Mountain  Lalces,  N.  J. 
Association  Films.  Inc.,  Broad  at 

Elm,  Ridgefield,  N.  J. 

•  NEW  YORK   • 

Association  Films,  Inc.,  347 
Madison,  New  York  17. 

Buchan  Pictures,  122  W.  Chip- 
pewa St.,  Buffalo. 

Comprehensive    Service    Corp., 

245  W.  55th  St.,  New  York  19. 

Crawford,  Immig  and  Landis, 
Inc.,  200  Fourth  Avenue,  New 
York  3,  New  York. 

The  Jam   Handy  Organization, 

1775  Broadway,  New  York  19. 

Ken  ICiUian  Co.  Sd.  &  Vis.  Pdts. 

17    New    York   Ave.,   Westbury, 
N.Y. 

S.  O.  S.  Cinema  Supply  Corp., 

602  W.  52nd  St.,  New  York  19. 

Training  Films,  Inc.,  150   West 

54th  St.,  New  York  19. 
Visual  Sciences,  599BS  Suffern. 

•  PENNSYLVANIA   • 
The  Jam  Handy  Organization, 

Gateway  Center,  Pittsburgh  22. 

J.  P.  Lilley  &  Son,  928  N.  3rd 

St.,  Harrisburg. 
Lippincott   Pictures,   Inc.,   4729 

Ludlow  St.,  Philadelphia  39. 

•  WEST  VIRGINIA   • 

B.  S.  Simpson,  818  Virginia  St.. 
W.,  Charleston  2,  PH  6-6731. 


SOUTHERN   STATES 

•  ALABAMA   • 

Lewis  M.  Stone,  Projector  Serv- 
ice. "Specialized  in  Service." 
1409  Ford  Ave.,  Tarrant  City  7, 
Ala. 

•  FLORIDA  • 
Norman  Lahoralories  &  Studio, 

Arlington  Suburb,  Jacksonville. 

•  GEORGLV   • 
Colonial    Films,    71    Walton    St., 

N.W.,  Alpine  5378,  AUanta. 
Stevens  Pictures,  Inc.,  101  Walton 
St.,  N.  W.,  Atlanta  3. 


•  LOUISIANA   • 
Stanley     Projection     Company, 

21iy2  Murray  St.,  Alexandria. 

Stevens  Pictures,  Inc.,  1307  Tu- 
lane  Ave.,  New  Orleans. 

Delta  Visual  Service,  Inc.,  815 

Povdras  St.,  New  Orleans  13. 
Phones:  CA  8945  -  RA  9143. 

•  MISSISSIPPI   • 
Herschel   Smith   Company,    119 

Roach  St.,  Jackson  110. 

•  TENNESSEE  • 
Southern    Visual    Films,    687 

Shrine  Bldg.,  Memphis. 

Tennessee  Visual  Education 
Service,  416  A.  Broad  St.,  Nash- 
ville. 

•  VIRGINIA  • 

Tidewater  Audio- Visual  Center, 

617  W.  35th  St.,  Norfolk  8,  Phone 
Ma  5-1371. 

MIDWESTERN   STATES 

•  ILLINOIS   • 

American   Film   Repstry,  24  E. 

Eighth  Street,  Chicago  5. 

Association  Films,  Inc.,  561  Hill- 
grove,  LaGrange,  Illinois. 

Atlas  Film  Corporation,  1111 
South  Boulevard,  Oak  Park. 

The  Jam  Handy  Organization, 

230  N.  Michigan  Ave.,  Chicago  1- 

Midwest  Visual  Equipment  Co.. 

3518  Devon  Ave.,  Chicago  45. 

Swank  I^Iotion  Pictures,  614  N. 

Skinker  Blvd.,  St.  Louis  5,  Mo. 

•  IOWA   • 

Pratt  Sound  Films.  Inc.,  720  3rd 

Ave.,  S.E.,  Cedar  Rapids,  Iowa. 

•  KANSAS-MISSOURI   • 

Erker   Bros.   Optical    Co.,   908 

Olive  St.,  St.  Louis  1. 

Swank  Motion  Pictures,  614  N. 
Skinker  Blvd.,  St.  Louis  5. 

•  MICHIGAN  • 
Engleman    Visual    Education 

Service,  4754-56  Woodward  Ave., 
Detroit  1. 

The  Jam  Handy  Organization, 

2821  E.  Grand  Blvd.,  Detroit  11. 

Capital  Film  Service,  224  Abbott 
Road,  East  Lansing,  Michigan. 

•  OHIO   • 

Ralph    V.    Haile    &    Associates, 

326  E.   Fourth,  Cincinnati  2. 


•  OHIO  • 

Academy    Film    Service    Inc., 

2110  Payne  Ave.,  Cleveland 
14. 

Fryan  Film  Service,  1810  E.  12th 
St.,  Cleveland  14. 

Sunray  Films,  Inc.,  2108  Payne 
Ave..  Cleveland  14. 

The  Jam  Handy  Organization, 

310  Talbott  Building,  Dayton  2. 

Twyman  Films  Inc.,  400  West 
First  Street,  Dayton. 

M.  H.  Martin  Company,  1118 
Lincoln  Way  E.,  Massillon. 

WESTERN   STATES 

•  CALIFORNIA  • 

LOS  ANGELES  AREA 

Donald  J.  Clausonthue  Co.,  1829 

N.  Craig  Ave.,  Altadena 

Coast  Visual  Education  Co.,  5620 
Hollywood  Blvd.,  Hollywood  28. 

Hollywood    Camera    Exchange, 

1600  N.  Cahuenga  Blvd.,  Holly- 
wood 28. 

The  Jam  Handy  Organization, 

1402  Ridgewood  Place,  Hol- 
lywood 28. 

Ralke  Company,  829  S.  Flower  St., 
Los  Angeles  17. 

S.O.S.    Cinema    Supply    Corp., 

6331  Hollywood  Blvd.,  Holly 'd  28. 

Spindler  &  Sauppe,  2201  Beverly 
Blvd.,  Los  Angeles  4. 

SAN  FRANCISCO  AREA 
Association  Films,  Inc.,  799  Stev- 
enson St.,  San  Francisco. 

Westcoast  Films,  350  Battery  St., 
San  Francisco  11. 

•  COLORADO   • 

Audio-Visual  Center,  28  E.  Ninth 

Ave.,  Denver  3. 

•  OKLAHOMA   • 

Cory  Motion  Picture  Equip- 
ment, 522  N  .Broadway,  Okla- 
homa City  2. 

•  OREGON  • 
Moore's  Motion  Picture  Service. 

33  N.  W.  9th  Ave.,  Portland 
9,  Oregon. 

•  TEXAS   • 

Association    Films,   Inc.,    1108 

Jackson  Street,  Dallas  2. 
George  H.  MilcheU  Co.,  712  .\ 

Haskell,  Dallas  1. 

•  UTAH   • 
Deseret  Book  Company,  44  E.  So. 

Temple  St.,  Salt  Lake  City  10. 


USE  THIS  plRECTORY,|TO  LOCATE  THE  BEST  IN  EQUIPMENT,  FILMS  AND  PROJECTION 


REFERENCE  SHEU 

New  and  Useful  Sources 
of  Films  and  A-V   Equipment 

Catalog  of  "Films  for  Labor" 
Issued  by  Merged  AFL-CiO 

-K  "Kilnis  for  Labor,"  a  71-pag- 
calalcifi.  describing  16nini  motioi 
pictures  available  from  the  Filn 
Division  of  the  merged  AFL-CI( 
has  been  issued  by  the  composit 
union  federation's  Department  o 
Kfiucalion. 

The  illustrated,  departmenlalizet 
catalog  reflects  organized  labor' 
concern  with  broad  social  and  ectiT 
noinic  problems  such  as  aulomaliun 
civil  rights,  farm  problems,  politica 
action  and  public  education,  as  «el 
as  traditional  union  functions.  Alsi 
included  are  entertainment  films  anc 
cartoons  shorts  available  from  lli' 
library. 

"Films  for  Labor"  lists  appmx 
mately  200  titles.  New  films  appeal 
ing  in  the  catalog  are:  In  justice  oi 
Trial,  a  AFL-CIO  production  statin; 
labor  s  case  against  "right-to-work 
laws;  Strik'e  in  Town,  a  Natioiui 
Film  Board  of  Canada  film  on  tli 
impact  of  a  strike  threat  on  a  com 
nnmity;  The  Search,  a  study  oj 
automation:  Assignment  Childrenl 
documenting  Danny  Kaye  in  his  roli 
of  goodwill  ambassador  to  the  chil 
dren  of  the  world  under  the  auspice 
of  UNICEF;  Susan  B.  .hilhony 
which  tells  of  her  fight  for  woman  ■ 
sufferage. 

The  catalog  contains  suggestion 
on  planning  film  showings  am 
purchasing  film  equipment.  It  de 
scribes  a  Film-A-Month  plan  am 
makes  recommendations  for  FaniiK 
Night  showings.  A  special  listing  u 
films  for  television  is  included. 

Film  rentals  range  from  S2.00  tc 
$4.00.  Single  copies  of  the  catalog 
are  available  without  charge  fron 
the  AFL-CIO  Department  of  Educa 
tion.  815  16th  St..  N.W..  Washing- 
ton 6.  D.C.  1 

Directory  of  Safety  Films 
Describes   Over   1,200  Subjects 

■¥■  One  of  the  National  Safety  Coun- 
cil's major  annual  contributions  tc 
the  cause  of  safety  is  the  National 
Directory  of  Safety  Fihns,  current!) 
available  in  its  1956  edition. 

The  National  Directory  of  Safety 
Films  is  a  compact  but  comprehend 
sive  source  of  information  on  films 
dealing  with  safety,  fire-prevention 
an<l  civil  defense.  Safety  practice 
and  ideas  for  use  in  industry,  trans 
portation.  traffic,  home,  farm  an( 
education  are  covered.  Many  of  thi 
films  are  cleared  for  television  and 
some  for  theatrical  distribution. 

The  directory  describes  more  than 
(  CONCI.UDKI)     ON     PACE     EIGHTY) 
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BUSINESS      SCREEN      MAGAZINE 


HIGH  OUALIiy  •  LOW  COST 

]G  MM  Film  Cases 


Imported  heavy  duty  Swedish  Fibre.  Metal  corners.  Web  strap  with 
buckle.  Mailing  card  holder  also  included.  Lightweight.  Guaranteed. 
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Large 
Quantity 
Discounts 
Prices  on 
Request 


Terms:  2%  '10  days.  Net  30.  On  approved  credit.  Prices  subject  to 
change  without  notice. 


INDUSTRIAL  fibre  products  co. 

3658  Soulh  Mam  St  •  los  Angeles  7,  Calil   ■  ADams  3-6726.  35269 


Educational  •  Travel  •  Sport 


INC. 


CHELMSFORD 
MASSACHUSETTS 


"Quality  Is  Our  Master" 


Roger  Wade  can  make 


a  film  to  help  you 


sell  it*  better 


Roger  Wade  Productions 

15  West  46'h  Street  New  York  36 
Telephone  Circle  7-6797 


FORESTERS  WIN   NEW  FRIENDS: 

(continued  from  p.\ge  fortv-seven  ) 
countered  fliiring  the  living  room  showings  by 
Deputies  in  the  Southwestern  U.S.  division  of 
the  Foresters.  This  report  couldn  t  give  an  ac- 
curate picture  of  results,  however,  without  these 
samplings  of  some  actual  Managers'  replies: 

»  »  * 
John  F.  Prendergast,  Manager,  Phoenix 
office,  said:  "I  employ  the  projector  and  film 
in  recruiting  prospective  Deputies  .  .  .  This 
seems  to  prove  to  an  applicant  that  this  is  a 
progressive  wide-awake  organization  ...  If  the 
machine  cost  three  times  what  it  does,  it  would 
still  be  a  very  worthwhile  investment." 

Hank  de  Molt,  District  Manager,  San 
Joaquin  Valley,  California:  "An  interesting 
experience  happened  in  one  home  where  I  de- 
liberatelv  allowed  them  to  leave  TV  on.  The 
television  with  the  man's  favorite  dramatic  pro- 
gram were  both  within  the  man's  range  of  vision 
.  .  .  shortly  after  the  first  frame  of  The  Choice 
Is  Yours  flashed  on  the  screen  the  man  lost  in- 
terest in  the  TV  set  and  during  the  entire  presen- 
tation never  glanced  at  it  again.  I  brought  the 
family  into  Forestry. 

*  ^        9 

Richard  D.  Calvert,  Manager.  Inglewood, 
California:  "'Some  of  my  weak  men  closed 
90'^f  the  first  week  after  the  slidefilm  was  in 
their  hands  .  .  .  the  whole  Southern  California 
production  is  a  success  story.'' 

*  *        * 

D.  C.  Caliway,  Manager.  Long  Beach  office: 
'"The  same  production  is  maintained  with  less 
burning  out  of  territory  bv  making  fewer  presen- 
tations." 

*  «-  ^;- 

■¥  Taking  comments  of  managers  and  district 
managers  at  random,  there  are  these  considered 
opinions: 

1.  They  can  recruit  more  men  faster — and  get 
a  higher  type  of  Deputy. 

2.  The  Deputies  are  in  the  field  sooner — and 
produce  more  using  this  audio-visual  tool. 

3.  This  is  only  way  of  showing  and  explaining 
the  same  story  to  a  million  people  and  having  it 
always  come  out  the  same. 

4.  Ideal  as  a  verification  tool  and  for  orienta- 
tion meetings. 

.5.  Most  widely  used  by  all  managers  for  train- 
ing and  teaching  how  to  close,  etc. 

6.  Most  useful  for  saving  lapses  and  potential 
drops — and  for  reinstating  families.  Lessens  can- 
cellations. 

The  Choice  was  theirs  and  they  have  greeted 
it,  overwhelmingly,  with  "Yeas!  "  Some  day,  the 
choice  may  be  yours.  ^ 

"Purpose  of  this  Forester  Haven  Re- 
tirement home  is  to  guarantee  that 
no  member  need  be  in  want." 


YOUR    N£XT   MEETING 

WILL  BE  A  HIT  ! 


with  giant  colorful  backgrounds 
projected  through  a  translucent 
screen,  changed  at  will  by  remote 
control,  with  the  NEW 

GENARCO  3,000  WATT 
SLIDE  PROJECTOR 

Ask    for    illust rated    portfolio: 

GENARCO,  INC. 

»7.08  SUTPH1N  BLVD. 
JAMAICA.  N.  Y. 
Tel    :     Olypmia     8.5860 


Coordination  Is  the  Key 
to  Professional  Films! 

for  ixpbi'f  advice  turn  to . 


By  Don  Livingston 


$4.50 

Written  by  a  leading  professional,  this  book  gives 
you  the  basic  rules  for  good  composition  and  the  nec- 
essary techniques  for  smooth  continuity.  It  shows 
you  how  to  blend  the  various  screen  techniques  into 
a  finished,  integrated  whole. 

You'll  leorn  for  example; 

•  the  fundamentals  of  movement 

•  how  to  fully  utilize  your  equipment 

•  how  to  coordinate  casting,  sets  and  shooting 
schedules  most  economically 

THE  EXPERTS  SAY: 

"...  a  thoroughly  professional  director's  guide  . . . 
the  principles  and  techniques  essential  for  successful 
movie  making."— American  .Cinematographer 

". . .  of  prime  interest  to  the  industrial  reader .  .  . 
sound  discussion  of  the  economics  of  film  making." 
—Industrial  Photography 

You  can  send  for  a  lO-day  trial  copy.  If  you  are 
not  convinced  that  it  can  help  you,  return  it  without 
ohlisation. 
»■"  — — -■■CUP  AND  MAIL  TODAY -  —  —  —  — -| 
The  Macmillan  Company.   Dept.   BS-I 
60  Fifth  Avenue.  New  York  II.  N.  Y. 

Please  send  me  copies  of  Film  and  the  Director 

at  $4.50.  I  will  either  remit  check  or  money  order  or 
return  the  book  in  10  days.  (Save:  enclose  payment  and 
we  pay  delivery  charge.) 

Name 


City  Zone  State 

Distributors    in  Canada:    BRETT-MACMILLAN   LTD.. 
25  Hollinger  Rd..  Toronto. 
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The  BUSmESS  SCREEIV  Bookshelf 


A  Number  of  References  on 
various  phases  of  film  produc- 
tion and  use  are  available  to  the 
sponsor  and  producer  of  audio- 
visual media.  These  references  in- 
clude primers,  analytical  and  critical 
studies,  handbooks  and  manuals. 

Volumes  listed  below  are  avail- 
able by  mail  order  from  the  Busi- 
ness Screen  Bookshelf  service  at 
our  Chicago  editorial  headquarters. 

Recommended   as   particularly 
helpful   among   the   works   on    pro- 
duction are: 
American   Cineniatographer 

♦  Hand  Book  and  Reference 
Guide,  by  Jackson  J.  Rose,  Amer- 
ican Cineniatographer.  (Ninth  Edi- 
tion), 331  pages:  Basic  facts  on 
photographic  methods,  materials 
and  equipment.  (§5.00). 

USE  ORDER   NUMBER    101 

16mni  Sound  Motion  Pictures, 

♦  by   W.    H.    Offenhauser,   Jr., 

Inter-science   Publishers,   Inc.,   565 
pages:  a  manual  treatment  of  16mm 
production,    useful    to    the    profes- 
sional or  amateur.  ($11.50) . 
USE  ORDER   NUMBER   103 

Handbook  of  Basic  Motion  Pic- 

♦  lure  Techniques,  by  Emil  E. 
Brodbeck,  McGraw-Hill  Book  Com- 
pany, Inc.,  307  pages:  A  statement 
of  film  production  fundamentals. 
($6.50K 

USE  ORDER   NUMBER   105 

The  Recording  and  Reproduc- 

♦  lion  of  Sound,  by  Oliver  Read, 
Howard  W.  Sams  &  Co.,  Inc.,  800 
pages:  A  competent  and  thorough 
examination  of  sound  recording  in 
its  several  phases.  (S7.95). 

USE  ORDER   NUMBER    106 

The  Technique  of  Film  Editing, 

♦  compiled  by  Karel  Reisz,  Farrar, 
Straus  and  Cudahy,  282  pages:  An 
analysis  of  film  editing  problems  by 
10  experienced  film  makers  as  com- 
piled by  Karel  Reisz  for  the  British 
Film  Academy;  guidance  for  film 
editors  and  television  directors. 
($7.50). 

USE  ORDER   NUMBER    108 


Preparation  and  Use  of  .\udio- 

♦  Visual  Aids,  by  Haas  and  Pack- 
er, Prentice-Hall,  Inc.,  381  pages: 
Instructions  and  suggestions  on  the 
effective  preparation  and  use  of 
visual-aids.   ($6.65). 

USE  ORDER  NUMBER    109 

The  Dollars  and  Sense  of  Bugi- 

♦  ness  Films,  by  the  Films  Steer- 
ing Committee  of  the  Association 
of  National  Advertisers,  128  pages: 
Analysis  of  the  cost  and  circulation 
records  of  157  sponsored  films. 
($5.00). 

USE  ORDER   NUMBER  301 

TELEVISION  BOOKS 

♦  Here  are  four  useful  new  books 
on  creative  and  technical  aspects  of 
television  now  available  from  the 
Bookshelf  at  costs  noted: 

The  Television  Commercial,  by 

♦  Harry  Wayne  McMahan.  A  prac- 
tical manual  on  television  advertis- 
ing. Shows  how  to  create  better 
conunercials,  both  from  the  adver- 
tising and  fihii  production  view- 
points. Hastings  House,  175  pages. 
I  $5.00). 

USE   ORDER   NUMBER  204 

How  To  Direct  for  Television, 

♦  edited  by  \^  illiam  1.  Kaufman. 
Down-to-earth  information  and  ad- 
vice on  the  director's  problems  in 
live  television  production.  Nine  top 
TV  producers  tell  their  own  stories. 
Hastings  House,  96  pages.  ($2.50) . 

USE  ORDER   NUMBER  205 

Staging  TV  Programs  and  Com- 

♦  mercialg,  by  Robert  J.  Wade.  A 
handbook  aimed  to  help  in  solving 
the  physical  production  problems 
of  "live"  television  programming. 
Hastings  House,  210  pages.  ($6.50). 

USE   ORDER   NUMBER  206 

Audio    Control    Handbook,    by 

♦  Robert  S.  Oringel.  A  complete, 
authoritative  handbook  on  audio 
control  in  all  types  of  broadcasting. 
Hastings  House.  141  pages.  ($6.50) . 

USE   ORDER   NUMBER  207 


DETACH  AND  MAIL  WITH   YOUR   CHECK   TO: 

BUSINESS      SCREEN      BOOKSHELF 

7064   SHERIDAN    ROAD      •      CHICAGO    26,    ILLINOIS 

Plecne  jhip  the  following  (indkole  by  number): 


-Totol   amount   enclosed    $— 


firm  or  School- 


Useful  References: 

(  C  (J  .N  T  1  .\  L  E  U    F  li  O  .M    I'  A  C  E    7  8  I 

1.200  films  available  without  restric- 
tion on  distribution.  Information  in- 
cludes title,  millimeter,  running  time, 
color,  year  of  production  and  a  brief 
summary  of  content. 

Each  film  is  available  for  pur- 
chase, rental,  loan  or  long-term  lease 
from  one  or  more  of  292  distribu- 
tors. The  directory  includes  a  sepa- 
rate listing  for  those  organizations 
which  limit  distribution  to  specific 
areas  in  the  Lnited  States  and  Can- 
ada. These  distributors  usually  make 
fihns  available  for  loan  or  low-cost 
rental  and  are  excellent  sources  for 
public  safety  films.  ^ 

A  single  copy  of  the  directory  is 
now  available  from  Business  Screen 
Magazine,  7064  N.  Sheridan  Road. 
Chicago  26,  at  $1.00.  S" 


"Pocket  Guide  to  Free  Films" 
Available  from  Modern  Service 

♦  "Pocket  Guide  to  Free  Films"  is 
the  name  of  a  new  booklet  listing 
193  16mm  motion  pictures  available 
on  free  loan  to  clubs,  church  groups, 
employee  audiences  and  other  or- 
ganizations from  the  28  libraries  of 
Modern  Talking  Picture  Service. 

Films  described  in  the  booklet 
range  from  an  Alaskan  docunientarx 
to  a  cartoon  on  stock  investment. 
Such  subjects  as  driving  safety, 
rocket  experiments,  steel  making 
and  rose  growing  are  included. 
These  films  average  25  minutes  in 
length,  many  are  in  color. 

The  pictures  are  sponsored  by 
business  and  industry.  There  is  no 
cost  to  the  audience,  except  postage 
if  the  film  is  mailed.  Free  copies  of 
the  catalog  can  be  obtained  by 
writing  to  Modern  Talking  Picture 
Service.  Inc..  3  East  54lh  Street. 
New  York  City  22,  N.  V.— or  by 
contacting  any  one  of  the  28  Mod- 
ern film  libraries  across  the  na- 
tion. S' 

Association  Films  Releases  '56 
Catalog  of  "Selected  Pictures" 

♦Association  Films,  Inc.  has  just 
published  its  1956-57  edition  of 
Selected  Motion  Pictures,  a  56-pagp 
illustrated  catalog  of  1 6mm  free  and 
rental     films     for     schools,     ilubs. 


cliurches.  industries  and  other  cut 
ttiunity  organizations. 

(Copies  of  the  new  catalog  are  fr 
on  re(|uesl  to  .Association  Films.  ,3 
Madison  Avenue.  New  York. 


MANUFACTURER  CATALOG 


Audio-Master  Catalog  Issued 

♦  A  1957  Audio-Visual  catalog  h 
been  issued  by  Audio-Master  Cc 
poration  of  New  York.  The  illu 
frated.  two-color  catalog  describ 
iicHly-designed  Audio-Master  sour 
equipment. 

Among  the  speiial  models  shov 
are  a  transcription  unit  for  the  pla 
back  of  records  up  to  16  incht 
hi-fi  transcription  machines  coi 
bined  with  public  address  system 
record  players  for  classroom  use. 

The  catalog  is  available,  witho 
charge,  from  Audio-Master,  17  Ea 
45th  Street.  New  York  City.  N.  Y, 


Neumode  Catalog  Describes 
Film  Storage  UnitS/  Edit  Aids 

♦  Motion  picture  and  slidefil 
sources  and  users  outfitting  the 
libraries  will  find  guidance  in  tl 
Neumade  16mm  Equipment  Catalt 
— No.  18.  newly  published. 

The  36-page  booklet  illustrat' 
and  describes  numerous  new  mode 
of  storage  units,  editing  aids,  pr^ 
jector  tables,  measuring  device 
filtn  conditioners  manufactured  1 
Neumade  Products  Corp..  250  W  e 
57th  Street.  New  York  19.  N.Y. 

Various  sized  storage  utiits  fi 
different  reel  sizes,  units  comhitiii; 
storage  and  work  facilities,  cotiipa- 
safet\  storage  cabinets.  inno\  ation. 
tnudels  which  can  be  built  up  lik 
bookcases  and  racks  designed  f( 
television  station  use  are  featurei 
Film  strip  cabinets  for  librarii 
large  atid  small  are  described — or 
unit  holding  4.0U0  filmstrips. 
*        *        * 

Booklet  Describing  Elgeet 
Optical  Products  Available 

♦  A  24-page  booklet  telling  the  stor 
of  Elgeet  lenses  and  other  produci 
has  been  issued  by  Elgeet  Optic: 
Company,  Inc..  Rochester,  N.^ .  Th 
booklet  includes  lens  models,  di 
scriptions.  schematics,  catalog  nun! 
hers,  features  and  prices.  Speci; 
sections  explain:  how  to  mount  th 
lenses  on  different  model  cameras 
finders  and  adapters:  the  specialize 
application  of  Elgeet  equipment. 

Entitled.  "Elgeet  Lenses  and  0) 
tical  Accessories  for  the  Finest  i 
Photography,"  the  booklet  is  avai 
able  free  upon  request  from:  Elge< 
Optical  Company.  Inc..  838  Sinit' 
Street.  Rochester  6.  N.Y. 
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AT  LAST!   A    FLEXIBLE 
EDITING  MACHINE! 


GOOD  LIGHTING  JOB 


for  the  newest, 
most  advanced 
lighting  and 

production  equipment 


American  Film  Assembly  "Silver  Reel"  uintier 
Certificate  of  Merit,  Cleveland  Film  Festival 


7t  JAM  HANDY 


ng 
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merica 
D  u  t  Y 


There's  a  lad  who  is  looking  out  for  all  of  us,  every  day 
during  the  school  year,  rain  or  shine. 

"Safety  Patrol"*  a  new  motion  picture  in  color  and  sound, 
shows  his  contribution  to  responsible  citizenship.  Produced 
for  the  public  relations  staff  of  General  Motors,  "Safety  Patrol" 
puts  across  its  message  so  that  it  is  not  forgotten. 

Protection  for  the  future  lies  in  presenting  your  good  ideas 
with  dramatic  impact.  Nobody  ever  heard  of  good  pictures 
going  in  one  eye  and  out  the  other.  They  itay  with  viewers. 


CrII  fhe  office  nearest  you  for .  .  .  Dramatizations    •     Visualizotions    -    Presentations    ■     Motion  Pictures     ■     Slidefilms    ■    Training  Assistoiir 


NEW  YORK  19 
1775  BROADWAY 


HOLLYWOOD  28 
1402  RIDGEWOOD  PLACE 


DETROIT   n 
2821    E.   GRAND  BLVD. 


DAYTON  2 
310  TALBOTT   BLDG. 


PITTSBURGH  22 
GATEWAY  CENTER 


CHICAGO   1 
230  NORTH  MICHIGAN  .  E 
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MIND 
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Whether  you're  a  script  writer,  a 
director,  producer  or  cameraman,  you  need 
one  thing  above  all  from  your  film  lab: 
Assurance  that  your  specifications  will  be 
met— on  time. 

That's  the  Peace  of  Mind  you  get  when  your 
job  is  in  Pathe's  hands. 

Call  our  Technical  Services  Department 
today.  Find  out  just  why  so  many 
T'V  producers  and  agencies  — as  well  as  the 
theatrical  producers  — are  turning  to 
Pathe  for  all  their  film  needs  in  black  and 
white  or  color. 


CALL  or  WRITE 


roc»' 


lAiclike  color  in  every  scene 


HOLITWOOD  6S23  Santa  Monicl  Blvd.    •    HO  9-3961    •    NEW  YORK  105  E.  106  St.    •    TR  61120 
GREAT  MOTION   PICTURES  ARE    PROCESSED  BY   ^^^rMc 


for  TV  spots  that  hit  the  mark 


a  specialized  department 

with  our  own  facilities 
for  every  phase 
of  controlled       ^"^^ 


Among  the  famous  names 
feotured  in  recent  TV 
spots  produced  by  Caravel 
(black  and  white  one/  color)  .  .  . 

•  AMERICAN   STANDARD 

•  BALIANTINE   BEER 

•  BUFFERIN 

•  GERITOL 

•  GOODYEAR 

•  GILLETTE 

•  GRIFFIN   SHOE   POLISH 

•  LYSOL 

•  NABISCO 

•  PROCTER  &  GAMBLE 

•  REMINGTON  SHAVER 

•  REPUBLICAN    NATIONAL   COMMITTEE 

•  SIMMONS   BEAUTY   REST 

•  SOCONY  MOBIL 

•  U.  S.  SAVINGS  BONDS 


•  Studio 

•  direction 

•  art 

•  animation 

•  editing 

•  optical 
effects 

•  interlock 
projection 


ARAVEL'S  specialized  TV  department  is  backed  by  35  years' 
experience  in  making  business  films  for  many  of  America's  leading 
advertisers.  It  is  expertly  staffed  to  give  fast,  efficient  service, 
and  to  make  deliveries  on  f/'me.  Ask  for  sample  TV  reel. 


CARAVEL    FILMS,    inc.*  730  fifth  avenue  •  new  YORK  19,  N.  Y. 


THIS 

IS 

«IUST 

THE 

BEGINNING 

OF 

16 


Talk  was  that  other  film  sizes  than  16mm  could 
do  better  jobs  in  the  industrial,  educational 
and  commercial  fields. 

Not  while  there  is  a  film  laboratory  like 
Precision,  bringing  16mm  to  the  peak  of 
perfection.  In  fact,  we  are  demonstrating  daily 
that  16mm  can  do  more  —  and  better  —  things 
in  movies  than  have  been  done  before. 

Precision  Film  Laboratories  developed 
unique  equipment  to  realize  the  fullest 
potentialities  in  16mm,  such  as  the  optical  track 
printer;  timing,  fades,  dissolves,  scene-to-scene  color 
corrections,  invisible  splices  without  notching 
originals;  direct  electric  printing  and  many  others. 

No,  16mm  is  just  beginning.  Depend  on  it  for 
your  next  film  project  and,  of  course,  depend  on 
Precision  to  do  exactly  the  right  job  in 
bringing  life  and  sparkle  to  the  best  of  your 
production  efforts. 


you'll  see    W^ 


V& 


and  hear 


P  R  E  C  I 


W  0  N\ 


FILM         LABORATORIES,        INC. 
21    West     46th    Street,    New    York    36,    New    York 

A  DIVISION  Of  J.  A.  MAURER.  INC 


In    everything,   there     is     one     best    ...    in    film    processing,   it's    Precision 
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The  new  transatlantic  telephone  system  is  an 
historic  forward  step  in  world  communications  . . . 

In  a  Reader's  Digest  article,  the  new  system  is  called 
"one  of  today's  outstanding  electronic  and  engineering 
achievements.  Such  a  precise  piece  of  construction 
that  communications  engineers  speak  of  it  almost 
with  awe  ..." 

We  are  proud  to  have  been  commissioned  by  the 
American  Telephone  and  Telegraph  Company  to 
produce,  on  film,  the  adventuresome,  dramatic  story 
of  this  outstanding  and  historic  achievement. 


John  Sutherland  Productions,  Incorporated 


LOS  ANGELES 

201  North  Occidental  Boulevard 

Los  Angeles  26,  California       Dunkirk  8-5121 

NEW  YORK 

33  E3St48lh  Street 
New  York  17,  New  York       PLaza  5-X875 

DETROIT 

6560  Cass  Avenue 
Detroit  2,  Michigan       TRinity  2-2280 


•^  "The  Voice  Beneath  the  Sea," 
AT&T's  film  record  of  the  most 
significant  communications  event  in 
many  years,  is  designed  for  distribu- 
tion both  to  the  general  public  and  to 
such  specialized  audiences  as  schools, 
community  groups,  clubs  and  service 
organizations. 


In  Eastman  color,  this  live-action  film 
has  a  running  time  of  27  minutes, 
contains  animation  and  graphics  se- 
quences and  represents,  as  did  the 
project  itself,  carefully  planned  and 
executed  cooperative  effort  between 
motion  picture  experts  in  Canada, 
Great  Britain  and  the  U.S. 
"Voice  Beneath  the  Sea"  is  an  out- 
standing example  of  the  way  in  which 
a  complicated  and  complex  event  has 
been  translated  di'amatically  to  film 
in  less  than  half-an-hour,  with  fidel- 
ity to  fact  and  full  measure  of  audi- 
ence interest  and  appeal. 


This  film  sliiiwj  thi-  va.st  amount  of 
work  required  to  bring  the  pi'oject  to 
a  successful  conclusion  :  devising  and 
building  a  new  kind  of  i-epeater;  the 
battle  in  the  Atlantic  against  ice, 
wind  and  high  seas;  the  digging  of 
channels  to  carry  the  cables  across 
land;  the  patience,  skill  and  devotion 
of  the  men  and  women  who  labored 
for  years  to  bring  to  reality  storm 
and  static  proof  communications  be- 
tween America  and  the  Old  World. 
Other  versions  of  the  transatlantic 
telephone  cable  story  have  also  been 
produced  by  John  Sutherland  Produc- 
tions. Among  these  is  the  13'2-minute 
version  designed  to  meet  the  require- 
ments of  maximum  tele\ision  distri- 
bution. 

The  TV  film  is  in  itself  an  outstand- 
ing example  of  the  fine  art  of  creative 
motion  picture  editing,  in  that  the 
story  of  tlte  historic  event,  compressed 
to  half  the  length  of  the  more  com- 
plete version,  tells  the  story  at  no 
saci'ifice  to  unity,  continuity  and  dra- 
matic values. 

• 

"Voice  Beneath  the  Sea"  and  its  com- 
panion motion  pictures  are  represent- 
ative of  today's  superior  business 
motion  pictures  —  films  with  the 
Sutherland  touch. 


-ANOTHER  TSI   FIRST- 

The   only   truly   lightweight   (23   lbs.)    1 6mm   projector   with   no 
rethreading  or  rewinding  after  the  show. 

Easily  carried  by  salesmen  or  saleswomen— exclusive  automatic 
rewind  features  make  it  easy  to  use.  Plug  it  in  and  It's  ready 
to  go.  Use  it  in  lighted  rooms— dark  rooms— factory  benches, 
lunch  rooms-desk  top  showings— on  sales  counters-in  the 
home— farm  or  wherever  a  top  notch  sales  tool  is  needed. 

Liberal  screen  size-adequate  for  showing  up  to  twenty  people. 
If  you  con  operate  a  radio,  you  can  operate  the  TSI  Moviematrc. 

Built  by  Technical  Service,  Inc.  (TSI)-the  world's  oldest  and 
largest  manufacturers  of  repeater  type  projectors. 

Write  for  descriptive  data  or  demonstration. 

TECHNICAL  SERVICE,   INC. 

30»65  FIVE  MILE  ROAD    •     DEPI.  C.    •     IIVONIA,  MICH. 

W..,  Coo.,  0«ce:  43i7  Mdrc.  Ave.    .    Hollywood   29,   Col.f.    .    Phon.    Normoodi,    5.6621 

Conodicn  Di„r.:  S.  W.  ColdwHI,  Lid.  .  447  Jorvis  St.  .  Toronto  5,  On.. 

f°'«'3"  ""''•••  Schmid  Co.,  Dietikon.Ziirich,  Swilzedond 
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make 


color-correct' 

prints 


•  true  fidelity  color  duplicates  {{7iic/i 
go  far  beyond  mere  color  balancing. 


•  negative-positive  color  processing 
using  EK  35mm  and  16mm  negative  for  16mm  release. 


For  information  and  price  list, 
write,  phone  or  \Wre 


byron 


Studios  and  Laboratory 


1226  Wisconsin  Ave.,  N.W.,  Washington  7,  D.C. 
DUpont  7-1800 


PRACTICALLY    EVERY    16MM    FILM    PRODUCER    IN    THE  WESTERN  HEMISPHERE  IS  A  CLIENT  OF  BYRON 
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EVERYTHING   FOR 
EASTERN    PRODUCTION 


LIGHTING 
EQUIPMENT 


GRIP 
EQUIPAAENT 


Incandescent 
Equipment 

H.  I.  Arc  Equipment 

Choke  Coils 

Dimmer  Equipment 

Cables 

Boxes  and  Boards 

DifFusers 

Bulbs 

Generator  Sets 

TV  Scoops 


Reflectors 
Ladders  and  Steps 
Parallels 
Dollies 

Microphone  Booms 
Scrim  Flags 
Black  Flags 
Dots 
Stands 

PROPS 

Catalogs  upon  request 


INC. 


333  West  52nd  Street  •  New  York  19,  N.Y. 
Circle  6-5470 


CAMERA  EYE 

Specialized  Producer  Facilities 
Vital  to  Our  National  Defense 

nPuE     I    NMASKtiNc;     (if     Sii\  if|     lull- 

-*■  tality  and  terror  in  Eurupc  and 
Red  air  power  threats  in  the  Middle 
East  dominate  the  news  as  this  issue 
is  printing.  L  nderscored  is  the  ap- 
parent suieess  of  U.S.  overseas  in- 
formation programs  which  have 
Icept  alive  the  hope  of  freedom  in 
these  embattled  lands.  Underscored 
also  is  the  most  vital  mission  of  all 
for  those  who  make  films  lltat  Iraiii, 
that  iiijorm   and  thai  molivale. 

The  film  production  facilities  of 
the  L  .S.  which  turn  out  these  kinds 
of  fihns  are  alerted  and  ready. 
They  have,  in  fact,  continued  to 
produce  the  bulk  of  Air  Force  and 
Navy  training  films:  have  served 
the  L  .S.  Information  .\gencv  with 
effective  informational  media:  cur- 
rently bulwark  the  industrial  might 
of  America  with  their  dailv  output 
of  its  employee  communications. 

The  crisis  serves  to  remind  all 
Americans  that  national  security  is 
also  paramount  in  this  era.  Propa- 
gandizing the  viewpoint  of  inter- 
national Communism  has  never 
ceased,  whether  Stalin  is  a  hero  or 
a  bum.  Using  the  potent  force  of 
Red-tainted  films  to  reach  within 
our  schoolrooms,  factories  and  com- 
munity groups  is  still  the  mission 
of  more  than  a  few  "celebrities"  in 
the    16mm   field. 

\ou  can  recognize  the  Com- 
munist line  in  their  current  fascina- 
tion w  ith  the  "history"  of  films.  This 
might  eventual!)  turn  out  to  prove 
that  a  Sovietski.  not  Edison  or  East- 
man, perfected  the  motion  picture. 
As  long  as  we  have  a  trained  agent 
of  the  Connnintern  in  a  high  place 
within  the  16nnn  field  I  and  we 
have  I    the  danger  remains.  ^ 

Producer's   News-Letter  Cited 
As  An  Intelligent  Contribution 

"K  \\  e  d  like  to  pa)  a  special  tribute 
to  the  highly  commendable  design 
and  well-written  contents  of  the 
news-letter  recently  sent  us  bv  Owen 
Murphy  Productions  of  New  York. 
A  cartoon  illustration  from  this  8- 
page  piece  is  reproduced  at  the  top 
of  this  page  but  space  didn't  permit 
the  lengthy  cpiotes  wed  like  to  make 
from  it. 

\^  e  re  sure,  however,  that  Owen 
will  be  glad  to  send  you  a  copv 
and  suggest  you  write  him  at  72.'5 
Seventh  Ave..  New  York  19.  1^' 

The  Bell  System's  "Mr.  Sun" 
Opens   Frontiers  of   Science 

-tf  First  of  the  Bell  S)  item's  new 
Science    Series    of    hour-long    tele- 


Television  Suckling  Its  Young 

vision  films  I  later  to  be  released 
16mm  I     has    been    premiered.    Oil 
1/r.  Sun.  produced  by  Frank  Capri 
will   be  shown   on  the  CBS-TV   n( 
work  at  H  p.m.  Eastern  Time:  ') 
10  p.m.  C.T..  Nov.  19th.  In  color.  tIJ 
aim   of   these   programs   is   to   he 
interest   more  young  people  in  sc 
ence  as  a  career  and  all  of  us  in  tl 
drama  and  excitement  of  science 
our  lives.  I 


The  Core  of  the  Matter 

♦  "It  was  'Happy  Apple"  Day 
at  Toots  Shor."  read  the  head 
over  a  picture  spread  on  page 
42  of  the  September  Issue  of 
Business  Scree.n.  "Happy  Ap- 
ple" day  was  September  11. 
a  day  designated  by  the  Proc- 
essed Apples  Institute.  Inc., 
for  the  premiere  of  its  new- 
motion  picture  on  the  proc- 
essed apple.  Every  Day  Is  Ap- 
ple Day. 

It  was  not  happy  apple  day 
some  davs  later  when  we  were 
advised  that  we  I  and  the  spon- 
sor i  had  neglected  to  identifv 
the  film's  producer.  Rippev. 
Henderson.  Bucknum  &  Co.. 
Denver.  Colorado.  ^ 


EXPERIENCED 
STAFF   WRITERS 

Midwest  Headquarters  of  an 
expanding  industrial  film  or- 
ganization offers  attractive  1 
opportunities  for  qualifieti 
writers  of  Motion  Pictures. 
Slidefilms  and  Printed  Mate- 
rials. Must  have  know-how  to 
research,  organize  and  de- 
velop material  into  effective, 
dramatic.  \  isual  media.  Please 
send  complete  resume.  Replies 
kept  confidential. 

Write    Box    56-11 B 

BUSINESS   SCREEN 

7064  Sheridan  Rood,  Chicago  2( 
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TO    SHOW    THE    LONG,    LOW    LINES    OF    THE    NEW   KIND   OF   FORD    FOR     57   TO   50,000 
DEALERS    AND    SALESMEN    WITH    FULL    IMPACT   WE    PUT    IT   ON    A    WIDE-SCREEN. 


THEN  WE  COMBINED   IT  WITH   A  SPECTACULAR,  LIVE  REVIEW  OF  FAST-MOVING  SKITS, 
SONGS    AND    CHOREOGRAPHY ALL    SET    TO  A  SPARKLING  ORIGINAL   MUSIC   SCORE. 


THE  CASTS  AND  CREWS  OF  675  PEOPLE  TRAVELLED  TO  39  CITIES  IN  20  DAYS  IN  3 
CARAVANS  OF  18  HUGE  TRAILER  TRUCKS  AND  2  GIANT  CARGO  PLANES  LOADED  WITH 
500     PIECES    OF    SPECIAL    SHOW     EQUIPMENT,     THEY     PLAYED     43     PERFORMANCES. 


IfEATE,  PRODUCE,  EQUIP,  TRAVEL  AND 
:  ITS  '57  NEW  CAR  ANNOUNCEMENT 
r    THE    FORD    DIVISION    SELECTED 


W  I  L  D  I  N  O 


BECAUSE  IT  HAS  THE  PEOPLE,  EXPERIENCE  AND 
FACILITIES  TO  BLEND  THIS  VAST  UNDERTAK- 
ING INTO  A  WELL  CO-ORDINATED  PROGRAM 


SPECIALISTS  IN  VISUAL  SELLING 


^P^n- 


IN  MOTION   PICTURES 
AND  SOUND  SLIDE  FILMS 


^^ 


IN  TV  COMMERCIALS 


Mk 


IN  ADVERTISING 
ILLUSTRATION 


ALWAYS  SHOOTS  TO  SELL 


NEW  YORK 

200  East  56th  Street 

CHICAGO 

IS  East  Ontario  Street 


SIGHT  &  SnUJVD 

Eastman  Kodak  Sates,  Earnings 
Rise  in  Three  Quarters  of  '56 

■♦f  Sales  ami  earniii';.*  of  ICaslniaii 
Kodak  Company  for  the  first  three 
quarters  of  1950  were  the  best  the 
coiiipaii)  has  liad  for  a  corrcspoml. 
ing  period,  according  to  a  financial 
report  by  Thomas  J.  Hargrave. 
chairman,  and  Ml.crl  K.  Cluipinan. 
president. 

Consolidated  sales  of  the  com- 
pany s  I  nited  Slates  establishments 
for  the  first  three  quarters  of  this 
year  amounted  to  S500.6W.837,  an 
increase  of  2.8  per  cent  over  the 
.'5487.284.3.S8  for  the  corresponding 
period  in  1955.  Net  earnings  after 
taxes  for  the  1956  three-quarter 
period  were  .S60.%8.204. 

Color  films.  Cine-Kodak  cameras 
and  Kodascope  projectors  were 
among  the  products  which  showed 
sales  advances.  Sales  of  professional 
motion  picture  films  in  total  de- 
clined moderately.  The  average  of 
Kodak's  selling  prices  at  the  end  of 
the  first  three  quarters  stood  about 
311:;  per  cent  above  August.  1939. 
This  compares  with  about  30  per 
cent  a  )ear  ago.  ig- 

*  «  -:^ 

Loving  Named  Assistant  Mgr. 
of   du  Pont   Photo   Products 

♦  George  H.  Loving,  director  of 
sales  of  the  E.xplosives  Department 
of  E.  I.  du  Pont  de  Nemours  and 
Company,  Inc.,  has  been  appointed 
assistant  general  manager  of 
du  Font's  Photo  Products  Depart- 
ment. He  succeeds  John  M.  Clark, 
who  recently  was  promoted  to  man- 
ager of  the  Photo  Products  Depart- 
ment. 

Loving  started  with  du  Pont  in 
1930  as  a  chemist.  In  the  early  "40"s 
he  went  into  sales  work,  subse- 
quently advancing  to  assistant  di- 
rector of  sales  and  director  of  sales. 
in  1950.  of  the  Explosives  Depart- 
ment. ^' 

Lutheran   Missouri  Synod  TV 
Film  Series  Enters  6th  Year 

*  The  hi I   ti-iin  i-ii.ii  program  of 

the  Lutheran  Church,  Missouri 
Synod,  is  entering  its  sixth  consecu- 
tive year.  More  than  300  stations 
telecast  this  program. 

The  sixth  consecutive  contract 
for  production  of  the  26  half-hour 
motion  pictures  which  form  this  t\ 
program  has  been  awarded  to  Fam- 
ily Films.  Inc..  Hollywood,  accord- 
ing to  an  announcement  b\  Sam 
Hersh,  president. 

Six  years  ago.  Family  Films  was 
commissioned  b\  the  denomina- 
tional authorities  to  produce  several 
pilot  reels  which  were  shown  as 
regular    16mm    motion    pictures    to 


lliniisarid.-.  of  I  hurdles  in  a  syr 
uidc  elf,, 1 1  [u  get  church  memi 
:-hip  reaction  before  going  on 
air.  The  first  26  films  then  were  | 
duced  and  used  and  were  folloi 
with  a  series  each  year  thereaftei 
So  extensive  have  become  the 
niaiids  of  religious  film  product 
that  Family  Films  has  taken  0 
exclusive  use  of  one  of  the  pion 
studios  In  the  heart  of  HolKwo 
ihr-  ■•Kr\    West"  studio. 

La  Belle  Sales  Corp.  Elects 
Summerfield  Vice  President 

♦  \\  1  -  >iiniini-rfield  ha-  been  elcc 
vice-president  and  general  s; 
manager  of  the  LaBelle  Sales  Coi 
sales  division  of  LaBelle  Industr: 
Inc..  Oconomo\ioc.  Wisconsin, 
the  organization's  board  of  dir 
tors.  The  announcement  was  in; 
by  Lester  tt  .  Birbaum.  president 
the  parent  companv. 

Summerfield  has  been  gene 
sales  manager  at  LaBelle  since 
joined  the  firm  in  September.  19: 
Presiously.  he  was  associated  w 
T.D.C..  Chicago,  and  with  Bell 
Howell  Company  in  that  citv. 

Summerfield  has  been  respon 
ble  for  the  firm's  recent  switch 
a  new  type  of  distribution  throu 
three  large  distributing  organb 
tions.  and  for  the  firm's  establis 
ment  of  its  own  eastern  and  we 
ern  district  sales  managers.  At  pn 
ent.  he  is  establishing  a  network 
franchised  audio-visual  deaU 
through  which  LaBelle  will  sell  1 
rect  all  products  in  the  a-\  proj< 
tion  equipment  line. 

'■'-  «  * 
Lew  Mansfield  Joins  Staff  of  ' 
Consolidated  Film  Industries! 
♦Lewis  Mansfield  has  been  a 
pointed  to  the  managerial  staff 
Consolidated  Film  Industries.  Holl 
wood,  according  to  Sid  Solow.  CI 
\  ice-president  and  general  manage 
Mansfield  has  been  plant  manag 
of  an  eastern  film  laboratorv  for  tl 
past  10  years.  His  film  industrv  e 
perience  began  with  a  job  at  Du-A 
Laboratories.  New  York.  18  yea 
ago.  and  he  has  been  active  in  tl 
fielrl  e\er  'ifice.  ( 

Pilzer   Named  Vice-President 
at  Comprehensive  Serv.  Corp. 

♦  llerlii-rt  I!.  I'ilzer.  formerly  pre? 
dent  of  Circle  Film  Laboratorie 
Inc..  has  joined  Comprehensii 
(Corporation.  New  York  City.  ; 
vice-president.  Pilzer's  appointmei 
was  announced  by  Michael  Free( 
man.  ("omprehensives  president. 
One  of  I'ilzer's  fir.st  tasks  will  1 
to  increase  the  capacity  and  ser\  ici 
of  the  film  treat  plant.  Compreher 
sive  serves  both  the  motion  piclui 
and  television  industries  in  the  \e 
^  ork  area.  I, 
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9th  Public  Relations  Conferee 
Set  for  Milwaukee,  Nov.  26-2{ 

*Thp    9th    Nati..Mal    I'ulpli.     K 
tions  Conference  iif  the  Puhlii-  Hei 
tions   Society    of   America    "ill   t| 
held    at    the    Hotel    Schroeder.    Mil 
MHukee.  Wise.  November  26-2B. 

The  event  is  open  to  all  personl 
having  a  public  relations  interes 
Membership  in  the  Society  is  a 
a  prerequisite  for  Conference  as\ 
tendance.  Included  among  man 
sessions  scheduled  for  the  three-da 
meeting  are  "Public  Relations  L 
of  Audio-Visual  Aids"  and  "How  I 
L  se  Television  in  Public  ftelations 

Other  clinics  and  workshops  wil 
deal  with  public  relations"  role  ii 
sales,  trade  associations,  financial 
and  stockholder  interests,  intern 
tional  relations,  religion,  farminj 
industry,  government,  education 
communities,  health  and  welfarJ 
organizations.  During  the  e\enin; 
ending  the  first  Conference  day 
there  will  be  continuous  public  rela 
tions  films  showings. 

Initially  listed  as  exhibitors  at  thi 
pr  event  are:  Eastman  Kodak  Com 
pany.  The  Jam  Handy  Organiza 
tion.  Inc.,  Modern  Talking  Pictun 
Service.  Inc..  TelePrompter  Corpo 
ration.  I  nited  ^  orld  Films.  Inc. 
Wilding    Picture   Productions.    Inc 

For  registration,  exhibit  reserva- 
tions and  individual  ticket  informa- 
tion write:  Public  Relations  Society 
of  America.  Inc..  2  West  -lOth  Street 
New  York  36,  N.  Y.  fl 

•       «       * 

Modern  Teleservice,  Inc.,  Electa 
J.  R.  Ritenour  as  First  President 

■¥  Modern  Teleservice,  Inc.,  is  the 
name  of  a  new  independent  corpo 
ration  evolved  from  Modern  T\ .  a 
division  of  Modern  Talking  Picture 
Service,  Inc.  Heading  Modern  Tele- 
service  as  president  is  J.  R.  Riten- 
our, formerly  vice-president  and 
division  manager  of  Modern  T\ . 

Services,  personnel  and  locations 
of  the  previous  organization  remain 
unchanged  under  the  Modern  Tele- 
service  banner.  The  move  is  a  pol- 
icy change  aimed  at  strengthening 
the  compan\''s  television  functions 
by  providing  the  necessary  corpo- 
rate structure  for  expanded  services 
and  facilities. 

Operating  from  established  tv 
centers  in  -New  ^  ork.  Chicago  and 
Los  .\ngeles.  Modern  Teleservice 
will  continue  to  offer  the  same 
basic  service  facilities  in  tv  film  and 
spot  commercial  trafiicking  and  dis- 
tribution previously  provided  by 
Modern  T\  .  The  organization  was 
founded  six  years  ago  when  several 
agencies  requested  professit)nal  film 
handling  of  their  spot  commercial 
traffic.  Since  then,  the  companv  has 
expanded  to  a  comprehensive  line 
of  communications  services.  9 
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AN    IMPORTANT    NEW    SERVICE 


During  the  past  quarter  century  Raphael  G.  Wolff  Studios, 
through  the  introduction  of  countless  new  techniques 
and  ideas,  has  helped  advance  the  commercial  film 
medium  to  the  significant  position  it  occupies  in  business 
and  industry  today. 

Now,  on  our  Silver  Anniversary,  we  are  pleased  to  present 
another  new  de\  elopment  —  a  FILM  CONSULTATION 
SERMCE  available  without  cost  or  obligation  to  all 
sponsors,  or  prospective  sponsors,  of  business  films. 

When  considering  a  motion  picture  to  perform  a  particular 
task,  you  are  invited  to  use  this  helpful  service.  You  will 
receive  unbiased  counsel  regarding  the  type  of  picture 
most  suitable,  preparation  of  the  script,  production 
procedure,  costs  and  distribution.  Should  we  feel  a  film 
is  not  the  answer  to  your  needs,  we  will  tell  you  so. 

For  further  information  concerning  this  Consultation 
Service,  phone  or  write  the  Wolff  office  nearest  you. 
The  service  can  be  of  inestimable  \  alue  in  efficiently 
planning  your  next  film. 


STUDIOS,    INC.  OO 


4*.Jf9 


5631    Hollywood   Boulevard,   Hollywood   28,   California.   Hollywood   7-6126 


NEW  YORK 

Dicfan  Nahigian 

330  Park  Avenue 

PLaza  5-5386 


CHICAGO 

Carl  v/ester 

2103  Orrington  Ave..  Evanston 

DAvis  S-7236 


DETROIT 

Harold  Troy 

19741  James  Couzens  Hwy 

SRoadway  3-6020 


CINCINNATI 

R.  M.  Sampson 

1058  Emerson  Rd.,  Covington,  Ky. 

AXtell  1-5663 


M  MMffH  PnO  /6m  SoiimfMai  Cmm! 


WILLIAM  B.  HARTIGAN,  NBC'S  Television  News  Cameraman, 
interviewed  on  his  return  from  tlie  frozen  continent  of  Antarctica,  said  he  filmed 
52,000  feet  of  Auricon  Sound-On-Film  in  color  near  the  South  Pole,  with  "Operation 
Deepfreeze." 

TW/ENTY-FIVE  BEi.O>M  ZERO,  and  blinding  100  mile-per-hour 
winds  were  the  challenging  climatic  conditions  hurled  at  Cameraman  and  Sound- 
camera  on  this  desolate,  ice-covered  continent  at  the  bottom  of  the  world. 

HARTIGAN'S  AURICON  SOUND  FILMS  were  the  first  pic- 
tures of  any  kind  to  be  flown  to  the  waiting  press  and  television  news  broadcasters, 
telling  of  the  hazardous  life  led  by  courageous  explorers  on  Antarctica. 
"SUCCESSFUL  PERFORMANCE  Under  rigorous  below-zero 
conditions,"  is  the  praise  Hartigan  gives  his  "Auricon  Pro-600."  Even  after  his 
Auricon  was  accidentally  submerged  in  water,  the  Camera  was  dried  out  and 
operated  normally. 

AURICON  DEPENDABILITY  OH  "Operation  Deepfreeze"  is  another 
example  of  how  Cameramen  all  over  the  world  rely  on  Auricon  for  professional 
picture  and  sound-track  in  the  production  of  Television  Newsreels,  as  well  as  Film 
Commercials,  Dramatic  Inserts,  and  local  Sound-Film  programming. 
AURICON  CAMERAS  are  sold  with  a  30-day  money-back  guarantee.  You 
must  be  satisfied !  Write  for  free  illustrated  Auricon  Catalog  to  BERNDT-BACH,  INC., 
6910  Romaine  Street,  Hollywood  38,  California.  Phone  Hollywood  2-0931. 


A       PRODUCT       OF 

BERNDT-BACH,      INC 


MR.  «l.  A.  TANNEY,  (left),  President  of  S.O.S.  Cinema 
Supply  Corp.,  New  York  City,  who  supplied  the  Auricon  Equipment 
and  Accessories  for  "Operation  Deepfreeze,"  discusses  with 
NBC's  William  B.  Hartigan  the  successful  below-zero  perform- 
ance of  the  "Auricon  Pro-600"  Sound-On-Film  Recording  Camera. 


SOUND-ON-FILM    EQUIPMENT    SINCE    1931 


POtTAILI  POWER  UNIT 

S3&9-S0 


SOUND  HiCOtDIII 

I33S900 
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How  Victor  Projectors 
in  ^'side-by-side"  test 


.  .  .  conducted  by  the  Loyal  Order  of  Moose 


TEST 
RESULTS 

O 

1— 
O 

> 

O 

t— 

o 

o 

o 

a. 

BEST  SOUND 

3 

2 

BEST  PICTURE 

3 

2 

FILMS 
CHANGtD 

3 

2 

LAMPS 
CHANGED 

3 

2 

LENSES 
CHANGED 

3 

2 

COOLEST 
RUNNING 

3 

2 

MECHANICAL 
RESONANCE 

2 

3 

1 

Victor  16mm  projectors  recently  won  a  test  that  really 
was  a  test.    No  experts  involved  —  no  laboratory 
equipment,   either.    And   Victor  didn't   pay   to  have  the 
test  made  —  didn't  even  know  about  it. 

Here's  what  happened.    A  committee  of  executives  of 
the  Loyal  Order  of  Moose  wanted  to  select  the  best 
portable  sound  motion  picture  projector  available  for  use 
by  nearly  1800  lodges  to  show  its  new  35-minute 
sound  and  color  motion  picture,  "A  Picture  of  You," 
produced  by  Wilding  Picture  Productions,  Inc. 

A  Victor  Assembly  "10"  and  the  two  other  leading 
16mm  projectors*  were  in  the  test.   The  Victor  showed  up 
so  well  against  the  other  projectors  that  members  of 
the  committee  first  thought  the  difference  was  in  the 
print.    The  prints  were  changed.    Still  Victor  was 
jar  ahead  of  the  other  projectors.    Because  the  Victor 
picture  was  so  much  brighter,  one  of  the  committee 
thought  there  might  be  a  difference  in  the  lamp.    Lamps 
were  interchanged.    Still  Viclor  came  out  way  ahead. 
Then  lenses  were  changed.   Again  Victor  was  on  top. 
And  that's  why  officials  of  the  Moose  Fraternity —  not 
experts,  but  typical  users  —  selected  the  Victor 
projector  for  use  by  its  lodges  throughout  North  America. 

Whatever  your  needs  in  16mm  motion  picture 
projection,  Victor  has  the  equipment  for  you. 
Send  for  literature  today. 


SOUND  HOUIS  ITS  SMPE 


•Nomei  on  requtii 


VICTOIV 


Icaiaph  C<?i£. 


UKftaucn 

Dept.   L-1U.   DAVENPORT,   IOWA,   U.S.A. 
NEW   YORK,   CHICAGO 

Quality   Motion   Picture  Equipment   Since    1910 


NAVA   Moving   to   Woshin 
in  A-V  Promotional  Shift 

•<t  Pointing  to  the  maf-'netic  pi 
the  nations  capitol,  the  Na: 
Audio-Visual  Association, 
plans  to  occupy  new  perm 
headquarters  in  a  21()0-squar> 
building  at  Fairfax.  Virginia, 
after  the  first  of  19.57.  Aboi 
miles  from  Washington,  the 
location  will  place  NA\'.\  » 
quick  range  of  Congress,  fe 
agencies,  as  well  as  other  nat 
trade  groups  and  news  agenci 

NAVA's  decision  to  move 
its  Evanston.  Illinois  headqui 
was  hastened  by  recent  legisl 
developments  and  prospects  o 
creased  governmental  aid  to  ei 
tion.  The  headquarters  move 
not  affect  the  location  of  the  N 
Convention,  scheduled  to  be 
again,  in  Chicago — next  Julv  2 
1957. 

Located  near  Fairfax  Circle, 
off  route  50.  the  new  NAVA  1 
ing  will  house  the  Association's 
man  staff  and  print  shop.  Clo 
Washington,  N.AVA  officials  e: 
to  make  use  of  opportunities 
vided  by  over  550  neighborin; 
lional  associations,  the  presenc 
the  American  Society  of  .\ss 
tion  Executives  and  an  exlei 
trade  association  publication; 
brary  and  the  proxijnity  of 
■500  news  agencies. 


SMPTE's  Central  Section  Gr 
Meets  at  GM  Photographit 

♦  A  paper  on  Eastman  Kodak  ( 
pany  s  new  color  intermediate 
tive-duplicating    negative    film 
use  in  professional  production  ^ 
was  featured  at  the  annual  regi 
meeting  of  the  Chicago  Sectio,< 
the  Society  of  Motion  Picture  ! 
Television   Engineers,  held  No 
ber  9  and   10  in  the  new    qua' 
of    General    Motors    Photogra 
department.   Detroit.  Michigan. 

Other  papers  presented  at 
meeting  dealt  with  wild  life  ph 
graphic  techniques,  new  1( 
color  camera  films,  magnetic  sc 
editing,  high  speed  photogra 
optical  printing,  a  new  10mm  t 
printer  and  a  photographic 
through  Russia  illustrated  by  ' 
screen  color  slides. 

Authors    and    speakers    inch! 
Lloyd  Thompson.  The  Calvin  1 1 
pany:    John    Forrest.    Ansco;    li 
Zwick,   Eastman    Kodak   Compi 
John    Campbell.    The    Jam    Ha 
Organization.   Inc.:    Ray    Balou 
Producer's  Color  Service:    R.  I 
Ireland.   E.   D.   L.   Company:   ^ 
•Neff.    producer    of    the    televi 
show.    j\lichif;an    Outdoors:    R. 
Painter.    General    Motors    Pro' 
Grounds     and     Gordon     Ellswf 
General  Motors  Photographic. 
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UBLIC   RELATIONS  •  EDUCATIONAL*  TECHNICAL*  MEDICAL*  FARM 


and 


Training  is  an  act.  It's  also  a  process  or  method.  You  can 
put  on  an  act  for  some  trainees.  For  others  —  most  others 
—  you  prepare  a  well-planned  and  helpful  road  map.  From 
tlie  trainee's  point  of  view,  it's  inviting  to  learn  how  to 
^et  ahead  and  go  ahead  and  know  where  you're  going;  and 
know.  too.  how  to  get  there  by  the  best  possible  (well- 
marked)  route.  Map  makers  and  training  film  producers 
?liare  a  common  responsibility. 


Among  our  clients: 

American  Telephone  & 
Telegraph  Co. 

Babcock  &  Wilcox  Co. 

Carborundum  Company 

Cast  Iron  Pipe  Research 
Association 

E.  I.  du  Pont  de  Nemours 
&  Company 

Ethyl  Corporation 

Ford  Motor  Company 

General  Motors  Corp. 

McGraw-Hill  Book  Co. 

Merck  &  Co..  Inc. 

— and  many, 


National  Board  of  Fire 
Underwriters 

National  Cancer  Institute 

Pennsylvania  Railroad 

Sharp  &  Dolime 

E.  R.  Squibb  &  Sons 

The  Texas  Company 

Union  Carbide  &  Carbon 
Corporation 

U.  S.  Navy 

Virginia-Carolina 
Chemical  Corp. 

Western  Electric  Co. 
many  others 


Audio    Production 


Ino 


FILM     CENTER     BUILDING     •     630     NINTH     AVENUE     •     NEW     YORK     36, 

TELEPHONE    PLozo    7-0760 


^f^: 


YffACtS 


.>»<rf 


HNfi 


„SWCflO«.< 


Frank  K.  Speidell,  President        ■        Herman  Roessle,  Vice  President        ■        P.  J.  Mooney,  Secretary  &  Treasurer 
Producer-Directors:  L.  S.  Bennetts  H.  E.  Mandell  Earl  Peirce 

Alexander  Gansell  Harold  R.  Lipman  Erwin  Scharf 

Sales  Manager:  Sheldon  Nemeyer 


THE  BIG  DIFFERENCE 


ri 


i 


Color  Reproduction  Company  has  earned  a  reputation  for 
guaranteed  quality  Color  Printini;  which  is  the  Standard  of  the 
l6inm  Motion  Picture  Industry.  The  technical  know-how  and 
production  skills  mastered  by  Color  Reproduction  Company  in 
over  1 7  years  of  specializing  exclusively  in  1 6mm  Color  Print- 
ing makes  THE  BIG  DIFFERENCE. 

Next  time  you  order  Release  Prints,  be  sure  Color  Reproduc- 
tion Company  makes  them  for  you. 


7936  Sanfa  Monica  Blvd,,  Hollywood  46,  California 

Telephone:  OLd field  4-8010 


Crosby   Electronic   Research 
Taken  Over  by  3M  Company 

♦  Francis  (',,  Hcalcy  lias  been  ap- 
pointed as  general  maiiafrer  ol 
Min/coni.  a  newly  formed  divisioo 
i)f  Minnesota  Mining  &  Manufac- 
turing (;om[jany.  John  T.  Mullin 
has  been  named  research  directoi 
of  the  division. 

Known  as  Mincom.  the  new  divi- 
sion will  continue  electronic  re- 
search and  product  de\elopnienl 
formerly  conducted  by  the  electron- 
ics division  of  Bing  Crosby  Enter- 
prises. Inc.  Minnesota  Mining  took 
over  these  research  programs  from 
the  Crosby  group  as  part  of  an 
agreement  recently  concluded  be- 
tween the  two  organizations. 

Healey.  who  formerly  headed  the 
Crosbv  electronics  division,  said 
that  in  addition  to  continuing  thel 
research  and  protluct  de\  elopment 
programs,  the  new  Minc()m  division  i 
will  distribute  specialized  .3M  instru- 
mentation tapes  and  other  products 
including  Douglas  Pen  recorders, 
electronic  oscilloscopes  and  the 
Mincom  wide  band  recorder  for- 
merly  produced  by   Crosby. 

A  group  of  Crosby  research  staff 
members  also  have  joined  .3M. 
Headed  by  Mullin  and  Wayne  R. 
Johnson,  this  group  has  engaged  in 
a  number  of  projects  for  several 
years  in  the  field  of  color  video  re- 
cording. The  Mincom  division  will 
have  headfiuarters  in  new  office  and 
laboratory  facilities  in  the  Los  An- 
geles  area.  U 

Wade  Featured  in  NAM  Series 

♦  One  of  the  National  Association 
of  Manufacturers"  Industry  on  Pa- 
rade television  programs  is  now 
featuring  some  of  the  film  making 
activities  at  Roger  Wade  Produc- 
tions. 

The  subject  of  the  film  is  anima- 
tion— and  features  the  latest  tech- 
niques used  in  filming  animated 
cartoons  and  art.  The  equipment 
shown  is  a  new-  Oxberry  animation 
stand  and  camera,  with  east  west, 
north  south  table  mo\ements  and 
automatic  zoom. 

Featured  player  is  Lehman  H. 
Kleppinger.  animation  cameraman, 
shown  actually  shooting  an  ani- 
mated television  commercial  for  a 
Wade  client.  Fisk  Tires.  ij 


k 
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KNIGHT  TITLES.,. 

diquibi  ei  yout  {|i£ttu 

HOT-PRESS  TITLE  PRINTERS  SINCE   1938    I 
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KNIGHT  TITLE  SERVICE 

Phnnt    HAIkim   l-HHSS 
115  West  2.1rd  Street       New  York  M,  N.Y. 
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RESOURCEFULNESS 


Sound  Masters  for  IS  years  has  produced  motion 
pictures  in  many  fields  of  business  and  industry  and  for 
departments  of  the  Government,  in  both  peace  and  war. 

During  that  time,  on  location  and  in  studio  from 
coast  to  coast  and   in   the  far-flung  corners  of   the  world. 


we   have   faced    and    solved    every   conceivable   problem   of 
script   and    production. 

This  wide  and  varied  experience  has  developed  a 
resourcefulness  which  is  invaluable  when  applied  to  the 
production  of  either  a  full  length  feature  or  a  TV  short. 


ESTABLISHED  f937 


LET  US  MAKE  YOUR  NEXT  PICTURE 
WE  HAVE  A  LOT  OF  GOOD  IDEAS 

SOUND  MASTERS,  INC. 

165  WEST  46TH  STREET,  NEW  YORK  36,  N.Y. 


MOTION  PICTURES 

SLIDE  FILMS 

TV  SHORTS 

COMMERCIALS 


PLAZA  7-6600 


Dynamic  Films  is  the  fastest  grow- 
ing film  producing  organization  in 
the  country. 

We  invite  inquiries  from  creative 
personnel  in  every  phase  of  film 
production,  distribution  and  sales, 
who  have  a  point  of  view  about 
what  distinguishes  motion  pictures 
from  any  other  form  of  communica- 


And  we  invite  inquiries  from  film 
sponsors  interested  in  evaluating 
this  distinction  which  is  an  integral 
part  of  every  Dynamic-produced 
motion  picture. 


.  .  .  Nathan  Zucker 
President 
dynamic  films,  inc. 


dynamic  films,  inc.    B     112  West  89  street.  New  York  24,  N.Y. 


Winik   camera   crew   films   Parade  of  States. 


New,  High-Speed  Du  Pont  ^'Superior"  4 
Captures  Miss  America  Pageant  for  TV 


ATLANTIC  CITY,  N.  J.  -  Filming  the 
1956  Miss  America  Pageant  in  the  resort's 
huge  convention  hall  was  a  tough  assign- 
ment for  Winik  Film  Corporation,  New 
York  City,  since  only  available  light  was 
used.  But  cameraman  Fred  Fordham 
chose  Du  Font's  new  high-speed  "Supe- 
rior" 4  Motion  Picture  Film  and  turned 
out  top-quality  pictures  .  .  .  with  an  illu- 
mination of  about  40  foot-candles! 

Thousands  of  TV  viewers  saw  the  filmed 
portion  of  the  show  on  the  ABC-TV  Net- 
work, sponsored  by  Philco  Corporation. 
The  pictures  were  clear  and  sharp  with 


a  full  scale  of  middle  tones  (see  table 
below  for  recommended  exposures). 

High-speed  "Superior "  4  has  an  expo- 
sure index  of  320,  Daylight;  250,  Tungs- 
ten, with  a  combination  of  medium-fine 
grain  and  extreme  latitude.  It's  available 
in  35-mm  and  16-mm  sizes  and  is  espe- 
cially designed  for  theatrical  and  tele- 
vision work. 

NEW  Du  Pont  "Superior"  4,  Type  928, 
Motion  Picture  Film  is  available  now! 
Take  advantage  of  its  speed,  latitude,  fine 
grain  and  full  panchromatic  reproduction 
in  your  own  motion-picture  work. 


FOR  MORE  INFORMATION,  contact  your  near- 
est Du  Pont  Sales  Office  (listed  below)  or  the 
Du  Pont  Company.  Photo  Products  Depart- 
ment. Wilmington  98,  Delaware.  In  Canada: 
Du  Pont  Company  of  Canada  Limited. 
Toronto. 

SALES  OFFICES 

Atlanta   8.   Ga 805   Peactltree   Building 

Boston  10,  Mass 140  Federal  Street 

Chicago  30,    III 4560   Toutly   Ave..   Lincolnwood 

Cleveland  16.  Ohio 20950  Center  Ridge  Road 

Dallas  7.  Texas 1628  Oak  Lawn  Avenue 

Los  Angeles  38,  Calif 7051   Santa   Monica   Blvd 

New  York  11.  N.  Y 248  West  18th  Street 

Wynnewood.  Pa 308  East  Lancaster  Avenue 

Export Nemours  BIdg.,  Wilmington  98.  Delaware 


ILLUMINA  TION: 

For  incicJent  incandescent 
light:   24   fromes   per   second 
—  1/50  second. 

LENS 
APERTURE 

f:1.4 

f:2.0 

f:2.8 

f:4.0 

f:5.6 

f:8.0 

FOOT-CANDLES 
REQUIRED 

10  . 

20 

40 

80 

160 

320 

s 


BETTER  THINGS  FOR  BETTER   LIVING ...  THROUGH  CH£A1(STRr 


DU  PONT    iVIOTION    PICTURE    FILM 
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Youlh  in  World  Service  — 

Girl   Scouts   Present 
"The  Wider  World" 


■¥  The  Wider  World,  a  new  color 
film  portraying  Girl  Scout  and  Girl 
Guide  community  service  projects 
in  four  countries,  is  designed  to 
show  how  girls  all  over  the  Hcirld 
put  into  practice  their  Girl  Scout 
promise  "to  help  other  people  at  all 
times."  The  film  has  caught  in 
action  some  typical  groups  of  girls 
helping  make  their  own  communities 
heller  places  in  which  to  live,  and 
by  so  doing,  opening  the  doors  t») 
a  wider  world  of  responsihilitv  and 
understanding. 

The  Killer  W  orhl  shous  Seiiiin 
Girl  Scouts  in  Elizabethtnwn.  New 
York,  serving  as  aides  to  voters. 
Cooperating  with  non-partisan  adult 
groups,  they  learn  how  voting  ma- 
chines are  used,  help  distribute  get- 
out-the-vote  literature,  mind  small 
children  v\hile  their  mothers  go  to 
the  polls,  and  serve  sandwiches  and 
coffee  to  poll  workers. 

In  Mexico.  Girl  Guides  re-enai  I 
their  roles  as  good  citizens  by  shuw- 
ing  how  they  have  set  up  and  are 
conducting  a  literacy  project  for 
neighbors  of  all  ages  and  in  all 
walks  of  life.  They  enroll  students 
in  small  classes  or  meet  with  them 
individually,  to  help  them  master 
the  basic  "three  R's.  ' 

Teen-age  Girl  Guides  in  Finland 
help  younger  Guides  from  a  school 
for  the  blind  enjoy  a  day  in  the 
woods,  and  make  it  possible  Un 
them  to  complete  successfully  an 
outdoor  game  designed  to  test  their 
Guiding  skills. 

In  Rangoon.  Burma.  Buddhist 
Girl  Guides  perform  service  at  the 
magnificent  Schwedagon  Pagoda: 
then  join  sister  Guides  of  the  Chris- 
tian faith  to  spend  an  afternoon 
working  in  a  day  nurserv. 

Produced  by  Julien  Bryan 
The  Wider  World  was  sponsored 
by  the  World  Association  of  Girl 
Guides  and  Girl  Scouts,  and  pro- 
duced for  use  throughout  the  .3.5- 
Bation  World  Association  through 
the  cooperation  of  the  Girl  Scouts 
of  the  U.S.A.  It  will  be  shown 
widely  before  Girl  Scout  and  gen- 
eral audiences,  especially  in  con- 
nection with  those  Girl  Scout  events 
which  focus  on  international  friend- 
ship. 

The  International  Film  Founda- 
tion, under  the  direction  of  Julien 
Bryan,  made  The  Wider  World,  as 
it  has  previous  Girl  Scout  inter- 
national films.  The  photograph\. 
except  for  the  Burma  sequences,  was 
done  by  .Mr.  and  Mrs.  Kenneth 
Richter.  gj^ 
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THE  NEW  BELL  &  HOWEL 
ADDITIVE  COLOR  PRINTER! 

This  totally  new  color  printer  offers  seven  advanced  features  . . . 
sets  new  standards  for  technical  precision  and  operating  convenience 


The  Bell  &  Howell  Additive  Color 
Printer  is  the  result  of  intensive  re- 
search and  close  collaboration  with 
film  laboratory  specialists  through- 
out the  world.  In  addition  to  the 
features  shown  here,  it  incorpo- 
rates the  latest  innovations  of 
Bell  &  Howell's  Continuous  Film 
Printers  which  today  print  nearly 
all  of  the  world's  commercial  film. 

1.  Controlled  Color  Density— Avail- 
able light  is  separated  into  the 
three  primary  colors:  red,  green 
and  blue.  A  system  of  dichroics  is 
used  to  produce  only  pure,  narrow 
color  beams.  Color  intensity  is  con- 
trolled by  adjustable  vanes  which 
act  as  light  modulators,  permitting 
more  or  less  of  each  color  to  pass. 
The  three  modified  color  beams  are 
recombined  at  the  aperture  to  pro- 
duce the  density  and  color  re- 
auired  for  correct  printing. 

2.  Increased  Illumination— Equipped 
with  1,000  watt,  high-intensity,  pre- 
aligned  printing  lamp.  An  electri- 
cal interlock  prevents  the  lamp 
from  burning  unless  blower  is  in 
operation.  Illumination  can  be  re- 
duced for  black  and  white  printing. 

3.  Variable  Speeds -60,  90  and  120 
feet  per  minute. 

4.  Integral  Fader— Built  into  the 
lamphouse.  Adjustable  to  produce 
the  desired   fade   length.   Fade 


lengths  of  20,  36  and  48  frames  are 
available  on  16mm  printers,  and 
16,  32  and  48  frames  on  35mm 
printers.  Fade  adjustments  may  be 
changed  during  the  printing  run  to 
produce  any  of  the  three  lengths. 

5.  Visual    Circuit    Inspection  — Five 

pilot  lights  (with  dousers)  are 
mounted  on  each  of  the  three  color 
banks  to  permit  visual  inspection 
of  the  electrical  circuitry  for  ease 
of  maintenance.  Electronic  compo- 
nents are  replaced  as  units,  vir- 
tually ehminating  lost  production 
due  to  maintenance  down  time. 

6.  Automatic  Operation— Color  and 

illumination  cue  controls  are  ac- 
tuated by  a  perforated  control  tape 
which  is  pre-punched  on  the  pro- 
gram perforator.  The  tape  passes 
through  a  reader  built  into  the  con- 
sole base  of  the  printer  and  con- 
trols all  necessary  printing  func- 
tions with  the  exception  of  the  fade. 


7.  Easily  Accessible  Contro 

Mounted  on  a  panel  above 
printer  lamphouse.  The  film  f\ 
age  counter  registers  up  to  lOl 
feet  of  film  and  can  be  reset  ati 
start  of  each  film  run.  The  a- 
matic  fader  counter  permits 
operator  to  keep  count  of  fadt 
they  are  to  be  varied  in  length  c 
ing  printing.  Both  counters  ari 
luminated  for  easy  viewing. 

AVAILABLE  ACCESSORIES 

•  Program  perforator  for  product) 
control  tape 

•  1000  watt  rectifier  for  DC 


*  Margin  printing  kit  for  light  prt 
ing  edge  numbers  (16mm) 


'  Sensitized  patch  cueing  kit  t( 
eliminate  notching 


For  further  information,  write  i 
&  Howell.  Professional  Equipm 
Division.  7108  McCormick  Ri 
Chicago  15.  Illinois. 


tIGHT  PArtERN   FOR   THE 
THREE   PRIMARY   COLORS 
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How  U.S.  Information  Agency 
Operates  Told  in  Documentary 

*  U  hat  the  United  State*  Informa- 
tion Agency  is  doing  overseas  to 
explain  and  support  L .  S.  policies 
and  objectives  is  reported  in  Amer- 
ica Presents  America,  a  26-minute 
motion  picture  which  was  premiered 
for  television  audiences  in  nine 
cities.  October  21. 

America  Presents  America  shows 
how  the  L .  S.  Information  Agency 
programs  combat  communist  propa- 
ganda in  various  countries.  Open- 
ing with  a  Presidential  press  confer- 
ence, the  documentary  moves  into 
the  Agency  s  w  orldw  ide  press,  radio, 
television,  motion  picture,  exhibit 
and  library  operations. 

L.  S.  Government  overseas  infor- 
mation activities  in  Japan.  Brazil. 
German\.  Iran.  Italy.  England. 
Vietnam  and  Thailand  are  shown. 
Also  depicted  is  the  operation  of  the 
"Voice  of  America."  the  broadcast- 
ing arm  of  the  Agency.  Part  of  the 
picture  of  America  provided  by  the 
information  program  are  presenta- 
tions of  such  American  artists  as 
those  in  the  plav  Porgy  and  Bess. 
sports  star  Jesse  Owens  and  Nobel 
prize-winner  William  Faulkner.  The 
documentary  films  viewers  will  see 
and  hear  the  overseas  reception  ac- 
corded these  Americans. 

America  Presents  America  will 
be  available  to  television  stations 
throughout  the  United  States  for 
public  service  showings  during  the 
coming  year.  Some  prints  will  be 
available  for  showings  by  educa- 
tional groups  and  large  organiza- 
tions, the  Information  .'\gency  an- 
nounced, ff 

N.A.M.   "Industry  on  Parade" 
Weekly  Series  in  Seventh  Year 

•^  Boasting  the  longest  continuous 
run  of  any  television  series  on  the 
air.  Industry  on  Parade  has  entered 
its  seventh  year  of  week-in.  week- 
out  showings. 

A  public  service  feature  distrib- 
uted by  the  National  Association  of 
Manufacturers,  the  U5  minute  filmed 
series  is  also  seen  in  more  localities 
than  an\  other  TV  show.  As  of  this 
month,  it  is  shown  in  26.5  cities 
in  the  L  nited  States  and  territories. 
In  addition,  through  the  I  .  S.  In- 
formation .Agency's  I  oice  oj  Amer- 
ica distribution,  it  is  seen  on  34 
foreign  stations,  ranging  in  location 
from  Bangkok  to  Kefla^ik. 

Industry  on  Parade  was  last 
year's  winner  of  the  coveted  Pea- 
body  Award  for  national  public 
service  in  television. 

The  program  s  content  is  non- 
commercial and  non-controversial. 
nam's  single  purpose  in  producing 
it  is  to  enhance  public  good  will 
toward  the  nation's  industry.         & 
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Otto  Olesen  Named  to  Board 
of  Directors  of  Cathedral  Films 

*  Oil..  K.  Oli-M-ii.  p..>liiia.-li'i  „f  I,,,,. 
\rif;.-li-s  and  l.iiif:  kiiii«n  l.i  Hull), 
ui.iicl.  has  Ill-en  i-lc-t.-d  |,,  t),,.  H„ar<l 
..f  l)ir."L-t.jrs  of  Calhcdi-al  Films. 
Inc.  1  lie  announcement  «as  made 
l.\  Hi.  James  K.  Friedricli.  Callie. 
dial    Films   president. 

A  leader  in  civic  and  cliarit\  ac. 
Ii\ities  in  the  (ireater  Los  Angeles 
iirea,   I'(.st.iiiisli-r  Olesen  has  served 
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FILM       PRODUCTIONS 

HOUTWOOP     .     >4U     NOdK     lA     &«SA    .     HOUfWOOO     3.J.41 


Above:  Oiro  K  Oleson  (right)  is  a  new  mem- 
ber of  Dr.  Jomes  K.  Friedrich's  (ieff)  boord 
of  directors  ot  Colhedrol  films.  Inc.  Mr. 
Oleson  li  o  pioneer  in  motion  picture  lighting. 

as  a  director  of  Holl\«ood  Bowl  fur 
22  years.  He  has  heen  general  chair. 
man  of  the  Easter  Sunrise  Service 
since  19.S3.  having  helped  to  found 
the  outdoor  religious  service. 

Olesen  has  been  associated  with 
the  motion  picture  industry  since 
1919  when  he  founded  his  own 
studio  and  theatrical  equipment 
lighting  business.  He  pioneered  in 
lighting  equipment  for  indoor 
shooting  and  is  credited  with  start- 
ing the  "searchlights  in  the  sk\ " 
premiere  advertising  tradition.     ^ 

^        ^        a 
Wilding    Names    Russ    Raycroft 
As   Director  of  Television 

♦  Ru.ss  Kaycr.ift  has  been  app.)inte<l 
director  of  television  at  Wilding 
Picture  Productions.  Inc..  Chicago. 
Raycroft  has  experience  in  film 
studio  work,  advertising  and  broad, 
casting. 

Kemper  New  Fairbanks'  Rep. 

♦  Koliert  F.  Kemper  has  been  ap. 
pointed  midwest  representative  for 
Jerry  Fairbanks  Productions  of 
California  and  TV  Spots.  HolK. 
wood.  Kemper  f..rmerlv  was  associ- 
ated with  Kling  Film  Productions 
anil  Tatham. Laird.  Inc..  Chicago,  y- 

Mines  RCA  Custom  Records  Rep 

♦  i;d  Hill.--  Iki~  l..-.-n  app.iinled  >ali-~ 
npresentati\e  for  f?CA  Victors 
Custom  Record  Department  in 
Nashville.  He  has  been  assigned  to 
the  South  and  Southwest  territories. 

Geoffrey  liennett.  previousK  in 
Mr.  Hines"  position,  has  been  shifted 
1.1  RCA  \iclor  Custimi's  Los  An- 
geles ofiice. 


Walloce   A.    Ross 

New  York  Film  Producers  Assn 
Appoints  Ross  as  PR  Counsel 

*  I  he  Film  I'loducers  .\s>i,i  ial... 
..f  -New  York  has  appointed  W  all... . 
A.  Ross  Enterprises.  L5  East  4;;il 
Street.  New  York,  as  public  rel.i 
lions  counsel  to  organize  and  a. I 
ndnister  an  expanded  informati... 
I.rogram  on  the  services  rendei.- 
mdustrv.  government  and  televisi.u 
by  these  metropolitan  N.u  'i,,; 
film  companies. 

Embracing  man)  of  the  leadim 
Nev\  Vork  firms  in  film  producti.m 
h  P-'\  accounts  for  a  sizeable  amoui.i 
of  the  nation's  industrial,  govern 
mental  and  television  commercia 
filming. 

Organize.l  in  19.SL  FP  \  hold- 
regular  monthi)  meetings,  negotia 
tes  collectively  with  the  variou- 
trade  unions,  and  has  concerned  il 
self  with  such  industr)  matters  a- 
better  quality  print  distributi..ii. 
color  standards  and  client  relali..ii 
ships. 

Ross,  founder  of  Ross  Reports  ... 
television,  has  prepared  an  overall 
schedule  of  press  features  on  ih. 
plus  values  of  New  York  fihning- 
ihe  pool  of  skilled  performers,  tech- 
nicians and  other  personnel,  ex- 
haustive facilities:  and  proximitv  t.i 
business,  government  and  a.lvirli- 
ing  head  offices.  y 

Beckwith   to   Knickerbocker   as 
New  Production  Vice-President 

♦  Frank  Be<k»ith  has  joined  Knick- 
erbocker Productions.  Inc..  as  vice 
president   in   charge  of  production.     , 
Heckvvilh   has   long   been    active   in      ' 
motion   pictures  as  writer,  director 
and    producer.    After   ten    \ears   of 
west    coast    production    f.ir   Warner 
Brothers  and  Hughes  Tool  and  Die. 
he  became  chief  of  produ.  tion   for 
the     Office     of     War     lnf..rnialion. 
Later.  Beckvvith  was  executive  pro-J 
ducer    for    I. MPS.    Inc..    and    ATV" 
Film   Productions. 

Knickerbocker  Producti..ns  vvillj 
continue  t.i  specialize  in  public  re-j 
lations.  inilustrial  and  eilucationall 
films,  but  plans  to  produce  televis-j 
ion  cttmmercials  as  well. 
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Ijnomically  Priced     •     Highest  Quality 

I'O  Aluminum  Split  Aport  Reels  ore  a  fast  and  in- 
•  pensive  method  of  winding  film  from  reels  to  cores, 
I  core  to  core  and  con  be  used  for  projection  reels 
4tiout  Itie  necessity  of  tioving  the  film  put  on  solid 
i>ls.  The  core  is  threaded  for  quicl(  locking,  ond  a  grip 
pressed   into  the  flange   wait  to  hold  the  plastic  core. 


UMM  ALUMINUM  SPLIT  REELS 
Size  Price 

400'  $4.20 

IJOO'  7.00 

35MM  ALUMINUM  SPLIT  REELS 
Size  Price 

1000'  $6.90 

17-'/,  MM 

Size  Price 

400'  $4.70 

1200'  7.50 


Big  Leaguer  or  Beginner. . . 

you  help  your  Career  with 

CECO  Film 
Equipment 


ALUMINUM 
SPLIT   APART   REELS 


$259.50 


:4-PRECISI0N  LABORATORIES  OPTICAL  AND 
AGNETIC  SOUND  READER  accepts  both  16mm 
nd  35mm  optical  or  magnetic  film.  Consists 
f  amplifier,  head  assembly  and  film  trans- 
brt.  SR5-Set  of  collapsible  rollers  for  use 
'ith  17.5mm  and  %"  tape.  SR6-Similar,  but 
ithout  magnetic  head  mount.  Available  with 
ither  Optical  or  Magnetic  sound  only. 


$22.00 


E100-CECO    DOUBLE    ZIPPER    CHANGING    BAG    Is 

light-proof,  large  enough  to  accommodate 
1000'  35mm  magazines  or  1200'  16mm 
mogozine.  34"  x  48"  black  sateen  outer 
bog.  Inner  bog  of  heavy  rubber  fabric  pro- 
vided with  roomy  sleeves  having  elostic  light- 
tight  wristlets. 


As  most  Pros  know,  CECO  is  headquarters  for  the 
world's  finest  cameras,  recording  and  editing 
equipment  and  photographic  accessories.  But 
CECO  is  more  than  that.  It  maintains  the  finest 
service  department  in  the  East — also  an  engineer- 
ing and  design  department.  CECO  is  always  happy 
to  consult  with  film  makers — either  beginners  or 
Academy  Award  Winners — about  their  technical 
problems.    May  we  help  you? 


$232.00 


MM16-AKG  D-25  MICROPHONE 

is  dynamic  cordiold  type. 
Eliminates  wind  and  AC 
hum.  Excellent  frequency  re- 
sponse from  30  to  15,000 
cps.  Completely  shock 
mounted,  light  enough  to  be 
used  on  microphone  '■fish- 
pole'*,  weighs  only  24 
ounces.  Contains  built-in 
dialogue  equalizer  with 
three  steps  to  attenuate 
progressively  of  50  cycles. 
A  variety  of  models  for 
every    specific    need. 


CECO  OUTDOOR  REFLECTORS  for  re- 
flection of  sunlight.  Surfaced  with 
silvered  reflection  papers.  In  sizes 
24"  X  24",  30"  X  30",  36"  x  36", 
and  48"  x  48"  for  use  with  yoke 
&   stand.     Scrims  &   Dots  avoiloble. 


|C4-ECC0      "1500"      SPEEDROLL      APPLICATOR 

)ermits  cleaning  and  inspection  of  roll, 
trip  or  movie  film  in  one  easy  operation, 
.onsists  of  bokelite  cleaning  unit,  wool- 
elt  cleaning  wicks,  teflon  idler  rollers;  also 
1  10  oz.  glass  fluid  unit  guaranteed  against 
eokcge.  Volve  controls  flow  of  cleaning 
tuid  which  is  always  visible.  16mm  or 
35mm  model.  $29.50 


X101-CECO  VARIABLE  SPEED  MOTOR  with  tach- 
ometer  for  CINE-KODAK  SPECIAL.  Speeds  from 
1  6  to  64  frames  per  second.  Quick  mounting, 
no  tools  required.  1  2-voIt  or  1  1  0-volt  opero- 
tion.  Also  available  110-volt  Synch  Motors 
for  Bolex,  Mitchell,  Bell  &  Howell  &  Eastman 
Cine  Kodak  K-IOO  Comeros.  Variable  speed 
motors  with  Toch  for  Mitchell  &  Bell  &  Howell 
cameras. 


ADDITIONAL  PRODUCTS—Ace  Clear  Vision  Splicers  •  Editing  Barrels  •  Editing  Racks  •  Electric 
ootoge  Timers  •  Exposure  Meters  •  Silent  &  Sound  Projectors  •  Screens  •  Film  Processing 
equipment  •  Film  Shipping  Coses  •  Film  Editors  Gloves  •  Marking  Pencils  •  Retractable  Grease 
'encils  •  Ropidograph  Pens  •  Flomoster  Pen  Sets  •  Kum  Kleens  Labels  •  Blooping  Tape 
*  Blooping  Ink  *  Dulling  Spray  *  Alpha  Roy  Plutonium  Lipstick  Brushes  *  Filters  * 
^4umber  &  Letter  Punches  •   Camera  &  Projector  Oil. 


04500 


$8.50   and   up 


CECO  SLATES.  E67-MASONITE,  11" 
X  14",  with  clapsticlc.  E68-I2" 
high,  11"  wide,  metal  sliding  num- 
bers, with  clapstick.  E69-13y2"  x 
1 3  Yj  " ,  mode  of  fiberboord  with 
metal  border,  flip  numbers,  clap< 
stick. 


SALES   •    SERVICE  •  RENTALS 


FRANK    C.    ZUCKER 


(7flm€Rfl€ouipm€nT(o.jnc. 


Dept.  S      315  West  43rd  St., 


For    14mm.   Film  -  400'   to   2000     Reels 

Protect  your  films 
Ship  in  FIBERBILT  CASES 

Sold   at   teoding    deolers 

Only 
original 
Fiberbill 

Coses 

SHIPPING 

bear 

this 

TRADE 

MARK 

Want  to  Buy  the  Best? 

♦  The  a(l\  ertisiiig  pages  nf 
Bl;SiNEss  Screen  offer  the 
finest  in  products  and  services. 


£;g/tf   Motion   Pictures   and   a    Slidefilm   Share   Honors  — 

Best   Safety   Pictures   of   Year   Receive    Award    Plaques 
at  Chicago  Ceremony  During  National  Safety  Congress 


FIVE  SpoNsoiiti)  \l(irio\  Pit- 
TIRES.  one  found  slidefilni  and 
three  independently  produced  mo- 
lion  pictures  were  awarded  bronze 
plagues  in  the  l')56  competition 
conducted  li\  the  National  Commit- 
tee on  Films  for  Safety.  The  nine 
plaque  wiiniers  were  chosen  from 
10  safety  subjects  entered  in  the 
1956  contest.  Fifteen  other  films 
were  given  awards  of  merit. 

Award  presentations  were  made 
by  John  B.  McCuliough,  NCFS 
chairman,  at  an  evening  program 
in  the  Grand  Ballroom  of  the  Con- 
rad Hilton  hotel.  Chicago.  October 
2.3.  attended  by  an  estimated  600 
persons.  The  plaque-winning  pic- 
lures  were  shown  during  the  pro- 
gram. 

Jurors   from   National   Groups 

The  films  had  been  judged  by 
jurors  representing  19  of  the  21 
organizations  composing  the  com- 
mittee membership  at  the  time  of 
the  contest.  The  National  Commit- 
tee on  Films  for  Safety  includes  22 


organizations  in  meinbersliijj.  .Spe- 
cialists in  various  safeli,  areas  assist 
the  NCFS  preliminary  screening 
subcommittee  in  makitig  initial  se- 
lections. Committee  judges  are  qual- 
ified b\  audio-visual  erlucational  ex- 
perience or  fundamental  interest  in 
safety  training. 

The  plaque-winning  nmtion  pic- 
lures  included: 

\oonlime  Nonsense.  \'2\]>  min- 
utes, color  and  black  white,  dealing 
with  teen-age  driving,  sponsored 
and  produced  by  the  National  Safelv 
Council.  (Award  accepted  by  Dr. 
Lowell  B.  Fisher,  vice-president  for 
.Schools  and  Colleges.  National 
."Safety    Council.  I 

The  Case  oj  Officer  HaUihrand. 
27^  o  minutes,  black  v\hite.  portra\- 
ing  dangerous  driving  attitudes, 
sponsored  by  The  Ohio  Oil  Com- 
])any.  produced  by  \^  ilding  Picture 
Productions.  Inc.  (Award  accepted 
by  H.  C.  Walker,  supervisor  of 
Safety.  The  Ohio  Oil  Company,  i 

The  Days  of  Our  Years.  20' 2 


Here's  the  coveted  bronze  plaque,  s/mbol 
notionol    honor    for    visuol    safety    educotio 

minutes,  color,  examining  the  caus" 
and  consequences  of  railroad  act 
dents-  sponsored  by  The  I  nion  P; 
cific  Kailroad  Company  and  pr 
duced  by  Dudley  Pictures  C^irpui. 
tion.  I. Award  accepted  bv  V..  Hick 
vice-president.  Operations.  The  L  1 
ion  Pacific  Railroad  Conipanv.i 

Air  Force  Picture  Gets  Plaque 
Crmind  Sajety  on  the  Flifihl  Lm- 
24V4   minutes,  color,  covering  sal 
practices    of    ground    personnel    i 
servicing  aircraft,  sponsored  In  T 
Inited  States  Air  Force  Headqui 
ters.   produced   by   Sam   Orleans 
ICONTI.NLED   ON    THE    FACING    E' 
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CUTS  CAN  MEAN 
INFECTIONS 


And  supposed  wrongs  In  the 
minds  of  your  employees,  based 
on  misunderstandings  and  lack  of 
facts,  can  mean  trouble. 

'  Stop  it  before  it  gets  started  .  .  . 
by  developing  supervisors  who 
ore  alert  to  detect  grievances  .  .  . 
who  have  the  know-how  to  handle 
them  with  an  appreciation  of 
human  feelings. 

j  Develop  troirble-slopplng  super- 
visors with: 

"HANDLING  GRIEVANCES" 

!  part  of  an  outstanding  sound  slide 
program  SUPERVISOR  TRAINING 
ON  HUMAN  RELATIONS,  which 
Includes: 

•  "THE  SUPERVISOR'S  JOB" 

•  "INTERPRETING 

COMPANY  POLICIES" 

•  "THE  SUPERVISOR 

ASA  REPRESENTATIVE 
OF  MANAGEMENT" 

•  "INDUCTION  AND 

JOB  INSTRUCTION" 

•  "MAINTAINING 

DISCIPLINE" 

•  "PROMOTIONS, 

TRANSFERS  AND 
TRAINING  FOR 
RESPONSIBILITY" 

•  "PROMOTING 

COOPERATION" 

Vou  may  obtain  a  preview 

without  obligation. 
Write  Depf.  S  for  details. 


INC. 

610S  SANTA  MONICA   BLVD. 
HOLLYWOOD  38,   CALIFORNIA 


SAFETY   FILM   AWARDS: 

(  CONTINUED     FROM      F.\CIi\'C     PAGE) 

Associates.  Inc.  I. Award  accepted  bv 
Colonel  W.  L.  Tubbs.  Assistant  for 
Ground  Safety.  I'.S.A.F.  I 

The  Flight  Decision.  1.5  minutes, 
color,  explaining  causes  and  condi- 
tions that  influence  pilot  decisions 
for  safe  flight.  spon.sored  by  the  Na- 
tional Association  of  State  Aviation 
Officials  and  the  Aircraft  Owners 
and  Pilots  Association  Foundation, 
Inc.  and  produced  by  Film  Orig- 
inals. (Award  accepted  by  A.  E. 
Abney,  president  of  N.\S.\0.  and 
Victor  J.  Kayne,  representing  AOPA 
Foundation,  Inc.) 

Two  Plaques  to  Disney  Films 
The  sound  slidcHIni  uhicb  »on 
a  plaque  award  was  Take  Another 
Look.  lOy^  minutes,  color,  which 
compares  job  hazards  and  circus 
acts.  It  was  sponsored  by  Hardware 
Mutuals  and  produced  bv  Vogue- 
\\  right  Studios.  (Award  accepted 
by  H.  E.  Rudolph,  vice-president, 
Hardware  Mutuals.  I 

Two  safety  motion  pictures  pro- 
duced and  entered  by  Walt  Disney 
Productions  won  plaque  awards. 
Both  8-minute  color  films,  the  sub- 
j  jects  were:  I'm  No  Fool  with  a  Bi- 
cycle, a  cartoon  on  safe  bicycle 
riding,  and  I'm  No  Fool  with  Fire. 
animation  on  the  principles  of  fire 
safety.  ( Awards  accepted  by  Carl 
\ater.  head  of  the  Nontheatrical 
Film  Division  of  Walt  Disnev  Pro- 
rUictions.  i 

Boating  Film  Gets  Top  Award 
The  other  inde|)endent  production 
winning  a  plaque  was  the  motion 
picture.  Small  C.rajl  Safety,  14  min- 
utes, color  and  black  white,  which 
demonstrates  the  handling  of  small 
boats  and  emergency  techniques 
when  an  accident  occurs.  It  was 
produced  and  entered  by  Herbert 
Kerkow.  Inc.  (Award  accepted  by 
Ott  Coelln.  editor  and  publisher  of 
Business  Screen  Magazine,  on  be- 
half of  Mr.  Kerkow.  I 

Commenting  on  entries  in  the 
19.56  contest,  William  Englander. 
secretary  of  the  National  Commit- 
tee, said,  "Quality  is  getting  better 
— there's  no  doubt  about  that.'' 

Keener  Competition  This  Year 
"Of  course,  there  always  are  a 
few  standouts  every  year,"  he  re- 
marked but  noted  that  in  the  recent 
contest  the  judges  "had  to  work 
hard"  in  deciding  between  the  many 
films  which  currently  are  raising  the 
quality  average. 

Englander  also  was  impressed  by 
the  wide  interest  in  the  safetv  film 
competition.  He  gets  film  sponsor 
and  producer  calls  from  "San  Fran- 
cisco, Toronto,  Vancouver,  New 
(continued   on   the   next   page) 


A  man 


we  don't 


compete  with 


NUMBER 


VOLUME       17 


1956 


25 


we 


work 


with  him 


•  RCA    Sound    Recording 

•  Editing 

•  Processing 

•  Printing,    Color    and    Biack-and-^h(tc 

•  Magnetic    Laminating 


CAPITAL 

FILM     LABORATORIES.     INC. 

I905  Falrview  Ave.,   N.  E., 
V/ashlnglon   2,    D.  C. 
t.Awr*nce  6-4634 


SAFETY   FILM   AWARDS: 

icoNTiM  i:ri  Hi(i\i  I'KKi  i:i)i\(.  i'A(;ki 
York."  iiH|uii"iiij:  ahmjt  tlie  (*\eril.  lie 
said. 

Eiilix  Marik-  fni  ill.-  l')r>7  >afi-l\ 
Blni  (-aiiipctiticMi  will  he  in  the  mail 
earU  in  Januarx.  rhe\  \\\\\  be  avail- 
able from  W  illiam  Knf;lander.  >ec- 
relar\ .  National  Cionnnittee  on  Films 
for  .'^afetx.  42.i  North  Mirhigan 
\\e..  (:hi.■a^o  11.  111.  '  W' 

Farm  Film  Release  Timed 
with  Farm-City  Observance 

♦  7 /;c  ii^iirnlliiir  Stitry.  a  new 
color  film  depicting:  services  ren- 
dered to  the  American  people  b\ 
the  farmer,  the  Department  of  Ag- 
riculture and  the  state  agricultural 
and  conservation  agencies,  was 
scheduled  for  print  distribution  re- 
lease in  time  for  use  with  Farm- 
Citv  Week.  November  16-22. 

"Operation   Swamp"    Depicts 
Southern   Geophysical   Study 

♦  Kugge.l  geophv^ical  i»perations  in 
southern  Louisiana  are  portrayed 
in  Opetalion  Suamp.  a  1.5-minute 
sound  color  motion  picture  spon- 
sored by  the  Southern  Geophysical 
Company.   Fort   Worth.   Texas. 

Operation  Suamp  was  first  shown 
at  the  New  Orleans  district  meet- 
ing of  the  Oil  Industry  Information 
Committee.  October  \r>.  The  film 
reviews  the  work  of  seismic  and 
gravity  crews  in  the  jungles  and 
marshes  of  one  of  the  current  "hot 
spots"    of   petroleum   exploration. 

I  he  film  is  available  on  loan  to 
petroleum  societies  and  student  en- 
gineer groups  from  The  Cain  Or- 
ganization. Inc..  3906  Lemmon 
Ave..  Dallas  19,  Texas.  ^ 

«  c  » 

News  Magazine  of  the  Screen, 
16mm  Series/  Has  7th  Birthday 

♦  A'e«i  Magazine  of  the  Screen,  a 
production  of  Palhe  Pictures.  Inc.. 
celebrated  its  seventh  anniversary 
last  month.  The  16niin  film  series, 
which  is  distributed  to  schools,  col- 
leges and  connnunity  groups  in  25 
states  and  Hawaii,  is  issued  monthlv 
ten  times  during  the  school  year 
and  has  a  vearlv  audience  of  well 
over  thirtv  million.  It  is  sponsored 
by  newspapers  and  industrial  com- 
panies as  institutional  good  will. 

'\  he  opening  section  of  each  is- 
sue, called  The  If  orlii  in  the  (Mm- 
era.  covers  significant  phases  of 
world  news  in  depth.  The  balance 
of  the  reel,  which  runs  an  average 
of  2.5  minutes.  <-arries  stories  of  out- 
standing  educational    interest. 

One  of  the  monthly  departments 
is  the  America's  Heritage  section, 
which  has  been  honored  the  last 
three  vears  bv   the  Fnedoms  Foun- 


WHAT  DO  YOU 
SELL? 

Machinery,  clothes,  insurance 
automobiles,  services?  Well . .    ( 
maybe, 

BUT  YOU  REALLY  sell  what  youi 
product  or  service  will  do  foi 
your  customer  in  terms  of  hi; 
needs,  wants  and  desires. 

You  sell  the  benefits,  advan- 
tages and  values  of  your  prod- 
uct or  services  in  terms  of  gain 
to  the  customer. 

Help  your  men   develop  the 
techniques    of   selling    benefits  | 
and  advantages  by 

Showing  them: 

"WHAT  DO  YOU  SELL?"' 

part  of  the  outstandingly  suc- 
cessful sound  slide  program  . 
AGGRESSIVE   SELLING 

You  may  obtain  a  preview 

wUhouf  obligation. 

Write  for  details. 


INC. 

6I0(  SANTA  MONICA  51VD. 
HOUYWOOD  38,  CAllFOtNIA 
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For 

color  prints 

that 

sell  your  skill 


specify 


ANSCO  TYPE  238  COLOR  DUPLICATING  FILM 


You  put  your  quality  foot  for\\ard  when  your  i6mm  release  prints 
are  on  Ansco  Type  2j8  Color  Duplicating  Film.  That's  because  Type  238 
matches  to  the  fullest  all  the  true  color  of  your  original  .  .  .  gives 
you  the  crisp  definition,  the  cleaner,  zvhiter  whites,  the  high-fidelity  sound 

that  bring  bigger  and  better  sales  to  your  front  door!  Next  time 
you  order  prints,  tell  your  laboratory  it's  Ansco  Type  238  Color  Duplicating 
Film  you  want  used.  Your  customers  and  your  reputation  deserve  it! 
ANSCO,  Binghamton,  New  York.  A  Division  of  General  Aniline 
&  Film  Corporation. 


Ansco 


COLOR  DUPLICATING  riLM 


im  FINEST  COMPLIMENT  YOU  CAN  PAY  YOUR  SKILL 


NUMBER      7 
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OnVlANDlNG  FEATl  HI.  ..(  ihi>  nnmil 
issue  ari*  the  II  pages  on  llie  film  aclivi- 
lies  of  I  .S.  trade  associations.  Repie- 
sentiiig  many  tluuisands  of  members,  these 
groups  are  a  most  practical  sho«-case  of  film 
potentials  for  the  individual  companies  they 
serve.  Their  success  land  occasional  failures!  in 
the  use  of  screen  media  exemplify  the  members 
opportunity.  Trade  groups  also  promote  inter- 
company use  of  films  through  useful  film  cata- 
loging services  and  publications. 

There  is  good  balance  evident  in  the  maii\ 
types  of  media  used  by  trade  organizations:  mo- 
tion pictures,  slidefilms.  slides,  flannel  boards, 
tapes  and  other  tools  serve  them  according  to 
need  and  purpose,  as  they  should.  The  outstand- 
ing use  of  public  service  TV  by  such  organiza- 
tions as  the  National  Association  of  Manufac- 
turers: the  sound  promotion  of  useful  film  by 
the  U.S.  Chamber  of  Commerce:  the  self-li(]ui- 
dating  package  plans  of  the  National  Consumer 
Finance  Association  are  all  examples  of  pro- 
gressive thinking.  The  quality  of  such  films  as  the 
American  Meat  Institutes  This  Is  Life  ranks 
with  the  best. 

In  re\erse.  there  are  other  trade  bodies  where- 
in the  individual  members  are  using  fihns  to 
advantage  but  their  own  trade  groups  have 
lagged  behind:  there  is  also  a  noteworthy  lack 
of  aggressive  audience  promotion.  Many  excel- 
lent films  are  undoubtedly  languishing  on  head- 
quarters shelves  for  want  of  an  adequate  distri- 
bution plan  and  budget. 

Finally,  too  many  trade  groups  are  still   un- 


RIGHT  Off  Ihe  HEEL 

The  Trade  Association  Film  Survey; 
U.S.  Chamber  of  Commerce  Awards 

aware  of  the  fallacy  of  expressing  f)r  mailing  a 
16mm  film  clear  across  the  country  instead  of 
rpfiionalizini^  and  decentralizing  iheir  prim  in- 
lenlorY. 

If  too  few  prints  are  available  for  that  pur- 
pose, we  can  only  hope  they  will  begin  to  think 
of  film  prints  as  they  do  copies  of  books  or  pro- 
motional literature.  Buy  enough  lu  do  the  job  or 
don't  use  the  medium  ut  all.  There's  no  eco- 
nomic justification  for  producing  a  public  rela- 
tions film  simpK  to  gratif\  the  directors  or  the 
members.  W^ 

«  i>  ^^ 

National  Awards  Program  of  U.S.  C.  of  C. 
to  Implement  Economic  Understanding 

■^Speaking  i»r  organizations,  we  cominentl  to 
vour  attention  the  National  Awards  Program  of 
the  I  .S.  Chamber  of  Commerce .  The  1950 
Awards  Competition  closes  next  February  IS. 
1957.  and  is  designed  to  stimulate  the  thinking 
of  business  companies  about  the  ever-important 
task  of  developing  better  understanding  of  the 
operation  of  their  businesses  and  of  our  Ameri- 
can economic  system. 

Effective  employee  communiealio/is  programs 
designed    for    these    purposes    are    eligible    for 


liooni    aw.iid-.    W  r    askiil    W  allir    H.    \'flij\ 
manager    of    the    (Chambers    Business    Helalioi 
Department    about    the    place    of    films    in    th 
inrnpetition  and  we  (juote  his  repl\  : 

""(!ertaird\  one  effective  medium  that  -lioul 
lie  ini'luded  in  such  a  program  is  film>--a 
ihitugh  an  award  could  not  be  based  s*j|el\ 
the  use  of  films.  1  am  iirtain.  however,  that 
of  the  companies  who  are  using  films  to  do  ih 
job  are  also  using  other  communications  medi 
and  so  would  be  eligible. 

"There  are  also  separate  awards  to  chambei 
of  conmierce  for  the  most  effective  understanc 
ing  program.  Films  are  a  primary  eonsideratio 
here,  too.*" 

Bv  all  ineans  \irite  to  the  Business  Relatior 
Department.  Chandjer  of  (Commerce  of  the  1  nite 
."states.  1015  H  Street.  N.W  ..  W  ashington  6.  D.C 
for  copies  of  the  A\\arfls  Booklet  and  inform; 
tional  literature.  Both  sponsors  and  produce] 
should  be  aware  of  this  program  and  partic 
pate  as  their  efforts  warrant.  G 

Is  Official  Washington  Unaware  of  Factuc 
Films'  Vital  Role  in  Overseas  Relationship 

■K  Of  course,  the  idea  that  Federal  Government  i 
overlooking  the  lOnun  film  in  today's  vital  ir 
formational  and  educational  activities  abrua 
is  absurd.  The  I  .S.  Information  .Agency 
other  kev  groups  within  government  are  mos 
actively  utilizing  16mm  abroad.  But  the  in" 
portant  \^hite  House  Conference  on  "People 

ICO.NTI.NLED      ON       PAGE      SEVENTY-SIX 
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1105  TRUMAN   ROAD 
KANSAS  CITY  6,  MO. 
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tr--^./.^-'. 


There's  No  Such  Thing  As  Automation . 


.  .  .  when  you're  dealing  with  men's  minds. 
No  push  buttons  can  change  attitudes  .  .  .  increase 
productivity  .  .  .  impart  new  skills. 


Human  resources  are  tapped  fully  only  by 
fostering  the  growth  of  individuals.  Communications,  as  we 
render  this  service  for  our  clients  through  the 
programming,  development  and  production  of  all  forms 
of  filmed,  recorded  and  printed  media,  helps  serve  this  purpose. 


COMMUNICATORS 


31     WEST    53RD    STREET    ■     NEW    YORK     19.     N      V. 
PLAZA    7-0651 


MAKES 
SENSE 


Here's  Why 


—Weighs  only    1 3   lbs. 


Distributes  the  sound  evenly  in  all  directions;  so  you 
don't  have  to  maneuver  your  audience  to  certain  posi- 
tions so  they  can  hear. 

No  gauze  in  front  of  speaker  to  kill  the  sound. 

Has  a  built-in  shadow-boxed  screen  for  small  groups. 

Has  compartment  to  carry  and  PROTECT  eight  records 
up  to  12-inch  and  ei.ehl  films. 

Sound  and  picture  for  50  to  100  people. 

Has  extra  durable  and  trouble  free  pickup. 

Has  150-watt  Society  for  Visual  Education  Q3  projector 
with  coated  lens  and  push-in  threading. 

Three  speeds.  Plays  all  kinds  of  records  up  to  16-inch. 

Sits  flat,  as  a  good  machine  must. 

Case  completely  closed — no  dirt  can  get  in. 

Guaranteed  for  one  year. 

Ask  for  full  information,  inclndinsi  our  rental  plim. 

McCLURE 

11 15' 2  West  Washington  Boulevard 
Chicago  7  CAnal  6-4914 

LARGER     MODELS     IF     YOU      NEED     THEM 


for   service  io   humanity  — 

2nd  Rehabilitation  Film 
Av/ards  Announced 


■tt  The  Second  World  Rehabilitaliiu) 
Film  A«ard.  instiluleil  for  out- 
standing motion  pictures  dealins 
«ith  servires  for  the  disabled,  will 
be  presented  during  the  Seventh 
World  Cfnigress  of  the  Internatiotial 
Societ\  for  the  )\  elfare  of  Cripples, 
to  be  held  in  London.  England.  Jul\ 
1957.  The  award  was  established 
by  the  ISWC  Council  in  1953.  The 
first  award  was  granted  at  the  Sixth 
World  Congress  in  the  Hague.  I  hi- 
Netherlands,  in    1954. 

The  \^'orld  Congress  is  an  inter- 
national conference  for  professional 
workers  and  others  interested  in 
services  for  the  physically  handi- 
capped. The  purpose  of  the  award 
is  to  emphasize  the  importance  of 
the  international  use  of  films:  thus, 
it  is  advised  that  films  be  suggested 
which  are  suitable  for  use  in  vari- 
ous countries. 

Invited   to   Nominate   Films 

Members  of  the  ISW  C  Interna- 
tional Film  Board,  the  ISWC  alhli- 
ated  and  associated  organizations, 
film  producers  and  sponsors  and 
other  interested  persons  and  organ- 
izations are  invited  to  nominate 
films  to  receive  the  award.  Forms 
for  this  purpose  are  now  being  cir- 
culated. 

To  be  eligible,  the  film  portra\ - 
ing  aspects  of  services  for  the  physi- 
cally handicapped  must  have  been 
released  after  August  1.  19-54.  and 
available  for  showing  in  l6mm 
form.  The  nominated  film  must  be 
available  for  screening  at  the  Cen- 
tral Council  for  the  Care  of  Crip- 
ples. 34  Eccleston  Square.  London. 
S.  W.  1.  England,  by  Mav  1.  1957. 

Details  of  the  Competition 
The  pre\  lew  cop\  ()f  the  film  re- 
mains the  property  of  the  sender. 
The  film's  copyright  remains  with 
the  ipwner  but  the  1S\XC  receives 
the  right  to  show  the  film  to  the 
Congress  participants  and  their 
guests  during  the  time  of  the  Con- 
gress. The  film  will  not  be  shown 
for  television  without  permission  of 
the  entrant.  The  preview  copy  will 
be  insured  in  England,  screened, 
evaluated  and  returned  to  the  ad- 
dress of  the  sender  by  August  1. 
1957  ( international  parcel  post,  in- 
sured I . 

Nominated  filiTi-  will  be  evalu- 
ated by  members  of  the  ISWC  Film 
Board,  with  the  assistance  of  the 
mendiers  of  the  British  .Scientific 
Film  Association  and  such  experts 
in  specific  aspeits  of  rehabilitation 
as  a  particular  film  nun  require. 
iioNTiMr:n  on   K4<in(.  imcei 


P.UTHFJON  PICTURES 
-Hollywood- 
Cap  Palmer  Unit 

Documenlary  films  for  business 

CURRENT  RELE.4SES: 

"THE  NEXT  TEN"  the  story  of 
an  American  business  and  the  5  men 
who  built  it  from  zero  to  greatness 
in  ten  exciting  years.  53  minutes, 
color.  For  Kaiser  Aluminum. 
^        <i        ^ 

"THE  LIFETIME  LOOK"  -  the 

hiirnaii  meaning  of  Group  Insurance 
and  Retirement.  For  (^onn.  General 
Life  Ins.  Oi.    H  minutes,  color. 

"A  HOTEL  IS  BORN"     the  very 

human  story  of  a  great  hotelman  . . . 

for  Hilton  Hotels:  30  minutes,  color. 

«        »        » 

"TOOLS  OF  TELEPHONY"— A 

film  report  on  W  estern  Electric,  to 

emplovees  of  the  Bell  System  .  .  .  3C 

minutes.  35  and  16mni.  Technicolor. 

«        *        « 

"MAN  WITH  A  THOUSAND 
HA.NDS" — multiple  award-winner 
slorv  of  the  great  machines  whicF 
are  opening  hitherto  forbidden  area 
of  the  earth  to  human  use  ...  for 
International  Harvester,  narrated  b\ 
Ra\  nuMid  Masses. 

NEXT   RELEASE.   "HOLIDAY 

FOR  BANDS"— musical-documen- 
tarv  featurette  narrated  b\  James 
Stewart. 

a  *  n 

Others  in  process  for  Conn.  GeneralJ 
Kaiser  Aluminum.  Standard  of  Cali-f 
fornia.  and.  in  the  Lasky-Parthenon 
unit,  for  theatrical  release. 


Members  of  the  Parthenon  key  stai 
are  seasoned  professionals  with  ma- 
jor  experience  prior  to  their  settling' 
into  documentarv.  j 

Charles  Palmer  ! 

John  E.  R.  McDougcIl  J 

Jack  Meakin  ! 

Ted  Palmer  \ 

Robert  J.  Martin  ; 

Sam  Farnsworfh  i 

Frank  Orme  i 
Mose  Daniels 

Kent  Mackenzie  | 

The  company  mokes  no  TV  series,  no, 
TV  commercials:  Parthenon's  business-i 
film  schedule  is  held  to  the  hoif-i 
dozen  projects  a  year  which  con  bCi 
handled  personally  and  with  quality, 
by  its  key  group. 

The  RAMPART  STUDIOS  stage  focili-, 
ties,  unusually  large  ond  efficient.' 
are  available  for  rental. 


PARTHENON  PICTURES 


2625  Temple  St.     •     Hollywood  2i 
Dunkirk  5-3911 
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(CO.NTINLED  FROM  FACING  PACE  I 
Main  considerations  in  making  the 
award  will  be:  accuracy  of  techni- 
cal services  portrayed;  world-wide 
application:  attractive  presentation: 
appeal  to   intended   audience. 

Nomination  forms  and  details  of 
transporting  films  to  England  are 
available  from:  International  So- 
ciety for  the  W  elfare  of  Cripples. 
International  Film  Lihr;ir\.  701 
First  Ave..  New  York  17.  \.^  .      W' 

Texaco  Film  Sho^s  Conference 
Method  in  Sales  Training 

♦  Managements  \\ht>  \\(tnf!ei-  what 
tn  lio  when  the  harangues  of  com- 
|ian\  salesmen  have  less  than  the 
disired  effect  on  dealers  may  find 
the  answer  in  The  Conference 
\lilhod  As  a  Selling  Tool,  a  32- 
iiunute  color  motion  picture  spon- 
-ored  by  the  Texas  Compan\. 

Ihis   film    was   designed    for   the 

♦  nlightenment  of  Texacos  own  61)0 
-alesmen  after  the  company  realized 
ihat  ordinary  sales  speeches  gi\en 
li\  these  salesmen  at  meetings  for 
i;  1-1  dine  dealers  were  not  the  right 
"Ualer  fuel.  Main  of  the  salesmen. 
llhiugh  versed  in  their  own  type  of 
-riling,  were  not  familiar  \iith  the 
-ales  problems  of  indi\idual  deal- 
11-.  For  these  dealers,  the  speeches 
did   not  seem   applicable. 

lexaco  remedied  the  situation 
uith  a  conference-st\ le  sales  meet- 
Iiil:  conducted  by  salesmen  dressed 
a-  dealers  and  acting  as  leaders  in 
I  lie  discussions  with  the  dealers. 
I  hiring  these  discussions,  questions 
art-  asked  and  answered  ( by  the 
dealers  I.  attitudes  noted,  changed. 
-«iies  points  accumulated  and  grad- 
ually agreed  upon.  In  the  argumen- 
lative  give-and-take,  the  realities  of 
(ii-aler  selling  become  apparent  and 
llic  dealers  teach  themselves  to  ini- 
|iiove.  Texacos  revamped  sales 
liaining  technique  is  depicted,  step- 
h\-step  in  a  portrayal  of  a  dealer 
rnriference  in  action. 

Prints  of  The  Conference  Method 
Is  a  Selling  Tool  may  be  iditained 
from:  Sales  Promotion  Dept..  Texas 
to..  205  East  42nd  St..  New  York 
IT.  N.Y.  i- 

Sth  Annual  USDA  Workshop  Is 
Set  for  Jan.  28-Feb.  1,  1957 

♦  Color — in  art  and  graphics,  ex- 
hibits, still  photography,  motion  pic- 
tures and  tele\ision — is  the  theme 
of  the  Fifth  Annual  I  nited  States 
Llepartment  of  .\griculture  V  isual 
Workshop,  to  be  held  in  Washing- 
Ion.  D.  C  January  2H-Februarv   1. 

i'r,7. 

I  he   workshop   will   include   gen- 
!  eral   discussions,   an    audio-visual 
[  trade  show,   experts   in   visual   spe- 
cialties and  selective  sessions.       ^ 


.  .  .  J^tem^  tne  cemfMict 
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\screenmaster\ 
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RADIANT 

WAUCmiNG 
MODCLi 
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There  is  a  RADIANT  SCREEN  for  every  need! 


^Ui^ 


No  matter  what  type  of  Projection  Screen  you  need  —  portable  tripod, 
wall,  wall-ceiling,  table  or  wide  screen— Radiant  can  furnish  it  in  a  wide 
yariety  of  sizes  to  meet  your  exact  requirements. 

Radiant  is  not  only  the  world's  largest  maker  of  Projection  Screens — but 
also  the  producer  of  the  most  complete  line  of  screens  iiitiilahle  a>i\uhere! 

Y'ou  will  find  in  the  Radiant  Screen  of  your  choice  the  rugged  durability, 
the  ease  of  operation  —  plus  the  most  advanced  reflective  fabrics  —  that 
experience,  research  and  manufacturing  skill  can  produce. 

Send  today  for  the  new  FREE  Radiant  Screen  Guide,  which  tells  you  how 
to  select  the  type  of  screens  that  best  fills  your  needs. 

RADIANT  MANUFACTURING  CORPORATION 

1225    S.    TALMAN  CHICAGO    8,    ILLINOIS 
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Manufacturer's  TwenlY  Member  Motion  Picture  Unit  sets  up  to  shoot  Northrop  F-89D  oll-weother  jet  interceptor  (or  sequences  in  Northrop  Training  Department  film. 

INDUSTRY'S  USE  OF  16MM  CAMERAS  BROADENS 


Northrop  Aircraft  Demonstrates  Expanded 
Industrial  Use  of  Mitchell  Cameras 

Over  100,000  feet  of  film  were  shot  last  year  by  two  16mm  Mitchell  cameras 
operated  by  a  full-scale  motion  picture  unit  at  Northrop  Aircraft.  Operating  daily 
throughout  the  year,  these  16mm  cameras  provide  impressive  evidence  of  the  rising 
role  of  professional  motion  picture  equipment  in  American  Industry  today. 

Northrop,  a  leader  in  airframe  and  missile  manufacture,  makes  diversified  use  of 
their  Mitchell  cameras.  Motion  pictures  range  from  employee  activities  to  engi- 
neering test  films  — where  re-shooting  is  impossible  and  where  steady,  accurately- 
framed  film  of  superior  quality  is  consistently  delivered  by  Mitchell  cameras. 

No  other  single  camera  is  today  used  by  American  Industry  for  such  a  broad 
range  of  filming  requirements  as  is  the  Mitchell  camera.  Easy  operating  Mitchell 
cameras  help  create  sales,  meet  delivery  schedules,  and  systematize  and  accelerate 
research  and  development.  For  details  about  Mitchell  equipment  that  will  meet 
your  specific  needs,  write  today  on  your  letterhead. 


For  Quality  Control  Film,  Mitchell  camera         104  Rocket  Salvo  of  twin-jet  F-89D  is  cap- 
moves  in  for  close  shots  of  Scorpion  F-89D.         tured  on   16mm  Engineering  Test  film. 


Alaska  Bound  lest  pilot  Bob  Love  and  Columnist  Marvin  Miles 
being  filmed  by  Mitchell  camera  for  Northrop  Public  Relations 
Department. 


CORPORATION 


666   WEST    HARVARD   STREET 
GLENDALE   4.  CALIFORNIA 


'85%  of  professional  motion  pictures  shown  in  theatres  throughout  the  world  are  filmed  with  a  Mitchell 
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Business  A-V  Executives  Cnnvene 

Annual   Fall  Meeting   of   Industrial   Audio-Visual   Association 

THE  Industrial  Audio-\  isual  As- 
sociation, now  observing  its 
■  nth  year,  met  for  the  annual  fall 
.invention  at  the  Beeknian  Tower 
luifl  in  New  York.  October  16-18. 
Approximately  fifty  members 
.lere  on  hand  lo  take  part  in  the 
irogram  arranged  under  the  ohair- 
iianship  of  Alden  H.  Li\ingston  of 
lit'  DuPont  Company.  His  keynote 
iHdress    outlined    the    meeting    ob- 


AT&T's  Bill  Pratt  took  port  in  program  on 
improving    communication    in    business. 

tier,  of  Johnson  &  Johnson.  Willis 
H.  Pratt.  Jr..  of  American  Tele- 
phone &  Telegraph  Co..  Robert 
Carlson  of  Esso  Standard  Oil  Co.. 
and  LeRoy  \^  ilkie.  of  Humble  t^il 
Co..  Mr.  Rochford's  program  was 
a  well-rounded  exposition  of  the 
fact  that  there  is  no  longer  an\ 
(juestion  of  whether  business  will 
communicate  —  but  that  it  miisi 
communicate.  The  panel  presented 
outstanding  examples  of  how  audio- 
visual aids  and  materials  had  done 
a  good  job  of  telling  employees, 
customers  and  the  public  what 
management  believes  in. 

Kenneth  F.  Space,  of  Interna- 
tional Business  Machines,  told  how 
his  company  is  using  motion  pic- 
lures  to  record  the  progress  of  lab- 
oratory experiment  in  IBM  plants 
all  over  the  world. 

E.  R.  Salzberg,  of  Criterion  Film 
Laboratories,  showed  a  sample  reel 
of  film  made  up  of  varying  types 
of  Eastman  and  Ansco  master  and 
print  materials.  His  burden  is  that 
all  the  new  film  stocks  are  excel- 
lent, vet  all  are  somewhat  different. 
The  test  reel  demonstrated  that 
some  Eastman,  some  Ansco.  and 
some  combination  of  the  two  yield 
superior  rendition  of  certain  colors, 
or  certain  types  of  subjects. 

JAVA  members  got  a  good  look 
at  one  of  New  York's  newest  office 
buildings  —  Socony  Mobil.  «  hich 
(CONTINUED     ON     PAGE     TOl 

lAVA  president  Bill  Cox  (below)  opened  the 
program   with   a   keynote   messoge.   .   .   . 


"rogram     choirman     for     lAVA's     fall     session 
#as    Alden    Livingston    of    Du    Pont- 

jectives:  "To  improve  industry  com- 
munications with  customers,  em- 
jployees  and  owners  and  the  general 
[public  through  better  production, 
idistribution  and  use  of  audio-visual 
|de\  ices  and  methods." 
I  Acting  on  a  concensus  of  mein- 
ler  ideas,  this  year's  fall  meeting 
devoted  itself  chiefly  to  workshop 
sessions  in  which  members  coukl 
exchange  information  on  the  suc- 
cess or  failure  of  their  various  proj- 
ects, and  presentations  by  commer- 
cial firms  were  kept  to  a  minimum. 
William  J.  Connelly  of  the  Bake- 
lite  Company  acted  as  moderator  of 
the    first    day's    sessions    in    which 


Moderator  of  first  workshop  meeting.  Bill 
Connelly   of   Bakelite   is  at   the   mike. 

such  topical  subjects  as  wide  screen 

projection,  distribution  problems, 
(equipment,  music,  scripts,  etc.  were 
f  discussed. 

Daniel  Rochford  of  the  Standard 

'-•il  Company  ( NJ I  presented  a 
•morning's  program  on  communica- 
'tions  during  the  second   day  s  ses- 

^iiiiis.  Aided  by  Monroe  D.  Shack- 


Registering  for  lAVA  fall  meeting  are:  (I  to  r)  Dan  Rochford,  Standard  Oil 
(N.J.);  Al  Livingston,  Du  Pont;  (third,  left);  Ed  Purrington  and  Leo  Beebe,  Ford 
Motor  Co.;  Bill  Bastable,  Swift;  Harold  Daffer  and  Walter  Burton,  Minneapolis- 
Honeywell.  50  member  companies  were  represented. 


lAVA  Directors  Meet  in  N.Y.  (I  to  r)  Frank  Greenleaf,  U.S.  Steel;  Ken  Penney, 
Minnesota  Mining;  Bob  McCaslin,  Caterpillar;  Bill  Cox,  Santa  Fe;  Al  Morrison, 
Socony-Mobil  Oil;  Barney  Bailey,  Mytinger  &  Casseiberry;  Bill  Connelly,  Bake- 
lite Co.;  and  Frank  Rollins,  E.  R.  Squibb  &  Sons. 

Below:  (and  front  cover,  fop)  the  nearly  complete  and  model  audio-visual 

facilities  of  new  Socony  Mobil  Oil  building  in  New  York  were  a  meeting  feature. 
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ModiM 


distribution 
of  sponsored  films  is  based  on 
sound  marketing  concepts 


Effective  distribution  of  sponsored  films 
(like  anything  else)  doesn't  ''just  happen 


}> 


SUCCESSFUL  DISTRIBUTION  requires  the  application  of  sound  marketing  con- 
cepts —  planned  advertising  and  promotion  to  the  right  audiences,  efficiently  located 
distribution  jioints  to  get  your  film  out  to  the  audiences  (and  back)  with  a  minimum 
of  waste  shipping  time,  meaningful  reports  that  give  you  accurate  management  facts. 

IVIODERN  provides  all  of  these  basics  .  .  .  and  more.  Consider  Modern's  distribution 
points.  Here  are  28  film  libraries  located  in  major  markets  of  the  United  States  to 
serve  over  140,000  audiences.  They  are  situated  in  downtown  locations  on  or  near 
major  traffic  arteries  to  make  the  most  of  the  "will  call"  opportunities  that  result  in 
higher  print  utilization.  Store  front  properties  permit  window  displays  that  give  an 
important  advertising  plus  for  you.  The  premises  are  not  gaudy  but  are  presentable 
business  addresses  that  you  would  not  be  ashamed  to  acknowledge  as  your  own. 

Modern  film  exchanges  are  staffed  by  experienced  people  whose  job  is  serving  you, 
the  sponsor,  and  the  audiences  who  look  to  Modern  first  in  a  friendly,  efficient  way. 

The  network  of  Modern  exchanges  is  but  one  of  the  reasons  why  Modern  is  the  leading 
distributor  of  sponsored  films  through  all  four  channels  of  circulation  — television, 
motion  picture  theatres,  rural  roadshow,  and  general  16mm  audiences.  To  learn  how 
Modern  can  serve  you,  contact  the  nearest  Modern  regional  service  office  at  the 
addresses  listed  below. 


NEW  YORK 

3  East  54th  Street,  New  York  22,  N.  Y,  PLaza  8-2900 

CHICAGO 

1  Prudential  Plaza,  Chicago  1,  111.  DEIaware  7-3252 

DETROIT 

1224  Maccabees  Building,  Detroit  2,  Mich.  TEmple  2-4211 

LOS  ANGELES 

612  S.  Flower  Street,  Los  Angeles  17,  Cal.  MAdison  9-2121 

28   MODERN    FILM    EXCHANGES 


fe 


MMkm 


ATLANTA 
BOSTON 
BUFFALO 
CEDAR  RAPIDS 


CHARLOTTE 
CHICAGO 
CINCINNATI 
CLEVELAND 


DALLAS 
DENVER 
DETROIT 
HARRISBURG 


HOUSTON 
INDIANAPOLIS 
KANSAS  CITY 
LOS  ANGELES 


MEMPHIS 
MILWAUKEE 
MINNEAPOLIS 
NEW  ORLEANS 


NEW  YORK 
OMAHA 

PHILADELPHIA 
PITTSBURGH 


ST.  LOUIS 
SAN  FRANCISCO 
SEATTLE 
WASHINGTON 


34 


BUSINESS      SCREEN      MAGAZINE 


il  by  Edward  L.  McGrain 
''T'he  Editors  of  Buslness  Screen 
A  have  compiled  the  following  10 
laires  of  survey  data  on  the  audio 
mil  visual  activities  of  leading  U.S. 
racle  associations  from  a  volume  of 
unespondence  and  contact  during 
In-  past  several  months.  More  than 
ill  accredited  voices  of  American 
.u^iness  and  industry  supplied  the 
i>iful  data  which  reflects  the  wide- 
pirad  use  of  these  communication 
Mill-  by  groups  which  represent 
nan\  thou.sands  of  individual  cum- 
)anies. 

Siirvev  data  is  represented  by  a 
istiiig  tabulation,  which  includes 
nost  active  current  film  titles  Inm- 
ioii  pictures  and  sound  slidefilmsi 
m<\    bv    the    more    complete    "ke% 


uiaiysis"    data    taken    from    direct 
■eports   filed   b>    these   respondents. 

These  organizations  endorse  audio 
ind  visual  media  by  making  use  of 
hem;  thev  set  an  important  object 
esson  for  member  companies  and 
)ften  serve  them  directly  through 
llm  cataloging  and  group-sponsor- 
ihip.  This  survey  merits  study  by 
sponsors,  producers,  distributors 
md  equipment  makers  and  anyone 
dse  concerned  with  audio-visual 
nedia  in  schools,  plants  or  the  com- 
Tiunity. 

Reference  Services  Are  Useful 

The  film  catalogs  of  such  organi- 
sations as  the  American  Hospital 
Association.  American  Potash  Insti- 
tute. American  Road  Builders 
Association  ( especially  now  i .  The 
Athletic  Institute.  Association  of 
American  Railroads,  National  Safety 
Council  and  others  are  stimulating 
membership  film  use  and  public 
awareness  of  the  medium  with  note- 
worthy effect. 

Film  reference  services  main- 
tained by  the  National  Association 
of  Manufacturers  and  the  Chamber 
of  Commerce  of  the  United  States 
("Films  to  Explain  American  Busi- 
ness") also  make  a  rich  contribu- 
tion to  members  and  the  public. 
These  catalogs  are  listed  in  the  tabu- 
lation wherever  possible  and  may  be 
obtained  free  or  at  low  cost  by 
elegible  groups. 

These  Are  Their  Missions 

These  are  the  organizations  whose 
expressed  membership  mission  is 
to  represent,  promote,  educate  and 
communicate. 

■  There  is.  in  the  sheer  bulk  of  as- 
sociation sponsorship,  here  reported. 


Haw  Trade  Groups  Cammunicate 

Audio-Visual    Functions    of    152    Trade    and    Professional    Organizations    Surveyed 
With    Analytical    Data    Provided    on   69   Key  Groups;  Films  and  Catalogs  Are  Noted 


an  imposing  recognition  of  the  value 
of  a-v  media.  Throughout  the  details 
of  film  use.  there  is  endorsement-in- 
depth  of  the  versatility  of  the  a-v 
tool  in  promotion,  favorable-climate- 
jnaking.  occupational  recruitment 
and  training. 

From  the  reported  budgeting  of 
film  prints  and  data  on  distribution 
there  arise  questions  of  program  ef- 
fectiveness, challenges  for  improved 
distribution — a-v  use  which  reaches 
for  maximum  effect.  Within  the  con- 
centrated reports  on  association  pro- 
gram activity,  there  is  a  record  of 
long-term  a-v  usefulness.  In  the  real- 
ization that  this  lO-page  survey  is 
a  sampling  of  a  great  frontier  of 
hundreds  of  trade  and  professional 
organizations,  the  survey  presents 
factual  food  for  thought  on  imme- 
diate a-v  objectives. 

Survey  Segments  Are  Defined 

This  survev  is  composed  of  two 
main  segments:  111  A  tabulation 
listing  1.52  associations  engaged  in 
some  form  of  audio-visual  activity. 
i2)  Brief  analyses  of  69  "key"' 
association  a-v  programs,  selected 
from  details  gathered  on  approxi- 
mately 140  organizations. 

Among  the  1.52  organizations 
listed  in  the  tabulation.  145  associa- 
tions currently  are  sponsoring  films. 
Over  -500  titles  are  listed  or  indi- 
cated as  being  directly  sponsored  by 
these  groups. 

Of  the  nearly  140  organizations 
responding  to  a  detailed  question- 
naire. 72  associations  divulged  in- 
formation on  their  supply  of  film 
jjrints. 

Twenty-six  of  these  organizations 


had  individual  titles  of  100  or  more 
prints. 

Eleven  other  of  the  72  answering 
organizations  reported  individual 
titles  of  50  or  more  prints  I  but  un- 
der 100  prints  I. 

Twenty-five  other  organizations 
had  individual  titles  of  under  .50  but 
more  than  10  prints. 

Nine  other  organizations  had  in- 
dividual titles  of  10  or  less  prints. 

Prints  for  single  titles  ranged 
from  918  to  only  three. 

Although  the  print  supply  is  de- 
pendent on  the  association  s  finan- 
cial strength  and  the  requirements 
of  its  field  of  operation,  an  associa- 
tion speaking  for  an  entire  industry 
with  three  or  four  prints  may  be 
relying  too  much  on  the  ""magic"" 
of  the  a-v  medium. 

Of  the  140  questionnaire  respond- 
ents : 

Twenty-seven  associations  re- 
ported ownership  of  16mm  motion 
picture  projection  equipment. 

Twenty-two  associations  reported 
ownership  of  sound  slidefilm  equip- 
ment. 

Thirty  associations  reported  own- 
ership of  various  types  of  slide  pro- 
jection equipment. 

Nineteen  associations  reporting 
their  total  expenditures  for  motion 
pictures  and  slidefilms  in  1955. 
spent  an  estimated  collective  total 
of  $582,110  for  film  production 
services. 

Cumulative  Data  from  Tabulations 
Of   the    145    organizations    listed 
as   sponsoring   films   in   the   survey 
tabulation.  62  associations  indicate 
prints  for  television. 

Of  the  sponsors  tabulated.  49  re- 
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ported  the  use  of  commercial  film 
distribution  services.  Most  of  the 
other  96  organizations  distribute 
their  films  from  their  own  head- 
(juarters  and  or  through  member 
organizations.  Nineteen  distribution 
agencies  are  included  among  those 
used  by  the  associations.  Most  of 
the  associations  surveyed  provide 
their  films  as  promotional  media  on 
a  free  loan  (except  transportation 
cost  I   basis. 

Twenty-one  associations  among 
those  surveyed  publish  film  catalogs. 
These  catalogs  are  used  to  publicize 
films  sponsored  by-  the  associations 
and  member  organizations  and  films 
from  other  sources  which  may  be 
useful  to  the  association  member- 
ship. Film  lists,  folders  and  various 
other  mailing  pieces  are  used  by 
many  associations  to  publicize  their 
a-v  materials  to  members. 

Five  Sponsor  TV  "Programs" 

Of  the  approximately  140  survey 
res])ondents.  onlv  five  associations 
reported  direct  sponsorship  of  tele- 
vision programs.  Three  associations 
reported  tv  film  sponsor  activity 
among  their  member  organizations. 

These  statistics,  like  the  associa- 
tions divulging  them,  are  in  flux, 
changing  from  day  to  day.  Even 
now.  the  data  reflects  a-v  entry  into 
many  industrial  doors,  wide  trade 
group  acceptance.  How  much  the 
data  here  sampled  will  be  increased, 
how  much  of  the  trade  association 
frontier  will  be  developed  for  full- 
est a-v  media  effect,  depends  on  how 
thoughtfuUv  the  present  association 
activities  are  examined  and  ex- 
tended by  their  spokesmen.  ^ 
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Trade  Groups  and  I  he  Screen: 
ORGANIZATIONS 


CURRENT  TITLES 


DISTRIBUTION  DATA 


Advertising  Federation  of  America 

2:>0  Wis'i  ")"ih  Si.. 
New  Voik  H).  N.V. 


Advertising  Feder:ition  vocational  film 
pending.  Title  to  be  announced. 
(See  "Cross-Section"  details  of  .-\ssn. 
activity.) 


Contact  \¥.\  headtjiiarters 
in    New   York   City. 


Air  Transport  Association 

1107  Sixteenth  St..  N.W.. 
AN'ashinj'ton  6.  D.C. 


Mr.  VViiliers  StO])S  the  Clock 
Heavens  to  Commerce 
Geared  for  Growth  (SSF) 


Free  loan  through  Sterling 
Films -Afovics  IJ.S..\.  l'"ilins 
lor  tv. 


American    .Automobile    .\ssocialion 
Foundation  for  Traffic  Safetv 

ITIL'C;  St.,  N.W., 
Wasiiington  6,  DC. 


The  Safest  Way 
Borrowed  Power 
.^[ilkev's  Big  Chance 

(pills  lour  oilier  titles.) 


I'rints  for  sale  from  .\.\.\— 
W'ashington.  D.C:.  hcadipiar 
lers.  Limited  numljer  ol  loan 
prints  for  tv. 


American  Bakers  Association 
20  N.  Wacker  Dr., 
Chicago  (i,  111. 

Food  of  the  World 
Keep  Y'our  Balance 

(first  of  a  scries.) 

Free  loan  with  service  charge. 
Ideal  Pictures,  Inc.  Films  lor 
tv.  See  .Source  List. 

.'Vmerican  Dairv  Association 

20  N.  Wacker  Dr.. 
Chicago  (i,  ill. 

Your  Road  to  Sales 

Free  loan  from  assn.  headcjiiai- 
ters  in  Chicago,  111. 

.American   Feed   Manufacturers  Association 

53  W.  Jackson  Bhd.. 
Chicago  4,  III. 

Growth  of  a  Nation 

Free  loan  through  Modern 
Talking  Picture  Service,  Inc. 
Farm  Film  Foundation. 

The  .American  Foot  Care  Institute,  Inc. 

1775  Broadway. 
New  York  19.  N.Y. 

The  ^Valking  Machine 

Free  loan  from  .AFCf  head- 
quarters. New  York  City. 

.American  Forest  Products  Industries,  Inc. 

1816  N  St.,  N.W.. 
Washington  6,  D.C. 

It's  a  Tree  Country 
From  Trees  to  Lumber 
From  Trees  to  Paper 

Free  loan  from  .AFPI  Washing 
ton,  D.C,  headquarters. 
Films  for  tv,  film  libraries. 

.American  Gas  Association 

Film  Library, 

120  Lexington  .'^ve,. 

New  York  1 7,  N.  Y. 


Eternal  Flame 
Legend  of  Dan  and  Gus 
A  Word  to  the  \Vives  (with  cosponsors) 
(19  other  films  currently  available.) 


Free  loan  from  .AG.A  head- 
cpiarters.  Films  for  tv.  Dis- 
tribution also  through  local 
gas  companies. 


The  American  Guernsey  Cattle  Club 

Promotion  Division. 
70  Main  St., 
Peterborough,  N.  H. 


Golden  Heritage 
Man  Made  Miracles 


Free  loan  from  .AGCC  head- 
quarters in  Peterborough, 
N.  H. 


.American  Hereford  Association 

i*ublic  Relations  Dejjt.. 
Hereford  Dr.. 
Kansas  City,  Mo. 


Beef  Production— The  Hereford  Way 
Hereford  Heritage 


Free    loan    from    AHA    head- 
quarters, Kansas  City.  Mo. 


American  Hospital  Association 

18  East  Dnision  St.. 
Chicago  10,  111. 


American  Hospital  .Assn.  maintains  ex- 

tensi\'e  film  library:   (see  "Cross-Sec- 
tion" details  of  assn.  activity.) 


American  Hot  Dip  Galvanizers 
Association,  Inc. 

1806  First  National  Bank  Building, 
Pittsburgh  22,  Pa. 


Must  It  Rust 


Contact     AHA      headquarters, 
Chicago,  111.,  for  film  catalog. 


Free    loan    from   association 

headquarters    in    Pittsburgh, 
I'a. 


American  Hotel  Association 

221  West  57th  St., 

New  York  City  19.  N.Y. 


The  Road  to  Hospitality 
Professional  Cooking 


Free  loan  from  association 
headquarters.  .Also  from: 
Young  S:  Rubicam.  Trident 
F'ilms,  Inc.  Films  for  tv.  .Also 
purchase. 


American  Institute  of  Accountants 

270  Madison  Ave., 
New  York  16.  N.  Y. 


Accounting— The  Language 

of  Business 
Helping  the  Taxpayer 


Free  loan  from  Association 
Films,  Inc.  libraries.  Films 
for  tv. 


.American  Institute  of  Laundering 

Drawer  1 1  87, 
Joliet,  111. 


Time  for  Living 
National  Partnership 
Every  Day  Is  Monday  (SSF) 
(also  se\eral  training  films.) 


Rental  and  tree  loan  from  in- 
stitute headqiKirters.  Train- 
ing  films  sold,   r^ilms   for   t\. 


The  American  Institute  of  Steel 
Construction,  Inc. 
101  Park  Ave., 
New  York  City  17,  N.Y. 

.American  Iron  and  Steel  Institute 
350  Filth  Ave., 
New  York  I,  N.Y. 


Build  with  Steel 

(plus  films  from  other  sources.) 


Free    loan    from    ,AISC    head- 
quarters. New  York  City. 


Pioneer  of  Progress 

The  Saugus  Ironworks  Restoration 

(presented  with  First  Iron 

AV'orks  .-\ssn.) 


Free  loan  from  Modern  Talk- 
ing Picture  Service,  Inc.  Col- 
lege. uni\'crsitv  film  libraries. 


.Vmerican  .Meat  Institute 

59  E:isi  Van  Buren  St., 
Chit  ago  5,  111. 


This  Is  Life 
Three  to  Get  Ready 


Free    loan     from     AMI    head- 
quarters. Chicago.  111. 


.American  .Merchant  Marine  Institute,  Inc. 

1 1  Broadway, 

New  York  City,  N.  Y. 

.American  National  Cattlemen's  Association 

801  Fast  Seventeenth  St., 
Denver  18,  Colorado 


Our  Merchant  Marine 


Free     loan     upon     request     to 
.\,MMI.  Distributors— Tribune 
F'ilms,   Inc.  Prints  lor  tv. 


All  Flesh  Is  Grass 

Cow  Business 

Land  ol  Our  Fathers 


Free   loan   from    -ANC.A   head- 
tpiarters   in   Denver,   Colo, 


ANALYSIS  OF  KEY  PROGRAMS: 

Advertising  Federation  of  America,  through  il; 
Bureau  of  Research  and  Education,  provides  a 
film  service  for  the  advertising  field  which  re- 
views motion  pictures,  supplies  vocational  guid- 
ance and  technical  advice  for  the  development 
of  a-v  materials.  Recently  the  federation's  presi 
dent  and  general  mana;er,  Elon  G.  Barton,  an 
nounced  a  vocational  film  and  booklet  on 
advertising  careers  as  an  impeding  educational 
project.  AFA  purchases  and  distributes  films  on 
a  free  loan  basis,  publicizing  some  44  subjects 
in  a  catalog  sent  to  member  organizations  and 
other  groups  on  request.  The  federation  also 
distributes  a  vocational  filmstrip  sponsored  by 
a  member  organization. 

Air  Transport  Association  currently  is  sponsoring 
two  motion  pictures  and  a  sound  slidefilm.  Public 
service  showings  on  tv  have  accounted  for  size- 
able audiences— one  film  was  shown  in  127 
cities  within  60  days.  The  ATA's  latest  film,  Mr. 
Withers  Stops  the  Clock  (Aug.,  1956),  was  pro 
duced  to  help  improve  the  public's  attitude 
toward  the  nation's  growing  airport  needs.  A-V 
Inventory:  ATA  uses  4x5  slides  and  maintains 
both  16mm  sound  motion  picture  and  sound 
slidefilm  equipment  at  its  Washington,  0.  C. 
headquarters. 

*  «  -A- 

American  Automobile  Association's  Foundation  for 
Traffic  Safety  is  concerned  with  the  growing  toll 
of  death  and  injuries  on  the  nation's  highways 
and  streets.  To  help  alert  citizens  and  young- 
sters, five  sound  motion  picture  titles  are  in 
use  among  local  safety  councils  and  civic  groups. 
Another  AAA  film,  A  Nation  on  Wheels,  is  spread- 
ing the  story  of  the  auto's  role  in  American  life 
and  economy  and  the  motor  club's  contribution. 
A-V  Inventory:  In  addition  to  eight  16mm  sound 
projectors  at  the  Washington,  D.  C.  hdq.,  150 
projectors  are  in  use  among  affiliates.  Six  hdq. 
sound  slidefilm  projectors  are  supplemented  by 
200  ssf.  machines  in  the  field  among  affiliates. 
Film  production  facilities  at  Washington,  D.  C, 
include  cameras,  sound  recording  and  editing 
equipment,  dark  room  and  still  cameras.  AAA 
provides  a  promotional  list  of  its  films. 


« 


iS- 


American  Gas  Association,  beginning  its  motmr 
picture  sponsorship  in  1947,  has  developed  s 
cooperative  audio-visual  program  tor  its  largf 
membership.  Continuing  to  sponsor  its  own  filir: 
materials,  the  association  operates  a  lending 
library  composed  of  these  subjects  and  motion 
pictures  and  slidefilms  from  many  utility  com- 
panies. 

AGA  also  works  with  organizations  in  home 
building,  appliance  and  other  related  fields.  Al- 
though films  handled  by  AGA  often  have  local 
identification,  the  association  selects  them  for 
wider  appeal,  use  with  general  audiences.  A 
recent  example  of  AGA  cosponsorship  is  A  Word 
to  the  Wives,  produced  in  collaboration  with  the 
Woman's  Home  Companion  and  the  National 
Association  of  Home  Builders.  This  comedy  pro- 
motes an  all-gas  kitchen  laundry.  AGA  offers 
prints  of  this  film  for  sale  to  gas  utilities  to 
help  them  coax  builders  to  incorporate  the 
kitchens  in  new  homes.  The  two  cosponsors  cir- 
culated the  film  to  tv  and  group  audiences. 

AGA  publishes  "Visual  Aids"  folders  and  a 
directory  of  films,  indicating  which  ones  are 
available  for  tv.  AGA  makes  the  utility  films  and 
slidefilms  available  from  its  Promotion  Bureau 
in  New  York. 


American  Hospital  Associaticn  maintains  a  com- 
prehensive rental  library  at  its  Chicago  hdq, 
which  contains  42  titles  in  239  prints  from 
various  sponsor  sources.  The  films  deal  with 
many  phases  of  hospital  personnel  training  and 
operation  and  related  medical  subjects.  These 
films    are    promoted    through    AHA's    catalog. 
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ANALYSIS  OF  KEY  PROGRAMS: 

Imerican    Hospital    Assn.:    continued 

"Films,  filmstrips  and  Slides."  A-V  Inventory: 
AHA  uses  2x2  slides,  overhead  projection,  flannel 
boards,  tapes;  ttie  association  owns  one  I6mm 
projector,  a  slidefilm  projector,  two  tape  re- 
[corders,  a  phonograph  and  a  flip  chart. 


« 


* 


lAmerlcan  Hotel  Association  employs  one  motion 
'picture.  The  Road  to  Hospitality,  to  acquaint  the 
ipublic  with  the  history  of  inniieeping  and  the 
ihotei  business— thereby  emphasizing  the  indus- 
try's tradition  of  service.  Another  film.  Profes- 
i  isional  Cooking,  carries  a  recruitment  message  to 
potential  cooks  and  other  workers  in  hotel  food 
departments.  A-V  Inventory:  AHA  uses  2x2  slides, 
a  flannel  board,  two  tape  recorders,  one  16mm 
sound  projector  and  a  sound  slidefilm  projector 
at  its  New  York  hd^.  Members  of  the  association 
own  some  400  sound  slidefilm  projectors. 


i?r 


■i! 


iir 


American  Institute  of  laundering  sells  the  ad- 

ivantage  of  professional  laundry  service  in  the 

■""'"in  picture  Time  for  Living  and  explains  the 

nation's  own  job  in  the  laundry  industry  in 

nnnd  film.   National  Partnerslilp.  AIL  also 

ji'ijiatcs  an  educational  sound  slidefilm.  Every 

Day  Is  Monday,  and  a  selection  of  motion  pic- 

for  training  services  in  various  operations 

to    the    professional    laundry.    Most    of 

are  16mm  silent  films.  A-V  Inventory:  At 

•     III.   hdi..   AIL   uses  2x2   slides,   flannel 

js,  owns  two   16mm  sound  motion  picture 

projectors,   one   sound  slidefilm  projector   and 

oth°r  a-v  items.  The  association  provides  a  list 

;  film  services  for  its  member  organizations. 

7^  *•  * 

The   American   Institute   of  Steel   Construction. 

Inc..  distributes  Build  with  Steel,  a  motion 
picture  of  its  own  sponsorship  explaining  steel 
fofistruction  and.  at  its  New  York  hdq.,  main- 
3  library  of  six  motion  pictures  from  other 
es.  A  recent  addition  to  this  library  is 
Pioneer  of  Progress,  sponsored  by  American  Iron 
and  Steel  Institute  to  illustrate  how  steel  serves 
the  country.  AISC's  library  in  New  York  also 
makes  some  30  lantern  slide  subjects  available. 
A  leaflet  and  a  mimeographed  list  publicize  these 


■is- 


■^ 


American  Meat  Institute's  public  education  film 
:•  ,Mm  currently  includes  two  recent  motion 
pictures  sponsored  to  promote  the  use  of  meat 
and  meat  products  and  to  familiarize  consumers 
ivitli  the  industry  and  its  problems.  Three  to 
Get  Ready,  a  1956  release,  stresses  the  role  of 
""'ition  in  building  the  American  family  and 
!.ns  the  contrasting  costs  of  meat  and 
relation  to  consumer  prices.  This  is  Life 
pi.  cents  a  broad  overview  of  the  meat  industry. 
tc  origins  and  services. 


American  Petroleum   Institute,  through   its  Oil 
Industry  Information  Committee,  includes  in  its 
public    relations   program   the    sponsorship    of 
motion  pictures  on  aspects  of  the  oil  industry. 
These  films  are  intended  to  show  how  the  in- 
dustry serves  the  nation  and  its  people,  thus 
promoting  a  favorable  climate  for  the  industry. 
API  also  uses  motion  pictures  for  training  use 
within  the  oil  industry.  A  recent  release.  Barrel 
Number  One,  is  designed  for  both  public  relations 
cings  and  oil  company  personnel.  It  drama- 
the  many  talents,  trades  and  types  of 
-    :le  needed  to  keep  the  nation  supplied  with 
■  leum  products.  This  film  was  featured  dur- 
n'lg  Oil  Progress  Week,  last  October. 
1     It  Never  Rains  Oil,  originally  produced  for 
I  employee  showings,  was  so  well  received  that 
'  API  made  it  available  as  a  pr  film.  This  picture 
j  says  that  oil  is  essential  to  national  life  and 
hContinued    on    the    following    page) 


ORGANIZATIONS 


—  Trude  Groups  and  the  Screen 

CURRENT  TITLES  DISTRIBUTION  DATA 


.\merican  Osteopathic  Association 

212  East  Ohio  St., 
Chicago  II.  111. 


For  a  Better  Tomorrow 
Physician  and  Surgeon 
Svmpioms  of  Our  Times— (series  of 
'  13  films.) 


Free  loan  from  .AO.\  Division 
of  Public  and  Professional 
A\'elfare  at  hdq.  in  Chicago, 
111. 


.\nierican  Paper  and  Pulp  Association 

122  East  ■12nd  St., 
New  York  17,  N.  Y. 


Your  Career  in  the  Paper  Industry 


Sold  by  AP&PA  to  paper  mills 
from  New  York  hdq.  Pur- 
chase only.  Cleared  for  tv. 


-American  Petroleum  Institute 
5(1  West  .-jOih  St. 
New  York  20.  \.  ^  . 


Barrel  Number  One 

The  Storv  of  Colonel  Drake 

Crossroads  U.  S.  .\. 

(nine  other  current  subjects  plus  a 

continuing  tv  series.) 


Free  loan  from  regional  offices; 
member  oil  companies.  Films 
for  tv  and  purchase.  Modern 
Talking  Pictures.  Inc. 
See  Source  List. 


-■Vmerican  Plant  Food  Council,  Inc. 

1700   K  St.,   N.VV., 
Washington  6.  D.  C. 


Another  First  for  Mr.  \Vashington 
Malving  the  Most  of  a  Miracle 


Free    loan    from   APFC    head- 
quarters, Washington,  D.C. 


.-Vmerican  Potash  Institute 

11112  Kitli  .St..  .\.  W. 
Washington  (i.  D.  C. 


Potash  Production  in  .\merica 
Save  that  Soil 

The  Plant  Speaks  (series  of  tour  films; 
two  other  subjects  available.) 


Free  loan  from  institute  head- 
quarters, W'ashington,  D.C. 


.\merican  Road  Builders  .Association 

5118   llith  St..  .\.W.. 
Washington  fi.  1).  (-'.. 


.ARB.\  does  not  s|)on.sor  films  but  sup- 
plies catalog.  (See  "Cross-Section" 
details  for  assn.  activity.) 


Obtain  catalog  from  ARBA 
headquarters.  Washington, 
D.C. 


-American  Society  of  Bakery  Engineers 

208  Third  Ave..  S.E., 
Minneapolis  II,  Minn. 


The  Baking  Industry 
Modest  Miracle 
Strange  Hunger 

(plus  20  other  subjects.) 


Free  loan  from  Department  of 
Visual  Education,  ASBE 
headquarters  in  Minneapolis, 
Minn. 


The  -American  Society  of  Mechanical 
Engineei's 
29  West  39th  St.. 
New  York  18,  N.  Y. 


To  Enrich  Mankind 


Contact  -ASME  headquarters  in 
New  York  City. 


-American  Society  for  Metals 

7301  Euclid  Ave.. 
Cleveland  3,  Ohio 

The  Heat  Treatment  of  Steel 
Iron-Carbon  -Alloys 
Metal  Crystals 

.Available  from  society's  head- 
cjuarters.  Cleveland.  Ohio. 

.American  Stock  Yards  -Association 

133(1  Terminal   lOwci , 
Clevehiiul   13.  Olrin 

This  Little  Pig  Went  to  Market 
Today's  Chisholm  Trail 

Free  loan  from  .ASY-A  head- 
quarters, Cleveland.  Ohio. 
Films  lor  tv. 

-American  Transit  -Association 
292  Madison  -Ave.. 
New  York  17,  N.  Y. 

Chain  Reaction 

Contact  local  transit  companies 
or  .\T.A  for  availability. 
Prints  sold.  Prints  for  tv. 

-American  Trucking  .Associations,  Inc. 

1121  Sixteenth  St..  N.  W.. 
Washington  (*•.  I).  C. 

,\T.A  maintains  film  loan 
does  not  publicize  titles. 
Section"  details.) 

service  but 
(See  "Cross- 

Contact    ATA  hdq. 

The  -American  \Vatenvavs  Operators,  Inc. 

1319  F  St.,  N-W., 
\Vashington  fi,  D.  C. 

The  Master  Element 

Free  loan  from  .AWO  head- 
quarters, Washington,  D.C. 

-American  Zinc  Institute,  Inc. 

(iO  East  ■12nd  St.. 
New  York  17,  N.  Y. 

Die  Casting-How  Else  \Vould  Y 

-Make  It? 
Zinc  Controls  Corrosion 

(plus  two  sound  slidefilms.) 

ou 

Free  loan  from  -AZI  head- 
quarters. New  York  City. 

-Anthracite  Industry  Council 

312  Madison  A\e.. 
New  ^'ork  17.  N.  \  . 
-Anthracite  Industr\  Bineau 

312  Madison  Aw.. 
New  York  17.  K.  \'. 


Black  Diainonds 


Free  loan  through  Sterling- 
Monies  L1.S..\..  the  council's 
-Anthracite  Industry  Bureau; 
coal  dealers;  State  Retail 
Coal  Merchants  assns-;  six 
company  council  members. 
Films  for  tv. 


Asbestos-Cement  Products  Association 

509  Afadison  .Ave., 
New  A'ork22.  N.  Y. 


According  to  Plan 


Free  loan  from  assn.  headquar- 
ters. New  York  City. 


-Associated  Business  Publications,  Inc. 

205  East  -12nd  St.. 
New  York  17,  N.  Y. 


Tomorrow  Is  a  Big  Market  (SSF) 
Businesspaper  Readership  (SSF) 


Contact  -ABP   headquarters   in 

New  York  Citv. 


The  -Associated  Cooperage  Industries  of 
-America,  Inc. 

■108  Olive  St.. 
St.  Louis  2.  Mo. 


Heljjing  .Ainerica  Deliver  the  Goods 
The  Container  on  Wheels 


Contact  ACI.A  headquarters  in 
St.  Louis.  Mo. 


.Associated  Veterinary  Laboratories,  Inc. 

Box  87, 

East  St.  Louis,  111. 


Valiant  Years 


Free  loan.  Modern  Talking 
Picture  Service.  Inc.  Prints 
for  tv. 


.Association  of  -American  Railroads 

rransporlalioll   liUii^., 
Washington,  I)-  C. 


Big  Trains  Rolling 
225.000-mile  Proving  Groiuid 
The  Right  to  Com]>ete 

(plus  one  other  film.) 


Free  loan:  .Association  Films. 
Inc.;  Modern  Talking  Pic- 
ture Service.  Inc.;  Princeton 
Film  Center:  Movies  U.S. -A.: 
United  World  Films:  Farm 
Film    Foundation. 
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Trade  Groups  and  the  Screen: 

ORGANIZATIONS 

Association  of  National  Advertisers,  Inc. 

I")5  East  ^■l^h  St., 
New  York  17,  N.  V. 


OURRENT  TITLES 


DISTRIBUTION   DVT  \ 


Clhallenge  to  America 

The  Fiiiure  of  America  (SSF) 

(s[)«)iisriiL-(I  witli  American  Assn.  of 
.\dv.  .Xgcntics.) 


Available  from  Joint  Commit- 
tee of  ANAAAAA,  285  M.ul 
iwn  .\vc..  New  York  17. 
N.  Y.  (Sale.) 


The  Athletic  Institute 

209  South  State  St., 
Chicago  4,  111. 


Playiown,  U.  S.  A. 
Sl.doO  for  Recreation 
Leaders  for  Leisure 

([jlus  a  cospunsorcd  film.) 


Loan  (small  service  chg.) 
through  .\ssociation  Films. 
Inc.  (also  cosponsor  sources.) 
Films  for  tv. 


Automobile  Manufacturers  .Association 
New  Center  Bldg., 
Detroit  2.  Michigan 


Mr.  O'Flynns Fifty  Million  Wheels 


The  Barre  Granite  .Association.  Inc. 
">I  Church  St.. 
r>;irre,  X'crmont 


Symbols  to  Live  By 
AVill  to  be  Remembered 


Free  loan  through  .Association 
Films,  Inc.  See  Source  List. 


Free  loan  from  BG.A  head- 
quarters. ISarrc.  \'t..  and 
Ideal  Pictures,  Inc. 


Better  Vision  Institute,  Inc. 

630  Fifth  Ave.. 
New  \ork  20,  N.  Y. 


Wonderland  of  Vision 
The  Magic  Pathway 
The  .Magit  Lens 


Free  loan  from  BVI  head- 
quarters: Modern  Talking 
l^icture  Service,  Inc.  Sterling- 
Movies  U.S.-'X.  Prints  lor 
purchase:  films  for  tv. 


Bemmda  Trade  Development  Board 

1)20  Filth  Ave., 

\i  w  York  Citv.  N.  Y. 


Bermuda  Bound 
Bermuda  Treasure  Hunt 
Your  Next  Vacation 


Free  loan  through  Modern 
Talking  Picture  Ser\'ice,  Inc. 
One  film  tv  only  Irom  Ber- 
muda News  Bureau. 


Bicvcle  Institute  of  .\merica 
122  E.  42nd  St.. 
.New  York  Citv.  N.  ^  . 


Bicycling  Safely  Today 


Free    loan     from     Bl.\     head- 
quarters. New  York  Cii\. 


California  Mission  Trails  .Association 

Iiyi2  Hollywood  Bhd.. 
Los  Angeles  28.  Calif. 


Along  El  Camino  Real 

(lor  adult  groups.) 


Free   loan    through    Ideal    Pic- 
tures, Inc.  (Source  List.) 


California  Prune  &  .Apricot  Growers 
.Association 

.Market  ii:  San  .Antonio  Sts.. 
San  Jose,  Calif. 


.A  Fortune  in  Two  Old  Trunks 
Good  Wrinkles 


Free  loan  through  Modern 
Talking  Pictures.  Inc.  TV 
prints  of  one  film  only. 


California  Redwood  .Association 

57(3  S.-icramento  St.. 
San  Francisco,  Calif. 


Sempervirens 
Box  Score  (SSF) 
In  Your  Hands  (SSF) 
Let's  Talk  Shop  (SSF) 


Free   loan    through    Ideal   Pic- 
tures, Inc.  Prints  lor  tv. 
See  Source  List. 


Cast  Iron  Pipe  Research  Association 

122  S.  Michigan  Ave. 
Chicago  3,  111. 


Water— AVealth  or  Worry  for  .America? 
Manutatture  of  Cast  Iron  Pipe 
Health  and  the  Cycle  of  ^Vater 

(plus  one  training  film  and  a 

films  trip.) 


Free  loan  from  assn.  headquar- 
ters, any  member  of  the  assn. 
or  through  .Modern  Talking 
Picture  Service.  Inc.  Films 
for  tv. 


Cereal  Institute,  Inc. 

i  35  S.  La  Salle  St., 
Chicago  3,  111. 


Watch  Mr.  Wizard 

Bill's  Better  Breakfast  Puppet  Show 

Skimpy  and  a  Good  Breakfast  (SiSF) 


Long  terra  loan  to  schools,  sale, 
from  institute  hdq.:  Colburn 
Laboratory.  Inc.:  Films  for 
tv.  See  Source  List. 


Chamber  of  Conunerce  of  The  United  States 
1015   H  St.,  N.W., 
Washington  6,  D.  C. 


People,  Products  and  Progress 

(plus  promotion  ot  numerous  films 
from  other  sponsors.  See  "Cross-Sec- 
tion" details  of  Chamber  activities.) 


Films  distributed  Irom  C  of  C 
headquarters  and  division 
offices  in  several  cities. 


Chicago  .A.ssnciation  of  Clommerce  and 
Industry 

1  N.  La'Salle  St., 
Chicago.  III. 


This  Is  Chicago 

Chicagoland  Progress  Report:  1955 


Contact    association    headquar- 
ters in  Chicago.  111. 


Cling  Peach  Advisory  Board 

350  Sansome  St., 
San  Francisco,  Calif. 


Everyone,  E^'emvhere,  Likes 

California  Cling  Peaches 
Friend  in  the  Cupboard 
Cling  Peach  Closeups  (SSF  series) 


Free  loan  through  W.  E. 
Hockey  ft  .Associates.  Sec 
Source  List. 


Compressed  Air  and  Gas  Institute 
122  E.  42nd  St.. 
New  York  17.  .\.  Y. 


Compressed  .Mr  Power 


Free  loan  from  institute  head- 
quarters. New  York  City. 


Conveyor  Equipment  .Mfgrs.  Association 

1  Thomas  Circle, 
Washington  5,  D.  C. 


Movement  Is  Life 


Free  loan  from  Modern  Talk- 
ing Picture  Service,  Inc.  See 
Source  List. 


De  Kalb  .Agricultural  .Association 

Edutiitional  Div.. 
De  Kalb,  111. 


Acres  of  Chix 
.Acres  of  Gold 
.Acres  of  Sorgum 

(plus  three  other  films.) 


Free     loan      from     association 
headquarters,  De  Kalb.   111. 


Douglas  Fir  Plywood  Association 
Taconia  Bldg., 
lacoma  2,  Washington 


Farm-In-a-Dav 

How  to  Finish  Plyyyood 

.More  Room  at  Home 

(plus  three  other  films.) 


Free  loan  from  DFP.A  head- 
quarters. Farm  Film  Founda- 
tion. See  Source  List. 


Drop  Forging  Association 

419S.  Walnut  St., 
Lansing  33,  Mich. 


Forging  in  Closed  Dies 


Free  loan  bookings  through 
DF.\  heatUjuarters.  distribu- 
tion through  .\ew  York  City 
office. 


ANALYSIS  OF  KEY  PROGRAMS 

American  Petroleum  Inst.:  continue 
argues  that  the  industry's  capital  investmer 
fairly  requires  that  the  government  permit 
percentage  depletion  allowance  as  an  incentiv 
to  investment.  Other  well-advertised  API  title 
are  Man  on  the  Land,  Crossroads,  U.  S.  A..  } 
Hours  of  Progress,  and  The  Story  of  Colonr 
Drake  -released  for  distribution  at  '^  ,■ 
rallies,  theatres  and  tv. 

This  year,  API  launched  a  tv  film  serit 
Progress  Parade,  to  be  shown  throughout  tt, 
country  on  local  sustaining  time.  The  13-mii 
segments  combine  popular  appeal  with  unii 
facts  about  oil.  The  institute  plans  to  inserj 
timely  reports  on  oil  industry  problems. 

API's  descriptive  leaflets  and  a  catalog  din 
the  films  to  community  and  industrial  audieni 
and  tv  stations.  The  institute  circulates  its  film' 
from  district  offices  and  makes  use  of  a  '. 
tional  distribution  agency.  Oil  companies  Ui- 
wise  distribute  the  films  on  free  loan. 

*         *         * 

American  Plant  Food  Council.  Inc..  has  sponsoie 
l.vo  motion  pictures.  Another  First  for  Mr.  Wash 
ington,  on  George's  use  of  plant  foods,  ar 
Making  the  Most  of  a  Miracle,  which  explair 
plant  nutrition  with  farm  sequences,  time-lap; 
and  animation.  The  council  adheres  to  reco" 
mendations  of  the  land-grant  colleges  in  develo; 
ing  accurate  information  to  educate  the  pubi 
about  fertilizers,  the  importance  of  replenistiir 
the  soil  and  increasing  its  fertility.  APFC  loa^ 
its  films  free  from  the  Washington,  D.  C.  hoc 
and  keeps  prints  on  deposit  In  Extension  Service 
libraries. 


American  Potash  Institute  aims  Potash  ProducI 
in  America  and  its  other  potash  industry  motii 
pictures  toward  general  and  special  audiences 
and  checks  distribution  effectiveness.  From  Jai> 
uary  1  to  December  31,  1955,  API  recordei 
4,330  showings  with  an  estimated  266,228  at- 
tendance principally  achieved  by  eight  films  ciir-^ 
rently  in  active  circulation.  API  circulated  4ffl 
prints  of  these  eight  films,  noting  that  showings 
and  attendance  figures  included  some  perform- 
ances of  two  older  pictures  withdrawn  from 
general  circulation  but  having  a  few  prints  still 
outstanding.  Twenty-eight  agencies  were  dis 
tributing  the  films  during  the  two-month  period 
(chiefly  colleges,  universities).  A-V  Ineitnj: 
The  association  uses  2x2  slides  and  owns 
16mm  projectors.  Its  pictures  are  publicized  via 
information  sheets— "Fertilizer  Films  Available," 
issued  from  the  Washington,  D.  C,  hdq. 


I 


* 


■sV        i^ 


American  Road  Builders'  Association  does  not 
itself  sponsor  film  production  or  distribution  but 
publishes  a  catalog  ol  motion  pictures,  slidi 
and  other  visual  aids  produced  for  the  associa- 
tion's commercial  members  and  by  government 
agencies.  The  "Catalog  of  Motion  Picture  Films" 
was  compiled  by  the  ARBA's  Committee  on  Visual 
Aids— part  of  the  Educational  Division.  Nearly 
200  promotional  and  training  materials  dealing 
with  road  building  and  related  subjects 
described  under  source  headings  in  the  33-p 
booklet.  A-V  Inventory:  ARBA  makes  use  of  ' 
and  2x2  slides,  opaque  projection,  overhi 
projection  and  a  16mm  projector  at  its  Wai 
ington,  D.  C,  headquarters. 


lealing 
s  tm 
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American  Trucking  Associations,  Inc.,  utilizes  a 
supply  of  film  prints  from  other  organizations  to  ' 
operate  a  motion  picture  loan  service  as  a  small 
reference  library  for  members  of  the  motor 
carrier  industry.  Occasionally,  the  association 
books  outside  group  showings  but  does  not 
advertise  its  limited  prints  to  the  general  public 

A  Source  List  of  Commercial  Film 
Distributors  begins  on  page  43. 
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BUSINESS      SCREEN       MAGAZINE 


ANALYSIS  OF  KEY  PROGRAMS: 

I  American  Zinc  Institute  is  using  two  motion 
pictures  and  t*o  sound  slidefilms  to  promote  the 
use  of  zinc  in  various  phases  of  manufacture 
and  construction.  A  motion  picture  released  this 
year.  Zinc  Controls  Corrosion,  is  being  distribu- 
ted to  agricultural,  industrial,  technical  and 
eoucational  groups  interested  in  a  corrosion- 
prevention  program  to  reduce  steel  maintenance 
costs  and  increase  net  earnings.  AZI's  earlier 
motion  picture  is  the  process-descriptive.  Die 
Casting-How  Else  Would  You  Make  It?  A  V 
Inventory:  AZI  uses  4x5  and  2x2  slides  and 
opaque  projection  at  its  New  York  hdq. 

•^         -ir         a 

Anthracite  Industry  Council's  motion  picture  on 
the  hard  coal  industry.  Black  Diamonds,  is  a 
broad  public  relations  tool  designed  to  increase 
public  acceptance  for  hard  coal,  its  uses,  spread 
knowledge  of  the  industry  and  product  and  ob- 
viate prevailing  misconceptions.  To  reach  a  wide 
public,  the  council  distributes  the  film  through 
its  Information  Bureau,  a  commercial  distributiori 
agency,  individual  dealers.  State  Retail  Coal 
Merchants  Associations  and  the  six  major 
anthracite  producing  companies  comprising  the 
council.  A-V  Inventory:  AlC  employs  4x5  and  2x2 
slides,  opaque  projection,  a  16mm  projector  at 
Its  New  York  hdq.;  member  organizations  own 
five  or  more  16mm  projectors. 


ii 


* 


■^ 


Associated  Business  Publications,  Inc.,  has  spon- 
sored two  sound  slidefilms  to  promote  business 
publication  advertising.  These  slidefilms.  To- 
morrow Is  a  Big  Market  and  Businesspaper 
Readership,  are  publicized  in  "Speakers  Bureau 
Program."  A-V  Inventory:  At  its  New  York  hdq. 
ABP  uses  4x5  and  2x2  slides,  owns  one  slidefilm 
projector  and  one  slide  projector. 


*         -t^ 


* 


Association  of  American  Railroads'  present  spon 
sorship  includes  four  public  relations  films  for 
the  railroad  industry.  The  latest  of  these.  The 
Right  to  Compete,  "speaks  out  in  favor  of 
ailo.ving  the  regulated  forms  of  transportation 
more  freedom  to  price  their  services  in  com- 
petition with  one  another."  AAR's  60-page  "Rail- 
road Film  Directory"  lists  over  200  motion  pic- 
tures and  slidefilms  from  many  sponsor  sources. 
The  association  distributes  its  own  film  through 
several  major  distribution  agencies.  A-V  inven- 
tory: At  its  Washington,  D.  C.  hdQ..  AAR  utilizes 
a  16mm  motion  picture  projector. 


^ 


* 


The  Athletic  Institute  implements  its  campaign 
to  promote  community  recreation  programs  with 
four  motion  pictures,  one.  They  Grow  Up  So  Fast, 
co-sponsored  with  other  athletic  organizations, 
and  a  Beginning  Sports  Series  of  sound  slidefilms 
giving  instructions  in  12  sports.  The  institute 
publishes  a  catalog  "Aids  for  Physical  Education. 
Athletics  and  Recreation,"  and  publicizes  sports 
films  from  other  sources  in  the  "Sports  Film 
Guide."  A-V  Inventory:  The  institute  owns  two 
slidefilm  projectors,  used  at  its  Chicago  hdq. 


it 


■ir 


Automobile  Manufacturers  Association  achieved 
valuable  audiences  with  Mr.  O'Flynn's  Fifty  Mil- 
lion Wheels  which  resulted  from  a  nation-wide 
survey  by  the  association  to  determine  attitudes 
regarding  the  trucking  industry.  The  survey 
showed  that  Americans  had  vague  and  negative 
ideas  about  the  industry.  With  facts  presented 
in  a  comic  fantasy,  the  association  film  ex- 
plained trucks  and  the  trucking  industry  and 
the  part  they  play  in  the  American  scene. 

During  the  first  16  months  of  its  distribution 
by  a  national  agency,  Mr.  O'Flynn's  Fifty  Mil- 
lion Wheels  had  4,681  showings  to  community 

(Continued    on    the    following    page) 
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ORGANIZATIONS 


—  Trade  Groups  and  the  Screen 

CURRENT  TITLES  DISTRIBUTION  DATA 


Evaporated  Milk  Association 

228  N.  LaSalle  St., 
Chicago  1,  111. 


Fiesta 

(plus  four  silent  filmstrips.) 


Free  loan  thi;ough  .-Vssociation 
Films,  Inc.,  Editorial  Films. 
Inc.  Prints  for  tv. 


Farm  Grain  Dealers  .Association 

1101  Walnut  St.. 
Des  Moines  9,  Iowa 


Farmers  Build  for  the  Future 


Free   loan    from   FGDA   head 
quarters,   Des   Moines.   Iowa. 


Farmers  &  Manufacturers  Beet  Sugar 
.Association 

.507  2nd  National  Bank  Bldg., 
Saginaw.  Michigan 


The  Story  of  a  Revolution  (SSF) 
(Sponsored  by  Beet  Sugar  Industry 
of  Michigan.) 


Contact  Beet  Sugar  Industry  of 
Michigan,  assn.  headquarters. 
Saginaw.   Mich. 


Financial  Public  Relations  Association 

231  S.  LaSalle  St., 
Chicago  4.  111. 


The  Customer  Relations  Series 

(five  SSF) 
The  Training  Series 

(four  SSF) 


Contact  FPR.A  headquarters  in 
Chicago,  111. 


Fine  Hardwoods  Association 

666  N.  Lake  Shore  Dr. 
Chicago  1 1 .  III. 


Faces  and  Figures 


Free  loan  from  association 
headquarters.  (Colleges  and 
adult  consumer  groups  only.) 


Florida  Catrus  C'.omniission 
Sealed-Sweet.  Inc. 
Box  2349, 
Tampa,  Fla. 


Story  of  Vitamin  C  in  the  Schools 


Free  loan  from  School  Educa- 
tion Program,  associatimi 
headquarters,  Tampa,   Fla. 


Florists'  Telegraph  Delivery  Association 

149  Michigan  .Ave., 
Detroit  26,  Mich. 


How  to  Do  It  With  Flowers 


Requests  for  free  loan  made  to 
FTD.A;  distribution  through 
Modern  Talking  Picture 
Service,  Inc. 


Gold  Filled  Mfgrs.  Association,  Inc. 

.Attleboro,  Mass. 


The  Gold  Filled  Storv 


Contact    association    headciu.n 
ters.  .Attleboro,  Mass. 


Golden  Guernsey.  Inc. 

70  Main  St., 
Peterborough,  N.  H. 


Man  Made  Miracles 
Golden  Heritage 


Free  loan  or  sale  of  prints  with 
personalized  trailers  from 
Golden  Guernsey,  Inc.  FilnT^ 
for  tv. 


Gvpsum  .Association 
20  N.  Wacker  Dr., 
Chicago  6,  111. 


White  Magic 

Gypsum  Lathing  and  Plastering 

Gypsum  Sheathing  and  Wallboard 


Free  loan  from  assn.  headquar- 
ters. Chicago,  111.  Films  for 
tv. 


Hawaiian  Sugar  Planters'  Association 

P.  O.  Box  24:ill. 
Honolulu  4,  Hawaii 


Hawaii— The  Land  of  Sugar 
Hawaii— Paradise  Plus 
Hawaiian  Soil  Builders 

(plus  eight  other  films:  see  "Cross- 
Section"  details.) 


Free  loan  from  assn.  headquar- 
ters, one  film  Irom  Washing 
ton,  D.C.  office.  Films  for  t\. 


Institute  of  Lile  Insurance 

488  Madison  Ave., 
New  York  City,  N.  V. 


.A  Matter  of  Time 
For  Some  Must  Watch 


Free  loan.  .Association  Films. 
Inc.,  Modern  Talking  Pic- 
ture  Service.    Inc.   Films    lor 


Institute  of  Makers  of  Explosives 

250  E.  43rd  St., 
New  York  17,  N.  Y. 


Blasting  Cap 


Free  loan  from  Motion  Pic- 
ture Bureau,  du  Pont  Co. 
(Source  List.)  TV  prints. 


Insulation  Board  Institute 

1 1 1  W.  Washington  St., 
Chicago.  111. 


The  Professor  Was  a  Salesman 
Climate  as  You  Like  It 
Designed  lor  Living 

(plus  one  other  film.) 


Contact  IBI  headquarters.  Chi 
cago.  III.  Films  lor  tv. 


International  Association  of  Blue  Print 
&  Allied  Industries 

506  S.  \\'abash  .Ave.. 
Chicago  5.  111. 


The  Print  Before  the  Product 


Free  loan  from  assn.  headquar- 
turs.  t:liii,igc).  III.  Used  bv 
assn.  members. 


International  .Association  of  Electrotypers  Sc 
Stereotvpers.  Inc. 

701  Leader  Bldg.. 
Cleveland  14,  Ohio 


The  Electrotype— The  Precision 
Letterpress  Printing  Plate 


Free  loan  through  Modern 
Talking  Picture  Service.  Inc. 
and  assn.  hdq..  Clevelanil. 
Ohio.  Prints  for  tv. 


International  .Association  of  Ice  Cream 
Manufacturers 

1105  Barr  Bldg., 
910  17thSt.,  N.  W.. 
Washington  6,  D.  C. 


For  All  the  Ages 

Of  Town  and  Countiy 


Free  loan.  All  prints  except 
those  purchased  by  industrv 
are  released  via  .Association 
Films  Inc.  over  trailer  of  Na- 
tional Dairy  Council.  Prints 
for  tv. 


Investment  Bankers  .Association  of  America 

425  13th  St..  N.W.. 
Washington  4,  D.C. 


Opportimity,  U.  S.  .A. 


Free  loan  from  assn.  heackjuar 
ters,  Washington,  D.C. 


Louisiana  Sweet  Potato  Commission 

Opelousas,  La. 


Yam  Goes  to  Market 


Free  loan  from  assn.  headquar- 
ters. Opelousas.  La. 


Magazine  Publishers  .Association,  Inc. 

232  Madison  Ave.. 
New  York  16,  N.  Y. 


Magazines— Profit-makers  for 
Drug  Stores  (SSF) 


VOLUME       17 


1956 


Slidefilm  used  by  retail  drug- 
gists: contact  assn.  headquar- 
ters. New  York  Citv. 
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Trade  Groups  and  the  Screen: 

ORGANIZATIONS 


Mahogany  Association.  Iiii. 
()()!)  Lakf  Nliort-  l)i .. 
C;iiicago,  III. 


CURRENT  TITLES 


Mahogany— Wood  of  the  Ages 


Mallealilr  Founders'  Society 

I  SOU  I'nion  (lommcrce  ISklg.. 
Ck-vi-l.ui<l  1  1.  Oliio 


This  Mn\ing  \\'oiId 


Material  Handling  Institute 
I   {;atcwav  Cxnter. 
I'itislKirsli  22.  I'a. 

.Milk  Induslrv  Foundation 
lll.->  HIth.St..  N.  W.. 
W.isliiiiiilon  (i.  n.  C. 


Powered  Industrial  Trucks 


The  Milkv  Way 

Your  Best  Food  Buy  (SSF) 


.Mirror  .Manufacturers'  .\ss(»tiatioii 
2217  Tribune  Tower. 
l.H.-)  N.  .Michigan  Am-.. 
Chicago.  111. 

Moliile  Homes  .Manufacturers'  .\ss(Hiaii()n 
2(1  X.  \V;ukLT  Dr.. 
(:hi<j"i>(i.  111. 


It's  Done  with  Mirrors  (SSF) 


Home  Sweet  Mobile  Home 
^■*m  Can  Take  It  with  You 


National  .\pple  Institute 
72(i  Jackson  PI..  N.W.. 
W.ishiiiHtDii.  D.  C. 


Naticnial   .-Vssociation  ol   American 
Business  C'liibs 
207  Dale  I51dg.. 
Danville.  III. 


Gateway  to  Health 


.Search 


National  .Association  of  Chiropodist.s 
3;'.0I   llith  St.,  \.  \\'.. 
Washington.  D.  C. 


The  Foot  and  Its  Problems 
C'.hir(»]i(Kh  as  a  C^areer 
Shake  Hands  with  Your  Feet 

f])lus  one  sound  slitlefilm.) 


National  .\ssociation  of  Engine  i<:  Boat 
Mfgrs. 

420  Lexington  .\ve.. 
New  York  City.  N.  Y. 

National  .Association  of  Food  Chains 
721,  [aikson  I'l..  .N.  \V.. 
Washiiioton  (i.  D.  C. 


Youth  for  Sail 
Water  Ski  .\ntics 
Holiday  Afloat 

(plus  four  other  films.) 


The  .Spud  and  You 


National  Association  oi  Frozen  Food  Packers 
1115  K  St..  N.W.. 
Washin;^lon  .i.  D.  C. 


Design  for  Dining 


National  Association  of  Home  Builders 
l()2j  L  St..  \.\V.. 
Washington  (i,  D.  C. 


National  .Association  ot  Ice  Industries 

810  liightecnlh  St..  N.  W., 
Washington  6,  D.  C. 

National  Association  of  Leather  Glove 
Mfgrs..  Inc. 

52  .S.  Main  .St., 
Cloversville,  New  ^'ork 


Million  Dollar  Castle 
.A  Tale  ol  Two  Kitchens 
You  and  Your  Neighbor 

(plus  two  other  films.) 

Naturalh  Yours 


The  Romance  of  Gloves  (SSF) 


National  As.sociation  of  Manufacturers 

2  East  ISth  St.. 
New  York  17.  \.  \. 


DLSTRIBUTION   DATA 


Free   loan   from  assn.   hdq.   in 
Chicago,  111. 


Free  loan  from  society  head- 
quarters. Cleveland.  Ohio. 
Prints  for  tv. 


Prints  for  rental  and  sale 
through  C:ollege  Industry 
Cionimittee.  (Source  List.) 


Free   loan   through   .Association 
Films.      Inc.     Contact     MIF 

headquarters     for     slidefilm. 
Prints  lor  tv. 


Free  loan  from  assn.  headquar- 
ters. Chicago.  III. 


Free  loan  through  Modern 
Talking  Picture  Service.  Inc. 
for  home  parks,  dealers,  in- 
dividuals or  trade  assns. 
Prints  for  tv. 


Free  loan  from  institute  head- 
quarters. Sale  to  schools, 
health  depts..  dental  assns. 
Semipermanent  loan  from 
trade  groups. 

Free  loan  from  assn.  headquar- 
ters. Danville.  111. 


Free  loan  from  assn.  head- 
quarters. Prints  for  purchase; 
prints  for  tv. 


Free  loan  from  N.AEBM  and 
certain  circulation  libraries. 
Prints  for  tv. 


Free  loan  from  N.AFC  head- 
quarters or  N.AFC  member 
organizations. 


Free  loan  through  .Association 
Films.  Inc.  Prints  for  tv. 
See  Source  List. 


Free  loan  from  assn.  headcpiar- 
ters,  Washington.  D.C. 


Free  loan  from  assn.  headcjuar- 
ters.  Washington.  D.C. 


Contact    assn.    headquarters. 
f;l()\crsville.  N.  \. 


Steadv  ^Vork,  Steady  Pay 
Industrial  Research— Key  to 

Jobs  and  Progress 
Good  Place  to  \Vork 

(plus  fi\e  other  films,  two  slidefilms. 
continuing  newsreel.  See  "Cross- 
Section".) 


Free  loan  from  N.A.^f  Film 
Piiueau  (lulq.)  and  13  region- 
.-il  oflues.  1\'  prints  from 
NAMs  Radio.  TV  Dept. 
Some  films  a\ai!able  through 
other  organizations:  GM. 
Vet's  .Admin. 


National  Association  ol  Mutual  Insuiame 
Companies 

2105  North  Meridian  St.. 
Indianapolis.  Indiana 

National  Association  ol  Plumbing 
Contractors 
lOlfi  20th  St..  N.  W.. 
Washington  (i.  D.  C. 


No  Li»nger  Worried 
Oiitbn\ing  Farm  Fires 


Free  loan   from   N.A.MIC  head- 
(juarters.  liulianapolis.  Ind. 


Cirtulation  aiul  Stratification  of  Water 

in  Hot  ^Vater  Tanks 
Convection  (Currents  in  a  Model  Gas 

Water  Heater 
.A  Drink  for  Judy 

(plus  fi\e  other  films.  See  "Cross- 

Settion"  det.iils.) 


Free  loan  from  association's 
film  librarv.  Washington 
hdq.    Plinls   lor  t\. 


ANALYSIS  OF  KEY  PROGRAMS: 

Automobile  Manufacturers:  continuec 
organizations  and  reached  an  audience  ol 
384,050  persons.  In  the  same  period  it  had  432 
television  showings.  Though  the  tv  airings  prob- 
ably were  seen  by  millions,  the  community 
showings  were  AMA's  first  consideration:  the 
association  believed  these  live-audiences  would 
react  more  readily. 


California  Redwood  Association  tells  its  promo- 
tional story  of  the  red.vood  lumber  industry  with 
one  motion  picture,  Sempervirens,  and  provides 
three  sound  slidelilms  for  training.  A-V  Inventory: 
CRA  uses  2x2  slides,  overhead  projection,  two 
16mm  projectors,  four  slidefilm  projectors,  two 
slide  projectors  at  its  San  Francisco  hdq. 


Cast  Iron  Pipe  Research  Association  has  spon- 
sored four  motion  pictures,  th'ee  of  which  were 
.originally  produced  for  group  showings  and  then 
abbreviated  for  television— where  they  are  widely 
used.  In  24  and  13V2-minute  versions.  Water- 
Wealth  or  Worry  for  America?  encourages  citi- 
zens to  learn  about  their  community  water  supply 
problems  and  to  plan  conservation.  This  film  was 
designed  to  help  municipal  and  water  works 
officials  secure  community  backing  of  bonded 
issues  or  increased  water  rates  when  necessary 
to  planning  and  construction  of  water  supply 
units— to  get  action  before  shortages  occur. 

Manufacture  of  Cast  Iron  Pipe,  showing  the 
two  centrifugal  casting  processes  by  which  most 
cast  iron  pressure  pipe  is  made,  was  clipped 
for  tv  under  the  title.  Made  to  Serve  for  Ceu- 
turles.  Health  and  the  Water  Cycle,  prepared  for 
the  general  public,  special  groups  and  tv  in  a 
short  form  containing  no  direct  promotion  of 
Cast  Iron  Pipe,  is  also  distributed  in  a  longer 
version  showing  records  and  tests  of  interest  to 
pipe  users  and  buyers.  Installing  Cast  Iron  Pipe, 
a  22-minute  "good  practice"  film,  is  limited  to 
personnel  in  the  water  works  industry. 

Wallace  T.  Miller,  association  research  engi- 
neer, delivers  a  60-minute  illustrated  lecture  at 
civil  engineering  schools  throughout  the  country 
—using  his  own  filmstrip  projector  equipped 
with  a  remote  control  feature.  CIPRA  films  are 
promoted  in  folders  and  distributed  by  a  na- 
tional agency.  The  association  provides  prints 
from  its  Chicago  hdq.  A-V  Inrentory:  The  associa- 
tion has  one  16mm  sound  motion  picture  pro- 
jector at  the  Chicago  office. 


Cereal  Institute.  Inc.  has  built  its  two  motion 
pictures  Watcli  Mr.  Wizard  and  Bill's  Better 
Breakfast  Puppet  Show  on  material  (tv  magician 
and  a  puppet  show)  already  popular  with  young 
audiences  of  the  type  tti;  institute  wants  to 
reach  with  its  nutrition  messages.  CI  additionally 
uses  a  silent  filmstrip  to  persuade  kids  to  eat 
cereal  breakfasts.  The  institute  publicizes  its 
materials  with  pictorial  mailing  pieces  and  pro- 
vides supplementary  guides  with  the  films  for 
teacher  use.  The  16mm  film,  Watch  Mr.  Wizard, 
was  developed  from  CI's  tv  program.  A-V  innii- 
tory:  The  institute  owns  one  18mm  projector 
and  one  slidefilm  projector,  used  at  its  Chicago 
hdq. 

Chamber   of   Commerce   of   the   United  States 

engages  in  direct  sponsorship  of  audio-visual 
materials  and  powers  a  steady  promotion  of 
films  from  other  sponsors  which  explain  compe- 
titive enterprise  and  :t'ivE  to  develop  an 
understanding  of  the  American  business  system. 
Motion  pictures  sponsored  by  the  chamber  are 
distributed  through  its  various  departments  and 
committees.  The  Domestic  Distribution  Depart- 
ment maintains  a  film  information  consultation 
service  for  local  chambers,  trade  associations, 
business  firms  and  other  organizations. 
People.   Products  and   Progr?ss,   a   28-minute 
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BUSINESS       SCREEN       MAGAZINE 


ANALYSIS  OF  KEY  PROGRAMS: 

Chamber  of  Commerce  of  U.  S.:  continued 
color  film  recently  released  by  the  chamber, 
shows  how  progress  in  business  and  Industrial 
science  can  lead  to  better  living  for  all  Ameri- 
cans if  the  private  enterprise  system  remains 
free.  An  earlier  film,  The  Magic  Key,  sponsored 
by  the  chamber's  Committee  on  Advertising,  tells 
the  story  of  advertising  and  its  role  in  building 
the  American  economy. 

Thesa  films  and  about  20  subjects  from  other 
sources,  are  described  and  keyed  to  detailed 
programming  suggestions  in  the  chamber's  hand- 
book. "Films  to  Explain  American  Business" 
which  discussed  film  selection  and  use  and 
offers  guidance  to  program  leaders,  films  listed 
3re  from  major  American  sponsors  and  educa- 
tional organizations.  They  deal  with  the  role  of 
profits,  competition's  part  in  reducing  prices  and 
raising  living  standards,  the  causes  and  cures 
of  inflation,  the  harmful  effects  of  excessive 
government  regulation  of  business.  The  chamber's 
ti'.vn  films  are  available  from  the  Washington. 
D.  C,  hdq.  and  regional  offices  on  a  purchase 
or  rental  basis.  The  other  films,  free  loan  and 
purchase,  are  available  from  various  sponsors 
and  distributors. 


* 


* 


Cling  Peach  Advisory  Board  strives  to  reach 
home  economics  audiences  with  two  motion 
pictures  and  a  sound  slidefilm  which  give  back- 
ground facts  about  the  growing  and  canning  of 
peaches  plus  recipe  demonstrations.  All  of  the 
recipes  described  in  the  motion  picture  Friend 
in  the  Cupboard  are  repeated  in  a  folder  circu- 
lated wherever  the  film  is  shown.  A-V  Inventory: 
one  16mm  motion  picture  projector  at  the  San 
Francisco  hdq. 


Douglas  Fir  Plywood  Association  has  sponsored 
six  motion  pictures  on  construction  subjects 
which  are  loaned  from  the  association's  hdq.  in 
Tacoma,  Washington.  Farm-ln-a-Day,  a  21-mlnute 
film,  shows  how  a  122-acre  farm  was  cleared, 
tilled,  seeded,  irrigated,  and  all  the  farm  build- 
ings erected— within  24  hours.  The  project  de- 
pleted marked  the  release  of  water  to  the 
Columbia  Basin  area  in  Western  Washington  for 
irrigation.  Films  with  such  titles  as  Miracle  in 
Wood,  Hovi  to  Finlsb  Plywood,  and  More  Room 
at  Home  illustrate  plywood  processing  and  use- 
including  do-it-yourself  examples. 

This  year,  the  association  distributed  to  the 
country's  28.000  lumber  retailers  a  stereoscope 
and  a  reel  of  seven  stereo  scenes  showing  stor- 
age units  that  an  amateur  can  build  In  his  own 
home.  The  viewer  has  been  offered  free  at  re- 
tall  dealer  conventions  and  also  sold  to  dealers 
In  a  package  containing  a  counter  display  and 
the  first  reel.  The  stereoscope  is  secuied  to  the 
display  by  a  light  chain  and  the  display  contains 
plans  for  the  stcage  units  depicted  in  color  on 
the  reels.  Additional  reels  were  made  available 
to  dealers. 


Drop  Forging  Association  has  sponsored  one  mo- 
tion picture,  Forginj  in  Closed  Dies,  to  increase 
knowledge  of  the  values  of  the  closed  die  drop 
forging  process,  and  makes  Internal  use  of  vis- 
uals. A-V  Inventory:  The  association's  communica- 
tions tools  Include  2x2  and  3y4x4  slides,  over- 
head projection  and  flannel  boards  used  at  the 
Lansing,  Mich.  hdq. 

Evaporated  Milk  Association  reaches  out  to  wom- 
en's audiences  on  te'evislon  and  in  group  show- 
ings with  its  motion  picture.  Fiesta— a  party- 
planning  aid  which  is  supplemented  by  an  illus- 
trated recipe  folder.  Cth;r  meal-making  themes 
mvolving  promotion  of  evaporated  milk  are  por- 
trayed in  four  filmstrips  which  EMA  provides 
with  reading  scripts.  A-V  Inventory:  EMA  owns 
one  silent  slidefilm  propjector,  used  at  the 
Chicago  hdq.  (continued  on  next  page) 


ORGANIZATIONS 


—  Trade  Groups  and  the  Screen 

CURRENT  TITLES  DISTRIBUTION  DATA 


National  Association  o(  Printing  Ink  Maud's 
1-140  Broadwav. 
New  York  City,  N.  Y. 

National  .Association  of  Purchasing  Agents 

1 1   Park  PI.. 

New  York  7,  N.  ^'. 


Printing  Ink  Goes  to  C^ollege 


Free  loan  to  graphic  arts  asso- 
ciations only.  Contact  N.\- 
PIM  headquarters. 


X.\PA  does  not  sponsor  films  but 
maintains  a  Subcommittee  on  Visual 
tducation.  (See  "Cross-Section"  de- 
tails.) 


For  a-v.  information,  contact 
NAP.\  hdq.  in  New  York 
City. 


National  .Xssociatioii  of  Retail  Grocers 

;i<i(l  X.  Miihinau  .\\e.. 
Chicago  1.  Ili. 


Design  for  Selling  (SSF) 
Miracle  in  Your  .Market  (SSF) 
Strategy  for  Selling  (SSF) 
(plus  12  other  slidefilms.) 


Slidelilms  rented  and  sold  from 
\.\RGUS  headquarters  in 
Chicago,  111. 


National  Association  of  Transportation 
.\dvertising.  Inc. 

30  RockelcUer  Phua, 
New  York  20,  N.  Y, 


Telling  the  Town  (filmstrip) 


Contact     N.-\T.\    headquarters 
in  New  York  Citv. 


National  Association  of  ^Vaste  Material 
Dealers,  Inc. 
271  Madison  ,-\ve.. 
New  York  City,  N.  \. 

National  .\utomati(  Merchandising 
.\ssociation 
7  S.  Dearijorn  St., 
Chicago  3,  111. 


National  Board  of  Fire  lTncIen\'riters 

.Sj  |()lin  St.. 

New  York  3S,  N.  \. 


National  Bowling  Council 

I  12(1  Xew  Y.>rk  .\vc..  \.  W. 
Washington  j,  D.  C. 


National  Broom  "Manufactin-ers  and  .\Uied 
Industries  .■Vssotiatittn 
.\rcola.  111. 


National  Coal  Association 

802  Southern  Building, 
Washington  5,  D.  C. 


National  Coffee  Association 

12U  Wall  St., 

New  York  Citv.  N.  Y. 


National  Confectioners  Association 

221  N.  LaSalle  St.. 
Chicago  1,  111. 


National  Consumer  Finance  .\ssociation 

31.1  Bowen  Bldg.. 
Washington  .').  D.  C. 


The  National  Cotton  Council 

P.O.  Box  9905. 
Binghampton  Sta.. 
.Memphis  12,  Tenn, 

National  Cranberry  Association 

Hanson,  Mass. 


National  Dair\  Council 

1 1 1  North  Canal  St.. 
Chicago  0.  HI. 


National  Electrical  Manufacturers 
.Association 

155  E.  44th  .St., 
Ne%v  York  17.  N.  Y. 


National  Garden  Bureau 

407  S.  Dearborn  St.. 
Chicago  5.  111. 


National  Highway  Users  Conference,  Inc. 
National  Press  Bldg., 
Washington  4,  D.  C. 

National  Institute  of  Dr\ cleaning 

Silver  Spring.  Md. 


Waste  Not,  ^Vant  Not 


Free  loan  from  assn.  headquar- 
ters. New  York  City. 


-\t  the  Drop  of  a  Coin 


Before  the  Alarm 
How  to  C;all  the  Fire  Department 
Stop  Fires— Save  Jobs 
(plus  19  other  films.) 


Free   loan    through    Ideal    Pic- 
tures, Inc.  See  Source  List. 


Free  loan  from  Bureau  of  Com- 
munications Research,  Inc. 
Films  tor  tv.  See  Source  List. 


.America  Bowls 
Young  .\merica  Howls 


Sold  to  bowling  proprietors, 
assns.,  etc.:  made  available 
on  tree  loan  Irom  council 
headquarters. 


Sweeping  the  Country 


Free  loan  from  assn.  headquar- 
ters and  individual  manufac- 
turers. Prints  lor  tv. 


Magic  of  Coal 

Powering  America's  Progress 

Underground  Adventure 


Free  loan  from  Public  Rela- 
tions dept.,  NC.\  headquart- 
ers, Washington.  DC. 


The  Magic  Cup 


Contact  NC.A  headquarters   in 
New  York  City. 


Candy  and  Nutrition 


Free  loan  through  Modern 
Talking  Picture  Service,  Inc. 
See  Source  List. 


Every  Seventh  Family 

Who  Gets  the  Credit 

NCF.\  Personnel  Training  Program 

(12  SSF  training  programs  lor  mem- 
ber companies  only.) 


Free  loan  through  Modern 
Talking  Picture  Service.  Inc. 
See  Source  List. 


Bundles  from  Heaven 
Miracle  in  the  Cottonlield 
Something  New  Under  the  Siui 

(plus  nine  other  films.) 

The  Cranberry  Story 


Free  loan  from  NCC,  P.O.  Box 
9905,  Memphis  12.  Tenn. 
Films  for  tv. 


Uncle  Jim's  Dairy  Farm 
It's  .\11  In  Knowing  How 
Weight  Reduction  Through  Diet 

(plus  two  other  films.) 

Blueprint  for  Power 
Installing  .\rmoied  Cable 
Hot  \Vater  Saves  Labar  (SSF) 
(plus  two  other  slidefilms.) 


Free  loan  through  Modern 
Talking  Picture  Service,  Inc. 
See  Source  List. 

Free  loan  through  .Association 
Films,  Inc.  Films  for  tv.  See 
Source  List. 


Free  loan  and  purchase  from 
sponsoring  sections  of  NE- 
M.-V.  Sound  slidefilms  for 
sale.  (New  York  hdq.) 


Breeding  Better  Foorl  Cr<»ps 
Farm  Seed  Story 
Garden  for  Abundance 

(plus  lour  other  films.) 

Horizons  Unlimited 
A  Professional  Portrait 


.\fter  the  Ball 

More  Dangerous  than  D\namite 


Free    loan    from    NGB    head- 
quarters in  Chicago,  111. 


Free  loan  from  conference 
headquarters,  Washington, 
D.C.  Films  for  tv. 

Free  loan  to  members  of  NID 
from  institute  headquarters. 
Films  for  tv. 


N  IJ  AA  B  E  R 


VOLUME       17 


1956 


41 


il 


Trade  Groups  and  the  Screen: 

ORGANIZATIONS 


CURRENT  TITLES 


DISTKIIsr TION   l)AT\ 


National  Live  Stock  and  Meat  Board 

■107  S.  Dearborn  St., 
Chit^igo  j,  111. 


Over  the  Backyard  Grill 
OtM  Mrs.  ri\-it 
The  llij^lii  Track 

(|)his  fi\c-  oilior  motion  pictures,  two 
filnistt  l]iN.  sci  ol  color  slides.) 


Motion  pictures  distributed  on 
Irce  loan  through  United 
World  Films,  Inc.  Filmstrips 
on  Irce  loan  from  NLSMli 
hca(i(|iiartcrs.  Dept.  of  \'isual 
Kiliicalion   in  Chicago.   111. 


National  Lumber  Manufacturers  Association       Living  with  Wood 

I Sl<)  Eighteenth  St..  N.  W., 
Washington  6.  II.  C. 

National  Macaroni  Institute  Use  Your  Noodle 

13!l  \.  Ashland  .\ve.,  Stag  Party 

Palatine.  111. 


Free  loan  from  NLMA  head- 
quarters—"Almost  exclusively 
for  tv  use." 


Free  loan  through  Educational 
Films.  Inc.,  SterlingMovies 
U.S.A.  Films  for  tv. 


National  Machine  Tool  Builders'  Association 

2071  E.  102nd  St.. 
Cleveland  6.  Ohio 


F'ilm  sponsorship  pending:  (See  "Cross- 
Section"  details  of  NMTB.\  list  of 
films  from  other  sources.) 


Contact   assn.    headquarters    in 
Cleveland,  Ohio. 


National  Paint,  Varnish  K;  Lacquer 
.\ssociation 

l")00  Rhode  Island  .\ve..  N.  W., 
Washington,  D.  C. 


Water— The  Hidden  Menace  to  Homes 

Here's  How 

The  House  in  the  Middle 

(sponsored  bv  N'at'l  Clean  Up-Paint 
Up-Fix  Up  Bureau.) 


I'irst  two  films  on  free  loan 
through  Association  Films. 
Inc.  i'hird  film  from  bureau 
(N  P  V  S:  L  A  headcpiarters.) 
Films  for  tv. 


National  Plant  Food  Institute 

1700  K  St..  N.W., 
\\'ashington  6.  D.  C. 


The  Big  Test 

Grasslands  Miracle 

Farm  Scientists  Work  for  You 

(])lus  se%en  other  films.) 


Free  loan  from  Film  Depart- 
ment. NPFI  headquarters  in 
A\'ashington.  D.C. 


National  Restaurant  .Association 

8  S.  .Mchigan  .\\c., 
Chicago  3.  111. 


America  Eats  Out 

.America's  Heritage  of  Hospitality 

Now  I'm  in  Business 

(plus  five  other  films.) 


Free    loan    from    NR.A    head- 
qu.ulers  in  Clhicago,   111. 


National  Retail  Dry  Goods  Association 
100  W.  31st  St., 
New  York  I,  N.  Y. 


Training  Film  directory  supplied  on 
sales  basis  to  member  and  non-mem- 
ber stores.  130  pages  of  motion  pic- 
tures and  sliclefilms  for  use  in  train- 
ing drygoods  personnel. 


For  directory,  contact  NRDG  \ 
headquarters    in    New    York 

City. 


National  Retail  Farm  E<piipnient  .Association 
231(1  Hamden. 
St.  Louis  10.  Mo. 


Cost  of  Doing  Business  (SSF) 
Business  Management  Clinics  (SSF) 
All  N.R.F.E.A.  Services  (SSF) 
(plus  one  other  slidefilm.) 


Contact    association    headquaj 
ters  in  St.  Louis,  Mo. 


National  Retail  Fm'niture  Association 
666  Lake  Shore  Dr., 
Chicago,  111. 


Three  scries  of  Furniture  Films  for 
Home  Makers  and  three  series  of 
Practical    Selling    of    Home    Goods 

films    (both   categories   composed   ol 
sound  slidefilms.) 


Consumer  Education  and  Sales 
Training  sound  slidefilms 
sold  to  NRF.A  members  for 
training  use  and  loan  to  con- 
sumer groups,  schools;  loan 
from  XRF.V  headquarters. 


National  Safety  Council 
•12.")  N.  Michigan  Ave., 
fihii.igo  11.  111. 


Supervising  Safety  Series 
Take  Time  to  Live 
Personal  Side  of  Safety  Series 

(.\torc  than  100  films  sponsored  by 
NSC  and  films  from  other  sources: 
See  "Cross-Section".) 


Rental  and  purchase  from 
council  headquarters  in  Chi- 
cago. Films  for  tv. 


National  Slate  Association 

453  W.  23rd  St.. 
New  York  1 1 .  N.  Y. 


Slate— Nature's  Sheltering  Stone 


(lontact  NS,\  headquarters  in 
New  ^'ork  City  on  loan  ar- 
rangements. 


National  Tool  &  Die  Manufacturers 
.Association 

907  Public  Scjuare  Bldg., 
Cleveland  13,  Ohio 


Tool  and  Die  Making— Keystone  of 
.Mass  Production 


Free  loan,  purchase  from  a 
elation     headquarters 
Cleveland,  Ohio. 


Member  Firms  of  the  New  A'ork  Stock 
Exchange 
1 1  Wall  St.. 
New  York  5,  N.  Y. 


Working  Dollars 
What  Makes  Us  Tick 


Free  loan  through  Modern 
Talking  Picture  Service.  Inc. 
Films  for  tv.  (Source  List.) 


Outboard  Boating  Club  of  .America 

307  \.  Michigan  .\ve.. 
Chicago  1.  111. 


A  Boat  in  the  Family 

(in  long  antl  short  versions.) 


Free  loan  through  Modern 
Talking  Picture  Service.  Inc. 
Prints  lor  l\.  (Source  List.) 


Paraffined  Carton  Research  Council 

1 1 1  W.  Washington  St.. 
Chicago  2,  111. 


The  Butcher,  The  Baker.  The  Ice 
Caeam  .Maker 

Selling  Butter;  Selling  Ice  Cream  in 
Drug  Stores;  Selling  Ice  Cream  in 
Food  Stores  (last  three:  SSF.) 


Motion  picture  on  free  loan 
through  Modern  Talking  Pic- 
ture Service,  Inc.  and  Ster- 
ling Television  Company. 
Inc.  Prints  lor  tv.  For  SSF, 
contact  council  he:ul(piarters 
in  Chicago.  111. 


Portland  Cement  Association 

33  W.  Grand  Ave., 
Chicago  10.  III. 


The  Drama  of  Portland  Cement 


Free  loan  through  Modern 
Talking  Picture  Service,  Inc. 
See  Sovitie  1  .ist. 


ANALYSIS  OF  KEY  PROGRAMS: 

Farmers  t  Manufacturers  Beet  Sugar  Asseciatioa 
circulates  The  Story  of  a  Revolution,  a  sound 
slidefilm  sponsored  by  the  Beet  Sugar  Industry 
of  Michigan  to  promote  the  industry.  A-V  Inven- 
tory: At  its  Saginaw,  Michigan  hdq.,  the  asso- 
ciation uses  2x2  slides,  t*o  16mm  motion  picture 
projectors.  Member  organizations  own  a  16mm 
projector  and  two  slidefilm  projectors. 


Financial  Public  Relations  Association  has  de 

veloped  two  sound  slidefilm  series,  one,  Tlie 
Customer  Relations  Series,  working  for  good 
public  relations  by  explaining  various  factors  in 
banking  and  money  management,  the  other  series 
used  in  training  personnel  on  banking  operations. 
A-V  Inventory:  FPRA  o*ns  one  16mm  projector 
and  one  slidefilm  projector,  maintained  at  the 
Chicago  hdq. 

*  *  « 

Hawaiian  Sugar  Planters'  Association  is  an  out- 
standing example  of  a  trade  group's  full  use 
of  audio-visual  media.  Representing  28  sugar 
plantations  in  the  Islands,  the  association's  a-v 
program  functions  at  the  industry  level  and 
the  plantation  (internal)  level.  HSPA's  public 
relations  staff  produces  most  of  the  visual 
materials  at  the  industry  level  and  the  associa- 
tion conducts  a-v  educational  work  and  staff 
assistance  for  the  plantations.  The  association 
has  sponsored  U  films,  publicized  in  a  booklet, 
"Motion  Picture  Films  for  Loan."  Three  of 
these  are  professional  productions,  eight  were 
staff  produced;  they  are  composed  of  public 
relations  subjects  for  the  Hawaiian  sugar  indus- 
try and  annual  association  reports. 

The  association  urges  plantations  to  produce 
Itieir  own  motion  pictures  and  slidefilms  via 
detailed  information  sheets  on  the  association's 
own  3-v  experiences.  Member  plantations  have 
produced  some  30  films  to  date.  These  films  are 
used  in  industrial  engineering  studies,  training 
programs  and  as  annual  reports  to  employees. 
This  year,  six  plantations  are  reporting  to 
employees  with  film.  HSPA  is  including  plantation 
annual  report  films  in  its  industrial  editors 
contest  to  further  stimulate  use  of  this  medium. 

Because  the  association  films  are  used  within 
the  Islands  and  are  cleared  for  television  (HSPA 
sponsors  local  tv  shows),  its  program  has  not 
required  a  large  number  of  prints  per  film.  HSPA 
formerly  used  several  sound  slidefilms  but  has 
switched  entirely  to  motion  pictures.  A-V  In- 
ventory: HSPA  uses  2x2  slides,  flannel  boards, 
tapes;  it  owns  three  16mm  projectors,  one 
slidefilm  projector,  slide  and  filmstrip  projectors. 
Member  organizations  own  sixteen  16mm  pro- 
jectors and  five  sound  slidefilm  projectors. 

'    *         ir        * 

Institute  of  Life  Insurance  relates  life  insurance 
to  public  service  by  presenting  a  progress  report 
on  medical  science  in  one  motion  picture,  A 
Matter  of  Time,  and  attempts  to  improve  public 
understanding  of  life  insurance  benefits  in  For 
Some  Must  Watch,  a  film  on  how  insurance 
helped  three  families.  With  320  prints  of  the 
medical  film  and  100  prints  of  the  family 
documentary,  the  institute  travels  its  informa- 
tion to  the  public  through  two  commercial 
agencies  and  over  tv.  ILI  also  publishes  a  film 
catalog.  A-V  Inventory:  At  its  New  York  hdq., 
the  institute  owns  one  16mm  projector,  one 
sound  slidefilm  projector  and  a  tape  recorder. 
One  slidefilm  projector  is  owned  by  a  member 
organization. 


1* 

K 


* 


^■ 


Laundry  i  Cleaners  Allied  Trades  Association's 

New  York  headquarters  provides  a  speaker  and 
film  list  of  trade  subjects,  though  the  associa- 
tion does  not  engage  in  sponsorship. 

A  Source  List  of  Commercial  Film  Dis- 
tributors  begins   on   opposite    page. 
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BUSINESS       SCREEN       MAGAZINE 


—  i  raae  l^roiips  ana  tlie  :>creen 


ANALYSIS  OF  KEY  PROGRAMS: 


Magazine  Publishers  Association,  Inc.  lias  spon- 
ored  Magazines  for  Profit,  a  sound  slidefilm 
nowing  how  magazines  make  money  for  drug- 
lores  which  is  used  with  supplementary  boolt- 
lets  at  meetings  of  retail  druggists— arranged 
by  wholesalers,  publishers  or  distributors'  road 
-en.  Mentors  of  these  meetings  have  reported 
"cellent  reaction.  Other  a-v  presentations  for 
he  industry  are  available  from  the  Bureau  of 
l[idependent    Publishers    and    Distributors    and 
from  individual  publishers  such  as  Curtis,  Time. 
Inc. 

liV         *         * 

Milk  Inilustry  Foundation  introduces  the  dairy 
industry  to  group  and  television  audiences  with 
The  Milky  Way.  a  motion  picture  on  pasteurized 
milk  from  farm  to  home  and  circulates  a  slide- 
film  depicting  milk  as  a  "best  food  buy."  The 
foundation  has  additionally  sponsored  production 
of  a  set  of  seven  animated  sound  film  tv  com- 
mercials  (three  60  second  and  four  20-second), 
which  it  sells  to  dairies  on  either  a  one  market 
basis  or  a  multiple-market  arrangement. 

■A-  *  * 

Mobile  Homes  Manufacturers  Association  uses 
television  and  commercial  distribution  agencies 
to  send  its  two  motion  picture  messages  on  the 
convenience  of  mobile  homes  to  potential  cus- 
tomers. The  films,  Home  Sweet  Mobile  Home  and 
You  Can  Take  It  With  You,  also  are  an  aid  in 
mobile  home  parks,  dealer  meetings  and  trade 
association  meetings.  The  association  has  spon- 
sored Today  on  MBC  and  Famous  Film  Festival 
on  ABC  to  capture  cross-country  attention.  A-V 
Inventory:  MHMA  uses  slides  at  its  Chicago  hdq. 
and  owns  one  16mm  motion  picture  projector. 


National  Association  of  Chiropodists,  through  its 
Audio-Visual  Commission,  has  sponsored  three 
motion  pictures,  The  Foot  and  Its  Problems.  Chi- 
ropody as  a  Career,  and  Shake  Hands  with  Your 

Feet,  and  one  sound  slidefilm  which  deals  with 
foot  health  themes  and  vocational  guidance  re- 
garding the  profession.  NAC  film  materials  are 
listed  regularly  in  the  association's  National 
Journal.  The  association  reports  that  many  mem- 
bers use  its  materials  on  tv.  A-V  Inventory:  NAC 
uses  2x2  slides  and  tape  recordings  at  its 
Washington,  D.  C.  headquarters. 


National  Association  of  Engine  &  Boat  Manufac- 
turers, Inc.,  splashes  the  pleasure  of  outboard 
motor  boating  toward  tv  and  group  audiences 
with  seven  motion  pictures  of  its  own  sponsor- 
ship. With  such  titles  as  Youth  for  Sail,  Water 
Ski  Antics,  and  School  for  Skippers,  these  films 
are  promoted  in  colorful  mailing  pieces  and  in 
a  catalog,  "Boating  Films."  published  by  the 
association.  The  catalog  also  contains  films  from 
other  sponsor  sources  which  treat  of  boat  con- 
struction, cruising  and  camping,  fishing,  racing, 
navigation,  safety  and  maintenance,  sailing,  tech- 
nical topics,  water  sports  and  pertinent  weather 
subjects.  A-V  Inventory:  NAEBM  owns  one  16mm 
motion  picture  projector,  used  at  the  New  York 
headquarters. 


National    Association    of    Food    Chains    makes 

available  150  prints  of  The  Spud  and  You,  its 
motion  picture  on  modern  food  distribution  in 
an  effort  to  win  new  customers  for  its  member 
stories.  The  film  is  steered  toward  employee 
groups,  consumer  audiences,  unions  and  other 
organizations.  Prints  are  sold  to  stores  for  use 
in  local  areas  on  a  free  loan  basis.  To  further 
bolster  the  training  and  sales  efforts  of  these 
stores,  NAFC's  weekly  "Bulletin"  guides  them 
to  films  from  other  sponsor  sources. 

Detailed  analysis  of  survey  data  on  key  trade 
groups  continues  on  next  page: 


ORGANIZ.\TIONS 


CURRENT  TITLES 


DISTRIBUTION  DATA 


Rail  Steel  Bar  Association 

S8  S.  Dearborn  St., 
CliicaTO  3,  111. 


Rail  Steel  in  the  'World  of  Today 
How  Concrete  Beants  React  to  Near- 
Blast  Loads 


Free  loan  from  assn.  head- 
quarters and  through  Mod- 
ern Talking  Picture  Service, 
Inc.  See  Source  List. 


Red  Cedar  Shingle  Bureau 

5510  White  BIdg., 
Seattle,  Washington 


Here's  How 
Land  of  Totem 
Symphony  in  Cledar 
Walls  of  Wisdom 


Free  loan  from  bureau  head- 
quarters in  Seattle.  Washing- 
ton. Films  for  t\'. 


Scientific  .\pparatus  Makers  Association 
20  N.  ^Vacker  Dr. 
Chicago  6,  111. 


It's  Only  the  Beginning 

(plus  a  film  list  of  subjects  from 
other  sources.) 


Free  loan  from  SAMA  head- 
quarters. Director  of  Public 
Information,  Rm.  3120. 


The  Shade  Tobacco  Growers  .\gricultural 
.\ssociation.  Inc. 

148  State  St.. 
Hartford  3,  Conn. 


The  Stor\'  of  Tobacco  Vallev 


Free  loan  from  assn.  headquar- 
ters, Hartford,  Conn. 


The  Society  of  the  Plastics  Industry.  Inc. 

250  Park. \ve.. 
New  York  17.  N.V. 


The  Scientific  .\pproach  to  Better 

Plastics 
Plastics  Is  Our  Business  (filmstrip) 
At  Home  With  Plastics  (filmstrip) 


Free  loan  from  SPI  headquart- 
ers in  New  York  Citv. 


Southern  Gas  .Association 

1932  Life  ol  America  Bldg., 
Dall.as.  Texas 

Natural  Gas 

Free  loan  from  SG.\  headquart- 
ers in  Dallas.  Texas. 

Southern  Pine  Association 
P.O.Box  1170. 
New  Orleans.  La. 

Sound  o(  America 

Free  loan,  eastern  half  of  the 
United  States  through  Delta 
Visual  Service.  Prints  for  tv. 

Structural  Clay  Products  Institute 

1520  Eighteenth  St..  N.W., 
Washington  6.  D.C. 

Building  Dreams 

Free  loan  from  institute  head- 
quarters in  Washington.  D.C. 

Tea  Council  of  The  U.S.A.,  Inc. 

500  Fifth  Ave.. 
New  York  36.  N.N'. 


Iced  Tea  Time 
Tale  of  a  Tea  Bag 
No  Dishes  Tonight 

(plus  three  tv  films  and  a  filmstrip.) 


Free  loan  from  Tea  Council 
Film  Library:  Bureau  of 
Communications  Research. 
Inc.:  Editorial  Films  Inc.: 
Films  for  tv. 


Tile  Council  of  .\merica 

10  E.  40th  St.. 
New  York  16,  N.Y. 


How  to  Get  Better  Clay  Tile 
Installations 


For  purchase  by  manufactur- 
ers. Contact  council  head- 
quarters in  New  York  City. 


United  States  Brewers  Foundation,  Inc, 

535  Fifth  .\ve.. 
New  York  17,  N.Y. 


Beer  Belongs 
Backyard  Barbecue 
Buffet  Party 

(plus  two  other  films.) 


Free  loan  from  foundation 
headquarters  in  New  N'ork 
City.  Films  for  tv. 


^Vest  Coast  Lumbermen's  Association 

1410  S.W.  Morris.in  St.. 
Portland,  Oregon 


Lumber  for  Homes 
The  Magic  of  Lumber 
This  Is  Lumber 

(plus  a  film  series.) 


Free  loan  through  Modern 
Talking  Picture  Service,  Inc. 
Public  Service  Network. 
Prints  for  tv. 


\Vestern  Pine  .\ssociaiion 

510  Yeon  Bldg., 
Portland  4,  Oregon 


The  Bounty  of  the  Forest 
Operation  .\tlic 
Fabricating  the  Western  Pine 
Building  a  Home  with  Western  Pines 


Free  loan  from  association 
headquarters,  Portland,  Ore. 
Films  for  tv. 


Wine  .\dvisor\  Board 

717  Market  St.. 

San  Francisco  3.  Calif. 


^Vine  Growing  in  .\merica 
Daily  Double 


Free  loan  from  board  head- 
quarters in  San  Francisco. 
Cal.  Films  for  tv. 


Wire  Reinforcement  Institute,  Inc. 

1049  National  Press  Bldg., 
Washington,  D.C. 


The  Builders 


Free  loan  through  Modern 
Talking  Picture  Service,  Inc. 
Prints  tor  tv.  (Source  List.) 


Wool  Bureau,  Inc. 

16  W.  46th  St., 
New  York  36,  N.Y. 


Seven  Wonders  of  Wool 


Free   loan    from   bureau   head- 
tjuarters   in    Nei\-   York  Cit\. 


.\ssociation  Films,  Inc,  347  Madison 

.\ve..  New  York  17,  N.Y.  Branch 
Libraries:  Ridgefield.  N.J.  (Broad  at 
Elm):  La  Grange.  111.  (561  Hillgrove 
Axe.y.  Dallas.  Texas  (1108  Jackson 
St.):  San  Francisco.  Calif.  (351  Turk 
St.) 
Bermuda    News    Bureau,    620    Fifth 

.Ave.,  New  York,  N.Y. 
Bureau  of  Communication  Research, 

Inc.,   13   East  37th  St.,   New   York 
16,  N.Y. 
Colburn  Laboratory,  Inc.,  161  North 

Watker  Dr..  Chicago  6.  111. 


DISTRIBUTOR  SOURCE  LIST 

Commcrtial  and  intlcpcndent  sources 
of   trade  association  films  are  noted. 


CoUege    Industry    Committee,     8444 

South  N'iites  .\\c.,  Chicago   17,  111. 
Delta  "Visual  Service,  815  Poydras  St.. 

New  Orleans,  La. 
E.  I.  du  Pont  de  Nemours  &  Co.,  Inc. 

(Motion  Picture  Bureau).  \\'ilming- 
loii  98.  Del. 
Editorial     Films,     Inc.     (Tele\ision 

Snapshots.    Inc.).    270    Park    .Ave., 
New  York  17,  N.  Y. 


Farm  Film  Foundation,  1731  Eye  St.. 
N.  W..  Washington  6,  D.  C.  ' 

W.  E.  Hockey  &  Assoc,  430  Peninsu- 
lar .\ve..  San  Mateo  8,  Calif. 

Ideal  Pictures,  Inc.,  58  East  South 
NVater  St..  Chicago  I,  111.  NVrite  for 

address   of   nearest   exchange    in    25 

other  principal  L'.  S.  cities. 

Modern  Talking  Picture  Service,  Inc, 
3    East    54th    St..    New    York    22. 

N.  Y.    Sec    telephone    Red    Book    tor 

other  exchanges  in  .Atlanta.  Georgia: 

Boston,   Massachusetts:    Buffalo.   New 

(continued   on  p.\ge  63  I 
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Trade  Groups  and  the  Screen: 


HOW  ASSOCIATIONS   USE  AUDIO-VISUAL  MEDIA: 


National  Cssociation  of  Frozen  Food  Packers 
provides  225  prints  of  Design  lor  Dining,  a 
motion  picture  promoting  the  use  of  frozen 
foods— for  wide  distribution  througti  a  com- 
mercial agency  and  on  television.  A-V  inventory: 
NAFC  utilizes  4x5  and  2x2  slides,  opaque  pro 
jection  and  tape  recordings  at  its  Washington, 
D.  C,  hdq. 


National  Association  of  Manufacturers,  represent- 
ing more  than  20,000  industrial  and  business  i 
organizations,  conducts  a  broad-scale  film  pro- 
gram through  its  Motion  Picture  Department 
which  recommends  and  arranges  for  NAM 
sponsorship  of  motion  pictures  and  sound  slide- 
films  on  American  industry  and  the  economic 
system.  The  department's  scenarios  are  assigned 
to  commercial  producers  and  the  films  are  dis- 
tributed to  business  and  educational  group  audi- 
ences from  the  association's  library  which  con- 
tains some  3,000  I6mm  prints  and  a  large 
collection  of  newsreel  prints  for  television. 

Preceded  by  a  silent  filmstrip,  sound  slidefilm 
and  theatrical  motion  picture  program  operating 
since  the  mid'30's,  NAM'S  16mm  film  sponsor- 
ship program  dates  from  the  mid-'40's  and  at 
present  includes  eight  motion  pictures  which 
drive  home  free  enterprise  themes  and  explain 
the  dynamics  of  capitalism.  Typical  of  these  is 
Inilustrial  Research— Key  to  Jobs  and  Progress, 
a  film  review  of  various  types  of  industrial  re- 
search and  how  this  research  provides  increased 
employment  and  higher  living  standards.  Two 
sound  slidefilms.  Program  for  Progress  and 
Something  Can  8e  Done  About  Tax  Discrimina- 
tion, delineate  economic  concepts. 

Industry  on  Parade,  an  NAM  tv  newsreel  film 
series,  is  in  its  sixth  year  and  going  strong.  In 
15-minute  segments,  this  program  is  shown  by 
more  than  234  television  stations  in  the  United 
States  and  is  seen  in  10  foreign  countries 
(through  the  U.  S.  Information  Agency).  Depicting 
American  businesses,  from  one-man  shops  to 
industrial  giants,  the  tv  series  has  excited  much 
viewer  response.  Heavy  demand  comes  from 
overseas  where  firms  are  eager  to  learn  of  U.  S. 
manufacturing  methods.  NAM  also  sponsors  spe- 
cial public  service  tv  programs  and  has  adapted 
closed-circuit  tv  to  its  convention  program. 

NAM  made  extensive  use  of  audio-visual  tech- 
niques in  its  recent  "Americade"— a  nation-wide 
touring  exposition  depicting  what  progress  the 
nation  can  achieve  by  1975  with  a  free  enter- 
prise economy. 

NAM  publicizes  its  film  materials  in  an 
illustrated  catalog  and  various  mailing  pieces. 

A-V  In/entory:  At  its  New  York  city  hdq., 
NAM  uses  five  2x2  slide  projectors,  opaque 
projection,  flannel  boards,  display  boards,  charts, 
flipovers,  two  tape  recorders,  16  message  re- 
peaters, two  16mm  projectors,  one  sound  slide- 
film  projector  and  such  equipment  as  a  film 
editor,  cleaners,  still  cameras  and  auxiliary 
devices.  Member  organizations  own  one  16mm 
projector  and  12  sound  slidefilm  projectors. 

*         i^         i.r 
National   Association   of   Plumbing   Contractors 

maintains  a  library  of  its  own  films,  mostly 
research  studies,  and  plumbing  information  films 
from  other  sponsor  sources.  These  films  may  be 
borrowed  by  local  or  state  associations  of 
plumbing  contractors,  NAPC  members,  plumbing 
and  health  officials,  unions,  business  agents 
and  other  groups  concerned  with  plumbing  and 
heating-and  by  schools.  NAPC  subjects  range 
from  such  explicit  training  titles  as  Circulation 
and  Stratification  of  Water  in  Not  Water  Tanks  to 
A  Drink  for  ludy,  a  tv-suitable  public  relations 
film  explaining  back-siphonage  in  simple  lan- 
guage and  demonstration,  A  number  of  the  films 
are  suggested  for  selling  and  merchandising.  The 
association's  own  eight  films  and  a-v  materials 
from  many  other  sponsors  are  described  in 
"NAPC  Film  Catalog,"  available  from  the  trade 
group  hdq.  in  Washington,  D,  C. 


National  Association  of  Purchasing  Agents  chan 
nels  lilms  to  member  organizations  by  way  of  its 
Subcommittee  on  Visual  Education,  Though  the 
association  has  not  sponsored  films  itself,  it  has 
acted  as  advisor  in  productions  suited  to  its 
goals.  The  subcommittee  researches  available 
films  on  industry  and  purchasing  for  use  by  some 
90  affiliated  local  associations  at  monthly  meet- 
ings. The  committee  recommends  films  and  notes 
where  they  can  be  obtained.  Program  guidance 
is  prepared  by  the  committee  for  more  effective 
showings. 


♦ 
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National  Association  of  Retail  Grocers  believes 
in  sound  slidefilms.  Fourteen  slidefilms  form 
the  NARGUS  "Better  Stores  Program"  which  for 
several  years  has  been  keeping  store  operators 
and  their  staffs  abreast  of  the  latest  develop- 
ments in  food  retailing  and  affording  new  per- 
sonnel fundamental  training  in  food  merchandis- 
ing. More  than  412,000  retailers  and  their  staffs 
have  viewed  the  color  sound  slidefilms  which 
are  rented  and  sold  with  Moderators'  Guides  and 
lesson  booklets.  Covering  techniques  of  selling, 
management  of  store  departments,  advertising 
and  public  relations,  the  films  are  also  offered  to 
other  areas  of  the  food  industry  and  to  educa- 
tional institutions.  NARGUS  promotes  the  series 
with  mailing  pieces.  The  association  orignally 
had  100  prints  of  each  film,  has  acquired  sev- 
eral re-runs  and  recently  began  revising  several 
of  the  films, 

•v  -^^         ■«• 

National  Board  of  Fire  Underwriters  is  acutely 
aware  that  fires  throughout  the  nation  kill  some 
11,000  persons  annually,  burn  and  cripple  more 
and  destroy  millions  of  dollars  worth  of  prop- 
erty each  year.  NBFU  sounds  the  alarm  with 
dramatized  motion  picture  stories  of  fire  hazards, 
documentaries  on  prevention  measures  in  home 
and  industry— 22  films  of  its  own  sponsorship 
and  four  films  from  other  sources.  The  bureau 
estimates  that  it  has  a  total  of  about  1,700 
prints  in  use.  NBFU  describes  the  wide  selec- 
tion of  subjects  in  a  compact  folder,  "Fire 
Prevention  Films,"  circulated  by  the  bureau's 
library  in  New  York.  A-V  Inventory:  NBFU  uses 
2x2  slides,  opaque  projection,  and  a  16mm 
motion  picture  projector  at  its  New  York  hdq. 


■i^ 
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National  Consumer  Finance  Association  sponsors 
two  versions  of  a  pub'ic  relations  motion  pic- 
ture on  the  licensed  consumer  finance  company. 
In  a  26-minute  version  called  Every  Seventh 
Family  and  a  10-minute  version  entitled  Who 
Gets  the  Credit,  NCFA  presents  a  dramatic 
portrayal  of  the  origin  of  the  Uniform  Small 
Loan  Law,  the  function  and  role  of  the  consumer 
finance  company  and  the  social  and  economic 
objectives  which  the  business  accomplishes.  Both 
versions  are  distributed  through  a  national 
agency  in  16mm.  The  short  version  is  also  cir- 
culated in  35mm  for  theatrical  bookings.  NCFA 
makes  350  prints  of  the  longer  film  available 
and  has  100  35mm  and  50  16mm  prints  of  the 
short  film.  The  NCFA  Personnel  Training  Pro- 
gram, composed  of  12  sound  slidelilms  for  use 
in  training  consumer  finance  company  employees 
is  made  available  to  NCFA  member  companies 
only.  A-V  Inventory:  At  the  Washington,  D.C., 
hdq.,  the  association  owns  one  16mm  projector, 
one  sound  slidefilm  projector;  member  companies 
own  approximately  900  slidefilm  projectors. 


The  National  Cotton  Council  recently  reported 
1,284  television  bookings  of  motion  pictures 
since  the  inception  of  its  new  Audio  Visuals 
Section  which  operates  as  part  of  the  coun- 
cil's public  relations  division.  Geared  to  produce 
eight  or  10  films  a  year,  the  a-v  section  does 
its  own  filming  and  sound  work  and  sends  its 
laboratory  jobs  to  outside  companies.  The  coun- 


The  National  Cotton  Council:  cijiiimued 
oil's  collection  of  12  films  (Bundles  from  Heaven, 
Fashions  from  the  Feedbag,  etc.)  are  directed  at 
the  consumer.  Ihey  are  designed  to  promote  the 
sale  of  cotton  and  cottonseed  products  ultimately 
to  the  benefit  of  cotton  producers,  ginners, 
crushers,  warehouse  men,  merchants  and  spin- 
ners. Fashions  and  home-making  themes  prevail 
in  the  pr  films  which  reach  group  audiences  on 
free  loan  as  well  as  the  tv  masses.  Direct  mail 
contact  to  tv  stations,  a  catalog  sheet,  and 
listings  in  film  guides  constitute  the  council's 
film  promotion.  A-V  Inventory:  At  its  Memphis, 
Tenn.,  hdq.,  NCC  uses  2x2  and  5x7  slides,  opaque 
projection,  overhead  projection,  flannel  boards, 
owns  four  16mm  projectors,  six  tape  recorders, 
two  sound  on  film  cameras,  two  16mm  cameras, 
editing  equipment  and  a  film  cleaning  machine. 
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National  Dairy  Council  boosts  the  dairy  business 

with  five  motion  pictures  carrying  dietary  and 
health  ideas.  Three  films  designed  with  youth  in 
mind  are:  Uncle  Jim's  Dairy  Farm,  on  wholesome, 
happy  farm  life.  Admirals  in  the  Making,  noting 
that  Naval  Academy  types  are  men  of  good 
nutrition,  It's  All  in  Knowing  How,  animation  and 
live  action  showing  the  why  and  how  of  correct 
food  habits.  Two  adult  audience  films  are 
Weiglit  Reduction  Through  Diet— depicting  a  diet 
strengthened  by  milk,  and  Of  Town  and  Country, 
which  points  up  the  quality  of  the  ice  cream 
product  and  the  interdependence  of  town  and 
country  in  developing  this  dairy  industry.  All  of 
these  films  are  aimed  at  tv  and  free  loan  groups 
through  a  national  distribution  agency.  Films 
also  are  purchased  by  Affiliated  Dairy  Council 
Units. 


National  Electrical  Manufacturers  Association's 
audio-visual  activities  are  conducted  by  the 
organization's  individual  sections  which  serve 
various  areas  of  the  electrical  industry.  The 
Rigid  Steel  Conduit  and  Electrical  Metallic  Tub- 
ing Section  currently  is  sponsoring  Blueprint 
for  Power,  a  new  motion  picture  which  shows 
the  need  for  long  term  planning  of  electrical 
wiring  installations.  This  film  is  meant  for 
architects,  engineers,  builders,  contractors  and 
other  interested  groups,  NEMA's  Armored  Cable 
Section  is  communicating  with  trade  groups, 
contractors,  architects  and  schools  with  a  step- 
by-step  informational  film,  Installinj  Armored 
Cable. 

The  Electric  Water  Heater  Section  is  dis- 
tributing a  sound  slidefilm,  Hot  Water  Saves 
Labor,  which  shows  farmers  how  to  make  com- 
plete use  of  automatic  hot  water  epuipment. 
With  100  copies  of  a  supplementary  booklet,  the 
slidefilm  is  sold  to  light  and  power  companies 
which  use  it  for  instruction,  selling.  The  Electric 
House  Heating  Equipment  Section  recently  re- 
leased Heat  Your  Home  Electrically,  a  sound 
slidefilm— over  350  prints  of  which  have  been 
sold  to  utilities  and  other  electrical  organiza- 
tions for  free  loan  to  the  public.  This  section 
is  preparing  a  series  of  tv  shorts  based  on  the 
slidefilm. 

The  Farm  Electrification  Bureau,  a  NEMA  divi- 
sion, has  sponsored  a  sound  slid3fiim,  Electric  vs. 
Bottled  Gas  Equipment,  developed  on  the  basis 
of  U.  S.  Department  of  Agriculture  tests.  This 
documentary  is  packaged  with  100  copies  of  a 
corresponding  bulletin  and  sold  to  interested 
companies.  NEMA  films  are  advertised  in  illus- 
trated folders  and  other  mailing  pieces. 


The  National  Fertilizer  Association  has  been 
sponsoring  motion  pictures  on  fertilizer  usage 
for  distribution  to  agricultural  audiences  since 
1938— averaging  nearly  one  film  per  year. 
Earlier  films  have  been  withdrawn.  All  held  to 
20  minutes  running  time,  the  NFA  films  are 
loaned  free  to  interested  groups.  For  greater 
educational  effect,  pamphlets  and  supplementary 
filmstrips  have  been  prepared  which  repeat  the 


National  Fertilizer  Association:  contmuec 
motion  picture  information.  NFA  films  are  pub  ,J 
licized  in  "The  National  Fertilizer  Review"  and 
"Fertilizer  News"  and  in  the  association's  own 
publications. 
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National  Highway  Users  Conference.  Inc..  dis- 
tributes two  motion  pictures  originally  sponsored 
by  the  Automobile  Manufacturers  Association. 
Handled  through  NHUC's  Special  Service  Depart- 
ment, the  films  and  descriptive  leaflets  are 
circulated  to  clubs,  schools,  camps,  churches, 
lodges,  television  stations  and  other  organiza- 
tions. NHUC  films  are  used  in  the  national 
membership  meetings  of  the  conference— the 
Highway  Transportation  Congresses.  The  current 
public  relations  films  are  Harizons  Unlimited,  on 
the  importance  of  motor  vehicles  and  highway! 
in  modern  American  life,  and  A  Professional 
Portrait,  showing  the  typical  safety  traininf 
which  makes  professional  truck  drivers  become 
gentlemen  on  the  highways. 

<r         'k  >r 

National  Institute  of  Drycleaning  loans  two 
motion  pictures  to  its  8,500  member  concerns 
to  show  to  consumer  groups.  Helping  NID  mem- 
bers tell  their  story  to  the  public  are  After  the 
Ball,  an  exposition  of  the  drycleaning  process, 
and  More  Dangerous  than  Dynamite,  spotlighting 
the  hazards  of  cleaning  at  home.  NID  reports 
that  many  of  its  members  have  sponsored  tele- 
vision programs.  The  institute  publishes  a  list- 
ing of  general  interest  pr  films  and  training 
films  for  members'  convenience.  A-V  Inventory: 
NIO  owns  four  2x2  slide  projectors  and  two 
16mm  motion  picture  projectors  and  uses  opaque 
and  overhead  projection  at  its  Silver  Spring,  Md.. 
hdq. 


National  Live  Stock  and  Meat  Board  makes  ex- 
tensive use  of  the  screen  in  advancing  the  Amer- 
ican livestock  and  meat  industry.  The  board's 
Department  of  Visual  Education  has  just  released 
Over  the  Backyard  Grill,  a  14-minute  motion 
picture  which  cooks  up  meat  preparation  ideas 
in  an  attractive  and  currently  popular  "open 
fire"  setting.  This  market-timely  film  is  the 
eighth  addition  to  the  board's  library  of  motion 
pictures  and  filmstrips  which  d.amatize  a  number 
of  meat  buying,  carving  and  cooking  facts.  The 
board  is  contemplating  another  film. 

Meat  and  Romance,  released  in  1940.  was  the 
board's  fust  motion  picture.  Three  years  later. 
The  Way  to  a  Man's  Heart  appeared.  Both  films 
have  remained  in  distribution  continuously,  cir- 
culated to  adult  groups,  colleges  and  high 
schools.  Produced  pre-television,  they  have 
proved  "extremely  popular"  in  this  medium.  Two 
years  ago,  the  board  sponsored  five  14-minute 
films  primarily  for  tv  but  available  to  group 
audiences.  These  films  are  distributed  through  a 
national  agency  and  the  board  keeps  a  few 
prints  at  its  Chicago  hdq.  Last  year,  the  Meat 
Board  motion  pictures  were  shown  389  times  on 
public  service  tv.  The  board's  home  economists 
and  merchandising  specialists  appear  as  public 
service  tv  guests  in  meat  cookery  and  carving 
demonstrations. 

The  board  has  distributed  its  two  instructional 
meat  cookery  filmstrips  on  a  permanent  loan 
basis  to  high  schools  and  colleges  since  1948 
and  to  date  has  placed  approximately  25,000  of 
them  throughout  the  country.  The  board's  latest 
venture  is  a  set  of  2x2  slides  to  be  used  for 
teaching  identification  of  retail  meat  cuts.  In- 
structors and  vocational  educators  indicated 
slides  were  most  suitable  for  this  type  of  lesson. 

A  pictorial  catalog,  "Meat  on  Film,"  and 
mailing  pieces  publicize  the  board's  a-v  ma- 
terials. A-V  Inventory:  The  Meat  Board  uses 
charts,  display  boards  "and  the  like"  for  field 
meetings,  both  with  consumer  groups  and  spe- 
cial groups  within  the  industry.  The  board's  field 
home  economists  carry  slidefilm  projectors.  For 
staff  use.  the  board  has  one  16mm  motion  pic- 
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Natiooal  Livastock  and  Meat  Board:  continued 
ture  projector,  a  combination  slide  and  film- 
stnp  projector,  one  3Vix4y4  slide  projector,  a 
sound  slidefilm  projector  and  a  tape  recorder. 
These  are  used  for  training  purposes  and  for 
previewing  audio-visual  material  pertinent  to  th3 
mdustry.  The  Meat  Boaid  does  a  considarable 
amount  of  its  own  photo  work,  especially  in 
color,  maintaining  two  press  cameras,  a  5x7 
view  camera  and  a  35mm  camera- 
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National  Machine  Tool  Builders'  Association  pub- 
lishes a  catalog  of  motion  pictures  and  sound 
slidefilms  available  from  35  member  companies. 
These  films  depict  many  kinds  of  industrial 
tools  and  may  be  used  in  demonstration  and 
toming.  Most  of  these  films  are  provided  to 
groups  on  free  loan.  The  catalog  was  revised 
this  summer  to  include  the  latest  films  available 
from  the  sponsors.  NMT3A  is  considering  spon- 
sorship of  a  sound  and  color  motion  picture  for 
the  general  public  to  demonstrate  what  a 
machine  tool  is,  how  it  functions,  its  place  in 
industry,  social  and  economic  welfare,  national 
defense,  and  how  it  creates  jobs. 
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National  Paint,  Varnish  i  Lacquer  Association 

circulates  two  motion  pictures  to  the  general 
public  through  a  national  agency  and  publicizes 
another  distributed  by  the  National  Clean  Up— 
Paint  Up— Fix  Up  Bureau.  The  first  two  pr  films 
are  Water— The  Hidden  Menace  to  Homes,  depict- 
ing problems  of  moisture  on  paint,  and  Here's 
How,  showing  how  to  paint  various  surfaces. 
The  bureau's  film.  The  House  in  the  Middle,  is 
an  educational  study  produced  in  cooperation 
with  the  Federal  Civil  Defense  Administration. 
The  association  publishes  a  catalog  of  films 
available  in  industry.  A-V  Inyentory:  At  the 
Washington,  D.  C,  hdq.,  NPVLA  uses  2x2  slides, 
overhead  projection,  VisualCast,  owns  two  16mm 
projectors  and  two  sound  slidefilm  projectors. 


^ 


*  * 


National  Plywood  Distrihutors  Association  does 
not  sponsor  films  but  often  uses  pictures  spon- 
sored by  manufacturers  associations  and  indi- 
vidual manufacturers,  such  as  Douglas  Fir  Ply- 
wood Association,  the  Hardwood  Plywood  In- 
stitute, Weyerhaeuser  Sales  Company,  Crown- 
Zellerbach  Paper  Company  and  other  organiza- 
tions engaged  in  the  manufacturing  of  plywood 
and  other  wood  products. 
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National  Restaurant  Association  uses  eight  mo- 
tion pictures  to  clarify  restaurant  management 
and  related  activities  for  the  restaurant  in- 
dustry. In  1955,  NRA  cosponsored  with  Can 
Manufacturers  Institute  a  film  entitled  Billion 
Dollar  Dish.  This  picture  shows  the  functioning 
of  controls  in  the  procurement,  preparation,  pre- 
sentation and  serving  of  foods  in  restaurants. 
It  shows  the  restaurateur  that  canned  foods 
offer  him  wider  varieties  and  precise  quantities 
more  easily  than  do  fresh  foods.  Another  recent 
film,  Recipe  for  Profits,  shows  how  to  utilize  a 
sectional  oven  and  haw  to  roast  meat  properly. 
America  Eats  Out  shows  the  size  and  needs  of 
the  restaurant  market.  Other  films  cover  restau- 
rant history  and  food  preparation  methods. 


* 
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National  Retail  Farm  Equipment  Association  pre- 
sents the  facts  on  farm  equipment,  its  own 
activities  and  other  information  of  interest  to 
the  industry  and  users  in  four  sound  slidefilms, 
Cost  of  Doin;  Business,  Business  Management 
Clinics,  All  NRFEA  Services,  and  Official  Trac- 
tor and  Farm  Equipment  Guide.  A-V  Inventory: 
At  the  St.  Louis,  Mo.,  hdq.,  the  association  uses 
2i2  slides,  opaque  projection,  tape  recorders, 
■ivns  two  sound  slidefilm  projectors.  Member 
janizations  own  15  sound  slidefilm  projectors. 


National  Retail  Furniture  Association  sponsors 
two  categories  of  sound  slidefilm  series  for  use 
by  member  companies  in  consumer  education 
and  training  of  sales  personnel.  There  are  three 
groups  of  films  in  each  category.  The  films  in 
the  first  two  groups  of  both  the  Consumer  Edu- 
cation and  Sales  Training  categories  can  be  used 
in  the  opposite  category,  as  the  training  films 
have  consumer  education  content  and  the  con- 
sumer topics  have  training  value.  In  both  cate- 
gories are  films  on  furniture  types,  room  ar- 
rangement, color  harmony,  carpeting.  The  films 
are  publicized  in  descriptive  film  lists.  A-V  In- 
ventory: At  its  Chicago  hdq.,  NRFA  makes  use 
of  2x2  slides,  opaque  projection,  flannel  boards, 
owns  three  tape  recorders  and  13  sound  slide- 
film  projectors.  Member  organizations  own  some 
3.000  sound  slidefilm  projectors. 


National  Safety  Council,  the  world's  leading 
organization  in  the  promotion  of  safety,  conducts 
an  audio-visual  program  proportionate  to  its  mul- 
tiple activities.  NSC's  film  operation  is  shared 
by  its  diverse  informaton  services.  A  major 
activity  is  the  National  Safety  Congress,  during 
which  the  council  works  with  the  National  Com- 
mittee on  Films  for  Safety  to  show  scores  of 
new  safety  films  to  safety  leaders  for  use  in 
every  phase  of  accident  prevention  work.  The 
National  Committee  on  Films  for  Safety  member- 
ship represents  22  national  safety  organizations. 
The  committee's  secretary  is  William  Englander, 
director  of  the  council's  film  and  poster  division. 

The  council  has  sponsored  more  than  100  films 
and  releases  new  films  every  year.  From  its  large 
library  in  Chicago,  the  council  distributes  safety 
films  on  a  sale  and  rental  basis.  A  consulta- 
tion service  is  maintained  with  members  of 
various  divisions  giving  advice  to  member  or- 
ganizations in  the  production  of  film  materials 
and  in  the  selection  and  use  of  available  films. 

National  Safety  Council  films  and  those  from 
other  sponsor  sources  are  vigorously  publicized 
in  the  "National  Directory  of  Safety  Films,"  a 
publication  inaugurated  in  conjunction  with  Busi- 
ness Screen  Magazine.  With  quarterly  supple- 
ments, the  directory  contains  upward  of  a 
thousand  films,  16mm  and  35mm.  dealing  with 
safety,  first  aid,  fire  prevention  and  civil  de- 
fense. Between  quarterlies  and  full  editions  each 
lune,  the  directory  film  information  also  is 
supplemented  by  the  periodicals  "National  Safety 
News,"  "Public  Safety,"  "Safety  Education." 
"Home  Safety  Review"  and  "Farm  Safety 
Review." 


Member  Firms  of  the  New  York  Stock  Exchange 

broke  into  the  a-v  news  recently  (Business  Screen 
No.  5,  1956)  with  the  release  of  the  animated 
motion  picture,  Working  Dollars,  a  little  comedy 
starring  one  "Fred  Finchley"  whose  cartoon 
career  explains  stock  market  operations  in  simple 
terms  for  the  general  public.  Following  in  the 
path  of  the  Exchange's  earlier  What  Makes  Us 
Tick,  the  new  film  is  being  distributed  by  a 
national  agency  to  do  a  big  public  relations  job. 
Both  films  are  publicized  in  colorful  cartoon 
folders. 


Outboard  Boating  Club  of  America  sponsors  A 
Boat  in  the  Family,  a  motion  picture,  in  28  and 
U-minute  versions,  to  encourage  the  formation 
of  local  boating  clubs.  The  picture  points  out 
that  "yachting"  no  longer  is  exclusively  a  rich 
man's  sport,  that  a  new  kind  of  popular-priced 
yacht  club  includes  all  income  classes.  Both  ver- 
sions are  distributed  by  a  national  agency. 
Besides  this  free  loan  film,  the  club  supplies  on 
request  a  list  of  films  sponored  by  member 
manufacturers.  OBCA  has  also  made  use  of 
synchronized  three-screen  slide  projection,  a  3-D 
motion  picture  of  the  Lake  Villa  Safety  Con- 
ference and  a  slidefilm,  Outboard  Handling,  at 
its  annual  meeting.  These  techniques  explained 
the  club's  activities  to  the  membership. 


HOW  ASSOCIATIONS  USE  AUDIO-VISUAL  MEDIA: 


Paraffined  Carton  Research  Council  promotes 
pre-packaged  ice  cream  to  a  large  consumer 
audience  via  The  Butcher,  the  Baker,  the  Ice 
Cream  Maker,  a  color  musical  cartoon  motion 
picture  which  shows  the  modern  making  and 
merchandising  of  ice  cream.  This  film  is  cir- 
culated to  television  by  two  national  distribution 
agencies  and  is  available  from  the  council  hdq. 
in  Chicago,  III.  The  council  has  also  sponsored 
three  sound  slidefilms— Selling  Butter,  Selling 
Ice  Cream  in  Drug  Stores,  and  Selling  Ice 
Cream  in  Food  Stores  for  merchandising  pur- 
poses. A-V  Inventory:  PCRC  owns  one  16mm 
motion  picture  projector  and  one  sound  slide- 
film  projector. 

■5^         *         * 

Rail  Steel  Bar  Association  sponsorship  includes 
two  motion  pictures:  Rail  Steel  in  the  World  of 
Today,  which  shows  the  manufacture  of  new 
rails,  the  reclamation  of  used  rails  by  trans- 
forming steel  into  other  sections  and  the  ap- 
plication of  these  sections  in  construction,  fur- 
niture and  implements;  How  Concrete  Beams  Re- 
act to  Near-Blast  Loads,  portraying  problems, 
methods,  results  of  experiments  in  which  con- 
crete beams  reinforced  with  structural  steel 
and  hardgrade  steel  are  tested  under  identical 
near-blast  loads.  These  two  films  are  designed 
to  create  good  will  for  the  rail  steel  industry 
by  affording  interested  audiences  industrial  pro- 
cess and  product  information.  A-V  Inventory: 
RSBA  uses  4x5  and  2x2  slides  at  its  Chicago 
hdq.  Member  organizations  own  five  16mm  mo- 
tion picture  projectors  and  two  sound  slidefilm 
projectors. 
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Scientific  Apparatus  Makers  Association  has 
sponsored  a  motion  picture,  It's  Only  the  Begin- 
ning, which  combines  both  live  action  and  anima- 
tion to  illustrate  the  great  cost  of  industrial 
research  and  its  importance  to  progress.  This 
public  relations  film  is  listed  in  a  directory  folder 
circulated  by  SAMA  which  also  describes  13 
motion  pictures  from  other  sponsors  and  lists  a 
filmstrip  series  dealing  with  industrial  instru- 
mentation and  process  control  equipment.  The 
free  loan  motion  pictures  include  such  subjects 
as  the  glass  industry,  optical  instruments  and 
Basic  Electronics. 

^         -^         * 

The  Society  of  the  Plastics  Industry  speaks  to 
science-oriented  audiences  with  a  motion  pic- 
ture. The  Scientific  Approach  to  Better  Plastics 

—documenting  a  plastics  research  project  at 
the  Massachusetts  Institute  of  Technology.  Dem- 
onstrating research  on  the  mechanical  properties 
of  plastics  and  the  molecular  changes  induced  by 
stress,  this  film  is  loaned  to  industry,  the  mili- 
tary and  schools,  lab  personnel,  engineers, 
chemists,  scientific  and  technical  groups.  Speak- 
ing to  laymen  consumers,  the  society  uses  three 
new  filmstrip  programs:  Plastics  Is  Our  Business, 
which  is  meant  to  interest  business  men's  club 
audiences  in  the  plastics  industry;  At  Home  with 
Plastics  — explaining  the  difference  between 
plastics  to  women's  clubs  and  stressing  plastics 
as  a  versatile  fashion  material;  a  capsule  course 
in  plastics  prepared  for  high  school  students. 
These  filmstrip  messages  were  a  project  of  the 
SPI  public  relations  committee  with  which  hund- 
reds of  plastics  companies  cooperated. 
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Tea  Council  of  the  U.  S.  A.,  Inc.,  has  sponsored 
seven  motion  pictures  and  one  filmstrip  to  tell 
the  tale  of  tea  to  television,  group  and  school 
audiences.  Iced  Tea  Time,  No  Dishes  Tonight, 
Tale  of  a  Tea  Bag  and  Tale  in  a  Tea  Cup  are 
aimed  at  schools  and  cleared  for  tv.  The  film- 
strip,  The  Art  of  Brewing  Tea,  is  a  classroom 
visual.  Summertime  Refresher,  Cool  Look  of  Sum- 
mer and  Tea  for  Twenty  are  exclusively  for  tv. 


Tea  Council  of  the  U.  S.  A.:  continued 
Most  of  these  films  run  only  a  few  minutes  and 
depict  meal  preparation  ideas— moistened  by 
tea.  Tale  in  a  Tea  Cup,  an  18-minute  film,  is  a 
romance  of  the  tea  mdustry.  set  in  India.  A-V 
Inventory:  At  its  New  York  hdq.,  the  Tea  Council 
uses  4x5  slides,  flannel  boards,  owns  one  16mm 
motion  picture  projector  and  one  sound  slide- 
film  projector. 

•^  -M-  ■*• 

United   States   Brewers   Foundation,    Inc.,    has 

developed  a  library  of  its  own  films  and  those 
of  other  sponsors  to  promote  the  consumption 
of  beer,  publicize  the  industry  and  train  its 
personnel.  Characteristic  of  the  pr  films  is  the 
foundation's  own  Beer  Belongs,  portraying  beer 
and  brewing  as  a  positive  factor  in  the  nation's 
history  and  economy.  The  foundation's  other  films 
depict  beer  as  a  tasty  foodstuff,  part  of  the 
menu.  The  foundation's  catalog  contains  motion 
pictures  and  sound  slidefilms  of  member  com- 
panies which  have  contributed  prints  to  the 
library  for  the  use  of  the  entire  industry  and 
films  available  from  other  sources.  The  training 
films  cover  employee  relations,  safety  and 
merchandising  subjects,  retailer  education.  Part 
of  the  pr  effort  is  a  section  on  "alcohol  and 
alcoholism"  which  includes  outspoken  films  from 
the  Women's  Christian  Temperance  Union  and 
Alcoholics  Anonymous.  The  pr  films  are  loaned 
to  civic  organizations  and  clubs. 


Western  Pine  Association  has  been  promoting  the 
Western  Pine  Region  lumber  industry  with  mo- 
tion pictures  since  1936.  Two  films,  Fabricating 
the  Western  Pines,  produced  in  1937,  and 
Building  a  Home  with  Western  Pines,  released  in 
1939,  continue  to  do  their  public  relations  duty 
along  with  Operation  Attic,  a  new  1955  release, 
and  Bounty  of  the  Forest,  released  in  1953  to 
replace  the  association's  first  film.  Harvesting 
the  Western  Pines. 

Pictures  of  the  industry  and  home-building, 
these  free  loan  films  have  enjoyed  much  atten- 
tion. From  1945  to  1953,  Western  Pine  films 
had  50,204  showings  across  the  nation  with  a 
total  counted  attendance  of  3,464.036.  During 
the  five  year  period  ending  in  1953,  the  films 
also  achieved  a  total  of  261  television  showings 
before  an  estimated  audience  total  of  116,830.- 
271.  Sixteen  months  after  its  release,  Bounty 
of  the  Forest  had  scored  4,266  group-audience 
bookings  and  66  tv  bookings.  A  big  distribution 
factor  has  been  the  dealers  who  use  the  films 
for  local  group  and  tv  showings,  customer  con- 
tact and  sales  staff  indoctrination. 

In  1952.  Western  Pine  Association  began 
sponsoring  a  series  of  13  1-minute  theatre  films 
for  local  commercial  advertising.  As  tallied  in 
1955,  these  films  had  been  shown  before 
8,128,000  viewers.  Operation  Attic,  a  lesson  in 
wood-paneling,  is  the  first  in  a  projected  series 
of  how-to-do-it  subjects  aimed  at  tv.  Western 
Pine  publicizes  its  films  in  folders  and  a  mimeo- 
graphed list. 


•t 


* 


•k 


NUMBER 


VOLUME       17 


1956 


45 


Enthusiasm:  Power  Fuel  in  Selling 


Dartnell  Continues  Helpfu 
Production  of  "The  Power 

BREATHING  sij.res-  int..  tin- 
nianv  Ifrliiiiques  uf  selling  is 
the  salesman  s  enthusiasm.  \\  hen  a 
salesman  is  "just  gelling  by"  nr 
when  a  once-successful  salesman 
goes  into  a  slump,  the  diagnosis 
probably  will  be  "lack  of  enthusi- 
asm." Men  of  outstanding  sales  suc- 
cess point  to  the  importance  of 
enthusiasm,  sales  managers  stress  it 
and  the  intelligent  salesman  knows 
that  ardor  on  his  part  produces 
results,  apathy  does  not. 

But  the  salesman,  or  even  his 
manager,  may  not  know  the  real 
nature  of  enthusiasm,  what  pro- 
duces it,  what  governs  it.  specifi- 
cally how  it  makes  a  man  strong 
in  sales. 

Defines  It  —  and  Develops  Use 
The  Potter  of  Kitlhusiasm  iit  Sell- 
ing, a  new  2.3-minule.  black  white 
sound  motion  picture  designed  for 
syndication  by  The  Dartnell  Corpo- 
ration. Chica:;o.  defines  sales  enthu- 


Enthusiasm  is  sometimes  the  missing 
ingredient  that  accounts  for  a  selling 
failure  in  the  field. 

siasm  and  shows  how  it  can  be 
developed  and  applied  to  increase 
sales  production.  The  film  was 
planned  for  use  in  sales  training 
programs,  for  motivating  salesmen 
and  dealers  at  sales  meetings  and 
sales  conventions. 

In  preparing  its  new  sales  train- 
ing film,  produced  by  The  Jam 
Handy  Organization.  Inc..  Detroit. 
Dartnell  sought  the  opinions  of  bus- 


I  Series  with  Jam  Handy 
of  Enthusiasm  in  Selling" 

iness  executives,  particularly  men 
who  had  succeeded  in  sales.  From 
these  sources  and  other  interviews. 
Dartnell  formed  the  definition  of 
sales  enthusiasm  which  the  film 
dramatizes. 

No  Synthetic  Angles  Here 

The  enthusiasm  n  isually  exam- 
ined is  not  the  high-pressure  steam 
against  which  prospects  long  ago 
learned  to  shut  the  door.  Nor  is  it 
that  more  recent  version  of  humbug 
— the  professional  posture  ex- 
pressed in  "Io\e  that  soap."  Such  a 
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The  solesmonager  gives  some  advice 
to  the  man  who  needs  inspiration. 

merely  vocal  devotion  may  serve  as 
enthusiasm  and  make  sales  but  it 
if  an  external  device  and  eventuallv 
wears  thin  —  for  the  salesman  as 
well  as  his  prospects  —  unless  the 
salesman  is  a  huckster  to  his  very 
bones. 

As  depicted  in  The  Poiier  oj  En- 
thusiasm In  Selling,  enthusiasm  is 
knowTedge  on  fire.  It  is  a  genuine 
emotion,  born  of  sincere  loyaltv  to 
company  and  product,  inspired  bv 
an  understanding  of  what  is  being 
sold,  the  needs  of  customers  and 
the  salesmans  own  potentials  and 
needs.  This  enthusiasm  is  generated 
by  an  internal  conviction  which 
causes  the  salesman  to  continually 
school  himself.  It  is  invigorating 
and  contagious. 

To  personalize  this  full  definition 
of  enthusiasm  and  demonstrate  how 
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Hugh  Beaumont  (right)  plays  the  role  of  the  salesmanager  in  the  film. 


Above:  a  scene  from  one  of  the  four  "Cases"  in  the 
"Communications    Casebook"    series    now    available. 

The  Case  fur  Conimunicatiun 

A  New  Filmed  Training  Kit  from  Henry  Strauss  Aids  Management 


■^  Henry  .Strauss  and  Co..  Inc..  have 
produced  for  nationwide  syndica- 
tion a  new  filmed  training  kit  deal- 
ing with  one  of  todays  most  press- 
ing management  needs  .  .  .  effective 
person-to-person  communications. 

Entitled  "The  Communications 
Casebook."  the  kit  consists  of  four 
specially  prepared  film  sequences 
and  a  Trainer's  Guide.  The  se- 
quences ha\e  been  adapted  from 
The  Inner  Man  Steps  Out  ...  a  pio- 
neering human  relations  motion  pic- 
ture produced  some  time  ago  by 
Henr)  Strauss  in  cooperation  with 
the  General  Electric  Companv.  Over 
1000  jjrints  of  The  Inner  Man  have 
been  purchased  by  business,  indus- 
try, government,  and  educational  in- 
stitutions for  integration  into  their 
own  management  development  pro- 
grams. 

Complete  Kit  Priced  at  $75 

Tlie  kit  is  available  through  Henr\ 
Strauss  Distributing  Corporation. 
31  West  53rd  Street.  New  York  19. 
N.Y..  and  is  priced  at  S75.00. 

Purpose  of  the  "Casebook"  kit  is 
to  help  executives  and  supervisors 
increase  their  ability  to  gain  under- 
standing and  acceptance  from  the 
people  they  deal  with,  of  their  own 
actions  and  managements  policies 
and  practices.  Through  conference 
training  sessions  based  on  the  film 
sequences,  it  is  designed  to  stimu- 
late the  examination  and  solution 
of  such  concrete,  day-to-day  com- 
munications problems  as  giving  or- 
ders, correcting  poor  performance, 
straightening  out  troublesome  situa- 
tions, developing  the  desire  to  ac- 
cept new  responsibilities,  passing 
information  up  and  down  the  line. 

Each  Sequence  Covers  a  Problem 
Each  of  the  four  filmed  se(juences 
deals  with  a  separate  important  as- 
pect of  the  problem: 

Case  I — "The  Case  oj  the  Tuned- 
Out  Mind' — points  up  the  two-way 
nature  of  all  comnmnications  and 
illustrates  that  a  profitable  exchange 


can  only  occur  when  both  parties 
are  interested  .  .  .  receptive  ...  re- 
spectful of  what  each  has  to  offer. 

Case  II — "The  Case  oj  the  WrontL 
Wave-Length" — shows  the  necessity 
for  taking  into  account  individual 
differences  between  the  people 
you're  communicating  with. 

Case  III — "The  Case  of  the  Chain 
Reaction" — demonstrates  the  impor- 
tance of  sensitivity  to  other  peoples 
emotional  reactions  .  .  .  and  bring? 
out   the   immediate   and   long-ranst 


Here's  the  new  "Communications 
Casebook"  filmed  training  kit,  com- 
plete with  four  16mm  sound  films, 
accompanied  by  the  Trainer's  Guide. 

consequences  of  the  way  an  order 
...  or  any  other  communication  .  .  . 
is  transmitted  down  the  line. 

Effects  of  Unspoken  Attitudes 
Case  IV — "The  Case  of  the  Silent 
)  eir — examines  communication 
without  WDrds  and  highlights  the 
effects  of  unspoken  attitudes  on  the 
response  of  other  people. 

A  Trainer's  Guide  which  accom- 
panies each  of  these  filmed  se- 
quences contains  material  for  con- 
ducting one-hour  sessions.  It  is 
designed  to  give  the  sequences 
maximum  training  impact  through 
stinmlating  active  trainee  participa- 
tion in  guided  group  discussion,   y 
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There's  Nothing  a  sales  director  welcomes 
more   than    a   good    idea —    a    suggestion 
which   will   increase   business   directly   or 
indirectly. 

Thus,  when  a  detailed  idea  for  filling  a  void 
in  an  area  of  medical  educational  films  was 
presented  to  W.  Allen  Taft  of  the  Du  Pont  Photo 
{Products  Department,  he  quickly  "bought"  it. 
The  Photo  Products  Department,  it  might  be 
explained,  manufactures  and  sells,  among  other 
things,  medical,  dental,  and  industrial  x-ray  films, 
fluoroscopic  and  intensifying  screens,  and  x-ray 
Ichemicals. 

I     Premiered  at  American  Roentgen  Ray  Society 

First  A  Physician,  a  dramatic  public  service 
:!  motion  picture  portraying  the  role  of  the  radiolo- 
Igist  on   the   medical   team,   went   from   the   idea 
I  istage  to  the  screening  room   in  record   time.   It 
[received  its  premiere  showing  I  Sept.  26l    in  the 
l|land  of  premieres — Los   .Angeles — and   logically 
enough  at  the  .57th  annual  meeting  of  the  Amer- 
ican Roentgen  Ray  Society.  Some  1.000  radiolo- 
gists— physicians   who   specialize   in   the   use   of 
x-ray.    radium,   and   radioactive   isotopes — from 
all   over   the  country   attended   and   greeted   the 
new  picture  with  genuine  enthusiasm. 

Filmed  with  the  wholehearted  cooperation  of 
the  American  College  of  Radiology.  First  A  Phy- 
sician is  a  27-minute  color,  non-technical  picture 
which  authentically  depicts  facets  of  diagnostic 
and  therapeutic  radiology  in  the  finding  and 
treating  of  \arious  human  ailments  and  diseases. 


Dr.  Ted  Leigh  (in  dark  coat),  American  College  of 
Radiology  technical  adviser,  briefs  one  of  the  cast 
for  an  x-ray  therapy  scene;  Hans  Mandell,  who 
directed  the  film  for  Audio,  is  seated  at  right. 

including  cancer.  Dr.  Ted  Leigh  of  Atlanta.  Ga.. 
ri|iresenting  the  .American  College  of  Radiology, 
^^as  technical  adviser  on  all  medical  procedure 
in  the  film. 

For  the  radiologist — a  relative  newcomer  in 
the  field  of  medicine — this  film  is  an  outstanding 
public  relations  tool,  suitable  for  use  before 
nearly  any  segment  of  the  general  public — junior 
and  senior  high  school  classes,  civic  associations. 
church  groups.  Lions,  Kiv\anis.  Rotary,  and  so 
on.  The  motion  picture  points  up  the  training  of 
the  radiologist,  shows  what  he  does,  and  portravs 
dramatically  the  vital  importance  of  his  work. 

A  Photo  Products  Opportunity  for  Service 

For  the  Photo  Products  Department,  the  fihn 
offers  a  topnotch  opportunity  to  be  of  added 
service  in  an  area  where  a  substantial  amount  of 
its  products  are  used — radiology.  The  resulting 


Shooting  one  of  the  key  sequences  in  Du  Font's  "First  a  Physician"  at  Audio's  New  York  studio. 

The  HadiolDgist's  Role  in  Medicine 

"First  A  Physician"—  a  Dramatic  Public  Service  Contribution  from  Du  Pont  Photo  Products 


amount  of  good  ^vill  to  be  obtained  ur  retained 
is,  of  course,  innneasurable.  .Showings  of  the 
film  during  the  next  few  months  will  be  con- 
centrated in  the  medical  field,  beginning  in 
November. 

For  the  Du  Pont  Company  as  a  whole.  First  A 
Physician  soon  will  become  the  newest  addition 
to  an  alreadv  sizable  list  of  educational  films 
which  are  available  as  a  public  service  to  any 
interested  group.  Sixteen-millimeter  prints  of  the 
new  film  mav  he  obtained  from  the  company's 
Motion  Picture  Distribution  section,  Wilmington, 
Delware,  early  next  year  for  general  public  use. 

Professional  Cast  Headed  by  Richard  Kendrick 
Richard  Kendrick.  stage  and  television  star, 
sup])orted  by  a  cast  of  approximately  30.  plays 
the  leading  role  of  Dr.  William  Phillips.  High 
point  in  the  story  comes  when  Dr.  Phillips  and 
his  radiology  assistants  locate  and  confirm,  by 

Dr.  William  Phillips,  radiologist  and  central 
figure  in  "First  a  Physician,"  points  out  to  a  patient 
a  suspicious  chest  shadow  revealed  in  a  routine 
x-ray  film  backlighted  at  the  right. 


angiograpliN  —  x-ra)    pictures  of  blood   vessels 

a  blood  clot  which  is  endangering  the  life  of 
a  youngster.  This  enables  the  surgeon  to  remove 
the  clot  successfully. 

In  the  film  story  are  these  members  of  tJie 
medical  team,  in  addition  to  the  radiologist: 
familv  physician,  surgeon,  anesthesiologist,  psy- 
chiatrist, intern,  innse.  and  x-ray  technician. 

Produced  by  Audio;  Printed  by  Technicolor 

First  A  Physician  was  produced  for  Du  Pont 
by  .Audio  Productions.  Inc..  New  York  City,  and 
directed  b\  Hans  Mandell.  It  was  printed  by 
Technicolor  on  Du  Pont  premordanled  positive 
release  stock. 

The  picture  contributes  considerably  toward  a 
better  concept  of  the  medical  profession  and  the 
roles  of  its  members.  It  may  be  made  available 
later  for  television  use.  Meantime,  some  100 
prints  are  expected  to  receive  wide  circulation.  R* 

Mr.  Russell  (left)  chief  x-ray  technician,  shows  a 
newly  obtained  antique  x-ray  tube,  vintage  of 
1912,  to  Dr.  Phillips  in  this  scene  from  Du  Pont's 
new  public  service  film. 
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A    Four-In-One    Technicolor    Presentation    Delivers    Sales 
and  Girds  GE  Dealers  for  Bigger  Share  of  Home  Markets 


On  the   "Happy   Is  the   Home"   set   at   Kling   studios. 


GE's  1957  Appl 
IVew  Apiiroach  in 

^^UT  OF  Those  Acres  of  glass. 
^-'  steel  and  stone  which  house 
the  ultra-efficient  automated  produc- 
tion lines  of  General  Electrics  Ap- 
pliance and  Television  Receiver 
Division  at  Louisville,  nnriads  of 
rainbow -hued.  gleaming  new  19.57 
models  are  moving  into  distribution. 
Sales  and  promotion  are  in  their 
ascendency  for  the  active  months 
ahead  in  this  hotly-competitive  field 
of  appliance  merchandising. 

In  the  forefront  for  GE's  smart 
new  line  of  kitchen  appliances  as 
they  were  unveiled  for  dealers  and 
distributors  last  month  are  two  hot 
new  ideas:  one  of  these  is  a  broad 
new  all-inclusive  merchandising  ap- 
proach, the  other,  a  four-phase 
visual  preview  presentation  that  was 
created  for  the  .57  marketing  of 
these  GE  appliances  by  Kling  Film 
Productions. 

"Complete  Kitchen"  Is  Sales  Aim 

The  merchandising  approach  for 
GE  this  year  turns  members  of  its 
dealer  family  to  the  selling  of  the 
complete  kitchen  rather  than  indi- 
vidual appliances.  The  key  merchan- 
dising presentation  of  this  theme  is 
laid  out  in  the  4.5-minute  Techni- 
color film  Happy  Is  the  Home  as  it 
"sells"  the  complete  kitchen  ap- 
proach in  its  entirety  and  then 
neatly  sub-divides  into  two  highly- 
interesting  consumer  pictures,  one 
of  them  for  theatrical  release  and 
the  other  for  public  service  television 
release  and   16mm  group  showings. 

Through  this  medium.  Kling  has 
provided  GE  Appliances  with  a  com- 
plete dealer  presentation  for  the 
initial  preview  phase:  a  film  pre- 
sentation that  meets  an  important 
building  contractor-architect  audi- 
ence    Ian    important    purchasing 


iancE  PrEview 
MBrchandisinq 

group  I  and  two  "plus"  features 
aimed  at  the  customers  who  keep 
those  production  wheels  turning. 

Appliances   Blend   Into   the   Design 

From  the  outset.  Happy  h  the 
Home,  which  Kling's  Hilly  Rose 
supervised,    the    key    motif    of    the 

"complete   kitchen"    is    established. 

lechnicolor  images  of  contemporary 
design  concepts  are  blended  with 
I  he  beauty  and  efficiency  of  the  1957 
appliances  as  today's  "living  kitch- 


ens come  into  focus  as  the  center 
of  renewed  family  living,  the  havens 
of  warmth,  hospitality  and  securitx 
which  they  were  a  half-century  ago. 
Reminiscent  flash-backs  to  grand- 
mother s  day  remind  the  viewer  of 
the  family  life  that  flourished,  bv 
necessity,  in  the  warm  glow  of  the 
old-fashioned  kitchen  range.  In  her 
time,  grandma  witnessed  the  evolu- 
tion of  the  kitchen  as  it  graduallv 
achieved  the  "modern"  touch  but 
lost  that  family  appeal  in  the  hos- 
pital-while sterility  of  the  30"s. 

Spirit  of  Family   Living   Reborn 

But  t^Jrandnia's  daughter  now  en- 
joys that  "designed-to-be-lived-in" 
kitchen  with  its  warm  colors,  time 
and  labor-saving  equipment  and 
roomy,  comfortable  furnishings. 
Once  again,  the  kitchen  is  a  place 
where  the  family  and  its  friends 
gather  in  a  spirit  of  "togetherness. 

As  if  in  answer  to  the  viewers 
inevitable,  if  unasked,  question,  the 
preview  story  line  turns  the  realiza- 
tion of  a  dream  kitchen  into  logi- 
cal course-of-action.  Grandmother's 
other  daughter  admires  that  living 
kitchen.  She  achieves  her  wish 
through  the  medium  of  a  GE  dealer, 
with  convenient  interior-design  serv- 
ices, demonstration  visits  and  good 


Television,  Club  and  Home  Economics  Audiences  will  enjoy  the  27-minute 
version  of  "Happy  Is  the  Home"  as  this  pleasant  "family  living"  tale  unfolds 
the  benefits  of  modern  kitchen  design,  shows  how  two  smart  young  matrons 
achieve  their  culinary  dreom-castles. 


salesmanship  adequately  and  be- 
licveably  displa\ed. 

GE  dealer  showings  of  the  4.5- 
minute  preview  contained  a  special 
five-minute  insert  film.  Adding  di- 
rect incentive  to  the  complete 
kitchen  theme,  the  insert  followed 
the  first  10  minutes  of  the  presenta- 
tion, with  a  warmed-up,  interested 
audience  prejjared  for  its  slraight- 
fr(tm-the-shf>ulder  rtiessage. 

Special  Appeal  in  Builder  Insert 
A  direct  approach  to  the  building 
contractor,  architect  market  was 
achieved  bv  a  similar  "insert"  se- 
quence featuring  the  GE  dealer  of 
the  general  film.  He  is  visited  bv  a 
builder  contractor  interested  in  buy- 
ing appliances  for  a  new  housing 
development. 

The  dealer  applies  the  principle 
of  selling  complete  kitchens  as  he 
shows  the  contractor  the  advantages 
of  this  approach  in  his  selling, 
emphasizing  the  attractiveness  of 
his  homes  to  prospective  buyers. 

Four  Films  for  Specific  Jobs 
The  net  result  is  that  GE  .Appli- 
ances now  has  four  sight-sound 
weapons  in  its  merchandising 
arsenal  for  the  new  selling  year.  The 
theme-setting  first  10  minutes  will 
"cut"  into  an  appealing  short  sub- 
ject for  general  theatrical  release. 
The  evolution  of  todays  living 
kitchen  through  the  past  50  years  is 
its  story  line. 

A  more  complete  dramatic  show 
of  27-niinute  length  suitable  for 
public  service  tv  release  and  16mm 
group  showings  is  being  edited  out 
of  the  interesting  general  film.  Both 
programs  are  being  released  nation- 
ally by  Modern  Talking  Picture 
Service  exchanges. 

Important  Role  in  '57  Sales 
-\n  innovation  in  film  design  and 
creative  concepts  that  match  the 
fine  design  and  efficiency  of  GE  s 
19.57  line  is  already  plaving  an  im- 
portant role  in  that  chain  reaction 
of  distribution  t)n  which  a  \  ital  seg- 
ment of  Americas  industrial  econo- 
mv  so  directly  depends,  helping 
move  dream-kitchens  into  reality  all 
arri>ss  the  map.  9' 

Art  and  Function  of  Design 

*  Vnnlher  (General  Electric-spon- 
sored film  out  of  the  .\ppliance  and 
Television  Receiver  Division  is  The 
Eighth  Lively  Art,  an  Omnibus- 
styled  color  and  sound  treatment  of 
industrial  design  produced  by  Kent 
Lane  Films.  Inc..  for  early  release. 
It  will  be  reviewed  in  December.    58* 
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HESE  GE  FILMS  PREVIEW   1957  LINE  TO  PUBLIC   AND  TRADE 


Theatrical  Short  Subject  in  Technicolor:  this  10-minute  GE  Appliance  film, 
with  a  minimum  of  "commercials"  develops  the  saga  of  kitchens  from  past 
decades  of  Grandma's  day  to  the  evolution  of  todoy's  colorful  and  efficient 
family  center.  The  new  kitchens  have  captured  the  warmth  and  companionship 
of  yesterday  but  with  the  magic  of  modern  design,  up-to-the-minute  gadgets. 


A  Message  to  GE  Dealers  is  the  aim  of  this  five-minute  film  segment.  The 
dealer  film  shows  complete  kitchen  installations  as  the  key  to  better  selling, 
points  the  dealer  to  "package"  sales  opportunities  in  his  market. 


Visual  Ideas  for  Home  Builders  are  offered  in  a  special  10-minute  segment 
for  contractors,  architects.  This  picture  shows  how  modern  kitchens  help  sell 
the  house;  notes  design  aid  services  available  through  GE  dealers.  Main  pur- 
pose is  to  point  the  dealer  toward  builder  sales  contacts  in  his  region. 
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Forms  That  Automate  Business 

Moore  Business  Forms  Interprets  "Automated  Data  Processing" 


Sponsor:    .Moore    Business    Forms, 

In.'. 
Title:  A  Mailer  oj  Form,  2.3  miii.. 

color,    produced    by    Raphael    G. 

WolfT  Studios. 
■¥■  In  A  Mailer  oj  Form  the  fibn 
medium  once  again  shows  how  to 
make  a  ''cold"  and  apparently  com- 
plicated subject  interesting  and  easy 
In   understand. 

Ill  more  than  7.5  years  of  making 
■special  business  forms.  Moore  Busi- 
ness Forms  has  seen  vast  changes 
take  place  in  the  paperwork  compli- 
cations of  doing  business.  And  it 
has  played  an  important  part  in 
simplifying  and  "automating"  the 
many  operations  along  the  way. 

The  film  points  out  the  importance 
of  having  the  right  forms  for  the 
job  from  the  simplest  duplicate  sales 
slip  up  to  the  multi-carboned  mani- 
fest that  nmsl  supply  everyone  with 
information  halfway  "round  the 
world.  "Automated  Data  Process- 
ing ""  is  the  Moore  terminology  for 
the  »hole  method  of  designing  and 
handling  forms  for  efficient  and 
time-saving  operation. 

In  addition  to  the  business  forms, 
feminine  forms  I  well-designed  and 
made  for  handling  I  enliven  the  pic- 
ture. 

Special  showings  of  the  film  were 
scheduled     for     Accountants"     and 
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This  15  automation?  Not  exactly,  ttio  Jean 
Moorhead  performs  as  a  clothes  model  in 
Moore  Business  Forms'  new  film  and  helps 
point  out  how  Automated  Doto  Processing 
has  now  become  on  important  port  of  such 
activities  OS  the  sale  of  dresses. 

Business  Managers'  Association 
meetings  throughout  the  country. 
First  reports  from  these  seminars 
indicate  that  the  picture  is  doing  an 
excellent  job  of  showing  these  pro- 
fessional "form  and  figure"  men 
new  \va\'s  to  increase  efficienc). 

Showings  of  the  film  may  be  ar- 
ranged through  Charles  Roush.  Mar- 
ket Development  Manager,  Moore 
Business  Forms,  Inc.,  210  Post  St., 
San  Francisco.  Calif.  R' 


Mankind  Battles  a  Bival  World 


Sponsor:  Shell  Chemical  Corpora- 
tion. 

Title:  The  Rival  World.  27  min., 
color,  produced  by  the  Shell  Film 
I  nit. 

-^  This  film  shows  how  the  inhabit- 
ants of  The  Rival  World  bring  death 
to  half  of  the  men  who  die  and 
destroy  a  third  of  all  the  food  man 
grows.  The  inhabitants — the  films 
chief  actors — are  insects.  They  exact 
a  toll  mankind  cannot  afford. 

The  picture  tells  how  science  is 
meeting  this  threat  and  shows  some 
of  the  methods  used  in  fighting 
enemv   insects.   There   are   startling 


close-ups  of  insects  feeding,  de- 
stroying  and   being  destroyed. 

The  Rival  World  follows  the 
world-wide  insect  attack  against  man 
and  his  food,  from  the  malaria- 
infested  areas  of  Africa  to  the  fruit 
orchards  of  Europe,  from  the  wheat- 
lands  of  the  \^'est  to  the  tea  gardens 
of  the  East.  It  shows  man"s  counter- 
attack waged  on  a  scale  of  a  world 
war. 

The  Rival  World  has  won  awards 
at  film  festivals  in  Italy,  Holland, 
Scotland.  Ireland  and  Lruguav.  It 
is  available  from  Shell  Oil  Com- 
pany. .50  West  50th  Street.  New 
York.  B" 


Left;  o  culicine  mosquito  is  shown  as 
it  injects  its  "needle"  into  a  person's 
orm.  Below:  scene  shows  grasshopper 
ot  work  in  Shell's  "The  Rival  World." 


The  "whish"  and  roar  of  racing  engines  fills  the  screen  as  drivers  at  the  Indi- 
anapolis "500"  compete  for  fame  and  fortune  on  the  track. 

Saga  of  the  Indianapolis  ''5DD'' 

Thrilling  Action  of  Auto  Track  Pictured  in  "500  Miles  to  Go" 


'  I  'o  Millions  of  Ameiicans.  notli- 
-*-  ing  is  more  exciting  tliaii  tlie 
roar  of  uri-iiiuffled  exiiausts  and  the 
.sight  of  larf  I  "big.  "sprint,  sport, 
stock,  "strictly"  stock,  "sportsman, 
and  "jal<>p\"  are  some  of  their 
designations  I  racing  around  the 
tracks  that  now  practicallx  lilanket 
the  country.  Largely  ignored  by 
ahiiost  all  media  of  communication. 
the  auto  racing  business  is  never- 
theless now  calculated  to  be  a  close 
runner-up  to  basketball  as  the  sport 
«hich  attracts  more  attendance  than 
any  other  in  the  country. 

It  is  the  "minor  leagues" — the 
quarter-mile  asphalt  or  dirt  ovals — 
which  build  up  most  of  this  attend- 
ance. A  typical  one  will  attract  en- 
tries from  every  garage  and  ser\ice 
station  for  miles  around.  While  a 
few  tracks  flourish  in  the  big  cities. 
it  is  mostly  a  countrv  town  phe- 
nomenon. 

There's  a  Big  Audience 

Whatever  draws  them  land  it 
can't  be  gore,  because  it  is  probabK 
true  that  a  small  town  stock  car 
driver  is  much  safer  than  the  full- 
back on  the  local  high  school  foot- 
ball team  I  there  is  a  massive  audi- 
ence for  news  about  auto  racing. 
Since  almost  every  other  media  does 
its  best  to  pretend  auto  racing  does- 
n't exist — or  ties  it  up  with  highwax 

B«low:  a  hoity  pit-stop  ot  Indlonapolls  meons 
tost,  precise  teomwork   by   the  crew. 
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safety,  as  if  it  belonged  together, 
which  it  doesn't,  any  more  than 
aspirin  and  heroin — films  are  be- 
coming more  and  more  the  onl\ 
way  for  auto  racing  enthusiasts  to 
enjoy  vicarious  visits  to  the  "major 
leagues"  of  racing  —  Indianapolis. 
Milwaukee.  Davtona.  Darlington, 
and  a  few  others. 

Nat  Zucker.  president  of  Dynamic 
Films,  recognized  that  this  big  hunk 
of  Americana — 1950's  was  going 
unnoticed  several  years  ago.  and  on 
his  own  hook,  at  first  un-sponsored. 
be  has  seen  that  every  major  auto 
event  since  has  been  covered.  Dy- 
namic camera  crews  not  only  record 
the  major  races  in  detail,  often 
from  as  inanv  as  twelve  camera 
])ositions.  but  spend  weeks  in  ad- 
vance filming  qualification  trials 
and  the  colorful  build-up  to  the  big 
event. 

Record  of  This  Year's  Race 

A  typical  film  in  the  series  is  tin- 
record  of  this  year's  Indianapolis, 
a  half  hour  film  titled  'lOO  Miles  To 
Go.  .Since  the  start  of  the  series. 
D\namic's  films  ha\e  been  spon- 
sored by  sexeral  automotive  equip- 
ment companies  whose  products 
play  an  important  part  in  the  races. 
Participating  this  year  in  500  Mites 
To  (in  are  Bardahl  Oil  Co..  Cham- 
pion .*^park  Plug  Co..  De  Soto  Di- 
vision of  Chrysler  Corp.,  Monroe 
Shock  Alisorber  Co..  and  Perfect 
(Circle  Corp.  Each  of  these  com- 
panies will  have  its  own  version  of 
the  film,  and  undertake  its  own 
distribution  through  its  own  local 
representatives. 

Many  changes  have  taken  place 
in  film  coverage  of  sports  events  in 
past  years,  and  500  Mites  To  Go  is 
much  nutre  than  just  a  newsreel.  It 
employs  an  original  music  sound 
track,  augmenting  the  authentic 
roars  of  the  engines.  It  focusses  on 


llic  liuridic.ls  ot  ilelaib  of  pjcpara- 
tion  and  pit  work  that  curilribute  to 
success  or  failure  on  the  track.  And 
it  loads  a  camera  on  a  14(1  \1I'H 
racer  and  takes  us  on  a  hair. raising 
trip  around  the  track. 


\ul(f  lacing  films  ha\c  liecn 
-uccessful  in  achieving  wide  au* 
iric  cs  lor  the  participating  spunsn 
llial  plans  for  1957  now  in  tin-  u.irl 
al  l)\namic  call  for  even  mm 
elidu.rali-   films.  I. 


Eye-Filling  "Holiday  in  Hawaii" 

Color  and  Sound  Capture  Island's  Magic  for  United  Air  Lines 


Tf  "iot'vE  DliEAMED  of  a  Hululin 
-*-  in  Hawaii  (and  who  hasn't?  i. 
the  next  best  thing  is  a  screening  of 
the  new  .'iO-minute  film  by  that 
title    just    released    by    I  nited    Air 

1     Lines. 

Its     colorful,     eye-filling     scenes 

I  whisk  the  viewer  2.400  miles  across 
the  blue  Pacific  to  the  sun-washed 
shores  of  the  four  principal 
Hawaiian  Islands  of  Oahu.  Hawaii. 
Kauai  and  Maui.  The  cameras  of 
Cate  &  McGlone.  who  turned  out 
this  sequel  to  United's  earlier  High- 
way to  Hawaii,  capture  the  magic 
of  the  islands  with  near-perfect 
realism. 

Moving  like  a  seasoned  traveler, 
the  film  roams  over  fields  of  multi- 
colored orchids  and  along  palm- 
fringed  shores,  captures  the  festive 
frivolity  of  a  luau  banquet,  and 
lingers  on  the  shadowy  figures  in  a 
Polynesian  fire  dance. 

Surfboard  riders  on  giant  blue- 
green  waves  are  caught  in  uruisual 
action  sequences  at  \A  aikiki  Beach. 
To  obtain  these  scenes,  a  special 
harness  was  developed  to  steady  the 
camera  while  shooting  from  a  wave- 
tossed  outrigger  canoe. 

Production  of  both  Hawaiian 
films  was  by  Cate  &  McGlone.  HolK- 


wood.  The  first  I H  igli-iiay  0 
Hawaiil  was  seen  by  an  estimate 
25  million  persons.  The  films  wer 
supervised      by      Bernard      Kovna 


Ttiis  Polynesian  damsel  is  one  of  the  reoson  \ 
why  o  "Holiday  in  Howoii"  is  o  long  ; 
cherished   vocotion   dream. 

I  nitcfl  s    manager    of    proirioliotiti     i 
ad\ertising.  The  Holiday  script  wa      . 
by    Walter    Wise:    music    was   com 
posed  b\   E.  C.  Norton. 

The  film  is  available  at  1  nited 
sales  offices  for  free  loan  and  hi 
alsti  been  cleared  for  televisi<M 
jtublic  ser\  ice  showings.  '^' 


Below:    polm-fringed    inlets   merge    tropical    greens   with    blue    waters    in    thi< 
scene  from  United's  colorful  new    "Holiday  in   Hawaii." 
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YuIg  Idea  Fare 


i 


ow  shows  "Christmas  Carrolls" 
and  Ideas  for  Holiday  Decor 

Mxinsor:  Dnu  (Ihemicai  (.mnpan). 

Title:  The  (.hrislmas  (Carrolls.  l'i\'2 
mill.,  b  «.  produced  by  Fibii  As- 
-iM-iates  of  Michigan. 

*<  To  encourage  people  to  recapture 
li.  fun  and  fellowship  of  an  old- 
,i!.hioned  Christmas  when  folks 
naile  their  own  decorations  and 
I  iininings.  the  Doiv  Chemical  Com- 
ijii\  is  releasing  a  new  public  serv- 
M.  film  to  television  stations  for 
-h'lwing  during  the  pre-holida\  sea- 

Tlic  film  tells  about  tlie  Carroll 
jiiiiK  — Mother.  Uad  and  two 
\  iiiiigsters  aged  16  and  12 — who 
Ji-rover  the  satisfaction  of  making 
(brir  own  table  and  mantelpiece 
Jri  iiralions:  outside  displa\s:  tree 
iiiaments;  and  other  holiday  crea- 
iiiis.  A  new  Dow  plastic  called 
^Urofoam  makes  it  possible  for 
llirin  to  create  snowmen,  snowballs. 
-r.|nin-encrusted  stars,  snowflakes. 
iiindeer.  Santa  (!lans  arnl  table  dec- 


This  lovely  miss  is  one  of  the  happy  Carrolls 
who  learn  about  the  magic  of  Dow  Styrofoom 
for  their  hoiicJoy  house  decorations. 

orations  that  are  both  useful  and 
attractive. 

The  film  is  not  a  "how -to-do-it. ' 
but  rather  is  designed  to  provide 
stations  with  appropriate  holiday 
entertainment  with  a  useful  pur- 
pose. It  is  a\ailable  on  a  one-day 
basis  only  because  of  the  anticipated 
heavy  demand  during  November 
and  December. 

Free-loan  prints  are  available 
from  Association  Films.  Inc.         ff 

List  Armed  Forces  Films 

■¥  A  new  92-page  catalog  of  Armed 
Forces  Films  for  public  and  tele- 
vision use  has  been  issued  by  the 
Office  of  Public  Affairs.  U.S!  De- 
partment of  Defense.  Washington 
25.  D.C.  Films  of  all  services  and 
civil  defense  are  included.  & 


Tui;  Bell  System  telephone  com- 
panies have  a  real  treat  in  store 
for  movie  audiences  during  1957.  In 
a  big  switch  from  the  interesting 
but  factual  fare  they  have  been  pro- 
liding  theatres  for  some  years,  the 
Bell  companies  are  now  distributing 
a  delightful  glamor  subject  in  which 
the  telephone  company  is  not  named 
at  all.  and  the  new  color  phones  are 
seen   only  as  props. 

Once  Upon  a  Honeymoon,  the 
new  li\'2  minute  color  short,  was 
made  in  HoUvwood  by  Jerry  Fair- 
banks Productions.  It  was  photo- 
graphed in  Superscope.  directed  b\ 
famed  dancer  Cower  Champion  and. 
in  a  cast  of  top  feature  players  like 
Alan  Mowbray  and  Chick  Chand- 
ler, stars  Virginia  Gibson  and  \^  anl 
Ellis. 

Minimum  of  Commercials 
Planning  on  the  film  began  about 
a  year  ago.  when  merchandising 
efforts  to  promote  the  new  color 
handsets,  speaker  phones,  kitchen 
phones  and  other  products  were 
just  getting  under  way.  The  com- 
panies wanted  to  show  the  new 
products  in  a  film,  but  subtly,  non- 
commerciall).  and  with  sponsor 
identification  kept  to  a  very  mini- 
mum. 

For  entertainment  value,  it  was 
derided  that  a  musical  would  offer 
the  most  advantages,  and  Cower  and 
Marge  Champion  were  thought  to 
be  the  best  possible  choices  to  head 
u])  the  vehicle.  But  with  an  addition 
to  the  Champion  family  in  the  near 
oding.  this  plan  had  to  be  shelved. 
Cower  Champion,  however,  was 
available,  and  his  talents  were  put 
to  wonderful  advantage  as  director 
of  the  film. 

Produced  by  Jerry  Fairbanks 
For  more  insurance  on  the  proj- 
ects success.  H.  L.  Vanderford. 
American  Telephone  &  Telegraph  s 
Film  Production  Manager,  selected 
Jerry  Fairbanks  Productions"  new 
studio  and  stage  as  the  locale,  and 
Jerry,  himself,  to  set  the  cameras 
rolling. 

With  various  types  of  wide  screen 
becoming  practically  standard  in 
theatres,  it  was  determined  to  pho- 
tograph the  film  wide — and  Super- 
scope,  whiih  has  definite  advantages 
for  later  production  of  normal  ratio 
prints  without  too  difficult  optical 
work  was  chosen.  Color  was  b\ 
Technicolor.  Thirteen  standing  sets 
were  used  and  eight  days  were  con- 
sumed in  shooting  time. 

The  "storv."  if  this  be  of  much 
importance  in  a  typical  screen  mus- 
ical, concerns  the  efforts  of  a  hep 
guardian  angel,  played  by  funny- 
man Chick  Chandler,  to  get  his 
charges.  Virginia  Gibson  and  Ward 
Ellis,  off  on  a  belated  honeymoon, 
while  theatrical  producer  Mowbray 


This  celestial  conference  was  called  to  follow  up  earthly  marriages  which  are 
made  in  heaven.  Scene  in  "Once  Upon  a  Honeymoon." 

"DncB  Upnn  a  HoneymaDn" 

Glamourous  Musical  in  Technicolor  Sponsored  by  Bell  System 
for  Theatrical  Premiere  Showings;  Photographed  in  Superscope 


badgers  Ellis  to  write  two  more 
songs  for  his  new  show.  How  the 
rhvthmical  clicks  of  a  dial  phone 
inspire  the  songwriter  are  the  near- 
est thing  to  a  "plug"  in  the  film. 
And.  as  it  happens,  the  songs  are 
good.  So  good,  in  fact,  that  both 
have  been  published  I  they  have 
nothing  to  do  w  ith  phones,  at  all  I 
and  vnIH  undoubtedly  receive  some 
attention  on  their  own  merit.  ( Titles 
are  The  Wishing  Song  and  Caslles 


in  ihe  Sky.  see  vour  local  telephone 
companv  office  for  sheet  music,  i 

The  Bell  companies  have  made 
this  film  primarily  to  reach  theatre 
audiences,  and  bookers  in  New  \  ork 
have  been  most  enthusiastic  about 
it.  After  it  has  pursued  its  beautiful 
Technicolor,  wide  screen  route  in 
the  theatres,  it  will  become  a  stand- 
ard screen  public  service  film  for 
television,  and  then  part  of  the  Bell 
Svsleni"s  local  film  libraries.         ^' 


Jeff  and  Mary,  the  happy  couple,  sing  info 
their  wished-for  living  room  telephone  in  this 
scene   from    "Once    Upon   a    Honeymoon." 


The  V.I. P.  angel  arranges  to  send  down  Wil- 
bur, guordion  of  the  marrioge  of  Jeff  and 
Mory,   about   to   honeymoon. 


The  theatrical  producer  stops  the  honeymoon 
by  ordering  Jeff  to  rewrite  o  song  he  has 
composed   for   o    new   show. 


Mary,  of  course,  is  conjuring  up  the  kitchen 
of  her  dreams,  complete  with  a  new  red 
hang-up   telephone. 
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A  DVANTAGES— and  problems— 
■^■- of  portraying  a  state's  story  on 
film  are  relleded  in  recent  BlsiNKSS 
ScRKEN  reports  on  motion  pictures 
produced  in  sucli  widely  separated 
stales  as  Maine  and  Idaho.  The 
challenge  in  telling  a  state  story  is 
that  the  state  has  so  much  to  tell. 
This  superabundance  of  lore  and 
locale,  business  boasts,  cultural  and 
economic  resources  make  the  job 
tough — but  eminently  «orlli  doing. 
A  tougher  job.  it  Mould  follo«. 
would  be  the  delineation  of  sexeral 
slates:  a  region.  For  while  a  region 
is  composed  of  neighbor  states  and 
may  have  a  degree  of  trade  inte- 
gratiim.  the  states  are  uniquely  in- 
dividual and,  in  matters  of  atten- 
tion, rivals.  The  responsibility  of 
balancing  diverse  state  interests  in 
a  single  treatment  is  added  to  the 
physical  and  psychological  require- 
ments of  gathering  several  states' 
scenery  and  each  state's  distinctive 
character  on  one  reel  of  film. 

Regional  Story  Is  Broader 
Abo\e  the  problems  are  the  ad- 
vantages: covering  a  region  of 
states,  a  motion  picture  has  broader 
scope,  can  interest  more  people. 
From  a  sponsor  standpoint,  the 
region  is  a  bigger  market.  Despite 
state  rivalries,  the  states  themselves 
develop  the  region  as  a  focal  area 
seeking  industry  and  visitors. 

Regional  rewards  are  being 
sought  by  the  New  England  Mutual 
Life  Insurance  Companv  with  \eu 
England  Portrait,  a  28'  :;-minute 
public  relations  film  in  color  which 
accepts  the  regional  challenge  even 
though  Parker  Fennelly.  pla\  ing  a 
laconic  .Maine  lobster-fisherman,  al- 
lows, "It  is  next  to  impossible  to 
crowd  nearly  three  hundred  vears 
of  history,  four  seasons  of  weather 
and  63.6.59  square  miles  of  New 
England  into  one  film.  " 

Bay  State  Met  the  Challenge 
According  to  Bay  State  Film 
Productions.  Inc.,  it  wasn't  easv. 
Camera  crews  journeyed  nearh 
18,50()  miles  the  length  and  breadth 
of  New  England,  shooting  some 
12,.S(KJ  feet  of  16mm  color  film. 
They  logged  over  40  hours  in  the 
air.  One  day  they  shot  a  harbor 
scene  on  .Nantucket,  a  lobster  shack 
in  Maine,  and  a  train  atop  Mount 
Washington.  .Most  of  the  time  the 
crews  drove  around  the  countryside 
looking  for  just  the  right  brook,  the 
quiet  birch  grove,  the  rugged  shore 
line,  the  leathery  face  of  a  Vermont 
farmer  to  fit  the  scriptwriter's  con- 
ception of  New  England  life  and 
limes. 

Since  the  released  version  of  the 
film  edits  down  to  926  feet,  pro- 
ducer and  client  spent  long,  red- 
eyed  hours  deciding  what  to  keep. 


Visual  PR:  Tellinq  a  Heqional  Story 

New  England's  Finest  Brought  to  Screen  in  Vivid  Color 


¥ 


He  New  Eiflai  iMI  llle  Insifice  Cim,4 


presen  f  * 


li  coiieqieice  of  whil  wilt  aoit  auiredlT  he  ib  well  deierved.  iU  exlraordiniry  and  un^aalified  neunre  of  succeu. 


4:45  p.  m.  on  'WS^ZTSS^  AT  next  OCTOaSB  31st. 
in  the  Johnny  Victor  Theatre  Iq  the  splendid  RCA  Exhibition  Hall,  40  W49th  Street. 

^IfS^  A  superbe.  Buper-eicelleat  hair-hour  movif,  which  iolerprets  niib  embelliBfaments,  io  beaatiful  AdbcocoIot,  the 


t:XTII»ITH   IMAM  Tr.«.TIllOMi" 


character  of  ihe  beloved  New  England  States. 


*  STAERIHE  SEHDINE  NATIVE  TALENT  jf 

'      A  LOBSTER  FISHERMAN  M    Parker  Fennelly     \ 

The  tBti]ou3  cracker  bsrr(>l  T&Dkee  actor  wbom  mAoy  will  r«mell]b«r  aa 

Titus  MoodF  ot  Fred  Alleo's  Allej  | 

AN  ARTIST  M    John  Qraham 

A  Bro&dw&r  tttar  of  atage  aDd  televiaioo  scrveaa 

.  Themselves 

irtvsy  ot  Tba  Nktional  Auduboo  Bocietr  aod  tb«  Olouceater  fiah  pi«re 

,     . Citizens  of  New  England 

The  Four  Seasons 


GULLS 

Appear) 
SUPPORTING  CAST 
SCENERY 


Courtear  of  U.  S.  W«fttber  Bureau 
Aod  Hotbar  Natura 


Cake-Taking  Kefreshments  Included! 


A  Sovereign  Bemed;  for  Chapped  Hearts  and  Excoriated  FeelioKS. 


ADDITIONAL   CXTKArTM   . 


Cullnr.   Mf 


This  colorful  handbill  (shown  in  reduced  size)  exemplifies  the  regional  char- 
acter of  "New  England  Portrait"  to  premiere  guests  in  Manhattan. 


what  111  thruu  uiil  Ic.  ac  hii-M-  run. 
lent  halaiiie  and  unity  and  to  keep 
the  picture  at  its  28' ;;-niinute 
len^'th.  What  they  were  working  for 
«as  not  a  loose  panorama  of  adja- 
cent states  but  a  moving  mural  of 
a  related  region,  the  variously 
flavored  essence  of  all  of  New  Eng- 
land. 

Full  Year  in  the  Making 
In  the  films  story,  this  character 
essence  is  sought  by  a  young  artist. 
\  lobster-fisherman  advises  him: 
the  New  England  spirit  is  elusive 
hut  it  can  be  found   in   the  weather 


and  the  land,  the  seasons.  I'liot..- 
graphing  the  land-and-climale  es- 
sence necessitated  a  Near  of  [jroduc- 
lion, 

.\eH  England  Portrait  stri\es  for 
a  balance  between  the  contribution 
made  by  each  state  to  the  New  F^ng- 
land  character.  Contrasted  are  the 
Boston  trustee,  the  Connecticut 
sailor.  Rhode  Island's  Independent 
Man.  the  Maine  lumber  jack,  the 
hardy  hands  tapping  Vermonts 
maple  trees,  the  men  who  fish  in 
New  Hampshire's  Lake  Winnepe- 
saukee.    Essence    was    fiuiiiil    in    tin- 


iMnunlaino  in  \uUlinii.  llir  ^^hit< 
Winter  slopes  where  skiers  dive, 
-ugar  enriching  the  Spring:  kinshi| 
»ilh  the  sea  was  caught  in  scene? 
of  windjammers  moving  from  port 
the  launching  of  an  atomic  sub 
marine,  an  air  view  of  a  radar 
""Texas  Ttiwer."  1(X)  miles  off  (!a|x 
Cod. 

A  Character  of  Decision 

Delving  into  the  priniili\e  busi- 
ness nielh(jds  of  .New  England'- 
past,  the  producers  encountered  an 
authentic  echo  of  the  classical  ^  an 
kee  when  a  lobsterman  told  oni 
Bay  State  film  executive  that  hi 
would  ""thrash  him  soundly  "  if  hi^ 
lobster  pots,  on  lease  as  props,  wen 
not  returned  in  good  condition. 

Xeii  En/iland  Portrait  is  beinr 
distributed  by  Association  Filni- 
Inc.  on  free  loan  to  adult  groii| 
audiences.  y 


Knowledge  of  Typing 
a  Key  to  the  Future 


Sponsor:   Royal  Typewriter  Coin- 
paiiN.  11 

Title:   The  Keys  to  the  Fntiire.  22 '1 
min..  color,  plus   1.31.j   min.  b    v» 
T\    version,  produced  by  Stanlev 
Neal    Productions.    Inc. 

*  I  sing  the  personalized  story  of  a 
Miung  man  who  hopes  to  be  em- 
ploved  as  an  assistant  to  the  gen- 
eral manager  of  a  manufacturing: 
concern,  this  film  shows  that  ;i 
knowledge  of  typing  can  improM 
school  grades,  expand  interest  in 
outside  activities  and  provide  part- 
lime,  after-school  income.  Most  im- 
portant, however,  the  film  points 
out  that  \oung  people  who  can 
t\pe.  ver\'  often  have  an  edge  over 
other  applicants. 

The  Keys  to  the  Future  outliites 
many  careers  where  typing  is  either 
essential  or  of  definite  \alue:  the 
profession,  newspaper  and  literar\ 
work,  accountancy  and  for  careers 
leading  to  high-paying  execulive 
positions. 

The  film  is  available  from  e\- 
changes  of  Association    Films.    Inc. 


Credit  Group  Elects  Tanney 

-K  The  .Motion  Picture  Induslri. 
Credit  Group  has  announced  the 
election  of  J.  A.  Tanney.  president 
of  S.O.S.  Cinema  Supply  Corp.  as 
chairman:  Kern  Moyse  of  Peerless 
Film  Processing  Corp.  is  the  new 
\  ice-chairman. 

Chartered  in  19.5.5.  it  is  composed 
I  if  leading  motion  picture  process- 
ors, suppliers  and  service  organiza- 
tions in  New  ^  ork.  Washington. 
n.(".  and  ('hicago  areas.  Q' 
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Your  message  gets  across  better  when 
you  start  here... NOT  here 


Why  distract  your  movie  audience  witln  flashing  focus 
numbers? 

With  the  NEW  Kodascope  Pageant  16mm  Sound  Pro- 
jector you  start  at  the  effective  point,  the  opening  frame. 

How?  .  . .  with  the  Pageant's  new  single-switch  reversing. 
Just  set  your  projector  up  a  few  moments  before  your 
audience  assembles.  Then  run  a  few  feet  of  film  to  check 
focus,  framing,  and  sound  level.  Then  flick  the  switch  and 
back  up  to  the  title  frame — ready  to  roll  with  the  proper 
opening! 

And,  with  single-switch  reversing,  you'll  find  it  easy  to 
rerun  important  sequences  for  emphasis. 

See  what  else  a  Pageant  gives  you 

1.  Easy  setups,  io  effectively  simple  that  even  a  beginner 


Make  your  own  sound  movies 
this  easy,  inexpensive  v^ay 


can  put  on  a  good,  smooth-running  show. 

2.  Excellent  sound  quality  because  the  Pageant  has  tone 
and  volume  controls,  plus  well-baffled  speaker. 

3.  Freedom  from  worry,  over  breakdown  or  maintenance 
problems  due  to  improper  oiling,  the  commonest  cause 
of  projector  difficulty.  Every  Pageant  is  lubricated 
for  ///(■. 

4.  Pictures  that  sparkle,  even  in  well-lighted  rooms.  The 
unique  Super-40  Shutter  automatically  provides  40% 
more  screen  light  than  a  standard  shutter  at  sound 
speed. 

For  a  complete  demonstration  of  Pageant  performance, 
just  get  in  touch  with  a  nearby  Kodak  A-V  dealer.  Let  your 
eyes  and  ears  decide.  Three  Pageant  models  to  choose 
from.  Free  booklet  giving  full  details  on  request. 


Here  in  one  compact,  portable  unit  is  all 
you  need  to  make  your  own  magnetic  sound 
movies. 

Start  with  any  kind  of  16mm  film,  sound 


or  silent.  Add  Kodak  Sonotrack  Magnetic 
Coating  for  2'/2C  per  foot.  Then  run  it 
through  the  NEW  Kodascope  Pageant 
Sound  Projector,  Magnetic-Optical,  and 
record  your  o»n  sound. 

Mi.x  voice  with  music,  add  from  other 
sound  sources,  record  on  the  spot,  blend 
automatically.  Erase,  alter,  re-use  your 
magnetic  sound  track  as  often  as  you  wish. 
Change  the  message  to  fit  different  audi- 
ences. Do  it  all  easily,  and  with  no  complex 
setups  or  need  for  art  work  titles. 

Training,  personnel,  sales  promotion, 
public  relations — practically  every  phase  of 
your  business  will  soon  be  clamoring  for  the 
services  of  this  versatile  new  projector. 

And  since  the  Magnetic-Optical  is  a  su- 
perb sound  and  silent  projector,  too,  use  it 
for  showing  EVERY  type  of  16mm  film. 

See  your  nearby  dealer,  or  write  for  com- 
plete information.  No  obligation  either  way. 


EASTMAN  KODAK  COMPANY 

Depl.  8-V  Rochester  4,  N.  Y. 

Pleose  send  me  name  of  nearest  Kodak 
Audio-Visual  deoler  and  complete  in- 
formotion  on: 

Q  Kodascope   PAGEANT    16mm   Sound 
Projectors 

□  Kodascope   PAGEANT  Magnetic-Op- 
tical Projector 
I  underslond  I  am  under  no  obligation. 


MAMF 

TITif 

nsnAKilTATinN 

tTBFFT 

rlTV 

f'^A 

STATF 
70NF 

TRADrMADK 
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New  »-V  Model 


Movie-Mite 


Lightest 

16mfn  sound   projertor 
tonly  29  lbs.)  and    now  eosiest 
on   film   Ifeotures   new   oolomolic   sofety   switchl.    Light- 
weight,   compoct,    eosy    to    thread.    Movie-Mite    is    ideal 


for  every  use. 


Write  for  folder.   Only   S298.50. 


The  Superb 

ADMATIC 

A  smort  modern  cobinet-type  dis- 
play unit  that  projects  30  slides 
(double-frame)  in  brilliant  color, 
changing  every  6  seconds  for 
store,  convention  or  window  dis- 
play. New,  brighter  screen, 

—  and  the  New 
"CINEMATIC" 

16mm  continuous  movies  in  trou 
ble-free  cobinet  unit  as  shown. 


SEE    IT    NOW! 

Latest   Model    R 
Inspect  -  O  •  Film 
is    more    rugged, 
speedie  r,  quiet, 
automatically      de- 
tects torn  sprocket 
holes,     punches, 
broken   film,   other 
defects  thot   cause 
poor     showings. 
Counts  splices  and 
cleans  film.   A 
descriptive 
booklet  sent 
on  request. 


Speciol  Model  K 
"Editor"  olso 
available  for 
TV   stations, 
producers. 


lnspect-0-Film 


New,  Automatic 

HOT  SPLICER! 

with  controlled  electric 
heat,  automatic  preset 
depth  scraper.  A  real 
value  —  try  it  on  10-day 
free  trial!  Precision-made, 
easy  to  mointain.  Models 
for  negative  or  positive 
use,  combination  8mm- 
Idmm     or     35mm 


PROTECT-0-FILM  PREVENTS  SCRATCHES 

Works  four  ways  to  increase  film  life, 
improve  projection  quolity.  Cleans  com- 
pletely, reduces  weor,  prevents  dirt  ond 
dust  collection,  strengthens  film  base. 
Try  this  amazing  film  conditioner  your- 
self- Pint,  just  SI, 75. 


For  full    infermotien.    check    the    items    you're    inleretted    in. 
tear  out  ihit  ad   ortd   send  with   your  name   ond   oddresi   to 


"HARWALD 

1216      CHICAGO      AVENUE 
EVANSTON,        ILLINOIS 


A   Sermon   for  the   Screen.- 


'^ 


A  Protestant  Denomination 
Looks  to  its  Home  Missions 

Amkkkw  iJiir.iii  (Jiioi  PS  arc-  hard  ber^el 
/\  to  meet  the  ■rrowirig  prohleins  nf  changing; 
neifihhorhofifls.  Musi  the  nlil  rhurch.  fast 
heriiniin<;  henimetl  in  li\  spreadiiif;  shims,  decax 
and  die?  Must  burgeoning  suburbia  do  without 
ihe  church  because  cliurch-building  has  not  kept 
up  «ith  home  building? 

Tliese  were  some  of  the  problems  facing  the 
Elders  and  la>  officials  of  the  Evangelical  and 
Reformed  Church,  a  denomination  of  some  mil- 
lion members  which  is  particularly  strong  in 
German-settled  areas  of  Pennsylvania.  Ohio  and 
the  Midwest.  As  old  "downtown"  churches 
struggled  to  survive,  re-settled  suburban  mem- 
bers were  having  to  conduct  services  in  private 
homes  because  the  church  had  not  moved  as 
fast   as   its  members. 

The  Mission  Is  Also  Here  at  Home 

For  a  religious  denomination  which  has 
alwavs  found  much  satisfaction  in  its  overseas 
mission  services,  the  "home"  problem  was  diffi- 
cult to  present  in  proper  perspective.  To  be  sure, 
the  importance  and  necessity  of  overseas  mis- 
sions must  not  be  lessened,  vet.  it  must  be  im- 
pressed upon  members  that  "The  Mission  is 
evervwhere"  and  not  least,  at  home. 

Seeking  to  create  a  climate  in  which  this 
problem  might  be  brought  to  strike  home  with 
the  church's  parishioners.  Evangelical  and  Re- 
formcds  film  director,  the  Rev.  Oscar  Rumpf. 
established  a  project  with  Dynamic  Films.  Inc. 
to  produce  something  which  would  go  beyond 
the  sweetness  and  light  of  many  religious  films 
and  tell  the  church's  needs  much  in  the  words 
of  Albert  Schweitzer:  "The  jungle  is  here,  wher- 
ever Christ  is  not." 

To  establish  this  truth,  the  film  has  chosen 
a  drama  of  a  mission  teacher  returning  to 
America  after  years  of  work  in  Japan.  As  a 
dedicated  man.  at  first  he  can  see  little  but  the 
urgencv  of  his  own  work.  .America,  even  after 
only  five  vears  away,  is  so  rich,  has  so  much, 
surelv  it  must  redouble  its  work  overseas.  But. 
then  he  visits  his  old  church,  now  mostl\  de- 
serted bv  the  good  burghers  who  formerly 
occupied  the  pews  and  who  have  now  moved  to 
Suburbia,  and  he  finds  the  Pastor  striving  with 
evervthing  at  his  connnand  just  to  keep  the 
church  in  existence. 

Here  was  a  church,  and  here  were  new  people 
— surelv  the  Mission  was  here!  The  returned 
mission  teacher  was  learning  as  much  after  five 
years  as  Rip  Van  Winkle  coming  down  out  of 
Kaaterskill   Clove   after   twentv    \ears   sleep. 

For  Every  New  Church,  Must  Older  Ones  Die? 

But  the  town  churches  were  not  the  only  ones 
in  diflicultv.  the  mission  worker  drove  through 
mile  after  mile  of  brand  new  Cape  Cods,  ranches, 
split  levels,  and  rarely  saw  a  church.  This  was 
the  Mission,  too! 

\o.  for  every  new  church,  an  old  church 
iiuist  nnl  die.  The  Mission  was  evervwhere — in 
Japan,  in  downtown,  run-down  Philadelphia,  and 
in  spanking  new  Levittown. 

Through   this    film,   r  allcil    The   Strnnper   Re- 


"He  finds  the  church  striving  fo  exist 


turns,  the  EXR  church  hoped  to  impress  upon 
its  members  the  need  for  expansion  and  |)arlici- 
pation  within  the  church  body.  It  did  not  want 
the  theme  to  be  too  big — all-encompassing  do- 
good-and-big-ism  —  but  something  that  would 
create  quick  action  to  solve  a  pressing  problem 
— "How  can  we  serve  Christ  in  the  four  corners 
of  the  earth,  when  we  are  becoming  hard  pressed, 
sometimes,  to  serve  Him  properly  al  home? 

Here  was  the  problem,  and  the  possible 
solution — The  Slraiiper  Returns.  How  did  it  go 
over?  Franklv.  there  were  some  reservations. 
The  film  has  no  quick  and  easy  answer  to  the 
problems  of  the  Church.  Some  people  thought  it 
should  have  had.  But  the  Rev.  Oscar  Rumpf  has 
proved  his  plan  with  performance. 

Individual  Conscience  Guides  Their  Path 

The  Evangelical  and  Reformed  Church  con- 
sists of  .34  Svnods  and  2700  Churches.  The  na- 
ture of  the  church's  belief  is  such  that  individuals 
and  congregations  maintain  a  great  deal  of  reli- 
ance on  individual  conscience.  It  is  to  this  virtue 
that  the  film  is  directed.  Showings  are  not 
pre-ordained  from  the  to|) — they  are  encouraged, 
and  thev  take  place  in  conjunction  with  normal 
meetings  of  local  church  bodies. 

The  film  has  no  real  "sell.  "  but  it  sets  j 
mood,  and  this  is  important,  for  like  a  consum  i 
in  a  supermarket,  an  f^&R  church  member  mu- 
follow  the  light  from  within:  he's  got  to  do  hi- 
own  buying. 

But  E  ik  R  has  not  left  the  proposition  purtU 
with  "creating  the  mood.  "  Harder  argumeiil- 
follow  up.  After  the  film  is  shown,  a  filmstrip 
lakes  over  the  audience,  and  it  does  the  job  that 
nothing  but  the  filmstrip  can  do — it  pinpoinl- 
the  problem  and  presents  the  solution — thai 
church  members  live  and  grow  with  their  churc  h. 
both  in  overseas  missions,  and  in  the  v  ilalK 
important  home  mission. 

The  filmstrip  is  a  guide  for  discussion — for 
Mr.  Rumpf  believes  that  no  matter  how  powerful 
the  message  of  the  motion  picture,  and  it  is 
powerful,  action  is  determined  on  nmre  than  thi- 
empathv  of  the  audience,  but  its  decision  to  turn 
agreement  into  a<-tion. 

Church  members  don't  go  home  emptv  hand- 
ed, either,  for  an  evcellent  brochure  is  distributed 
with  the  film,  backing  up  the  thoughts  it  present-^. 

How  has  it  worked?  Do  Evangelical  and 
Reformed  Church  members  understand  the  prob- 
lems of  the  Home  Mission?  According  to  the 
Rev.  Mr.  Rumpf  thev  do.  W  ithout  slighting  their 
long-time  obligations  to  overseas  teaching  and 
medical  Missions.  E  i  R  is  building  churches  al 
a  record  high  rate  to  insure  Christ  is  surelv 
brouiiht  to  us  as  well  as  to  them. — RS  W 
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Get  More  Print  Mileage 
from  UNITED  WORID 


SPONSORS  NOW  USING  the  services  of  the  43  nationwide  distri- 
bution oftices  ot  I'nited  World  Fihiis  are  reaching  a  vast  number  of 
new  16nim  group  audiences  in  a  shorter  period  of  time  with  fewer 
prints  in  circulation.  United's  conveniently-located  film  exchanges.  |5ro- 
\  ide  saine  day  or  overnight  delivery  service  to  practically  any  point  in 
the  United  States.  ^Vhv  not  (heck  these  advantages  and  how  they  relate 
to  your  film  budget? 


VALUABLE  PRINTS  are  in  constant  action  instead  of  s]3ending  idle 
time  on  trains,  trucks  and  at  postoffice  terminals.  MCJRE  AUDIENCES 
are  reached  with  every  print;  all  bookings,  including  television  stations, 
uet  immediate  action. 


PROFESSIONAL  HANDLING  is  assured  your  films  bv  Unued  W'orhl. 
the  nation's  largest  producer/distributor  of  16nnn  soiuid  hlms.  includ- 
ing Castle  Films,  Universal-International  features.  Instructional  and 
Religious  Films.  U.  S.  (iovermnent  Films,  and  Films  for  Industrv. 


EVERY  16MM  EXHIBITION  of  your  Him  is  backed  by  a  certified 
exhibition  record  .  .  .  you  receive  actual  audience  reactions  and  com- 
plete summary  reports  on  all  showings.  Cet  the  HES  T  distribiuion  h)r 
your  PR  films  from  the  only  M.\J()R  company  in  the  sponsored  dim 
distribiuion  held. 


Send  today  for  your  free  copy  of  "Get  the 
Most  Mileage  for  Your  Sponsored  Films!" 


A    Division    of    Universal    Pictures    Company,    Inc. 

1445     PARK    AVfNUE     •     NEW    YORK    39,    N.    Y. 

TRafalgar    6-S200 


FILM  DISTRIBUTION 
OFFICES  REACH  KEY 
U.S.  MARKET  AREAS 

INCLUDING    SEVEN    DISTRICT 
SUPERVISORY    OFFICES; 


NEW    YORK   29,    N.    Y. 

10S  East  106th  Street 

TRafalgar  6-5200 

Frank  J.  Gillhaus,  Manager 


MIAMI    32,    FLORIDA 

1311   N.  E.  Boyshore  Drive 
FRanklin  3-2464 
Al  Myles,  Manager 


PORTLAND    13,   OREGON 

5023  N.  E.  Sandy  Blvd. 
ATlantic  1-9732 
Herman  Block,  Manager 


DALLAS    1,    TEXAS 
2227  Bryan  Street 
Riverside  8-4277 
Eugene  Remels,  Monager 


ATLANTA,    GEORGIA 
287  Techwood  Dr.  N.W. 
JAckson  3-6201 
Leonard  Berch,  Manager 


CHICAGO   6,    ILLINOIS 

542  So.  Dearborn  Street 

WAbash  2-7840 

Frank  Mannorelli,  Manager 


LOS   ANGELES   38,   CALIF. 

6610  Melrose  Avenue 

WEbster  8-6125 

Frank  Harrington,  Manager 
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"A    Boat   in   the   Family"   Premieres   in    16mm  — 

Outboard   Boating  Club  of  America   Builds  Family 
Interest    in    Water    Sports    With    a    New    Color    Picture 


Producing  filmstrips  in  color? 

Your  prints  are  only 

as  good  as  your  masters 

. . .  and  your  masters 

are  at  their  best  when 

we  make  them 

FRANK     HOLMES     LABORATORIES 
7619     SUNSET     BOULEVARD 
LOS      ANGELES     46.    CALIFORNIA 
Write  lor  brochure 

Want  to  Sponsor  a   Film? 

*  I  lie  a(l\ertising  jjages  of 
Blsi.ness  Screen  present  a  tnp 
selection  of  film  producers. 


A  •il(i\iK.  Movie"  within  a  Imnie 
-^*-  nin\  ie  has  been  sprmsored  bv 
llie  Outboard  Boating  Club  of 
America  to  sell  the  American  fam- 
ily on  the  idea  that  the  family  can 
have  man\'  new  thrills  bv  owning  a 
motor  boat. 

.4  Boal  III  the  Family  is  a  21)- 
minute  parlor-playlet  in  color  in 
which  a  middle  class  famih'.  Moni. 
Dad.  Sister.  Brother,  prove  to  a 
rieighbor  couple  that  as  aristocratic 
as  new  motor  boats  appear,  they 
are  not  an  exclusive  pleasure.  Motor 
boats  are  not  too  expensive  for  the 
average  income  and  as  a  sport  boat- 
ing is  most  democratic,  bringing 
people  from  manv  economic  levels 
together  in  a  communit\'  of  happ\" 
na\  igators. 

The  Movie  Makes  Some  Converts 

The  neighbor  couple  are  doubt- 
ful and  disturbed  at  the  prospects 
of  an  evening  of  "home  movies." 
But  as  they  view  the  summertime 
picnic  adventures  of  their  hosts  and 
listen  to  the  boat-familvs  commen- 
tary. the\  become  motor  boat  con- 
verts. 

"\^  e  diflnt  dream  we  could  own 


a  boat.  the  family  admits.  The 
hosts  explain,  as  their  projector 
verifies  the  account,  that  an  organi- 
zation called  the  Outboard  Boating 
(Hub  of  America  helps  people  to 
form  boating  clubs.  Truck  drivers, 
executives — you  can  meet  them  all 
in  this  sport — "you  can  play  like 
a  millionaire." 

Boot  Clubs  Are  "Nearly  Everywhere" 

\oung  and  old  can  run  the  boats, 
which  in  the  bo\'"s  words,  are  "real 
keen,  real  cool."  As  inviting  scenes 
of  water  games  and  travel  shimmer 
on  the  parlor  screen,  the  neighbors 
learn  that  the  OBCA  has  boat  clubs 
nearly  evervwhere  there  s  water. 
The  OBCA  is  composed  of  many  re- 
gional clubs,  the  clubbers  help  each 
other.  The  OBCA  helps  all  by  teach- 
ing common  sense  afloat,  promoting 
good  boating  facilities,  low  cost  in- 
surance, sponsoring  regattas,  teach- 
ing how  to  build  ramps.  .  . 

The  neighbors  see  boats  in  vaca- 
tion convoy,  boats  zipping  under 
bridges,  pulling  water  skiers,  travel- 
ling small  lakes,  channels,  big 
rivers.   "See  nature  like  vou  never 


The  whole  family  gets  aboard  in  this  pleasant 
tole  of  smoll  boot  pteosure  sponsored  by  the 
Outboord    Boating    Club   of  Americo. 

saw  her  before."  viewers  are  prom- 
ised. The  neighbors  see  how  the 
whole  famih  has  fun  with  the  boat, 
how  daughter  Christine  finds  ro- 
mance. 

The  movie  within  a  movie  ends 
and  the  neighbors  go  out  to  the 
garage  to  see  the  family  motor  boat. 
Says  Mr.  visiting  neighbor:  "I've 
got  to  get  oni'. 

National  Distribution  Via  Modern 
A  Boal  III  the  Family  was  pro- 
duced by  Harland  Croy  from  a 
script  by  Bruce  Henry.  It  was 
filmed  bv  Arts  Productions.  Inc., 
Milwaukee.  Vi'isconsin.  and  is  being 
distributed  by  Modern  Talking  Pic- 
ture .Service.  Inc.  3" 


we  are,  first  of  all 


JAMieSUNtehuM 


This    new   brochure 
fe//s  Ihe  complete  sfor/ 
of  Jamieion   film 
Comppny,   ilt  role   in 
the   development  of 
business  ond  in<tu%triol 
films,  antt  its  many 
creative   and   technical 
services.  We   beJieve 
you'll   find  it   to   be 
extremely  inlereiling. 
May  we  send  you  o 
copy?    J\jil    drop    i/s    o 
line  at   3825  firyon, 
Ooffos. 


The  production  of  a  motion  picture  is  an 
exacting,  creative  business.  But  it  is,  first 
and  foremost,  a  business.  When  you  in- 
vest the  corporate  dollar  in  film  you  are 
well  aware  that  it  must  pay  a  return, 
either  in  sales,  public  relations  benefits, 
or  training  effectiveness. 
It  is  for  precisely  this  reason  that  at 
Jamieson  Film  Company  we  try  to  ap- 
praise each  new  production  in  terms  of  its 
ultimate  purpose  as  a  business  communi- 
cations tool.  For  we  know  that  the  most 
elaborate  production  and  the  trickiest 
effects,  no  matter  how  much  we  enjoy 
doing  them,  are  wasted  unless  the  picture 
is  carefully  and  thoughtfully  planned  to 
do  the  whole  job  assigned  to  it  with  com- 
plete effectiveness. 

This  business  approach  to  film  production 
also  places  upon  us  an  obligation  to  give 
our  clients  a  realistic  picture  of  their 
motion  picture  plans:  realistic  costs,  de- 
livery dates,  probable  results.  And  it 
requires  careful  and  attentive  service  on 
every  job,  whether  the  budget  is  large  or 
small. 

The  Jamieson  method  of  doing  business 
has  served  us  well  during  our  forty  years 
of  operation.  More  important,  it  has  en- 
abled us  to  serve  well  such  clients  as 
Texas   Gulf    Sulphur    Company,    Humble 


Oil  and  Refining  Company,  Phelps-Dodge 
Copper  Corporation,  Sinclair  Refining 
Company,  Dresser  Industries,  Three- 
States  Natural  Gas  Company,  Oilwell 
Supply  Division  of  U.  S.  Steel,  Southern 
Union  Gas,  Southern  Pacific  Railway, 
and  many  others. 

If  you  believe,  as  we  do,  that  business 
films  are,  first  of  all,  a  business  invest- 
ment, perhaps  we  should  be  working 
together. 


JAMIESON 

FIIM  COMPANt 


Morion    Pi'cf ure   Producers    Since    ]  9 1 6 
3825    Bryan     •     Dollas      •     TE-815e 
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give  your  slide  film  the  best  in... 

— ..| 

PP 

'^'t^ 

UND 


RCA  VICTOR  CUSTOM  RECORDS  ieZ?  your  story  perfect- 
ly ..  .  give  full  range  to  voice,  music  and  special 
effects.  RCA  Victor's  exacting  sound  reproduction 
adds  an  exciting  new  dimension  to  slidefilms,  com- 
plementing every  mood  you  create  in  pictures. 

And  available  with  each  order:  RCA  Victor's 
unique  music  library  with  a  choice  of  more  than 


500  special  selections  for  slidefilm  presentations. 

Always  expect  first  quality  recording,  careful 
handling  and  prompt  delivery  with  your  orders 
from  RCA  Victor  Custom  Record  Sales. 

The  price  is  in  line  with  anything  in  the  field  — 
the  quality  is  RCA  Victor's  alone ! 


RCA  Victor  custom  record  sales 


^^-      Hollywood  38,  1016  N.  Sycamore  Ave OLdfield  4-1660 

*^.*^     Nashville  3,  1525  McCavock  St ALpine  5-6691 


New  York  10, 155  East  24th  St MURRAY  Hill  9-7200 

Chicago  11, 445 N.Lake  Shore  Drive....WHlTEHALL 4-3215 
In  Canada,  call  Record  Department,  RCA  Victor  Company,  Ltd.,  1001  Lenoir  St.,  Montreal,  Quebec.  For  information  concern- 
ing other  foreign  countries,  write  or  phone  RCA  International  Division,  30  Rockefeller  Plaza,  New  York  20,  N.  Y.  — JU  6-3800 
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Tli«>  (|ii«»i<>  ■■«'f<'i'«ii.  «»ir  «■«»■■■■««>. 

l4»  «»iii'  r«'4'i'iii  piri  ■■■■<■ — 


tev 


Brisjht  Si^^r 


Filiiit'fl  ill  Ii)a.«i>liiiaii('«»l4»i'  if«»i*  ili«> 

BETHLEHEM 
STEEL  rOi>lPx\iXY 

iV       i!^       -M- 
for    qimlity    ali    t Iw    ictiy,    see 

Mdde-Aht  Pictures,  Inc. 

1022  FORBES  STREET,  PITTSBURGH  19,  PA. 
Express   1-1846-49 


WESTERN  RESERVE  BLDG. 
CLEVELAND   13,   OHIO 


6063   SUNSET   BLVD. 
HOLLYWOOD   38,    CALIF. 


Dowtherm  'Heat  Transfer'  Film 
Aid  to  Industrial  Production 

-K  llrni  Tituisjrr  Ulil  -TMl  /• ..  a 
22-niiiiiitr  lulnr  iiiiplicin  piilurr 
spoiisiirrd  li\  Till'  l)ii\\  (!licniiral 
Coni|»an\.  MidlaTid.  Michijiaii.  vis- 
ualizes the  iiii|)<)rtaiR'e  nf  uiiifiirrn 
and  precise  temperature  coulrol  in 
various  productiiin  prm-esses  in  the 
400-7.50     F.  temperature  range. 

The  fihii  is  d<'si^ned  for  practie- 
itig  engineers,  student  engineers  and 
persons  interested  in  industrial 
process  healing.  It  liriedy  reviews 
direct  fire,  liiiuid  phase  and  vapor 
phase  heating  methods  and  concen- 
trate'- on  Dowtherm  vapor-phase 
healing     in     the     10(1       to     T.iO      F. 


'^' 


Tlie  Dowtherm  vapor-phose  heol  transfer  sys- 
tem is  shown  in  this  scene  from  the  Dow 
Chemical  Company's  new  film  "Heot  Transfer 
-400    -750       F,"    produced    by    Wilding. 

range.  Heating  applications  in  the 
food  processing,  oil  refining,  plas- 
tics processing  and  synthetic  fiher 
production  industries  are  portrayed. 

Dows  heat  transfer  stud\  was 
viewed  by  some  200  members  of 
the  American  Institute  of  Chemical 
Engineering  at  their  national  meet- 
ing in  Pittsburgh  in  September.  The 
film  was  produced  by  Wilding  Pic- 
ture Productions.  Inc..  Chicago, 
from  the  script  by  Oeveste  Gran- 
ducci.  Serving  as  chemical  engineer- 
ing consultant  was  W.  L.  Badger  of 
Ann  Arbor.  Michigan. 

The  film  will  be  distributed  on  a 
free  loan  basis  by  Modern  Talking 
Picture  Service.  Inc.  It  is  available 
for  engineering  society  meetings, 
classroom  use  and  other  groups.  ^Si' 


Ohio  Valley  Utilities 
Show  Enterprise  Role 

M  A  24-minute  color 
film.  Twins  on  the  Ohio. 
is  the  Ohio  \'alle\  Elec- 
tric I  tility  (Companies" 
answer  to  the  gntwing 
need  for  expanded  facil- 
ities. Two  huge  new 
power  plants  that  met  an 
electric  power  crisis  il- 
lustrate how  private  en- 
terprise can  rise  to  pub- 
lic need.  Film  is  being 
distributed  via  Modern 
Talking  Picture  Service 
I'M'hanges.  g' 


"The   Story   of  Television" 
Shows  RCA  Video  History 

"^  \\  hen  [f\f\  i>ir»ti  began  |nipj)iii 
out  (d  till-  parlor  wrtodwork  an< 
sprouting  antennae  over  the  roof 
of  the  nation  less  than  10  vears  ago 
the  prodigy's  birth  reallv  was  no 
so  sudden  as  it  seemed.  Video  hai 
been  nurtured  since  the  earl 
I020"s.  Details  of  tv"s  birth  ant 
growth  are  recorded  in  The  Slor 
ol  Television,  a  new  27-minut 
Kimm  motion  picture  showing  elj 
forts  of  the  Kadio  Corporation  i. 
America  in  the  en^alion.  develop 
nient  and  introduelioii  of  the  al 
electronic  tv  system. 

Presenteil  in  blai  k  ajjil  uhili-  ant 
color — a-  il  would  be  seen  on  ; 
compatible  color  tv  receiver  -  Thi 
Story  of  Television  explains  hov 
science  made  television  a  workinf 
reality.  David  Sarnoff  tells  of  tht 
early  research  and  experiments 
Shown  is  the  first  successful  pietun 
tube,  the  first  experimeittal  tv  sla 
t!on.  the  prttblems  ttf  itnprtivin^ 
picture  quality  and  redut  ing  ihi 
size  and  cost  of  components  at  thi 
transmitting  and  receiving  ends,  thi 
function   of   mobile   units. 

Actual  scenes  frttm  t\  "firsts' 
are  included — President  Koitsevel 
opening  the  New  \  ork  \X  orld't 
Fair,  the  visit  of  the  King  ant 
Queen  ,if  England,  the  l')l(l  Re 
puftliean  Ctuivention  in  I'hitatlel 
phia.  Animated  diagrams  demon 
strate  ho\\  a  tv  camera  con\  ert: 
electronic  beams  into  a  picture.  A: 
The  Story  of  Television  switche 
to  color,  viewers  see  coUtr  shtiws  ir 
the  making,  the  rainbow  casts  ol 
today. 

Produced  by  \\  illiajn  J.  Lianzi 
New  York  City.  The  Storv  oj  Tele' 
vision  is  being  distributed  on  fret 
loan  to  clubs,  civic  groups,  em 
ployee  organizations,  rural  groups 
science  groups,  high  schools,  col 
leges,  churches  and  television  sta 
tions.  It  is  available  from:  The  In 
stitute  of  Visual  Training.  Inc..  41 
East  49th  St..  New  York  17.  N'.Y 
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CHARLES  SCIURBA  COVERS  SPOT  NEWS  WITH 

|(-WINS  TOP  NPPA  AWARD 


Charles  Sciurbo 

and 

ARRIFLEX 

—  a  team  for 
befJer  newsreels 


You  and   iRRIFLEA  ' 


"It  was  11:15  p.m.,  about  the  lime  a  normal  day 
comes  to  on  end,"  writes  Charlie  Sciurbo,  prominent 
Milwaukee  newsreel  photographer. "Suddenly,  my  police 
radio  flashed  .  .  .  fire  on  Market  Street  .  .  .  tenement  sec- 
tion .  .  .  big  blaze.  I  arrived  on  the  scene  with  the  first  fire 
engines — readied  my  Arriflex  —  and  shot  like  crazy." 

"The  next  day,  53  prints  of  the  film  were  distributed 
to  the  major  syndicates  and  services.  The  unedited  ver- 
sion was  submitted  to  the  Nationol  Press  Photographers 
Association  competition  a  few  hours  before  deadline.  It 
received  the  top  newsreel  citation." 

Charlie  Sclurba  is  on  Arriflex  enthusiast  from  way 
back.  He  credits  the  unique  mirror-shutter  reflex  viewing 
system,  and  the  light  weight  portability  for  his  outstand- 
ing scoops.  "You'd  expect  a  camera  with  the  precision 
of  on  Arriflex,"  says  Charlie,  "to  be  a  iiltle  too  delicate 
for  spot  newsreel  work  —  especially  with  the  workout  I 
give  a  camera.  Yet  my  Arriflex  has  proved  itself  o$ 
rugged  os  it  is  versatile.  Do  I  like  the  Arriflex...?  It's 
my  bread  and  butter!" 


the  team  for  better  cinematography 


Xjixnrcs- 


FHOTO    COFtF. 


257   Fourth    Avenue,    New   York    10,    N.  Y. 
7303  Melrose  Avenue,  Hollywood  46,  Col. 
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Slidefilm  Series  Gets  Sales  Action 

Effective  Retailer  Package  "Sets  Up"  TACUCO  Utensil  Orders 


Lionel's  Ronold  Soypol  (lefl)  discusses  camera 
angles  wirh  Transfilm  director  Fred  Pressbur- 
ger   for    new    TV   model   train   series, 

Lionel  Readies  Model  Train 
Spots  for  Yule  Sales  Drive 

■♦<    i'lic    l.ioiK'l    Ciil|i.il;lli.ill     uill     ll-i- 

llioiisancls  of  television  spot  an- 
iiouiiieinenls  to  promote  its  model 
trains  and  equipment  in  81  markets 
starting  the  third  week  in  November 
and  up  until  Christmas.  Trans- 
film  Incorporated  has  designed  and 
constructed  a  special  camera  rig  to 
shoot  new  and  unique  angles  of 
Lionel  trains  never  before  filmed.  A 
total  of  nine  spots  were  made  for  the 
TV  campaign  which  is  being  han- 
dled by  the  Lionel  agencv.  Gre\' 
Advertising. 

The  camera  rig  enabled  a  small 
35mm  camera  to  travel  along  the 
tracks  shooting  trains  head-on  as 
they  sped  along.  Resultant  film 
footage,  combined  with  authentic 
sounds,  gives  the  model  trains  a 
realistic   appearance.  1^' 

Movielab  Color  Seminars  Aid 
Employees;  Keep  Standards  Up 

♦  Movielab  Film  Laliuratoricj.  Inc.. 
has  set  up  a  series  of  instructive  lec- 
tures and  demonstrations  for  em- 
ployees of  the  laboratorv. 

According  to  Saul  Jeffee,  Movie- 
labs  president,  the  need  for  highly 
skilled  and  experienced  color  film 
technicians  is  acute  with  the  tele- 
vision industry  so  rapidly  expand- 
ing into  the  use  of  color  film.  The 
lectures,  he  believes,  are  helping  to 
keep  the  lab  staff  in  the  forefront 
in  perfecting  new  techniques  and 
processes. 

The  color  seminars  are  being  di- 
rected by  James  Kaylor.  EmpIo\ee 
response  has  been  enthusiastic  and 
the  lectures  are  being  repeated  at 
early  hours  so  that  all  emplovees 
may  avail  themselves  of  the  infor- 
mation and  training  without  inter- 
rupting work-flow   procedure. 

With  ihe  new  color  facilities  at 
Movielab  nearing  completion,  it  is 
the  firm  s  intention  to  make  everv 
effort  lo  thoroughly  train  and  up- 
grade the  skills  of  emplovees  now 
stalling  the  Movielab  facilities  as 
well  as  indoctrinating  and  training 
new  employees  to  maintain  the 
highest  level  of  quality  control,     y 


■fc  dolor  «onnii  slidehlins  which  spot- 
light nc«  kilchenuare  products  and 
(uein  the  salesman  are  being  dis- 
hibuled  h\  the  sales  promotion  de- 
parlmenl  of  The  Aluminum  Cooking 
1  tensil  (^ompain .  subsidiarv  of  The 
Alimiinuin  (^ompain   of  America. 

Ihe  companvs  product  line  fea- 
tures dozens  of  indiv  idual  aluminum 
iiioking  utensils  and  a  quality  series 
—  Hallile  —  specialh  designed  pots 
and  pans  « ilh  copper-colored  covers. 
Several  sales  promotion  and  mer- 
chandising projects  are  developed 
each  year  to  help  sell  this  line 
through  jobbers  lo  thousands  of  re- 
tail stores.  These  promotional  proj- 
ects involve  displays.  Hoor  racks, 
window  dressings,  advertising  pack- 
ages. 

With  llic  lu-lij  of  the  short  slide- 


films  and  automatic  projection,  the 
I  ACL  CO  salesman  now  cati  make 
his  presentation  of  iiulividual  sales 
promotion  projects  clearlv  and  with 
impact.  The  slidefilms  were  pro- 
duced bv    Wilding   Picture  I'ritduc- 


tions.  Inc.  Each  of  the  films  I  none 
longer  than  five  minutes  I  actually 
asks   for   the   order,   leads   the   cus- 


P 


in  slide  film  recording  — 
ESI*means  slide  rule  accuracy! 

L^niversal's  exclusive  Electronic  Signal  Inserter 
means  exact  placing  and  exact  timing  of  the  picture. 
Does  away  witn  tne  human  element  ot  button  push- 
ing. With  ESL  sliae  rilm  pictures  change  where  ana 
when  you  want  tlieni  to!  Designed  by  L^niversal  s  own 
starr  or  engineers,  ESI  guarantees  pcrrcction  in  slide 
rilm  proauction. 

Universal's  quality  pressings  on  pure  vinylite  come  in 
live  airrerent  colors  (red,  black,  ^recn,  blue  and  ^old) 
at  no  extra  cost. 

L^nlversal  Recorders —  liomc  of  liie  finest  sound  lacil- 
ities  for  transcriptions,  slide   films   and   motion 


Above:  the  consumer's  angle  on  TACUCC 
ware  is  shown  in  slidefilm  scene.  Left:  e 
gleoming  display  of  the  new  cooking  utenii 
line  is  pictured. 

tomer  right  into  a  discussion  of  the 
project   with  the  salesman. 

Each  film  opens  with  a  general 
outline  of  the  current  .seasonal 
selling  operation,  moves  intf 
T,\Cl  COs  plans  for  exploiting  thf 
particular  market,  demonstrates 
merchandise,  proves  eventual  profit 
to  customer.  The  film  then  invites 
the  customer  to  "talk  it  over"  with 
the  T.\Cl  CO  man,  who  is  waiting, 
order  pad  in  hand,  to  turn  off  thf 
projector. 

Pleased  with  results  of  this  auto- 
mated selling,  TACLCO  is  planning 
more  product  visualizations.         jf 


Documentary  on  Mental  Ills 
Released  in   16mm  by  Sponsoi 

*  II  e.  ihc  MeiiliilU  III.  a  3tl-minute 
dramatic  documentary,  originally 
featured  on  The  March  of  Medicine 
television  series,  is  now  available 
on  a  free-loan  basis  to  clubs, 
churches,  colleges  and  other  com- 
munity organizations. 

Presented  as  a  service  of  Smith. 
Kline  &  French  [laboratories,  the 
film  features  a  dramatic  play,  writ 
ten.  enacted  and  narrated  by  mental 
patients,  on  the  life  of  Dorothea 
Lynde  Dix.  a  mental  health  cru 
sader.  Other  scenes  show  the  work 
being  done  in  mental  hospitals  and 
includes  a  brief  talk  by  Robert  ' 
Meyner,  Governor  of  New  Jersev 
on  the  need  for  funds  to  meet  lb' 
nations  crucial  menial  licaltli  pr"l' 
lems. 

Prints  are  available  to  communih 
groups  from  .Association  Films.  Im 

Screen  Shoppers  Guide  Offered 
by   Radiant  Mfg.   Corporation 

*  Prt•^pecti\t■  l^u\er^  of  piojecti"ti 
screens  are  offered  guidance  in 
"How  to  Shop  for  a  Projecti": 
Screen."  a  l(>-page  booklet  beiiL 
distributed  bv  Radiant  Manufaclui 
ing  Corp..  Chii-agii. 

The  pocket-sized  guide  gives  tip- 
and  answers  important  ijuestions  on 
choosing  size,  slvle  and  screen  sur- 
face. "How  lo  Shop  for  a  Projci 
lion  S<reen"  is  available  in  (pianlil^ 
on  request  to:  .Sheldon  Kaplan. 
Sales  Promotion  Maiuiger.  Uadiani 
.Vlanufacturing  (^>rp..  2027  \Xi-i 
Roosevelt    lid..   Chicagt.   !!.    III.      U 
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No  maiter  which  you  use*: 

gy^pY  VIEWLEX  VIEWTALK   % 


V4S  -  V44S 


For  single  -  frame  film  strip 
The  ideal  budget-priced 
film  strip  projector.  Clea 
shorp  projection;  bi 
illumination;  simple  to  oper 
ate.  Cannot  tear  film.  Mod 
el  V-4S  150-wott  convec 
tion  cooled.  Model  V-44S 
300-watl  motor  fan  cooled. 
2",  3",  5"  and  7"  focal 
length   lenses  ovoiloble. 


QUEENS    BOULEVARD 
SLAND    CITY    1,    N.    Y. 
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■' I  Ik-  jjo^>»il)ilities  appear  iinliinitt-d.'  sa\s  i>r.  Rnss  H. 
Hiij^iifs  (abi>\c).  president,  kiiiisas  State  Teaehers  Col- 
lege. Pittsburg.  Kansas,  and  president  i)l  the  American 
Assoiiatii)n  ol  Colleges  [or  Teacher  Education.  Dage  TV 
ilf>sed  circuit  s\stenis  have  been  used  at  Pittsburg  in 
teacher  training. 


Comero  ond  monitor  in  records  center  of  Merchants  Notional  Bonk,  Michi- 
gan City,  Indiana,  verifies  signatures,  speeds  informotion  to  executive  areas, 
teller  windows  and  drive-in  vrindovr. 


Whether  for  training  teachers,  supervisors  or  salesmen, 
or  taking  full  advantage  of  centralized  records,  or  elim- 
inating mass  assemblies  to  put  across  important  instruc- 
tions dramatically,  DAGE  TV  can  do  the  job  better,  in 
less  time,  at  lower  cost.  For  complete  information,  write 
Dage  TV,  Dept.  1411. 


□  AGE    TELEVISION     DIVISION 

MICHIGAN    CITY.    INDIANA 

A  'IhcHnpson  Product" 

IN    CANADA.   DISTRIBUTED    BY    ROGERS    MAJESTIC    ELECTRONICS,  LTD.,  TORONTO 


Visual  Selling 

Market  Acceptance  of  Bacon 

Package  Is  Film  Objective 
.^|>oii.'«<>r :  Cu'Wfi  /t-lli-i  li;n  It  (...ipir- 

ralioii. 
Titl<*:  tjdcofi  Salt's  1  hntw^li  i^rofit'r 

MerrhnrKlisiiifi.  Id  minute.*,  color. 

produced  \)\  Ki\iera  Productions. 
•♦f  \^  ith  the  univeri^al  acceptance  of 
its  «idely-promoled  Mullinix  bacon 
package  assured.  Crown  Zellerbaeh 
Corporation  of  San  Francisco.  Cali- 
fornia, has  produced  a  motion  pic- 
lure  designed  to  tell  meat  packers 
national!)  that  this  form  of  bacon 
merchandising  is  available  to  them. 

The  Mullinix  package,  as  in- 
vented by  C.  D.  Mullinix.  is  the 
type  that  housewives  are  finding  in 
the  meat  counters  at  their  markets 
in  which  no  bacon  is  visible.  In- 
stead, a  hinged  flap  can  be  lifted 
exposing  the  lean  red  slices  to  the 
shopper.  This  assures  the  housewife 
that  the  bacon  will  not  be  spoiled 
due  to  e\)nisure  tc»  light  and  air. 

Riviera  Selected  to  Produce 
With  these  main  sales  points  in 
view.  Crown  Zellerbaeh  Corporation 
selected  Riviera  Productions,  of  Los 
Angeles,  to  write  and  produce  their 
film.  The  audience  was  to  be  pri- 
marily the  meat  packer  and  super 
market  chains.  The  message:  tell 
these  prospects  how  they  will  in- 
crease their  bacon  sales  by  having 
the  product  merchandised  in  the 
new  modern  lightproof  package. 

A  potent  selling,  script  and  sce- 
nario was  completed  by  writer 
Lionel  Grover.  depicting  in  graphic 
style  the  ideas  outlined.  It  was  de- 
cided to  shoot  on  actual  locations 
instead  of  studio  set-ups.  especially 
where  script  called  for  super-market 
interiors.  ,\nd  (he  typical  housewife 
was  used  in  scenes  calling  for  the 
shopper,  after  it  was  discovered  in 
viewing  the  first  takes,  that  models 
and  actors  in  the  scenes  looked  too 
much  like  models  and  actors.  (These 
"on-the-spot"  amateurs  were  usualK 
reluctant  in  getting  in  a  film,  not  be- 


Shooting  a  scene  on  locotion  in  o  supc 
morket  for  the  Crown  Zellerbaeh  Corpor 
tion's  new  color  film  "Bacon  Sales  Throu' 
Proper  Merchandising"  filmed  by  Riviere  P 
ductions 

cause  i>f  their  laik  of  ailing  abilit; 
but  liecause  the\  felt  that  thin  wer 
nctt  dressed  in  their  .Sunda\  best. 
It  took  the  tactful  persuasion  of  th 
director.  Will  Zen.s.  to  eonvinc 
them  that  dressed-up  people  woul 
not  be  selected  .  .  .  what  was  wantC' 
were  shoppers  who  looked  jusi  lik 
people.  .'\s  a  result  the  film  has  a 
authentic  approach. 

Scenes  shot  on  the  bacon  .slicui 
and  packaging  lines  in  the  pac  kin 
houses  of  Horinel  and  Morrell  shoi 
how  easily  this  Mullinix  package  i 
handled  by  the  girls  who  do  ih 
actual  packing. 

Showings  by  Sales  Personnel 
Pniiiioliiin  ipf  the  film  is  b\  Crowj 
Zellerbaeh  sales  persoimel.  ('arr\  in; 
projectors  with  them,  they  schedul 
meetings  with  meat  packers  nation 
ally,  and  thex  have  their  tailor-mad 
audience  for  the  film.  Results, 
course,  have  been  so  satisfaclorv 
thai  product  films  of  this  indi\idua 
type  are  being  considered  for  othe 
items  in  the  client's  line.  @ 

^:-  -:*  tt 

Power  Beneath  St.  Lawrence 

*  1  he  tremendous  task  of  lay  in; 
the  longest  underwater  69.(HH(-\ol 
cable  in  the  world  beneath  the  St 
Lawrence  Ri\er  is  the  theme 
Beneath  the  W  ide  St.  Laurence. 
new  2.'!-iiiinute  color  motion  pictun 
produced  for  Quebec  H\dro  b; 
Associated  Screen  News.  Montreal 
Project  meets  critical  shortage  o 
power  in  the  Gaspe  peninsula  arei 
along  the  river's  south  shore.        9 


North  American  Coal 
Films  Modernization 

"♦t  Moilerni/.cd  coal  initi- 
ing  operation  is  the 
theme  of  a  new  27-min- 
ute  color  film  News  from 
the  Coal  Country  recent- 
ly released  I  via  .Modern 
Talking  Picture  Service 
exchanges  I  by  the  North 
American  Coal  Corpora- 
tion. CompaiiN  salesitieii 
and  dealers  are  promot- 
ing shows.  y- 


Roger  Wade  can  make 


a  film  to  help  you 


sell  it* better! 


Roger  Wade  Productions 

15  West  46' h  Street  New  York  36 
Telephone  Circle  7-6797 
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■icfufe  and  text  clarity  delivers  useful  facts 
in  Steelmoking"  in  this  American  Iron  & 
iteel    Institute  filmstrip,   (story   below) 

Two   Educational    Filmstrips 
iponsored  by  Steel   Institute 

*  l\Mi  new  filmstrips  lia\f  liecii 
irLLiI  tn  the  audio-visual  librar\  of 
ViifTiiaii  Iron  and  Steel  Institute 
Ml  use  in  eduration.  One  filmstrip 
^  .1  classroom  aid  dealing  \\ith  the 
Kill  and  steel  industr\  itself.  The 
illuT  filmstrip  is  designed  as  gen- 
•1.1 1  aid  to  industry  people  who 
Ai-li  to  work  with  loeal  schools  on 
111  educational  project.  Both  sub- 
ijecls  were  developed  for  the  Insti- 
llute  li\  Hill  and  Knowlton.  Inc.. 
)ublir  relations  counsel. 

Rail     Materials    of    Sleetmakiiig. 
n  color,   accompanied   by   a   teach- 
ng  suggestion  booklet,  is  the  third 
ilmstrip    in    a   series   dealing    with 
he  science  of  iron  and  steel  mak- 
ng.   It  is  intended  for  use  in  high 
ichool  and  upper  grade  science  and 
social  studies  classes.   A  committee 
f  elementary  and  high  school  teach- 
rs  served  as  consultants  in  the  pro- 
uction.  Drawings  and  photographs 
lepict  a  continuity   of   information 
n  the  raw  materials,  research,  pro- 
duction  and  use  of  iron  and  steel. 
jThe  two  previous  filmstrips  in  this 
peries  were  Chemistry  oj  Iron  and 
t.heinistr\  oj  Steel. 

(.ommiinity  Resources  tf  orL- 
■sliojis  jar  Teachers,  in  black/white 
land  ccdor.  was  produced  as  a  pic- 
torial guide  for  educators  and  com- 
munitx  leaders,  particularly  from 
the  steel  industry,  who  wish  to  help 
teachers  discover  and  utilize  com- 
munitv  resources  fttr  classrcxmi  ap- 
plications. The  filmstrip  is  based  on 
the  experience   of   many    communi- 


ties which  have  found  that  commu- 
nitv  resources  workshops  provide 
curriculum  improvement.  The  film- 
strip  shttws  how  communitv  leaders 
atid  teachers  work  together  to  find 
the  persons-  places  and  things  in  a 
communitv  that  will  take  students 
bevond  the  textbook,  how  this  work- 
ing together  brings  practical  agree- 
ment on  educational  aims  and  prac- 
tice. 

One  copy  of  each  filmstrip  is 
made  available  free  of  charge  to 
each  school  system  upon  request.  A 
small  charge  is  made  for  additional 
prints.  Accompanying  booklets  are 
available  in  reasonable  quantity 
without  charge.  Requests  should  be 
sent  to  American  Iron  and  Sleel 
Institute.  l.iO  East  42nd  St.,  New 
York  17.  N.  Y.  » 

DISTRIBUTOR     SOURCES: 

I  C  O  .N  r  1  M  li  1)      F  K  U  M      1'  V  0  E      4  3  I 

\ork:  Cedar  Rapids.  Iowa:  Charlotte. 
North  Carolina;  Chicago.  Illinois; 
C;incinnati.  Ohio;  Cleveland.  Ohio: 
Dallas,  Texiis;  Denver.  Colorado: 
Detroit.  Miihigan;  Harrisbura;.  Pcnn- 
svhania:  Houston.  4  exas;  Indianapo- 
lis. Indiana:  Kansas  City.  Missouri: 
l.os  Angeles.  California:  Memphis. 
Tennessee:  Milwaukee.  Wisconsin: 
Minneapolis.  .Minnesota:  New  Or- 
Iciins,  Louisiana;  New  York  City. 
Xew  York;  Oakland.  C;aliiornia; 
Omaha,  Nebraska:  Philadelphia, 
Pcnnsvlvania:  Pittsburgh.  Pennsylva- 
nia: St.  Louis.  Missouri:  Seattle, 
Washington;  Washington.  1).  C. 
Sterling-Movies  U.S.  .4.  (also  Ster- 
ling lelevision  Company.  Inc.). 
203  East  43rd  St..  New  York  17. 
N.  Y.  Write  lor  address  ol  nearest 
exchange  in  other  principal  cities. 
United  World  Films.  Inc.,  1445  Park 
Ave..  New  York  2!l.  N.  V.  District 
Supervisory  Offices:  New  York.  N.  Y. 
(105  East  106th  St.):  Mi;imi.  Florida 
(ISll  N.  E.  Bayshorc  Dr.);  Portland. 
Oregon  (.5023  N.  E.  Sandy  Blvd.); 
Dallas.  Texas  (2227  Bryan  St.);  At- 
lanta. Georgia  (287  Icchwood  Dr.. 
N.  W.);  Chicago.  Illinois  (542  S. 
Dearborn  St.);  Los  .Angeles.  Califor- 
nia (66H)  Melrose  Ave.).  Write  lor 
address  of  nearest  exchange  in  3(i 
other  cities. 


FOR    SALE 

35M.M.  OPTICAL  PRINTER 
INCLUDING  B&H  STANDARD 
CAMERA:  $5,000  FIRM  PRICE. 

VIDEART,    INC. 


343   LEXINGTON    AVE 
NEW  YORK    16,    N.Y 

LExington  2  7378-9  |j 


ViDEAnTj 


Pepsi-Cola  Promotes 
Bowling  for  Family 

♦  Keyed  to  the  theme 
that  the  whole  family 
participates  in  bowling 
is  a  new  28-minute 
Pepsi-CoIa-spon  sored 
film  Bowling — .A  Family 
Mailer.  It  shows  how  to 
bowl  and  keep  score; 
develops  history  of  bowl- 
ing and  is  highly  enter- 
taining fare.  Distributed 
nationally  via  Modern 
Talking  Picture  Service. 


BIG  SCREEN 

movie  viewer  only  ^49^° 


Large  VA"  by  AVi"  hooded  screen  and  75-watt  projection  lamp  so 
that  it  can  be  used  comfortably  in  lighted  room.  Stainless  steel  film 
guide  cannot  scratch  film.  Rotating  optical  prism  shutter.  Flat  field 
projection  lens  and  ground  and  polished  condenser  lens.  Built-in  frame 
marker,  focusing  and  frame  adjustments,  left  to  right  film  travel.  Auto- 
matic lamp  switch.  Dual  cooling  system  means  you  can  view  a  single 
frame  for  minutes  without  scorching  film  or  emulsion.  Readily  port- 
able. Sturdy,  rugged  construction  —  will  last  many  years.  Just  what 
you  need  for  quick  and  easy  viewing  and  film  inspection.  8mm  or 
16mm  models. 

Time  your  movies  to  .001  Minute 

With  a  Craig  Frame  Counter  on  your  Viewer  or 
Proiecto-Editor  you  can  time  filmed  action  to  fractions 
of  seconds,  or  time  scenes,  sequences  or  complete 
movies  witfi  complete  accuracy. 

Exacting  studies  of  ttie  speed  of  motions  and  actions 
of  all  kinds  in  science,  business  and  industry  are  routine 
with  the  Craig  Frame  Counter.  Given  a  constant  cam- 
era speed  (whether  16  fps.  24  fps  or  special  high-speed 
cameras)  with  16mm  film,  the  Frame  Counter  permits 

instant  conversion  of  photographed  action  into  time  fractions.  Just  as  simple 

is  timing  16mm  movies  or  parts  of  movies  (to  synchronize  with  voice,  sound 

or  action)  where  precise  timing  is  essential. 

Craig  .-Kccessory  Frame  Counter  .  .  .  S37.50.  Craig  Projecto-Editor.  complete 

with  rewinds,  splicer,  viewer  and  cement . . .  $79,50.  Craig  Formula  #7  Cement. 

I  oz 40c.  8  oz S2,60,  16  oz.  ,  .  .  $4,  .All  available  at  better  camera  stores. 

Write  Dept  BSll  for  further  information.  Enclose  \0t  for  copy  of  ."iOc  book; 

Leo  J,  HelTernan's  "Editing  for  Better  Movies." 


THE 


KALART 

PIAINVILIE,  CONNECTICUT 


COMPANY,  INC. 


Producers  of  Precision  Photographic  ProJiicts  since  1930:  Speed  Flash  Synchronizers, 
Synchronized  Rangefinders.  KALART  and  CRAIG  Movie  Editing  Equipment 
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CiiiGGiNG  Across  tiik  Conti- 
m:nt  ill  the  Hariiip  "iiOV.  rail- 
road trains  were  the  iini(iii(|iieral)lc 
carriers  of  Manfiest  Destiny.  Slage- 
eoacli  and  pon\  express  were  lost 
in  the  dust,  tile  James  Bo\s  were 
hiid  to  rest  and  steamboats  pulled 
far  behind.  For  60  years,  the  rail- 
roads prevailed,  carrying  people  and 
products  into  eras  of  economic 
fulfillment. 

Ill  those  years,  the  railroads,  vir- 
tually alone,  provided  the  transpor- 
tation which  dynamically  increased 


The  Railroads  Tell  Their  Story 

Harassed  by  Taxes  and  Rate  Restrictions,  the  Railroads 
Show  Their  Competitive  Problems  in  "The  Right  to  Compete" 


Animation  helps  show  the  early  phases  of 
America's   roil   transport   development. 

the  growth  of  competitive  industries 
and  markets.  Because  of  their  supe- 
rior size  and  reliability  and  their 
long  start  on  other  modern  engines 
of  carriage,  the  railroads,  while 
hauling  the  goods  of  an  expanding 
competition,  operated  in  circum- 
stances of  transportation  monopoly. 
In  recent  years,  the  transportation 
picture  has  changed  so  radicall\ 
that,  as  the  railroads  see  it.  they 
frequently  are  operating  as  a  char- 
ily. 

Compete  on  Land,  Water  and  Air 

Today,  the  railroads  are  flanked 
hy  transportation  competition  on 
land  and  water,  haunted  bv  freights 
in  the  sky.  gurgling  pipes  beneath 
the  ground.  Against  this  competi- 
tion, the  railroads  maintain,  they 
are  not  fairly  allowed  to  compete. 
\^  hile  newer  and  improved  modes 
of  transportation  are  encouraged  by 
federal  and  state  aid.  the  railroads 
buckle  under  federal  restrictions  on 
rate  changes,  restrictions  conceived 
in  past  wars  on  transportation 
monopoly. 

Attempting  to  adjust  the  national 
transportation  picture,  the  Associa- 
tion of  American  Railroads  is  em- 
ploying a  13' ..-minute  Technicolor 
motion  picture.  The  Right  to  Com- 
pete, which  pleads  for  public  sup- 
port of  legislation  which  will  allow 
railroads  more  competitive  free- 
dom. 

Hope  for  Favorable   Legislation 

Hope  for  legislation  favore<l  bv 
the  railroads  is  based  on  a  report 
to  President  Eisenhower  bv  the 
Presidential  .Advisory  Committee  on 
Transport  Policy  and  Organization. 
T  his  report  recommends  revision  of 


the  prc.scnt  federal  transportation 
policy  which  "prevents,  or  severelv 
limits,  the  realization  of  the  most 
economical  use  of  our  transporta- 
tion plant." 

Nineteen  pages  of  analysis  and 
unanimous  recommendation  bv  the 
secretaries  of  commerce,  defen.se. 
the  treasury  and  agriculture,  the 
directors  of  defense  mobilization 
and  the  budget  bureau  and  the  post- 
master general  carry  weight.  A  pre- 
sumed Presidential  nod  carries 
weight.  A  favorable  legislature  and 
a  kindly  disposed  supreme  court 
would  carry  and  sustain  the  pro- 
posed legislation.  But  such  legisla- 
tion, to  he  secured  over  historic  fed- 
eral attitudes  and  the  protestations 


of  polilical  and  pri\ali-  inleiols. 
niusi  have  public  support. 

The  Rifihl  to  (.omjiete  seeks  this 
support  with  a  pictorial  essay  on 
the  transportation  situation,  nar- 
rated by  Westbrook  Van  Voorhis. 
which  reminds  viewers  of  compe- 
tition's role  in  America,  and  the 
function  of  Iransportation  in  the 
national  economy.  Alluding  to  the 
Presidential  Advisory  Committee 
report,  the  film  calls  for  legal  rec- 
ognition of  the  railroad's  right  to 
benefit  fully  from  what  it  can  con- 
tribute to  the  nation  in  [leace  and 
war. 

Removal  of  competitive  limita- 
tions, the  film  says,  would  result  in 
more   efficient   and   economical    use 


.   .   .   then  you've  told  the  world  that  you  are 
progressive  and  determined  to  present  your  product 
or  service  in  the  hest  possible  light.    You  ran  dramatize 
it,  explain  it,  or  sell  it  a  thousand  times  over  with  films. 
But  you  haven't  said  it  all  until  you  say  CEIVTllON. 
For  Centron  motion  pictures  do  more  than  you  expect, 
at  a  cost  much  less  than  you  expect. 


CENTRON      CORPORATION 

West  9th  at  Avalon  Road      •      Lawrence,  Kansas 


Public  highways  carrying  trucks  and  bun 
flank    harassed    railroad    lines    in    this    seen 

of  all  transportation  facilities,  bent 
fit  the  traveler,  shipper  and  coi 
sumer.  Produced  by  IJudley  Pii 
lures  Corporation.  Los  Angeles,  Th 
Ri'lihl  to  Compete  inserts  comic  an 
niatioii  to  quickly  symbolize  Ainei 
ica's  heritage  of  free  enterprise  an 
the  vital  force  of  abundant  low -cos 
transportation  in  national  develoj 
ment.  Trains  and  other  forms  c 
transportation  at  work,  governmer 
tal  sequences  and  scenes  of  prospei 
ous.  secure  consumer-citizens  illu 
trate  the  railrc^ad's  appeal  for  fre 
competition. 

Assn.  of  Railroads  Is  the  Sponsor 

.Sponsoring  The  Righl  to  Com 
]>ete.  the  Association  of  Aniericai 
Railroads  is  providing  the  railroa* 
industry  with  an  audio-visual  advo 
cate  in  a  competitive  struggle  whicl 
has  produced,  on  the  part  of  indi 
vidual  railroads,  reduction  and  dis 
continuance  of  various  defici 
passenger  operations,  contested  at 
lenipts  at  further  reduction,  boh 
bids  for  ne\\  freight  business  witl 
recent  heavv  additions  of  nev 
equipment  —  warnings  that  mud 
more  new  ecjuipment  is  needed- 
spreads  in  the  nation's  press  featur 
ing  a  smiling  Malenko\  who  is  char 
acterized  as  thanking  .America  fo) 
sabotaging  its  own  railroads. 

Promoted  in  display  advertising 
The  Right  to  Compete  is  being  dis 
tributed  on  free  loan  to  group  audi 
ences  and  television  by  Associatiot 
Films.  Inc.  and  Sterling-Movies 
L.  S.  \.  and  through  the  public 
relations  departments  of  most  rail 
roads.  Circulated  to  audiences  is  { 
souvenir  leaflet  repeating  the  film's 
message, 

•  «  « 
New  Jersey  Hopes  to  Maintaii 
Safety  Record  Via  Screen  Seriei 
♦  Safe  driving  is  the  theme  of  a  fill 
series  now  in  production  at  the  Tele 
\  ision  and  Industrial  Films  Division 
of  National  Screen  Service.  The  New 
Jersev  Bureau  of  Traflic  Safety 
the  client.  The  films  will  deal  witl 
driving  hazards  during  the  liolida] 
season. 

The  New  Jersey  police  will  coop- 
erate fully  with  National  Scree 
Service  in  the  location  shooting  Ol 
this  series  and  various  New  Jersey 
iM.lalili>.    including    KiiIktI    B.   Mey- 
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ii.  (lovenier;  Grover  C.  Richman. 
M,|loiney  General  and  Fredrick  J. 
Bnssert.  Director,  Division  of  Motor 
9[  ihicles.   are  scheduled   to   partiri- 

I'" 

.^  National  Screen  Service  prepared 

Jl  ;  scripts  for  these  one  minute  and 
enty  second  spots,  and  they  will 
rry  the  project  through  its  entire 
oduction  phase. 

New  Jersey  has  been  very  success- 
I  in  previous  safety  drives.  The 
ite  has  the  largest  number  of  cars 
:r  capita  of  any  slate,  and  the  low- 
t  auto  accident  rate.  This  series  is 
line  ivith  the  New  Jersey  De- 
mber  Safety  Campaign  and  is  ex- 
icted  to  play  an  important  part  in 
irbing  holiday  tragedies  on  the 
ad.  R' 

sychosomatic  Ills,  Edison 
re  Almanac   Films   Subjects 

A  case  histt)r\  of  jjs\chnsomatic 
Iness  and  the  story  of  Thomas  A. 
dison  are  the  subjects  of  two  re- 

int  educational  motion  pictures 
ow  being  made  available  for  out- 
ght  print  sales  by  Almanac  Films, 
he,  New  York  City.  Both  three 
!els  in  length,  the  titles  are: 

Emotional  Stress,  in  black/white, 
hich  portrays  the  case  of  a  man 
hose  emotional  distress,  experi- 
nced  under  the  pressures  of  a  new 
ab,  affects  his  relationship  with  his 
imily,  neighbors  and  co-workers. 
low  such  emotional  distress  be- 
omes  evident  in  psychosomatic 
ymptoms,  with  particular  emphasis 
n  arthritic  manifestations,  is  de- 
icted.  Viewers  are  shown  how 
roper  therapy  is  applied  to  help 
he  patient  make  necessary  adjust- 
nents  to  solve  his  problem.  The 
ilm  was  produced  by  Alexander 
rasshoff. 

The  Life   of   Thomas   A.   Ellison. 

documentary  in  color,  tracing  the 
nventor  s  life  from  boyhood 
hrough  manhood  —  as  related  by 
he  things  and  places  where  Edison 
ichieved  his  greatest  scientific  con- 


tributions. The  biographical  picture 
was  produced  by  Jules  Levey  in  co- 
operation with  the  Thomas  Alva 
Edison  Foundation  of  West  Or- 
ange. New  Jersey. 

Emotional  Stress  is  priced  at 
S145.0();  The  Life  oj  Thomas  .4. 
Edison  is  priced  at  S300.  Both  films 
are  ready  for  immediate  release  and 
preview  by  educational  institutions. 
Preview  prints  will  be  available 
through  Abnanac's  five  regional 
representatives:  Paul  Cox,  Los  An- 
geles, California;  Larry  Hall. Lyons, 
Wisconsin;  Charles  Pacey,  Ft. 
Worth,  Texas;  Taylor  Hoynes,  At- 
lanta, Georgia;  Ted  Morehouse, 
New  York  City,  N,  Y',  Almanac 
Films,  Inc.,  is  located  at  516  Fifth 
Ave.,  New  York  36,  N.  Y.  ft 

Purolator  Products,  Inc. 
Pictures  "Facts  About  Filters" 

♦  Facts  Aliout  Filters,  a  new  sound 
slidelilm  designed  for  school,  col- 
lege and  adult  study  group  distribu- 
tion, has  been  released  by  Puro- 
lator Products,  Inc.  Railway,  New 
Jersey,  In  non-technical  language, 
the  slidefilm  covers  the  manufacture 
and  use  of  oil  filters  in  automobiles, 
trucks  and  tractors. 

Included  with  the  film  is  a  special 
teaching  kit  made  up  of  a  12- 
minute,  long-play  recording  which 
narrates  the  film,  an  instruction 
book  for  the  teacher,  samples  of  the 
filter  paper  used  by  Purolator,  and 
several  copies  of  a  20-question  filter 
quiz  for  after-film  use. 

According  to  How  ard  J.  Hopkins, 
Purolators  Merchandising  manager, 
initial  response  from  school  officials 
has  been  "more  than  encouraging,"' 

Facts  About  Fillers  was  prepared 
for  use  in  courses  covering  voca- 
tional, agricultural  and  mechanical 
training  areas,  as  well  as  driver 
training  courses. 

The  slidefilm  kit  is  obtained  from: 
Purolator  Products,  Inc.,  Educa- 
tional Film  Division,  970  New 
Brunswick    Avenue.    Rahway.    N.J. 


Tempo  Heavy 
Condensed  Italic 

Above  lines  set  in  36  point 
Available  in  24,  30,  36,  42.  48,  60  and  72  point  sizes 

. . .  where  space  is  limited  and 
that  extra  "punch "  is  needed 

One  of  many  typefaces  available  in  Knight  Studio  Titles 

KNIGHT  STUDIO,  Chicago 

159  East  Chicago  Avenue 


Ransburg  Offers  Film 
on   Electro-Coating 

♦  I  lie  Ransburg  Electro- 
Coating  Corp..  of  Indi- 
anapolis, Ind.,  is  show- 
ing a  new  30-minute 
lOinm  sound  and  color 
film  on  its  electrostatic 
spray  painting  equip- 
ment and  process.  Pri- 
marily for  companies 
interested  in  factory  pro- 
duction line  paint  oper- 
ations, it  features  vari- 
ous applications  of  the 
No,  2  process,  shows 
large  and  small  plants 
using  it  and  laboratory 
testing,  B" 


The  famous  MC  Custom  Projector,  now  available  in  300 
and  500  watt  models,  is  une.xcelled  in  screen  performance 
and  convenience  of  operation.  Designed  for  classroom  and 
small  auditorium  use,  the  MC  Custom  is  ideally  suited  for 
all  2"  X  2"  slides  and  filmstrip  projection.  Compare  the 
many  outstanding  features, 

FEATURES 

•  Choice  of  3 {2",  5"  and  7"  projection  lenses  —  American 
Optical  top-quality  with  the  exclusive  Americote  coating. 

•  Pressurized  cooling  —  reliable  protection  to  film  and  slides. 
Keeps  projector  cool  for  comfortable  handling  at  all  times, 

•  Removable  filmstrip  unit  —  accommodates  single  and  double 
frame  filmstrip  —  no  glass  pressure  plates  to  scratch  or 
mar  film  emulsion, 

•  Auto-focus  slide  changer  with  exclusive  ejector  spring  — 
all  slides  perfectly  centered  regardless  of  mount. 

•  360°  rotable  front  —  stops  anywhere  to  perfectly  center 
picture  on  screen  —  compensates  for  unevenness  in  screen 
or  projection  table. 

•  Elevating  lever  —  fingertip  control  with  positive  action. 

•  Lift-off  carrying  case  made  of  durable  wood  —  leatherette 
covered,  scuff-proof,  waterproof,  standard  with  all  MC  models. 


American  <§  Optical 

COMPANY 

CHELSEA,  MASSACHUSETTS 
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What's  New  in  Business  Piclures 


"A  Changing  Liberia"  emerges  .  .  . 

Timely  Firestone  Film  Shows 
"A  Changing  Liberia"  in  16mm 

♦  An  cricmirajiin^  ^tor\  fur  a  world 
quarreling  abiiut  '"Western  imper- 
ialism." is  di)cunieiite(l  in  A  Chang- 
ing Liberia,  a  22':;-minute  motion 
picture  sponsored  by  the  Firestone 
Tire  and  Rubber  Company. 

The  new  film  shows  the  contem- 
porary emergence  of  Liberia, 
founded  in  1847  by  freed  American 
slaves,  now  an  independent,  self- 
governinp  African  state  with  a  ma- 
terial and  cultural  standard  of  liv- 
ing that  is  rising  at  an  unprece- 
dented rate.  Depicted  is  a  land  of 
2.000.000  natives  and  60.000  de- 
scendants of  the  original  Americo- 
Libcrians  where  the  old  blends  with 
the  new.  tribal  customs  rub  shoul- 
ders with  western  ways. 

Resources  Create  a  New  Future 
Seen  as  a  component  oi  Liberia  s 
l)oIitical  indepentlence.  economic 
improvement  and  cultural  develop- 
ment is  the  wealth  and  securitv  pro- 
vided by  the  rubber  industry  and 
other,  newer  resources.  Bulldozers 
clear  the  jungle,  highways  stretch 
from  the  seaport  to  million-tree 
rubber  plantations;  hospitals, 
schools,  homes  are  built;  the  land 
is  tilled,  the  seedings  planted,  the 
budwood  grafted,  the  latex  tapped 
— and  as  the  industry  which  repre- 
sents 75%  of  Liberia's  yearly  ex- 
port bounds  forward  the  country 
finds  its  new   life. 

Sahba-Jo,  a  young  worker  who 
can  trim  latex  bark  thin  as  a  piece 
of  paper,  who  can  tap  300  trees  a 
day.  brings  his  wife  and  child  from 
their  tribal  home  to  the  plantation. 
Here.  Falalai.  the  wife,  learns  to 
adjust  to  a  new  environment  and 
make  ready  for  her  new  baby, 
which  will  be  born  in  the  clean,  ef- 
ficient plantation  hospital.  The 
blending  of  tribal  and  Western  cul- 
ture is  symbolized  in  scenes  show- 
ing Liberians  dancing  to  the  smooth 
rhythms  of  a  modern  orchestra  and 
dancing  a  fast  ritual  dance  to  music 
by  native  instruments. 

Rubber  Not  Only  Key  Factor 

The  documentary  explains  that 
rubber  no  longer  is  the  whole  eco- 
nomic story  of  Liberia.  Heavy  rain- 
fall,  a  rich   soil   and  low  elevation 


provide  excellent  growing  condi- 
tions for  such  resources  as  cocoa, 
coifee.  paltn  oil  and  such  woods  as 
mahogam.  teak  and  cherry.  Iron 
ores,  too.  have  been  discoveretl  in 
recent  years  and  are  adding  to 
Liberia's  export  economy. 

Firestone's  enlightening  public 
relations  report  on  a  country  which 
demonstrates  that  two  different 
worlds  can  enrich  each  other  when 
they  solve  their  problems  together 
is  of  general  interest  and  is  offered 
to  tv  audiences  and  all  community 
groups  but  it  has  particular  value 
for  groups  and  classes  concerned 
with  world  affairs,  history,  econom- 
ics,  sociology   and    geography. 

A  Changing  Liberia  was  photo- 
graphed in  Kodachromeand  printed 
on  the  new  Eastman  reversal  stock. 
It  is  part  of  Firestone's  large  mo- 


tion picture  program  which  em- 
braces 10  subjects,  more  than  1100 
prints — all  available  without  cost 
cxicpt  return  postage  from  Associ- 
ation Films"  libraries.  R' 
*        »        * 

Hair  Style   Ideas  Depicted 
In  Toni  Company  PR  Film 

♦  The  liennlifnl  Frarne-Up,  a  16mm 
motion  picture  on  hairstyling.  is 
being  made  available  for  television 
showings  by  The  Toni  Company, 
sponsor.  Produced  in  black  and 
white  and  color  versiims.  the  film 
also  is  being  offered  to  educational 
and  home  economic  groups  on 
short-term  loan,  free  of  charge. 

First  in  a  series  of  pictures  on 
good  grooming.  The  Beautijul 
Frame-Vp  features  Carol  Douglas. 
Toni's  beauty  consultant,  who  gives 
pointers  on  hair  styling.  Climaxing 


Don't  expect  your 
company's  fillllS 
to  tell  you  they're 
not  up  to  PAR . . . 

SCREEN  them 


Yourself! 


In  use,  films  do  get  hurt.  They  pick  up 
dirt,  oil,  scratches.  Buckle  or  curl  throws 
them  in  and  out  of  focus.  These  defects  show 
up  on  the  screen,  irritate  audiences, 
cut  down  the  effectiveness  of  your  message. 

Over  the  years.  Peerless  Reconditioning 

has  been,  and  is,  restoring  prints  to  optimum 

condition  and  prolonging  their  useful  life. 

//  you  find  defects  in  your  company's  prints,  let  Peerless 
show  you  that  they  can  be  remedied.  Write  for  brochure. 


Jeerless 


FILM    PROCESSING    CORPORATION 

165  WEST  46lh  STREET,  NEW  YORK  36,  NEW  YORK 
959   SEWARD    STREET,    HOLLYWOOD    38,    CALIF. 


the  coiflurc  suggestions   is   a   ha' 
style  show  presented  by  eight  nu  I 
els.  The  Toni  film  was  produced 
Hollywood  by  Cascade  Pictures  a 
Dcsilu   Productions,   Inc. 

Rcfpiests  for  prints  of  The  Bei 
lijul  Frame-l'p  should  be  sent  I 
The    Public    Relations    Departmei| 
The  T(mi  Company.  4.S0  Mircha 
disc  Mart.  Chicago,   111. 
»        »        * 
Auto   Insurance  Film   Urges 
Management  Safety   InterestiVaai 


■¥■  Take  a  Cooii  Look  is  the  earn«l 
title  of  a  new  26-minute  motion  pi 
ture  sponsored  by  the  Auto-Ownd 
Insurance  Company.  Lansing.  Mic 
igan.  to  introduce  its  safety  pr 
gram  concepts  to  management.  Tl 
film  will  be  used  by  accidei 
prevention  counselors  who  coope 
ate  with  firms,  insured  by  Aut 
Owners,  in  setting  up  and  condui 
ing  industrial  safety  programs. 

Stressing  managerial  responsibi 
ity  in  safety  programming.  Take 
Good  Look  urges  ""sound  manag 
ment  and  humanitarian  interest 
on  the  part  of  those  supervisin 
industry.  The  film  presents  Aul 
Owners"  safety  theories  and  the  o 
ganization  of  a  company  safel 
committee;  it  depicts  the  educatii 
of  employees  in  safety  disciplin 
shows  simulated  accidents  based  o 
actual  case  histories  and  teaches 
employer  and  emplo\'ee  to  look  fi 
unsafe  conditions  within  their 
firm. 


Previewed  by  Insurance  Specialists 
Auto-Owners  executives  recentlf 
previewed  Take  A  Good  Look 
fore  an  audience  of  special  agentt 
claims  personnel,  branch  managers 
underwriters,  auditors  and  safet 
engineers  from  1.5  states.  Audienc 
reactions  were  tabulated  froD 
printed  cards  asking  specific  quea 
tions  about  the  continuity  and  el 
fectiveness  of  the  production.  Over 
9o  ])ercent  believed  the  film  inter 
prets  clearly  the  message  intendet 
to  impel  action  from  the  member! 
of  management  who  will  see  it. 

Anv  management  group  can  maki 
booking  arrangements  through  th< 
Auto-Owners  home  office.  Safet) 
Engineering  Department,  Lansing 
Michigan. 

Produced  by  Capital  Film,  Lansing 
Take  A  Good  Look  was  produced 
in  Kodachrome  by  Capital  Film 
Productions  of  Last  Lansing.  Michi 
gan.  James  Hunter,  owner  of  Capi 
tal  Films,  served  as  producer  and 
cameraman  on  this  production 
William  Ncale  Kirshner  served  as 
writer-director.  Palmer  E.  Bunker 
was  liaison-advisor  for  Auto-Own 
ers.  1 

SPONSORS  READ  BUSINESS  SCREEN 
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Jeo  Films,  Detroit,  used  a  surplus  gun 
iiiera  to  get  low-to-the-ground  studies  of 
,     wheels    in    action    os    shown    in    the    film 

'host  of  o  Chonce." 

uto  Wheel  Action   Caught 
y  Adapted  Military  Camera 

Color    closeup    engineering    shots 

an  automobile  wheel  in  motion, 

arle     with     an     adapted     military 

tiiiin   camera   mounted   under   the 

ir.  will  tell  a  sponsor  s  safety  story 

(ihost   oj   a   Chance,   now    being 

uiluced  by  Video   Films.   Detroit. 

1    Monroe  Auto  Equipment  Coin- 

111  \.  Monroe.  Michigan. 

!  lie  converted  camera,  originally 

>i^ned    to    record    aerial    combat 

liv  ities.  can  run  off  .50  feet  of  film 

III    operates    at    16,    32,    and    64 

anil's  per  second  on  24  volt  batter- 

Fncussed  on  one  wheel  of  the 
Hilling  car.  the  adapted  camera 
111, lined  a  remarkable  film  record 
liH  li  shows  how  varying  road  sur- 
11  r~  and  shock  absorber  condition 
ll'i  I  automobile  safety.  Individual 
uiiiirs  of  the  film  show  the  car 
hirl  fully  an  inch  off  the  ground 
11  what  would  be  considered  a 
th  highway. 

'Food  Store  Profit  Study" 
ixcites  Brewers'  Interest 

'  hiDil  Store  Profit  Study,  a  mar- 
il  analysis  motion  picture,  has 
J  I- "I'd  up  a  storm  of  brewer  inter- 
■st.  according  to  the  producer.  Mel 
»old  Productions.  Inc.,  New  York 
^ity.  Interest  in  the  film,  which  was 
ponsored  by  Genesee  Brewing 
!)onipany  of  Rochester,  New  York, 
las  necessitated   a  special  booking 


for  those  who  want 


films 


arrangement  at  the  producer's  of- 
fices. 

Twelve  breweries  have  held 
screenings  of  the  film  and  40  others 
are  awaiting  their  turn  to  view  one 
of  the  prints  now  in  circulation,  ac- 
cording to  Melvin  L.  Gold,  presi- 
dent of  the  film  firm.  "Never  before 
in  our  experience  has  there  been 
such  a  demand  or  as  much  enthusi- 
asm expressed  for  a  film  we  have 
produced,''  said  Gold. 

What  makes  this  film  so  fascinat- 
ing to  brewery  managements  and 
their  sales  staffs?  The  film  inter- 
prets a  survey  of  upstate  New  York 
grocery  stores  in  which  11  items 
were  selected  for  research,  among 
them  beer.  The  survey  showed  that 
beer  returned  greater  profit  per 
square  foot  than  the  other  items. 

Food  Store  Profit  Study  was  shot 
in  New  ^  ork  City — in  the  studio 
and  on  location  in  the  Gristede 
grocery  store  in  the  Manhattan 
House.  H' 

Color  Process  Comparison  Reel 
Prepared  by  Criterion  Labs 

♦  }  ou  Takes  )  er  Choice,  a  color 
test  reel  providing  a  comparison  of 
available  16mm  color  reversal  pro- 
cesses now  being  used  in  the  film 
industry  has  been  prepared  by  Cri- 
terion Film  Laboratories.  Inc.,  New 
^  ork  City. 

As  an  "extra  service "  for  pro- 
ducers, editors  and  camera  men. 
Criterion  is  making  the  results  of 
its  experiments  in  color  stock  com- 
parison available  to  help  settle  film- 
ing  uncertainties. 

L  sing  a  single  original,  the  lab- 
oratorv  made  masters  on  several 
types  of  color  stock  and  inter- 
changed these  on  the  various  film 
stocks  to  make  six  "effects"  from 
which  to  choose.  Aided  by  this  com- 
parison test  reel,  a  motion  picture 
maker  can  make  his  choice  without 
going  to  the  expense  of  experiment- 
ing with  his  client's  product. 


of  distinction 
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Dow  Chemical  Film 
Shows   Four-a-Minute 

♦  Since  it?  release  in 
.September.  19-55.  the 
Dow  Chemical  Company 
film  Sojl  As  a  Cloud  has 
averaged  approximately 
four  viewers  a  minute, 
the  company  reports. 

The  soft  water  film 
has  been  seen  bv  seven 
and  one-half  million  per- 
sons during  its  first  year. 
It  was  shown  .3.583  times 
to  16mm  groups  and  has 
been  televised  179  times 
on  170  television  sta- 
tions. Bulk  of  tv  show- 
ing was  at  good  hours. 


F&B  FARADS  OF  NEW  FRODUCTS 


"POLECAT" 


A  NEW  WAY  TO  HOLD  THINGS 

UP...  ANYWHERE...  LIGHTS - 

PROPS-BACKGROUNDS-MIKES 

Without  Nails  or  Screws  — 


POLECAT 


POLECAT  is  a  featherweight,  telescoping  column  of  Tij  inch 
anodized  oluminum  with  an  exponsion  spring  in  the  top.  Ad- 
just it  once  to  your  ceiling  height  with  locking  collar.  Then 
just  spring  it  in  and  out  of  place  as  you  please.  Rubber  pods 
top  and  bottom  protect  ceilings  and  floors.  POLECAT  can't 
be  knocked  over  .  .  ,  and  takes  less  floor  space  than  a 
silver  dollar. 

HOLDS   400   POUNDS.   Make   a    perfect,   mobile,    lightweight   support   for   lights.   Two 
with   cross  piece  ond   fitting  con   be   used   to   hold   a   roll   of  background   poper,   props. 
Perfect  for   location   filming.  BROCHURE   ON    REQUEST 


Adjuit  —  puih  up  —  it's  don* 


POLECATS 
,  flats,  etc. 


TEWE  DIRECTORS 
FINDER     ^ 

Imported    from    Germany.  ^^^^^^^^^^^ 

ot  a  New  Low  Price,  F&B  ^^^^HI^I9 

present   the    most   efTicienl  ^^^^HRr 

and  useful  directors  view-  ^^^S^ 

finder   now  available 

In  2  Models  — The  35rnm  model  includes  scale 
for  wides^reen  os  well  os  stondord  focal  length' 
from  25mm  to  200mm  and  image  orithicon  com 
eras.  Masks  give  correct  field  of  view  for  wide 
screen  ratios  as  follows:  1:1-75.  1:1.85.  1:2.33, 
1:2.55  (CinemaScope).  The  16mm  models  covei 
focol  lengths  from  11.5mm  to  75mm. 
Price  $49,50  includes  neck  chain  and  leather 
case     Masks-S3.95   each,    for    35mm    model. 


TELERAD 
STOFWATCH 


The  only  precision  timer  com- 
pletely designed  to  front  time 
and  bock  time  for  minutes 
and    seconds.    Other    features 

•  Film   meter   (or    16mm   &   35mm 

*  Luminous    honds    &    diols 

•  Anti- magnetic,     double -cased,     dustproof,     pre- 
cision   highly    jewelled   movement 

*  Split    second    timing 

List  Price  S89  50  Speciol  Offer  S39.75 


F&B  FILM 

CEMENT 


WATCH   YOUR   SPLICING 
PROBLEMS    DISAPPEAR 


F&BLEG-LOE 
TRIANCLE 


Sturdy    metol    tri- 
angle   locks    tripod 
legs     in     position. 
One  mon  con  move 
camera,   tripod  ond 
triangle.   Gives   absolute   sofet'. 
and    rigidity    on    wooden,    com- 
position,    concrete,     metal     and 
slippery  floors.   Price   $26.95 


MOVIOLA 
TITEWIND 


A  new  product  by  a 
famous  company. 
Compact,  efficien 


(c 


17' 


1  6n 
35n 


F&B 

n 

to 


filrr 


nent  took 
il  loboro- 
ory  fully  four  yeors  to  de- 
-elop  and  perfect.  If  con- 
tains a  new  ingred  ent,  never  before  used  in 
ony  formula  — which  serves  to  make  this  the  most 
efficient  film  cement  now  on  the  market.  Flormon 
&  Bobb  inviles  you  to  write  for  a  free  sample 
or  place  your  order  now  for  eorliest  delivery. 
Coution:  Do  not  mix  F&B  film  cement  with  any 
other  brand.  The  ingredients  do  not  blend. 
1  or.  S.40,  '2  pt  S1-50.  1  pi.  S2.50 
DEALER    INOUIRfES   INVITED 

Send     now     for     your     FREE     F&B      EQUIPMENT 
CATALOG    and    F&B    RENTAL    PRICE    LIST    .    - 
Gives      alt      the      informotion,      descriptions      ond 
prices   you   need   if   renting   or   purchosing    motion 


picli 


re    equipmen 


Con  be  used  as  regu- 
lar rewinder  olso  or  in  combination  with  oil 
other  units.  Includes  double-duty  hub  for  mole  & 
female  plostic  cores.   Immediate  delivery.  $33.00 

T&iTrLTfEEELS 


SIMPLE  SPLIT  REEL  METHOD  SAVES 
TIME  .  .  .  SPACE  .  .  .  MONEY 

You  con  project,  ecjif,  synchronize,  clean  ancj 
inspect  film  on  cores,  without  rewincJing  by 
simply  slipping  them  in  F&B  SPLIT  REELS. 
400  ft.   16mm  S4.50  1200  ft.   1 6mm  $7.50 

800  ft.  16mm  S6.00  1600  ft.   16mm  S9.00 

NEW   ALUMINUM   SPLIT   REELS  for 
16mm  &  1712mm  MAGNETIC  FILM 

400  ft.    16mm   $8.50         1200  ft.    16mm   $12.50 


mm 
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Phone:  Murray  Hill  2-2928 
Cable  Address  -  FLORBABB,  N.  Y. 
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Tantamount  Pictures  Combines 
With  Martin-Polley  in  Virginia 

♦  The  cuiisolidaliun  ul  laiilaiiiuuiit 
Picture-^,  of  Doswell.  Va..  and  Mar- 
lin-PoUey  Productions.  Inc..  of 
Richmond,  has  been  announced. 

The  company  will  carry  on  its 
operation  at  108  \orlh  Jefferson 
St..  Richmond,  under  the  name  of 
Tantamount  Pictures.  Inc. 

Tantamount  was  first  organized 
b\  .S.  Howe  Williams  in  1935. 
Martin-Polley  Productions  was  or- 
ganized by  Donald  T.  Martin  and 
G.  Gibson  Policy  and  was  the  out- 
growth of  a  motion  picture  division 
of  a  local  agency  where  Martin  had 
been  associated  as  executive  vice- 
president. 

With  the  consolidation.  Tanta- 
mount becomes  operators  of  one  of 
the  largest  studios  in  the  .South. 
Officers  of  the  company  will  be 
Donald  T.  Martin,  president  and 
treasurer,  and  S.  Howe  Williams, 
executive  vice-president  and  secre- 
tary. 

The  firm  of  Webb  and  Law,  with 
offices  at  1001  Connecticut  Avenue. 
N.W..  Washington,  will  operate  as 
general  sales  headquarters  for  Tan- 
tamount, under  the  guidance  of 
Thomas  D.  Webb.  Jr.  ^' 

«        *        * 

Film  Creations  Appoints  Five 
in  Extensive  Staff  Realignment 

♦  New  appointments  at  Fihii  Crea- 
tions, Inc.  include  Thomas  B.  Boggs 
as  sales  representative.  Lewis  Davis 
as  head  of  production.  James  Len- 
kowsky  as  supervising  editor.  Miss 
Brooke  Smith  as  scenic  designer, 
and  Morey  Reden  as  director  of  ani- 
mation. 

Coincidental  wilh  these  moves  the 
company  has  announced  the  resig- 
nation of  William  H.  Groody.  His 
interests  in  the  company  have  been 
sold  to  Edward  R.  Carroll,  treas- 
urer, and  Joseph  M.  Barnett,  presi- 
dent. 

The  company  will  continue  to 
operate  offices  and  studio  at  16  East 
40th  Street,  .New  York.  g' 
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News  of  Executive  Staff  Appointments  and  Changes 


Creative  Talent  Hunt  Underway 
at  Terrytoons,  CBS  Division 

♦  A  seaich  fiM  iii'alixe  talent  is  now 
being  undertaken  by  Terrytoons.  a 
division  of  CBS  Television  Film 
Sales,  Inc.  Lnder  the  supervision  of 
creative  director  Gene  Deitch,  the 
New  Roehelle,  N.Y.  studio  will  offer 
a  free  course  in  animation  to  all 
beginners  in  cartooning.  Deitch 
hopes  to  develop  new  animators  and 
new  animation  techniques  and  to 
attract  fresh  talent  to  the  Terry- 
toons studio. 

The  class  began  last  month  and 
is  being  held  two  evenings  a  week. 
The  objective  of  the  course,  being 
taught  b}  two  of  the  company's 
directors,  will  be  the  development 
of  basic  animation   skills.  The  stu- 


dents are  also  being  gi\i-ii  an  i-du- 
cation  in  the  technical  phases  of 
animation  film  production.  1^' 

tt        «        • 

Spencer  Allen  Named  Head  of 
Lewis  &  Martin  Promotion,  PR 

♦  Spencer  M.  Allen,  veteran  of  Chi- 
cago radio  and  television  newscast- 
ing.  has  become  a  vice-president  of 
Lewis  and  Martin  Films,  Inc.  of 
Chicago.  Allen  will  head  the  public 
relations  and  sales  promotion  de- 
partments. 

Allen,  in  broadcasting  for  25 
years,  has  made  his  reputation  in 
news  work  with  WGN.  Inc.,  Chi- 
cago, during  the  past  18  years.  In 
1955.  he  won  the  national  award  of 
Sigma  Delta  Chi   for  television  re- 


. . .  back  to  back 
<  DU  ART 


First  with  JET-SPRAY 
PROCESSING 


*  TRI  ART 

First  with  Color 

Printing  that  "SPARKLES' 


DU      ART      FILM      LABS.,      INC. 
TRI    ART    COLOR    CORPORATION 


245  W.  55th  St.,  New  York  19,  N.  Y. 


PLaza  7-4580 


Spencer  M 


porting — presented  for  his  directic 
and  telecasting  of  film  coverage  i 
the  October  floods  in  Chicago  i 
1954. 

As  head  of  WGN-TVs  news  d 
partment,  Allen  produced  the  Ch 
cagoland  Neusreel.  | 

Form  Producers  Service  Firm 
to  Serve  Washington  Film  User 

♦  A  new  business  has  been  forme, 
in  Washington  called  Producer 
Service.  Inc.  It  is  headed  bv  Glin 
Johnston,  formerly  director  of  pli> 
tography  for  Byron.  Inc..  and  I 
Richard  Norling.  formerly  of  il 
production  camera  staff  of  Bvmr 
Inc. 

The  purpose  of  the  organizalim 
is  to  supply  production  canni 
crews  and  related  services  such  .( 
set,  props,  talent,  etc..  to  motJM 
picture  producers. 

A  complete  range  of  camera  an( 
lighting  equipment  is  available,  in 
eluding  recording  and  sound  stage 
rental.  All  members  of  the  organi 
zation  are  affiliated  with  I.A.T.S.E 

Producers     Service     address     h. 
1507    M    Street,    N.W..    Washing 

ton.  .      .      ,  9: 

Manhattan  Execs  Proud  Fathers 

♦  Two  blessed  events  for  film  indus- 
try members  were  recorded  last 
month  in  the  birth  of  a  daughter, 
Gail  Susan,  to  Mr.  and  Mrs.  Saul 
Jeffee:  and  a  son,  John  Alexander, 
to  Mr.  and  Mrs.  Karl  P.  Fischl.  Mr! 
Jeffee  is  president  of  Movielab  Film 
Laboratories.  Mr.  Fischl  is  vice- 
president  of  Transfilm.  Iik  .  tjf 

»        •        * 
Bob  Engel  to  Armme  Co. 

♦  Bob  Engel  has  been  ajjpoinled 
general  sales  manager  for  the 
Armme  Company,  Ltd.,  Chicago, 
manufacturer  of  Kwik  Mounts  for 
stereo  transparencies  and  other 
t\pes  of  transparencies.  With  Engel 
taking  over  sales  duties.  Raymond 
Mertz.  president  of  .Armme.  plans 
to  de\ote  much  of  his  time  to  the 
de\elopment  of  new  items  for  the 
photographic  trade.  )jf 
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'Rural  America  Review"  Video 
Series  Readied  by  Sam  Orleans 

^  Rural  America  Reiieii.  a  new 
;elevision  film  series  composed  of 
ieparately  sponsored  16mni  motion 
picture  segments  aimed  at  rural 
rfewers  is  being  produced  by  Sam 
Orleans  &  Associates  of  Knoxville. 
Tennessee. 

The  series  combines  documentary 
and  magazine  film  techniques  edited 
into  a  review  of  farm  and  home 
modernization,  scientific  agricultu- 
ral advances,  honiemaker  and  youth 
iubjects.  4-H  and  FFA  activities  of 
interest  to  city  dwellers  as  well  as 
the  farm  audiences.  Each  quarter- 
hour  program  segment  is  written 
and  filmed  around  a  particular  sub- 
ject or  product  demonstration.  The 
series  is  designed  for  multipurpose 
use  with  production,  distribution 
and  prints  included  in  a  "one-cost" 
package. 

Sterling-Movies  USA  Release 
Sterling-Movies  L.  S.  A.  will  dis- 
tribute 100  black  and  white  prints 
of  each  reel  of  the  series  to  tele- 
vision stations  simultaneously  for 
use  on  farm  and  home  telecasts  and 
public  service  programs.  These 
prints  will  be  in  continuous  distri- 
bution until  all  tv  stations  liave  had 
the  opportunity  to  use  them.  After 
telecasting,  the  prints  will  be  given 
to  film  libraries  for  distribution  to 
county  and  home  demonstration 
agents,  4-H  and  FFA  leaders, 
schools,  churches,  and  civic  clubs 
beyond  the  reach  of  tv.  Prints  also 
will  be  furnished  to  the  Armed 
Forces  Television  network.  Army. 
Navy  and  Air  Force  bases. 

First  Sponsor  Is  Ralston-Purina 
The  first  issue  of  Rural  America 
Review,  sponsored  by  the  Ralston- 
Purina  Company,  is  about  the  26th 
National  4-H  Club  Canip  held  re- 
cently in  Washington.  D.  C.  This 
film  shows  young  4-H  Clubbers 
from  nearly  every  state,  Hawaii  and 
Puerto  Rico  at  the  Washington 
camp  where  they  are  prepared  for 
responsible  citizenship  and  service 
to  their  communities  through  first- 


liand  observation  of  the  federal  gov- 
ernment at  work. 

The  youngsters  are  shown  as  they 
visit  Mount  Vernon,  various  foreign 
embassies,  the  Tomb  of  the  Un- 
known Soldier.  Tlie  fihn  presents 
the  4-H-ers  as  ambassadors  of  good 
will  exchanging  ideas  and  becom- 
ing friends  with  youngsters  from 
other  lands  who  belong  to  clubs 
patterned  after  the  4-H  Club   idea. 

The  second  Rural  America  Re- 
view issue,  sponsored  by  Charles 
Pfizer  &  Co..  will  contain:  The 
Fourth  Annual  Research  Confer- 
ence, held  at  the  Pfizer  farm  at 
Terre  Haute,  Indiana:  Miss  Amer- 
ica in  4-H:  The  National  Plowing 
Contest:  Three  Thousand  Women 
Meet  in  Texas;  The  Hambeltonian 
Race. 

Sterling-Movies  U.  S.  A..  Inc. 
lieadquarters  are  at  205  East  43rd 
St.,  New  York  17,  N.Y.  9 

»       «        » 

Michigan's  Ingham  County  Sees 
Community  Chest  Story  in  Film 

-K  The  Ingham  County.  Michigan, 
Comnmnity  Chest,  with  the  cooper- 
ation of  the  Oldsmobile  Division  of 
General  Motors,  has  just  released 
a  new  color  motion  picture  titled 
From  the  Heart.  The  film,  which 
runs  for  14  minutes,  thanks  the 
people  of  the  Michigan  Capital  area 
for  their  contribution  last  year  to 
the  Connnunity  Chest,  gives  reasons 
why  every  citizen  should  contribute 
again  this  year  and  outlines  the 
19.56  goal  of  the  Chest. 

The  film  was  produced  by  Capital 
Fihn  Productions  of  East  Lansing. 

From  200  to  250  showings  a 
week  are  scheduled  before  club  and 
employee  groups  until  the  Commun- 
ity Chest  reaches  its  goal  for  this 
year  of  $991,161.  ff 

*        *        * 

Fourth  Year  for  Christmas  Film 

■¥  Hans  Christian  Andersen's  The 
Little  Match  Girl,  half-hour  Christ- 
mas TV  film  has  been  released  for 
the  fourth  year  in  a  row  by  RCA 
Recorded  Program  Services.  In  the 
past  three  years  the  film  was  sold 
and  scheduled  by  over  300  stations. 


COLOR  FILMSTRIPS 

FOR  USE  IN  EDUCATION 

Specialized  equipment  and  the  know-how  of  a  group  of  specialists  who 
have  worked  together  in  producing  over  700  color  films.  If  you  want 
a  complete  production  or  require  specialized  assistance  on  any  production 
problem,  contact  Henry  Clay  Gipson,  President  .  .  . 

FILMFAX  PRODUCTIONS,  10  E.  43,  N.Y.  17,  N.Y. 

WRITE  FOR  FREE  BOOKLET:  "The  David  and  Coliafh  of  Visual  Education" 


CERAMIC 


LIGH 


-^bne  of  the\great6^  projection 
lamp  develo^Hnent^  in 
tlie  last  decade^ 

Brighter— Ceramic  Blue  Top  won't  scratch,  chip  or  peel  like 
ordinary  painted  tops  .  .  .  filaments  are  machine  made 
for  brighter  pictures. 
Cooler— Ceramic  Blue  Top  is  bonded  to  the  glass  .  .  .  improves 

heat  dissipation. 
Longer  Lasting— Cooler  operation  of  Ceramic  Blue  Tops  as- 
sures longer  lamp  life.  Another  plus:  exclusive  Sylvania 
shock  absorbers  protect  filaments  in  larger  lamps  from 
vibration. 
Specify  Blue  Top  Projection  lamps  for  your  projector  equipment 
your  slides  and  movies  deserve  the  besti 
Sylvania  Electric  Producta  Inc., 
1740  Broadway,  New  York  19,  N.  Y. 

..fastest  growing  name  in  sight! 

TING    •    RADIO    •    ELECTRONICS    •    TELEVISION    •    ATOMIC    ENERGY 


SYLVANIA 


Lighting  Equipment  Rentals 


Anywhere,  Anytime 


Jack  Frost's  rental  equipment  service  in- 
cludes installation  and  removal  all  at  the 
one  low  cost. 

Crab  Dollies,  Fearless  Dollies,  Raby  Dol- 
lies, Mole  Richardson  Microphone  Booms, 
AC  and  DC  Generators,  Incandescent  and 
H.I.  Arc  Equipment,  Choke  Coils,  Dimmer 
Equipment,  Cables,  Boxes  ond  Boards, 
Bulbs,  Diff users,  TV  Scoops,  Reflectors, 
Ladders  and  Steps,  Parallels,  Scrim  Flags, 
Black  Flags,  Dots  and  Stands  are  only  a 
few  of  the  items  available  for  quick 
delivery    wherever    needed. 


JACK   A.  FROST 


Department  BS 
LJ\\i        234  Piquett©  Ave.,  Detroit  2,  Mich. 
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STANDARD 
SELECTROSLIDE 


Turbine-cooled  projector  with 
fixed  magazine  for  16  slides. 
Has  built-in  500  watt  pro- 
jector. 5. inch  projection  lens, 
7-second  automatic  and  push 
button  controls.  Slides 
change  automatically  but 
any  one  may  be  referred  back 
to  by  a  quick  turn  ot  the 
magazine  drum  Can  also  be 
had  with  interchangeable 
magazines. 


750- 1000  watt,  turbine-cooled 
projector.  Changeable  48- 
slide  magaiine,  5-inch  anas- 
tigmat  lens,  7  or  16  second 
automatic  control  or  remote 
control.  Runs  continuously 
over  long  periods  of  time 
without  attention.  This 
model  also  available  with 
various  focal  length  lenses 
from  2  to  10  inches. 


Now  32  years  of  scientific  experience  and  research  make 
SELECTROSLIDE  the  discerning  selection  for  your  exacting  requirements. 
There  is  a  SELECTROSLIDE  to  fit  every  projection  problem  -  consult  us. 

Illustrated  t'lleialure  available  —  no  cosf  or  obligation 


SfJndler  &  Sauppe  established i^. 

2201  Beverly  Blvd.,  Los  Angeles  57,  Calif.,  Phone:  DUnkIrk  9-1288 


More  Than  8,000  Film  Buyers  Read  Business  Screen 


TIME    AFTER   TIME 

IN    TIME 

mm 


•  Complete  16mm  and  35mm  services 

•  Black  &  White   •  Color 


FILM      LABS      INC. 

3J  w.  torn  ST.  •  M€w  roan  2J,  M.r. 
COI«M*llt  s-2j«o 


ENTHUSIASM  IN  SALES: 

I  <.(l  .\  T  I  .N  l:  Kl)  KKOM  I'AGK  1  ()  I 
il  works,  the  film  observes  how  a 
sales  iiiaiiaj;er  helps  a  good  sales- 
man who  has  begun  to  lose.  Making 
calls  with  the  salesman,  the  man- 
ager discovers  the  salesman's  heart 
is  not  in  il.  The  manager  convinces 
the  salesman  of  the  importance  of 
product  and  compan\  knowledge  in 
sales,  the  importance  of  being  in 
good  mental  and  physical  shape 
when  selling,  the  importance  of 
knowing  customers,  of  registering 
quiet,  informed  enthusiasm.  This 
kind  of  enthusiasm  excites  enthusi- 
asm in  the  prospect,  inspires  respect 
and  enlists  steady  customers,  the 
salesman  learns. 

The  Poller  of  Enthusiasm  ,  ,  ,  is 
meant  to  assist  sales  executives  in 
explaining  the  chemistry  of  enthusi- 
asm and  its  value  and  to  help  man- 
agers develop  in  new  salesmen  the 
qualities  of  personality  and  appli- 
cation which  feed  real  enthusiasm. 

Four  Factors  in  Success 
lu  the  salesplay.  the  manager 
gives  his  salesman  a  medallion 
pocket  piece  bearing  four  symbols 
which  represent  the  four  factors 
necessary  for  sales  enthusiasm — 
Knowledge.  Sincerity.  Energy. 
Home.  Dartnell  is  making  such 
pocket  pieces  available  to  subscrib- 
ers for  distribution  among  their 
own  salesmen,  after  the  film  show- 
ing, as  a  reminder  of  the  film's 
ideas. 

The  Power  of  Enthusiasm  In  Sell- 
ing was  officially  released  October 
1,5,  Initial  prints  of  the  film  cost 
,S290.  Additional  prints  are  ,S14,5,00 
each.  No  rentals  will  be  accepted 
until  after  January  1.  1957.  A  Meet- 
ing Guide  and  other  accessories  are 
provided  with  the  film  print,  reel 
and  can  as  a  complete  training  kit. 
7"/ie  Power  of  Enthusiasm  In  Sell- 
ing is  available  from  The  Dartnell 
Corporation,  4660  Ravens  wood 
Ave,.  Chicago  40.  Illinois.  ^ 


775  Firms  Listed 
in  Film  Production 

♦  The  195 1  Census  of 
Business  figures,  just  re- 
leased, show  a  total  of 
775  firms  engaged  in  mo- 
tion picture  production. 
of  which  234  were  en- 
i:ai;iil  in  production  for 
lelevisiun.  Figures  in- 
clude entertainment  stu- 
dios as  well  as  business 
and  education  film 
makers.  Receipts  have 
amounted  lo  arouna 
.SI, 30,355.000.  S' 


This  handsome   medallion   helps  remind  soles* 
men  of  "The  Power  of  Enthusiosm  in  Sellirtg, 


JAVA'S    FALL    MEETING: 

I   CON  TIN  I   ED    FROM     P  .A  C  E    33) 

will  provide  the  most  complete  utili- 
zation of  audio  and  visual  aids  of 
any  business  center  in  the  country. 
The  A-V  executives  visited  several 
floors  of  the  new  building  and 
looked  at  modern  board  and  confer- 
ence rooms,  the  training  center  now 
in  completion  stages,  and  employee 
lounge  and  dining  facilities.  (  Busi- 
ness Screen  will  present  a  full  tour 
of  the  audiovisual  aspects  of  the 
Socony  Mobil  Building  in  Decem- 
ber. I 

The  final  day's  sessions  were 
highlighted  by  a  screening  of  the 
Bell  System  s  new  Superscope  film, 
Once  Upon  a  Honeymoon,  intro- 
duced by  H,  L.  Vanderford, 
AT&T  s  film  production  manager. 
The  Jam  Handy  Organization  put 
on  a  one-hour  demonstration  of 
how  to  build  a  live  show  with  audio- 
visual  integration.  ^ 

Catalog  Films  from  Britain 

*  British  Infiprniation  Ser\  ices  has 
issued  a  new  catalog  of  documen- 
tary films  about  Britain  and  the 
Commonwealth.  24  pages  contain 
complete  descriptions  of  nearly  a 
hundred  l6mm  sound  films.  Copies 
are  available  free  upon  request  to 
B.I.S..  30  Rockefeller  Plaza.  New 
York.  ^ 


A  SUPERB  COLLECTION  OF 
MOOD  AND  BRIDGE  MUSIC 

For  Details  Write: 

AUDIO-MASTER  Corp. 

17  East  45th  St.  •  New  York  17,  N.  Y. 
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NEW  AlJDIO-VISliAL  EQLIPMENT 


Recent  Equipment  Developments  for  Production  and  Projection 


Electric  Changer  for  TDC  Slide 
Projectors  of  Bell  &  Howell 

♦  \  cumpletely  integrated  TDC 
tiectric  Changer  for  automatic  and 
remote  control  slide  projection  has 
l)een  announced  by  Bell  &  Howell 
Company.  Chicago.  Attached  to 
manual  TDC  projectors  now  in  the 
field,  the  new  changer  converts 
ihem  to  automatic  models. 

Two  .AC  outlets  are  located  on  the 
back   of   the  changer,    one   for   the 


r>^ 


Here's    a    TDC    slide    projector    with    the    new 
Electric    Changer    mounted    for    automatic    or 
I  remote   use. 

pnijector.  the  other  for  the  remote 
iiiiitrol  cord.  The  operator  governs 
llic  showing  time  of  each  slide  bv 
|)iessing  the  remote  control  switch. 
Slides  may  be  changed  in   P^;  sec- 
onds, the  manufacturer  notes.  Dur- 
ing changing,  a  light  shutter  inter- 
rupts the  light  beam,  darkening  the 
screen  between  slides.  The  changer 
ai  commodates  any  2x2-inch  slide  in 
^lass.   metal   or   cardboard   mounts. 
!■  or  completely  automatic  opera- 
ti'iii.    a    Robomatic    timer    also    is 
a\  iiilable  for  use  w  ith  the  Electric 
C:iianger.  By  substituting  the  Robo- 
,  matic  timer  for  the  remote  control 
j  attachment,   slides   can   be  changed 
J  automatically    at    pre-set    intervals. 
The  unit  can  be  operated  manuallv 


by  setting  the  changer  switch  on 
"manual." 

Constructed  of  lightweight  die 
cast  aluminum,  the  TDC  Electric 
Changer  is  complete  with  a  com- 
pact electric  control  box.  an  at- 
tached slide  changer  with  folding 
guide  arms,  a  slide  tray  which  ac- 
commodates up  to  30  slides  and  the 
remote  control  switch  with  push- 
button operation  and  10-foot  cord. 

The  new  changer  is  designed  for 
use  on  the  following  Bell  &  Howell- 
TDC  slide  projectors:  Streamliner, 
Model  D.  Mainliner.  Showpak.  Pro- 
fessional .500.  Professional  7.50  and 
the  Headliner  30.3  projectors  that 
accept  the  changers  from  the  top 
with  no  adaptations.  Other  models 
of  the  Headliner  303  can  be  adapted 
to  accommodate  the  changer.         ^ 

Brighter   Pictures   Promised 
with  Blue  Top  Projection  Lamp 

♦  A  new  "Blue  Top"  T-12  1200-watt 
projection  lamp  developed  by  the 
Lamp  Division  of  Westinghouse 
Electric  Corporation  is  said  to  make 
possible  the  projection  of  brighter 
motion  pictures  with  existing  pro- 
jection equipment. 

Interchangeable  with  present 
1000-watt  lamps,  the  "Blue  Top" 
lamps  improved  optical  fill  and 
increased  elFiciencv  increases  screen 
lumens  from  25  to  30  percent.  Near- 
ly two  inches  shorter  than  other 
1200-watt  lamps,  the  new  light 
source  has  the  same  filament  size  as 
1000-watt  lamps. 

The  "Blue  Top's"  extremely  com- 
pact filament  was  made  possible  by 
the  development  of  new  techniques 
of  drawing  tungsten  wire  and  an 
exclusive  floating  bridge  filament 
construction.  The  new  Westinghouse 
I  CO.\TI.NL  ED    0.\    THE    ?<E.\T    PAGE) 


PROFESSIONAL 

MATTES    •    INSERTS   •    FADES    •    DISSOLVES 
WIPES    •    SUPERIMPOSURES 

MOTION   PICTURE  &  TELEVISION 
OPTICAL   EFFECTS  ^  CINEMASCOPE 

3Smm  &  16mm  ^  B  &  W  or  Color 

SPECIALIZED    TITLES 

Ray    MERCER    &    CO. 

ESTABLISHED    1928 

PHONE    OR    WRITE    FOR    SPECIAL    PHOTOGRAPHIC 
OPTICAL    EFFECTS    CHART   &    INFORMATION 

4241      NORMAL     AVE.,     HOLLYWOOD     29,     CALIF. 
NOrmandy    3-93  3  1 


economical  -  professional 
motion  picture  production 

film  associates 

of  michiganjnc. 

610   north    woodward   avenue 

birmingham,michigan 

telephone    midwest    4-3619 


associated  studios  in 
detroit-  Chicago 
new  york  -  new  Orleans 
los  angeles  -  baltimore 
san  francisco  -  houston 
Washington   -   st. louis 


James    e.    maclane 

executive    producer 

22    years    professional 

experience    in    film 

production 


TEL-Animastand . . .  animation  and 

SPECIAL   EFFECTS   CAMEBA   STAND 

Specially  Designed  for  Motion  Picture  Producers, 

Antmatorsr  Special  Effects  Laboratories,  TV  Stations, 

Advertising  Agencies,  Art  Depts,,  Etc, 

The  TEL-Animastapd  embodies  features  of  the  photo 
enlarger,  micrometer  and  railroad  roundhouse.  Op- 
tical effects  such  as  pans,  angles,  zooms  and  quick 
closeups  are  accomplished  by  simply  raising  or 
lowering  the  camera — every  variation  lor  trick  pho- 
tography may  now  be  produced  with  the  new  TEL- 
Animastand. 

A  camera  fitted  to  a  movable,  counterbalanced  ver- 
tical carriage  photographs  the  art  work.  Will  accept 
even  the  heaviest  16mm  or  35mm  camera  {Acme 
with  stop  motion  motor  illustrated). 

All  basic  movements  associated  with  high-priced 
stands  are  incorporated.  Accuracy  is  assured 
through  precise  registration  of  art  work.  Rugged  con- 
struction maintains  stability.  Includes  four  Veeder 
Root  counters  which  calibrate  18"  north/south  move- 
ment, 24"  east/west  travel,  and  zoom  movements 
to  the  Art  Table  or  Cel  Board  respectively, 

BASIC  UNIT  ONLY  $2995 

Write  for  illustrafed  brochure 
CONVENIENT   TIME-PAYMENT    PLAN    AVAILABLE 

S.  0.  S.  CINEMA  SUPPLY  CORP. 

Dept.  H,  602  West  52nd  St.,  New  York  19-Plaia:  7-0440 -Cable:  SOSeund 

Western    Branch:    6331     Hollywood    Boulevard,    Hollywood    28,    ColKornlo  -  Phone:    HO    7-9202 


T£L-Animaitond  with  JEL-Amma 
sliding  cell  boord,  shadow  box 
and  platen,    rotated  at  45-. 
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.  Pan  and  Till  Fluid  Head  designed  and  buill  to  meet 
the  exacting  requirements  of  Photographers  who  require 
and  demand  the  ultimate  in  camera  operation 


Detailed  informotion  and  specifications  will  gladly  be  sent 
upon  your  request  Please  state  if  Fluid  Camera  Heod 
is  for  16mm  or  35mm  use 


O'CONNOR   ENGINEERING   LABORATORIES 

9862   HIGHLAND  AVENUE  ALTA   LOMA,  CALIFORNIA 


L 


J 


You  can't  tell  the  copy  from  the 
original.  Years  of  color  experience 
and  new,  exclusive  photo-optical 
equipment  give  us  precise  control 
over  color  balance,  density  and 
definition.  Quality  is  consistent 
throughout  any  size  run. 
If  color  balance  in  your  original 
isn't  true,  we  can  often  improve  it 
in  the  copies.  Send  us  your  originals 
in  artwork  or  transparency  form. 

a  complete  service  in  i5mm 

film  strip  masters 
and  release  prints 

We  handle  every  step -from  creating 
a  superbly  balanced  master  copy, 
through  printing,  packaging, 
labeling  and  mailing  release  prints. 
Titles,  captions,  frame  numbering 
and  special  effects  on  request. 
Need  just  a  few  prints? 
We'll  make  copies  direct  and 
save  you  the  cost  of  a  master. 

Semi  for  literature 


1104  FAIR  OAKS,  SOUTH  PASADENA,  CALIFORNIA 


'■'■   I'wi'i 

1        1 

1 

■r^    "r                   >  •, 

New,   shorter    1200-wott    lamp   at    right. 

(CONTINl'KD  FROM  PRECEniNO  P.\GE  I 
lamps  are  available  with  a  niecliimi 
pre-focus  base,  the  liell  &  Howell 
base,  and  a  d-i-  medium  ring  for 
base-up   burning.  H' 

"Du-AII"  Classroom   Screen 
Introduced  by  Radiant  Corp. 

♦  "Du-Air  Classroum  Sereen,  a 
new  screen  designed  for  projection 
in  a  normally  lighted  room  and  for 
use  as  a  flannel  board,  has  been 
introduced  by  Radiant  Manufactur- 
ing Corp..  Chicago. 

Suggested  for  school,  church  and 
industrial  training  activity,  the 
""Du-.Ml     has  an  aluniinized  screen 


surface  for  projection  and  a  llaiinci 
backing  for  visual  demonstrations 
and  instruction. 

A  simple  adjustable  "Swiv-L 
Bar"  permits  the  screen  to  be  used 
»  ilh  a  tripod  floor  stand,  set  upon 
a  ilcsk  or  table,  or  hung  from  a 
wall.  The  Swiv-L  Bar  also  adjusts 
the  screen  to  proper  projection 
angle  for  best  viewing.  The  l)u-All 
is  lightweight,  easily  portable.  \\  ith 
a  natural  oak  finish  wood  frame, 
the  screen  will  be  available  in  sizes 
24X.32'.  30x40'  and  40x40".         If" 

Anamorphic  Lens  System  Is 
Announced    by   Camera   Equip. 

♦  .'\n  anamorphic  lens  system  which 
permits  use  of  all  standard  camera 
lenses  in  a  complelelv  compatible 
fa.shion  has  been  announced  by 
Camera  Equipment  Company.  New 
York.  High  mechanical  and  optical 
excellence  is  claimed  for  the  new 
CECO    imil-focus    .'>caiioscopc    Sys- 


Iciii  wliiili  i-ombiiji->  bolli  locuslni 
motions  in  one  simple  operatittn. 

The  itplical  design  of  the  eylin 
drical  system  is  described  a 
unirjue:  The  correction  of  all  thi 
aberrations  has  been  exteniled  8< 
that  they  are  much  lower  than  thi 
residuals  present  in  the  cameri 
lens.  Kmployment  of  two  air  space 
has  resulted  in  a  reduction  of  vig 
netting  elTeits  to  the  "greatest  de 
gree  possible.  " 

The  mechanical  arrangement  o; 
the   Scaiujscope   consists   of   separi 


ratcly  mounted  lenses  and  anamor- 
]jhic  system,  permitting  high  alignj 
ment  accuracy.  The  four  standard 
focal-length  lenses  have  been  re- 
mounted in  special  lens  mounts. 
Focusing  is  affected  by  rotating  the 
lens  mounts,  which  have  been  de- 
signed so  that  the  same  angular 
rotation  on  all  of  the  different  focal- 
length  lenses  corresponds  to  ihr 
same  focusing  of  the  subject. 

Thus.  .'500  degrees  of  rotation  ■  I 
any  of  the  camera  lenses  corn 
sponds  to  a  change  of  focus  froin 
infinity  to  3'^  fc^t-  Another  featun 
permits  the  cylindrical  lens  sectini 
to  be  coupled  with  any  of  the  stanil 
ard  lenses  and  be  driven  by  a  uni- 
tary motion  of  a  mechanical  driving 
barrel.  U 

New  Magnetic  Sound  Editor 

♦  first  in  a  new  series,  a  new  mu^ 
netie  sound  editor  with  viewer,  am 
plifier  and  speaker  is  in  production 
at  E.  W.  D  .'\rcv  Associates.  Bo\ 
1103.  Ogden  Dunes.  Illinois.  Tb. 
editor  is  a  self-contained  desiiii 
with  facilities  for  either  speaker  oi 
head-sel  monitoring.  U 


FILM  COSTS 

SlASH£D/ 


Guaranteed     RAPIDWELD     process     restores 

used,    worn    film,     removes    scratches    — 

RAPIDTREAT    protects    new    film. 

Add  hundreds  of  showings  to  any  film!   Cut 

costs   drastically! 

See    how    Rapid's    unusual    low    cost    saves 

thousands     of    film    dollars    for    top-name 

clients— and    precious   hundreds   for   smaller 

accounts.    Send    tor    VALUABLE    informative 

booklet    ON    FILM    CARE. 

"The  Film   DoctorsC^ 


M^^apid 


FILM  TECHNIQUE,  INC. 


37-02f  27lh  St.,  Long  Island  City  1.  N.  Y. 
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Special  Effects  Optical  Printer 
Announced  by  J.  G.  Sattzman 

♦A  new  ■•Siii-iial  Klfmls  OiJtical 
Printer"  has  been  announced  1)\ 
J.  C  Saltznian.  Inc..  sales  distribu- 
tor for  Caesar  Manufacturing.  Inc. 
The  printer  features  automatic 
ifocus  from  I4  to  four  times  con- 
jinuous. 

Maximum  speed  of  the  unit  is 
320  fratues  per  miimte.  It  is  easitv 
changed  from  16min  to  35mm  or 
from  3.5niin  to  lOnnn  with  electri- 
cal dissolve  on  3.5nim.  The  printer 
has  hardened  precision  tracks  and 
as  completely  shock  mounted.  A  new 
jelectrical  clutch  design  is  said  to 
result  in  quiet  o|)eration. 

Other  features  include:  automatic 
skip  frame,  electronic  speed  changer 
and  totalizer;  the  unit  stops  printer 
at  pre-set  frame  up  to  20.000  at 
240  rpm.  All  controls  are  located 
at  the  front  and  maintenance  is  kept 
to  a  minimum. 

Additional  information  on  the 
printer  is  available  from  J.  G.  Saltz- 
man.  Inc..  480  Lexington  Ave.. 
N.  Y.  <^' 

'"■  t  * 

Head  Maintenance  Kit  for  Tape 
by  EMC  Recording  Corporation 

♦  \  head  mainleiiaru-e  kit  fnr  tape 
ri<<'n!cr>    has    hrt-ii    aiiiiiunicftl    bv 


QuJiti^-i^iit 

FILM  SHIPPING   CASES 


Did  you  ever  consider  the  mileage 
per  dollar  you  get  out  of  a  shipping 
case?  We  have!  That's  why  we've 
built  these  new  cases  with  more 
than  usual  care.  They're  made  of 
best  qualit>'  non* vulcanized  fibre, 
strongly  fabricated,  and  reinforced 
with  steel  corners.  Here  is  low 
priced  protection  for  your  films  in 
transit.  Also  available  in  hard  vul- 
canized fibre. 

See  your  nearest  dealer  or  ivrile 
direct  to    jnjuujacturer  for  catalog. 

WM.   SCHUESSLER 

361     W.    SUPERIOR    ST. 
CHICAGO    10,    ILLINOIS 


EMC  Recordings  Coruoration,  St. 
Paul  6.  Minnesota.  The  kit  contains 
Long  Life  Cleaner  and  Long  Life 
Lubricant,  each  in  a  two-ounce  bot- 
tle. Brush  applicators  are  supplied 
with  the  kit  and  a  complete  head 
maintenance  instruction  manual  is 
included. 

Long  Life  Cleaner  is  designed  to 
keep  tape  recorder  heads  free  from 
accumulations  of  dirt,  grease,  dust 
and  magnetic  oxide  and  binder. 
Long  Life  Lubricant  is  said  to  pro- 
long head  life  up  to  200'  r .  The  thin 
layer  of  the  silicone  lubricant  effects 
the  lowest  possible  friction  between 
tape  and  head,  thus  reducing  wear. 
In  addition,  the  problem  of  squeal 
or  frequency  modulation  distortion 
is  eliminated  or  greatly  reduced. 
The  lubricant  is  suitable  for  neu- 
tralizing oozing  adhesive  in  sticky 
magnetic  tape  splices. 

The  kit  is  priced  at  U.SO.       W 

Permacel  Tape  Colored  for 
Visible  Splicing  of  Film 

♦  I'ermacel  'Mil.  a  new  motion  pic- 
ture splicing  tape  colored  orange- 
vellow  for  visible  splicing  during 
film  processing  of  16mm  or  3.5nim 
perforated  motion  picture  film,  has 
been  announced  by  Permacel  Tape 
Corporation.  New  Brunswick.  New 
Jersey. 

The  pressure  sensitive  tape  is  a  1 
mil  clear  "Mylar"  film  backing, 
with  self-sticking  adhesive  which 
eliminates  the  need  for  glues,  ce- 
ments, staples  or  film  scraping.  The 
new  colored  tapes  supplement  the 
companvs  recently  announced 
transparent  film  splicing  tape.  Per- 
macel 96.  According  to  the  manu- 
facturer, extensive  tests  of  these 
splicing  tapes  have  demonstrated 
that  thev  outlast  triacetate  motion 
picture  film  when  attempts  are  made 
to  run  them  to  destruction.  Adhe- 
sion of  Permacel  96  is  17  oz/in 
width. 

Such  film  cleaning  agents  as 
"Oronite."  "Freon  113."  trichloro- 
trifluroethane.  trichlorethylene,  alco- 
hol and  ammonia,  carbon  tetra- 
chloride and  gasoline  can  be  used 
without  loosening  the  splices  made 
with  either  Permacel  96  or  Perma- 
cel 961.  the  manufacturer  states. 

Permacel  96  and  Permacel  961 
can  be  peeled  oflf  of  film  and  re- 
applied without  loss  of  frames.  The 
special  adhesive  does  not  migrate 
to  the  film  and  no  clean-up  time  is 

required. 

*        «        * 

Picturemaster  Portable  Tripod 
Screen  New  Radiant  Product 

♦  Introduction  of  a  new  Radiant 
Picturemaster  portable  tripod  screen 
has  been  announced  by  Radiant 
Manufacturing  Corp.  of  Chicago. 
(continued    on    pace    781 


!  COMPLETE  SERVICES  TO  PRODUCERS  OF  16nim 
\  MOTION  PICTURES,  35nini  SLIDE  FILMS  AND  SLIDES 

Pre-production  Planning 

Research  and  Script 

Photography,  Studio  and 
Location 

Processing 

Edge-numbered  Work  Prints 

Sound  Recording  and 
Rerecording 

Editing  and  Matching 

Titling  and  Animation 

Release  Prmting 

Magna-Striping 

Slide  Film  Animation 
Slide  Duplicatmg 
Vacuumatmg 
Film  Library 


GEO.  W.  COLBURN  LABORATORY  INC. 

r64  NORTH  WACKER  DRIVE  ■    CHICAGO  6 
TELEPHONE  DEARBORN  2-6286 
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Canadian  Camera:  Hews  &  PreviEws 

Studio  Operations  and  Film  Production  Activity  North  of  the  Border 


Associated  Screen   News,  Ltd. 
Announces   Staff   Promotions 

♦Se\eial  ^lalf  change*  at  Assuci- 
aled  Screen  News  Limited.  Moii- 
Ireal.  Quebec.  Canada,  have  been 
announced  by  Murray  Briskin.  ex- 
ecutive assistant  to  the  president. 

Newly  appointed  as  laboratory 
superintendent  is  A.  D.  Nicholson, 
formerly  Quebec  District  sales  man- 
ager. He  replaces  T.  O.  Bailey  who 
has  resigned.  T.  M.  Abranis  has 
been  named  Quebec  District  TV 
Commercials  sales  manager  and  he 
will  also  carry  on  as  advertising 
and  public  relations  director. 

\X  illiam  Conway,  former  35mm 
Laboratory  coordinator,  has  be- 
come assistant  laboratorv  superin- 
tendent. George  Ramsev.  formerlv 
film  inspector,  has  replaced  Conway 
as  .3.Smm  Lab  coordinator.  Q" 

Caldwell  Opens  Montreal  Office 

*  Establishment  of  a  sales  office  and 
screening  room  in  Montreal.  Que- 
bec. Canada,  has  been  announced 
b>  S.  W.  Caldwell.  Ltd..  Toronto. 
Ontario.  The  new  office  is  in  suite 
319  in  the  Castle  Building.  UIO 
Stanley  St..  Montreal. 

Managing  the  Montreal  office  is 
J.  R.  DeBow.  well  known  in  Cana- 
dian radio  and  television  circles. 
For  several  years  DeBow  was  a 
sales  representative  for  radio  sta- 
tion CKOC  in  Hamilton.  Ontario. 
With  the  development  of  television 
he  moved  to  the  Inited  States 
where  he  became  manager  of  a 
group  of  radio  and  television  sta- 
tions in  the  Midwest.  Q' 

Below:  the  Shoe  Information  Bureau 
"Walk  In  Health"  shown  during  produ 


James   A.   Cowan 

James  Cowan  Named  to  Board 
of  Directors  of  S.  W.  Caldwell 

♦  James  A.  Cowan  has  been  ap- 
pointed to  the  board  of  directors 
of  S.  W.  Caldwell.  Ltd..  Toronto. 
r)ntario.  Canada.  Cowan  has  had 
extensive  experience  in  the  film  in- 
dustry and  for  the  past  three  years 
he  has  been  president  of  the  Cana- 
dian Film  Institute,  a  national  or- 
ganization concerned  with  the  non- 
theatrical  uses  of  film. 

Cowan's  appointment  is  timed 
with  expanding  operations  at  S.  W. 
Caldwell  which  recently  purchased 
Batten  Film  Studio,  originally 
equipped  and  operated  by  the  J. 
Arthur  Rank  Organization. 

One  of  Canada's  leading  public 
relations  consultants.  Cowan  has 
handled  clients  in  industry  and  gov- 
ernment. Through  the  years  he  has 
utilized  motion  pictures  as  a  regu- 
lar public  relations  activity.  Q' 

of  Canada   is   sponsoring   the   new  film 
ction  by  Crawley  Films. 


Film,  TV  Course  Initiated  by 
Associated  Screen  News,  Ltd. 

"♦t  A  ?emi-prufes?.ioiial  course  in  e\- 
ery  phase  of  motion  picture  and 
television  production  is  being  initi- 
ated this  fall  for  McGill  Lniversity 
students  and  interested  persons  in 
the  advertising  and  business  fields 
by  Associated  Screen  News.  Ltd.. 
Montreal.  (Quebec.  Canada. 

1"he  seven-month  initial  course  is 
designed  to  develop  a  new  source  of 
creative  and  technical  personnel  for 
Canada's  motion  picture  and  tv  in- 
dustry and  to  provide  a-v  users  with 
a  practical  knowledge  of  creative 
and  technical  phases. 

The  present  curriculum  calls  for 
extensive  evening  study  each  week, 
graduating  from  theory  into  actual 
planning,  writing,  animation,  shoot- 
ing, lighting,  set  design  and  con- 
struction, recording,  acting,  labora- 
tory practice.  Special  features  in- 
clude lecturers  from  Canada  and  the 
L  nited  States,  students'  cooperative 
projects  in  planning  and  producing 
their  own  pilot  films  and  tv  com- 
mercials and  field  trips. 

Examinations  and  graduation  cer- 
tificates complete  the  course.  An 
effort  will  be  made  to  provide  sum- 
mer employment  with  Canadian 
producers  for  those  desiring  a  ca- 
reer in  the  industry.  Tuition  for  the 
course  is  -S.SO.OO.  all  inclusive.  Text- 
books are  provided  throughout  the 
course. 

Directing  the  a-\'  course  is  \^  il- 
liam Hodapp.  director  of  television 
with  Harold  F.  Stanfield,  Ltd.  Ho- 
dapp. a  native  of  Louisville.  Ken- 
tucky, was  very  active  in  network 
radio  and  television  in  the  L  nited 
States,  working  as  a  script-writer 
and  producer  for  NBC  and  CBS. 
He  was  radio-tv  winner  of  the 
19.53  Howard  Blakeslee  Medical 
Award.  ^ 

*        *        « 

Rose  Joins  Lawrence  Production 

♦  Kiilicrl  Hcpsc  has  joined  Robert 
Law  rence  Productions  I  Canada  i 
Ltd.  in  Toronto  as  production  direc- 
tor. Rose  terminated  the  operation 
of  his  own  company  to  take  this 
new  position  an<l  will  now  devote 
his  full  time  t()  dire<'tii>n.  He  has 
previously  worked  with  the  National 
Film  Board.  Caldwell.  Ltd.  and 
Graphic  Films  Ltd.  in  Toronto. 

The  Law  rence  firm  in  Canada  has 
recently  completed  commercials  for 
such  firms  as  .Moirs  Chocolates. 
Troitor  &  (;amble.  McCoU-Fron- 
tenac.  Heinz  and  Colgate-Palm- 
olive. ^ 


and  Commerce  i   ■ 

Films'    produce  i| 

ne    for    "A    Nevjl 


Above:    The    Right    Honoroble    C.    D.    Howe 
Conodo's  Minister  of  Trade  and  Commerce 
being    directed    by    Crowley 
Sally     MacDonold     in     o     see 
Future    Lies    North.  " 

Canada's  Industrial  Growth 
Depicted  in  Sponsored  Film 

♦  i  \ru  Futuri'  Lies  \iirth.  a  new 
20-minute  color  motion  picture  por- 
tra\ing  the  economic  growth  anc 
potential  of  Canada,  is  being  madf 
available  to  .American  audiences  b\ 
Vance.  Sanders  &  Company. 

Canada,  according  to  the  film's 
photo-story,  is  neither  a  land  of  icE 
and  snow  nor  merely  a  picture  post- 
card paradise  of  fishermen  and 
Mounties.  Canada  is  a  major  indus- 
trial power,  a  wealthy  country  with 
one  of  the  highest  standards  of  liv- 
ing in  the  world.  The  film  includes 
an  interview  with  the  Right  Honor-! 
able  C.  D.  Howe.  Canada's  Ameri- 
can-born Minister  of  Trade  and 
Commerce. 

Produced  b\  Crawle\'  Films.  Lim- 
ited. Ottawa.  A  Sew  Future  Lies 
.\orlli  tells  Canada's  industrial  story 
with  scenes  of  oil  in  the  west,  iron 
in  the  east,  hydro-electric  power, 
minerals,  wheat,  aluminum,  pulp 
and  paper.  The  film  explains  how 
Canada's  population  has  shifted 
from  the  farm  to  the  city,  changing; 
the  land  from  "the  breadbasket  of 
the  world  "  to  a  booming  industrial 
nation. 

Physical  aspects  which  made 
Canada's  growth  possible  are  de-  ■ 
picled:  the  formation  of  the  Lauren-  i 
tial  Shield  with  its  mineral  wealth, 
the  formation  of  oil  deposits  from  i 
plant  and  animal  life  in  Canada  I 
millions  of  years  ago.  The  film  ex- 1 
plains  why  Canada's  untapped  1 
water  power  is  equal  to  30  Niagara  j 
Falls.  I 

The  film  was  seen  b\   in\estment  t 
dealers   from    all   o\er    America   at  : 
the    eighth    annual    Mutual    Funds  i 
Sales    Convention    in    Chicago    on 
.September  22nd. 

A  .\ew  future  Lies  Xorth  is  avail- 
able from  Vance.  Sanders  &  Com-  . 

pany.  Ill  Devonshire  St. Boston.  ^ 

*        «        • 
New  Canadian  Assn.  Headq'rs  ' 

♦  The     \sso(  ialiuii    i.f    M..ticpii    Pic-  j 
ture  Producers  and  Laboratories  of  I 
Canada    has    moved    to    new    head-  • 
quarters    at    2121     Knightsbridge 
Road.  Ottawa.  Ontario.  Sf  !' 
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lueen's  University  Story 
pictured  in  Crawley  Film 

>  (  Uieens  L  niversity  at  Kingston, 
Jiilario.  is  described  as  the  least 
peal  of  Canadian  universities.  Only 

0  per   cent   of   her  students   come 
om    the   Kingston    area.    Students 

;ome  to  Queens  from  all  over  Can- 
da  and  many  other  parts  of  the 
Id.  The  ll.S-year-old  university 
uiiently    is    sponsoring    a    motion 

i  picture  depicting  the  details   of  its 
vide    appeal    to    help    recruit    new 
tndents. 
(Jueen's   University  at   Kingston. 

1  2.1-minute  color  film  produced  by 
;^ra\vley  Films  Limited.  Ottawa. 
ihows  a  university  which  produces 
,^raduates  who  pla)'  important  parts 
n  almost  every  phase  of  Canadian 

life.  Scanning  campus  and  class- 
j-Qom.  city  and  surrounding  coun- 
try, the  film  shows  high  school 
itudents  what  to  expect  \\hen  they 
each  the  university.  Illustrated  are 
he  variety  of  studies  available  to 
lotential  students:  undergraduate 
md  graduate  research  programs. 
Jueen  s  extensive  facilities. 

The  documentary  employs  the 
ichoors  students  and  faculty  as 
i3ctors.  Queen's  University  at  King- 
ton was  written  by  Crawley's  Mun- 
oe  Scott.  Queen's  '48.  and  directed 
y  Edmund  Reid.  It  is  being  made 
ivailable  to  high  school  audiences, 
ueens  graduates  and  others  inter- 
ted  in  the  universit).  ^' 

Camera  Equipment  Co.  Notes 
'  CECO  Split-Apart  Film  Reels 

♦A  fast  method  of  winding  film 
1  from  reels  to  cores,  or  from  one 
■  core  to  another,  is  provided  by  new 
'■  CECO  Aluminum  Split-Apart  Reels. 

available   from   Camera   Equipment 


Company,  315  West  43rd  Street. 
New  York  City.  N.  Y.  Prices  re- 
portedly are  comparable  to  those 
asked  for  steel   reels. 

According  to  Camera  Equipment 
Company,  the  Split-Apart  reels  per- 
mit winding  use  for  projection  with- 
out the  necessity  of  putting  the  film 


V^> 


on  solid  reels.  Extra-quick,  positive 
locking  is  assured  by  a  threaded 
plastic  core,  held  by  a  grip  pressed 
into  the  flange  wall.  10mm  and 
17' ^mm  reels  are  available  in  sizes 
(jf  400  and  1200  feet.  3.5nun  reels 
have  capacity  of  101)0  feet. 

Camera  Equipment  Comp.any 
also  recentlv  announced  its  appoint- 
ment as  exclusive  American  distrib- 
utor for  the  complete  line  of  AKG 
microphones,  an  import  from  West 
Germany.  1' 

Kenneth  Silver  Weds 

♦Kenneth  Alan  Silver,  general 
manager  of  Automatic  Projection 
Corporation.  New  York  City,  was 
married  to  Miss  Miriam  Goodman 
on  November  4.  The  bride  is  an 
elementary  school  teacher  who  is 
very  much  interested  in  audio- 
visual teaching  aids.  R" 


I 

;iNEKAD  JUNIOR  TRIPOD  DOLLY 

Used  Nafionaliy  by  Discriminating  Cameramen 


This  3-Wheel  Collapsible 
Tripod  Dolly  Is  .  .  . 

especially  designed  to  meet  the  de- 
mand for  convenient  mobility  of 
cameras   on    location   or   in   the  studio. 

Dolly  can  be  used  with  any  profes- 
sional or  semi-pro  tripod.  The  tripod 
is  fostened  firmly  to  the  dolly  by  a 
clamp  at  each  leg  tip.  The  special  in- 
dividual caster  locking  system  makes 
it  possible  to  lock  either  two  or  three 
wheels  in  a  parallel  position,  enabling 
dolly  to  trock  in  a  stroight  line  for 
rolling   shots. 

Dolly  folds  quickly  into  a  single 
compact,  easy-to-corry  unit,  23  inches 
in   length,  weighing   14  lbs. 

Write  jor  Prices  and  Literature 


QUtekact  ENGINEERING  COMPANY 

763    Tenlh    Avenue,    New   York,    N.Y.  •  PLaia   7-3511 

DESIGNERS    AND     MANUFACTURERS     OF     EQUIPMENT     FOR    MOTION     PICTURES     AND     T.V. 


COMPLETE  MOTION    PICTURE   EQUIPMENT 

RENTALS 

FROM   ONE  SOURCE 


CAMERAS 

MITCHELL 

I6mm 

35nim  Standard 

35mm  Hl-Speed 

35mm  NC   •    35mm  BNC 

BELL&  HOWELL 

Stondard    •    Eyemo    •    Fitmo 

ARRIFLEX 

16mm    •   35mm 

WALL 

35mm  single  system 

ECLAIR  CAMERETTE 

35mm    •    16/35mm 
Combinolion 

AURICONS 

oil  models  single  system 
Cine  Kodak  Speclol 
Mourer   •    Botex 
Blimps    •    Tripods 


LIGHTING 

Mole  Richardson 

Bordwell  McAlister 

Colortran 

Century 

Coble 

Spider  Boxes 

Bull  Switches 

Strong  ARC-Trouper 

10  Amps  nOV  AC  5000W- 

2000W-750W 

CECO  Cone  Liles 

(shadowless  lite) 

Color  Clip  Lites 

Barn  Doors 

DifTusers 

Dimmers 

Reflectors 

WE  SHIP  VIA  AIR. 
RAIL  OR  TRUCK 


EDITING 

Moviolos  •    Rewinders 
Tables   •    Splicers 
Viewers  (CECO) 

GRIP  EQUIPMENT 

Poroitels    •    todders 

2  Steps   *    Apple  Boxes 

Scrims    •    Flags 

Gobo  Stonds 

Complete  grip  equipment 

SOUND  EQUIPMENT 

Mognasync-magnetic  film 

Reeves  Magicorder 

Mole  Richardson  Booms  and 

Perombulatort 

Portable  Mike  Booms 

Porloble  Power  Supplies  lo 
operate  comero  and  recorder 


DOLLIES 

Feorless  Ponoram 
Cinemobile  (CRAB) 
Platform    •    Western 
3  Wheel  Portable 


FRANK  C.  ZUCKER 


(7flni€Rfl€ouipni€nT(o.,inc 

Dept.  S     31S  West  43rd  St., 

New  York  36,  N.  Y.      JUdsoti  6-1420 


BUSINESS  SCREEN:  ?\^S1  IN   READERSHIP  AND  SERVICES 


A^- 


sCft&cAf/p 


time: 


Regular  Service  will  Insure 

Dependable  Operation  of  your 

Audio  -  Visual  Equipment! 


MEM  B I B 

AUD'^i 
VISUALI 

»'   -.„.0»1 


Preventive  maintenance  will  locate  troubles  in  your  audio-visual 
equipment  before  they  occur-to  insure  that  your  equipment  will 
operate  dependably  e\ery  time.  Your  NAVA  dealer  offers  spe- 
cialized A-V  repair  service,  including 

•  Factory-trained  technicians  with  years  of  experi- 
ence in  repairing  A-V  equipment 

•  Electronic  testing  equipment,  special  test  films  and 
tapes,  special  mechanical  equipment 

•  Factory   replacement  parts  kept   in  stock  locally, 
immediately  available  when  you  need  them. 

Remember  .  .  .  it's  important  to  buy  your  A-V  equipment  from 
the  dealer  who  will  repair  it  for  you-your  NAVA  Audio-Visual 
Dealer.  His  other  services  include  consultation  and  advice  on 
proper  utilization  of  audio-visuals;  rentals  of  equipment  and 
films,  and  custom  projection  and  recording  service.  For  a  list  of 
NAVA  dealers,  coded  to  show  the  services  offered  by  each  one. 


NATIONAL  AUDIO-VISUAL  ASSOCIATION,  Inc. 

2540  Eastwood  Avenue    ■     Evanslon,  Illinois 
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the  mark  of 

excellence  in 

commercial  films 


GATE  &  MCGLONE 

films  for  industry 
1 521  cross  roads  of  the  world 
hollywood  28,  California 


Synchronous   Motor   Drive  for 

16mm  Projectors 

Especially  designed  to  drive  all  Bell  &  Howell,  Ampro 
and   Victor    16mm    projecfors   at    synchronous    speed. 

The  synchronous  motor  drive  can  be  instantly  attached 
to  projector  and  taken  cfF  at  any  time.  No  special 
technical  knowledge  required  for  installation  and 
mounting. 

The  synchronous  motor  drive  is  complete  with  base- 
plate. Cannon  plug  for  coble  and  power  switch,  and 
a  set  of  reduction  gears. 

\}  rite  for  more  tletails  and  prices 

Also  availoble  on  special  order.  Synch.  Motor 
Drive    for    all     Simplex     35  mm     portoble     projectors. 

ONE  YEAR  GUARANTEE!  Immediate  Delivery 
Available  at  leading  dealers,  or  direct. 

CINEKAD 

ENGINEERING   COMPANY 

763  Tenth  Ave.  New  York  19,  N.  Y. 

PLaza  7-3511 

DESIGNERS  AND  MANUFACTURERS  OF 
MOTION    PICTURE-TV    EQUIPMENT 

%tnti  tor  free  folder  of  illustrofed  Motion  Pictvre  and 
Audio-Vitvot  equipment  monulactured  by  Cineltad 


RIGHT  Off  the  HEEL: 

icoM'iM  i;n  I  ROM  I'AGt;  twenty -eight  I 
People  Partnership"  on  September  11  had  repre- 
sentatives of  all  principal  lines  of  business. 
Hepresenting  the  motion  picture  medium  was, 
you  guessed  it.  \.  Frank  Freeman,  rhairman  of 
the  Motion  Picture  Association.  Since  Mr.  Free- 
man's people  are  entertainment  film  makers  with 
a  big  stake  in  foreign  markets  he  \\as  only  doing 
his  dull, .  But  their  films  have  been  among  the 
worst  offenders  in  our  overseas  relationships  and 
are  not  likely  to  improve  in  today's  hard-sell 
market.  How  about  having  at  least  one  repre- 
sentative of  the  films  that  realh  help  Americas 
position  all  over  the  world?  Our  industrial  films 
are  good  enough  to  serve  all  of  Western  Europe: 
our  medical  and  science  films  are  eagerly  sought. 
Wake  up  and  count  us  in  on  "People  to  People 
Partnership"  and  we'll  help  vou  get  something 
done.  »  »  » 

Personalities  on  the  Production  Lines 

+  Al  _\irt)  Productions.  Inc..  in  .Manhattan. 
Gerald  Hirschfield  has  been  appointed  director 
of  ])hotography.  He  has  also  been  made  a  partner 
in  the  firm. 

-t^  Rainbow  Pictures.  Inc..  of  Miami.  Florida,  has 
appointed  Frank  Brodock  as  general  sales  man- 
ager; Oscar  Barber  is  chief  editor  and  Willard 
Jones  is  in  charge  of  production,  according  to 
\^'alter  Reese,  president.  ' 

»  i!  * 

A  New  Public  Relations  Firm  Issues  Some 
Comments  on  Communications'  Future 

•¥■  Forecasting  a  very  vigorous  economy  in  the 
next  two  decades  and  increasing  intelligence 
among  the  buyers.  E.  Jerome  Ade  and  Robert 
L.  Bliss,  public  relations  consultants,  have  made 
pertinent  remarks  in  announcing  the  new  firm 
of  Ade  &  Bliss.  Inc..  which  will  provide  general 
consulting  services  in  the  field  ( principal  offices, 
60  East  42nd  St..  New  York  City  I . 

Quoting  Mr.  Ade:  "Business  managements 
and  institutions  both  here  and  abroad  will  have 
need  for  greater  effectiveness  and  new  ideas  and 
techniques  in  public  relations  to  help  market  and 
n)o\e  the  products  which  the  new  age  of  elec- 
tronics and  automation  will  develop.  Buying  and 
thinking  habits  of  the  public  will  change,  busi- 
ness acumen  will  be  strained  to  meet  the  rigid 
tests  of  consumers  and  the  public  relations  prac- 
titioner will  have  to  be  a  prime  mover  for  the 
new  markets,  new  ideas  and  new  products  of 
the  future." 

Says  Mr.  Bliss:  "The  old  wa\s  of  conmumi- 
eating  are  being  superceded.  Not  onl\  must  we 
find  better  methods  to  hurdle  traditional  lan- 
guage and  folkway  barriers  between  national 
groups,  but  with  miles  reduced  to  miimtes — by 
improved  transportation  and  conmiunications 
media — our  products,  services  and  ideas  can  and 
must  move  faster  and  more  elficienth  tf)  be 
timely  and  useful.  Public  relations  will  be  chal- 
lenged to  find  more  effective  techniques  to  meet 
the  demands.  " 

If  the  economy  does  increase  in  vigor  and 
prosperity  is  tempered  with  greater  buyer  pru- 
dence, advertising  and  public  relations  profes- 
sionals will,  as  Mr.  Ade  and  Mr.  Bliss  antici- 
pate, have  their  work  cut  out  for  them.  This 
augurs  an  increasing  opporturiil\  for  the  audio- 
I  CONTINUED     AT     TOl'     ill      IVCINC      PACEI 


EKT 
OME 

FOR  THE  FEW  WHO  DEMAND  THE  FINEST 


Ektachrome 
Processing 


Duplicating 


Film  Strips 


Dye  Transfer  Prints 


color 
illustrations 


inc. 


PRESer>JTATIOrsI    PHOTOGRAPHY  BV  SAfSIDAK 
4    EAST   46    ST..    NEW    YORK.    MU    8-2460 


O'-' 


PRINTING 
PROCESSING   '   RECORDING 

All   1  6mm  motion  picture 

and  35mm  slide  and  fltm 

strip  service  —  radio  transcriptions 


224    ABBOTT     ROAD 
EAST    LANSING,    MICH. 
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BUSINESS      SCREEN       MAGAZINE 


SYMBOL    OF 

PROFESSIONAL 

QUALITY 


tMPIRt  Pi 


INCORPORATED 

Fi/ms    for    industry    and    television 

1920    lYNDALE    AVENUE    SOUTH 
MINNEAPOLIS     5,    MINN. 


SPECIALIZED  LABORATORY  SERVICES 

35mm  Blow-up,  Color  and 
B&W  Negatives  and 

Theatre  Release  Prints 
from  l6mra  originals 

Specialists  in 

shrunken  film  reproduction 

DISSOLVES,  WIPES,  MONTAGES, 

ZOOMS,  SUPERIMPOSURES, 
AND  OTHER  SPECIAL  EFFECTS 

35mm  Separation  Positives  and 
Eastman  Color  Intertiegatives 
made  on  our  unique,  exclusive 
precision  Triple-Head  printer. 


U.         FILMEFFECTS 

OF       HOLLYWOOD 

1153  North  Highland  Avenue 
Hollywood  38,  California 
HOUywood  9-5800 


\ 


(continued  from  the  opposite   page) 

visual  field  to  supply  new  ideas  and  techniques 
for  communicating  to  the  public  and  to  workers, 
etc.  It  is  the  a-v  media  which  is  swift,  direct  and 
able  to  hurdle  language  barriers  and  make  sub- 
jects clear  and  interesting. 

The  prospect  of  increasing  customer  judgment 
also  should  spell  a  warning  to  a-v  sponsors  and 
producers  to  develop  content  matter  and  creative 
formats  worthv  of  the  task  ahead.  8' 


Washington  Lab  Prexy  Helps  Meet  Need 
for  Graduate  Engineers  With  Scholarships 

■¥-  Scholarships  for  two  engineering  students  at 
Lehigh  University  are  being  provided  again  this 
year  by  Byron  Roudabush,  president  of  Byron, 
Inc.,  Washington,  D.  C. 

The  scholarship  is  awarded  each  year  to  a 
junior  student  in  any  phase  of  engineering  and 
the  aid  continues  through  his  senior  year.  Recog- 
nizing the  need  for  graduate  engineers,  the  presi- 
dent of  the  nationally  known  motion  picture  and 
television  film  organization  established  a  scholar- 
ship program  at  Lehigh — his  alma  mater. 

Mr.  Roudabush "s  action  is  one  which  other 
leaders  in  the  audio-visual  field  would  do  well 
to  imitate.  Not  only  is  there  a  need  for  gradu- 
ate engineers,  there  is  need  for  informed,  ade- 
quately trained  professionals  in  every  phase  of 
the  a-v  media.  Since  producers,  laboratory  own- 
ers, equipment  manufacturers — and  strongly  a-v 
minded  sponsors — stand  to  gain  most  immedi- 
ately from  new  talents  perfected  by  education, 
they  are  the  ones  who  should  be  eager  to  help 
provide  new  talents  with  such  education. 


STATEMENT  BEQUIBED  BY  THE  ACT  OF  AUGUST  24, 
1912.  AS  AMENDED  BY  THE  ACTS  OF  MARCH  3.  1933. 
AND  JULY  2.  1946  (Title  39,  United  States  Code,  Section 
233)  SHOWING  THE  OWNERSHIP.  MANAGEMENT.  AND 
CIRCULATION  OF  Business  Screen  Magazine,  published 
eight  titnes  annually  at  Chicago.  Illinois,  for  October  1,  1956. 

1.  The  names  and  addresses  of  the  publisher,  editor,  man- 
aging editor,  and  business  managers  are:  Editor,  O.  H. 
Coelln.  Jr.,  7064  Sheridan  Road,  Chicago,  111.  :  Managing 
Editor.   Edward    McGrain,    7064   Sheridan   Road,   Chicago,    111. 

2.  The  owner  is ;  Business  Screen  Magazines.  Inc.,  7064 
Sheridan  Road.  Chicago,  III.  ;  O,  H.  Coelln.  Jr..  7064  Sheri- 
dan Road,  Chicago.  III.  :  Robert  Seymour,  Jr.,  P.O.  Bo.-c  398, 
Southampton,  New  Y'ork  ;  Dale  McCutcheon,  Evanston,  Illi- 
nois :  May  D.  Speer,  Laguna  Beach,  California  ;  Mrs.  C.  Sher- 
wood Baker,  Evanston,  Illinois. 

3.  The  known  bondholderB,  mortgagees,  and  other  securitj' 
holders  owning  or  holding  1  percent  or  more  of  total  amount 
uf  bonds,  mortgages,  or  other  securities  are:   None. 

4.  Paragraphs  2  and  3  include,  in  cases  where  the  stock- 
holder or  security  holder  appears  upon  the  books  of  the 
company  as  trustee  or  in  any  other  fiduciary  relation,  the 
name  of  the  person  or  corporation  for  whom  such  trustee  is 
acting  :  aiso  the  statements  in  the  two  paragraphs  show  the 
affiant's  full  knowledge  and  belief  as  to  the  circumstances 
and  conditions  under  whifh  stockholders  and  security  holders 
wtio  do  not  appear  upon  the  hooks  of  the  company  as  trust- 
ees, hold  stock  and  securities  in  a  capacity  other  than  that 
of  a  bona  fide  owner. 

O.  H.   COELLN,  Editor 
Sworn  to  and  subscribed  before  me  this  11th  day  of  Octo- 
ber, 1956. 

E.  W.  STEINKE 
(SEAL)  (My  commission  expires  Feb.   10,  19591 


Available: 

WRITER -DIRECTOR 

•  DiversifiecJ  credits 

•  Effective  producible  scripts 

•  Creative  budget-wise  direction 

•  All-around  production  experience 

Write  BOX  BS-6-1,   BUSINESS  SCREEN 
489  Fifth  Ave.,  New  York  17 


LIFETIME 

REELS  &  CANS 


INSIST 


ON  , 


^imxhCo 


Compco  reels  and  cans  offer  you  more  plus  value 
than  any  other!  They  combine  on  unusual  durable 
quality  with  an  attroctive  scratch  resistant  enamel 
finish  thot  puts  them  in  a  class  by  themselves! 
They're  the  only  reels  manufactured  under  "pre- 
cision control"  methods.  Mode  of  tempered,  spring 
type  steel,  with  die-formed  sides— they  won't  warp, 
bend  or  twist  and  completely  eliminate  film- 
wearing  rubbing  during  projection  and  rewinding. 
Whether  you're  storing,  shipping  or  showing— 
Compco  reels  and  cons  give  you  thot  "safe  for 
life''  protection  your  precious  films  need.  Insist  on 
Compco  for  the  finest  in  reels  and  cans. 

COMPCO    CORPORATION 

2275   W,   St.   Paul    Ave.,   Chicago   47,   Illinois 


with  giant  colorful  backgrounds 
projected  through  a  translucent 
screen,  changed  at  will  by  remote 
control,  with  the  NEW 

GENARCO  3,000  WATT 
SLIDE  PROJECTOR 

Ask    for    illustrated    portfolio: 

GENARCO,  INC. 

97.08  SUTPHIN  BLVD. 
JAMAICA,  N.  Y. 
Tel.:     OLypmia    8-5850 
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NATIONAL   DIRECTORY  OF  VISUAL  EDUCATION  DEALERS 


EASTERN  STATES 

•  CONNECTICUT  • 
Rockwell  Film   &  Projection 

Service,  182  High  St.,  Hartford  5. 

•  RIASSACHUSETTS  • 
Cinema,  Inc.,  234  Clarendon  St, 
Boston  16. 

•  NEW  JERSEY  • 
Slideoraft  Co.,  142  Morris  Ave., 
Mountain  Lakes,  N.  J. 

Association  Films,  Inc.,  Broad  at 

Elm,  Ridgefield,  N.  J. 

•  NEW  YORK  • 

Association   Films,   Inc.,  347 

Madison,  New  York  17. 

Bnchan  Pictures,  122  W.  Chip- 
pewa St.,  Buffalo. 

Comprehensive    Service    Corp., 

245  W.  55th  St.,  New  York  19. 

Crawford,  Immig  and  Landis, 
Inc.,  200  Fourth  Avenue,  New 
York  3,  New  York. 

The  Jam   Handy  Organization, 

1775  Broadway,  New  York  19. 

Ken  Killian  Co.  Sd.  &  Vis.  Pdts. 

17    New    York    Ave.,    Westbury, 
N.Y. 

S.  O.  S.  Cinema  Supply  Corp., 

602  W.  52nd  St.,  New  York  19. 

Training  Films,  Inc.,  150    West 

54th  St.,  New  York  19. 
Visnal  Sciences,  599BS  Sufiem. 

•  PENNSYLVANIA  • 

The  Jam  Handy  Organization, 

Gateway  Center,  Pittsburgh  22. 

J.  P.  Lilley  &  Son,  928  N.  3rd 

St.,  Harrisburg. 

Lippincott  Pictures,  Inc.,  4729 
Ludlow  St.,  Philadelphia  39. 

•  WEST  VIRGINIA  • 

B.  S.  Simpson,  818  Virginia  St., 
W.,  Charleston  2,  PH  6-6731. 

SOUTHERN   STATES 

•  ALABAMA   • 

Lewis  M.  Stone,  Projector  Serv- 
ice. "Specialized  in  Service." 
1409  Ford  Ave.,  Tarrant  City  7, 
Ala. 

•  FLORIDA  • 

Norman  Laboratories  &  Studio, 

Arlington  Suburb,  Jacksonville. 

•  GEORGU  • 

Colonial  Films,  71  Walton  St, 
N.W.,  Alpine  5378,  Atlanta. 

Stevens  Pictures,  Inc.,  101  Wahon 
St.,  N.  W.,  Atlanta  3. 


•  LOUISIANA  • 
Stanley     Projection     Company, 

2111A  Murray  St,  Alexandria. 

Stevens  Pictures,  Inc.,  1307  Tu- 
lane  Ave.,  New  Orleans. 

Delta  Visual  Service,  Inc.,  815 

Povdras  St.,  New  Orleans  13. 
Phones:  CA  8945  •  RA  9143. 

•  MISSISSIPPI  • 
Herschel   Smith   Company,   119 

Roach  St,  Jackson  110. 

•  TENNESSEE  • 
Southern    Visual    Films,    687 

Shrine  Bldg.,  Memphis. 

Tennessee  Visual  Education 
Service,  416  A.  Broad  St.,  Nash- 
ville. 

•  VIRGINIA   • 
Tidewater  Audio- Visual  Center, 

617  W.  35th  St,  Norfolk  8,  Phone 
Ma  5-1371. 

MIDWESTERN  STATES 

•  ILLINOIS  • 

American  Film  Registry,  24  E. 

Eighth  Street,  Chicago  5. 

Association  Films,  Inc.,  561  Hill- 
grove,  LaGrange,  lUinois. 

Atlas    Film    Corporation,    1111 

South  Boulevard,  Oak  Park. 

The  Jam  Handy  Organization, 

230  N.  Michigan  Ave.,  Chicago  1- 

Midwest  Visual  Equipment  Co., 

3518  Devon  Ave.,  Chicago  45. 

Swarik  Motion  Pictures,  614  N. 
Skinker  Blvd.,  St.  Louis  5,  Mo. 

•  IOWA   • 

Pratt  Sound  Films,  Inc.,  720  3rd 

Ave.,  S.E.,  Cedar  Rapids,  Iowa. 

•  KANSAS-MISSOURI  • 

Erker   Bros.   Optical    Co.,    908 

Olive  St.,  St.  Louis  1. 

Swank  Motion  Pictures,  614  N. 

Skinker  Blvd.,  St.  Louis  5. 

•  MICHIGAN  • 

Engleman    Visual    Education 

Service,  4754-56  Woodward  Ave., 
Detroit  1. 

The  Jam  Handy  Organization, 

2821  E.  Grand  Blvd.,  Detroit  11. 

CapiUl  Film  Service,  224  Abbott 
Road,  East  Lansing,  Michigan. 

•  OHIO   • 

Ralph   V.    Haile   &   Associates, 

326  E.   Fourth,   Cincinnati  2. 


•  OHIO  . 

Academy    Film    Service    Inc., 

2110  Payne  Ave.,  Cleveland 
14. 

Fryan  Film  Service,  1810  E.  12th 

St,  Qeveland  14. 
Sunray  Films,  Inc.,  2108  Payne 

Ave..  Cleveland  14. 

The  Jam  Handy  Organization, 

310  Talbott  Building,  Dayton  2. 

Twyman  Films  Inc.,  400  West 
First  Street  Dayton. 

M.  H.  Martin  Company,  1118 
Lincoln  Way  E.,  Massillon. 

WESTERN   STATES 

•  CALIFORNIA  • 

LOS  ANGELES  AREA 

Donald  J.  Clausonthue  Co.,  1829 

N.  Craig  Ave.,  Altadena 

Coast  Visual  Education  Co.,  5620 
Hollywood  Blvd.,  Hollywood  28. 

Hollywood    Camera    Exchange, 

1600  N.  Cahuenga  Blvd.,  Holly- 
wood 28. 

The  Jam  Handy  Organization, 

1402  Ridgewood  Place,  Hol- 
lywood 28. 

Ralke  Company,  829  S.  Flower  St., 
Los  Angeles  17. 

S.O.S.    Cinema    Supplv    Corp., 

6331  Hollywood  Blvd.,HoUy'd28. 

Spindler  &  Sauppe,  2201  Beverly 
Blvd.,  Los  Angeles  4. 

SAN  FRANCISCO  AREA 
Association  Films,  Inc.,  799  Stev- 
enson St.,  San  Francisco. 

Westcoast  Films,  350  Battery  St, 
San  Francisco  11. 

•  COLORADO  • 

Audio-Visual  Center,  28  E.  Ninth 

Ave.,  Denver  3. 

•  OKLAHOMA  • 

Cory  Motion  Picture  Equip- 
ment, 522  N  .Broadway,  Okla- 
homa City  2. 

•  OREGON  • 
Moore's  Motion  Picture  Service, 

1201  S.W.  Morrison  St..  Portland. 
Oregon. 

•  TEXAS   • 

Association  Films,  Inc.,  1108 
Jackson  Street,  Dallas  2. 

George  H.  MitcheU  Co.,  712  N. 

Haskell,  Dallas  1. 

•  UTAH  • 

Deseret  Book  Company,  44  E.  So. 

Temple  St.,  Salt  Lake  City  10. 


NEW    A-V    PRODUCT.*! 

I  (   II  \  11  \  I    Kll      11(11  \1       l'\(,K      7.'| 

riic  portalili-  model  features  a  ligl] 
Hiifiht.  durable  screen.  Radian! 
"Tear  Drop"  shaped  screen  csl 
and  a  die  cast  hanger  of  new  desifl 

A  functional  screen  leveler 
automatic  leg  opening  with  rockl 
arm  actii>n  and  plastic  trim  for  11 
and  slat  tips  are  incorporated  in  t| 
unit. 

The  Picturemaster  is  available  I 
four  sizes  from  30"  x  40  throu] 
50"  X  50". 

»  #  « 

Black-White   Negative   Film 
Announced  by  Eastman  Kodcj 

*  A  fast,  new  16nim  negative  fil| 
for  industrial,  commercial  and 
photographers  who  make  black  ail 
white  motion  pictures  has  been  al 
nounced  b)'  Eastman  Kodak  Coif 
pany.  Rochester.  N.  Y. 

Cine-Kodak  Plux-X  Negative  Fill 
with  exposure  indexes  of  80  dal 
light.  64  tungsten,  is  suited  for  geT 
eral  purpose  exterior  use  and  fl 
well-lighted  interiors.  The  new  fill 
replaces  Cine-Kodak  Panchromalj 
Negative  Film.  It  catches  fine  delal 
renders  tonal  accuracy  and  h| 
extremely  low  graininess.  It  is  twi 
as  fast  as  its  predecessor,  the  coi| 
pany  reports. 

The  emulsion    is  similar  to   thl 
used  in  Kodaks  improved  negatil 
film  recently  made  available  to  stl 
dios   in    Hollywood   and   other  fiq 
capitals.  Cine-Kodak  Plus  X  can 
processed  in   the  same  solutions 
Cine-Kodak    Tri-X    Negative    Fib 
It    is    available    with    one-    or   twi 
edge  perforations,  in  spools  of  111 

and  200  feet. 

«        t        « 

Model  300-L  Tape  Recorder  j 
Announced   by   Bell  &   Howell 

♦  Model  300-L — a  new  portable  v«j 
sion  of  the  Bell  &  Howell  Miracj 
2000  tape  recorder — has  been  al 
nounced  b\  Bell  &  Howell  Compail 
of  Chicago. 

The  new  model  features  the  "Mil 
acle  2000"  sound  system  consistiil 
of  four  speakers:  two  8-inch  "'wocl 


USE  THIS  DIRECTORY,  TO  LOCATE  THE  BEST  IN  EQUIPMENT,  FILMS  AND  PROJECTION 


TECHNICAL  ANIMATIOr 
ARTISTS   WANTED 

Technical  Vnirnation  Artists 
are  needed  b\  an  East  coast 
producer.  Please  include  in 
\our  answer  a  resume  of  your 
experience,  age.  etc. 

Write  Box  56-1  lA 
BUSINESS   SCREEN 
7064  Sheridan  Road,  Chicago  ! 
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?.     I'lie  placed  on  each  side,  and 

0  electrostatic  "tweeters,"  placed 

front.  Each  electrostatic  speaker 

.niains  a  thousand  small  apertures 

lii  h    act    as    tiny    loud    speakers. 

M.idel   300-L   has  three   separate 

lie  lis   to   drive   the  capstan,    feed 

,il    lake-up    mechanism.    This    im- 

iiM-  sound  fidelity  by  minimizing 

111:  or  variation  in  speed  which 

u-i  -    "wow"'    and    "flutter,'     the 

iniilacturer    points    out.    It    also 

iniils  faster  forward  and  rewind 

II  ilions.    "Drop    in"    threading. 

il  -|u'ed  operation  and  a  program 

In  .ilor  which  locates  each  record- 

:   nil   a  tape  also  are  features  of 

I'  unit. 

'The  Model  300-L  is  l.uilt  into  a 
[rtalile  fawn  and  brown  scuff-proof 
(atter  finished  carrying  case.       ^ 


New  V-500  Viewlex  Projector 

'ewlex  Combination  Projector 
latures  "Hi-Fi  Sight"  Optics 

*\ii  iiii|irii\cd  opti(.-al  sxstcni  pro- 
11 1-  "high  fidelit)  sight"  in  the 
ii\  \  300  filmstrip  and  slide  pro- 
ilni.  according  to  Viewlex.  Inc.. 
hr_  Island.  New  \ork.  manufac- 
Icr  \\ho  introduced  the  projector 
ifiillv. 
I  111'  combination  3.5mm  filmstrip 
il  _'\2  slide  projector  features 
Ouatt  fan  cooled  illumination 
Mil. lined  in  a  completelv  light- 
1  hi  housing,  eliminating  light  leak- 
r.  The  Viewlex  optical  system 
ilii|ilies  the  illumination,  provid- 
.:  I  brilliant  image,  the  manufac- 
'11  states.  The  unit's  fan.  placed 
a  \ertical  mounting  behind  the 
lull,  draws  cold  air  over  the  film 


iOUND  RECORDING 

I    at  a  reasonable  cost 

ligh    fidelity    16    or    35.    Quality 

luaranteed.  Complete  studio  and 

aboratory  services.  Color  printing 

and    lacquer   coating. 

ESCAR 

MOTION  PICTURE  SERVICE, 

7315  Carnegie  Ave., 
Cleveland  3,  Ohio 


plane  first,  then  past  the  condensers 
against  the  lamp  and  out  the  side 
grills. 

Another  feature  is  the  automatic 
take-up  reel  which  eliminates 
threading  into  the  take-up  attach- 
ment. Fihn  from  the  projector  chan- 
nel is  automatically  wound.  The 
unit's  optical  enlarging  pointer  em- 
phasizes by  enlarging  a  particular 
area  even  larger  than  the  projected 
image,  thus  fixing  attention  on  de- 
tails under  discussion. 

The  V-500  has  simplified  thread- 
ing and  one-turn  click-stop  for  sin- 
gle and  double  frame-vertical  and 
horizontal.  F/3.5  3.  7.  9  and  11- 
inch  lenses  are  available.  .-\n  F/2.8 
5-inch  lens  also  is  available.  The 
unit  is  made  of  all  aluminum  cast- 
ings.  ..         ^        ^       '  * 

Tel-Animastand   Offered  for 
Economical    Animation    Service 

♦  A  new.  low-cost  animation  stand 
is  now  being  marketed  by  S.O.S. 
Cinema  Supply  Corp.  Known  as  the 
Tel-Animastand,  it  permits  the  pro- 
duction of  cartoons,  titles  and  other 
special  effects. 

A  need  was  felt  for  a  reasonably 
priced,  self-contained  animation 
stand  for  television  stations,  pro- 
ducers, educational  institutions  and 
small  laboratories.  This  led  to  the 
design  of  the  Tel-Animastand.  which 
embodies  features  of  the  photo  en- 
larger,  movie  camera,  micrometer 
and  railroad  roundhouse.  Even  the 
heaviest  16mm  or  35mm  camera 
may  be  mounted  upon  a  movable, 
counter  -  balance  vertical  carriage 
which  photographs  the  art  work. 
Standard  components  and  inter- 
changeable parts  increase  the  flexi- 
bility of  the  Tel-.\nimastand.  A 
'"building-block"  idea  has  been 
adopted,  so  the  basic  animation 
stand  can  later  be  equipped  with 
whatever  refinements  are  desired. 

Optical  effects,  such  as  pans, 
angles,  zooms  or  quick  closeups  are 
accomplished  by  raising  or  lowering 
the  camera.  The  compound  table 
can  turn  a  full  360  degrees  as  well 
as  travel  the  front,  back  or  either 
side.  All  basic  movements  associated 
with  animation  stands  now  used  by 
the  motion  picture  industry  are  in- 
corporated. Full  information  may  be 
obtained  from  S.O.S.  at  602  West 
52nd  Street.  New  York.  H' 

"Superior"  4,  Fast  Cine  Film, 
Announced  by  du  Pont  Photo 

♦  .\  new  fast  cine  film.  ""Superior 
4  panchromatic  motion  picture  film, 
type  928.  rated  at  320  daylight  and 
250  tungsten,  has  been  announced 
by  the  du  Pont  Photo  Products  De- 
partment, \^  ilmington.  Delaware. 

The  new  negative  stock,  available 
(CONTINUED     ON     THE    NEXT    PAGE  I 


EVERYTHING 

FOR    MOTION    PICTURE   AND    TELEVISION    PRODUCTION 


CAMART  BABY  DOLLY 

Only  a  four  wheel  dolly  will  provide 
the  balance  and  stability  required 
for  professional  production.  Adjust- 
able seat  for  cameraman:  platform 
accommodates  assistant.  .36"  wide, 
weighs  onlv  7.5  lbs.  Easily  disassem- 
bled for  transportation.       S375.00 

Dollv  trarkg  available 


ARRIFLEX  16 

16mm  and  35nnn  cameras 
in  stock  for  immediate  de- 
livery. Arriflex  35mni 
soundproof  blimp  avail- 
able. 400'  magazines  in 
stock.  Also  used  cameras. 


CttMEM  MttRK 

1845    BROADWAY   (al   60lh   SI.)    NEW  YORK   J3   ■  PLoia  7-6977  ■  table:  (o 


CAMART  CAR 
TOP  CLAMPS 

Insure  a  steady  support  for 
\our  newsreel  camera  when 
atop  a  station  w  agon  or  car 
platform.  Heavy  bronze 
con.struction.  weatherproof. 
Set   of  three $28.00 


I 


mbus  Circia  n«xt  lo 
N«w  York's  nvw  ColtsMn 


For  nearly  two  decades,  BUSINESS  SCREEN  has  delivered  the  facts 
to  KNOWN  BUYERS  of  films  in  business,  government  and  education. 


;' 


Audio -Visual 


EQUIPMENT   RENTAL   SERVICE 


Jk 


I 


Anywhere . . ,  Anytime.' 

For  >'our  meetings,  exhibits,  conferences,  you  can  rent  A-V 
equipment  right  in  the  city  where  it  is  needed  — 

•  Motion  Picture  Projectors  •  Tape  Recorders 

•  Slide  or  Filmstrip  Projectors  •   Screens 

•   Record  Players 

•  Publ.c  Address  Systems  ^   ^^^^^  SMedbn 

•  Overhead  &  Opaque  Projectors  Projectors 

387  NAVA  Audio-Visual  Dealers  throughout  the  country 
offer  rental  equipment  when  and  wficrc  you  need  it— along 
with  other  A-V  services  such  as  mechanical  and  electronic 
repairs,  sale  of  equipment  and  materials,  film  rentals,  custom 
projection  service. 

For  a  free  directory  of  NAVA  dealers,  coded  to  show  which 
items  of  rental  equipment  each  dealer  offers,  write 


NATIONAL  AUDIOVISUAL  ASSOCIATION,  Inc. 

2540  Eastwood  Avenue     *     Evanston,  Illinois 


UMBER 
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The  BLSmEKS  lilllEElV  BDiiLsliiilf 


A  Number  ok  References  on 
various  phases  of  fibn  produc- 
tion and  use  are  available  to  the 
sponsor  and  producer  of  audio- 
visual media.  These  references  in- 
clude primers,  analytical  and  critical 
studies,  handbooks  and  manuals. 

\'olumes  listed  below  are  avail- 
able by  mail  order  from  the  BUSI- 
NESS Screen  Bookshelf  service  at 
our  Chicago  editorial  headquarters. 

Recommended   as   particularly 
helpful   among  the  works   on   pro- 
duction are: 
.Vmerioan   Cineniatographer 

♦  Hand  Book  and  Reference 
Guide,  by  Jackson  J.  Rose,  Amer- 
ican Cineniatographer.  ( Ninth  Edi- 
tion), 331  pages:  Basic  facts  on 
photographic  methods,  materials 
and  equipment.  (S5.00). 

USE  ORDER   NUMBER   101 

16mni  Sound  IMotion  Pictures, 

♦  by   W.    H.    Offenhauser,   Jr., 

Inter-science   Publishers,   Inc.,   565 
pages:  a  manual  treatment  of  16mm 
production,    useful    to    the    profes- 
sional or  amateur.  (811.50). 
USE  ORDER  NUMBER  103 

Handbook  of  Basic  Motion  Pic- 

♦  lure  Techniques,  by  Emil  E. 
Brodbeck,  McGraw-Hill  Book  Com- 
pany, Inc.,  307  pages:  \  statement 
of  film  production  fundamentals. 
(S6.50 1 . 

USE  ORDER   NUMBER   105 

The   Recording  and   Reproduc- 

♦  tion  of  Sound,  by  Oliver  Read, 
Howard  W.  Sams  &  Co.,  Inc.,  800 
pages:  A  competent  and  thorough 
examination  of  sound  recording  in 
its  several  phases.  ($7.95). 

USE  ORDER   NUMBER   106 

The  Technique  of  Film  Editing, 

♦  compiled  by  Karel  Reisz,  Farrar, 
Straus  and  Cudahy,  282  pages:  An 
analysis  of  film  editing  problems  by 
10  experienced  film  makers  as  com- 
piled by  Karel  Reisz  for  the  British 
Film  Academy;  guidance  for  film 
editors  and  television  directors. 
($7.50). 

USE  ORDER  NUMBER   108 


Prc|i:iralioii  and  Use  of  Audio- 

♦  Visual  .Xids,  by  Haas  and  Pack- 
er, Prentice-Hall,  Inc..  381  pages: 
Instructions  and  suggestions  on  the 
effective  preparation  and  use  of 
visual-aids.  (86.65). 

USE  ORDER  NUMBER   109 

The  Dollars  and  Sense  of  Busi- 

♦  ness  Films,  by  the  Films  Steer- 
ing Committee  of  the  Association 
of  National  Advertisers,  128  pages: 
Analysis  of  the  cost  and  circulation 
records  of  157  sponsored  films. 
($5.00). 

USE   ORDER   NUMBER   301 

TELEVISION  BOOKS 

♦  Here  are  four  useful  new  books 
on  creati\e  and  technical  aspects  of 
television  now  available  from  the 
Bookshelf  at  costs  noted: 

The  Television  Commercial,  by 

♦  Harry  Wayne  McMahan.  A  prac- 
tical manual  on  television  advertis- 
ing. Shows  how  to  create  better 
commercials,  both  from  the  adver- 
tising and  film  production  vie^v- 
points.  Hastings  House,  175  pages. 
(S5.00). 

USE   ORDER   NUMBER  204 

How  To  Direct  for  Television, 

♦  edited  bv  \\  illiam  I.  Kaufman. 
Down-to-earth  information  and  ad- 
vice on  the  directors  problems  in 
live  television  production.  Nine  top 
TV  producers  tell  their  own  stories. 
Hastings  House.  96  pages.  ($2.50 1. 

USE  ORDER  NUMBER  205 

Staging  TV  Programs  and  Com- 

♦  mercials,  by  Robert  J.  Wade.  A 
handbook  aimed  to  help  in  solving 
the  physical  production  problems 
of  "live'  television  programming. 
Hastings  House,  210  pages.  ($6.50) . 

USE  ORDER   NUMBER  206 

Audio    Control    Handbook,    by 

♦  Robert  S.  Oringel.  A  complete, 
authoritative  handbook  on  audio 
control  in  all  types  of  broadcasting. 
Hastings  House.  141  pages.  ($6.50 1 . 

USE   ORDER   NUMBER  207 


DETACH   AND  MAIL  WITH   YOUR  CHECK  TO; 

BUSINESS      SCREEN      BOOKSHELF 

7064   SHERIDAN    ROAD       •      CHICAGO    26,    ILLINOIS 
Pleose  ihip  the  following  Vindicate  by  number): 


-Total  amount  enclosed  $_ 
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^irm  or  School- 
Addreu 


NEW    A-V    PRODUCTS: 

I  (ONTINUED  FRO.M  PRECEDING  PACE) 

in  16  and  3.")inni  widths,  has  a  fini- 
grain,  wide-latitude  emulsion  whii  li 
permits  high  quality  results  under 
a  wide  \ariety  of  outdoor  or  induur 
lighting  conditions,  particularly  un- 
der "existing  light"  situations. 

The  speed  and  latitude  of  "Su))e- 
rior"  4  are  said  to  be  such  that,  in 
the  field  of  photographic  recording 
of  instrument  data,  ordinary  instru- 
ment panel  illumination  is  adequate 
for  picture-making. 

Suitable  for  television  film  pro- 
duction because  of  its  long  tonal 
.scale,  "Superior"  4  will  be  available 
from  du  Pont  Photo  Products  dis- 
trict offices  located  in  major  cities 
throughout  the  country. 
#  *  It  * 
Explosion-Proof  Color  Light  for 
Mine  Photographs  Developed 
■¥  Ue\  elopnient  of  a  culur-corrected 
explosion-proof  light  for  safe  use 
in  coal  mine  photography  was  an- 
nounced recentl\  by  the  Bureau  of 
Mines.  I  nited  States  Department  of 
the  Interior. 

First  of  its  kind  to  pass  the 
Bureau's  rigid  testing  schedule  at 
the  Central  Experiment  Station. 
Pittsburgh.  Pa.,  the  light  can  be 
manufactured  without  license  by 
commercial  firms,  said  Bureau  Di- 
rector Marling  J.  Ankeny. 

Lamp  Is  Color-Corrected 

Incorporating  several  unusual 
features,  the  air-cooled  unit  de- 
veloped by  the  Bureaus  Electrical- 
Mechanical  Research  and  Develop- 
ment Section  uses  a  special  1.000- 
watt  lamp  designed  by  General 
Electric  Company  engineers  at  Nela 
Park.  Cleveland.  Ohio.  It  permits 
the  taking  of  color  photographs 
without  correcting  filters  and  con- 
nects directly  to  permissible-type 
mine  lighting  s\ stems  as  no  unit  is 
approved  by  itself. 

By  using  the  Bureau's  lamp,  mo- 
tion picture  and  still  photographers 
now  can  take  pictures  anywhere  in 
a  mine,  ivhether  classed  gassy  or 
nongassv.  Director  Ankenv  empha- 
sized that  the  unit  is  a  floodlamp 
and  is  not  equipped  to  use  flash 
bulbs. 

May  Open  Other  Hazard  Areas 

Because  of  its  -afely  features,  the 
lamp  also  could  be  employed  in 
taking  pictures  in  many  areas  nor- 
mally forbidden  to  photographers 
because  of  explosion  hazards:  how- 
ever, its  developers  point  out  that 
the  lamp  has  only  been  tested  for 
methane  gas  and  coal  dust  hazards 
as  found  in  coal  mines. 

One  of  the  most  dillicult  problems 
Bureau  researchers  encountered  in 
designing  the  light  was  to  keep  all 
exterior    surfaces    l)elt>u     the    400" 


Above:    R.    J.    James,    Bureau    of   Mines   el 
Irical     engineer,     takes     meter     reading 
explasion-proof    ligfit    developed    at    Burec 
Pittsburgh,  Pa.,  research  laboratories  for  ci 
mine  photography. 

heat  limit  specified  in  Bureau  li 
ing  regulations.  This  was  overcor 
by  using  a  fan  to  circulate  air  in-i 
the  housing  and  equipping  the  alu 
inum  shell  with  fins  to  spr 
cooling. 

The  entire  unit  weighs  25  poun 
and  resembles  Hollywood-type  lam 
used  in  studios. 

Where  to  Get  the  Details 

Persons  interested  in  details 
construction  of  the  light  shou 
write  the  Branch  of  Electric; 
Mechanical  Testing.  Health  ai 
Safety  Activity,  Bureau  of  Mini 
4o00  Forbes  Street.  Pittsburgh  1 
Pa. 

Bureau  researchers  now  are  mmi 
ing  on  a  unit  designed  for  safe  ii 
of  flash  bulbs  in  coal  mines  b 
cannot  predict  when  this  device  \i 
be  readied  for  the  long  series 
permissibility  testing  at  the  Centi 
Experiment  Station. 

1956  "Accident  Facts"   Issued 
by  National  Safety  Council 

♦  Facts  and  figures  on  all  types  • 
accidents — industrial,  traffic,  hon 
farm  and  school — are  contained 
the  1956  edition  of  the  Nati.pn 
Safety  Council's  statistical  ya 
book,  "Accident  Facts."  now  a\,i 
able. 

Twenty  pages  of  the  book  ai 
devoted  to  occupational  accidrii 
and  provide  factual  background  i< 
an  industrial  safety  program.  1 1 
iiiforinatiiin  could  be  used  in  ll 
ile\elnpment  of  safetv  films  as  \\i 
as  in  the  jjreparation  of  speerln 
articles  and  other  campaign  mi'di. 

The  yearbook  includes  a  detail' 
list  of  accident  rates  by  major  ii 
ilustr\  groups,  charts  showing  lli 
accident  trend  during  the  past  i 
years.  Off-the-job  accident  prc^i 
lems.  unsafe  acts  and  unsafe  i  "i 
dilions  contributing  to  permam  i 
impairments  and  deaths  and  olln 
topics  are  covered. 

The  96-page  "Accident  Facts  i 
priced  at  Sl.OO  a  single  copy.  !■- 
for  quantities.  Inquiries  should  li 
sent  to  the  National  Safely  Couiic  i 
42.1  N.  Mirhigan  .\ve..  Chicago  1) 
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Ar  LAST!  A   FLEXIBLE 
EDITING  MACHINE! 


GOOD  LIGHTING  JOB!  - 


for  the  newest, 
most  advanced 
lighting  and 

production  equipment 


K)iir  product,  your  activities,  your  policies,  your 
company,    your    industry    are    always    on    trial. 
Always  there  is  the  need  to  present  evidence. 

The  story  you  tell  and  the  way  you  tell  it  is  under  the 
judicial  scrutiny  of  stockholder,  retailer,  customer  or 
employee. 

Motion  picture  or  other  visual  presentations  prepared' 
with  talent  and  in  the  light  of  long  professional  experi- 
ence can  determine  what  happens  to  you  al  the  bar  of 
rritical  public  opinion. 


7^  JAM  HANDY 

To  prfspnt  evidence 


rCoir  «r«ffice  nearest  you  tor...  Dramatizations         Visualizations    •    Presentations    •    Motion  Pictures    •    Slidefilms    •    Training  Assiston* 


'EW;YORK  19 
,1775  IfdADWAY 


HOLLYWOOD  28 
1402  N.  RIDGEWOOD  PLACE 


DETROIT  11 
2821  E.  GRAND  BLVD. 


DAYTON  2 
310  TALBOn  BLDG. 


CHICAGO  1 
230  NORTH  MICHIGAN  A 


BUSINESS  SCREEIN 
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A  Golden  A^e  for  the  Film  Medium 
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Want  to  forget  about  that  film  job  when 
you  leave  your  office  tonight?  You  can, 
you  know,  it  you'll  put  Pathe  on  the  job. 
And,  regardless  of  the  size,  color  or 
quantity,  Pathe  will  give  it  to  you  straight! 
You'll  know  where  you  stand.  You'll 
know  your  specifications  will  be  met  — 
on  time. 

Phone  our  Technical  Services  Department 
now.  Let  us  help  you  have  Peaci:  of  Miiui. 

FINEST  ANIMATION-STAND  SERVICE 
Every  optic.il  effect  you'\e  e\'er  dreamed  of 
is  avaibble  at  Pathe.  Newest  and  finest 
equipment,  combined  with  Pathe's  preci- 
sion craftsmanship,  give  you  complete  sat- 
isfaction —  no  matter  liow  tougli  the  job. 
Call  Pathe  today ! 

Life//i^  color  in  ever)  scene 


CALL  or  WRITE 


%^  fff/ff'    Loborolories,  Inc.  is  o  subsidiary  of 

CHESAPEAKE  INDUSTRIES.  INC. 


LABORATORIES,  INC.  \ 

HOLLYWOOD  6823  Santa  Monica  Blvd.    •     HO  9-3961     •     NEW  YORK  t05  E.  106  St.    •     TR  6-1120 
GRHAT   MOTION    PICTURLS  ARE    PROCESSED    BV    ^^ff//tr 


for  TV  spots  that  hit  the  mark 


a  specialized  department 

with  our  own  facilities 

for  every  phase 

of  controlled 

production 


Among  the  famous  names 
featured  in  recent  TV 
spots  produced  by  Caravel 
(block  and  white  and  color)  .  .  . 

•  AMERICAN  STANDARD 

•  BAllANTINE   BEER 

•  BUFFERIN 

•  GERITOl 

•  GOODYEAR 

•  GILLEHE 

•  GRIFFIN   SHOE   POLISH 

•  LYSOL 

•  NABISCO 

•  PROCTER  &  GAMBLE 

•  REMINGTON   SHAVER 

•  REPUBLICAN    NATIONAL   COMMITTEE 

•  SIMMONS   BEAUTY   REST 

•  SOCONY  MOBIL 

•  U.S.   SAVINGS   BONDS 


•  Studio 

•  direction 

•  art 

•  animation 

•  editing 

optical 
effects 

•  interlock 
projection 


ARAVEL'S  specialized  TV  department  is  backed  by  35  years' 
experience  in  making  business  films  for  many  of  America's  leading 
advertisers.  It  is  expertly  staffed  to  give  fast,  efficient  service, 
and  to  make  deliveries  on  time.  Ask  for  sample  TV  reel. 


CARAVEL    FILMS,    inc.*  730  fifth  avenue  •  new  YORK  19,  N.  Y. 


-ANOTHER  TSI   FIRST  — 

The  only  truly  lightweight  (23  lbs.)  16mm  projector  with  no 
rethreoding  or  rewinding  after  the  show. 

Easily  carried  by  salesmen  or  saleswomen — exclusive  automatic 
rewind  features  moke  it  easy  to  use.  Plug  it  in  and  it's  ready 
to  go.  Use  it  in  lighted  rooms — dark  rooms — factory  benches, 
lunch  rooms — desk  top  showings — on  sales  counters — in  the 
home — farm  or  wherever  a  top  notch  sales  tool  is  needed. 

Liberal  screen  size  —  adequate  for  showing  up  to  twenty  people. 
If  you  can  operate  a  radio,  you  can  operate  the  TSI  Moviematic. 

Built  by  Technical  Service,  Inc.  (TSI)— the  world's  oldest  and 
largest  manufacturers  of  repeater  type  projectors. 


Write  for  descriptive  data  or  demonstration. 


TECHNICAL  SERVICE,   INC. 

3086S  FIVE  MILE  ROAD     •     OEPT.  C.    •     LIVONIA,  MICH. 

Weil  Coojf  Office:  4357   Melroie   Ave.    •    Hollywood   29,  Colif.    •    Phone    Normondie    5-662 1 

Conodion  Distr.:  S.  W.  Caldwell,  Ltd.  •  447  Jarvis  51.  •  Toronto  5,  Onl. 

Foreign  Distr:  Schmid  Co.,  Dietikon-Zijrich,  Switzerland 
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Exacting 

Color  Specifications 

.  .  .  Highest  Quality 
Every  Time 


color-correct 


That's  because 

quality  control  is  the  very 

heart  of  byron's  exclusive 

color-correct  process  .  .  . 


*  true  fidelity  color  duplicates  which 
go  far  beyond  mere  color  balancing. 

*  negative-positive  color  processing 

using  EK  35mni  and  16mm.  negative  for 
16mm  release. 

For  information  and  price  list,  write,  phone  or  wore 


byron 


Studios  and  Laboratory 


1226  Wisconsin  Ave.,  N.W.,  Washington  7,  D.C. 
DUpont  7-1800 

PRACTICALLY    EVERY    16MM    FILM    PRODUCER    IN    THE  WESTERN  HEMISPHERE  IS  A  CLIENT  OF  BYRON 
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EVERYTHING    FOR 
EASTERN    PRODUGTION 


LIGHTING 
EQUIPMENT 


GRIP 
EQUIPMENT 


Incandescent 
Equipment 

H.  I.  Arc  Equipment 

Choke  Coils 

Dimmer  Equipment 

Cables 

Boxes  and  Boards 

DifFusers 

Bulbs 

Generator  Sets 

TV  Scoops 


Reflectors 
Ladders  and  Steps 
Parallels 
Dollies 

Microphone  Booms 
Scrim  Flags 
Black  Flags 
Dots 
Stands 

PROPS 

Catalogs  upon  request 


INC. 


333  West  52nd  Street  •  New  York  19,  N.Y. 
Circle  6-5470 


CAMER/l  EYE 

Recent  Events  in  Month's  News 
Among  Film  Users  and  Industry 

Sth  USDA  Visual  Workshop 
Scheduled  for  Jan.  28-Feb.   1 

"K  The  Kiflli  Aiimial  I  niled  Stales 
Department  of  Afrrieulture  Visual 
Workshop  will  be  held  Januar\  2o- 
February  1,  1957.  All  fjeiieral  and 
selective  sessions  will  be  held  in  the 
Jefferson  Memorial  Auditorium  of 
rSDA's  South  Building  in  Wash- 
ington. D.  C. 

Theme  of  the  Workshop  is  Color 
— as  used  in  various  media.  General 
sessions  in  art.  graphics,  exhibits, 
television,  still  photography  and 
motion  pictures  will  be  attended  by 
all  participants.  Any  six  of  the  30 
selective  sessions  may  be  attended. 
Sessions  dealing  with  motion  pic- 
tures will  cover  script  writing,  color 
photography  and  production,  edit- 
ing color  motion  pictures,  anima- 
tion and  titling,  sound  recording 
and  preparation  of  color  reprint 
material  for  the  laboratory. 

The  Annual  Audio-Visual  Trade 
Show  held  in  the  Patio  of  I  SDA's 
Administration  Building  in  con- 
junction with  the  workshop  will  be 
open  to  participants  Monday  after- 
noon. January  28.  and  to  the  gen- 
eral public  on  Tuesday.  January  29. 

Persons  planning  to  attend  the 
Workshop  are  advised  to  register 
in  advance.  A  registration  form 
and  a  copy  of  the  Workshop  pro- 
gram may  be  obtained  from  James 
E.  Gibson,  Chief  of  the  Motion 
Picture  Service  of  the  USDA. 
Washington.    D.  C.  53' 

Athletic  Institute  Announces  Two 
Film  Projects  for  1957  Program 

■¥  Thirty-thousand  dollars  have  been 
ear-marked  bv  The  Athletic  Insti- 
tute for  the  production  of  two 
16mm  motion  pictures  in  19.57.  The 
allowance,  to  be  shared  equally  by 
the  two  film  projects,  is  included 
in  a  .S144.700  budget  for  19.57  re- 
cently approved  by  the  Institute's 
board  of  directors. 

Both  films  planned  for  the  com- 
ing year  will  be  part  of  a  promo- 
tional program  intended  to  improve 
the  "scope  and  cpialitv  of  I  .  S. 
sports  and  recreation." 

The  Athletic  Institute  will  spend 
■S15.000  on  the  production  of  a  re- 
cruitment film  emphasizing  the  ben- 
efits of  careers  in  ph\  sical  education 
and  recreation.  This  film  is  to  figure 
in  a  campaign  to  remedy  the  short- 
age of  trained  personnel  in  these 
fields. 

I{ural  recreation  will  be  the  sub- 
ject of  the  lnstitnl.-">  other  .*l.5.l)llll 


IjIim  |jioilueIion.  Ihi^  picture  \mI 
be  designed  to  holler  "giddvap!"  t. 
farm  and  rural  areas  in  regard  I- 
pri>vidirig  organized  community  rei 
ii'ation  programs.  To  be  used  In 
III  and  (irange  groups,  the  rural 
audience  film  \\ill  stress  the  valui 
of  recreation  in  the  farming  com 
munitv. 

The  Institute  has  announced  thj 
a  total  of  17,298,056  persons  sau 
the  Institute's  three  16mm  recre;i 
lion  motion  pictures  and  12  sport- 
slidefilms  in  19.56.  This  total  in 
eluded  audiences  gained  by  grou| 
showings  and   telecasts.  y 

Bell  &  Howell  Company  Builds 
Large  Addition  to  Main  Plant 

-K  Bell  \  Huuell  Compiun.  Chieag. 
audio-visual  equii)ment  manufac 
turer,  has  announced  that  a  nev\ 
160,000  square-foot  brick  addition 
to  the  company's  main  plant  ai 
7100  McCormick  Rd.  in  suburbaii 
Lincolnwood  is  scheduled  for  com 
pletion   in   January.   1957. 

According  to  Charles  H.  Percv. 
Bell  &  Howell  president,  the 
SI. 700. 000  building  permits  expan 
sion  of  manufacturing  facilities  ami 
the  consolidation  of  Chicago  ware 
housing.  The  new  building  is  locateil 
west  of  the  present  buildings,  whicli 
consist  of  560,000  square-feet  on  j 
68-acre  site. 

A  new  parking  lot  with  capacity 
for  200  additional  cars  also  has 
been  added  along  McCormick  Rd.. 
south  of  the  present  buildings.  This 
addition  brings  parking  areas  up  to 
1.1    acres    with    capacity    for    1700 

cars.  ^ 

*        »        • 

Radiant  Corp.  Opens  Plant  in 
Suburb  of  Cologne,  Germany 

M  Rafliant  Manufacturing  Corpora- 
lion,  subsidiary  of  United  States 
Hoffman  Machinery  Corporation. 
has  announced  the  opening  of  new 
manufacturing  facilities  in  Bergish 
(iladback — suburb  of  Cologne.  Ger- 
manv. 

A  complete  line  of  Radiant  table, 
portable  tripod  and  wall  screens  will 
be  ?nanufactured  for  Kuropean  con- 
sumption at  the  new  (ierman  plant. 
Demand  fitr  Radiant  pr()ducts  in 
foreign  countries  during  the  past 
two  years  made  it  necessary  to 
build  a  separate  sales  organization 
overseas,  according  to  Adolph  \^ert- 
beimer.  Radiant's  executive  vice- 
|)resident. 

Radiants  German  plant  opening 
follows  the  company's  recent 
ground-breaking  for  a  new  .S1.800,- 
000  factory  and  ollice  building  im 
suburban  Chicago.  The  company's 
three  present  Chicago  factories  and 
main  oHiet*s  v\  ill  be  consolidated  at 
the  new  building,  plarmed  for  com- 
pletion   within    six    months.  ^ 
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E   OF 
THE    BRAIN 


The  future  of  our  nation,  of  civilization 
itself,  is  dependent  on  the  human  mind  — 
on  our  ability  to  cope  with  increasingly 
complex  problems.  Progress  in  human 
achievement  from  the  beginning  of 
time  has  been  infinitesimal  compared 
to  what  lies  just  ahead. 

The  key  to  future  progress  is  education  — 
education  of  our  youth  today  so  that 
they  may  be  ready  to  think  and  to  achieve 
for  business  and  industry  in  the  years  to 
come.  Here,  if  ever,  is  a  golden  opportunity 
for  motion  pictures  to  apply  their 
tremendous  force  for  the  benefit  of 
mankind  ...  to  transfer  knowledge  and 
inspire  imagination  quickly  and  effectively. 

It  is  the  responsibility  of  far-sighted 
business  and  industry  to  provide  these 
modern  tools  of  learning  if  our  most  precious 
resource,  the  human  mind,  is  to  be  fully 
developed  for  the  opportunities  unlimited 
in  serving  to  shape  a  better  tomorrow. 


Before  planning,  your  next  film. 

use  our  helpful  new 
CONSULTATION  SERVICE 

Receive  unbiased,  expert  counsel  regarding: 
the  type  of  picture  most  suitable  for  your 
needs,  preparation  of  the  script,  production 
procedure,  costs  and  distribution.  Phone  or 
write  the  Wolff  office  nearest  you. 
No  cost  or  obligation! 


^         STUDIOS,    INC.  t/C/ 

5631    Hollywood   Boulevard,   Hollywood   28,   California.   Hollywood   7-6126 


NEW  YORK  CHICAGO 

Dicran  Nahigian  Carl  Wester 

330  Park  Avenue  2103  Ornnglon  Ave.,  Evanston 
PLa!3  5  5386  DAv.s  8-7236 


DETROIT  CINCINNATI 

Harold  Troy  R.  M,  Sampson 

19741  lames  Couzens  Hwy  1058  Emerson  Rd..  Covington.  Ky. 
BRoad«ay  3-6020  AXtell  1-5668 
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OUR     CAPACITY     FOR     IDEAS     MUST     KEEP    PACE     WITH     SCREEN     TECHNOLOGY 

The  Future  fur  a  Gnldeu  Screeu 


THESE  FRUITFUL  YEARS  have 
brought  us  many  miracles  of  technological 
progress  in  man's  quest  for  better  under- 
standing through  visual  communication. 
The  image  on  the  screen  is  wider,  its  color 
more  brilliant  and  finer  in  its  fidelity,  the 
picture  is  brighter  .  .  . 

As  another  new  year  impends,  we  ex- 
tend the  gratitude  of  all  those  who  serve 
and  who  look  to  the  screen  as  an  un- 
paralleled tool  to  inform  ...  as  a  door  to 
worlds  of  learning  ...  as  a  sharper  and 
incisive  instrument  for  training.  Their 
gratitude  is  due  the  designers  and  crafts- 
men, the  engineers  and  scientists  who  have 
given  a  new  potential  to  the  screen  through 
technology. 

We  .wlKte  the  electronic  scientist  for  his 
precise  cameras  and  improved  projectors 
in  the  fields  of  motion  picture  and  slidefilm 
utilization. 

We  .■^dhifi'  the  chemical  engineers  for 
films  that  have  conquered  darkness  and 
captured  life  itself  with  color  processes 
that  recreate  our  images  with  brilliant, 
life-like  fidelity. 

We  salKte  the  metalurgist  for  new  light- 
ness in  production  and  projection  equip- 
ment which  promise  to  liberate  their  use 
in  the  field  and  in  the  classroom. 

Truly,  their  contributions  are  a  bright 
preface  to  .still  greater  technical  accom- 
plishments. Electronics  promi.se  us  even 
simpler  means  of  pictorial  transmission. 
Light  metals  can  take  us  farther  along  the 
path  of  greater  utility  of  apparatus  in  the 
field.  Color  television,  already  with  us,  re- 
mains but  a  few  steps  removed  from  uni- 
versal popularity  .  .  . 


TODAY,  millions  of  viewers  already  wait 
upon  the  lighted  .screen  ...  the  audience 
accessible  to  pictorial  media  via  television, 
theatres  and  in  the  scho^^iurches,  fac- 
tories and  in  tht^jnimij^fefe  owt^reat 
challQi^ll^Technology  lias  -eniphasiised  th 
'"'ch.-n!   i"  .uv  PI-MS,. lit 


But  irlio  speaks  for  ideals? 

Who  speaks  for  this  single  moat  vital 
factor  which  concerns  us  all  .  .  .  viewer 
and  sixinsor  and  producer  ...'.' 

That  future  in  which,  as  Charles  Ketter- 
ing says,  we  all  mimt  live,  belongs  to  the 
creative  man.  The  hope  of  visual  media  is 
beyond    the    contribution    of   science    and 


technology.  It  beloiiys  to  the  man  n-ith 
ideas. 

In  simple  English,  it  belongs  to  the  film 
irriter  who  has  the  first  .say  in  the  picture. 
It  belongs  tu  the  producer  who  lives  up  to 
the  high  promise  of  his  art  and  stands  up 
to  those  who  unwittingly  would  make  it 
anything  less. 

Call  this  way  of  putting  ideas  on  the 
screen  a  practical  art  and  it  need  not  be 
less  creative.  Make  room  within  this  field 
for  more  men  with  ideas  and  the  courage 
to  make  them  stick  and  you  enrich  all  that 
we  strive  to  live  for  .  . .  /o?-  each  picture  is 
the  image  of  its  creator  and  his  record  of 
achievement  or  failure. 


A  handful  of  creative  people  have 
brought  a  small  portion  of  this  magic 
formula  to  television.  When  the  tired 
images  of  Hollywood's  yesterday  have 
e  their  way ;  when  new  ideas  alone  will 

'T9  the  television  audience  .  .  .  tv  mu.st 
turn  to  its  creative  people. 

Our  time  is  todaii  and  tomorrow  is  al- 
ready at  hand  for  the  future  of  the  spon- 
sored film.  For  our  audience  is  voluntary, 
yet  eager  to  view  and  anxious  to  learn. 
For  we  hold  the  promi.se  of  the  salesman's 
future,  of  the  worker's  understanding  of 
his  useful  role  in  the  complex  system  of 
production.   We  bring  our  youth   real 


knowledge  of  the  future  in  trade  and  con 
nierce,  inspiration  to  share  and  grow. 

More  than  this,  we  hold  the  hope  u 
freedom  through  the  universal  languag 
of  the  screen.  P^or  if  it  has  demon.stratc 
anything,  the  film  has  shown  us  that  i 
alone  speaks  in  many  tongues  with  greate 
understanding  throughout  this  trouble 
world.  As  the  economic  future  depends  o 
worldwide  trade,  so  does  man's  existem 
on  earth  now  depend  on  his  appreciatic 
of  individual  liberty  and  his  willingness  t> 
hold  it  and  to  fight  for  it. 


NOT  FORM,  THEREFORE  but  conteu 
is  our  key  to  this  immediate  future.  Wha 
economy  is  there  in  .saving  a  few  dollar.- 
in  the  making  of  a  i)icture  that  is  intendec' 
to  accomplish  important  goals  within  ; 
company?  Why  do  we  persist  in  our  con 
cern  with  "technical"  aspects  when  ideH^ 
alone  can  save  the  sale  or  the  salesman 
Or  keep  the  production  lines  going  am 
save  the  company?  What  is  the  value  m 
an  idea  that  can  motivate  a  thousand  deal 
ers  or  a  million  consumers? 

We  have  translated  some  of  this  need 
into  a   "campaign"   calling  for   proof  <> 
film  results.  A  first  but  very  meaningfi 
step  in  this  direction  is  taken  in  this  fin;. 
issue  of  our  current  volume. 

Another  worthwhile  step  will  be  takei 
in  February  when  we  bring  all  sponsor^, 
their  trade  groups  and  advertising  agents 
and  government  ...  the  seventh  in  our 
annual  listings  of  qualified  producers  of 
business  and  television  films.  We  reflect 
experience  and  depeudabilitij  in  these  list- 
ing pages  as  companies  worldwide  put 
forth  their  recordji  of  accomplishmeii! 
within  the  vear. 


WITHIN  THESE  COMPANIES,  as  spon- 
.sors  or  as  producers  of  visual  communica- 
tions, rests  the  hope  of  a  better  tomorrow 
Technology  has  given  us  all  the  best  and 
the  promise  of  still  better.  But  we  must 
rededicate  this  highly-skilled  and  special- 
izing industry  to  a  new,  invigorated,  pro- 
gre.ssive  view  of  the  future.  This  holds  for 
each  one  of  us  who  .serves  the  lighted 
screen.  — OHC 
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THE  OHIO  OIL  COMPANY 

-T^^/K^^^^  WILDING 


CHAMPION 

nnt  mo  f\iti  cshmii 

WILDING 


C*>i(tii>ual  •>■  NaH*r~>««   Ga'tW'^i 


CRANE  CO.^ 
.1    WILD!  I 


^JI:L/Sii?^     — 


VVe  enter  the  new  year  with 
renewed  confidence  in  the  continued  progress  of  all 
business  and  particularly  the  business  of  writing  and 
producing  audio-visual  media.  Greetings  to  our  clients, 
present  and  future,  and  to  our  competitors  in  the 
expanding  field  of  commercial  pictures.  May  1957  be 
a  year  of  rich  rewards  for  men  of  good  will  everywhere. 


^^   n5^--\  i 


A    RETURN    TO    SALESMANSHIP 


/im /SjtiA^<L 
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How  Victor  Projectors 
in  ^'side-by-side''  test 


conducted  by  the  Loyal  Order  of  Moose 


TEST 
RESULTS 

O 
t- 
O 
> 

O 

UJ  ■^ 

o 

a: 

o 

—1 

o 

a: 

a. 

BEST  SOUND 

3 

2 

BEST  PICTURE 

3 

2 

fILMS 
CHANGED 

3 

2 

LAMPS 
CHANGED 

3 

2 

LENSES 
CHANGED 

3 

2 

COOLEST 
RUNNING 

3 

2 

MECHANICAL 
RESONANCE 

2 

3 

1 

Victor  16mm  projectors  recently  won  a  test  that  really 
was  a  test.    No  experts  involved  —  no  laboratory 
equipment,   either.    And   Victor   didn't  pay   to  have  the 
test  made  —  didn't  even  know  about  it. 

Here's  what  happened.    A  committee  of  executives  of 
the  Loyal  Order  of  Moose  wanted  to  select  the  best 
portable  sound  motion  picture  projector  available  for  use 
by  nearly  1800  lodges  to  show  its  new  35-minute 
sound  and  color  motion  picture,  "A  Picture  of  You," 
produced  by  Wilding  Picture  Productions,  Inc. 

A  Victor  Assembly  "10"  and  the  two  other  leading 
16mm  projectors*  were  in  the  test.   The  Victor  showed  up 
so  well  against  the  other  projectors  that  members  of 
the  committee  first  thought  the  difference  was  in  the 
print.    The  prints  were  changed.    Still  Victor  was 
far  ahead  of  the  other  projectors.    Because  the  Victor 
picture  was  so  much  brighter,  one  of  the  committee 
thought  there  might  be  a  difference  in  the  lamp.    Lamps 
were  interchanged.    Still  Victor  came  out  nay  ahead. 
Then  lenses  were  changed.   Again  Victor  was  on  top. 
And  that's  why  officials  of  the  Moose  Fraternity —  not 
experts,  but  typical  users  —  selected  the  Victor 
projector  for  use  by  its  lodges  throughout  North  America. 

Whatever  your  needs  in  16mm  motion  picture 
projection,  Victor  has  the  equipment  for  you. 
Send  for  literature  today. 
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Dept.     L-126    DAVENPORT,   IOWA.   U.S.A. 
NEW   YORK,   CHICAGO 

Quality  Motion  Picture  Equipment   Since   /9I0 


Practical    Aid    Ideas   for   Aged 
Detailed   in   "Proud  Years" 

♦  Practical  steps  that  can  be  taken 
to  help  old  people  lead  active,  useful 
lives  are  depicted  in  detail  in  Prou.i 
Years,  a  new  16mm  motion  pictun 
produced  with  a  grant  from  Cha-. 
Pfizer  i  Co.  and  being  distributed 
by  the  Center  for  Mass  Communi- 
cation of  Columbia  Univer'itv 
Press. 

Proud  Years  «as  premiered  N..- 
vember  l.S  in  Hosack  Hall.  The-\e« 
^  ork  Academy  of  Medicine.  Vi«ii. 
ally  providing  a  means  by  whidi 
the  aged  and  their  families  ran 
explore  together  the  day-to-dav 
problems  of  old  age.  the  film  is  in- 
tended for  educational  institution-, 
church,  social  service  and  commu- 
nity groups  concerned  with  care  for 
the  aged.  The  film  has  been  cleared 
for  local  television  use. 

Proud  Years  was  written  and  di- 
rected by  George  C.  Stoney  wli.. 
has  received  recognition  for  sudi 
fibns  as  All  My  Babies  and  Th, 
Invader.  Collaborating  with  Stonn 
were  Dr.  Frederic  Zeman.  chief  of 
Medical  Services.  Dr.  Leo  Dobrin 
director  of  Physical  Medicine,  and 
the  staff  and  residents  of  the  Honn 
for  .Aged  and  Infirm  Hebrews  it 
New  York. 

For  information  on  obtaining  tin 
film,  contact:  Center  for  Mass  Com 
munication  of  Columbia  Lniversitv 
Press.  112.5  Amsterdam  Ave..  Ne\> 
"^'ork  2.S.  N.  Y.  g 

Inspiring  Story  of  Agriculture 
Told  in  New  USOA  Film 

■¥■  The  Agriculture  .Story,  a  iiev\ 
l.S' i-niinute  motion  picture  explain- 
ing .American  agricultural  produi 
tion.  has  been  announced  bv  thi 
I  nited  .States  Department  of  .Agri 
culture.  Motion  Picture  Service. 

The  picture  shows  how  the  forcer 
of  nature,  the  products  of  scien(  i 
and  the  eff^irts  of  farmers  combirn 
to  fill  the  national  breadbaskel 
Shown  are  the  services  of  the  I .  ."*. 
Department  of  Agriculture  and  th> 
assistance  of  the  land  grant  col- 
leges, universities,  state  agencie- 
and  industry. 

The  Agriculture  Story  will  bi 
distributed  to  cooperating  librarie- 
on  request  to:  Motion  Picture  Serv- 
ice. Office  of  Information.  L .  S.  De- 
partment of  Agriculture.  Washing- 
ton. D.  C.  The  film  has  been  cleared 
for  television.  Inquire  of  the  Mo 
lion  Picture  Service  for  distribu 
tion  and  purchase  data.  Q 

•        •        * 

ANA  Sees  "A-V"  Light 

♦  I  In-  Association  of  National  \d- 
verti.sers  Films  Service  Committei 
has  oflicialK  changed  its  name  to 
the    Audio-Visual   Committee.         y 
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Sound  Master!  director  Jack  Tobtii  i-heckhti;  a  ihot  at  Lake  Alaracaibo,  Venezuela. 


TIMELINESS 


r  ETROLEUM  hits  the  front  page  today  as 
worldwide  problems  of  supply  become  acute. 
"People  and  Petroleum"  and  "Assignment:  Ven- 
ezuela," its  sequel  in  full  color,  are  public  rela- 
tions motion  pictures  recently  made  in  Venezuela 


by  Sound  Masters,  Inc.  for  Creole  Petroleum 
Corporation.  These  films  show  what  the  United 
States  and  Venezuela,  working  together  in 
friendly  cooperation,  are  doing  to  meet  oil  de- 
mands, as  people  of  many  lands  look  for  help. 


ESTABLISHED  1937 


SOUND  MASTERS,  INC 

165  WEST  46TH  STREET,  NEW  YORK  36,  N.Y. 


give  your  slide  film  the  best  in... 


!!lKJf.-rJ' 


UND 


RCA  VICTOR  CUSTOM  RECORDS  fe?^  your  story  perfect- 
ly ..  .  give  full  range  to  voice,  music  and  special 
effects.  RCA  Victor's  exacting  sound  reproduction 
adds  an  exciting  new  dimension  to  slidefilms,  com- 
plementing every  mood  you  create  in  pictures. 

And  available  with  each  order:  RCA  Victor's 
unique  music  library  with  a  choice  of  more  than 


500  special  selections  for  slidefilm  presentations. 

Always  expect  first  quality  recording,  careful 
handling  and  prompt  delivery  with  your  orders 
from  RCA  Victor  Custom  Record  Sales. 

The  price  is  in  line  with  anything  in  the  field  — 
the  quality  is  RCA  Victor's  alone ! 


RCA  Victor  custom  record  sales 


^^-       Hollywood  38,  1016  N.  Sycamore  Ave OLdfield  4-1660 


New  York  10, 155  East  24th  St MURRAY  Hill  9-7200 

Chicagoll,445N.Lake  Shore  Drive....WHlTEHALL4-3215        WL3^     Nashville  3,  1525  McCavoek  St ALPINE  5-6691 

In  Canada,  call  Record  Department,  RCA  Victor  Company,  Ltd.,  1001  Lenoir  St.,  Montreal,  Quebec.  For  information  concern- 
ing other  foreign  countries,  write  or  phone  RCA  International  Division,  30  Rockefeller  Plaza,  New  York  20,  N.  Y.— JU  6-3800. 
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by 

Movielab 
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MOVIELAB    BUILDING 

•619  West  54th  St. 

New  York  19.  N.  Y., 

•  JUdson   6-0360 
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SPECIALISTS  IN  VISUAL  SELLING 


^ 


IN  MOTION  PICTURES 
AND  SOUND  SLIDE  FILMS 


«^B<!jfl- 


IN  TV  COMMERCIALS 


M 


IN  ADVERTISING 
ILLUSTRATION 


ALWAYS  SHOOTS  TO  SELL 


UEVi  YORK 

200  East  56th  Street 

CHICAGO 

16  East  Ontario  Street 


PRDDLCTIDN  LIIVES 

Wilding  Picture  Productions 
Acquires  Henderson  Associates 

♦  W  ililiiij;  I'icUirr  l'rn,lurll..]i>. 
Inc.,  Cliicaf;ci.  lias  aiijuind  the  cap- 
ital stock  of  A.  J.  Henderson  Asso- 
ciates. Inc..  of  Detroit,  according  to 
an  announcement  by  (...  H.  Brad- 
field.  Jr..  Wildings  president. 

For  many  years,  the  Hendersnu 
organizatiiiii  has  been  prominent  in 
the  field  of  training,  sales  promo- 
tion and  merchandising.  The  serv- 
ices that  the  Henderson  organiza- 
tion has  oflered  will  be  continued 
and  supplemented  by  various  Wild- 
ing services  that  are  associated  with 
this  type  of  activity. 

To  be  known  as  Wilding-Hender- 
son. Inc..  the  merged  organization 
will  be  located  at  13.53.S  Livernois. 
Detroit  38,  Michigan,  and  will  op- 
erate on   a  national  basis. 

(Kficers  of  Wilding-Henderson. 
inc..  are:  Lang  S.  Thompson,  presi- 
dent: A.  J.  Henderson,  vice- 
president,  and  Norman  B.  Terry, 
vice-president.  Thompson  will  also 
continue  in  his  capacity  as  executive 
vice-president  of  Wilding  Picture 
Productions.  Inc..  headquartered  in 
Chicago.  Henderson  will  serve  the 
new  organization  as  director  of 
creative   services.  H' 

Harry  Lange  Reappointed  to 
Safety  Council  A-V-  Committee 

♦  Harry  W  .  Lange.  executive  vice- 
president  and  general  manager  of 
Kling  Film  Knterprises.  Inc..  has 
been  reappointed  as  a  member  of 
the  Visual  Aids  Sub-Committee  of 
the  Wood  Products  Section  Execu- 
tive Committee  of  the  National 
Safety  Council. 

Lange  will  participate  in  commit- 
tee meetings  at  Safety  Council 
headquarters  in  Chicago,  January 
17-18,  at  which  time  plans  will  be 
drawn  for  the  Wood  Products  Sec- 
tion's safety  program. 


F.  B.  Astley  Named  du  Pont 
Photo  Sales  Service  Manager 

♦  Frederick  li.  Astley  has  been  ap- 
jiointed  manager  of  sales  service  f<ir 
the  Photo  Products  Department  ol 
K.  1.  du  Pont  de  Nemours  iL  (^i.. 
Wilmington.  Delaware.  Astlc\  ha- 
been  assistant  manager  of  du  Pont'> 
Rochester.  New  York,  photo  proil- 
nets  plant. 

In  his  new  job,  Astley  will  heail 
an  expanded  sales  service  organi 
/alion  designed  to  assist  custonier-- 
iii  the  use  of  the  conqjany's  varion- 
photo  products. 

Astley  joined  du  I'ont  in  19.34  :i- 
an  operator  at  the  Parlin,  Ne»  Jei 
sey.  photo  products  plant  where  In 
advanced  to  shift  supervisor.  Thin 
\ears  later,  he  became  x-ra)  let  li 
nical  sales  representative  in  Nru 
\ork  Cit\. 

Astley  afterwards  became  Bosloi 
district  sales  manager  and,  froiri 
19.51  until  his  appointment  in  19.'>1 
as  assistant  manager  of  the  Rochc- 
ter  plant,  he  was  manager  of  x-rav 
products  in  the  Wilmington  oftice.  U' 
t        *        » 

Jack  Kleene  Elected  as  a 
Vice-President  of  Florez 

♦  Jack  Kleene  has  been  elected  as  .i 
vice-president    of    Florez    Incorpoi 
ated.    Detroit,    Michigan    film    pro 
ducers.  according  to   an   announc  > 
ment  bv  Genaro  A.  Florez.  presideiil 
and  chairman  of  the  board. 

Kleene  has  been  with  Florez  for 
111  vears.  Since  19.51,  he  has  headcil 
the  Editorial  Department  and  hu- 
been  copy  chief  on  most  of  tin 
firms  principal  accounts,  indudin;. 
Sinclair  Refining,  Norge,  RCA 
Whirlpool  and  Cadillac  Motor,    g 

tf  -K  « 

Zoli  Vidor  to  MPO  TV 

♦  Zoli  \  idor.  A.S.C..  photographer 
of  over  a  thousand  television  com 
mercials.  has  joined  the  producti<'Ti 
staiif  of  MPO  Television  Films.  In( .. 
New  York,  as  producer-director 
cameraman.  U 


Seventh  Production 
Review  Issue  Next! 

♦  The  Tth  Annual  Pro- 
duction Review  issue  of 
Business  Screen,  sched- 
uled for  February.  .57 
publication,  is  now  in 
final  advance  design 
phase.  Listing  invita- 
tions to  all  eligible  busi- 
ness and  tv  film  produc- 
ers will  be  in  the  mails 
shortly  after  Jan.  1  as 
this  authoritative  Buy- 
er's Guide  nundier  gets 
imder  wav.  9' 


Tempo  Bold 

'  Above  line  set  in  42  point 

Available  in    18.  24.  30.  36.  42.  48.  60  &  72   point  stzes 

.  .  .  the  most  practical  of 
all  typefaces  for  motion 
picture  and  slidefilm  titles 

One  of  many  typefaces  available  in  Knight  Studio  Titles 

KNIGHT  STUDIO 

159  East  Chicago  Avenue.  Chicago  11,  INinois 
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Only  FILMOSOUND  385 

is  fully  engineered  for  industry! 


COMPARE  THESE  EXCLUSIVE  FEATURES 
AND  PROVE  IT  TO  YOURSELF! 


©Sharpest  picture  on  the  screen-combined  result  of 
exclusive  optical  system:  5-element  lens,  double  con- 
denser, pre-aligned  lamp  and  rhodium  reflector. 


© 


Trouble-free  operation  — due  to  exclusive  all-gear  drive 
and  metered  lubrication. 


© 


© 


Full  f  ilnn  protection  -  new  long  pressure  plate  and  aper- 
ture plate,  both  optically  polished  to  prevent  scratching. 

©Controls  designed  for  Industry- Projector  reverses  for 
review.  Still-picture  clutch  stops  film  for  discussion. 
Exclusive  heat  filter  accessory  permits  brightest  single- 
frame  projection. 

Easiest  and  fastest  set-up-Projector  permanently 
mounted  in  case.  Top-mounted  reel  arms  do  not  require 
removal  between  showings.  Case  design  allows  speaker 
to  be  left  in  place. 


Take  advantage  of  Bell  &  Howell's  25  years  of  leadership  in 
sound  movies  and  ask  for  a  demonstration.  Compare  the 
Bell  &  Howell  Filmosound  385  with  any  other  sound  projec- 
tor on  the  market  today.  Discover  why  Filmosound  385 
out-features  and  outsells  all  other  sound  projectors.  Your 
Bell  &  Howell  dealer  will  be  glad  to  arrange  a  demonstra- 
tion at  your  convenience.  Call  him  today  or  mail  coupon  to 
Bell  &  Howell,  7108  McCormick  Road,  Chicago  45,  Illinois. 


>  finer  products  through  IMAGINATION 
Bell  &  Howell 


Mail  Coupon  Today 

n  Have  my  Bell  &  Howell  dealer  contact 
me. 

□  Send  me  complete  information  on  the 
Bell  &  Howell  Filmosound  385. 


State 
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Your  Production  Cost  Justifies 
Color  Reproduction  Co. 
16mm  Color  Prints 

Mr.  Prothicer  .  .  .  rloii't  forget  that  your 
aiulienoe  sees  only  A  PRINT  of  your  pic- 
ture! Tliis  single  film  presents  the  results 
of  all  your  production  efforts.  It  warrants 
Color  Reproduction  Coin|)aiiv  Release 
Prints! 

Color  Reproduction  Coin  pa  nv  in  its  seven- 
teen years  of  specializing^  exclusively  in 
16nini  Color  Printing  has  earned  a  repu- 
tation for  guaranteed  quality  that  is  the 
Standard  of  the  16mni  Motion  Picture 
Industry. 

Next  time  you  order  Release  Prints  he 
sure  Color  Reproduction  Company  makes 
them  for  you. 


IE?R0DUCT10N  €^MWMm 

7936  Santa  Monita  Blvd.,  Hollywood  46,  Caliiornia 

Telephone:  OLdfield  4-8010 


Seattle  Film  Associates  Set 
Festival  for  April  19,  '57 

*  I  lie  sfcond  Film  Fcsti\  al  of  tl 
Sealtip  Film  Associates  is  beii 
planned  for  Monday.  Ajjril  2 
1957.  This  toming  year,  the  evei 
will  be  national  in  scope  The  fir 
festival  was  limited  to  entries  froi 
the  Pacific  Northwest. 

The  purpose  of  the  festival  is  I 
acquaint  the  public  in  the  Seattl 
area  with  the  most  recent  16mi 
films.  No  attempt  will  be  made  I 
judge  the  films:  no  awards  w 
given. 

Films  from  national  sources  wi 
be  shown  in  the  following  catego; 
ies:  Human  Jtelations  and  Commi 
nity  Problems  (brotherhood,  socij 
problems,  health )  ;  Arts  and  Craft 
(music,  literature,  experimental  I 
Science,  Business  and  Industry 
Lands   and   People    (conservation 

Seattle  Film  Associates  is  an  o. 
ganization  composed  of  represents 
tives  from  schools  and  universitie 
film  distributors,  producers,  libra: 
ies,  business  firms  and  industrit 
who  meet  each  month  to  discuss  an 
view  new  films. 

Additional  information  and  ii 
structions  for  submitting  films  fc 
the  festival  may  be  obtained  froi 
Mrs.  Jessie  Wilson,  program  chaL 
man.  University  of  Washingto 
Film  Center.   Seattle  5.   W'a-h. 

Monthly  Previews  in  Manhattoi 

•t^  The  first  in  a  series  of  afternoo 
and  evening  preview  screenings  < 
new  documentary,  educational  an 
special  interest  motion  pictures  we 
held  December  Cth  at  the  Carnegi 
Endowment  for  International  Pea( 
Building.  34.5  East  46th  Street.  Ne 
York,  as  an  information  service  < 
the  New  York  Fihn  Council. 

The  series,  which  will  be  held  o 
a  monthly  basis,  is  intended  to  ki 
Council  members,  and  others  inl 
ested  in  the  film  medium,  in  touo 
with  new  film  productions  in  sue 
fields  as  industry,  education.  reli| 
ion.  medicine,  health,  art  and  propi 
ganda.  Films  shown  in  the  first  » 
ries  were  U.S.A..  Opportunities  Ui 
limited.  Bow  Bells,  and  }  our  Horn 
.is  1  oil  Like  It.  I 


TECHNICAL  ANIMATIOh 
ARTISTS  WANTED 

Technical  Animation  .Artists 
are  needed  by  an  East  coast 
producer.  Please  include  in 
vour  answer  a  resume  of  vour 
experience,  age,  etc. 

Write  Box  56-1 2A 
BUSINESS  SCREEN 
7064  Sheridan  Road,  Chicago  3 
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PUBLIC  RELATIONS  •  EDUCATIONAL*  TECHNICAL*  TRAINING  •  MEDICAL...  and 


Farm  pictures  are  no  longer  tailored  for  farmers.  If  you've 
been  carrying  around  a  mental  image  of  a  farmer,  you'd 
better  get  rid  of  it.  There  are  few  business  men  who  are 
not  farmers,  at  least,  at  heart.  Good  agricultural  motion 
pictures  are  simply  good  motion  pictures  on  farm  subjects. 
People,  generally,  just  happen  to  like  good  pictures  about 
the  biggest,  the  most  important  and  the  only  factory  in  the 
world  which  operates  without  a  roof. 


Among  our  clients: 

American  Telephone  & 
Telegraph  Co. 

Babcock  &  Wilcox  Co. 

Carborundum  Company 

Cast  Iron  Pipe  Research 
Association 

E.  I.  du  Pont  de  Nemours 
&  Company 

Ethyl  Corporation 

Ford  Motor  Company 

General  Motors  Corp. 

McGraw-Hill  Book  Co. 

Merck  &  Co.,  Inc. 

— and  many. 


National  Board  of  Fire 
Underwriters 

National  Cancer  Institute 

Pennsylvania  Railroad 

Sharp  &  Dohme 

E.  R.  Squibb  &  Sons 

The  Texas  Company 

Union  Carbide  &  Carbon 
Corporation 

U.  S.  Navy 

Virginia-Carolina 
Chemical  Corp. 

^'estern  Electric  Co. 
many  others 


FILM     CENTER     BUILDING 


630     NINTH     AVENUE 
TELEPHONE     PLoza    7-0760 


NEW     YORK     36,     N. 


Frank  K.  Speidell,  President  Herman  Roessle,  Vice  President  P.  J.  Mooney/  Secretary  &  Treasurer 

Producer-Directors:  L.  S.  Bennetts  H.  E.  Mandell  Earl  Peirce 

Alexander  Gansell  Harold  R.  Lipman  Erwin  Scharf 

Sales  Manager:  Sheldon  Nemeyer 


First  of  a  New  Film  Series  on  Science  - 


The  Bell  System  Premieres  "Our  Mr.  Sun"  on  CBS 
Television;  Also  Released  in  16mm  for  Group  Use 


Producing  filmstrips  in  color? 

Your  prints  are  only 

as  good  as  your  masters 

. . .  and  your  masters 

are  at  their  best  when 

we  make  them 

F  i^  A  N  K     HOLMES     LABORATORIES 

7619     SUNSET     BOULEVARD 

LOS     ANGELES     46.    CALIFORNIA 

Wr.le  !of  Brochure 

7th     PRODUCTION     REVIEW     NEXT! 


IK  Ol  u  \  M  li)\  is  III  keep  its  placp 
ill  the  sun.  we  must  have  more 
scientists.  This  conviction,  re- 
|>calecllv  bein^  voiced  by  scientists, 
iiiilijslrialists  and  educators,  is  the 
iiicssaf;e  slated  forcefully  in  a  nev\ 
liourlong  motion  picture.  Our  Mr. 
Sun.  sponsored  by  The  Bell  System 
and  introduced  nationally  over  the 
(,!5S-TV  network.  November  19. 

Our  Mr.  Sun  is  the  first  in  a  series 
of  science  films  which  Bell  will 
sponsor  on  television  and  then  dis- 
tribute in  16mm  to  high  schools, 
colleges,  scientific  organizations  and 
other  groups  in  a  long-range  public 
relations  effort  to  interest  young 
people  in  science  careers  and  to  im- 
press upon  the  public  the  impor- 
tance of  science  in  our  lives.  The 
Bell  series  has  been  in  preparation 
for  four  years,  under  the  guidance 
of  authorities  in  nine  fields  of 
science.  Our  Mr.  Sun  is  the  only 
film  of  the  series  to  be  released  in 
1956. 

Preparing  the  way  promotionally 


for  Our  Mr.  Sun.  Illinois  Hell  Tele- 
phone (^ompanv  presented  the  film 
at  a  dinner  program  for  some  200 
educators,  publicists  and  Bell  per- 
sonnel, held  in  the  spacious  As- 
senibK  Room  of  Chicagos  new 
Prudential  Building.  November  8. 
Preceding  the  film  showing  were 
brief,  ptiinted  commentaries  by  Dr. 
Paul  K.  Klopsteg.  associate  director. 
National  Science  Foundation;  Dr. 
\\  alter  Barlky.  vice-president  in 
charge  of  science  programs.  The 
Iniversity  of  Chicago,  and  Major 
Lenox  R.  Lobr.  president  of  the 
Museum  of  Science  and  Industry. 
Chicago. 

These  speakers  were  introduced 
by  William  V.  Kahler.  Illinois  Bell's 
president,  who  outlined  the  public- 
understanding  and  science-recruit- 
ment purposes  of  the  Bell  film  series, 
noted  that  Bell  had  been  invited  b\ 
the  government  to  play  an  impor- 
tant role  in  national  defense,  and 
said  that  Bell  expects  to  announce 
three  more  science  films  next  year 


—  on  such  subjects  as  cosmic  rays 
and  the  v\cather. 

Dr.  Klopsteg  urged  that  educa- 
tion build  a  curriculum  to  meet  the 
need  for  scientists.  Dr.  Bartkv  said 
Our  Mr.  Sun  demonstrates  that  a 
film  can  be  entertaining  and  scien- 
tificallv  accurate.  Major  Lohr  re- 
minded the  audience  that  the  na- 
tion s  security  may  depend  on  our 
leadership  in  science.  He  cited  the 
interest  shown  by  children  in  dis- 
plays at  the  Museum  of  Science  and 
Industrv  as  evidence  of  the  value  of 
dramatizing  science.  Major  Lohr 
vivified  his  dramatization  argument 
by  activating  a  small  motor-unit 
ICOKTINUED     ON     PACE     64) 
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FOR   A    HAPPY    PRESENTATION 

The  joy  of  accomplishment  is  a  universal  happiness. 
Especially  in  the  case  of  a  film  which  is  your  creation,  born 
out  of  hard  work  and  careful  planning. 

Because  Precision's  staff  of  specialists  adds  its  own 
creative  efforts  to  yours  by  the  use  of  specially  designed 
equipment,  and  by  careful  handling  and  intelligent  timing— 
you  might  say  we  are  fellow  creators,  working  with  you 
to  bring  out  all  you've  put  into  the  original . .  .Yes, 
and  maybe  more! 

So,  when  you  turn  those  16mm  dreams  into 

realities,  be  sure  to  call  upon  Precision  for  the  accurate,  sound 

and  exact  processing  your  films  deserve. 

Remember:  Precision  is  the  pace-setter  in  processing 

of  all  film.  No  notching  of  originals  — scene  to  scene 

color  correction,  optical  track  printing, 

all  are  the  very  best . .  .  35mm  service,  too! 


you'll  see 


^ 


Bwi 


and  hear 


P  R  E  C  I 


SI  OH 


In     everything,    there     is     one     best 


FILM  LABORATORIES.         INC. 

21     West      a  6  t  h     Street.     New     York     36.     New     York 

A  DIVISION  OF  J    A    MAURER,  INC 

in    film     processing,    it's    Precision 
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KLIN 


Creative  film  making 


ts  not  a  man , 


^■.'■^ii-¥. 


...  it  is  many  experienced  Kling  specialists 

working  together  as  a  group 

in  the  production  of  industrial  and  television  films 

which  merchandi>e   i)roilucts 

in  a  creative  .  .  .  effect ii'e  .  .  .  way! 


Crrali\il\,  Oiiulilv.an.l  Service 

in  l^n-ry  Pha>e  i.f  llu-  Film  Making  An 


KLING 


film 
productions 


Chicago:      1058  west  woshington  blvd       seeley  8-4181 
hollywood:      1416  north  lo  brea      Hollywood    3-2141 


LING 


KLING 


Friends  Honor  Al  Fredrick  With  Testimonial  Banquet 
as  Veteran  Film  Distributor  Observes  His  40th  Year 


K      I      r      N      G 


To  Few  Men  comes  the  privi- 
lege of  serving  for  fcirtN  \rar- 
m  the  same  field  and  ri.nlin- 
uously  in  the  same  iii-fianizaliini. 
Heginniiij!  in  \')\()  with  (lie  wv.\\ 
treated  YMCA  Motion  Picture  Hu- 
reau.  Alfred  L.  Fredrick  has  seen 
the  growth  of  the  film  from  a  very 
small  industry  lo  one  of  the  most 
important  means  of  effective  com- 
munication ever  devised. 

Reminiscing  a  few  weeks  ago 
after  a  hanquet  in  his  honor  given 
hy  his  many  friends  at  the  Biltmore 
Hotel  in  New  York.  Al  Fredrick 
recalled  the  many  changes  in  the 
film  medium  since  he  joined  it  as 
a  Ihdgling. 

Began  in  35mm  "Silent"  Era 
Now  Kxerutive  Treasurer  of  As- 
sociation Films.  Inc..  one  of  the 
leading  film  distributors  in  this 
field.  Mr.  Fredrick  has  seen  the 
medium  change  from  35nim  silent 
films  projected  on  a  few  hundred 
heavy,  bulky  projectors  to  the  mod- 
ern era  of  color  and  sound  and  half 
a  million   lightweight  projectors. 

He  has  seen  the  change  from 
days  when  a  few  thousand  people 
might  see  sponsored  films  each 
week,  to  today,  when  the  weeklv 
audience  is  more  than  twenty  mil- 
lion. 

When  Al  Fredrick  joined  the 
YMCA  in  1916.  the  Y  was  then 
becoming  very  active  in  industrial 
work.  This  meant  the  f(uining  of 
Y  branches  in  industrial  towns  that 
could  bring  educational,  social  and 
sports  facilities  to  young  men  work- 
ing in  the  factories.  Part  of  the 
educational  opportunities  the  Y  of- 
fered were  information  films  about 
industry,  provided  by  leading  com- 
panies. 

Bureau   Encourages   Production 

It  bcrame  the  job  of  the  Motion 
Picture  Bureau  to  encourage  the 
production  of  such  films,  and  to 
distribute  them  throughout  the  Y' 
system. 

Later,  when  the  advantages  of 
these  films  became  apparent  among 
other  groups,  the  Motion  Picture 
Bureau  was  able  to  provide  them 
as  an  extension  of  its  service. 

Mr.  Fredrick  remembers  that 
during  the  Mexican  Border  troubles 
in  1917  the  Y'MCA  regularly 
showed  sponsored  films  to  huge 
crowds  of  soldiers.  Pictures  of  these 
audiences  were  sent  to  prospective 
sponsors,  showing  the  crowds  of 
people  attracted  by  industrial  films. 
Many  of  the  leading  companies 
whose  films  were  distributed  by  the 
YMCV    \b,|i,,n    I'i.ture   Hureau    be- 


Al  Fredrick  .  .  .  film  pioneer 

fore  1920  are  still  distributing 
through  Association  Films  today 
Some  of  these  are  the  Bell  Tele 
phone  .System.  Armstrong  Cork 
DuPont.  General  Electric.  Metro 
politan  Life.  Reed  Ji  Barton.  Ar 
mour.  National  Biscuit.  United 
Fruit  and  Carborundum. 

People  didn't  travel  about  as 
much  in  those  days,  and  the  out- 
door showing  of  films  was  an  im- 
portant event  in  many  small  com. 
munities.  Al  Fredrick  remembers  a 
letter  he  got  from  a  YMCA  man  in 
southern  Illinois  saying  what  a 
thrill  they  all  got  out  of  General 
Electric"s  epic  film,  A'tng  of  the 
Rails — first  time  most  of  the  chil- 
dren in  the  town  had  ever  seen  a 
railroad  train. 

Showings  to  Industrial  Workers 
Despite  the  bulkiness  of  the  old- 
time  projectors  (some  of  them 
hand-cranked  i .  inflammable  film 
and  strict  fire  laws,  the  YMCA  peo- 
ple went  far  and  wide  to  find  good 
audiences  for  films.  For  instance. 
in  Worcester.  Mass..  films  were 
shown  three  nights  a  week  in  the 
public  park,  providing  education 
and  entertainment  for  industrial 
workers.  At  the  Babcock  &  Wilcox 
plant  in  .New  Jersey,  the  Foremen "s 
Club  used  to  show  films  at  lunch 
hours  in  one  of  the  empty  boxcars 
on  the  compan\  railroad  siding. 

While  the  YMCA  was  the  first 
distribut(jr  of  sponsored  films, 
others  looked  at  the  rapidly  growing 
business  and  for  many-  years  the 
Hollywood  companies  would  make 
sporadic  entries  in  the  field,  onh  to 
find  that  dealing  with  teachers, 
ministers  and  service  groups  was  a 
far  cry  from  the  hurly  burlv  of 
theatrical  mores.  The  Motion  Pic- 
ture Bureau  always  functioned  as  a 
public  service,  and  its  methods  of 
dealing  with  film  borrowers  then 
have  set  a  standard  for  all  non- 
theatrical  film  distributors  toda\. 

As  an  example,  during  the  early 
(  (   O  N  T  I  \  I   E  I)      O  N      CAGE     70) 
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Winik  camera  crew  films   Parade  of  States. 


New,  High-Speed  Du  Pont  "Superior"  4 
Captures  Miss  America  Pageant  for  TV 


ATLANTIC  CITY,  N.  J.  -  Filming  the 
1956  Miss  America  Pageant  in  the  resort's 
huge  convention  hall  was  a  tough  assign- 
ment for  Winik  Film  Corporation,  New 
York  City,  since  only  available  light  was 
used.  But  cameraman  Fred  Fordham 
chose  Du  Font's  new  high-speed  "Supe- 
rior" 4  Motion  Picture  Film  and  turned 
out  top-quality  pictures  .  .  .  with  an  illu- 
mination of  about  40  foot-candles! 

Thousands  of  TV  viewers  saw  the  filmed 
portion  of  the  show  on  the  ABC-TV  Net- 
work, sponsored  by  Philco  Corporation. 
The  pictures  were  clear  and  sharp  with 


a  full  scale  of  middle  tones  (see  table 
below  for  recommended  exposures ) . 

High-speed  "Superior"  4  has  an  expo- 
sure index  of  320,  Daylight;  250,  Tungs- 
ten, with  a  combination  of  medium-fine 
grain  and  extreme  latitude.  It's  available 
in  35-mm  and  16-mm  sizes  and  is  espe- 
cially designed  for  theatrical  and  tele- 
vision work. 

NEW  Du  Pont  "Superior"  4.  Type  928. 
Motion  Picture  Film  is  available  now! 
Take  advantage  of  its  speed,  latitude,  fine 
grain  and  full  panchromatic  reproduction 
in  your  own  motion-picture  work. 


FOR  MORE  INFORMATION,  contact  your  near- 
est Du  Pont  Sales  Office  (listed  below)  or  the 
Du  Pont  Company,  Photo  Products  Depart- 
ment. Wilmington  98,  Delaware.  In  Canada: 
Du  Pont  Company  of  Canada  Limited. 
Toronto. 

SALES  OFFICES 

Atlanta   8.   Ga 805   Peachtree    Building 

Boston   10,  IMass 140  Federal  Street 

Chicago   30.    Ill 4560   Touhy   Ave.,   Lincolnwood 

Cleveland  16.  Ohio  20950  Center  Ridge  Road 

Dallas  7.  Texas 1628  Oak  Lawn  Avenue 

Los  Angeles  38.  Calif 7051  Santa   Monica  Blvd- 

New  York  11,  N.  Y 248  West  18th  Street 

Wynnewood.  Pa 308  East  Lancaster  Avenue 

Export Nemours  BIdg,.  Wilmington  98,  Delaware 


ILLUMINA  TION: 

For  incident  incandescent 
light;   24  frames   per  second 
—  1/50  second. 

LENS 
APERTURE 

f:1.4 

f:2.0 

f:2,8 

f:4.0 

f:5.6 

f:8,0 

FOOT-CANDLES 
REQUIRED 

10 

20 

40 

80 

160 

320 

t 


t 


BFTTEe  THINGS  FOR  BETTER  LIVING. .  .THROUGH  CHEMISTRY 


DU  PONT    MOTION    PICTURE    FILM 
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Wt:  have  an  opening  for  a 
capable,  experienced  writer  of 
motion  pictures,  slide-films, 
and  or  meeting  programs. 

The  job  requires  straight 
thinking,  hard  work,  and  a  facile 
creative  mind. 

It  offers  tremendous  variety 
of  assignment,  the  opportunity 
to  share  ideas  with  other  top 
creative  minds,  and  to  work 
with  many  of  the  nation's 
outstanding  business  people  .  .  . 
as  well  as  a  good  income. 


SCRIPTS 


THE  LUMPLtTLULM   I'LANMNC  iERMCE  _ 

3408  Wisconsin  Avenue,  Northwest- Washington  16,  D.  C. -Emerson  2-4769 


Wonder  Where  All  Those  Christmas  Cards  Came  From? 

The  Creation  and  Making  of  Greeting  Cards  is  Depicted 
As   "Design   for  Sentiment"   Tells  the   Rust  Craft   Story 


■¥  111  this  iniiiitli  i)[  "Seasiiirs  (Jrept- 
ings,"  colorful  cards  appear  as  prev- 
alent as  evergreen  needles  and  red 
ribbon.  Greeting  cards,  of  course, 
never  are  out  of  season  since,  in  the 
flow  of  human  events,  tlitif  al\\a\s 
is  a  reason  for  greeting. 

The  story  of  one  outstanding  suc- 
cess in  the  industrv  of  manufactur- 
ing greeting  cards  is  told  in  Design 
jnr  Sentiment,  a  27-minute  color 
motion  picture  sponsored  b\  Rust 
Craft  Publishers.  Dedham.  Massa- 
chusetts. The  Rust  Craft  stor\  be- 
gan, appropriately,  in  the  Christinas 
season.  During  the  ^  uletidc  of  1906. 
in  Kansas  City,  Fred  Winslow  Rust 
pubished  his  first  greeting  card. 
Simple  in  sentiment  and  design,  the 
card  introduced  the  French-fold  and 
was  the  first  to  be  enveloped.  More 
than  five-thousand  cards  were  sold 
— a  record  for  those  davs. 

Headquarters  Moved  to  Boston 

By  1913.  Fred  Rust  and  his 
brother  Donald  had  begun  a  na- 
tional business  with  head(|uartcrs  in 
Boston.  Improved  production,  sales 
techniques  and  mergers  enlarged 
the  enterprise  to  accommodate  the 
growing,   greeting   population.    To- 


Jimmy  buys  a  birthdoy  cord  for  Mom  and 
learns    obout    the    origin    of    greetings    .    .    . 

da\.  at  the  new  plant  in  Dedham. 
which  serves  the  entire  I  nited 
States.  700.000  cards  are  processed 
and  boxed  daily.  Approximately 
three  billion  Rust  ('raft  greeting 
cards  are  sent  each  vear  —  some 
5,700  cards  a  minute. 

Rust  Craft  cards  also  are  manu- 
factured in  Toronto,  Canada: 
Leeds.  England:  Rio  de  Janeiro. 
Brazil:  Melbourne.  Australia;  and 
Wellington,  New  Zealand.  Card 
printing  plants  are  being  establislnd 
in  Sweden  and  France. 

Ih-sifin    for    St'nliini'nl.    |)roduccd 


J 


^L^nmiA 


Rust  Craft's  new  plant  at  Dedham,  Man. 

bv  Bay  State  Film  Productions. 
Inc..  Agawam.  Massachusetts,  ex- 
plains how  the  Rust  Craft  industry 
developed,  what  makes  it  go.  Jimmy 
enters  a  store  to  buy  a  birthday 
card  for  Mom  and  learns  about  the 
origin  of  greeting  cards,  the  1500 
Rust  Craft  peope  who  produce  bil- 
lions of  greeting  cards  annuallv. 

Analyze  Trends  in  Preferences 

Scenes  at  the  Dedham  plant  illus- 
trate how  trends  in  public  prefer- 
ence are  analyzed,  how  writers  and 
artists  stimulate  and  respond  to 
those  trends:  how  many  mechanical 
processes  multipl)i  the  creative  ideas 
into  millions  of  cards.  Production 
sequences  feature  four-color  presses 
printing  4.000  sheets  of  cards  an 
hour.  Rust  Craft  presses  use  10  tons 
of  colored  inks  and  3',:;  million 
pounds  of  paper  in  one  year. 

Viewers  see  how  cards  are  die-cut 
into  various  shapes  and  how  rib- 
bons, satin,  crystals  and  other  orna- 
ments are  applied  in  the  decorating 
of  cards.  Research,  original  art 
work,  lithographic  preparation, 
printing,  silk  screening,  leafing,  cut- 
ting, inspection,  folding,  order  fill- 
ing and  shipping,  merchandising — 
from  such  toil  come  the  stacks  of 
attractive  messages  of  friendship. 

Desifin  for  Sentiment  is  being  dis- 
tributed as  a  public  relations  sub- 
ject on  free  loan  from  the  sponsor 
at  Rust  Craft  Park.  Dedham.  Mass. 

Below:  high-speed  die-cutting  for  the  billions 
of   cords   annually   ot    Rust   Croft. 
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fcCO     PROFESSIONAL     FILM 

'lEWER,  permits  editor  to 
iew  his  film  from  left  to 
ighl  on  a  large,  brilliantly 
Huminoted  screen.  Eosy 
hreading,  portable,  will  not 
cratch  film.  Viewing  screen 
ize  is  53/4"  X  43/4".  ED19- 
6mm  model.  Also  available 
vith   sound  reader  installed. 


1350.00  viewer  only;  addi- 

ionol    5/5.00     with   coun- 

r;   additional    $1  50.00 

lith    built    in    sound    reader. 


Success  Minded  TV  and  Film  Pros 


. . .  look  to  Cf CO  for 
Top  tools  and  techniques 

As  most  Pros  know,  CECO  is  headquarters  for  the 
world's  finest  cameras,  recording  and  editing 
equipment  and  photographic  accessories.  But 
CECO  is  more  than  that.  It  maintains  the  finest 
service  department  in  the  East — also  an  engineer- 
ing and  design  department.  CECO  is  always  happy 
to  consult  with  film  makers — either  beginners  or 
Academy  Award  Winners — about  their  technical 
problems.    May  we  help  you? 


"^Jf  5000  Wott —  $175.00 


'»39-COLORTRAN  GROVERUTE  "SOOO"  SENIOR 
(IT  contains  two  Senior  Lights  with  Senior 
lonverter,  2  stonds  of  chromed  steel  with 
olumn  supports,  packed  in  2  fibre  cases. 
3R40-same,  with  Moster  Converter.  We  also 
londle  the  full  line  of  Mole-Richordson  & 
lardwell  McAllister  lighting   equipment. 


Cn3-CEC0  5000  WATT  CONE  LIGHT.  Shadow- 
less, will  Rood  a  large  area  with  soft  light. 
Can  be  placed  close  to  actors  who  are  able 
to  look  directly  into  it  without  blinking.  Com- 
plete   with    switch,    25    ft.    cable    and    yoke. 

2000   Watt — $110.00    750   Watt— $75.00 


CUTTING  AND  EDITING 
TABLES  are  of  heavy- 
gauge  oll-steei  con- 
struction. Rigid  frames 
—  a  I  w  a  y  s  level; 
block-front  exten- 
sions for  all  rewinds; 
channel  slide  drawers. 
Baked  enamel  finish. 
Various  models  and 
sizes  with  light  box, 
switch,  utility  drawer. 

3'  X  4'  X  34"  Formica  top — 
frim  rock — no  drawer$71.50; 
other  sizes   available. 


$Y45-CECO  "FILMETER"  STOP 
WATCH  AND  TIMER  For  35  and 
16mm  cinematography.  Vs  sec- 
ond intervals.  Black  figures  in- 
dicote  film  footage  consumed 
for  35mm;  blue  figure  for  16mm. 
Red  figures  indicate  time  con- 
sumed. Registers  to  12  minutes. 
Time  out  for  interrupted  opero* 
tion.  Chrome  finish,  anti-mag- 
netic. Available  with  slide  re- 
lease  or  pushbutton.  $14.50  up 


X1-ARRIFLEX  16nim  Incorporates  all 
advontages  of  Arifiex  35mm  Camera, 
with  mirror  reflex  system  which  per- 
mits viewing  and  focusing  through 
taking  lens  while  camera  is  in  opera- 
tion. Viewfinder  shows  clear,  well- 
defined  image  correct  porallax,  unin- 
verted  and  right — side-up;  eyepiece 
has  lO-power  magnifier.  3-lens  tur- 
ret. Accepts  100-ft  daylight  leading 
spools;  also  occessory  400-ft  moga- 
zines. 


C16S68-CECO    AURICON    CINE-VOICE    CONVERSION 

Cine-voice  camera  modified  to  accept  1  200-ft. 
magazines;  has  torque  motor  for  takeup.  Also 
includes    Veeder    footage   counter. 

$450.00     conversion   only 

Write  for  prices  on  complete  Cine -voice 
cameras,  converted  for  external  magazines 
and   all   other   models   of  Auricon  Cameras. 


Prices  Subiect  to  Change  Without  Notice 


MOVIOLA  FILM  EDITING  MA- 
CHINES "SERIES  20"  designed 
so  thol  short  pieces  con  be 
used  without  putting  the 
films  on  reels.  Picture  size 
3"  X  4"  on  35mm  models 
and  2  %  "  x  3  %  "  on  1  6mm 
rear  projection- type  screen. 
Some  models  ore  equipped 
with  reel  spindles.  Con  be 
reversed  by  hond-operated 
switches.  Various  models 
available.  Also  synchroniz- 
ers and  rewinders. 


SALES  •  SERVICE  •  RENTALS 


ADDITIONAL  PRODUCTS— Ace  Clear  Vision  Splicers  •  Editing 
Barrels  •  Editing  Rocks  •  Electric  Footage  Timers  •  Exposure 
Meiers  &  Color  Temperature  Meters  •  Silent  &  Sound  Projectors 
•  Screens  •  Film  Processing  Equipment  •  Film  Shipping  Cases  • 
Film  Editors  Gloves  •  Marking  Pencils  •  Retractable  Grease 
Pencils  •  Ropidogroph  Pens  •  Flomaster  Pen  Sets  •  Kum  Kleens 
Labels  •  Blooprng  Tope  •  Blooping  Ink  •  Dulling  Spray  •  Alpha 
Roy  Plutonium  Lipstick  Brushes  •  Filters  •  Number  and  Letter 
Punches   •   Camera  &  Projector  Oil. 


>     C.    ZUCHCR 

(7flm€Rfl  ec^uiPmenT^.jnc. 


Dept.  S       315  West  43rd  St., 


LIFETIME 

REELS  &  CANS 


INSIST 


ON.., 


^^ottxbCo 


Compco  feels  and  cons  offer  you  more  plus  volue 
than  any  other!  They  combine  on  unusual  durable 
quality  with  on  ottroclive  scratch  resistont  enamel 
finish  that  puts  them  in  o  class  by  themselves! 
They're  the  only  reels  monufactured  under  "pre- 
cision control"  methods.  Mode  of  tempered,  spring 
type  steel,  with  die-formed  sides— they  won't  worp, 
bend  or  twist  ond  completely  eliminate  film- 
weoring  rubbing  during  projection  and  rewinding. 
Whether  you're  storing,  shipping  or  showing — 
Compco  reels  and  cans  give  you  that  "safe  for 
life*'  protection  your  precious  films  need.  Insist  on 
Compco  for  the  finest  in  reels  ond  cons. 

COMPCO    CORPORATION 

2275    W.   St.   Paul    Ave.,   Chicago   47,   Illinois 


Right  Off  the  Heel 


A    COLUMN    OF    EDITORIAL    COMMENT 

CKD.ssi.NG  THK  Bkidce  of  the  years  into  tin- 
a<)\eiituri)us  months  of  19.57.  thru-  is  llic 
iiipvitaliie  final,  fleeting  glance  at  the  recent 
past.  A  highlight  of  late  Novemher  was  the  Ninth 
Annual  tlonference  of  the  I'uhlic  Relations  So- 
ciet\  (jf  America,  held  in  Milwaukee.  The  election 
of  Dan  J.  Forrestal.  puhlic  relations  manager  for 
the  Monsanto  Chemical  Company  as  the  new 
PRSA  president  is  a  good  omen  for  fihns.  Dan 
has  heen  identified  with  such  fine  pr  films  as 
Decision  jor  Cliemislry  and  The  if'orld  Thai  ;\a- 
ture  Formal  at  Monsanto  and  has  a  real  appre- 
ciation of  the  potentialities  of  the  screen  medium. 

It  was  our  privilege  to  participate  in  a  panel 
session  on  "The  Public  Relations  L  se  of  Autlio- 
Visual  Aids"  at  Milwaukee.  Participating  with 
us.  under  the  chairmanship  of  Nicholas  Popa.  pr 
director  of  Byer  and  Bowman,  were  E.  Dent 
Lackey.  Carborundum  Co.  pr  manager  and  Frank 
.Arlinghaus.  president  of  Modern  Talking  Picture 
Service.  Inc . 

A  highlight  of  the  e\ening  film  session  for 
PRSA  members  was  the  showing  of  The  Ameri- 
can Engineer,  a  Supersct)pe  color  film  produced 
by  The  Jam  Handy  Organization  for  Chevrolet. 
Having  played  some  .5.000  theatres  by  the  years 
end.  this  inspirational  film  is  now  scheduled  to 
go  into  16mm  release. 


'^  In  December  v\e  \iewed  the  motion  pictures 
and  slidefihns  submitted  by  members  of  the  Na- 
tional (Council  of  Farmer  Cooperatives,  serving 
as  one  of  the  jury  on  information  services  for 
the  \alional  Project  in  AgricuUural  Comniimi- 
rations. 

'^  I  he  recent  I  rafle  Associatii^n  A-V  Sur\e\  in 
ihese  pages  was  ver)  warndy  received.  A  request 
from  the  I  nited  States  (ihamber  of  Commerce 
ior  reprint  distriliulion  of  the  entire  section  was 
acknowledged  arifl  accepted. 

*  riie  si'rtion  ilevoted  to  ""Kducational  Molimi 
Pictures"  in  the  1957  F.ncyclopaedia  Britannica 
""Book  of  the  \ear  "  was  completed  and  accepted 
for  publication.  This  includes  an  arnmal  round- 
up of  both  educational  ( classroom  I  and  spon- 
sored film  production,  highlights  of  the  year's 
award-w  ifming  films  and  other  events.  ^ 

Our  Editorial  "Quote  of  the  Month" 

"♦t  W  e  like  these  shining  words  bv  B.  Brewster 
Jennings,  chairman  of  the  board.  Socony  Mobil 
Oil  Company.  Inc.  I  excerpted  from  his  recent 
essa\'  ""A  Richer  Life  in  a  Poorer  World" I. 

""Mans  greatest  discovery  is  not  fire,  or  the 
wheel,  or  the  internal  combustion  engine  or 
atomic  en  erg  \.  or  an\  thing  in  the  material  wurld. 
It  is  in  the  world  of  ideas.  Mans  greatest  dis- 
covery is  teamwork  b\   agreement."  y' 

Russia  Leads  U.  S.  in  Engineer  Grads 

■♦^  Last  \ear.  according  to  Science  Service,  the 
Russians  graduated   63.000   engineers   as  com- 

I  C  O  N  T  I  N  f  E  D     ON     PACE     F  I  F  T  Y  -  T  W  O  I 


Sometimes  We  Overlook  The  Obvious! 

The  nationally  recognized  quality  built  into  Calvin  production  v/ork  is 
available  to  you  —  as  a  Calvin  services  customer.  Our  standard  of  quality 
in  16mm  film*  is  a  PLUS  value  —  a  producer's  understanding  of  other  pro- 
ir  ducers'  needs.    Just  one  reason  why  we  qvq  working  in  partnership  with 

hundreds  of  other  producers  today! 

V^  Complete  Productions 

y'  All  Production  Services 

V'  B/W  or  Color  Printing  and  Processing 

v"  Projection  Equipment 
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Another  Big  Reason  Why  United's 

Distribution  Is  Better 

For  Your  Sponsored  Films... 


Advance  Booking  Hotices  For  Use 

In  Local  Sales  Promotion.. . 

As  soon  as  the  film  booking  is  made.  United  supplies  an 
Advance  Booking  Notice.  This  is  an  indispensible  aid  in 
planning  local  PR  and/or  sales  promotion  tie-ins,  etc. 


UNITED  WORLD 
KEEPS  ITS  CLIENTS 
WELL  INFORMED! 


Certified  Exhibition  Record  and  Audience  Reaction  for  Each  Booking. 


•M^t**' 


As  United  World  Films'  nationwide  distribution  network 
delivers  increasing  thousands  of  new  sponsored  film 
audiences,  a  most  significant  factor  is  the  Certified 
Record  of  Exhibition  provided  for  each  booking.  This 
form  comes  to  the  sponsor  complete  with  the  actual 
audience  reaction;  these  original  reports  give  the  un- 
biased opinion  of  the  viewing  public  and  detailed  re- 
actions on  the  film.  .\  sample  of  United  World's  exclusive 
Record  of  Exhibition  is  shown  at  right. 


Complete  Monthly  Reports  With 

Important  Statistical  Breakdowns. . . 

Every  month,  each  United  World  Films'  sponsor  receives 
a  full  report  of  showings.  Complete  cumulative  statistical 
information  on  your  sponsored  film's  progress  in  the 
field  is  thus  provided  as  another  of  United  World's 
complete  and  exclusive  nationwide  distribution  services. 


Booking  plavdaies  and  shipping  print.s  isn't  all 
there  is  lo  sponsored  film  distribution.  True, 
United  can  give  your  film  the  widest  possible 
audience  because  of  its  vast  nationwide  volume 
in  theatrical  and  non-theatrical  markets.  More 
than  that,  however,  United  provides  a  unique 
inforniaiion  service  to  sponsors  that  keeps  you 
informed   of   vour  film's  every   move. 

From  the  Advance  Booking  Notice  to  the  Com- 
plete Monthly  Report  you  have  at  your  finger- 
tips the  kind  of  analytical  and  statistical  infor- 
mation, (types  of  audiences,  group  age  levels, 
all  are  supplied  by  United),  to  make  your  job 
easier. 

This  is  the  kind  of  plus  senice  you  would  expect 
from  the  only  MAJOR  film  company  in  the 
sponsored  field  (United  is  a  wholcly  owned 
subsidiary  of  Universal  Pictures  Company,  Inc.). 
Another  big  reason  why  sponsors  are  switching 
lo  United  World! 

Write  today  for  your  personal  copy  of  United's 
latest  distribution  brochure  which  contains  valu- 
able information  for  you. 


Now  Serving:  B.  F.  Goodrich  Company.  National  Live  Stock  and  Meat  Board.  U.  S.  Depart- 
ment of  Defense.  Association  of  American  Railroads.  Armour  &:  Company.  Port  of  New 
York  Authority,  U.  S.  Atomic  Energy  Commission.  Natural  Rubber  Bureau.  Westinghouse 
Air  Brake  Company,  U.  S.  Public  Health  Service.  Eastern  Airlines.  American  Mutual 
.Mliance.    Lenox    China    Company,    American  Stock  Exchange.  Seaboard  Airline   Railroad. 


Nationwide  Film  Service  Via 
43  Film  Distribution  Offices 


COAST    TO    COAST 


A    Division    of    Universal    Pittures    Company,    Inc. 

1445     PARK    AVtNUE     •     NEW    YORK    29,    N.    T. 
TRofolgar     6-S200 
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MAKES 
SENSE 


Here's  Why 


—Weighs  only   1 3   lbs. 


Distributes  the  sound  evenly  in  all  directions;  so  you 
don't  have  to  maneuver  your  audience  to  certain  posi- 
tions so  they  can  hear. 

No  gauze  in  front  of  speaker  to  kill  the  sound. 

Has  a  built-in  shadow-boxed  screen  for  small  groups. 

Ha.s  compartment  to  carry  and  PROTECT  eight  records 
up  to  12-inch  and  eight  films. 

Sound  and  picture  for  30  to  100  people. 

Has  extra  durable  and  trouble  free  pickup. 

Has  150-watt  Society  for  Visual  Education  Q:5  projector 
with  coated  lens  and  push-in  threading. 

Three  speeds.  Plays  all  kinds  of  records  up  lo  16-inch. 

Sits  flat,  as  a  good  sound  slidefllm  machine  must. 

Case  completely  closed — no  dirt  can  get  in. 

Guaranteed  for  one  year. 

Ask  for  full  infornialion.  iiicludiiifi  imr  ri'iilal   /Won. 

McCLURE 

1115V2  West  Washington  Boulevard 
Chicago  7  CAnal  6-4914 

LARGER     MODELS     IF     YOU      NEED     THEM 


Advancing  the  Cause  of  Medical  Visual  Education  — 

Speakers    at    Medical    Motion    Picture    Workshop    Are 
Announced;  to  be  Held  in  Kansas  City  on  February  4-6th 

iJukr  I  iiiwr?it\  S(  liuol  of  Mfdi- 
ciiie:  Ur.  John  L.  Meyer,  II,  I  .  S. 
Public  Health  Service  Hospital:  Dr. 
David  Rue  of  the  University  of 
Kansas  Medical  Center;  Warren 
Slur^is.  president  of  Sturgis-Grant 
Productions.  Inc.:  Sy  W'exler, 
Churchill-Wexler  Film  Productions: 
Miss  Bertha  Landers,  director  of 
fibns.  Public  Library,  Kansas  City, 
Missouri,  and  Miss  Helaine  S. 
Levin,  film  librarian,  Bureau  of 
Library  and  Indexing  Service, 
American  Dental  Association. 
Register  Via  Medical,  Science  Groups 

The  workshop  is  open  to  anyone 
interested,  though  first  considera- 
tion has  been  given  to  persons  reg- 
istering through  leading  medical, 
science  and  related  groups.  Since 
November  1.  registration  has  been 
iipen  to  the  general  public.  A  tuition 
nf  SCO  covers  all  sessions  including 
a  workshop  banquet  and  the  op- 
tional session.  All  attending  have 
been  requested  to  arrange  their  own 
hotel  reservations.  Each  person  at- 
tending will  be  presented  with  a 
workshop  notebook  and  other  in- 
formational  materials. 

Registration  forms  are  a\ailable 
from:  Medical  Motion  Picture 
S  orkshop.  The  Calvin  Company, 
IK  IS  Truman  Rd..  Kansas  City  6, 
Missouri.  Registration  must  be 
made  and  tuition  paid  before  Jan- 
uar>    14.  1057.  g^ 


T)n^.''AK.^ll<>^.■■  are  bt-ing  i  unj- 
■'-  pleled  for  the  Medical  Motion 
Picture  W  orkshop  to  be  held  on  the 
sound  stages  of  The  Calvin  Com- 
pany. Kansas  City.  Missouri,  Feb- 
ruarv  4.  5  and  6,  19.57.  An  optional 
session  will  be  held  Tliursday.  Feb- 
ruary 7.  at  the  Lniversity  of  Kansas 
Medical  Center,  in  Kansas  City, 
Kansas. 

The  workshop  has  been  arranged 
for  the  benefit  of  medical  film  pro- 
ducers and  medical  audio-visual 
personnel  by  members  of  The  Cal- 
vin Company  in  cooperation  with 
C.  Graham  Eddy  and  L.  Paul  Flory. 
chief  and  assistant  respectively  of 
the  Medical  Illustration  Division  of 
the  Veterans  Administration — and 
with  audio-visual  directors  of  na- 
tional medical  societies. 

Panel  Discussions  and  Film  Showings 
Guest  speakers,  panel  discussions 
and  film  screenings  ha\e  been 
planned  to  assist  producers  and 
users:  to  illustrate  the  history,  in- 
creasing use  and  broadening  pro- 
duction of  motion  pictures  in  the 
various  branches  of  medicine  and 
health,  and  to  stimulate  the  intelli- 
gent application  of  films  in  educa- 
tion. 

Scheduled  to  speak  at  various 
workshop  sessions  are:  Ralph  Creer. 
director.  Motion  Pictures  and  Medi- 
cal Television.  American  Medical 
Association:  Dr.  Edward  Foster, 
director  of  Education.  Medical 
Audio-\  isual  Institute  of  the  .\sso- 
ciatit.in  of  Medical  Colleges:  Mervin 
\^ .  La  Rue.  Sr..  president  of  Mer- 
vin W .  La  Rue,  Inc.:  Dr.  Joseph 
Markee,    Department    of    Anatomy, 


7th  Production  Review  Next! 

■^  The  7th  .Annual  Production  Re- 
view Issue  of  BisiNESs  Screen  will 
be  published  in  Februarv.  1957. 
Listing  invitations  will  be  mailed  on 
January  2  to  eligible  producers.    5f 


IT  MAKES/SENStM 

HEAVY    DUTY  \J^(M^^ 

SHIPPING  CASES 

FOR  ROUND  FILM  CANS' 


•  No  corners  mean  no  weak  points. 

•  .Made  of  hard  vulcanized  fibre. 

•  Heavily  varnished  outside  and 
inside  to  make  them  even  more 
waterproof. 

•  Durable  handles  and  web  straps 
on  all  sizes. 

•  New  flat  type  buckles  for  easy 

stacking. 


T/je  Nation 's  Exclusive 
Source  of  the(^oic*te() 
film  Shipping  Case<^. 


WM.   SCHUESSLER  ■  Dept.  B 

361     WEST    SUPERIOR    STREET   •    CHICAGO     10    •    ILLINOIS 
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HOW  DO  PEOPLE 
JUDGE  YOUR 
COMPANY? 

By  your  product  or  service? 

By  the   service  you   give   your 

customers? 

By  your  policies? 

Well,  all  these  things  count. 
But  ...  to  most  of  your  custo- 
mers, your  SALESMEN  are  the 
company. 

Their  reputation  is  YOUR  repu- 
tation with  your  customers.  This 
means  that  your  salesmen  must 
be  able  to  impress  your  custo- 
mers with  their  sincerity,  de- 
pendability, interest. 

There  is  a  knack  to  doing  it. 

Show  them  this  knack  with: 

"HUMAN   RELATIONS 
IN  SELLING" 

part  of  the  outstandingly  suc- 
cessful sound  slide  program  .  .  . 
AGGRESSIVE   SELLING 

You  may  obtain  a  preview 

without  obligation. 

Write  for  details. 


INC. 

6108  SANTA  MONICA  BLVD. 
HOLLYWOOD  38,  CALIFORNIA 


International  Films  Program 
Stirs  Interest  In  AMA  Meeting 

^  All  iiiternaliiMial  iiiiMliral  film 
program  —  a  new  feature  being 
prepared  for  the  1957  annual  meet- 
ing of  the  American  Medical  Associ- 
ation— is  stimulating  much  interest 
abroad,  according  to  Ralph  P. 
Creer,  director  of  Motion  Pictures 
and  Medical  Television.  American 
Medical  Association.  The  many  ap- 
plications arriving  at  AMA  head- 
quarters indicate  the  association 
will  have  an  extensive  program  of 
medical  films  produced  in  other 
countries. 

The  international  film  program  is 
designed  to  bring  before  doctors  at- 
tending the  AMA  meeting  outstand- 
ing motion  pictures  from  overseas 
sources  dealing  with  many  aspects 
of  medical  science.  The  film  pro- 
gram is  in  support  of  the  People-to- 
People  Program,  launched  by  Presi- 
dent Eisenhower  this  summer,  in 
which  the  medical  and  health  pro- 
fessions are  cooperating  under  the 
chairmanship  of  Dr.  Louis  H. 
Bauer,  secretary  -  general  of  the 
W  orld  Medical  Association. 

In  connection  with  the  film  pro- 
gram, to  be  held  at  the  Barbizon 
Plaza  Hotel  in  New  York  City. 
June  .3-7.  19.S7.  a  discussion  is 
planned  on  the  problems  of  a  freer 
international  medical  film  exchange. 
Representatives  of  all  countries  in- 
terested in  dissemination  of  medical 
knowledge  by  the  film  medium  are 
invited.  Special  social  events  will 
provide  an  opportunity  for  partici- 
pants to  meet  and  discuss  problems 
of  mutual  interest. 

The  film  program  will  be  sched- 
uled so  as  to  permit  participants  to 
visit  scientific  exhibits  and  other 
programs,  including  color  television, 
as  guests  of  the  American  Medical 
Association.  Although  the  film  pro- 
gram is  in  no  way  com])etitive.  a 
Certificate  of  Participation  will  be 
awarded  to  each  film  of  distinction 
selected  for  showing. 

Applications  for  the  program  and 
further  information  can  be  obtained 
from  the  American  Medical  Associ- 
ation. Motion  Pictures  and  Medical 
Television.  53.5  N.  Dearborn  St.. 
Chicago  10.  Illinois.  R" 

«■  it- 

7th  Production  Review  Listing 
Invitations  Mail  to  Producers 

■¥■  Listing  invitations  for  the  BIG 
7th  Annual  Production  Review  issue 
of  Business  Screen  will  be  mailed 
shortly  after  January  1.  1957.  Pro- 
ducers are  invited  to  submit  com- 
plete  details  on  services,  facilities 
and  experience  for  the  most  au- 
thoritative Buyers  Guide,  now  used 
year-round  by  more  than  ID.OOQ 
U.S.  and  Canadian  companies,  ad- 
vertising agencies  and  trade  groups. 
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before  we  do  your  work 


•  RCA    Sound    Recording 

•  Editing 

•  Processing 

•  Printing,   Color   and    Black-and-^hite 
'  Magnetic    Laminating 


CAPITAL 

FILM    LABORATORIES,    INC. 

I905   Fairview   Ave.,    N.  E., 
>Wa8hington   2,   D.  C. 
LAwrence   6-4634 


New  England  Film  Fair  Held 
in  Boston,  November  16-17 

■I' ;>liou  in^^  iif  iic\\  irifoiinational 
niuiioii  pictures  and  addresses  by 
autliorities  in  the  industrial  and 
educational  film  fields  formed  the 
program  of  the  New  Kngland  film 
Fair,  held  at  the  Museum  of 
Science,  Boston.  Massachusetts.  No- 
vember 16-17. 

The  New  England  Fair,  con- 
ducted under  the  auspices  of  the 
New  England  Film  Guild,  was  spon- 
sored by  the  Museum  of  Science, 
the  Boston  Public  Library,  and  the 
School  of  Public  Relations  and 
Comnmnications.  Boston  I  niver- 
sity. 

Leading  off  the  first  days  pro- 
gram were  John  Flory,  advisor  to 
the  Eastman  Kodak  Company  on 
non-theatrical  films,  who  spoke  on 
"The  Non-Theatrical  Film  in  the 
Service  of  the  Comnmnity  Today." 
and  Nathan  Zucker,  president  of 
Dynamic  Films.  Inc..  New  York, 
who  spoke  on  ""Films  in  Business 
and  Industry." 

Reports  on  Film  Cooperatives 

Other  talks  presented  on  the  No- 
vember 16  program  included:  "Mas- 
sachusetts Film  Cooperatives."  by 
Kelsey  B.  Sweatt.  in  charge  of  the 
Office  of  Audio-Visual  Services. 
Massachusetts  Department  of  Edu- 
cation: ""Films  in  Education."  by 
Glen  Burch.  director  of  Study  and 
Discussion  Development.  Fund  for 
Adult  Education:  and  "Films  in  the 
International  Geoph\sical  Year." 
bv  Peter  K.  Hollander,  film  direc- 
tor. WGBH-TV. 

Concluding  the  first  day  program 
was  The  Hunters,  a  film  on  African 
bushmen,  produced  by  the  Fihn 
Study  Center  of  the  Peabody  Mu- 
seum. Harvard  I'niversity.  and  pre- 
sented by  John   K.   Marshall. 

Screenings  of  medical  and  other 
science  subject  films  were  featured 
on  the  second  day  of  programming. 
These  fihiis  included:  Secrets  of  the 
Heart,  written  and  directed  by 
George  Stoney  for  the  American 
Heart  Association  and  presented  by 
the  Massachusetts  Heart  Associa- 
tion: The  Case  oj  Charles  Brown. 
a  new  film  on  rheumatoid  arthritis, 
produced     for     the     Massachusetts 

KNIGHT  TITLES... 

(uli  b  (Jc£  pieieiiiMttS. 

HOT-PRESS  TITLE  PRINTERS  SINCE   1938 


KNIGHT  TITLE  SERVICE 


Phnne    l»'.4  Miii»  4HeHK 
IIS  West  23rd  Street       New  York  I 


.  N.Y. 


THIS  DISCIPLin 
IS  PAINFUL 

Do  your  supervisors  enforce  pn 
ful  discipline— or  fair,  understtd 
ing,  and  impartial  discipline? 

Effective  discipline  is  of  vital  n 
portance  to  your  business.  It's* 
lubricantfhatv/Iilgiveyci 
smooth-running  organization. 

Show  your  supervisors  the  prci 
techniques  of: 

"MAINTAINING  DISCIPLIN' 

port  of  an  outstanding  sound  sli 
program  SUPERVISOR  TRAIN  C 
ON  HUMAN  RELATIONS,  w  :l 
Includes: 


•  "THE  SUPERVISOR'S  J( 

•  "INDUCTION  AND 

JOB  INSTRUCTION' 

•  "HANDLING 

GRIEVANCES" 

•  "PROMOTIONS, 

TRANSFERS  AND 
TRAINING  FOR 
RESPONSIBILITY" 

•  "INTERPRETING 

COMPANY  POLICIES" 

•  "THE  SUPERVISOR 

AS  A  REPRESENTATIV 
OF  MANAGEMENT" 

•  "PROMOTING 

COOPERATION" 

You  may  obtain  a  preview 

without  obligation. 
Write  Dept.  S  for  details. 

INC. 

6108   SANTA   MONICA   BLVD. 
HOLLYWOOD  38,   CALIFORNIA 


23 


BUSINESS       SCREEN      MAGAZINE 


Chapter  of  the  National  Arthritis 
and  Rheumatism  Foundation  by 
Boston  University,  presented  by 
Homer  J.  Dietmeier;  Atomic 
Achievement,  a  film  presented  in 
this  country  for  the  first  time  by 
\llon  Barker,  information  officer. 
British  Consulate  General. 

Elliott  on  Classroom  Films 
Other  presentations  were  "Films 
in  Physiology,"  presented  by  the 
Department  of  Physiology.  Harvard 
Medical  School:  "Wildlife  Film 
Techniques."  presented  bv  Dick 
Borden,  demonstrating  the  "sneak 
boat,"  camera  gun  and  other  equip- 
ment; "Films  in  the  Classroom." 
presented  by  Godfrey  Elliott,  presi- 
dent of  Young  America  Films.  Inc.; 
"Learning  through  Films."  present- 
ed by  Nathan  Maccoby.  Ph.D.. 
chairman  of  the  Division  of  Re- 
search, School  of  Public  Relations 
and  Communications.  Boston  Lni- 
versity.  gf' 

*  #  K 

Bell  &  Howell  Sponsors  A-V 
Demonstration   Day  in  Chicago 

■♦f  The  latest  developments  and 
methods  of  audio-visual  teaching 
and  training  were  demonstrated  to 
industrial,  educational  and  church 
leaders  at  the  Sheraton-Blackstone 
hotel  in  Chicago  throughout  the 
day  of  December  6th. 

Called  "Teaching  and  Training 
with  Sight  and  Sound,"  the  day  of 
demonstration  was  sponsored  by 
Bell  &  Howell  Company.  Chicago, 
and  four  Chicago-area  audio-visual 
dealers:  Austin  Camera  Co..  6021 
W.  North  Ave.;  Midwest  Visual 
Equipment  Co..  3518  W.  Devon: 
Photo-Sound  Equipment  Company. 
6544  S.  Halsted:  and  Photo  Serv- 
ice, Des  Plaines — a  Chicago  sub- 
urb. 

The  event,  which  attracted  over  a 
thousand  visitors,  was  a  most  suc- 
cessful prelude  to  what  the  com- 
pany hopes  will  be  similar  programs 
in  other  large  U.S.  metropolitan 
centers  in  '57.  y- 

U.  S.  GOLF 
ASSOCIATION  FILMS 

"Rules  of  Golf  Etiquette" 

"Inside  Golf  House" 
"Play  Them  As  They  Lie" 

RENTAL   $15.00  EACH 

NATIONAL  EDUCATIONAL 
FILMS,  INC. 

1560  BROADWAY 
New  York  36,  N.  Y. 
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New  AV  Model 


Movie-Mite 


Lightest 

16mm  sound  projector 

(only  29  lbs.)  ond   now  easiest 

on    film    (features    new    outomotic    : 

weight,    compact,    easy    to    thread. 


afety   switch).   Llghl- 
Movie-AAite   is   ideol 


for  every   use.  Write   for   folder.   Only   S298.50. 

The  Superb 

ADMATIC 

A  smort  modern  cabinet-type  dis- 
play unit  that  projects  30  slides 
(double-frome)  in  brilliant  color, 
changing  every  6  seconds  for 
store,  convention  or  window  dis- 
ploy.   New,  brighter  screen. 

—  ond  the  New 
"CINEMATIC" 

16mm  continuous  movies  in  trou- 
ble-free cobinet  unit  as  shown. 


SEE   IT   NOW! 

Latest   Model    R 
I  nspect  -  O  -  Film 
is    more    rugged, 
speedier,  q  uJet, 
automoticolly      de- 
tects torn  sprocket 
holes,     pu  nches, 
broken  film,   other 
defects  thot  cause 
poor     showings. 
Counts  splices  ond 
cleans  film.  A 
descriptive 
booklet  sent 
on  request.  ( 


7f^ 


Special  Model  K 
"Editor"  also 
available  for 
TV  stations, 
producers. 


lnspect-0-Film 


New,  Automatic 

HOT  SPLICER! 

with  controlled  electric 
heat,  automatic  preset 
depth  scraper.  A  reol 
value  —  try  it  on  10-day 
free  trial!  Precision-mode, 
easy  to  maintain.  Models 
for  negative  or  positive 
use,  combination  8mm- 
16mm     or     35mm 


PROTECTO-FILM  PREVENTS  SCRATCHES 

Works  four  woys  to  increase  film  life, 
improve  projection  quality.  Cleans  com- 
pletely, reduces  wear,  prevents  dirt  and 
dust  collection,  strengthens  film  base. 
Try  this  amazing  film  conditioner  your- 
self.  Pint,  just  S1.75. 


For   full    information,    thecfc    the   items   you're    interested    in, 
tear  out  this  od   and   send   with   your   nome  ond   address   to 


THK 


HARWALD 


CO. 


1216      CHICAGO      AVENUE 
EVANSTON,        ILLINOIS 


STORIES  OF  THE  MEN  REMIND   THE  SCREEN. 

Sid   Solow:   a   Practical   Visionary 
Who  Took  Horace  Greeley's  Advice 

T]:\  MiMTKS  Before  the  s^tait  of  a  recent 
V^  eslerii  Division  meeting  of  the  Society  of 
iVhitioii  Picture  and  Televisifin  Engineers,  Sid 
Solow  Mas  aslved  to  address  tlie  group  on  the 
latest  de\elopments  in  the  field  of  magnetic  tape 
video  recording.  That  last-minute  request,  an 
unusual  de[)arlure  from  the  Societys  planned 
format,  was  significant  testimony  to  the  excel- 
lence of  Mr.  Solows  talk  on  magnetic  tape  the 
preceding  evening  before  Hollvwood  members 
of  the  American  Society  of  Cinematographers. 
Naturally.  Mr.  Solow  accepted  the  SMPTE's 
hast)  invitation.  And  as  he  stood  at  the  lectern 
and  once  again  faced  his  many  friends  and 
associates,  his  mind  may  have  drifted  back  to 
that  memorable  day  in  December,  1936.  when  he 
initially  arrived  on  the  West  Coast.  That  was  long 
ago.  The  passing  years  must  have  brought  many 
changes — and  much  satisfaction — to  Sidney  Paul 
Solow.  Vice-President  and  General  Manager  of 
Consolidated  Film  Industries. 

Fort  Lee's  Chief  Chemist  Meets  a  Challenge 

Today,  after  twenty  years,  Sid  still  recalls  his 
excitement  on  arriving  in  Los  Aiigeles.  He  was 
twenty-six  years  old,  with  a  degree  from  New 
\ork  Lniversity  and  five  years  experience  as 
Chief  Chemist  at  CFIs  Fort  Lee  plant  behind 
him.  Now  he  would  be  living  and  working  in  the 
■"Capital"  of  the  world's  film  industry.  It  was  a 
challenging  opportunil\  and  he  was  anxious  to 
get  started. 

Chemical  Department  operations  were  a  major 
problem  when  Solow  took  over.  Many  were  the 
days  he  worked  'round. the.dock  to  analyze  solu- 
tions, test  formulae  and  conduct  endless  experi- 
ments in  a  determined  effort  to  maintain  chemical 
consistency.  Before  long,  things  began  to  hum. 
With  a  great  amount  of  technical  know-how  and 
an  amazing  display  of  organizational  abilitv. 
\oung  Solow  soon  had  his  department  function- 
ing with  unprecedented  efficiency. 

Becomes  Plant  Superintendent  a  Year  Later 

Now  that  he  could  afford  to  turn  his  attention 
elsewhere.  Solow  devoted  e\erv  spare  moment  to 
examining  other  laboratory  procedures.  Time 
after  time,  he  would  study  operations  in  other 
departments  and  make  suggestions  for  improve- 
ment. A  good  many  of  his  ideas  were  adopted, 
lop  management  began  to  watch  this  fellow 
carefully.  His  work  was  beyond  reproach:  he 
was  creative;  he  knew  how  to  get  along  with 
people.  Previously  he  had  been  highly  esteemed 
by  co-workers  at  CFI's  Fort  Lee.  New  Jersey 
laboratory  during  his  initial  years  with  the  com- 
pany. No  one  who  really  knew  Sid  Solow  v\as 
surprised,  therefore,  when  he  was  appointed  Plant 
Superintendent  in  1'J,'57.  ju.st  one  year  after  ar- 
riving in  Hollywood. 

From  then  on,  .Solow "s  advanicmcrit  was  a 
matter  of  time.  He  assumed  more  and  more 
responsibility  as  laboratorv  operatit>ns  became 
increasingU  complex.  In  1939,  Sid  Solow  pion- 
neered  the  installation  of  16mm  processing  equip- 
rneiil  at  the  Hollywood  plant.  He  was  one  of  the 


lir>l  III  foresee  llir  Iremendous  impact  of  '1  \  on 
the  film  in<lustr\  and  he  diligently  studied  e\erv 
aspect  of  the  subje(!t,  including  electronics,  long 
before  most  people  were  even  aware  of  tele- 
lisions  existence.  In  1942,  with  the  war  on  and 
the  laboratory  bustling  with  vital  government 
work.  Sid  was  named  General  Manager  of  Con- 
solidated Film   Industries. 

Consolidated  Begins  a  Decade  of  Expansion 

I  nder  Solow's  guidance,  and  in  association 
with  Ted  Hirsch,  Laboratory  .Superintendent  and 
Edward  H.  Reichard.  (]hief  Engineer.  Consoli- 
dated Film  Industries  began  to  expand  its  opera- 
tions. In  1947  CFI  processed  the  first  HolUwood 
produced  r\  film  series.  By  the  following  \ear. 
the  lab  was  also  technologically  prepared  In 
process  the  very  first  Hollywood  kinescopes.  1  he 
plant  was  stirring  with  excitement.  To  .Sid  and 
his  staff,  TV   seemed  just  around  the  corner. 

Today,  in  retrospect,  it  appears  as  though  the 
advent  of  network  television  surely  must  have 
been  obvious  to  everyone.  But  back  in  1948 
many  of  the  film  industry's  top  leaders  were  not 
so  certain.  It  was  the  vogue,  then,  to  belittle  TV. 
Indeed,  quite  a  few  of  filmdora's  upper  echelon 
honestly  believed  that  television  was  no  more 
than  a  ])assing  fad.  At  a  time  when  so  much  anti- 
r\  sentiment  was  rampant,  Solow  risked  his 
career  on  a  decision  that  to  many  must  have 
seemed  like  professional  suicide.  He  decided  to 
erect  an  entire  laboratory  building  to  process  TV 
fihn  exclusively!  V^  ith  lab  income  from  TV  vir- 
tually non-existent.  Solow's  dream  plant  and 
equipment  would  cost  more  than  a  million 
dollars! 

Complete  New  16mm  Facilities  Ready  in  '53! 

Fortunaleh.  the  president  of  Republic  Pic- 
tures Corporation,  of  which  CFI  is  a  wholly 
owned  subsidiary,  is  himself  a  man  of  vision. 
Herbert  J.  Yates  realized  the  vast  potential  of 
television  from  the  onset.  He  told  his  (General 
Manager  to  proceed.  In  1953,  simultaneously 
with  the  big  TV  rush,  the  first  complete  labora- 
tor\  constructed  from  the  ground  up  to  handle 
16mm  film  opened  its  doors  in  Hollywood.  From 
that  moment  on.  CFI  has  been  one  of  the  leading 
TV  film  laboratories  in  the  world! 

The  new  16mm  plant  was  ready  in  the  nick  of 
time,  for  by  1953  the  television  industry,  with 
its  insatiable  demand  for  new  program  material, 
was  screaming  for  more  filmed  shows.  CFI  was 
ready  to  fulfill  the  needs  of  all  Hollywiiod  TV 
producers  at  almost  the  exact  moment  of  great- 
est urgencw 

Named  Vice-President  of  Republic  Pictures 

On  June  2o.  1954.  Sidney  P.  Solow  was 
named  to  his  present  position  as  Vice-President 
of  Republic  Pictures  Corporation  and  retained  to 
continue  his  outstanding  leadership  as  General 
Manager  of  Consolidated  Film  Industries. 

Sid  is  a  happily  married  man  and  devoted  to 
his  family.  In  1937  he  married  lovely  Davida 
Jackson,  a  professional  concert  violinist  and 
daughter  of  the  late  Martin  Jackson,  welbknown 
landscape  artist.  1  he  Solow's  have  three  chil- 
dren: Gregory,  11;  Benida,  8;  and  Jeffrey.  7. 
Mrs.  Solow  has  retained  her  interest  in  the  violin 
and  she  is  still  engaged  as  a  musician  with  many 
(  C  O  N  t  I.  U  D  K  D     ON     PACE     S  I  X  T  Y  -  \  I  N  E  I 


3& 


BUSINESS      SCREEN      MAGAZINE 


Sid  Solow  .  .  .  .'i/s  "life  sfory 
introduces  a  new  series  .  .  . 

7th  Publicity  Film  Display 
Set  for  Milan,  April  12-27 

■*  rile  Seventh  International  Dis- 
|)lay  of  Cinematography  for  Pub- 
h(  ity.  Industry  and  Technics  Use 
will  be  held  as  part  of  the  Interna- 
tional Milan  Samples  Fair.  April 
12-27. 

To  be  accepted  for  the  Display 
competition,  films  must  be  publicity 
\  chicles  —  "exclusively  devoted  to 
the  advertising  of  the  products  of 
industry,  handicraft,  consumer 
goods,  services  or  whatever  else  is 
the  object  of  commercial  activity; 
as  well  as  to  the  description  of  the 
industrial  and  technical  processes." 

Two  Categories  for  Entries 

In  consideration  of  the  entrant's 
choice,  the  Display "s  ordering  com- 
mittee will  screen  the  accepted  films 
in  two  categories:  Publicity  films 
and  Industrial  and  technique  docu- 
mentary films. 

Films  are  to  be  submitted  in  their 
original  editions,  size  35mni  or 
16mm.  Films  which  are  not  Italian 
or  French  spoken  should  preferably 
be  provided  with  subtitles  in  these 
two  languages. 

The  jury  which  will  award  vari- 
ous prizes  to  the  films  admitted  in 
the  Display  will  consist  of  a  fihii 
])roducer,  two  publicity  technicians, 
a  cinematography  critic,  one  of  the 
Milan  Fair  exhibitors,  a  private 
citizen,  representing  the  public.  No 
member  of  the  ordering  committee 
or  person  connected  with  the  films 
entered  in  the  competition  mav  act 
as  a  judge. 

Where  to  Get  the  Details 
Details  of  entry  may  be  obtained 
from:  Ente  Autonomo  Fiera  Milano, 
^  ia  Domodossola,  Milano.  Italy. 
(Cable:  Fiera  Milano)  ;  applications 
for  entry  into  the  Display  must 
reach  Display  headquarters  not  later 
than   February   25.    1957.  If' 

QUALIFtED    PRODUCERS    ARE    LISTED 
IN    THE     7TH     PRODUCTION     REVIEW 


with 

SCREENS 

In  just  five  .seconds — yes,  only  five  fleeting  seconds 
— you  can  set  up  a  portable  Radiant  Tripod  Screen. 
This  amazingly  easy  quick  set-up  is  made  possible 
by  Radiant's  convenient,  no-stoop  "touch  of  the 
toe"  automatic  leg  lock  and  other  Radiant  design 
features.  AND,  this  is  only  one  of  many  Radiant 
advantages  that  have  made  Radiant  the  world's 
largest  selling  screens. 

From  the  compact  Jiffy  to 
the  NEW  WIDE  screens 


Ttiere  is  a  Radiant  Screen  for 
every  projection  need,  from  the 
Jiff.v  measuring  only  30"  x  30" 
to  hugeCinemaScope-typc  screens 
measuring  up  to  30  feet.  This 
includes  table,  tripod,  wall  and 
wall-ceiling  screens  in  a  wide 
range  of  sizes.  Send  today  for  the 
new  Radiant  Screen  Guide,  whicli 
tells  you  how  to  select  the  type  of 
screens  that  best  fills  your  needs. 


^■pr  RADIANT    MANUFACTURING    CORPORATION,    T  225  South   Talman    Ave,  Chicago   8,   III. 


TABLE  DESK 
MODEL  SCREEN 


GLASS-BEADED 
TRIPOD  SCREEN 


'ntuiidarit 
jiutomalir' 


WALL  MODEL 
SCREEN 


"AUTOMATIC" 
WALL  8.  CEILING 


T^s^de-  ^^3^^^2^^€:Se^!«j^^^^€^^^^^t?te'^^^^^^;*!^s^^ 


Available   only    from   authorized   RadianI   audio-visual   dealers 
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Multiple  Mitchell   Cameras  on  Mobile  Turret  or  U     S.   Novol   Air  Missile  Test  Center,    Point    Mugu,    Calif.    Seventeen    35mm    and    five    1  61 


utchei  Is   ore 


CAMERA  BECOMES  BASIC  RESEARCH  TOOL 


200  Mitchell  Cameras,  mostly  high-speed 
models,  are  in  use  here  ot  White  Sonds  Prov 
ing   Ground,    New   Mexico. 

Mitchell  Telephoto  Tracking  Camera  in  use 

ot  Air  Force  Missile  Test  Center,  Cape  Cono 
verol,    Florida 


Powered  Tracking  Mount  has  Mdchel 
eras,  ovtr  50  Mitchells  ore  used  at  U.S. 
Ordnance  Test   Station,    Inyokern,   Calif. 


Com. 

Novol 


One  of  1 2  Mitchell  cameras  used  to  track 
missiles  ot  Hollomon  Air  Development  Center, 
Alomogordo,    New   Mexico. 


Vital  Projects  Now  Heavy  Users  of  Motion  Picture 
Cameras  With  Flexible  Performance  Range 

Accelerated  project  work  has  today  put  increased 
demands  upon  motion  picture  equipment.  Because  of 
the  need  for  a  camera  which  can  perform  under  a 
broad  range  of  research  and  development  require- 
ments, the  Mitchell  Cainera  has  today  become  the 
standard  hafiic  motion  picture  camera  used  in  proj- 
ects in  this  country  and  abroad. 

No  other  single  camera  can  be  used  so  flexibly, 
under  such  extreme  filming  conditions,  and  for  such 
a  broad  range  of  cinematography  as  can  a  Mitchell 
Camera.  In  one  location,  alone.  200  Mitchell  35mm 
and  16mm  cameras  are  now  in  use  at  White  Sands 
Proving  Ground. 

Write  today  on  your  letterhead  for  information 
on  the  Mitchell  Camera  line. 


32 


BUSINESS      SCREEN      MAGAZINE 


PREVIEW  SELECTIDIVS  OF  THE  MDMH 


Industrial  Design:  the  Liveliest  Art 


'T'lIK      I.NDISTRHL      DESIGNER     has 

-'-  fulfilled  many  roles  in  these  re- 
cent years  of  progress  in  both  func- 
tion and  beauty  of  home  furnish- 
ings, automobiles  and  appliances  of 
every  kind.  To  the  home,  as  in  in- 
dustry, the  designer  has  brought 
greater  efficiency  and  eye-pleasing 
appeal,  while  lowering  costs  through 
better  use  of  materials  and  machines. 

Beyond  the  arts  of  painting, 
drama,  sculpture,  music,  literature, 
architecture  and  dancing,  those 
seyen  lively  arts  which  enrich  our 
lives  "by  giving  us  new  insight  into 
life  and  into  ourselves."  is  the 
eighth  .  .  .  the  newest  art  and  per- 
haps the  liveliest  of  all  .  .  .  indus- 
trial design.  The  General  Electric 
Company's  Appliance  &  Television 
Receiver  Division  pays  an  appro- 
priate tribute  to  its  contributions  in 
a  ne«  and  very  handsome  color  pic- 
ture. The  Eighth  Lively  Art. 

Destined  for  early  1957  release, 
this  2.3-minute  film  was  produced  by 
Kent  Lane  Films.  Inc.  from  a  script 
by    Bruce   Henry.    In    the    familiar 


idiom  of  television  s  (hiinil)us  pro- 
gram, it  introduces  the  talented  Ro\ 
Dean  as  host  commentator.  Its  pri- 
mary, intended  audience  includes 
womens  groups,  clubs  and  schools. 
Prints  will  also  be  made  available 
for  public  service  tv  release. 

Although  GE  is  never  mentioned 
on  the  sound  track,  the  film  travels 
an  eye-filling  path  through  visual 
interpretations  of  the  familiar  seven 
lively  arts  to  a  skillful  delineation 
of  the  steps  required  in  designing 
modern  electrical  appliances.  Mak- 
ing full  use  of  stagettes  as  a  means 
of  combining  illusion  and  reality, 
the  creation  of  appliances  that  both 
please  and  serve  the  housewife  is  a 
study  in  contrasts  .  .  .  the  archaic 
models  of  yesterday  and  the  latest 
creations   for  modern  living. 

Early  in  its  well-spoken  track,  the 
film  establishes  its  theme  idea: 
"virtually  all  of  the  comfort-bring- 
ing devices  we  have  are  influenced 
in  some  small  way  bv  this  art. 
Engineering  sees  to  it  that  the\ 
work   efficiently,   but   it    is  the   task 


"The    Eighth    Lively    Art"    introduces    a    talented    young    English    actor,    Roy 
Dean,    in    this    creative    exposition    of    industrial    design     in     modern     living. 


of   the   designer  to   fit  them   to   our 
environment  and  surroundings." 

Setting  the  stage  for  the  evolu- 
tion of  industrial  design  are  a  series 
of  episodes  which  delineate  the 
familiar  arts  and  for  the  sheer 
beauty  of  these,  in  color,  lighting 
and  staging,  credit  must  be  given 
the  producer,  director  Charles 


Blake,  photographer  Phil  Harnden 
and  color  consultant  Henry  l  shi- 
jima.  Thf  Eighth  Lively  Art  is 
clearly  destined  to  be  one  of  the 
most  widely-sought  films  of  the  new 
year.  Distribution  details  will  be 
forthcoming  sometime  in  January 
from  GE's  Appliance  &  Television 
Receiver  Division.  Louisville.  Ky.   S' 


"The  Most"  in  Rural  Sales  Appeal 


T?ILMS  Have  Enjoyed  long  and 
-*-  merited  favor  among  marketers 
of  farm  impletnents  and  the  other 
necessities  of  Rural  America  and 
among  the  untold  thousands  of  farm 
groups  who  view  them  in  grange 
halls,  farm  bureau  meetings  and 
other  gathering  places.  Bringing 
"something  different"  to  the  farm 
film  audience  is  a  big  order:  there's 
a  tradition  of  some  45  years  in  this 
field  since  International  Harvester 
and  other  pioneer  sponsors  first 
plowed  these  fertile  acres. 

The  first  of  a  new  film  "series" 
sponsored  by  Monsanto  Chemical 
Company's  Organic  Chemical  Di- 
vision. The  Most  in  Posts  does  bring 
something  different — a  duo  of  farm 
film  characters  named  OUie  Gruber, 
a  progressive  farmer  t>pe.  and  his 
hired  man.  Humphrey  Pottle.  The 
Most  also  wins  its  way  into  farm 
audience  popularity  with  a  deft 
handling  of  situations  in  true  rural 
idiom  while  it  sells  Penta-treated 
fence  posts  with  unusual  but  inof- 
fensive vigor. 

Fence  mending  is  one  of  most- 
neglected  farm  chores  I  with  nature 
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and  termites  doing  constant  battle  i 
but  Penta-treated  posts  and  lundier 
minimize  both  labor  and.  in  the 
long  run.  the  cost  of  that  problem. 
Farmer  Ollie  Gruber  is  the  type 
who  looks  for  better  answers  and 
he  finds  the  problem  of  keeping 
Gertrude  the  cow  out  of  the  corn 
can  be  solved  bv  Penta.  The  dealer 
gets  a  chance  to  show  how  Penta 
treatment  is  processed,  to  detail  the 
sales  points  of  "clean,  dry.  ooze- 
free  and  easy  to  handle,  termite- 
resistant  wood. " 

"George,"  says  Gruber  to  the 
dealer,  "you've  talked  me  into  it " 
and  he  proceeds  to  sell  the  doubting 
Humphrey.  To  the  hired  man.  Penta 
"sounds  like  a  fancy  name  for  a 
skinnin'  "  —  but  the  lure  of  les^ 
fence-post  digging  and  a  durablt- 
barrier  against  Gertrude  and  hei 
bovine  offspring  in  the  years  to 
come    finally    carry    the   day. 

The  Most  in  Posts  features  Art 
Ellison  as  Ollie  Gruber  and  Dan 
Palmquist  as  Humphrey  in  one  of 
the  best  casting  results  in  many  a 
farm  film.  Monsanto  will  follo« 
with  this  duo  in  The  Last  o/  Grass. 
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M  To  Cell! run  Corporation  of  Law- 
rence. Kansas,  a  big  gold  star  for 
this  excellent  rural  sales  film  pro- 
gram. Distribution  of  The  Most  in 
Posts  is  being  handled  bv  Modern 


Talking  Picture  Service.  Inc.  Mon- 
santo's  sales  staff  is  also  utilizing 
prints  in  their  field  work  as  are 
some  of  their  larger  lumber 
dealers   in   the   Midwest.  1' 


Humphrey  Pottle,  the  hired  man  (right)  grudgingly  concedes  that  his  progress- 
minded  boss,  Ollie  Gruber,  may  have  stumbled  onto  something  pretty  good 
when   he  "discovered"   Penta-treated   fence   posts. 
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SUCCESSFUL  DISTRIBUTION  requires  the  application  of 
sound  marketing  concepts  -  planned  advertising  and  promotion 
to  the  right  audiences,  efficiently  located  distribution  points  to 
get  your  film  out  to  the  audiences  (and  back)  with  a  minimum 
of  waste  shipping  time,  meaningful  reports  that  give  you 
accurate  management  facts. 
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DISTRIBUTION  OF  SPONSORED  FILMS 
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NEW  YORK 

3  East  54th  Street,  New  York  22,  N.  Y. 

CHICAGO 

1  Prudential  Plaza,  Chicago  1,  III. 

DETROIT 

1224  IVlaccabees  Building,  Detroit  2,  IVIich. 

LOS  ANGELES 

612  S.  Flower  Street,  Los  Angeles  17,  Gal, 

PITTSBURGH 

?   L  Grant  Street,  Pittsburgh  19,  Pa. 


CONSIDER  the  promotion  advantages  that  Modern  offers.  Pro- 
motion is  planned  for  the  film  subject  based  on  the  sponsors 
objectives.  Catalogue  promotions  (different  for  schools  and 
adults)  are  backed  up  by  continuous  releases  of  special  promo- 
tions aimed  and  written  directly  at  the  audiences  you  want  to 
reach.  For  example,  farm  films  are  promoted  only  to  those  rural 
audiences  that  meet  the  sponsors  specifications.  Similar  special- 
ized promotions  are  made  regularly  for  other  films  to  other 
groups.  All  Modern  promotion  is  done  for  sponsored  films  exclu- 
sively —  your  film  will  not  be  competing  for  attention  with 
Hollywood  entertainment. 

Promotions  are  made  to  over  150,000  organizations  from  a 
mailing  list  that  is  maintained  and  owned  by  Modern.  This 
planned  direct  mail  is  backed  up  by  the  personal  promotion 
efforts  of  capable  managerial  people  in  28  general  16mm  film 
libraries  and  3  special  TV  exchanges. 

Effective  promotion  effort  is  but  one  of  the  reasons  why 
Modern  is  the  leading  distributor  of  sponsored  films  through 
all  four  channels  of  circulation  —  television,  motion  picture 
theatres,  rural  roadshow,  and  general  16mm  audiences.  To  learn 
how  you  can  benefit  from  this  opportunity,  contact  the  nearest 
Modern  regional  service  office  at  the  address  listed  below.  Write 
or  phone  collect. 


PLaza  8.2900  ^^M^^  3/ Mo^eA^ 
DEIaware  7-3252         /^hopc  CkH^t  Tl/ 

TEn^ple  2.4211  FlLMLmARI^Q 

MAdison  9-2121  /.^  _/ >^  ^ 

GRant  1-9118 
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BUSINESS      SCREEN      MAGAZINE 


You  Asked  for  Film  Results 

Field  Reports  from  Producers  and  Sponsors  Furnish  Tangible  Evidence 
of   Public    Relations   Value,    Sales    Influence   of  Well-Planned   Pictures 


Audience  Interest  is  the  primary  sign  of 
yLm  results  in  the  use  of  audio-visual  tools. 
I  Itiniate  resuhs  are  those  actions  or  atti- 
tudes taken  by  persons  who  have  been  iiiteresled 
by  a-v  media.  When  audiences  register  pro- 
nounced interest  in  an  a-v  presentation,  the  spon- 
sor knows  that  the  medium  is  doing  its  initial 
share  of  the  connnunications  job. 

The  intrinsic  worth  or  compelling  quality  of 
the  message  itself — as  separate  from  the  media 
technique — and  the  previous  or  future  disposi- 
tion and  orientation  of  the  viewers  are  factors 
which  decisively  influence  the  results  from  the 
use  of  any  medium  whatever  its  interest  power. 

Evidence  of  audience  interest  is  manifested  in 
the  demand  for  a  presentation,  its  longevity, 
audience  reaction  tests  and  the  interest  in  sup- 
plementary media  to  which  the  a-\  presentation 
calls  attention. 

Solid  evidence  of  results  in  actual  sales,  vol- 
ume business  traceable  to  film  influence  and  im- 
pact within  sales  motivating  programs  of  man\ 
companies  is  being  compiled  bv  the  Editors  of 
BrsiNESs  Screen.  Examples  of  these  reports  are 
abstracted  as  evidence  of  the  importance  of  focus 
on  tangible  results.  These  are.  after  all.  the  basic 
reasons  for  most  business  films. 

Both  motion  picture  and  slidefilm  effectiveness 
are  under  sur\eillance  in  this  natii>iiwide  cam- 
paign. Each  serves  its  specific  useful  purpose  in 
the  range  of  visual  media.  A  motion  picture 
program  motivated  better  understanding  of  new 
telephone  equipment:  a  sound  slidefilm  devel- 
oped the  full  potential  of  a  new  product  for  the 
company  sales  force.  From  the  public  relations 
of  a  fire  department  to  the  increased  sale  of 
power  mowers,  films  did  a  job  for  a  variety  of 
sponsors. 

#        «        » 

City  Fire  Departments  Improve  PR 
With  Hundreds  of  Film  Prints  in  Use 

■¥■  Except  w  hen  several  firemen  lie  dead  after  a 
spectacular  fire,  firemen  are  widelv  and  some- 
what grudgingly  regarded  as  necessar\  but  en- 
viably inactive  public  payrollers.  Thev  just  sit 
around  playing  checkers  until  somebody's  cat 
gets  trapped  in  a  tree,  according  to  the  casual  but 
derogatory  tradition.  Cities  and  fire  departments 
have  attempted  to  correct  this  impression  which 
can  have  bad  public  efi^ect. 

.After  a  survey  had  determined  the  need  for 
information  on  the  subject.  Riviera  Productions 
produced  a  public  relations  motion  picture.  Your 
Fireman,  which  shows  that  firemen  do  other 
specific  duties  besides  putting  out  fires.  No 
smoke  or  fire  is  shown  in  the  film,  designed  for 
adult  groups  and  school  children. 
»        «        « 

RESULTS:  Hundreds  of  copies  of  the  film  have 
been  sold  to  fire  departments  and  schools  in  all 
the  states,  Canada.  Hawaii  and  Alaska.  One  fire 
department  in  New  Jersey  purchased  the  film  to 
show  to  the  local  citizens  at  a  time  when  there 
was   a   special   proposition   on   the  ballot   to   in- 


crease the  fireman  s  pay  scale.  The  pay  raise  was 
voted  and  the  film  was  credited  with  helping  to 
sway  the  taxpayers.  g' 

A  Conference  Picture  Develops 
6,000  Requests  for  Literature 

■¥■  The  executive  conference,  meant  to  be  a  meet- 
ing of  corporate  minds,  often  is  obstructed  by 
personalitx  differences,  negative  traits  and  com- 
plexes. Realizing  that  many  conference  leaders 
could  use  guidance  on  conducting  their  meet- 
ings. Henry  Strauss  &  Co..  Inc..  produced  a  train- 
ing film.  AH  I  \eetl  Is  A  Conference,  for  syndi- 
cation. 

All  I  Aeerf  Is  A  Conference  emplo\s  \  ivid 
characterizations  of  several  personalities  in  a 
conference  situation  to  show  how  various  indi- 
viduals can  deadlock  a  conference  with  antago- 
nism, misunderstanding,  preoccupation.  It  sho«s 
how  a  leader,  alert  to  psychology  and  personal 
interests,  can  draw  the  reluctant  individuals  into 
cooperative  effort. 

»        »        « 

RESULTS:  Since  its  release  about  two  years 
ago.  .S.33  prints  of  All  I  Need  Is  A  Conference 
have  been  purchased  for  use  in  business  and 
industry.  In  addition.  6.017  primers.  "Meetings 
Are  What  You  Make  Them."'  and  984  training 
manuals  integrated  with  the  film  have  been  sold 
— beyond  the  copies  of  these  training  items  in- 
cluded in  the  film  package.  ^' 

Increasing    Dealer   Orders   for 
Aqua  Lungs  Via  Buyer  Education 

*  Skin  diving  is  being  dramatized  as  an  excit- 
ing, fascinating  and  sometimes  dangerous  sport 
by  a  number  of  recent  entertainment  and  docu- 
mentary films.  In  such  films,  skin  divers  hunt 
for  sunken  treasure  in  crumbling  hulls,  fight  off 
sharks.  I  nited  States  Divers  Corporation,  manu- 
facturer of  the  Aqua  Lung,  is  interested  in  pro- 
moting skin  diving  as  a  popular  and  safe  sport. 
The  corporation  also  is  interested  in  demonstrat- 
ing the  Aqua  Lung  to  as  many  people  as  pos- 
sible— before  they  go  near  the  water. 

Via  a  motion  picture.  Your  Passport  to  the 
Blue  Continent,  produced  by  Riviera  Productions 
and  utilized  by  dealers,  U.  S.  Divers  brought  its 
skin  diving  and  product  story  to  local  clubs  and 
other  groups. 

iJ  »  e 

RESIILTS :  Dealers  have  been  turning  in  orders 
for  Aqua  Lungs  since  their  prospects  have  be- 
come m  /e  familiar  with  the  sport  and  have 
been  convinced  by  the  film  that  the  Aqua  Lung 
is  the  unit  to  purchase  in  contrast  to  the  half- 
dozen  other  types  on  the  market.  gf 

AT&T  Explains  Modern   Billing 
Equipment  to  Win  User  Approval 

■K  As  the  .\merican  Telephone  and  Telegraph 
Company  introduced  its  new  electronic  message- 
unit  billing  system,  the  company  became  aware 


that  subscribers  were  mystified  by  the  device  and 
lacked  confidence  in  its  accuracy. 

Behind  Your  Telephone  Bill,  a  17-miiuite 
color  motion  picture  was  produced  for  ATtLT  by 
John  Sutherland  Productions,  Inc.  In  animation 
and  live  action,  the  film  shows  the  growth  of 
population  and  the  complexity  of  telephonic 
communication  and  explains  that  the  new  billing 
system  results  in  better  service  at  the  lowest  pos- 
sible cost  to  the  subscriber.  Each  of  the  18  com- 
panies in  the  Bell  system  handles  its  own  pub- 
licity and  distribution  of  the  film  to  fraternal, 
civic,  PTA  and  other  community  groups  in 
areas  where  the  new  billing  system  is  in  use. 
«        «        * 

RESULTS:  As  of  May  17.  1956.  AT&T  re- 
ported 19o  prints  of  the  public  relations  fihn  in 
distribution,  with  f!7  prints  in  circulation  in  the 
New  York  area.  AT&T  considers  it  indicative 
of  the  effectiveness  of  the  film  that  so  many 
prints  are  required  in   the  field. 

Schwerin  Research  Corporation  conducted  two 
tests  on  Behind  Your  Telephone  Bill.  A  pre-test 
on  reaction  to  a  story  board  and  script  presen- 
tation of  the  fihn  received  an  audience  average 
interest  score  of  79.9.  A  test  of  the  audience- 
interest  reaction  to  the  film  itself  scored  6.5 
points   higher:   86.4.  m 

*  »  TT 

A  Sound  Slidefilm  Helps  to  Show 
Sales  Appeals  of  New  Products 

->fPenetrol.  manufactured  by  the  Flood  Com- 
pany. Hudson.  Ohio,  is  a  speciahy  product  in 
the  highly  competitive  paint  field.  It  is  not  an 
""impulse'  item:  it  nuist  be  demonstrated  to  be 
sold.  The  Flood  Company  figures  its  biggest 
sales  job  is  to  interest  the  prospect  to  the  point 
where  he  will  try  Penetrol. 

To  help  its  factory  representatives  ""sell'"  dis- 
tributors and  educate  the  distributors'  salesmen 
on  the  merits  of  Penetrol  and  fortify  them  with 
the  interest  factor  in  selling  the  product,  the 
Flood  Company  sponsored  a  sound  slidefilm. 
Penetrol — There's  Nothing  Like  It,  produced  by 
\^'ilding  Picture  Productions.  Inc.  As  an  interest- 
builder,  this  film  highlighted  the  need  for  rust 
prevention  and  the  company's  product-solution 
of  painting  problems. 

In  its  sales  effort,  the  Flood  Company  faced 
a  common  functional  hazard:  Xllien  sales  meet- 
ings are  poorly  planned  they  bore  salesmen  and 
waste  the  salesman "s  selling  or  leisure  time.  To 
(CONTINUED    ON    THE    FOLLOWING   PAGE) 
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You  Asked  for  Film  Results: 

(CONTINUED  FROM  THE  PRKCKIUMl  PAGE) 
leacli  produrt  interest,  the  sale*  meetiiifjs  had  to 

holil  interest. 

»        «        * 

KE.Sl'LTS:  With  the  1.5-ininute  slidefilrn.  the 
l-'liHiil  (Company  is  able  to  illustrate  its  sales  story 
ilearlv  and  completely  and  guarantee  that  meet- 
ings will  he  held  to  2U  minutes  ""plus  questions" 
— all  productive  time.  This  has  enabled  the  com- 
pan\  to  hold  many  more  meetings  and  gain  the 
respect  of  distributors.  Many  distributors  have 
said  the  film  presentation  was  the  best  meeting 
ihev  have  had.  In  all  cases,  audiences  ha\e  been 
very  attentive. 

The  film  was  shown  overseas  to  eight  foreign 
distributors  in  Europe  and  Scandinavia.  In  each 
case,  business  increased  rapidly.  One  distribu- 
tor ordered  as  much  Penetrol  after  seeing  the 
film  as  the  distributor  had  sold  over  the  previous 
three  years.  Before,  the  whole  scope  of  the  prod- 
uct was  not  clear,  but  watching  the  film  this 
sales  force  evidently  saw  the  full  potential. 

As  a  direct  sales  promotion  tool,  the  film  has 
been  shown  at  several  painter  meetings  and  in 
each  case  sales  have  been  made.  In  one  case.  24 
gallons  of  Penetrol  v\ere  sold  to  26  painters  in 
attendance. 

The  Flood  Company  points  out  that  the  film 
is  one  important  part  of  the  total  sales  program. 
Full  credit  for  results  is  shared  by  the  whole 
program.  Even  in  this  context,  the  company  is 
convinced  of  the  films  particular  value  and 
observes  that  a  film  adds  prestige,  especially 
to  a  company  that  does  not  advertise  widely  in 
consumer  publications  or  a  compain  Irving  to 
penetrate  new  areas.  S' 

*  e  V- 

A  Retail  Drug  Sales  Training 
Film  Influences  70%  of  Viewers 
*  ""In  serving  those  who  sell  our  products  .  .  . 
We  serve  ourselves"  is  a  slogan  of  Johnson  JL 
Johnson,  pharmaceutical  manufacturers.  Johnson 
&  Johnson  puts  the  slogan  to  «ork  with  an  ambi- 
tious informational  program  aimed  at  improving 
the  cfimpan\'s  retail  outlets,  thousands  of  drug 
stores  over  the  country. 

First  in  a  continuing  series  of  services,  this 
[irogram,  Design  jor  Selling,  offered  the  druggist 
a  plan  for  meeting  present  day  competition  with 
advertising,  sales  personnel  training  and  store 
modernization  —  the  installation  of  self-service 
areas.  Motivating  forces  for  the  printed  mate- 
rial in  the  Design  for  Selling  package  were  a 
motion  picture  and  flannel  board  sunnnary  pro- 
duced for  Johnson  &  Johnson  by  Henry  Strauss 

&  Co..  Inc. 

•        •        « 

RESULTS:  A  recent  survey  of  about  (jne  thou- 

.ind  retailers  indicates  that  the  Design  for  Sell- 

i'   program   influenced    70'~;    of   the   retailers" 

-ihods  of  advertising  and  other  means  of  out- 


of-store  promotion.  Ninety  per  cent  of  the  re- 
tailers who  requested  this  program  have  reorgan- 
ized their  stores  and  modernized  their  st(tre  fix- 
tures for  self-service  during  the  past   111  months. 

In  <ine  state  some  30't  of  the  retailers  attend- 
ing association  meetings  held  to  present  the 
Design  for  Selling  program  were  in  the  process 
of  modernizing  their  stores  within  90  days. 
Eightv-three  per  cent  have  enlarged  their  store- 
wide  merchandising  promotion  during  the  first 
18  months  in  which  they  have  had  the  Design 
for  Selling  material.  As  a  result  of  the  program. 
60*7  of  the  retailers  have  requested  an  addi- 
tional service  on  store-front  modernization.  Indi- 
vidual druggists  have  reported  marked  increases 
in  business  resulting  from  ideas  imparted  by  the 
program. 

Editors  of  regional  and  national  drug  jtiurnals 
credit  the  Design  for  Selling  program  vvith  stim- 
ulating programs  by  other  manufacturers  and 
wholesalers  which,  in  total,  have  influenced  a 
greater  expansion  of  open  selling  areas  (self- 
selection  i  during  the  past  year  than  in  the  pre- 
vious five  years  combined. 

Over  a  dozen  universities  have  made  the  sales 
training  program  obligatory  to  all  seniors.  Sev- 
eral present  the  course  diploma  during  presenta- 
tion of  the  college  degrees.  H* 
»        *        » 

95%  of  National  Biscuit  Co. 
Employees  Accept  Benefit  Plan 

■¥  W  hen  ihr  National  Biscuit  Company  decided 
to  inaugurate  a  new  employee  benefit  plan,  the 
companv  sought  the  most  effective  way  to  ex- 
plain the  program  to  some  8.000  employees  in 
some  .'^00  locations  across  the  United  States.  The 
compan)  was  confident  that  the  new  benefit  plan 
had  greater  advantages  than  the  plan  already  in 
use.  but  it  was  new  to  tlie  employees,  fairly  tech- 
nical in  detail  and  on  a  contributory  basis. 

Nabisco    distributed    to    its    many    outlets    a 
sound  slidefilrn.  produced  by  Depicto  Fihns  Cor- 
poration, which  simply  and  graphically  explained 
the  new  employee  benefit  program. 
*        «        » 

RESl'LTS:  As  reported  by  The  National  Bis- 
cuit Companv  and  The  Travelers  Insurance  Com- 
pany, underwriters  for  the  plan,  approximately 
95Cr  of  the  employees  accepted  the  new  plan — 
with  approximately  three-quarters  of  the  Nabisco 
l()calions  repftrling  in  less  than  two  months  after 


the  film 


distributed. 


S' 


Soles  of  Power  Lawn  Mowers 
Stimulated  by  Film  Showings 

■It  .■\lthough  the  power  lawn  mowers  and  other 
lawn  equipment  manufactured  by  Western  Tool 
and  Stamping  Co.  are  ""seasonal"  products,  de- 
veloped primarily  for  home  owners,  the  equip- 
ment is  promoted  to  Vieslerns  direct  customers 
— the  distributors — over  a  12-month  period. 
Western  offers  many  models,  beginning  its  sales 
])resentations   August    1.   each    \ear.    Sales   meet- 


ings uith  till-  distributors  and  for  iheir  dealers 
continue  through  the  winter  months.  \S  hen  snow 
is  on  the  ground  \\  estern  has  to  keep  right  on 
talking  and  demonstrating  lawn  mowers.  When 
the  grass  is  green.  Western  still  has  the  problem 
of  pre'senting  a  great  manv  models  of  power 
equipment. 

With  General  Pictures  Productions.  Western 
developed  a  1.5-minute  16mni  motion  picture 
which  sold  the  basic  principles  of  the  Western 
lawn  equipment.  Western  supplied  its  sales  or- 
ganization with  prints  of  the  film  and  Cine- 
salesman  continuous  projectors  and  instructed 
the  sales  force  on  use  of  the  projectors. 
»        »        • 

RESULTS:  The  lawn  equipment  film  was  well 
received  by  the  trade,  proving  of  interest  to 
potential  customers  and  of  educational  value  to 
established  customers.  Reported  Western:  '"Our 
men  were  rather  dubious  at  first  about  the  use 
of  a  so-called  canned  sales  message  but  as  the 
weeks  went  into  months,  the)  found  this  is  a 
very  helpful  sales  tool. 

"The  use  of  our  film  has  been  so  successful 
that  the  distributors  are  now  asking  we  make 
fihn  available  for  use  by  their  salesmen  to  pre- 
sent our  HOMKO  story  on  how  to  sell  our  power 
lawn  mowers.  We  are  very  enthusiastic  about 
our  film  and  are  now  planning  a  new  film  to  be 
used  next  season."  ^ 

»        »        • 

Sixth  Month's  Use  in  the  Field 
"Paid"  for  This  Sales  Picture 

-f  Crown  Zellerbach  Corporation  had  what  it 
considered  a  unique  bacon  package,  the  Mulli- 
nix  package.  Crown-Z's  problem  was:  how  to 
make  meat  packers  appreciate  the  design's  qual- 
ity, how  to  make  them  switch  to  the  Mullinix 
method. 

Bacon  Sales  Increased  Through  Proper  Mer- 
chandising, a  color  and  sound  motion  picture 
depicting  the  new  package,  produced  by  Riviera 
Productions,  was  sponsored  by  Crown-Z.  The 
film  was  shown  by  corporation  personnel  to 
meat  packers  nationally.  .Among  those  using  the 
film  was  C.  D.  Mullinix.  inventor  of  the  pack- 
age. Mullinix  built  a  sales  campaign  around  the 
message  in  the  film.  Setting  up  large  meetings 
in  the  home  offices  of  meat  packers,  he  would 
show  the  film  to  company  executives. 
*        *        » 

RESULTS:  Mr.  Mullinix  and  the  other  Crown-Z 
sales  campaigners  won  new  package  converts 
rapidly:  in  six  months  of  the  film's  use,  enough 
bacon  package  orders  had  been  taken  to  virtu- 
ally ""pay"'  for  the  film.  Mr.  Mullinix  said  that 
the  sales  were  "directly  attributable  to  the  na- 
tionwide showings  we  held  fur  our  prospects.     ^ 
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Voice  Beneath  the  Sea 


A  Documentary  Story  of  the  Two-Way  Atlantic  Cable 


Sponsor:  American  Telephone  & 
Telegraph  Company. 

Title:  (  oice  Beneath  the  Sea.  27 
min..  color,  produced  by  John 
Sutherland   Productions.   Inc. 

■♦f  This  film  tells  the  story  of  a  re- 
markable event  which  has  been 
called  the  greatest  peacetime  com- 
"munications  operation  in  history: 
the  laying  of  the  first  two-way  cable 
for  telephone  use  across  the  .\t- 
lantic. 

Ihe  project  developed  out  of  an 
extraordinary  contract  entered  into 
b\  VT&T.  the  Canadian  company. 
Eastern  Telephone  &  Telegraph, 
and  the  General  Post  Office  depart- 
ment of  the  British  government.  Tlie 
three  parties  agreed  to  share  all 
research,  facilities  and  personnel  tn 
accomplish  the  completion  of  two 
deep-water  cables  from  Clarenville. 
Newfoundland,   to   Oban,   Scotland. 

(  aire  Beneath  the  Sea  is  a  docu- 
mentary record  of  the  operation 
photographed  over  a  period  of  se\- 
eral  years.  While  telegraph  cables 
across  the  Atlantic  have  been  in 
existence  for  a  hundred  years,  the 
problems  of  transmitting  voice  with 


its  necessity  for  repeated  amplifica- 
tion every  200  miles  or  so  had 
prevented  any  attempts  to  lav  down 
a  telephone  cable. 

One  of  the  most  interesting  parl> 
of  the  film  shows  how  the  amplifica- 
tion problem  was  solved  bv  splicing 
in  incredibly  thin,  flexible  ampli- 
fiers, called  ""repeaters""  at  102 
places  in  the  cable.  Any  malfunc- 
tion in  an\  of  these  repeaters  would 
deaden  the  connection,  so  they  were 
made  under  the  most  exact  condi- 
tions b\  the  \^  estern  Electric  Com- 
pany, tested  scrupulously  (with 
atomic  isotopes  I  and  then  spliced 
into  the  continuous  cable  bv  its 
manufacturer,  the  Simplex  Wire 
and  Cable  Company. 

I  oice  Beneath  the  Sea  refrains 
licim  indulging  itself  in  contrived 
theatrics  (""Will  they  make  it?"l. 
for.  with  all  the  care  and  research 
that  went  into  the  planning  of  the 
cable,  it  was  an  assured  success; 
nevertheless  there  is  suspense  con- 
stantly building  until  the  completion 
of  the  monumental  task. 

I  oice  Beneath  the  Sea  will  join 
the  film  libraries  of  the  Bell  System 
Telephone  Companies.  It  was  made 
as  an  activity  of  AT&T"s  Long  Lines 
Department.  ^' 

7th  Annual  Production  Review 

*  The  Editors  of  Blsi.ness  .Screen 
have  announced  the  publication  in 
February.  1957  of  the  7th  Annual 
Production  Review,  a  complete  list- 
ing and  index  of  all  leading  produc- 
ers of  business  and  television  films 
in  the  I  .S..  Canada  and  overseas. 
Only  companies  supplying  complete 
listing  data  are  eligible  for  this  au- 
thoritative Buyers  Guide  number. 
\^'rite  for  listing  invitation  forms 
today:  address  Business  Screen 
Production  Review,  7064  Sheri- 
dan Road.  Chicago  26,  111.  f' 


The  Scenes  from  "Voice  Beneatli  the  Sea"  Were  Made 
During   the    Historic   Journey   with   the   Atlantic   Cable 
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Gleaming  aluminum  highlights  this  modern  automobile  grill  design. 

Aluminum  iu  the  Fruduct  Parade 

Multitude  of  Metals  Application  March  in  Reynolds'  Film 


Sponsor:  Kevnlll(l^^  Metal>  Cn. 

Title:  Aluminum  on  ihe  March.  2il 
min.  color,  produced  b\"  The  jam 
Handy  Organization. 

"^  Several  cineniatic  techniques  are 
used  to  dramatize  the  story  of  the 
aluminum  industry  in  Aluminum  on 
the  March,  a  new  28-minute  color 
motion  picture  sponsored  bv  Rey- 
nolds  Metals  Company. 

Live  location  photograph),  stop- 
motion  and  special  effects  chronicle 
an  industry  that  contributes  to  ev- 
eryday living  and  national  defense. 
The  documentary  opens  in  the  mile- 
high     bauxite    mines    of    Jamaica. 


Above:  refrigerators  with  lighter, 
stain-proof  and  durable  aluminum 
ore  shown  by  Reynolds  film. 

from  which  the  bauxite  ore  is  con- 
veyed over  an  aerial  tramway  to 
waiting  ships,  then  carried  to  a  fac- 
tory. 

At  the  factory,  the  ore  is  digested, 
settled,  washed  and  "unlocked" 
from  the  earth.  Emerging  as  a  snow, 
white  powder,  the  "alumina"  is  used 
for  soil  conditioning,  as  an  abrasive 
and  for  conversion  to  solid  alumi- 


lUMM  at  reduction  plants  through 
the  electrohtic  process.  To  vivify 
the  \ersatility  and  flexibility  of  the 
metal,  the  film  employs  "marching" 
ingots,  bhmms.  billets  ami  extiudt-d 
shapes. 

Car  Styling  to  Package  Wraps 

Rapidly,  the  film  pictures  alumi- 
num applications  in  car  styling, 
home  appliances,  packaging.  "Rey- 
nolds W  rap*  for  cooking  and  pre- 
.serving.  as  a  "do-it-yourself"  mate- 
rial, and  as  the  key  metal  in  jet 
planes.  Diesel  engines,  buses  and 
heavy  industries.  The  ease  with 
uhich  aluminum  can  be  handled  is 
demonstrated  in  a  sequent  e  sh()W- 
iiig  a  farmer  using  it  for  siding  and 
insulation  and  to  irrigate  a  field. 
I  he  piping  in  this  scene  is  shown 
t't  be  highly  portable,  being  moved 
in  sections  by  one  person. 

In  a  "pageant  of  packaging"'  the 
film  presents  row  on  row  of  famil- 
iar brands  parading  in  step  to  stir- 
ring martial  nmsic.  against  a  back- 
ground of  brilliant  colors.  .4Iumi- 
nuin  (in  the  March  concludes  that 
more  products  will  join  the  parade, 
that  this  definitely  is  not  "The 
Lnd.  The  film  was  produced  in 
Eastman  color  by  The  Jam  Handy 
Organization.   Iik'. 

Distributed  by  Association  Films 
Aluminum  on  the  March  is  being 
distributed  to  community  groups 
and  television  stations  across  the 
nation  on  a  free  loan  basis  through 
Association  Films.  Inc.  regional 
film  exchanges.  Q' 


Stirnng  Film  Fare  ior  Spoftsmen's  Group  Showings— 

Spurts  Chamiiinns  un  the  Screen 

Big  Game  Fishing  Experts  and  a  Waterfowl  Siren  in  Featured  Roles 


Sponsor:  \lr  l.oiilli  Steel  (lorpora- 
tion. 

Title:  Bruadbill  .'Hajari.  2o  min.. 
color,  produced  bv  Sonml  Mas- 
ters. Inc. 

-K  Off  the  coast  from  the  North 
Chilean  town  of  Ifpiique  lies  one  of 
the  most  famous  fishing  grtiunds  in 
the  world.  Here,  the  cold  Humboldt 
Current  sweeps  up  from  the  .Antarc- 
tic close  to  shore  bringing  enormous 
quantities  of  baitfish  to  attract 
record-sized  marlin  and  syvordfish. 

Last  year,  when  big  game  fisher- 
man Lou  Marron  and  his  wife.  Eu- 
genie, headed  an  expedition  to 
I(|uique.  camera  crews  from  Sound 
Masters.  Inc.  joined  the  party  to 
record  the  fishing  thrills  for  the 
third  in  a  series  of  sports  films  spon- 
sored by  McLouth  Steel  Corp.  The 
filming  was  directed  by  SMs  Fran- 
cis Carter  \^  ood.  Jr.  from  the  script 
by  Harold  McCracken.  Hedh  Dot\ 
and  Ebb  W  arren  were  behind  the 
cameras. 

McLouth.  which  makes  high-grade 
steels  used  extensively  in  automo- 
bile manufacture,  presents  the 
films  in  the  interest  of  good  sports- 
manship, and  they  are  shovMi 
(CONTINUED     ON     PAGE     611 


Right:  Lou  and  Eugenie 
Marron  ore  the  "stars" 
in  Sound  Masters' 
"Broadbill  Safari" 
sponsored  by  McLouth 
Steel  and  ideal  fare  for 
sports  audiences. 


Sponsor:    Winchester-Western    l)i- 


Malhieson   (!heniiial 


vision.  I 
('orp. 
'I'ille:  (.ailing  All  Ducks.  28  min., 
color,   produced   by   Sound   Mas- 
ters. Inc. 

"KTwo  years  ago.  Winchester- 
Western  came  out  with  a  film  about 
rifle  marksmanshi])  called  Shournan 
Shooter.  RecenlK.  adding  up  the 
score,  the  company  found  that  some 
23.(HH1.000  people  had  come  to  their 
show,  either  on  "live  "  film  or  TV, 
To  add  to  its  credits  as  an  audience 
getter,  the  picture  had  picked  up 
awards,  not  only  around  the  L.  S, 
award  circuit,  but  abroad,  as  well, 

W  ell  gratified  with  these  results, 
Vi  inchester- Western  is  back  again 
in  the  movie  business  with  a  new 
film  called  Calling  All  Ducks  that 
should  do  as  well  or  better  than  its 
]iredecessor. 

A  prime  candidate  for  ff'  hat  s  My 
Line  is  the  leading  character  of  this 
film.  He  is  Art  Beauchamp,  and  his 
profession  is  duck  caller.  Matter  of 
fact,  hes  the  world  champion  of 
this  unusual  trade. 

Beauchamp.  the  waterfowl  siren, 
is  not  the  whole  show  by  any  means, 
however,  for  some  27  species  of 
I  C  O  N  T  I  N  U  E  D     ON     P  .\  G  E     61) 


Left:  meet  chomp  fim 

duck  caller  Art 

Beauchamp  in  the 

new  Olin-Mathieson 

color  film  "Calling 

all  Ducks"  now  I 

available  for  16mm 

group  showings  .  .  .   ' 
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Visualization   of  the  New   Reoder's  Digest  Survey- 


Field  Report  an  Media  Hesearcli 

"A  Study  of  Seven  Publications"  Shows  Politz  Methods 


Sponsor:  The  Reader  s  Digest  As- 
sociation. Inc. 

Title:  A  Sluiiy  of  Seven  Publica- 
tions, 20  niin..  b  w.  produced  by 
Science  Pictures,  Inc. 

■k  Rf,\der'.s  Digest,  this  year,  foot- 
ed the  bill  for  the  massive  media 
research  undertaking  conducted 
from  time  to  time  by  Alfred  Politz 
Research.  Inc.  Although  the  Digests 
tremendous  circulation  strength 
dominated  the  results  of  the  survey, 
there  seemed  to  be  goodies  enough 
to  go  around  for  all. 

Both  McCalls  and  Look  cjuicklv 
came  out  with  full  page  ads  in  the 
>iew    York    papers    hda^tioL'    "Mc- 


On  countless  door  steps,  Politz  re- 
searchers checked  magazine  reading 
habits  and  preferences  in  Reader's 
Digest  study. 

i:airs  leads  all  magazines  except 
Reader's  Digest  in  'A  Study  of 
Seven  Publications'":  and  Look 
took  occasion  of  the  study  to  docu- 
ment its  claim  that  it  reaches  more 
people,  per  ad  dollar,  than  any  other 
])iajor   national   publication. 

But  the  Digest,  sure  of  its  ground, 
(ame  out  ahead  in  almost  every 
aspect  of  the  survey.  While  "sur- 
\evs'"  are  really  a  dime  a  dozen  in 
the  publication  business  (what  mag- 
azine or  newspaper  hasn't  one?  I 
Politz   has   always  been   reputed   to 

Below:  marketing  consultant  Clar- 
ence Eldridge  (left)  confers  with  Al- 
fred Politz,  head  of  the  Politz  Re- 
search institute. 


be  something  special.  As  one  Madi- 
son Avenue  wag  put  it — "It  s  hon- 
ester." 

Most  advertising  alle\  denizens 
are  well  versed  in  Politz  lore,  but 
the  Digest  has  left  nothing  to 
chance.  This  new  film,  documentary 
to  the  nth  degree,  will  be  seen  far 
and  wide  by  herds  of  s|)ace  buyers 
corraled  by  Digest  advertising  sales 
executives.  It  demonstrates  how 
Politz  interviewers  work — controls 
which  prevent  a  psychologically  in- 
duced response,  and  the  ways  that 
research  people  must  make  it  diffi- 
cult for  themselves  by  not  trying 
for  the  "easy"'  answer  to  their 
questions  but  the  "honest"  one — 
the  one  that  actually  represents  the 
facts. 

A  Study  of  Seven  Publications 
purposely  eschews  theatricality. 
W  hile  it  would  have  been  impossible 
til  move  a  camera  and  production 
I  rew  into  an  "actual"  situation,  the 
way  this  film  was  done  was  as  close 
as  possible  to  actuality.  People  in- 
terviewed knew  a  camera  was  there, 
hut  knew  nothing  of  what  they 
would  be  asked.  Their  natural  re- 
^ponse — hems  and  haws  and  wells 
— serve  as  the  best  possible  illustra- 
tion of  the  Politz  methods.  Q' 

Fireside  interviews  disclosed  fem- 
inine reading  habits  in  this  extensive 
study  of  media  interests  pictured  in 
o   20-minute   film. 


Careers  in  Railroading 

*  The  Railway  Progress  Institute 
has  released  a  new  20-minute  color 
film.  June  Decision,  to  be  shown  to 
graduating  engineers  in  schools  and 
universities.  The  film  explains  the 
opportunities  for  careers  in  railroad 
operating  and  research. 

Olympia  Film  Productions,  Inc. 
produced  the  film  for  the  Institute — 
an  organization  of  the  major  rail- 
road suppliers,  such  as  General  Mo- 
tors. Westinghouse  Air  Brake, 
American  Car  &  Foundr\  and  Gen- 
eral Electric.  W 


A  surface  geology  crev/  at  work  in  Sahara's  "Egypt  Reborn" 

Dil  and  Egypt's  Future 

Sponsor:  Sahara  Petroleum  (^impany. 

Title:    Egypt    Reborn.    2lt    ruin.,    color,    produced    by    John    Sutherland 
Productions,  Inc. 

■¥  Egypt  Reborn  was  produced  before  the  present  ruckus  in  Suez  but  its 
story  is  nevertheless  apt.  It  is  concerned  entirely  with  the  problem  of  a 
free  enterprise  company  investing  large  sums  of  money  in  an  oil-poor  land 
in  the  hope  of  making  a  strike.  It  tells  its  story  completely  from  an  Egyptian 
standpoint,  seeking  to  make  its  aspirations  clear,  and  to  show  what  its 
success  could  mean  for  the  people  of  Egypt.  There  are  two  versions — in 
Arabic,  and  in  English,  but  the  principal  mission  of  the  film  is  to  be  shown 
in  the  Middle  East. 

Sahara  Petroleunt.  which  is  exploring  87..500  square  miles  of  Western 
Egypt  on  a  grant  of  oil  rights  from  the  go\ernment.  is  a  company  formed 
by  four  middle-sized  American  oil  companies:  Cities  Service.  Continental, 
Ohio  Oil  and  Richfield. 

The  film  compliments  the  present  government  on  its  success  in  improv- 
ing the  country's  social  and  economic  progress,  points  out  that  locally 
produced  oil  would  save  the  13  million  pounds  now  expended  annually  to 
import  petroleum  products. 

Egypt  Reborn  holds  out  no  false  hopes,  explains  that  oil  is  hard  to 
find,  as  indeed.  Sahara  is  finding  it  so.  But  the  exploration  goes  on  with 
helicopters,  gravity  meters,  seismograph  crews  and  thousands  of  tech- 
nicians— Egyptian  and  American — joining  in  the  search. 

One  peculiar  problem  facing  these  prospectors  is  that  one  of  the  most 
promising  locations  they  have  found  lies  along  the  Mediterranean  west  of 
Alexandria  where  the  battling  armies  in  World  War  II  laid  some  nine 
million  explosive  mines,  which  must  he  deactivated  before  drilling  sites 
can  be  located.  9' 

Arabs  watch   as  drilling   operations   begin   for  a   seismograph 
survey.  About  35  holes  are  drilled  for  each  separate  operation. 
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Both  filmed  and   printed   materials  are  coordinated  with  flannel   board   to 
add  to  the  impact  of  second  J  &  J  drug  store  modernization  program. 

Design  far  Better  Selling 

A  Visualized  Program  for  Drug  Store  Modernization  Joins 
the  Johnson  &  Johnson  Campaign  to  Aid  Retail  Drug  Sales 


Tuleilu.  Uhiu.  said: 

'^Followed  your  suggestions   in 

'Design  for  Selling' .  .  .  increased 

our  business  over  $1(10  per  day.' 

^        *        ^ 

A  sei'Diid  in  ?>riii)kl\n.  Nf»   ^Hrk: 
"Our  poorest   day   nou    is    heller 
than  our  best  day  before." 

•        •        * 

A  lliird  ill  Bremerton.  \^  ashiiigtoii: 
"Drug  volume  alone  is  up  about 

98%:' 

And  a  fdurtli  in  Hampton.  \  irginia: 
"Increase  of  '26'~r  in  dental  items 
.  .  .  21'^r  in  hair  preparations  .  .  . 
3.3%  in  baby  products.'' 

TT'oi  R  Bi  siNEs.s  Skxess  Stories 
'-  lulled  from  thousands  of  similar 
reports  point  up  a  dramatic  note  on 
a  spectacular  and  continuing  pro- 
gram sponsored  by  Johnson  &  John- 
son as  part  of  its  long  range  cus- 
tomer service  plan.  They  report  the 
results  of  Design  for  .Selling,  a  mo- 
tion picture  that  was  the  backbone 
of  a  coordinated  package  designed 
to  motivate  and  help  retail  druggists 
to  modernize  their  store  interiors 
and  their  selling  practices.  In  the 
industrial  film  field  where  results 
are  often  intangible,  they  offer  re- 
freshing proof  of  the  effectiveness 
of  the  medium  when  properly  sup- 
plemented and  used. 

The  more  than  twenty  thousand 
independent  druggists  .  .  .  40%  of 
the  national  total  .  .  .  who  benefited 
from  Design  for  Selling  are  now  be- 
ing  brought    up-to-date   on    how    it 


Heiir\  Strauss  &  Co.,  Inc..  Coiiiiiiu- 
nicators  of  Ideas,  v\'ith  whom  John- 
son &  Johnson  has  worked  doselv 
for  a  mimbiT  of  years  in  implement- 
ing its  philosophy  of  sales  promo- 
lion  througb  assistance  to  its  retail 
ilislributive  outlets. 

Success  .^tory  also  highlights  the 
problems  i)f  store-front  moderniza- 
tion, a  subject  selected  by  druggists 
themselves  according  to  a  study 
analyzed  b\  Michigan  State  Uni- 
versity, as  the  next  area  in  which 
thev  were  eager  for  a  helping  hand. 

Bv  way  of  motivating  its  audience 
to   the    importance   of   what    they  re 


paid  off  .  .  .  and  at  the  same  time 
being  offered  the  incentive  and  ma- 
terials for  a  new  forward  step  .  .  . 
in  Success  Story,  a  film  recently 
released  by  Johnson  &  Johnson  to- 
gether with  its  complement  of 
printed  reference  material. 

Build  on  First  Success  Story 

According  to  \^  illiain  E.  Sawyer. 
Johnson  &  Johnson  wanted  to  pre- 
sent facts  on  the  .success  of  their 
first  program  in  an  emotionally"  con- 
vincing way  that  would  lead  to  fa- 
vorable consideration  of  the  second. 

Like  its  predecessor.  5ucce5i  Story 
was   de\eloped    and   produced   b\ 

This  J  &  J  flannel  board  presentation 

store  modernization  program.  Discussing 
send,  director  Bob  Wilmot,  producer  Hen 
Marvin  Dreyer. 


Druggist  Charley  Higglns,  princi- 
pal character  in  "Design  for  Selling," 
reappears  in  "Success  Story." 

going  to  see.  the  film  opens  with  a 
recap  of  portions  of  Design  for  Sell- 
ing and  a  report  on  some  of  the 
[ihenomenal  sales  increases  reaped 
hv  those  who  participated  in  the 
interior  modernization  plan. 

Using  a  documentar\  approach, 
the  picture  then  goes  on  to  explain 
that  such  a  success  story  can  have 
no  real  ending  either  for  Johnson  ik 
Johnson  or  its  retail  drug  customers. 

It  points  out  that  the  next  chapter 
nuisl  deal  «ilh  the  drug  store's  first 

s  one  of  the  key  visual  tools  in  retail 

t  are  (I  to  r)  cameraman  Julie  Town- 

ry  Strauss  and  production  coordinator, 


fefi»i-fc^l 


point  of  impact  on  the  public  ...  its 
exterior:  and.  using  the  graphic  il- 
lustration of  a  diamond  wrapped  in 
a  plain  brown  shopping  bag.  drama- 
tizes the  need  for  "packaging"  the 
«hole  store  with  as  much  attention 
to  attractiveness  as  is  lavished  on 
packaging  the  goods  inside.  'I  his 
theme  is  developed  at  some  length 
and  dotnmenled  by  the  findings  of 
modern  indiislrial  design  resear<-h. 

Shows  Practical  Aid  Available 

After  restating  Johnson  &  John- 
son's belief  that  it  best  serves  itself 
when  it  serves  those  who  sell  its 
products.  Success  .Story  outlines  the 
kind  of  down-to-earth,  factual  help 
the  company  is  ready  to  make  avail- 
able in  this  new  area. 

"We  went  to  the  experts,"  says 
the  narrator,  "to  specialists  in  engi- 
neering .  .  .  banking  .  .  .  drug  mer- 
1  handising.  We  got  them  all  together 
at  our  research  center  .  .  .  dug  in 
.  .  .  asked  a  million  questions  .  .  . 
checked  every  angle  on  how  to  give 
vour  old  store  front   a  new  look. ' 

He  analyzes  the  materials  a  drug- 
gist mav  get  without  charge  ...  a 
S()-page  "how-to  "  manual.  "\ our 
Front  Forecasts  Your  Future"' .  .  . 
covering  such  matters  of  vital  inter- 
est as  financing,  help  from  public 
utilities,  lighting  problems,  floor 
covering,  store-front  supplies,  archi- 
tecture, and  contracting. 

He  shows  them  step-by-step  check- 
lists for  turning  their  ideas  into  re- 
alitv  .  .  .  and  diagrams  and  samples 
to  help  them  plan. 

Star  of  First  Film  Reappears 

Ihe  fihii  concludes  with  the  sur- 
prise appearance  of  Charley  Big- 
gins, the  "hero"  of  the  previous 
motion  picture.  Design  for  Selling. 
who  urges  his  fellow  retail-druggists 
to  take  advantage  of  this  new  John- 
son &  Johnson  program. 

The  Sucress  Story  package  .  .  . 
in  addition  to  the  supplementary 
items  shown  in  the  film  .  .  .  includes 
two  other  booklets  that  help  round 
out  its  message.  The  first  recaps  the 
achievements  of  the  Johnson  &  John- 
son retail  drug  priigram  tf)  date  and 
|)ro\  ides  a  card  to  help  store  owners 
get  the  new  program's  materials. 
The  second  is  a  motivational  piece 
on  the  importance  of  exterior  mod- 
ernization. 

Scheduled  for  Nationwide  Use 
Success  Story  is  slated  for  indus- 
lr\-wide  |)reseiitation  through  drug 
association  meetings  and  trade 
groups.  There  is  every  reason  to  be- 
lieve that  this  new  "power  play'  .  .  . 
with  the  motivational  film  opening 
up  a  clear  field  of  acceptance  for  the 
informational  printed  material  .  .  . 
will  rack  up  the  same  gains  for 
Johnson  ii  Johnson  and  the  nation's 
druggists  as  did  its  predecessor.    ^ 
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Motivating  Sales  for  Group  Insurance  Benefit  Plans— 

Pacific  Mutual  Slidefilms 
Prove  Value  iu  Field  Test 

Agents  Response  to  Slidefllm  Series  Gives  Facts,  Figures  on  Results 


EIGHTY-SIX  Yeaks  Aco.  Lflaild 
Stanford  initiated  camera 
studies  of  motion — with  pro- 
phetic visual  results.  Todav.  Pacific 
Mutual  Life  Insurance  Company, 
vhich  Stanford  helped  to  found,  is 
pioneering  in  the  film  medium — 
with  profitable  sales  results. 

Sportsman  Stanford's  determina- 
tion in  proving  the  true  action  of  a 
horse's  gait  helped  to  prove  the 
films  value  in  scientific  demonstra- 
tion. Pacific  Mutuals  determination 
to  extend  group  insurance  is  dem- 
onstrating the  power  of  the  film 
medium  in  motivating  a  resultfnl 
sales  program. 

Extend  Group  Insurance  Benefits 

In  1949.  Pacific  Mutual  execu- 
tives recognized  the  inadequacies  of 
benefits  offered  by  existing  group 
plans  for  employers  with  less  than 
25  emplo\tfs.  Large  companies  and 
their  employees  had.  for  years,  en- 
joyed the  benefits  of  group  insur- 
ance. The  smaller  companies  were 
more  or  less  excluded.  Why  couldn't 
the  same  protection  offered  large 
companies  be  extended  to  the  small- 
er companies?  Pacific  Mutuals 
chiefs  decided  this  could  and  should 
be  done. 

Subsequently.  Pacific  Mutuals 
"Selected  Plans"  came  into  being. 
This  new  program  of  group  insur- 
ance offered  group  benefits  to  the 
small  employer  with  10  to  24  em- 
ployees. As  the  small-company  cov- 
erage set-up  was  developed.  Pacific 


Mutual  kept  pondering  promotional 
questions: 

1.  How  to  tell  the  story  effective- 
ly— how  to  give  the  small  employer 
a  clear   understanding   of  this  new 


Pacific  Mutual  agents  find  their  sales 
potential  increased  through  effective 
slidefllm  visualization. 

concept  in  group  insurance  and  jet 
present  the  material  simply,  dra- 
matic'alK  ? 

2.  How  to  add  to  the  prestige  of 
the  company  agents  and  give  them 
an  advantage  over  other  agents  in 
obtaining  interviews? 

All  the  usual  insurance-communi- 
cation media  were  used,  with  vary- 
ing effectiveness.  But  the  company 
sought  a  medium  that  could  fully 
capitalize  on  the  new-opporliinity 
excitement  of  the  "Selected  Plans  ' 
program,  a  medium  that  could  vis- 
ualize for  the  salesman  and  client 
alike  the  potential  of  the  new  cover- 
age. 

Two  years  ago.  Pacific  Mutual 
commissioned  Rocket  Pictures.  Inc.. 


Agents   con    make    presentation    to    several    prospects    at    once    via    slidefilms. 
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to  produce  four  sound  slidefilms. 
One  film.  It's  Up  to  You,  would  be 
used  by  the  agent  as  a  direct  selling 
tool — to  be  shown  to  the  prospect 
in  his  own  office,  to  give  him  an 
understanding  of  group  insurance 
and  what  it  would  mean  to  him  and 
his  employees  in  terms  of  protec- 
tion and  other  benefits.  The  other 
films.  Exclusively  i  ours  and  Reap- 
ing the  Harvest  I  parts  one  and 
two)  were  designed  to  train  the 
agent  in  better  methods  of  present- 
ing his  material  and  to  help  him 
increase  his  group   insurance  sales. 

Would  the  Films  Do  the  Job? 

In  January.  19.55.  before  distrib- 
uting the  films  for  general  use.  Pa- 
cific Mutual  conducted  a  planned 
field-testing  program  to  try  the 
audio-visual  sales  program  under 
actual  uorking  conditions.  The  ex- 
periment gave  the  participating 
agents  approximately  three  months 
in  which  to  test  the  effectiveness  of 
audio-visual  aid  in  their  group  in- 
surance presentation.  Question- 
naires were  used  to  get  the  judg- 
ment of  agents  and  prospects  on  the 
new  audio-visual  approach. 

The  reaction  of  agents  was  over- 
whelmingly in  favor  of  audio-visual 
aid.  Some  of  the  agents  had  doubted 
the  actual  sales  value  of  a-v  tech- 
nique before  making  the  slidefilm 
presentation.  Afterwards,  all  were 
in  favor  of  its  continued  use.  The 
agents  were  particularly  impressed 
by  the  film  s  ability  to  cover  the 
major  points  of  the  group  insurance 
plan  clearly  and  concisely.  They 
were  able  to  make  the  entire  pre- 
sentation in  far  less  time  than  it 
had  taken  them  previously. 

Tells  Better  Story  in  Less  Time 
Said  one  agent:  "The  film  tells  a 
true-to-life  story  in  15  minutes  that 
would   take   me   two   hours — and    1 
couldn't  possibly  sav  it  as  well." 

The  agents  found  the  fihned  pres- 
entation well  suited  to  group  selling 
because  of  its  ease  of  operation. 
Carried  in  a  small  portable  projec- 
tor case,  the  film  could  be  shown  at 
the  prospect's  desk.  Minutes  later, 
the  showings  could  be  repeated  for 
the  prospect's  associates  or  depart- 
ment heads.  In  this  way,  the  agent 
could  make  one  trip  do  the  job  of 
severaL  Many  agents  discovered 
I  C  O  ^  T I \ U  E  D  ON  PACE  6  6  I 
i:-  ^-  c- 

Six  key  steps  in  the  sale  of  group 
insurance  are  pictured  in  the  slide- 
film  titles  at  right.  After  securing 
basic  information,  the  agent  proceeds 
through  logical  steps  of  analysis, 
presentation  (utilizing  a  flip-chart) 
and  the  sales  close.  Followup  includes 
installing  the  plan  and  then  "reaping 
the  harvest"  of  enlarged  soles  con- 
tact opportunities  for  life,  retirement 
and  other  insurance. 
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Filmmg  long  shots  in  the  converter  aisle  presents  one  of  the  most  difficult 
challenges  in  the  Inco  film.  The  aisle  contains  19  Bessemer  converters  standing 
in  a  row  o  fifth  of  a  mile  long,  to  be  photogrophed  in  Eastman  color. 


C\PTLRi.NC  The  Diuma.  action 
and  blinding  heat  of  metal 
being  processed  in  the  world  ? 
largest  converter  aisle:  condensing 
the  intricate  reduction  processes  to 
an  understandable  form  yet  keeping 
the  picture  interesting  and  spectacu- 
lar was  a  challenging  motion  pic- 
ture assignment  for  the  camera  crew 
which  made  the  new  International 
Nickel  Company  film.  Milling  anti 
Smelting  the  Sudbury  ,\ickel  Ores. 
The  film  was  produced  in  East- 
man Color.  The  crew  was  on  loca- 
tion for  six  weeks  of  intensiv e  shoot- 
ing at  Copper  Cliff  and  the  other 
Inco  plants  in  the  Sudbury  area  of 
Ontario,  Canada,  where  the  great- 
est portion  of  the  world  s  nickel 
ores  are  mined,  and  processed. 

One  of  Industry's  Vital  Metals 
Mikcl  is  among  the  metals  most 
vital  to  industry,  and  the  story  of 
how  the  .Sudbury  ores  originated 
and  how  the  metals  are  extracted  is 
one  of  the  most  interesting  in  mod- 
ern metallurgy.  The  Sudbury  ores 
are  highly  complex,  and  stubborn 
in  yielding  up  their  metals.  In  addi- 
tion to  nickel,  they  contain  copper, 
iron,  and  precious  metals.  In  all. 
the  extractive  processes  which  Inco 
has  developed  now  succeed  in  re- 
covering 14  different  clenicnis  fr<im 
these  ores. 

The  milling  and  smelting  opera- 
lions  accordingly  involve  many 
steps.  The  nietallurg)'  is  compli- 
cated— covering  a  wide  variety  of 
processes  which  include  mechanical. 
p)Tometallurgical.  and  chemical 
treatments.  Some  are  unique,  and 
a  large  research  staff  is  constantly 
engaged  in  seeking   improved   pro- 


cedures. The  operations  themselves, 
even  though  semi-automatic,  are  so 
big  as  to  require  the  services  of 
thousands  of  men  around  the  clock, 
seven  days  a  week,  through  the 
\ear. 

Produced  for  Critical  Audience 

The  film  depicting  these  opera- 
tions was  sponsored  bv  Internation- 
al Nickel  expressly  to  serve  educa- 
tional purposes.  It  was  made  for  a 
critical  audience — members  of  tech- 
nical societies  and  industrial  groups, 
university  engineering  professors 
and  students,  who  would  insist  on 
technical  accuracy,  yet  who  are  as 
amenable  to  interest-sustaining  film 
techniques  as  less  technical  minded 
audiences  would  be. 

An  important  secondary  purpose 
of  the  fihn  is  to  show  the  exciting 
career  opportunities  in  the  field  of 
metallurgy,  and  so  to  encourage 
both  high  school  and  college  stu- 
dents to  consider  preparing  them- 
selves for  work  in  that  field. 

These  Were  the  Film's  Goals 
Thus  the  task  in  making  this  film 
was  to  encompass  a  tremendous  en- 
terprise within  50  minutes  of 
motion  picture  —  to  tell  the  story 
adequately,  make  the  processes  un- 
derstandable, keep  the  treatment 
interesting,  and  dramatize  the  vast 
size  and  scope  of  the  operations. 

The  task  was  tackled  at  the  outset 
by  Joseph  Boldt.  the  script  writer, 
and  Lee  Blair,  who  prepared  the 
slorv board.  Initially  they  spent  a 
full  « eck  obser\  ing  the  operations 
and  being  indoctrinated  in  the  met- 
allurgical principles  by  Inco  pro- 
duction    engineers     and     scientists. 


A  Production  Crew  Meets  Choltenging  Film   Assignment— 

Liqhtinq  and  Color  Dramatize 
Milling  and  Smelting  of  Mckel 

A  New  International  Nickel  Film  on  Canadian  Operations 


Then,  working  closeh  as  a  team 
with  a  group  of  technicians  from 
Inco.  a  detailed  survev  of  the  locale 
and  a  comprehensive  analysis  of  the 
Inco  operations  in  Ontario  in  de- 
\ eloping  the  film  plan  was  made. 

With  basic  agreement  thus  ob- 
tained on  the  material  the  film  was 
to  cover,  and  the  proposed  scheme 
for  treating  it.  work  started  on  the 
shooting  script  and  storv board. 

Lighting   re(]uircments.   alwavs   a 


Above:  camera  crew  and  Inco  tech- 
nicians set  up  special  effects  in  ladle 
prior  to  shooting  o   sequence. 


Close-up  view  of  special  lighting  rig 
for  photographing  classifier  equip- 
ment  in   processing  operations. 


Another  special  lighting  setup  was 
required  to  photograph  these  flota- 
tion  cells   for   the   Inco   color   film. 


major  problem  in  the  making  of 
industrial  motion  pictures  where 
big  shots  are  called  for.  were  especi- 
ally taxing  on  this  production.  Sev- 
eral of  the  milling  and  smelting 
plants  are  more  than  one  thousand 
feet  in  length,  and  in  some  instances 
it  was  desirable  to  show  the  great 
areas  o\'er  which  the  operations  ex- 
tended. 

Inco  Equipment  Helped  on  Job 
To  a  considerable  extent,  the 
problems  of  how  to  light  and  shoot 
many  of  the  big  scenes  were  solved 
by  making  use  of  Inco  production 
equipment.  A  special  camera  plat- 
form rig  was  constructed  b\  Inco 
millwrights  and  carpenters  for  at- 
taching to  the  giant  overhead  cranes 
which  serviced  many  of  the  opera- 
tions to  be  depicted.  This  platform, 
strong  enough  to  support  safely  half 
a  dozen  men  and  a  .3.5iimi  camera, 
was  suspended  from  the  crane  hoist 
and  braced  rigidly  to  the  crane  it- 
self. It  gave  Directors  Joseph  Kohn 
and  Charles  Wasserman  and  Head 
Camera  Man  David  Ouaid  a  great 
deal  of  flexibility  with  the  camera 
and  enabled  them  to  use  the  crane 
as  an  overhead  dolly. 

.\  similar  crane  rig  was  devised 
to  provide  a  platform  for  lights  in 
locations  where  the  overhead  air 
space  provided  the  only  feasible 
area  for  some  of  the  needed  lights. 
This  light  rig  carried  two  10,000- 
watt  spots  and  four  5.000-watt 
"skypan"  floodlights.  A  heavy  cable 
near!)  .300  feet  long  conducted  the 
needed  40.000  watts  from  a  trans- 
former to  the  overhead  rig. 

Filming  19  Converters  In  Aisle 

The  long  shots  in  the  converter 
aisle  presented  some  of  the  biggest 
challenges.  This  aisle  contains  19 
Bessemer  converters  extending  in  a 
row  one-fifth  of  a  mile  long.  One 
shot  alone,  calling  for  the  camera 
to  start  close  to  one  converter  and 
then  pull  back  to  a  long  shot  of  the 
entire  aisle,  taxed  to  the  limit  both 
the  ingenuity  of  the  production 
crews  and  the  ph)sical  resources 
available  for  obtaining  the  shot. 

The  traveling  camera  was 
achieved  by  means  of  the  crane  plat- 
form rig.  .\  special  |)latform  built 
alongside  it  under  the  crane  sup- 
ported five  10.000-watt  spots.  A  spe- 
cial telephone  hook-up  enabled  Di- 
rector   Kohn    on    the    camera    plat- 
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litiiM.  Production  Manager  Aiitliuii\ 
LaMarca  iiii  the  converter  aisle 
floor,  and  the  crane  operator  in  his 
cah.  to  maintain  continuous  three- 
\\'a\  cumnuinication. 

In  addition  to  the  lights  on  the 
platform  suspended  beneath  the 
crane.  ever\  other  piece  of  lighting 
equipment  was  set  up  on  the  bal- 
cony which  ran  along  the  aisle  op- 
posite the  converters.  These  in- 
cluded seven  "brute"  22.5-anii)ere 
arc  lamps.  15  more  of  the  1(1. OUO- 
watt  spots,  ten  .i.OOO-watt  "sky- 
pans,"  ten  2,000-watt  lamps,  ten 
"quads,"  four  750's,  and  flares. 

3,000  Amps  Plus  Good  Timing 
.Altogether  .S.OOO  amperes  were 
pulled  in  the  all-out  effort  to  illumi- 
nate this  scene  for  color  photogra- 
phy, but  even  all  that  power  and 
equipment  were  insufficient  to  light 
the  full  length  of  the  aisle.  Full 
photographic  depth  was  achieved  by 
carefulK  timing  the  operations  so 
that  the  converters  at  the  far  end 
were  in  the  blow  position  and 
throwing  off  great  showers  of  sparks 
— in  effect,  lighting  themselves — 
during  the  time  the  camera  was 
making  its  longest  "reach." 

The  close  coordination  of  camera, 
cranes  and  converter  operations  was 
achieved  by  careful  pre-planning 
and  a  system  of  signals.  At  the 
start  of  the  shift  on  the  morning 
the  big  converter  aisle  shots  were 
to  be  made,  mimeographed  instruc- 
tions   were  distributed    to    the    men 


"orking  tlieic.  detailing  »hat  each 
crane  and  converter  should  ilo  on 
signal. 

Crew  Keeps  Pace  With  Crane 

Since  the  crane  carrying  the 
camera  and  light  platforms  was  in 
constant  motion  during  these  shots, 
a  special  floor  crew  of  15  men  man- 
ning the  cable  supplying  the  lights 
on  the  crane  had  to  move  and 
finally  run  with  the  crane  as  it  ac- 
celerated, {o  keep  the  cable  from 
fouling. 

Problems  of  comparable  scope 
were  encountered  in  ph(jtographing 
the  big  mill  aisle  which  contains  a 
long  row  of  rod  mill  and  ball  mill 
machines  which  grind  the  ore  to  a 
fine  powder.  This  mill  aisle  is  also 
one-fifth  of  a  mile  long.  It  w'as  de- 
sired that  the  camera  should  give  a 
proper  concept  of  the  great  scope 
of  the  milling  operations  but  it  was 
impossible  to  light  the  entire  aisle 
at  one  time. 

Lighting  the  Big  Mill  Aisle 

The  diflicult)  was  surmounted  by 
first  lighting  the  foreground  part  of 
the  aisle  and  shooting  it  with  the 
lower  half  of  the  camera  lens 
masked  off.  I  hen  the  seven  tons  of 
transformers,  lights,  and  cable  were 
moved  bv  crane,  and  the  lights  set 
up  to  illuminate  the  further  part  of 
the  long  aisle.  With  the  camera 
scrupulously  guarded  against  the 
slightest    movement,    the    film    was 

(    CONTINUED      O  N      PAGE      7  1    I 


Unique  lighting  procedures  made  it  possible  to  photograph  this  difficult 
grinding  aisle  sequence  for  Inco.  Foreground  of  aisle  was  lighted  as  shown 
and  shot  with  upper  half  of  camera  lens  masked  off,  then  equipment  was 
moved  to  far  half  of  one-fifth  mile-long  aisle,  the  film  rewound,  the  upper 
holf  of  lens  uncovered  and  the  scene  reshot. 


MEIV  Behind  the  STEEL 

Going    Beyond   the   Facts   on    Production    Methods,    "Big    Ideas" 
Deals  With  the  Men  Who  Design  and  Build  Railroad  Equipment 


"Dehi.nd  Every  progressive  com- 
^-^  psny  are  the  modern  produc- 
tion methods  and  machines.  But 
even  more  vital  to  success  are  the 
key  men  whose  ideas  and  craftsman- 
ship fashion  the  raw-  material  into 
finished  goods.  This  is  the  essence 
of  Big  Ideas,  a  new'  color  film  spon- 
sored by  General  Steel  Castings 
Corporation  and  produced  bv  Pre- 
mier Film  &  Recording  Cor])oration 
of  St.  Louis. 

To  tell  the  sti>r\  of  his  conipan\ 
on  film.  General  .Steels  president. 
Charles  P.  Whitehead,  called  for 
something  different  from  the  ordi. 
nary  industrial  documentary.  He 
wanted  a  picture  dramatic  enough 
to  stop  and  hold  people  passing 
General  Steels  booth  in  the  .\Iid- 
.\merica  Jubilee,  held  on  the  St. 
Louis  Riverfront  during  September. 
1956.  I  Attendance  at  the  Jubilee 
exceeded  400,000.  During  the  M) 
day  period  the  General  Steel  film 
was  shown  1170  times.  I 

Creative  Philosophy  As  a  Guide 

Instead  of  praising  his  compans. 
he  wanted  to  praise  his  customers — 
the  American  railroads. 

Instead  of  a  technical  description 
of  what  General  Steel  does,  he  w  ant- 
ed an  explanation  of  why  it  s  done 
that  way — a  forceful  expression  of 
the  highly  creative  philosoph)  that 
guides  his  firm  I  and.  he  believes, 
guides  most  successful  American 
industrv  I . 

Beyond  this  concept,  he  specified 
only  that  he  wanted  a  good  motion 
picture,  and  left  the  creative  and 
technical  details  almost  entireh  in 
Premier's  hands. 

So,  from  its  original  conception, 
the  story  of  General  Steel  Castings 
Corporation  promised  to  be  a  chal- 
lenging assignment.  In  the  initial 
research.  Premier  discovered  some- 
thing  else   that    made    it    >U\\    more 


challenging.  The  central  subject 
lould  not  be  the  fiery  spectacle  of 
the  open-hearth  furnaces  and  other 
steel  casting  processes:  nor  could  it 
be  the  innnense  size  and  almost  un- 
believable accuracy  of  the  castings 
produced  at  General  .Steel.  These 
things  would  be  in  the  picture,  but 
the  "star"  of  the  show  had  to  be 
ideas. 

Story  of  Creative  Effort 

For  the  story  of  General  Steel  is 
essentially  this:  Their  designers 
conceive  steel  castings  that  no  one 
else  in  the  world  thinks  of:  their 
production  men  develop  ways  to 
make  steel  castings  that  no  foundry 
ill  the  world  can  duplicate.  These 
ideas  are  General  Steel,  and  they're 
exciting.  But  how  do  you  take  a 
picture  of  an  idea? 

That  was  the  challenge,  lo  meet 
it.  the  crew  began  by  taking  pic- 
tures of  the  men  who  conceive  the 
ideas  and  carry  them  out.  and  tak- 
ing pictures  of  the  results  of  these 
ideas.  The\  got  action  shots  of 
freight  and  passenger  trains  on  one- 
piece  frames  and  wheel-trucks  cast 
by  General  Steel,  in  train  yards, 
passing  cities,  hi-balling  across  the 
countryside.  They  filmed  the  pains- 
taking detail,  the  immense  size, 
flaming  beauty  of  General  Steel's 
casting  and  machining  processes. 

Problems  of  Color  Production 
As  in  the  making  ol  an\  good 
nuition  picture,  the  photography 
presented  problems.  Taking  color 
shots  in  the  cavernous  gloom  of  the 
worlds  longest  foundry  building 
required  great  batteries  of  lights, 
generators  and  auxiliary  equipment, 
besides  tw  o  cameras  and  a  full 
camera  crew.  .\11  this  had  to  be 
mo\  ed  around  acres  of  foundry  and 
machine  shops,  on  a  tight  shooting 
schedule  that  had  to  match  the  com- 
ICOMIMED    ON     THE    NEXT    PAGE) 
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MEIV  BKhind  STEEL: 

(CONTINIKI)  FROM  PRKCKDINC  PAGE) 
plcx  and  inlloxiblp  prodiulion  sched- 
ule. Railroad  action  shots  necessi- 
tated meeting  train  schedules  at 
points  all  over  the  map.  ranjiing  as 
far  afield  as  a  pulpMood  center  in 
Mississippi.  One  brief  close-up  of  a 
Ceneral  Steel  passenger  car  wheel 
truck,  rolling  along  the  tracks,  in- 
volved a  full  da\"s  «ork  with  a 
hand  car  and  a  specialK -provided 
train. 

Hut.  as  in  the  making  of  ain  good 
motion  picture,  these  technical 
problems  were  solved,  as  were  the 
problems  of  narration  and  music 
that  turned  colorful  photograph)  of 
trains  and  machiner\  and  blazing 
steel  into  a  film  about  ideas.  The 
narration  avoided  technical  termi- 
nology and  descriptions,  yet  dealt 
as  full)  as  possible  with  the  impor- 
tant aspects  of  General  Steel,  to 
make  the  film  interesting  to  the 
widest  range  of  audiences.  Music 
was  used  extensively,  in  one  instance 
supplanting    narration    entirelv    for 


iiiM-  of  the  longol   single  scenes   in 
the   film. 

The  finished  film.  Ilin  Idcdi.  for 
which  the  sponsor  originated  an 
above-the-ordinary  concept,  and  al- 
lowed the  producer  full  opportunity 
to  appiv  his  creativi'  and  technical 
ability,  proves  the  desirability  of 
this  relationship.  Big  Itleas  not  only 
made  an  extremely  elTective  exhibit 
at  the  Mid-America  Jubilee,  but  has 
since  received  an  enthusiastic  recep- 
tion when  shown  at  the  Advertising 
Club  of  St.  Louis,  and  the  New- 
conien  Society  of  North  America. 

And  what  is  the  final  reaction  of 
the  sponsor  to  the  film?  Mr.  Charles 
P.  Whitehead.  President  of  General 
Steel,  has  stated.  ""We  are  very 
pleased  with  the  film.  I  think  that 
all  those  who  have  seen  it  have  come 
away  with  a  better  idea  of  what 
General  Steel  does,  what  it  is  and 
how  it  got  that  way.  That  was  our 
purpose  in  commissioning  the  film. 
and  it  has  been  well  accomplished. 
Response  to  the  film  has  been  ver\ 
good."  SJ' 


Premier  crew  stands   by  to  film  crucial   casting   operation   of  General   Steel. 


Iron  &  Steel  Institute  Promotes  Yule  Gift  Ideas 


.SpoiiHor:    Ameri<aii    Iron    6i    Steel 

Institute. 
Title:    The  Etiquette  oj  Giving,  5 

min.,    color,    produced    by    Ted 

Eshbaugh   Studios.    Inc. 

•♦f  The  American  Iron  &  Steel  Insti- 
tute, which  has  usually  concerned 
itself  with  "big  ticket"  items  in  the 
steel  business,  is  now  out  plumping 
for  steel  items  as  grand  Christmas 

gifts- 
Some  hundred  or  so  television 
stations  across  the  country  are 
showing  this  new  film  which  deals 
with  the  various  aspects  of  gift- 
giving  from  the  beginning  of  time, 
and  pointing  out  the  importance  of 
gifts   that   are   suitable,   as    well   as 
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ihuughtful  gestures  b\   their  givers. 

.Simple,  gracious  stainless  steel 
Hatware  is  the  Institute's  suggestion 
to  the  up-to-date  Christmastime 
giver.  And  to  prove  it,  the  film 
shows  the  "good  old  days"  of  the 
crank  gramophone,  the  fringed 
lamp  shade  and  the  stereopticon. 
which,  thev  hope,  is  no  ones  idea 
of  modern  living. 

The  problems  attached  to  photo- 
graphing such  highly  polished  ma- 
terials as  stainless  steel  were  over- 
come by  an  ingenious  method  of 
shooting  the  hundred  or  more  items 
of  shiny  steel  in  a  nylon  tent  with 
diffused  lighting.  Turned  out 
good.  1- 


Mr.  Freeble,  the  fabulous  paper  salesman  .  .  . 

Freefale's  Complicated  Fable 

Amusing  Antidote  for  Tired  Sales  Meetings  Wins  Merit 
Badge  for  Whiting-Plover  Paper  Co.  Promotion  Package 


MOTION  Pictures,  with  their 
stockpile  of  techniques,  offer 
the  sales  manager  many  possibilities 
for  making  the  familiar  appeals  ap- 
pear new. 

Evidently  when  the  Whiting- 
Plover  Paper  Company,  the  Brady 
(advertising!  Company  and  Rudy 
Swanson  Productions,  .^ppleton. 
Wisconsin,  put  their  heads  together 
to  create  a  new  sales  training  ve- 
hicle for  Whiting"s  125  distributors 
and  their  salesmen,  they  were  de- 
termined to  make  the  message  seem 
new.  The  result.  Freeble's  Fable. 
which  clocks  in  at  something  like 
3.5  minutes,  is  an  example  of  the 
dilemma  of  technicpie. 

What  About  New  Salesmen? 
To  a  new   salesman  —not  \er\    fa- 
miliar  wilh   llii'   paper  industry,   or 


W  biting-Plovers  particular  products 
and  services,  the  films  technique 
might  be  a  hazard. 

But  to  older  salesmen  the  tech- 
nique might  serve  as  a  beguiling 
restatement  of  information  he  al- 
leadv  knows.  Considered  as  a  single 
ice-breaking  introductory  unit  in  an 
extensive  training  program,  the  tech- 
nique could  serve  its  purpose  even 
with  new  salesmen. 

A  Field  of  Commercial  Corn 
rhe  technique  of  Freeble's  Fable 
i?  a  long  field  of  commercial  corn. 
The  fantasy  formula,  played  out  in 
everv  sales  direction  by  a  small  cast 
of  conventional  office  clowns,  is; 
"aren  "t  -  w  e  -  a  -  bunch  -  of  -  j  okers  -  but  - 
seriouslv- fellas- this-is- the- wav-vou- 
sell." 

The  hokev  starts  right  off  with  a 


Film  poster  gives  time  and  place  of  showing. 
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SPECTACULAR  MOTION-SOUNDCOIOR  FILM 
ABOUT  THE  WORLD'S  GREATEST  PAPER  SALESMAN 

Youll  laugh... 

Youll  leorn... 

You'll  hove  a  chance 
to  win  valuable  prizes! 

s«  the  Freeble  fable  <•>■■■ 


Whiling- 


;R  Paper  Company 


pseudo-spooky  bat-wing  motif, 
which  presents  the  immortal  Lavoris 
Freeble.  the  greatest  salesman  in  the 
world.  Freeble's  son,  Ferris  arrives. 
Ferris  must  follow  in  his  fathers 
footsteps,  become  the  greatest  sales- 
man in  the  world.  He  must  learn  to 
sell  Plover  Bond  ])aper.  Elder  Free- 
ble blows  hard  on  many  sales  points, 
taking  credit  for  every  success  in 
Plover  Bond  history. 

Deliver  Some  Useful  Pointers 

Lavoris  Freeble  escorts  his  studi- 
ous son  into  the  world  of  paper 
making  and  merchandising  and 
along  several  bragging  excursions 
the  Freebles  turn  from  goofballs 
into  sales  narrators,  making  train- 
ing pitches  about  Plover  Bond.  wh\ 
it  is  better.  Aided  by  internal  pro- 
duction scenes,  the  Freebles  laud 
washing,  drying,  paper  production 
controls  to  insure  press  performance, 
envelope  sales,  contacting  prospects, 
the  advantages  of  standardization. 

One  of  the  supporting  fonts  of 
sales  facts  is  named  Widgin  Smir- 
noff. Freebles  son  seems  to  know 
as  much  about  Plover  Bond  as  his 
old  man  does.  Freeble  II  also  can 
take  the  words  out  of  the  mouths  of 
the  other  paper  sales  experts.  He 
may  be  an  image  of  the  salesman 
who's  heard  it  all  before,  but  is  will- 
ing to  go  along  with  the  gag  and 
take  his  rehearsing. 

Penalty  of  Being  "Different" 

Pacing  suffers  as  the  actors  take 
time  to  master  their  delivery  and 
as  the  film  gradually  gets  product- 
conscious  and  paper  processing  ex- 
planations lengthen.  Moving  through 
some  artful  color  photo  effects,  the 
fantasy's  odd  fellows  do  seem  to 
work  a  degree  of  sales  training  hyp- 
nosis. Only  field  reaction  can  an- 
swer, but  does  this  much  "tech- 
nique" leave  room  for  visually  con- 
\incing  the  salesman  of  the  fables 
moral — "When  you  sell  Plover 
Bond,  you  have  the  satisfaction  of 
knowing  you're  selling  the  best" — ? 
*        «        » 

One  of  the  Year's  Best 
Film  Promotion  Packages 

■^  America's  paper  companies  do  a 
good  job  of  utilizing  their  own 
stock  but  the  promotional  "pack- 
age which  accompanies  The  Free- 
ble Fable  merits  high  praise  for 
design  and  utility. 

Whiting-Plover  have  laid  down  a 
number  of  interesting  printed  pieces 
lo  assure  attendance  and  sales  audi- 
itice  interest.  A  colorful  poster,  im- 
printed by  the  sponsor,  gives  time, 
place  of  the  showing  and  is  posted 
nn  company  bulletin  boards  10  days 
ill   advance.   Three  weekly  "teaser"" 


cards  are  furnished  for  mailings  in 
advance  of  the  sales  motivation- 
training  meetings.  There  is  also  an 
invitation  and  ticket  to  be  mailed 
to  the  local  salesmen  one  week  be- 
fore the  meeting. 


Finally,  a  program  w  ith  the  time, 
place  and  name  of  the  Whiting- 
Plover  representative  making  the 
presentation,  is  supplied  for  all 
salesmen  who  attend  the  meeting. 
Good    use   of   the   printed   medium 


and  an  excellent  focus  on  the  pro- 
motional aspects  which  help  make 
a  film  presentation  slay  presented 
to  a  prepared,  receptive  audience 
are  noteworthy  in  this  Whiting- 
Plover  promotional  package.         SJ 


WHITINO-PLOVER    PAPER  COMPAN 
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One  of  the  latest  in  Mr.  Hilton's  empire  is  the  new  Beverly-Hilton 

A  Symfaal  of  Hiltan  Hospitality 

The  New  Beverly-Hilton  Is  the  Glamorous  Setting  for  This  Picture 


Sponsor:   Hilton   Hotels.   Inc. 

Title:  A  Hotel  Is  Born.  2r>  iniii.. 
color,  produced  hv  Parthenon 
Pictures. 

+  Reluctantly.  Conrad  Hiltmi  drew 
a  line  through  the  memo  date.  Aug- 
ust, 1942.  It  was  not  quite  the  time 
for  a  new  hotel.  .After  a  while,  the 
big  war  stopped  and  the  Korean 
war  stopped.  .\nd  Conrad  Hilton 
resumed  his  memos  and  brought  his 
15-year-old  dream  about  a  Beverh 
Hills  location  into  action.  So  goes 
the  story  in  A  Hotel  Is  Born,  a  new 
25-niinute  motion  picture  which 
tells  of  the  begetting  of  the  Beverl\ 
Hilton,  17-million  dollar  capitol- 
palace  of  the  world-dotting  Hilton 
hotel  empire. 

A  Hilton  Dream  Comes  to  Life 

The  well-founded  legend  which 
equates  Hilton  with  Hotel  is  con- 
spicuously preserved  in  this  public 
relations  documentary.  Hilton  por- 
trays himself  as  the  benevolent 
super-boniface  who  dreams  and 
bides  his  time  and  builds.  Per- 
forming like  an  agreeable  Dadds- 
Longlegs-Warbucks.  Hihon  drives  a 
mortar  truck  during  the  hotel's  con- 
struction, joins  fellow  executives  as 
they  symbolically  toss  coins  into  the 
moisl  foundation,  gives  a  honey- 
mooning couple  personal  attention, 
addresses  his  mighty  hotel  staff 
amid  laughter,  provides  plane  trans- 
port to  the  hotel's  opening  for  his 
many  celebrated  friends,  beams 
grandly  with  Ann  Miller. 

The  story  skips  along,  flashback 
and  fro,  with  Hilton  appearing  here 
and  there  as  the  hotel  begins  abuild- 
ing  in  1953,  prepares  for  the  daz- 
zling premiere  and  opens. 

Outeide  and  in,  the  BeverK    Hil- 


ton is  a  place  to  see:  a  high,  wide 
and  handsome  doll-house  making  a 
maze  of  pastels  as  it  opens  its  rooms 
into  sunny  verandas  rising  over  a 
tropical  California  garden.  In  color- 
filled  glimpses,  the  viewer  sees  the 
hotel  come  into  opulent  being — the 
big  swimming  pool,  the  latest  in 
air-conditioning,  sound-proof  plas- 
ter, marble  from  Italy,  "every  win- 
dow a  picture  w  indow,"  transplanted 
palm  trees,  exquisite  china,  fabrics 
from  Asia,  elegant  silver,  luxurious 
bath  towels — 14  colors  of  linen,  ex- 
pensive clothing  —  exotic  costumes 
and  stately  uniforms — for  the  com- 
plex staff;  kitchen,  dining  rooms, 
bistro,  a  mansion  of  many  prefer- 
ences, a  castle  of  27  colors. 

As  the  Hiltonian  touches  are  com- 
pleted, the  hotel  headquarters  de- 
partment moves  in  to  pull  the 
"threads  of  decor  and  service  that 
would  weave  into  the  tapestry  of  a 
great  hotel.  "  Much  of  the  decor  is 
original  art  by  Hollywood  talent. 
Before  the  hotel  opens.  Hilton 
speaks  to  his  vast  Beverly  corps:  ''1 
didn't  know  we  had  a  convention 
here  already.  .  .  This  is  the  finest 
hotel  that  1  have  ever  built.'  Ac- 
cording to  Guy  Prescott  s  narration, 
the  room  staff  is  trained  to  make 
each  guest  feel  that  "\  ou  are  the 
first  person  to  live  here.  ' 

The  Stars  Shine  Brightly 
How  does  the  hub  of  the  Hilton 
chain  make  its  debut'?  With  mediae- 
val trumpeters,  a  lavish  pageant  of 
hospitality  and  charity  events,  bag- 
pipes and  royal  band,  military  color 
guard,  a  five-page  menu,  celebrities 
from  Hollywood  and  afar — Shelly 
Winters.  Kslher  Williams.  Dorolh\ 
Kirsten.  Hetty  Furness.  Jinx  Falkcn- 
burg.    Red   Skelton    I  to    help    open 


(he    jfttli  1 .    and 
President  Ni\oi 

An  a<]uacade  makes  tltc  first 
splash  in  ihe  pool.  Banquet  enter- 
tainincnt  is  mirrored  to  indi\  idual 
tables  and  rooms  by  closed-circuit 
television.  The  regal  evening  is 
flecked  with  flashbulbs,  the  rejoic- 
ing smiles  into  a  fireworks  finale. 
The  tactful  frcmt  desk  staff  is  not 
too  busy  for  the  war  vet  and  his 
wife.  W  ith  Hilton's  personal  assist- 
ance, the  honevmooners  are  wel- 
comed to  their  suite — even  as  Hil- 
ton had  promised  in  a  letter  to  the 
groom  when  the  groom  was  a  hope- 
ful swain  overseas.  The  shining 
celebrities  depart-  the  hotel  is  tidied 
and  open  for  business. 

Built  to  Sell  the  Services 

In  its  predictable,  overcrowded 
yet  visually  appealing  recital.  A 
Hotel  Is  Born  contains  elements  of 
straight  promotion  for  the  Beverlv 
Hilton,  such  as  the  inevitable  hone) - 
moon    bit   and   the  closed-circuit   tv 


[jei'ch    In     Vice-     ;     Boc/cground  for  Nutrition- 


Above:  Conrad  Hilton  (left)  confers 
with  Beverly-Hilton  manager  Elmiger 
during  final  phase  of  construction. 

hint  to  con\ention  planners  and  the 
rich  inventory  of  prettiness  and 
pleasure  which  may  capture  its 
share  of  glamour  hotel  travelers. 

.As  public  relations  for  "Connie  " 
Hilton  and  his  hotel  chain,  the  film 
adds  what  may  be  an  effective,  if 
optimistic  postscript:  when  the  Bev- 
erly Hilton  opened,  flags  were  raised 
over  all  the  Hilton  hotels  across 
the  world.  The  narrator  spoke  rap- 
idlv  of  the  Hilton  i-hain  moving 
through  barriers,  forming  an  em- 
pire of  hospitality.  "More  hotels  are 
on  the  drawing  boards.'  the  narra- 
tion promised.  "Where  a  hotel  is 
born,  there  friendship  nia\  be  born 
also." 

Creative  Credits  on  the  Film 

A  Hotel  Is  Horn  wa>  written  and 
produced  by  (Charles  Palmer  and 
.lohn  R.  MiDougall  at  Parthenon 
Pictures.  HolKwood.  The  music 
score  was  b\    Jack  Meakin.  9' 


Vitamins  and  Bananas 
for  Teen-Age  Cookery 

8|ion!«or:    I  nited   Fruit   Company. 

Title:  Iflwt  We  Eat  We  Are.  15 
min.,  color,  produced  by  William 
J.  Ganz  Company. 

•if  The  storv  of  the  banana  has  be- 
come practicalK  part  t)f  the  curricu- 
lum in  the  home  economics  and 
health  classes  of  most  American 
high  schools.  The  reason  for  this 
is  the  extraordinary  educational 
program  the  United  Fruit  (Company 
has  been  carrying  on  in  schools 
since  1927. 

Last  year,  some  53.(MMI  teach- 
ers in  17.500  schools  used  705.(X)0 
lessons  on  the  banana,  and  all  of 
them  were  spearheaded  In  films, 
such  as  the  redoubtable  Journey  to 
Bananaland  and  In  side  Middle 
America.  The  cost  of  this  is  about  a 
dime  out  of  every  Inited  Fruit  ad 
dollar. 

\ow  joining  other  fibns  in  the 
program  is  W  hat  We  Eat  We  Are. 
It  is  designed  to  show  that  bananas 
are  an  excellent  source  of  vitamins, 
minerals  and  natural  fruit  sugars 
for  energy,  and  concerns  itself 
principally  with  methods  of  prepar- 
ing the  fruit  in  many  ways. 
•        »        « 

♦  Before  What  We  Eat  We  Are 
»as  produced,  it  was  pre-tested  in 
.script  and  story  board  form  by  a 
panel  of  eminent  educators.  -After 
production  and  before  release,  it 
was  tested  before  a  sample  of  its 
final  audience — high  school  girls. 
One  showing,  at  Glen  Rock  High 
School  in  New  Jersey  resulted  in 
several  uninhibited  responses,  which 
were  tape  recorded  bv  the  film's 
distributor.  The  Institute  of  \  isual 
Training: 

"1  liked  it.  but  how  are  we  sup- 
posed to  remember  all  those  recipes 
without  recipe  books'?  " 

"School  films  should  be  different 
from  "movies.  They  ought  to  tell 
you  something.  I  think  school  films 
with  stories  are  mostly  corny. " 

"The  bananas  are  swell,  but  in 
the  film  they  put  too  much  whipped 
cream  and  stuff  on  them.  " 

"I'm  glad  the  picture  didn't  have 
all  those  charts  and  graphs.  They 
just  make  me  sleepy.  If  I  have  to 
know  all  about  that  graph  stuff.  I'd 
rather  read  it,  so  1  can  study  it 
longer. "' 

"1  wanted  to  go  home  and  try 
out  some  of  those  dishes  they 
showed,  but  I  couldn't  remember 
the  recipes." 

Looks  like  L  nited  Fruit  better 
hustle  up  some  recipe  books  for  the 
girls.  l^f 


At 
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Kodak  Sonotrack  Coating,  full  width 


"Silent"  Film,  with  quarter 
vidth  Magnetic  Trock  added 


For  about  2'/3C  per  foot  you  con  have  a  lob  put  a  magnetic 
sound  track  on  any  silent  or  sound  16mm  movie  film.  Then 
you  record  voice,  music,  ond  other  sounds  at  will,  using  the 
new  magnetic-optical  Kodoscope  Pageant  16mm  Sound  Pro- 
jector. And  you  have  o  projector  for  all  16mm  films — silent 


and  optical,  or  mognelic  sound. 


Look  what  you  con  do  . .  • 

v/\\h  this  NEW  magnetic  sound  projector 


if  you've  ever  worked  a  good  tape  recorder, 
you  know  what  magnetic  recording  is.  With 
the  new  Kodascope  Pageant  Sound  Projec- 
tor, Magnetic  Optical,  you  can  put  sound 
right  on  your  movie  film,  old  or  new,  sound 
or  silent. 

The  uses  are  endless 

You  can  make  inexpensive  training  films, 
explaining  each  job  in  detail.  You  can  docu- 
ment engineering  projects,  without  the  ex- 
pense of  special  titles.  You  can  record  a 
foreign  language  translation  on  the  same 
print  that  has  your  permanent  English  opti- 
cal sound  track. 

Your  executives  can  sp)eak  personalis  to 
branch  office  people.  Technical  experts  can 
describe  processes,  materials,  and  new  prod- 
ucts as  part  of  valuable  visual  presentations. 
You  can  make  special  films  for  fund-raising 
drives  and  other  limited  showings — without 
the  expense  of  optical  sound! 

Convert  "silent"'  movies  to  sound 

You  can  have  a  magnetic  track  applied  to 
old  "silent"  films,  and  turn  them  into  inter- 


esting "talkies."  You  can  mix  music  and 
voice  in  controlled  combination.  You  can 
erase,  alter,  and  re-use  your  magnetic  track, 
just  as  you  would  a  tape  recording. 

Pageant  gives  you  these  features 

Recording  is  a  pleasure  with  this  magnetic 
projector.  Your  magnetic  sound  is  applied 
and  picked  up  with  great  precision  and 
fidelity.  Optical  sound  is  equally  fine. 

Biiili-in  mixer.  You  mix  music  and  \oice 
smoothly,  with  the  unique  built-in  mixer. 
Record  music  and  sound  together — or  record 
music  first,  then  record  your  voice  o\er  it. 

Combine  oplical  and  magnetic  sound  on 
ihe  same  film.  Half  width  magnetic  track  can 
share  sound  track  space  with  an  optical 
track.  Use  the  optical  track  as  a  permanent 
narrative.  Change  the  magnetic  track  al  will, 
for  showings  to  special  or  foreign  language 
groups. 

You  have  a  key  to  lock  the  magnetic 
erasing  and  recording  mechanism  so  there's 
no  chance  of  accidental  erasure. 

You  get  a  microphone  as  part  of  your  pro- 
jector kit.  'i'ou  can  record  where\er  you  set 


up  the  projector.  An  all-purpose  cord  with 
clip  leads  lets  you  connect  any  phonograph 
or  other  amplifier  sound  source  to  the  phono 
input. 

These  are  just  a  few  of  the  Kodascope 
magnetic-optical  audio  features.  Mechani- 
cally, this  projector  is  of  the  same  design 
as  the  Kodascope  Pageant.  alread\  accepted 
as  among  the  finest  in  the  audio-\  isual  field. 
Easy  to  set  up.  simple  to  operate,  a  built-in 
base  plate  check  list  make^  it  largeh  self- 
instructional. 

For  your  present  and  future 
film  programming 

Magnetic  sound  is  being  accepted  so  widely 
that  it's  smart  to  protect  yourself  by  invest- 
ing once  in  a  good  projector  that  handles 
both  kinds  of  sound,  plus  silent,  tilms.  That's 
why  your  Pageant  magnetic-optical  pro- 
jector is  such  a  wise  in\estment. 

See  the  Kodascope  Pageant  Sound  Pro- 
jector, Magnetic  Optical,  at  your  Kodak 
Audio-Visual  dealer's.  Or  write  for  our  new 
Bulletin  V-3-44  which  describes  the  many 
advantages  of  this  magnificent  machine. 


CINE-KODAK  K-100  TURRET  CAMERA 

As  shooting  partner  for  your  Pogeont  Projector,  you  con  do  no  better  than  the 
K-100.  With  full  complement  of  Kodak  Cine-Eklor  Lenses  to  give  you  prefei- 
sionol  pictorial  control,  you're  ready  for  ony  subject.  Shoot  troining  films, 
soles  movies,  product  lectures,  then  odd  your  sound  optically  or  magneti- 
colly,  or  both. 

You'll  like  the  simplified  16mm  roll-film  loading,  ultra-long-running  motor, 
full  speed  range,  interchangeable  telescopic  finders,  and  other  K-100  features. 

The  Cine-Kodak  K-100  Turret  Camero  is  unexcelled  in  its  price  range. 


EASTMAN  KODAK  COMPANY,  Rochester  4,  N   Y. 
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Taking  Stock  of  A-V  Equipment?  Here's  a  Useful  Form 
for  o  Projection  and  Recorder  Inventory  at  Year-End 

■♦^  A  \t'ar-to-\t'ar  in\(Mit(H\  check  of 
audiu-visiial  equipnieiil  available 
throughout  the  organization  facili- 
tates the  a-v  connnunications  pro- 
gram of  Socorn  Moltii  Oil  Com- 
pany.  Inc. 


Slidefilms  for  Sales  Training:  New  Syndicated  Titles 
Cover  Buying  Motives,  How  to  Overcome  Objections 


Each  year,  an  "Iiwcritory  of  Au- 
dio-Visual Aid  Equipment"  form  is 
sent  out  to  Socon\  marketing  di- 
visions, manufacturing  operations 
and  other  units  from  the  home  office 
by  D.  G.  Treichler.  training  advisor. 
When  the  form  is  returned  to 
Treichler.  a  careful  anaKsis  is  made 
lA  the  (lata  and  all  new  audio-\isual 
aid  etfuipnient  purchased  during  the 
past  year  is  underlined  in  red. 

The  form  gives  the  home  office 
information  as  to  the  type  of  equip- 
ment being  purchased  on  a  local 
basis  and   the  amount   ami   kiml    of 


e([uipmcnt  on  hand.  .Socon\"s  man- 
agement and  others  at  the  home 
office  make  use  of  this  information 
when  planning  field  trips  requiring 
certain  types  of  a-v  equipment.  The 
inventory  form  shows  whether  or 
not  the  field  units  to  be  visited  have 
the  necessary  a-v  equipment.  A  unit 
discovered  not  to  have  the  projec- 
tor, recorder,  screen  or  presentation 
board  vital  to  a  planned  presenta- 
tion is  requested  to  rent  the  equip- 
ment. 

The  form,  designed  b\  Treichler, 
makes  a  valuable  record  in  Soconys 
audio-visual  aid  set-up.  giving  a 
ready  review  of  each  field  units 
a-v  capacity  and  preferences.  A  re- 
production of  the  inventory  form 
shows  how  pertinent  a-v  equipment 
information  in  several  categories 
can  be  compactly  registered.  R" 


fiow  to  apiH'iil  to  customer  hiiyiiifi 
motives':' 

How  to  overcome  ohjeclioii.ty 
■^  These  two  vital  sales  problems 
are  dealt  with  in  two  new  sound 
slidefilms  recently  produced  by  Hen- 
ning  and  Cheadle.  Inc..  of  Detroit 
and  Chicago.  I  he  new  films  are  part 
of  a  series  on  professiiinal  selling 
techniques  called  5peo/.//ifc-o/-5e//- 
ing. 

H'' hat  Makes  Feopte  Buy'/  reviews 
customer  buying  motives — profit  or 
economy,  comfort  or  convenience, 
performance,  protection  or  safety, 
pride  and  style  or  appearance.  It 
shows  the  salesman  how  to  detect 
a  customer "s  main  buying  motives, 
then  how  to  appeal  to  these  motives 
effectively  in  making  his  sales  pre- 
sentation. 

Don't    Let    Objections    Block    the 


Sale  covers  three  main  types  of  ob- 
jections every  salesman  encounters 
— general,  specific  and  unexpressed 
objections.  The  film  shows  the  sales- 
man how  to  deal  with  these  objec- 
tions and  turn  them  to  his  advantage 
in  closing  sales. 

In  both  slidefilms,  the  selling 
principles  are  illustrated  in  business 
selling  situations.  These  situations 
were  supplied  by  over  20  sales 
executives  from  many  areas 
throughout  the  country. 

The  new  films,  as  well  as  the 
titles  Let's  Be  Professional  and  Get 
More  Selling  Seconds  from  Your 
Working  Day,  are  handled  by  a 
number  of  dealers  across  the  na- 
tion. For  information  on  obtaining 
the  films  write  to:  Henning  and 
Cheadle.  Inc..  1060  W.  Fort  St., 
Detroit  26.  Michigan.  ^ 


INVENTORY  OF  AUDIO-VISUAL  AID  EQUIPMENT 


X    iti  <e-9s) 


REPORTING  UNIT 


REPORTED  BY 


(DIVISION,   DEPARTMENT   OR    REFINERYl 

(INDIVIDUAL) 

"^ 

AVAILABLE  EQUIPMENT 

NO.   OF 

UNITS 

NAME  OF 
MANUFACTURER 

TRADE  NAME 

OROTHER 

SPECIFICATION 

MODEL  AND/OR 
SERIAL  NUMBER 

OFFICE  OR 
PLANT  LOCATION 

1 

16  MM 

MOTION 

PICTURE 

PROJECTORS 

STANDARD  OPTICAL  SOUND 

2 

COMBINATION  OPTICAL  AND  MAGNETIC  SOUND 

3 

4 

SLIDE 
PROJECTORS 

2"  X  2"  SLIDE  ONLY 

5 

35MM  STRIP  FILM  ONLY 

6 

COMBINATION  2"  X  3"  J.  35MM  STRIP  FILM 

7 

3',,"  X  4"  SLIDE 

a 

9 

10 

OTHER 
PROJECTORS 

OPAQUE 

n 

7"  X  7"  OVERHEAD 

13 

10"  X  10"  OVERHEAD 

13 

14 

RECORD 
PLAYERS 

SPEEDS 

MAX.  RECORD   SIZE 

Gf«OOVE  (  S  TO  .  OR  M  1  CRO  . 

15 

17 

18 

19 

RECORDERS 

T.oi-                      TAPE                                            REEL 
TAPE                     SPEED                                        SIZE 

30 

WIRE 

21 

PROJECTION 
SCREENS 

SIZE 

TYPE   OF   SURFACE 

MOUNTING 

33 

33 

34 

35 

36 

PRESENT. 
ATION 
BOARDS 

L. 

FLANNEL 

37 

MAGNETIC 

n 

EASEL  -  WRITING  PAD 

^.  _  _^     . 
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NOW  SHOWING  (All  over  America!) 


"Fireslone'i  "Notional  4-H  Club  Congreii",  produced  by  Vogue  Wright. 


Every  24  hours  more  than  290,000  persons 
see  a   T'^f^$tOtlC    film! 


In  clubrooms  and  classrooms,  in  grange  halls  and  church  halls,  in 
industrial  plants  and  TV-homes,  millions  of  Americons  are  learning 
interesting  things  about  Firestone  — from  seeing  such  informational 
films  as  '^A  Changing  Liberia",  'The  Building  of  a  Tire"  (now  in  its 
I  0th  year  of  distribution  !),  "Pocemolcers  and  Champions"  and  "L/berio 
—  Africa's  Only  Republic"   (an   oil-time,   long-run   Firestone  favorite). 

For  more  than  a  quarter  of  a  century  the  Firestone  Tire  and  Rubber 
Company  has  entrusted  its  public-relations  and  educational  film  pro- 
gram to  Association  Films,  confident  that  its  films  will  be  seen  by  the 
right  audiences,  at  the  right  time,  in  the  right  places. 


ASSOCIATION  FILMS,  INC. 

fxecut/Ve  Offices.   347  Madison  Ave.,  New  York  17,  N.Y. 

Murray  Hill  5-8573 
Regional  Offices:    Ridgefield,  N.J.,  La  Grange,  III., 

San  Francisco,  Calif.,    Dallas,  Texas 


To  date,  the  10  Firestone  films  currently  in  distribution  hove  been 
shown  more  than  220,000  times  in  community  meeting  places  and 
4,470  times  on  TV— to  a  combined  nationol  audience  exceeding 
300,000,000  viewers. 

Firestone  is   just  one   of  the   more  than    130  industry  leaders   using 

Astociafion    F/7mj   to   reach    the  viewing    millions.   Careful,    creative, 

experienced  distribution,  attuned 

to  a  sponsor's  needs,  assures 

our  clients  that  their  film  investment 

will  pay-off  —  in  viewerjhip. 


Some  /ocfi  obouf  Aito<iation 
fitmt  are  contained  in  a  bro- 
chure tntilltd  'The  Viewing 
MilHons",  available  at  no 
charge.  Send  tor  your  persona/ 
copy  today. 


"America's  F/rsf  Distributor  of  Films  from  Industry" 
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when  ihe  Average  American  Needs  Help- 


III 


Bostrom's  film  goal  is  better  safety  along  these  superhighways. 

Truck  Safety  in  Driver  Comfort 


Sponsor:   Bostrom  Mfg.  Co. 
Title:  Gentlemen.  Be  Seated,  color. 

Produced     by     Fenton     McHugh 

Productions. 
■♦^Although  the  truck  manufacturing 
industry  has  designed  trucks  to 
carry  just  about  every  commodity 
efficiently  and  safely,  until  recently, 
little  attention  was  paid  to  the  com- 
fort and  ease  of  the  truck  driver. 
This  is  the  sales  premise  of  Gentle- 
men — Be  Sealed,  a  new  16nnn  color 
motion  picture  sponsored  by  the 
Bostrom  Manufacturing  Co..  Mil- 
waukee, \^  isconsin.  in  cooperation 
with  the  National  Truck  Drivers 
Association. 

The  film  contains  a  safet\  mes- 
sage for  America's  trucking  indus- 
try. The  National  .Safetv  Council 
estimates  that  fatigue  plays  an  im- 
portant part  in  at  least  10  per  cent 
of  the  fatal  accidents  suffered  h\ 
truck  drivers.  Much  of  that  fatigue 
is  due  to  the  pounding  and  jolting 
a  driver  receives  «hen  seated  on 
conventional  P(|uipment.  the  fihii 
says. 

The  Bostrom  ".Model  80"  seat 
was    designed    specificallv    to    give 

Below:  locating  a  little  feminine  ap- 
peal for  an  audience  of  truck  drivers. 


I 


I 


the  truck  driver  passenger  car  rid- 
ing comfort.  The  seat  emplovs  the 
suspension  principle,  acting  inde- 
pendently of  any  jolting  motion  of 
the  cab.  This  brings  the  frequencv 
of  the  truck  seat  cyclic  rate  well 
within  the  cyclic  rate  of  passenger 
automobiles. 

fn  a  .series  of  shots  of  the  manu- 
facturing and  engineering  process 
iin  (lived,  the  viewer  is  shown  the 
basic  operation  of  the  seat  as  well 
as  its  construction.  Produced  by 
Fenton  McHugh  Productions,  Chi- 
cago, the  picture  moves  rapidlv 
through  its  theme  and  technical 
explanation.  It  is  being  distributed 
b\   Modern  Talking  Picture  Service. 

Facts  About  Rayon 
for  Retail  Rug  Sales 

Sponsor:   Ameriian   \  iscose  Corp. 

Title:  Ta^^ed  for  Quality.  10  min.. 
color,  produced  by  Crest  Produc- 
tions. 
♦  This  is  a  new  film  which  will  be 
released  to  retail  stores  at  the  time 
of  the  January  Home  Furnishings 
Vlarket.  It  provides  retail  salesmen 
with  carpet  product  information 
and  describes  tests  that  rajon  car- 
pets must  meet  to  qualify  for  the 
Avisco  Integritv  Tag. 

The  film  explains  the  major  sell- 
ing points  of  ravon  carpets,  and 
gives  general  carpet  selling  hints. 
It  is  accompanied  by  a  user  s  guide 
and  salesmen's  reminder  cards.  Dis- 
tribution is  by  free  loan  to  stores 
selling  carpets,  through  /Xxisco.  3.S0 
Fifth  Ave..  N.  V.  S- 

PRODUCTION    REVIEW    ISSUE    NEXT! 


A  Financial  Hand  for  Mr.  Smitli 

A  Lesson  in  Credit  from  the  National  Consumer  Finance  Assn. 


Sponsor:    National    (ionsuiner    Fi- 
nance Association. 
T\i\e:The  Littlest  Giant.  131  2  ,„;„.. 
c  olor.  produced  by  John  Suther- 
land Productions.  Inc. 
M  This  film  joins  two  other  motion 
pictures  in  the  NCFA  film  program. 
Every    Seventh     Family    and     If  ho 
Gels   the   (Credit.    Like    its   forerun- 
ners.   The    Littlest    Gianl    seeks    to 
show  the  important  role  of  the  state- 
regulated    small    loan    company    in 
our  economy. 

Little,  animated  Edgar  Q.  Smith 
is  shown  in  the  title  role  as  the 
average  consumer,  whose  mass 
iiiakes  up  the  most  important  giant 


Conume.    fmonc.    ^upplle. 
many    important    financial 

in  the  land.  Smith,  like  most  of  us. 
lives  on  his  fellow  man's  confidence 
— credit.  His  bills  come  monthly, 
liis  house  is  mortgaged  and  he  buys 
his  car  on  time.  And.  when  he  needs 
cash,  down  he  goes  to  one  of  the 
y.OOO  small  loan  offices  and  takes 
out  one  of  the  ten  million  small 
loans  processed  each  \  ear. 

Does  he  pax  a  pretty  sizeable  in- 
terest? \ou  bet  he  does.  The  NCFA 
explains  this  by  illustrating  the  cost 
of   making   small    "retail  "   loans,   as 


Before  consutner  finonce  componies  organized 
mony    borrowers  were    viclims   of    loon   shoflti 

iigainst  the  cost  of  making  a  who|i- 
ping  big  "wholesale "  loan  to  tlf 
Rig  Deal  Corp. 

\nd  don't  forget,  the  film  sa\-. 
that  if  it  weren't  for  the  friendK 
small  loan  office  on  the  corner,  tlif 
usurious  small  loan  shark  wouM 
have  easy   pickings. 

The  Littlest  Giant  tells  a  complex 
story,  but  with  animation  and  an 
easy  continuity  it  simplifies  the 
basicalK  complicated  storv  of  fi- 
nance, rate  structures  and  the  hi-- 
torical  background  of  the  consinticr 
finance   company. 

Modern  Talking  Picture  Ser\  ii  i- 
will  distribute  the  film,  as  it  di"-^ 
other  NCFA  pictures.  y 


Consutner  finonce  componies  give  many  kindi 
of  service  to  tfie  whole  community 


Durable  New  Liquid   Chem 

-¥-  Steet-\.  a  new  one-reel  Iftnun 
color  film,  dramatizes  the  durability 
of  a  new  steel  carrier  for  liquid 
chemicals  which  has  been  developed 
b\  the  Carrier-Stephens  Company. 
Lansing.  Michigan — a  chemical  dis- 
tribution firm  and  sponsor  of  the 
film.  Sleel-.\  had  its  premiere  at  the 
Salon  de  la  Chimie  Fxposition. 
Paris.  No\  ember  22-l)ecember  3. 

I  ht-  piixlucl  film  demonstrates  a 
steel  carrier  in  which  is  carried  a 
PoKethexline  bottle  that  will  not 
chip  or  .shatter.  The  opening  se- 
(|uence  shctws  the  carrier  and  its 
■"Pol\  "  bottle  passenger  being 
dropped  from  an  airplane  300  feet 
in  the  air  to  a  runway  below.  The 
results    are    that    the    Sleel-X    con- 


ical  Carriers   Serve   Industry 

lainer  is  bent  but  none  of  iln-  -leel 
rods  are  broken. 

Remaining  scenes  include  \arious 
tests  to  prove  the  ruggedness  of 
Steel-\  and  Polyetheylene — re\olver 
shooting  into  "Poly"  bottle:  truck 
running  over  bottle,  frozen  bottle. 
The  portability  and  variety  of  sizes 
of  the  carriers  are  depicted. 

Carrier-Stephens  plans  to  circu- 
late the  film  in  France  and  other 
countries,  with  appropriate  sound 
track.  The  American  version  is 
available  for  chemical  companies 
throughout  the  nation.  Steel-\  was 
produced  bv  Capital  Film  Produc- 
tions. Fast  Lansing.  Michigan.  Wil- 
liam Neale  Kirshner  wrote  and 
directed  the  film.  James  Robert 
Hunter  was  the  producer.  0' 
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Fleetybelle  and  Mervin  Midlond  drive  along 
hoppily  in  Dow's  film  "A  Car  Is  a  Woman." 
see  below 

Dew  Chemical  Film  Stresses 
Auto  Cooling  System  Core 

-*  /  (Air  Is  a  U  Oman,  a  new  rar- 
Imciii  film  about  automotive  t-ooliiifi 
-\?-tem  care,  sponsored  h\  D<:)\\ 
I  lu-mical  Company,  will  be  released 
III  January. 

\nimated  in  Eastman  color,  tbe 
I  'I'j-minute  picture  tells  its  cooling 
-\-tem  story  through  Mervin  Mid- 
liiul  and  his  car.  Fleetybelle.  The 
liliii  includes  a  description  of  what 
I M. ikes  a  car  run. 

\ler\in  and  Fleetybelle  get  along 
line  until,  enroute  to  North  ("orro- 

- they   drive   under   a   hot   sun. 

I  lfct\  belle  gets  sick  and  Mervin 
likes  her  to  a  car  hospital — known 
I-  Doc  Greasepit's  Kar  Klinic.  Here 
I  Iretybelle  goes  under  the  scalpel — 
1.  hacksaw,  while  Mervin  watches. 

Designed  for  general  use  b\  adult 
:^Miups.  schools,  driver  training 
'  lasses,  and  television,  the  film  will 
I"  distributed  by  Modern  Talking 
I'iilure  Service,  Inc.  As  with  previ- 
II-  Dow  films,  there  will  lie  no  cost 
t  i  users  other  than  return  jnailing 
'"-Is  after  the  showing. 

/  f.or  Is  a  if  Oman  was  produced 
!i\  Film  Associates  of  Michigan. 
III!.,  with  script  and  design  bv  \^  il- 
liain  Murray  and  Stuart  Knicker- 
I'iiker.  A  pamphlet  describing  the 
liliii  and  containing  an  order  blank 
I'lr  its  procurement  may  be  obtained 
ii'iin  any  Modern  library  or:  Public 
dilations  Department.  The  Dow 
I  lu-mical  Companv.  Midland.  Mich- 

Film  on  Overweight  Sponsored 
by   Smith,   Kline,   French   Labs 

♦  I  hf  Ori/fal  o{  Tlunnas  Moon,  a 
|iulili(  service  motion  picture  on  the 
|Mcpblern  of  overweight,  is  being 
-fionsored  for  television  showings 
h\  Smith.  Kline  and  French  Lab- 
"latories.  Philadelphia.  Producer  of 
I  lie  new  film  is  Gerald  Productions, 

Inc..  New  York  City.  g" 

*        *        * 

Film-Art  Adds  Slidefilm  Dept. 

♦  l'ilni-\rt  Service.  Inc..  41  \^>st 
17th  St..  New  York  City,  has  an- 
iHiunced  the  formation  of  a  slide- 
lilni  department  as  an  adjunct  to 
their  television  animation  service. 
Frank  Irwin  will  head  the  new  de- 
partme!it. 


"To    train   'ein    or    sell   'em  .  .  . 

We   Go   and   Show  'Em 

with   Our   RCA  1( 


There's  a  man  headed  for  a  successful 
meeting  . . .  with  an  RCA  Projector  right 
on  the  job.  Projectors  engineered  by 
RCA  do  the  most  for  your  story  ever\ 
time.  Clear  persuasive  pictures  roll  with 
sound  that  has  all  the  life  of  the  original. 
And  despite  its  professional  perform- 
ance, the  RCA  Projector  is  simplified 
enough  for  an  amateur  to  operate.  From 
fast  set-up  through  exclusive  Quick- 
Easy  threading  to  flipping  the  switch  .  .  . 
the  show's  on  the  screen  in  minutes. 

RCA  Projectors  go  right  on  performing 
quietiv    with    dependable   RCA    quality 


\  car  after  vear.  You  can  choose  from 
these  lightweight  portables:  single-case 
Junior,  the  dual-case  Senior  or  the 
Magnetic  Recorder-Projector  ...  all 
backed  by  nation-wide  service  facilities. 
RCA  Audio-Visual  Dealers  have  the 
expert  knovv'ledge  to  aid  your  selection 
of  the  right  projector.  Look  in  your 
Classified  Directory  under  "Motion  Pic- 
ture Equipment  and  Supplies"  for  the 
name  of  vour  nearest  dealer.  Or.  we'll 
supph  his  name  along  with  a  helpful 
brtjchure  as  soon  as  we  receive  the 
coupon  below  from  you.  Get  in  touch 
.  .  .  todav! 


AUDIO-VISUAL    PRODUCTS 


RADiO  CORPORATION  of  AMERICA 


CAMDEN,    N.  J, 


Radio  Corporation  of  America 

Dept.    M-25,    Building  15-1,  Camden,  N.  J. 

Please  leod  me  the  complete  story  on: 

C   RCA  400  Senior  end  Junior  Sound  Film  Projecror* 

C  RCA  Magnetic  Record er-Pro'iectors 
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Something  BETTER  for 
Sales  Executives 

WHAT  is 

Sales  Meeting  Equipment  Inc? 

0  IIcic  s  .i  spfLiali^ini;  smmc  ut  t-M-iy  physiial 
requirement  for  your  sales  meeting  equipment, 
large  or  small.  We  furnish  ready  or  custom-made 
stagettes  and  stage  fronts;  backgrounds  for  meet- 
ing, convention  or  exhibit  use;  portable  screens 
of  every  size  and  description  ...  in  brief,  we're  a 
single,  dependable  source  that  cap  efficiently  and 
economically  help  sales  executives  or  producers 
holt!  more  effective  meetings.  an\-vt'hen',  anytime. 

WHY 

Sales  Meeting  Equipment  Inc? 

#  Betau-se  there's  a  job  to  bt-  done  by  specialists 
like  ourselves,  independent  of  any  producer  or 
sponsor  relationships  but  having  the  manpower 
and  brain-power  to  meet  your  needs.  We  Design, 
Build  and  Deliver  sales  meeting  equipment  that 
is  unique,  portable  and  economical. 

WrlO  serves  you  at 

Sales  Meeting  Equipment  Inc? 

#  A  dedicated  group  of  meeting  equipment  spe- 
cialists at  SME  is  headed  by  Melvin  Sackter  and 
Kay  Kallman,  who  have  a  total  of  40  years  of 
experience  in  this  meeting  equipment  field.  Back 
of  them  is  a  staff  of  experienced  workmen  who 
are  thoroughly  indoctrinated  with  the  need  for 
dependability  and  punctuality.  We're  Old  Hands 
in  doing  this  kind  of  job  .  .  .  New  in  Ideas  and 
Ahead  in  knowing  what  you'll  Need! 

Remember  the  Name 

9  and  you'll  be  ahead  in  the  game  of  staging 
and  holding  more  effective  presentations  in  1957. 
For  better  quality-  and  economical  cost  on  items 
like  these  ,  .  . 


*  Stagettes 

*  Stages 

*  Backgrounds 


•  folding  Screens 

•  Lighting 

•  Projection 


S-M-E 

Sales  Meeting 
Equipment  Inc. 

1210  N.  Hoyne  Ave.,  Chicago  23,  III. 
Phone:  BEImont  5-4920 


RIGHT  Off  the  REEL: 

I  CON  TIN  UK  I)  FROM  PACK  TWENTV-KOUUI 
pared  lo  .lO.OOO  in  I9'i2.  In  the  saiiie  periiHl.  the 
number  of  engineers  graduated  friim  American 
schools  fell  off  from  .^0.00(1  lo  23.00(1.  This  basic 
fact  is  one  of  the  most  critical  problems  facing 
the  free  world  in  this  complex  age.  It  has  No.  1 
priority  in  the  field  of  professional  education.  ^ 

Acknowledgment   to    Artist   Bill    Schneider 

♦  In  our  la.-l.  we  liroughl  \  ou  a  cle\er  cartoon 
(page  61  titled  "Television  Suckling  Its  Young" 
which  appeared  in  Notes  from  Owen  Murphy, 
an  intelligent  and  highly-interesting  new  infor- 
mal newsletter.  The  ine\  itable  dropped  paragraph 
would  have  given  credit  to  William  Schneider. 
Vice-President  and  Creative  Director  of  Donahue 
and  Coe.  We  especially  liked  his  postscript  on 
the  meaning  of  the  art:  "there  is  nothing  wrong 
with  television  that  a  little  more  respect  for  its 
audience  wouldn't  cure.  "  Q' 

Ray   Wolff   Observes   a   25th   Anniversary 

-K  With  our  own  7th  Annual  Production  Review 
issue  coming  up  and  the  loth  year  of  this  publi- 
cation I .  we  bow  to  the  quarter-cenlurv  of  (|ualitv 
and  originality  which  have  characterized  the  pho- 
tographic efforts  of  Raphael  G.  Wolff.  In  our 
next,  we'll  tell  you  more  about  Ray  Wolff's  con- 
tributions, but  here's  a  salute  to  a  25th  Anniver- 
sary now  being  celebrated  by  this  Hollvwood 
filmmaker  and  frequent  award  winner.  Ig' 

What's  Ahead  in  Communication  Tools? 

*  W  e've  been  intrigued  by  the  potential  of 
the  new  direct-display  storage  tube,  which  the 
Hughes  Aircraft  Company  calls  the  Tonotron. 
Presently  limited  to  conveying  visual  information 
of  a  very  simple  type  (.50-60  lines  inch  resolu- 
tion ) .  the  Tonotron  permits  still  pictures  or  mov- 
ing pictures  at  slow  frame  rates  to  be  transmitted 
over  ordinary  telephone  lines.  This  material  can 
be  telev  ised  by  reducing  sweep  speeds  sufficiently 
for  video  information  to  be  transmitted  over  nar- 
row frequency  bands. 

Presently  being  used  to  send  maps  or  graphs 
from  ship-to-shore  and  to  Hash  traffic  patterns 
and  landing  instructions  to  airline  pilots.  Tono- 
tron s  present  5-ineh  screen  diameter  will  be  in- 
creased soon  and  picture  resolution  and  persist- 
ence are  to  be  improved. 

It  is  presently  practical  for  internal  plant 
transmission  of  essential  data.  \^'ill  it  some  day 
be  practical  for  closed-circuit  screenings  of  mo- 
tion pictures  and  slidefilms  through  comnmnity 
filiri  distribution  services,  utilizing  telephone  lines 
from  a  central  library?  * 


FOR    SALE 

35M.M.  OPTICAL  PRINTER 
INCLUDING  B&H  STANDARD 
CAMERA:  $5,000  FIRM  PRICE. 

VIDEART,    INC. 


343   LEXINGTON    AVE. 
NEW  YORK     16,    NY. 

LExington  2  7378-9 


the  mark  of 

excellence  in 

commercial  films 


GATE  &  MCGLONE 

films  for  industry 
1521  cross  roads  of  the  world 
hollywood  28,  California 
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PRINTING 
PROCESSING   •    RECORDING 

All    1  6mfn  mofion  picture 

and  35mm  slide  and  film 

strip  service  —  radio  Iranscriplions 


FILM   SIRVICE 
^Zt^     FILM   PRODUCTION 


224    ABBOTT     ROAD 
EAST    LANSING,    MICH. 
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PICTURE  PARADE: 

Film  Story  of  Notre  Dame  U. 
Being  Lensed  by  Owen  Murphy 

*  Notre  DaiiK'  LiiiM-rsit)  i*  prepar- 
ing to  rele?se  a  new  film  early  in 
1957  that  promises  to  be  one  of 
the  most  popular  public  service  T\ 
fibiis  of  the  year.  Fur  the  past  five 
months.  Owen  Murphy  Productions 
has  been  on  location  in  South  Bend 
-hooting  the  film  in  35mm  East- 
man color  and  li\e  sound. 

Tentatively  titled  The  Slory  oj 
.\olre  Dame,  the  film  will  show 
that  football  is  but  a  small  part  of 
the  great  Iniversit).  and  that  the 
schools  special  quality  of  scholar- 
ship, tolerance  and  the  universalitv 
of  the  student  bod\  are  something 
unique  aitiong  American  col- 
leges. ^' 

Canadian  Golf  Champ  Open 
Shown   in  Seagram's  "Upset" 

^^  How  an  amatcui"  giilfer  won  the 
1956  Canadian  Open  and  carried 
off  the  Seagram  Gold  Cup  is  shown 
in  a  new  Seagram-sponsored  mo- 
tion picture  being  made  available  to 
Canadian  golf  addicts. 

Twenty-three-\  ear-old  Doug  San- 
ders from  Miami.  Florida,  is  the 
first  amateur  to  win  in  the  47-year 
history  of  the  Open.  He  beat  pro- 
fessional Dow  Finsterwald  on  the 
first  extra  hole  of  a  tie-breaking 
playoff.  Sanders  victory  is  depicted 
in  the  color  film.  Upset,  produced 
bv  Crawlev   Films  Limited.  Ottawa. 

Ipsel.  a  27-minute  picture,  also 
contains  highlights  of  performances 
bv  such  well-known  golfers  as  Ted 
Kroll.  Doug  Ford.  George  Bayer. 
Dick  Maver  and  Art  Vi  all:  included, 
too.  is  a  li\el\  sequence  of  instruc- 
tion by  Paul  Hahn,  trick-shot  artist. 
The  film  is  distributed  by  the 
House   of  Seagram.  53" 


SPECIALLY  PRICED 
-LIKE   NEW 

16MM    BELL   &   HOWELL 

Model  2709  Special  with  unit  I  shut- 
tle. Includes  one  400'  and  one  1000' 
16mm  BI-PACK  magazines,  ACME 
Stop  Motion  motor  and  VEEDER  Foot- 
age Counter. 

$3500.00 

Guaranteed  like  new! 

CAMERA   EQUIPMENT 
COMPANY,   INC. 

315  West  43rd  Street 
New  York  36,  N.  Y. 


an  equation 
of  success 


16xnin 
SSmxn 


S25,000 


si,750,000 


KARAMOJA 

a  very  low  budget  experimental  l6niin 

film,  became  amazingly  successful 

when  blown  up  to  35mm  color  for 

theatre  release  by  FILMEFFECTS  OF 

HOLLYWOOD.  KARAMOJA  has 

grossed  to  date  over  51,750,000.  The 

opportunity  is  yours  to  gain  additional 

revenue  from  your  l6mm  picture  via 

a  35mm  theatre  color  release. 

SPECIALIZED 
LABORATORY  SERVICES 

Shrunken  Film  Reproduction  •  Precision 

35mm  separation  positives  and  Eastman 

color  internegatives  with  effects,  made 

on  our  unique  and  exclusive  triple-head 

printer  •  Blow-ups  •  Anamorphic 

Conversions  •  Reductions  •  Dissolves 

•  Wipes  •  Montages  •  Zooms 

•  Superimposures  •  Special  Effects 


FFECTS  OF  HOLLYWOOD 

1153  North  Highland  Avenue 
Hollywood  38,  California 

Hollywood  9-5808 
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Visualized  News  Display  Shows 
Vapor  Heat  Product  "Exclusive" 

M  KnoMJiif;  that  they  had  a  prinlint 
"excliisivo"  in  the  "New  York  City 
Special"  steam  jjenerator.  the  sales 
niaiiafienieiit  of  the  Vapor  Heatinf; 
C'iii'|>orntiori  made  use  of  an  audio 
visual  ne«s  display  to  tell  a  pioni<p- 
tioiial  story  at  the  Power  Sho«  in 
New  fork's  ('oliseuni.  \o\etnlMT 
2(>MK 

Vapors  scoop  was  that  the  "Nevv 
York  Cit\  Special  is  the  largest- 
size  packaged  steam  generator  tluit 
can  he  operated  In  the  New  ^  ink 
area  Avithont  a  licensed  engineer. 
First.  Vapor  front-paged  this  heat 
in  a  tahloift  newspaper  format  iirim- 
ming  with  news  under  a  six-cidnmn 
headline:  "■\  apor  Designs  99  sq.  fl. 
Heating  Surface.  'N.  Y.  City  Spei  - 
ial*  fit)   h.   p.   .'^tearn   (Generator." 

Headlines  Tell  Generator  Sale 

The  hold  headlines,  factory  and 
product  pictures  and  story  columns 
told  henetits  and  advantages,  told 
ahout  an  initial  order  for  two  new 
generators.  h<n\  man\  Vapor  units 
ha\e  heen  hnilt.  how  long  the  com- 
pany has  heen  in  business.  Copies  of 
this  front  page,  hacked  with  a  pip- 
ing schematic  and  specifications,  ac- 
companied imitations  to  visit  the 
Vapor  booth  sent  to  a  special  New 
York  area  mailing  list.  Free  tickets 
to  the  show  \vere  sent  to  those  re- 
questing them. 

At  the  Power  Show.  \  apor  played 
its  story  BIG  and  used  a-v  tech- 
niques as  the  latest  in  lively  journal- 
ism. The  tabloid  page  was  enlarged 
six  limes  I8'x.5'x9"i  and  built  into 
a  booth.  One  of  the  newspaper's 
halftones  was  cut  out  and  a  Cine- 
salesman  continuous  motion  picture 
projector  with  large  screen  was  in- 
stalled behind  the  newspaper  wall. 
Thus,  the  front  page  was  animated 
with  a  17"x23"  moving  halftone — 
viewing  time  0  minutes. 

Sound  Via  Telephone  Headsets 

(Chairs  placed  before  the  front 
page  flisplaN  permitted  comfortable 
viewing  and  listening.  Telephones 
hung  on  a  railing  made  it  possible 
for  \  isitors  to  hear  the  message 
without  distraction.  Bulletins  were 
displayed  on  a  lower  shelf  of  the 
telephone  stand.  Copies  of  the  front 
page  were  given  away  at  the  booth. 

Additional  motion  was  supplied 
in  another  corner  of  the  booth  by  a 
continuous  Admatic  colored  slide 
projector — placed  at  the  edge  of  the 
booth  as  a  "stopper'  to  draw  in 
visitors  coming  down  the  other  aisle. 
A  card  drop  was  available  for  vis- 
itors who  wanted  to  request  infor- 
mation  and    liullclins.  Q' 


What's  ]\lew  in  Business  Pictures 


VAPOR  NEWS  LLHJ  VAPOR  M00ULAilCSItA)«ufN£feAiOli.N 


Va^ot  Oesiint  99  iq  II.  Healiai  Sirltu,, 
'N.  Y.  City  SpMill'  60  h.  p.  Stein  fiCQcrtttr] 


iQcrtttr!    ,  (     ■'''^t    }     I 


Continuous  motion  picture  and  slide  showings  enliven  this  Vapor  Heating 
Corp.  "news"  display  at  the  Power  Show  held  in  New  York  Coliseum.  Cine- 
solesmon  and  Admatic  equipment  carried  the  visual  story  of  new  generator 
installations  made  by  the  exhibitor,  attracted   steady  flow  of  visitors. 


If  your  prints 

Dry  Out 

what  happens? 

Brittleness... 
shrinkage . . .  curl . . . 
buckle ...  a  picture  in  and 
out  of  focus . . .  damaged 
sprocket  holes. . .  film  breaks. 

Peerless  "RH"  treatment 
will  correct  these  conditions. 


JEERLESS 

FILM    PROCESSING    CORPORATION 

165  WEST  46lh  STREET,  NEW  YORK  36,  NEW  rORK 
959   SEWARD    STREET,    HOILYWOOD    38,    CAIIF 
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California's  Water  Resource 
Depicted  in  Utility's  Film 

'¥  If  (itri .  a  new  culfn  motion  pic- 
Inrc  produced  In  llic  l'acifi<'  Cas 
.10(1  l^lectric  Conipain's  .Advertising 
^inil  I'nhlic  il\  Dcparlment.  had  its 
prctiiicM-   ;tl    the   aimtial   state   con- 

M-nli I  ihc  California  Irrigation 

l)i-lrici>  \ssociatioii.  held  in  San 
.|o>e,    Derendtcr    14. 

riic  27-minute  hlni  i!cpict>  one 
of  (iaiifornias  great  natural  re- 
sources with  scenes  taken  in  the  high 
Sierra  and  the  rich  farming  areas 
of  California   vallevs. 

I  he  annual  cycle  of  the  slates 
■  \>ater  crop'  is  shown  with  snow 
-( enej.  spring  thaws  and  rushing 
>uiiiiner  streams.  The  picture  covers 
all  aspects  of  water,  including  recre- 
ation, irrigation,  electric  power  gen- 
eration, flood  control  and  domestic 
water  consumption.  Scenes  of  Paci- 
fic Gas  and  F.lectric  Company's 
hydro-electric  construction  t)n  the 
Kings  arul  l-ciithci  Ki\ers  are 
shown. 

Water  is  available  for  showings 
before  organizations  in  the  spon- 
sor's service  territory  in  Northern 
and  Central  California.  Jon  F. 
Stanton.  PC  &  E's  cameraman, 
covered  the  company  s  47-countv 
territory  during  the  past  year  in 
shooting  the  film.  Sound  recording 
and  film  editing  were  done  by  W.  A. 
P.ilnicr    Kilnis.    Inc..  San   Francisco. 

■:t  w  » 

Combined  Insurance  Co.  Depicts 
"Selling  in  Banks"  for  Agents 

+  Selling  III  lUiiilis.  a  28-minule 
motion  picture,  has  been  put  to 
work  at  the  Combined  Insurance 
Company  of  America  as  an  incen- 
tive film  for  agents.  Initial  showings 
have  pro\ed  so  successful  that  three 
more  training  film-"  arc  under  con- 
sideration. 

Selling  in  Huiiki  \>  a  black  and 
white  exposition  of  pr(H-e<hires  in 
approaching  hank  presidents  and 
senior  officers,  in  consequence  of 
which  the  entire  corps  of  hank  em- 
ployees may  be  sold  insuramc. 

The  film  goes  into  innncdiate  ac- 
tion as  a  training  tool.  To  drama- 
tize sales  points,  ace  salesman  W 
Allen  s  professional  sureness  demon- 
strates the  impact  of  enthusiastic 
selling  to  a  volunteer  task  force  of 
Cond^ined  cniplo\ees.  ,As  the  pic- 
lure  proceeds,  it  bec4imes  apparent 
that  selling  in  hanks  is  a  pushover, 
provided  Condtined  Insurance  Com- 
pany's Success  S\'Stem  principles 
are  employed. 

Selling  in  Hnnhs  also  doubles  as 
an  internal  relations  effort,  giving 
other  employees  an  insight  into  the 
problems  of  field  men.  In  produc- 
ing the  film.  I  ressci  Studios  Tuoved 
an  entire  companv  of  actors  anil 
technicians    into    the    Iplown    .Na- 


BUSINESS      SCREEN      MAGAZINE 


ilonal  Bank  in  Chicagu,  where  they 
worked  after  regular  banking  hours. 

The  fihn  was  distributed  to  man- 
agers nation-wide  as  kickoff  mate- 
rial for  a  six-weeks'  incentive  con- 
test which  emphasized  selling  in 
banks.  The  campaign  was  designed 
to  stimulate  good  selling  habits  and 
tap  the  reservoir  of  abilities  among 
Combineds  six-hundred  agents. 

Comments  president  W.  Clement 
Stone.  ^*We  consider  this  an  im- 
portant functional  and  inspirational 
film  and  we  are  sure  we  should  now 
offer  such  services  to  our  salesmen 
and  managers.  It  was  one  year  in 
the  making,  and  the  results  have 
been  worth  it.  We  will  use  it  for 
years  to  come."  5K' 


Filming  one  of  o  tv  series  of  13  "ciiollt  talks" 
on  insecl  control  by  Purdue  Professor  Glen 
Lehker;    hiercules    Powder   Co.    is   the   sponsor. 

Insect  Control  Films  Play  to 
Farmers  Over  150  TV  Stations 

"•f  Rural  audiences  reached  by  1.50 
television  stations  are  learning 
about  control  of  crop-destroying  in- 
sects via  short  factual  films  tailored 
for  telecasting. 

The  series  of  13  four  and  five- 
minute  filmed  "chalk-talks '  on 
Man  Against  Insect  feature  Profes- 
sor Glen  Lehker  of  Purdue  Univer- 
sity, entomologist  and  cartoonist. 
The  series  was  produced  for  Her- 
cules Powder  Company  by  Farrell 
and    Gage   Films,   Inc.,    New    York 


City.  Hercules  manufactures  toxa- 
phene  insecticide  and  other  chemi- 
cals for  agriculture. 

Hercules'  project  of  educational 
films  started  when  the  company  dis- 
covered a  dearth  of  visual  material 
on  insect  control  which  met  tv's 
technical  specifications.  Over  100 
stations  surveyed  by  Hercules  said 
they  would  use  educational  films 
on  specific  insects  and  insect  con- 
trol problems. 

After  distributing  292  prints  of 
six  films  to  123  tv  stations  during 
the  19.5-5  insecticide  season,  the 
company  had  the  Farrell  and  Gage 
studios  produce  the  13  shorts  and 
mailed  tv  stations  a  booklet,  "Man 
Against  Insect,"  listing  all  23  Her- 
cules films  on  the  subject.  About 
1,300  prints  were  sent  to  150  sta- 
tions in  1956 — upon  written  request 
from  station  management. 

How  the  sponsor  was  guided  by 
tv  station  requirements  for  public 
service  time  films  is  told  in  an  ar- 
ticle printed  in  the  Hercules  maga- 
zine. Mixer.  The  article  stresses  that 
any  mention  of  a  product  must  be 
in  good  taste  and  a  logical  part  of 
the  natural  action  of  the  film.  Cop- 
ies of  the  article  describing  this 
program  of  public  service  films  for 
tv  are  available  from  Farrell  and 
Gage  Films.  Inc..  213  East  38th 
St..  New  York  17.  N.  Y.  9 

Associated  Screen  News  Ltd. 
Covers  Canada's  Good-will  Tour 

MA  good-will  lour  around  the 
world  by  Paul  Martin,  Canada's 
Health  and  Welfare  Minister,  will 
be  filmed  by  Roy  Tash.  news-reel 
photographer  for  Associated  Screen 
News  Limited.  Montreal.  The  globe- 
circling  tour  will  include  Canada's 
representation  at  the  Colombo  Plan 
conference  and  many  discussions 
with  Asiatic  leaders  on  subjects  of 
international  importance. 

Associated  Screen  News  has  been 
filming  newsreel  coverage  for  Cana- 
dian theatre  audiences  for  more 
than  three  decades.  Tash  is  a  vet- 
eran of  many  top  news  coverage 
assignments.  59" 


Roger  Wade  can  make 


a  film  to  help  you 


sell  it*  better! 


Roger  Wade  Productions 

15  West  46th  Street  New  York  36 
Telephone  Circle  7-6797 


Ohio  State  Film 
Calls  for  Engineers 

■¥■  tlalling  for  more  engi- 
neers is  Engineering  for 
Eddie,  a  new  20-minute 
color  motion  picture  pro- 
duced for  the  College  of 
Engineering.  Ohio  State 
I  niversity  by  the  Uni- 
versity Department  of 
Photography.  For  free 
loan  or  purchase,  contact 
ihe  University's  Depart- 
ment of  Photography. 
Motion  Picture  Division. 
Room  4.  Brown  Hall. 
Columbus  10.  Ohio,     f' 


TEL- Animastand... ANIMATION  and 

SPECIAL  EFFECTS  CAMERA  STAND 

Specially  Designed  for  Mofion  Picfure  Producers, 

Animafors,  Special  Effects  Laboratories,  TV  Stations, 

Advertising  Agencies,  Art  Depts.,  Etc. 

Embodies  features  of  the  photo  enlarger,  micrometer 
and  railroad  roundhouse.  Optical  effects  such  as 
pans,  angles,  zooms  and  quick  closeups  are  accom- 
plished by  simpl-y  raising  or  lo-wering  the  camera — 
every  variation  for  trick  photography  may  nov/  be 
produced  v/ith  the  S.O.S.  TEL-Animastand. 

A  camera  fitted  to  a  movable,  counterbalanced  ver- 
tical carriage  photographs  the  art  work.  Will  accept 
even  the  heaviest  16mm  or  35mm  camera  (Acme 
with  stop  motion  motor  illustrated). 

All  basic  movements  associated  -with  high-priced 
stands  are  incorporated.  Accuracy  is  assured 
through  precise  registration  of  art  work.  Rugged  con- 
struction maintains  stability.  Includes  four  Veeder 
Root  counters  which  calibrate  18"  north/south  move- 
ment, 24"  east/west  travel,  and  zoom  movements 
to  the  Art  Table  or  Cel  Board  respectively. 

BASIC  UNIT  ONLY  $2995 

Among  the  recent  purchasers  are: 
TV  Spot  Service,  Cedar  Rapids,  Iowa 
Veterans   Administration   Hospital,  Topeka.   Kansas 
Boeing  Airplane  Co..  Wichita,  Kansas 

Write   for   rEl-Anima  lilerature 
covering  every  need  for  animation 


IBL-Animasland  with  TBL-Anima 
sliding  cell  board,  shadow  box 
and  platen,   rotated  at  45°. 


Identify  Films  Instantly 

Unnumbered  films  cause 
confusion  &  loss  of  time. 

The  MOy  edge  numbers  every 

foot  of  16,  17  V2,  2Smm  film 

and  simplifies  the  task  of 

checking  titles  and  footage, 

MOY  replaces  cue  marks,  perfora- 
tions, messy  crayons,  punches,  em- 
bossing— does  not  mutilate  film. 
Work  prints  showing  special  effects, 
fades  and  dissolves  requiro  edge 
numbering  to  keep  count  of  frames 
cut  or  added.  Multiple  maqnettc 
tracks  in  CinemaScope  stereophonic 
recordings  make  edge  numbering  a 
MUST.  Write  tot  brochure. 

AMONG  RECENT  PURCHASERS  ARE: 
Eastman  Kodak  Co.,  Rochester,  N.Y.  Consolidated  Film  Labs.,  Ft.  Lee,  N.J. 


General  Film  Labs.,  Hollywood,  Calif. 
Reeves  Soundcrolt,  Springdale,  Conn. 
American  Optical  (Todd-AO),  Buffalo 
Telefilm,  Inc.,  Hollywood,  Calif. 


Eagle  Labs.,  Chicago,  Ul. 
Cinerama  Productions,  New  York 
Columbia  Broadcasting  System,  N.Y. 
Louis  de  Rochemont,  N.Y.C. 


With  the  NEW  Improved  Non-Clog  Inking  System,  Only  $2475 

Present  Moy  owners  can  easily  install  the  new  and  improved  inking  system! 


TAKE  ADVANTAGE  OF  S.  0.  S.  TIME  PAYMENT  PLAN 

Convenient  terms   arranged.   Yoo   may   apply   your   idle    or   surplus   equipment   as   a   trade-in. 


I 


\On'  MMKAH  THMS! 

MODERNIZE  YOUR  35MM  DUBBERS  &  INTERLOCK  PROJECTORS 

with  SOSOUND  Magnetic  Head  Attachments  to  fit  Simplex  and  RCA  Rotary 
Stabilizer  Soundheads.  Complete  with  Magnetic  Equalization  Preamplifiex,  DC 
filament  supply  and  voltage  regulated  power  supply.  Easily  installed!  No  drilling! 
No   expensive  wiring  ALL  for  $575 


S.  0.  S.  CINEMA  SUPPLY  CORP. 

Dept.  H,  602  West  52nd  St.,  New  York  19-PLaza:  7-0440 -Cable:  SOSound 

Western    Branch:    6331     Hollywood    Boulevard,    Hollywood    28,    California  -  Phone:    HO    7-9202 
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George  R.  Haase  Elected 
President  of  DuKane  Corp. 

*  In  an  ofl-scason  eli-ction  at  Du- 
Kane Corporation.  St.  Charles.  Illi- 
nois. George  R.  Haase  has  been 
elected  president  of  the  companv. 
He  has  been  DuKane"s  vice-presi- 
dent and  general  manager  for  14 
years.  J.   McWilliams   Stone,   presi- 


BUSINESS   SCREEN   EXECUTIVE 

Staff  Appointments  Among  the  Producers  &  Manufacturers 


George   R.    Haase 

dent  since  the  production  of  the 
first  portable  radios  in  1922  — 
under  tlie  brand  "Operadio"'  —  now 
is  chief  administrative  officer  and 
chairman  of  the  board,  a  newb- 
created  post. 

J.  McWilliams  Stone.  Jr.,  previ- 
ously assistant  to  Haase,  has  been 
elected  vice-president. 

The  new  management  set-up,  pro- 
viding three  instead  of  two  adminis- 
trators in  top  authority,  is  an  initial 
step  by  DuKane  in  a  long-range 
plan  to  expand  its  policy-making 
executive  personnel.  An  expanding 
market  of  growing  diversity,  sharp 
increases  in  annual  sales  of  branded 
products  and  several  new  products 
Hearing  completion  will  require 
more  managerial  resources,  a  com- 
pany spokesman  said.  Products  on 
the  way  include  a  radically  ne» 
high  fidelity  speaker  and  ne« 
audio-visual   devices. 

Haase  started  his  affiliation  with 
DuKane  as  a  manufacturer  of  com- 
pressed wood  horns  used  with  early 
Operadio  portable  radios.  He  joined 
DuKane  as  production  manager  and 
in  1942  became  vice-president  and 
general  manager.  Q' 

•        •        * 

Two  Key  PR  Appointments 
Announced  by  Bell  &  Howell 

♦  Two  lop  appointments  in  the  pub- 
lic relations  department  of  Bell  & 
Howell  Company,  Chicago,  have 
been  announced  by  Charles  H. 
Percy,  president. 

Elizabeth  Lyman  has  been  ap- 
pointed director  of  public  relations. 
Mrs.  Lyman  has  been  assistant  di- 
rector of  the  pr  department  for  the 
past  three  years. 

Whit  Hillyer  has  been  named 
manager  of  product  information,  a 


Elizabeth    Lyman 


Whit   Hillyer 


newly-created  position.  Hillyer  has         company's    advertising    departinenl 

been    manager    of    instruction    and         since  19.S2. 

iither    consumer    literature    in    the  As   director    of   public   relations. 


Magic,  practiced  in  Egypt  in  1000 
B.C.,  is  one  of  the  oldest  forms  of 
entertainment.  Centron  Corporation, 
by  a  skillful  blending  of  entertain- 
ment ond  information,  creates  motion 
pictures  with  a  magic  appeal  to 
io(/r  audiences. 

CENTRON   CORPORATION 

West  9th  at  Avaion  Road 
Lawrence,       Kansas 


Mrs.  L>man  succeeds  Charles  K. 
Preston.  Jr..  who  has  served  in  the 
dual  capacity  of  director  of  public 
relations  and  corporate  secretary 
since  his  election  to  the  latter  office 
in  I'J.i.T.  A  member  of  Bell  &  How- 
ells  pr  staff  for  six  years,  Mrs. 
Lvniaii  came  to  the  company  from 
the  advertising  agency  field.  She  is 
a  member  of  the  Public  Relations 
Society  of  America  and  program 
chairman  of  the  Skokie  Valley  Busi- 
ness ii  Professional  Vi  omens  club. 
Hillyer  first  joined  Bell  &  Howell 
in  1942.  working  in  the  optical  divi- 
sion and  later  in  advertising.  From 
1947  to  19.52.  he  did  editorial  work 
in  the  photographic  publishing  field 
and  public  relations  for  Kemper  In- 
surance. He  rejoined  Bell  &  Howell 
in  \'):v2.  Q 

*  •  • 

Don  H.  Parson  Joins  S.V.E. 
as  West  Coast  Manager 

♦  Don  H.  Parson  has  joined  the 
Society  For  \  isual  Education.  Inc.. 
Chicago,  as  west  coast  manager,  ac- 
cording to  an  announcement  bv 
\^ .    H.    Garvey,    Jr.,    president    of 


Don    H.    Parson 

S.V.E..  a  General  Precision  Equip- 
ment Corporation  subsidiary. 

Garvev  said  that  Parson's  ap- 
pointment was  "another  step  in  our 
current  expansion  program  via  new 
products  and  increased  distribu- 
tion.' Parson  will  devote  his  full 
time  to  assisting  dealers  in  the  sale 
and  promotion  of  S.V.E.  products, 
he  said. 

Parson  comes  to  S.V.E.  from 
Mood\  Institute  of  Science,  Santa 
Monica.  California,  where  he  was 
director  of  distribution.  Earlier,  he 
was  assistant  to  the  president  of 
Club  Alinninum  Products.  9" 

«        «        « 

Kodak  Elects  R.  L.  Galloway 
as  Assistant  Comptroller 

M  Eastman  Kodak  Company  has  an- 
nounced the  election  of  R.  Lynn 
tiallowav  as  assistant  comptroller 
bv  the  Kodak  board  of  directors, 
(lalloway  has  served  as  general 
credit  manager  of  the  company  and. 
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for  the  present,  lie  uill  retain  lliis 
responsibility. 

Gallowax  joined  the  Kodak  or- 
ganization in  19.31  and  entered  the 
credit  department  the  following 
year.  In  1943.  he  was  appointed 
assistant  credit  manager:  in  1946. 
he  was  appointed  credit  manager, 
in  195.5,  general  credit  manager.  He 
is  vice-president  and  a  member  of 
the  board  of  trustees  of  the 
Credit  Research  Foundation  of  the 
National  Association  of  Credit 
men.  i' 

Bell  &  Howell  Names  Musson 
Manager  of  industrial  Sales 

♦  (Charles  A.  Musson  has  lieen  ap- 
pointed as  manager  of  Industrial 
Sales    of    Rell    &    Howell    Companw 


r^ 


Charles  A.  Musson 

II  cording  to  an  announcement  b\ 
( larl  G.  Schreyer,  vice-president. 

As  manager.  Musson  is  responsi- 
ble for  sales  of  Bell  &  Howell  prod- 
ucts to  the  industrial  field  through 
industrial  audio-visual  dealers  and 
film  producer  dealers. 

Musson  has  been  district  sales 
manager  in  Ohio  and  Kentucky 
since  1953.  He  started  at  Bell  & 
Howell  as  an  inspector  in  1943. 
After  two  years  in  the  l.S.  Marine 
Corps,  he  returned  to  the  company 
as  a  member  of  the  Service  Depart- 


ment. In  1951,  Musson  transferred 
to  the  Merchandising  Division  and 
in  1952  he  was  appointed  a  sales 
representative  in  Texas.  ^ 

«        #        # 

Da-Lite  Screen  Company 
Builds  Plant  in  Indiana 

♦  Da-Lite  Screen  Company.  Chi- 
cago, will  move  early  in  1957  to  a 
new  plant  now  under  construction 
in  Warsaw,  Indiana.  .After  the  com- 
pany moves  to  Warsaw,  the  two  Da- 
Lite  plants  in  Chicago  will  be  put 
up  for  sale. 

Containing  over  100,00(1  square 
feet  of  floor  space,  the  new  plant 
will  be  devoted  to  the  designing, 
engineering  and  manufacture  of 
Da-Lite  products;.  All  manufactur- 
ing, assembling,  warehousing  and 
shipping  w  ill  be  handled  in  this  one 
location,  and  the  firm's  general 
offices  will  be  located  in  a  special 
wing  in  front  of  the  manufacturing 
building.  y' 

Kodak  Offers  Internal  Film 
as  Simple  Production  Sample 

*  }  ou  re  (in  l/w  Team,  a  15-minute 
motion  picture  originally  produced 
as  an  internal  training  film  for 
Eastman  Kodak  Company,  is  being 
made  available  to  other  companies 
and  organizations. 

A  graphic,  time-and-motion  study 
of  particular  jobs  in  mail  circula- 
tion, the  fihn  aims  to  train  employ- 
ees in  good  work  habits  and  en- 
courage team  work  among  them.  It 
demonstrates  the  latest  procedures 
to  be  followed  in  a  bulk-mailing  op- 
eration and  tells  employees  of  the 
important  contribution  they  make 
lo  the  sales  and  ad\ertising  of  their 
company. 

The  fihn  is  loaned  free  through 
Kodaks  Non-Theatrical  Films  Divi- 
sion, Rochester  4.  New  York.  With 
the  film,  borrowers  receive  litera- 
ture describing  the  office  equipment 
of  several  manufacturers  as  shoivn 
in  the  film.  S> 


F&B  ANNUAL  SALE 


A  SUPERB  COLLECTION  OF 
MOOD  AND  BRIDGE  MUSIC 

For  Details  Write: 

AUDID-MASTEH  Corp. 

17  East  45th  St.  •  New  York  17,  N.  Y. 


Remington   Rand's 
New  Typing  Picture 

MThe  Typewriter  in 
Business,  a  20-minute 
black/white  motion  pic- 
ture on  uses  of  the  Rem- 
ington typewriter  has 
been  announced  by  Rem- 
ington Rand.  The  fihn 
shows  how  typing  de- 
velopments can  increase 
office  efficiency.  Free 
loan:  from  Remington 
Rand  sales  offices  or  by 
contacting  Remington 
Rand,  315  Fourth  Ave., 
New  York  10.  N.Y.     B' 


F&B  SPLIT  REELS 


SIMPLE  SPLIT  REEL  METHOD  SAVES 
TIME  .  .  .  SPACE  .  .  .  MONEY 

You  con  project,  edit,  synchronize,  cleoo  and 
inspect  film  on  cores,  without  rewinding  by 
simply     slipping     them     in     F&B     SPLIT     RcELS. 


REGULAR   PRICE 

$4.50 

6.00 

7.50 

9.00 


I6MM    REELS 

400' 

800' 
1200' 
1600' 


SALE  PRICE 

$2.25 

3.00 

3.75 

4.S0 


CINE-GOMFACTO  JR. 

16mm  Sound  Continuous 
REPEATER    PROJECTOR 
feofuring: 

Built-in  screen 
800  ft.  capacity 
Movie-Mite  projector 
Excellent  condition- 
Complete  with  cases  &  covers 
Value  $498.00 

SALE    PRICE    $179.50 

QUANTITIES  AVAILABLE 


CAMERA  SLATE 


n"xl4"  CAMERA   SLATE 

with  clapstick 
Regular  Prke  $8.75 

SALE  PRICE  $3.95 


AUTOMATIC 
SFLICER 


For  8iiim-1 6miii  Combination 
and  35iiini  with  the 
Exclusive  PRESET  SCRAPER 
A  PERFECT  SPLICE  EVERY  TIME! 

The  mojor  couse  of  film  failures  is  poor  splicing 
.  .  .  ond  the  major  cause  of  poor  splicing  is  im- 
proper scraping  (either  too  much  or  too  little). 
Solve  both  of  these  problems  with  this  aulomotic 
scraper  thot  takes  off  exactly  the  right  depth  of 
emulsion  every  time  .  , 
pressure. 

Automatic  splicer  is  a 
precision  tool  .  .  .  im- 
ported from  England. 
It  has  a  precision- 
ground,  tungsten  steel 
scraper  that  is  preset 
ond  ready  for  moking 
usands  of  splices 


REGULAR    PRICE 
$104.50 


regardless  of  applied 


^ 


t6mm 
35mm 


SALE  PRICE 

$   79.50 

104.50 


F&B  CHANCING  BAGS 

Rubberized  film  changing  bog 

36  X  44  inches 

With  double  zipper— rubberized 

cover  with  zipper 

Regular   Price   $23.50 

SALE   PRICE  $13.95 


F&B  NOMIHAS 


1"  f  0.95  LENS 

"The  Fastest  Lens  in  the  World" 

FOR  ALL   16MM  CAMERAS 

Hundreds  being  used  successfully  by  .  .  . 

•  Industrial  film  producers 

•  Industrial   TV  circuits 

•  Police  &  Investigation  Agenies 

•  Educational  film  producers 

•  Newsreels  ond  TV  features 

•  Army,  Air  Force  &  Navy 

•  Engineering,  research  &  development 

Regular  Price  $174.90 

SALE  PRICE  $129.50 


USED  EBUIFMENT  SALE 


AURICON  PRO  200-Density  sound. 

complete,  perfect  condition 
MOVIOLA-UOS-35nim  pix. 

35niin  snil— hiack  model    , 
HFC  SVNCHRONIZER-4  way 

35inm— like  new 
HFC  SYNCHRONIZER-6  way 

16mm— like  new      

NEUMADE  SYNCHRONIZER-3  way 

35mm— frame  &  ftg  ctr 
MITCHELL  FRICTION  HEAO-perfect 

COLORTRAN  JUNIOR  KIT-complete 110.00 

COLORTRAN  SENIOR  KIT-complete 185.00 


$1150.00 

895.00 

159.50 

195.00 

135.00 
295.00 


RCA  PG  201— 16mm  sod  proj. 

MAURER-16mm  1200  ft.  mag 

CINE  SPECIAL-Black-2  lenses 

CINEVOICE-400  ft.-complete 

MOVIOLA- 16mm  pix— Takeups— lilack  . 
B-M  750  W.  Kegs— Head,  stand,  barndoor 
PANCIN0R-16mni  ZOOM  "60"  Lens... 

ErEMO— 12  volt  motors— as  is 

ILEX  3"  f2.9  lenses— Eyemo  "C"  mount 
TELEKINIC  6"  f4.5-Eyemo  "C"  mount 
BALTAR  2"  f2.3— Mitchell  mt.  new... 
LENSES-36"  f6.3 


SI  69.50 

845.00 

395.06 

995.00 

245.00 

55.00 

175.00 

22.50 

37.50 

32.50 

187.50 

129.50 


m^ 
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Phone:  Murray  Hill  2-2928 
Coble  Address -FLORBABB,  N.Y. 


NUMBER      8 


VOLUME      17 


1956 


57 


Rocket  Pictures/   Inc.  Adds 
Better  Selling   Bureau   Div. 

♦Rocket  Pictures,  Inc..  of  Holl\- 
wood  has  announced  formation  of 
a  new  di\ision — the  Better  Selling 
Bureau.  Augmenting  Rocket's  pres- 
ent producing  and  distributing  fa- 
cilities, the  Better  Selling  Bureau 
will  be  staffed  as  a  "single  step  serv- 
ice" for  sales  managers  and  sales 
promotion  managers  of  business 
and  industry.  It  will  specialize  in 
all  types  of  gales  problems. 

Analyse,  Advise  on  Sales  Problems 

The  Better  Selling  Bureau  is  jire- 
pared  to  analyze  and  advise  on  sales 
problems — boiling  down  each  prob- 
lem to  the  sales  tool  I  or  tools  I  re- 
quired to  solve  the  problem.  X^Tiile 
audio-visual  tools,  both  ready-made 
and  tailor-made  fihns.  play  a  major 
part  in  the  services  offered  by  the 
division.  Better  Selling  Bureau  is 
equipped  to  provide  the  adjunctive 
services  of  complete  sales  meetings, 
sales  training,  direct  mail,  manuals, 
easel  presentations,  sales  merchan- 
dising, brochures  and  flip  charts. 

Guided  by  Robert  L.  Niemann, 
who  recently  joined  Rocket  Pictures 
from  the  editorial  staff  of  The  Jam 
Handy  Organization,  Inc.,  the  Bet- 
ter Selling  Bureau  goes  into  full 
swing  the  first  of  the  year,  function- 
ing as  a  central  clearing  house  in 
the  solution  of  sales  problems. 

Offer  These  Slidefilm  Programs 

At  the  present  time,  the  Better 
Selling  Bureau  has  available  ready- 
made  film  programs  to  fit  both  gen- 
eral and  specific  sales  training 
needs,  numbering  among  filmed 
properties  the  Seliing  Is  Mental  (all 
color)  Program;  Aggressive  Sell- 
ing; Netv  Car  Selling;  Retail  Drug 
Selling;  Business  Insurance  pro- 
grams (in  black/white).  ^ 

♦  •  « 
Van  Praag  Productions  Opens 
Branch  in  Coral  Gables,  Fla. 
*Van  Praag  Productions.  New 
Y  ork  City,  has  announced  the  open- 
ing of  its  Florida  office  at  3143 
Ponce  de  Leon  Blvd..  Coral  Gables, 
Miami.  Van  Praag  Productions  ako 
has  offices  in  Detroit  and  Hollv- 
wood. 

Plans  are  being  completed  to 
build  an  ultra-modern  studio,  adapt- 
ing the  best  features  of  Hollywood 
studios,  equipped  to  handle  all 
phases  of  commercial,  television 
and  theatrical  work. 

Harry  Walsh  has  been  appointed 
vice-president  in  charge  of  the  Flor- 
ida branch.  Walsh  brings  20  years 
of  film  experience  to  his  new  post. 
He  has  worked  as  a  producer,  direc- 
tor of  photography  and  cinematog- 
rapher  on  commercial  productions, 
news  fihns  and  other  types  of  mo- 
tion picture  productions.  y" 


ALONG  THE    PRODLCTIOIM    LINES 


Members  of  the  Los  Angeles  Film  Council  gathered  on  this  "stable"  set 
at  Academy  Films'  new  sound  stage  in  Hollywood  last  month.  The  set  was 
used  in  the  film  "The  Man  From  Abilene"  a  35mm  CinemaScope  film  for 
release  by  20th  Century  Fox.  Present  at  the  luncheon  were  leaders  in  educa- 
tional and  film  production  activities  of  the  area. 


in  slide  film  recording  — 
ESI*means  slide  rule  accuracy! 

Universal's  exclusive  Electronic  SiiSnal  Inserter 
means  exact  placing  ana  exact  timing  or  the  picture. 
Does  away  with  the  human  element  or  button  push- 
ing. With  ESI,  slide  film  pictures  change  where  ana 
when  you  want  tnem  to!  Designed  by  Universal's  own 
staff  of  engineers,  ESI  guarantees  perfection  in  slide 
film  production. 

Universal's  quality  pressings  on  pure  vinylite  come  in 
five  different  colors  (red,  black,  green,  blue  and  gold) 
at  no  extra  cost. 

Universal  Recorders  — home  ot  the  finest  sound  facil- 
ities for  transcriptions,   slide  films   and   motion 


Academy  Films  Plays  Host  to 
Los  Angeles  Film  Council 

*  Producers  of  educational  and 
technical  motion  pictures  exchanged 
ideas  with  audio-visual-minded  ed- 
ucators during  the  recent  monthlv 
meeting  of  the  Los  -'\ngeles  Chapter 
of  the  Film  Council  of  America, 
held  at  Academy  Films.  Hollywood. 

Attending  the  meeting  were  4o 
members  of  the  local  chapter,  rep- 
resenting people  in  the  educational, 
technical  and  creative  aspects  of  the 
production  or  utilization  of  motion 
pictures.  Among  film  makers  pres- 
ent were  Paul  Hoefler,  president  of 
Paul  Hoefler  Productions.  Sy  Wex- 
ler  of  Churchill-\\  exler  Film  Pro- 
ductions, host  James  Larsen,  presi- 
dent of  .Academy  Films,  and  pro- 
ducers Albert  Bailey  and  Si  John- 
son. 

Miss  Elizabeth  Dawson  and  Dale 
Evmann  represented  the  audio- 
visual group  of  the  Los  Angeles  Citv 
Schoob.  The  Los  Angeles  Count\ 
Public  School  system  was  repre- 
sented by  Mrs.  Helen  Rachford  and 
Dr.  Robert  Gerletti.  Presiding  over 
the  meeting  was  Donald  Hare. 
audio-v  isual  director  of  the  Glen- 
dale  Public  School  system  and  presi- 
dent of  the  Los  Angeles  Film  Coun- 
cil. 

After  a  luncheon,  participant- 
viewed  a  new  Academy  Film  Pro- 
duction, Maps  —  Coastal  Symbols 
and  Terms,  the  third  in  a  series  for 
elementary  and  junior  high  school 
students.  Film  Council  members 
toured    Academy's    studio    and    the 

Churchill-Wexler   studio. 

*        *        • 
Tournament  of  Roses  Film 
Contract  to  Westminster  Films 

♦  \^"estrainster  Films  of  Pasadena. 
California,  has  been  awarded  the 
contract  to  produce  the  official  mo- 
tion picture  of  the  Tournament  of 
Roses  Parade  to  be  held  New  Year's 
Day.  The  film  will  be  previewed  at 
Pasadena  Civic  Auditorium  "about 
the  first  of  February." 

The  announcement  was  made  h\ 
E.  Fehon  Taylor,  chairman  of  the 
Tournament's  photographic  com- 
mittee, who  disclosed  that  Westmin- 
ster Films  had  been  selected  from 
among  some  20  bidding  film  com- 
panies. 

William  E.  Brusseau.  head  of 
Westminster  Films,  will  direct  the 
production.  He  said  the  Rose  Pa- 
rade would  be  covered  by  six  cam- 
eramen and  two  sound  engineers. 
"We  will  also  use  scored  music. 
Brusseau  added,  "and  original 
theme  music  is  being  written  for 
the  film. 

Each  year  the  Tournament  of 
Roses  Association  distributes  4<i 
prints  of  its  official  parade  film.  .\ 
sound  and  color  picture  of  the  past 
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parade  has  been  shown  to  more 
than  one  million  people  at  hundreds 
of  showings  throughout  America. 

"The  Rose  Parade  film  has  proven 
so  popular  that  we  are  still  distri- 
buting the  film  made  of  our  pageant 
three  years  ago,"'  Taylor  said.  Re- 
quests come  in  from  all  parts  of 
the  world,  he  said.  The  film  is  dis- 
tributed to  groups  without  charge 
and  a  long  waiting  list  exists  for  the 
film  yet  to  be  made.  S* 


Kling  director  Phil  Patton  proclaims  Slopsie 
Maxie  Rosenbloom  the  winner  ,  ,  ,  bout  was 
staged    for    Paper    Mote    tv   commercials. 

Slapsie  Maxie  Shadow  Boxes 
for  the  Sponsored  Screen 

*  Slapsie  Maxie  Rosenbloom  faced 
ASC  cameranian  Dave  Savitt  of  the 
Kling  Film  Productions  "fight  club" 
in  a  most  unusual  l)oxing  exhibition 
recently.  The  popular  decision  event 
was  held  in  kling's  Chicago  studio 
arena  and  was  called  by  Jack  Brick- 
house.  Chicago  sports  commentator. 

Sponsoring  the  bout  was  Paper- 
Mate  Pen  Company,  through  Foote. 
Cone  and  Belding.  To  the  company 
it  was  a  television  commercial.  In 
the  annals  of  pugilism,  it  was  a  box- 
er's dream  come  true: 

"He  never  laid  a  glove  on  me." 
said  Rosenbloom.  following  the 
script  accurately. 

Cameraman  Savitt  could  have 
said   as   much — though,   as  the   film 
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shows,  Maxie  came  close.  That  was 
the  idea.  The  script  called  for  an 
opponent's-eye-view  of  Slapsie 
Maxie  fighting  his  greatest  battle. 

Kling  claims  championship  hon- 
ors for  the  speed  with  which  the 
commercial  was  set  up  and  shot. 
The  order  was  placed  at  2  in  the 
afternoon  and  cameras  were  rolling 
at  8:30  the  next  morning.  A  regu- 
lation ring  was  moved  into  Kling  s 
stage  one,  special  broadcasting 
equipment  was  set  up  for  use  by 
Brickhouse,  and  25  extras  were  cast. 
The  commercial  was  produced  for 
the  Archie  Moore-Floyd  Patterson 
heavyweight  fight  telecast  from  the 
Chicago  Stadium.  November  30.  ^ 

TV  Song  Film  Series 
to  Recruit  Guardsmen 

♦  The  Jill  Corcv  Sliow.  a  package 
of  eight  1.5-minute  filmed  musical 
shows  featuring  Jill  Corey,  record- 
ing and  television  star,  and  spon- 
sored by  the  National  Guard  for 
recruitment  purposes,  will  be  re- 
leased to  television  stations  starting 
January  1.  19.57.  Each  show  carries 
Iwo  animated  one-minute  recruiting 
spots. 

Appearing  with  Jill  tlorey  in  the 
entertainment  format  will  be  the 
Dick  Hyman  Trio  and  guitarist 
Mundell  Lowe.  Each  film  in  the 
series  is  devoted  to  top  song  hits  of 
famous   American   song-writers. 

The  series  was  produced  under 
the  supervision  of  the  Chief,  In- 
formation Office,  National  Guard 
Bureau,  and  the  Bureau  s  adver- 
tising agency.  Robert  W.  Orr  & 
Associates,  by  Gold  Medal  Produc- 
tions of  New  York.  Filmed  in  the 
Fox  Studios.  New  York,  the  series 
was   directed   by  Marc   Daniels. 

The  Jill  Corey  Show  series  will 
be  available  free  to  all  tv  stations 
through  each  state's  Adjutant  Gen- 
eneral  office  or  from  local  National 
Guard  units.  fj' 

UCLA  Completes  Two  Ag  Films 

♦  Two   new   agricultural 

films  are  available  from 
the  Educational  Film 
Sales  Department.  Uni- 
versity Extension.  Uni- 
versity of  California,  Los 
Angeles:  The  4-H  Trail, 
28  minutes,  on  the  4-H 
youth  program:  Natural 
Enemies  of  Insect  Pests, 
a  27  minute  picture,  de- 
picting insect  battles 
beneficial  to  farmers  and 
treating  of  various  in- 
sects which  attack  crops. 
Prints  are  available  on 
rental  basis  from  UCLA 
Extension  Division.       9" 


The  famous  MC  Custom  FVojector,  now  available  in  300 
and  500  watt  models,  is  unexcelled  in  screen  performance 
and  convenience  of  operation.  Designed  for  classroom  and 
small  auditorium  use,  the  MC  Custom  is  ideally  suited  for 
all  2"  X  2"  slides  and  filmstrip  projection.  Compare  the 
many  outstanding  features. 

FEATURES 

•  Choice  of  SI2",  5"  and  7"  projection  lenses  —  American 
Optical  top-quality  with  the  exclusive  Americote  coating. 

•  Pressurized  cooling  —  reliable  protection  to  film  and  slides. 
Keeps  projector  cool  for  comfortable  handling  at  all  times. 

•  Removable  filmstrip  unit  —  accommodates  single  and  double 
frame  filmstrip  —  no  glass  pressure  plates  to  scratch  or 
mar  film  emulsion. 

•  Auto-focus  slide  changer  with  exclusive  ejector  spring  — 
all  slides  perfectly  centered  regardless  of  mount. 

•  360°  rotable  front  —  stops  anywhere  to  perfectly  center 
picture  on  screen  —  compensates  for  unevenness  in  screen 
or  projection  table. 

•  Elevating  lever  —  fingertip  control  with  positive  action. 

•  Lift-off  carrying  case  made  of  durable  wood  —  leatherette 
covered,  scuff-proof,  waterproof,  standard  with  all  MC  models. 


American  ^  Optical 
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William 
Quivey   is 

Wilding's 
N.Y.  staff 
addition  . 


William  Quivey  Joins  Wilding 
as  Account  Executive  in  N.  Y. 

♦  V^'illiani  Quivey  has  joined  \\  ilfl- 
ing  Picture  Productions  as  an  ac- 
count executive  in  the  company  s 
Eastern  Sales  Division  with  head- 
quarters in  New  York. 

Quivey 's  motion  picture  experi- 
ence includes  selling,  writing,  edit- 
ing and  camera  work.  He  has  pro- 
duced special  feature  fihiis  on  the 
500-mile  Memorial  Day  races  at 
Indianapolis,  the  Mexican  Road 
race  and  many  other  speedboat  and 
stock  car  races. 

Prior  to  his  entry  into  the  in- 
dustrial film  field.  Quivey  spent  12 
years  in  the  advertising  agency 
business  during  which  he  worked  as 
account  executive  in  the  radio  and 

television  film  fields.  U' 

»        *        » 
Edward  J.  Moloney  Forms 
Prize  Productions,  Inc. 

♦  Formation  of  Prize  Productions, 
Inc.,  New  York  City,  has  been  an- 
nounced by  Edward  J.  Moloney, 
president.  Prize  Productions,  an 
outgrowth  of  The  Edward  J.  Mol- 


Edward  J.   Moloney 

oney  Company,  will  specialize  in 
(he  production  of  commercial,  edu- 
cational and  entertainment  motion 
pictures,  slidefilms  and  meeting  pre- 
sentations. 

The  Edward  J.  Moloney  Com- 
pany, previously  engaged  in  the  film 
activities  now  transferred  to  the 
new  company,  will  continue  as  a 
public  relations  organization.  Both 
enterprises  are  located  at  420  Lex- 
ington Ave.,  New  York  17,  N.  Y.  y' 

•       *       • 
Gold  Acquires  Telson  Studio 
^  McI   (.i(jl(I   Productions,    Inc.    has 
acquired  the  studio,  equipment  and 
facilities   of  Tebon   Studios,   41-01 
Broadway,  Long  Island  City.  N.  Y. 


People  rafematePicI  ures 


James  E.  Holmes  Appointed 
Dallas  Jones'  Sales  Manager 

♦  James  E.  Holmes  became  sales 
manager  of  Dallas  Jones  Produc- 
tions. Inc.,  Chicago,  on  November 
19.  Holmes  formerly  was  manager 
of  the  Film  Division  of  Vogue- 
Wright  Studios,  Chicago,  which  is 
suspending  film  operations  January 
1. 

Three  other  former  Vogue- Wright 
staffers  will  join  Dallas  Jones  after 
the  first  of  the  year:  Mary  Abraham, 
who  will  serve  as  secretary  of  sales 
and  creative  services:  Dean  Bab- 
bitt, writer,  and  Gordon  Weisen- 
born.  director.  B" 

Joseph  Cole  Joins  On  Film 
Executive   Production    Dept. 

♦  Joseph  H.  Cole  has  joined  the 
executive  production  department  of 
On  Film,  Inc.,  Princeton,  New  Jer- 
sey.   He    will    function    in    creative 


capacities  in  the  sales,  writing  and 
production  of  motion  pictures  for 
business,    industry,    and    education. 


Joseph   Cole 

An  author  of  prize-winning 
scripts  for  films  and  television,  Cole 
formerly  was  senior  writer  on  the 
New  York  creative  staff  of  Wilding 
Picture  Productions,  Inc.  Q' 
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Producers  are  invited  to  utilize  the  advantages 
of  Jet-Spray  processing.  We  will  process  at  no 
charge,  any  black  and  v/hite  negative,  animation 
negative,  or  sound  track  negative,  for  test 
purposes. 
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Science  Pictures  Names  Bagley 
as  Vice-President  for  Sales 

♦  (Carroll  Baglej  has  been  appoint- 
ed vice-president  in  charge  of  sales 
for  Science  Pictures.  Inc..  and  its 
.subsidiary.   Information   Produc- 


Carroll   Bagley 

lions.  He  was  formerly  associated 
with  Music  Corporation  of  America. 
According  to  Francis  C.  Thayer, 
president  of  the  firm,  "Our  concen- 
trated film  sales  program  is  being 
greatlv  expanded.  We  have  regional 
offices  in  Boston,  Albany.  Washing- 
ton and  Houston  as  an  enlargement 
of  our  domestic  sales  area.  On  the 
international  side,  we  are  currently 
negotiating  for  foreign  markets, 
principally  in  South  America.  Mr. 
Baglev  will  be  in  charge  of  both 
our  domestic  and  foreign  film  sales 

programs."  S" 

«        *        • 

Directs  Text-Film  Promotion 

♦  Joseph  Slevin  has  been  appointed 
head  of  advertising  and  promotion 
for  the  Text-Film  and  Language 
Master  department  of  The  McGraw- 
Hill  Book   Company.  He  comes  to 


i^^M 


Joseph   Slevin 

the  company  after  six  years  with 
British  Information  Services  in  New 
York,  where  he  served  as  advertis- 
ing, publicity  and  display  manager. 
Mr.  Slevin,  3.5.  entered  the  film 
liusiness  as  assistant  director  with 
Madeleine  Carroll  Films  after  serv- 
ing three  years  as  assistant  to  the 
(uralor  of  the  Guggenheim  Mu- 
seum. Other  film  firms  with  which 
lie  has  been  associated  are  Nu-Art 
Films  and    I'elerast  Films.  ^ 
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Kling  Shifts  Executives  on 
Chicago  and  Hollywood  Staffs 

M  Two  key  executive  apjjointnients 
have  been  announced  by  Kling 
Film  Enterprises.  Inc. 

Jack  Fenimore  has  been  appoint- 
ed as  vice-president  of  the  Kling 
studios  in  Hollywood.  California. 
H.  Richard  Hertel  has  been  named 
production  manager  of  Kling  Film 
Enterprises  in  Chicago. 

Fenimore,  who  has  been  execu- 
tive producer  of  the  Chicago  staff. 
will  head  up  expanded  activities  in 
sales  and  production  on  the  west 
coast  and  serve  as  liaison  officer  be- 
tween the  two  studios.  U  ith  Kling 
for  eight  years,  Fenimore  is  famil- 
iar with  every  phase  of  Klings  film 
production  in  television  commer- 
cials and  industrials. 

Formerly  editorial  supervisor  at 
Kling,  Hertel  is  a  veteran  of  25 
years  of  industrial,  newsreel  and 
theatrical  production  in  Hollywood. 
New  York  and  Chicago.  Before  com- 
ing to  Kling.  five  years  ago,  he  was 
with  the  editing  department  of 
Wilding  Picture  Productions.  Inc. 
His  earlier  affiliations  include  Para- 
mount Studios.  Technicolor,  and 
20th  Century  Fox. 

Carl  Nelson,  assistant  to  Hertel 
in  the  Kling  editing  department, 
will  take  over  Hertel's  position  as 
editorial  supervisor. 

Kling  also  has  announced  that 
Art  Ellis,  formerly  of  Vogue-Wright 
Studios,  Chicago,  has  joined  the 
Kling  editing  department.  Ellis,  who 
started  his  film  career  in  1919.  in- 
cludes in  his  commercial  film  ex- 
perience work  at  Wilding  Picture 
Productions.  Inc.,  The  Jam  Handy 
Organization,  Inc..  and  Sarra.  Inc. 
Ellis  pioneered  in  the  development 
of  editing  techniques  at  Paramount 
Pictures  when  sound  recording  ar- 
rived. 9 

FISHING  SAFARI   FILMED: 

(continued  from  page  38) 
widely  in  the  plants  and  towns 
where  the  company  does  business. 


This  film  is  far  more  than  the 
"hook  em  and  reel  'em  in"'  type 
of  picture  that  has  become  overly 
familiar  in  the  lists  of  sports  sub- 
jects. It  looks  beyond  the  purely 
rod  and  reel  aspects  of  fishing  into 
questions  of  marine  biology,  and 
why  the  fish  are  there  to  start  with. 

Scientists  from  the  University  of 
Miami  and  MIT,  who  were  part 
of  the  expedition,  are  shown  carry- 
ing out  their  research  which  will 
prove  valuable  in  man\  fields  of 
science. 

Scientific  Background  Shown 

Some  of  their  projects  include 
tests  of  water  temperature,  salinity 
and  plankton  content;  measure- 
ments of  fish  species;  and  collec- 
tions of  giant  squid  nervous  sys- 
tems for  medical  research. 

Before  the  billfish  move  into  the 
picture,  other  wildlife  residents  of 
the  area  are  shown,  such  as  sea 
otters,  llamas,  pelicans,  cormorants 
and  blackfish.  But  the  billfish  are 
the  main  excitement.  Two  striped 
marlin  and  two  swordfish  are 
caught,  all  of  near  record  size. 
And.  luckily,  these  swordfish  chose 
to  make  their  fight  in  jumps  and 
leaps  near  the  surface,  which  is  not 
typical  of  them.  The  sight  of  a  leap- 
ing oOO  pound  swordfish  is  not 
something  to  he  soon  forgotten.  9' 
*        »        * 

CHAMPION  SHOOTERS  STAR: 

(CONTIMED  FROM  PAGE  .38  I 
birds,  ducks,  as  well  as  egrets,  bit- 
terns, redwings,  are  shown  close-up 
as  they  court,  nest,  and,  in  the  case 
of  ducks,  prepare  themselves  to  wing 
dowTi  the  gantlet  of  the  flyways. 

Sound  Masters.  Inc.,  which  pro- 
duced the  previous  prize-winning 
Shouman  Shooter  as  well  as  this 
film,  had  a  crew  out  for  months, 
traveling  the  nesting  and  shooting 
grounds.  Many  exceptional  shots 
were  taken  from  an  electrically 
powered  "sneak  box"  boat  which 
could  creep  up  on  the  birds  un- 
noticed. B' 
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Start  "Respiratory 
Mechanics"  Film 

+  The  fourth  in  a  series 
of  films  on  the  Princi- 
ples of  Respiratory  Me- 
chanics is  being  filmed 
for  the  National  Founda- 
tion of  Infantile  Paraly- 
sis by  Science  Pictures. 
Inc.,  New  York.  Dr. 
James  Wilson,  head  of 
Pediatrics  at  U.  of  Mich. 
School  of  Medicine  is 
supervising  the  fihn.   R' 


FIND     THE      FINEST 
IN      BUSINESS     SCREEN 


economical  -  professional 
motion  picture  production 

film  associates 

of  michigan,  inc. 

610    north    woodward    avenue 

birmingham^michigan 

telephone    midwest    4-3619 


associated  studios  in 
detroit  -  Chicago 
new  york  -  new  Orleans 
los  angeles  -  baltimore 
san  francisco  -  Houston 
Washington   -   st.  louis 


James    e.    maclane 

executive    producer 

22    years    professional 

experience    in    film 

production 


The  Most  Advanced  Continuousl6mm 
Daylite  Motion  Picture  Projector! 

The  7957  Triangle 
Models  Are  Ready  Now  . 

Show  brilliant  images  on  a 
large  21"  TV-size,  rear-screen 
or  use  as  a  conventional 
projector!  New  mechanism 
forms  its  own  continuous  loop 
stops  automatically.  Easy  to 
thread  and  easy  to  carry.  Runs 
film  lengths  from  200  to  800- 
feet  with  no  sign  of  film 
wear  or  tear. 

EXCLUSIVE   FEATURES   ONLY   TRIANGLE   CAN   OFFER: 

1.  Bell  &  Howell  16mm  Filmosound  Projector  Model  #385. 

2.  Humidifier— replaces  moisture  as  fast  as  heat  from  projection  lamp 
expels  it— keeps  film  pliable  and  lessens  danger  of  scratching. 

3.  Mechanical  film  inspector— locates  hard-to-find  film  imperfections; 
automatically  stops  projector. 

4.  234  square  inches  of  translucent  screen  (largest  on  any  con- 
tinuous machine)  equivalent  to  21"  television  screen. 

SEE     THEM     AT     CHICAGO'S    MUSEUM     OF     SCIENCE     &     INDUSTRY 

.  .  .  largest  corporations  hove  costly  displays  at  the  world-famous  Museum  of  Science 
&  Industry  where  they  operate  Triangle  Proiectors  364  doys  o  yeor— shut  down  only 
on  Christmas  Day! 

TRIANGLE  PROJECTORS,  INC. 

3706  OAKTON  STREET       •       SKOKIE,   ILLINOIS 

Chicago  telephone:   KEystone  9-5122 
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t     . .  aives  these  features  in 


gives  these  features  in 

a  sound  slidefilm  projector! 


•  DuKmE  REDI-WIND,  aulomatically  re 
film  for  next  ihowing,  keeps  it  off  floe 

•  DuKilNE  JET  AIR  COOLING,  reduces  heal 
30%,  cuts  moisture,  soves  fil 

•  DiiKaNE  scratch  preventer  doubles  life 
of  film,  mointoins  originol  brillioncv! 


The  new  DuKane  "Micromatic""  Sound  Slidefilm 

Projector  is  the  last  word  in  audio-visual  training  for 

offices,  shops,  factories,  schools  and  churches. 

It  delivers  up  to  22  minutes  of  a  fully 

automatic  presentation ! 

For  details  ivritc 


pioneer  electronics  specialists 
and  manufacturers  of  sound  sys- 
tems, audio-visual  devices,  in- 
tercoms, telephone  systems  and 
electronics  for  the  armed  forces. 


uKane 

CORPORATION 
S).    Chofles,    Illinois 


Projector,  record- 
player,  screen,  rec- 
ords, film,  lenses  and 
('xtension  cord  fil  in 
.i  luggage  -  styled 
briefcase.  Light- 
weight, compact! 


/\/eia  Jlelp,  ^o^  l/jOdiA,  Baie^UHe^t 


Lists  the  buying  motives.  Shows 
how  to  detect  the  right  one.  Shows 
how  to  use  them  in  selling. 


DEALS  with— 

•  General  Objections 

•  Specific  Objections 

•  Unexpressed  Objections 

— and  shows  how  to  handle  these 
objections  and  to  use  them  to  close  a  sale. 


Oth 

sr  films 

in 

the 

Speaking   of   Sellinc 

Series   of   Sales   Training 

films 

are: 

LET'S 

BE 

PROFESSIONAL  ABOUT 

IT 

GET 

MORE 

SELLING  SECONDS 

FROM 

YOUR 

WORKING 

DAY 

lhe%&  10-minute  sound  slidefilms  contain  the  ideas  of  over 
20  leading  sales  managers  familiar  with  today's  selling 
problems.  Films,  complete  with  meeting  guides  for  stimulat- 
ing group  discussion,  $40  each.  Both  for  $75. 


Order  today  or  write  .  , 


(Specify  for  bell  or  automatic  30-50} 


Henning  and  Cheadle,  Inc. 

1060  West  Fort  St.,  Detroit  26,  Mich. 
CHICAGO  •  DETROIT  •  LANSING 


EXECUTIVE  IVDTES 

Sheldon  D.  Kaplan  Appointed 
Radiant  Sales   Promotion   Mgr. 

♦  Appointment  of  .Sheldon  U.  Kap- 
lan as  sales  promotion  manager  has 
heen  announced  hy  Radiant  Manu- 
facturing (lorporalion,  Chicago. 
His  appointment  was  described  by 
Harry  E.  EUer.  president,  as  being 
part    of    Radiant  s    expansion    pro- 

P. 

Sheldon  Kaplan 


gram.  Radiant  recently  broke 
ground  for  a  new  $1,800,000  office 
and  factory  building  to  be  com- 
pleted next  July. 

Kaplan  joins  Wallace  Bucher,  for- 
merly advertising-sales  promotion 
manager  who  will  continue  as  ad- 
vertising manager,  in  planning  and 
carrying  out  Radiant's  enlarged 
schedule  of  advertising  and  promo- 
tional activities  for  their  line  of 
home  and  theatre  projection 
screens. 

Kaplan  comes  to  Radiant  from 
Richard  J.  Hirsch  Advertising 
Agency,  Chicago.  9" 

*  K  n 

James  Graven  to  A-V  Sales 
at  Bell  &  Howell  Company 

♦James  J.  Graven  has  joined  the 
audio-visual  sales  staff  of  Bell  & 
Howell  Company.  Chicago,  accord- 
ing  to    an    announcement    by   Carl 


James  J.  Graven 

Schrever.  mcnhaiulisiiig  \  ice-presi- 
dent. Craven's  appointment  was  de- 
scribed   as   aiiolhcr   step    iti    the   ex- 


pansion (i[  the  audio-visual  deparl- 
ment— and  llie  Bell  i;  llnw.'ll  a-v 
line. 

Graven  formerly  «as  sales  man- 
ager of  audio-visual  products  fttr 
Ainpro  Corporation.  Chicago.  He  is 
a  member  of  the  i\alional  Audio- 
Visual  Association,  the  Directors  of 
.Audio-Visual  Instruction  of  (he  Na- 
tional Education  Association,  the 
Catholic  National  Education  Asso- 
ciation and  the  National  School 
.Service   Institute.  ^ 

tj        *        tt 

Ruble  Named  Sales  Supervisor 
for  Du  Pont  Dallas  District 

♦  Harry  B.  Ruble  has  been  named 
sales  supervisor  for  all  Du  Pont 
photographic  products  in  the  Dallas 
district.  He  succeeds  W.  F.  Lock- 
wood,  now  x-ray  sales  supervisor 
for  the  Los  Angeles  district. 

With  the  Du  Pont  Photo  Prod- 
ucts Department  since  l'J47.  Ruble 
has  been  serving  as  Du  Pont  x-ray 
technical  representative  in  .Seattle. 
He  is  a  member  of  the  Society  for 
Nondestructive  Testing  and  the 
American   Society   of  X-Ray   Tech- 


15  Orchestral  Recordings 
Announced  by  Audio-Master 

♦  Producers  searching  for  mood 
music  may  hear  what  they're  listen- 
ing for  among  the  1.5  full-orchestral 
openings  recently  released  by  Audio 
Master  Corp.,  17  East  45th  St..  New- 
York  17.  N.  Y. 

Latest  supplement  to  Audio- 
Master's  BG-Library  of  Mood  and 
Bridge  Music,  these  openings  cover 
a  wide  range  of  moods  and  are 
designed  to  sonically  heighten  a 
great  variety  of  production  themes. 


or   16mm.   Film  —  400'   to   2000'   Reel 

Protect  your  films 
Ship  in  FIBERBILT  CASES 

Sold   ot   leading   dealers 


beor 

this 

TRADE 

MARK 
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Experience  Does  the  Job  at 
Sales  Meeting   Equipment,   inc. 

+  Sales  inceling  sh(n\niansliip  today 
is  the  work  of  specialization.  In  the 
preparation  and  presentation  of 
sales  session  materials,  management 
is  enlisting  professional  skills  to  se- 
cure a  dependable  meeting  per- 
formance. A  new  organization.  Sales 
Meeting  Equipment,  Inc..  Chicago. 
has  been  set  up  to  specialize  in  the 
presentation  requirements  of  sales 
meetings. 

SME  furnishes  custom-made 
stages  and  ready-made  stagettes; 
backgrounds  for  meeting,  conven- 
tion or  exhibit  use.  special  controls, 
lighting  units,  custom  projectors, 
and  portable  projection  screens  in  a 
variety  of  types  and  sizes.  Adapting 
to  the  particular  requirements  of 
management  clients,  the  firm  de- 
signs, builds  and  delivers  sales 
meeting  equipment. 

40  Years  of  Field  Experience 
Heading  an  experienced  audio- 
visual ((instruction  staff  are  Melvin 
.Sacktcr.  president,  and  K.  Phillips 
Kallmati.  secretary,  who.  between 
them,  have  upwards  of  40  years  of 
experience  in  the  meeting  equip- 
ment field. 

Sackter  has  1.5  years  of  experi- 
ence in  the  engineering  and  manu- 
facture of  projection,  tape  record- 
ing and  other  audio  equipment.  At 
Teletype  Corporation.  Sackter 
worked  on  the  mechanical  and 
electrical  design  of  component 
parts  of  Signal  Corps  coding  equip- 
ment; for  Ampro  Corporation,  he 
worked  on  design  of  projection  and 
tape  recording  equipment:  working 
for  Motion  Picture  Equipment  Co.. 
he  was  concerned  with  the  design 
of  production   tooling   and  produc- 


tion control  on  three-dimension  pro- 
jectors. 

At  Commercial  Picture  Equip- 
ment, Inc.,  Sackter  was  general 
manager  and  chief  engineer  in  the 
design  and  fabrication  of  special 
screens,  projectors  and  portable 
staging  equipment. 

Designed  Exhibits  in  Manhattan 

Kallman  has  lo  years  in  indus- 
trial show  business.  He  designed 
visitor-operated  science  exhibits  and 
instituted  and  directed  operation 
of  the  Theatre  of  Science  &  Indus- 
try at  the  New  York  Museum  of 
Science  &  Industry.  At  Ivel  Corpo- 
ration, he  worked  on  the  design 
and  construction  of  many  electrical 
control  units  for  exhibits  at  the 
New   York   World's   Fair. 

For  The  Jam  Handy  Organiza- 
tion. Kallman  engaged  in  design 
and  construction  work. 

As  exhibit  manager  at  Brook- 
haven  National  Laboratories,  he 
designed  two  atomic  energy  ex- 
hibits. 

V^  hile  plant  manager  of  Com- 
mercial Picture  Equipment.  Inc.. 
Kallman  constructed  meeting 
equij>ment.   supervised    road  shows. 

designed    \s  ide-angle    screens.         Q' 

»         ft         » 

The  BIG  7th  Is  Coming! 

■tf  The  7th  Annual  Production  Re- 
view issue  of  Bu.siNEss  Screen  ap- 
pears in  February.  This  complete 
listing  and  index  of  qualified,  spe- 
cializing business  and  television  film 
producers  in  the  U.  S..  Canada  and 
worldwide  is  your  authoritative 
guide  to  their  services,  facilities  and 
experience.  Reserve  extra  copies 
now  of  this  complete  Bu\er's  Guide. 
Only  .'$2.00  each,  sent  postpaid  if 
check  acc(nnpanies  your  order.  Do 
it  now.  B" 


(INEKAD  JUNIOR  TRIPOD  DOLLY 

Used  Nationally  by  Discriminafing  Cameramen 

This  3-Wheel  Collapsible 
Tripod  Dolly  Is  .  .  . 

especially  designed  to  meet  the  de- 
mand  for  convenient  mobility  of 
cameras  on   location   or   in  the  studio. 

Dolly  can  be  used  with  any  profes- 
sional or  semi-pro  tripod.  The  tripod 
is  fastened  firmly  to  the  dolly  by  a 
clomp  at  eoch  leg  tip.  The  special  in- 
dividual caster  locking  system  mokes 
it  possible  to  lock  either  two  or  three 
wheels  in  a  parollel  position,  enabling 
dolly  to  trock  !n  a  straight  line  for 
rolling   shots. 

Dolly  folds  quickly  into  a  single 
compact,  easy-to-corry  unit,  23  inches 
in  length,  weighing   14  lbs. 

Write  far  Prices  and  Literature 

QiH^eJzxlcC  ENGINEERING  COMPANY 

763    Tenth   Avenue,    New   York,   N.Y.  •  PLaia   7-3511 

DESIGNERS    AND     MANUFACTURERS     Of     EQUIPMENT     FOR    MOTION     PICTURES    AND     TV. 


Lighting  Equipment  Rentals 


Anywhere,  Anytime 


Jock  Frost's  rental  equipment  service  in- 
cludes installation  and  removal  all  at  the 
one   low  cost. 

Crob  Dollies,  Fearless  Dollies,  Roby  Dol- 
lies, Mole  Richardson  Microphone  Booms, 
AC  and  DC  Generators,  Incandescent  ond 
H.I.  Arc  Equipment,  Choke  Colls,  Dimmer 
Equipment,  Cables,  Boxes  and  Boards, 
Bulbs,  DifFusers,  TV  Scoops,  Reflectors, 
Ladders  and  Steps,  Parallels,  Scrim  Flags, 
Black  Flags,  Dots  and  Stands  ore  only  a 
few  of  the  items  available  for  quick 
delivery    wherever    needed. 


More  Than  10,000  Business  Film  Users,  Ad  Agencies 
Will  Be  Using  the  Production  Review  Issue  in  1957 


YOU 

ARE  GOING 

TO  GET  A 

PROJECTOR 


WHY 

NOT  GET 

THE  BEST 


k 

g^^^ 

Turbine-cooled  projector  with 
fixed  magazine  for  16  slides. 
Has  built-in  500  watt  pro- 
jector, 5-inch  projection  lens. 
7-second  automatic  and  push 
button    controls.    Slides 
change  automatically  but 
anyone  maybe  reterred  back 
to  by  a   quick   turn   of   ttie 
magazine  drum,  Can  also  be 
had  with  interchangeable 
magazines. 

»^==!f"R=ll 

f 

V 

\ 

■■> 

f 

/ 
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SELECTROSLIDE 
JUNIOR 

STANDARD 
SELtCTROSLIDE 

750-IOOOwatt.  turbine-cooled 
projector.  Changeable  48- 
slide  magazine.  5-inch  anas- 
tigmat  lens.  7  or  16  second 
automatic  control  or  remote 
control.  Runs  continuously 
over  long  periods  of  time 
without    attention.    This 
model  also  available  with 
various   local    length   lenses 
from  2  to  10  inches. 

Now  32  years  of  scientific  experience  and  research  make 
SELECTROSLIDE  the  discerning  selection  for  your  exacting  requirements. 
There  is  a  SELECTROSLIDE  to  fit  every  projection  problem  — consult  us. 

Illustrated  literature  available  —  no  cosf  or  obligation 


Spindler  &  Sauppe  established  ,« 

2201  Beverly  Blvd.,  Los  Angeles  57,  Calif.,  Phone:  DUnkirk  9-1288 
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to  our  friends  the  world  over 


^AMART  OILER  Lubristylc  precision  oiler 
-Ideal  for  oiling  equipment  which  is  hard 
o  pel  at.  Press  point  of  needle  down  on 
pot    to    be   oiled   and   oil    will    flow    freely. 

nirplus  oil  is  sucked  back  into  pen $1.69 

n  quantities  of  six $1.39  each 


W99 

PROCNO. 

^^^^i 

MlJ^ii'll 

mkm 

SOUND 

SCENE     TAKE 

ijiua 

ECCO     FILM     CLEANER    Ecco    No.    1500 

SpeedroU  Applicator  —  an  efficient  time  sav- 
ing method  for  cleaning  films.  Maximum 
performance  with  minimum  waste S29.50 


CAMARTCAR 
TOP    CLAMPS 

Insure  a  steady  tripod  support 
for  your  newsreel  camera  when 
atop  a  station  wagon  or  car 
platform.  Heavy  bronze  con- 
struction. Weatherproof.  Set  of 
three  „ _ $28.00 


:amart  slate  &  clapstick 

las  j^pace  for  essential  information. 
>till  the  best   buy  at   only  S4.7.S 


u^CaUEtta  MURK 

845   BROADWAY  (at  60lh   Si.)    NEW  YORK  J3  •  Plaio  7-6977  •  Cable:  Co 


I 
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I  ot  ColumtMjf  Cirds  n«xt  to 
New  tork'i  na*  Cot'tfum 


A  Big  Magazine  to  Serve  a  Big  Medium:  That's  Why 
BUSINESS  SCREEN  is  Industry's  Film  Buying  Guide 
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oOO  Audio-Visual  Dealers 
across  the  country  offer  you 
expert  projection  service  .  .  . 


I  WHERE  you 


need  if  •  •  • 


WHEN  you  need  it 


ri 


For  perfect  showings  in  your  meetings,  exhibits  and 
other  functions  involving  the  use  of  audio-visual 
equipment,  call  <m  a  NAVA  Audio-Visual  Dealer.  As 
a  specialist  in  audio-visuals,  he  has  the  equipment  and 
experience  to  furnish: 


'  Motion  Picture  Projection 

>  Slide  or  Overhead  Projection 

'  Filmstrip,  sound  filmstrip 
projection 


Tape  Recording  of  your 

meeting 
Public  Address  Equipment 
'  Equipment  rental— projectors, 

screens,  recorders 


Other  services  of  NAVA  dealers  include  rental  and  sale  of  audio- 
visual materials  and  equipment,  and  repair  of  equipment. 
For  a  list  of  NAVA  dealers  coded  to  show  their  services,  write  to 


NATIONAL  AUDIO-VISUAL  ASSOCIATION,  Inc. 

2540  Eastwood  Avenue     •     Evanslon,  Illinois 


"OUR     MR.     SUN'' 

(continued  from  pace  18) 

with    the    glow     fiom     an    eli^ctrir 
lii,'ht. 

Hale  Nelson,  vice-president  of 
Illittois  Bell  Telephone  Company, 
finished  setting  the  stage  for  the 
premiere  bv  gi\'ing  background  in- 
formation on  the  film  and  calling 
attention  to  evaluation  cards  to  be 
filled  out  after  the  showing.  The 
Bell  Telephone  local  manager  is  the 
man  to  contact  for  lOtiim  prints  of 
the  film.  Nelson  told  the  educators. 
(Good-sized  display  ads  in  the  tv 
sections  of  the  daily  press  an- 
nounced the  telecast  of  Our  Mr. 
Sun.) 

Produced  by  Frank  Copra 
Despite  the  fact  that  Our  Mr.  Sun 
went  into  eclipse  for  some  minutes 
at  the  start,  due  to  malfunction  of 
35mm  projection  equipment,  the 
fihn  appeared  to  be  worthy  of  its 
billing.  Directed  and  produced  by 
Frank  Capra.  Our  Mr.  Sun  tells  its 
imperative  science  story  with  per- 
sonality, humor  and  authority  and 
packs  its  provocative  data  and 
theory  into  several  kinds  of  dra- 
matic color  images. 

Dynamo  of  the  solar  system,  the 
Sim  offered  The  Bell  System  a  uni- 
versally interesting  "star"  to  begin 
its  series.  The  sponsor  A\as  able  to 


ene  in  "Our  Mr.  Sun" 


make  use  of  research  from  all  over 
the  world  and  the  advice  of  leading 
American  astronomers.  In  Capra. 
the  sponsor  had  a  science-aware 
film  maker  who  had  graduated  as  a 
chemical  engineer  and  won  fame  as 
a  master  of  light  comedy,  imagina- 
tive drama  and  war-time  documen- 
tary. 

The  film  plays  to  the  mass  and 
teen-age  audiences  in  a  combination 
of  live-action  and  cartoons.  Using 
the  familiar  format  of  "how-shall- 
we-tell-the-story."  Capra  invobes 
two  sunny  humans  in  discussion 
with  an  animated  "Mr.  Sun"  and 
"Father  Time."  Tlie  two  humans 
are  actor  Eddie  Albert  and  Dr. 
Frank  Baxter,  University  of  South- 
ern California  professor  and  tv  per- 
sonality Albert  is  a  "fiction  writer" 
trying  to  popularize  science  and  Dr. 


Eddie  Albert,  as  the  writer  ond  Dr.  Frank 
Baxter  (stonding)  are  the  commentators  in 
"Our  Mr.  Sun." 

Baxter  is  "Dr.  Research."  In  anima- 
tion, "Mr.  Sun"  is  a  red-faced, 
egotistical  gas  bag  and  "Father 
Time"  is  a  wise  old  coot,  vocalized 
b>    the  late  Lionel  Barrymore. 

As  the  sun-science  discourse  re- 
quires, the  film  switches  to  other 
human  and  animation  figures,  ex- 
planitory  drawings,  exciting  tele- 
scopic photography  and  down-to- 
earth  camera  beauty.  Image  and 
data  authoritatively  suggest  the 
magnitude,  heat  and  power  of  the 
sun.  which  weighs  the  equivalent  of 
330  worlds.  This  gaseous  star  whirl- 
ing and  exploding  in  celestial  fury 
is  the  prime  light  and  energy  motor 
of  our  earth.  Yet  our  use  of  its 
energy  is  tiny  compared  to  the  sun's 
incomprehensible  production  of 
power.  Science  is  seen  as  the  method 
by  which  man  extends  his  dominion 
over  the  physical  universe,  science 
is  seen  turning  its  eyes  to  the  sun. 

Animation   Explains  Science   Facts 

The  ease  with  which  the  "writer" 
and  "Dr.  Research  "  resort  to  ani- 
mation characters  on  convenient 
wall  screens  to  illustrate  science  fact 
results  in  a  fancy  exhibition  of 
audio-visual  technique:  A  ropy 
"Thermo  the  Magician"  performs 
tricks  to  explain  how  the  sun  burns 
and  explore  the  secret  of  the  sun's 


:-NOTt;MooK  ■  st^'y  1 

Plus  featuies  nt-vei   oeforf 
offered ' 

V Instant    SeiMttOD    iron. 
^  Wide  Choice  of  12  Slide* 
in    Full    View  —  (Finger 
sMIs). 

^Safety   Holds  «i   Dlflpiajii  I 

12.  Sx2"    (card  mounted)    | 
Slide*  on   1   page! 
^FitH  standard  s-ring  Bindei  oi    In  HVixll" 
tile     C»bln*t*Sturdy  mouniInK  hoiinl  conatr. 
Great    for    INDUSTRY.    INSTITUTIONS,    etc. 
Only    M.75    for    Paek  ot    25!    GlABANTEEDl 
Ordei    Dlrecl    or    Thru    Tout    Dt'fller 


BURKE  b  JAMES.  Inc.  chicagoT.u 
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energy  —  thermnnuclear  action ;  a 
hyper-active  little  chef  nourishes 
earth-life  with  his  sunshine  cake  — 
■'Chloro  Phyll"  —  in  an  explanation 
of  how  the  sun  supplies  us  with 
food. 

Conceited  ''Mr.  Sun"  loves  to 
hear  about  himself  and  his  powers. 
how  long  he's  been  lighting  up  the 
sky,  how  the  Egyptians  worshiped 
him  as  Ra,  a  god.  Though  he  is  sur- 
prised at  how  much  scientists  have 
learned  about  him,  he  is  delighted 
that  they  still  are  mystified  about 
him.  He  keeps  asking  for  more 
photos  of  himself,  more  estimates 
of  his  might  and  glory. 

The  Sun  In  All  Its  Glory 

Live  pictures  of  the  actual  sun. 
spectroheliograms,  red  light  photos 
of  sun  spots,  coronagraphs,  pictures 
of  the  1946  sun  erupting  in  awesome 
grace — terrifying,  dancing  streaks 
leaping  from  the  ball  of  fire  —  are 
the  high  excitement  images  of  the 
film.  They  show  the  power  which 
dwarfs  any  fuel  on  earth,  energy  to 
burn.  These  photos  dramatize  a 
science  moving  closer  to  the  sun 
and  to  man's  fuller  use  of  the  sun's 
energy. 

This  idea  is  strengthened  by  ex- 
amples of  recent  attempts  to  utilize 
the  sun's  energy  —  notably  Bell's 
own  baby,  the  solar  battery;  ma- 
chines that  listen  to  the  sun,  radio 
astronomy;  by  references  to  re- 
search aimed  at  using  the  sun's 
energy  to  power  transportation  and 
the  engines  of  industry  and  to  pro- 
vide home  heat  and  day-and-night 
illumination,  and  for  greater  food 
production. 

With  known  facts  and  educated 
guesses  about  the  suii.  the  film  as- 
serts the  positive.  It  makes  use  of 
the  negative  by  admiting  what  is 
not  yet  known,  warning  what  can 
happen  if  we  fail  to  discover  new 
sources  of  energy.  By  asking  ques- 
tions yet  to  be  answered,  the  film 
sounds  its  challenge  for  the  smart 


kids  who  may  find  the  answers. 
Balancing  brainy  talk  about  carbon 
cycles,  proton-proton  process,  ultra- 
violet rays,  photosynthesis  and  cos- 
mic photos,  "Dr.  Research"  and  the 
"writer"  concede  "We  don't  quite 
know.  .  .  ." 

In  predicting  a  benevolent  "Sun 
Age"  and  answering  distrust  of 
science,  "Father  Time "  passes  the 
torch  to  the  younger  generation  by 
declaiming  that  man's  greatest 
power  source  is  the  mind  God  gave 
him;  that  the  sun-favored  earth  is 
proof  that  "Somebody  must  love 
you  very  much;"  that  man  should 
ask,  inquire,  seek  the  truth,  that  it"s 
right  that  "you  should  know." 

Where  to  get  this  film:  ICmm 
color  prints  of  Our  Mr.  Sun  are  now- 
available  from  your  local  Bell  Sys- 
tem companv .  ^" 

United  World  Offers  Editor 
Service  to  Film  Sponsors 

♦  Industrial  firms  that  have  had  mo- 
tion pictures  produced  for  purposes 
other  than  public  showings  are 
being  provided  with  a  free  consulta- 
tion and  editorial  service  on  the 
conversion  of  such  films  to  vehicles 
for  promotion  or  public  relations. 

L'nited  World  Films.  Inc.,  is  offer- 
ing the  service  with  the  idea  that 
many  internal-use  fihns  can  be  re- 
vised so  that  presentations  of  com- 
pany operations,  policies,  etc.,  can 
be  adapted  to  broad  messages  of 
interest  to  the  general  public. 

As  a  film  distributor,  L'nited 
World  Films  is  concerned  with  add- 
ing to  the  number  of  industrial 
films  available  to  consumer  audi- 
ences. LInited  World  Films  main- 
tains that  many  internal  films,  repre- 
senting a  "written-off  "  investment, 
could  be  re-made  into  profitable 
publicity  films. 

Sponsors  interested  in  the  con- 
sultation service  can  contact:  Free 
Films  Department,  LInited  World 
Films.  Inc..  144.5  Park  Ave.,  New 
York  29,  N.Y.  ^ 


PROFESSIONAL 

MATTES    •    INSERTS    •    FADES   •    DISSOLVES 

WIPES   •   SUPERIMPOSURES 

MOTION   PICTURE  &  TELEVISION 

OPTICAL  EFFECTS  ^  CINEMASCOPE 

35mm  &  16mm  "  B  &  W  or  Color 

SPECIALIZED    TITLES 

Ray    MERCER    &    CO. 

ESTABLISHED   1928 

PHONE    OR    WRITE    FOR    SPECIAL    PHOTOGRAPHIC 
OPTICAL    EFFECTS   CHART    &   INFORMATION 


4241      NORMAL     AVE.,     HOLLYWOOD 
NOrmondy    3-9331  — 


29,     CALIF. 


COMPLETE  SERVICES  TO  PRODUCERS  OF  IBrnm 
MOTION  PICTURES,  35nim  SLIDE  FILMS  AND  SLIDES 


Pre-production  Planning 

Research  and  Script 

Photography,  Studio  and 
Location 

Processing 

Edge-numbered  Work  Prints 

Sound  Recording  and 
Rerecording 

Editing  and  Matching 

Titling  and  Animation 

Release  Printing 

Magna-Striping 

Slide  Film  Animation 
Slide  Duplicating 
Vacuumatmg 
Film  Library 


GEO.  W.  COLBURN  LABORATORY  INC. 

r64  NORTH  WACKER  DRIVE  •   CHICAGO  6 
TELEPHONE  DEARBORN  2-6286 
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•^  FILM 

PRODUCTIONS 


NEW  PRODUCTIONS  — 

"Design  for  Sentiment" 

"Journey  Into  Friendship" 

"New  England  Portrait" 

"Wonderful  Valley" 

"World  on  Your  Doorstep" 


QUALITY  .  .  .  and  dollur  for  dolLir  lalue 
are  New  England  Traditions — 

BAY  STATE  FILM  PRODUCTIONS,  INC. 

Spkingfikld        •       Boston,  Massachusetts 


Regular  Service  will  Insure 

Dependable  Operation  of  your 

Audio  -  Visual  Equipment! 


ff- 


Preventive  maintenance  will  locate  troubles  in  your  audio-visual 
equipment  before  they  occur— to  insure  that  your  equipment  will 
operate  dependably  every  time.  Your  NAVA  dealer  offers  spe- 
cialized A-V  repair  service,  including 

•  Factory-trained  technicians  with  years  of  experi- 
ence in  repairing  A-V  equipment 

•  Electronic  testing  equipment,  special  test  films  and 
tapes,  special  mechanical  equipment 

•  Factory   replacement  parts  kept   in  stock  locally, 
immediately  available  when  you  need  them. 

Remember  .  .  .  it's  important  to  buy  \our  A-V  equipment  from 
the  dealer  who  will  repair  it  for  you— your  NAVA  Audio-Visual 
Dealer.  His  other  services  include  consultation  and  advice  on 
proper  utilization  of  audio-visuals;  rentals  of  equipment  and 
films,  and  custom  projection  and  recording  service.  For  a  list  of 
NAVA  dealers,  coded  to  show  the  services  offered  by  each  one, 
write 


HtMSIl 
HATIOMALJ 

AUDIO-/" 

vis"*.^! 


NATIONAL  AUDIO-VISUAL  ASSOCIATION,  Inc. 

2540  Eastwood  Avenue     >     Evanston,  Illinois 


Pacific  Mutual  Visualizes  Group  Insurance  Plans 


(continued  from  p\(;k  41  i 
they  cDulH  coinplete  the  entire  group 
insurance  sale  in  one  or  two  calls. 
The  prolilem  of  ohlaiiiin^  that  all- 
iniportaiil  first  interview  faces  ever) 
salesman.  Pacific  Mutual  hoped  the 
film  presentation  would  make  this 
job  easier.  It  did.  Mere  meiititiiii  of 
the  film  helped  the  agents  obtain 
interviews.  Out  of  the  total  personal 
interviews.  '<i')'~'c  of  the  prospects 
willingly  provided  the  agents  with 
the  basic  data  needed  for  a  group 
proposal — the  first  step  towards  a 
group  sale,  and  the  primary  purpose 
of  the  filmed  presentation. 

Carry-Over  Into  Presentations 

Agents  learned  from  the  new 
films.  Pacific  Mutual  had  been  con- 
vinced of  the  value  of  a-v  training 
by  the  success  of  their  sound  slide- 
film  series  on  business  insurance. 
Thus,  the  new  films  were  designed 
to  train  as  well  as  sell.  The  agents 
acquired  a  greater  appreciation  of 
their  sales  offering,  a  new  enthusi- 
asm for  their  role  as  Pacific  Mutual 
agents.  They  found  new  sales  tech- 
niques in  the  films  which  they  could 
use  in  their  own  direct  selling  pres- 
entations. 

Field  reports  from  Pacific  Mutual 
agents  testified  to  the  impact  of  a-v 
selling: 

"Excellent  reaction  to  films.  Data 
note  being  considered  by  the  Board. 
Expect  to  close  within  a  jew  days." 
«        »        * 

"Interviewed  owner  and  manager, 
who  were  both  enthusiastic  about 
the  film.  .4ivaiting  preparation  oj 
the  employee  data.  Have  appoint- 
ment next  tveek;  should  close." 
«        «        « 

"Showed  film  to  secretary  of  the 
organization  who  tiias  so  impressed 
he  wants  the  president  of  the  firm 
to  see  it.  Have  appointment  for  a 
second  interview." 

»        «        » 

One  participating  agent  told  how 
dollar-results  converted  him  to  a-v 
selling:  "I  was  never  convinced  that 
a  salesman  could  use  audio-visual 
to  sell  insurance.  But  to  satisfy  my 
own  curiosity.  I  tried  it.  In  a  matter 
of  a  few  months.  I  can  directly  or 
indirectly  attribute  commissions  of 
S2.876..5'2  in  group,  and  Sl.800.00 
in  individual  (plan  sales)  to  the  use 
of  the  film.  It's  Up  to  You." 

Clients  Concur  on  Impact 

Pacific  Mutuals  prosjiective  cli- 
ents were  similarly  responsive.  ,\fter 
view ing  the  film.  It's  Ip  to  You.  ex- 
ecutives registered  a  new  sense  of 
responsibility  towards  their  employ- 
ees. Men  who  had  been  unaware  of 
group  insurance  programs  or  who 
never  had  considered  group  cover- 


age for  their  own  firms,  now  were 
able  to  visualize  the  benefits  f)f  an 
employee  security  program. 

Remarked  one  executive:  "I  never 
lealized  before  seeing  the  film.  It's 
Up  to  You,  the  real  impact  group 
insurance  has  on  the  lives  of  my 
emplo\ees.  Now  I  am  pleased  to  say 
my  employees  are  covered  by  group 
insurance  ami  understand  its  true 
value." 

Prospects  Favor  the  Technique 
Prospects  liked  the  way  the  film 
told  a  complicated  story  in  simple, 
understandable  terms.  The  presenta- 
tion was  quick  and  to-the-point; 
there  were  no  digressions,  no  inter- 
ruptions. The  film  presented  a  prob- 
lem and  offered  a  solution.  At  the 
end  of  the  showing,  the  prospect 
realized  he  had  only  to  answer  "yes" 
or  "no;"  yes,  he  wanted  to  solve 
the  problem;  no,  he  didnt.  As  one 
prospect  put  it:  "The  film  put  me 
squarely  on  the  seat  of  decision.  I 
had  to  act  and  I  did.  I  bought  group 
insurance  for  my  employees." 

Prospects  were  pleased  with  the 
fresh  approach.  The  film  held  their 
interest.  They  were  impressed  with 
the  time-saving  factor  in  the  film 
show^ing.  Previously,  the  group  pres- 
entation had  taken  hours  and  the 
agent  made  several  calls  to  complete 
a  sale.  Now.  Pacific  Mutual  had  a 
way  of  making  this  same  presenta- 
tion in  minutes — showing  consider- 
ation for  the  client's  time  and  speed- 
ing his  decision. 

Interview  150  on  Results 
Pacific  Mutual  was  delighted  with 
the  results  obtained  from  their  own 
agents'  field-test.  But  to  get  a  com- 
plete picture  of  the  effectiveness  and 
acceptability  of  the  film,  outstand- 
ing insurance  men  representing  a 
cross-section  of  the  industry  were 
consulted.  Over  l.SO  private  pre- 
views were  held  with  prominent  in- 
surance brokers,  consultants  and 
agents  of  other  companies  to  obtain 
their  comments  and  suggestions. 
These  men  were  as  enthusiastic  as 


SOUND  RECORDING 

at  a  reasonable  cost 

High    fidelity    16   or   35.    Quality 

guaranteed.  Complete  studio  and 

laboratory  services.  Color  printing 

and   lacquer  coating. 

ESCAR 

MOTION  PICTURE  SfRVICE. 

7315  Carnegie  Ave., 
Cleveland   3,  Ohio 
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BUSINESS       SCREEN      MAGAZINE 


Pacific  Mutual  agents  stressed  a  filmed  presentation  in  securing  appointments 


Pacific  Mutuals  own  agents.  Over 
')7'~f  of  tlie  comments  expressed  a 
desire  to  use  the  film  in  their  future 
group  sales  interviews. 

A  conclusion  reached  by  Pacific 
Mutual  was  that  the  film  would  be 
as  efTective  if  shown  to  employers 
with  100  to  1.50  employees  as  it 
would  be  for  those  employers  with 
10  to  24  employees.  This  added  to 
the  market  potential  of  the  film. 

These  resuhs  convinced  Pacific 
Mutual  of  audio-visual  aids  place 
in  group  insurance  selling.  Released 
for  general  distribution,  the  films 
justified  the  sales  experiment.  The 
films  are  seen  as  one  reason  for 
Pacific  Mutual's  increasing  success: 
Having  actively  entered  the  group 
insurance  field  eight  years  ago.  Pa- 
cific Mutual  today  ranks  12th  in 
group  premium  volume  among  U.S. 
life  insurance  companies.  9' 

Plastic  Leader  for  Magnetic 
Tape  Announced  by  3-M  Co. 

♦  A  special  anti-static  coating  is 
featured  on  a  new  plastic  leader 
and  timing  tape  announced  by 
Minnesota  Mining  and  Manufactur- 
ing Co.,  St.  Paul.  Minnesota. 

"Scotch"  brand  plastic  leader  and 
timing  tape  No.  43-P  is  designed 
for  use  with  magnetic  recording 
tape.  The  anti-static  coating  is  said 
to  reduce  noise  as  the  tape  passes 


FILM  COSTS 

SlASH£D/ 


Guaranteed     RAPIOWELD     process     restores 

used,    worn    film,    removes    scratches    — 

RAPIDTAEAT   protects   new  film. 

Adil  hundreds  of  showioEs  to  any  film!  Cut 

costs  drastically! 

See    how    Rapid's    unusual    low   cost   saves 

thousands     of    film    dollars    for    top-name 

clients— and   precious  hundreds  for  smaller 

accounts.    Send    for   VALUABLE    informative 

hooklet    ON    FILM    CARE. 

'i/ie  ttltn  Doctortt^* 

FILM  TECHNIQUE,  INC. 

37-02F  27tli  St.,  Long  Island  City  1,  NY. 


M^^apid 


over  the  pla)  hack  head  and  makes 
the  tape  easier  to  handle.  Increased 
strength  of  the  tape  —  half  again  as 
strong  as  the  previous  paper  leader 
tape  —  reduces  the  possibility  of 
breakage. 

Spliced  to  the  beginning  and  end 
of  a  reel  of  magnetic  tape,  the  new 
non-inagnetic  tape  provides  a  tough 
protective  leader  that  aids  tape 
thread-up  and  prevents  damage  to 
the  recorded  material.  As  a  timing 
tape.  No.  4.3-P  can  be  inserted  be- 
tween recorded  selections  to  pro- 
vide "dead  air"  or  to  facilitate  cue- 
ing. It  can  be  labeled  or  identified 
with  a  pencil  or  ball  point  pen. 

For  use  at  tape  speeds  of  15 
inches  per  second  are  indicator 
arrows  every  15  inches:  the  tape 
also  has  "Scotch"  plaid  sections 
printed  every  T^^  inches.  The  white 
plastic  leader  and  timing  tape  is 
V4-inch  wide  by  150  feet  long  and 
comes  in   a  self-dispensing  box.   Q' 

Weinrott  Shows  Film  Clips 
in  Talk  on  TV  Technique 

■if  Lester  A.  Weinrott.  vice-president 
in  charge  of  Sales  and  Program- 
ming of  Kling  Film  Enterprises. 
Inc..  addressed  the  annual  meeting 
of  the  National  Association  of  Tele- 
vision and  Radio  Farm  Directors 
at  the  Conrad  Hilton  hotel  in  Chi- 
cago. November  24.  He  illustrated 
his  talk  on  "How  to  Visually  Im- 
prove \our  Television  Program" 
with  film  clips.  ^' 

1957  B&J  Catalog  Available 

♦  The  .59th  .\nnual  Burke  and 
James  (1957)  Photo  Equipment 
Catalog  is  now  available.  Over 
2.000  photo  tools  for  professional 
and  amateur  needs  are  described 
and  illustrated  in  the  B&J  Catalog 
(No.  9.56MI.  The  104-page  book- 
let covers  lenses  ranging  from  Vo- 
inch  to  72  inches.  The  B&J  Catalog 
is  available  free  from:  Burke  and 
James,  Inc.,  321  S.  Wabash  Ave., 
Chicago   4.   111..    Department   BS-C. 


COMPLETE  MOTION    PICTURE  EQUIPMENT 

RENTALS 

FROM   ONE  SOURCE 


CAMERAS 

MITCHELL 

16mm 

35mm  Standard 

35mm  Hi-Speed 

35mm  NC   •   35mm  BNC 

BELL&  HOWELL 

Slondord    •    Eyemo    •    Filmo 

ARRIFLEX 

16mm    •   35mm 

WALL 

35nim  single  system 

ECLAIR  CAMERETTE 

35mm    •     I6/35mm 
Combination 

AURICONS 

all  models  single  system 
Cine  Kodok  Speciol 
Mourer   •    Bolex 
Blimps    *    Tripods 


LIGHTING 

Mole  Richordson 

Bardwell  McAlisler 

Colorlron 

Century 

Cable 

Spider  Boxes 

Bull  Switches 

Strong  ARC-Trouper 

10  Amps  llOV  AC  5000W- 

2000W-750W 

CECO  Cone  lites 

(shadowless  lite) 

Gator  Clip  Lites 

Born  Doors 

DiRusers 

Dimmers 

Reflectors 

WE  SHIP  VIA  AIR. 
RAIL  OR  TRUCK 


EDITING 

Moviolos   •    Rewinders 
Tables   •   Splicers 
Viewers  (CECO) 

GRIP  EQUIPMENT 

Parallels    •    Ladders 

2  Steps   *   Apple  Boxes 

Scrims    •    Flags 

Gobo  Stands 

Complete  grip  equipment 

SOUND  EQUIPMENT 

Magnasync-mognelic  film 

Reeves  Magicorder 

Mole  Richardson  Booms  artd 

Perambulators 

Portable  Mike  looms 

Portable  Power  Suppliai  to 
operate  comera  and  recorder 


DOLLIES 

Feorless  Ponorom 
Cinemobile  (CRAB) 
Plolform    •    Western 
3  Wheel  Portable 


FRANK  C.  ZUCKER 


(7flni€Rfl€ouipni€nT(o.,inc. 

Dept.  S     315  West  43rd  St., 

New  York  36,  N.  Y.      JUdson  6-1420 


now  you  can  get 
35mm  color  slide 
copies  identical 


with  originals 

...at  the  price 
of  ordinary 
"duplicates" 


You  can't  tell  the  copy  from  the 
original.  Years  of  color  experience 
and  new,  exclusive  photo-optical 
equipment  give  us  precise  control 
over  color  balance,  density  and 
definition.  Quality  is  consistent 
throughout  any  size  run. 
If  color  balance  in  your  original 
isn't  true,  we  can  often  improve  it 
in  the  copies.  Send  us  your  originals 
in  artwork  or  transparency  form. 

a  complete  service  in  i^iiim 

film  strip  masters 
and  release  prints 

We  handle  every  step  — from  creating 
a  superbly  balanced  master  copy, 
through  printing,  packaging, 
labeling  and  mailing  release  prints. 
Titles,  captions,  frame  numbering 
and  special  effects  on  request. 
Need  just  a  few  prints? 
We'll  make  copies  direct  and 
save  you  the  cost  of  a  master. 

Send  for  literature 
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NEW  AtDIO-VISUAL  EQUIPMENT 


Recent  Equipment  Developments  for  Production  and  Projection 


Unique  "inside-out"  film  winding  is  feotured 
on  latest  DuKone  projectors. 

New  DuKane  Sound  Slidefilm 
Projectors  Feature   Redi-Wind 

*  An  improved  automatic  sound 
slidefibn  projector  just  introduced 
hy  the  DuKane  Corporation.  St. 
Charles.  Illinois,  is  ne«ly  engi- 
neered in  four  of  its  mechanical 
elements  to  make  film  handling 
more  efficient. 

The  projector  is  an  improved 
model  of  the  "Micromatic"  projec- 
tor marketed  during  the  past  six 
years  as  an  educational  training 
and  selling  tool.  It  can  deliver  a  22- 
minute,  fully  automatic  lecture  or 
show,  complete  with  voice,  sound 
and  illustrations. 

In  the  new  model,  the  need  for 
rewinding  filmstrips  is  eliminated 
by  a  "Redi-wind"  system  which 
feeds  film  into  the  projector  from 
the  inside  of  a  roll  of  fihn.  A  me- 
chanical take-up  winds  the  projected 
film  for  easy  insertion  into  the  stor- 
age container. 

The  new  styling  also  includes  a 
new  type  of  forced  air  cooling  said 
to  reduce  heat  of  the  film  approxi- 
mately 30%.  According  to  DuKane 
engineers,  this  heat  dissipation 
virtually  eliminates  the  tendency  of 
film  under  intense  light  exposure  to 
discharge  moisture  on  the  aperture 
plates,  a  condition  which  often 
causes  film  to  jam. 

The  fourth  "Micromatic  im- 
provement is  a  mechanism  which 
prevents  scratching  and  other  wear 
as  the  film  passes  through  the  aper- 
ture plates.  These  glass  surfaces  on 
all  professional  projectors  firmly 
clamp  film  to  attain  accurate  focus. 
The  DuKane  improvement  separates 
the  plates  to  allow  the  fibn  to  run 
free  of  any  contact  almost  the  en- 
tire distance  between  frames.  This 
measure  is  expected  to  more  than 
double  the  life  of  the  film.  1^ 

#  «  e 

Laminated  Magnetic  Track  Use 
for  Film  Covered  in  Bulletin 

♦  The  use  of  laminated  magnetic 
sound  tracks  for  motion  picture  film 
is  discussed  in  "Sound  Talk"  bulle- 
tin No.  33  now  available  on  request 
from  Minnesota  Mining  and  Manu- 
facturing Co.,  St.  Paul.  Minnesota. 

The  four-page  bulletin  illustrates 
standard  track  widths  and  positions 


which  can  bi^  applied  to  16mm  and 
Umm  motion  picture  film  using  the 
"Scotch"  brand  magnetic  laminate 
system.  Also  shown  are  10  standard 
magnetic  recording  films  made  by 
llie  firm  in  16.  17(/2  and  35mm 
widths. 

Details  of  the  laminating  process 
are  described  and  ph\sical  and 
magnetic  characteristics  of  "Scotch  ' 
brand  No.  121  laminate  tape  are 
outlined.  The  bulletin  lists  seven 
film  processors  over  the  country 
etpiipped  to  laminate  film. 

The  bulletin  may  be  obtained  by 
M  riling;  Minnesota  Mining  and 
Manufacturing  Co..  900  Fauquier 
Street,  St.   Paul  6.   Minnesota. 


Remote  Control  Slide  Projector 
Announced  by  GoldE  Mfg.  Co. 

♦Auto-Mark,  a  new  50U-»att  pro- 
jector with  a  remote  control,  fully 
automatic  slide  changer  for  all  2x2 
color  slides,  has  been  announced  bv 
GoldE  Mfg.  Co..  Chicago. 

The  units  newly  designed  changer 
handles  all  tvpes  of  mounts  without 
jamming  and  can  be  operated  with 
simple  push-button  touch  on  the  end 
of  a  15-foot  remote  control  cord 
furnished  with  the  unit,  the  manu- 
facturer points  out.  The  Auto-Mark 


"Auto  Morlt"  2x2  slide  projector 

also  operates  as  a  manual  automatic 
projector,  without  using  gears  or 
clutches,  for  easy  selection  of  slides. 
Individual  slides  can  be  projected 
Hilhout  using  magazine  or  accessor- 
ies. 

Built  into  its  own  rarrving  case, 
the  Auto-Mark  incorporates  a  sw  ing- 
away  servicing  feature  which  per- 
mits the  entire  unit  to  be  opened 
completely  for  cleaning  condensers 
or  relamping.  Also  featured  is  an 
open-channel  construction  permit- 
ting the  operator  to  identify  and 
.select,  by  title  and  number,  any  of 
the  slides  in  the  -lO-slide  magazine. 

To  assure  full  protection  of  the 
critical  f  2.9  anastigmat  lens,  it  is 
retracted  into  the  case  and  auto- 
matically shielded  b\  a  reinforced 
metal  ])latc  \\hcii  the  case  is  closed 


for  carrying.  The  entire  optical  sys- 
tem is  coated  and  the  lens  is  fully 
color-corrected.  An  improved  Whirl- 
Cool  system  keeps  the  operating 
mechanism  cool.  The  unit  is  stabil- 
ized by  a  wide-base  tilt  leg.  The 
unit  weighs  17  pounds.  Q' 

«        «        « 

"E-Z  Viewer"  for  Filmstrips 
Announced  by  S.V.E.,  Chicago 

♦  "E-Z  Viewer  ' — a  new  self-con- 
tained filmstrip  viewer — has  been 
announced  by  the  Society  For  Vis- 
ual Education.  Inc.,  Chicago.  The 
viewer  is  exceptionally  small  and 
compact  and  can  be  used  on  a  desk. 


SVE's  desk-size  filmstrip  viewer 

table  or  held  in  the  hand.  It  occu- 
pies less  desk  area  than  a  telephone. 

A  two-polished-lens  optical  svstem 
is  said  to  provide  brilliant,  sharp 
pictures.  Through  this  system,  sin- 
gle-frame filmstrips  are  enlarged 
three  times  for  better  viewing.  A 
sturdy  metal  stand  assures  the  rec- 
ommended 45°  viewing  angle.  The 
"E-Z  Viewer"  is  easily  loaded  and 
utilizes  a  positive  sprocket  advance 
without  danger  of  damage  to  the 
filmstrip. 

When  the  metal  stand  is  folded, 
the  "E-Z  Viewer"  measures  4V2" 
wide.  2''4"  high,  and  5''4"  long 
and  weighs  1':,'  lbs.  The  unit  oper- 
ates on  110-120  volts.  AC.  and  uses 
a  7.5-watt  "night  light"  which  can 
be  quickly  replaced.  A  conveniently 
located  switch  permits  the  viewer 
to  be  turned  on  or  off  without  dis- 
connecting  it   at  the  power  source. 

'57  Triangle  Continuous  16mm 
Projector  Easier  on  Films 

♦  An  cnlireh  new  tihii  tracking 
principle  is  featured  in  the  19-57 
models  of  the  Triangle  16mm  con- 
tinuous motion  picture  projectors 
now  being  offered  b\  Triangle  Pro- 
jectors. Inc..  Skokie.  111. 

Film  forms  a  continuous  coil  that 
is  said  to  be  very  easy  on  film,  with 
a  minimum  of  "pull"  and  friction. 
Automatic  film  "inspector"  stops 
machine  and  helps  locate  film  im- 
perfections. The  '57  models  feature 
large  rear-view  screen  of  the  21" 
TV  size  (234  sq.  inches  of  viewing 
surface),  are  equipped  with  Bell  & 
Howell  Fihnosound  #385  projector. 

Optional  equipment  includes  a  24" 


Here's  the  latest  Triangle  16mm  continuous 
projector    with    new    film    carrier. 

rear-screen;  phone  jacks  for  exten- 
sion speakers,  sapphire  protected 
film  surfaces  and  remote  control 
switches. 

The  equijjnienl  can  be  used  for 
conventional  projection,  utilizing 
standard  feed  and  take-up  arms  or 
is  ready  to  go  as  an  exhibit  or 
counter  display  unit  with  rear- 
screen.  For  details,  prices  write  Tri- 
angle Projectors.  Inc..  3706  Oakton 
St..  Skokie.  III.  3" 

*        ♦        • 

General  Electric  Shows  New, 
Short  500-W.   Projection   Lamp 

♦  Lower  silhouettes  in  motion  pic- 
ture and  slide  projectors  are  made 
possible  by  a  new,  shorter  500-watt 
projection  lamp  introduced  by  Gen- 
eral Electric  Company's  Photo 
Lamp  Department. 

Designated  the  EDK.  the  lamp  is 
designed  for  use  with  a  ba\onet 
socket.  This  feature  results  in  addi- 
tional savings  in  the  combined 
lamp-socket  height.  Its  overall  or 
lamp-socket  height  of  four  and  one- 
half  inches  is  two  inches  less  than 
that  of  the  usual  500-watt  projec- 
tion lamp  in  its  medium  pre-focus 
socket,  the  manufacturer  points  out. 

Described  as  a  "major  step 
toward  miniaturization  of  light 
sources  for  projection.''  the  black 
ceramic-topped  lamp  has  been  se- 
lected for  original  installation  in 
two  projectors  being  introduced  on 
the  market.  Design  of  the  shorter 
EDK  lamp  was  made  possible  by 
the  development  of  a  new  mount 
structure  and  new  assenibK  tech- 
niques. 

The  lamp  is  said  to  provide  excel- 
lent screen  illumination,  efficiency 
and  ease  of  maintenance.  Though 
similar  in  size  to  present  30()-watt 
lamps,  the  500-Matt  EDK  is  not  in- 
terchangeable with  those  lamps. 

Like  other  G-E  projection  lamps, 
EDK  lamps  have  a  built-in  fuse,  a 
fine  wire  which  burns  out  at  abnor- 
niallv  high  current,  protects  the  pro- 
jector and  the  lighting  circuit  when 
the  lamp  burns  out.  The  EDK  has 
an  all-welded  construction  with  no 
soldered  or  moving  parts,  and  a  2.5- 
hour   design   life.  '^ 
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Synchronous  Motor   Drive  for 

16mm  Projectors 

Especially  designed  to  drive  oil  Bell  &  Howell,  Ampro 
and   Victor    16mm    projecfors    of    synchronous    speed. 

The  synchronous  motor  drive  can  be  instantly  attached 
to  projector  and  taken  off  at  any  time.  No  special 
technical  knowledge  required  for  installation  and 
mounting. 

The  synchronous  motor  drive  is  complete  with  base- 
plate. Cannon  plug  for  cable  ond  power  switch,  and 
a  set  of  reduction  gears. 

Write  for  more  det€iih  and  prices 

Also  available  on  special  order.  Synch.  Motor 
Drive    for    all     Simplex    3Smm     portable     projectors. 

ONE  YEAR  GUARANTEE!  Immediate  Delivery 
Available  at  leading  dealers,  or  direct. 

CINEKAD 

ENGINEERING   COMPANY 

763  Tenth  Ave.  New  York  19,  N.  Y. 

PLaza  7-3511 

DESIGNERS  AND  MANUFACTURERS  OF 
MOTION    PICTURE-TV    EQUIPMENT 

Send  for  free  folder  of  illustrated  Motion  Picture  and 
Audio-Visual  equipment  manufactured  by  Cinekad 


MAN     BEHIND     THE     SCREEN 

(CONTINUED      FROM       PAGE       THIRTY) 

studio  orchestras  that  play  motion  picture  back- 
ground music  for  recording  on  sound  track. 

Apart  from  family  interests,  Sid  Solow  main- 
tains a  remarkably  varied  interest  in  "spare 
time"  activities.  An  avid  reader,  he  regularly 
devours  some  three  dozen  general-interest  maga- 
zines, technical  journals  and  scientific  reports 
each  month  in  addition  to  countless  daily  ''trade' 
and  metropolitan  newspapers,  special  articles  and 
best-selling  novels.  He  also  maintains  copious 
correspondence  with  hundreds  of  friends  and 
associates  throughout  the  United  States.  Europe 
and  South  America. 

In  addition  to  reading.  Solow's  favorite  spare 
time  activities  are  probably  hi-fi  and  bi-naural 
sound  experimenting  and  classical  record  collect- 
ing. His  Beverly  Hills  home  includes  a  special 
workshop  for  tinkering  with  electronic  equip- 
ment and  storing  all  sorts  of  complex  hi-fi  ap- 
paratus. It  is  small  wonder,  then,  that  the  Solow 
home  boasts  one  of  the  finest  custom-built  sound 
installations  in  Southern  California.  This  is  a 
happy  circumstance,  for  the  same  premises  house 
a  truly  superb  collection  of  classical  recordings 
from  all  over  the  world.  The  two  hobbies,  quality 
sound  reproduction  and  classical  record  collect- 
ing, are  wonderfully  compatible.  And  the  Solows. 
often  with  a  few'  invited  friends,  enjoy  many 
musical  evenings  in  the  comfort  of  their  lo\ely 
home. 

An  Active  Spokesman  of  the  Industry 
As  one  of  the  film  industry's  acknowledged 
leaders.  Sid  Solow  receives  many  requests  to  join 
associations,  head  committees,  work  for  chari- 
ties, deliver  lectures,  etc.  He  tries  his  best  to 
accommodate  all  requests.  He  is  a  member  of  the 
Academy  of  Motion  Picture  Arts  and  Sciences 
and  Chairman  of  the  Academy's  Documentary 
Committee  and  former  Chairman  of  the  Scientific 
and  Technical  Awards  Committee;  a  member  of 
the  Academy  of  Television  Arts  and  Sciences  and 
former  member  of  that  group  s  Board  of  Direc- 
tors; member  of  the  American  Society  of  Cine- 
matographers;  member  and  former  Pacific  Coast 
Chairman  of  the  Society  of  Motion  Picture  and 
Television  Engineers  and  active  member  in 
various  other  professional  clubs  and  societies. 
Sid  has  served  for  many  years  as  Chairman  of 
the  .Allied  Industries  Division  of  the  Motion  Pic- 
ture Permanent  Charities  Committee  and  the 
I'nited  Jewish  Welfare  Fund.  For  the  past  nine 
years,  he  has  been  a  regular  member  of  the 
Cinema  Arts  Faculty  at  the  University  of  South- 
ern California,  lecturing  on  Photographic  Theory 
and  Technology.  .Additionally,  last  year  he  was 
guest  lecturer  at  a  special  laboratorv  course  given 
at  the  University  of  California  at  Los  Angeles. 

Recent  Lob  Addition  Follows  Pattern  .  .  . 

CFI's   new  two-storv   and   basement   addition, 
completed  this  fall,  is  almost  an  entire  new   lab- 
oratory in  itself  and  greatly  increases  the  labs  - 
total  capacity. 

Insiders  believe  this  present  expansion  may 
prove  as  important  to  Hollywood  as  the  comple- 
tion of  CFI's  16mm  laboratory  just  three  years 
ago.  If  they  are  correct,  the  film  industry  s  grati- 
tude must  once  again  be  extended  to  one  of  its 
most  esteemed  and  respected  leaders — a  remark- 
able man  named  Sidnev  Paul  Solow.  & 
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How  to  Focus  and  Hold 
Audience  Attention 


ORAVISUAL   WHITEBOARD   EASEL 

•  Help  to  clarify,  emphasize  and  dramatize 
ideas    for    better    understanding. 

•  Use  large  paper  writing  pads.  No  need  to 
erase   valuable   conference   notes. 

•  All  aluminum.  Folds  up  small  like  magic  for 
easy    carrying    or    storoge. 

•  All  purpose  —  also  ideal  for  turn-over  charts 
and   cardboard   charts. 

•  Thousands  in  use  the  world  over.  Mony 
other  models  available.  Also  Folding  Flannel 
Boards,   Lecterns,  etc.  Write  for  catalog. 

Fr«  p  p  24  page  pictorial  booklet  No.  B17 

KfcC       HOW    TO    MAKE   A   CHART   PRESENTATION 


ORAVrSUAL   CO.,   INC. 

Box   609  A  St.   Petersburg   2.   Fla. 
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NATIONAL  DIRECTORY  OF  VISUAL  EDUCATION  DEALERS 


EASTERN  STATES 

•  COIVNECTICUT  • 

Rockwell   Film  &  Projection 
Service,  182  High  St.,  Hartford  5. 

•  MASSACHUSETTS  • 

Cinema.  Inc.,  234  Clarendon  Sl, 
Boston  16. 

•  NEW  JERSEY  • 

Slidecrafl  Co.,  142  Morris  Ave., 
Mountain  Lakes,  N.  J. 

Association  Films,  Inc.,  Broad  at 

Elm,  Ridgefield,  N.  J. 

•  NEW  YORK  • 

Association    Films,   Inc.,  347 

Madison,  New  York  17. 

Bnchan  Pictures,  122  W.  Chip- 
pewa St.,  Buffalo. 

Comprehensive    Service    Corp., 

245  W.  55th  St.,  New  York  19. 

Crawford,  Immig  and  Landig, 
Inc.,  200  Fourth  Avenue,  New 
York  3,  New  York. 

The  Jam  Hand;-  Organization, 

1775  Broadway,  New  York  19. 

Ken  KiUian  Co.  Sd.  &  Vis.  Pdts. 

17    New    York   Ave.,   Westbury. 
N.Y. 

S.  O.  S.  Cinema  Supply  Corp.. 

002  W.  52nd  St.,  New  York  19. 

Training  Films,  Inc.,  150    West 

54lh  St.,  New  York  19. 
Visual  Sciences,  599BS  Suffem. 

•  PENNSYLVAMA  • 

J.  P.  UUey  &  Son,  928  N.  3rd 

St.,  Harrisburg. 
LippincotI   Pictures,   Inc.,  4729 

Ludlow  St.,  Philadelphia  39. 

•  WEST  VIRGEVU  • 

B.  S.  Simpson,  818  Virginia  St., 
W.,  Charleston  2,  PH  6-6731. 


SOUTHERN   STATES 


•  FLORIDA   • 

Norman  Laboratories  &  Studio, 

Arlington  Suburb,  Jacksonville. 

•  GEORGU  • 
Colonial    Films,    71    Walton   Sl, 

N.W.,  Alpine  5378,  AUanta. 
Stevens  Pictures,  Inc.,  101  Walton 
St.,  N.  W.,  AUanta  3. 

•  LOUISIANA  • 

Stanley     Projection     Company, 

21114  Murray  St.,  Alexandria. 

Stevens  Pictures.  Inc.,  1307  Tu- 
lane  Ave.,  New  Orleans. 
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•  LOUISIANA   . 

Delta   Msuul   Service.   Inc..  815 

Povdra?  St..  New  Orleans  13. 
Phones:  CA  8945 -RA  9143. 

•  mssissippi  • 

Herschel   Smith   Company,    119 

Roach  St.,  Jackson  110. 

•  TENNESSEE  • 

Southern    Visual    Films,    687 

Shrine  Bldg.,  Memphis. 

Tennessee  Visual  Education 
Service,  416  A.  Broad  St.,  Nash- 
ville. 

•  VIRGEVIA  • 

Tidewater  Audio- Visual  Center, 

617  W.  35th  St..  Norfolk  8,  Phone 
Ma  5-1371. 


MIDWESTERN   STATES 

•  ILLINOIS  • 

American  Film   Registrv,  24  E. 

Eighth  Street,  Chicago  5. 

Association  Films,  Inc.,  561  Hill- 
grove,  LaGrange,  Illinois. 

Atlas    Film    Corporation,    1111 
South  Boulevard,  Oak  Park. 

The  Jam  Handy  Organization, 

230  .\.  Michigan  Ave.,  Chicago  1. 

.Midwest  Visual  Equipment  Co.. 

3518  Devon  Ave.,  Chicago  45. 

SwaJik  Motion  Pictures,  614  N. 
Skinker  Blvd.,  St.  Louis  5,  Mo. 

•  IOWA  • 

Pratt  Sound  Films,  Inc.,  720  3rd 

Ave.,  S.E.,  Cedar  Rapids,  Iowa. 

•  KANSAS-mSSOURI   • 

Erker   Bros.   Optical   Co..   908 

Olive  St.,  St.  Louis  1. 

Swank  Motion  Pictures,  614  N. 
Skinker  Blvd.,  St.  Louis  5. 

•  MICHIGAN  • 

Engleman    Visual    Education 

Service,  4754-56  Woodward  Ave.. 
Detroit  1. 

The  Jam  Handy  Organization, 

2821  E.  Grand  Blvd.,  Detroit  11. 

Capital  Film  Service,  224  Abbott 
Road,  East  Lansing,  Michigan. 

•  OHIO  • 

Ralph    V.    Haile    &    Associates. 

326  E.   Fourth.  Cincinnati  2. 

Academy    Film    Service    Inc., 

2110  Payne  Ave.,  Cleveland 
14. 


•  OHIO  • 

Fryan  Film  Service,  1810  E.  12th 

St.,  Cleveland  14. 

Sunray  Films,  Inc..  2108   Payne 
Ave..  Cleveland  14. 

The  Jam  Handy  Organization, 

310  Talbott  Building,  Dayton  2. 

Twyman    Films    Inc.,   400    West 

First  Street,  Dayton. 

M.  H.  Martin    Company,    1118 
Lincoh  Way  £.,  Massillon. 

WESTERN   STATES 

•  CAUFORNIA  • 

LOS  ANGELES  AKEA 

Donald  J.  Clausonthue  Co.,  1829 

N.  Craig  Ave.,  Altadena 

Coast  Visual  Education  Co.,  5620 
Hollywood  Blvd.,  Hollywood  28. 

Hollywood    Camera    Exchange, 

1600  N.  Cahuenga  Blvd.,  HoUy- 
wood  28. 

The  Jam  Handy  Organization, 

1402  Ridgewood  Place,  Hol- 
lywood 28. 

Ralke  Company,  829  S.  Flower  St., 

Los  Angeles  17. 

S.O.S.    Cinema    Suppiv    Corp., 

6331  Hollywood  Blvd.,  HoUy'd28. 

Spindler  &  Sauppe,  2201  Beverly 
Blvd.,  Los  Angeles  4. 

SAN  FRANCISCO  AREA 
Association  Films,  Inc.,  799  Stev- 
enson St.,  San  Francisco. 

Westcoast  Films,  350  Battery  St, 
San  Francisco  11. 

•  COLORADO   • 

Audio-Visual  Center,  28  E.  Ninth 
Ave.,  Denver  3. 

•  OKLAHOMA  • 

Cory  Motion  Picture  Equip- 
ment, 522  N  .Broadway,  Okla- 
homa City  2. 

•  OREGON  • 
.Moore's  Motion  Picture  Service, 

1201  S.W.  Morrison  St.,  Portland, 
Oregon. 

•  TEXAS  • 

Association    Films,   Inc.,    1108 

Jackson  Street,  Dallas  2. 
George  H.  Mitchell  Co.,  712  N. 

Haskell,  Dallas  1. 

•  UTAH   • 

Deseret   Book   Company.   Box 

9S,';.  Sah  Lake  City  10. 


TRIBUTE    TO    A    VETERAN: 

lldNTlMEU  FROM  PACE  20  i 
thirties,  when  the  depression  was  at 
its  height,  and  industry  was  cuttin<: 
all  cdsls  to  the  bone,  some  compa- 
nies (eh  forced  to  withdraw  their 
films  from  distribution.  Al  Frcdrii  k 
went  to  them,  saying  that  thew 
films  were  just  too  worthwhile  Ic. 
stay  on  a  shelf.  People  wanted  1.. 
see  them,  and  the  YMCA  wanted  tc. 
keep  them  in  distribution  at  m. 
charge,  either  to  sponsor,  or  audi- 
encp. 

Sell  Eggs  to  Pay  Postage 
Times  were  often  tough  on  bor- 
rowers, too.  and  funds  for  visual 
education  were  practically  non- 
existent. Mr.  Fredrick  recalls  one 
school  in  North  Carolina  where  the 
children  wanted  the  films  so  much 
that  each  one  brought  one  egg  to 
school  so  they  could  be  sold  to  pa\ 
postage  fur  the  free  films. 

In  1949.  the  Motion  Picture  Bu- 
reau had  grown  so  big  it  was  be- 
coming too  much  of  a  business  for 
the  YMCA.  Association  Films.  Inc. 
was  founded  at  that  time,  composed 
of  the  same  executi\es  and  person- 
nel who  had  lieen  in  charge  of  the 
Bureau. 

Al  Fredrick  likes  to  think  that 
although  the  name  has  been 
changed,  the  same  philosophy  and 
dedication  to  service  prevails  in  AF 
as  it  did  in  the  Y  Motion  Picture 
Bureau. 

Just  as  the  Y  handled  many  gov- 
ernment films  during  the  war  at  no 
profit,  so  it  continues  to  do  today 
for  some  United  Nations  and  relig- 
ious films.  And.  as  the  Y  rigorousb 
insisted  on  high  quality  and  integ- 
rity in  the  product  it  distributed, 
so  today  does  Association   Films. 

Sponsors  Contribute  to  Field 
Mr.  Fredrick  thinks  that  the 
sponsors  of  the  thousands  of  fihns 
he  has  helped  to  bring  to  the  Amer- 
ican people  are  public  spirited  citi- 
zens who  have  done  a  wonderful 
job.  Perhaps  it  is  not  realized 
enough,  he  says,  that  without  free 
films  audiovisual  education  would 
never  ha\e  grown  to  the  extent  it 
has  today. 

Al  Fredrick's  long  tenure  and 
effective  leadership  implies  manv 
attributes  —  real  abilil\.  integritv. 
industry,  good  judgment,  and  un- 
excelled human  relations.  The  film 
industry  salutes  these  qualities  as  a 
significant  contribution  to  its  prog- 
ress. He  has  been  instrumental  in 
developing  a  channel  of  connnuni- 
cations  for  films  from  their  sources 
in  industry,  entertainment,  the 
church  and  education  to  people — 
tens  of  millions  of  them  in  forty 
years.  y 
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A   special  "camera   dolly"   on  tracks  was  set  up  to 
photograph     matte    flotation     for    the     Inco     picture. 


VISUAL  DRAMA  OF  NICKEL: 

t  C  O  N  T  I  M'  E  D  FROM  PACK  4  3  i 
rewound,  the  lower  half  of  the  cam- 
era lens  was  unco\erecl  and  the 
upper  half  masked,  and  the  scene 
was  re-shot. 

These  and  other  scenes  went  so 
fast  that  care  had  to  be  taken  to 
keep  human  figures  in  them — de- 
spite the  \  irtualK  automatic  nature 
of  the  operations — so  they  would 
not  look  like  miniature  sets. 

Another  big  shot  in  which  an  as- 
sortment of  difficulties  was  success- 
fulK  o\ercome  was  that  of  one  of 
the  huge  roasters  in  which  the 
ground  ore  is  roasted  to  remove 
some  of  its  sulphur  content.  These 
roasters,  nearly  4(1  feet  in  height, 
reach  to  the  top  of  a  four-story 
building.  To  make  a  shot  of  a  roast- 
er that  would  help  to  depict  its  oper- 
ation, it  was  necessary  to  light  the 
roaster  at  all  four  levels,  put  the 
camera  on  an  ele\  ator.  and  shoot  a 
vertical  traveling  shot  as  the  eleva- 
tor descended. 

Power  for  the  se\en  brute  arcs 
used  to  help  light  up  the  big  scenes 
was  one  of  the  thorniest  problems. 
They  required  about  16!)0  amperes, 
and  there  was  not  that  much  power 
available  from  the  regular  sources 
to  supply  the  arcs  as  well  as  "juice 


for  the  other  lights.  This  dilemma 
was  overcome  by  an  ingenious 
hook-up  in  which  the  arc  lamps 
were  operated  off  the  man\  gener- 
ators for  electric  arc  welding  equip- 
ment which  were  available  in  the 
different  plants. 

The  welding  generators  operated 
off  440-volt  AC  outlets  and  put  out 
40  to  60  volts  DC.  But  the  brute 
arc  lamps  normally  operate  on  110- 
volt  DC.  The  possibility  of  finding 
a  way  to  operate  them  off  the  weld- 
ing generators  occurred  to  "Roby" 
Robinson.  Inco's  Assistant  Electri- 
cal Superintendent.  He  noted  that 
the  only  reason  the  brute  arcs  called 
for  110  volts  was  to  run  the  motors 
which  operated  the  arcs,  the  arcs 
themselves  operating  on  a  lesser 
voltage.  He  also  noted  that  on  the 
other  hand,  the  motors  were 
equipped  with  resistance  rheostats 
which  actually  cut  down  their  oper- 
ating power.  By  removing  these 
rheostats,  and  running  the  gener- 
ators at  over-voltage,  it  became  pos- 
sible to  provide  power  to  the  arc 
lamps  at  the  proper  level.  This  is 
believed  to  be  the  first  time  welding 
generators  have  been  put  to  this  use. 

For  the  big  moves  between  indi- 
\  idual  buildings — sometimes  involv- 
(  CONTINUED     ON    THE    NEXT    P.^GE) 
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FOR  USE  IN   EDUCATION 

Specialized  equipment  and  the  know-how  of  o  group  of  specialists  who 
have  worked  together  in  producing  over  700  color  films.  If  you  want 
a  complete  production  or  require  specialized  assistance  on  any  production 
problem,  contact  Henry  Cloy  Gipson,  President  .  .  . 
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The  BUSINESS  SCREEIV  Bookshelf 


A  Number  of  Keferences  on 
various  phases  of  film  produc- 
tion and  use  are  available  to  the 
sponsor  and  producer  of  audio- 
visual media.  These  references  in- 
clude primers,  analytical  and  critical 
studies,  handbooks  and  manuals. 

Volumes  listed  below  are  avail- 
able by  mail  order  from  the  BUSI- 
NESS Screen  Bookshelf  service  at 
our  Chicago  editorial  headquarters. 

Recommended   as   particularly 
helpful   among   the   works   on    pro- 
duction are: 
American   Cineniatographer 

*  Hand  Book  and  Reference 
Guide,  by  Jackson  J.  Rose,  Amer- 
ican Cineniatographer.  (Ninth  Edi- 
tion), 331  pages:  Basic  facts  on 
photographic  methods,  materials 
and  equipment.  ($5.00). 

USE  ORDER   NUMBER   101 

16nini  Sound  Motion  Pictures, 

*  by   W.    H.    Offenhauser,   Jr., 

Inter-science    Publishers,    Inc.,    565 
pages:  a  manual  treatment  of  16mm 
production,    useful    to    the    profes- 
sional or  amateur.  (.$11.50). 
USE  ORDER  NUMBER   103 

Handbook  of  Basic  Motion  Pic- 

*  ture  Techniques,  by  Emil  E. 
Brodbeck,  McGraw-Hill  Book  Com- 
pany, Inc.,  307  pages:  A  statement 
of  film  production  fundamentals. 
($6.50). 

USE  ORDER   NUMBER   105 

The  Recording  and  Reproduc- 

*  tion  of  Sound,  by  Oliver  Read, 
Howard  W.  Sams  &  Co.,  Inc.,  800 
pages:  A  competent  and  thorough 
examination  of  sound  recording  in 
its  several  phases.  ($7.95). 

USE  ORDER   NUMBER   106 

The  Technique  of  Film  Editing, 

*  compiled  by  Karel  Reisz,  Farrar, 
Straus  and  Cudahy,  282  pages:  An 
analysis  of  film  editing  problems  by 
10  experienced  film  makers  as  com- 
piled by  Karel  Reisz  for  the  British 
Film  Academy;  guidance  for  film 
editors  and  television  directors. 
(J7.50) . 

USE  ORDER  NUMBER   108 


Preparation  and  Use  of  Audio- 

♦  Visual  Aids,  by  Haas  and  Pack- 
er, Prentice-Hall,  Inc.,  381  pages: 
Instructions  and  suggestions  on  the 
effective  preparation  and  use  of 
visual-aids.   ($6.65). 

USE   ORDER   NUMBER    109 

The  Dollars  and  Sense  of  Busi- 

♦  ness  Films,  by  the  Films  Steer- 
ing Committee  of  the  Association 
of  National  Advertisers,  128  pages: 
Analysis  of  the  cost  and  circulation 
records  of  157  sponsored  films. 
($5.00). 

USE   ORDER   NUMBER  301 

TELEVISION  BOOKS 

♦  Here  are  four  useful  new  books 
on  creative  and  technical  aspects  of 
television  now  available  from  the 
Bookshelf  at  costs  noted: 

The  Television  Commercial,  by 

♦  Harry  Wayne  McMahan.  A  prac- 
tical manual  on  television  advertis- 
ing. Shows  how  to  create  better 
commercials,  both  from  the  adver- 
tising and  fihn  production  vie^v- 
points.  Hastings  House,  175  pages. 
($.5.00). 

USE  ORDER   NUMBER  204 

How  To  Direct  for  Television, 

♦  edited  by  William  I.  Kaufman. 
Down-to-earth  information  and  ad- 
vice on  the  director's  problems  in 
live  television  production.  Nine  top 
TV  producers  tell  their  own  stories. 
Hastings  House,  96  pages.  ($2.50). 

USE  ORDER  NUMBER  205 

Staging  TV  Programs  and  Coni- 

♦  mercials,  by  Robert  J.  Wade.  A 
handbook  aimed  to  help  in  solving 
the  physical  production  problems 
of  "live"  television  programming. 
Hastings  House.  210  pages.  ($6.50). 

USE   ORDER   NUMBER  206 

Audio    Control    Handbook,    by 

♦  Robert  S.  Oringel.  A  complete, 
authoritative  handbook  on  audio 
control  in  all  types  of  broadcasting. 
Hastings  House.  141  pages.  (S6.50) . 

USE  ORDER   NUMBER  207 
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Capturing  the  Drama 
of  Nickel  Operations: 

ICO.NTIMKI)  KHOM  I'KKCEDING  l>.\Gi:) 
ing  distances  of  a  mile  or  more — 
the  lijihls.  iai>le.  and  other  equip- 
ment were  loaded  on  a  railroad  flat 
car  and  transported  on  the  tracks 
nf  the  Inco  yard  railway.  When  this 
was  done,  the  bulbs  were  left  in  the 
10.000-vvalt  s|)ots.  These  bulbs  cost 
about  $100  each.  The  Diesel  loco- 
motive engineer  responsible  for 
hauling  the  flat  car  had  to  avoid  any 
violent  movement  which  might 
break  bulbs,  or  the  fragile  Fresnel 
lenses,  also  expensive,  with  which 
motion  ])icture  lights  are  equipped. 

Set  Stage  for  Next  Sequence 
Each  da\.  as  the  sliooting  pro- 
ceeded according  to  schedule,  others 
were  preparing  for  the  next  dav  s 
shooting.  Heading  up  the  advance 
parties  were  LaMarca  and  Donald 
Eraser,  liaison  man  for  Inco  and 
personal  representative  of  James  C. 
Parlee.  Manager  of  Reduction 
Plants,  who  was  Technical  Director 
of  the  film.  With  them  were  some 
of  the  Inco  electricians  assigned  to 
the  motion  picture  project  under 
Bob  Mclntyre  and  Jack  Fortier. 
These  electricians  made  provision 
for  power  at  the  various  locations 
and  provided  and  manned  a  dozen 
transformers  and  the  necessary 
cable,  used  in  addition  to  the  cam- 
era crews  electrical  equipment.  The 
advance  party  electricians  would  be 
at  work  along  with  an  Inco  inspec- 
tion crew,  so  that  a  crew  as  large  as 
or  larger  than  the  production  crew 
was  always  making  ready  for  the 
next  days  production. 

Among  the  camera  problems  with 
which  cameraman  Quaid  had  to 
cope  were  those  of  getting  good 
shots  of  what  was  going  on  inside 
the  several  different  types  of  fur- 
naces used  in  the  smelting  opera- 
tions. It  was  necessary  to  put  the 
camera  lens  far  enough  through  an 
opening  in  a  furnace  so  that  the 
sides  of  the  opening  would  not 
block  off  part  of  the  picture.  Using 
a  ]>rotccti\e  transparent  \\ater  brick 
failed  rhic  tu  cnndensatioii. 

How  Furnace  Interiors  Were  Shot 
The  spectacular  furnace  interior 
shots  featured  in  the  film  were 
finally  made  possible  li\  two  de- 
vices. One  was  placing  a  clear  pro- 
tective filter  over  the  camera  lens. 
The  cither  was  putting  down  special 
dolly  tracks,  so  that  the  camera 
could  be  gotten  in  and  out  fast, 
before  too  iiuich  heal  built  up  in 
the  lens. 

Another  striking  se(|nenie  in  the 
film  «hich  has  elicited  much  favor- 
able comiiient  is  that  of  the  .slag 
dumping  at  niglit.  In  these  shots,  a 


series  of  whit-h  were  made  at  half 
hour  intervals  follow ing  sundown, 
the  cameras  have  caught  striking 
views  of  a  whole  trainload  of  slag 
cars  simullaneousb  dumping  llieir 
glowing  molten  loads  down  the  hill- 
side formed  by  previously  dumped 
slag.  Two  cameras  were  used.  For 
the  long  shots,  made  with  teleplnitu 
lenses,  they  were  stationed  almut 
two-fifths  of  a  mile  from  the  train, 
and  two-wav  radio  communication 
had  to  be  maintained  between  them 
and  the  train  engineer  in  order  to 
frame  the  shots  effectively  and  time 
the  dumping.  Unaid  alscj  took  his 
camera  in  for  a  spectacular  close 
action  shot  nf  a  single  carload  being 
(iuni|)cd. 

In  order  to  explain  the  milling 
processes  as  clearly  as  possible,  the 
film  makes  considerable  use  of  ani- 
mation. The  animation  sequences 
account  for  approximately  20*7  of 
the  film  and  were  dexelojjed  under 
the  direction  of  David  Salter  of 
Film  Graphics  in  consultation  with 
Inco  engineers.  Here  a  neat  bal- 
ance had  to  be  maintained  between 
explaining  the  processes  adequately 
to  make  them  informative  for  a 
technical  audience  and  showing 
them  in  a  way  that  would  be  clear 
to  much  less  advanced  students. 
Some  of  the  animation  sequences 
visualize  for  the  first  time  what  hap- 
pens in  milling  and  smelting  pro- 
cesses. 

Animation  Shows  Smelter  Operation 
The  animation  of  the  oxvgen 
Hash  smelter,  for  example,  depicts 
the  operation  of  one  of  the  most 
radical  new  developments  in  metal- 
lurgical processing.  Designed  and 
built  by  Inco.  this  smelter  is  a  fur- 
nace into  which  a  crude  copper  con- 
centrate is  injected  in  combination 
with  industrial  oxygen.  The  con- 
centrate is  smelted  bv  burning  its 
sulphur  content  in  union  with  oxy- 
gen. No  other  fuel  is  used — the  con. 
centrate  is  made  to  smelt  itself. 
Animation  was  the  only  possible 
way  to  properly  illustrate  the  ac- 
tions taking  place  in  this  furnace. 

Milling  and  Smelting  the  Sud- 
liuiy  .\ ickel  Ores  is  the  second  in  a 
series  of  films  in  Eastman  Color 
sponsored  by  International  .Nickel 
to  depict  the  ramifications  of  the 
vast  nickel  industry.  The  first.  Min- 
ing for  iVickel.  which  shows  the 
various  methods  by  which  the  ore 
is  mined,  won  a  I'J.ifi  Silver  Reel 
Award.  The  third.  Refining  Metals 
from  the  Sudbury  .\irliel  Ores,  will 
depict  how  the  crude  materials 
which  come  from  the  smelter,  are 
refined  into  pure  nickel  and  how 
1.3  other  metals  recovered  from  the 
same  ores  are  also  refined  ami  pro- 
duced  in   marketable  form.  (S" 
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